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s we reflect on 20135, it was a year of change at Cruise Lines International

Asspoation as well as a year of significant accomphshment. We both assumed

ew leadership roles in the organization (as Global Chairman and Acting

CEO respectively), and the transition was seamless thanks to CLIA's outstanding

leadership team, staff and the strong ongoing support from our volunteer leaders
and membership.

The theme of this year's annual report 15 "One Voice: Advancing Our Industry Together,
and as you will read in the following pages, by speaking with one voice, CLIA led the
cruise industry through a year of tremendous success, and laid the groundwork for
future growth.

Many of CLIA's 2015 accomplishments are leghlighted in the "Year in Review” with
additional detail provided in the subseguent sections. Together, we built business
partnerships, educated the public and promoted best practices, advocated for our
mdustry, inspired and built a global travel agent community, created demand for cruise
travel, helped communities around the world and increased the visibility for the cruise
mdustry through media coverage. All of this was made possible through the collective
efforts of the industry speaking as one voice.




CLIA continues to fulfill its mission to be the unified global organization helping its
members succeed by advocating, educating and promoting for the common interests
of the cruise community, and today has 15 offices around the world forcefully advocating
for our members on five continents. With 62 cruise line members, representing more
than 25 percent of cruise line capacity, 273 executive partners and 20,000 travel
agency and 30,000 travel agent members, we represent the interests of the entire
global industry.

Thank you to all our members for your support during 2015. In particular, we would
like to call out the sponsors of this annual report - Porttiami, Port Everglades and
Port Canaveral.

We greatly appreciate your commitment to the global cruise community and look

to continued success in 2016 as we move our industry forward together.

ACTING CEC



T&GETHER

WE BUILD BUSINESS PARTNERSHIPS

CLIA launched a redesigned and enhanced international Executive Partner

Membership Program in January 2015 providing members with a
competitive advantage in the global cruise industry. This included four
distinct member communities:

= Port and Destination

# Travel and Tourism Providers

s Technical and Supply Chain Providers
» Professional Services Providers

Within these communities, new tailored educational and networking
events were created, including the CLIA Port & Destination Summit in
Hamburg and the CLIA Executive Partner Summit in Miami.

80 NEW In addition, the Executive Partner Membership Program
EXECUTIVE PARTHERS
JOIMED IM 2015

welcomed four new Diamond Elite Partners in 2015.
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In March 2015, a monthly newsletter exclusively for Executive Partners and Cruise Lines was launched - CLIA Executive
artner Cruise Mews. Offering a variety of articles ranging from relevant industry news and member profiles to industry
leader interviews and event updates, the newsletter acts as both an educational resource as well as a platform to showcase

Members' offerings to the CLIA cruise community.

Mew for the Executive Partner program, an Interactive Itinerary Planning Workshop was introduced to promote teamwork,
knowledge sharing and a better understanding of the choices, complexities and challenges faced by cruise lines.




VYGETHER

WE EDUCATE THE PUBLIC AND
PROMOTE THE BEST PRACTICES

Cruise lines are safer than other forms of leisure travel, according to an
updated study by G_P. Wild. This study found that while worldwide cruise
ship capaaty grew 22 5 percent from 2009-2014, operational modents dedined
by 15 percent. CLIA continues to promote cruise safety and collaborated
with other global stakeholders to further enhance fire safety, ship stability ——
measures and crew traiming for assistance to passengers in emergency situations.

CLIA is at the forefront of efforts to educate the media and dispel myths

about norovirus. This includes briefing reporters on how rare norovirus

outbreaks are and what the industry is doing to further reduce norovirus

incidents. CLIA's Gl lliness Taskforce, for example, conducted workshops, - !
shared best practices and collaborated with leading researchers both TR
in Europe and Morth Amenca to bring the already low number of norovirus
outbreaks as close to zero as possible.

Norovirus — Don't Call It

‘the Cruise Ship Disease’



The cruise industry is a leader in environmental stewardship and CLIA
helped increase public awareness of cruise industry innovations in ervironmental
technology and sustainability. Collaborating with global stakeholders,
CLIA helped enhance international standards related to carbon, sulphur
and nitrogen air emissions, the prevention and spread of invasive species,
and additional improvements for treatment and handling of wastewater.

““cruise lines are
at the forefront
of corporate

environmental
- ))
stewardship

= Christy Scanncll, The San Dicgo Umion-Tribunc




HER

WE ADVOCATE FOR OUR INDUSTRY

At CLIA's annual Congressional Cruise Caucus, Cruise Line CEOs, Executive
Partners and Travel Agency Members heard from Congressional and
Administration leaders and visited Capitol Hill to discuss issues important
to the cruise industry.

Senator Dan Sullivan {AK-R) with Adam Goldstein at 2015

Congressional Cruise Caucus in Washington DC.




Following the Alaska Department of
Emvironmental Conservation’s implementation
of the Alaska Wastewater Discharge Permit,
the permit was challenged by several
environmental organizations. CLIA Alaska

successfully defended all stages of the

administrative appeal process and the
permit 1s now in its final form.

In Venice, CLIA advocated for an alternative navigational route for cruise
ships to counter cruise restrictions. In June, CLIA held a press conference
in Rome to call on the Italian authonities to implement a solution for operating
cruise ships inside the Venice Lagoon. A report commissioned by CLIA
shows that, over the past two years, the restrictions have cost Venice
more than €40 million of direct expenditures by the cruise industry, its
passengers and crew. The latest industry figures also show that, while Italy
remains the European country benefitting most from cruising, these restrnichions
have slowed the industry’'s growth, in both Venice and the entire region




In December, CLIA Europe Chair Pierfrancesco Vago led a delegation
of Cruise Line Executives for a day of meetings with top-level EU regulators,
including the EU Commissioners for Transport and Environment and
Maritime Affairs. The CLIA delegation also attended a working lunch
with relevant Members of the European Parliament hosted by the
Vice Chair of the Transport and Tourism Committee. The meetings
resulted in very positive discussions on the challenges and regulatory
barriers hindering the further growth of cruise tourism in Europe. They
also fostered additional dialogue and cooperation between the EU
institutions and the cruise industry.

CLIA continues to work to ensure the swift adoption of proposed
EU legislation to reform the EU Visa Code and simplify the current
procedures for issuing short-stay visas. Cumbersome visa procedures
are causing Europe to lose up to six million potential tourists a year.
In March, CLIA held a roundtable on visa facilitation for travelers and
seafarers, with the participation of cruise operators, high-level EU
decision-makers and tourism stakeholders.
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ONE INDUSTRY.
ONE VOICE.

6 Z CRUISE LINES
2 7 5 GLOBAL EXECUTIVE PARTNERS
GLOBAL
] TRAVEL AGENCIES

SERVING

23,000,000

PASSENGERS WORLDWIDE

GLOBAL
TRAVEL AGENTS

$
119.9

BILLION
TOTALOUTPUT

Cruise Passengers Come from Around the Warld
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GETHER

WE INSP[RE AND BUILD A GLOBAL
TRAVEL AGENT COMMUNITY

Travel professionals continue to be the most important distnbution channel in
o ‘ the cruse industry with 75 percent of cruises booked globally through a travel agent.
{-':;' : . X ‘ CLIA is focused on serving the interests of this community by providing travel

agency and agent members with meaningful, practical and valuable resources

_ F;_-.':-:"':. 3 to succeed, resulting in a community of 20,000 travel agency and 30,000 travel
R N e
TR ﬁﬂ?’f-} agent members around the world.
3 j i, L'i:-'\"""‘ 5
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To best serve this important community in Morth America, CLIA introduced
a new individual agent member program, as well as a tiered travel agency
member program to meet the needs of both small agencies and large travel
agent consortia. More than 2,000 travel agencies and 18,000 individual travel
agent members joined the new and enhanced CLIA Morth America program
in 2015, reinforcing CLIA's leadership as the largest travel agent member
program globally.

To keep members abreast of the latest developments, a new CLIA newsletter
was launched for travel agents as well as CLIA Cruise tv, a video platform \
featuring information on cruise travel and trends. A highlight of the year I = n |
was the 11th annual cruise3sixty conference in Fort Lauderdale, Flonida, -
the world’s largest cruise-focused travel agent convention, which was both Travel professicnals enjoy a “live” ship inspection
highly educational and engaging. at the 2015 cruise3sixty conference in Fort
11 Lauderdale, Florida.




During cruse 3socty, CLIA hosted the first Premrmium
Member Executive Summit. CLIA Diamond Travel
Apgency and Consortia Members were invited to
participate in the day-long event, which included
legislative updates, research presentations and
an afternocon of intimate roundtable discussions
alongside the presidents and senior executives of
CLIA Crunse Line and Diamond Travel Agency and
Consortia Members.

Spotlight on the UK and Ireland: The CLIA travel

agent program is thriving in the British Isles, with

membership up by nearly 57 percent, to a record
number of 3,450 travel agent members. The health
and vitality of this community was demonstrated
by the 2,100 travel agents who attended CLIA UK
and Ireland events. In addition to the strong
attendance, satisfaction was high with 97 percent
rating the events excellent or good.

CLIA Australasia revamped its travel agent program,
integrating its training into the annual membership
dues for the first time. The program also offers a
wide range of offerings, including direct benefits
from CLIA Member Cruise Lines as well as everyday
discounts from scores of major retailers across
Australia and New Zealand.
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CLIA launched Mational Plan a Cruise Month in October to
Morth American consumers, generating excitement around
cruise travel, promoting travel agents as the best way to book
cruise vacations and providing travel agents with resources
to promote themselves and cruising. The imitiative spread the
lowve of cruising through positive content, engaging sweepstakes
and consumer offers and deals. Highlights included a cruise-
a-day drawing for consumers who submitted a photo with
their best smile through #cruisesmile on Twitter, Instagram
and on the campaign website. The campaign achieved an
audience reach of more than 500 million consumers during
the month-long effort.

AUDIEMCE REACH OF MORE THAN 300 MILLIOM

A% NBCNEWS.com The StarPhoenix

B WOELD RTPOHT
US.Newsova
Iu:-ﬂ.-:' EXOrmibnir;

Abaut.com "'-F =
Seatrade @ corada.c
Maritime News [H 5
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MORE THAN 250 BROADCAST SEGMENTS

IH CORN JACEIOHN
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Q. GET CONNECTED ~ SanDiego
&

Many CLIA national associations sponsored successful Cruise
Weeks or Months to promote cruising in ther local markets. In
UK and Ireland, mainstream media coverage was up a third over
last year and there were more than 30,000 views of CLLA Cruise
Week videos on Facebook and YouTube and 3,100 social
media posts. CLIA France Mational Cruise Week (J'aime la
croisigre!) registered 1,100 agencies. In the Netherlands, a
radio campaign reached about 30 percent of all 30 - 69 year olds,
resulting in 90 percent new visitors to its cruise nl website.
Meanwhile, on the other side of the world, CLIA Australasia
took this year's Cruise Week to a new platform by promoting
it through a new interactive online magazine, which made Cruise
Week even more accessible to consumers and travel agents.




TOGETHER

WE HELP COMMUNITIES
AROUND THE WORLD

The Cruise Industry Charitable Foundation (CICF) is committed to improving the quality ff_ |

of life in the communities served by the cruise industry. Last year, CICF provided nearly ;
%1 million in chartable grants to philanthropic organizations across the U S. that support e
education, health care, environmental preservation and other important areas of need.

CRUIEE IMOUST RY
CHARITABLE FoumDaron

R

Students from South Dakota and Ohio taking part in the Washington Workshops

2015 Democracy in Action Program at the Korean War Memorial sponsored by CICF.




Mercy Ships, which operates a floating hospital serving some of the poorest developing nations

mn the world, was recognized by CLIA as the 'Charnity of Choice. Mercy Ships conducts a vaniety of
life-changing operations and provides education and training for local health professionals. CLIA
works with Mercy Ships to endorse their initiatives to deliver healthcare in developing nations
and make CLIA global members aware of the international nonprofit's mission and efforts.
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201

In a study sponsorod by CLIA,
G.P. Wild rcports that oruisc
sheps arc anc of the safest ways
totrawel whilc onvacaticn and
that, cwen with mare poople
cruizsing than ower before. the
nismbor of operational inodents
continues o dodine.

YEAR

IN REVIEW

TRAVEL AGENIT

hntﬂl.‘i

¥ CrosiEurope, Buropc's largest river owiss fine, joins TLLA 25 2 Gobal member,
Croisi bringing the numbcr of OLLA Global Cruise Line Members to 27,

Thi first CLIA Port & Destinatsn
Forum is held in Lardan with the
atbendanoc of 77 dolcpates, inclading
16 crusisc Bne oiccutives. The owent
includics Bwo koy scssions on port

dovelapment and itincrary planning.

BT

CENTRAL

CLIA Offers New Individual Agent

The CLIA State of the Cruise Industry Press
Conference and Marketplace, hold = Mow Yark
City, is attended by more than 55 busincss,
comsumer and tradc media. This ovent gonerated
modia coverags on the ourrent stakc of the ouisc
mdustry and giwes cruise lincs the opportunity
to showeasc thoir 2015 news with key modia



The cruisc industry is the foous at REISEN
HAMBURG 2015, the largest trawel fair
for holidays, cruiscs, outdaar activitics
amnd cycling in narthorn Gormany. CLIA
heolps organize the cwent and works with
Hamburg Miesse urd Congress to arrange
a Fam trip with journalists prior ta the cvent.

Imternational Labour Orpamization, where a
working group of cxperts aprecd in principlc
taimportet amordments o interrebional Bhor
standards reeseding seafaror welfare issucs.

CLIA hosts the GI Hness Warkshop and
Technolozy Conference in Gonova, which
cuplored cutting-cdee innovatians in both
rescarch and technolagy to mindmize the
risks introducing and spreading norovirus.
Leading scicntists, modical
practitionors, and

repuliators participeted

inthiz cwcnt

Ponant, the French lusury yacht-<tyvle crusse Bnc and 2 world leader in polar cruising,
jains OLLE's okl Cruise Line Members, now totaling 28.

CL1A publishes the 2014 Asia
Crnaeee Trands Shady which roports
rabust double-digs prowth with
histmric mumbers of cruisce ships,
pasmcngers.and parts inthe region.

Charlcs A.B. Sylvia, CTLIA Wice
President of Membership and
Trade Relations im Morth Amcrica,
lzunchos "Chats with Charli=”
a webinar for travel agents and
ageonmcy professionals to discuss
th future of CLIA Travel Agomt
mcmbeorship and cruisc sclling.

and cducakion

CLIA hosts twa notworking
cvonts at Cruise Shipping
Miami, the cruisc industry's
premacy global event bringing together buyors

CLIA Europe halds a workshop an
cruise tourizm and visa facilitation

and supolicrs for a wook of notworking, sourang

Thc European Commission officially launches the
Pan-European dialogus betweoon cruisc oporatars,

C LIS participates in the MO subcommittce on Ship Systems and Equipment to discuss

important safcty sswcs related to fire safety and lific safcty aopliances.

&

A
thic fime
Industry rops

or

hc CLIA EW State of the

=5 coni ICC ta it

The Schoopeaartmuescuem

n Amstordam.

ports and coastal stakchaoldors in Brusscls, with
CLI& plaving many koy rolos.

To stremgthen commaunscation within the cruisc indwstry,
CLIA bnunches the CLIA Executive Pariner Cruise Mews
manthly nowsictbor.
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CLIA svfucts now membors into
thie Cruse Industry Hall of Fams,

hanaring Mark and Mimi Coméart,
Boderick Mol ood and Wayne and
Juddy Heller during th onuisc3siey
conforence in FE Lauderdale.

c:r.;i?_'
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cruise

MAY

CLIA introduces cight new training
ard profossional dovclopmont o-loaeming
courscs for the Morth Amcrican traec
agcnk community. The courscs affor
busincss, niche, poography, salcs and
profcssicnal devclopment contont,

CLIA participates in IMO M arine Envercnment Protection
Committce CLLA helped change intornational standards
related to precrbowse gas cmissions, ballast werber managomenk,
and the completion of the IMO Polar Code. The work an
the Polar Code spanmcd mane than five yoars amd provides
stringent, but warkable, noew standards for operating in
the frctic aind Antarctic regians.

A monthly resource for cruise-
selling travel professionals - the
all-ncw CLIA Trawel Agpent and
Apency Hewsletter - launcheos
with nows and uschul updatcs.

¥ata, Argontina.

~wposurs with Latin &merican regianal

=

The city of Athons hosts the third
Pozidonia Sea Tourizm Forum with
CLIEs active partidpation. Fiorfrancoosoo
Wapo, CLIA Euroge Chair, delivers the
keyniote address and cautlines o vision
far the future of the cruisc imdustry in
Grocoe and the Eastorn Meditcrrancan

The Caribbean Shipping Association Exscutives

Conferesnce is hold in the British Wirgin |slands. CLIA
presorrts.on " The Skvc ofthe Industry™ ina keynoée spooch.




Attended by morc than
80 CLIA Cruise Lime and
Esmcutive Partncr Mombers,
CLIA hasts the inaugwral
Technical & Repulabory
ForuminLondon to disouss
repulatary and tochnécal
challenpges facing the
cruise industry.

The
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; hax 3 tromerdous |
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O Mandime Safety Cornmties,

CLI& hosts the sccond Environmental Day in Borling sharing
information abouwt the difforent crvironmental instiatives the
cruisc imdustry is undertaking, particularly on the topics of
waste and wastowator manapement on-board cruise vossols.
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Microy Ships, which cporates 2 floating hospital sorving same of the poorest nations in the world, = namaed the CLLA Chanty of Choace”




SEPTEMBER

Cirdy INAoust, CLIA's Acteng CEC,
attcnds Travel Industry Exchangsin
Drlando and participates on apancl
that discusscs the currcnt travel
agcnt landscape and the growth
of the crussc indusbry.

¢

cruisExcellence

UK amd Ircland Cruise Wesk is a2 major success attracting

considerable media coverage and social modia attontion.
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CLLA Porrt & Destmation Summat in Hamburg brings
{opcthor mone than 200 dolicpates from 28 countrics,
represerting port suthortics, destinations, shore
onrsnn opcrators, port aponks, and nearky 50 croise
inc cxooutives. Attendocs cngage inopon dialopuc
and nctworking, fecding indo owr aém to cstablish
a cobesive community of stakcholders from ports
and destanations wor ldwide. Mow for the program,
an |Imtcractiee [ncrary Planning ¥Workshop was
miroduoedbo promote tramwork, nowlicdec sharing
and abottor urdorstanding of the choioes, complodatics:
and challonges faood by the cruisc industry.
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PLAN A CRUISE
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CLIA succossfully launches Mational Plan a Cruise
Maonth in Marth &mcrica, a multi-dimensional

campaign arcated to help consumers fall in bowe with

e g . CLIA relcase=s the G cio 5 <z R cporting that katzl
et ki e e e B CLIA rolcasc I:-I'! 1!':]14 .:.lulul Ecomomiec Impact Analysis Report. repo rl:_lrn..j.h 1.. :.|I:
copemic oorbribution of the onuise industry to the global occoneeny reaches 31199 hillion.

Inthc E.I'E..ﬁ..:[-mp'mﬁ:mﬂ resolutaon
imintroduced to designate October as
“Cruise Trawsl Professional Month”
homoring the travel specialists who !
creatc memorable cruisc vacations.

CLIA jains United for Whldlife's Taskforos
on Transpartation and Hlegal Wildlifc
Trade, which is tasked with dewcloping
recommendations to break the chain
botweoen supplicrs and consumors of
illzgal wildlife products.

The MedCruize Geaneral &s

CLLA partici i | MEX Bememrica thc largest mcching

s cenis havarin Morbh America CLLA offers

a four-howr cortificaic program, in partncrshipwith ﬂl,j., [;.-.ﬂ.#_.h.ﬂ:[ﬁ Eﬂgﬂ.ﬂ:hm
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NOVEMEBER
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CLIA proscnds ak
Sustainable Dezz
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DECEMBER

CLEA reloases the 2016 State of the Cruse industry Outlook, which shows continucd
grawth in cruising. Twenty-fowr million passengers arc cxpected to saill in 2006, a
dramatic imcrease from 15 million juse 10 woars ago, or oven 1d million whon CLLA
beean tracking pesscngersin 19800

¢ ports.
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CLIA takes the holm at The Metwaork for the European Private Sector in
Towrism, a high-level contact proug sct up to promote tho intcrosts of
Ewrapc’s tourism scctor before the EL institutions.



CLIAIN THE NEWS Che New Jork Eimes

CLIA is an increasingly more vocal advocate for the cruise R e o
industry, generating global media coverage to encourage cruise e . -_ o b
travel as well as share the industry point-of-view on topics :

that affect our members: m @ltﬁustu" @;bt 2 S
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2015 GLOBAL CRUISE LINE MEMBERS
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2015 REGIONAL CRUISE LINE MEMBERS
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2015 EXECUTIVE PARTNERS
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CLIA’S MISSION

CLIA'is the unified global organization that helps its
members succeed by advocating, educating and promoting
for the common interests of the cruise community.




CLIA IS GRATEFUL TO THE FOLLOWING SPONSORS OF THIS ANNUAL REPORT

" EVERGLADES\ \

(B O D GO R Y, LR, :

A5 aworld-leading " Powerhouse Port” Port
Everglades provides cruise guests and cruise
lines with a first-class experience. From our
modern, efficiently operated terminals to our
attention to customer service, cruising is a
breeze at Port Everglades. We are proud of
ouwr long history as an Executive Partner with
CLIA, and look forward to hosting Cruise3&0
and Seatrade Cruise Global conference in
Broward CountyGreater Fort Lauderdale.

il

)

PORT

CANAVERAL

Port Canaveral was voted #1 "Best Morth
American Homeport” by the editors of
Cruise Critic for 2015. Less than one hour
from Orlando and all the theme parks and
attractions of central Florida, ftrends indicate our
cruise business will more than double Thatis
witvy we continues to build news cruise terminals.
Mew Cruise Terminal One opened last year
and can accommodate the largest cruise ships
inthe world. Fubure plans are to keep building
and upgrading yearly to meet this demand.
Congratulations to CLIA as you continue to
push forward the “One Industry, One Voice”
to protect and grow the entire cruse induwstry:
Port Canaveral is proud to be a Diamond
Executive Partner of CLLA

CRUISING.ORG

1201 F STREET NW, SUITE 250

WASHINGTON, DC 20004
+1.855.444 2542

405
2y PORT VA
N

PortMiami, Cruise Capital of the Waorld,
continues to expand as the world's leading
cruise port. Last year, PortMiami welcomed
nearly 4.2 million multi-day passengers
from the most distinguished cruise lines.
CLIA's economic impact study shows the
powerful impact of the cruise industry on
the State of Florida and the opportunity for
continued growth wor ldwide. Porthiami isa
proud Diamond Executive Partner of CLLA.




