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Pennsylvania State Conservation Com-
mission. Projects are considered on a
first-come, first-served basis until funds
are depleted.
Tax credits are available for up to

$150,000 per agricultural operation for
50 to 75 percent of the total project cost.
Common projects approved include:
purchase of no-till planting equipment,
construction of waste storage facilities,
manure management plans, and protect-
ing heavy animal use areas like barn-
yards.
Since the Resource Enhancement and

Protection program began in 2007, tax
credits have been awarded to more than
2,700 projects, totaling more than 
$34 million. The approved projects have
helped reduce an estimated runoff of
nearly 12 million pounds of nitrogen,
879,000 pounds of phosphorus and
882,000 tons of sediment.
Tax credit forms are available at

www.pda.state.pa.us/REAP (under
forms) or by calling Joel Semke at the
Pennsylvania State Conservation Com-
mission, 717-787-8821.

Mentored Youth Fishing Day to
expand statewide
The Pennsylvania Fish and Boat Com-

mission has announced it will expand its
popular Mentored Youth Fishing Day
program across the state in 2014.
Launched as a pilot program in 2013

on the Saturday before the regional
opening day of trout season, the Men-
tored Youth Fishing Day brought out
more than 3,700 adult anglers who reg-
istered 5,100 kids for the fishing oppor-
tunity. The kids and their mentors
reported fishing more than 7,750 hours,
releasing 4,400 trout and harvesting
nearly 1,200 trout.
In 2014, the event is scheduled for

March 22 in 18 southcentral and south-
east counties and April 5 in other areas
of the state. The locations for the event
will be announced in late December.l

Work underway to 
save ‘witness trees’ 
National Park Service staff members

are working with the U.S. Forest Service
to save the hemlock “witness trees” at
the crash site at the Flight 93 National
Memorial in Somerset County. The hem-

lock grove adjacent to the 9/11 crash site
is being treated to suppress the spread
of the hemlock woolly adelgid (HWA), a
destructive pest that poses a major
threat to the Eastern hemlock and the
Carolina hemlock.
Hemlocks stricken by HWA fre-

quently shift to a grayish-green appear-
ance rather than the dark green of
healthy hemlocks. Several different treat-
ment methods are being used to main-
tain the aesthetic and ecological values of
the area where the hemlock witness trees
are growing. Over the next three years,
workers will treat 1,351 mature trees, as
well as many seedlings/saplings, with a
combination of soil-buried tablets, soil
injection, low-pressure tree injection,
bark spray and horticultural oil spray.

KEEPINGcurrent

Accidentally introduced to North
America from Asia in 1924, HWA was
first found in the eastern United States
decades later. In Pennsylvania, the earli-
est recorded infestation of HWA is from
1967. The pest has now been established
in 19 eastern states from Georgia to

Maine, causing widespread mortality of
hemlock trees. As of 2007, 50 percent of
the geographic range of Eastern hem-
lock has been impacted by HWA.

Farm conservation tax credits
still available
The state Resource Enhancement and

Protection program, which provides tax
credits to agricultural producers who
install best management practices or
make equipment purchases that will
reduce erosion and sedimentation that
could impact Pennsylvania streams and
watersheds, still has $3.5 million in tax
credits available.
Farmers who have completed a quali-

fying project — or have a proposed proj-
ect — may submit applications to the

GROVE IN DANGER: The hemlock grove adjacent to the Flight 93 crash site is being treated for a hemlock
woolly adelgid infestation in an effort to save the historic site.
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ENERGYmatters

ing two-way digital
meters — to improve
reliability, increase
efficiency, and help
control electricity
costs for consumers,”
Miller remarks.

In substations, for
example, the ability to
switch quickly and
efficiently between
feeder lines, which
carry power to con-
sumers, can maintain
system stability, reduc-
ing outages and costs.

“Automatically
controlled smart
feeder switching is a
big area,” Miller notes. 

Electric coopera-
tives are finding inno-
vative uses for those
capabilities. 

Snapping Shoals
Electric Membership
Corporation, based in
Covington, Ga.,
employs smart switch-
ing to prioritize the
flow of power to critical
accounts like hospitals,
and fire and police stations following
service interruptions, such as those
caused by a storm.

Automated equipment also lets co-ops
cut line losses through efficient man-
agement of voltage levels from the
beginning to the end of a line. 

“Basically, every volt reduced at a
substation translates into a 1 percent
reduction in peak demand — the elec-
tric utility industry’s equivalent of rush-
hour traffic, when power costs run the
highest,” Miller explains. “It’s just one
way the smart grid helps co-ops meet
rising consumer expectations regarding
reliability and costs — bolstering the

WHEN you’re young, lots of careers
look appealing. It’s hard to sort out
what makes the most sense to pursue.
In many ways, the idea of a “smart
grid” was like that in its earliest days: so
many possibilities, so much to explore. 

Today, the advanced technologies
that make the smart grid possible have
been around for a while. The smart grid
is maturing, and its future is becoming
clearer. 

In the beginning, many experts felt
the smart grid would revolve around
enhancing consumer efficiency. There
was talk about smart chips in every
home appliance enabling the devices to
control themselves in response to
changing conditions on the power grid,
and real-time monitoring systems
would encourage homeowners to save
power. Today, the picture looks differ-
ent.

“Obviously, home energy efficiency
had a large role in the smart grid as it
was originally envisioned,” says Craig
Miller, chief scientist for the National
Rural Electric Cooperative Association
(NRECA), which represents more than
900 not-for-profit cooperatives nation-
wide. “Now, that’s not seen as a particu-
larly challenging area. Appliances hit-
ting the market are much more efficient
—you can’t buy a new, inefficient appli-
ance anymore.”

As a result, the brightest possibilities
have moved out of the household and
onto distribution and even transmission
lines, according to Miller. 

“Across the nation, utilities are mod-
ernizing electric distribution systems by
deploying advanced communications
and automation technologies ― includ-

B y  R e e d  K a r a i m

With $33.9 million in Recovery Act stimulus funds 
from the U.S. Department of Energy, the Cooperative 
Research Network (CRN) collaborates with 23 co-ops 
to study the bene�ts of smart grid technologies for 
700,000 members in Alaska, Colorado, Georgia, 
Hawaii, Illinois, Iowa, Kentucky, Louisiana, Minnesota, 
New York, North Carolina, and Wisconsin. 

Cooperatives Building a Smarter Grid

Source: NRECA, www.energy.gov/recovery

$33.9 million
in smart grid investments 

Electric cooperative smart grid projects supported 
by CRN and federal stimulus funding.

The ‘smart grid’
grows up

commitment to service that’s at the
heart of the member-co-op relation-
ship.”

Smart technology is also making
America’s transmission lines more effi-
cient. Transmission cables are sized to
carry a certain amount of energy, but
that can be affected by a variety of fac-
tors, including weather. 

To be safe, transmission systems
assume the lowest capacity on any line.
But through dynamic line rating, utili-
ties can look at what the real capacity is
at any given moment and adjust accord-
ingly.  

CRN TESTS TECHNOLOGY: This map shows the 12 states where the
Cooperative Research Network is testing smart grid technologies.
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County, and is now in the seventh
decade of his continuing fascination with
radio stations. Although he claims to be
“semi-retired,” he still shows up daily at
the second-floor, downtown Bedford
office that serves as the hub of the com-
pany’s two AM and two FM stations,
which are served by Bedford Rural Elec-
tric Cooperative. Cessna is the program
director, supervising programming for
all four stations, and also books shows
and edits the daily log to make sure
everything is running smoothly.
His younger brother, Jay Cessna, a

member of Bedford Rural Electric Coop-
erative, is the second co-owner of Cessna
Communications. Although he wasn’t
bitten by the radio bug quite as early as
his older brother, Jay also has a long his-
tory with radio. Like John, Jay worked at
a local station as a youth, and he also
earned a degree in broadcast journalism
from Penn State University. Jay now
serves as the company’s business man-
ager and sales/advertising manager, as
well as the afternoon on-air personality.

Radio business
In the early 1970s, the two Cessna

brothers decided to take their love of
radio and turn it into a business ven-
ture. They first tried to buy a local,
existing station, but the owner wasn’t in
a selling mood.
“We spent considerable time think-

ing about (starting a radio station),”
John explains. “When you are young,
you are very sure of yourself. We were
born and raised here and were well-
known; it wasn’t like we were total
strangers. I had been involved in the
radio business since high school and
was one of the co-founders of the first
FM station in Bedford in 1966, so when
it came time for Jay and me to start a
business, I already had battle scars.”
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B y  K a t h y  H a c k l e m a n
S e n i o r  E d i t o r / Wr i t e r

Local radio keeps rural
communities connected

PENNSYLVANIA holds a unique role in
the history of radio. In 1920, the company
founded by businessman and inventor
George Westinghouse aired the first
licensed commercial radio broadcast —
the results of the Harding-Cox presiden-
tial election — on KDKA in Pittsburgh. 
Since then, radio waves have reached

across the Commonwealth to hold a
special spot in the lives of many Penn-
sylvanians, including Bedford County
resident John Cessna.
Cessna’s fascination with radio

started early on, back when he was a
boy in the 1940s. His first memories are
of himself as a preschooler hunkered
down beside the radio, where he could
listen to the latest amazing adventures
of his heroes, the crime-fighting Lone
Ranger and his sidekick, Tonto, or the
hilarious antics of comedian Jack Benny.
“When I was just a little sprout, I

was fortunate enough to get in on the
end of the Golden Age of Radio (the
period between the 1920s when radio
proliferated until television use became
common in the 1950s),” recalls Cessna.
“Radio back in the 1940s was like (what)
television became in the 1960s and
1970s. The primary radio format that we
know today of music and news didn’t
start until the late 1950s. Before that,
there were programs, lots of comedy
and adventure programs.”
Cessna remembers listening to those

old radio programs with fascination.
When the disc jockey era started, he
played “radio station” at home, pretend-
ing to be Dick Biondi, a nationally
known disc jockey he listened to on a
New York station, spinning records on a
tiny record player.
Today, Cessna is the co-owner of

Cessna Communications in Bedford

On the



They jumped into the market with a
new start-up AM station — WAYC AM
1600 — in August 1974, believing there
was enough business that their share of
the pie would make them a modest
income doing something they loved.
With a laugh, Jay says of the young

underdogs, “We were the Davids in the
business.”
Given the opportunity to stay close to

their roots in Bedford County, the
Cessna brothers flourished. They added
WAYC 107.5 (an FM station now known
as WBVE or B-Rock 107.5) in 1988.
When the Federal Communications
Commission (FCC) relaxed ownership
regulations in 1993, the brothers pur-
chased another set of Bedford County
AM and FM stations (the original sta-
tions they had tried to purchase back in
the 1970s), now known as WBFD 1310
and Star 100.9.
The Cessnas take what they see as

their company’s role of providing com-
munity service, entertainment and news
seriously. Instead of simulcasting (airing
the same programming on multiple sta-
tions), they run separate programming
on each of the four stations.
“One station can’t cover the musical

tastes of everyone, as well as talk radio
and news, so we try to give people
a choice,” John explains. “The
only thing we don’t do is
country music.”
Through the years, the

Cessnas have seen major
changes in the broad-
casting business. The
company has fallen
from 12 full-time
employees 10 years ago
to six today (including
the two co-owners).
Even as they have cho-
sen to rely heavily on
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air
syndicated or outside sources for pro-
gramming on all four radio stations so
they can do more with fewer employees,
they remain steadfastly committed to
their local community.
“Radio gives us the opportunity to

help local organizations that are helping
the community, and that is very satisfy-
ing,” Jay notes. “We keep listeners
informed about local, national and inter-
national news. We are the only source
for play-by-play local sports. These are
all reasons that radio and the internet
are the only media growing in users.”
Local media, he adds, has endured

for so long and survived several dire
predictions for its coming demise — at
the advent of television, then eight-
tracks, and later, the internet — because
of its close connection to its listeners.
“(Local radio is) the only source of

what’s happening locally,” John adds.
“No nationally produced service is capa-
ble of bringing the information that the
local PTA is going to have a chicken bar-
becue next week, or tell about a meeting
of the retired teachers of Bedford High
School.”

Local connection
Just a few miles west, that same con-
nection to community is what
makes Somerset County radio
station owner Roger Wahl
stick to a brutal schedule of
rising at 2:30 a.m. daily to
drive to his Meyersdale
radio station (WQZS 93.3
FM, branded as QZ-93).
He’s at work long before
the sun rises so that
when his listeners tune
in at 6 a.m., they have
the latest in weather
news with special atten-
tion to road conditions



PENNlines

Maryland radio station owner
told Wahl the FCC was opening a
window that would permit an
FCC license for a new station in
the Meyersdale area. Wahl filed for
the permit on Aug. 8, 1988 (8-8-88),
but it would be 1991 before the
FCC paperwork would be
approved.
In the more than two decades

since he first went on the air, Wahl
has provided hours and hours of music
for his listeners, but his focus remains
on local news, and how it affects the area
he calls home.
“I am local,” he states proudly. “I’m

here every day. I’m covering the guy
who goes over the embankment, the
Amish guy who had his tools stolen.
Those are the things people tune in to
hear on local radio. They want to hear
the local news and weather, if the local
school is closing early. Unless something
really bad happens, we don’t get
national radio, television or newspaper
exposure.” 

Twice in his years as an
independent broadcaster — a
position he calls a “dying
dinosaur” — he’s assisted national
news crews who have found their
way to Somerset County for a
major breaking news story.
On Sept. 11, 2001, Wahl had

heard about the three airliner
crashes at the World Trade Center
in New York City and the Pentagon

near Washington, D.C., and he was busy
providing updates on the air.
“Then I heard county control dis-

patch to an airplane crash outside of
Somerset,” Wahl recalls. “I first
thought it was a small plane that had
crashed at the Somerset airport. Then
someone who had seen the crash called
me and said it was a large airliner, and
it had crashed near Shanksville. I
headed over there and was on the
scene within an hour of the crash.”
Along with reporting live from the

scene, Wahl was able to assist national
news reporters with background so

and school closings, as well as up-to-
date news about what happened
overnight. He covers southwest Pennsyl-
vania and northern Maryland, so he has
local news from two states to report, as
well as national and international news.
Wahl, who worked in broadcasting in

the 1970s in the Altoona and Tyrone
areas, went on the air with his new sta-
tion on Oct. 26, 1992. He had returned to
Somerset County with his family in the
late 1970s to care for his ailing father.
After kicking around in a number of
local jobs — none in radio — he found
himself working as a regional manager
for a beer distributor out of Maryland.
One of his accounts owned a radio sta-
tion, and one conversation about radio
stations led to another. One day, the
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FOR THE LOVE OF RADIO: John Cessna, left, and
his brother, Jay Cessna, co-owners of four radio
stations in Bedford County, are spending their
lives doing what they love. John’s first memories
of himself as a child include the family’s radio.
They are members of Bedford Rural Electric
Cooperative.
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KEEPING CONNECTED: Cindy Ford, general man-
ager, and Scott Donato, operations manager, of
WGET AM, branded ESPN Radio 1320, and WGTY
FM, branded Great Country 107.7, in Adams County,
believe their local connections and live reports are
the reason they are No. 1 in their market. The sta-
tion is served by Adams Electric Cooperative.

Rivera put me on Fox
News Live.” 
While not on the

level with 9/11 or the
Quecreek Mine dis-
aster, Wahl has had
his share of other
major breaking sto-
ries. Among his hid-
den stacks of awards
— brought out after
much cajoling —
Wahl has several rec-
ognizing his coverage
of the 1998 Salisbury
tornado, including a
Certificate of Con-
gressional Recogni-
tion presented by the
late U.S. Rep. John
Murtha (D-12th).
Despite the hon-

ors, Wahl is quick to
downplay his role in
covering the event: “I
was on the air telling
people where the tor-
nado was.”

Community circle
Most of Wahl’s

days are more mun-
dane. On a typical
day, he’s on the air
from 6 to 10 a.m. The
remainder of the day’s
air time is filled

through computerized programming set
up with his own mix of oldies and classic
country, interspersed with local commer-
cials and news items. He retains the abil-
ity to interrupt that scheduled program-
ming with breaking news. While his sta-
tion is providing music via computer,
Wahl is out hustling, looking for advertis-
ers, as well as news.
“Local businesses really support the

local radio station,” he reports. “Our
livelihood depends on our advertisers
and our listeners. The listeners have to
support the businesses that advertise or
they won’t advertise. It’s a circle.”
Wahl also believes it is the role of the

local radio station to provide public
service announcements. Nowhere is that
philosophy more evident than in his

commitment to Somerset Rural Electric
Cooperative’s Youth Tour program. 
According to Carline Mitchell, Som-

erset REC director of marketing and
member services, Wahl interviews a
Youth Tour participant live on the air
each day the Somerset County youth are
in Washington, D.C., on the weeklong
educational tour.
“They’re all hometown kids,” Wahl

explains. “They get on the air and relay
how they are having the time of their
life. … People love to hear what the kids
are doing.”
A specific subset of people — the par-

ents of those Youth Tour participants —
is especially pleased to hear the daily
reports. Lisa Hoyman, also a member of
Somerset Rural Electric Cooperative,
tuned in every day during the 2013
Youth Tour to hear what her daughter,
Brianna, and her fellow tour partici-
pants were doing because they were
often too busy to call home.
“When you listened to the kids, it

sounded like you were right there with
them,” Hoyman reports. “They told
about how much fun they were having.
You could tell they were enjoying them-
selves and learning a lot. … It’s nice for
them to let the kids speak. The kids get
a real kick out of being on the radio. It’s

ON THE AIR: Roger Wahl, owner of WQZS (branded
QZ-93) in Meyersdale, left, visits on air with
Matthew Glessner, Somerset County Fair King,
about his experiences at the fair. Matthew is the
son of Doug Glessner, Somerset Rural Electric
Cooperative manager of outside operations.

they could provide accurate information
about the area. It was a role he would
find himself replaying less than a year
later when, on July 24, 2002, nine miners
were trapped for four days in the Que-
creek Mine near Somerset. In full view
of the glare of the news cameras, all nine
would eventually be pulled alive from
their underground trap.
“I was the first broadcaster in the

country giving live reports from the
mine by cellphone,” he recalls. “Geraldo



like they are a celebrity.”
Brianna, who was 17 when she was

on the Youth Tour, recalls talking about
her meeting with her congressman, U.S.
Rep. Bill Shuster (R-9th), and how much
Somerset County residents appreciated
his assistance with the Route 219 recon-
struction project.
“Being on the radio was a blast,” she

recalls with enthusiasm. “The whole
trip moved me, and I was pleased to be
able to express that on the radio.”
While much larger than either the

Bedford or Somerset stations — ranking
107th in the national market and No. 1 in
their own market — two of Adams
County’s local radio stations (WGET
AM, branded ESPN Radio 1320, and
WGTY FM, branded Great Country
107.7) continue to focus on the local con-
nection to their listeners.
The station’s management includes

Cindy Ford, general manager, and Scott
Donato, operations manager. The sta-
tions, members of the Gettysburg-based
Adams Electric Cooperative, are owned
by the grandchildren of founder M.C.
Jones, and have 35 full- and part-time
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employees. They
are live on the air
except for mid-
night to 5:30 a.m.,
when they use
voice tracking (a
DJ from another
location who voices shows across the
state or country).
“We are one of the very few stations,

especially on the FM side, that still has
live personalities every day,” Donato
explains. “We have a one-on-one con-
nection with our listeners that we don’t
want to lose. … We believe staying live
and local directly affects our ratings,
which directly affect advertising sales.”
Ford adds, “We listen to everyone. If

we don’t have an answer to a question,
we will get it. We always try to explain
what we are doing, the changes we are
making.”

Sometimes those changes (such as
when the AM station went to sports
talk) bring complaints, but Ford notes
that if something isn’t paying for itself,
you can’t continue to do it.
One thing they do that doesn’t make

money, but helps out their community,
is their regular benefit concerts. They
set up and hold the concerts at a loca-
tion — such as a school, college or festi-
val — and conduct the advertising.
Ticket proceeds, however, are given to

the non-profit
agency where the
concert is held.

Changing
world
The Gettys-

burg station employees work to keep rel-
evant in a changing world. In addition to
traditional news and entertainment,
mixed with public service spots, the sta-
tions must keep on top of changing tech-
nology.
“It’s a much more streamlined

process now,” Donato explains. “We are
digital- and internet-based. We stream
on the internet and we have an app for
smartphones. We have to keep up in the
digital age. We have to give our audience
options. We have 5,000 unique individu-
als who stream us every month through
phone or internet. I was in the Bahamas

recently and I listened to our
station while I was there.”
Ford adds, “We have a lot

of people from our area who
go away for the winter, but
they continue to listen to us.
We have servicemen and
women from this area who
are listening to us overseas.
We bring a bit of home while
they are away from home.”

As for the future? 
“Right now, the future is at

our fingertips,” Donato
emphasizes. “Every year
there is something new. …
We’ve stayed on top so far
and our philosophy is that
whatever the next social
media thing is, we want to get
involved in it. … Sales have

also evolved. We offer banner ads, we
sell the website. There are so many new
ways to sell advertising in addition to
60-second spots.”
Much has changed in the decades

since the Westinghouse employees aired
that first licensed commercial broadcast
from Pittsburgh. But across Pennsylva-
nia, local radio station owners and oper-
ators continue to reach listeners, touch-
ing lives and keeping communities con-
nected.l

LIVE AND LOCAL: Roger Wahl, owner of WQZS
(branded QZ-93) in Meyersdale and a member of
Somerset Rural Electric Cooperative, takes his
role as a community journalist seriously as he
strives to inform residents of the latest news, as
well as entertain them.
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TIMElines Y o u r  N e w s m a g a z i n e  T h r o u g h  t h e  Y e a r s

1973 The Pennsylvania Rural Electric Association
holds its 31st annual meeting, where attendees
hear reports about the energy crisis and how to
ensure the problem is not compounded.

1983 Pennsylvania’s rural electric cooperatives
participate in a national pilot program to provide
information linking cooperative members who need
help with a network of community services.

2003 Realizing the vital role high-speed broad-
band access plays in community development,
rural residents tap local resources to operate
affordable networks of their own.

ENERGY efficiency isn’t a recent concept. Twenty years ago, Penn Lines
focused on ways to conserve energy, especially for the millions of Penn-
sylvanians who are approaching retirement and those who are already
retired. The focus is on that group of residents because they are the ones
most likely to be living on a fixed income. Also, retirees are most likely
spending more time at home, which could result in increased energy
consumption (and bills).
Many of the ideas offered 20 years ago are still relevant today: keep

the thermostat as low as possible and dress in layers to stay warm; close
vents in unused rooms; keep vents and radiators clear of furniture; open
shades and curtains during the day to let in sunlight, and close them at
night to prevent heat loss; and cook several items in the oven at one time
or prepare smaller meals in a microwave.
While these suggestions save energy and money over time, people liv-

ing on a low or fixed income often need more assistance. In 1993, there
were a number of assistance programs offered through rural electric
cooperatives, non-profit groups, and the state and federal government.
Many of those programs continue today for persons who are having

difficulty paying their electric bills. Contact your local rural electric
cooperative to find out what member assistance programs may be avail-
able. On a larger scale, assistance may also be available through the Low
Income Home Energy Assistance Program (LIHEAP), a federal pro-
gram administered by the state that helps low-income residents pay
their utility bills.

1993
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(continued from page 6)
ENERGYmatters
“This offers tremendous potential to

make the nation’s grid more efficient
and reliable, saving consumers billions
of dollars down the road,” Miller com-
ments.

A national push to get smart
In 2009, the federal government

made a big push to expand the smart
grid by handing out grants through the
$821 billion stimulus bill. As always,
electric cooperatives, long recognized as
industry trailblazers in crafting cutting-
edge ways to boost service and reliabil-
ity while keeping electric bills afford-
able, led the way. 
More than 50 cooperatives and pub-

lic power districts in 15 states captured
$215.6 million in smart grid investment
and demonstration grants, amounts that
were matched with local funds. In a key
effort, the Cooperative Research Net-
work (CRN), an arm of NRECA, was
awarded $34 million for half of a $68 mil-
lion ground-breaking, coast-to-coast ini-
tiative under which 23 cooperatives in 
12 states are studying more than 225,000
smart grid components.
Results are coming in, according to

Tom Lovas, a CRN contractor. Even
though final conclusions won’t be ready
for a few months, some insights are
already clear. 
One is the critical role played by two-

way communications in smart grid
schemes. Cooperatives have found han-
dling the vast amounts of data being
generated — as much as 10,000 times
more — necessitates a careful reworking
of their communication networks. 
“Every smart grid project has, at its

heart, a communications project,” Miller
stresses. 
Another significant finding concerns

the prepaid metering systems some
cooperatives have implemented. These
programs, by allowing members to pay
for electricity in advance, requires them
to track power consumption on a home
display and adopt wiser energy use pat-
terns to avoid going over the prepaid
amount. 
“That’s been really surprising, the

popularity of prepaid offerings,” Miller

says. “I think you’re seeing the smart
grid, in that mechanism, reaching into
behavior and producing more knowl-
edgeable consumers.”

Moving to a smarter future
One of the stimulus-funded projects

Miller sees as the most interesting was
launched by Great River Energy, a gen-
eration and transmission (G&T) cooper-
ative based in Maple Grove, Minn., and
two of its North Star State member dis-
tribution cooperatives, Lake Region
Electric Cooperative in Pelican Rapids,
and Minnesota Valley Electric Coopera-
tive in Jordan.
In 2012, the three cooperatives were

awarded a $2.5 million grant that makes
it possible for Great River Energy to
monitor individual household meters,
fostering a new level of demand
response and load control. 
“You see distribution cooperatives

and their wholesale power suppliers
starting to share data in real time,”
Miller points out. “That’s tremendously
exciting.”
It’s all part of an evolving smart grid,

a process that Miller argues will only
accelerate as time goes on. To stay
abreast of the latest smart grid develop-
ments visit www.smartgrid.gov.l

Sources: Cooperative Research Network
Reed Karaim writes on consumer and

cooperative affairs for the National Rural
Electric Cooperative Association, the
Arlington, Va.-based service arm of the
nation’s 900-plus consumer-owned, not-for-
profit electric cooperatives.

What is the smart grid?
Although there are hundreds of
ways to describe what constitutes a
smart grid, all center around tech-
nologies and tools that help electric
utilities better meet consumers’
needs reliably and affordably. This
is chiefly accomplished by allowing
utilities to more effectively monitor
demand and system conditions on
a near real-time basis. 

The smart grid combines digital
meters and automated equipment,
software applications, and two-
way communications that help
utilities to track the flow of elec-
tricity with great precision; pin-
point outages; identify voltages
out of permitted ranges; and
transmit messages to transform-
ers, capacitors, circuit breakers,
and other distribution equipment
to initiate diagnostic or corrective
(self-healing) actions that can iso-
late, reroute power around, or
even remotely repair the cause of
a power interruption. Utilities can
also monitor electric use in vari-
ous time intervals, and provide
consumers with hourly or more
frequent power pricing informa-
tion so they can respond to
changing electricity needs. 

The U.S. Department of Energy
lists seven functions of a smart
grid: enabling informed participa-
tion by consumers; accommodating
all generation and energy storage
options; creating new products,
services, and markets; delivering
power quality for the range of
needs in the 21st century; optimiz-
ing asset utilization and operating
efficiency; addressing disturbances
— automated outage prevention,
containment, and restoration; and
operating resiliently against physi-
cal and cyber attacks and natural
disasters.

As the research and development arm 
of the National Rural Electric 
Cooperative Association, CRN pursues 
innovative solutions that hel

electric cooperatives deliver 
safe, reliable, and a�ordable power to 
their consumer-members.



COUNTRYkitchen

Sweet success
WE DON’T know who first determined that candy and the
holidays are synonymous, but we owe that person a big,
sugar-coated thank you. Throughout the month of December
we indulge in sweets without feeling too much guilt, because
we know that January, with all its resolutions and dreary dep-
rivations, is just a few fleeting weeks away.

Christmas gatherings seem incomplete without sweets.
Some homemade candy, such as Holiday Bark, is easily
assembled with a minimum of ingredients. Other homemade
candy, such as Old-Fashioned Peanut Brittle, is extremely
time and labor intensive. “Almond Joy” Drops fall somewhere
in the middle of the candy-making spectrum — easily made
but with multiple steps.  

This holiday season, try your hand at candy making. May
you taste sweet success! l

A trained journalist, JANETTE HESS focuses her writing on inter-

esting people and interesting foods. She is a Master Food Volunteer

with her local extension service and enjoys collecting, testing and

sharing recipes.

1 1/2 cups flaked coconut

1 cup sliced almonds
1/2 cup (1 stick) butter

1 cup brown sugar
1 cup granulated sugar
1/4 cup unsweetened cocoa powder

1/2 cup milk
1/2 teaspoon vanilla extract

1 cup quick-cooking oats

Whole, unsalted almonds for garnish

Spread coconut and sliced almonds on non-stick, rimmed cookie

sheet. Toast in preheated 350-degree oven for 8 to 10 minutes, or

until coconut and almonds begin to brown. Stir once or twice during

toasting, and watch closely to make sure coconut doesn’t burn. Set

aside. In large pot, melt butter over low heat; add sugars, cocoa and

milk. Bring to rolling boil and boil for 2 minutes. Remove from heat.

Stir in toasted coconut, almonds, oats and vanilla extract. Drop by

spoonfuls on cookie sheets lined with parchment or waxed paper.

Press whole almond into top of each drop, if desired. Chill until serv-

ing time. Makes 24 large drops or 36 smaller drops.

ALMOND JOY DROPS

OLD-FASHIONED PEANUT BRITTLE
2 cups white sugar
1 16-ounce bottle light corn syrup
1 cup hot water
1 cup (2 sticks) butter
20 ounces raw peanuts
2 teaspoons vanilla extract
2 heaping teaspoons fresh baking soda

Mix sugar, syrup and water in large, heavy pan. Allow mixture to boil andthicken over medium to medium-high heat. When mixture reaches 240degrees, add butter and allow it to melt. Add peanuts. Cook and stir at medi-um-high heat until peanuts are cooked and mixture reaches 300 degrees.Add vanilla. Bring to 305 degrees (mixture may smell slightly burned),remove from heat and quickly stir in baking soda. Quickly pour onto 2 warm,greased cookie sheets. Do not spread out. When peanut brittle is cool, breakinto pieces. Store in an air-tight container.

For best results, do not rush. The entire cooking process may take morethan an hour. Use baking soda from a freshly opened box. Measure it outin advance, and make sure it has no lumps.

1 package (11 or 12 ounces) white “chocolate” chips
or wafers

8 chocolate sandwich cookies with vanilla
filling, broken into pieces

1 cup broken pretzel sticks
1/3 cup broken candy canes (small canes
broken into very small pieces)

Line cookie sheet with parchment paper. Melt chips in double boiler ormicrowave oven, according to package instructions. When just melted, stir incookie pieces and broken pretzels. Turn hot mixture onto parchment paperand use spatula to spread to desired thickness. (Mixture will not fill pan.)Sprinkle with peppermint pieces; press down. Chill. When set, carefully breakinto serving-size pieces. Makes approximately 24 pieces.

b y  J a n e t t e  H e s s
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HOLIDAY BARK



THIS PAST year, I moved to
a new place where I have
been squarely humbled.
Humbled by the ability of old,
neglected, workhorse plants
to revive with the tiniest bit
of attention, humbled by the
sheer brilliance of young
plants thriving, and humbled
by the weeds.

I know plants are pro-
grammed to grow if given
half a chance. This explains
my optimism as a gardener. It
also explains why weeds can
be so ... consternating. They
are just doing their job; it’s
not their fault they are per-
sistent survivors.

I know the first year in a
new garden is the most diffi-
cult. Because the gardener
has not yet made her own
mark, and has yet to learn
the ins and outs of the land,
its micro-climates, its soil dif-
ferences, its drainage pattern,
its trouble-prone areas, and
its weed history.

For instance, in my old gar-
den, I knew to keep an eye out
for nutsedge in the spot where
a load of compost accidently

introduced it many years ago.
I knew where top growth
would re-emerge each spring
from the root of the wicked
porcelainberry vine, a beguil-
ing but dangerous exotic I
planted before gardeners
learned how invasive it would
become. I knew just where to
be vigilant for the knotweed
seedlings. But in a new gar-
den, you can be blindsided as
the soil seedbank sends you
“gifts” of unexpected weeds
and unanticipated legions of
volunteers.

This summer, I tried to
develop routines for prevent-
ing, scouting and controlling
emerging weed problems. To
some extent, I succeeded.
Some areas got mulched,
some got a sheet-composting
treatment where I layered
organic materials over brown
paper or newspaper, while
some spots were happily pop-
ulated with desirable plants.

Yet on too many days, it
seemed like I no sooner turned
around than yet another
unspeakable weed had some-
how eluded my vigilance.

All of which is to say that
I am duly humbled, and I feel
great compassion for anyone
starting a new garden from
scratch or reclaiming a neg-
lected one or attempting to
expand a cultivated area.
This is no game for sissies!

Here are a few of the les-
sons reinforced for me this
past season:

Errant English holly
seedlings are bigger and
meaner (spinier) and harder
to remove later in the season

than early on.
Same goes for English ivy

seedlings, except they don’t
have spines and they root
along their trailing stem
given half a chance.

It’s worth taking the time
to go get the long, skinny,
dandelion-digger tool and dig
out the entire root when you
pull up a dandelion; other-
wise you will definitely see it
popping up again soon.

The dreaded, seed-pro-
pelling oxalis may cause me
to lose my mind.

Sturdy garden gloves are
essential, as are long,
armored gloves (to fight mul-
tiflora roses, wild blackber-
ries, vining poison ivy and
the like) and take it from me,
those gloves with waterproof
fingertips are a terrific inven-
tion. They keep your fingers
relatively dry and comfort-
able and enhance your grip
when weeding in damp soil.
Weeding when the soil is
damp makes it easier to pull
up roots.

Make peace and get com-
fortable dancing with your
scuffle hoe; you will be
spending time together. Also
give a little love to your com-
post set-up. Compost is your
secret weapon for raising
plants robust enough to out-
compete those weeds.

Mulch is your new best
friend. Your wheelbarrow or
garden cart is your other new
best friend. And a helper to
help you spread that mulch is
absolutely priceless.

Complaints and rants
aside, as the year winds
down, I am genuinely pleased
to note the gardening
progress I did make, and I
look forward to plenty more
next season — weeds or no
weeds. I hope you have had a
splendid gardening year, and
I wish you a great and, dare I
say, weed-free 2014.l

POWERplants

BARBARA MARTIN ,
who says she began gar-
dening as a hobby “too
many years ago to
count,” currently works
for the National Garden-

ing Association as a horticulturist. A former
member of Gettysburg-based Adams Elect -
ric Cooperative, her articles appear in mag-
azines and on the internet.

b y  B a r b a r a  M a r t i n

Lessons
learned

STOCK UP ON COMPOST: The liberal
use of compost will help gardeners
raise plants robust enough to sur-
vive when weeds try to take over.
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IT IS generally understood that adding
insulation to the walls or ceiling will
reduce monthly utility bills. The savings
for each home depends upon the current
level of insulation, your climate, effi-
ciency of your heating/cooling system
and your utility rates.
The current level of insulation is per-

haps the most important factor in decid-
ing whether or not to add more and how
much. For example, doubling the amount
of insulation in your attic will typically
cut the heat loss through the room ceiling
by about half. Your contractor can help
you determine the payback from the sav-
ings as compared to the installation costs.
If you double that amount again, it

will cut the original heat by only another
25 percent (half of half). This diminish-
ing return is important to keep in mind
when determining the amount of insula-
tion to add.
Various types of insulation can be

used to reduce conductive heat loss
and/or radiant heat loss. Standard fiber-
glass batts, blown-in fiberglass, cellulose,
rock wool and foam all are used to block
conductive heat loss. This is the kind of
heat transfer that travels through materi-
als, such as drywall, studs, bricks, etc.
Radiant heat transfer is the way the

sun heats the Earth or how you feel heat
standing next to a raging fireplace. Your
house also loses heat to the cold outdoor
air and nighttime sky by this method.
Radiant barrier types of insulation, often
an aluminum foil film, are effective for
blocking this heat loss. Some standard
insulation batts include a foil facing to

Have a question for Jim? Send inquiries
to JAMES DULLEY , Penn Lines, 6906
Royalgreen Drive, Cincinnati, OH 45244 or
visit www.dulley.com.

Importance of
insulation
Save on energy with the
right insulation 

reduce both types of heat loss.
Insulation will also make you feel

more comfortable. If you are in a room at
70 degrees with little wall insulation, you
may still feel chilly. This is because the
exterior walls are cold and your body is
losing its warmth by radiant heat transfer
to the walls.
There really is not one “best” insula-

tion to use in all locations. For example,
some effective attic insulation will settle
if it is used in vertical walls. Even if there
is just a slight amount of settling, the rel-
atively small uninsulated void in a wall
will lose a lot of energy.
What is important when selecting

insulation is its installed R-value, not just
its thickness. Some types of insulation
have twice the R-value per inch thick-
ness as others. Also, blown-in insulation
can be fluffed up when installed, not
necessarily intentionally, resulting in less
true R-value. Make sure your insulation
contract specifies the final insulation
value, not just the thickness.
You might consider an environmentally

friendly insulation made of recycled mate-
rials. One good insulation is made from
scrap blue jean material production. It is
treated for fire safety and has an insulat-
ing R-value similar to fiberglass batts.

Fiberglass is made basically from
sand so there is a plentiful supply. Some
manufacturers use 25 percent recycled
glass. Rock wool insulation is made pri-
marily from waste products. It and fiber-
glass have an insulation value of about
R-3 per inch thickness. 
If the amount of space available for the

insulation is limited, as in a masonry wall,
injected foam is a good option. Some
polyurethane foams have an R-value
twice that of fiberglass, so only half the
thickness is needed. The closed cell foam
also creates its own vapor barrier and
stops air leaks.
Another option to minimize voids is

the blown-in-blanket method. First, a spe-
cial film is stapled up over the wall studs.
Next, loose-fill insulation is blown into the
wall cavity to eliminate all voids. Then it
is smoothed out through the film and the
drywall is nailed over it. Another similar
system adds some binders to the insula-
tion to reduce settling over time.l

SMARTcircuits b y  J a m e s  D u l l e y
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OUTDOORadventures b y  M a r c u s  S c h n e c k

DANDELIONS take advan-
tage of the on-again, off-again
nature of temperatures at this
time every year to remind me
that they still deserve their
reputation as the Kahn of the
plant world.
Remember Kahn? He was

the crazed, vengeful nemesis of
Admiral James T. Kirk in the
second Star Trek movie, “Star
Trek II: The Wrath of Kahn,”
the second of the 12 Star Trek
movies, released June 4, 1982.
Ricardo Montalban played
him, both in the movie and in
his first appearance on the Star
Trek television series, Episode
22, “Space Seed,” which aired
Feb. 16, 1967.
Basically, then-Capt. Kirk

and his crew, in the television
series, battled Kahn and his
gang of genetically improved
humans for control of the
Enterprise, eventually
marooning Kahn and the
other baddies on a remote
planet that is devastated a year
later when a nearby planet
explodes. The movie picks up

15 years later with Kahn taking
control of another starship to
have his revenge on Kirk.
However, besting Kirk and the
Enterprise is never as easy as
the space villains assume, and
this time Kahn is killed when
his commandeered starship
explodes.
His dying words, snarled

over starship-to-starship video
link, are: “From hell’s heart, I
stab at thee. For hate’s sake, I
spit my last breath at thee.”
That last sentence sums

up the defiance that a few
remaining dandelions seem
to exhibit for the approaching
winter every year at this time.
While nearly all other plants
have withered, browned and
dried up, a few dandelions
wait for their chance on those
sunny days when tempera-
tures rise just a bit to spit out
their final blooms of the year,
trying to generate enough
growth to generate some
new seeds. A small number
of them even manage a full-

on, butter-yellow flower.
That kind of “spit my last

breath” attitude is just one of
the things to admire in a plant
that so many lawn-care fanat-
ics despise. You see the same
zest for life and survival in
dandelions forcing their way
up through hairline cracks in
our sidewalks and persisting
in even the most heavily herbi-
cided acreages.
Boosting the esteem that

some of us have for the “weed”
even higher is the fact that
every part of the plant is edible.
This late in the year, most of
those parts are rather bitter and
chewy, but I usually manage to
find enough younger leaves for
a meal or two of hot bacon
dressing over dandelion leaves
over boiled potatoes. That’ll
take the edge off a cold evening
in late fall or early winter.
Equally nice during the

cold, dead period of the year is
a coffee-like drink brewed
from ground dandelion and
chicory root I gathered, dried,

ground and jarred over the
summer. It’s a smooth —
smoother than coffee —
reminder of a warmer, gentler
season that will be back
almost soon enough.
Most who know that any

part of the dandelion is edible
think first of those golden yel-
low flowers and the wine that
can come from them, but
those blossoms also make a
fantastic jelly, can be dipped in
batter and fried up into a deli-
cious fritter, and can be added
to salads. They can be a tad
bitter, except when plucked
from young plants as soon
after opening as possible.
Most parts of the plant

pack a wallop in antioxidants,
vitamins A and C, and potas-
sium.
Dandelion: to boldly grow

where no plant has grown
before.l

MARCUS SCHNECK is
is outdoor and nature
writer at PennLive.com,
the website of The Har-
risburg, Pa., Patriot-
News. He also writes for
a range of magazines
and websites, and has

written more than two dozen books. For more
of his writing, visit www.marcusschneck.com.

Spitting in
the face of
winter

BATTLING THE ELEMENTS: Dandelions
are among the hardiest of plants, as
well as the most delicious.
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PENNLINESclassified

ISSUE MONTH: AD DEADLINE:

 

CLASSIFIED AD SUBMISSION/RATES:   Please use the form below or submit a separate sheet with required information. 

Electric co-op members: $20 per month for 30 words or less, plus 50¢ for each additional word.

Non-members:    $70 per month for 30 words or less, plus $1.50 for each additional word.

Ad in all CAPITAL letters:  Add 20 percent to total cost.    Please print my ad in all CAPITAL letters.   

PLACE AD IN THE MONTHS OF:       .  WORD COUNT:   .

 I am an electric co-op member. Attached is my Penn Lines mailing label. 

 Enclosed is payment in the amount of $  .

 I am a non-member. Address is noted or attached at right.

 Enclosed is payment in the amount of $  .

                                       
 1  2  3  4  5  6  7

                                       
 8  9  10  11  12  13  14

                                       
 15  16  17  18  19  20  21

                                       
 22  23  24  25  26  27  28

                                      
 29  30       Additional words; attach separate sheet if needed.

FREE Headings (Select One):  Around the House  Business Opportunities  Employment Opportunities  Gift and Craft Ideas 
 Livestock and Pets  Miscellaneous   Motor Vehicles and Boats  Nursery and Garden  Real Estate  
 Recipes and Food   Tools and Equipment  Vacations and Campsites   Wanted to Buy

SPECIAL HEADING:     . SPECIAL HEADING FEE:  $5 for co-op members, $10 for non-members. Applies 
even if heading is already appearing in Penn Lines. Insertion of classified ad serves as proof of publication; no proofs supplied. SEND FORM 
TO:  Penn Lines Classifieds, P.O. Box 1266, Harrisburg, PA 17108. Please make CHECK/MONEY ORDER payable to: PREA/Penn Lines.

Penn Lines classified advertisements reach more than 165,800 rural Pennsylvania households! 
Please note ads must be received by the due date to be included in the requested issue month. Ads 
received beyond the due date will run in the next available issue. Written notice of changes and 
cancellations must be received 30 days prior to the issue month. Classified ads will not be accepted 
by phone, fax or email. For more information please contact Vonnie Kloss at 717/233-5704.

Name/Address or Mailing Label Here:

February 2014 . . . December 16

March 2014 . . . . . . . January 16

April 2014 . . . . . . . . February 12

AROUND THE HOUSE

SPECIAL OFFER — BOTH COOKBOOKS FOR $12. “Country
Cooking,” Volume 2 — $5, including postage. “Recipes
Remembered,” Volume 3 — $7, including postage. Both of
these cookbooks are a collection of recipes from men and
women of the electric co-ops of Pennsylvania and New
Jersey. Payable to: Pennsylvania Rural Electric Association,
P. O. Box 1266, Harrisburg, PA 17108. Write Attention:
Cookbooks. Volume 1 of “Country Cooking” is SOLD OUT.

CLOCK REPAIR: If you have an antique grandfather clock,
mantel clock or old pocket watch that needs restored, we
can fix any timepiece. Macks Clock Repair: 814-421-7992. 

BUILDING SUPPLIES   

STEEL ROOFING AND SIDING. Over 25 years in business. Several
profiles — cut to length. Residential roofing $2.20/lineal foot.
Seconds, heavy gauges, accessories, etc. Installation available.
Located - northwestern Pennsylvania. 814-398-4052.

FACTORY SECONDS of insulation, 4 x 8 sheets, foil back. R-
Value 6.5 per inch. Great for pole buildings, garages, etc. Also
prime grade A foil bubble wrap insulation. 814-442-6032.

BUSINESS OPPORTUNITIES 

PIANO TUNING PAYS — Learn at home with American School
of Piano Tuning home-study course in piano tuning and
repair. Tools included. Diploma granted. Call for free
brochure 800-497-9793.

NEED REMODELING? Professional and knowledgeable
carpenters specializing in mountain homes of PA. Call for
reasonable quotes! Serving Somerset and Rockwood areas.
814-926-2887.

OWNERS wish to RETIRE following 28-year ownership of a
successful Family Campground. Includes plus or minus 40
acres, owners’ home, recreation hall, store, three cabins,
shop, garage, and equipment. Located in West Spring
Creek, PA, Warren County. Price $595,000. 814-664-2994.

CONSULTING FORESTRY SERVICES

NOLL’S FORESTRY SERVICES, INC. performs Timber
Marketing, Timber Appraisals, Forest Management Planning,
and Forest Improvement Work. FREE Timber Land
Recommendations. 30 years experience. Call 814-472-8560.

CENTRE FOREST RESOURCES. Maximizing present and
future timber values, Forest Management Services,
Managing Timber Taxation, Timber Sales, Quality Deer
Management. FREE Timber Consultation. College educated,
professional, ethical. 814-867-7052.

CRANE SERVICE

NEED A LIFT? Crane service for all your lifting needs.
Experienced, fully insured, Owner-Operated and OSHA
Certified. Precision Crane, Linesville, PA 814-282-9133.

FENCING

Building a fence? Find hydraulic post drivers, high-tensile wire,
electric fence, electric netting, rotational grazing supplies,
tools and more from Kencove Farm Fence Supplies. FREE Fence
Guide/Catalog – Call 800-536-2683! www.kencove.com.

GIFT AND CRAFT IDEAS

SPECIAL OFFER — BOTH COOKBOOKS FOR $12. “Country
Cooking,” Volume 2 — $5, including postage. “Recipes
Remembered,” Volume 3 — $7, including postage. Both of
these cookbooks are a collection of recipes from men and
women of the electric co-ops of Pennsylvania and New
Jersey. Payable to: Pennsylvania Rural Electric Association,
P. O. Box 1266, Harrisburg, PA 17108. Write Attention:
Cookbooks. Volume 1 of “Country Cooking” is SOLD OUT.

PENNSYLVANIA 1776 — Colonial History of Pennsylvania.
Fantastic collectible – gift. Hardbound, 380 pages, 8-1/2 x
11-1/2. “Must History Buffs.” Just $14.50 includes
tax/shipping. Little Museum of Old Stuff, 411 Beaver Dam
Road, Spring Mills, PA 16875.

GRASS FED BEEF

100% GRASS FED BEEF. Our holistic management produces
the highest quality meat. Animals graze on a natural diet,
are never fed grain, growth hormones, antibiotics or
pesticides. McCormick Farm, LLC 814-472-7259.

HEALTH AND NUTRITION

Tired of all those medicines — Still not feeling better? Do
you want to feel better, have more energy, better
digestion, less joint stiffness, healthier heart/circulation
and cholesterol levels? Find out how to empower your own
immune system — start I-26 today! It’s safe, affordable, and
it works. Call 800-557-8477: ID#528390. 90-day money
back on first time orders or call me 724-454-5586.
www.mylegacyforlife.net/believeit.

HEALTH INSURANCE

DO YOU HAVE THE BLUES regarding your Health Insurance?
We cater to rural America's health insurance needs. For
more information, call 800-628-7804 (PA). Call us
regarding Medicare supplements, too.

See what a difference it makes…

Advertise in Penn Lines Classifieds



D E C E M B E R  2 0 1 3  •  P E N N  L I N E S 21

HISTORY OF YOUR LAND

LEARN THE HISTORY of your land and land ownership going
back as far as 150 years. Makes a unique thoughtful gift, do
it for yourself or someone you love. 814-580-0547.
www.mylandhistory.com.

HUNTING

CUSTOM HAND MADE to order or in-stock wooden turkey
calls of various woods and sizes. 814-267-5489 leave
message for Precision Unlimited Inc., Berlin, PA.

INFRARED SAUNAS

Removes toxins, burns calories, relieves joint pain, relaxes
muscles, increases flexibility, strengthens immune system.
Many more HEALTH BENEFITS with infrared radiant heat
saunas. Economical to operate. Barron’s Furniture,
Somerset, PA. 814-443-3115.

INTERNET SATELLITE

USA CHOICE BROADBAND SATELLITE. New Rural Internet –
fastest Satellite in the world up to 12 Mbps. Call USA
CHOICE 877-872-6382 or info@usachoice.net or signup at
www.usachoice.net.

LANDOWNER INCOME OPPORTUNITY

OUR SPORTSMEN will Pay Top $$$ to hunt your land. Call for
a Free Base Camp Leasing info packet & Quote. 866-309-
1507. www.BaseCampLeasing.com.

LAWN AND GARDEN EQUIPMENT

HARRINGTONS EQUIPMENT COMPANY, 475 Orchard Rd.,
Fairfield, PA 17320.  717-642-6001 or 410-756-2506. Lawn &
Garden equipment, Sales – Service - Parts.
www.HarringtonsEquipment.com

LEGAL SERVICES

WORKERS’ COMPENSATION: Injured and want to know your
rights? Call us at 877-291-9675 for FREE advice or visit our
website for your FREE book at www.workinjuryinpa.com.

LIVESTOCK AND PETS

PEMBROKE WELSH CORGI Puppies — AKC, adorable,
intelligent, highly trainable. Excellent family choice.
Reputable licensed breeder guaranteed “Last breed you’ll
ever own.” 814-587-3449.

COLLIE — AKC Registered Puppies, sable and white.
Beautifully marked, shots, dewormed. Our collies are raised
and socialized with children and adults. Bedford County.
Call 814-793-3938.

WEIMARANER PUPPIES — AKC, CKC, ready in time for
Christmas. First time breeder. Family raised with kids.
Asking $700. Please call 814-239-2796 or 814-414-9427.

LOG CABIN RESTORATIONS

VILLAGE RESTORATIONS & CONSULTING specializes in 17th and
18th century log, stone and timber structures. We dismantle,
move, re-erect, restore, construct and consult all over the
country. Period building materials available. Chestnut boards,
hardware, etc. Thirty years experience, fully insured. Call
814-696-1379. www.villagerestorations.com.

MISCELLANEOUS

BECOME AN ORDAINED MINISTER — Correspondence Study.
The harvest truly is great, the laborers are few, Luke 10:2.
Free information. Ministers for Christ Outreach, 7558 West
Thunderbird Rd., Ste. 1 - #114, Peoria, Arizona 85381.
www.ordination.org.

STRIKE MASTER Electric Ice Auger 8”. Mora hand ice auger
with extra blades 7”. Call 717-725-1900. Both $200, like new.

DRIVEWAY and Road Grading, Water Breakers and Trench
Drains installed — York, Adams, Lycoming, Clinton and Tioga
Counties. Contact Jim @ 717-229-2633 or email:
jjapaving@comcast.net.

GE 62-gallon LP Water Heater, 6-year warranty on tank,
used only 3 years, like new condition. 814-683-5040. $100.

BEER CAN & BOTTLE Collection — 45 years collecting. Many
countries involved. About 40 bottles never opened, about
540 count. $500. Conklin, NY. 607-775-3294.

MOTORCYCLE-SNOWMOBILE INSURANCE

For the best INSURANCE RATES call R & R Insurance
Associates from 8 a.m. to 5 p.m. at 800-442-6832 (PA).

MOTOR VEHICLES AND BOATS

1929 MODEL “A” FORD with rumble seat, complete
restoration, plus 1953 short bed pickup truck, all original.
Runs and drives great, good paint and tires (Chevy). Call Bob
for info. 301-253-3238.

NURSERY AND GARDEN

TABLETOP MUSHROOM GARDENS. Grow your own gourmet
mushrooms. Great gifts for any occasion. We ship. Call us
at 814-467-8762 or browse a variety of products & order
online @ www.berglorbeerfarma.com.

PIANO FOR SALE

1990 SCHUMANN Baby Grand Model #G-50A in excellent
condition. Walnut stain. Manufactured in Korea. Moving
from Adams County and can’t take it. $3,200. Call 717-677-
4408 and leave message. Thank you.

RECIPES AND FOOD

SPECIAL OFFER — BOTH COOKBOOKS FOR $12. “Country
Cooking,” Volume 2 — $5, including postage. “Recipes
Remembered,” Volume 3 — $7, including postage. Both of
these cookbooks are a collection of recipes from men and
women of the electric co-ops of Pennsylvania and New
Jersey. Payable to: Pennsylvania Rural Electric Association,
P. O. Box 1266, Harrisburg, PA 17108. Write Attention:
Cookbooks. Volume 1 of “Country Cooking” is SOLD OUT.

SAWMILLS

USED PORTABLE Sawmills and COMMERCIAL Sawmill
Equipment! Buy/Sell. Call Sawmill Exchange 800-459-2148.
USA and Canada. www.sawmillexchange.com.

SHAKLEE

FREE SAMPLE Shaklee’s Energy Tea. Combination red,
green and white teas that are natural, delicious,
refreshing, safe. For sample or more information on tea or
other Shaklee Nutrition/Weight Loss Products: 800-403-
3381 or www.sbarton.myshaklee.com.

TRACTOR PARTS – REPAIR/RESTORATION

ARTHURS TRACTORS, specializing in vintage Ford tractors,
30-years experience, on-line parts catalog/prices, Indiana,
PA 15701. Contact us at 877-254-FORD (3673) or
www.arthurstractors.com.

VACATIONS AND CAMPSITES

SPRING IS COMING! Raystown Vacation House Rental.
Sleeps 11, fireplace, four bedrooms, table for 12, two new
flat screen Satellite TVs, two full baths, two half baths,
linens/towels provided. One mile from lake (Snyder Run
boat launch), large parking area. Minimum two nights.
Available March – December. Call 814-931-6562. Visit
www.laurelwoodsretreat.com.

NAPLES FLORIDA CONDO — Two bedrooms, baths, heated
pools, near beaches. December 18-January 1st, $1,200;
January 3-23, $1,700; March 8-21, $1,200. 717-872-7930
until December 7th. December 14th – 239-774-2306. 

PENNLINESclassified

I CHANGED 
MY AIR FILTER. 

AND MY 
WARDROBE.

Saving money on my electric 

bill seemed like a good enough 

reason to update my closet.

Find out what you can do at 

TogetherWeSave.com.

T

WANTED TO BUY

CARBIDE – Paying cash/lb. – Some examples of items that
have carbide pieces at their tips for cutting or drilling are:
coal mining machinery – roof bits – road bits –
gas/oil/water well drill bits – machining inserts as well as
many others. We will pick up your materials containing
carbide pieces. We will extract the carbide item from the
part in which it is held in most cases. 814-395-0415.

WANTED: Ford Bronco – 1976 or 1977 with manual
transmission. No rust buckets. A finder’s fee will be paid.
Call 240-675-1956.

WELL WATER

WATER TEST KITS — Do It Yourself. Safe, designed around
US EPA Standards for bacteria. Check results in 48 hours
in your home, $19.95. Delivered by mail. Order by phone
717-368-1190 or email envirovisions@aol.com.

HOW HEALTHY is your well? The home owner is responsible
for testing your water. Wells may become contaminated
with bacteria and other pathogens – kill bacteria with our
ultra violet whole house lights. Factory priced, made in
Maryland. Save hundreds off retail. Call 717-368-1190. Email
envirovisions@aol.com.
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Thoughts from 
Earl Pitts,
UHMERIKUN!

PUNCHlines

Social commentary from Earl Pitts —— a.k.a.
GARY BUR BANK , a nation ally syndicated
radio per son ality —— can be heard on the
following radio stations that cover electric
cooperative service territories in Pennsylvania:
WANB-FM 103.1 Pittsburgh; WARM-AM 590
Wilkes-Barre/Scran ton; WIOO-AM 1000 Carlisle;
WEEO-AM 1480 Shippensburg; WMTZ-FM 96.5
Johnstown; WQBR-FM 99.9/92.7 McElhattan;
WLMI-FM 103.9 Kane; and WVNW-FM 96.7 
Burnham-Lewistown.

Earl has a beef with
the way government is
operating today

I heard about this new poll they got
out there the other day. It said despite our
troubles, despite our differences, that 86
percent of Americans today are still
proud of their country. But at the same
time, about half of us said our founding
fathers would be disappointed in our
government today.
Disappointed? Honestly? Lemme tell

you somethin’. At this point, George W.
Washington is spinnin’ in his grave so
fast you could put him on a lathe an’
carve him down to a rockin’ chair spin-
dle.
Fact is, if our foundin’ fathers was

alive today, they’d all be on the Maury
Show where they’d be beggin’ for pater-
nity tests.  
I mean, how did we get to this? How

did we get from honest-to-God giants,
visionaries, pillars among men who cre-
ated a country with their bare hands, an’
the idea of freedom with their bare
brains? How did we get from that to the
back-slappin’, low-life weasels we got
runnin’ things today?
How is that even possible? That

would be like Henry Ford turnin’ over
the Ford Motor Company to the Three
Stooges. That would be like when Steve
Jobs was gone an’ they turned over Apple
to Miley Cyrus. Who in their right mind
would let that happen?
The problem is, your Publicans an’

your Democrats a’ today — they hate
each other. They refuse to work with
each other. They’d rather call each other
names than get anything done. I got news
for you, the foundin’ fathers hated each
other, too. Heck, Aaron Burr was the vice
president of the United States when he
SHOT Alexander Hamilton. That would
be an indication to me that they did not
like each other. But they still worked
together creatin’ America. I mean, up to
the point Burr killed him.
Wake up, America. To all you brain-

dead idiots in Washington, listen to a
regular American. It’s time to pull up
your big-boy pants an’ start workin’
together. Leave the name-callin’ to pro-
fessionals like me.

Let’s jist go ahead an’ say it. America
used to be a country that could send a
man to the moon, and bring ‘im back.
Now, we can’t even get him to the doctor.
You know what America is inventin’

right now? We are workin’ on a car that
will drive down the road, and park, all by
itself. Nobody’s in the car! That blows my
mind. We invented the lightbulb, the
movie. We invented the computer, football,
the pace-maker, the Sham Wow. We
invented the Oreo cookie, for cryin’ out
loud. An’ yet, we can't invent a stupid web-
site to sell insurance. This is embarrassin’.
Think about it — that little pig,

Maxwell, gets on the computer an’ talks
to his insurance company all the time.
But 320 million humans can’t. 
How in the heck does something like

this happen? It ain’t like we’re not famil-
iar with computers. Computers is what
America does. America computes! We
got computers in our houses. We got
computers in our cars. We carry around
little telephones that got computers in
‘em. We got computer tablets. We got
books on computers. We got computers
to play games. They even got watches
with little computers in ‘em. So America
not bein’ able to build a stupid computer
web page to sell some cockamamie insur-
ance is a little hard to believe.
This genius Cathy Syllibus, the gal

that’s runnin’ the health care website, she
says makin’ a web page that can take
hundreds of thousands of visitors a day is
almost impossible to build. I don’t know
if that’s true. Maybe we should ask
YouTube or Amazon or eBay or Expedia
or FaceBook or Twitter or Travelocity,
Google, Craigslist, Yahoo. Yeah, they
probably haven’t been able to figger it out
either. What’s that?
Wake up, America. So my question is,

how come all them companies built com-
plex websites visited by millions of people
a day an’ our government can’t? Because
them companies ain’t run by idiots. It’s
pretty obvious, ain’t it? If they can’t figure
it out, maybe they should give me a call. I
think I could do better than this.
I’m Earl Pitts, Uhmerikun.l



RURALreflections

Thomas Cagle
Northwestern REC

Winter’s grip
DECEMBER brings the first official day of winter, but most
of us have already experienced the season’s first snowfall.
The changing of the seasons brings with it new activities and
new outdoor scenes, along with the opportunity to get cre-
ative and shoot some great photos.
Our 2013 “Rural Reflections” photo contest has ended and

the winning photos in the categories of most artistic, best
landscape, best human subject, best animal and editor’s
choice will be printed in next month’s issue of Penn Lines.
Winners will receive a $75 prize.
It’s time to submit your photos for the 2014 “Rural Reflec-

tions” contest. To be eligible, send photos (no digital files) to:
Penn Lines Photos, P.O. Box 1266, Harrisburg, PA 17108-1266.
On the back of each photo, include your name, address,
phone number and the name of the electric cooperative that
serves your home, business or seasonal residence.
Our publication deadlines require that we work ahead, so

send spring photos before mid-January, summer photos before
mid-April, fall photos before mid-July and winter photos before
mid-September. Photos that do not reflect any specific season
may be sent at any time. Please note: 2013 photo entries will be
sent to you in January if you provided a self-addressed, stamped
envelope of the appropriate size to return your entry.l
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Anne Anderson
Northwestern REC

Cyndi Horner
Adams EC

Alice Foster
New Enterprise REC




