
Client:  21st Century Formulations – Skin MD Natural

Agency of Record:  Expansion Plus Inc  http://www.expansionplus.com

Social Media Newsroom:  
PRESSfeed  http://www.press-feed.com 

SITUATION: 

After years of research into the causes and treatment of dry skin, eczema and psoriasis, 21st 

Century Formulations produced a new category of skin care lotion which they categorized with 
the term “shielding lotion.”  The name of the product is Skin MD Natural.

A new website was constructed, but it had no visibility on the keywords relative to this product. 

As there had never been a product called a shielding lotion before, there was no awareness of 
the term in the marketplace and no searches being done online. 

CAMPAIGN:

Mid 2006 an online category and brand awareness campaign was launched.

Based on research data that shows

1. Consumers are using search engines to research products and services
2. The most trusted forms of advertising today are word of mouth from other consumers, 

opinions posted online and branded websites
3. One of the top five influences prior to purchase is reading an article

The campaign aimed to reach consumers online through high search rankings on specific 
keywords and phrases, articles, blogs, newsgroups and forums.

http://www.press-feed.com/
http://www.expansionplus.com/


OBJECTIVES:

1. Create a new search term – shielding lotion 

2. Gain search engine visibility on the researched keywords and phrases: 

• Shielding Lotion 

• Dry skin 

• Dry skin treatment 

• Dry skin lotion 

• Eczema treatment

3. Create awareness of the term shielding lotion in the public mind

4. Create awareness of the brand Skin MD Natural with dermatologists and the public

5. Get the term shielding lotion out on to many other websites

6. Drive traffic to the Skin MD Natural website

ACTIONS: 

Keyword research was done and the website pages were optimized for the chosen words and 
phrases.

A basic newsroom was added to the website with news feeds (RSS) on the news releaea dn 
articles.



Weekly articles on the subject of dry skin and related skin conditions were written and posted to 
the site.
  
Every article page was optimized on these keywords. 

All articles were posted to the news page and syndicated in the news feed using the PRESSfeed 
content syndication system. 

The articles were picked up in Google News and other syndication websites creating the all-
important regular content updates to the site and the editorial inbound links needed for better 
search rankings. 

News Page on the site

Each headline leads to an article with a drop down menu of easy RSS subscribe options.

http://www.press-feed.com/
http://www.press-feed.com/


Each article has Technorati tags that alert this top blog and feed search engine of the new 
content on those keywords.

Each page has a drop down list of social bookmarking options to assist readers to save and 
share the content on social media sites like del.icio.us, digg and newsvine.



Search Visibility

Prior to Jan 2006 there was no mention of shielding lotions on the Internet.

Today when you search ‘shielding lotion” in Google you get 741,000 mentions.



When you search “Skin MD” you get 1,600,000 mentions 

THE ARTICLES AND WERE PICKED UP AND PUBLISHED ON MANY OTHER WEBSITES

The leading physician journal for aesthetics and wellness







The news pages are showing up in Google Blog Search.  (Google sees a page with 
updated content and a feed as a blog) 



The feed has been picked up on more than 1,500 other websites and blogs. 

Technorati – a leading blog and feed aggregator and search engine website.

In January 2006 there were very few blog posts about shielding lotion or Skin MD.  As the 
campaign progressed bloggers were finding the stories and blogging about shielding lotion.  



In October 2006 we initiated a campaign to pitch bloggers who had already blogged about the 
lotion and other bloggers in the skin care and beauty space. They were offered samples of the 
product.



At the end of 2007 they upgraded their newsroom to the Standard version, hosted on the 
PRESSfeed servers and took advantage of the social media bookmarking and tagging.

Skin MD Natural’s PR team now works closely with about 400 bloggers who have reviewed and 
written positively about their product.









 

The articles are also getting visibility in the social book marking sites such as del.icio.us. 



Shielding lotion shows up in a forum on the National Gardening Club’s website.

Discussion about shielding lotion also shows up in Google newsgroups such as the Psoriasis 
Support Group



The campaign was covered by PR Week 

SEARCH ENGINE RESULTS: 

Search Ranking 

When we started the campaign none of these keywords showed up in the first 1000 results in any 
search engine.



They now have 10 page one results.  Four of the terms are page two and still moving up 

. 
Keyword Google Yahoo Bing

Shielding Lotions 3 4 1 

Shielding Lotion 3 4 3 

Dry Skin 12 12 18 

Dry Skin Care 13 & 14 5 4 

Dry Skin Treatment 3 1 5 

TRAFFIC TO THE WEBSITE:

This is the traffic pattern from Jun 06 to January07.

       Jun      Jul   Aug   Sept    Oct    Nov    Dec    Jan 07 Feb   Mar   Apr     May  



The news index page is now the #3 referrer of traffic to this website.

# Hits Referrer

1 28873 17.11% - (Direct Request)
2 26797 15.88% http://www.skinmdnatural.com/
3 13794 8.17% http://www.skinmdnatural.com/news_index.php
4 12709 7.53% http://www.skinmdnatural.com/ingredients.html
5 9396 5.57% http://www.skinmdnatural.com/user-testimonials.html
6 9294 5.51% http://www.skinmdnatural.com/doctor-reviews.html
7 8894 5.27% http://www.skinmdnatural.com/how-it-works.html
8 5971 3.54% http://www.skinmdnatural.com/thyroid.html
9 4435 2.63% http://www.skinmdnatural.com/press.html

10 3942 2.34% http://www.skinmdnatural.com/press-health.html

This graph shows the traffic in 2009 Jan to October 

http://www.skinmdnatural.com/press-health.html
http://www.skinmdnatural.com/press.html
http://www.skinmdnatural.com/thyroid.html
http://www.skinmdnatural.com/how-it-works.html
http://www.skinmdnatural.com/doctor-reviews.html
http://www.skinmdnatural.com/user-testimonials.html
http://www.skinmdnatural.com/ingredients.html
http://www.skinmdnatural.com/news_index.php
http://www.skinmdnatural.com/


Their blog – Skin Care Tips, which is updated every day – is now the #4 referrer of traffic to the 
site and even though no new articles have been done since March 09 this feed is still the #7 
driver of traffic to the site.

SOCIAL MEDIA NEWSROOM

In January 2009 Skin MD Natural hired two full time social media PR staff and launched a social 
media marketing campaign.  They now have a Facebook page, a YouTube channel and a Twitter 
feed.

In October 2009 Skin MD Natural upgraded their newsroom yet again to take a social media 
newsroom to create a place on the site to present all their social media content and offer ways for 
journalist and bloggers to easily find, use and share their content.  



SUMMARY:

The initial goal was to establish the term shielding lotion in the minds of the public and generate 
conversation amongst consumers about shielding lotion on the Internet. 

There are now searches done in most English speaking countries.  Their product is carried in 500 
pharmacies across the US and they have distributors in the UK, Australia, Singapore and Japan.

We achieved all these goals.  

Social media campaigns using articles placed in a news feed, combined with social bookmarking 
and tagging, can create the word of mouth and consumer recommendations that are known to 
influence people looking for information online.

In 2009, despite the tough economic conditions, Skin MD Natural’s figures for sales and revenue 
have been up every month over the previous year.

CONTACT:

Doug Hay
Expansion Plus Inc
1010 E Union Street #200
Pasadena, CA 91106
dough@expansionplus.com 
626 793 4911

Ryan Prevedel
PRESSfeed
ryan@pres-feed.com  
626 638 3847
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