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Super RTL is offering itself a 20th anniversary present with Kividoo, a new video-on-demand platform for children

A TOP  
PLAYER IN 

KIDS SPACE 
  

Germany – 30 April 2015 

Super RTL

Successful on TV, 
successful online and soon 

to be a success in the 
video-on demand (VOD) 

sector. Super RTL, 
Mediengruppe RTL 

Deutschland’s children’s 
channel, is launching a 

VOD offering called Kividoo 
to mark its 20th anniversary.
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More and more video-on-demand platforms are 
conquering the market, and usage is on a steady 
increase, but a more detailed look at the range on 
offer reveals that there are no specific offerings for 
children. The launch of Kividoo comes to fulfil this 
need. “I believe that such a niche offer can work,” 
explains Claude Schmit, Managing Director of 
Super RTL in an interview with Backstage. The native 
of Luxembourg says the timing is ideal: “Everyone’s 
talking about video-on-demand at the moment due 
to the market entry of Netflix.”

Optimally matched to children’s needs 
Kividoo is child-friendly and easy-to-use, playable 
in offline mode, and has individually adjustable 
security functions that give parents full control over 
the content. “In my view all of these factors justify 
the price of €5.99 per month. Parents can decide 
what content should be available for their little 
ones and the price is reasonable compared to the 
competition,” underlines Schmit.

Successful international and local formats
In addition to highlights from the Super RTL 
programme line-up, there are also a variety of 
formats that the Cologne-based family channel has 
acquired specifically for this platform. They include 
children’s series from public-service broadcasters 
such as Sesame Street. Kividoo has a total of 
more than 3,500 series episodes and Super RTL is 
working with a number of external content partners 
to offer a full range of children’s series. These 
include collaborations with Studio Hamburg with 
formats such as Es war einmal…das Leben, ZDF 
Enterprises with Wendy and Dschungelbuch, as well 
as the BBC with Planet Earth and Tessloff with Was 
ist Was TV. “The range of formats will be constantly 
expanded and always up to date,” highlights Schmit.

Next >

Kividoo is available on TV, tablet, smartphone and computer

Kividoo has individually adjustable security functions that give parents full control over the content

ANYTIME, ANYWHERE, ANY DEVICE
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Good to know....
... The launch of Kividoo is accompanied by an 
extensive campaign on all Super RTL TV and 
online platforms as well as cross-promotion with  
RTL Television, Vox and all catch-up services

...Kividoo’s launch will be accompanied by a 
presence on the social networks 

...An extension into the event sector is also planned

...The media volume of the multi-medial campaign 
exceeds €7 million

...Siemens Convergence Creators is handling the 
platform’s technical implementation 

...The concept for the ad comes from the creative 
agency Zum Goldenen Hirschen

...Erste Liebe Filmproduktion produced the ad 

Next >

Start Screen of Kividoo

Kividoo has a total of more than 3,500 series episodes

Click or scan the QR code to watch the Kividoo video

https://youtu.be/zFIy46L3s3U
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Next >

Benjamin Blümchen belongs to the highlights of Kividoo

 
CLAUDE SCHMIT, A PORTRAIT OF GERMANY’S LONGEST-SERVING  
HEAD OF A TV CHANNEL 

Claude Schmit has been Managing Director of Super RTL in 
Cologne since 2000. A native of Luxembourg, he is Germany’s 
longest-serving head of a TV channel. The 54-year-old can 
well imagine continuing in this job for a long time as he still 
enjoys his work as the Managing Director of a successful 
company after all these years. Besides, he can rely on his 
team one hundred per cent. His trust in his employees is 
reflected in his leadership style. Schmit often answers emails 
with just seven letters: “OK, MFG (regards), CS.” Another 
feature of his particular style of leadership is the fact that 
Claude Schmit has a conversation with every new employee. 
It is important for him that all colleagues know who they are 
working for. On these occasions the station chief always tells 
the new hires two things: that they should take their work 
seriously, but not themselves.

Wish to know more about Claude Schmit, click here.

Claude Schmit, CEO of Super RTL
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Can’t wait for your  

children or you to be  

enchanted by this top-notch 

content? Find out how you 

can enter Kividoo’s fun  

world here.

https://backstage.rtlgroup.com/public/htm/en/Dailynews_FS.aspx?id=dailynews_4036499F914048C385F56005BD0F01F1&newsdate=28042015
https://www.kividoo.de
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1994 CLT sets up a project group to establish a third  
RTL channel. Walt Disney Company is a partner of the project

1995 the children’s channel Super RTL first goes on air

1997 the Fun & Action Tour, a Germany-wide roadshow event 
for children with familiar faces from the television programmes, 
makes its debut. Today the roadshow is known as the Toggo 
Tour

1998 Super RTL first becomes the market leader in its  
3- to 13-year-old target demographic

1999 superrtl.de launches

1999 five years after launching, Super RTL generates a positive 
result for the first time with a net profit of 4.5 million marks in 
the first half of the year

1999 the station founds the Super RTL Licensing Agency to 
generate additional revenues from TV licensing 

2000 Claude Schmit takes over as Managing Director

2000 the preschool programme is renamed Toggolino

2001 Super RTL introduces the Toggo umbrella brand, pooling 
all activities for 6- to 13-year-old children

2002 Super RTL starts the Toggolino Club, offering educative 
paid content for pre-school children and the first Toggo Music 
CD is released by the Berlin Records label, part of Sony BMG

2004 Super RTL becomes a founding member of the Media 
Smart initiative, which teaches children awareness in dealing 
with advertising 

Since 2006, all animated films on Friday and Saturday  
nights that are suitable for family viewing are marked with the 
‘Family Cartoon’ label

2009 Super RTL takes over the learning platform Scoyo from 
Bertelsmann

2011 Super RTL publishes a free Toggo app that is downloaded 
more than 100,000 times within the first month. The Toggo app 
acts as a second-screen offer to the programme line-up and 
also provides a variety of fun features

2012 Super RTL founds the consulting firm famicus, which is 
based in Dusseldorf and specialises in children’s issues

2013 Super RTL and Dreamworks Animation sign a  
long-term partnership agreement with Dreamworks Animation. 
The package contains series spin-offs from blockbusters such 
as How to Train Your Dragon, Shrek and Madagascar

2013 Warner Bros. also becomes a programme supplier to 
Super RTL. The package mainly contains classics such as Tom 
and Jerry, Bugs Bunny & Looney Tunes

2014 Super RTL and Dreamworks Animation sign a long-term 
merchandising partnership

Toggo for children aged 6 to 13 Scoyo – a learning platform for children

Toggolino Club for pre-school children

SUPER RTL: 20 YEARS – 20 FACTS 

 2015
  Launch of 
 VOD platform 
    Kividoo



9

During the Combined General Meeting 
of the 28 April 2015, Groupe M6 elected 
the new members of the Supervisory 
Board. Guillaume de Posch, Co-CEO of  
RTL Group, was appointed Chairman, while 
Anke Schäferkordt, Co-CEO of RTL Group, 
joined as a new Member.  
France – 29 April 2015  

Guillaume de Posch, replaces Albert Frère who has decided not to 
stand for re-election. Moreover, during the General Meeting two new 
members were welcomed:

Anke Schäferkordt, Co-CEO of RTL Group and Member of the 
Executive Board of Bertelsmann

Sylvie Ouziel, Chairman and CEO of Allianz Managed Operations 
& Services and Member of Allianz Group’s Management 
Committee

Additionally, the mandate of three members of the Supervisory Board 
were renewed:

Gilles Samyn, CEO of Groupe Frère and Compagnie Nationale 
à Portefeuille (CNP)

Christopher Baldelli, CEO of RTL Radio (France)

Catherine Lenoble, a former member of the Executive Board of 
Groupe M6, who represents Immobilière Bayard d’Antin

Nicolas de Tavernost, Chairman of the Executive Board, would like 
to take this opportunity to highlight Albert Frère’s crucial role and 
constant support in relation to the development of Groupe M6, of which 
he was an essential founder.

Lastly, Rémy Sautter has tendered his resignation from the  
Supervisory Board of which he has been a member since 2000.  
Nicolas de Tavernost extends his thanks to Rémy Sautter for the 
significance and quality of his work on the Supervisory Board.

GROUPE M6’S SUPERVISORY BOARD RENEWED  
Groupe M6

Guillaume de Posch and Anke Schäferkordt,  
Co-CEOs of RTL Group
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The grand finale of the Télévie fundraising 
event held on 25 April 2015 and broadcast  
live on RTL-TVI and RTL Télé Lëtzebuerg, 
ended with an unprecedented display of 
generosity. The campaign raised over  
€9.5 million (€9,502,675 to be precise) for 
cancer research – a new record in the history 
of the initiative.  
Belgium / Luxembourg – 29 April 2015  

A new record in Belgium...
Journalists and presenters from RTL Belgium in addition to numerous 
celebrities, scientists and volunteers came together once again to 
make the 27th Télévie a success. During the programme, which was 
broadcast live from 19:45, scientific reports, testimonials from patients 
and researchers, artistic performances and entertainment alternated 
with receipts of donations. Among the artists who offered their support 
were: Adamo, Frédéric François, Raphaël and Selah Sue, as well 
as Belgian Prime Minister Charles Michel and the Minister of Public 
Health, Maggie de Block – who faced off against one another in a 
culinary challenge devised by Martin Volkaerts, one of the participants 
in the programme Top Chef 2015.

TÉLÉVIE 2015: A RECORD-BREAKING EVENT  
RTL-TVI / RTL Télé Lëtzebuerg / RTL Group

The closing evening of Télévie 2015 broadcast live on RTL-TVI 

Next >
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At the end of the night (from Saturday evening into Sunday), the 
counter stopped at the final amount of €9,502,675 – beating 2014 
(€9,027,731) and a new record for the campaign. The cheque was 
solemnly handed over on set to Arsène Burny, President of the Télévie 
committee of the Scientific Research Fund (FNRS), in the presence of 
Philippe Delusinne, CEO of RTL Belgium.

...meanwhile in Luxembourg
In Luxembourg, RTL Télé Lëtzebuerg broadcast a special programme 
highlighting the work and fundraising efforts of volunteers. In the end, 
the country contributed €1.5 million (€1,550,847 to be precise) to 
the final sum – a historic record achieved thanks to the thousands of 
volunteers who organised or took part in various events.

Earlier in the day, at RTL Group head office, nearly 100 RTL Group 
employees, partners and guests set out on the second Télévie 
Challenge on Tour – a cycling tour through Luxembourg and several 
pledge fundraising centres across the country. At the end of the day, 
RTL Group converted the total distance covered (at €1 per kilometre 
per participant) into a cash donation of €14,000 to Télévie. The 
cheque was handed over on the same evening on the set of RTL Télé 
Lëtzebuerg. The amount was added to the €60,000 already raised by 
RTL Group employees and their guests at the Télévie Challenge 2015 
– the major RTL Group spinning event organised at its fitness centre 
on 27 March 2015 (Backstage reported). 

Télévie is a solidarity intitiative founded in 1989 by RTL Belgium 
and in 2002 by RTL Lëtzebuerg. Since 1989, tens of thousands 
of people – from presenters to journalists, researchers and 
anonymous supporters – have worked to raise funds for 
scientific research to fight leukaemia and cancer in children  
and adults. A total of €152,399,179 has been raised since the 
initiative was created. 
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The Télévie 2015 call centre on the RTL Télé Lëtzebuerg set 

Elmar Heggen, CFO and Head of RTL Group 
Corporate Centre and the team during the Télévie 

Challenge on Tour 2015 

https://backstage.rtlgroup.com/public/htm/en/Dailynews_FS.aspx?id=dailynews_4D4E09C4A5064354BD9D4CEF9CD29D60&newsdate=29042015
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After a first investment where it acquired  
65 per cent of the video-on-demand (VOD) 
platform, RTL Nederland has now increased its 
shareholding in Videoland to 100 per cent. 
The Netherlands – 29 April 2015  

Arno Otto, Managing Director of RTL Digital, comments: “The  
take-over of Videoland is a logical next step in our VOD strategy. It 
allows us to settle the growing video-on-demand platform for good 
in the core business of RTL Nederland. This means of course only 
benefits for the consumer, namely investment in a richer and more 
qualitative offer. The success of Zwarte Tulp (Black Tulip) proves the 
Dutch public’s enthusiasm for the platform. There’s many more to 
come.”

Following this new step, Co Mast, the entrepreneur who created 
Videoland will leave the company. He says: “I am proud of the company 
I built. With the help of RTL Nederland we were able to further develop 
Videoland in the last 18 months. Thanks to this fruitful collaboration,  
I can now embark on a new path.”

Arno Otto adds: “Co Mast has always been aware that, no change 
means no progress. He successfully helped Videoland transit through 
different milestones: from video to DVD and from video library to online. 
I want to thank him for what he’s achieved.”

Co Mast, will remain active as an ambassador within the company. 
Sven Sauvé, COO RTL Nederland, will replace him on an interim 
basis. 

RTL NEDERLAND TAKES  
FULL OWNERSHIP OF VIDEOLAND  

RTL Nederland

 
FACTS & FIGURES

In August 2013 RTL Nederland 
acquired a majority stake in Videoland, 
platform owned by The Entertainment 
Group (TEG) 

On 30 March 2015 it launched its 
first original series: Zwarte Tulp 
(Black Tulip)

Zwarte Tulp was the most-watched 
series on the platform in April 2015

One quarter of the users watched 
the series in the first three weeks of 
launch

Season two of international hitseries 
Broadchurch will be available 
exclusively on Videoland end of May, 
in addition to season one

Videoland can be viewed on 
Playstation 3 and 4, besides 
laptop/PC and the apps for tablet, 
smartphone and smart TV

Arno Otto, Managing Director of RTL Digital
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On 28 April 2015, Groupe M6 published its 
financial results for the first quarter of 2015. 
The Group posted advertising revenues of 
€191.9 million (up 0.9 per cent year-on-year), 
while EBITA is stable at €39.7 million (up  
1.3 per cent). 
France – 28 April 2015  

During the first quarter of the 2015 financial year the Group’s advertising 
revenues (free-to-air and pay channels, and internet) grew 0.9 per 
cent in an economic environment that remained sluggish. The Group 
maintained its market share in free-to-air television and saw its other 
advertising revenues grow significantly (up 7.9 per cent) thanks to its 
digital activities and the integration of Oxygem, which was acquired in 
January 2015.

Non-advertising revenues fell 5.4 per cent, primarily reflecting 
unfavourable base effects for audiovisual rights distribution, home 
shopping and Girondins de Bordeaux activities. Over the first three 
months of the year Groupe M6 posted consolidated revenues of €307.4 
million, a decline of 1.5 per cent year-on-year.

Television
Within an increasingly fragmented environment marked by the 
growth of the six new HD DTT channels, Groupe M6’s free-to-air 
channels performed well in the first quarter of 2015, achieving an 
average audience share of 13.4 per cent in the total audience (down  
0.1 percentage points year-on-year).

In a market that has yet to recover, the Group’s free-to-air channels 
posted slight growth in advertising revenues (up 0.6 per cent).

Production & audiovisual rights
For the quarter ended 31 March 2015 revenues from production 
& audiovisual rights fell by €3.7 million (11.9 per cent) due to a less 
favourable release schedule than during the first quarter of 2014.

GROUPE M6 REPORTS FIRST QUARTER RESULTS
Groupe M6

Next >
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The first quarter of 2015 was nevertheless notable for the success 
of the film Divergente 2 (1.7 million box office admissions after two 
weeks), which is distributed by SND. Moreover, cumulative box office 
revenues for films co-produced by M6 Films and released during the 
first quarter of 2015 (Taken 3, Toute première fois, Papa ou maman, 
etc.) amounted to €5.9 million compared to €3.6 million for the first 
quarter of 2014.

Diversification
Diversification revenues in the first quarter of the financial year fell  
1.7 per cent year-on-year. 

Financial position
At 31 March 2015, Group equity totalled €609.2 million (€582.7 
million at 31 December 2014 as redefined) with a net cash position of  
€234.0 million.

For the first quarter of the financial year, consolidated profit  
from recurring operations (EBITA) was €39.7 million, compared to 
€39.1 million at 31 March 2014 as restated.

Dividend and General Meeting
The Combined Shareholders’ Meeting convened today will be asked 
to approve the payment of a dividend of €0.85 per share for the 2014 
financial year, similar to the dividend paid last year, corresponding to a 
yield of 5.5 per cent based on the 2014 closing price.

Click or scan the QR code to download  
Groupe M6’s press release

http://www.rtlgroup.com/en/news/2015/18/groupe_m6_reports_first_quarte.cfm
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On 23 April 2015, Atresmedia published its 
financials for the first quarter of 2015. Profiting 
from Spain’s recovering TV advertising market, 
Atresmedia’s revenue, EBITDA and net profit 
increased significantly compared to Q1/2014.       
Spain – 24 April 2015  

According to Atresmedia estimates, the Spanish advertising market 
grew by 8 per cent year-on–year, with TV and Radio grew by  
12 per cent and 13 per cent year-on-year respectively.

Atresmedia’s net revenue increased by 13.5 per cent to €232 
million (Q1/2014: €204.4 million), while first-quarter operating profit 
(EBITDA) reached the best level since 2008 at €33.9 million (Q1/2014:  
€12.5 million). Atresmedia’s net profit for the reporting period reached 
€21 (Q1/2014: €3.3 million).

In the first quarter of 2015, Atresmedia’s family of channels recorded an 
audience share of 28.6 percent in the target group. Flagship channel 
Antena 3 achieved an audience share of 13.6 per cent in the target 
group and Atresmedia´s second largest channel La Sexta reached  
8.4 per cent audience share in the target group.  

RTL Group owns a stake of 19.2 per cent in Atresmedia.

ATRESMEDIA PUBLISHES FIRST QUARTER RESULTS    
Atresmedia

For further information, scan the QR code 
or click to see the Atresmedia’s  

results presentation

http://www.atresmediacorporacion.com/a3document/2015/04/23/DOCUMENTS/00807/00807.pdf
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The multi-channel network (MCN) Divimove –  
in which FremantleMedia owns a majority stake 
– has recently issued a report about the viewing 
behaviour of different ages and genders on 
Youtube. 
Germany – 27 April 2015  

Based on a sample of 1,157 Youtube channels across the Divimove 
network, the report aims to decipher what different generations and 
genders like to watch on Youtube. The results are divided into age and 
gender groups. According to the Divimove data around 77 per cent of 
viewers on Youtube are younger than 35. However, the under-35 age 
group can be split into various groups with different interests.  

Girls and young women under the age of 25 mostly watch beauty and 
fashion channels, with entertainment channels coming a close second. 
A large proportion of teenage girls watch Minecraft and later switch to 
music. Over the age of 25 the differences narrow, with music being the 
main reason to visit Youtube. Two categories that emerge in women 
in their late thirties are crafts and, unexpectedly, Minecraft. It is highly 
probable that many young mothers use their own Youtube accounts for 
their underage children, which would in turn explain the fascination for 
Minecraft. 

Gaming is by far the most popular Youtube platform among young 
male viewers. The favourite subcategories are Minecraft, vlogs and 
other kinds of lets plays. Over the age of 18 their preferences tend to 
gravitate towards more general entertainment channels (comedy, news 
and current events, as well as vlogs), but gaming still remains popular. 
All of this changes after the age of 25, though. Just like women, they 
mainly switch to music channels. Cars/motors and sport are in second 
and third place. Middle-aged men over 35 turn to craft channels and 
cooking.

Cooking is clearly not just a female hobby, as it proves to be a very 
popular among the oldest generations on Youtube regardless of 
gender. The report results show that cooking-related videos are the 
most popular theme on Youtube for both women and men over the age 
of 45.   

DO YOU KNOW WHAT YOUR GRANDMOTHER 
WATCHES ONLINE?  

Divimove

Scan the QR code or click  
to read the whole report

http://www.divimove.com/intelligence.php?article=feb_2015


On the occasion of Télévie 2015, Guillaume de Posch, Co-CEO of RTL Group; Elmar Heggen, CFO and Head of the RTL Group Corporate  Centre and Philippe Delusinne,  CEO of RTL Belgium have accepted the ‘Dessine-moi un cœur’ challenge on social networks. In so doing they are  personally demonstrating the historic  support provided to Télévie by  RTL Group.

A heartfelt
support  

Scan the QR code or  
click to watch the 

“Dessine-moi un coeur” 
videos

https://backstage.rtlgroup.com/public/htm/en/Dailynews_FS.aspx?id=dailynews_1A80CF2731E846A39822D7B64157E8F3&newsdate=27042015#
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A heavyweight fight in the garden  
RTL Television   
 
Heavyweight Champion Wladimir Klitschko defended his titles 
against Bryant Jennings on Saturday 25 April. The fight took place  
at the Madison Square Garden in New York, was broadcast live on 
RTL Television – with great ratings.  An average 31.0 per cent of  
14- to 59-year-olds tuned in to watch the victory of Klitschko. 
Germany – 24 April 2015

Can’t wait?  
RTL Nederland  
 
Despite the much-talked-about device only being available in the US, 
Germany and the UK for the time-being, RTL Nederland has already 
launched applications for the Apple fans, who don’t want to wait until 
it can be acquired locally. The Buienradar and RTL Nieuws apps are 
already available for the Apple watch. 
The Netherlands – 27 April 2015

A series mania 
FremantleMedia International / UFA Fiction    
 
Cold war drama series Deutschland 83 won the Best World Drama 
award at the sixth edition of the annual Séries Mania Festival. 
Produced by UFA Fiction for RTL Television, the series is distributed 
worldwide by FremantleMedia International.  
United Kingdom / Germany – 28 April 2015

Rewarding excellence 
FremantleMedia    
 
FremantleMedia brought home three wins at the 2015 Daytime 
Emmy® Awards held on 26 April 2015, including Craig Ferguson 
for Outstanding Game Show Host for Celebrity Name Game, 
Outstanding Live and Direct To Tape Sound Mixing for The Price Is 
Right, and Outstanding Directing in a Game Show for Let’s Make A 
Deal.  
United Kingdom – 29 April 2015

Acquitted flies to Sweden 
FremantleMedia International    
 
Miso Film’s high-end drama series, Acquitted premiered on SVT in 
Sweden on 26 April 2015 and reached more than one million viewers, 
achieving a share of 30.5 per cent. The launch makes Acquitted one 
of the most successful foreign dramas to have launched on SVT over 
the last five years.  
United kingdom – 30 April 2015

SHORT NEWS 1/1
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PEOPLE 

THOM BEERS, JENNIFER MULLIN, 
CRAIG CEGIELSKI  

FremantleMedia North America  North America – 28 April 2015

her collaborative style, brilliant leadership and friendship. 
I couldn’t be more energised about FMNA’s future 
and I’m proud to pass the baton to two of my favourite 
powerhouses, Jennifer Mullin and Craig Cegielski.”

Cécile Frot-Coutaz, CEO, FremantleMedia, says: “Thom 
has made great strides for the US business. His extensive 
expertise, creativity, enthusiasm and innovative approach 
have opened new roads for the company, while building on 
its foundation. Jennifer and Craig are perfect successors 
to Thom. They are passionate, driven experts who will lead 
the business through the next exciting phase and continue 
to grow the accomplishments Thom made during his 
tenure.  I can’t thank Thom enough for all that he has done 
for the company and I’m delighted to welcome Jennifer 
and Craig as they transition to lead the business.” 

Jennifer Mullin says: “It’s been wonderful to see FMNA 
grow and innovate over the past 10 years. I’m so proud of 
our team, what’s been achieved and what’s ahead. Thom 
has been a terrific fearless leader and incredibly supportive 
for the past three years. I thank Cécile for this opportunity 
and her commitment to drive excellence for the business 
globally. I feel honoured to take the reins at FMNA and 
partner with the brilliant Craig Cegielski. I couldn’t be more 
excited about what’s ahead.” 

Craig Cegielski says: “I joined FremantleMedia to lead 
the scripted business in bold and dynamic programming, 
defining FMNA’s voice in the community. Over the past 
two years we’ve launched one series on air and sold 
over a dozen projects into development, while partnering 
with some of the greatest talent in the industry. I couldn’t 
thank Thom enough for his enthusiasm and support; and 
to Cécile for her ongoing commitment to our ambitions.  
I have a huge amount of respect for the incredibly  
talented Jennifer Mullin and I’m looking forward to us 
taking this company to new heights together.” 

On 27 April 2015, Thom Beers, CEO, FremantleMedia 
North America (FMNA), announced he will be stepping 
down as CEO when his contract with the company 
concludes this summer. Beers will be replaced by  
Jennifer Mullin, Executive Vice President, Current  
Programming and Craig Cegielski, Executive Vice 
President, Scripted Programming who will be promoted to 
Co-CEOs, FMNA.  

Mullin and Cegielski will report directly into  
Cécile Frot-Coutaz, CEO, FremantleMedia, and will also 
have a seat on the FremantleMedia Operating Board from 
June this year.  Mullin and Cegielski will partner to drive 
continued creative and strategic growth across all of the 
company’s key businesses. 

Thom Beers says: “It’s been an unbelievable ride and I’ve 
been fortunate to build an incredibly talented team. We’ve 
launched shows in syndication and primetime, premiered 
our first scripted drama, created Buzzr, the company’s 
first linear channel, and leaped into the digital content 
business with Tiny Riot. I’m forever thankful to Cécile for 

Next >

Thom Beers
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Mullin, formerly Executive Vice President, Current 
Programming, FMNA, has been at the helm of FMNA’s 
unscripted programming for nearly ten years, overseeing 
the company’s extensive slate. During this time, she has 
significantly grown FMNA’s presence in the game show and 
reality competition genres. Prior to joining FMNA in 2005, 
Mullin worked as an Exec Producer at companies such 
as Telepictures and Universal.  She was the Supervising 
Producer on the Fox series Married By America. She also 
was the Supervising Producer on the syndicated series 
Rendez-View and Real TV for Paramount Domestic TV.  
In addition, she served as the Executive in Charge of 
Production for the long-running syndicated hit, A Current 
Affair.

Veteran television executive Craig Cegielski joined FMNA 
in June 2013 as Executive Vice President of Scripted 
Programming. Cegielski’s appointment launched the 
company’s scripted drive, and since joining, he has seen 
over a dozen projects into development. Cegielski came 
to FMNA from Open Circle Entertainment, an independent 
television company, which he founded with producing 
partner Susan Gross. Previously, he was President of 
GK-tv, a division of Graham King’s GK Films. Recent 
productions included Camelot, for Starz and Continuum, 
for Shaw in Canada and Syfy in the US and UK. Prior to that, 
Cegielski was Executive Vice President, Programming & 
Sales for Lionsgate International Television. At Lionsgate, 
Cegielski was responsible for oversight of all international 
distribution and acquisitions, sales and marketing for the 
group’s comprehensive slate of programming, including 
Weeds, Mad Men and Crash. 

Jennifer Mullin

Craig Cegielski
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PEOPLE 

RESTRUCTURING AND NEW  
APPOINTMENTS AT GROUPE M6

Groupe M6  24 April 2015

A restructuring of the cinema business will help the 
production and distribution activities join forces, while the 
restructuring of the fiction and animation business aims to 
further develop production of fictional drama, particularly 
for prime time and animation.

Cinema 
Subsequently, M6 Films cinema co-production  activity 
will move to SND. Thierry Desmichelle is appointed 
Managing Director of SND and Managing Director of M6 
Films. 

Meanwhile, Rémi Jimenez is appointed Director of 
Acquisitions and Productions for SND as of 25 May. He 
will retain his current responsibilities as Deputy Managing 
Director of M6 Films and will report to Thierry Desmichelle, 
taking over from Lionel Uzan, who is leaving Groupe M6 to 
devote himself to television series production.

Marie Maurice, artistic consultant for M6 Films, is also 
joining the SND teams. 

Fiction and Animation
Groupe M6 has assigned the task of reinforcing 
the production of fictional drama and animation to  
Philippe Bony, Deputy Managing Director of  
Programming. Alongside this task he will develop the 
comedy  formats that have been so successful across the 
channels for several seasons.  

Philippe Bony’s teams will comprise the following divisions: 
The fiction and humour division, led by  
Yann Goazempis and includes French fiction, 
international co-productions as well as variety shows

Lila Hannou has been appointed Director of the 
Youth Programming Unit in charge of the production 
of animated programmes and M6 Kid, taking over 
from Rémi Jimenez

M6 Studio, Groupe M6’s  fictional drama and 
animation production company (Astérix – Le Domaine 
des Dieux and co-producer of Scènes de Ménages). 
Taïeb Ben Amor, becomes the department’s 
Production Administrator, reporting directly to Philippe 
Bony 

Philippe Bony will also retain his other responsibilities 
within Groupe M6, namely as Director of Sports with 
Fabrice Clément, Deputy Director in charge of sport and 
special events and as President of Paris Première with 
Managing Director, Jonathan Curiel. 

 
RÉMI JIMENEZ
After graduating from ESCP 
Europe, Rémi Jimenez joined 
Groupe M6 in 2001 as a 
Cinema Artistic Administrator 
in the purchasing department. 
He was appointed Purchasing 
Manager for cinema films in 
2004, then became Deputy 
Purchasing Director in 2007. 
He became Deputy Managing 
Director of M6 Films in 2012 
and holds since May 2013 
also the position of Director of 
the Youth Division . 

 
LILA HANNOU
A graduate of Paris-Sorbonne 
University, Panthéon-Assas 
University and Paris ESLSCA 
Business School (l’École 
Supérieure Libre des Sciences 
Commerciales Appliquées), 
Lila Hannou joined Groupe 
M6 in 2001 as Marketing 
Research Officer at M6 
Publicité. She was then in 
charge of the monitoring youth 
programming (from 2006 to 
2011) before being appointed 
Manager for the Coordination 
of Youth Programming in 
2012. 

Rémi Jimenez

Lila Hannou
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More about Backstage

DAILY NEWS FROM 
ACROSS THE 
GROUP – DIRECTLY 
IN YOUR INBOX 

In addition to the  
weekly newsletter we  
offer to registered users  
a daily newsletter  
available in three  
languages.

BACKSTAGE  
IS AVAILABLE  
IN THREE  
LANGUAGES 
 
You can read  
Backstage in your  
preferred language –  
in English, German  
or French.

‘AT RTL GROUP,  
WE CARE’
 
 

RTL Group is committed  
to effectively combine  
business success with  
socially responsible actions 
towards local communities 
and to protect the  
environment. Visit the  
Corporate Responsibility 
news section on Backstage 
(CR news) and find out how 
RTL Group aims to improve 
the societies in which we 
operate.

backstage.rtlgroup.com     backstage.rtlgroup.fr     backstage.rtlgroup.de

For more information, don’t hesitate to contact the editorial team:
Backstage@rtlgroup.com


