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BRAND OVERVIEW
BILLBOARD HAS EVOLVED INTO ONE OF THE MOST DYNAMIC,  

WIDELY VISITED MUSIC DESTINATIONS. ITS SIGNATURE ASSET,  
THE BILLBOARD CHARTS, REMAINS THE FINAL WORD ON SUCCESS IN MUSIC. 

Source: comScore, Q3 2016 Avg.; DJG Marketing, November/December 2012; AAM Statement, June 2016

DIGITAL
10.2MM  U.S. UNIQUES

37 MEDIAN AGE

$102K AVERAGE HHI

51%  MALE    
49%  FEMALE

The go-to source 
for everything 

music—read by fans 
and music industry 

insiders. 

MOBILE
7.2MM UNIQUE  

VISITORS 

Website and  
chart experienc-
es optimized for 

mobile devices so 
music fans can  
stay up-to-date 

wherever they are.

SOCIAL
OVER 16MM  
FOLLOWERS 

A truly engaged 
social following  
connects with  
music lovers  
everywhere.

EVENTS
20+ EVENTS 

Exclusive events 
targeting indus-
try insiders and 

the music-loving 
masses, including 

the HOT 100  
Music Festival  
each summer.

PRINT
21K CIRCULATION

115K TOTAL  
AUDIENCE

47 AVERAGE AGE

$212K AVERAGE HHI

77%  MALE 
23%  FEMALE 

Billboard’s  
weekly magazine  

is read by the  
most powerful  

people in music.
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ONLINE AUDIENCE
BILLBOARD.COM IS THE GO-TO SOURCE FOR MUSIC CHARTS,  

NEWS AND ORIGINAL VIDEO FOR FANS & THE INDUSTRY ALIKE.

Billboard.com delivers the ultimate music lovers:
PURCHASED CONCERT TICKETS ONLINE (LAST 6 MONTHS) 244

PROVIDES FREQUENT MUSIC ADVICE 126
PURCHASED DIGITAL MUSIC ONLINE (LAST 30 DAYS) 246

WENT TO A LIVE CONCERT (LAST 30 DAYS) 131
CONSIDERED HEAVY SPENDERS ON MUSIC PURCHASED ONLINE (LAST 6 MONTHS) 291

Source: comScore, September 2016; Nielsen @ Plan – Q2 2016, USA

      48% 
FEMALE

       52% 
MALE

BRAND OVERVIEW

      10MM 
MONTHY  
UNIQUES

38 
MEDIAN 

AGE

$105K 
AVERAGE  

HHI
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BILLBOARD CHARTS

The Billboard charts define the best in music across every genre.  
Not only are they the most recognized, quoted and respected music rankings  
in the world, they’ve evolved into a tool for fan music sharing and discovery.

Billboard’s Top Charts

HOT 100 
Improved user experience including 

mobile optimization and audio playback 
capabilities

BILLBOARD 200  
Now includes data on streams 

from services like Spotify 
TRENDING 140  

A first-of-its-kind partnership with  
Twitter, this chart measures social  

music activity in real-time 

Other Charts Include

ARTIST 100

POP

R&B/HIP-HOP

COUNTRY

ROCK

LATIN

DANCE

…AND MANY MORE

 

THE WORLD’S MOST DEFINITIVE MUSIC  
RANKING AND MEASURE OF SUCCESS

5 MIN AVG 
CHART USER

SESSION

2.1MM 
PAGEVIEWS 

PER DAY

16.2MM 
PREVIEW 

PLAY 
EVENTS PER 

MONTH

CONSUME
9 PAGES 

PER SESSION

44% ARE  
RETURNING 

VISITORS

Source: Google Analytics, Q3 Avg. 2016
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BILLBOARD.COM  
SITE SECTIONS

DYNAMIC SITE SECTIONS FROM CHARTS AND  
VIDEOS, TO NEWS, BUSINESS AND MORE.

Lists
The best editor compilations – 

from the 50 Best Love  
Songs to definitive artist  

album rankings. 

Channels by Genre
The latest updates, news and reviews  
all in a single genre specific channel

Videos
Original video including exclusive Q&As  

with artists, performances and more

Charts
The online home of Billboard’s famous  

charts – interactive, playable and up-to-date

Billboard.biz
Breaking news and updates  

for the industry audience 
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PRET-A-REPORTER
WHERE ENTERTAINMENT AND STYLE MEET,  

POWERED BY BILLBOARD AND THE HOLLYWOOD REPORTER.

Pret-a-Reporter’s editorial team— led by Digital Style Director,  
Erin Weinger — delivers exclusive style content through the lens of  

entertainment. The style team reports on fashion news, beauty updates,  
red carpet coverage and more. Signature content franchises include:

Source: comScore Q3 Avg. 2016; Global Multi-Platform, *Desktop Only, **Source: Drupal, Q3 2016 Monthly Average, ***Source: GA, October 2016

TOP 25 STYLISTS FASHION WEEK’S FRONT ROWS MUSIC FESTIVAL STYLE

233
STORIES POSTED

PER MONTH
(EXCLUDES GALLERIES)**

+45%  
UNIQUE  

VISITORS  
YOY

2.3MM 
AVG. MONTHLY 
PAGEVIEWS***  

44%/56 % 
MALE/FEMALE*

59%  
UNDER  

A45

$104K 
AVERAGE  

HHI*

934K 
MONTHLY 
UNIQUES 
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TOP 25  
SOCIAL  

PUBLISHER
Across Facebook, Twitter, 
Instagram and YouTube*

SOCIAL
BILLBOARD HAS CULTIVATED AN ENGAGED AND ACTIVE SOCIAL  

FOLLOWING OF OVER 16 MILLION FANS WHO CONSTANTLY  
INTERACT WITH THE BRAND ON MULTIPLE CHANNELS.

Source: Social Audience as of May 2017, *Source: Sharablee Q1 2016

 
#1 MOST ENGAGED 

MUSIC BRAND
On Facebook*

5   MM+
9   MM+

3
MM+

922 
K+

22 
K+ #3 MOST 

ENGAGED MEDIA 
PUBLISHER

On Twitter*
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A BRANDED CONTENT  
POWERHOUSE

A BRAND ACCESS LAB FOR PREMIUM 
 MUSIC AND ENTERTAINMENT CONTENT.

Adapt Studios creates premium branded content for strategic advertising 
partners, capitalizing on access to premium content creators.

Whether it’s in our state-of-the-art production studio, on location at major 
music  festivals, or behind the scenes with the world’s most sought-after 

talent, Adapt Studios produces a variety of content that seamlessly weaves 
brands into entertainment’s most engaging stories.

Content categories include:

CO-BRANDED CONTENT PARTNER SUPPLIED CONTENTCUSTOM EDITORIAL
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NEWSLETTERS
BILLBOARD DELIVERS MUSIC INFORMATION DIRECTLY TO THE INBOX  

OF FANS AND INDUSTRY EXECUTIVES WITH EMAIL UPDATES.

Newsletters

BREAKING 
NEWS

DAILY 
DIGEST

CHART 
BEAT

TOURING  
NEWS 

COUNTRY LATIN GLOBAL DIGITAL
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THE MAGAZINE
BILLBOARD, THE ULTIMATE AUTHORITY IN MUSIC, HAS EVOLVED INTO A CUTTING-EDGE 
MEDIA BRAND THAT HAS TRANSFORMED ITS UNPRECEDENTED ACCESS, ICONIC CHARTS 
AND UNRIVALED JOURNALISTIC INTEGRITY INTO A CROSS-PLATFORM DESTINATION FOR 

MUSIC DISCOVERY, INSIDER INTEL, AND COMPLETE COVERAGE OF TODAY’S MOST 
INFLUENTIAL PEOPLE: THE BIGGEST NAMES IN MUSIC.
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MAGAZINE AUDIENCE
BILLBOARD MAGAZINE HAS BEEN RE-MADE TO BE THE SINGLE ESSENTIAL 

READ FOR THE POWER PLAYERS WHO RUN THE MUSIC INDUSTRY,  
INCLUDING THE HEADS OF RECORD LABELS, PRODUCERS, PROMOTERS, 

AGENTS, MANAGERS, MUSIC PUBLISHERS AND ARTISTS

Source: DJG Marketing, November/December 2012

     77% 
MALE

       23% 
FEMALEAVERAGE  

AGE

47
AVERAGE  

HHI

$212K

AVERAGE  
NET WORTH

$1MM

COLLEGE  
GRAD

68%

POST 
GRAD

25%
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Hear Say
the beat
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“He would always say, 
‘You remind me of  

my mother, and I  
like that because 

you’re like a dude.’ ”
— n i c k i m i n a j

The rapper on what first drew 
boyfriend Meek Mill to her, in  

an interview with Nylon.

“F— Donald Trump, 
we voting for Bernie 
Sanders because we 
want to smoke weed!”

—a aq u i l “ S li m j x m m i ” B row n
The Rae Sremmurd rapper giving his 

presidential endorsement during a 
showcase at South by Southwest’s 

Fader Fort, before the duo performed 
its song “Up Like Trump.”

“When I met Celine 
she told me, ‘When I 

saw you, I peed!’ ”
—a r i a n a G r a n d e

The singer explaining to radio host 
Elvis Duran that fellow singers — 

including Celine Dion — are OK with 
her spot-on impressions, famously 

showcased during her recent 
Saturday Night Live hosting gig.

“That is my  
go-to voice.”

— H i ll a ry c li n to n
The presidential candidate  

praising Adele in an interview  
on SiriusXM.

“Where’s the drop?”
—tay lo r Sw i f t

The pop star screaming into the 
camera during a much-longer-than-
expected song buildup in boyfriend 

Calvin Harris’ set at Las Vegas 
megaclub Omnia, as documented 

on her Instagram. (The beat dropped 
moments later, natch.)

“Well, not psychotic. 
I’m a bit of  

an exaggerator.”
— i G Gy a z a le a

The Aussie MC clarifying her claim in 
British mag Schön! that she suffered 

a “psychotic breakdown,” during a 
radio interview with Carson Daly.

“Xabi has been out 
very late rocking and 
rolling. Please excuse 

him if he is tardy.”
— B r u c e S p r i n G S t e e n

The Boss in a tardy note he wrote 
for Claremont, Calif., fourth-grader 

Xabi Glovsky, who stayed up past 
his bedtime to attend the rock icon’s 

show at Los Angeles’ Memorial 
Sports Arena.

Grande

c o m p i l e d  b y  n a t a l i e  w e i n e r

Azalea

 A Look At Who’s  
       sAying WhAt in Music 

Springsteen

D I e R ks  D I s h e s  O n  t h e  AC M s  (A n D  B e I n g  n A k e D)
A nominee, performer and first-
time co-host alongside luke Br yan , 
dierks Bentley will be a triple threat 

at the 51st Academy of Country 
Music Awards, airing on CBS on April 3 

live from Las Vegas’ MGM Grand Garden Arena. 
The “Somewhere on a Beach” singer, 40, shares his 
thoughts on taking over the show.

what is your biggest fear about hosting?
My nightmare is I’m standing at the podium and 
everyone’s laughing at me — then I look down and 
I’m naked. That’s how I wake up every morning!

Br yan co -hosted with Blake Shelton for three 
years — did you get any advice from him?
I haven’t heard from Blake. I think he’s pretty busy 
out in L.A. He’s got his hands full, literally and 
 figuratively, with work and his girlfriend [Gwen 
Stefani]. Luke’s naturally really funny — I feel like 
he’s going to cover me pretty good.

who are you rooting for to win at the acms?
Me! (Laughs.) I’m nominated in the same category 
as chris Stapleton . If I won male vocalist of the 
year, I would probably go and hand him the trophy, 
because he is one of the greatest in any genre.

the awards are in Vegas. what’s your game?
I love blackjack and craps. And I love watching 
guys like [jason] aldean and Luke — they have big 
cojones at the tables. I like to start out at a $5 table; 
if I get adventurous, I wind up at a $25 table. Those 
boys take it to another level.

How ’s your upcoming album Black  going?
It’s in the home stretch. It’s a relationship-based 
album; the title is my wife’s maiden name. It isn’t 
afraid to explore the twists and turns that go with 
being in a long-term relationship — the dark, 
shadowy edges of the heart. —CHuCk ArnoLd

Minaj

p h o t o g r a p h / I L L U S t r a t I o N  B Y  t K t K t K
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T h e  G e a r,  
T h e  L o o k s , 
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It’s the 40th anniversary of punk music, complete with the 
spikes and safety pins that today have gone high fashion

Rebel Belle
b y  S H A N N O N  A D D U C C I  · P H O t O g r A P H e D  b y  H A N N A H  W H I t A K e r

Style

1 PhiliPP Plein 
embellished leather  

biker jacket, price upon 
request; plein.com. 

2 GiUSePPe ZAnOTTi 
DeSiGn Sian safety-

pin choker, $1,150; 
giuseppezanottidesign com. 

3 GiUSePPe ZAnOTTi 
DeSiGn patchwork and 

safety-pin bootie, $1,895.  
4 ChRiSTiAn lOUBOUTin 

spiked Paloma clutch, 
$1,150; christianlouboutin 

.com. 5 MiTChel 
PRiMROSe Shield cuff, 
$495; mitchelprimrose 
.com. 6 eDDie BORGO 

cone bracelets, from $225; 
eddieborgo.com.

1

2

4 6
5

3

The Beat
The pulse of 
music right now, 
including:
+�   � �BOOKMARKED  

BOOKS FROM THE 
MUSIC SCENE

+�   � �OVERHEARD  
INDUSTRY GOSSIP

+�   �HEAR SAY A LOOK  
AT WHO’S SAYING 
WHAT IN MUSIC

Style
The gear, looks 
and trends from 
the scene

MAGAZINE CONTENT
THE MAGAZINE STARTS WITH THE HOT 100 — THE MOST POPULAR CHART — AND  

EXTENDS THROUGH THE WEEK’S MOST IMPORTANT NEWS, REVIEWS AND HAPPENINGS. 
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Desiigner 
Flies The 
American 
Flag At No. 1

WHEN I WOKE UP, I 
felt different,” says 
Desiigner,  sitting in 
Billboard’s New York 

offices hours after learning his debut 
single, “Panda,” had reached No. 1 on 
the Billboard Hot 100. “It’s a blessing.”

The Brooklyn rapper, 19, roars to the 
top with 35 million U.S. streams (up 
23 percent) in the week ending April 
21, according to Nielsen Music, with 
approximately two-thirds of the track’s 
Hot 100 points from streaming. The 
highest share (43 percent) of its clicks 
are from non-Vevo YouTube views, as 
its official video had yet to be released 
at press time. “Panda” also moves 4-2 
on Digital Songs (113,000 sold; up 
30 percent) and 32-27 on Radio Songs 
(43 million in audience, up 26 percent). 
Desiigner is signed to Kanye West’s 
G.O.O.D. Music, and “Panda” has 
drawn additional buzz from its sample 
in West’s “Pt. 2,” from the album The 
Life of Pablo.

Notably, Desiigner (real name 
Sidney Selby II I) is the first U.S.-born 
act to top the Hot 100 since July 25, 
2015, ending a record 41-week drought 
for Americans. In that span, there were 
nine leaders by global artists (also a 
record): OMI, The Weeknd  (two), 
Justin Bieber  (three), Adele, Zayn, 
and Rihanna  and Drake  (who teamed 
up on “Work”). —GARY TRUST

The Brooklyn 
rapper is the 
first American 
artist to top 
the Hot 100 in 
almost a year.

JE
N

N
Y 

RE
G

A
N

M A Y  7 ,  2 0 1 6   |   W W W . B I L L B O A R D . C O M  1

Title  CERTIFICATION Artist  
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL 
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5 2 1   Panda   Desiigner 
     MENACE (S.SELBY, III,A.KHAN) G.O.O.D./DEF JAM 

1 9

2 3 2 7 Years 0  Lukas Graham 
FUTURE ANIMALS,PILO (L.G.FORCHHAMMER,S.FORREST,M.RISTORP,M.PILEGAARD) WARNER BROS. 

2 14

21 13 3   One Dance   Drake Feat. WizKid & Kyla 
          NINETEEN85,WIZKID,N.SHEBIB (A.GRAHAM,P. JEFFERIES, 
       N.J.SHEBIB,A.I.BALOGUN,K.R.SMITH) YOUNG MONEY/CASH MONEY/REPUBLIC 

3 3

1 1 4 Work   Rihanna Feat. Drake 
BOI-1DA (J.A.BRATHWAITE,M.SAMUELS,A.RITTER,R.THOMAS, JR.,A.GRAHAM,R.FENTY,M.MOIR) WESTBURY ROAD/ROC NATION 

1 13

8 6 5 I Took A Pill In Ibiza ¡  Mike Posner 
M.POSNER,M.TEREFE (M.POSNER) 

ISLAND/REPUBLIC 
5 14

9 7 6 Work From Home 0  Fifth Harmony Feat. Ty Dolla $ign 
AMMO,DALLAS K (J.COLEMAN,J.DEMOREST,T.GRIFFIN JR,A.IZQUIERDO,D.KOEHLKE,B.LEE) SYCO/EPIC 

6 8

3    4 7 No 0  Meghan Trainor 
R.REED (E.FREDERIC,M.TRAINOR,J.K.HINDLIN) 

EPIC 
3 7

4 5 8 Pillowtalk   Zayn 
L.LENNOX (Z.MALIK,L.LENNOX,M.HANNIDES,A.HANNIDES,J.GARRETT) RCA 

1 12

6 8 9 Love Yourself 2  Justin Bieber 
BENNY BLANCO (E.C.SHEERAN,B.LEVIN,J.BIEBER) SCHOOLBOY/RAYMOND BRAUN/DEF JAM 

1 23

10 10 10 Me, Myself & I ¡  G-Eazy x Bebe Rexha 
M.KEENAN,C.ANDERSSON (G.GILLUM,M.KEENAN,C.R.ANDERSSON, 

LAUREN CHRISTY,T.BARNES,B.KOHN,P.KELLEHER,B.REXHA) G-EAZY/RVG/BPG/RCA 
7 25

1
#1  
1 WK

DG

2

3
AG SG
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Topline
A look at the 
week’s headlines 
and happenings, 
including: 
+�   � �SOUNDS OF 

HOLLYWOOD  THE 
BUSINESS OF MUSIC IN 
TV & FILM 

+�   � �CORNER OFFICE

+�   � �NOTED

+�   � �7 DAYS ON THE SCENE: 
CONCERTS, AWARDS 
SHOWS, PREMIERES 
AND FESTIVALS

Features
Exclusive  
interviews and 
profiles, featuring 
beautiful original 
photography

Hot 100
The first page 
of the magazine 
highlights the top 
10, then leads into 
the rest of the 
chart
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in late 2015, salt-n-pepa, still 
riding a wave of renewed  attention 
thanks to a popular 2014 tV ad 
for Geico car insurance, agreed to 
do a few dates on the i love the 
’90s tour while juggling work on 
a planned biopic and a Laverne & 
Shirley-like sitcom. But the  summer 
trek, which started in april with 
fellow hip-hop throwbacks Kid ’N 
Play, Vanilla Ice  and Coolio, 
began selling out arenas almost as 
soon as it was announced, leaving 
little time for ancillary projects. 
With more shows added, the group 

B l i n k - 1 8 2  i s  t o p p i n g  t h e  c h a r t s ,  9 8  D e g r e e s  a r e  s e l l i n g  o u t 
s h e D s ,  t e m p l e  o f  t h e  D o g  i s  r e - f o r m i n g  a n D  p o k e m o n  g o  i s 

e v e r y t h i n g .  W h a t  y e a r  i s  i t  a g a i n ?

B y  s t e v e  k n o p p e r

i quickly realized, “everybody wants 
to go back to that time,” Cher yl 
“Salt” James, 50, tells Billboard.

indeed, it might be 2016, but 
audiences are pining for the days 
of aOl and Bill  Clinton: Pokemon 
has returned, in the form of a “Go” 
smartphone app that unexpectedly 
has dominated popular culture; 
the Spice Girls  are plotting a 
reunion tour and possible album; 
Br yan Cranston  is playing Zordon 
in a 2017 Power Rangers reboot 
(reported budget: $120 million); 
the Guns N’ Roses  reunion is 
selling out  stadiums (Billboard 
estimates a $100 million tour 
gross); Blink-182  reached no. 1 on 
the Billboard 200,  displacing Views 
by Drake, with 186,000 first-week 
sales  (according to nielsen Music); 
grunge supergroup Temple of the 

Dog  — featuring Soundgarden 
and Pearl Jam  members Chris 
Cornell, Jeff Ament, Stone 
Gossard, Mike McCready  and 
Matt Cameron  — is re-forming for 
a november tour; and boy bands 
98 Degrees  and O -Town  are 
headlining the 39-date MY2K tour, 
booking venues they only would 
have half-filled in their  respective 
heydays. says MY2K producer 
Jared Paul  of Faculty productions: 
“the shows are at near capac-
ity with five proper sellouts. the 
response has been amazing.”

“it’s funny — in 2005, a lot of 
these same groups were having a 
real hard time,” offers Deckstar 
Management’s Peter Katsis, who, 
through the years, has worked 
with Jane’s Addiction, The 
Smashing Pumpkins, Korn  and 

t h e  B o o m i n g  B u s i n e s s 
o f  ’ 9 0 s  n o s t a l g i a

the over UNDer

Diane Warren makes history 
with “ ’Til It Happens to You,” the 
first song to be nominated for an 
Oscar, a Grammy and an Emmy.

Will.i .am ’s record label returns to 
relevance with Fergie’s “M.I.L.F. $”  

and talk of a remix of The Black 
Eyed Peas’ “Where Is the Love?”

Donald Trump secured the 
Republican nomination, but not  

the OK to use songs by  
Queen and The Turtles.

Topline

J u l y  3 0 ,  2 0 1 6   |   W W W . B I l l B O A R D . c O m  1 5I l l u S T R A T I O N  B y  T A R A  J A c O B y
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The veteran 
songwriter 

struggles to 
find her identity 
on this concept 

album of cast-
off singles.

Sia Tips Her Hand
The concepT of Sia’S new album, This is AcTing, 
feels like a watershed in the public’s growing 
 awareness of the way pop sausage gets made today: 
The idea is that every song (save one) was originally 
meant for another artist, who passed. This gimmick 
relies on listeners being aware that Sia, 40, is at once 
the australian singer who camouflages her face under 
a shaggy wig and had a global smash with “chandelier” 
and the behind-the-scenes songwriter Sia furler, 
whose prolific output sparked hits for Rihanna, Kelly 

clarkson, beyoncé, ne-Yo, etc.
part of the pleasure of This is Acting, then, comes from the game of 

matching songs to their could-have-been singers. The risk is that people 
will infer that this is the reject pile. Sia’s openness about the songs’ 
background signals either great confidence that they will overcome 
that stigma or a cynical assumption that our fascination with  celebrity 
interplay is the most powerful attractor of all. more meta yet, the 
album opens with “bird Set free,” which comes across as a recap of 
Sia’s career and a manifesto for her self-realization as a songwriter: 

“i found myself in my melodies ... i’ll shout it out like a bird set free.” 
Pitch Perfect 2 and Rihanna reportedly turned it down; adele recorded 
it but ultimately left it and other offerings by Sia off her 25 album.

along with several other Acting tracks, “bird” was produced by 
Greg Kurstin, who also worked on “hello” and other 25 tunes; it’s 
underscored by a rolling piano line that would have been at home 
there. likewise, Acting’s first single, “alive,” was co-written with 
the british diva and has a similar outsize-chorus catharsis. but it’s 
a bloodier, more ragged performance than adele would chance — 
when Sia hits the high notes, her voice twists like a metal singer’s. 
This sense of hazard recalls her last album, 1000 Forms of Fear, 
and the one song here that Sia has said she wrote for herself, 

“one million bullets,” is also reminiscent of that record’s moods. 
of the darker songs on Acting, it’s the one you want on repeat.

after a few songs, though, the listener begins to worry that 
since these tracks were all intended as singles, there will be no 
relief from huge choruses and banging beats. an electronic-
marching-band effect comes like an onslaught in “move Your 
body,” reportedly written for Shakira, overwhelming what 
could have been a much more sinuous dance track. by the time 
one gets to “unstoppable,” which sounds like a Katy perry reject, Sia’s 
boast that she’ll never cease sounds more like a threat.

The good news is that in the middle, there are two lighter, wittier tunes 
that Sia has said were meant for Rihanna: “Reaper” (co-penned by Kanye 
west) and “cheap Thrills.” The bad news is that with the five songs that 
follow, This is Acting actually starts sounding like the scrap heap. Sia has 
admitted with refreshing honesty that she writes songs by playing mad 
libs with lists of phrases she stores on her phone; the worst case here 
is “house on fire,” in which she sings, “i’m a house on fire, and i want to 
keep burning,” over what sounds like bad video-game music.

Despite a few highlights, This is Acting is scattered and forgettable 
next to the emotional 1000 Forms of Fear. Yes, Sia is upfront that it’s 
more impersonal. it’s all part of the concept, but that is no excuse; David 
bowie’s recent death reminded us how theatrical and constructed pop 
can be without turning glib. Sia has been an intriguing enough figure in 
music that it’s a letdown to hear her do hack work. That isn’t acting — it’s 
just affectation. —Carl Wilson

sia
This Is Acting
Monkey Puzzle/rCa

2 6  B I L L B O A R D   |   O C T O B E R  2 9 ,  2 0 1 6

7  D A Y S  o n  t h e  S C E N E7  D A Y S  o n  t h e  S C E N E

Desert Trip
I N D I O ,  C A L I F . ,  O C T .  1 4 - 1 6

“WELCOME TO DESERT TRIP 2,” SAID MICK 
Jagger, referencing the second weekend of the 
inaugural California boomer festival. “They say 
if you remember Desert Trip 1, you weren’t really 
there.” Jagger was the quippiest on the lineup, 
peeling off  if-you-can’t-beat-’em jokes about the 
all- septuagenarian lineup (another: “Welcome to 
the Catch ’Em Before They Croak Festival”). His 
band got in an early hat tip by covering “Come 
Together.” “Paul  [McCartney] gave us a nice fist 
pump when he heard that,” said Rolling Stones 
pianist Chuck Leavell. Only Macca kept an onstage 
guest list — first, co- headliner Neil  Young   jamming 
on “Why Don’t We Do It in the Road,” then 
Rihanna  on “FourFiveSeconds.” Topicality arrived 
via Bob Dylan’s new Nobel — mentioned by almost 
 everyone but him — and Roger Waters  associating 
his giant inflatable porkers with a certain candidate. 
Though he put “Trump  is a pig” onscreen, Waters 
told Billboard, “I toned it down! It used to be ‘Trump 
is the C-word.’ ” —CHRIS WILLMAN

1 The Who’s Roger Daltrey at the Empire Polo Club on Oct. 16. 
2 “All the bands on this bill know each other because we’ve 
been in this business over 50 years. We’re all friends and 
there’s no competition. Nobody is going to blow anybody 
else off the stage. It’s all love and peace and harmony,” 
said The Who’s Pete Townshend (left) during the band’s 
performance. He posed backstage with Australian bassist 
Tal Wilkenfeld (center) and Billy Corgan on Oct. 16. 3 From 
left: The Rolling Stones’ Keith Richards, Jagger and Charlie 
Watts on Oct. 14. 4 Slash with girlfriend Meegan Hodges on 
Oct. 15. 5 Young on Oct. 16. 6 McCartney and Rihanna. 7 Waters 
brought out a children’s choir wearing T-shirts that read 
“Derriba el Muro” (Tear Down the Wall) during his set on Oct. 16.
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Reviews
New albums,  
singles, 
soundtracks  
and more

Backstage
Pass
An in-depth 
look behind-the-
scenes at the 
biggest events, 
concerts and 
festivals
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NO. 10
Charlie Puth

The pop singer-songwriter reaches 
the Artist 100 top 10, after previously 
peaking at No. 30 in April 2015, as his 
debut LP, Nine Track Mind, enters Top 
Album Sales at No. 5 with 47,000 sold.

D a t a  f o r  w e e k  o f  0 2 . 2 0 . 2 0 1 6

Fe
br

ua
ry

 20
 

20
16

2 WKS. 
AGO

LAST
WEEK

THIS
WEEK ARTIST    IMPRINT/DISTRIBUTING LABEL

PEAK
POS.

WKS. ON  
CHART

1 1 1 #1  
6 WK S JUSTIN BIEBER   SCHOOLBOY/RAYMOND BRAUN/DEF JAM 1 83

82 16 2 RIHANNA   WESTBURY ROAD/ROC NATION 2 80

2 2 3 ADELE   XL/COLUMBIA 1 53

7 4 4 DRAKE   YOUNG MONEY/CASH MONEY/REPUBLIC 1 84

68 61 5 KEVIN GATES   BREAD WINNERS’ ASSOCIATION/ATLANTIC/AG 5 6

- 39 6 ZAYN   RCA 6 2

6 3 7 TWENTY ONE PILOTS   FUELED BY RAMEN/AG 2 42

5 5 8 THE WEEKND   XO/REPUBLIC 1 69

76 54 9 SIA   MONKEY PUZZLE/RCA 5 84

33 31 10 CHARLIE PUTH   ARTIST PARTNERS GROUP/ATLANTIC/AG 10 45

8 7 11 SELENA GOMEZ   INTERSCOPE/IGA 2 71

9 8 12 TAYLOR SWIFT   BIG MACHINE/BMLG 1 80

13 10 13 BRYSON TILLER   TRAPSOUL/RCA 10 19

39 35 14 COLDPLAY   PARLOPHONE/ATLANTIC/AG 5 48

11 13 15 SHAWN MENDES   ISLAND 2 52

12 12 16 FETTY WAP   RGF/300/AG 3 52

15 17 17 FUTURE   A-1/FREEBANDZ/EPIC 1 29

FLO RIDA   POE BOY/ATLANTIC/AG 18 47

16 2

4 4

68 61 5

39 6

6 3

54 9

33 31 10

7
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35 14

11

17

18 19 18

2 WKS. 
AGO

LAST
WEEK

THIS
WEEK ARTIST    IMPRINT/DISTRIBUTING LABEL

PEAK
POS.

WKS. ON  
CHART

14 14 19 ONE DIRECTION   SYCO/COLUMBIA 2 84

4 6 20 DAVID BOWIE   ISO/COLUMBIA 1 4

27 J. COLE   DREAMVILLE/ROC NATION/COLUMBIA 2 61

25 24 22 G-EAZY   G-EAZY/RVG/BPG/RCA 8 14

21 23 23 ELLIE GOULDING   CHERRYTREE/INTERSCOPE/IGA 7 68

16 21 24 CHRIS BROWN   RCA 1 84

3 9 25 PANIC! AT THE DISCO   DCD2/FUELED BY RAMEN/AG 3 15

22 25 26 SAM HUNT   MCA NASHVILLE/UMGN 5 82

17 20 27 CHRIS STAPLETON   MERCURY NASHVILLE/UMGN 2 15

20 26 28 MEGHAN TRAINOR   EPIC 1 82

10 15 29 EAGLES   ERC 10 3

24 27 30 ALESSIA CARA   EP/DEF JAM 15 24

26 28 31 RACHEL PLATTEN   COLUMBIA 12 41

30 34 32 LUKE BRYAN   CAPITOL NASHVILLE/UMGN 1 84

29 32 33 THOMAS RHETT   VALORY/BMLG 7 53

55 52 34 BEYONCE   PARKWOOD/COLUMBIA 6 82
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IT’S HARD TO IMAGINE A TIME WHEN 
Usher wasn’t one of music’s most 
 interesting artists, but in 2014 producer 
Jermaine Dupri told Billboard that as 
the R&B singer set out to record his 
fourth album in 2003, “People not being 
 interested in Usher the person was the 
main topic of discussion.”

Although Usher had landed three 
Billboard Hot 100 No. 1s by then, his strait-
laced image gave the media little choice 
but to focus on the music, not the man.

That would change with the 2004 album 
that emerged from Dupri’s discussions 
with the singer-songwriter: Confessions. 
Just 25 at the time, Usher broke new artistic 
ground with songs that explored the painful 
subject of infidelity that many speculated 
were references to his failed relationship 
with TLC’s Rozonda “Chilli” Thomas.

Dupri claimed the songs were inspired 
by his own personal drama, but,  whatever 
the case, Confessions’ intimate tone helped 
it become the best-selling album of 2004 
(according to Nielsen Music) and gave 
Usher his first No. 1 on the April 10 Billboard 
200, where it reigned for nine weeks, and 
sold 1.1 million copies its first week.

Confessions also generated four 
No. 1s on the Hot 100: “Yeah!,” “Burn,” 
“Confessions Part II” and “My Boo.” His 
clout only grew with his early mentoring 
of Justin Bieber and a joint venture with 
his manager, Scooter Braun.

After divorcing Tameka Foster in 2009, 
Usher married his manager, Grace Miguel, 
in 2015. He is expected to release his 
eighth studio album, tentatively titled 
Flawed, in 2016. —TREVOR ANDERSON

Bandmembers 
surprised Usher on 
his 26th birthday in 
2004 by covering him 
with cake backstage 
at Madison Square 
Garden in New York.

12 Years Ago
USHER GOT 
INTIMATE 
AND RULED 
THE CHARTS
The artist’s Confessions became 
the best-selling album of 2004 
and his first Billboard 200 No. 1
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Charts
The week’s 
updated charts 
including debuts, 
changes and  
liner notes

iPad App
The iPad edition is an 
addictive, gorgeous and 
innovative app that delivers 
the weekly magazine in full.

CODA
A look back at 
this week on  
the charts in  
previous years 

MAGAZINE CONTENT

It’s huge! No, it’s dead! No, it’s huge! No doubt,  
the debate over the future of dance music  
is nearly as divisive as Donald Trump. But this 
much is clear: Stars like Calvin Harris and 
Kaskade are headlining Coachella, a Bieber-
resuscitating Diplo deserves to be artist of the 
year, EDM is now a three-letter expletive  
(sorry, Robert Sillerman and SFX shareholders) 
and — if the bubble really is about to burst — 
everyone on Billboard’s third annual  
power list (yes, still mostly bros) has an opinion

i l l u s t r a t i o n  b y  a n t o n  p e a r s o n
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MAGAZINE CIRCULATION
BILLBOARD MAGAZINE PUBLISHES 33 ISSUES A YEAR REACHING THE MUSIC 

INDUSTRY’S TOP EXECUTIVES, MANAGERS AND  
INFLUENCERS IN MAJOR METRO AREAS AROUND THE COUNTRY. 

43% OF BILLBOARD PRINT READERS ALSO VISIT BILLBOARD.COM ONCE A WEEK OR MORE
71% OF BILLBOARD READERS SPEND 30 MIN+ PER WEEK ACROSS ALL BILLBOARD PLATFORMS

49% OF READERS HAVE SENIOR/UPPER MANAGEMENT JOB TITLES
63% OF READERS ARE BUSINESS PURCHASE DECISION MAKERS

BILLBOARD ALSO LICENSES THE BRAND 
IN VARIOUS MARKETS INCLUDING BRAZIL, 

KOREA, JAPAN AND MORE

Source: AAM Statement, June 2016; DJG Marketing, November/December 2012

  40% 
EAST COAST

 8% 
INTERNATIONAL

  28% 
OTHER U.S. CITIES  24% 

WEST COAST

PAID 
CIRCULATION

81%
CIRCULATION

20,937
TOTAL 

AUDIENCE

115K
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Billboard Winterfest
at Sundance Film 
Festival
DATE January 
LOCATION Park City, UT

Billboard Power 100
DATE February 
LOCATION Los Angeles, CA

Latin Music 
Conference & Awards
DATE April 
LOCATION Miami, FL

Billboard en Vivo
DATE April 
LOCATION Multiple

Billboard Music 
Men of Style
DATE August 
LOCATION Los Angeles, CA

Billboard Hot 100 
Music Festival
DATE August   
LOCATION Jones Beach, NY

Touring Conference 
& Awards
DATE November 
LOCATION Los Angeles, CA

Women in Music
DATE December 
LOCATION New York, NY

EVENTS CALENDAR

LUIS FONSI & DADDY YANKEE AT THE 
2017 LATIN MUSIC AWARDS

BRAD PAISLEY AT THE  
2015 TOURING AWARDS

WIZ KHALIFA AT THE  
2015 WINTERFEST AT 
SUNDANCE FILM FESTIVAL

Subject to change. 

CALVIN HARRIS PERFORMS AT THE 
2016 HOT 100 MUSIC FESTIVAL

MADONNA AT THE 2016 
WOMEN IN MUSIC AWARDS
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BILLBOARD EDITORS

Mike Bruno
SVP, Digital Content
Bruno joined Billboard in 2014. As part of his role, he directs all print 
and digital editorial programming, content and social media 
platforms. Previous experience includes seven years at 
Entertainment Weekly.

Silvio 
Pietroluongo
VP, Charts & Data 
Development
Pietroluongo has run the 
charts since 1990. He is 
responsible for all chart 
data and editorial 

analysis, as well as chart initiatives, for the 
print magazine and its companion 
websites. Pietroluongo has evolved the 
charts to measure digital and streaming 
data, as well as helped launch technology 
partnerships such as the Twitter Real-
Time streaming charts.

Isabel Gonzalez-
Whitaker
Deputy Editor
Joined Billboard as the 
Deputy Editor in June of 
2014. Whitaker was 
formerly features editor 
at InStyle and her 

writing has appeared in numerous 
publications including The New York 
Times and The Atlanta Journal-
Constitution. She was previously the 
editor-in-chief of Tu Vida/Your Life 
magazine, and also held positions at Teen 
People and Atlanta CityMag. 

Matt Belloni 
Editorial Director
Belloni joined Billboard 
in early 2014. He 
oversees the news 
operation in print and 
online for both 
Billboard and THR. He 

has been with THR since 2006 when he 
joined to write for THR’s Hollywood, 
Esq. blog. 

As president of The Hollywood Reporter-Billboard Media Group, John Amato, 
36, is widely recognized as one of today’s most influential figures in media.
 
Amato has been instrumental in building both consumer-facing brands, and is 
leading their expansion internationally. The Hollywood Reporter-Billboard 
Media Group has rocketed to the top three biggest entertainment outlets 
nationally, with 30 million monthly uniques and over 20 million social media 
followers. The company has seen double-digit revenue rises each year of 
Amato’s leadership, with a three-year growth rate exceeding 86%. The 
company is now the biggest it’s ever been with 370 employees across New 
York and Los Angeles offices.

John Amato 
President, Billboard & The Hollywood 
Reporter Media Group

In 2016, Amato led a strategic acquisition of Spin Media, including properties Spin, Vibe and Stereogum, growing the 
company’s combined digital reach to 45 million monthly uniques. Amato also launched a new groundbreaking digital 
platforms, the massively successful video news service Billboard News, which garnered 12 million monthly uniques in its 
first month. In 2015, Amato oversaw the launch two major live-music initiatives including Billboard’s Winterfest at 
Sundance, an exclusive concert series with Park City Live, and the Billboard Hot 100 Music Festival with Live Nation, the 
world’s largest concert promoter.
 
Under his direction in May 2014, Billboard launched its Twitter Real-Time charts, which revamped the industry’s method 
of tracking music sales. Later that year Billboard and Telemundo, in partnership with Dick Clark Productions, extended 
their agreement to produce the Billboard Latin Music Awards, the longest-running and most prestigious Latin music 
awards show on television, through 2020. 
 
Prior to his leadership at Billboard, Amato was the chairman and chief executive officer of Backstage, LLC, after serving 
as the president of Show Media.
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PHOTOGRAPHERS
 �JOE PUGLIESE  
Photographed for  
Billboard: Lana Del Rey, 
Ariana Grande, Pharrell,  
Britney Spears, Jennifer  
Lopez, Kanye West, Tom  
Petty, Mick Jagger

 �AUSTIN HARGRAVE Photographed for Billboard:  
Kendrick Lamar, Nick Jonas, Demi Lovato, Lady Gaga,  
Lorde, Mumford and Sons, Andra Day, Beck, Sam Smith 

 �MILLER MOBLEY  
Photographed for  
Billboard: Blake Shelton, 
Halsey, Meghan Trainor, 
Marc Anthony, Zayn Malik, 
Katy Perry, Jack White,  
Taylor Swift, the Weeknd

 �RAMONA ROSALES Photographed for Billboard: Fifth Harmony,  
Adam Lambert, Skrillex, Kendrick Lamar, Jason Derulo, Daddy Yankee,  
Diplo, Ice Cube, Andy Samberg, Selena Gomez 

 �ERIC RYAN ANDERSON: 
Photographed for  
Billboard: Diplo,  
5 Seconds of Summer,  
Interpol, Father John 
Misty, Hozier, Brittany 
Howard, Schoolboy Q
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BRAND OF RECORD

2015 WEBBY NOMINEE: SOCIAL
EXPERIMENTAL & NOMINATION:
BILLBOARD REAL-TIME CHARTS

“Billboard, the music 
industry’s longtime 

standard-bearer, gets 
right to the heart of the 

matter.”NEW YORK POST, 2/2015

“Billboard has been the  
music industry’s steadfast  
trade paper for decades, 

outlasting all rivals and 
setting the terms for  

success through its still 
closely watched charts.”  

THE NEW YORK TIMES, 1/2014

“…the ‘bible’ as it is known within the music industry…”
THE WALL STREET JOURNAL, 3/2012

“…the Billboard 200, which, since 1956 has functioned 
as the music world’s weekly scorecard…the new 

chart will more accurately reflect how people listen to 
music these days.”  THE NEW YORK TIMES, 11/2014

“The concept of newsstand 
sales as the driver for the 
cover design is no longer 
valid; the most effective 

covers work as images on 
Twitter, iPads, Facebook, 

etc. And the new Billboard 
logo, its very modern and 
distinctive design along 
with its photography are  
perfectly suited for this  
new cover paradigm.” 

FOLIO, 4/2014
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2 WKS. 
AGO

LAST
WEEK

THIS
WEEK

ARTIST    CERTIFICATION 

TITLE 

IMPRINT/DISTRIBUTING LABEL 

PEAK
POS.

WKS. ON  

CHART

2 1 1
#1  

11 WK S
TAYLOR SWIFT 4   

1989 

BIG MACHINE/BMLG 

1 15

2 VARIOUS ARTISTS    
NOW 53 

UNIVERSAL/SONY MUSIC/LEGACY 

2 1

4 2 3 ED SHEERAN ¡   
x 

ATLANTIC/AG 

1 33

9 4 4
GG SAM SMITH ¡   In The Lonely Hour 

CAPITOL 

2 34

5 FIFTH HARMONY    Reflection 

SYCO/EPIC 

5 1

3 3 6 MEGHAN TRAINOR    
Title 

EPIC 

1 4

7 BOB DYLAN    Shadows In The Night 

COLUMBIA 

7 1

6 8 8 NICKI MINAJ    
The Pinkprint 

YOUNG MONEY/CASH MONEY/REPUBLIC 

2 8

11 9 9 MAROON 5    
V 

222/INTERSCOPE/IGA 

1 23

10 DIANA KRALL    
Wallflower 

VERVE/VG 

10 1

10 7 11 MARK RONSON    Uptown Special 

RCA 

5 4

15 11 12 HOZIER    
Hozier 

RUBYWORKS/COLUMBIA 

2 18

1 6 13 FALL OUT BOY    American Beauty / American Psycho 

DCD2/ISLAND 

1 3

14 KID INK    
Full Speed 

THA ALUMNI GROUP/88 CLASSIC/RCA 

14 1

12 10 15 VARIOUS ARTISTS    2015 Grammy Nominees 

GRAMMY/RCA 

10 3

- 5 16 NE-YO    
Non-Fiction 

COMPOUND ENTERTAINMENT/MOTOWN/CAPITOL 

5 2

57 28 17
PS KATY PERRY    

PRISM 

CAPITOL 

1 67

17 16 18 SAM HUNT    
Montevallo 

MCA NASHVILLE/UMGN 

3 15

16 14 19 J. COLE 0   2014 Forest Hills Drive 

DREAMVILLE/ROC NATION/COLUMBIA 

1 9

22 20 20 ARIANA GRANDE ¡   My Everything 

REPUBLIC 

1 24

13 13 21 KIDZ BOP KIDS    
Kidz Bop 27 

RAZOR & TIE 

3 4

152 33 22 KATY PERRY 2   Teenage Dream 

CAPITOL 

1 197

23 23 23 SIA    
1000 Forms Of Fear 

MONKEY PUZZLE/RCA 

1 28

21 18 24 SOUNDTRACK ¡   Guardians Of The Galaxy: Awesome Mix Vol. 1 

MARVEL/HOLLYWOOD 

1 28

HOT SHOT 
DEBUT

2

3

4 4

NEW 5

NEW 7

9

NEW 10

7

12

1

NEW 14

12

5

57 28 17

17

20

33 22

23

2 WKS. 
AGO

LAST
WEEK

THIS
WEEK

ARTIST    CERTIFICATION 

TITLE 

IMPRINT/DISTRIBUTING LABEL 

PEAK
POS.

WKS. ON  

CHART

25 JEREMY CAMP    
I Will Follow 

SPARROW/CAPITOL CMG 

25 1

19 21 26 ONE DIRECTION ¡   
FOUR 

SYCO/COLUMBIA 

1 12

27 24 27 CARRIE UNDERWOOD 0   Greatest Hits: Decade #1 

19/ARISTA NASHVILLE/SMN 

4 9

32 26 28 PITBULL    
Globalization 

MR. 305/POLO GROUNDS/RCA 

18 11

33 35 29 SOUNDTRACK 4   
Frozen 

WALT DISNEY 

1 63

30 34 30 JASON ALDEAN ¡   Old Boots, New Dirt 

BROKEN BOW/BBMG 

1 18

24 27 31 RAE SREMMURD    SremmLife 

EARDRUMA/INTERSCOPE/IGA 

5 5

32 GRATEFUL DEAD    Dave’s Picks, Volume 13: Winterland, San Francisco, CA-2/24/74 

GRATEFUL DEAD/RHINO 

32 1

46 50 33 BEYONCE 2   
Beyonce 

PARKWOOD/COLUMBIA 

1 61

36 30 34 NICK JONAS    
Nick Jonas 

SAFEHOUSE/ISLAND 

6 13

35 SKIZZY MARS    The Red Balloon Project (EP) 

PHM/ARTIST PARTNER GROUP 

35 1

37 42 36 LUKE BRYAN 2   Crash My Party 

CAPITOL NASHVILLE/UMGN 

1 78

29 40 37 FLORIDA GEORGIA LINE 0   Anything Goes 

REPUBLIC NASHVILLE/BMLG 

1 17

38 MISSY ELLIOTT 2   Under Construction 

THE GOLD MIND/ELEKTRA/RHINO 

3 36

39 BECK    
Morning Phase 

FONOGRAF RECORDS/CAPITOL 

3 28

40 MISSY “MISDEMEANOR” ELLIOTT ¡   Miss E ...So Addictive 

THE GOLD MIND/ELEKTRA/RHINO 

2 43

- 17 41 CHARLIE WILSON    Forever Charlie 

P MUSIC/RCA 

17 2

55 58 42 ERIC CHURCH ¡   The Outsiders 

EMI NASHVILLE/UMGN 

1 52

50 52 43 IMAGINE DRAGONS 2   Night Visions 

KIDINAKORNER/INTERSCOPE/IGA 

2 127

69 87 44 JOHN LEGEND 0   Love In The Future 

G.O.O.D./COLUMBIA 

4 73

26 39 45 ONEREPUBLIC ¡   
Native 

MOSLEY/INTERSCOPE/IGA 

4 98

45 49 46 CALVIN HARRIS    
Motion 

FLY EYE/COLUMBIA 

5 14

48 48 47 ED SHEERAN 0   
+ 

ELEKTRA/AG 

5 130

43 45 48 VANCE JOY    Dream Your Life Away 

F-STOP/ATLANTIC/AG 

17 22

25 43 49 ELLA HENDERSON    Chapter One 

SYCO/COLUMBIA 

11 4

50 VARIOUS ARTISTS    NOW That’s What I Call Movies 

UNIVERSAL/SONY MUSIC/LEGACY 

50 1

100 99 51 MIRANDA LAMBERT 0   Platinum 

RCA NASHVILLE/SMN 

1 36

NEW 25

24

26

29

NEW 32

33

30

NEW 35

RE-ENTRY 38

RE-ENTRY 39

RE-ENTRY 40

17

42

52 43

69 44

48 48

NEW 50

99 51
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Dylan’s 21st top 10 album comes 

almost 50 years ago after his first 

visit to the region: Bringing It All 

Back Home rose 11-10 on the chart 

dated May 29, 1965. (For more on 

the icon, see page 80.)

Even though the Grammys were held 

Feb. 8, the final day of the chart’s tracking 

week, this compilation is down in sales 

(34,000 for the week, down 1 percent).

Despite not winning the album of the 

year Grammy, the set still earns a mighty 

42 percent gain in units, with another 

increase expected in the Feb. 28 issue.

MIN BEST OF WEB & DIGITAL AWARDS  
2015 WINNER FOR BEST OVERALL  

EDITORIAL EXCELLENCE

2017 WEBBY NOMINEE: BEST 
BRANDED EDITORIAL EXPERIENCE

1800 TEQUILA & BILLBOARD 
“BACK TO THE BLOCK”
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EDITORIAL CALENDAR

Editorial calendar subject to change. 
Please contact your Billboard brand partnership rep for a complete list of issues in 2017

ISSUE COVER DATE ON-SALE AD CLOSE MATERIALS DUE

2017 PREVIEW / 2016 WRAP UP 1/14 1/6 12/29 12/30

GRAMMY PREVIEW / POWER 100 2/11 2/3 1/26 1/27

OSCARS PREVIEW 2/25 2/17 2/9 2/10

SXSW PREVIEW 3/18 3/10 3/2 3/3

COACHELLA PREVIEW 4/15 4/7 3/30 3/31

SXSW PREVIEW / TOP BRANDING POWER PLAYERS 3/18 3/10 3/2 3/3

SXSW WRAP-UP / JUNO EVENTS AND AWARDS PREVIEW 4/1 3/24 3/16 3/7

COACHELLA PREVIEW / CANADIAN MUSIC WEEK PREVIEW 4/15 4/7 3/30 3/31

LATIN CONFERENCE PREVIEW 4/29 4/21 4/13 4/14

MUSIC’S MONEYMAKERS 5/13 5/5 4/27 4/28

BILLBOARD MUSIC AWARDS 5/27 5/19 5/11 5/12

BOTTLEROCK PREVIEW / SONGS OF SUMMER KICK-OFF 6/3 5/26 5/18 5/19

DANCE POWER PLAYERS 6/24 6/16 6/8 6/9

NASHVILLE POWER 8/5 7/28 7/20 7/21

INDIE POWER 8/19 8/11 8/3 8/4

BILLBOARD HOT 100 MUSIC FESTIVAL / FALL MUSIC PREVIEW 9/2 8/25 8/17 8/18

HIP HOP POWER ISSUE / SUMMER REPORT CARD 9/23 9/15 9/7 9/8

TV ISSUE 9/23 9/15 9/7 9/8

40 UNDER 40 10/14 10/6 9/28 9/29

THE GRAMMY CONTENDERS 10/28 10/20 10/12 10/13

LATIN POWER PLAYERS 11/11 11/3 10/26 10/27

THE PHILANTHROPY ISSUE / HOLIDAY GIFT GUIDE 11/25 11/17 11/9 11/10

WOMEN IN MUSIC 12/9 12/1 11/23 11/24

THE NO. 1S (YEAR END ISSUE) 12/16 12/8 11/30 12/1

GRAMMY VOTER GUIDE 12/30 12/22 12/14 12/15

WHILE BILLBOARD PUBLISHES OVER 30 ISSUES EACH YEAR,  
THIS CALENDAR REFLECTS THE ISSUES WITH BROADER CONSUMER APPEAL
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AD SPECS
  SPACE BLEED NON-BLEED TRIM LIVE (SAFE) AREA

Full Page 10.5” x 13.5” 
266.7mm x 343mm

9.25”w x 12.25”
235mm x 311mm

10” x 13”
254mm x 330mm

9.25” x 12.25” 
235mm x 311mm

2-Page Spread 20.5” x 13.5”
520.7mm x  343mm

19.25” x 12.25” 
489mm x 311mm

20” x 13”
508mm x 330mm

19.25” x 12.25”
489mm x 311mm

6-Column 15.315” x 13.5”
389mm x 343mm

14.825” x 13”
376.55mm x 330mm

13.965” x 12.25”
354.7mm x 311mm

1/2 Horizontal 8.8333” x 5.5849”
224.37mm x 142mm

N/A N/A

1/2 Vertical 4.25” x 11.6667”
108mm x 296.34mm

N/A N/A

1/4 Square 4.25” x 5.5849”
108mm x 142mm

N/A N/A

PRINTING
Web offset (SWOP)
Saddle Stitched
Publication trim size  
10” x 13” 
MECHANICAL  
REQUIREMENTS
Bleed ads should have a 
minimum .25” (6.35mm) 
bleed on all 4 sides and 
should include trim indi-
cations. Trim indications 
should be offset by .375” 
(9.525mm).
SAFETY
All live elements, i.e. type 
on bleed ads, must be a 
minimum of 3/8” (.375 inch 
or 9.525mm) inside the 
final trim area. 
GUTTER SAFETY
3/16” on each side (total 
3/8”).
Partial ads should be 
supplied to trim only.
FILE SUBMISSION
All ad submission must 
be press-ready PDF/X1-a 
files via the THR ad portal, 
e-mail, CD or FTP upload. 
FILE NAME SHOULD 
INCLUDE NAME OF 
ADVERTISER AND ISSUE 
RUN DATE

DIGITAL AD  
REQUIREMENTS 
MEDIA 
Billboard prints PDF/X-1a 
files only.  
Export setting: ADOBE 
ACROBAT 6 (1.5) or higher. 
Quality control depends on 
properly created PDFs.
DOWNLOAD: THR PDF 
Ad Export Settings for 
InDesign at: 
thr.com/ad/specs
or contact: ads@thr.com
All rasterized files must be  
300 DPI. CMYK TIFFs 
must be 100% of final size. 
Transparencies must be 
flattened.
Line screen is 150 l.p.i. 
Allow for 10% press gain 
when preparing Grayscale 
materials. 
Maximum ink density:  
300 total. 
FONTS
Embed all necessary fonts 
in PDFs.
COLOR
The color space must be 
CMYK or Grayscale. No 
RGB, LAB or embedded 
color profiles  
(such as ICC profiles).

No files with PMS 
colors will be accepted 
without prior notification. 
Otherwise, all PMS colors 
MUST be converted to 
CMYK.
Surprinting on Metallic inks 
will produce muted colors.
Note any special color 
information on the Contact 
Proof.
LIABILITY
Billboard cannot be held 
responsible for the quality 
of reproduction if these 
specifications are not 
adhered to. 
Ads received after deadline 
may not publish in the 
desired issue.
Billboard will not be held 
responsible for changes 
the Production department 
must make to any ad that 
is inadequate or fails to 
adhere to Billboard Digital 
Ad Specifications.
Billboard will store files for 
30 days.

PRODUCTION SERVICES
Billboard maintains an 
in-house Art Department. 
Contact your sales rep for 
ad design details and rates.
FOR DEADLINES, AD  
SPECIFICATIONS OR  
TECHNICAL QUESTIONS:
BILLBOARD CONTACT
Suzanne Rush 
323.525.2257
EMAIL 
ads@billboard.com

SUBJECT LINE MUST 
INCLUDE NAME OF 
ADVERTISER AND  
ISSUE DATE
BILLBOARD AD PORTAL
Deliver ads through our 
Ad Portal: prometheus.
sendmyad.com

BLEED PARTIALS, COVERS & SPECIALITY SIZES
STAND-ALONE BACK COVERS: Mailing Label in Upper Right Corner Along Spine.
Contact Production for Back Cover, Bleed Partial and other Specialty size specs and templates.
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CONTACTS

Alex Von Bargen
Managing Director,  

Luxury Partnerships
alex.vonbargen@thr.com

212.493.4321

Hillary Gilmore
Executive Director,  
Brand Partnerships

hillary.gilmore@billboard.com
212.493.4368

John Amato 
President,  

Entertainment Group
john@billboard.com

212.493.4337

Lynne Segall
Executive Vice President/ 

Group Publisher
lynne.segall@thr.com

323.525.2192

Julian Holguin
Senior Vice President, 

Brand Partnerships
julian.holguin@billboard.com

212.493.4115
 

Mike Bruno
Senior Vice President, 

Digital Content
mike.bruno@billboard.com 

212.493.4279

Joe Maimone
Director,  

East Coast Sales
joe.maimone@billboard.com 

212.493.4427

Aki Kaneko
Executive Director,  

Entertainment
aki.kaneko@billboard.com 

323.525.2299

Victoria Gold
Vice President,  
Entertainment

victoria.gold@thr.com
323.525.2028

Beth Deutschman
Vice President,  

Television & Media
beth.deutschman@thr.com

323.525.2259

Randi Windt
Vice President,                            

Brand Partnerships
randi.windt@billboard.com 

212.493.4029


