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RECOMMENDATION

Staff recommends that the City Council adopt the motions approving the Combined Stage /Il Final
Design submission, sign program, creative sign, and sign variances.

SUMMARY

PROJECT LOCATION AND DESCRIPTION

The Project is located on approximately 12 acres consisting of two primary structures (Galleria | and
associated public garage, and Galleria Il and associated public parking garage). Galleria 1 is bounded
by Colorado Street on the south, Central Avenue to the east, Columbus Avenue on the west and
Broadway on the north. Galleria Il is bounded by the Americana at Brand parking garage to the south,
Brand Boulevard to the east, Broadway to the north, and Central Avenue to the west.

The proposed Project involves the remodel of the Glendale Galleria (“Galleria”) and includes interior
improvements, fagade improvements, large-scale improvements to the existing plaza on Central
Avenue, and a new entrance on the east side of Central Avenue to the Galleria Il. The Project also
includes a creative sign proposed within the Central Avenue plaza and updated sign and graphics
program. The exterior Project scope excludes the mall’s anchor tenants.

STAGE | AND STAGE Il DESIGN

The Galleria’s windowless, unadorned brick exterior typifies the shopping malls built across the country
in the late 1960s and 1970s. However, since the re-emergence of downtown as a mixed-use,
pedestrian-oriented destination, the architectural stance and posture of the Galleria increasingly feels
out-of-step and dated. Similarly, the signs, graphics, and overall brand identity of the mall, last updated
in the 1980s, are also showing their age, and lack the contemporary feel expected in today's
marketplace.

The existing Galleria structure is covered in a homogenous brick finish. The proposed facade
renovations create a fresh new look, while at the same time harmonizing with the existing brick
architecture (Exhibit 1). Partially accomplished by the use of large, bold proportions, the proposed
design brings a new palette of homogenous finishes and textures to the Galleria facades. Comprised of
white marble, black granite, and various metal panels, meshes and perforated skins, the new mix of
materials echoes the black, white, silver aesthetic of the new Galleria brand identity, and effectively
merges graphic design with architecture.

A primary feature of the proposal is the dramatic enhancements to the Central Avenue plaza and
entrances. The Central Avenue plaza (opposite the Americana at Brand) will be renovated with a grand
entry, outdoor seating, a creative sign and upgraded landscaping. The Central Avenue bridge will be
sheathed in a stained metal panel finish. A new street-level entrance on the east side of Central
Avenue, directly south of the Central “bridge” creates a dramatic architectural display and will lead
customers to the second level of the mall, including the future Bloomingdale's.
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The Central Avenue plaza improvements incorporate a standard bus shelter. Given the high usage of
the bus stop, this will likely be inadequate. In addition, a row of bike racks north of the Central Avenue
entry plaza is proposed. The utility of these racks is also questionable as employees may not leave
their bikes locked to unattended outdoor racks. The Design Studio is recommending approval of the
Stage /Il submission subject to the Galleria incorporating a secured, indoor bike locker facility on
property and redesigning the planter walls adjacent to the bus shelter to include a linear bench. The
Design Studio’s full review is attached as Exhibit 2.

SIGN PROGRAM

The sign program proposes a variety of sign types, including a creative sign, directional signs,
projecting signs, identification signs, window signs, ground signs, information signs, Accessory
Signage Overlay Zone (ASOZ) signs, and wall signs. The new Galleria brand identity effectively
merges graphic design with the updated architecture of the mall. The Design Studio is recommending
approval of the sign program. Under the terms of the ASOZ, a revenue sharing agreement must be in
place. Staff is recommending the Council approve the type and location of signs subject to an
approved revenue sharing agreement.

CREATIVE SIGNAGE

A creative sign is proposed in the Central Avenue plaza on the west side of South Central Avenue,
across from the Americana at Brand. The sign is composed of approximately 11-foot high metal letters
spelling out “GALLERIA” located within a reflecting pool and smaller, approximately 3.5-foot high metal
letters spelling out “GLENDALE” located on the pool wall. The DSP identifies the plaza as an
appropriate location for a “landmark architectural feature”. The creative sign appropriately fulfills this
objective and its approval is supported by the Design Studio.

SIGN VARIANCES

The sign program proposes a variety of sign types, many of which require approval of variances from
the city’s sign regulations. Sign regulations for commercial areas were developed with the common
commercial districts in mind — pedestrian shopping streets and automobile-oriented commercial
streets. The Galleria is one of the largest enclosed shopping malls in southern California, containing
approximately 190 retail stores and 1.5 million square feet of area on 12 acres. The mall has large
building facades facing major arterials. The Galleria is unique within the city for the above reasons, an
entity for which the City’s sign regulations were not designed. Staff is recommending approval of the
requested variances.

CONTROLING DOCUMENTS

The development and operation of Galleria | and Il is governed by certain agreements including, but
not limited to Construction, Operation and Reciprocal Easements Agreements (“COREAs”). Pursuant
to section IV.C, of the August 21, 1974 COREA (as amended) for Galleria | and Section IV.B of the
1982 COREA for Galleria I, “Changes may be made in approved improvement plans are only by the
agreement in writing of the Parties and Agency.” Accordingly, approval of the Stage | & Il Design for
Galleria | and Il will be conditioned upon the Parties’ and Agency’s written approval.
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FISCAL IMPACT

The Project will make interior and exterior renovations but will not increase floor area. Based on the
scope of the project, this could lead to a reassessment and increased value, which, in turn, could lead
to additional tax increment. The Project would be subject to the Art Fee payment of 1% of Project
value and will also pay building permit and plan check fees. A revenue sharing agreement for ASOZ
wall sign advertising will also add to the positive fiscal impact of the Project.

CAMPAIGN FINANCE DISCLOSURE

In accordance with Council direction that potentially eligible projects provide the information required by
the recently adopted City Campaign Finance Ordinance, the following are the names and business
addresses of the members of the board of directors, the chairperson, CEO, COO, CFO,
Subcontractors and any person or entity with 10% interest or more in the company proposed for
contract in this Agenda Item Report. This list is provided as Exhibit 3 to this report.

BACKGROUND

SITE CONTEXT

The Glendale Galleria is one of southern California's largest shopping malls, as well as the most visited
and prominent structure in Glendale. Together with the Americana at Brand, the Galleria occupies the
two “super blocks” bounded by Broadway, Columbus Avenue, Colorado Street, Brand Boulevard and
bisected north-south by Central Avenue, where together they create downtown'’s undisputed southern
anchor and primary retail engine. The Galleria typifies the indoor, suburban-style shopping mall built in
the 1960s and 1970s and is notable for its utilitarian architecture and lack of opening to the various
streets surrounding the mall.

The Galleria proposal includes improvements to the interior of the building, fagcade improvements to
the exterior of the building, most notably to the existing plaza on Central Avenue and a new entrance
on the east side of Central Avenue; a creative sign proposed within the Central Avenue plaza; and
updated signs, graphics, and overall brand identity for the mall.

PROJECT DESIGN & ANALYSIS

The Project has been reviewed by the Community Development Department Urban Design Studio
(“Design Studio”) which has determined the Project is consistent with the policies, design standards,
guidelines and intentions of the DSP. The Design Studio is recommending approval of the combined
Stage /Il submission (attach as Exhibit 1), sign program and creative signs subject to the conditions
below, and subject to an approved revenue sharing agreement for the signs installed per the ASOZ.
The Design Studio’s full review and comments are attached as Exhibit 2.

Summary of Urban Design Studio’'s Review

The Glendale Galleria’s windowless, unadorned brick exterior typifies the shopping malls built across
the country in the late 1960s and 1970s. However, since the re-emergence of downtown as a mixed-
use, pedestrian-oriented destination, the architectural stance and posture of the Galleria increasingly
feels out-of-step and dated. Similarly, the signs, graphics, and overall brand identity of the mall, last
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updated in the 1980s, are also showing their age, and lack the sophistication and integrated
experience expected in today’s marketplace.

The proposed renovation, based on a complete overhaul and remaking of the Galleria’s brand identity,
addresses these issues. The new Galleria brand is based on a san-serif capital letter “G”, rendered
monochromatically in black, white, silver and wine colors, and frequently placed within a black square
or rectangle. Direct and modern, the new identity asserts the desirability of the Galleria brand in the
same text-based visual language associated with premiere fashion houses and consumer goods.
Applied not only to exterior signs, but also interior directory kiosks, collateral goods (shopping bags, gift
cards), online identity, and also the exterior and interior architectural finishes (white marble, black
granite, stainless steel), the new Galleria brand has the style and integrity associated with first-class
shopping centers.

As applied architecturally to the Galleria’s primary pedestrian entrances, the new brand'’s use of white
marble, black granite, and metal finishes harmonizes with the mall's extensive brick walls so well that
the renovation will appear seamless as if the building was designed at one time. Furthermore, this
enhancement of the mall’'s sidewalk entrances fulfills one of the primary goals of the DSP, by better
integrating the Galleria into the pedestrian experience of downtown. Nowhere is this more evident than
in the dramatic transformation of the mall's Central Avenue face. Treated as the backside when the
mall was first built in 1975, the Central Avenue entrance has become the Galleria’s front door since the
Americana’s opening, and now faces the city's busiest pedestrian crosswalk. The existing unadorned
brick plaza will undergo a dramatic transformation with new landscaping, outdoor dining areas,
storefronts, dramatic lighting, and a prominent creative sign. Additionally, a new lobby will be cut into to
the parking structure on the east side of Central creating a direct pedestrian link from the sidewalks to
the mall's second floor. These improvements are in line with the objective of the DSP: “As downtown
matures into a pedestrian-rich environment with new residents, the Glendale Galleria should transform
from a traditional indoor-oriented shopping mall to one with increased visibility and access at the
sidewalks.”

While the proposed Central Avenue plaza improvements will accommodate a standard bus shelter, this
will unlikely be adequate for the number of passengers waiting at this stop. The plans also provide for a
row of bike racks north of the Central Avenue entry plaza. The utility of these racks is questionable as
employees may not be inclined to leave their bikes locked to unattended, outdoor racks through their
work shifts. In order to promote cycling by employees, the Galleria is strongly urged to incorporate a
secured, indoor bike locker facility on the property. The Design studio recommends approval of the
design submission subject to the Galleria incorporating a secured, indoor bike locker facility on
property and redesigning the planter walls adjacent to the bus to include a linear bench to
accommodate bus-riding customers and employees.

Sign Program

The sign program proposes a variety of sign types including a creative sign, directional signs,
projecting signs, identification signs, window signs, ground signs, information signs, Accessory
Signage Overlay Zone (ASOZ) signs per Ordinance 5688 adopted on March 23, 2010 and wall signs.
Signs are regulated by the Zoning Code (G.M.C. 30.33). Section 30.47.040.F of the Zoning Code
outlines the following design review criteria for sign programs.

1. Signs shall be compatible with the intended location, the project architecture, and the
surroundings including significant landscape features. The proposed sign program is one layer
of a comprehensive brand identity that also informs design decisions regarding architectural
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aesthetics, materials, finishes and landscape. The proposed signs are compatible in design
with the project site and its various features.

2. Signs shall not unduly compete with or obstruct other business signs, traffic signals, detract
from the architectural features of the neighborhood, or create visual clutter. The proposed
signs will not obstruct other signs, traffic signals or other features in the surrounding
neighborhood. The sign program will not contribute to visual clutter and establishes a hierarchy
of sign types and locations preventing the confusing pattern of messages that leads to the
perception of sign clutter.

3. The sign program shall exhibit a harmonious design theme for the entire lot or site and shall
include the use of internally consistent materials, colors and textures. The primary purpose of
the proposed sign program is to create a unified “sign family” based on common colors, fonts,
text placement and fabrication techniques. The proposed sign family establishes a hierarchy of
sign types and distinguishes between primary, secondary and service entries, as well as
wayfinding signs. Given the scale of the Galleria structure, with its multiple entries and
driveways, this hierarchy is necessary to prevent visual clutter.

4. The sign program shall be consistent with any applicable plans or guidelines related to a
redevelopment project area. The DSP establishes design parameters for the Central
Redevelopment Project Area. The proposed sign program is integral to an overall renovation of
the Glendale Galleria that is consist with the DSP and desired by that Plan.

The new Galleria brand identity effectively merges graphic design with the updated, upgraded
architecture of the shopping mall.

In March 2010, the City Council adopted an ordinance including an Advertising Signage Overlay Zone
within the city’s Zoning Code. The ordinance included provisions for public benefit and stated that the
Council may require that, prior to the installation of such permitted signs, the property owner/applicant
enter into an agreement with either the City or Redevelopment Agency providing certain public benefits
to the City/Agency. Signs permitted as part of the ASOZ are shown on the currently proposed Sign
Program. Staff is recommending approval of the type and location of these signs within the sign
program; however, no sign permit for any sign permitted as part of the ASOZ within the sign program
shall be approved until such time as the property owner/applicant enters into an agreement providing
public benefits to the City/Agency.

Creative Sign

On March 8, 2011, the City Council adopted an ordinance establishing standards for creative signs.
The purposes of the creative sign program is to encourage signs of unique design that exhibit a high
degree of thoughtfulness, imagination and inventiveness, and make a positive visual contribution to the
project site and downtown. Creative signs are permitted only in the DSP and are considered with a
project’'s Stage Il design submission.

A creative sign is proposed in the Central Avenue plaza on the west side of South Central Avenue,
across from the Americana at Brand. The sign is composed of approximately 11-foot high metal letters
spelling out “"GALLERIA” located within a proposed fountain and smaller, approximately 3.5-foot high
metal letters spelling out “GLENDALE" located on the fountain wall.

Section 30.47.040.H of the Zoning Code outlines the following design review criteria for creative signs.
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1. Design Quality. The sign shall:

a. Constitute a substantial aesthetic improvement to the site and shall have a positive visual
impact on the surrounding area. The DSP identifies the Central Avenue entrance as an
appropriate location for a “landmark architectural feature”, such as a unique tower,
prominent building entry, creative sign, public art or public open space. In addition to the
renovation of the Central Avenue plaza, the proposed creative sign appropriately fulfills this
objective.

b. Be of unique design, and exhibit a high degree of creativity, thoughtfulness,
imagination, inventiveness, and spirit. The proposed creative sign consists of free
standing letters that read "GALLERIA" and “GLENDALE." The message, font style,
and colors are fairly simple and consistent with the brand identity developed for the
Galleria renovation. The proposed Galleria sign is located at ground level, where its
highly polished metal letters will reflect passing pedestrians, inviting them to interact
with the sign. Floated over a pool of water, the letters should also reflect ripples and
waves, adding a temporal dimension to what appears in drawing form to be a static
sign.

c. Provide strong graphic and artistic character through the imaginative use of graphics, color,
texture, quality materials, scale, and proportion. The proposed sign has a strong graphic
character resulting from its large scale and monolithic reflective finish. The eye level letters
should be crafted without visible seams, joints or fasteners to appear cast from a single
block of metal. Inspections of fabrication samples will be necessary to ensure this is
accomplished.

d. Inventive representation of the use, name, or logo of the structure or business.
llluminated from lights, the polished metal reflective surfaces will becoming slightly
animated at night, and mirror pedestrians by day. The word “GLENDALE," in black
aluminum letters, is offset to the right and in front of “GALLERIA,” creating a layered
effect. Both words are in the silver, black, white color scheme and standardized fonts
of the new Galleria brand.

2. Contextual Criteria.
Creative image reflecting current or historic character of the city or neighborhood. The
DSP identifies the location of the proposed creative sign as an appropriate site for a
“landmark architectural feature”. Furthermore, the crosswalk at this intersection is the
busiest in the city, where a creative sign at ground level inviting interaction with pedestrians
is highly desirable and appropriate.

3. Architectural Criteria. The sign shall:

a. Utilize or enhance the architectural elements of the building. The proposed creative sign
sits on the ground in a reflecting pool. However, the sign does indirectly use and enhance
the existing blank walls of the Galleria.

b. Be placed in a logical and proportional location in relation to the overall composition of the
building's fagade and not cover any key architectural features and details. The large brick
walls of the Galleria offer no architectural features to obscure with signs. Instead, the design
challenge is to decorate these walls. The proposed creative sign effectively does this by
using the blank walls as a backdrop against which to read the large "GALLERIA" letters.
The sign also sits at the direct terminus of the Americana Way pedestrian crossing. The
sign does not block the mall's front door and helps close the view corridor from the
Americana and frame the new outdoor dining plaza.
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The design of the creative sign is complementary to the Project design and reinforces the
characteristics of the proposed sign program.

SIGN VARIANCES

The sign program proposes a variety of sign types, many of which will require approval of variances
from the city’s sign regulations. For each of these sign types, the variances requested and the
justifications for granting these variances are discussed below:

Information Signs- Information signs are signs which convey information but do not contain advertising,
brand, trade or center name information. The signs are proposed 6.5 feet above the ground level,
which is 3.5 feet higher than allowed. The size of the Galleria and the fact that the size necessitates
multiple separate service areas which are used only by service providers (trash and loading/unloading)
warrant granting the variance. The signs will provide important assistance and the increase in
installation height of these signs will provide for greater visibility and traffic safety.

Identification Signs- Identification signs are wall signs serving to identify the name, address and use of
the property but containing no other advertising. Variances are requested to allow this type of sign to
exceed maximum number and area requirements. The Galleria has numerous entrances and large
expanses of wall area which justify granting the variance.

Ground Signs- Ground signs are signs supported by a sign structure other than a wall of a building,
which are placed in or upon the ground. Variances are requested to allow this type of sign to exceed
maximum number (two) and aggregate area requirements. Providing a third ground sign for the
Galleria is reasonable in light of the amount of street frontage this shopping center contains and the
vast acreage of the site. Allowing additional aggregate ground sign area is reasonable given the large
size of the site, the long street frontages and that the two ground signs visible from public streets
contain less than the aggregate area allowed by Code.

Projecting Signs- Projecting signs are signs where the surfaces are not substantially parallel to the
surface of the wall to which they are attached. Variances are requested to allow this type of sign
without an immediately adjacent business, to exceed area and thickness requirements, to provide
indirect illumination, to exceed maximum projection into the right-of-way and to be located within 10
feet of an interior property line.

Projecting sign standards reinforce the generally pedestrian-oriented nature of these signs and ensure
these signs do not compete with each other. The streets surrounding and within the Galleria, while
containing significant pedestrian traffic, are not true “main street” shopping streets. The extended
street frontages of the center are significantly wider than standard commercial frontage and justify
signs of a larger area and thickness required for the indirect illumination. Having indirect illumination of
all projecting signs would require numerous lights to be installed along the exterior of the building and
parking structure and create excessive light around the perimeters of the buildings and spillover to the
adjoining streets. Given the sizes of these signs, limiting projection over the public right-of-way to the
Code limit make the signs out of proportion with themselves and with the building to which they are
attached.

Directional Signs- Directional signs are signs to guide or direct pedestrian or vehicular traffic. The
directional sign proposed above the driveway off Brand Boulevard exceeds the maximum size
standards. Neither the parking lot nor the actual shopping center is evident from this driveway at its
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intersection with Brand Boulevard. Omitting the copy “Glendale Galleria" from the sign, while reducing
the size of the sign, would cause confusion and would fail to comply with the basic intent of providing
direction.

Wall Signs- Wall signs are signs attached to or placed on a building wall, door, or between two
supporting columns of a building. Variances are requested to allow a wall sign for an off-site tenant
and to exceed area requirements. A JC Penny’s wall sign is proposed for relocation from a building
wall within the Central Avenue pedestrian plaza to another wall within the proposed redesigned plaza.
A previous variance was granted for this sign at its current location as the sign is not located on the JC
Penny's facade. The austere nature of the building’s architecture, the length and height of the building
walls, and that the majority of the proposed tenant wall signs will face the interior of the Galleria site
justifies the wall sign area requested, given unknown tenant reconfiguration.

Staff is recommending approval of the variance requests and has prepared findings in support of the
variance requests for all signs.

CONTROLING DOCUMENTS

Development of Galleria | and Il was controlled via certain agreements including, but not limited to
Construction, Operation and Reciprocal Easements Agreements (“COREAs"). Pursuant to section
IV.C, of the August 21, 1974 COREA (as amended) for Galleria | and Section IV.B of the 1982 COREA
for Galleria 11, “Changes may be made in approved improvement plans are only by the agreement in
writing of the Parties and Agency.” Accordingly, approval of the Stage | & Il Design for Galleria | and |
will be conditioned upon the Parties’ and Agency's written approval.

ENVIRONMENTAL IMPACT

The project is categorically exempt from the California Environmental Quality Act pursuant to Section
15301 “Existing Facilities”.

PusLIC NOTICE
The Code requires publication of public notices when the City Council considers approval of
entittements such as design review. Staff has published the required notices in the Glendale News

Press and has mailed copies of the notices to all property owners and occupants within the 500 feet of
the project. Public notices have also been posted on the site.

EXHIBITS

Exhibit 1: Combined Stage /Il Design
Exhibit 2: Urban Design Studio Analysis
Exhibit 3: Campaign Finance Disclosures



MOTION

Moved by Council Member , seconded by Council Member

, that the Stage | & Il Final design and sign program, for the exterior

remodel of the Glendale Galleria | and Il (*Galleria”), bounded generally by Broadway to the

north, Columbus Avenue to the west of Galleria |, Brand Boulevard to the east of Galleria Il,

Colorado Street to the south of Galleria |, and the Americana at Brand to the south of Galleria I,

in Glendale, California be, and the same is hereby approved as outlined in the staff report from

the Director of Community Development dated November 29, 2011, including comments and

recommendations from the City’s Urban Designer incorporated therein, and subject any Council

comments and/or conditions thereon.

Conditions:

y I

The project shall be constructed and maintained in accordance with the approved Stage |
& Il Design Review plans.

Plant materials shall be installed in substantial accordance with the approved landscape
plan. This landscaping plan shall include a complete irrigation plan with water conserving
devices, shall be prepared by a person licensed to prepare such plans and shall be
approved by the Director of Community Development or designee prior to the issuance of
a building permit.

Landscaped areas shall be maintained in good condition with live plants and free of
weeds and trash.

The premises shall be maintained in a clean and orderly condition, free of weeds, trash,
and graffiti.

All licenses, permits as required or approvals from Federal, State, County or City
authorities including the City Clerk shall be obtained and kept current at all times.

The applicant shall incorporate secured, indoor bicycle locker facilities on the Galleria |
and Galleria |l sites respectively.

Redesign the planter wall adjacent to the bus shelter located on Central Avenue to
include a linear bench subject to the review and approval Urban Design Studio.

As part of the Sign Program, the applicant shall submit a program related to, among
other things, signage related to emergency ingress, egress and the location of fire
suppression apparatus, subject to the review and approval of the Glendale Fire

JAFILES\DOCFILES\MTN\Galleria | & Il Design Review.doc

Department and Urban Design Studio.



9. The Stage | and Il Design approval is conditioned upon the agreement in writing of the
Parties and the Agency as required by the COREAs for Galleria | and |l.

Vote as follows:
Ayes:
Noes:
Absent:

Abstain:
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MOTION

Moved by Council Member , seconded by Council Member

, that the proposed “Creative Signage” (Downtown Specific Plan section

4.2.6) for the Glendale Galleria | bounded by Broadway to the north, Central Avenue to the east,
Columbus Avenue to the west and Colorado Street to the south, in Glendale, California be, and
the same is hereby approved as further described in the staff report from the Director of
Community Development dated November 29, 2011, including any Council member comments

thereon.

CONDITIONS:

1. That the Creative Sign shall be manufactured so that there are no visible seams,
joints or fasteners on the Creative Sign, and that the Create Sign shall appear to be cast from a

single block of metal, subject to the review and approval of the Urban Designer.

Vote as follows:
Ayes:
Noes:
Absent:

Abstain:
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MOTION

Moved by Council Member , and seconded by Council Member

, that the City Council, after having reviewed the November 29,

2011, staff report from the Director of Community Development concerning a request for
sign variances at Galleria | and Galleria Il in Glendale, California to permit:

T Seven (7) information signs six and one-half feet above ground level
where the GMC Section 30.33.190.D.3, permits a maximum of three feet above ground
level;

2 Thirteen (13) identification signs where GMC Section 30. 33.120.B.1,
permits only one identification sign the entire Project;

3. Identification signs to exceed the GMC Section 30.33.120.B.2, maximum
area requirement of eight (8) square feet;

4. Three (3) ground signs where GMC Section 30.33.140.A, permits two (2)
for this Project;

5. Ground signs that exceed the maximum aggregate area of 200 square
feet per GMC Section 30.33.140.B;
6. Seventeen (17) projecting signs separate from an immediately adjacent

business where GMC Section 30.33.180.A, requires projecting signs to advertise the
business to which it is directly adjacent;

7, Seventeen (17) projecting signs that exceed the GMC Section
30.33.180.B, required six (6) square foot maximum area requirements;

8. Seventeen (17) projecting signs that exceed the GMC Section
30.33.180F.1, required six inch (6”) thickness requirement;

9. Seventeen (17) projecting signs that have indirect illumination where
GMC Section 30.33.180.E, requires such signs to be directly illuminated,;

10. Three (3) projecting signs that exceed GMC Section 30.33.180.F.2,
required maximum projection into the public right of way;

1. One (1) projecting sign to be located approximately six (6) feet from an
interior property line where GMC Section 30.33.180.B.2, requires the location to be
greater than 10 feet from an interior property line;

12. One (1) directional sign that exceeds the GMC Section 30.33.190.B.3
maximum of one (1) square foot per linear feet of driveway width;

13 A wall sign for an off-site tenant where such signs are not permitted by
GMC Section 30.33.120.A.1;

14. Nineteen (19) walls signs that exceed the GMC Section 30.33.120.A.2,
required maximum area requirements of one (1) square foot per one linear foot of
frontage.

The City hereby grants the sign variances based upon the following findings and
conditions made pursuant to Chapter 30.43 of the Glendale Municipal Code, 2005:
1 The strict application of the provisions of any such ordinance would result
in practical difficulties or unnecessary hardship inconsistent with the

general purposes and intent of the ordinance.

Page 1 of 11
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A. Information Signs

The applicant is proposing seven information signs which identify service areas
within the Galleria for loading/unloading and trash pick-up. Information signs are
signs which convey information but do not contain advertising, brand, trade or
center name information. Information signs cannot extend more than three feet
above the ground surface. The strict application of the provisions of the 3.0 foot
height limitations on information signs proposed at the Glendale Galleria would
result in practical difficulties or unnecessary hardship inconsistent with the
general purposes and intent of the ordinance because trucks used for
loading/unloading and trash pick up are large and the drivers sit at a higher level
than automobile drivers. Therefore, the proposed signs are 6.5 feet above the
ground level -- 3.5 feet higher than allowed — so that the truck drivers will have
greater visibility to these service areas. Lower signs would be more difficult for
the truck drivers to see and would impede the purpose for which the signs are
proposed.

B. Identification Signs

The Glendale Galleria is well-known throughout southern California and has a
significant street presence. The applicant is proposing ten (10) identification
signs ranging from ten (10) square feet to one-hundred and seventy-one (171)
square feet. The two largest identification signs are proposed on the Central
Avenue frontages. On the east side of Central Avenue, a 171 square-foot
identification sign is proposed on the fagade of the Galleria Il parking garage
(which will include a new entrance and escalator to the second level of the mall).
On the west side of Central Avenue, a 121 square-foot identification sign is
proposed on the facade of the pedestrian plaza (which will be redesigned and
upgraded), above the main entrance to the Glendale Galleria. One identification
sign is permitted for the building, and the sign size is limited to eight (8) square
feet.

While the identification signs proposed are significantly larger than what the city's
sign regulations allow, it would be an unnecessary hardship to require a
reduction in size to comply with requirements given the large amount of wall area
of this facade. On the east side of Central Avenue the Galleria has approximately
325 feet of linear frontage and is approximately 65 feet in height for a total wall
area of approximately 21,125 square feet. Similarly, on the west side of Central
Avenue, the Galleria has approximately 1,133 feet of linear frontage and is
approximately 42 feet in height for a total wall area of approximately 47,586
square feet. While other signs are proposed on this fagade of the Galleria, the
extended wall frontage and area of this fagcade will create an unnecessary
hardship if the size is limited to eight square feet. Further, the size of this sign is
proportional to the building’s wall area.

The strict application of the provisions of the number and size limitations on
identification signs proposed at the Glendale Galleria would result in practical
difficulties or unnecessary hardship inconsistent with the general purposes and
intent of the ordinance because the Glendale Galleria is a 12-acre commercial
development bordered by four major thorough-fares (Brand Boulevard,
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Broadway, Columbus Drive and Colorado Street and bisected by Central Avenue
and a driveway (Galleria Way). There are numerous entrances into the Galleria
from these streets, and on the Galleria’s west side, these entrances are at two
levels. Accordingly, a single identification sign for a 12 acre project with multiple
entrances on multiple levels would create an unnecessary hardship to the public
and project applicant because a project of this size, with its multiple frontages,
entrances and levels needs additional signage to guide the public to the project.

Smaller identification signs are proposed adjacent to mall entrances on the
western facade of the Galleria facing Galleria Way and the parking garage.
Reducing the size of these signs would be an unnecessary hardship, as they
need to be visible to customers parking within the multi-level parking garage
across Galleria Way from the mall.

C. Ground Signs

The applicant is proposing to install three ground signs with a total aggregate
area of 270 square feet. Ground signs can be particularly intrusive in the
streetscape, given they are separate structures, and therefore there are
restrictions on the number, size and height of this sign type. The three ground
signs are proposed at the intersections of Broadway and Central Avenue, and
Broadway and Columbus Street, and near the food court entrance adjacent to
Galleria Way. The Glendale Galleria has 820 feet of street frontage on
Broadway, 1,133 feet on Central Avenue and 1,463 feet on Columbus Street. In
addition, Galleria Way is 733 feet adjacent to this shopping center.

Ground signs are signs supported by a sign structure placed in or on the ground
rather than a wall of a building. One ground sign is permitted for each street
frontage of a site to a maximum of two ground signs, regardless of the number of
street frontages. Ground signs can have an aggregate area of up to 200 square
feet. The three proposed ground signs contain a total of 270 square feet of area.

The City's sign regulations allow two ground signs where the maximum average
size is 100 square feet. The average size of the proposed ground signs is 90
square feet. The largest ground sign, with the words “Food Court” is located
adjacent to Galleria Way, a private street, and is not visible from any public right-
of-way. The two other ground signs, each containing the copy “G", “Glendale
Galleria” and “Park” are each only 75 square feet in area. Allowing additional
aggregate ground sign area is reasonable given the large size of the site, the
long street frontages and the fact that the area of the two ground signs that are
visible from public streets is less than the aggregate area allowed by Code.

Strict application of the ground sign standards would result in practical difficulties
and unnecessary hardship due to the Galleria’s large size, long street frontages

and the proposed locations of the ground signs, particularly since the proposed
signs will not be intrusive on the streetscape.

D. Projecting Signs
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The applicant is proposing projecting signs associated with the mall instead of an
immediately adjacent individual business. The proposed projecting signs are
between 29 square feet and 155 square feet in size and between 12 inches and
18 inches in thickness, and are indirectly illuminated. Some of the projecting
signs extend 6.5 feet into the right-of-way and one is less than ten feet from an
interior property line.

Projecting signs are signs where the sign surfaces are not substantially parallel
to the surface of the wall to which they are attached. One projecting sign is
permitted for each ground floor occupancy. This type of sign cannot be more
than six square feet in area or six inches in thickness and must be directly
iluminated. Projecting signs cannot project more than three feet into the public
right-of-way and must be a minimum of ten feet from an interior property line.

Projecting signs are generally located on shopping streets with significant
pedestrian traffic to advertise to walking shoppers, who cannot otherwise see
more automobile-oriented wall signs. Projecting sign standards for size,
thickness, illumination and spacing reinforce the generally pedestrian-oriented
nature of these signs and ensure these signs do not compete with each other.
The streets surrounding and within the Glendale Galleria while containing
significant pedestrian traffic are not true “main street” shopping streets and the
strict application of the provisions of the projecting sign standards would result in
an unnecessary hardship.

In contrast, the proposed projecting signs are similar to blades or fins, often
replacing existing projecting signs on the extensions of parking structures. Many
have copy including “G” and “Glendale Galleria” and some include the names of
some of the anchor tenants. None of the copy on these signs is at a location
where there is an adjacent ground floor occupancy, as required. This particular
shopping area is known by its collective name, the Glendale Galleria, rather than
the approximately 190 retail businesses that it encompasses. The Columbus
Street frontage of the Glendale Galleria contains a parking garage which
provides the majority of the parking for this mall; no retail building fagade is
located along this street. The series of projecting signs proposed along
Columbus Street is attached to the fagade of the parking garage, an important
component of the Galleria, and located above several driveways to safely lead
automobiles to the garage from this street.

The proposed projecting signs along Central Avenue, Brand Boulevard,
Broadway, Colorado Street and Galleria Way range from 107 square feet to 230
square feet is size. The Galleria frontages along these streets, however, are
long, including 325 feet on Central Avenue, 120 feet on Brand Boulevard, 820
feet on Broadway, 430 feet on Colorado Street and 1,100 feet on Galleria Way.
While these signs are significantly larger than the sign regulations allow, only one
projecting sign is proposed on each of these frontages even though the extended
street frontages of the building are significantly wider than standard commercial
frontages.

Five projecting signs are proposed on the Galleria parking garage adjacent to
Columbus Avenue. These signs are significantly smaller than the other
projecting signs but still exceed maximum sign standards. Allowing an increased
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size for these signs is reasonable since the parking garage has 1,460 feet of
frontage on Columbus Avenue.

The projecting signs are proposed to be between 12 inches and 18 inches thick,
while the sign code allows a maximum of 6 inches. Given that the sizes of the
proposed projecting signs are larger than what otherwise would be allowed, a
slight increase in allowable thickness of these signs is sensible to maintain
proper sign proportions.

Projecting signs, if illuminated, require direct illumination, as this type of lighting
re-enforces its typical pedestrian nature and reduces glare. The projecting signs
proposed on the Glendale Galleria are indirectly lit, however only the copy
contained on each sign is illuminated and not the entire sign face. Requiring
direct illumination for the proposed projecting signs would be an unnecessary
hardship since these signs are not located within a “main street’ commercial
pedestrian environment and the sizes of most of these signs would dictate large
lighting fixtures, which would detract from the simply-articulated facades of the
Galleria.

Three of the projecting signs proposed project into the public right-of-way further
than the three feet permitted in the sign regulations. The building at the locations
of these signs is on or very close to the property line. Given that the sizes of
these signs (which are also subject to this variance request and affirmative
findings can be made) are reasonable, requiring compliance with public right-of-
way projections would be an unnecessary hardship and would result in projecting
signs which are out of proportion with themselves and with the building to which
they are attached.

E. Directional Signs

Directional signs are signs to guide or direct pedestrian or vehicular traffic. If a
directional sign is located over a vehicular entrance or exit, the size of this sign
cannot be greater than one square-foot per foot of driveway width. The strict
application of the directional sign size requirements would result in an
unnecessary hardship inconsistent with the intent of the ordinance. There are a
number of directional signs proposed for the Glendale Galleria, most of which are
located over vehicular entrances to parking facilities. The directional sign
proposed above the driveway located off Brand Boulevard exceeds the maximum
size standards. The driveway is 25-foot, 4-inches in width and the sign area
proposed is 34.5 square feet, exceeding the maximum area by approximately 9
square feet. This directional sign contains the copy “Glendale Galleria”,
“Parking”, “Enter” and “Exit". This particular driveway is located between the In-
and-Out Burger and an adjacent business not a part of the Glendale Galleria and
neither the parking garage to which it leads nor the actual shopping center is
evident at its intersection with Brand Boulevard. Omitting the copy “Glendale
Galleria” from the sign (most of the proposed directional signs do not include this
text), while reducing the size of the sign to comply with requirements, would
cause confusion and would fail to comply with the basic intent of providing
direction.

o Wall Signs
Page 5 of 11

JAFILES\DOCFILES\AGM\GRA\Galleria\Entitlements 201 1\sign variance findings 2 doc



Wall signs are signs attached to or placed on a building wall, door, or between
two supporting columns of a building. One wall sign is allowed on each wall
which directly faces a street, mall or parking area, the size of which cannot
exceed one square-foot per foot of length of frontage. A JCPenny's wall sign is
proposed to be relocated from a building wall within the pedestrian plaza
adjacent to Central Avenue to another wall within the proposed redesign of this
plaza. A previous variance was granted for this sign at its current location as the
sign is not located on the JCPenny's fagcade (This store is located on the western
side of the shopping center). Given that this sign was previously granted a
variance and the proposed location of the sign does not significantly change, it
would be an unnecessary hardship to eliminate the sign, particularly since
creating a more attractive business climate is one of the intents of the sign
ordinance.

A series of wall signs is proposed on the western (facing Galleria Way) and
eastern (facing Central Avenue) facades of the Glendale Galleria. These signs
will advertise tenants with direct exterior access and are proposed at a maximum
of 75 square feet in size. As part of the overall upgrading of the Glendale
Galleria, interior improvements and tenant reconfiguration is proposed, including
potentially providing direct access from the street for those tenants immediately
adjacent to shopping center entrances. Wall signs will be allowed only when
there is direct exterior access to the individual tenant spaces. After
reconfiguration of the tenant spaces, it is not known whether these entrance-
adjacent spaces will provide 75 feet of frontage to allow a 75 square-foot wall
sign, as is currently proposed. Wall sign area is limited to prevent over-signing of
businesses and protect the physical appearance of the community. Given the
austere nature of the building’s architecture, the length and height of the building
walls and the fact that the majority of the proposed tenant wall signs will face the
interior of the Galleria site, an unnecessary hardship would result from reducing
the reasonable 75 square-foot wall sign area request.

2. There are exceptional circumstances or conditions applicable to the
property involved or to the intended use or development of the property
that do not apply generally to other property in the same zone or
neighborhood.

A. Information Signs

The Glendale Galleria is a unique development within the city. The commercial
shopping center contains 1.5 million square feet of retail and office space. To
serve its loading, unloading and trash pick up needs, there are several service
areas throughout the center. These areas are separate from the customer
entrances and are used exclusively by the service providers. The information
signs proposed only identify the various service areas throughout the site. The
Glendale Galleria is the largest commercial development in Glendale. The size
of this center, and the fact that the size necessitates multiple, separated service
areas which are used only by the service providers are the exceptional
circumstance that warrants granting the variance. The information signs, while
located higher than what would otherwise be allow by the sign regulations, are
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more easily seen at this height by the service operators who stand to benefit from
the installation of these signs.

B. Identification Signs

The Glendale Galleria is 12 acres in size and contains numerous entrances and
large expanses of wall area. These conditions do not apply to many other
commercial areas of the city, which are generally much smaller in size and have
a strip center design. These unique features of the Galleria warrant granting the
variances for the number and sizes of identification signs.

C. Ground Signs

The City's sign regulations for commercial areas were developed with the
common forms of this type of use in mind — pedestrian shopping streets like
Brand Boulevard, Kenneth Village and the Montrose Shopping Park and auto-
oriented commercial streets. The Glendale Galleria is 12 acres in size and one
of the largest malls in southern California. It contains approximately 190 retail
stores and 1.5 million square feet of area, including anchor tenants and office
space. Major streets including Brand Boulevard, Colorado Street, Broadway
border the Galleria. The mall is bisected by Central Avenue and Galleria Way.
The size of and number of stores within the shopping center, its numerous street
frontages and its signature status which draws customers from throughout the
region are the conditions applicable to the use of the property that do not apply to
other commercial properties within the city. These conditions warrant granting
variances to permit slight increases to the number and size of the ground signs
proposed.

D. Projecting Signs

The projecting signs are proposed for a retail center known by its collective
name, the Glendale Galleria, rather than by the individual stores which make up
the mall. This is uncommon and is the exceptional circumstance, which warrants
permitting projecting signs without ground floor occupancies. The Galleria is a
large, enclosed shopping mall with long street frontages and high walls with little
fenestration. While there is a significant amount of pedestrian activity adjacent to
the center, the surrounding streets are automobile-oriented and the environment
is not a traditional pedestrian shopping street. These conditions of the property
and area justify permitting larger and thicker projecting signs and allowing
indirect illumination and for some of the signs to project further into the public
right-of-way.

E. Directional Signs

Only one of the many directional signs proposed within the Glendale Galleria
exceeds size standards for directional signs. There are exceptional
circumstances regarding the directional sign located above the Brand Boulevard
driveway that warrant granting the variance for sign size. While this driveway
leads to one of the Glendale Galleria parking garages, this garage nor the
shopping center are visible from the entrance of this driveway. Including the
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“Glendale Galleria” copy as part of this directional sign will make it clear that
Glendale Galleria designated parking can be accessed from this driveway.

F. Wall Signs

The city's sign regulations were developed for the more common pedestrian
shopping streets and commercial strip retail centers. The Glendale Galleria is a
large traditionally-designed enclosed shopping mall, which is the condition
applicable to the property that does not apply to other commercial properties in
the city. The Galleria's long stretches of wall with little or no fenestration provide
the appropriate visual context for multiple wall signs. Allowing a uniform size of
signs, even if not matched by storefront frontage, will minimize, rather than
promote, visual clutter.

3. The granting of the variance will not be materially detrimental to the public
welfare or injurious to the property or improvements in such zone or
neighborhood in which the property is located.

A. Information Signs

The granting of the variance to allow the information signs to be installed higher
from the ground than otherwise permitted will not be detrimental to the public
welfare or injurious to the property. The information signs denoting service areas
within the Glendale Galleria are generally located in areas not frequented by the
public. Their four square-foot size, which complies with the size permitted for
information signs, will be unobtrusive. The higher installation of these signs, as
proposed, will not significantly change this. The signs will provide important
assistance to service providers and the increase in installation height of these
signs will provide for greater visibility and traffic safety.

B. Identification Signs

There are many entrances into the Glendale Galleria. The proposed
identification signs adjacent to these entrances will assist the public in locating
these entry points. The majority of parking for the Glendale Galleria is located in
the western most portion of the site. Identification signs located on the western
facade of the Galleria, while larger than allowed, will help customers in the
parking lot find mall entrances as Galleria Way is between the parking and the
mall. The two identification signs proposed on Central Avenue signify major
entrances to the Glendale Galleria. This shopping center was developed in the
1970’s and 1980's and austere in style, as was typical for malls built within the
time period. The identification signs proposed contain the copy “G” and
“Glendale Galleria” in a modern, updated font style complementary to the
architectural style of the Galleria, bringing appropriate interest to a building with
little articulation. The proposed signs are simple, clean-lined and contemporary
in appearance. The granting of the variance to allow more and larger
identification signs will not be materially detrimental to the public as these signs
will clearly denote the many entrances into the Glendale Galleria and will not be
injurious to the property in that the signs complement the existing shopping
center and provide interest to the large blank building facades.

Page 8 of 11

JA\FILES\DOCFILES\AGM\GRA\Galleria\Entitlements 2011\sign variance findings 2.doc



C. Ground Signs

The granting of the variances to allow ground signs greater in number and
aggregate size will not be materially detrimental to the public welfare or injurious
to the property or improvements. Neither the Police and Fire Departments nor
the Traffic and Transportation or Engineering Sections cited safety concerns
related to the proposed ground signs, and none are anticipated. Obtaining sign
permits and the subsequent inspections will ensure proper installation of the
proposed signs. The ground signs are simply articulated and contain a graphic
style that will enhance the architectural style of the Glendale Galleria.

D. Projecting Signs

The granting of the variance to allow projecting signs to deviate from the city’s
sign regulations will not be detrimental to the public welfare or injurious to the
property or improvements in the neighborhood. Neither the Engineering or
Traffic and Transportation Sections cited safety concerns with the projecting
signs, particularly with regard to their size or projection into the public rights-of-
way. The projecting signs are at least 15 feet above the adjacent sidewalk and
will not create a pedestrian hazard. The signs, while large in size, are in scale
with the Glendale Galleria shopping center. While indirectly lit, only the copy and
not the sign faces of the projecting signs are illuminated, thus “reducing” the size
of the sign, particularly at night.

E. Directional Signs

The small increase in sign area resulting from including “Glendale Galleria” within
the copy of the directional sign located above the Brand Boulevard driveway will
not be materially detrimental to the public welfare or injurious to the property.
This additional text will provide clear direction to customers wishing to access the
Galleria from Brand Boulevard. Additionally, the proposed sign is consistent
stylistically with all the other signs proposed on this signature property within the
city.

F. Wall Signs

The granting of the wall sign variances will not be materially detrimental to the
public welfare or injurious to the Glendale Galleria property. The JCPenny’s wall
sign has been at its present location for many years. The proposed location of
this sign is not significantly changed and will still be within the pedestrian plaza,
which will be redesigned and enhanced. The majority of the proposed tenant
wall signs are located on the western fagade of the shopping center and will not
be visible from the public right-of-way. Allowing variances from the wall sign
standards will enhance the visibility of JCPenny’s and other future tenants and, in
turn, the viability of the Glendale Galleria.
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The granting of the variances will not be contrary to the objectives of the
ordinance.

A. Informational Signs

The granting of the variance to allow information signs to be installed higher than
three feet above ground will not be contrary to the objectives of the ordinance.
The purpose of informational signs is to provide important, non-commercial
information in a non-obtrusive manner. Informational signs are significantly
restricted in terms of size and height to ensure these objectives are met. The
proposed informational signs, which contain the copy “Service Area” and the
assigned number of the service area, comply with the size standards of the City’s
sign regulations. Given the proposed size and locations of these signs and the
fact that the building walls to which they will be installed range in height from 42
feet to 44 feet, allowing the signs to be installed 3.5 feet higher than what the
Code allows will not make these signs unduly prominent within the context of
their environment.

B. Identification Signs

Sign regulations are intended, in part, to enhance the physical appearance of the
community and create a more attractive business climate. The proposed
identification signs are simple, clean-lined and contemporary in appearance, are
complementary to the style of the building and integrate well within the building
facade, thus improving the physical appearance of the building and by extension
the community. Granting the variances for identification signs acknowledges that
the Glendale Galleria is a unique commercial entity within the city and assists in
creating a more attractive business climate. Thus, the granting of these
variances for identification signs will not be contrary to the objectives of the city’s
sign regulations.

C. Ground Signs

Objectives of the sign regulations include enhancing the physical appearance of
the community and creating a more attractive business climate. The granting of
the variance from ground sign standards will not be contrary to these objectives.
The ground signs, which contain copy including “Park” and “Food Court”, will
direct customers to these areas of the large Glendale Galleria shopping mall.
Further, granting the slight deviations in requirements requested will reinforce the
unique nature of the Galleria, thus improving the business climate.

D. Projecting Signs

Sign regulations are intended, in part, to reduce obstructions that may lead to
safety hazards and enhance the appearance of the community. The projecting
signs provide a minimum 15-foot clearance from the sidewalk where they project
over the right-of-way and will not obstruct vision. Additionally, while these signs
are indirectly lit, glare will not be created, since only the copy is illuminated. The
proposed projecting signs integrate well within the building facades and are
complementary to the style of the Galleria, thereby enhancing the look of the
shopping center and, by extension, downtown Glendale.
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e Directional Signs

The granting of the variance will not be contrary to the objectives of the
ordinance. The objectives of the sign ordinance include protecting the health,
safety and welfare of the public and, specifically for directional signs, to assist in
providing clear direction for pedestrians and vehicles. The directional sign
located above the driveway on Brand Boulevard, by including the “Glendale
Galleria” text, will offer unambiguous direction to the major Glendale Galleria
parking garage to which this driveway leads.

Fi Wall Signs

Wall sign regulations help ensure building walls do not contain an
overabundance of signs and the physical appearance of the community is
preserved. The granting of the variance regarding wall signs will not be contrary
to these objectives. The majority of the proposed tenant wall signs will be visible
from only the interior of the Galleria site and located on building walls, which are
both long and high. No changes to the size of the JCPenny’s sign is proposed,;
only a slight relocation is contemplated, which does not in and of itself
significantly alter the appearance of the plaza.

Vote as follows:

Absent:

Abstain:
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Glendale Galleria Renovation

Project Description

destination. The overall project goal is to refresh and update the Galleria’s brand and identity, modernize and update
finishes and lighting, and improve circulation, access, and signage around and throughout to better integrate the Galleria
- with the surrounding streets and shopping district. A fresh, upscale, and modern design aesthetic will provide a crisp
" new identity for the Galleria and, importantly, an environment to attract and retain the best tenants possible.

J The renovation of Glendale Galleria includes many important aesthetic and functional improvements to the regional retail

Glendale Galleria Project Description

Novernber 2, 2011

Introduction 12



_?)ﬂi‘;’:gg'mﬁ The exterior improvements to the Galleria include the following elements.
Reconstruction of the Central Avenue Plaza to accommodate outdoor
restaurant seating, a living green wall, a water feature and creative new
facades comprised of granite, marble, stainless steel and a mosaic of
lights.

T tom | e

MACY'S NORDSTROM [mR

|
~gliv

'_ =2 £ ' “ iy TR Reconstruction of the parking structure facade on Central Avenue to

= - ﬁ TBD ANCHOR create a new entry leading to the Galleria's east wing. The entry includes
new escalators and an elevator and provides a crucial link from Central
‘ 'r' Avenue to the interior of the Galleria.

AT TTT e TTTTRRARRALT T T TRl ERERRRT T

: "M"r'mt"wrl‘if' _Z-'; R

| % ”H / Cladding the Central Avenue bridge and under-side with all new materials,
e ;Il*j including new lighting and graphics that will reinforce the connection
i between the east and west halves of the Galleria, further solidifying the

\ identity of the Galleria and the overall shopping district.
NEW MALL ENTRY

AT G2 GARAGE Enhancement of Galleria entries from the west-side parking structure
to include new graphics and perforated metal facades that incorporate
creative lighting effects to provide a welcoming entry for district shoppers.

:WESTE TRY .

A comprehensive sign and graphics program implemented throughout
CENTRAL PLAZA and around the Galleria perimeter to provide refreshed identity and clear
IMPROVEMENTS guidance for both pedestrians and drivers.

JC PENNEY

| E
\ = While not a part of the Design Review submittal, the interior renovation
. = of the Galleria will include new lighting, flooring, and guardrails, new and
; ' % updated restrooms, and a renovated food court. Escalators connecting the
ERRRRERERNY R J‘|;:q east and west wings of the Galleria and leading to the east-side parking
0 WEST ENTRY FACADE : structure will be relocated to improve circulation and visibility within the
IMPROVEMENTS Galleria and to tie the east and west halves of the Galleria into a unified

shopping environment.

Y TARGET | ' '- b _'  The anchor department stores, including the vacant former Mervyn's, are
i not a part of this Design Review submittal.
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Renderings are illustrative and conceptual in nature. Measured and
dimensioned drawings in this submittal govern.
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Tne branding of The fashon destraton
of Glenhdale Galleria plays a key role
of lhe company's greal success,

Clendale Gallera's braridirig of

gislofie] e

farefront trernds and acces

lashion creales & perceplion o Ine

public, selling nol ony products out

z slate of Ihe arl shopping experience,

 findaston

HEAD:TURNING FASHION WITHIN OUR FESTIV]

aendale Galleria . e —
November 2, 2011 Project Description
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The goal with the new logo direction  EX|ISTING LOGO:

Is to create a cohesive, updated brand

that can be used and integrated into
the project and collaleral pieces in

a variety of colors, applications and
scales. This approach creates an
updated, clean and modern logo
mark and logo type that can be used

together or separately yet creates an

overall cohesive brand identity.

NEW LOGO:

GLENDALE

GALLERIA

GLENDALE

GALLERIA iz

slendale Galleria Project Description
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KEY PLAN |

EXISTING AERIAL VIEW AT CENTRAL PLAZA
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EXISTING CENTRAL PLAZA

Glendale Galleria
November 2, 2011
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PLAZA FIXTURES: s e
& i (O
El - Pole-mounted compact metal T g
halide area light h & .
Starless AT £ @350 {90 mm)
Location: Exterior sidewalks Stainless Steel Hound ok E
3+
E4 - Wall-mounted LED (light bricks) _ %h I
Location: Plaza facade 278 Gamn) 10" DIA, |
. _ 128 {254) .
E5  Structure-mounted LED Linear ST TRITITT I TIIEN N l g
Wall wash light P — N &
Location: Building facade mesh AR, O i )
FIXTURE E5 FIXTURE E7 -1 FIXTURE E11 FIXTURE E9 FIXTURE E4
E6 Surface mounted LED

continuous linear landscape light
Location: Plaza planters

E7 - Tree-mounted compact metal
halide downlights on tree strap ring
Location: Plaza planters

E8 - Monopoint mounted tungsten
halogen adjustable accent
underwaterlight

Location: Plaza signage fountain

E9 - In-grade mounted compact
metal halide uplight
Location: Plaza green wall

Exelia Column

E11l - 6" aperture recessed compact
metal halide downlight
Location: Plaza

E12 - Surface mounted LED
underwater cove light
Location: Plaza fountains

E13 - Surface-mounted LED cove
light in step light detail
Location: Plaza steps

E15 - Round 12’ Straight Pole Metal
Halide 70W Lamps
Location: Plaza

FIXTURE E15

Glendale Galleria Lighting Design at Plaza

November 2, 2011
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BRIDGE FIXTURES:

El4 - 8', 12', 16’ long recessed
torescent lensed downlights ¥
Jcation: Bridge ceiling over Central
Lighting Upward 122

Ave.

E16 - Bracket mounted flourescent

billboard wallwasher
Location: Central Ave. bridge facade

FIXTURE E16

BRIDGE REFLECTED CEILING PLAN

TARGET
X jcpenney

1F) L LCtEomn Ll il RANEL

'r- | & o

NGB UTTAL PANEL A
SOREY 0 WAIEH L RISTING
SHOWN SHADET

FROPOSSU | I AR 1 HbNG

A

FIXTURE E14
SIDE VIEW
|L - recarmmended mounting spaceg see chart below
| —————— — e
— -
e fintiien lenglh, see chart below

WET BEAM | MOUNTING SPACING  FIXTURE LENGTH

| TSITSHO T8 TSITSHO | T8

LAMPS
& 49" S0 SO | S2%"
8 95" 98MAS  96%AS | 100°%"

alendale Galleria
November 2, 2011

Project Detail

Lighting Design at Central Avenue Bridge




GALLERIA WAY FIXTURES:

E1l - Pole-mounted compact metal
halide area light

Location: Exterior sidewalks

E17 - Pole-mounted compact metal
halide area light

Location: Parking garage bridges

E2 - Structure-mounted compact g ‘ ] r.ﬁ'ﬁa”l?:._i '
metal halide downlight o o : .

Location: Underside of parking FIXTURE E5 FIXTURE E11
garage bridges

E11 6" aperture recessed compact
metal halide downlight
Location: Above mall entry doors

GALLERIA

GLENDALE

--I
!l"ll!ll;»,

FIXTURE E2

FIXTURE E1 & E17

Glendale Galleria
November 2, 2011

Project Detail

Lighting Design at Galleria Way Entries
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EXTERIOR ENVIRONMENTAL GRAPHICS

Section 3

Exterior and Interior Images 3-1 West Entries 3-42
Brand - Logo 3-5 Mall/Parking lIdentity Monument 3-48
Typical Sign Details 3-7 Service Area ldentity 3-51
Inspiration 3-8 Advertising Panels 3-352
Exterior Sign Schedule 3-9 Food Court identity 3-58
Exterior Location Plans 3-10 Office ldentity 3-59
Main Entry 3-17 Parking Clearance Bars 3-65
G2 Parking ldentities 3-21 Sign Family Summary 3-66
G1 Parking ldentities 3-35 Tenant Signage 3-68

This package is for project identity, tenant identity at entrances, and ASOZ signs. It does include anchor tenants or tenant listings on
directional and advertising signage. Minor deviations are permitted with the Director’s approval.

Note: Renderings are illustrative and conceptual in nature - measured and dimensioned drawings in this submittal govern.

All message schedule copy is for placement only. Final copy is TBD.




CENTRAL PLAZA - BEFORE
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CENTRAL PLAZA - AFTER
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INTERIOR - BEFORE
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INTERIOR - AFTER
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The goal with the new logo direction

is to create a cohesive, updated brand
that can be used and integrated into
the project and collateral pieces in

a variety of colors, applications and
scales. This approach creales an
updated, clean and modern logo

mark and logo type that can be used
together or separately yet creates an
overall cohesive brand identity,

BRAND - LOGO

EXISTING LOGO:

NEW LOGO:

2|

N St

GLENDALE

GALLERIA EFER 2 (B2

Glendale Galleria
November 8, 2011
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BRAND - LOGO

PRIMARY FONT: EXTERIOR COLORS:

ABCDEFGHIJKLMNOPQRSTUVWXYZ

(P:é) Burgundy
abcdefghijklmnopqrstuvwxyz
01 23456789 (P3)White (P4) Champagne
SECONDARY FONT: EXTERIOR MATERIALS:

ABCDEFGHIJKLMNOPQRSTUVWXYZ _ I TN
dvzzjwm e Marble (3) Black Granite (4) Perforated Aluminum

abcdefghijklmnopgrstuvwxyz ‘,. R
0123456789 FIPEERON | --

@ Brushed Stainles @\I Polished Stainless (M?) Painted Aluminum 8) Painted Aluminum

ICONS: L N ‘

@ White Back Painted Glass

slendale Galleria
November 8, 2011
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G L E N'BIASSE

GALLERIA

PARK =

tbd anchor
tbd anchor

Changeable tenant panels ——
(Typical all locations noted as "tdb anchor”)

Front View

Nt to Scale

Changeable tenant panels ErontView

(Typical all locations noted as “tdb anchor”) Not to Scale

TYPICAL SIGN DETAILS & COLOR STUDY
i
\
|

Side View

Mot ta Scale

Side View

Not to Secale

]

Burgundy Black White

Glendale Galleria
November 8, 2011
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INSPIRATION

Clean design Sans serif type Modern approach to branding Layerd metallic hues

J.Iendale Galleria
November 8, 2011
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EXTERIOR SIGN SCHEDULE

Feature Project Identity - Large Letters Direct 1718 | | Creative Sign

Mall Identity above Parking (Brand) 1 Indirect 21,22 Directional Sign 43 Wall mounted, property line not a factor.

all Edentity above Parking [Bmadway) 1 Indirect 24,25 Directional Sign 43 Wall mounted, property line not a factor.
Prumry Mall / Parklng Identity & Directional (G2 Central) T 1 Indirect 2?,5[) Projecting Sign . 230 - .
Primary Mall / { Parking Idﬂr_*m_t),:g. Directional (G2 Brand) IR Inziirect 2_1,22 P;é:jecting Sign . 186 - -
Prlmary Mall / Parklng_ldemny& Dlrectlonal {G? Broadway} | 3 L ._lﬂd;ecl [l 32_.53_ -Ej-écling’]- Sl;_:]_n I _1E h - - ]
Primary Mx_r)aﬁtﬁg Identity & DlrECIiOI'Ia| (G1 Wall Mounted) _.; . Iﬁre; 35,36_ ! I;rc;jecting_Sign ' 110 o - _
DELETED ] - | " o -
Secondary Parkmg ldentlty&[}irecuonal—_ B B . ___ il Indjrect 3841 _ _ Pro;ecling Slgn | 29 o __ - - ___ -
| Feature Mall Entry Identlty _ 1 Indirect 1719 Identification Sign A . _WEJII Eln_led_progiy line not a factor.
Frimar; r;'lall_Wesl Entry 1 I-cientity_ S B | lnd‘rr‘ect 43_ _ Identification Sign 76 i Atmall entry on Gallena Way, property Ime nota [actor
Prima;Mall West I_Entry 2_Ideniity - . T InE]rec_{ ‘ _44.55 _I_ !de_nuﬁcatton 5_ign _ 98 At mall entry on Eal!eria Wf-yiropeiy line not a factQ[ -
Primary Mall b;r;t_ErE 3 Identit:_(_ 1 TnErecT ' 46 I&entﬁc_atl_c; Sign 835 At mall entry on Galleria Wa_y, property line not a factor R
Prima_ry f;'lall west Entry chﬁtn‘y _____ 1 Indirec_t 47,48 [Eiel;tiﬁcationggn 5 At mall entry on Galleria Way, property line not a factor
Primary Mall Office Entry ldentity ) 1 Indirect 4961 | ldentification Sign 103 At mall entry on Broadway, property line not a factor A
Secondary Mall West Entry 1 Identity 1 Indirect 43 | Identification Sign 30 At mall entry on Galleria Way, property line not a factor
Secondary A;Iall WesEntry 2 Identity 1 Indirect j 44,4_5 Identification Sign 30 At mall entry on Galleria Way, property line not a factor
Seconda-ry Mall West Entry 4 Identity 1 Indirect 46,48 El_entiﬁcation Sign 30 At mall entry on Galleria Way, property line not a factor :
‘ ;econ(;r-y Mall Office Entry Identity 1 Indirect i 63,64 Identification Sign 20 At mall entry on Broadway, property line not a factor -
Tertiary Mall Entry Identity 36 Ambient 43 Windgw_Sign 1 On entry doors, property line not a factor -
DELETED - ] - ]
Parking Entry / Exit Identity 12 Indirect 39,40 Directional Sign 21 Vary by location, to replace similar size. Wall mounted, property line not a factor.
Mall / Parkingld—et\tity Monument 2 Indirect B 49,50 Ground Sign 75 Off-site sign, city property.
I service Area Identity 7 Ambient 52 Informational Sign| 4 ~ Wall mounted, property line not a factor.
ASOZ 4 Direct 53-58 ASOZ | n/a - Size varies tﬂ location. Wall mounted, property line not a factor.
Food Court Identity - | Direct 59 Ground Sign 120 Atmall entrance on Galleria Way, property line not a factor.
DELETED B
DELETED
DELETED . -
| Primary Office Address B 1 Direct 60,62 Identification Sign 10 Wall mounted, property line not a factor. -
DELETED 1 5 | ) ] 1 Tl - _
Secondary Ofﬁce Address 1 Direct y 63,65 Identification Sign 92 Wall mounted, property line not a factor.
DELETED . | e ) L
Parking Clearance Bars 14 Ambient 66 Directional Sign 8 Wall mounted, property line not a factor.
DELETED - ' S — atac
| DELETED
m Project Identity 1 Indirect 27,28 Identification Sign 17 Wall mounted, property line not a factor.
1| Tenant Signage : 19 Indirect 70-76 | Wall Sigrl Max, 75 sq. ft.ea | Wall mounte_d. property line not a faFtor.
Remote Anchor Sign 1 Indirect 76 Wall Sign ?ﬁ;ﬁﬂ;’;ﬁ:d Wall mounted, property line not a factor. Sign to be relocated.

ELECTRICAL/LIGHTING NOTES:
1. External illumination - lighting designer to provide fixture call out and coordinate with sign designer.
2. Internal illumination - sign fabricator to provide. Lighting designer to review and make recommendations on hixtures and quality of light.

Glendale Galleria
November 8, 2011
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EXTERIOR LOCATION PLAN - LEVEL 1

QUADRANT 1 ' ] [QUADRANT 2 | =
' W BROADWAY -

Feature Project Identity - Large Letters
Mall Identity above Pa;king (Brand) |
Mall Identity above Parking (Broadway) |
Primary Mall / Parking Identity & Directional (G2 Central) [
Primary Mall/ Parking Identity & Directional (G2 Brand) :
I_’rl' mary Mall / Parking Identity & Directto?al (G2 Broadway)

Primary Mall / Parking Identity & Directional (G1 Wall Mounted)

DELETED

Secondary Parking Identity & Directional

w @
4 T Feature Mall Entry Identity
E — — = Primary Mall West Entry 1 Identity -
é : (II+I q‘_h;_]ﬂ +|1_| 1|i é Frimary Mall West Entry 2 Identity
;: = b e L o eF3 wryMalbW&sl Entr_\_._!s tdemlt_)_(
f' ARTAR L"l_l | I'“ _,U_IJLP ;Z‘{ eF4 Primary Mall west Entry 4 ldentity
== . eF5 | Primary Mall Office Entry Identity
g sl I T eG1 | Secondary Mall West Entry 1 Identity
1. HIlL—LT.. ||L " ™ @ [ ::: ' :pmndary Mall Wast Emr:yl’ lelentity B |
: ! econdary Mall West Entry 4 ldentity
' I 1917 LILLLILL (] |; | @ :4 Secondary Mall Office Entry ldentity B
@ eH | Tertiary Mall Entry Identity

DELETED
Parking Entry / Exit Identity
Mall / Parking Identity Monument

§0°,

Service Area ldentity

S. CENTRAL AVE

Food Court Identity
DELETED
'DELETED
DELETED
Primary Office Address

QUADRA

' { ' _ DELETED
Secondary Office Address
g l? DELETED
5 / Parking Clearance Bars
E DEI.E_TED - B
O / || DELETED o
ol " : / Project Identity )
j T "::: e AT | Tenant Signage .
é —_—— ;_5; Remete Anchor Sign
=)
- e |
0
G w
uit z
- :
T £
i
v}
j N
BEAR (% .: ; X APARRRAN A ..'.. N 7 P
\ ; L _ — - ¥ PP b
o COLORADO 5T )
VRS D0wWE K1 \
S o

.\1 ( - — y r,.—— - —————— W Neg| o

_lendale Galleria
November 8, 2011
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ENLARGED EXTERIOR LOCATION PLAN - LEVEL 1 QUADRANT 1

Project Iden y Large Letters
eB1 M i identity abave Parking (Brand)
S Mall Identity above Parking (Br dWJ)'}

QUADRANT 1

Primary Mall / Parking Identity & nal (G2 Central)

S8 Primary Mall / Parking Ide ty&m uc 2 8ra d}

| Primary Mall/ Parking Identity & Directional (G2 Broadway)

"8 Primary Mall/ Parking Identity & Direc I{G!WIIM nted)

eE Fearure Mall Enuyidenlily
eF1 mary Mall West Entry 1 [dentity
aF2 | Prdmary Mall West Entry 2 Iden tity
oF3 | Prim yM all West Entry 3 Identity

AAVIVANMANNY

| aFd | Primary Mall west Entry 4 idemity
eF5 y all Dffice En ryrd tity
@Gl | Secondary Mall West Entry 11den ity
€G2 ndryM all WestEntry 2 Identity

— ALY i
A1ARRRRRRRRARRRRRARANRANNANRANNNNR VR, g IS

eG3 | Seco ondary Mall West Entry 4 Identity
eG4 | Secondary Mall Office Entry Identity
H | Tertiary Mall Entry Identity

J DELETED

arking ny itidentity

- \(//// ///W.F

(TR TTTT AL

= DELETED
CUBN DELETED

] i|ﬂ;|;!<|=-=[_j.|T:T-.[hf

Wil Tenant Signage

-~ S. COLUMBUS AVE

=d
[
(&
;‘a
X D [||||| AT

S. CENTRAL AVE

Glendale Galleria
November 8, 2011
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QUADRANT 2

yd

ENLARGED EXTERIOR LOCATION PLAN - LEVEL 1 QUAD

S. CENTRAL AVE

o

s ITITTn

= “"*ﬁl i WFH i

o

]
v

o=

LI

ORANGE ST

T ﬁ'ﬂ;

ANCHOR T.B.D.

-

9'\ ¢

¥

N

| a—

NN

| Name

Feature Project ldentity - Large Letters
Mall identity above Parking (Brand)
Mall Identity above Parking (Broadway) 3
Primary Mall / Parking Identity & Directional (G2 Central)
Primary Mall/ Parking Identity & Directional (G2 Brand)
Primary Mall / Parking Identity & Directional (G2 Broadway)
l-’rlmaty Mall / Pa:lu'n; ldmt;_t;& E)Tl;;l’.liﬂna' 1G] Wall Mounted)
DELETED - _ |
?ocundary Parking Identity & Directional
eE | Fealure Mall Entry lds.lmil.',.I ] o
sF1 | Primary Mall West Entry 1 Identity

eFd | Primary Ma.l_l-i'vest Entry 3 Identity
eFd | Primary Mall wu SUEN ry 4 ldentity
eF5 | Primary Mall Office Entry [dentitf ]
eG1 | Secondary Mall West Entry 1 Identity
eG2 | Secondaty Mall West Entry 2 Identity
eG3 | Secondary Mall West Eﬁ!r-y 4 [demiry
eG4 SECI;II:'_AI)! Mall Office E-nlr;ldenlily
eH— .l:erl.iaryf_i:xllEniryldenllly
o GO
Parking Entry / Exit Identity =
Mall 7 Parking Identity Monument

| Service Area Identity
Food fnun Identity
DELETED

DELETED

DELETED

Primary Office Address
DELETED

Secondary Office Address

DELETED
Parking Clearance Bars

Project ldemtity

Tenant Signage
Remote Anchor Slgn

2

Jlendale Galleria
November 8, 2011

Graphics




ENLARGED EXTERIOR LOCATION PLAN - LEVEL 1 QUADRANT 3

\\&mﬁwﬁ Ué |
= Y B

Slgn
y%e Name

LW Feature Project identity - Large Letters
LB Mall Identity above Parking (Brand)

]i-_’l

/ﬂ

DDDDD
| &0 :I Secondary Parking Identity & Directi ional
ek Feature Mall Entry Iﬁemity
eFl | Primary Mall West Entry 1 ldentity
eF2 | Primary Mall West Entry 2 [dentity
eF3 | Primary Mall West Entry 3 ldentity
efd | Primary Mall west Entry 4 |dentity
eF5 | Primary Mall Office Entry Identity
eGl | Secondary Mall West Entry 1 Identity
eG2 | Secondary Mall West Entry 2 Identity
eG3 | Secondary Mall West Entry 4 Identity
eG4 | Secandary Mall Office Entry ldentity
B lertiary Mall Entry Identity
el DELETED
COABN Parking Entry / Exit Identity
L Mall / Parking Identity Monument

HE S

] '
= N I
54%
JC PENNEY

) | ..
@\ i N2
\\\\\\\\\\\\\\\\ ES

S. CENTRAL &t

CUEN Food Court [dentity

DELETED
1 DELETED

-9 DELETED

j Primary Office Address

| DELETED

\\\\\\\\\\\\\

—

e '{ B \ss\\\\é\\\\\\\\\\\w f N
\E i =

m\i\\\\\\\\\ \\\\\\\\\\\\\\\\\\\\\\\\e % e

y
{
@/ COLORADO ST
13341S OOVHOT0D N

B Secondary Office Address
VSN DELETED

TARGET

S. CENTRAL AVE

S

Glendale Galleria
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QUADRANT 4

5

fmmme ._._.._,_.7.'

EXTERIOR LOCATION PLAN

S. CENTRAL AVE

CUBN Feature Project Identity - Large Letters

S Mall dentity above Parking (Brand)

CEPE Mall Identity above Parking (Broadway)

- | Primary Mall/ Parking Identity & Directional (G;. Central)
SIS Primary Mall / Parking Identity & Directional (G2 Brand)
= 5 Primary Mall/ Parking Identity & Directional (G2 Broadway)

a4 _Primag  Mall / Parking Identity & Directional (G1 Wall Mounted)
&C DELETED
| Secondary Parking ldentity & Directional

e
=

ek Feature Mall Entry Identity

eF1 | Primary MallWest Entry 1 Identity

eF2 | Primary Mall West Entry 2 Identity

eF2 | Primary Mall West Entry 3 Identity

&Fd | Primary Mall west Entry 4 ldentity

eFS | Primary Mall Office Entry ldentity

eG1 | Secondary Mall West Entry 1 Identity
eG?__ Secandary Mall West Entry 2 Identity
-el33— Secondary Mall West Entry 4 Identity
2G4 _Secondar;Maﬁfﬁ; Enl_ry ldentity

QUADRANT 5

g

N

COLORADO ST

AMERICANA WAY

eH | Tertiary Mall Entry |dentity
_DELETED

Parking Entry / Exil Identity

'_ Mall / Parking Identity Mu.numenl

LEVEL 2

Food Court Identity
DELETED
DELETED
DELETED

| Primary Office Address
DELETED
Secondary Office Address
DELETED

Parking C_Iearance- Bars
 DELETED

DELETED

| Project Identity

i1 | Tenant Signage

- | Remote Anchar Sign

slendale Galleria

November 8, 2011



ENLARGED EXTERIOR LOCATION PLAN - LEVEL 2 QUADRANT 4

QUADRANT 4

Feature Praject Identity - Large Letters
Mall Identity above Parking (Brand)

Mall Identity above Parking (Broadway)
| Primar! Mall / Parking Identity & Directional (G2 Central)
Primary Mall / Parking Identity & Directional (G2 Brand)
Frimary Mall 7 Parking Identity & Directional (G2 Broadway)
Primary Mall / Parking Identity & Directional (G1 Wall Mounted)
DELETED a
Secondary Parking Identity & Directional
Feature Mall Entry Identit)-r- -
Primary Mall West Entry 1 Identity
Primary Mall West EI"ITI;" 2 Identity
@ Primary Mall West Entry 3 Identity
eF4 | Primary Mall west Entry 4 Identity
J ~ | eF5 P_Hmuq;r Mall Office Entry Identity
eN.2 €G1 | Secondary Mall West Entry 1 Identity
= eG2 | Secondary Mall West Entry 2 Identity
€G3 | Secondary Mall West Entry 4 Identity
eGd Secnndar; Mall Office Entry Identity
eH | Tertiary Mall Entty!dﬁitf" o
'DELETED
Parking Entry / Exit Iden[l_ly

Mall / Parking Identity Monument

_ Service Area ldentity
-
_Food Court Iaemity
DELETED B
DELETED
DELETED

Primary Office Address

_gecnntlaly Dffice Address
DELETED _
Parking Clearance Bars
DELETED

DELETED

eAA | Project Identity

Tenant Signage

| Remote Anchor Sign

S. CENTRAL AVE

Glendale Galleria
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QUADRANT 5

ENLARGED EXTERIOR LOCATION PLAN - LEVEL 2 QUADRANT 5

At NYL

N

Feature Project Identity - Large Letters
Mall ldentity above Parking {Brand)
Mall Identity above Parking (Broadway)

Primary Mall / Parking Identity & Directional (G2 Central)
Primary Mall / Parking Identity & Di'recﬁor;al (G2 Brand) )
Primary Mall / Parking Identiy & Directional (G2 Broadway)
Primary Mall / Parking Identity & Directional (G 1 Wall Mounted)
DELETED

Secondary Parking ldentity & Directional

.

COLORADO ST

Feature Mall Entry Identity

Primary Mall West Entry 1 Identity

Primary Mall West Entry 2 Identity

Primary Mall West Entry 3 Identity

Primary Mall west Entey 4 Identity

Primary Mall Office Entry Identity
Secondary Mall West Entry 1 Identity
Secondary Mall West Entr-y li&E;ti_t)_' o
Sec {mdar.y. Mall West Ennir 4 Iri-emF,-'
Secondary Mall Office Entry Kentity

Tertiary Mall Entry Identity

DELETED

Parking Entry / Exit Identity
Mall / Patking Identity Monument

: Service Area identity

ASOZ

Food Count Identity
DELETED

DELETED

DELETED

Primary Office Address
DELETED

Secondary Office Address
DELETED

Parking tfleamnce Bars
DELETED

DELETED
Project Identity

lenant Signage

Remote Anchor Sign

slendale Galleria
November 8, 2011
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Location: S. Central Avenue

§ N

=

i R BRI

Proposed Design
: ; — — T

— —'ﬁi?.r,u'ﬁ, ‘r-;,_l e RO
Sy TR
-

MAIN ENTRY

Glendale Galleria
November 8, 2011

Graphics

Feature Project Identity - Large Letters

eE

Feature Mall Entry Identity
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MAIN ENTRY - SCULPTURAL LETTERS

= o

“GALLERIA” letters to be

lluminated with lights in
fountain.
v

7 X
=

/A“ Section
Scale 1/8"= 1"

551 1/2" RACEWAY

55'-0" LETTERS

—— | s

__—— Monolithic metal letters centered —— —————— 7

. / B 1 = P i in fountain.
[) —— Metal letters on fountain wall.
i J A ' ' /\ Fountain by others. 1-0" L
9 / ' i i

Lighting by lighting designer.

3'.5"

— — = e s e 3 . |
— — X e = T o L W R, = -

A ~~agy— 1 322" 7

" ) Front View Side View
1’, Scale 1/8" = 1" Scale 1/8"=1'

Jlendale Galleria

A i ity -
November 8. 2011 Feature Project Identity - Large Letters
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MAIN ENTRY - DETAIL

Location: S. Central Avenue

T TINTRAL ANVT

10"
T 1
-11° |
£
N
1\ 14"
I /— Letter to be clear polycarbonate oL
| | with translucent vinyl backer. Face g
of letter ta push through flush with il
sign face with 1/4" reveal around " B, =
- " (Y &
: perimeter. -
. |
/ Sign box to have 2" wide reveal i)
| around perimeter. Light to ‘soft &
| glow out’evenly on all sides. Marble
to return on sides and back of
reveal. I i 4 ~

( 1'\ Front View - @)_E_ﬂde View, Detail (3\ Front View, Detail

N sk m =t Scale 1/87=1' J Sale 14" =1’

Glendale Galleria
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LOCATION PLAN

I || LEF=ames] | | | |
- !+L—1:-—:J+; I
' HdEREEDEEE
|5 = e !
[ [ -+, ~— eE Feature Mall Entry Identity
[ 1 ] 2149
i = 2
| O I
| i 61490 TG S1400 TS ;l 514,74 Fs
e s =
|l i s e L I
q14, 541G H 5147t HP ~f 51458 TG :
.+ = ..é-'.
o1465 F5/L8 1 v
| 1 ; |
s14.452 Te/le : E G0 ness Wi
i H o
i ”I p T
| [l sinas /s - |
e ! [l 5150516 532 F5 1418 T il
H 2.00% 1.00% 0l
) oD
n" E w1
] 21082 FE 51550 TG i
ceenll e S 515,16 F5
I MR TG 1 <] .
: - "\_‘ 51582 FS
i ::'t ] - 51582 F5 802 F
! “ - sreod T el 514.62 To/LP 51584 16 2002 318,24 F5
! % P 51607 16 . T N A — ' ' :
I i Ir_; ! i | : [N < w
! E- T | I aipre Fs
i 516,07 TG \
! W == bl L & I eA Large Letters - “Galleria” A |
I [ - ' 7 =
: r; r&2 | COO0OCN MO C 0O | ==
i :l 12 | 4003 Fountain (by others) " .
! B & LA = + B F= I8 [ W -
i Si6.4 TG | S16.24 TG [ A AN ik eA Large Letters - "Glendale” — L 518,03 FS
: i i et Ml == o= em E=w eem e e = . "
il | i e I | — I | — e T e et e e et ===
i"?-‘f-i.' | L -41 B 515 .-c:' B2 L 51220 F5 L 51766 F5/06 nIIA TG a0 F5TE “i '
- [5 . s A - ——— .
y - ! - 0y - u
478 A 253 ‘ ~ _ . | | _
£ “33 2 . |
i | Existing Property Line
1464 FS 51815 FG/LP ; L15HY TG o (
= Go8y (1800 1w §
<D | . L St o L o [
L — - = = = = R N N N = = = THEE A R G e S | ! e B 000
W E L ¢ Lk’tL—_I:‘i‘_ Fl;-) l':ra,l[:f‘:'.f p__-, o G826 M) SIB2E 4
N :

UNIT OF w0SK USE

8 N
JEAN—VF N=AF
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G2 PARKING ON BRAND IDENTITY

Location: Brand Blvd.

re ‘.___‘h._. T | ‘
_ > | |
- - RAGRARE. ™ u ; i :
) ™ (! - . £ Fl

k-
' b e T |
| M= - 2 [
4 I | l«
3
b R IES
g
H £
@ | W
[l B |:"—|.iI .

Existing View

Nl Mall Identity above Parking Primary Mall / Parking Identity & Directional
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Location: Brand Blvd.

% CENTRAL AVE

G2 PARKING ON BRAND IDENTITY

Aluminun sign box with
internally illuminated push
through letters. To be
centered on column.

Letters to be clear polycar-
bonate flush with sign face
and diffused backer.

g

W=

2
L
2

—T_

Elevation
Scale 1/8" = 1"

Letters are internally illuminated.

2514‘! . "

GLENDALE

GALLERIA

tbd anchor | PARKING | tbd anchor

1 ro |

|
eB1

l_nll 7:\0.1

=\ ("

Elevation
Scale 1/8" = 1"

Jlendale Galleria
November 8, 2011

Graphics

Primary Mall / Parking Identity & Directional

3-22

Mall Identity above Parking




LOCATION PLAN
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G2 PARKING ON BROADWAY IDENTITY

Location: Broadway and Orange Existing View

GLENDALE

GALLERIA

tbd anchor : PARKING | tbdanchor :

alendale Galleria

November 8, 2011 Mall Identity above Parking
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G2 PARKING ON BROADWAY IDENTITY

Location: Broadway and Orange
L - W

7. 6"

40" GLENDALE
GALLERIA
A tbd anchor PARKING tbd anchor

70" B 7-0*
et

145"

| 49-6"

Glendale Galleria Mall Identity above Parking

November 8, 2011
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LOCATION PLAN

1S FONVHO
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G2 PARKING ON CENTRAL IDENTITY

Location: S. Central Avenue
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Location: S. Central Avenue
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Aluminun sign box with internally
illuminated letter. Box to have 2" wide
reveal around perimeter to allow light
to glow out evenly. Sign face to be
flush with face of wall.

- Letter to be clear polycarbonate with

translucent vinyl backer and 3/4" wide
reveal around perimeter. Face of letter
to push through flush with sign face.

- 4"deep push thru letters with black

face and clear edges with translucent

vinyl backer, to glow evenly out edges.

No exposed seams or fasteners.
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G2 PARKING ON CENTRAL IDENTITY

Location: S. Central Avenue

—

I

— /
=

T |

tbd anchor PARKING tbd anchor

- 150"
_| J | 2
_41 ] L | |
.
9-10"
I_-;_'__ , /.'..
= 1
=== “ b
¢ 44-0" *

1 Front View 2 Side View
Scale 1/8" =1 Scale 1/8" =1

Glendale Galleria Primary Mall/Parking ldentity & Directional Parking Entry/Exit Identity Parking Clearance Bars

November 8, 2011
Graphics 3-29



G2 PARKING ON CENTRAL

Location: S. Central Avenue
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G2 PARKING ON BROADWAY IDENTITY

Location: Broadway and Orange
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Aluminun sign box with internally illuminated
push through letters. To be centered on column.
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Location: G1 Parking Garage
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G1 PARKING IDENTITY

Location: Gl Parking Garage
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Aluminun sign box with internally illuminated

push through letters. To be centered on column.
Q
- — 9 " Letters to be clear polycarbonate flush with sign
o | face and diffused backer.
Base of sign is an estimated 15’ from ground.
Conditions vary.
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G1 PARKING SECONDARY IDENTITY

Location: G1 Parking Garage
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G1 PARKING SECONDARY IDENTITY

Notes:

All dimensions and site conditions to be field
L verified prior to fabrication.

|1 TBD by Location 7

LOCATION| DRIVEWAY WIDTH

eK1.1 27"-4"

@M eK1.2 170"
Scale 3/8" =1
eK1.3 24°-5"
Message is placeholder only. Final eK1.4 24'-5"
messages at all locations to be P—
- determined and approved by owner eK1.5 42°-5
prior to fabrication. R —
1 eK1.6 512

eK1.7 50-0"
eK1.8 50"-0"
ek1.9 510"
“ o Back View ) J eK1.10 36’-_1 0"

( j ) Scale 3/8" = 1' 11/2"W x 1"D reveal. Typ. both sides ' B
ARE 440"
ek1.12 LR

DO NOT EXED & Exit to Coloradw Exit to Broadway =»

Rigid support rods as needed. To be

/ determined by engineer/fabricator.

TBD by Location —— Aluminun sign box with "PARK" letters V100 g —

internally illuminated . Centered
between drive aisles.

“PARK" to be clear polycarbonate with

translucent vinyl backer. Face of 2'-0"
tbd anCh‘Dr PA R K I N ‘ letters to push through flush with sign
! face. JL
3"
T | Tenant ID's to be reflective vinyl and 7r .
Y 70" | 7'-0" 7 A 7'-0" 7 centered on respective drive aisles. 7}' 13" 4

No exposed fasteners.

Front View Section View
Scale 3/8" = 1' Base of sign is an estimated 10’ from Scale 172" =1

ground. Conditions vary.
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G1 PARKING SECONDARY IDENTITY
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