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extend Your Brand to 
Women determined to  
Live Well Naturally
Consumers are increasingly managing their own health by 
eating whole foods, using natural and herbal supplements,  
shopping organic, and avoiding household products with 
toxic synthetic chemicals.

 The dietary supplement market is projected to be the fastest  
 growing segment of the nutritional food product market from  
 2012 to 2017.

 American consumers spent more than $43 billion on organic  
 in 2015. In fact, $4.2 billion in organic sales were added last  
 year, up from the $3 billion recorded in 2014. This dollar  
 increase in organic sales was the largest ever.  

 69 percent of the general population said one of the best  
 ways to stay healthy is to keep the environment healthy.

Mother Earth Living appeals to women who are interested in 
creating a healthy home and lifestyle for themselves and their 
families – from table to yard, and everything in between. And we 
deliver these sustainable lifestyle consumers via one easy, targeted 
and effective buy.
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They sTAy heAlThy nATurAlly 
 94% have purchased natural or organic food in the past 30 days
 88% are willing to pay more for organic foods and products
 76% use herbal supplements
 95% participate in regular exercise

They feed TheIr fAmIlIes homegrown produCe
 98% feel it is important to use organic gardening methods
 96% garden
 87% grow herbs

They CAre AbouT The envIronmenT And fAIr TrAde  
 87% are willing to pay more for products that promote fair trade
 88% are willing to pay a higher price for products and services  

that are environmentally friendly
 80% consider the environment when purchasing a vehicle

They pAy ATTenTIon To TheIr nuTrITIon
 95% cook from scratch
 85% use herbs in food preparation
 85% bake from scratch

A u d I e n C e  r e s e A r C h

source: 2016 Custom study
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% of readersgender 

women 91%
men 9%

eduCATIon 
Attended/graduated college 87%
 postgraduate degree 17%
 graduated college plus 8%
 Attended college 62%
  
Age 
18-24 10%  
25-34 21%  
35-44 20%  
45-54 17%  
55-64 21%  
65 or older 11% 
 
home 
home owned 90%
 home value:

$500,000+ 14%
 $200,000-$499,999 41%
 $100,000-$199,999 33%
 $50,000-$99,999 8%
less than $50,000 4%

 
% of readershhI 

$150,000 or more 11%
$125,000-$149,999 9%
$100,000-$124,999 9%
$75,000-$99,999 16%
$50,000 - $74,999 26%  
$40,000 - $49,999 7%  
$30,000 - $39,999 10%  
$20,000 - $29,999 7%  
less than $20,000 5%  

AreA of resIdenCe 
County size A 6%
County size b 24%
County size C 26%
County size d 44%

demographics & audience
 Average age: 45*
 Average hhI: $91,062
 Average value of owned home: $289,597

* google Analytics

source: 2016 Custom study
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Total Audience:  1.6 mIl*

subscriptions:  62,500
single Copy sales: 25,000
national paid Circulation:  87,500

Total print Audience: 245,000

Average monthly unique visitors:  641,000

* print, online and newsletters

source: 2016 publisher’s own data

Print audience
245 K

Facebook Likes
1.1mIl

Newsletter Subscribers
115 K

average monthly Page 
Views

1.4 mIl
average monthly Unique 

Visitors

641 K

twitter Followers
16K

Pinterest Followers
25.6 K

instagram Followers
35K
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Living Well Naturally
Mother Earth Living’s mission is to help readers create 
naturally healthy homes and families. from learning about 
the most nutritious foods to living in greater synergy with 
the changing seasons, Mother Earth Living is the ultimate 
guide to living the good life – inspired by and connected 
with nature. In our modern world, it’s easy to become 
overwhelmed by the vast amount of information, products 
and unproven claims. Mother Earth Living is here to help 
sort out the real, time-honored and scientifically backed 
practices that yield results – whether it’s perfectly baked 
whole-grain bread, a better night’s sleep, or an easy and 
productive herb garden. 

    March/April 2016       21

Make Your Move
We all knoW exercise is good for us. But conversations about exercise often 
revolve around weight loss—oddly, not one of the health effects exercise is most 
likely to produce, particularly on its own. If you’re hoping to shed a few pounds, 
transitioning to and maintaining a healthful, whole-foods diet and reasonable 
portion sizes is more likely to offer success. But that doesn’t mean exercise isn’t 
important. On the contrary, physical activity is crucial to our health—both

Regular, vigorous workouts 
confer a wide range of 

benefits to our bodies and 
brains—going way beyond 

weight management.

W e l l n e s s  +  R e M e d i e s  +  B e A u t yNatural Health

21-33 HEALTH.indd   21 12/30/15   1:53 PM

    Jan/Feb 2016       35

Ingenious One-Pan Suppers
I love a good one-pot meal. Maximum ease, minimal cleanup. But 
beyond soups, stews and the occasional pasta, the one-pot meal can lose  
its legs. Sheet pans combine easy prep and cleanup with sophisticated flavor. 
Sheet pan cooking means roasting, baking and broiling, three methods that 
concentrate flavor. Sick of beef stew? Try lemony fish with crispy potatoes.  
All on one pan, in the oven. No mess, no fuss. Boom! Dinner.

Try this twist on one-pot 
meals—a full meal cooked 
on a sheet pan!—to bring 
simplicity and variety into 

weeknight cooking.

N u T r i T i o N  +  r e c i p e s  +  T e c h N i q u e s Real Food

35-47 FOOD.indd   35 11/2/15   10:56 AM

Steal design ideas from the pros by visiting botanic 
gardens and noting design styles. Here, the Herb 
Garden at the Brooklyn Botanic Garden combines 
leafy edibles with soft herbs. 

    Jan/Feb 2016       77

Elegant Edible Gardens
If beauty is in the eye of the beholder, every veggie and herb garden is a mar-
velous sight. At the same time, we tend to regard our food gardens as utilitarian 
space, planned to produce good things to eat rather than delighting the senses 
of every visitor. Why not have it all? When we looked for inspired ideas for food 
gardens, we found plenty—some from designers, and many from resourceful 
gardeners like you. 

Get garden design  
inspiration with these  

expert tips from Barbara  
Pleasant and lovely images 

from botanical gardens. 

G r o w i n G  +  H a r v e s t i n G  +  t i P sOrganic Garden
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...AND RED ALL OVER

� Adorablewares Merlot Chunky 
Knit Pillow Cover, $38; 
etsy.com/shop/adorablewares

� Old-Fashioned Milk Paint Co. 
SafePaint Barn Red, $49 
a gallon; milkpaint.com

� Chelsea Vase Red 
Medium, $51; bambeco.com

PRETTY IN PINK

� Ribbon Cutting Fringe Rug, 
$69; landofnod.com 

� Farrow & Ball Pink 
Ground, $97 a gallon; 
us.farrow-ball.com

� Bioshield Sugar 
Almond, $57 a gallon;
bioshieldpaint.com

HERE COMES THE SUN

� Unearthed Paints Smooth Lime Plaster 
with Umber Deer Brown pigment, 
$29 for 2.5 kg; unearthedpaints.com

� Benjamin Moore Aura 
Pernod, $70 a gallon; 
benjaminmoore.com

� Stockholm Swivel 
Easy Chair, $400; ikea.com

    May/June 2016     57
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|  HOW TO USE COLOR  |

POPS OF COLOR

USED ON: Throw 
pillows, décor

BEST FOR: If you love a 
certain color but don’t 
want to commit to it, 
use it sparingly in décor 
and accents. Often 
these pops of color still 
stand out but they don’t 
require the commitment 
of bigger color blocks. 
Especially if you love a 
bold color such as red, 
hot pink or orange, 
consider using it as a 
burst of color in several 
rooms of your house to 
provide design continu-
ity without becoming 
overwhelming. 

Neutral accents soften the 
effects of colorful paint.

54-61 Color.indd   57 3/3/16   10:42 AM

 nATurAl heAlTh

 food And reCIpes

 orgAnIC gArdenIng

 heAlThy homes

e d I T o r I A l  m I s s I o n
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Reach New Customers
Mother Earth Living provides you with multiple channels to 
reach a unique and passionate audience of sustainable lifestyle 
consumers. In fact, you can meet them face to face via the 
mother earth news fairs. each year we bring thousands of 
excited people to our vast eco-friendly marketplace for family-
friendly fun and learning. They’re looking for sustainable 
household and cleaning products, renewable energy systems, 
gardening supplies, organic food, quality farm equipment, 
property improvement materials, and much more.

2017 schedule

C o n s u m e r  e v e n T s

belton, Texas
feb. 18-19

Asheville, n.C.
may 6-7

burlington, vt. 
June 10-11

Albany, ore.
Aug. 5-6

seven springs, pa.
sept. 15-17 

Topeka, Kan.
oct. 21-22

*All tentative dates and locations are subject to change until confirmed. 
for more information: www.motherearthnews.com/events
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Reach Your audience with 
Pinpoint accuracy
special issues are reference collections of articles on a single 
subject. each special issue is 100 full-color pages of tips, 
information and instructions on the topics our audience of 
sustainable consumers want, and is strictly limited to only 10 
pages of ads, giving your product or service high visibility and 
premium placement.

 growing herbs

 natural health

 Cooking herbs

 healing herbs

s p e C I A l  I n T e r e s T  p u b l I C AT I o n s
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Closing dates
Jan/Feb 2017
Ad close: 10/12/16
materials due: 10/19/16
on sale: 12/13/16

Mar/Apr 2017
Ad close: 12/16/16
materials due: 12/22/16
on sale: 2/21/17

May/Jun 2017
Ad close: 2/10/17
materials due: 2/16/17
on sale: 4/18/17

Jul/Aug 2017
Ad close: 4/14/17
materials due: 4/20/17
on sale: 6/13/17

Sept/Oct 2017
Ad close: 6/9/17
materials due: 6/15/17
on sale: 8/9/17

Nov/Dec 2017
Ad close: 8/11/17
materials due: 8/17/17
on sale: 10/10/17

Spring 2017
Ad close: 1/13/17
materials due: 1/19/17
on sale: 3/14/17

Summer 2017
Ad close: 4/14/17
materials due: 4/20/17
on sale: 6/13/17

Fall 2017
Ad close: 7/14/17
materials due: 7/19/17
on sale: 9/12/17

Winter 2017
Ad close: 10/13/17
materials due: 10/18/17
on sale: 12/12/17

Special interest Publications
herb CompAnIon serIes
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we require all print ads to be supplied electronically to the following specifications:

prInT fIle formATs: pdf/X-1a files or Indesign Cs files are preferred. do noT send 
low-res pdfs. 

other acceptable files include photoshop Tiffs and Illustrator eps files (no Tiff-It, Jpeg 
or gIf files, please). send all support files that are incorporated into your ad (e.g., fonts, 
logos, images, etc.).  All images must be at least 300 dpi.  when submitting eps files from 
Adobe Illustrator, be sure to convert all text to outlines before saving the file.  we cannot 
accept TrueType fonts. please note:  All native files will be converted to pdf/X-1a files, 
and the publisher does not guarantee exact replication. 

All colors must be in CmyK format: no rgbs, pantones or spot colors.  Any ads  
with noncompliant colors will be converted to CmyK, and color accuracy cannot  
be guaranteed.  

Thin lines, fine serifs and medium to small type should be restricted to one color and 
not reversed. As a guideline, reverse type and line art should not be less than .007” 
(equivalent to a 1/2 pt. rule) at the thinnest part of a character or rule.

rich blacks should not exceed 280% and 100% is recommended for the black channel. 
using 4-color black type on small type is not recommended. 

submITTIng mATerIAls: 
email: Ads (no larger than 10 megabytes) can be emailed to 
jsullivan@ogdenpubs.com. (only pdf/X-1A files are acceptable for production.) 

hightail fTp site:
• visit www.hightail.com.
•  enter recipient email address: 

jsullivan@ogdenpubs.com and your email address.
• select file and send it.

ogden fTp site:
• Install fTp software on your computer. (filezilla from www.download.com).
• log on to fTp address ftp.oweb.net.
• enter login: ogdenpubs-guest (lower case).
• enter Confidential password: t017pa (lower case).
• upload file/files in the mother earth living folder within the Ads_In folder. 
•  e-mail jsullivan@ogdenpubs.com or fax a hard copy to (785) 274-4316  to let us 

know the file has been uploaded with information about the software used. 

please note that any files sent through email or fTp must be compressed. please verify 
receipt of all emailed/fTp ads. 

Cd-rom or dvd: submit ads on a macintosh-formatted Cd-rom or dvd. They must be 
accompanied by an accurate digital proof. 

All ads are electronically archived for two years.  materials not in compliance with our 
published requirements will be accepted only at the publisher’s discretion.  Additional 
production work for materials that do not meet our specifications may be billed at 
prevailing rates.
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Image area of all full bleed ads must 
extend 1/8" minimum beyond trim. live 
area must have 1/4" allowance from 
trim on all four sides. 2-page spreads 
should have live area 1/2” in from the 
trim on all 4 sides and gutters.

Trim size: 8” x 10.5”

full page 7.5" x 10"
full page with bleed 8.25" x 10.75"
2 pg spread, bleed 16.25" x 10.75"
1/2 pg spread, bleed 16.25" x  5.25"
1/2 pg horizontal 7" x  4.5"
1/2 pg island 4.5" x  7"
2/3 pg vertical 4.5" x  9.75"
1/3 pg vertical 2.125" x  9.75"
1/3 pg square 4.5" x  4.5”
1/6 pg vertical 2.125" x  4.5"
1/6 pg horizontal 4.5" x  2.125"
1/9 pg 2.125” x  3”
1/12 pg 2.125" x  2.5"
2 inches 2.125” x  2”
1 inch 2.125” x  1”

PRiNt ad SPeCiFiCatioNS

oNLiNe ad SPeCiFiCatioNS
run-of-sITe AdverTIsIng:
leaderboard (728 x 90)
skyscraper (160 x 600)
double skyscraper (300 x 600)
Jumbo box (300 x 250)
newsleTTer AdverTIsIng:
banner Ad (468 x 60)
Text Ad – logo (150 x 150) + 50 words
mobIle AdverTIsIng:
banner (300 x 50)
Jumbo box (300 x 250)

fIle sIZe: 40kb or less at 72 dpi (larger for flash)
ACCepTed Ad formATs:
gIf, gIf89, Animated gIf, Jpeg. All ads should 
include a click-through url. All ads may include an 
alternate text description.
(website only) hTml/Javascript (dhTml)/flash (url 
embedded). locally hosted on ad servers, these 
hTml and Javascript ads can consist of text, images, 
pull-down menus and/or formats.
vIdeo AdverTIsIng formATs:
.mp4 or .wmv; 4:3 aspect ratio

dIgITAl mATerIAl submIssIon: send all ads to: lmathews@ogdenpubs.com. within the email please note 
the following: Company name, contact name, contact number, website the ad will be running on and 
expected start date.
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mother earth news   mother earth living   heirloom gardener   utne reader   grit    Capper’s farmer    farm Collector   gas engine magazine    motorcycle Classics   
CommunityChickens.com   Keepingbackyardbees.com   herbs.motherearthliving.com   motherearthnews.com/food-preservation    goodThingsToeat.com

1503 sw 42nd st.  •  Topeka, Ks 66609  
  800.678.5779  •  adinfo@ogdenpubs.com  

  www.motherearthliving.com


