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Germany

Table 1

Q1. As far as you are concerned, do you think that 2014 will be better, worse or the same as 2013?

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

Better 431 220 211 74cde 129cde 93e 89e 40 6 260c 81 90 - - - 92 213 124 42 118 132ab 127ab 13
31% 32% 30% 58% 46% 33% 29% 12% 15% 35% 30% 24% -% -% -% 29% 30% 36% 20% 24% 42% 36% 69%

Worse 303 160 143 4 40a 51a 81ab 118abc 8 133 65 104a - - - 88bc 149 65 78bcd 114d 54 56 1
22% 23% 20% 3% 14% 18% 26% 34% 23% 18% 24% 28% -% -% -% 28% 21% 19% 37% 23% 17% 16% 8%

Same 656 302 355 50 113 139 140 192abd 22 350 127 179 - - - 136 350 159 92 259c 131 171 4
47% 44% 50% 39% 40% 49% 45% 55% 62% 47% 46% 48% -% -% -% 43% 49% 46% 43% 53% 41% 48% 23%

I don't know /
I prefer not to answer - - - - - - - - - - - - - - - - - - - - - - -

-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Germany

Table 2

Q2. Compared to this year, in your opinion, will next year be a year of economic prosperity, economic difficulty or remain the same for your country?

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

Economic prosperity 192 124b 68 25de 58de 47e 35 22 4 127c 32 33 - - - 38 92 60 24 39 58b 71ab -
14% 18% 10% 20% 21% 17% 11% 6% 12% 17% 12% 9% -% -% -% 12% 13% 17% 11% 8% 18% 20% -%

Economic difficulty 516 249 267 40 89 104 114 157ab 11 249 114a 153a - - - 133c 274c 107 107bcd 200d 111d 93 4
37% 37% 38% 32% 32% 37% 37% 45% 31% 33% 42% 41% -% -% -% 42% 38% 31% 51% 41% 35% 26% 23%

Remain the same 677 309 368a 63 133 132 160 168 21 366 127 185 - - - 145 341 181 81 250a 143 189a 14
49% 45% 52% 49% 47% 47% 52% 48% 58% 49% 46% 49% -% -% -% 46% 48% 52% 38% 51% 45% 54% 77%

I don't know /
I prefer not to answer 6 - 6a - 1 - 1 3 - 3 - 3 - - - - 6 - - 1 4 - -

*% -% 1% -% *% -% *% 1% -% *% -% 1% -% -% -% -% 1% -% -% *% 1% -% -%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Germany

Table 3

Q3. In general, do you personally feel happy, unhappy or neither happy nor unhappy about your life?

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

Happy 727 353 374 82de 164de 150 149 159 24 421c 147c 159 - - - 103 359a 257ab 85 214 191ab 228ab 10
52% 52% 53% 64% 58% 53% 48% 45% 65% 57% 54% 42% -% -% -% 33% 50% 74% 40% 44% 60% 65% 54%

Unhappy 256 133 122 15 51 54 61 68 6 118 43 95ab - - - 104bc 131c 19 51d 111d 54d 38 1
18% 20% 17% 12% 18% 19% 20% 19% 15% 16% 16% 25% -% -% -% 33% 18% 6% 24% 23% 17% 11% 8%

Neither happy
nor unhappy 405 192 213 31 67 79 99 122b 7 203 82 120 - - - 107c 221c 71 75cd 164cd 72 86 7

29% 28% 30% 24% 24% 28% 32% 35% 19% 27% 30% 32% -% -% -% 34% 31% 20% 36% 33% 23% 24% 38%

I don't know /
I prefer not to answer 3 3 - - - - 1 1 - 1 - 1 - - - 1 1 - - 1 - 1 -

*% *% -% -% -% -% *% *% -% *% -% *% -% -% -% *% *% -% -% *% -% *% -%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Germany

Table 4

Q6. If there were no barriers to living in any country of the world, which country would you like to live in?

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

Switzerland 132 82b 50 10 21 24 35 40 3 65 24 43 - - - 35 61 35 18 46 29 39 -
10% 12% 7% 8% 7% 8% 11% 12% 8% 9% 9% 12% -% -% -% 11% 9% 10% 9% 9% 9% 11% -%

Canada 118 74b 44 3 32a 32a 21 28 3 72 19 26 - - - 28 70 21 26d 40 28 22 1
9% 11% 6% 2% 11% 11% 7% 8% 8% 10% 7% 7% -% -% -% 9% 10% 6% 13% 8% 9% 6% 8%

Australia 104 44 60 17be 17 28e 25 15 3 58 19 26 - - - 17 64 24 17 46d 26d 14 1
8% 7% 8% 13% 6% 10% 8% 4% 8% 8% 7% 7% -% -% -% 5% 9% 7% 8% 9% 8% 4% 8%

United States of America 97 54 43 17de 29de 29de 13 8 1 58b 10 29 - - - 19 43 31 14 33 21 28 1
7% 8% 6% 13% 10% 10% 4% 2% 4% 8% 4% 8% -% -% -% 6% 6% 9% 7% 7% 7% 8% 8%

Spain 89 46 43 4 19 18 22 21 4 53 19 17 - - - 11 58a 19 8 40 17 24 -
6% 7% 6% 3% 7% 6% 7% 6% 12% 7% 7% 4% -% -% -% 4% 8% 6% 4% 8% 5% 7% -%

Italy 44 17 28 1 11 6 6 21cd - 24 8 13 - - - 6 24 15 3 21 10 11 -
3% 2% 4% 1% 4% 2% 2% 6% -% 3% 3% 3% -% -% -% 2% 3% 4% 1% 4% 3% 3% -%

France 38 19 18 3 1 6 8 18b 1 17 10 11 - - - 6 24 7 1 6 13ab 17ab 1
3% 3% 3% 2% *% 2% 3% 5% 4% 2% 4% 3% -% -% -% 2% 3% 2% 1% 1% 4% 5% 8%

United Kingdom 25 6 19a 6e 8e 3 7 1 - 13 3 10 - - - 8 11 6 3 10 6 6 1
2% 1% 3% 4% 3% 1% 2% *% -% 2% 1% 3% -% -% -% 3% 2% 2% 1% 2% 2% 2% 8%

United Arab Emirates/
any Gulf country (Dubai,

Qatar, Bahrain etc) 22 14 8 3b - 6b 8b 6 - 10 7 6 - - - 7 8 7 6 8 3 4 1
2% 2% 1% 2% -% 2% 3% 2% -% 1% 3% 1% -% -% -% 2% 1% 2% 3% 2% 1% 1% 8%

Brazil 14 7 7 3 4 3 3 1 - 8 3 3 - - - 4 7 3 3 4 4 3 -
1% 1% 1% 2% 1% 1% 1% *% -% 1% 1% 1% -% -% -% 1% 1% 1% 1% 1% 1% 1% -%

Saudi Arabia 1 1 - - 1 - - - - 1 - - - - - - 1 - - - 1 - -
*% *% -% -% *% -% -% -% -% *% -% -% -% -% -% -% *% -% -% -% *% -% -%

Germany - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

Other 135 74 61 19 24 28 32 31 1 78 19 38 - - - 42b 57 35 17 42 39 35 3
10% 11% 9% 15% 8% 10% 10% 9% 4% 10% 7% 10% -% -% -% 13% 8% 10% 8% 8% 12% 10% 15%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Germany

Table 4 (continuation)

Q6. If there were no barriers to living in any country of the world, which country would you like to live in?

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

I am happy where I am/
I would not want to move 565 241 324a 43 111 103 129 159 19 281 131a 153 - - - 132 282 143 95 192 120 152 7

41% 35% 46% 34% 39% 36% 42% 45% 54% 38% 48% 41% -% -% -% 42% 40% 41% 45% 39% 38% 43% 38%

I don't know /
I prefer not to answer 6 3 3 - 3 - 1 1 - 6 - - - - - 1 1 3 1 3 1 - -

*% *% *% -% 1% -% *% *% -% 1% -% -% -% -% -% *% *% 1% 1% 1% *% -% -%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Germany

Table 5

Q7. If politicians were predominantly women, do you believe the world would in general be a better place, a worse place or no different?

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

Better 406 149 257a 18 86a 81a 89a 117a 15 200 95a 111 - - - 96 213 95 53 149 82 121c 1
29% 22% 36% 14% 31% 28% 29% 33% 42% 27% 35% 30% -% -% -% 30% 30% 27% 25% 30% 26% 34% 8%

Worse 135 104b 31 11 36 26 26 32 3 79 19 36 - - - 32 56 46b 14 43 39 39 -
10% 15% 4% 9% 13% 9% 9% 9% 8% 11% 7% 10% -% -% -% 10% 8% 13% 7% 9% 12% 11% -%

No Difference 850 428 421 99bcde 160 177 195 202 18 464 159 227 - - - 188 444 207 145d 299 196 193 17
61% 63% 59% 77% 57% 62% 63% 58% 50% 62% 58% 61% -% -% -% 59% 62% 60% 68% 61% 62% 55% 92%

I don't know /
I prefer not to answer - - - - - - - - - - - - - - - - - - - - - - -

-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Germany

Table 6

Q8. Which country do you think is the greatest threat to peace in the world today?

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

United States 242 128 114 25e 71de 61de 42 39 4 138 54 50 - - - 72bc 118 51 18 71 81ab 68a 4
17% 19% 16% 20% 25% 22% 13% 11% 12% 19% 20% 13% -% -% -% 23% 17% 15% 9% 14% 25% 19% 23%

Iran 216 140b 75 8 43a 54a 44 61a 4 147bc 28 40 - - - 39 117 58 40 72 38 65c -
16% 21% 11% 7% 15% 19% 14% 17% 12% 20% 10% 11% -% -% -% 12% 16% 17% 19% 15% 12% 19% -%

Syria 195 88 107 18 26 36 38 65bd 11 90 38 67a - - - 32 113a 50 29 79 35 47 4
14% 13% 15% 14% 9% 13% 12% 19% 31% 12% 14% 18% -% -% -% 10% 16% 14% 14% 16% 11% 13% 23%

North Korea 96 70b 26 15b 14 18 21 24 4 56 13 28 - - - 21 44 31 19 26 28 21 1
7% 10% 4% 12% 5% 6% 7% 7% 12% 7% 5% 7% -% -% -% 7% 6% 9% 9% 5% 9% 6% 8%

Iraq 74 26 47a 8 11 13 24 17 1 43 17 14 - - - 17 43 13 18c 31 11 14 -
5% 4% 7% 7% 4% 4% 8% 5% 4% 6% 6% 4% -% -% -% 5% 6% 4% 9% 6% 4% 4% -%

Israel 57 29 28 3 4 8 14 26bc 1 22 10 25a - - - 10 26 19 10 17 7 24c -
4% 4% 4% 2% 1% 3% 4% 8% 4% 3% 4% 7% -% -% -% 3% 4% 6% 5% 3% 2% 7% -%

Russia 53 18 35 3 11 6 22ce 11 - 26 11 15 - - - 10 26 15 3 17 14 17 3
4% 3% 5% 2% 4% 2% 7% 3% -% 4% 4% 4% -% -% -% 3% 4% 4% 1% 3% 4% 5% 15%

China 49 24 25 7 8 7 14 10 3 19 8 21a - - - 17 19 11 10 15 13 11 -
4% 3% 4% 5% 3% 2% 4% 3% 8% 3% 3% 6% -% -% -% 5% 3% 3% 5% 3% 4% 3% -%

Afghanistan 47 21 26 10e 10 11 10 7 - 18 11 18 - - - 14 21 13 7 22d 13 6 -
3% 3% 4% 8% 3% 4% 3% 2% -% 2% 4% 5% -% -% -% 4% 3% 4% 3% 5% 4% 2% -%

Pakistan 17 11 6 1 7 1 4 1 1 11 3 3 - - - - 10 7a 1 6 3 7 -
1% 2% 1% 1% 2% *% 1% *% 4% 1% 1% 1% -% -% -% -% 1% 2% 1% 1% 1% 2% -%

Saudi Arabia 15 6 10 3e 4 4 4 - - 10 3 3 - - - 1 8 6 1 4 4 4 1
1% 1% 1% 2% 1% 1% 1% -% -% 1% 1% 1% -% -% -% *% 1% 2% 1% 1% 1% 1% 8%

Turkey 13 6 7 1 6d 4 - 1 - 6 3 4 - - - 4 6 3 1 4 6 1 -
1% 1% 1% 1% 2% 1% -% *% -% 1% 1% 1% -% -% -% 1% 1% 1% 1% 1% 2% *% -%

South Korea 7 4 3 1 3 1 - 1 - 7 - - - - - - 4 1 - 3 4 - -
1% 1% *% 1% 1% *% -% *% -% 1% -% -% -% -% -% -% 1% *% -% 1% 1% -% -%

Libya 6 3 3 - - - - 6 - 4 - 1 - - - - 4 1 1 1 3 - -
*% *% *% -% -% -% -% 2% -% 1% -% *% -% -% -% -% 1% *% 1% *% 1% -% -%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Germany

Table 6 (continuation)

Q8. Which country do you think is the greatest threat to peace in the world today?

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

Egypt 3 1 1 - - - - 3 - 1 - 1 - - - - 1 1 - 1 - 1 -
*% *% *% -% -% -% -% 1% -% *% -% *% -% -% -% -% *% *% -% *% -% *% -%

Germany 3 1 1 - 1 - 1 - - 3 - - - - - - 1 1 - - - 3 -
*% *% *% -% *% -% *% -% -% *% -% -% -% -% -% -% *% *% -% -% -% 1% -%

Palestine 3 1 1 - 1 - - 1 - 1 1 - - - - 1 1 - - 3 - - -
*% *% *% -% *% -% -% *% -% *% 1% -% -% -% -% *% *% -% -% 1% -% -% -%

Serbia 1 1 - - - - 1 - - - - 1 - - - 1 - - 1 - - - -
*% *% -% -% -% -% *% -% -% -% -% *% -% -% -% *% -% -% 1% -% -% -% -%

Somalia 1 - 1 1 - - - - - - - 1 - - - - - 1 - - 1 - -
*% -% *% 1% -% -% -% -% -% -% -% *% -% -% -% -% -% *% -% -% *% -% -%

Other/Dnk/Refused 295 103 192a 22 61 58 71 76 6 140 74a 81 - - - 76 147 64 50 118 58 64 4
21% 15% 27% 17% 22% 21% 23% 22% 15% 19% 27% 22% -% -% -% 24% 21% 18% 24% 24% 18% 18% 23%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Germany

Table 7

D1. Gender

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

Male 681 681b - 58 139 153 143 167 21 460bc 65 156b - - - 142 328 209ab 131bc 195 163b 185b 8
49% 100% -% 46% 49% 54% 46% 48% 58% 62% 24% 42% -% -% -% 45% 46% 60% 62% 40% 51% 52% 46%

Female 709 - 709a 70 143 131 167 184 15 284 207ac 218a - - - 174c 384c 139 81 296acd 154a 168 10
51% -% 100% 54% 51% 46% 54% 52% 42% 38% 76% 58% -% -% -% 55% 54% 40% 38% 60% 49% 48% 54%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Germany

Table 8

D2. Age

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

Under 18 22 11 11 22bcde - - - - - 6 - 17ab - - - - 15a 7a - 8d 4 - 10
2% 2% 2% 17% -% -% -% -% -% 1% -% 4% -% -% -% -% 2% 2% -% 2% 1% -% 54%

18 – 24 106 47 58 106bcde - - - - - 36 18 51ab - - - 46bc 40 19 7 14 65abd 15 4
8% 7% 8% 83% -% -% -% -% -% 5% 7% 14% -% -% -% 15% 6% 6% 3% 3% 21% 4% 23%

25 – 34 282 139 143 - 282acde - - - - 191c 51c 40 - - - 68 157c 53 21 75 83ab 102ab 1
20% 20% 20% -% 100% -% -% -% -% 26% 19% 11% -% -% -% 22% 22% 15% 10% 15% 26% 29% 8%

35 – 44 284 153 131 - - 284abde - - - 195c 57c 32 - - - 54 136 92ab 43 108 61 68 3
20% 22% 18% -% -% 100% -% -% -% 26% 21% 9% -% -% -% 17% 19% 26% 20% 22% 19% 19% 15%

45 – 54 310 143 167 - - - 310abce - - 175c 82c 53 - - - 57 150 99ab 46 142cd 58 64 -
22% 21% 24% -% -% -% 100% -% -% 24% 30% 14% -% -% -% 18% 21% 28% 22% 29% 18% 18% -%

55 – 64 350 167 184 - - - - 350abcd - 139 61 150ab - - - 82 192c 71 83bcd 133c 40 93c -
25% 24% 26% -% -% -% -% 100% -% 19% 22% 40% -% -% -% 26% 27% 20% 39% 27% 13% 26% -%

65+ 36 21 15 - - - - - 36 3 3 31ab - - - 8 21 7 11bc 10 4 11 -
3% 3% 2% -% -% -% -% -% 100% *% 1% 8% -% -% -% 3% 3% 2% 5% 2% 1% 3% -%

Refused - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt



End of year 2013 Page 11

Germany

Table 9

D3. Income

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

Low (Bottom
quintile/20 %) 316 142 174 46bcde 68 54 57 82 8 85 78a 153ab - - - 316bc - - 86bcd 111d 75d 40 3

23% 21% 25% 36% 24% 19% 18% 23% 23% 11% 29% 41% -% -% -% 100% -% -% 41% 23% 24% 11% 15%

Medium low (Second
quintile/20 %) 239 106 133 24 60c 38 50 58 10 138 51 50 - - - - 239ac - 33 100c 43 58 4

17% 16% 19% 18% 21% 13% 16% 17% 27% 19% 19% 13% -% -% -% -% 34% -% 16% 20% 14% 17% 23%

Medium (Third
quintile/20 %) 252 118 133 10 50a 51a 58a 78a 4 143 47 61 - - - - 252ac - 36 117cd 50 47 1

18% 17% 19% 8% 18% 18% 19% 22% 12% 19% 17% 16% -% -% -% -% 35% -% 17% 24% 16% 13% 8%

Medium high (Fourth
quintile/20 %) 221 104 117 22 47 47 42 56 7 133 35 53 - - - - 221ac - 32 72 53 60 4

16% 15% 16% 17% 17% 17% 13% 16% 19% 18% 13% 14% -% -% -% -% 31% -% 15% 15% 17% 17% 23%

High (Top quintile/20 %) 348 209b 139 26 53 92abe 99abe 71 7 239bc 57c 51 - - - - - 348ab 24 88 90ab 140abc 6
25% 31% 20% 21% 19% 32% 32% 20% 19% 32% 21% 14% -% -% -% -% -% 100% 11% 18% 29% 40% 31%

Refused/Do not
know/no answer 15 3 13a - 4 1 4 6 - 6 4 6 - - - - - - - 3 6 7 -

1% *% 2% -% 1% *% 1% 2% -% 1% 2% 1% -% -% -% -% -% -% -% 1% 2% 2% -%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Table 10

D4. Education: Highest attained

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

No education/
only basic education 211 131b 81 7 21 43ab 46ab 83abcd 11 95 36 81ab - - - 86bc 102c 24 211bcd - - - -

15% 19% 11% 5% 7% 15% 15% 24% 31% 13% 13% 22% -% -% -% 27% 14% 7% 100% -% -% -% -%

Completed primary 491 195 296a 22 75 108ab 142ab 133ab 10 239 118a 133 - - - 111c 289c 88 - 491acd - - -
35% 29% 42% 17% 27% 38% 46% 38% 27% 32% 43% 36% -% -% -% 35% 41% 25% -% 100% -% -% -%

Completed secondary
school (high school) 317 163 154 70bcde 83de 61e 58e 40 4 172 56 89 - - - 75 146 90 - - 317abd - -

23% 24% 22% 54% 30% 22% 19% 12% 12% 23% 20% 24% -% -% -% 24% 21% 26% -% -% 100% -% -%

Completed high level
education (University) 353 185 168 15 102acde 68a 64 93a 11 232bc 61 60 - - - 40 165a 140ab - - - 353abc -

25% 27% 24% 12% 36% 24% 21% 27% 31% 31% 22% 16% -% -% -% 13% 23% 40% -% -% -% 100% -%

Completed higher
level of education
(Masters, PHD, etc.) 18 8 10 14bcde 1 3 - - - 6 1 11a - - - 3 10 6 - - - - 18

1% 1% 1% 11% *% 1% -% -% -% 1% 1% 3% -% -% -% 1% 1% 2% -% -% -% -% 100%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Table 11

D5. Employment

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

Working full (include
self-employed) 744 460b 284 42 191ade 195ade 175ae 139 3 744bc - - - - - 85 414a 239ab 95 239 172 232abc 6

54% 68% 40% 33% 67% 69% 57% 40% 8% 100% -% -% -% -% -% 27% 58% 69% 45% 49% 54% 66% 31%

Working part time 273 65 207a 18 51 57 82abe 61 3 - 273ac - - - - 78c 133 57 36 118d 56 61 1
20% 10% 29% 14% 18% 20% 26% 17% 8% -% 100% -% -% -% -% 25% 19% 16% 17% 24% 18% 17% 8%

Unemployed 374 156 218a 68bcd 40 32 53 150bcd 31 - - 374ab - - - 153bc 164c 51 81bcd 133d 89d 60 11
27% 23% 31% 53% 14% 11% 17% 43% 85% -% -% 100% -% -% -% 48% 23% 15% 38% 27% 28% 17% 62%

Student - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

Housewife - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

Retired/Disabled - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt
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Table 12

D6. Do you consider yourself:

Base: All answering

Gender Age Working Status Income Education

Total Male Female 16 – 24 25 – 34 35 – 44 45 – 54 55 – 64 65+ Working Working Unempl- Student House- Retir- Low Medium High No Compl- Compl- Compl- Compl-
(a) (b) (a) (b) (c) (d) (e) (f) full part oyed (d) wife ed/ (a) (b) (c) educ- eted eted eted eted

(a) time (c) (e) Disab- ation/ primary second- high higher
(b) led only (b) ary level level

(f) basic school educ- of
educ- (c) ation educ=
ation (d) ation

(a) (e)

Unweighted row 1000 490 510 92 203 204 223 252 26 535 196 269 - - - 227 512 250 152 353 228 254 13

Total 1391 681 709 128 282 284 310 350 36 744 273 374 - - - 316 712 348 211 491 317 353 18

Roman Catholic 349 163 186 47cde 83c 57 75 76 10 182 65 102 - - - 79 175 89 76bd 104 85 79 4
25% 24% 26% 37% 30% 20% 24% 22% 27% 24% 24% 27% -% -% -% 25% 25% 26% 36% 21% 27% 22% 23%

Russian or
Eastern Orthodox 8 7 1 1 3 1 - 3 - 3 4 1 - - - 1 7 - - 1 4 3 -

1% 1% *% 1% 1% *% -% 1% -% *% 2% *% -% -% -% *% 1% -% -% *% 1% 1% -%

Protestant 427 200 227 38 68 108be 100 103 10 229 99c 99 - - - 86 217 120 68 157 92 100 10
31% 29% 32% 29% 24% 38% 32% 29% 27% 31% 36% 26% -% -% -% 27% 30% 34% 32% 32% 29% 28% 54%

Other Christian 24 10 14 1 6 1 8 7 - 14 6 4 - - - 6 15 3 1 7 4 11 -
2% 1% 2% 1% 2% *% 3% 2% -% 2% 2% 1% -% -% -% 2% 2% 1% 1% 1% 1% 3% -%

Hindu - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

Muslim 10 8 1 - 3 4 - 3 - 4 3 3 - - - 6 3 1 - 1 8abd - -
1% 1% *% -% 1% 1% -% 1% -% 1% 1% 1% -% -% -% 2% *% *% -% *% 3% -% -%

Jewish 1 - 1 - - - 1 - - 1 - - - - - - - 1 - - - 1 -
*% -% *% -% -% -% *% -% -% *% -% -% -% -% -% -% -% *% -% -% -% *% -%

Buddhist 8 3 6 - 1 4 1 1 - 8 - - - - - - 4 4 - 3 3 3 -
1% *% 1% -% *% 1% *% *% -% 1% -% -% -% -% -% -% 1% 1% -% 1% 1% 1% -%

Other 139 68 71 7 29 28 35 36 4 72 26 40 - - - 53bc 64 22 26d 67d 26 18 1
10% 10% 10% 5% 10% 10% 11% 10% 12% 10% 10% 11% -% -% -% 17% 9% 6% 13% 14% 8% 5% 8%

Atheist/agnostic 387 202 185 33 81 74 82 107 10 213 64 110 - - - 74 207 102 31 132a 88a 133abc 3
28% 30% 26% 26% 29% 26% 26% 31% 27% 29% 23% 29% -% -% -% 23% 29% 29% 14% 27% 28% 38% 15%

Apostolic church - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

Refused/DNK/DNA 38 21 17 - 8 6 7 14 3 17 6 15 - - - 11 19 6 8 18 7 4 -
3% 3% 2% -% 3% 2% 2% 4% 8% 2% 2% 4% -% -% -% 4% 3% 2% 4% 4% 2% 1% -%

95 percent as lower case or *

"Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association.
Gallup International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
For further details see website: www.Gallup-international.com"

Fieldwork carried out by Produkt + Markt


