aploa, wg ontikd peao enkovwviag, yewnBnke 1o 1846 ato Maplol, étav o wypdpog

Paul Baudry pe tn ouvepyaoia tou AlBoypdpou Rouchon kukAogdpnoav Ty npwtn
XPOVOAOYNPEVN Kal unoyeypappévn agioa yua 1o katdotnpa evdupdtiwy «Au Roi de
Prusse». Etot, and 1o teAeutaio tétapto tou 19ou awwva, n agpioa Adyw tng noAanAdTNTAg
NG, aAAG Kat Tng eupelag dlaomnopdc NG, KaBlepWVETal WG PEDO ENKovwviac, MEOROANG
Kat nAnpo@opnaong yia ddpopa enikalpa Béuata, evolageEpovia yeyovata r véa npoiova.
H peydAn dddoon tnc agioag wg peoo npoBoAng, avaykddel Toug dLdpopout PopE( Kat
€NayyeAUaTieq va cuVTOVIOTOUV E TIC OUYXPOVEG Yia TNV KABE EMOXN EIKAOTIKES EKPPATELQ
Kal aviANPELS, waote va avaBETouv TN @IAOTEXVNON TWV A@LOWY TOUC OE MPWTONOPOUS
€1KAOTIKOUG dnploupyous. O Manet, o Daumier, o Bonnard kat oToulouse Lautrec ivatand
TOUC MPWTOUC Mou avianokpivovial oTo KAAEoUa autd, SNUIOUPYWVIAC APLOTOUPYNUATIKEC
aploec.
Méoa oto nvelpa autd, o NikdAaog [0dne (1841-1901) kaAeltat va guiotexvrioet ato Mévaxo, 1o
1888, tnv npwtn agioa tou «To MNvedpa tng Téxvne» yia v 3n AleBvn ‘EkBeon oto Glaspalast,
ylO va akoAouBNoouv Kat pKeTEG akOpa dnwg n «latopla», n «Appovia», n «PApN» KAM.
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osters came into being as a means of visual communication in Paris in 1846, when

the painter Paul Baudry collaborated with the lithographer Rouchon to issue the
first dated, signed poster for the “Au Roi de Prusse” clothing store. Thus, beginning
in the final quarter of the 19th century, posters, owing to their mass reproduction
and widespread dissemination, became established as a means of communicating,
promoting, and informing the public about various current issues, interesting events
or new products. The extensive use of posters for publicity purposes compelled agents
and professionals alike to tune in with the different visual vehicles of artistic expression
and perception in each period, thus commisioning various avant-garde artists to design
their posters. Manet, Daumier, Bonnard and Toulouse-Lautrec were among the first to
answer this call, creating magnificent posters.
In this spirit, Nikolaos Gysis (1841-1901) was called upon in Munich in 1888 to create
his first poster “The Spirit of Art” for the 3rd International Exhibition at the Glaspalast
exhibition hall, which was followed by many others such as “History”, “Harmony”,
“Fame”, etc.

Ytnv EAMGOa, ol nmpwteg enayyeAdatikeg agloeg epgaviCoviat i dexkaetia 1910-1920,
(PU\OTEXVNPEVEC NG TO KAATEXVIKG TURWA TNG Olapnuotikng etapiag GEO nou dinvBuve
0 {wypdgog Kal xapdking Ayyehog Beodwpdnourog, and 1o entteAeio tng onolag népacav
noAol yvwatol eaotikol dnutoupyol dnwg o MepikAic Buldvtioc, o Nikog Autpag, o ‘08wv
MNepPBorapdkng, o Mixaing MNManayewpyiou (Doris), o MNavAog MaBidnouAog K.4.

0 ouvduaoudGg TwWV TAAGVTOUXWV KAATEXVWY Kal TNG avanTuENg Kat TEAELONoNoNG Twv PECwY
avanapaywyng (xapt, AlBoypapia, ektinwon) odnyel otnv aeBntikn eEEAEN TG agioag Ty
nep{odo Tou MeoonoA£pou aAAd kal otn xpnalpono{non TG o EUPUTEPO PACHA ENKOVWVIAC
(exAhoyeg, nponaydvda, KAATEXVIKA yeyovota K.AM.).

Me tnv kipu&n Tou noA&pou To 1940, To Ynoupyeio Tunou avaBétel ato Epyaotript XapaktikiAg g
AY KT, nou dindBuve o Mawng Ke@aAnvdg, Tn LAOTEXVNON PLag OElpdC apLowy NatpLwtikou
MEPLEXOUEVOU YIa TNV TOVWON ToU PPOvVARATOG Twv EMAvwy evdviia otoug ltaholc eloBoAelc.
0 A Tdoooc, n Baow Katpdkn, o Kwotag Mpappaténoulod, o Mwpyog MouvapdnouAog kat n
Nouki{a Mayywwpou avarapBdvouv Tn @AOTEXVNON TOUG Kal ol ap{oeg auTEG KUKAO@opoUv O
6An v EAMGSa katd t ddpketa Tou EAANvoitaAkoU noAéuou (1940-41).
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In Greece, the first professional posters appeared in the decade between 1910 and 1920,
created by the art department of the advertising agency GEO, under the direction of the
painter and engraver Angelos Theodoropoulos. At one time or another, the agency’'s
staff numbered many renowned artists such as Pericles Byzantios, Nikos Lytras, Othon
Pervolarakis, Michalis Papageorgiou (Doris), Pavlos Mathiopoulos, and others.

The combination of talented artists and the development and refinement of reproduction
methods (paper, lithography, printing) led to the aesthetic evolution of the poster during
the interwar period and to its use in a broader range of communication activities
(elections, propaganda, artistic events, etc.)

When war was declared in 1940, the Greek Ministry of Press commissioned the
Printmaking Workshop of the Athens School of Fine Arts, under the direction of Yannis
Kefallinos, to create a series of patriotic posters to bolster Greek morale against the Italian
invaders. A. Tassos, Vaso Katraki, Costas Grammatopoulos, Georgios Gounaropoulos
and Loukia Mangiorou undertook to create these posters, which circulated all over
Greece during the Greek-Italian war (1940-1941).

Ytnv nepiodo tng Katoxng (1941-44) kat tou EpguAiou (1944-47) moMol Cwypdgot-
XAPAKTEG oTpatevovial otnv Avtiotaon Kat dnploupyolv Kat napdyouv aglosc- kaAéopata
EVAVTLO OTOUC KATAKTNTEC, €V HEOW PeYGAwWY KvOUVWY aAAd kat MoAU SUOKOoAwY ouvBnKWY
napaywync.

MetanoAepikd, N MPWTN CUYKPOTNHEVN Napaywyn a@Lowy yivetat to 1946, pe tnv avdBeon
and tov EMnviké Opyaviopd TouplopoU g pia opdda ywwotwv KAATeEXvVWY (Xnupog
BaatAeiou, MNavayiwtng Tetong, MNdvvng MdpaAng, MepikAng Buddvtiog, Adunpog Opgavag
K.4.) TNG Onpuloupylag pag oglpdc agLowy yla v TouploTikni npofoAn tng EAAGdac.

And tn dekaetia Tou 1960, N PNOTEXVNON Kal Napaywyn a@Lowy yivetal no cucTNPATkn,
aQ’ evdc pev e Tn dnoupyia dla@dpwv OXOAWY LAKOOHNTIKWY TEXVWY (2x0An BakaAd,
YxoAd Ao&ladn k.d.) 6nou didackav NoAol yvwotol KAAMTEXVEG TNG €NOXNAG, AAAG Kal Je
TNV €UQAVION TWV NPWTWV EAMNVIKWOV dla@nULoTIKWy €Talplwy. H apioa yivetal kat ndh
T0 KUplapxo PECo NPoBOANG Kat enkolvwviag MOAWY eK@AVOEWY TNG Kowvwviag: epndplo,
npoidvia, NoOATKA, Kivnuatoypdgog, BEatpo, @eoTBAA KA., nepvolv 1@ PNvUPAtd Toug
p€oa and g agploec tou Mwpyou Bakiptln, tou Anpritpn Mutapd, tou MixdAn Katloupdkn,

During the German Occupation (1941-1944) and the Greek Civil War (1944—1947), many
painters-engravers joined the ranks of the Resistance and created and produced posters
that called the people to take up arms against the invaders, under extremely dangerous
circumstances as well as adverse production conditions.

During the post-war period, the first organised production of posters occurred in 1946,
when the Greek National Tourism Organisation commissioned a group of prominent
artists (Spyros Vassiliou, Panayotis Tetsis, Yannis Moralis, Pericles Byzantios, Lambros
Orfanos, and others) to create a series of posters promoting Greek tourism.

From the 1960s onwards,the creation and production of posters became more
systematic, on the one hand, with the establishment of various schools of decorative
arts (Vakalo, Doxiadis, etc.), where many of the period’s well-known artists taught, and
on the other, with the emergence of the first Greek advertising agencies. Once again
posters became the dominant means of promoting and publicising many of society’s
manifestations: commerce, products, politics, film, theatre, festivals, etc all conveyed
their messages through the posters of Giorgos Vakirtzis, Dimitris Mytaras, Michalis

Tou Opéviu Kdpapnor, tou MNdvwn MdpaAn, tou MNwpyou Avepoytdvwn kat NoAAwY dAAwv
KAAATEXVWV.

Ané tn dekaetla tou 1990 pe 10 NpwWta PNvUpaTa TNG NAYKOOPLONoinong Kat NG VEag
1¢ENC Npayudtwy, N eNBOAN VEwv TexvoAoyLwv, n opadonolinon aAid kat n padikono{non
TNG OXEONG «MPOIGVTOG» KAl «KOWOU-anodEKTN» ActtoUpynoav LoonedwTKA Kat ixav wg
anoTEAECHA TNV ANopAKPUVON TNG apioag and EIKAoTIKEG NPOoeyYY(OELG, evw) NAapdAANAa
odnynoav otnv aviikatdotacn Ing and ta TNASOMTIKA OMOoT Kal TG «@AOUTAPLOMEVEG»
ylyavtoa@{oeg Twv BvVIKWY 0dwv.

‘EtoL, napatnpwvtag kdnolog T apioec nou napouatdlovial otny €kBean, unopel KAAALOTa

va dlantoTWoel T oUPBOAN Toug otn dlapdpewan evag «opadikoU» ennédou aloBnTkAg
KaAEpyelag, ano 1o onolo aviAoly TIC NEPLOOBTEPECS POPEC TN «UAXLUN dUVaA» TOUC.

‘Apnc A. Panidng
EnweAntig Tunuatog
YuMoync Epywv Téxvne Alpha Bank
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Katzourakis, Freddy Karabot, Yannis Moralis, Giorgos Anemogiannis and many other
artists.

In the 1990s, with the first messages of globalisation and the new world order, the
imposition of new technologies, the depersonalisation of the relationship between
“product” and “public-recipient” had a levelling effect that resulted in distancing the
poster from artistic considerations, while at the same time leading to its replacement
by television commercials and giant poster boards on the national highways.

Thus, anyone observing the posters on display in this exhibition can readily perceive
the contribution they made to creating a “group” level of aesthetic culture, from which
they most frequently derive their “power to engage”.

Aris D. Rapidis
Curator, Alpha Bank Art Collection



