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B R A N D  S T O R Y  -  B R A N D  E S S E N C E  -  B R A N D  AT T R I B U T E S

B R A N D  L I N E  -  B R A N D  V O I C E  -  F A N I F E S T O

B R A N D  O V E R V I E W
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L O G O  -  C O L O R  P A L E T T E  -  B A C K G R O U N D S  -  F O N T S  -  P H O T O G R A P H Y

I D E N T I T Y  O V E R V I E W

4 8

B R A N D  S I G N AT U R E S  -  H E R O  R E S O LV E S  -  B R A N D  T O O L K I T

O N - A I R  I D E N T I T Y
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M U S I C  C O N C E P T

M U S I C



B R A N D
O V E R V I E W



I G N I T E S . . .
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T H E  W H I T E  H O T

P A S S I O N S
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O F  D I V E R S E  F A N D O M S
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P O W E R F U L
T H R O U G H
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A U T H E N T I C
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S T O R Y T E L L I N G
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1 0

S T A R Z  I G N I T E S  T H E  W H I T E - H O T  P A S S I O N S 

O F  D I V E R S E  F A N D O M S  T H R O U G H  P O W E R F U L ,

A U T H E N T I C  S T O R Y T E L L I N G .

B R A N D  S T O R Y

O U R  B R A N D  S T O R Y  I S  T H E  C O M P E L L I N G  P U R P O S E  T H A T 

C R E A T E S  O U R  U N I Q U E  V A L U E  I N  T H E  M A R K E T P L A C E .
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F O R

A L L

F A N

K I N D
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F O R  A L L  FA N K I N D
S T A R Z  U N L E A S H E S  T H E  F A N  I N  E V E R Y O N E

B R A N D  E S S E N C E

O U R  B R A N D  E S S E N C E  I S  T H E  C O N C I S E ,  A C T I O N A B L E  I D E A

T H A T  D R I V E S  O U R  C R E A T I V E  D E C I S I O N - M A K I N G .
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I N C L U S I V E
I M M E R S I V E ,  E N G A G I N G ,  P O P U L I S T

T R U E ,  Q U A L I T Y ,  I N S I D E R B O L D ,  S P I R I T E D ,  P A S S I O N A T E

A U T H E N T I C I N T R E P I D

STARZ DELIVERS COMPELLING

FAN-CENTRIC EXPERIENCES 

STARZ STAYS TRUE TO FANS, CREATORS

AND THE POWERFUL STORIES THEMSELVES 

STARZ TAKES FANS WHERE THEY 

WANT TO GO - ALL THE WAY 

B R A N D  A T T R I B U T E S

O U R  B R A N D  AT T R I B U T E S  I N F O R M  T H E  B R A N D  E X P R E S S I O N .  E A C H  O F  T H E  T H R E E  D E S C R I P T O R S  A F F E C T  E A C H 

O T H E R ’ S  M E A N I N G  –  T H E R E ’ S  A N  I N H E R E N T  R E L AT I O N S H I P  A N D  T E N S I O N  B E T W E E N  T H E M . 
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I S . . .
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T H E  T H R I L L  O F  S O M E T H I N G  N E W
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O L D  F A V O R I T E S  T H A T

DIE HARD
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E V E R Y T H I N G  Y O U  W A N T…
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O N  Y O U R  T E R M S
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A B O V E  A L L  T H E  S P A R K . . .
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T H A T  M A K E S  G O I N G  B A C K

I M P O S S I B L E

2 0B R A N D  O V E R V I E W



I S . . .
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OBSESSABLE

B R A N D  L I N E

O U R  B R A N D  L I N E  I S  T H E  I M P A C T F U L ,  O W N A B L E  E X P R E S S I O N

T H A T  M A K E S  A  V I S C E R A L  C O N N E C T I O N  W I T H  C O N S U M E R S .
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W E  F A N  D E E P E R
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W H O  W E  A R E

W E  F A N  D E E P E R

O U R  P R O M I S E

W E ’ R E  F A N S ,  T O O

F U N ,  B O L D ,  O W N A B L E  P H R A S E  T H A T  C A P T U R E S  T H E 

E N E R G Y  A N D  E M O T I O N  O F  F A N D O M  –  A N  U N C L A I M E D 

P O S I T I O N  I N  T H E  M A R K E T .

O B S E S S A B L E  I S  F U L L Y  E X P E R I E N T I A L .  I T  L I V E S  B E Y O N D  T H E 

S C R E E N  A N D  E N C O M P A S S E S  D I S C O V E R Y ,  A N T I C I P A T I O N , 

T H E  A F T E R G L O W .  W H E T H E R  Y O U ’ R E  A  B I N G E R  O R  A N 

A P P O I N T M E N T  V I E W E R  O R  B O T H ,  O B S E S S A B L E  C O N T E N T 

L I N G E R S ,  M A K I N G  I T  I M P O S S I B L E  T O  S T O P  T H I N K I N G , 

T A L K I N G ,  O B S E S S I N G  A B O U T  I T .

I M M E R S I V E ,  P A S S I O N - W O R T H Y  C O N T E N T  T H A T  H O O K S 

Y O U  F R O M  T H E  S T A R T  A N D  N E V E R  L E T S  G O .

S T A R Z  K N O W S  W H A T  I T  F E E L S  L I K E  T O  B E  A  F A N  –  T O 

E A T ,  S L E E P ,  A N D  B R E A T H E  T H E  E N T E R T A I N M E N T  Y O U 

L O V E .  W E  K N O W  T H E R E ’ S  N O  S U C H  T H I N G  A S  “ T O O

M U C H , ”  A N D  W E ’ L L  S T O P  A T  N O T H I N G  T O  G E T  Y O U  Y O U R 

N E X T  O B S E S S A B L E .

WHAT DOES OBSESSABLE  MEAN?
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P O S I T I O N S  S T A R Z  A S  A  L E A D E R  I N  T O D A Y ’ S 

E N T E R T A I N M E N T  L A N D S C A P E .

W I T H  T H I S  L I N E ,  S T A R Z  C L A I M S  F A N D O M  A N D  V I E W E R 

P A S S I O N  –  A N  U N O W N E D ,  I N C R E A S I N G L Y  D E S I R A B L E 

S P A C E  I N  T H E  M A R K E T  –  A H E A D  O F  T H E  C O M P E T I T I O N .

O B S E S S A B L E  A L I G N S  T H E  S T A R Z  B R A N D  W I T H  T H E  W A Y 

T O D A Y ’ S  V I E W E R S  R E L A T E  T O  C O N T E N T  –  V I A  D E E P L Y 

M E A N I N G F U L  C O N N E C T I O N S  W I T H  S T O R I E S  A N D 

C H A R A C T E R S  T H A T  L E A D  T O  H I G H L Y - E N G A G E D  V I E W I N G , 

R E L A T I O N S H I P S  W I T H  O T H E R  F A N S ,  E V E N  F U L L - O N 

F A N D O M .

WHAT OBSESSABLE  DOES FOR STARZ
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F I E R C E LY  P A S S I O N AT E ,  I N S I D E R ,  “ P A R T N E R  I N  C R I M E ”

F A N - F O R W A R D .  B O L D ,  U N M I S TA K A B L E  A N D  O W N A B L E  P E R S O N A L I T Y . 

T H E  O B S E S S I V E  F A N

T H E  I N S U R G E N T

B R A N D  V O I C E

O U R  B R A N D  V O I C E  I S  T H E  U N M I S T A K A B L E

W A Y  W E  T A L K  T O  T H E  A U D I E N C E . 
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B R A N D  V O I C E

P A S S I O N A T E  I N S I D E R

P R O V O C A T E U R F A N D O M  F L U E N T

R E L A T A B L E

OBSESSIVE ABOUT ENTERTAINMENT. RESPECTS 

IT, CHAMPIONS IT, HAS FUN WITH IT. LOW 

BROW, HIGH BROW, DOESN’T MATTER.

AT TIMES, UNCONVENTIONAL, 

EDGY, LOVES TO STIR IT UP.

CAN DIVE INTO DIFFERENT FANDOMS AND 

EMBRACE THEIR UNIQUE SPIRIT.

CONVERSATIONAL, FRIENDLY, ANTI-ELITIST, 

WELCOMES ALL.
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S T A Y  T R U E  T O  T H E  I N S U R G E N T  V O I C E  W I T H O U T

G E T T I N G  T O O  S P E C I F I C  O R  F A N - C E N T R I C .

B R A N D - L E V E L  V O I C E

W H E N  W E  TA L K  T O  B R O A D  C O N S U M E R  A U D I E N C E S
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CONTENT-LEVEL VOICE

L E T  Y O U R  F A N  F L A G  F L Y  W I T H O U T  G O I N G

T O O  F A R  –  C A S U A L  F A N S  S H O U L D  F E E L 

I N T R I G U E D ,  N O T  C O N F U S E D .

W H E N  W E  T A L K  T O  O R I G I N A L S ,  M O V I E ,  A N D  G E N R E  F A N S
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B2B VOICE

D O  T H E  B U S I N E S S ,  B U T  A D D  T H E  I N F O R M A L 

E D G E  O F  T H E  I N S U R G E N T .

W H E N  W E  T A L K  T O  A F F I L I A T E S ,  P A R T N E R S ,  T A L E N T ,  A N D  T H E  I N D U S T R Y
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S P I R I T E D ,  P A S S I O N A T E ,  I N T E N S E  –  I N S P I R E S  E A C H

M E M B E R  O F  O U R  D Y N A M I C  T E A M  T O  I G N I T E  F A N S ’  W H I T E - H O T  P A S S I O N .

I N T E R N A L  V O I C E

W H E N  W E  TA L K  T O  I N T E R N A L  T E A M S
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E V E R Y  F A N  D E S E R V E S  A  S T O R Y
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S T A R Z

F A N I F E S T O
E V E R Y  F A N  D E S E R V E S  A  S T O R Y .  B U R N  W H I T E  H O T .  L O V E  W H A T  Y O U  L O V E ,  L O U D 

A N D  P R O U D .  S T A Y  T R U E ,  N E V E R  P A N D E R .  G E E K  O U T .  G E T  O B S E S S A B L E .  S P E A K  T O 

T H E  F A N S  A N D  T H E  R E S T  W I L L  F O L L O W .  E X C I T E M E N T  I S  C O N T A G I O U S .  G O  W H E R E 

T H E Y ’ R E  G O I N G .  R E S P E C T  T H E  C O N T E N T .  B E  M O D E R N ,  N O T  T R E N D Y .  T H E R E ’ S  N O 

S U C H  T H I N G  A S  A  G U I L T Y  P L E A S U R E .  S H A R E  B E C A U S E  Y O U  C A R E .  P R E M I U M  F O R 

A L L .  Y O U  A R E  W H A T  Y O U  W A T C H .  F O R  A L L  F A N K I N D .
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W H A T  I S

F A N I T U D E ?
O U R  D I S T I N C T I V E  P R O M O  C O N C E P T  T H A T  U N L E A S H E S  T H E  F A N  I N  E V E R Y O N E  –

A N  A T T I T U D E  O R  S P I R I T  I N S P I R E D  B Y  W H I T E  H O T  P A S S I O N  F O R  T V  A N D  M O V I E S .

P R O U D L Y  O B S E S S A B L E ,  F A N I T U D E  N E V E R  H O L D S  B A C K .  I N V I T I N G ,  I N C L U S I V E  A N D  S O C I A L ,  F A N I T U D E 

W E L C O M E S  A L L .  A U T H E N T I C  T O  T H E  C O R E ,  F A N I T U D E  S T A Y S  T R U E  T O  T H E  C O N T E N T  A N D  R E L A T E S  T O 

I T  L I K E  A  F A N .

A S  A  C R E A T I V E  S T R A T E G Y ,  F A N I T U D E  U S E S  F A N - I N S P I R E D ,  I N S I D E R  C R E A T I V E  T O  S H O W C A S E  T H E  E S -

S E N C E  O F  A  P I E C E  O F  C O N T E N T  A N D  I T S  F A N D O M ,  A P P E A L I N G  T O  F A N S  A N D  N O N - F A N S  A L I K E .

W H I L E  P R O M O  S T Y L E  W I L L  V A R Y  F R O M  O R I G I N A L S  T O  M O V I E S ,  F A N I T U D E  I S  T H E  T H R O U G H - L I N E  T H A T 

U N I T E S  A L L  C R E A T I V E  U N D E R  T H E  S T A R Z  P O V .
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I D E N T I T Y
O V E R V I E W
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S T A R Z  I D E N T I T Y 

GUIDING PRINCIPLES

C L E A N ,  S T R E A M L I N E D  I D E N T I T Y  I N S P I R E D  B Y  F A N S ’  W H I T E  H O T  P A S S I O N

S I M P L E

U N I T Y  A C R O S S  A L L  T O U C H  P O I N T S  D R I V E S  A T T R I B U T I O N  A N D  H E L P S  C O N S U M E R S  F I N D  U S

C O N S I S T E N T

E L E V A T E S  T H E  B R A N D  T O  T H E  L E V E L  O F  I T S  P R O G R A M M I N G

S O P H I S T I C A T E D
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T H E R E  I S  A  P O W E R  T O  F A N D O M ,  A  C O N F I D E N C E  I N  D I E - H A R D  P A S S I O N .  T H I S  L O G O  I S 

S T R O N G ,  B O L D ,  A N D  E X P A N S I V E .  T I M E L E S S  L E T T E R F O R M S  S H A R E  A  S E N S E  O F  G R A V I T A S

A N D  S T A T U R E  –  A  M A R K  T H A T  M A K E S  A N  I M P A C T . 

T R U E  P A S S I O N

I C O N I C  S Y M B O L  O F  E N T E R T A I N M E N T 
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T H E  N E W  S T A R Z  L O G O  M A R K  I S  C L E A N ,  B O L D  A N D 

T I M E L E S S .  T H E  L O G O  S Y S T E M  I S  C O N S I S T E N T 

T H R O U G H O U T ,  P A I R E D  W I T H  M U S E O  S A N S  F O R 

T H E  D I V I S I O N  O R  F R A N C H I S E  I N  A L L  C A P S  A N D 

A L W A Y S  W I T H  A N  E M P H A S I S  O N  T H E  S T A R Z  B R A N D 

I N  E I T H E R  S I Z E  O R  W E I G H T .  T H E  O B S E S S A B L E 

T A G L I N E  I S  T H E  O N L Y  O P T I O N  T H A T  U S E S  A N 

I TA L I C  V E R S I O N  O F  T H E  M U S E O  S A N S  F O N T  F A M I LY . 

TAG L I N E

CO R P O R AT E

FR A N CH I S E
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S TA R Z  EN CO R E  T H EM AT I C SS TA R Z  T H EM AT I C S

F O R  T H E  S T A R Z  T H E M A T I C  L O G O S  A N D  T H E 

S T A R Z  E N C O R E  T H E M A T I C  L O G O S ,  T H E Y  F O L L O W 

S I M I L A R  R U L E S  T O  O N E  A N O T H E R  T O  C R E A T E  A 

C O H E S I V E  S Y S T E M .  A L L  T H E  T H E M A T I C S  A R E  R I G H T 

J U S T I F I E D  T O  S T A R Z  O R  S T A R Z  E N C O R E ,  S E T  I N 

A L L  C A P S  M U S E O  S A N S  5 0 0  A N D  I N  A  S T A C K E D 

C O N F I G U R A T I O N .  T O  C O M P E N S A T E  F O R  T H E  W I D E 

A S P E C T  R A T I O  O F  T H E  S T A R Z  E N C O R E  L O C K U P, 

T H E  R U L E  O F  ‘ 6 0 %  T H E  S I Z E  O F  T H E  S T A R Z  L O G O ’ 

I S  A P P L I E D  B E F O R E  A D D I N G  T H E  T H E M A T I C . 
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THE STARZ COLOR PALET TE IS THE FOUNDATION FOR THE CLEAN AND BOLD AESTHETIC. STARZ IS BASED IN A BLACK AND WHITE ENVIRONMENT, ELEVATED WITH 

SUBTLE LIGHTING, GRADIENTS AND A TOUCH OF WARMTH. THIS UNDERSTATED, MONOCHROMATIC WORLD ALLOWS FOR STARZ CONTENT TO ALWAYS BE FRONT 

AND CENTER AND FOR THE BRAND’S WHITE HOT PASSION TO COME FORTH. GENERALLY, THE BRAND IS GROUNDED IN THE DARKER WORLD USING WHITE FOR 

T YPOGRAPHY OR LIGHT. IT ’S A HIGH CONTRAST WORLD, BUT A RANGE OF GRAYSCALE COLORS, AS INDICATED WITH THE SECONDARY PALET TE, CAN BE USED 

ACROSS DIFFERENT MEDIA AND APPLICATIONS.

C O LO R  P A L E T T E

DARK GRADIENT
(Use primari ly  for backgrounds)

LIGHT GRADIENT
(Use primari ly  for type)

PRIMARY 
COLORS

SECONDARY
COLORS

WARM LIGHT

RGB 0, 0, 0
CMYK 50, 50, 50, 100
PANTONE BLACK CP

RGB 198, 198, 198
CMYK 13, 9, 13, 0
PANTONE 2330 C

RGB 49, 45, 42
CMYK 66, 63, 65, 64
PANTONE 2336 C

RGB 255, 255, 255
CMYK 0, 0, 0, 0

NOTE:
This is not a color 
swatch and should 
never be used as a 
standalone color. 
This color is only used 
to add overall warmth 
to the environment.

RGB 128, 113, 89
HEX 807159
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THE OVERALL PALET TE OF STARZ IS MONOCHROMATIC. THERE IS A LIVING LIGHT SOURCE, IN THE TOP RIGHT CORNER OF THE FRAME, THAT EMANATES LIGHT AND 

IMPLIES THE PRESENCE OF WHITE-HOT PASSION. ADDITIONALLY, THERE IS AN ADDED WARM LIGHT LAYER IN THE ENVIRONMENT. THIS WARM LIGHT SOURCE MAKES IT 

FEELS APPROACHABLE, ACCESSIBLE AND HUMAN. THE ATMOSPHERE HAS LIVING PARTICLES OF DUST EMPHASIZING THE CINEMATIC QUALITIES.  WE RESERVE THE LIT 

FLOOR BACKGROUND FOR LOCK-UPS THAT SHOWCASE A HERO LOGO OR A SCREEN OF CONTENT.

B A C K G R O U N D S  &  E N V I R O N M E N T

NOTE:
This is not a color swatch and should 
never be used as a standalone color. 
This color is only used to add overall 
warmth to the environment.RGB 0, 0, 0

CMYK 50, 50, 50, 100
PANTONE BLACK CP

RGB 255, 255, 255
CMYK 0, 0, 0, 0

BASE GRADIENT ADD WARMTH

+
RGB 128, 113, 89
HEX 807159
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100    300    500    700   900

ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
abcdefghi jklm 
nopqrstuvwxyz
123456789!@#$%^&*()

ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
abcdefghi jklm 
nopqrstuvwxyz
123456789!@#$%^&*()

ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
abcdefghijklm 
nopqrstuvwxyz
123456789!@#$%^&*()

ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
abcdefghijklm 
nopqrstuvwxyz
123456789!@#$%^&*()

ABCDEFGHIJKLM 
NOPQRSTUV WX YZ
abcdefghijklm 
nopqrstuv wx yz
123456789!@#$%^&*()

ABCDEFGHIJKLM 
NOPQRSTUVWX YZ
abcdefghijklm 
nopqrstuvwxyz
123456789!@#$%^&*()

ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
abcdefghijklm 
nopqrstuvwxyz
123456789!@#$%^&*()

ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
abcdefghijklm 
nopqrstuvwxyz
123456789!@#$%^&*()

ABCDEFGHIJKLM 
NOPQRSTUV W X YZ
abcdefghijklm 
nopqrstuv wx yz
123456789!@#$%^&*()

ABCDEFGHIJKLM 
NOPQRSTUV WX YZ
abcdefghijklm 
nopqrstuvwx yz
123456789!@#$%^&*()

MUSEO 100

MUSEO 100 ITALIC

MUSEO 300

MUSEO 300 ITALIC

MUSEO 500

MUSEO 500 ITALIC

MUSEO 700

MUSEO 700 ITALIC

MUSEO 900

MUSEO 900 ITALIC

S I G N AT U R E  B R A N D  F O N T

MUSEO SANS
MUSEO SANS IS OUR UNIQUE, STARZ SIGNATURE BRAND FONT. WE USE IT AS MUCH AS POSSIBLE TO CONVEY THE STARZ BRAND AESTHETIC THAT IS CLEAN, MODERN, 

AND ELEGANT. T YPE IS GENERALLY SET IN ALL CAPS. WHILE WE PREFER TO USE A WIDER TRACKING WITH THE THINNER WEIGHTS, THE BOLDER OPTIONS ARE INCLUDED 

FOR IMPACT AND VARIET Y. COMBINING FONT WEIGHTS AND THOUGHTFUL USE OF A VARIET Y OF SCALES IS ENCOURAGED. IN DOING SO, ALWAYS MAINTAIN THE 

SIMPLICIT Y OF THE VISUAL LANGUAGE.
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F O N T  U S A G E  S A M P L E

S A T U R D A YMUSEO SANS 
100

M O N  1 0 : 3 0 P M  E / PMUSEO SANS
500+100

OBSESSABLEMUSEO SANS 500 
ITALIC

T H I S  F A L LMUSEO SANS
900
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HELVETICA 
NEUE LT STD 
55 Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!@#$%^&*( )

55 ROMAN

WHILE MUSEO CAN BE USED LARGE, SMALL AND ON EVERY TOUCHPOINT, THERE MAY COME A TIME WHERE VERY DENSE COPY NEEDS ANOTHER CLEAN AND SIMPLE 

FONT OPTION. EVEN THOUGH MUSEO HOLDS UP WELL IN SMALL FONT SIZE USAGES, HELVETICA NEUE LT STD IS AN OPTION FOR BODY COPY AND THE LIKE.  IT IS 

ONLY INTENDED FOR USE AS A BODY COPY FONT AND NEVER FOR HEADLINES.

S E C O N D A R Y  B R A N D  F O N T
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P A R T  O F  T H E  A U T H E N T I C I T Y  W E  TA L K  A B O U T  H O L D S  T R U E  F O R  T H E 

F O O TA G E .  T H E  “ F R O N T  &  C E N T E R ”  C O N C E P T  P U T S  T H E  S H O W  AT  T H E 

C E N T E R  O F  T H E  B R A N D  -  T H E  S H O W  I S  W H AT  F A N S  O B S E S S  O V E R , 

N O T  T H E  B R A N D .

A S  A  B R A N D ,  W E ’ R E  S T E W A R D S  O F  T H E  C R E AT I V E  V I S I O N  O F  T H E 

S H O W  W O R L D S .  W E  D O N ’ T  T R E AT  F O O TA G E .  W E  D O N ’ T  A D D  G R A I N 

O R  G R A D S ,  W E  D O N ’ T  T W E A K  T H E  C O L O R .

P H O T O G R A P H Y
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C I N E M A T I C  /  R E S P O N S I V E  /  I M M E R S I V E

FRONT & CENTER

B E A U T I F U L  S I M P L I C I T Y  P U T S  T H E  F A N  F R O N T  A N D  C E N T E R  W I T H 

T H I S  P A C K A G E  T H A T  R E I N T E R P R E T S  T H E  F U N C T I O N A L I T Y  O F  D I G I T A L 

N A V I G A T I O N  F O R  A  R I C H ,  I L L U M I N A T E D  O N - A I R  E X P E R I E N C E  T H A T 

C O M P E L S  T H E  V I E W E R  T O  D I V E  D E E P E R  I N T O  F A N D O M .
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BRAND FONT

BRAND PALET TE

PRIMARY GRADIENTS

SECONDARY COLORS

BRAND BACKGROUNDS

WHITE HOT PASSION 16:9 FRAMING DEVICE

CENTERED L AYOUT (LOCKED CAMERA)

MUSEO SANS
100  300  500  700 900

B R A N D  S I G N AT U R E S  O V E R V I E W
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H E R O  L O G O  R E S O LV E S

T H E  S T A R Z  A N D  S T A R Z  E N C O R E  L O G O S ,  A N D  T H E I R  R E S P E C T I V E  T H E M A T I C  C H A N N E L S ,  A L L  A N I M A T E  A N D 

R E S O LV E  I N  T H E  S A M E  M A N N E R .  T H I S  I S  I N  L I N E  W I T H  T H E  C O N S I S T E N C Y  O F  T H E  S T A R Z  B R A N D  A C R O S S  A L L 

T H E  C H A N N E L S .  T H E  W H I T E  H O T  B U R S T  O F  E N E R G Y  I G N I T E S  A N D  L I G H T S  U P  T H E  L O G O  I N  T H E  B R A N D E D 

E N V I R O N M E N T .  A S  T H E  C A M E R A  P U L L S  B A C K ,  T H E  L O G O  S E T T L E S  I N T O  P L A C E ,  A C C E N T U A T E D  B Y  T H E  L I T 

F L O O R  B E L O W . 
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T H E  C O V E R  A R T  F O R  F A C E B O O K  A N D  T W I T T E R  E X P R E S S E S  T H E  B R E A D T H  A N D  D E P T H  O F

O N E  S T A R Z ,  I N C O R P O R A T E S  O B S E S S A B L E ,  A N D  S P E A K S  T O  F A N D O M .  T H E  P H O T O G R A P H Y

I S  A  C O M B I N A T I O N  O F  K E Y  A R T  A N D  S H O W  F O O T A G E . 

THE COVER ART FOR SHOW FACEBOOK PAGES USE KEY ART. KEYART IS WHAT FANS RECOGNIZE AND 

RALLY AROUND. IT SHOULD BE KEPT MINIMAL AND CLEAN TO ACCOMMODATE FOR MOBILE CROPPINGS, ETC.

B R A N D  T O O L K I T
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M U S I C



A  B L E N D I N G  O F  M O D E R N  F I L M  S C O R E  W I T H  A  H I N T  O F  P O P

S E N S I B I L I T Y .  T H E  N E W  S T A R Z  T H E M E  U T I L I Z E S  E L E M E N T S  F R O M  M O D E R N 

C I N E M A T I C  S C O R E S ,  E P I C  K E T T L E  D R U M S  A N D  T O M S ,  T R E M O L O  S T R I N G S 

W I T H  A  C E L L O  L E A D  O N  T O P  W I T H  A  P I A N O  W H I C H 

C R E A T E S  T H E  O V E R A L L  M O T I F .

I M M E R S I V E  M O M E N T S

M U S I C  C O N C E P T
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FOR QUESTIONS REGARDING THE USAGE GUIDE, 

CONTACT STARZ: 

help@starz.com

xxxxxx, Inc. acknowledges that this Usage Guide deck is intended 
for internal STARZ xxxxx System, Inc. use only, and some material 
contained in the deck may not be cleared for public distribution.
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