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THANK YOU
Motivate would like to extend a big thank you to sponsors of Emirates Woman, 
Woman of the Year Awards without whom this event would not have been possible.  
We do hope that the evening was as enjoyable for you as it was for us. We are very 
proud to have been supported by the region’s big brands, celebrating inspirational 
women of the UAE and 35 years of Emirates Woman.

We look forward to working with you all in the very near future on yet another 
successful event.

Thank you,
Motivate Events Team
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YOU ARE INVITED….

DIGITAL
INVITATION

Over 400 guests attended the Emirates Woman, Woman of the Year Awards, to celebrate 
the achievements of the winners of our six awards categories…
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THE VENUE

GALA BALLROOM, PALAZZO VERSACE DUBAI

An elegant masterpiece, Palazzo Versace Dubai has subtle traces of Arabian 
architecture. Situated in the heart of Culture Village, the venue is conveniently located 
15 minutes away from the airport, eight minutes from Burj Khalifa and Downtown 
Dubai. Featuring a striking entrance, high ceilings, landscaped gardens, and a range 
of well-crafted Italian furnishings, the hotel is truly symbolic of the Versace lifestyle and 
thus the perfect setting for this year’s Emirates Woman, Woman of the Year awards.
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EVENT BRANDING

Sponsors’ logos strategically placed on all event collateral such as: invitations, photo 
backdrop, banners, menu programme, LED table-top boxes and outdoor signage.
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Headline sponsor of the event, Tryano, took on a prime location in the pre-function area 
with their photobooth display, which was quite a hit with the guests on the evening.
Hamdi Kulahcioglu, General Manager at Tryano, presented the ‘Humanitarian of the Year’ 
award to Amal Galal Sabry.
Amal was gifted a beautiful Philip Stein watch and a gift bag from TheOutnet.com

HEADLINE SPONSOR
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Marina Home tastefully created a lounge area in the pre-function hall, displaying their latest 
products. In addition, an artist made Arabic drawings on the spot for the guests, in support 
of Al Jalila Foundation.
Sahar Vakil, Head of Brand Development, presented the award for ‘Achiever of the Year’ to 
Raha Moharrak.
Raha was gifted a beautiful Philip Stein watch and a gift bag from TheOutnet.com
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TheOutnet.com had a display of mannequins and dresses in the pre-function area.
Andres Sosa, Executive VP of Sales, Marketing and Creative at THEOUTNET.COM, 
presented ‘Artist of the Year’ award to Dana Dajanai.
Dana was gifted a beautiful Philip Stein watch and a gift bag from TheOutnet.com
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Skin O2 performed hand massages at their stand. Gift bags carrying Skin O2 goodies 
were handed out to the guests. Their stand was also manned by their stunning Brand 
Ambassadors.
Clare McCarthy, CEO Cherish Cosmetics LLC and MENA distributor of Skin O2, presented 
the ‘Visionary of the Year’ award to Shamsa Saleh.
Shamsa was gifted a beautiful Philip Stein watch and a gift bag from TheOutnet.com
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Faberge and Gemfields had an elegant display, showcasing their jewellery.
Antony Lindsay, Global Wholesale Director, Faberge & Gemfields, presented ‘Young Talent 
of the Year’ to Hayla Ghazal.
Hayla was gifted a beautiful Philip Stein watch and a gift bag from TheOutnet.com
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BEAUTY PARTNER

Maison de Joelle are credited for the Emirates Woman team’s hair and make up.
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FLOWER PARTNER

Bliss flowers are credited for the Emirates Woman, Woman of the Year flower centrepieces.
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GOODY
BAGS

Each guest received the coveted 
Emirates Woman goody bag, packed with 

treats from our generous sponsors.
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THE
YOUNG 
TALENT

THE ACHIEVER 
& OVERALL 
EMIRATES 
WOMAN, 

WOMAN OF
THE YEAR

THE
ARTIST

THE 
HUMANITARIAN

THE
VISIONARY

EMIRATES WOMAN WOMAN OF THE YEAR

2016 WINNERS

RAHA
MOHARRAK

DANA
DAJANI

AMAL GALAL 
SABRY

SHAMSA 
SALEH

HAYLA
GHAZAL
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THE ACHIEVERS
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THURAYA  
AL ZAABI 

PARALYMPIAN

NAHLA AL 
ROSTAMANI 
RACE CAR DRIVER/
OFFICIAL 

NEZ
GEBREEL 
CEO, DUBAI 
DESIGN AND 
FASHION 
COUNCIL

MIRANDA HILTON  
CEO, FAMILY SOUK VENTURES 

RAHA
MOHARRAK  
ADVENTURER 

WINNER



BEVERAGE SPONSOR PRESENTED BYVOTE PROCESSING
PARTNER

VENUE SPONSORVISIONARY CATEGORY
SPONSOR

ACHIEVER CATEGORY
SPONSOR

YOUNG TALENT
CATEGORY SPONSOR

HUMANITARIAN
CATEGORY SPONSOR

ARTIST CATEGORY
SPONSOR

BEVERAGE SPONSOR PRESENTED BYVOTE PROCESSING
PARTNER

VENUE SPONSORVISIONARY CATEGORY
SPONSOR

ACHIEVER CATEGORY
SPONSOR

YOUNG TALENT
CATEGORY SPONSOR

HUMANITARIAN
CATEGORY SPONSOR

ARTIST CATEGORY
SPONSOR

THE ARTISTS

SPONSORED BY

ANDRAYA 
FARRAG 
FASHION
DESIGNER AND 
FOUNDER,
BEDOUIN

DEEPA 
BHATIA & 
RACHAEL 
BROWN  
CO-FOUNDERS 
AND DIRECTORS,  
CAPSULE ARTS

DANA 
DAJANI
ACTOR, 
WRITER AND 
PRODUCER, 
FOUNDER, THE 
HUMAN SPIRIT 
PROJECT

SARAH 
ALAGROOBI 
CONCEPTUAL ARTIST

NARDINE 
FARAG 
MBC TV PRESENTER/
ACTOR

WINNER
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THE HUMANITARIANS

SPONSORED BY

KAWTHAR 
MAKAHLAH 
FOUNDER & CEO, 
BCI GROUP

ANDREA GUY 
CO-FOUNDER, 
OUT OF THE BLUES

BARBARA 
EVANS 
FOUNDER, RAGS 
TO RICHES

HARSHA MAKHIJA 
FOUNDER, NEW LIVES  
NEW BEGINNINGS

AMAL GALAL 
SABRY 
FOUNDER AND 
MANAGING 
DIRECTOR, EMIRATES 
AUTISM CENTRE

WINNER
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THE VISIONARIES

SPONSORED BY

ASMA 
BAJAWA 
FOUNDER AND 
MANAGING 
DIRECTOR, 
PEOPLEFIRST HR 
CONSULTANCY

TATIANA ANTONELLI  ABELLA
FOUNDER AND MANAGING DIRECTOR OF ONLINE 
GREEN DIRECTORY, GOUMBOOK

JOY 
AJLOUNY
FOUNDER & 
CREATIVE DIRECTOR, 
FETCHR

IDA TILL ISCH  
DIRECTOR GENERAL, 
EMIRATES WILDLIFE 
SOCIETY WWF

SHAMSA SALEH  
CEO, DUBAI WOMEN 
ESTABLISHMENT

WINNER
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WINNER

DR NUJOOD  
AL SHIRAWI 
EVENTS DIRECTOR,  
4GET-ME-NOT

HAYLA GHAZAL  
YOUTUBE STAR, UN CHANGE 
AMBASSADOR FOR GENDER 
EQUALITY, AND FOUNDER, 
HAYLA COUTURE

TAIM AL 
FALASSI 
YOUTUBE STAR

MARIAM AL 
HASHEMI 
EXECUTIVE DIRECTOR, 
DUAL INVESTMENTS

ESTHER EDEN 
SINGER/SONGWRITER
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PRE-EVENT COVERAGE

“Vote now for your Emirates Woman, Woman of the Year 
2016. Honouring the outstanding accomplishments of women 
in the UAE, the Emirates Woman, Woman of the Year awards 
in association with Tryano* celebrates Achievers, Visionaries, 

Humanitarian, Artists and Young Talent.

Voters are given the opportunity to recognise the women who 
they believe deserve it most. 

So go to emirateswoman.com to place your vote. 
Emirates Woman magazine celebrating 35 years.

On sale now.”

CINEMA
The Emirates Woman, Woman of the Year VOTE NOW cinema ad featured in 
VOX Cinemas MOE, Mercato, Marina and Yas Mall from mid-July to mid-August.

RADIO
The Emirates Woman, Woman of the Year VOTE NOW radio ad aired on 
Dubai 92, in the morning and evening, from July 31 to August 14.
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MPUs were live on gulfbusiness.com, whatson.ae and emirateswoman.com

ELEVISION
Digital lift advertisments ran across the Dubai Media City and Dubai International Financial 
Centre network for six weeks.

ONLINE

PRE-EVENT COVERAGE
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ONLINE ARTICLES

The press ads ran in the following titles: Emirates Woman, identity, good, Emirates Man, 
The Week, and Campaign.

PRESS ADS

PRE-EVENT COVERAGE

woman of the year awards 2016

EMIRATESWOMAN.COM/AWARDS

F R O M  V I S I O N A R I E S 
T O  E N T R E P R E N E U R S 

P H I L A N T H R O P I S T S ,  A R T I S T S  
A N D  Y O U N G  T A L E N T ,  I T ’ S  T I M E 
T O  H O N O U R  T H E  U A E  W O M A N 

W H O  A R E  M A K I N G  A  D I F F E R E N C E  
I N  O U R  L I V E S

PRESENTED BY BEVERAGE SPONSOR VOTE PROCESSING PARTNERCATEGORY SPONSOR

ewA 2016 press ad (NOMINATION)_EW.indd   68 3/27/16   2:51 PM

woman of the year awards 2016

EMIRATESWOMAN.COM/AWARDS

F R O M  V I S I O N A R I E S 
T O  E N T R E P R E N E U R S 

P H I L A N T H R O P I S T S ,  A R T I S T S  
A N D  Y O U N G  T A L E N T ,  I T ’ S  T I M E 
T O  H O N O U R  T H E  U A E  W O M A N 

W H O  A R E  M A K I N G  A  D I F F E R E N C E  
I N  O U R  L I V E S
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ewA 2016 press ad (NOMINATION)_EW.indd   68 3/27/16   2:51 PM

F R O M  V I S I O N A R I E S  T O  E N T R E P R E N E U R S 
P H I L A N T H R O P I S T S ,  A R T I S T S  A N D 

Y O U N G  T A L E N T ,  I T ’ S  T I M E  T O  H O N O U R 
T H E  U A E  W O M E N  W H O  A R E  M A K I N G  A 

D I F F E R E N C E  I N  O U R  L I V E S

THE 
NOMINATIONS 
ARE NOW IN

emirateswoman emirateswomanemirateswoman emirateswoman

ACHIEVERS CATEGORY
SPONSOR

VISIONARY CATEGORY
SPONSOR
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VOTE NOW

emirateswoman
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F R O M  V I S I O N A R I E S  T O  E N T R E P R E N E U R S ,
P H I L A N T H R O P I S T S ,  A R T I S T S  A N D  Y O U N G  T A L E N T ,

I T ’ S  T I M E  T O  H O N O U R  T H E  U A E  W O M E N
W H O  A R E  M A K I N G  A  D I F F E R E N C E  I N  O U R  L I V E S .

ewA 2016 press ad (VOTE NOW)_EW.indd   1 8/25/16   11:39 AM

emirateswoman
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F R O M  V I S I O N A R I E S  T O  E N T R E P R E N E U R S ,
P H I L A N T H R O P I S T S ,  A R T I S T S  A N D  Y O U N G  T A L E N T ,

I T ’ S  T I M E  T O  H O N O U R  T H E  U A E  W O M E N
W H O  A R E  M A K I N G  A  D I F F E R E N C E  I N  O U R  L I V E S .

VOTING IS CLOSED 
WINNERS ANNOUNCED

OCTOBER 12TH
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www.emirateswoman.com

The sponsors’ logos were placed on each page of 
the website, pertaining to each awards category.

PRE-EVENT COVERAGE
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ON THESE PAGES WE INTRODUCE THE 25 INSPIRATIONAL WOMEN IN THE RUNNING  

TO BE NAMED THE 2016 EMIRATES WOMAN ,  WOMAN OF THE YEAR. 

ONCE AGAIN,  EMIRATES WOMAN  IS CELEBRATING THE UAE’S GAME-CHANGING VISIONARIES, THE HUMANITARIANS  

MAKING A DIFFERENCE, THE ACHIEVERS SMASHING GLASS CEIL INGS, AND THE ARTISTS USING THEIR  

CREATIVE VISION AND TALENT TO HELP PUT THE REGION ON THE MAP.

OBLITERATING STEREOTYPES ABOUT FEMALE OPPRESSION IN THE MIDDLE EAST, THESE STRONG,  

EMPOWERED WOMEN ARE SLAYING IN THEIR FIELDS. PREPARE TO BE INSPIRED.  

READ ON TO FIND OUT MORE ABOUT EACH OF OUR OUTSTANDING NOMINEES AND THEN LOG ON TO

E M I R A T E S W O M A N . C O M / A W A R D S  T O  V O T E .

P H O T O G R A P H Y :  F A R O O Q  S A L I K

C O M P I L E D  B Y :  A O I F E  S T U A R T - M A D G E

F U R N I T U R E  C O U R T E S Y  O F  M A R I N A  H O M E  I N T E R I O R S

T H E  E M I R AT E S  W O M A N , 

W O M A N  O F  T H E  Y E A R  

AWA R D S  2 0 1 6 

M E E T  T H E  F I N A L I S T S !

E M I R A T E S W O M A N . C O M / A W A R D S  T O  V O T E
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R a h a  M o h a r r a k

S h a m s a  S a l e h

Ka w t h a r  M a k a h l a h

Ta i m  A l  Fa l a s s i

An d r a y a  Fa r r a g

B a r b a r a  E v a n s

Na h l a  A l  R o s t a m a n i

M a r i a m  A l  H a s h e m i

D e e p a  B h a t i a

R a c h a e l  B r o w n

M i r a n d a  H i l t o n

FURNITURE COURTESY OF MARINA HOME INTERIORS
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WITH THE GLITTERING AWARDS EVENING SET TO TAKE PLACE NEXT MONTH, IT’S YOUR LAST CHANCE TO LOG ON TO EMIRATESWOMAN.COM  TO VOTE FOR YOUR FAVOURITES.ONCE AGAIN, EMIRATES WOMAN IS CELEBRATING THE UAE’S GAME-CHANGING VISIONARIES, THE HUMANITARIANS MAKING A DIFFERENCE, THE ACHIEVERS SMASHING GLASS CEIL INGS AND THE ARTISTS USING THEIR CREATIVE VISION TO HELP PUT THE REGION ON THE MAP. PREPARE TO BE INSPIRED.  

YOU'VE SPOKEN, WE'VE LISTENED AND THE NOMINEES ARE 
ALL IN. IT’S NOW TIME TO VOTE FOR THE WINNERS OF THE 
EMIRATES WOMAN, WOMAN OF THE YEAR AWARDS 2016
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MIRANDA 
HILTON 

CEO, FAMILY SOUK VENTURES 

BOLD MOVE: A trained lawyer, 

Miranda’s big break came in 

2011 when she spotted a gap 

in the Middle Eastern retail market 

for a trusted parenting brand, and 

babysouk.com was born. After 

partnering with Bubsboutique.com 

in 2014, Family Souk Ventures is 

now one of the region’s leading 

distribution businesses exclusively 

representing award-winning 

parenting brands across the GCC.  

WORK ETHIC:  Miranda has 

over 15 years’ experience in 

managing, owning and operating 

a business, but Family Souk has 

been her biggest passion project 

to date. “We have got to where 

we are because we genuinely 

believe in our goal and mission 

– we are all parents who have 

found the world of parenting 

products to be overwhelming and 

we don’t have the time or the 

information to often wade through 

all the options. We only promote 

premium products and brands and 

we try and test every one of our 

products,” she says.

FUTURE GOALS: Though the 

business was born in the UAE, 

Miranda has ambitions to take it 

global. “Parenting is one of the 

most uniting aspects across all 

cultures, practices and religions 

and with so much choice now in 

the market about ‘how to parent 

in the best way’, it can seem 

very overwhelming especially for 

first time parents. We would like 

the brands we represent and our 

online platform to be the trusted 

leader in each market it operates 

in, offering the very best of the  

best across all spectrums (product 

and service) to make parenting, 

if we can, just that little bit easier 

and lighter.”
BE INSPIRED: “Trying to be 

your best self is what we should 

be aiming for – retaining and 

understanding your sense of self, 

that’s what’s going to help you get 

the most out of life.”

RAHA 
MOHARRAK 

ADVENTURER 

BOLD MOVE: “Woman are 

capable of anything. Even a 

Saudi woman can stand on top 

of the world,” proclaims Raha. 

And conquer the world she did: 

one summit at a time. Her love 

affair with altitude started with a 

Kilimanjaro climb in 2011 and 

since then she has climbed eight 

of the world’s highest summits, 

including Everest in 2013 – the 

first Saudi woman to do so. 

WORK ETHIC: The American 

University of Sharjah graduate 

credits her parents with her can-

do attitude. “I was blessed with 

parents who never asked me to 

change, who taught me to dream 

big and live even bigger, and they 

raised me with the belief that life 

is what you make of it.” Still, she 

had to work hard to get to the top. 

“I’m a desert-born Arab woman; 

almost everything was difficult! 

From training to gear preparations, 

societal pressures, and even visa 

applications, it was all challenge. 

But it was worth the heartache,” 

she adds.
FUTURE GOALS: There are sure 

to be many more adventures to 

come for Raha – the word no is 

not in her vocab. “When I first 

decided to climb Everest, I was 

told I couldn’t. And at that moment, 

I knew I would, no matter what. 

No is the most powerful motivator, 

if you let it be.” What’s next? “I 

want to see, feel, hear and taste it 

all,” she says, cryptically. Watch 

this space. 
BE INSPIRED: “I made history as 

the first Saudi woman to climb 

Everest, proving you can attempt 

the impossible and maybe even 

achieve it, no matter where you 

are from. Mine is the story of the 

girl that could.”

NEZ GEBREEL
CEO, DUBAI DESIGN AND 

FASHION COUNCIL

BOLD MOVE: Nez has been 

mentoring artistic talent for 15 

years – long before Dubai’s 

flourishing arts and culture scene 

was established. In her current role 

heading up the Dubai Design and 

Fashion Council, she strives to get 

local artists the recognition they 

deserve. “There are always hurdles 

along the way, but what’s great 

about this industry is that people 

are collaborating and working 

together towards one vision.” 

WORK ETHIC:  Nez’s 

background is firmly rooted in 

the arts, with a career that has 

spanned fashion, music, film and 

TV. She also runs a non-profit 

organisation called Noon Arts, 

supporting Libyan artists and    

their work. 
FUTURE GOALS: Nez is all 

about securing Dubai’s future as 

a fashion and design hub. “My 

role is to nurture local and regional 

talent across various areas of 

design, including architecture, 

product design, interior design, 

fashion design and graphic 

design. Our aim is to raise the 

profile of Dubai as a regional  

and global destination for design             

and fashion.” 

BE INSPIRED: “Being a mother 

has been my biggest achievement. 

It is a privilege and a blessing, 

and it has opened my heart in 

ways I never really imagined.” 

NAHLA AL 
ROSTAMANI
RACE CAR DRIVER/OFFICIAL 

BOLD MOVE: When other 

12-year-old girls were playing 

with dolls, Nahla – the first female 

Emirati F3 driver – was getting 

behind the wheel of a race car 

for the first time. Two decades on, 

her passion for motorsports shows 

no sign of abating, though many 

have questioned her atypical 

career choice. “I had to stand tall 

and prove to society and to my 

culture that I am not doing anything 

wrong, I am just pursuing my 

dream and passion. As a result, 

I have gained respect, love and 

more loyal friends.” 

WORK ETHIC: Nahla has 

worked her way up the ranks of 

the motorsports world, working as 

a time keeper at Dubai Autodrome 

before landing a role at Yas 

Marina Circuit as Deputy Circuit 

Manager. As an Emirati woman 

working in F1, she’s had her fair 

share of doubters, but she’s proved 

them all wrong. “I’ve proved I’m 

professional and passionate about 

motorsport. No negativity will bring 

me down.”
FUTURE GOALS: The F1 boys’ 

club better watch their backs, 

because this girl is gunning for 

their jobs – and when she sets her 

mind to something, she goes for 

it with gusto. “My whole career, 

I’ve listened to my heart and 

followed my passion. My goal 

is to work with the Formula One 

management and be a Team 

Principal for the Red Bull team.”

BE INSPIRED: “Motorsports is a 

man’s world. If I’ve opened the 

doors for other women to succeed 

in the motorsports field, then my 

12 years of ups and downs didn’t 

go to waste.”

THURAYA AL 
ZAABI
PARALYMPIAN

BOLD MOVE: As the first Emirati 

woman to compete in the 

Paralympic Games in Beijing in 

2008, Thuraya is something of a 

superwoman. Left paralysed on 

one side of her body by a stroke 

at the age of 29, it took years of 

rehabilitation and training before 

she scooped gold medals in the 

javelin and shot put in the 

2010 Asian Games in 

Guangzhou, China. 

WORK ETHIC:  Thuraya is quick 

to dismiss the incredible hard work 

and determination that have got 

her where she is, simply saying: 

“My challenges are in the past, 

thank God.” But speaking in a film 

about her life, My Incredible Story, 

which was launched by the Doha 

2015 Organising Committee, she 

gave some indication of toughness 

of her human spirit, saying: “It 

was my physical situation that led 

me to take up para-athletics. It is 

very difficult and requires greater 

effort but that shouldn’t stop us from 

riding this wave and demonstrating 

that para-athletes can overcome 

their disability, excel and take 

para-athletics to a higher level. 

Sport to me is hope. It is giving. 

It renewed my weak muscles and 

also moved me from a state of 

reclusiveness and depression to a 

state of hope, determination and a 

perpetual smile.”

FUTURE GOALS: Thuraya’s focus 

in on coaching future generations 

to follow their athletic dreams. 

“I hope to continue with sport 

coaching. With determination and 

will power, the UAE can achieve 

more sporting goals.”

BE INSPIRED: “There is nothing 

stopping any woman from 

becoming a star in the sky. Arab 

women are a great example of 

feminine excellence across social, 

cultural and athletic fields.”

CATEGORY SPONSOR

O
LD

 F
IR

 B
LE

A
C

H
ED

 C
O

FF
EE

 T
A

BL
ES

 S
TA

N
D

IN
G

 A
G

A
IN

ST
 T

H
E 

W
A

LL
, 

C
A

M
EL

 L
EA

TH
ER

 A
N

D
 M

A
H

O
G

A
N

Y 
W

O
O

D
 L

O
U

N
G

E 

C
H

A
IR

, 
TI

M
O

TH
Y 

O
U

LT
O

N
 G

IA
N

T 
8 

BA
LL

, 
PI

N
E 

W
O

O
D

 L
A

D
D

ER
 R

A
C

K 
A

N
D

 T
U

RK
IS

H
 H

A
N

D
 K

N
O

TT
ED

 V
IN

TA
G

E 
C

A
RP

ET

E M I R A T E S W O M A N . C O M / A W A R D S  T O  V O T E

E M I R A T E S W O M A N . C O M / A W A R D S  T O  V O T E

JULY 2016 ISSUE

PRE-EVENT PRINT 
COVERAGE



BEVERAGE SPONSOR PRESENTED BYVOTE PROCESSING
PARTNER

VENUE SPONSORVISIONARY CATEGORY
SPONSOR

ACHIEVER CATEGORY
SPONSOR

YOUNG TALENT
CATEGORY SPONSOR

HUMANITARIAN
CATEGORY SPONSOR

ARTIST CATEGORY
SPONSOR

JULY 2016  EMIRATES WOMAN     33

32     EMIRATES WOMAN  JULY 2016

JOY AJLOUNY FOUNDER & CREATIVE DIRECTOR, FETCHR 

BOLD MOVE: It takes a special kind of entrepreneur to raise US$11 million for a start-up venture, but that’s exactly what Joy accomplished when she launched Fetchr, an Uber-like GPS-tracked parcel delivery app. “That’s my biggest achievement, not just as an Arab woman but as a woman full stop. Only 1 per cent of all women have ever achieved that. I sometimes feel like I’m going to wake up and it’s all been           a dream.”
WORK ETHIC: Joy began her career in retail, working in the changing room of a clothing store (“Not fun at all”), before working her way up to head buyer. She went on to open her own New York fashion store before founding e-commerce company Bonfaie, a platform for undiscovered brands. Since launching her “baby” Fetchr in Dubai, she’s been hands on, around the clock. “Everything that is Fetchr that is seen by the outside world goes through me. In reality, I do everything from washing the dishes to wearing a baseball cap in the warehouse training the drivers on customer service. When you are in a start-up, you do everything you need to do to get the job done.”

FUTURE GOALS: After successfully selling Bonfaie in an acquisition deal with Moda Operandi, Joy has similar plans to monetise Fetchr. “My ultimate goal is a sweet acquisition or an IPO    (stock market launch), whichever comes first.”
BE INSPIRED: “I am the daughter of a Palestinian refugee and my mother gave me my survival instinct. She made me tough. Fear is a waste of time. Instead, I focus on and create positive energy.”

DEEPA BHATIA & RACHAEL BROWN  
CO-FOUNDERS AND 
DIRECTORS, CAPSULE ARTS 

BOLD MOVE: After starting their arts consultancy Capsule Arts in 2012, Deepa and Rachael have become the region’s go-to art experts, but their latest project as art consultants for Dubai’s new Rove hotel is their most ambitious project to date. “It’s the first time we’ve been appointed to work on an entire brand. It’s also a home-grown Dubai brand so it’s been fantastic to be a part of its development and to have so many local artists associated with the project,” says Rachael. While Deepa adds: “It’s a challenge as we’re dealing with multiple hotels and a large number of artworks.”WORK ETHIC: However, there is no one more suited to the challenge than this duo. With backgrounds rooted in art and design – Deepa is a trained interior designer while Rachael is a Fine Arts graduate – they both have over a decade of experience working with artists for hospitality projects, art commissions, exhibitions and events. With business nous as well as creative sensibilities, the pair also launched their own print collection in 2013. FUTURE GOALS: Though the duo have made great strides in putting Dubai on the international arts map, there is much more they’d like to achieve. “Dubai’s reputation as an arts hub in the region has grown immensely in recent years. The next phase needs to be investors, collectors, and corporates looking to support local rather than buying in big name artists from other parts of the world – this is something we strongly support with our work,” says Rachael. 
BE INSPIRED: We inspire each other greatly, and I wouldn’t choose anyone else to be my partner as it’s our shared vision and ambition that drives us daily to grow as a company and become leaders in our field,” adds Rachael. 

ASMA BAJAWA, FOUNDER AND MANAGING DIRECTOR, PEOPLEFIRST HR CONSULTANCY 

BOLD MOVE: It takes serious guts to start your own business in the middle of a global recession, but that’s exactly what Asma did in 2008 when she launched her own HR consultancy, PeopleFirst. But then Asma is more than used to battling the odds and coming out on top. “Life has been tough and thrown many challenges my way. I have always managed to be resourceful and find the energy, drive and commitment to work through challenges.”
WORK ETHIC: Born into a strict Asian family in the UK, she was married by 19 and a mother by 20. It would be 20 years – including 10 as a full time carer to a sick husband – before she’d launch herself in the business world. Asma quickly made up for lost time, working first for a blue chip multinational in the UK, and then landing several HR directorship roles at high profile companies in the UAE – including Du Telecommunications and Abu Dhabi Airports Company. She now employs a team of 15 HR specialists and works with public and private sector companies throughout the GCC. 

FUTURE GOALS: Asma plans to develop PeopleFirst on a global scale – but on her own terms. “I get a lot of offers to grow and diversify the business but what is important to me is doing meaningful work and growing the company at a pace that we can sustain without compromising the quality of what we do.”
BE INSPIRED: “To win this award would recognise and celebrate every woman that is prepared to work hard to achieve her dreams and be her best self, despite       the odds.”

SARAH ALAGROOBI 
CONCEPTUAL ARTIST 

BOLD MOVE: A rising star in the Emirati art world, Sarah has overcome resistance to her progressive work from some factions of Emirati society who viewed her ideas as too radical. “A lot of my work was seen as controversial and the cultural dialogue that the work would ignite was not always positive.” But, a true artist, Sarah relishes the conversations her work inspires. “That controversy was my intention,” she adds. WORK ETHIC: A furniture designer, film maker, artist and designer, there are many strings to Sarah’s bow, but perhaps her most cherished endeavour was creating a chair named after her late grandmother. “It’s a piece entitled ‘Amal’s Prayer Chair’,” she says. “Sadly, my grandmother passed away before the chair was completed which is why I named it after her. I believe it will be my life’s greatest achievement because it holds such a dear place in my heart. It was the birth of my drive to become a conceptual artist.”FUTURE GOALS: Keen to continue learning, Sarah is about to embark on a Masters in Fine Art at the Royal College              of Art, London. 
BE INSPIRED: “I am the  designer that I am today because I chose to live 
by the motto: ‘It is better 
to ask forgiveness than to                ask permission.’"

IDA TILL ISCH DIRECTOR GENERAL, EMIRATES WILDLIFE SOCIETY

BOLD MOVE: Working in association with the World Wildlife Federation to drive positive environmental change in the UAE is a dream come true for Danish-born Ida. “To be able to work on issues I am so passionate about, with one of the world’s most trusted brands (WWF) is amazing.” But the demanding role has not been without its challenges. “When I was promoted to Director General, I was five months pregnant with my second child. I wanted to make sure the organisation continued to evolve, but at the same time, I had two small children under three years old needing a lot of love and care. As many women know, it can be challenging to balance career and being a good mother, but it is possible!”
WORK ETHIC: Ida started at Emirates Wildlife Society in 2007 as Marketing Director with a desire to make a change. “I realised that while there are many who share my passion for the environment, more needed to be done to drive real, tangible action with lasting impact.” Since then she has worked tirelessly to address the most pressing environmental threats in the UAE. “It’s been an exciting and inspiring journey and I’m very proud of what the organisation has achieved in that time.” 

FUTURE GOALS: Ida currently leads a team of 40 passionate environmentalists, but has plans to expand. “My goal remains to push the UAE’s environmental agenda forward and work with all sections of society to make a positive contribution to protect our natural world and limit the impact of climate change.” 
BE INSPIRED: “I encourage more women to stand up for our environment and to take action   however they can. I believe that inspiring and empowering women across the world is key to safeguarding our future.”

ANDRAYA FARRAG 
FASHION DESIGNER AND FOUNDER, BEDOUIN
 

BOLD MOVE: After launching her own contemporary womenswear brand, Bedouin, before the age of 25, Andraya is one seriously gutsy lady. “Being a 25-year-old woman and starting my own business was a very scary prospect. You come across all kinds of hurdles that you don’t expect, but you learn to persevere. I have learnt to appreciate every small achievement and be grateful that I am doing what I love. I also learnt to take risks, as you don’t regret the things you do, only the things you don’t do!”
WORK ETHIC: Starting your own fashion label may be the stuff of every fashion graduate’s dream, but then Andraya is not your average Central Saint Martins alum. Her CV reads like a style who’s who and she’s worked for everyone from Matthew Williamson in London to Marchesa and Edun in New York and DVF in Bangalore, India. “I learnt so much from the inspiring people that surrounded me, but mostly I learnt that determination and creativity are two of the most important skills to harness. It is surprising what you can achieve if you put your mind to something!”

FUTURE GOALS: Andraya has represented Dubai at London Fashion Week for two years running, now she hopes to take the Bedouin philosophy global. “My ultimate goal is to develop Bedouin into a brand that gives women an inner confidence and encourages spontaneity. Through my designs I would love for women to feel flattered and comfortable, giving them more time to achieve their life dreams.”
BE INSPIRED: “I am just a normal girl that dreamed big and worked hard. I hope that I can encourage other people to become entrepreneurs. With determination you can achieve anything you dream of.”

SHAMSA SALEH CEO, DUBAI WOMEN ESTABLISHMENT

BOLD MOVE: As CEO of the Dubai Women Establishment, there are few who have done as much to further the lives of women in this region than Shamsa. Among the many projects and events conceptualised during her tenure are the Arab Women Leadership Forum, Women in Board Initiative, Women Leadership Exchange Program, Emirates Leaders Gathering and The National Child Care Centres Project. 
WORK ETHIC: Shamsa began her career with Dubai Women Establishment in 2008, rising up the ranks from Director of Strategic Development & Corporate Development to Chief Executive Officer in 2011. Under her management, DWE has grown from strength to strength which includes the initiation of crucial projects to enhance the role of UAE women as vital workers and contributors in their society.FUTURE GOALS: Shamsa is focussed on creating gender equality in the region. “I think government bodies such as Dubai Women Establishment and the UAE Gender Balance Council are playing a big role in creating an environment where women have the opportunities and support they need to pursue building their careers in the business world."  BE INSPIRED: “The opportunities are out there to contribute and actively participate in the UAE's socio-economic development; women simply need to seize those opportunities and never look back." 

NARDINE FARAJ MBC TV PRESENTER/ACTOR 

BOLD MOVE: After three years as one of the lead presenters on MBC’s celebrity gossip show E.T Bil Arabi, Nardine is ready to diversify. “This year I launched my acting career starring in a Ramadan TV series with a diverse cast led by one of the region’s most renowned Arab 
celebrities, Yousra.”
WORK ETHIC: Nardine began her career on Egyptian radio, landing her first TV gig on Arabs Got Talent. From the outset, she was captivated by the industry. “I loved the thrill of being on TV and interacting with the different contestants.” But her biggest achievement has been in her personal life. “Being part of an amazing family and raising my kids is my biggest achievement. Like most working women, finding the right balance between family life, work and social life has been challenging, but a good support system and a set routine has helped me.”

FUTURE GOALS: Nardine dreams of emulating the career of her idol, US TV host Ryan Seacrest. “He is one of the most watched and respected presenters on the screen, and I admire his dedication, professionalism and his drive to diversify his career.”
BE INSPIRED: “My ultimate goal is to host and produce my own show, where I can talk to women around the world about topics that really matter to them, from work struggles to socio-cultural challenges.”

TATIANA ANTONELLI ABELLA  FOUNDER AND MANAGING DIRECTOR OF ONLINE GREEN DIRECTORY, GOUMBOOK 

BOLD MOVE: As a passionate environmentalist, Tatiana made the region sit up and take notice of their eco footprint when she launched Goumbook in 2009. She quickly dismissed the naysayers who saw the green information resource as a passing fad. “Six years ago, people didn’t take me seriously. ‘Going green’ was fashionable and eco was a buzz word – they thought Goumbook was just following the herd. But we’ve since become a trusted point of reference.”WORK ETHIC: Not one to rest on her laurels, Tatiana has spearheaded several eco initiatives including the Give a Ghaf Tree Planting Program and the Drop It campaign advocating filtered tap water over bottled water. After studying architecture in Paris and Rome, she admits the role has been a baptism of fire. “When you start your own enterprise you put all you have in it, from being a creative, a marketer, a manager and a public speaker – I was terrified of speaking in public! But I learned. Now I speak confidently and am able to inspire change.”FUTURE GOALS: To say Tatiana wants to change the world is not an empty platitude. “I'd like a million trees to be planted in the UAE, with proper forests of indigenous trees. I'd like to see Dubai become the first plastic bottle-free city in the world.” Above all else? “To leave the world a little better than how I found it.”BE INSPIRED: “I'm inspired by people who think positively, who fight for what they want, for what they need, for survival and for a better life. I'm inspired by generosity and kindness, by people who have little and give to the ones who have nothing. Those are the people who will change the world for the better.”

DANA DAJANI ACTOR, WRITER AND 
PRODUCER, FOUNDER, THE HUMAN SPIRIT PROJECT 

BOLD MOVE: Actor, writer, producer… There is little Dana can’t do. “I do a bit of everything!” she laughs. “I am an actor of film, television and theatre; a writer of poetry, prose and scripts; and a producer and presenter of cultural, creative and corporate events.” Her true passion project, however, is The Human Spirit Project, a non-profit that raises funds through charitable events and shows. WORK ETHIC: A Columbia alum, Dana began her acting career in Chicago before moving to Dubai in 2011 where she garnered critical praise for her stage and screen work, and launched her charitable endeavours. “I love that in every new production that I have undertaken in the past five years in the UAE, I have got to work with amazing creative visionaries – whether that is a drama therapy programme in Abu Dhabi for children with autism, or in Sharjah with the Middle East Theatre Academy and the Kevin Spacey Foundation, or in the Short + Sweet Theatre Festival Dubai.”FUTURE GOALS: Dana hopes to help grow the emerging creative scene in the region. “Dubai is full of people with voices, vision and vitality. And we want to express ourselves! My goal is to build a creative rehearsal space for artists in Dubai. A place to roll up your sleeves and make your dream. It will be a café to nourish the body with great vegetarian food, while you nurture your talent in one of the fully equipped music, dance and theatre rehearsal rooms.” BE INSPIRED: “I'm inspired by individuals who do, say, think, feel and share their experiences in vivid details. Whether that's through a newsletter, a poem, a tear-jerking performance, an awe-inspiring start-up company, a soul-knocking song, a futuristic film… I love seeing the secrets of someone's imagination brought to life!”
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BARBARA EVANS 
FOUNDER, RAGS TO RICHES

 

BOLD MOVE: As a retired stay-at-

home grandmother, Barbara was 

searching for a way to make a 

difference when she founded the 

children’s clothing charity Rags to 

Riches in 2014. Inspired by her 

idol Lillian Weber who, at nearly 

100 years of age, made one 

dress a day for African charities 

(“What a lady! And she is still 

going strong!”), Barbara started 

collecting unwanted fabrics and 

making clothes for needy children. 

WORK ETHIC: In her native 

England, Barbara started sewing 

at the age of seven, becoming 

a tailor at 15. Since them, she’s 

made everything from hats to 

armchairs. “At one point, the 

company I was working for won 

the contract to make the athletes' 

tracksuits for the 1988 Olympic 

Games in Seoul. It made me 

very proud  to watch the opening 

ceremony and know that we had 

hidden messages of good luck in 

all the pockets!” Now, she’s using 

her skills to change lives, one stitch 

at a time. She recently took a trip 

to the Turkish border where she 

taught 30 Syrian mums to make 

clothes, bags and baby quilts. 

“Success to me means children  

who had nothing to wear, now 

have something new to wear for 

the future.”
FUTURE GOALS: With a 

17-strong team making clothes 

for needy children across the 

Emirates, Rags to Riches has 

achieved so much since its 

inception two years ago – even 

gaining global recognition as far 

afield as the UK, USA and New 

Zealand. But Barbara has loftier 

ambitions “I want to create as 

many sewing circles as possible 

who can multiply many times what 

I can achieve, so instead of 100 

garments a week, we achieve 

thousands.”
BE INSPIRED: “It inspires me to 

know that these finished clothes will 

make many children warm and 

happy, and they will look good.”

ANDREA GUY 
CO-FOUNDER, OUT OF  

THE BLUES 

BOLD MOVE:  It was her own 

personal battle with depression that 

prompted British expat Andrea to 

launch Out of the Blues, a support 

group for women with postnatal 

depression ((PND). “I have 

personally walked the long and 

lonely road of postnatal depression 

and PTSD (post traumatic stress 

disorder) and I remember only too 

well how that feels. I never want to 

see another woman take that walk 

alone,” she says. “Surviving mental 

illness was my biggest hurdle but 

creating Out of the Blues to offer 

support to others in a region where 

previously there was nothing has 

helped me as much as it has 

helped others.”

WORK ETHIC: As co-founder, 

Andrea oversees the running of 

the group, mentoring volunteers, 

arranging group sessions and 

coffee mornings and meeting 

women affected by PND and 

their families. Her passion and 

drive is inspired by her children. 

“My children are my strength and 

my inspiration. Mental illness is 

something that affects the whole 

family, not just the one suffering, 

and if they can get out of bed 

every day and embrace life, then 

so can I.”
FUTURE GOALS:  Andrea has 

already touched so many lives, 

and hopes to continue to expand 

the support network. “Ultimately 

we would like to have a drop in 

facility for people – a safe place 

where they can come and talk, 

laugh, cry… Whatever they need, 

and know they won’t be judged or 

turned away.”

BE INSPIRED: “I hope to raise 

awareness of mental illness in 

the region and help to battle the 

stigma that shadows so many and 

causes them to hide away and not 

seek the help that they need.”

KAWTHAR 
MAKAHLAH 

FOUNDER & CEO, BCI GROUP

 

BOLD MOVE: Kawthar launched 

herself into the beauty business 

in 2002 with the opening of the 

Beauty Connection Spa, thriving 

in the female-dominated industry. 

“I opened Beauty Connection Spa 

solely for the purpose of working 

in a field where women are 

empowered,” she says. “I wanted 

to challenge the idea that women 

cannot compete in the business 

world.” Since then her empire 

has grown to include 12 beauty 

subsidiaries across the GCC, 300 

employees, 3,000 products, 100 

brands and even her own nail 

polish line, KOKO – the first Halal-

certified lacquer in the region.

WORK ETHIC: Beauty Connection 

Spa has excelled on both the local 

and international stage, ranked as 

the biggest day spa in the world 

and setting a Guinness World 

Record for the most nails filed 

and varnished in eight hours. It’s 

accolades like these that fuel her 

passion. “We've proved that every 

one of us, regardless of gender, 

can do whatever it takes to be 

successful in pursuing our dreams.”

FUTURE GOALS: With a 95 

per cent female workforce from 

underprivileged socio-economic 

backgrounds, Kawthar hopes to 

continue changing the lives of her 

employees through education and 

empowerment. “My workforce are 

widows, single mothers, orphans, 

women with special needs and 

uneducated females that we have 

recruited from all over the world, 

trained, employed and mentored. 

Seeing them becoming more 

independent and successful in their 

lives proves to me that anyone is 

capable of doing anything. They 

are real soldiers.”

BE INSPIRED:“At BCI, we want 

to inspire woman to achieve their 

passions and dreams, no matter 

how big. We need to teach them 

that there is no reason not to. My 

core purpose is to have gender 

equality, female education and 

female empowerment.”

AMAL GALAL 
SABRY 
FOUNDER AND MANAGING 

DIRECTOR, EMIRATES AUTISM 

CENTRE 

BOLD MOVE: Amal founded the 

Emirates Autism Centre in 2007, 

bringing with her over 25 years' 

experience in dealing with the 

condition, as a mother to her 

autistic son, Amr. “I was told autism 

would not allow my son to receive 

an education and that his condition 

essentially meant mourning all the 

hopes and dreams I had for my 

little boy.” But, unwilling to limit 

her son’s future, Amal set about 

realising her son’s true potential 

and in 2001, Amr was the first 

autistic child in the UAE to be 

integrated into a mainstream 

high school. 

WORK ETHIC: Amal has worked 

tirelessly on behalf of families with 

autism for over two decades. Her 

proudest moment? “The day my 

son Amr became the first autistic 

child in the country to be integrated 

in a school. It was a testament to 

years of hard work with Amr. This 

also opened doors for thousands 

of children with autism to receive 

a typical education and follow in 

his footsteps towards growth and 

independence.”

FUTURE GOALS: “My vision 

for the Emirates Autism Centre is 

to be one of the world leaders 

in boosting the quality of life 

for individuals with autism and 

their families. My vision for my 

wonderful students is for them 

to fulfil their true potential and 

achieve the maximum level of 

independence possible. You see, 

the hardest thing about having 

a child with autism is that the 

parents won’t live forever. As a 

mother to an autistic child myself, I 

work relentlessly to prepare all my 

students, my son included, for a life 

that won’t always include me in it.”

BE INSPIRED: “Every milestone 

I achieve with every single child 

drives my passion and motivates 

me to raise the benchmark for them 

and myself every year. Every child 

is a journey.”

HARSHA 
MAKHIJA 

FOUNDER, NEW LIVES  

NEW BEGINNINGS 

BOLD MOVE: It was during a 

2010 trip to the Indian Himalayas 

that aspiring photographer 

and Pilates instructor Harsha 

found her true calling: helping 

underprivileged children in Ladakh 

– a region of India devastated by 

flash flooding – get access 

to education.   

WORK ETHIC: Harsha acts as 

a sponsorship facilitator, caring 

for 50 children in the Indian 

Himalayas and supporting them 

in their education. “I ensure 

the children under my care 

have sponsors who fund their 

education and boarding. I also 

take care of any medical needs 

that arise with the children such 

as treatment for Hepatitis B, eye 

surgery, dental care and plastic 

surgery for children with birth 

abnormalities.” She is also a 

tireless fundraiser, recently walking 

in sub zero temperatures along 

the Chadar River to raise funds for 

the construction of a local hostel 

project. 
FUTURE GOALS:  “My long-

term goal is not only to ensure 

that the 50 children under my 

care complete their secondary 

education, but also that they 

are equipped with the life skills 

and support needed to pursue 

their chosen path and become 

financially self-sufficient.” Harsha is 

also working with the Dubai-based 

Clover Medical Centre to set up 

a dental clinic at a local school 

in Ladakh. 
BE INSPIRED: “I was inspired 

to dream by an old high school 

teacher. She taught me how to 

give words to my thoughts. And 

that being true was more important 

than being right.”

DR NUJOOD  
AL SHIRAWI 
EVENTS DIRECTOR,  

4GET-ME-NOT

BOLD MOVE: Nujood joined 

Alzheimer’s awareness group 

4Get-Me-Not as a volunteer in 

June 2013 before progressing to 

Events Director. “My association 

with 4Get-Me-Not started when 

I was a medical student. In my 

3rd year of university, I noticed 

that there are some limitations 

to a doctor’s role and I wanted 

to reach out to individuals who 

perhaps could not visit the hospital 

for some reason. I found out about 

4Get-Me-Not and I reached out 

to them and have been a part of 

the family since. I later realised 

the stigma associated with mental 

illness in the region and the need 

for awareness.“ 

WORK ETHIC: A physician and 

intern under the Dubai Health 

Authority, Nujood gives up her 

own time for this worthy cause. 

“My role is to be on the lookout 

for event opportunities that can 

spread awareness of Alzheimer’s. 

We aim to not only support the 

families affected by this terrible 

illness but also to be able to 

guide individuals to detect the 

early warning signs. I also help in 

ensuring the event goes smoothly 

and recruit volunteers to the 

organisation.”

FUTURE GOALS: “My ultimate 

goal is to be an asset to the 

community by not just excelling in 

my work but also by my continued 

community involvement. I want to 

be able to impact several lives in a 

meaningful way,” says Nujood. “I 

want to be someone that serves as 

an inspiration to others.”

BE INSPIRED: “I want it to serve 

as an inspiration for other young 

woman in the region to encourage 

them to focus on their education 

and be involved in community 

work. Women can excel in 

both their personal and 

professional lives.”

HAYLA GHAZAL 

YOUTUBE STAR, UN CHANGE 

AMBASSADOR FOR GENDER 

EQUALITY, AND FOUNDER, 

HAYLA COUTURE 

BOLD MOVE: YouTube star Hayla 

may just be 20 years old but she 

has already attracted one million 

subscribers and 150 million views 

to her Arabic channel – making 

her the biggest female YouTube 

star in the MENA region. Keen 

to put her powerful position to 

use, she was appointed Change 

Ambassador for Gender Equality 

by the United Nations. 

WORK ETHIC: Much more than 

just a flash-in-the-pan YouTuber, 

Hayla has worked in front of the 

camera for five years, starting 

her career in TV commercials. 

Instead of waiting around for 

her lucky break, at 18, she 

decided to create her own luck. 

“I did not want to wait for the 

next opportunity I got to present. 

I wanted to present and create 

content anytime, anywhere and 

about anything. So I turned to 

YouTube at the age of 18.” As 

well as filming comedy videos for 

her vlog, Hayla is also a successful 

retail entrepreneur with two bridal 

and evening gown boutiques in 

the Hayla Couture empire – the 

first opened when she was just 19 

years old.    

FUTURE GOALS: “By being 

part of the first group of female 

YouTube creators to join the UN 

in their efforts to call for gender 

equality, I hope to help other girls 

find their voices and tell their stories 

so that they too can share their 

perspectives on the challenges we 

all face as women today.”

BE INSPIRED: “My comedy 

videos highlight some of the 

gender stereotypes that still exist 

in our society. By shedding light 

on them, I hope to make social 

change. That change is already 

happening.”

ESTHER EDEN , 

SINGER/SONGWRITER 

BOLD MOVE: When she was 

just 16, Esther performed for 

international superstar Jessie J who 

was so impressed by the young 

singer that she invited her on stage 

to perform at her Dubai concert. 

Since then, Esther’s fan base has 

grown and two years on, she is 

signed to Universal Music.    

WORK ETHIC: Esther, the 

daughter of a jazz singer, grew 

up in a musical household and 

she got her first guitar at 13.  “I 

started learning to play it myself 

and posted a cover on YouTube 

which got a lot of attention. Since 

meeting Jessie J at my school, 

I have never looked back. I’ve 

continued writing songs and 

started producing. By the end 

of 2015, I was signed with 

Universal Music MENA. Though 

this all sounds like a fairy tale, it 

has taken a lot of hard work and 

perseverance to get to this point.”  

FUTURE GOALS: After releasing 

her first two singles, Is This Love 

and Phoenix, earlier this year, 

Esther has plans to drop her debut 

album by the end of the year. 

“All the songs are written and 

composed by me,” she adds. 

BE INSPIRED: “After my 

Jessie J performance went viral, 

I was targeted by online bullies. 

But I’ve learned to stand up to 

anything that comes my way and 

to channel the hurt from malicious 

comments into my music.”

TAIM AL FALASSI , 
YOUTUBE STAR 

BOLD MOVE: Taim has dreamed 

of working in front of the camera 

since childhood when, as an 

eight-year-old girl, she presented 

her father with a newspaper advert 

looking for TV presenters. “He 

saw the and he threw it away,” 

she recalls. Undefeated, Taim 

persevered and by the time she 

started her Visual Communications 

degree a decade later, she had 

her father’s backing. 

WORK ETHIC: Taim is keen 

to dispel the myth that being a 

YouTuber is an easy life. “Some 

people think that what I do is 

useless and not beneficial because 

it's about lifestyle, travel and 

food. They think I became famous 

overnight, which is wrong. It took 

a lot to reach where I am right 

now. Behind the lens, it takes a lot 

of hard work and passion. Being 

a female who vlogs and shares 

her private life was tricky, but I 

know my limits.”

FUTURE GOALS:  Taim already 

has a string of accolades under 

her belt – including winning 

Vlogger of the Year and Social 

Media Travel Star, not to mention 

being tipped as one of the region’s 

most influential female Arabs –  but 

she has a lot more she wants to 

achieve. Whatever comes next, 

she’ll put her all into it, 

she vows. “With confidence, 

passion and continued hard work 

comes success.”  

BE INSPIRED: “I've been an 

influencer, traveller and social 

media personality for three years 

and it’s one of the most interesting 

roles. Exploring the universe 

inspires me; seeing new cultures, 

meeting new people and visiting 

new places.”

MARIAM AL 
HASHEMI 
EXECUTIVE DIRECTOR, DUAL 

INVESTMENTS

BOLD MOVE: Joining a patriarchal 

family business as a female was not 

without its challenges for Mariam 

– but it seems there was no better 

woman to take the reins of her 

family’s retail and F&B empire. “In 

a family business historically run by 

men with strong opinions, it was 

sometimes a challenge to find my 

voice and speak my mind. Luckily 

for me, my father has taught all his 

children to stand up for what they 

believe in even if it ruffles a few 

feathers. My father is my biggest 

inspiration. He is a self-made man 

who has taught me that any dream 

is attainable as long as you work 

hard enough and dedicate yourself 

to the goal. I am lucky to have him 

in my life – he is truly my hero.” 

WORK ETHIC: Not content to 

just slot into the family business 

without the business nous behind 

her, finance graduate Mariam 

worked in the banking industry for 

seven years. She then completed a 

Masters in International Marketing 

from King’s College, London, 

tapping into her passion for fashion 

retail. “Once I graduated and 

began my banking career, I was 

able to gain valuable experience 

which I knew would one day 

help me when I joined the family 

business. My next goal was to lay 

a stronger foundation for the move 

into fashion and so I decided to 

pursue a Masters with an emphasis 

on retail and branding,” she says.

FUTURE GOALS: “My ultimate 

goal is to turn Dual Investments from 

a regional retailer into a diversified 

global powerhouse. The only way 

to achieve this is through hard work 

and dedication, and given today's 

global economic climate, some 

smart manoeuvring.” 

BE INSPIRED: “I want to show 

all the youth in the region that 

hard work does pay off. I believe 

that the region’s most valuable 

resource is its youth and we have 

to encourage their entrepreneurial 

spirit whenever we can.”
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WITH THE GLITTERING AWARDS 

EVENING SET TO TAKE PLACE 

NEXT MONTH, IT’S YOUR LAST 

CHANCE TO LOG ON TO 

EMIRATESWOMAN.COM  TO VOTE 

FOR YOUR FAVOURITES.

ONCE AGAIN, EMIRATES WOMAN 

IS CELEBRATING THE UAE’S 

GAME-CHANGING VISIONARIES, 

THE HUMANITARIANS MAKING 

A DIFFERENCE, THE ACHIEVERS 

SMASHING GLASS CEIL INGS 

AND THE ARTISTS USING THEIR 

CREATIVE VISION TO HELP PUT 

THE REGION ON THE MAP. 

PREPARE TO BE INSPIRED.  

YOU'VE SPOKEN, WE'VE LISTENED AND THE NOMINEES ARE 

ALL IN. IT’S NOW TIME TO VOTE FOR THE WINNERS OF THE 

EMIRATES WOMAN, WOMAN OF THE YEAR AWARDS 2016
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BARBARA EVANS 

FOUNDER, RAGS TO RICHES 

WOMAN ON A MISSION: As 

a retired stay-at-home grandmother, 

Barbara was searching for a way 

to make a difference when she 

founded the children’s clothing 

charity Rags to Riches in 2014. 

Inspired by her idol Lillian Weber 

who, at nearly 100 years of age, 

made one dress a day for African 

charities (“What a lady! And she is 

still going strong!”), Barbara started 

collecting unwanted fabrics and 

making clothes for needy children. 

SKILL SET: In her native England, 

Barbara started sewing at the age 

of seven, becoming a tailor at 15. 

Since then she’s made everything 

from hats to armchairs. “At one 

point, the company I was working 

for won the contract to make the 

athletes' tracksuits for the 1988 

Olympic Games in Seoul. It made 

me very proud  to watch the 

opening ceremony and know that 

we had hidden messages of good 

luck in all the pockets!” Now, she’s 

using her skills to change lives, one 

stitch at a time. She recently took a 

trip to the Turkish border where she 

taught 30 Syrian mums to make 

clothes, bags and baby quilts. 

“Success to me means children 

who had nothing to wear, now 

have something new to wear for 

the future.”
THE FUTURE LOOKS BRIGHT: 

With a 17-strong team making 

clothes for needy children across 

the Emirates, Rags to Riches 

has achieved so much since its 

inception two years ago – even 

gaining global recognition as far 

afield as the UK, USA and 

New Zealand. 

WHERE THERE’S A WILL: “I want 

to create as many sewing circles 

as possible who can multiply 

many times what I can achieve, so 

instead of 100 garments a week, 

we achieve thousands. It inspires 

me to know that these finished 

clothes will make many children 

warm and happy, and they will 

look good.”

ANDREA GUY
CO-FOUNDER, OUT OF 

THE BLUES 

WOMAN ON A MISSION: It 

was her own personal battle with 

depression that prompted British 

expat Andrea to launch Out of 

the Blues, a support group for 

women with postnatal depression 

(PND). “I have personally walked 

the long and lonely road of 

postnatal depression and PTSD 

(post traumatic stress disorder) and 

I remember only too well how that 

feels. I never want to see another 

woman take that walk alone,” she 

says. “Surviving mental illness was 

my biggest hurdle but creating 

Out of the Blues to offer support to 

others in a region where previously 

there was nothing has helped me 

as much as it has helped others.”

SKILL SET: As co-founder, Andrea 

oversees the running of the group, 

mentoring volunteers, arranging 

group sessions and coffee 

mornings and meeting women 

affected by PND and their families. 

Her passion and drive is inspired 

by her children.

THE FUTURE LOOKS BRIGHT: 

Andrea has already touched so 

many lives, and hopes to continue 

to expand the support network. 

“Ultimately we would like to have 

a drop-in facility for people – a 

safe place where they can come 

and talk, laugh, cry… Whatever 

they need, and know they won’t 

be judged or turned away.”

WHERE THERE’S A WILL…: 

“My children are my strength and 

my inspiration. Mental illness is 

something that affects the whole 

family, not just the one suffering, 

and if they can get out of bed 

every day and embrace life, then 

so can I.”

KAWTHAR 
MAKAHLAH 

FOUNDER & CEO, BCI GROUP

 

WOMAN ON A MISSION: 

Kawthar launched herself into 

the beauty business in 2002 

with the opening of the Beauty 

Connection Spa, thriving in the 

female-dominated industry. “I opened 

Beauty Connection Spa solely for 

the purpose of working in a field 

where women are empowered,” 

she says. “I wanted to challenge the 

idea that women cannot compete 

in the business world.” Since then 

her empire has grown to include 12 

beauty subsidiaries across the GCC, 

300 employees, 3,000 products, 

100 brands, and even her own nail 

polish line, KOKO – the first Halal-

certified lacquer in the region.

SKILL SET: Beauty Connection Spa 

under Kawthar’s reign has excelled 

on both the local and international 

stage, ranked as the biggest day spa 

in the world and setting a Guinness 

World Record for the most nails 

filed and varnished in eight hours. 

It’s accolades like these that fuel her 

passion. “With these achievements, 

we have proved and will continue to 

prove that every one of us, regardless 

of gender, can do whatever it takes to 

be successful in pursuing our dreams.”

THE FUTURE LOOKS BRIGHT: With 

a 95 per cent female workforce 

from underprivileged socio-economic 

backgrounds, Kawthar hopes to 

continue changing the lives of her 

employees through education and 

empowerment. “My workforce are 

widows, single mothers, orphans, 

women with special needs and 

uneducated females that we have 

recruited from all over the world, 

trained, employed and mentored. 

Seeing them becoming more 

independent and successful in their 

lives proves to me that anyone is 

capable of doing anything. They are 

real soldiers.”

WHERE THERE’S A WILL…: “At 

BCI, we want to inspire women to 

achieve their passions and dreams, 

no matter how big. We need to 

teach them that there is no reason 

not to. My core purpose is to have 

gender equality, female education 

and female empowerment.”

AMAL GALAL 
SABRY
FOUNDER AND MANAGING 

DIRECTOR, EMIRATES AUTISM 

CENTRE 

WOMAN ON A MISSION: 

Amal founded the Emirates Autism 

Centre in 2007, bringing with 

her over 25 years' experience in 

dealing with the condition, as a 

mother to her autistic son, Amr. “I 

was told autism would not allow 

my son to receive an education 

and that his condition essentially 

meant mourning all the hopes and 

dreams I had for my little boy.” 

But, unwilling to limit her son’s 

future, Amal set about realising her 

son’s true potential and in 2001, 

Amr was the first autistic child in 

the UAE to be integrated into a 

mainstream high school. 

SKILL SET:  Amal has worked 

tirelessly on behalf of families with 

autism for over two decades. Her 

proudest moment? “The day my 

son Amr became the first autistic 

child in the country to be integrated 

in a school. It was a testament to 

years of hard work with Amr. This 

also opened doors for thousands 

of children with autism to receive 

a typical education and follow in 

his footsteps towards growth and 

independence.”

THE FUTURE LOOKS BRIGHT: 

“My vision for the Emirates Autism 

Centre is to be one of the world 

leaders in boosting the quality 

of life for individuals with autism 

and their families. My vision for 

my wonderful students is for them 

to fulfil their true potential and 

achieve the maximum level of 

independence possible. You see, 

the hardest thing about having 

a child with autism is that the 

parents won’t live forever. As a 

mother to an autistic child myself, I 

work relentlessly to prepare all my 

students, my son included, for a life 

that won’t always include me in it.”

WHERE THERE’S A WILL…: 

“Every milestone I achieve with 

every single child drives my 

passion and motivates me to 

raise the benchmark for them and  

myself every year. Every child is 

a journey.”

HARSHA 
MAKHIJA
FOUNDER, NEW LIVES NEW 

BEGINNINGS 

WOMAN ON A MISSION: It 

was during a 2010 trip to the 

Indian Himalayas that aspiring 

photographer and Pilates instructor 

Harsha found her true calling: 

helping underprivileged children 

in Ladakh – a region of India 

devastated by flash flooding – get 

access to education.   

SKILL SET: Harsha acts as a 

sponsorship facilitator, caring 

for 50 children in the Indian 

Himalayas and supporting them 

in their education. “I ensure 

the children under my care 

have sponsors who fund their 

education and boarding. I also 

take care of any medical needs 

that arise with the children such 

as treatment for Hepatitis B, eye 

surgery, dental care and plastic 

surgery for children with birth 

abnormalities.” She is also a 

tireless fundraiser, recently walking 

in sub zero temperatures along the 

Chadar River to raise funds for the 

construction of a local 

hostel project. 

THE FUTURE LOOKS BRIGHT: 

“My long-term goal is not only to 

ensure that the 50 children under 

my care complete their secondary 

education, but also that they 

are equipped with the life skills 

and support needed to pursue 

their chosen path and become 

financially self-sufficient.” Harsha is 

also working with the Dubai-based 

Clover Medical Centre to set up 

a dental clinic at a local school 

in Ladakh. 
WHERE THERE’S A WILL…: “I 

was inspired to dream by an old 

high school teacher. She taught me 

how to give words to my thoughts. 

And that being true was more 

important than being right.”
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SARAH ALAGROOBI 
CONCEPTUAL ARTIST 

WOMAN ON A MISSION: A rising star in the Emirati art world, Sarah has overcome resistance to her progressive work from some factions of Emirati society who viewed her ideas as too radical. “A lot of my work was seen as controversial and the cultural dialogue that the work would ignite was not always positive.” But, a true artist, Sarah relishes the conversations her work inspires. “That controversy was my intention,” she adds. SKILL SET: A furniture designer, film maker, artist and designer, there are many strings to Sarah’s bow, but perhaps her most cherished endeavour was creating a chair named after her late grandmother. “It’s a piece entitled ‘Amal’s Prayer Chair’,” she says. “Sadly, my grandmother passed away before the chair was completed which is why I named it after her. I believe it will be my life’s greatest achievement because it holds such a dear place in my heart. It was the birth of my drive to become a conceptual artist.”THE FUTURE LOOKS BRIGHT: Keen to continue learning, Sarah is about to embark on a Masters in Fine Art at the Royal College of Art, London. 
WHERE THERE’S A WILL…:  “I am the designer that I am today because I chose to live by the motto: ‘It is better to ask forgiveness than to ask permission.’”

ANDRAYA FARRAG
FASHION DESIGNER AND FOUNDER, BEDOUIN 

WOMAN ON A MISSION: After launching her own contemporary womenswear brand, Bedouin, before the age of 25, Andraya is one seriously gutsy lady. “Being a 25-year-old woman and starting my own business was a very scary prospect. You come across all kinds of hurdles that you don’t expect, but you learn to persevere. I have learnt to appreciate every small achievement and be grateful that I am doing what I love. I also learnt to take risks, as you don’t regret the things you do, only the things you don’t do!”
SKILL SET: Starting your own fashion label may be the stuff of every fashion graduate’s dreams, but then Andraya is not your average Central Saint Martins alum. Her CV reads like a style who’s who and she’s worked for everyone from Matthew Williamson in London to  Marchesa & Edun in New York and DVF in Bangalore, India.      “I learnt so much from the inspiring people that surrounded me, but mostly I learnt that determination and creativity are two of the most important skills to harness.”THE FUTURE LOOKS BRIGHT: Andraya has represented Dubai at London Fashion Week for two years running, now she hopes to take the Bedouin philosophy global. “My ultimate goal is to develop Bedouin into a brand that gives women an inner confidence and encourages spontaneity. Through my designs I would love for women to feel flattered and comfortable, giving them more time to achieve their life dreams.”WHERE THERE’S A WILL…: “I am just a normal girl that dreamed big and worked hard. I hope that I can encourage other people to become entrepreneurs. With determination you can achieve anything you dream of.”

NARDINE FARAJ MBC TV PRESENTER/ACTOR 

WOMAN ON A MISSION: After three years as one of the lead presenters on MBC’s celebrity gossip show E.T Bil Arabi, Nardine is ready to diversify. “This year I will be starring in a Ramadan TV series with a diverse cast led by one of the region’s most renowned Arab     celebrities, Yousra.”
SKILL SET: Nardine began her career on Egyptian radio, landing her first TV gig on Arab’s Got Talent. From the outset, she was captivated by the industry. “I loved the thrill of being on TV and interacting with the different contestants.” But her biggest achievement has been in her personal life. “Being part of an amazing family and raising my kids is my biggest achievement. Like most working women, finding the right balance between family life, work and social life has been challenging, but a good support system and a set routine has helped me.”

THE FUTURE LOOKS BRIGHT: Nardine dreams of emulating the career of her idol, US TV host Ryan Seacrest. “He is one of the most watched and respected presenters on the screen, and I admire his dedication, professionalism and his drive to diversify his career.”WHERE THERE’S A WILL…: “My ultimate goal is to host and produce my own show, where I can talk to women around the world about topics that really matter to them, from work struggles to socio-cultural challenges.”

DANA DAJANI ACTOR, WRITER AND 
PRODUCER, FOUNDER, THE HUMAN SPIRIT PROJECT 

WOMAN ON A MISSION: Actor, writer, producer… There is little Dana can’t do. “I do a bit of everything!” she laughs. “I am an actor of film, television and theatre; a writer of poetry, prose and scripts; and a producer and presenter of cultural, creative and corporate events.” Her true passion project however is The Human Spirit Project, a non-profit that raises funds through charitable events and performances. SKILL SET: A Columbia alum, Dana started in Chicago before moving to Dubai in 2011 where she garnered critical aplomb for her stage and screen work, and launched her charitable endeavours. 
THE FUTURE LOOKS BRIGHT: Dana hopes to help grow the emerging creative scene in the region. “Dubai is full of people with voices, vision and vitality. And we want to express ourselves! My goal is to build a creative rehearsal space for artists in Dubai. A place to roll up your sleeves and make your dream. It will be a café to nourish the body with great vegetarian food, while you nurture your talent in one of the fully equipped music, dance, and theatre rehearsal rooms.” WHERE THERE’S A WILL: “I love that in every new production that I have undertaken in the past five years in the UAE, I have got to work with amazing creative visionaries – whether that is a drama therapy programme in Abu Dhabi for children with autism, or in Sharjah with the Middle East Theatre Academy and the Kevin Spacey Foundation, or in the Short + Sweet Theatre Festival Dubai.”

DEEPA BHATIA AND RACHAEL BROWN
CO-FOUNDERS AND 
DIRECTORS, CAPSULE ARTS 
WOMEN ON A MISSION: After starting their arts consultancy Capsule Arts in 2012, Deepa and Rachael have become the region’s go-to art experts, but their latest project as art consultants for Dubai’s new Rove hotel is their most ambitious project to date. “It’s the first time we’ve been appointed to work on an entire brand. It’s also a home-grown Dubai brand so it’s been fantastic to be a part of its development and to have so many local artists associated with the project,” says Rachael. SKILL SET: However, there is no one more suited to the challenge than this duo. With backgrounds rooted in art and design – Deepa is a trained interior designer while Rachael is a Fine Arts graduate – they both have over a decade of experience working with artists for hospitality projects, art commissions, exhibitions and events. With business nous as well as creative sensibilities, the pair also launched their own print collection in 2013. 

THE FUTURE LOOKS BRIGHT: Though the duo have made great strides in putting Dubai on the international arts map, there is much more they’d like to achieve. “Dubai’s reputation as an arts hub in the region has grown immensely in recent years. The next phase needs to be investors, collectors and corporates looking to support local rather than buying in big name artists from other parts of the world – this is something we strongly support with our work,” says Rachael. 
WHERE THERE’S A WILL…:  “We inspire each other greatly, and I wouldn’t choose anyone else to be my partner as it’s our shared vision and ambition that drives us daily to grow as a company and become leaders in our field,” adds Rachael. 

A R T I S T S 
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ASMA BAJAWA FOUNDER AND MANAGING DIRECTOR, PEOPLEFIRST HR CONSULTANCY 

WOMAN ON A MISSION: It takes serious guts to start your own business in the middle of a global recession, but that’s exactly what Asma did in 2008 when she launched her own HR consultancy, PeopleFirst. But then Asma is more than used to battling the odds and coming out on top. “Life has been tough and thrown many challenges my way. I have always managed to be resourceful and find the energy, drive and commitment to work through challenges.”SKILL SET: Born into a strict Asian family in the UK, she was married by 19 and a mother by 20. It would be 20 years – including ten as a full time carer to a sick husband – before she’d launch herself in the business world. Asma quickly made up for lost time, working first for a blue chip multinational in the UK, and then landing several HR directorship roles at high profile companies in the UAE – including Du Telecommunications and Abu Dhabi Airports Company. She now employs a team of 15 HR specialists and works with public and private sector companies throughout the GCC. 
THE FUTURE LOOKS BRIGHT: Asma plans to develop PeopleFirst on a global scale – but on her own terms. “I get a lot of offers to grow and diversify the business but what is important to me is doing meaningful work and growing the company at a pace that we can sustain without compromising the quality of what we do.”

WHERE THERE’S A WILL: “To win this award would recognise and celebrate every woman that is prepared to work hard to achieve her dreams and be her best self, despite the odds.”

IDA TILL ISCH  DIRECTOR GENERAL, EMIRATES WILDLIFE SOCIETY

WOMAN ON A MISSION: Working in association with the World Wildlife Federation to drive positive environmental change in the UAE is a dream come true for Danish-born Ida. “To be able to work on issues I am so passionate about, with one of the world’s most trusted brands (WWF) is amazing.” But the demanding role has not been without its challenges. “When I was promoted to Director General, I was five months pregnant with my second child. I wanted to make sure the organisation continued to evolve, but at the same time, I had two small children under three years old needing a lot of love and care. As many women know, it can be challenging to balance career and being a good mother, but it is possible!”
SKILL SET: Ida started at EWS in 2007 as Marketing Director with a desire to make a change. “I realised that while there are many who share my passion for the environment, more needed to be done to drive real, tangible action with lasting impact.” Since then she has worked tirelessly to address the most pressing environmental threats in the UAE. “It’s been an exciting and inspiring journey and I’m very proud of what the organisation has achieved in that time.” 

THE FUTURE LOOKS BRIGHT: Ida currently leads a team of 40 passionate and talented environmentalists, and she has plans to expand EWS’ reach in the future. “My goal remains to keep motivating and inspiring others to push the UAE’s environmental agenda forward and work with all sections of society to make a positive contribution to protect our natural world and limit the impact of climate change.” 
WHERE THERE’S A WILL:  “I firmly believe that inspiring    and empowering women the world over is key to safeguarding our future.”

SHAMSA SALEH CEO, DUBAI WOMEN ESTABLISHMENT

WOMAN ON A MISSION: As CEO of the Dubai Women Establishment, there are few who have done as much to further the lives of women in this region than Shamsa. Among the many projects and events conceptualised during her tenure are the Arab Women Leadership Forum, Women in Board Initiative, Women Leadership Exchange Program, Emirates Leaders Gathering and The National Child Care Centres Project. 
SKILL SET:  Shamsa began her career with Dubai Women Establishment in 2008, rising up the ranks from Director of Strategic Development & Corporate Development to Chief Executive Officer in 2011. Under her management, DWE has grown from strength to strength which includes the initiation of crucial projects to enhance the role of UAE women as vital workers and contributors in their society.THE FUTURE LOOKS BRIGHT:  Shamsa is focussed on creating gender equality in the region and is thankful to government bodies like Dubai Women Establishment and the UAE Gender Balance Council for supporting women     in business. 

WHERE THERE’S A WILL…: “The opportunities are out there to contribute and actively participate in the UAE's socio-economic development; women simply need to seize those opportunities and never look back,” she says.

TATIANA ANTONELLI ABELLA 
FOUNDER AND MANAGING DIRECTOR OF ONLINE GREEN DIRECTORY, GOUMBOOK 

WOMAN ON A MISSION: As a passionate environmentalist, Tatiana made the region sit up and take notice of their eco footprint when she launched Goumbook in 2009. She quickly dismissed the naysayers who saw the green information resource as a passing fad. “Six years ago, people didn’t take me seriously. ‘Going green’ was fashionable and eco was the buzz word, and they thought Goumbook was just following the herd. But we’ve since become a trusted point of reference.”SKILL SET: Not one to rest on her laurels, Tatiana has spearheaded several eco initiatives including the Give a Ghaf Tree Planting Program and the Drop It campaign advocating filtered tap water over bottled water. After studying architecture in Paris and Rome, she admits the role has been a baptism of fire. “When you start your own enterprise you put all you have in it, from being a creative, a marketer, a manager and a public speaker – I was not used to speaking in public, I was terrified! But I learned. Now I speak confidently and I am able to inspire change.”
The future looks bright: To say Tatiana wants to change the world is not an empty platitude. “I would like to reach a million trees planted in the UAE, planting proper forests of indigenous trees. I would like to see Dubai becoming the first plastic bottle-free city in the world.” Above all else? “To leave the world a bit better than how I found it.”

WHERE THERE’S A WILL…: “I am inspired by people who think positively, who fight for what they want, for what they need, for survival and for a better life. I am inspired by generosity and kindness, by people who have little and give to the ones who have nothing. Those are the people who will change the world for the better.”

JOY AJLOUNY FOUNDER & CREATIVE DIRECTOR, FETCHR 

WOMAN ON A MISSION: It takes a special kind of entrepreneur to raise US$11 million for a start-up venture, but that’s exactly what Joy accomplished when she launched Fetchr, an Uber-like GPS-tracked parcel delivery app. “That’s my biggest achievement, not just as an Arab woman but as a woman, period. Only one per cent of all women have ever achieved that. I can’t believe I have done that sometimes. I feel like I’m going to wake up and it’s all been a dream.”
SKILL SET: Joy began her career in retail, working in the changing room of a clothing store (“Not fun at all”), before working her way up to head buyer. She went on to open her own New York fashion store before founding e-commerce company Bonfaie, a platform for undiscovered brands. Since launching her “baby” Fetchr in Dubai, she’s been hands on, around the clock. “Everything that is Fetchr that is seen by the outside world goes through me. In reality, I do everything from washing the dishes to wearing a baseball cap in the warehouse training the drivers on customer service. When you are in a start-up, you do everything you need to do to get the job done.”

THE FUTURE LOOKS BRIGHT: After successfully selling Bonfaie in an acquisition deal with Moda Operandi, Joy has similar plans to monetise Fetchr. “My ultimate goal is a sweet acquisition or an IPO (stock market launch), whichever comes first.”
WHERE THERE’S A WILL:  “I am the daughter of a Palestinian refugee and my mother gave me my survival instinct. She made me tough. Fear is a waste of time. Instead, I focus on and create positive energy.”
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RAHA 
MOHARRAK 

ADVENTURER 

WOMAN ON A MISSION: 

“Woman are capable of anything. 

Even a Saudi woman can stand 

on top of the world,” proclaims 

Raha. And conquer the world she 

did: one summit at a time. Her 

love affair with altitude started with 

a Kilimanjaro climb in 2011 and 

since then she has climbed eight 

of the world’s largest summits, 

including Everest in 2013 – the 

first Saudi woman to do so. 

SKILL SET: The American University 

of Sharjah graduate credits her 

parents with her can-do attitude. 

“I was blessed with parents who 

never asked me to change, who 

taught me to dream big and live 

even bigger, and they raised me 

with the belief that life is what 

you make of it.” Still, she had 

to work hard to get to the top. 

“I’m a desert-born Arab woman; 

almost everything was difficult! 

From training to gear preparations, 

societal pressures, and even visa 

applications, it was all challenge. 

But it was worth the heartache,” 

she adds.
THE FUTURE LOOKS BRIGHT: 

There are sure to be many more 

adventures to come for Raha – the 

word ‘no’ is not in her vocab. 

“When I first decided to climb 

Everest, I was told I couldn’t. And 

at that moment, I knew I would, 

no matter what. No is the most 

powerful motivator, if you let it be.” 

What’s next? “I want to see, feel, 

hear and taste it all,” she says, 

cryptically. Watch this space. 

WHERE THERE’S A WILL...: 

“I made history as the first Saudi 

woman to climb Everest, proving 

you can attempt the impossible 

and maybe even achieve it, no 

matter where you are from. Mine 

is the story of the girl that could.”

NEZ GEBREEL
CEO, DUBAI DESIGN AND 

FASHION COUNCIL

WOMAN ON A MISSION: 

Nez has been mentoring artistic 

talent for 15 years – long before 

Dubai’s flourishing arts and culture 

scene was established. In her 

current role heading up the Dubai 

Design and Fashion Council, 

she strives to get local artists the 

recognition they deserve. “There 

are always hurdles along the way, 

but what’s great about this industry 

is that people are collaborating 

and working together towards 

one vision.” 

SKILL SET: Nez’s background is 

firmly rooted in the arts, with a 

career that has spanned fashion, 

music, film and TV. She also runs 

a non-profit organisation called 

Noon Arts, supporting Libyan 

artists and their work. 

THE FUTURE LOOKS BRIGHT: 

Nez is all about securing Dubai’s 

future as a fashion and design 

hub. “My role is to nurture local 

and regional talent across various 

areas of design, including 

architecture, product design, 

interior design, fashion design and 

graphic design. 

WHERE THERE’S A WILL…: 

“Our aim is to raise the profile of 

Dubai as a regional and global 

destination for design 

and fashion.”

NAHLA AL 
ROSTAMANI
RACE CAR DRIVER/RACE 

OFFICIAL 

WOMAN ON A MISSION: 

When other 12-year-old girls were 

playing with dolls, Nahla – the 

first female Emirati F3 driver – was 

getting behind the wheel of a race 

car for the first time. Two decades 

on, her passion for motorsports 

shows no sign of abating, though 

many have questioned her atypical 

career choice. “I had to stand tall 

and prove to society and to my 

culture that I am not doing anything 

wrong, I am just pursuing my 

dream and passion. As a result, 

I have gained respect, love and 

more loyal friends.”

SKILL SET: Nahla has worked 

her way up the ranks of the 

motorsports world, working as a 

time-keeper at Dubai Autodrome 

before landing a role at Yas 

Marina Circuit as Deputy Circuit 

Manager. As an Emirati woman 

working in F1, she’s had her fair 

share of doubters, but she’s proved 

them all wrong. “I’ve proved I’m 

professional and passionate about 

motorsport. No negativity will bring 

me down.”
THE FUTURE LOOKS BRIGHT: 

The F1 boys’ club better watch 

their backs, because this girl is 

gunning for their jobs – and when 

she sets her mind to something, she 

goes for it with gusto. “My whole 

career, I’ve listened to my heart 

and followed my passion. My 

goal is to work with the Formula 

One management and be a Team 

Principal for the Red Bull team.”

WHERE THERE’S A WILL…: 

“Motorsports is a man’s world. 

If I’ve opened the doors for 

other women to succeed in the 

motorsports field, then my 12 

years of ups and downs didn’t go 

to waste.”

THURAYA AL 
ZAAB
PARALYMPIAN

WOMAN ON A MISSION: As 

the first Emirati woman to compete 

in the Paralympic Games in Beijing 

in 2008, Thuraya is something of 

a superwoman. Left paralysed on 

one side of her body by a stroke 

at the age of 29, it took years of 

rehabilitation and training before 

she scooped gold medals in the 

javelin and shot put in the 

2010 Asian Games in 

Guangzhou, China. 

SKILL SET: Thuraya is quick to 

dismiss the incredible hard work 

and determination that have got 

her where she is, simply saying: 

“My challenges are in the past, 

thank God.” But speaking in a 

film about her life, My Incredible 

Story, which was launched by 

the Doha 2015 IPC Athletics 

World Championships Organising 

Committeeshe, she gave some 

indication of the toughness of her 

human spirit, saying: “It was my 

physical situation that led me to 

take up para-athletics. Sport to me 

is hope. It is giving. It renewed my 

weak muscles and also moved me 

from a state of reclusiveness and 

depression to a state of 

hope, determination and a 

perpetual smile.”

THE FUTURE LOOKS BRIGHT: 

Thuraya’s focus in on coaching 

future generations to follow their 

athletic dreams. “I hope to continue 

with sport coaching. 

With determination and will 

power, the UAE can achieve more 

sporting goals.”

WHERE THERE’S A WILL…:  

“There is nothing stopping any 

woman from becoming a star in 

the sky. Arab women are a great 

example of feminine excellence 

across social, cultural and 

athletic fields.”

MIRANDA HILTON
CEO, FAMILY SOUK VENTURES 

WOMAN ON A MISSION: 

A trained lawyer, Miranda’s big 

break came in 2011 when she 

spotted a gap in the Middle 

Eastern retail market for a trusted 

parenting brand, and babysouk.

com was born. After partnering 

with bubsboutique.com in 2014, 

Family Souk Ventures is now one 

of the region’s leading distribution 

businesses exclusively representing 

award-winning parenting brands 

across the GCC region.  

SKILL SET: Miranda has over 15 

years’ experience in managing, 

owning and operating a business, 

but Family Souk has been her 

biggest passion project to date. 

“We have got to where we are 

because we genuinely believe in 

our goal and mission – we are 

all parents who have found the 

world of parenting products to be 

overwhelming and we don’t have 

the time or the information to often 

wade through all the options. We 

only promote premium products 

and brands and we try and test 

every one of our products,” 

she says.
THE FUTURE LOOKS BRIGHT: 

Though the business was born in 

the UAE, Miranda has ambitions 

to take it global. “We would like 

the brands we represent and our 

online platform to be the trusted 

leader in each market it operates 

in, offering the very best of the 

best across all spectrums to make 

parenting, if we can, just that little 

bit easier and lighter.”

WHERE THERE’S A WILL…: 

“Trying to be your best self is 

what we should be aiming for – 

retaining and understanding your 

sense of self, that’s what’s going to 

help you get the most out of life.”

CATEGORY SPONSOR

DR NUJOOD AL 
SHIRAW
EVENTS DIRECTOR, 4GET-ME-

NOT

WOMAN ON A MISSION: 

Nujood joined Alzheimer’s 

awareness group 4Get-Me-Not 

as a volunteer in June 2013 

before progressing to Events 

Director. “My association with 

4Get-Me-Not started when I was 

a medical student. In my 3rd year 

of university, I noticed that there 

are some limitations to a doctor’s 

role and I wanted to reach out to 

individuals who perhaps could not 

visit the hospital for some reason. I 

found out about 4Get-Me-Not and 

I reached out to them and have 

been a part of the family since. I 

later realised the stigma associated 

with mental illness in the region 

and the need for awareness.“ 

SKILL SET: A physician and 

intern under the Dubai Health 

Authority, Nujood gives up her 

own time for this worthy cause. 

“My role is to be on the lookout 

for event opportunities that can 

spread awareness of Alzheimer’s. 

We aim to not only support the 

families affected by this terrible 

illness but also to be able to 

guide individuals to detect the 

early warning signs. I also help in 

ensuring the event goes smoothly 

and recruit volunteers to the 

organisation.”

THE FUTURE LOOKS BRIGHT:  

“My ultimate goal is to be an 

asset to the community by not 

just excelling in my work but 

also by my continued community 

involvement. I want to be able 

to impact several lives in a 

meaningful way,” says Nujood. 

WHERE THERE’S A WILL…: “I 

want it to serve as an inspiration 

for other young women in the 

region to encourage them to focus 

on their education and be involved 

in community work. Women can 

excel in both their personal and 

professional lives.”

HAYLA GHAZAL
YOUTUBE STAR, UN CHANGE 

AMBASSADOR FOR GENDER 

EQUALITY, AND FOUNDER, 

HAYLA COUTURE 

WOMAN ON A MISSION: 

YouTube star Hayla may be just 

20 years old but she has already 

attracted one million subscribers 

and 150 million views to her 

Arabic channel – making her the 

biggest female YouTube star in the 

MENA region. Keen to put her 

powerful position to use, she was 

appointed Change Ambassador 

for Gender Equality by the 

United Nations. 

SKILL SET:  Much more than just 

a flash-in-the-pan YouTuber, Hayla 

has worked in front of the camera 

for five years, starting her career 

in TV commercials. Instead of 

waiting around for her lucky break, 

at 18, she decided to create her 

own luck. “I did not want to wait 

for the next opportunity I got to 

present. I wanted to present and 

create content anytime, anywhere 

and about anything. So I turned 

to YouTube at the age of 18.” As 

well as filming comedy videos for 

her vlog, Hayla is also a successful 

retail entrepreneur with two bridal 

and evening gown boutiques in 

the Hayla Couture empire – the 

first opened when she was just 19 

years old.    

THE FUTURE LOOKS BRIGHT: 

“By being part of the first group 

of female YouTube creators to join 

the UN in their efforts to call for 

gender equality, I hope to help 

other girls find their voices and tell 

their stories so that they too can 

share their perspectives on the 

challenges we all face as 

women today.”

WHERE THERE’S A WILL: “My 

comedy videos highlight some of 

the gender stereotypes that still exist 

in our society. By shedding light 

on them, I hope to make social 

change. That change is 

already happening.”

ESTHER EDEN 

SINGER/SONGWRITER 

WOMAN ON A MISSION: 

When she was just 16, Esther 

performed for international 

superstar Jessie J who was so 

impressed by the young singer that 

she invited her on stage to perform 

at her Dubai concert. Since then, 

Esther’s fan base has grown and 

two years on, she is signed to 

Universal Music.    

SKILL SET: Esther, the daughter of a 

jazz singer, grew up in a musical 

household and she got her first 

guitar at 13. “I started learning to 

play it myself and posted a cover 

on YouTube which got a lot of 

attention. Since meeting Jessie J at 

my school, I have never looked 

back. I’ve continued writing songs 

and started producing. By the 

end of 2015, I was signed with 

Universal Music MENA. Though 

this all sounds like a fairytale, it 

has taken a lot of hard work and 

perseverance to get to this point.”  

THE FUTURE LOOKS BRIGHT: 

After releasing her first two singles, 

Is This Love and Phoenix, earlier 

this year, Esther has plans to drop 

her debut album by the end of the 

year. “All the songs are written and 

composed by me,” she adds. 

WHERE THERE’S A WILL…: 

“After my Jessie J performance 

went viral, I was targeted by 

online bullies. But I’ve learned to 

stand up to anything that comes 

my way and to channel the hurt 

from malicious comments into my 

music.”

TAIM AL FALASSI
YOUTUBE STAR 

WOMAN ON A MISSION: 

Taim has dreamed of working in 

front of the camera since childhood 

when, as an eight-year-old girl 

she presented her father with a 

newspaper advert looking for 

TV presenters. “He saw the ad 

he threw it away,” she recalls. 

Undefeated, Taim persevered and 

by the time she started her Visual 

Communications degree a decade 

later, she had her father’s backing. 

SKILL SET: Taim is keen to dispel 

the myth that being a YouTuber 

is an easy life. “Some people 

think that what I do is useless and 

not beneficial because it's about 

lifestyle, travel and food. They 

think I became famous overnight, 

which is wrong. It took a lot to 

reach what I am right now. Behind 

the lens it takes a lot of hard work 

and passion. Being a female who 

vlogs and shares her private life at 

home and outside home is tricky, 

but I know my limits.”

THE FUTURE LOOKS BRIGHT: 

Taim already has a string of 

accolades under her belt – 

including winning Vlogger of the 

Year and Social Media Travel Star, 

not to mention being tipped as 

one of the region’s most influential 

female Arabs – but she has a 

lot more she wants to achieve. 

Whatever comes next, she’ll put 

her all into it, she vows. “With 

confidence, passion and continued 

hard work comes success.”  

WHERE THERE’S A WILL…: 

“I've been an influencer, traveller 

and social media personality for 

three years and it’s one of the 

most interesting roles. Exploring the 

universe inspires me; seeing new 

cultures, meeting new people and 

visiting new places.”

MARIAM AL 
HASHEMI
EXECUTIVE DIRECTOR, DUAL 

INVESTMENTS

WOMAN ON A MISSION: Joining 

a patriarchal family business as a 

female was not without its challenges 

for Mariam – but it seems there was 

no better woman to take the reins of 

her family’s retail and F&B empire. 

“In a family business historically run 

by men with strong opinions, it was 

sometimes a challenge to find my 

voice and speak my mind. Luckily 

for me, my father has taught all his 

children to stand up for what they 

believe in even if it ruffles a few 

feathers.” In fact, Mariam credits her 

father with her business capabilities.  

“My father is my biggest inspiration. 

He is a self-made man who has taught 

me that any dream is attainable as 

long as you work hard enough and 

dedicate yourself to the goal. I am 

lucky to have him in my life – he is 

truly my hero.” 

SKILL SET: Not content to just slot into 

the family business without the business 

nous behind her, finance graduate 

Mariam worked in the banking 

industry for seven years. She then 

completed a Masters in International 

Marketing from King’s College, London 

– tapping into her passion for fashion 

retail. “Once I graduated and began 

my banking career, I was able to gain 

valuable experience which I knew 

would one day help me when I joined 

the family business." 

THE FUTURE LOOKS BRIGHT: 

Mariam has big plans to steer Dual 

Investments into global territories. 

“My ultimate goal is to turn Dual 

Investments from a regional retailer into 

a diversified global powerhouse. The 

only way to achieve this is through 

hard work and dedication, and 

obviously some smart manoeuvring, 

given today's global economic 

climate.” 
WHERE THERE’S A WILL…: “I want 

to show not only young women, but 

all the youth of the country and region 

that hard work and dedication do 

pay off. I believe that the region’s most 

valuable resource is its youth and we 

have to encourage their entrepreneurial 

spirit whenever we can.”
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I
n association with Tryano and sponsors Marina Home, theoutnet.com, Fabergé and 

Gemfields, Skin O2, Palazzo Versace Dubai, African & Eastern and Jacobsons Direct 

Marketing Services, around 400 guests gathered on Tuesday evening to celebrate some of 

the most inspirational women living and working in the Emirates today.

Among the regal purple and gold décor and glimmering crystal chandeliers of the 

Palazzo Versace Dubai, an impeccably dressed crowd sipped on bubbles and nibbled 

dainty canapés before the award-giving kicked off. Whereas last year’s alfresco event saw a 

little rainfall, this time the only thing guests were dewy with were diamonds and well-placed 

highlighter, while the Laura Ingham Jazz Trio got the party started with some soulful tunes.

The 26 nominees, each of whom are making a marked difference to the UAE and beyond in 

the realms of art, business, philanthropy, entertainment and more, mingled with guests before BBC-

trained journalist Shahnaz Pakravan began the proceedings.

Addressing the 42 tables filling Palazzo Versace’s ivory-rose-adorned ballroom, Shahnaz noted 

that this year was particularly special. Not only is it the 12th annual Emirates Woman, Woman of 

the Year awards, but it is also the magazine’s 35th birthday.

“By my calculation, that was 1981 – many of you were not even born then,” the radio and 

news presenter joked, before paying tribute to a glossy that began life “way ahead of its time”.

“And here today, it’s an institution unto itself, still going strong in a cluttered and noisy market.”

However, we weren’t there to just celebrate our three-and-a-half decades – as Shahnaz noted, 

we had congregated to applaud “game-changing visionaries… energising not just their communities 

and their industries, but the country and the region”. 

Before the chic glass trophies were given out, Group Editor Sophia Serin took to the stage to 

thank all the nominees for their incredibly dedicated, passionate work.

“Emirates Woman‘s vision has always been the same: to support women in the region no matter 

their race, religion, or vocation,” said Sophia, clad in a gown by Lebanese designer Elie Saab, 

before wishing all the nominees the very best of luck.

features/ewa roundup
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R A H A  M O H A R R A K W I N N E R  O F  T H E A C H I E V E R  A W A R D A N D  T H E  E M I R A T E S  W O M A N O F  T H E  Y E A R

H A Y L A  G H A Z A LW I N N E R  O F  T H E  Y O U N G T A L E N T  C A T E G O R Y

A M A L  G A L A L  S A B R YW I N N E R  O F  T H E   H U M A N I T A R I A N  A W A R D

D A N A  D A J A N I W I N N E R  O F  T H E  A R T I S T C A T E G O R Y

S H A M S A  S A L E HW I N N E R  O F  T H E V I S I O N A R Y  A W A R D

T H E  W I N N E R S
So, who walked away with the trophies on the night?

The first category up was The Artists, sponsored by theoutnet.com – 

who also dressed most of the (very glamorous) Emirates Woman team. The 

award went to actor, writer and producer Dana Dajani, who is also the 

founder of The Human Spirit Project, a non-profit that raises funds through 

charitable events and performances.Admitting she was shocked to win, Dana told Emirates Woman 

backstage that the award was an “incredible honour” and thanked the 

audiences who come out to support her work, and the collaborators that 

continue to create and innovate with her. She also gave a shout-out to her 

fellow nominees, “bright shining lights” who inspire Dana and “so many 

others”. Dana, along with the four other winners, was also rewarded with 

something bright and shiny in the shape of a stunning Philip Stein watch 

from their Signature Large Collection. Sponsored by Marina Home, the Achiever award went to Raha 

Moharrak, a barrier-breaking adventurer who has scaled the world’s 

highest summits, including Kilimanjaro. Raha, who was the first Saudi 

woman to conquer Everest, has never let anything hold her back, telling 

the crowd that “women are capable of anything” and she just wanted to 

“scratch the glass ceiling”.Following her win, she told Emirates Woman she was going to give 

her award to her father – and then have another go at a mountain she’s 

determined to climb before she retires from the pursuit.
“I want to go back and try to finish Denali, the highest peak of 

Alaska… I nearly died when I tried it two years ago.”
Next up, the Young Talent category, sponsored by Fabergé and 

Gemfields, was won by YouTuber and boutique owner Hayla Ghazal.
At just 20 years old, the entrepreneur has also been appointed 

Change Ambassador for Gender Equality by the United Nations. That’s a 

cause she championed on the night, telling us backstage that her aim is to 

“empower women to make a change – because we can”.
 Woven between awards, everyone tucked into slow-cooked lamb 

served with a silky smoked aubergine purée, while a raspberry and 

yoghurt delight perfectly rounded off the evening.The Humanitarian award – sponsored by Tryano – went to Emirates 

Autism Centre founder Amal Galal Sabry. The ground-breaking Amal 

was inspired to launch the educational facility after helping her own son 

become the first autistic child in the UAE to be integrated into a mainstream 

high school. “This also opened doors for thousands of children with autism 

to receive a typical education and follow in his footsteps towards growth 

and independence,” she said. Backstage, she revealed that her daughter 

had secretly nominated her for the Emirates Woman award due to her 

immense pride at her mother and brother’s achievements.
“I feel happy because [this award] will make other women with a 

similar background feel like there’s success ahead,” said Amal. “[Autism] 

is not the end of the world.”Next came the Skin O2-sponsored Visionary category, which was 

awarded to Dubai Women Establishment CEO Shamsa Saleh. Truly 

a champion of females in the region, Shamsa has been instrumental 

in launching initiatives including the Arab Women Leadership Forum, 

Women in Board Initiative, Women Leadership Exchange Program, and 

The National Child Care Centres Project.Telling us she wholeheartedly believes the UAE can further close the 

gender gap in the next five years, Shamsa said the awards send a “big 

message that we are a society that empowers women”.
“Fifty per cent of our population are women, and they make a great 

contribution in government, the private sector, and all sectors.”
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T H E O U T N E T . C O M ’ S G O R G E O U S  G O W N S

S T U N N I N G  S E T  U P  B Y M A R I N A  H O M E 

B E A U T Y  Q U E E N S  A T S K I N  O 2 

F A N T A S T I C  F A B E R G E

T R Y A N O  P H O T O  B O O T H

T H E  G R A N D  F I N A L E
So, who took home the Emirates Woman of the Year award?

She’s climbed Everest, so another trip back up the steps to the stage 

was easy for winner Raha Moharrak, the mountaineer crowned the overall 

winner. The adventurer isn’t just scratching that glass ceiling, she’s smashing 

it, said Motivate’s Group Editor and Managing Partner Ian Fairservice, who 

handed out the award.Apologising to the applauding guests for crying for “the first time in 

years”, Raha dedicated the trophy to her parents “who taught me to dream 

big and live even bigger”.“Even a Saudi woman can stand on top of the world,” she said, though 

later revealed to Emirates Woman that finishing the book she is currently 

penning “is probably going to be tougher than climbing Everest”.
“I never thought I’d be standing here having won an international award 

for being a Saudi mountaineer, so I’ve learned to believe in myself.”
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T H E 
G O O D I E 
B A G S
G u e s t s  m a d e 

t h e i r  w a y  h o m e 

a r m e d  w i t h  t h e 

f o l l o w i n g  t r e a t s :

1  T r y a n o  v o u c h e r 

2  E i d e a l  h a i r  b r u s h 

3  M a r i n a  H o m e  v o u c h e r 

4  S h i s e i d o  c l e a n s e r  a n d 

b a l a n c i n g  s o f t n e r   

5  P h i z z  v i t a m i n 

c a p s u l e s  6  V i t a  C o c o 

c o c o n u t  w a t e r  7  C o l d 

b r e w  c o f f e e  a n d  v o u c h e r 

f r o m  D e t o x  D e l i g h t 

8  C l i n i q u e  l i p s t i c k 

a n d  s a m p l e s  9  A  c o p y 

o f  E m i a t e s  W o m a n 

m a g a z i n e  1 0  F i j i  w a t e r 

1 1  J o s é  E b e r  L a L o g e 

b e a u t y  l o u n g e  v o u c h e r 

1 2  B i o d e r m a  m i c e l l a r 

w a t e r  a n d  m o i s t u r i s e r 

1 3  C u p N c a k e s  v o u c h e r 

1 4  F a b e r g é  s t a t i o n e r y 

1 5  N a m s h i  j e w e l l e r y 

1 6  V o u c h e r , m a k e - u p  a n d 

c l e a n s i n g  w i p e s  f r o m 

S k i n  O 2  1 7  V o u c h e r 

f r o m  Z O  S k i n  C e n t r e  b y 

Z e i n  O b a g i  1 8  V o u c h e r 

f r o m  t h e o u t n e t . c o m 

1 9  N o t e b o o k  f r o m 

C a l v i n  K l e i n  2 0  B o o t s 

N o 7  S e r u m  2 1  F i n e 

f r a g r a n c e  m i s t  f r o m  B a t h 

&  B o d y  W o r k s 

2 2  R e v l o n  m a s c a r a , 

l i p s t i c k  a n d  h i g h l i g h t e r

E M M A  C U L L E N ,  A L I Y A  P A K R A V A N ,  S H A H N A Z 

P A K R A V A N ,  I A N  F A I R S E R V I C E  A N D  H I S 

D A U G H T E R ,  J O A N N A  C A R G O P O U L O S

E M M A  D A Y ,  D I A N A  B E L L - H E A T H E R ,  C A R M E L  G I L L ,  K E L L I 

M A D D O C K ,  A L E X A N D R I A  G O U V E I A ,  S O P H I A  S E R I N , 

N E G A R  G H O D S T I N A T ,  J A D E  C H I L T O N ,  L Y N D S E Y  S T E V E N , 

R O N D A   M U S T A P H A ,  F R A N C E S C A  F A N F A N I

  E H A B  A M M A R M A N 

A N D  G R A Z I A N O 

R O S S I G N O L I  V I C A R I O

R E E M 

A B D U L R A Z Z A K 

A N D  H A Y L A 

G H A Z A L 

N E Z  G E B R E E L , 

D E R E K  K H A N  A N D 

O M A R  Q I R E M
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N A D I A  A M I R P A S H A I E 

A N D  A N D R A Y A  F A R R A G

R O S E M I N 

M A N J I 

T A S H  L O C K H A R T , 

T A Y L O R  C U R R Y ,  J U L I A 

S N I E G O W S K I  A N D 

C L A I R E  H O W E L L

A N N A H  F A I R S E R V I C E 

A N D  D A V I D  F A I R S E R V I C E
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O H  T H E  G L A M O U R !

Giving the Oscars a run for its money in the style stakes, 

high voltage glamour was the order of the night with 

guests all too happy to strut their stuff on the red – or in this 

case purple – carpet. 

C L A R E  H O L B R O O K  A N D 

S A M A N T H A  F R A N C I S 
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