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CBC/Radio-Canada’s Commitment to Transparency and
Accountability

As the national public broadcaster, we take very seriously our obligation to be transparent and accountable to

Canadians. To meet our responsibilities, we provide access on our corporate website to information about our activities
and the way we manage our public resources.

HE COMPLIANCE

« Annual Review on Implementation of
Section 41 of the Official Languages Aut
to Canadian Heritage

« Annual Review on Parts IV, V and Vi
of the Official Languages Act to CORPORATE REPORTS

Treasury Board of Canada Secretariat ~ * Annual Report, tabled in Parliament

= Annual Aeport on Employment Equityto  * Corporate Plan and Corporate Plan Summary
HESPONSES TO ACCESS 10 Employment and Social Development ; ,
INFORMATION AND PRIVACY  Canada (ESD0) uarterly financial reports
{ATIP) REQUESTS

« Apnual Heport on Multiculturalism to
POLICIES AND PRACTICES Citizenship and Immigration Canada

+ Journalistic Standards and Praclices
» Code of Condugt

%

Environmental performancs reports
Reports on the implementation of the

TRANSPARENDY & Access to Information Act and Privacy Act (two
ACCOUNTABILITY BULLETIN separate reports), and on any disclosure of
wrongdoings (under the Public Servants
OMBUDSMEN REPORTS

Disclosure Protection Act)
» Board must respond to Ombudsmen

Reports and table responses with CRTC APPEARANCES BEFORE

PARLIAMENTARY COMMITTEES

PROACTIVE DISCLOSURE

« Proactive Disclosizs web pages (including
posting of travel and hospitality expenses o
the Chair and Executives, and Board
meeting documents)

HEPODRTING TR THE CRIT
« Periodic Hoenas renew

= Annual reporting to the CRTC covering:
# Each of the Corporation's ficenced radio,
television and specialty services
+ Annual OAG Attest Audit ' * Reports for all of the Corporation’s
television stations eligible for the
Local Programming Improvement Fund (LPIF)
# New media reporting requirements
« Official Language Minority Communities {OLMCs) reports:
Annual reporting covering measures taken to meet the
needs of OLMCs, the results of surveys on OLMCs'
perception of how well CBC/Radio-Canada services reflect
their needs and realities; and reports on all programs that
are produced in OLMCs and/or reflect these communities in
their content

ANNUAL PUBLIC MEETING

CRO/Radio-Canads Third Quarter Financial Beport 2014-20015 @ Draft 5 February 13,2018 2
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Radio-Canada Management Discussion Analysis

Management Discussion and Analysis

Quarterly reporting requirement

In addition to filing an annual report, we are required — like most Canadian federal Crown corporations - to file quarterly
financial reports for the first three quarters of each fiscal year. In keeping with our commitment to transparency and
effective oversight of public funds, we are pleased to present this quarterly report for the third quarter ended

December 31, 2014.

These Condensed Interim Consolidated Financial Statements have not been reviewed by our auditor.

Seasonality

The majority of our self-generated revenue comes from advertising, which follows seasonal patterns based on the
programming schedule. It also varies according to market and general economic conditions, as well as schedule
performance. Subscriber-based revenue is relatively more stable on a quarter-by-quarter basis. Operating expenses also
tend to follow a seasonal pattern because they are also influenced by the programming schedule.

Government appropriations are recognized in income based on the annual budget, which reflects seasonal impacts on
expenditures and self-generated revenue.

Note regarding forward-looking statements

This report contains forward-looking statements about strategy, objectives, and expected financial and operational
results. Forward-looking statements are based on the following broad assumptions: CBC/Radio-Canada’s government
funding remains consistent with amounts announced in the federal budget, and the broadcasting requlatory environment
will not change significantly. Key risks and uncertainties are described in Outlook and Risk Update in section 3.3 of this
report. However, some risks and uncertainties are by definition difficult to predict and beyond our control. They include,
but are not limited to, economic, financial, advertising market, technical and regulatory conditions. These and other
factors may cause actual results to differ substantially from the expectations stated or implied in forward-looking
statements.

Non-IFRS measure

This report includes the measure Results on a Current Operating Basis, which does not have any standardized meaning
according to International Financial Reporting Standards (IFRS). It is therefore unlikely to be comparable to similar
measures presented by other companies. Refer to Results in section 3.1 for further details.

3 CBO/Radio-Canada Thivd Quarter Financlal Report 20142018 ® Draft 5 8 February 13,2005

A0059403_5-000016



Py %
Management Discussion Analysis CBC 2> Radio-Canada

Financial Highlights

(3 REVENUE AND SOURCES OF FUNDS

2014-2015 2013-2014

.Gove rmment funding

Advertising revenue Subscriber fees Financing and other income

For the three months
ended December 31

2014 2013

For the nine months
ended December 31

(in thousands of Canadian dollars)

% change 2014 2013 % change
Revenue 142971 3 -
Expenses {416,216) { ) (1,248,660
Government funding 265,305 230,585 15,1 541237
IResuIts before non-operating items {7,940} {40411 {80.4} (133,731)
INet results for the period (5,952 {40,687 (854} (82,728
|Results on a current operating basis' 15,394 {15841} N/M {51,958 {6,988} N/ I
N/M = not meaningful

" Results on a Current Operating Basis is a non-IFRS measure. A reconciliation of net results to Results on a Current Operating Basis is provided in Results in section 3.1.

CBC/Radio-Canads Third Quarter Financla! Report 20142015 @ Draft & @ February 13,2015 4
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Results under IFRS and on a Current Operating Basis
Changes this quarter in net results under IFRS and on a Current Operating basis were primarily due to the following:

#  This quarter was our first full period without direct advertising revenue from broadcasting professional hockey
following the end of our broadcast rights contract with the National Hockey League (NHL). As a result, overall
revenue decreased by $46.9 million (24.7%) compared to the third quarter of 2013-2014. Our operating
expenses have also decreased similarly as we no longer pay the associated programming costs, as discussed
below. Our advertising revenue has also been affected this quarter by a weaker advertising market relative to
the same period last year;

+ Total expenses were lower by $44.7 million (9.7%) compared to the third quarter last year, reflecting lower
ongoing operating costs following the end of our contract with the NHL, and the continuation of our cost-
reduction initiatives. These decreases were partially offset by severance costs associated with workforce
reduction announcements in November;

#  Government funding recognized for accounting purposes increased by $34.7 million (15.1%), due to higher
drawdowns of funding this quarter relative to the same period last year. The increase in drawdowns is due to a
timing difference in our cash flow requirements resulting in drawdowns of government funding later in the year
relative to 2013-2014. By year-end, total government funding is expected to be $45.5 million less than last year,
consistent with the last instalment of reductions announced in Federal Budget 2012; and

% Results on a Current Operating Basis for the period reflected a gain of $15.4 million primarily arising from the
timing of government funding drawdowns, as discussed above. This result excludes items that do not generate
or require funds from operations, the most significant individual item being an $8.5 million charge for non-cash
pension expense. Further details reconciling net results to Results on a Current Operating Basis are provided in
Results in section 3.1.

5 CBO/Radio-Canada Thivd Guarter Flnancial Report 2014-2018 @ Draft 5 ® February 13,2005
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Business Highlights

Progressing towards our new strategic plan

We continue to fulfill our mandate guided by our current five-year strategic plan, 2075: Everyone, Every way. This quarter,
the last in which the Corporation will benchmark according to Strategy 2015, we pursued initiatives to support the plan’s
three key thrusts:

# More distinctly Canadian: network programming and national public spaces;
# More regional: regional presence and community spaces; and
% More digital: new platforms and digital spaces.

Through the Corporation’s new five-year strategy, A space for us all, CBC/Radio-Canada will become more present and
more relevant, as well as sustainable for future generations. More on the planning and progress of implementing this
strategy will be available in our 2014-2015 Annual Report after it is tabled in Parliament.

Our vision will be achieved through a relentless focus on great, distinctive content, and services that mirror Canadians'
changing media consumption. That focus will be enabled by strategies to reduce infrastructure, transform our people
and culture, and increase our financial stability. By 2020 we'll be a different kind of public broadcaster; one that is more
dynamic, more relevant, and, above all else, brings Canadians together.

More distinctly Canadian

During the fall and the holiday season, Canadians continued to watch and listen to
CBC/Radio-Canada offerings, both seasonally-specific and day-to-day programming.

On the radio front, CBC and Radio-Canada's radio fall surveys reported the highest listenership
ever, on both markets, for share combined. These results are particularly satisfying as
listenership, globally, is declining in both markets. And yet, CBC Radio One, CBC Radio 2 and
ICI Musique beat that trend with slight increases in average weekly hours tuned per listener."”
Also of note this quarter and potentially contributing to these strong results was the addition
of the show 180 on Radio One's Sunday morning lineup, and the success of our guest hosts on Q; Brent Bambury, Piya
Chattopadhyay and Tom Power.

On television, ICI Radio-Canada Télé maintained a solid market share of 19.8% in prime-time, despite fierce competition
in the French-language market. Our conventional network was able to rely on returning programs that consistently drew
over one million viewers weeknights in prime time (Les enfants de la télé, Les pécheurs, Mémoires vives, Tout le monde en
parle and Unité 9), while several current and consumer affairs programs (Enquéte, L'épicerie, La facture) and the 10 p.m.
Téléjournal captured equivalent or greater shares than they did in fall 2013.?

The English language television market continued to provide tough competition with CBC Television obtaining a 6.7%
share of the prime time audiences this quarter (5.5% when considering the Key Performance Indicator share definition
and target as seen on page 21). ® However, CBC Television's fall schedule achieved a number of milestones for audience
favourites. This quarter, Republic of Doyle concluded its run after six seasons with a special two-hour episode. This Hour
Has 22 Minutes celebrated 22 years on air with a one-hour retrospective special on December 9. Family drama Heartland

Msource: Numeris (BBM Canada) - Diary, fall 2014 survey, 12 years +.
@source: Numeris (BBM Canada) — Portable People Meter, Quebec Francophones, 2 years +.

CBC/Radio-Canads Third Quarter Financla! Report 2014-2015 @ Draft & @ February 13,2015 6
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became the longest-running Canadian one-hour television drama with 125 episodes, while Murdoch Mysteries telecast its
100th episode during this same period.

In a busy quarter for news at home and abroad, CBC/Radio-Canada continued to provide thoughtful and professional
news coverage. Canadians turned to their public broadcaster for information on the events in Saint-Jean-sur-Richelieu,
Quebec, on October 20, and at Ottawa’s Parliament Hill on October 22, which claimed the lives of two Canadian Armed
Forces members. These events were covered live on CBC and Radio-Canada'’s platforms, and were followed so intently by
Canadians that October 22 was the highest single day of web traffic in the history of CBC.ca.”

CBC/Radio-Canada continued delivering large-scale unifying multiplatform events such as ICl Radio-Canada Télé's
October 26 broadcast of the 36th Gala de I'ADISQ,® drawing close to 1.3 million viewers (200,000 more than the previous
year).(e) As per tradition, Remembrance Day commemorations, including the ceremony at the National Cenotaph in
Ottawa, were widely covered across both networks and on multiple platforms.

CBC/Radio-Canada also continued to celebrate literature and documentaries across many of its platforms.

On November 10, CBC Television offered its audiences the Scotiabank Giller Prize, which celebrated the best works in
Canadian fiction. The awards were hosted by Rick Mercer, and live streamed on CBC Books (including a live chat). From
November 19 to 24, Radio-Canada presented the 37th Salon du livre de Montréal. As part of this event, the public was
invited to discover 10 young authors on ICI Radio-Canada.ca. Several Radio-Canada on-air personalities also hosted
programs live from the Salon, which drew over 115,000 visitors.” On November 8, in the lead-up to Les Rencontres
internationales du documentaire de Montréal 2014, Radio-Canada presented its first Nuit du documentaire. Five
compelling docs, recently shot in Quebec, were aired back to back on ICl Radio-Canada Télé.

In keeping with tradition, CBC/Radio-Canada served up special programming for the holiday season on its many
platforms. This included new shows on ICI Radio-Canada Premiére, such as Des airs d'ici, hosted by Grégory Charles
(music) and Ma grand-mére disait, with host Boucar Diouf (stories about family). Radio-Canada'’s final multiplatform
signature event in 2014-2015 remained the most unifying event of the year: the comedic year-end retrospective Bye Bye
2074 on New Year's Eve broke its own record, set in 2013, with 3.94 million viewers tuning in on ICI Radio-Canada Télé on
December 31,2014.%

CBC seasonal holiday programming invited audiences to “holiday like they mean it", and included programming such as
the Canadian Country Music Awards (CCMA) Holiday Special featuring Canadian country music's brightest stars; Michael
Bublé's Christmas in New York; and Stars on Ice featuring a celebration of Canada's Olympic athletes. CBC Radio 2
presented Joy to the World, hosted by Ben Heppner and CBC Music: The Songs of Christmas, hosted by Rich Terfry.
CBCMusic also celebrated the holidays with two continuous limited-play streams: Classical Holidays and Seasonal
Favourites, from November 24 through December 29.

®Source: Akamai October 22 Web Traffic Report.
©source: Association québécoise de I'industrie du disque, du spectacle et de la vidéo.
©Source: Numeris (BBM Canada) - Portable People Meter, Quebec Francophones, 2 years +.

®Source: Numeris (BBM Canada) — Portable People Meter, average minute audience, Quebec Francophones, 2 years +.

T CBO/Badio-Canada Thivd Quarter Financlal Report 20142015 ® Draft 5 ® February 13,2005
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More regional

CBC/Radio-Canada continued to provide content of interest and significance to Canadians
across the nation’s regions. As such, the tragic events of national and international resonance
in Saint-Jean-sur-Richelieu and Ottawa have put to the test once again the efficiency of our
regional multiplatform news and production model.

Moreover, both networks provided full multiplatform coverage of municipal elections in
Manitoba, Ontario, and British Columbia. CBC Television launched the first telecast of

CBC Radio One Calgary's The Eyeopener morning show. This new initiative increases local
content on CBC Television throughout the day. The Calgary program began on October 6 and joined New Brunswick First
in offering viewers images of a CBC Radio program live. On October 10, CBC Montreal's Daybreak team produced a live
broadcast to focus on key issues for the West Island community, live from Stewart Hall Cafeteria at John Abbott College.

CBC Radio One’s local morning shows continued to excel in audience performance. For example, 11 of the 21 CBC
stations measured by the fall 2014 audience surveys captured a number-one ranking, while 20 of these 21 CBC's stations
ranked in the top three.’ When considering all markets, 24 of 26 CBC Radio One morning shows placed in the top
three.(?

Also during the quarter, CBC Calgary celebrated its 50th anniversary, hosted by Doug Dirks of CBC Radio's The
Homestretch. The celebrations included an open doors event and the chance for the public to meet their favourite CBC
personalities.

On November 17, 135 Halifax-based CBC/Radio-Canada employees working in the Sackville Street and Bell Road
facilities moved into the newly renovated broadcast centre on Chebucto Road. This change is aligned with our new
strategy because the studios and equipment are flexibly designed to be interchangeable between radio, television and
digital operations, making the operation more effective and efficient. In addition, thanks to the open office environment,
new production methods, better workflow planning, and new technologies, CBC/Radio-Canada occupy 70% less space
than they did in the two former buildings combined.

This quarter, CBC/Radio-Canada announced that as part of A space for us all, it would be gradually upgrading its regional
digital services to establish more local points of contact with Canadians, and to deliver more news stories that directly

©source: Numeris (BBM Canada) ~Fall 2014 diary. Number one ranking cities: St. John's, Halifax, Sydney, Saint John, Fredericton, Moncton, Ottawa (Anglo), Sudbury, Victoria, Kelowna and Prince
George.
(98ource: Numeris (BBM Canada) —Portable People Meter, Weeks 1-17.

CBC/Radio-Canads Third Quarter Financia! Report 2014-2015 @ Diaft § ® February 13,2015 8
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More digital

Digital offerings, and building our capacity to offer more of them to Canadians, continue to be
an important component of our strategy.

Radio-Canada'’s digital teams enhanced the multiplatform experience for

ICI Radio-Canada Premiére audiences this quarter by revamping the network’s homepage and
releasing an e-book to the radio series Sur les traces de Kerouac. Available free on iBooks, the
e-book is a compelling and original method for delivering content that complements the radio
series, such as: the realities faced by French Canadians who move to the United States, the
presence of French in Kerouac's body of work, and Quebec artists influenced by the author and poet. Changes to ICI
Radio-Canada Premiére’s website include its complete redesign, with content that adapts to all devices, and which is
continuously refreshed.

Specialty channels ICI RDI, ICI ARTV and ICI EXPLORA aired special programming during the holiday season. For ICI RDI,
the period coincided with celebrations around its 20th anniversary on January 1, 2015. For the occasion, the channel
aired specials celebrating 20 years of bloopers, Grands reportages, and continuous news. ICI ARTV and ICI EXPLORA were
in a free preview period from December 15,2014 to January 15, 2015. Viewers were able to watch or re-watch, live or on
demand, homegrown and international series. There were also new episodes of Les grandes entrevues featuring Stéphan
Bureau on ICI ARTV. A series (Animaux sous haute surveillance) and two documentaries (Nous, les singes! and Planéte
Terre : aux origines de 'homme) premiered on ICI EXPLORA.

Canadians are part of a global trend towards consuming content back-to-back, without being tied to a schedule.
Capitalizing on the holiday season, and seeking to offer a dynamic, Canadian, French-language lineup for audiences,

ICI Tou.tv focused on premiering three all-new episodes of the next season of Nouvelle adresse. Radio-Canada’s content
marketing strategy also addresses these emerging media consumption habits. The approach is getting results — iTunes
has dubbed Série noire the best French-language series of 2014.

CBC News launched a new app for Android 5.0, building on the earlier success of its i0S 8 app launch. Users are offered
more local news, video and weather, plus faster access to breaking news. The app features a customizable menu,
breaking news “push” alerts, more photos and video, including The National and local newscasts.

Canada’s Smartest Person offered a new interactive app for i0S and Android devices and online at
che.ca/smartestperson. During the broadcast, this digital companion allowed viewers to play along in real time with each
of the challengers, and users received personal results that could be shared on Facebook and Twitter. Over nine weeks,
and with more than 180,000 downloads, it was CBC's most downloaded interactive television app.

Young aspiring entrepreneurs were given the chance again this quarter to pitch their start-ups and early stage
businesses on Next Gen Den. Shorter in length than the television program, and made for mobile, the Next Gen Den can be
accessed on a smartphone, a tablet or desktop, on the Dragons' Den website, or YouTube channel.

CBC Music fans voted and determined the winners for CBC Music Awards, as announced on December 9. From tens of
thousands of nominations, Canadian music fans selected winners in 10 categories including Artist of the Year: Celine
Dion; Best Song of the Year: Arcade Fire — “Reflektor”; and Album of the Year: Serge Fiori.

Kids' CBC aimed to inspire healthy change in the way Canadian children and their families move through their daily lives
with The Moblees, a new, live-action, interactive musical adventure series for kids aged two to five years. The Moblees
extended the experience beyond the television screen to include online activities for kids at kidsche.ca/moblees, and
healthy tips and recipes for parents and caregivers at ¢he.ca/parents.

9 CBO/Radio-Canada Thivd Quarter Financlal Report 20142018 ® Draft 5 8 February 13,2005
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Other business matters

The Corporation was awarded top marks for transparency and accountability in November with an “A” grade from
Information Commissioner of Canada, Suzanne Legault, for compliance with the Access to Information Act. This is the
second year in a row that CBC/Radio-Canada has received the highest grade possible. You can read more hete.

In November, CBC/Radio-Canada delivered its annual Environmental Performance Report for the 2013-2014 fiscal year,
providing an overview of the new systems, programs and milestones in place to foster an ongoing culture of
environmental awareness and sustainability. The full report, along with main highlights, can be viewed here.

In late November, the Annual Public Meeting (APM) took place in Montreal. In addition to a report on the Corporation’s
business and financial matters, provided by Chair Rémi Racine and President & CEO Hubert T. Lacroix, the APM also
featured a robust discussion on the theme, Transforming to reflect you, by a panel that included prominent CBC and
Radio-Canada on-air personalities. The meeting was live-streamed via the corporate website.

At the end of November, the Corporation filed its first set of reports detailing how CBC/Radio-Canada is delivering on the
new regulatory requirements resulting from the new conditions of licence that came into effect in September 2013.
These reports demonstrate that, despite financial pressures, the Corporation has managed to meet its new regulatory
obligations. The corporate news release may be read here.

As of September 1, 2013, CBC/Radio-Canada has been required under condition of licence to "hold a formal consultation
at least once every two years with official language minority communities (OLMCs) located in each of the regions of
Atlantic Canada, Ontario, Western Canada, the North and Quebec to discuss issues that affect their development and
vitality." On October 22-23, French-language services held its second formal consultation in Sudbury for the Ontario
region (Edmonton was the hosting town for the first consultation, held in the spring 2014, for the Western side of the
country). Radio-Canada will report on the Sudbury consultation in the 2014-2015 annual report to be filed to the CRTC on
November 30, 2015.

In keeping with one of the new strategic priorities within A space for us all, Radio-Canada joined forces with Fox
International Content Sales in October to enrich its lineup of National Geographic programming. The new catalogue
made available under the agreement will provide content for ICI EXPLORA and the educational platform Curio.ca. Other
productions currently in development may also eventually be added to the TV offering.

Meanwhile, the content-sharing agreement between CBC News and The Weather Network began in December 2014. The
agreement stipulates that The Weather Network will provide content for national weather forecasts on select CBC News
television properties, while The Weather Network will gain access to CBC News weather-related stories, analysis, and
video content for use across its platforms.

CBC/Radio-Canads Third Quarter Financlal Report 20142015 @ Draft & @ February 13,2015 10
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Looking ahead

As the Official Broadcaster for the Toronto 2015 Pan Am and Parapan Am Games this coming summer,
CBC/Radio-Canada will be providing daily, multiplatform coverage as our Canadian athletes go for gold against the top
competitors from Latin America, South America, the Caribbean and North America.

On February 25, 2015, Radio Canada International (RCI) will celebrate its 70 years anniversary. After decades of
broadcasting its content on shortwave and satellite, RCI began a digital transition, in 2012, to become a multilingual web
service (RCInet.ca is available in French, English, Spanish, Arabic, and Mandarin among others). It has the same mission
of helping audiences learn about, and gain a better understanding of, democratic and cultural life and values in Canada.
RCI's web content includes daily columns, interviews and reports, weekly web series, interactive feature reports, an e-
zine, and an active social media presence. For its 70th anniversary, RCI is inviting audiences to share stories, anecdotes,
photos, audio recordings and/or articles that speak to the shift in RCI's services, along with their role and relevance.

11 CBC/Radio-Canada Thivd Guarter Financial Report 20142015 @ Dralt 5 & February 13, 20158
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1. Performance Update

Our key performance indicators (KPIs), discussed below, fall into two categories:

Strategic indicators include survey results regarding fulfillment of our mandate and the degree to which programming
adheres to our guiding principles. They also include measures of our Canadian content on television.

Operational indicators include measures of audience share, website visitors, subscriber counts and revenue generation
for English and French Services.

Further details are provided in our 2013-2014 Annual Report.

1.1 Strategic Indicators

Measuring our success for the 2014-2015 fiscal year

The establishment of metrics to track and assess our performance is essential to demonstrate our accountability to
Canadians. We have developed a report card that allows us to monitor how well our services fulfill the Corporation’s
mandate under the 1991 Broadcasting Act, as well as to measure the performance of our programming with respect to
quality, distinctiveness, and its ability to reflect and draw Canadians together. Starting in November 2012, we began
measuring the extent to which our information programming reflects a diversity of opinions and covers major issues in a
fair and balanced way. All this information is obtained from surveys conducted among representative samples of
Canadians.

On the following pages is the interim report card for the 2014-2015 fiscal year. Management's comments focus on the
significant variances between the most recent results (i.e., scores recorded in November 2014 compared to the ones
obtained in November 2013). For comparison purposes, note that only differences of 0.3 points or greater between
November 2014 and November 2013 results are statistically significant.

CBC/Radio-Canads Third Quarter Financlal Report 20142015 @ Draft & @ February 13,2015 12
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Marnsgemen? Discussion Analysis

How does French Services fulfill CBC/Radio-Canada’s mandate under the Act?

Radio-Canada's French-language Radio and Television Programming is

Average {/10}
16 4
S:O?;’]ew + lformative
¢ + Aosilable on new platforms
8 + Enfightening
+ ;
7 4
Agree
[
MMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM Neutral Score
5
Disagrees
Strongly Disagree
1 . .
2010-2011 2011-2012 2012-2013 2013-2014 2014-2015
Metric Definition: Average score refers 1o the average of the scores given by all respondents on a 10-point scale.
iff between ber 2014 and her 2613 resuits are statistically significant if equal to or greater than 0.3 points.

Decrease  Stable  lncrease
- +

They are presented as follows:

How does French Services’ programming perform?®

Radio-Canada's Programming’...

Original, Innovative, Quality Canadian Content

Average ({10}
10
g -
Strongly
Agree s 84 i high guality
8 + by different from that
stferad on other chennels
? -
Agres
5 -
= . EERe
5 4
Hisagree/
Stionghy Disagres
1 T T

2010-2011 2011-2012 20122013 2013-2014 2014-2015

Metric Definition: Weighted averages of the perception scores obtained by sach individual service on & 1-point scale.

*Prograrming and contant offered on any of our services, Le,, IC! Radie-Canada Télé, 101 RDY, 10T ARTY, ICi Radio-Canadsa Premigrs, iG] Musiqus,

104 Radio-Canada.ta and 101 Tou tv,
Differences between Novernber 2014 and Nivember 2013 results are statistically sigafficant if squsl to or grester than B.3 paints.
They ate presended ae follows:  Decrease  Stable  increase

- +

(source: Mission Metrics Survey, TNS Canadian Facts (1,200 Francophones per survey). Surveys are conducted in November of each year.

Management's Comments

More Francophones now believe that
CBC/Radio-Canada's French Servicesis
fulfilling the Corporation's mandate under
the 1991 Broadcasting Act.

Compared to November 2013, each
dimension measuring how weli French
Seqvices performed in the delivery of the
Corporation’s mandate showed significant
improvement {+0.3 points). Radio-Canada’s
high scores of over 8 points confirm that
Francophones support the Corporation.
Overall, these are the best results
Radic-Canada has achieved since
Novernber 2010.

Management's Comments
ph to resp
positively to initiatives French Services has
announced or introduced.

=
r

Compared to Novembear 2013, perceptions of
the distinctive character of Radie-Canada’s
programming rose by 0.3 points {from 7.6 to
7.9}, while the quality indicator remained
stable with a high score of 8.4
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Radio-Canada's Programming'...

Reflects/Draws Canadians Together

Average {/10}
10 -
9 Management's Commenis
Strongly
Agree
. Compared to November 2013, Francophones
8 - 2 * ﬁeﬂe@%s regions of Canade  Lave sianificantly higher scores for the
5 Beflustsny cltare following three dimensions measuring
_ * §§§§M$ diversity Radio-Canada’s ability to reflect and draw
[ *h = Canadians together:
Agree - Reflectsregions of Canada {7.6; +0.3 points);
6 - - Reflects diversity (7.5; +0.3 points};
- Reflects my region (7.6; +0.4 points).
« = == -« Neytral Score
5 -
Disagrea/
Strongly Disagree
1 T Ty
2010-2011 2011-2012 2012-2013 2013-2014 2014-2015
Metric Definition: Weinhtad f the perception scores obtained by each individuat service on 3 10-point scale.

Programming and comtant offered on any of our services, e, i1 Radio-Canads Téle, IGI RDL, 101 ARTY, 0t Radio-Canads Premisre, 10t Musigue,
101 Radio-Canada.ca and 10 Toutw,
Differences between November 2074 and November 2013 results are statistically significant if equal to or greater than 0.3 points.
They are presenied as follows:  Decrease  Stabfe  Increase
- . 3

Does French Services’ information programming reflect a diversity of opinions and cover major
issues in a fair and balanced way?"?

Radio-Canada's Information Programming’

Average {10}
10 -
Mansgement's Comments
9 o
S:;gl?:y Compared to the previous year, Angloph !
5 - Sovers major lssues i @ positive perception tovgards English Services'
faiv and belenoed way information programming has been
maintained in November 2014, with both
7 4 metrics receiving average scores above
Agree 7 points.
6 - Overall, Anglophones agree that English
o W e e L e e sl LGl Neutral Score Services'information programming "Covers
5 major issues in & fair and balanced way” (7.5}
Bisagree/ and "Reflects 2 diversity of opinions on a wide
Stiongly Disagres range of issues” {7.3).
1 i e

2012-2013 2013-2014 2014-2015
Metric Definition: Average scove refers to the average of the scoresiven by all raspondants on a 10-point scale.

‘Radia, television or onfine i ion pi ing and content.
Differences betwesn November 2014 and November 2013 results are siatistically significant if equal to or greater than 0.3 points.
They are presented as follows:  Decrease  Stable  fngrease

- +

980urce: Mission Metrics Survey, TNS Canadian Facts (1,200 Francophones per survey). Surveys are conducted in November of each year.
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Report on English Services

How does English Services fulfill CBC/Radio-Canada’s mandate under the Act?"®

CBC's English-language Radio and Television Programming is...

Average (/10
10 Management's Comments
9 Anglophone Canadi inue to believe
Suongly = that CBC/Radio-Canada's English Services is
Agres 8.2 232 &3 . .
2.1 . ] meeting the Corporation’s mandate under the
Available on new platforms 1991 Broadcasting Act
8 nfornntive roadeasting Act.
ﬁgfi?gﬁwmgf As in the past, Anglophones’ perception of
fgree 79 ' English Services' radio and television
programming is most positive for being
6 - “Ayailable on new platforms” {8.1) and
o
B PRI """""‘“Neuh’alscol’e infomatlwﬁ ('9)
Disagree? 1 All four indicators measuring how well

Stronghy Disagree English Services fulfills CBC/Radio-Canada's
mandate maintained the results obtained in

1 T T

20102011 20112012 20122013 20132014 20142015 November 2013.

Metric Definition: Average score refers to the average of the scores given by all respondents on a 10-point scale.

Differences between November 2014 and November 2013 results are statistically significant if equal to or greater than 0.3 points.
They ave piesented os follows:  Decrease  Stable  Increase
- .

How does English Services’ programming perform?/?

CBC's Programming’...

Original, Innovative, Quality Canadian Content

Average {/10)
10

g | Management's Comments
Strongly 8.2

Agree 8.0 8.1 - 8.1 a1 REP— English Services' programming continues to

8 - PR T . receive high scores from Anglophones for
7.5 14 i different from thet v 3 : y
1.3 A 3 i3 offsredan other channele  DEINg of high quality and different from

2 e —— s content offered by others.

Agres Compared to November 2013, Anglophones’
6 4 average perception scores were maintained in

November 2014.
MMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM Neutral Score
Disagree/
Strongly Disagree
1
T T L B |

2010-2011 2011-2012 2012-2013 20132014 2014-2015

Metric Definition: Weighted averages of the perception scores obtained by each individual service on a 10-point scale.

*Programming and content offered on any of our services, i.e., CBC Television, CBE News Network, bold iNovember 2810 and 2011 only), documentary,
©8C Radio One, CBC Radio 2, and CBC.ca.
Differences between N ber 2014 and ber 2013 results are statistically significant if equal to or greater than 6.3 points.
They are presented as folfows:  Decrease  Stable  Increase
- +

(9Source: Mission Metrics Survey, TNS Canadian Facts (1,200 Anglophones per survey). Surveys are conducted in November of each year.
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CBC's Programming’...

Reflects and Draws Canadians Together

Average {/10)
10 -
. Menagement's Comments
Strongly
s s | i3 ) English Services' programming continues to
?;”"W feflecisregions of Danade  "Reflect and Draw Canadians Together”, with
L fetlects diversity all four scores from November 2013 being
7 6.7 R Bellsots my culture maintained in November 2014,
Agree G o feflasts G
Overall, Anglophones continue to be most
6 positive towards English Services’ ability to
FRRURSANDINNDSUORR—— Neutral Score "Reflect regions of Canada” (8.0} and "Reflect
Diversity” {7.5} in its programming.
Bisagres!
Strongly Dissgres
1 T T s R e |

2010-2011 2011-2012 2012-2013 2013-2014 2014-2015
Metric Definition: Weighted averages of the perception scores nbtained by each individual service on a 10-point scale.
Progranmning end content offered on any of our services, f.e., 0BC Television, CBC News Netwark, bold {Novernber 2010 and 2017 only), documentary,
GEC Radin Gne, CBC Radie 2, and CBG.ca.
i betwesn i ber 2614 and ber 2013 results are statistically significant if equal 1o or greater than 0.5 points.

They ame presented as follows:  Decrease  Stable  increase
- +

Does English Services’ information programming reflect a diversity of opinions and cover major
issues in a fair and balanced way?"

CBC's information Programming’

Average {/10}
10 -
Management's Comments
S:gﬂv Compared to the previous year, Anglophones’
. Sovers major issues I & positive perception towards English Services'
fair and balanced way information programming has been
: ; maintained in November 2014, with both
7 4 metrics receiving average scores above
Agree 7 points.
6 - Overal], Anglophones agree that English
................................................................... Neutral Score Services information programming "Covers
5 major issues in a fair and balanced way" {7.5)
Disagrees and "Reflects a diversity of opinions on a wide
Strongly Disagree range of issues” {7.3).
1

2012-2013 2013-2014 2014-2015
Metric Definition: Average score refers fo the average of the scores given by all respondents on a 10-point scale.

'Radio, television or ontine information programming and content.
Differences between Noverber 2014 and November 2013 results are statistically significant if equal 1o or greater than 0.3 points.
They are presented as follows:  Decrease  Stable  Increase

- +*

(9Source: Mission Metrics Survey, TNS Canadian Facts (1,200 Anglophones per survey). Surveys are conducted in November of each year.
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Radio-Canada

Measuring our Canadian content

Marnsgemen? Discussion Analysis

Regulatory requirements for Canadian content on television are specified by the Canadian Radio-television and

Telecommunications Commission (CRTC), which sets conditions of licence for ICI Radio-Canada Télé and

CBC Television."® For the whole broadcast day, a minimum of 75% Canadian content is expected. For prime time, a
minimum of 80% Canadian content is expected. Both measures are averages over the entire broadcast year from
September 1 to August 31. As shown in the table below, in the previous two full broadcast years, ICI Radio-Canada Télé
and CBC Television exceeded the CRTC's Canadian content conditions of licence/expectations, both over the whole day

and in prime time.

Results Results
Yearly Regulatory Expectations'/ Sep.1,2013 0 Sep.1,2012t0
Canadian content Conditions of Licence® Aug. 31,2014 Aug. 31,2013

ICl Radio-Canada Télé
Broadcast day (Mon-Sun, 6:00 a.m.-12:00 a.m.) 75% 89% 84%
Prime time (Mon-Sun, 7:00 p.m.-11:00 p.m.) 80% 90% 91%

CBC Television

Broadcast day (Mon-Sun, 6:00 a.m.-12:00 a.m.) 5% 94% 93%
Prime time (Mon-Sun, 7:00 p.m.-11:00 p.m.) 80% 91% 86%

' Through 2012-2013 broadcast year, Canadian content levels were an “expectation.”

?Starting in 2013-2014 broadcast year, Canadian content levels are a “condition of licence.”

(9ffective September 1, 2013, the CRTC's May 2013 decision renewing the licences for our TV services, ICI Radio-Canada Télé and CBC Television has established conditions of licence regarding the

airing of Canadian content. Prior to the 2013-2014 broadcast year, these had been set out as expectations of service.
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1.2 Operational Indicators

In addition to monitoring the overall performance of Strategy 2015 (see Strategic indicators in section 1.1), we have
developed key performance indicators (KPIs) for our services.

These indicators are critical to measuring our progress towards achieving our strategic business objectives and
operational plans, and we formulate them every year as part of the media lines’ business plans.

Operational indicators include measures of audience share, website visits, subscriber counts and revenue generation.

French Services

Apart from self-generated revenue, Radio-Canada’s results to date are on track to meet or exceed 2014-2015 targets.

ICI Radio-Canada Premiére and ICI Musique recorded a combined share of 21.4% in 2014-2015. This result is above
target and similar to the 21.5% all-time high achieved in 2013-2014. At 19.2%, ICI Radio-Canada Premiére’s morning
shows audience share is almost on target.

As of December 31, ICI Radio-Canada Télé is on track to meet its annual target with a 19.8% prime time audience share,
despite fierce competition in the French-language market. The network benefited from a robust fall program schedule
featuring returning favourites that regularly reached over one million viewers, new shows that were well received by
audiences (Nouvelle adresse), and signature events, such as the comedic retrospective Bye Bye 2014, that brought
Canadians together.

At the regional level, many Canadians visited ICI Radio-Canada.ca regional webpages to get access to our

extensive coverage of the attacks in Saint-Jean-sur-Richelieu and Ottawa last October. These events had an impact on
Radio-Canada’s total monthly average unique visitors, which are trending on target. The regional TV newscasts’ weekly
average viewers per minute are tracking below target, but remain consistent with our 2013-2014 performance.
Viewership is expected to increase throughout the winter months.

As of December 31, ICI EXPLORA is maintaining a steady performance and currently surpassing its subscribers’ annual
target, while ICI RDI's subscriber base is tracking on target. In the meantime, ICI ARTV has fewer subscribers than
expected, in part due to a downward revision of data provided by a third party. As of December 31, the 4.9% combined
share for ICI RDI, ICI ARTV and ICI EXPLORA is trending slightly below target.

Total self-generated revenue is currently tracking below the annual target as a result of the persistent decline in the
Francophone advertising market.
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Performance table — French Services

Annual Targets April 1 to Annual Restits April 1 to
2014-2015 December 31,2014 2013-2014 December 31,2013

Radio Networks
ICI Radio-Canada Premiére and ICI Musique

Full-day audience share' 20.6% 21.5%
Television
ICl Radio-Canada Télé

Prime-time audience share fall/winter season 20.0% 20.6%
ICI RDI, ICI ARTV, ICI EXPLORA

All-day audience share April-March? 5.0% 5.0%
Regional
IC! Radio-Canada Premiére

Morning shows audience share Monday-Friday 69 a.m.' 195% 20.9%

Téléjournal 18h
Average viewer per minute weekly average

£.355 million

0.350 miilion
Monday-Friday 6-6:30 p.m. fall/winter season’ ’

Regional web pages
Monthly average unique visitors April-March® 0.592 million 0.712 milion 0.660 million
Web
ICl.Radio-Canada.ca, ICl.Tou.tv, ICIMusique.ca, RCInet.ca,
ICI.ARTV.ca and ICI.EXPLORAtv.ca

Monthly average unique visitors April-March? 1.8 miltion 2.0 million
Specialty Television Channels
ICI RDI

Subscribers 11.7 million 1 wralion 11.1 miltion
ICI ARTV

Subscribers 2.0 million 2.8 milfion
ICI EXPLORA

Subscribers 0.5 million 0.5 milfion
Revenue®
Conventional, specialty, online $246.1 million St $243.3 million

'Source: Numeris (BBM Canada), spring and fall surveys (diary), Francophones aged 12 years and older. Full-day audience share: Results for Francophone radio stations, in markets served
by a Radio-Canada base station. Morning shows audience share: Results for all Francophones in markets served by a Radio-Canada base station.

2Source: Numeris (BBM Canada), Portable People Meter (PPM), Francophones in Quebec (specialty channels: Francophones in Quebec that subscribe to a television distribution service),
aged 2 years and older. 2014-2015 results to date: as of January 4, 2015.
*Source: comScore, persons aged 2 years and older.

*Revenue for ICI ARTV is reported at 100% although CBC/Radio-Canada owns 85%. Includes revenue from LPIF, a fund created by the CRTC to support local programming. Amounts reflect
the phase-out of the fund over three years which ended in August 31, 2014.
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English Services

English Services is trending to exceed or meet several targets set for its 2014-2015 key performance indicators by year-
end, while experiencing underperformance on others.

For CBC Radio, the 2014 fall diary survey continued its recent trend of increasingly positive results. CBC Radio One and
CBC Radio 2 combined to achieve a total audience share of 18.1%, which significantly exceeded the target and which
also represented a three percentage point increase over the prior year's performance.

CBC Television's six day, regular season, prime-time audience share, by contrast, is trending below target. The removal of
popular foreign programming in the early prime slot for the fall season, as well as a general decline in viewership, has
contributed to a share that is trending to more than one percentage point below target.

CBC News Network's audience share has remained consistent throughout the year to date, trending within one tenth of a
share point of its target.

Our radio and television regional performance indicators are currently trending below their annual targets. For local
radio, audience declines in certain markets contributed to underperformance compared to both target and the prior year.
For local television, performance is currently below target, although past history suggests increases in viewership during
the winter.

Average monthly unique visitors to regional content pages are trending to exceed expectations, while CBC.ca's number
of monthly average unique visitors is trending above both target and the prior year. These results have been driven by
events of major international, national and local interest, such as those mentioned above in the Business Highlights
section.

Subscriber levels on our specialty television channels are trending well, with both CBC News Network and documentary
currently achieving expectation.

Revenue for the year is performing well, driven in part by the success of one-time events such as the 2014 FIFA World
Cup Brazil.
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Performance table — English Services

Annual Targets April 1 to Annual Resuits April 1to
2014-2015 December 31,2014 ? 014 December 31,2013

>,
A

Radio Networks
CBC Radio One and CBC Radio 2
All-day audience share' 15.6%

15.5%

Television

CBC Television
Regular season, Monday-Sunday®® N/A
Prime-time audience share

Regular season, Monday-Friday & Sunday®® 6.4%
CBC News Network

All-day audience share April-March® 1.6%
Regional
CBC Radio One morning shows

Average weekly hours tuned

(Monday-Friday) Regular season’ 5.2 million 5.0 milkion 5.2 million B E
TV supper and late-night news

Average weekly hours tuned

. 3 3.7 million A3 milion 3.7 million
(Monday-Friday) Regular season

Regional web home pages®
$.947 million

Monthly average unique visitors April-March® N/A
Regional content
N/A RIS

Monthly average unique visitors April-March® 3.7 million

Web
CBC.ca

Monthly average unique visitors April-March® 7.0 million
Specialty Television Channels
CBC News Network

Subscribers 11.2 million
documentary

Subscribers 2.7 million
Revenue®
Conventional, specialty, online 5298 rillion

7.1 million

11.3 million

2.7 million 27

5390 million

N/A not available or not applicable.

'Source: Numeris (BBM Canada), fall survey (diary), persons aged 12 years and older.

“Under a contractual agreement that started during the 2014-2015 Regular Season, on Saturday evenings, CBC broadcasts programming produced and owned by Rogers Communications,
over which CBC has no editorial control. As such, this Saturday evening programming is no longer considered as part of the new performance target shown in the table above, nor of actual
results for 2014-2015. In 2013-2014 and in prior years, when the programming was either produced or acquired by CBC, this time period was included in performance evaluation.

3Source: Numeris (BBM Canaday), Portable People Meter (PPM), persons aged 2 years and older. CBC Television, Regular Season 2014-2015 to date, weeks 5-17.

CBC News Network, fiscal year 2014-2015: weeks 32+ for broadcast year 2013-2014 and weeks 1-17 for broadcast year 2014-2015; fiscal year 2013-2014: weeks 32+ for broadcast year
2012-2013 and weeks 1-31 for broadcast year 2013-2014. CBC Radio One Morning Shows: regular season 2014-2015 to date, weeks 1-17. CBC Television Supper & Late Night (Mon-Fri):
regular season 2014-2015 to date, weeks 1-17.

*Beginning this year, this metric is measured by monthly average unique visitors to any/all regional content, rather than being limited to regional home pages (i.e. landing pages). Changing
audience behaviour, such as the trend to accessing content directly by searches or through social media referrals, has taken away the meaningfulness of the landing page concept as a
metric in this context. Therefore, the new measurement now accommodates this audience trend.

*Source: comScore, persons aged 2 years and older.

®Revenue for documentary is reported at 100%, although CBC/Radio-Canada owns 82%. Includes revenue from LPIF, a fund created by the CRTC to support local programming. Amounts
reflect the phase-out of the fund over three years ending August 31, 2014. Amounts also exclude revenue from the arrangement with Rogers Communications Inc. for the continued airing of
Hockey Night in Canada for Saturday night and playoff hockey.
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2. Capability to Deliver Results

2.1 People and Leadership

This quarter, the People and Culture team remained focused on administering the workforce adjustments resulting from
Budget 2014-2015, and those from the first phase of the new five-year strategic plan, A space for us all. The team was
also engaged in integrating a series of new tools to help performance management, succession planning and
recruitment. These tools, which will be put into use throughout the next fiscal year, will reduce expenses and create
efficiencies across the department.

Workforce adjustment

Most workforce reductions resulting from Budget 2014-2015 have been fully implemented, with the remaining positions
identified and planned for early 2015-2016. For those employees affected by the first phase of the strategic plan,
approximately 400 Full Time Equivalent (FTE) positions, most were notified in November.

Organizational development

Two projects, aimed at reducing hiring costs and increasing efficiencies, were launched: an employee skills development
module, and a candidate testing platform. The former will increase our internal recruiting activities, while the latter will
automate some of our candidate tests.

This quarter, CBC/Radio-Canada launched a national bilingual learning site accessible to all employees; completed the
initial rollout of digital skills training for leaders; and implemented the rollout of French and English language training,
with comparatively high levels of participation compared to the last two years. We also delivered organization
development support for strategic projects, and launched the leadership development pilot, all while maintaining a focus
on our Respect in the Workplace initiative. All of this supports the successful implementation of A space for us all. HR
systems have also been a focus area, with negotiations underway to improve efficiency and effectiveness of our
performance management, succession, and engagement tools and processes.
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Labour relations and talent agreements

On September 19, 2014, the Canada Industrial Relations Board (CIRB) ruled that the existing French Services bargaining
units were no longer appropriate for collective bargaining. In light of this decision, the Corporation applied to the CIRB on
December 17 to suspend all current and pending negotiations with the French Services unions. For more details, refer to
Outlook and Risk Update in section 3.3.

In November 2014, CBC/Radio-Canada and the Société des auteurs de radio, télévision et cinéma (SARTEC) agreed to
renew their collective agreement for a four-year term, running from July 10, 2012 to July 17, 2016. The new agreement is
effective December 1, 2014, and will increase minimum fees by 1.5% in each year of the contract, non-retroactively.

During the quarter, Jian Ghomeshi's lawsuit for breach of confidence, bad faith and defamation in connection with CBC's
termination of the employment relationship was dismissed. This matter is now being heard through the union arbitration
process.

The Corporation has hired an independent investigator, Janice Rubin, B.A., LL.B., to look into allegations of improprieties
in the workplace and to review our existing policies and procedures. We expect her report to be delivered in the fourth
quarter.

Staff engagement

The 2013 President's Awards were announced this quarter, with employees from across the country recognized for their
outstanding contribution to CBC/Radio-Canada.

In November, CBC/Radio-Canada was one of 10 Canadian organizations selected to receive The Learning Partnership’s
2014 Canada’s Outstanding Employer Award for its participation in Take our Kids to Work Day 2014. Organized primarily
by volunteers, numerous CBC/Radio-Canada locations across the country participated in this annual opportunity to host
grade nine students in the workplace.

The fifth edition of the staff forum, Challenge Us!, was held in Montreal on November 4 and 5. 150 employees from
across the country came together to look at ways to put A space for us all into action in the day-to-day life of the
Corporation. The results for the brainstorming were compiled, and were presented to the Senior Executive Team in the
New Year.

Part of CBC/Radio-Canada's holiday tradition is for staff to engage in programming and volunteer efforts for fundraising
and awareness-raising activities. From turkey drives to food bank collections, fundraising events to special
performances to bring festive cheer, the public broadcaster was once again fully engaged in local Canadian communities
during what can be a challenging season for some. Over the course of November and December, we raised more than
$7,770,500 in cash donations, and collected more than 415,600 Ibs. of food and 12,000 turkeys for Canadians in need.
You can read more about the different initiatives here.
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Governance

Changes to Board of Directors

On October 9, 2014, Ms. Sonja Chong was appointed to the CBC/Radio-Canada Board of Directors for a five-year term.
Ms. Chong replaces Peter D. Charbonneau, a Board member since December 2008, who most recently served as the Chair
of the Corporation's Audit Committee, amongst other responsibilities.

CBC/Radio-Canada Board member George T.H. Cooper, completed his final term at the end of October. Mr. Cooper had
served on the Board of Directors since May 2008. His position is now vacant.

Changes in Executive Management

In January 2015, Suzanne Morris left the post of Vice-President and Chief Financial Officer following six years with the
public broadcaster. In the meantime, Suzanne's responsibilities have been taken up on an interim basis by Michael
Mooney, Executive Director, Finance and Administration, Corporate Finance, until a permanent replacement is named.

Journalistic Standards and Practices

CBC/Radio-Canada holds itself to the highest standards of journalistic integrity. Our standards and practices are among
the most rigorous in Canadian media.

As of January 2015, at CBC/Radio-Canada, any on-air journalist who wishes to accept an invitation to speak, to moderate
debates or to take part in other public appearance must make sure that the activity does not represent any real or
perceived conflict of interest. He or she must also get permission from his or her supervisor to do so.

Given that paid appearances can create an adverse impact on the Corporation, CBC/Radio-Canada will no longer approve
paid appearances by its on-air journalistic employees. In order to further our commitment to transparency, we will
continue to disclose all appearances on our websites.
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2.2 Resource Capacity

We have four sources of direct funding: government appropriations for operating and capital expenditures, advertising
revenue, subscriber fees, and financing and other income.

REVENUE AND SOURCES OF FUNDS

Three months ended December 31

450
400
350
300
250 -
200 -
150 -
100
50 -

{in millions of Canadian dollars)

.Gove rmment funding

dvertising revenue Subscriber fees Financing and other income

For detailed year-to-date variance analysis, see Results and Outlook in section 3.

Government funding

Government funding recognized was approximately 65% of total revenue and sources of funds in the third quarter of
2014-2015. This included $25.0 million of amortization of deferred capital funding.

The federal government announced funding reductions in Federal Budget 2012, which were phased in over three years.
Our share of these reductions is now $115.0 million annually. By the end of the current fiscal year, total government

funding is expected to be $45.5 million less than last year, also reflecting a decrease in our parliamentary operating
appropriation to $929.3 million this year.
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A freeze of salary inflation funding for fiscal years 2014-2015 and 2015-2016 was confirmed by the government in its
November 2013 Economic Update. This means that any salary increases for CBC/Radio-Canada employees have to be
managed through cost reductions in other areas. For an average salary increase of 1.5%, the Corporation would need to
find $14.0 million in cost savings each year.

Advertising revenue

We generate revenue by selling advertising on our conventional and specialty television channels, on CBC Radio 2,

ICI Musique and other platforms. In the third quarter of 2014-2015, advertising revenue accounted for approximately
19% of our total revenue and sources of funds. Advertising revenue is decreasing as a proportion of our total revenue
and sources of funds as a result of the end of our broadcast rights contract with the NHL in June 2014. The end of this
contract has also resulted in lower associated costs for program rights and production.

Advertising revenue in the third quarter is normally higher than in the second quarter, reflecting the seasonality of the
broadcast schedule.

Subscriber fees

Subscriber fees from our specialty services — CBC News Network, documentary, ICI EXPLORA, ICI ARTV, ICI RDI, the new
ICI Tou.tv EXTRA premium package and Curio.ca — generated approximately 8% of total revenue and sources of funds in
the third quarter of 2014-2015.

Financing and other income

Financing and other income includes contributions from the Local Programming Improvement Fund (LPIF) and the
Canada Media Fund (CMF). It also includes income from activities such as program sales, rental of mobile broadcasting
vehicles to external parties, rental of real estate assets, leasing of space at our transmission sites and merchandising.
These sources of income collectively accounted for approximately 8% of total revenue and sources of funds in the third
quarter of 2014-2015 (9% of total revenue and sources of funds for the first nine months of 2014-2015).

Borrowing authority

The Broadcasting Act, section 46(1), confers on CBC/Radio-Canada the authority to borrow up to $220.0 million, or such
greater amount as may be authorized by Parliament, subject to approval of the Minister of Finance. Section 54(3.1) of
the Act requires that our borrowing plan be included in our Corporate Plan for the approval of the Minister of Finance.

In September 2014, the Minister provided us with approval in principle of up to $25.0 million borrowing in aggregate
during 2014-2015. Guidelines established by the Department of Finance limit our borrowing activities to short-term
initiatives with a payback period of six years or less. Borrowing to meet working capital purposes is prohibited.

Under the Broadcasting Act, section 47(1), we are an agent of the Crown and therefore have the constitutional
immunities, privileges and prerogatives that are enjoyed by the Crown. The Crown is also fully liable and financially
exposed for all our actions and decisions while we are operating within our mandate. In other words, our assets and
liabilities are the assets and liabilities of the Government of Canada.
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3. Results and Outlook

3.1 Results

Summary - net results

For the three months For the nine months
(in thousands of Canadian dollars) ended December 31 ended December 31
2014 2013 % change 2014 % change
Revenue 297 3807 {247
Expenses )16} &n 248,66 5.1
Government funding 265,305 ) 181 641,237 {14.6)
|Results before non-operating items (7,940} {40411 (B0.4) {133,731 {82,747 11848 I
Non-operating items 1,968 {2886 N/ 41,008 {2560 N/M
INet results for the period {5,952} {40,897 {85.43 {92,728) {65,357} 418 I
[Resuits on a current operating basis' 16,394 {15841 N/M {51,958) (6,988) |

N/M = not meaningful

" Results on a Current Operating Basis is a non-IFRS measure. A reconciliation of net results to Results on a Current Operating Basis is provided below.

IFRS results

Revenue decreased by $46.9 million (24.7%) this quarter, and by $27.9 million (5.6%) year-to-date when compared to
2013-2014, mostly due to lower advertising revenue following the end of our broadcast rights with the National Hockey
League (NHL). Our advertising revenue has also been affected by a weaker advertising market relative to last year. Lower
revenue this quarter was partially mitigated on a year-to-date basis by revenue earned from broadcasting the 2014 FIFA
World Cup Brazil.

Expenses were lower by $44.7 million (9.7%) compared to the same period last year, and by $66.7 million (5.1%) year-to-
date. Our lower costs reflect reduced programming costs following the end of our contract with the NHL, as well as the
continuation of cost-reduction initiatives across the Corporation. These decreased expenses were partially offset by
severance costs associated with workforce reduction initiatives announced in the first and third quarters, and on a year-
to-date basis these reductions were further offset by production costs incurred to broadcast the 2014 FIFA World Cup.

This year, the timing of our drawdowns and recognition of government funding in income have varied when compared to
2013-2014. These differences were due to a change in cash flow requirements following the receipt of proceeds from the
sale of a portion of our equity interest in Sirius XM Canada Holdings Inc., and other movements in working capital earlier
this year. As a result, we drew down comparatively more funding in the third quarter and less funding in the first two
quarters of the year. While the year-to-date drawdowns are lower than in the same period last year, by year-end total
government funding is expected to be $45.5 million less, consistent with the last instalment of reductions announced in
Federal Budget 2012.
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Results before non-operating items amounted to a loss of $7.9 million this quarter. Non-operating gains of $2.0 million
reduced the reporting loss to $6.0 million. The most significant non-operating gain in the quarter resulted from disposing
of a property in Yellowknife. On a year-to-date basis, results before non-operating items amounted to a loss of $133.7
million. Non-operating gains on $41.0 million reduced the reported loss to $92.7 million. The most significant non-
operating gain resulted from the disposal of a portion of our investment in the share capital of SiriusXM for a gain of
$33.5 million. Also included in net results are items that do not currently generate or require funds from operations, as
explained below.

Reconciliation of net results under IFRS to Results on a Current Operating Basis

CBC/Radio-Canada defines Results on a Current Operating Basis as Net Results under IFRS, less the adjustments for
non-cash expenses that will not require operating funds within one year and non-cash revenues that will not generate
operating funds within one year. This measure is used by management to help monitor performance, and balance the
Corporation’s budget consistent with government funding methodology. We believe this measure provides useful
complementary information to readers, while recognizing that it does not have a standard meaning under IFRS and will
not likely be comparable to measures presented by other companies.

Adjustments include the elimination of non-cash pension and other employee future benefit costs, which represent the
excess of the IFRS expense over the actual cash contribution for the period. Adjustments are also made for other non-
cash items such as: the depreciation, amortization and decommissioning of capital assets; the amortization of deferred
capital funding; and the non-budgetary annual leave. Other less significant items not funded or generating funds in the
current period, primarily employee benefit-related, are adjusted for in the reconciliation to Results on a Current Operating
Basis.

Results on a Current Operating Basis amounted to a gain of $15.4 million this quarter, an increase of $31.2 million when
compared to last year. This increase primarily reflects lower operating costs and higher government funding recognized
income this quarter, consistent with timing differences in the drawdown and recognition of appropriations into income
as discussed above in IFRS results. On a year-to-date basis, government funding drawdowns (directly recognized in
income) were lower relative to last year by $104.3 million, explaining a significant part of the decrease of our results on a
Current Operating Basis to $52.0 million. This decrease in government funding recognized in income, when compared to
the same period last year, was offset by additional sources of operating funds this year from the sale of some of our
shares in SiriusXM, as well as lower operating costs. Further explanations of these items are provided in the sections
below.

For the three months For the nine months
(in thousands of Canadian doliars) ended December 31 ended December 31
2014 2013 % change 2014 2013 % change
Net results for the period {5,952} {40,647 {85.4) (82,728 (653573 418
Items not generating or requiring funds from
operations
Pension and other employee future
benefits 8,544 12,558 @20, 32427 44175 (36.6)

Depreciation, amortization and
decommissioning expenses, net of

amortization of deferred capital funding 5,606 178 16,728

Non-budgetary annual leave 6,645 {16.5} 4652

Other 551 N/ (13037 9,699
Results on a current operating basis 15394 {15841 N/M (51.958) {6,988)

N/M = not meaningful
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Summary - total comprehensive income (loss)

For the three months

(in thousands of Canadian dollars)

ended December 31

2014 2013
Net results for the period (5,952 {40,587
Other comprehensive income 31,338 111,649
Total comprehensive income (loss)
for the period 25,386 o852

N/M = not meaningful

% change
{85.4)
N/M

N/

Marnsgemen? Discussion Analysis

For the nine months
ended December 31

2014 2013 % change
(92,728) (65,357 419
89253 N/M

(3475} IEIRIE N/M

In addition to pension costs included in net results, quarterly remeasurements of the Corporation’s pension and other
future employee benefit plans resulted in other comprehensive income of $31.3 million this quarter, and $89.3 million
year-to-date. This was due to non-cash remeasurements resulting from changes in actuarial assumptions and returns on
pension plan assets. For more information, refer to Note 10 of the condensed interim consolidated financial statements.

Revenue

For the three months

(in thousands of Canadian dollars)

ended December 31

2014 2013
Advertising
English Services 37960
French Services 39777
i3
Subscriber fees
English Services 18,739
French Services 14427
33,166
Financing and other income
English Services 14,663
French Services 8479
Corporate Services 8926
32,068
TOTAL 142,871

% change

(247

For the nine months
ended December 31

2014 2013 % change

165,561

104,350

269911

4437

100,694

45807
25513

31,767

103,087 100,489

473,692 501,616

The following paragraphs explain the revenue decreases of $46.9 million (24.7%) in the third quarter of 2014-2015 and of
$27.9 million (5.6%) in the first nine months of 2014-2015 compared to the same periods last year.
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Advertising

English Services' advertising revenue decreased by $40.7 million (51.8%) in the third quarter, and by $26.8 million
(14.0%) in the first nine months of 2014-2015 when compared to the same periods last year. The quarterly decrease is
mainly due to the loss of advertising revenue following the end of our contract with the NHL. On a year-to-date basis, the
impact of the loss of hockey advertising revenue is partly offset by higher revenue from the broadcast of the 2014 FIFA
World Cup in June and July.

Advertising revenue for French Services was lower by $4.5 million (10.1%) in the third quarter and by $5.0 million (4.5%)
in the first nine months of 2014-2015 when compared to last year. This was mainly attributable to a weaker advertising
market. On a year-to-date basis, this decrease in revenue was partly offset by an increase in advertising from our
broadcast of the 2014 FIFA World Cup in June and July.

Subscriber fees

Subscriber fees were stable in the third quarter and were higher by $1.3 million (1.3%) in the first nine months compared
to last year. The year-to-date increase is a result of the increased popularity of ICI EXPLORA and the launch of the new
EXTRA offer from ICI Tou.tv.

Financing and other income

Financing and other income decreased by $1.7 million (5.1%) in the third quarter, and increased by $2.6 million (2.6%) on
a year-to-date basis when compared to last year.

The decrease for the third quarter was due to lower contributions from LPIF, partly offset by additional revenue
recognized as a result of our agreement with Rogers for ongoing coverage of Hockey Night in Canada, in which CBC
provides certain services and airtime to Rogers. These factors also impacted revenue on a year-to-date basis.
Additionally, year-to-date revenue increased from the receipt of digital rights revenue from broadcasting the FIFA World
Cup and from the FIFA U-20 Women’s World Cup, as well as from an increase in retransmission rights and the higher
rentals of excess space as we continue to reduce our real estate footprint.
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Operating expenses

For the three months For the nine months
(in thousands of Canadian dolfars) ended December 31 ended December 31
2014 2013 % change 2014 2013 % change

Television, radio and new media services costs

679,929

English Services

French Services 176,886 498,194 29
388,904 1,178,123 {42
Transmission, distribution and collection 17,985 52,007 3.2
Corporate management 2,380 8.0
Payments to private stations 597 &7 14
Finance costs 1 {18
Share of profit in associate (1.371) (774 77 N/M
TOTAL 416,216 460,883 on 51

N/M = not meaningful

The following paragraphs describe the operating expenses decrease of $44.7 million (9.7%) in the third quarter and of
$66.7 million (5.1%) year-to-date when compared to the same periods last year.

Television, radio and new media services

In the third quarter, English Services' and French Services' expenditures decreased by $33.5 million (13.6%), and

$9.7 million (5.2%), respectively. These decreases reflect the impact of the cost-reduction initiatives we implemented
across the Corporation. English Services’ costs also reflect lower production spending following the end of our
agreement with the NHL in June 2014. This quarter's overall decrease in expenses was partly offset by costs recognized
under our new agreement with Rogers for the continued broadcast of Hockey Night in Canada on Saturday evenings.

On a year-to-date basis, English Services’ and French Services’ expenses decreased by $37.6 million (5.2%), and

$14.7 million (2.9%), respectively. These decreases are in part due to the factors discussed above for the third quarter.
However, lower expenses in the third quarter were partially offset on a year-to-date basis by severance costs recognized
across the Corporation following restructuring announcements in June and November 2014, and higher production costs
from broadcasting the 2014 FIFA World Cup last summer.

Transmission, distribution and collection

Transmission, distribution and collection costs decreased by $0.6 million (3.4%) this quarter, and by $1.7 million (3.2%)
on a year-to-date basis, mostly as a result of lower decommissioning costs of analogue TV transmission sites relative to
the prior year.

31 £BC/RBadio-Canada Thivd Guarter Finencia! Report 2014-2015 @ Dralt 5 ® February 13,2018

A0059403_33-000044



Py %
Management Discussion Analysis CBC 2> Radio-Canada

Other operating expenses

The increase in the Share of profit in associate line this quarter of 0.6 million (77.1%) was mainly attributable to the
receipt of a regular dividend of $1.3 million from our holding in the capital of SiriusXM. On a year-to-date-basis, the
higher share of profit in associate by $11.9 million was due to the receipt of a special dividend from SiriusXM of
$10.4 million in the first half of the year.

Government funding

For the three months For the nine months

(in thousands of Canadian doflars) ended December 31 ended December 31
2014 2013 % change 2014 2013 % change

Parliamentary appropriations for operating
expenditures 239,339 202,874 184 561375 65,6494 {1571
Parliamentary appropriations for working
capital 1,000 3000
Amortization of deferred capital funding 24,566 26,715 (6.5 76,862 g (8.6}
TOTAL 265,305 230,585 1581 641,237 TH0854 {14.8)

Parliamentary appropriations for operating expenditures increased by $36.5 million (18%) in the third quarter and
decreased by $104.3 million (15.7%) on a year-to-date basis compared to the same periods last year. Parliamentary
appropriations are recognized based on expected needs.

On a year-to-date basis, the decrease in our need to draw down government funding was due to movements in working
capital and the proceeds from the sale of a portion of our equity interest in SiriusXM in the first half of the year. By year-
end, government funding recognized for operating expenditures is expected to be $46.3 million less than last year
($45.5 million for total government funding), consistent with implementing the final phase of Federal Budget 2012.

Capital funding is recorded as deferred capital funding. It is amortized and recognized as revenue over the same periods
as the related property and equipment, and intangible assets are used in CBC/Radio-Canada’s operations.
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Non-operating items

For the three months For the nine months
(in thousands of Canadian dollars) ended December 31 ended December 31
2014 2013 % change 2014 2013 % change
Gain on sale of shares - : N/M 33,548 : /M
Gain (loss) on disposal of property and
equipment and intangibles 1,988 7455 G50)
TOTAL 1,588 41,008 {25601

N/M = not meaningful

Non-operating gains of $2.0 million this quarter resulted mainly from the disposal of a property in Yellowknife, Northwest
Territories, for a gain of $1.7 million. Other net gains in the quarter were due to asset retirements and disposals as we
continue to renew equipment and reduce our real estate footprint. On a year-to-date basis, our gains on disposal of
property and equipment also include expected insurance proceeds and the associated write-off of a mobile production
vehicle that was destroyed by fire. Additionally, total year-to-date non-operating gains of $41.0 million include the July
2014 sale of our investment in the share capital of SiriusXM, for a gain of $33.5 million.

Total comprehensive income (loss)

For the three months For the nine months
(in thousands of Canadian dollars) ended December 31 ended December 31
2014 2013 % change 2014 2013 % change
Net results for the period {5952} (40547 {85.4) 92,728} {B5.387) 418

Other comprehensive income
Remeasurements of defined benefit

plans 31,338 N/M 86,253 254968 N/M
Total comprehensive income (loss)
for the period 25,386 70852 N/ (3475) 191611 N/

N/M = not meaningful

In addition to net results, this quarter's other comprehensive income from remeasurements of our pension and employee
benefit plans resulted in total comprehensive income of $25.4 million. On a year-to-date basis, we incurred a total
comprehensive loss of $3.5 million. These amounts were driven by significant non-cash fluctuations in our pension
plan’s obligations and assets, which occur when actual results or interest rates are different from actuarial assumptions.
We recognize these changes immediately in other comprehensive income each quarter.

This quarter's other comprehensive income of $31.3 million resulted from a higher return on plan assets than we used in
our assumptions.

Further information on our pension plan is provided in Note 10 of our condensed interim consolidated financial
statements.
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3.2 Financial Condition, Cash Flow and Liquidity

Our cash flows from operating, investing and financing activities for the third quarter ended December 31, 2014, are
summarized in the following table. Our cash balance on December 31, 2014, was $115.9 million, compared to
$62.0 million on March 31, 2014.

Cash position

For the three months For the nine months

(in thousands of Canadian doliars) ended December 31 ended December 31
2014 2013 % change 2014 2013 % change
Cash - beginning of the period 92,765 81,647 13.6 61,974 51,459 20.4

Changes in period

Cash from (used in) operating activities 28,764 N/M 10,276 N/M
Cash used in financing activities (25821} {9 [55471)
Cash from investing activities 20232 /M 69,161 N/M
Net change 23175 {4r0n N/M 53,966 R/M
Cash - end of the period 115,940 34,635 N/M 115,940 N/M

N/M = not meaningful

Cash from (used in) operating activities

Cash from operating activities was $28.8 million this quarter, compared to cash used in operations of $29.3 million in the
third quarter last year. On a year-to-date basis, we have generated cash from operations of $10.3 million, compared to
cash used of $5.8 million over the equivalent period last year. Cash from operations is impacted by normal fluctuations
in working capital. In addition, this year we have drawn down government appropriations later in the year relative to
2013-2014. This has contributed to the current quarter’s higher cash from operations relative to the third quarter last
year. On a year-to-date basis, higher cash from operations despite the delayed drawdown of government funding was
due to additional operating cash from our coverage of the Sochi Olympics and from the sale of a portion of the shares we
hold in Sirius XM Canada Holdings Inc. (SiriusXM).

Cash used in financing activities

Cash outflows for financing activities were consistent with last year in both the third quarter and on a year-to-date basis.
Cash used of $25.8 million in the third quarter and $55.5 million on a year-to-date basis was for interest, semi-annual
repayments of the Toronto Broadcasting Centre bonds, payments of notes payable and to meet our obligations under
finance leases.

CBC/Radio-Canads Third Quarter Financlal Report 20142005 @ Dratt 8 @ February 12,2005 34

A0059403_36-000047



i,

CBC 0

Radio-Canada Management Discussion Analysis

Cash from investing activities

Investing activities generated cash of $20.2 million this quarter, compared to $8.3 million in the third quarter last year.
This increase in cash from investing activities was in part due to an additional $5.0 million of parliamentary
appropriations drawn down to fund capital expenditures when compared to the third quarter last year. The remainder of
the increase in cash from investing activities this quarter was mainly due to higher proceeds from the disposal of
property and equipment. Higher cash from investing activities of $99.2 million year-to-date compared to $44.3 million
over the same period last year was in part due to the receipt of $33.5 million in net proceeds from the July 2014 sale of a
portion of the shares that we hold in SiriusXM. In addition, we have received a further $10.3 million in dividends this year
from SiriusXM relative to last year. Finally, the higher proceeds from disposing property and equipment also contributed
to the increase in cash from investing activities on a year-to-date basis.

3.3 Outlook and Risk Update

CBC/Radio-Canada faces a volatile economy in a highly competitive media environment. While we have addressed
budget shortfalls during 2014-2015, we must continue to be prudent in our financial planning to address any potential
risks to our revenue and operations.

As we announced on April 10, 2014, we needed to cut $130 million from our budget, which included eliminating 657 full-
time positions. Most of these positions have now been eliminated. Our financial plan will be closely monitored and
adjusted as required. Success depends on achieving our targets for revenue generation and cost reductions, and on the
strength of the advertising market.

On June 26, 2014, we unveiled our new strategy, A space for us all, which will allow us to continue to adapt and keep pace
in a volatile environment. It is a framework within which the Corporation can make strategic choices, even as market
conditions and audience habits evolve. The three priority areas are relevance, organizational agility and financial
sustainability.

CBC/Radio-Canada must create a sustainable financial model that includes a manageable cost structure, an adequate
and reliable income stream, and enough free cash flow to invest in the future. Our financial plan supports A space for us
all through four objectives:

#  Reduce the fixed cost base to balance the budget for the foreseeable future;

#  Create a reserve to help manage financial risk or to invest in strategic initiatives;
#  Reinvest in line with strategic priorities; and

#  Diversify revenues and share risks through partnerships.

A detailed review of proposed savings has been completed, and a comprehensive, five-year financial plan was approved
by the Board of Directors in November 2014. Most of the 400 full-time position reductions from the first implementation
phase of the strategic plan, announced on October 30, were notified before the end of November.
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CBC's broadcast and digital rights contract with the National Hockey League (NHL) ended in June 2014. Rogers
Communications Inc. (Rogers) was granted exclusive hockey broadcast rights for the next 12 years, beginning with the
2014-2015 hockey season. On November 25, 2013, the Corporation reached an agreement with Rogers for the continued
airing of Hockey Night in Canada (HNIC) for Saturday night and playoff hockey. Under this arrangement, we continue to
broadcast HNIC, for the next four years, but no longer pay rights costs or retain the associated advertising revenue. We
also provide production resources for the games aired on CBC, and retain ownership of the HNIC brand.

The government confirmed that it was reintroducing a salary inflation funding freeze for fiscal years 2014-2015 and
2015-2016. The impact of this has been accounted for in our recently announced reductions.

The Canadian Radio-television and Telecommunications (CRTC) policy review, Let’s Talk TV, may lead to regulatory
changes affecting our television operations, and impact advertising and subscription revenues. In our submission to
CRTC's Let's Talk TV proceeding, and during our September 12, 2014 appearance at the CRTC public hearing,
CBC/Radio-Canada focused on industry-wide solutions and highlighted the following two key points:

#  We support the new consumer-friendly framework that the CRTC and government have proposed, including
a “pick-and-pay” TV model and a mandated small basic cable package. Our support is contingent on the
existence of safeguards to protect independent broadcasters (like us) from anti-competitive practices by
large, vertically integrated providers;

#  We support the establishment of normal free market conditions for conventional TV broadcasters. This
would allow conventional TV broadcasters to negotiate compensation for their services with cable and
satellite providers, as do specialty channels.

The Corporation has suggested two additional proposals for consideration:

# The Commission could establish a new local news fund. It would be funded in the same way that the CRTC's
Local Programming Improvement Fund (LPIF) was not long ago, and would enable the promotion of new
and innovative local news offerings in local TV markets across Canada;

#  The CRTC could require “over-the-top” (OTT) providers, like Netflix, to contribute to the production of
Canadian programming in the same way as other distributors like Bell, Rogers, Videotron and Shaw
contribute.

On January 29, 2015 the CRTC issued a decision flowing from its Let’s Talk TV proceeding addressing local television
(Broadcasting Regulatory Policy CRTC 2015-24). The Commission ruled that local TV stations must keep operating their
over-the-air transmitters. The Commission did not address funding issues in the decision, announcing instead its
intention to re-examine the overall state of local television programming in the 2015-2016 fiscal year.

Additional decisions from the Commission's Let’s Talk TV process will be announced in the coming weeks and months.

We expect our real estate portfolio to generate more revenue as we rent out vacant space in some of our buildings. We
also expect to reduce our total cost of occupancy and real estate risk by selling and exiting some buildings that we own
to become tenants in more cost-efficient premises. For example, we continue to prepare space at the Canadian
Broadcast Centre in Toronto, with approximately 22,000 square feet being newly leased this quarter, for a total of
278,000 square feet currently being leased. We also moved, in November 2014, from two owned buildings in Halifax,
into one rented facility. The Request for Proposal (RFP) process to redevelop our Montreal facility continues with one
consortium. The second consortium withdrew from the process in January 2015. The needs identified by
CBC/Radio-Canada, as well as the rules and financial parameters governing the project remain unchanged. The proposal
in response to the RFP is due in spring 2015. As announced as part of A space for us all, we have increased our real
estate infrastructure reduction target to at least half of the current footprint, representing two million square feet by
2020.
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In September, the Canada Industrial Relations Board (CIRB) ruled in favour of CBC/Radio-Canada'’s application for review
of the bargaining unit structure for employees working in the province of Quebec and the city of Moncton. That structure,
in place since 1995, consists of four bargaining units. The Corporation believes that the structure must be streamlined in
order to succeed in today's highly competitive environment and properly meet audience expectations. To this end,
CBC/Radio-Canada filed, in December, an application with the CIRB to suspend current and pending negotiations with the
four bargaining units until the new union structure has been implemented. Should the CIRB approve the suspension, the
existing collective agreements would remain in effect until an agreement is reached with the new bargaining unit(s).

CBC/Radio-Canada has been awarded the Canadian broadcast rights for the 2015 Pan Am Games and Parapan Am
Games to be held in the Greater Toronto area in July and August respectively, the Olympic Games in 2018 in
PyeongChang, South Korea, and 2020 in Tokyo, Japan. Furthermore, in October the Corporation announced that it will
partner with Bell Media and Rogers Communications to broadcast these Olympic Games.

A full discussion of risks and mitigation strategies is available in our 2013-2014 Annual Report
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4. Financial Reporting Disclosure

4.1 Future Accounting Standards

Refer to Note 2 of the condensed interim consolidated financial statements for information pertaining to accounting
changes effective during 2014-2015, and for information on issued accounting pronouncements that will be effective in
future years.

4.2 Key Accounting Estimates and Critical Judgments

Discussion and analysis of our financial condition and results of operations are based upon our condensed interim
consolidated financial statements, which have been prepared in accordance with IFRS. Our key significant accounting
estimates and critical judgments are contained in Note 2 of our annual financial statements.

4.3 Transactions with Related Parties

Transactions with defined benefit pension plans

We made employer contributions to defined benefit plans as discussed in Note 16. We also provided management and
administrative services to our defined benefit pension plans.
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Statement of Management Responsibility by Senior Officials

Management is responsible for the preparation and fair presentation of these consolidated quarterly financial
statements in accordance with IAS 34 - Interim Financial Reporting, and for such internal controls as management
determines is necessary to enable the preparation of consolidated quarterly financial statements that are free from
material misstatement. Management is also responsible for ensuring all other information in this quarterly financial
report is consistent, where appropriate, with the consolidated quarterly financial statements.

Based on our knowledge, these unaudited consolidated quarterly financial statements present fairly, in all material
respects, the financial position, results of operations and cash flows of the Corporation, as at the date of and for the
periods presented in the consolidated quarterly financial statements.

Hubert T. Lacroix, Michael Mooney,

President and Chief Executive Officer Acting Vice-President and Chief Financial Officer

Ottawa, Canada

February 25,2015
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