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感謝您閱覧這個“得獎公司目錄”，它介紹了香港特區有史以來第一次由國際專業管
理學會舉辦的–「IIM 2013年度卓越管理大獎」的獲獎者。

我擔任國際專業管理學會（IIM）主席一職已有一年時間，個人愿景是提升學會的重要
性和知名度，從而令學會能夠更好地幫助機構提高運作質量和效益，加强現有和未來
管理人才的專業能力。為實現這些目標，「卓越管理大獎」和「企業夥伴」計劃正是
我們新近的舉措。

香港無疑現在已經有很多獎項。但它們都集中在不同的業務運作範疇和管理功能方
面，如全面優質量管理（TQM）、人力資源、人才培訓、銷售及市場推廣、品牌營造
等。從管理的角度來看，所有這些良好運作都是管理決策的結果。事實上，管理的質
量是決定這些決策是否合適和有效的主要因素，無論是在企業戰略層面，具體的職能
部門，以至業務執行的前線都同樣適用。

IIM卓越管理大獎計劃，除了審覽參選機構的基本營業及盈利表現數據外，亦審視其他
方面同樣重要的質量性因素，如溝通、組織學習、創新、客戶及員工的參與、CSR（企
業社會責任）等。換句話说，是一個整體性宏觀的評估。

由於今次是首度組織這個非常有意義的獎項評比，評估和操作系統尚有未盡善之處。
我們會將學到的經驗，不斷完善此計劃未來的制度和流程。歡迎您提出意見，我們將
不勝感激。

最後，我想向所有參與是次計劃的機構，表示最誠摯的謝意，多謝它們對此計劃的興
趣和支持。對於那些未獲提名為今年的得獎機構，我仍然要借此機會轉達評審委員會
對你們現時的措施和表現的讚賞和表彰。通過參加IIM的持續專業發展（CPD）活動，
並隨後實施學到的良好做法，我堅信不需多久，您公司的名稱便會在未來的IIM ME大
獎名單內出現。

誠摯祝願大家更卓越地管理您的企業，並為機構仝人和社會帶來更大的繁榮。

國際專業管理學會會長
藍鴻震 GBS,ISO, JP

Thank you for reading through this directory, which introduces you the winners of the 
first-ever management award in Hong Kong, organized by the International Institute of 
Management – the IIM Management Excellence (ME) Award 2013.

I have taken up the Presidency of IIM or just about a year, with the vision of promoting 
the prominence of the Institute, so as toreinforce its ability to help enhance the quality 
and productivity of business practices, and advancing the professional competence 
of potential and practicing managers.  The ME Award and the Corporate Partner (CP) 
scheme represent our initiatives for achieving these goals. 

Already there are many awards in Hong Kong; but they all focus on different business 
and management aspects, such as total quality management (TQM), human resources, 
training, sales and marketing, branding etc.  From the management perspective, all 
these good practices are the results of management decision making.  The quality 
of management in fact determines the appropriateness and effectiveness of these 
practices, be they at corporate strategic level, specific functional departmental level or 
the operational front-line.

The IIM ME Award scheme considers, besides the bottom-line performance results, 
other qualitative aspects that are equally important, such as communication, 
organizational learning, innovation, customer & employee engagement, and CSR 
(corporate social responsibility).  In other words, it emphasizes an overall view, but 
containing different aspects of  major significance.

As the first time organizing this very meaningful award, the assessment and operating 
system is not yet perfect.  We will learn from the experience and continuously refine 
the system and processes in future runs.  Your feedback would be much appreciated.

Last but not the least, I wish to express my most sincere thanks to organizations 
that have enrolled onto this competition for their keen interest and support.  For 
those that haven’t been nominated for this year’s award, may I convey the Judging 
Panel’s appreciation and commendation still.  Through taking part in IIM’s continuous 
professional development (CPD) activities and subsequent implementing the good 
practices that you have learned I am sure before long your organization’s name will 
appear on future IIM ME Award lists.

My best wishes to you for better management and greater prosperity.

Prof. Dr. David Lan GBS,ISO, JP

President
The International Institute of Management( IIM )

The International Institute of Management (IIM)
Management Excellence Award 2013

Message from President

國際專業管理學會
卓越管理大獎2013

會長前言



古珀行珠寶集團於1985年成立，總部設於香港。多年

來，憑著沈運龍總裁的高膽遠矚，以及卓越和專業的管

理層，古珀行成功掌握瞬息萬變的全球化經濟環境所帶

來的種種機遇。今天，古珀行已發展成為全球領先的珠

寶製造企業之一，業務遍及歐洲、美國、阿聯酋、中

國、及日本等40多個國家和地區。

古珀行的廠房設於廣東省順德，佔地150,000 平方呎，

擁有超過600位技術精湛的工人。古珀行旗下品牌全由

廠房統一生產，並通過ISO9001:2000 國際品質管理體

系認證，以確保每件產品的質量都達至完美無暇的標

準。

時至今日，古珀行已發展出一系列的高級珠寶品牌，如旗艦品牌「冠玲瓏 Coronet Solitaire」是世界專利的珠寶

產品，獲得香港品牌發展局頒發的「香港名牌」獎項，南方都市報及騰訊大粵網頒發的「最優質名品牌」獎項。

其「六圍一」設計，配合中央主石無爪鑲嵌懸浮突起的技術，能將火彩表露及突顯卡裝大石的效果。目前，冠玲

瓏已在全球各地建立超過1000個銷售點。此外，古珀行的彩寶品牌系列晶雅婷Gemtique及運用防彈玻璃物料製造

的愛雪蘭 Icestrella等，都在世界各地大受歡迎。每個品牌都標誌著古珀行的價值理念：原創設計、精湛工藝及

對潮流的敏銳觸覺，其卓越的產品開發和品牌概念，使古珀行備受國際認同，並傲視同儕。

古珀行早於2008年已獲香港中小型企業商會頒發「最佳中小企業獎」，並一直致力於環境保育，參與了

「ISO50001能源管理體系標準計劃」，其開創的環保花園辦公室，全面推行綠化及採用優質、節能及環保的照明

系統。此外，古珀行的產品嚴格按照國家標準生產及銷售。古珀行在設立生產廠房時已考慮到在生產過程中有可

能釋出的廢料，已安置了完善的廢水回收系統及空氣過濾設備，以減低對環境的影響。

同時，古珀行十分關注員工工傷預防及安全生產，其生產廠房獲頒發「2011年度安全生產工傷預防先進單位」表

彰。公司多前年已為員工購買社會責任保險，保障員工權益。

古珀行非常注重企業社會責任，積極參與多項公益慈善事務及捐出冠玲瓏鑽飾參與多個機構的慈善拍賣活動，如

仁愛堂、香港公益金、慧妍雅集、香港理工大學、香港傷健策騎協會等。古珀行更榮膺2012年鏡報第一屆頒發的

「企業社會責任大使」。

除了積極參與公益事業，古珀行更致力於建立健康、愉快的工作環境，提升員工的工作動力和創意，因而獲香港

提升快樂指數基金頒發「開心工作間」證書。

本集團旗下全資擁有的零售連鎖店業務Lifestyle，在中東共開設了40個零售門市，分店遍佈杜拜、阿布達比、沙

查、巴林、卡塔爾等，是中東地區華人規模最大的珠寶連鎖店。

古珀行珠寶有限公司
香港九龍紅磡鶴園東街4號恆藝珠寶大廈1樓8-12室

熱線：2334 2299   傳真：23347427
電郵：info@aaronshum.com   網址：www.aaronshum.com
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AARON SHUM JEWELRY LTD
HEAD OFFICE •Units 8-12 •1/F •Heng Ngai Jewelry Centre •4 Hok Yuen Street •Hung Hom •Hong Kong

Telephone +852 2334 2299 •Fax +852 2334 7427 •E-mail info@aaronshum.com
HONG KONG•DUBAI•NEW YORK•SYDNEY•TOKYO•SHENZHEN

www.aaronshum.com

Aaron Shum Jewelry was founded in 1985 and 
headquartered in Hong Kong. Under the far-sighted 
leadership of Mr. Aaron Shum, as well as the superb and 
highly professional management, Aaron Shum Jewelry 
is ideally positioned to take full advantage of the multiple 
opportunities that are offered in a fast changing and 
globalized economic environment. Nowadays, Aaron 
Shum Jewelry has gained international recognition 
as a leading world-wide jewelry manufacturer. It has 
extended its footprint across the globe covering 40 
countries and regions e,g. Europe, the USA, the UAE, 
China, and Japan, etc.

Equipped with state-of-art technology, its 150,000 square feet of production premise, which employ over 600 highly 
skilled workers, is located in Shunde, Guangdong Province of China. This plant is responsible for the production of 
all brands under Aaron Shum Jewelry. It has certified by ISO9001:2000, which ensures an achievement of flawless 
quality for each individual masterpiece.

Aaron Shum Jewelry has gained prominence by developing an extensive collection of fine jewelry such as 
its flag brand Coronet Solitaire which was patented worldwide and awarded “Hong Kong Famous Brand” by 
Hong Kong Brand Development Council, as well as “The Best Quality Brand” by Southern Metropolis Daily & 
Tencent Guangdong. Its unique “Six around One” design, with the central stone embedded using clawless-inlay-
suspended-projection technique, displays the brilliant sparkles and enhances the grandeur of large caret stones. 
Today Coronet Solitaire brand owns 

over 1,000 sales points across the world. Moreover, Color stone collection Gemtique and Icestrella which is 
made of bullet-proof glass are also enjoying worldwide popularity. All brands under Aaron Shum Group reflect 
the Aaron Shum style: originality, innovation along with an ideal balance of technical sophistication, and of course 
international flare and fashion sense. As a result of its successful product development and branding, it has won a 
wide international acclaim and clearly outperformed its competitors. 

As early as in 2008, Aaron Shum Jewelry was awarded “Best Small & Medium-sized Business” by The HK 
Chamber of Small and Medium Business. It has committed itself to environmental conservation and has been 
joining the scheme of “ISO50001 Energy Management System “. It created green garden offices which fully use 
green, high quality, energy-saving and environment-friendly lighting system. In addition, Aaron Shum’s productions 
are controlled in strict accordance with the national standards for production and sales.  At the very beginning of 
setting up the plant, the management took the release of waste into account. Therefore a complete waste water 
recycling system and air filtration equipment are implemented in order to reduce the impact on the environment.

Meanwhile, Aaron Shum Jewelry always pays close attention to the prevention of employee’s industrial injury and 
production safety.  Its production workplace was awarded the honor of “2011 Annual Advanced Unit on Production 
Safety & Industrial Injury Prevention “. Social security has been covering all its employees for many years to 
ensure employees’ rights and interests are well protected.

As an enterprise of undertaking social responsibility, Aaron Shum Jewelry actively participates in a number of 
charitable affairs and donated Coronet Solitaire in the charity auctions held by multiple organizations, such as Yan 
Oi Tong, The Community 



智偉龍集團成立於1996年，總部設於深圳內地，旗下有實業、地產開發

管理、物業管理、小額貸款、貿易等十多家子公司和上市公司，管理總

額達30億元。是一家集戰略投資和經營管理、生產、加工、貿易為一體

的大型綜合型企業集團。

致力於為粵港澳臺青年創業者提供小商品創業平臺，把多年前成功開發

義烏小商品批發城的經驗，引進各處，將眾多打工者引導到商場進行自

主創業，使他們由打工者變成「小老闆」；將一批創業成功的「小老

闆」，孵化培育成事業有成的大老闆、成功商人。目標就是要把集團打

造成「小老闆黃埔軍校」。

為推動此戰略，集團為有志人士成立青年創業中心，並開辦多期培訓。培訓內容注重理論與實踐相結合，指導創

業者與生產企業進行商務合作和交流，使創業者與生產商能形成良好的聯動效應。同時亦開辦了多期商戶培訓，

包括電商行銷、經營技巧、導購知識培訓、戶外拓展體驗等等，並為集團與客戶積極維持關係和忠誠度。

集團對如何落實增長和盈利推行三方面策略。第一是增利獎勵措施；該辦法規定，公司將全年可控費用的10%作為

增利獎勵成本，根據增利情況等額增加費用和成本指標，未完成利潤目標的要按照低於利潤目標額，等額扣減成

本指標。第二是加強行銷管理工作，成立專門組織機構，「一把手」要親自掛帥，強化協同聯動，切實保證銷售

增長的良好局面。第三是構建考核指標體系，建立健全責、權、利對等的激勵約束機制，促進公司管理水準和經

營效益全面提升。為深入開展集團2013年企業負責人業績考核工作，全面提升公司整體經營業績水準，需要做好

以下四項保障措施：推進績效指標體系建設、建立健全薪酬分配制度、搭建績效執行資訊系統、與及開展績效管

理工作交流評比。

為使員工投入工作，維持生產力，集團通過共同的價值觀和願景，完善的績效考核制度，培訓制度，激勵機制，

鼓勵內部創業，評優等等，與員工共同成長。

智偉龍集團及溫家瓏董事長本人，熱心慈善和公益事業，自覺承擔企業的社會責任，公司自成立以來累計捐款逾

3000萬元，捐助包括助學扶困、水利興修、福利工廠、殘障兒童康復、教育、生活護理等範疇。

總結智偉龍集團被推薦成為卓越管理大獎得主主要因素有：正確和清晰的目標和遠景；善待客戶；善待員工；使

用恰當的領導力。

The Cancare Group was founded in 1996.  Headquartered in Shenzhen, 
China, the group has under it industrial production, real property 
development and management, micro-financing, and trading, with more 
than 10 subsidiaries and listed companies, managing assets worth ￥30 
billion in total. 

Committed to providing commodity business platforms for young 
entrepreneurs in Guangdong, Hong Kong and Taiwan, the Group aims 
to replicate its experience of successfully developing the Yiwu Small 
Commodity Wholesale Mart in these places while helping them start their 
new business ventures.  The business model is to turn workers intending 

to start their own businesses to become capable “small bosses”.  To ensure entrepreneurial success, training and 
market study tours are organized, and incubation programs are set up to help them grow their businesses.  The 
Group is striving to become “The Whampoa Military Academy of Small Bosses.”

The Group has set up training centres to support these entrepreneurs, combining theories with practices to 
guide them along, thereby forming an excellent linkage/bond with them, many of which subsequently become its 
shopping mart tenants.  As a result of these established relationships and goodwill, no wonder that the Group has 
won high customer loyalty.  

To maintain the Group’s growth and profitability, the Group implements a three-pronged strategy. The first is a 
profit-linked incentive system.  The Group allocates 10% of its annual controllable costs as incentive fund to 
reward profit performance beyond targets/budgets.  The second strategy is to strengthen the role of marketing 
management, ensuring collaborative support for optimally realizing set targets.  The third is to build an effective 
performance management system that establishes and improves accountability, promotes corporate governance 
and enhances operational efficiency.  The Group is now focusing on enhancing the company’s overall business 
performance, and for achieving this, four safeguards need to be established: key performance indicator monitoring 
system; an equitable performance-linked remuneration distribution system; a robust performance management 
information system; and a properly communicated and implemented performance appraisal system.

To encourage employees to work with diligence and to maintain productivity, the Group has nurtured and inculcated 
shared core values, set clear vision, established sound performance appraisal systems, devote resources towards 
staff training, and implemented incentive mechanism that encourages intrapreneurship, aiming at mutual growth 
– the enterprise and its employees.  

The Group and its Chairman, Dr. Jacky Wen himself, are actively engaged in charity and public welfare 
campaigns, highly committed to corporate social responsibility. Since the Group’s founding the cumulated donation 
amounts to more than ￥30 million.  Areas that have benefited from the Group’s assistance cover education 
assistance, countering poverty, irrigation programs, welfare factories, disabled children rehabilitation, and old age 
care. 

In conclusion the Cancare Group was recommended for the Management Excellence Award for its clear goals 
and visions, nurture and care extended to entrepreneurial customers; as a good responsible employer, and for its 
application of appropriate leadership in guiding the Group towards high growth.



中港車身制造厰有限公司是香港主要旅遊巴製造商之一。成立於 1993 年，揉合了

頭腦靈活的年輕一輩，具四十多年豐富經驗的合作伙伴，秉承一貫宗旨，攜手設計

出外型新穎、平滑流暢、適合亞洲市場的車身：率先採用DVD高級音響連卡拉OK、電

視及雪櫃，特高企位空間，超大7立方米行李廂連電控門。

由成立時只有20名工作人員和600平方米的工廠，發展至今員工超過70人，去年生

產超過100輛巴士。而中港正在中國廣西開設一總面積達 126 畝地的巴士廠房，為

進軍中國及海外市場作好準備。在過去20年的發展歷程中，中港創造了多個香港第

一，包括全港首創車身兩年保養，提供令客戶滿意的服務。首家由香港出口的旅遊

巴亦是由中港車身制造廠在2000年3月完成裝嵌，運送海外。

中港定位不只是一家車身製造商，而是客戶的整體解決方案。比較其他的市場參與

者，中國香港堅持在香港完成所有整車組裝工作，這樣就可以保証質量，縮短交貨

時間。同時，所有的售後維護工作，可以由在香港的專業團隊在本地進行，從而縮

短交貨時間，提高質量。

2004年開始，中港榮獲瑞典紳佳巴士總廠認可為亞洲區合格車身承造商。中港的客

戶包括解放軍駐港部隊，香港特區政府及許多公共和私人運營商。為了滿足亞洲市

場的需求，中港已專門開發了不同的創新功能，如特大7立方米電控門行李廂，車內

特高企位，車尾眼鏡型擋風玻璃，倒模式廁所等。

為了保持這種創新精神，公司管理層已建立一個學習型組織文化。每年公司都參與

國際展覽，了解最新的趨勢和技術。結合國際視野和本地市場知識，中港已制定了

不同的業務策略，如低庫存戰略，持續投資於人力資本以保企業長青等。

中港在企業社會責任上，亦不遺餘力。包括贊助了不少教育機構，如香港理工大學

與職訓局，為不少畢業生提供在職培訓。同時中港的管理團隊並不視為員工提供高

於行業平均水平的待遇是一種負擔，因其工資反映了個別成員的真實價值，能鼓勵

員工釋放自己的潛能，提高忠誠度。該公司的創始人亦是獅子會的成員，並不斷通

過社會工作，捐贈和參與慈善活動，貢獻社會。

中港的競爭優勢是產品品質，及時的售後服務和不斷創新。也許這聽起來簡單直

接，但正正是建立一個成功的重工業企業的重要根基，而也是評審委員會所認同

的。

中港車身製造廠有限公司
廠址：新界元朗錦上路吳家村107號 

通訊處：新界錦田郵箱374號
熱線：2488 0035 電郵：chingkong0@gmail.com

網址：www.chinakong.com.hk

China Kong Auto Body Builders Ltd. is one of the major tourist coach manufacturers 
in Hong Kong.  China Kong was established by three very experienced founders in 
1993 with a mission to build the best quality coaches in the market.  At its start, China 
Kong only had 20 staff with a factory of just 600 sq.m.

Over its 20 years’ history, China Kong has continuously been innovative: including 
the first one in the industry to offer 2-year warranty, and exporting the first Hong 
Kong made coach in year 2000.  The team’s dedication to quality and innovation has 
earned the recognition of Scania, qualifying the company to be one of its authorized 
auto body builders in Asia.  China Kong’s clients include the People’s Liberation 
Army Hong Kong Garrison, HKSAR Government and many public and private coach 
operators.

China Kong positions itself not just an auto body builder, but one that offers total 
solution for clients.  Compared to other market players, China Kong insists that all 
vehicle assembly work be completed in Hong Kong.  This can guarantee quality, 
reduce delivery time, and ensure there’s always a ready support team for quick after-
sales servicing.  The company measures its after-sales quality success on speed, 
workmanship and accuracy. 

Today China Kong has more than 70 staffs, and over 100 coaches rolled out from 
China Kong in 2012.  China Kong is now building a new 126-acre assembly plant in 
Yulin, Guangxi Province, to prepare for the next expansion into China and the Asian 
market.

In order to satisfy Asian market needs, China Kong has developed different innovative 
features in its products, such as extra large 7 cubic metre luggage compartment with 
electric controlled door, high ceiling cabin, duo tail window, prefabricated lavatory, 
DVD karaoke box and many more.

To maintain this innovative spirit, the company management has established a 
learning organization culture.  Every year the company attends to international 
exhibitions to learn the latest trend and technology.  With international vision and local 
market knowledge, China Kong has developed different business strategies, such 
as low inventory strategy, continuous investment in human capital and delegation to 
ensure sustainable development.

China Kong has also taken up different corporate responsibilities, such as sponsoring 
educational institutes like the Hong Kong Polytechnic University & VTC.  The 
company has been providing on-the-job training for fresh graduates for years.

The management team does not see employees being offered above-industry 
compensation packages as a burden.  Rather, this reflects the true value of individual 
staff members, helps unleash the most of their capabilities and raises their loyalty.  
Company founders are also members of the Lions Club, and have continuously 
contributed to the society via social work, donation and participation in charity events.
China Kong’s competitive advantages include its supreme product quality, prompt 
after-sales response and continuous innovation.  These may sound simple and 
straightforward, but are the very foundations that have built a unique and successful 
heavy industrial enterprise based in Hong Kong. These factors are also duly 
acknowledged by the Award Judging Panel.

CHINA KONG AUTO BODY BUILDERS LTD.
Address:No. 107, Ng Ka Tsuen, Kam Sheung Road, Kam Tin, N.T., Hong Kong

Correspondence Address: P.O. Box No. 374, Kam Tin Post Office, N.T., Hong Kong
Hotline:2488 0035    E-mail:chinakong0@gmail.com

Website:www.chinakong.com.hk



香港資源控股有限公司(股票編號: 2882.hk)致力於中港澳

之黃金及珠寶零售及特許經營業務。

香港資源控股有限公司於2009年7月注資金至尊珠寶成為新

的股東團隊。在新股東團隊的管理下，金至尊珠寶啟動新的

發展策略，更強化專有特色產品的設計、研發及推廣，以豐

富現有產品系列，提升市場競爭力。同時香港資源積極拓展

及緊握包括貴金屬及其他金屬的上下游業務之投資機遇。在

香港資源帶領下，金至尊珠寶已在中港澳開設逾400個銷售

點，國內之零售網路更遍及北京、上海、廣州、深圳、天

津、成都、重慶、武漢、大連、杭州、江蘇、山東等地，為

金至尊珠寶締造更多商機，同時亦為顧客帶來方便及稱心滿

意的銷售服務，並為市場注入樂觀的消費情緒。 

金至尊珠寶連續四年榮登世界品牌實驗室 (World Brand Lab) 之 「中國500最具價值品牌排行榜」, 今年的排名

較2012年躍升11位至156位, 繼續穩佔珠寶類品牌第二位, 其品牌價值高達人民幣123億元。除此之外, 金至尊珠寶

更榮獲「香港名牌十年成就獎」，彰顯了集團多年來在品牌創建方面的成績再獲權威機構的認同和肯定。

金至尊珠寶其中一項重要策略，是透過名人明星效應，突顯「金至尊」品牌的形象。由2004年開始，歌影天后陳

慧琳小姐一直為金至尊擔任品牌代言人，其高貴、時尚及自信的形象與金至尊珠寶華麗、典雅的品牌理念同出一

轍。2011年更邀著名藝人曾志偉先生擔任金至尊珠寶「至尊之星」成為全球企業禮品代言人，並因應旗下不同品

牌及產品系列與眾多優秀藝人合作, 積極建立品牌形象。 

優質的品牌形象確實為每一間專營店得到直觀的體現，品牌代言人陳慧琳小姐為 “幸福女人”系列作了深入演繹

闡釋，讓 “幸福” 的概念得以更加深入及全面的傳播。創新手法把名人明星的元素貫注在珠寶設計中，以不同

形象推出各項鑽飾獨特系列。集團亦藉著贊助多項矚目盛事，包括2010年上海世界博覽會、國際中華小姐競選、

香港及國內紅星的演唱會，以及國際和本地體育活動，向不同的市場及消費者推廣金至尊珠寶品牌。

金至尊珠寶自二零零三年在香港開設第一間珠寶專營店以來，一直致力於品牌推廣。香港資源在二零零九年收購

金至尊珠寶品牌後，積極加強推廣力度，不僅將「金至尊」打造成為知名的名貴珠寶鑽飾、足金飾品及企業禮品

品牌，能夠屢獲殊榮，贏得市場及消費者的高度認可, 顯示了管理團隊的政策和發展方針於執行上的成果。

香港資源致力履行社會企業責任，鼓勵員工積極參與社會服務及公益事務，並獲香港社會服務聯會頒發「商界展

關懷」標誌及香港青年協會頒發「有心企業」標誌。集團關愛義工隊於2010年成立，凝聚集團各部門精英，透過

義務工作，發揮員工所長，為本港非牟利機構及慈善團體，提供良好的義工服務，身體力行，回饋社會。 

未來，香港資源將繼續穩固和發展中港澳零售市場，繼續保持金至尊珠寶的穩定、高速發展。為掌握大中華市場

的巨大商機，集團將繼續擴展其零售網路版圖，全力朝著於2015年金至尊珠寶專營店增至800間的集團目標而邁

進。管理層有一股激情夢想，以達至龍騰至尊的願景，這熱情是創造出品牌更加輝煌的未來的力量。

香港資源控股
香港九龍紅磡崇安街18號半島廣場17樓1701-11室

熱線：3926 3688    傳真：3926 3689
網址：www.hkrh.hk

Hong Kong Resources Holdings Co., Limited (HKRH, Stock Code: 
2882.hk) is committed to gold and jewelry retail and franchise 
businesses in Hong Kong, Macau and Mainland China.

In July 2009 HKRH injected capital to 3D-GOLD Jewelry and 
became a new major shareholder in the team.  Under the new 
shareholder management team, 3D-GOLD Jewelry started a 
new development strategy, strengthened the proprietary design, 
research & development, and promotion, resulting in enriched 
product range and enhanced market competitiveness.  Meanwhile 
the Group actively explored and seized investment opportunities 
in the upstream and downstream operations of precious and other 
metals.  Under the leadership of HKRH, there are now over 400 
3D-GOLD Jewelry sales points in Hong Kong, Macau and the 
Mainland, covering Beijing, Shanghai , Guangzhou, Shenzhen , 
Tianjin, Chengdu, Chongqing, Wuhan, Dalian, Hangzhou, Jiangsu, and Shandong regions.  Its retail network not only creates 
more business opportunities for 3D-GOLD, but also brings convenience and more satisfactory after-sales services, stimulating 
optimism in the consumer market. 

For four consecutive years 3D-GOLD was enlisted by the World Brand Lab as one of China’s 500 “Most Valuable Brands”.  
This year its ranking jumped by 11 positions compared to 2012’s, to No.156, and continued to firmly hold the second position 
in the jewelry category.  Its brand value is estimated to worth RMB12.3 billion.  In addition, 3D-GOLD Jewelry won the “Hong 
Kong Top Brand Decade Achievement Awards”, signifying that the Group’s branding success over the years is well recognized 
and affirmed by the branding authority.

One important strategy that 3D-GOLD employs is to outstand its brand image through celebrity star effect.  Since 2004, super 
music and movie star Kelly Chen has been serving as the brand ambassador for 3D-GOLD.  Her elegant, stylish and confident 
image fits well with and 3D-GOLD’s gorgeous and classy brand concept.  In 2011 the Group further invited famous artist Eric 
Tsang as its “Supreme Star”, a spokesperson for the company’s global line of corporate gifts.  The company continues to 
actively build up its brand image, cooperating with outstanding artists from different places for promoting various brands and 
product lines.   

Quality brand image indeed helps gain intuitive expression in the company’s franchised stores.  Kelly Chen has made in-depth 
interpretation for the company’s “Happy Women” Collection, and this helps widely and deeply convey the concept of “heart-
warming happiness” to the consumers.  This innovative approach of blending elements of these celebrities in the jewelry design 
helps the company to launch unique diamond jewelry series into the market.  The Group also sponsors prominent events, 
including the 2010 Shanghai World Expo, Miss Chinese International Pageant, concerts of famous Hong Kong and Mainland 
singing stars, as well as international and local sporting events, to promote the 3D-GOLD jewelry brand to different markets 
and consumer groups.

Since opening its first franchise jewelry store in Hong Kong in 2003, 3D-GOLD has dedicated much efforts in brand promotion.  
After Hong Kong Resources Holdings’ acquisition of 3D-GOLD in 2009, marketing efforts were further strengthened.  3D-GOLD 
“ not only becomes a well-known luxury brand of fine gold and diamond jewelry and corporate gifts , but also wins a lot of 
awards and honors, as well as high acclaims from consumers.in the mass market.  All these firmly show the success of the 
policies set by the management team and its achievement in development and implementation.  

Hong Kong Resources Holdings is committed to fulfilling its corporate social responsibility.  It encourages employees to actively 
participate in social services and public affairs.  In recognition of the Group’s contribution, the Hong Kong Council of Social 
Service named it a “Caring Company”, and the Hong Kong Federation of Youth Groups awarded the Group a “Heart to Heart 
Company”.  The Group’s Volunteer Team was established in 2010, building cohesion among the various departments through 
applying their skills and efforts in volunteer work to support local non-profit organizations and charitable bodies, as well as 
contributing to the community.

HKRH will continue to develop and consolidate the retail market in Hong Kong, Macau and Mainland China, and maintain the 
steady high growth momentum of 3D-GOLD.  To grasp the enormous business opportunities in the Greater China market, the 
Group will continue to expand its retail network in the territory, striving in full force to reach the target of having 800 franchise 
stores by 2015.  The management of the Group has a passionate dream: to achieve the vision of the Supreme Dragon.  This 
passion is the force driving the management team to create an even more brilliant future for the brand.   

Hong Kong Resources Holdings 
Units 1701-11, 17/F., Peninsula Square, No.18 Sung On Street, Hunghom, Kowloon, Hong Kong 

Hotline:3926 3688    Fax:3926 3689
Website:www.hkrh.hk



為了確保公司內各層級均能清晰地了解公司的戰略和計劃，管理層廣泛地利用信息和通信技術來分享發佈。該公

司一貫奉行它稱之為「C3」的精神：指揮(Command)、控制(Control)和通信(Communication)。要加強內部溝通，

並促進組織學習，公司利用通信和互聯網技術將在不同的地方工作的隊伍連接起來，並協調彼此的工作。高層管

理歸納公司的關鍵成功因素，在於對內地政策的深切瞭解和對政策變化的高警覺性。

雖然是個商業機構，但該公司的管理層在選擇獨特技術引入大中華市場的同時，亦有本著社會責任的心態及良好

願望，著力推動那些有望能為國家環境保護帶來重大改善的科技。

管理層充份明白員工團隊及合作夥伴對幫助公司業務拓展到廣大市場的貢獻，早已設定明確和合理的獎勵制度；

該公司現正積考慮在此平臺上，發展出一套更高的利潤分成制度，以進一步鼓勵他們的努力，激發他們更高的表

現。

所有的產品和系統都經過嚴謹篩選後始引入到中國市場，以確保至為適合當地的需要，並保証一流的質量和達致

最高的客戶滿意度。公司積極收集和細心分析客戶的反饋，以持續完善公司的營銷產品和調整其經營策略。

評審團對公司的評語是：它代表了一個新的經營實力，將環境保護/保育延伸至消費、工業、政府/公共服務範

疇。它已經建立了廣泛的海外供應商網絡和在市場當地的配套系統，預計這將有助於這家公司在未來幾年內走向

騰飛的軌跡。

敬賓實業代理的「星級產品」

微型組合式高温高速環保焚化爐

適合設於公共場所的專業兒童玩具和     

遊戲系統  該公司的「軟性」產品

敬賓實業有限公司
香港九龍九龍灣宏光道 39 號宏天廣場 26 樓 2609-10A 室

通訊處：新界錦田郵箱374號
熱線：2243 3328   傳真：2243 3884

網址：www.kingbrand.com.hk

敬賓實業有限公司是一家全球性的貿易/營銷公司，總部設在香港。公司成立於1988

年，其業務包括國際貿易、採購和質量控制服務、品牌授權、產品的市場推廣及分

銷、以及技術轉讓。

它的優勢在於它的廣泛的供銷系統和覆蓋整個大中華地區的網絡，並且已經與海外

供應商建立了廣泛的良好關係和信任。

目前公司正積極利用其以香港為基地的身份，通過「內地與香港關於建立更緊密

經貿關係的安排」（CEPA），引進專業及至適的產品和服務至內地。其中特出的

例子包括：用天然大豆氨基酸及其相關物質為原料製造，具高度安全性，可於食

品企業，甚至一般家庭、嬰兒、寵物等日常生活使用的通用除臭、抗菌、防黴

劑“G2TAM”系列(自日本引進)；適合設置在公共場所的兒童遊樂系統設施 (引進來

自荷蘭的領先供應商，專注於專業的兒童遊樂系統，特為機場、醫院和幼兒園等而設計）；和小型垃圾焚化爐系

統（來自日本採用新技術的高效率焚化系統，特別適合在人口密度高的社區設置）。

香港資源控股(香港上市股份代號:2882)

致力於中港澳之黃金及珠寶零售業務，而

金至尊珠寶作為集團旗下零售珠寶品牌而

言，已在中港澳開設超過 400 間專營店的

零售網絡，並繼續以科學管理為依託，全

力奮進。 



為了確保公司內各層級均能清晰地了解公司的戰略和計劃，管理層廣泛地利用信息和通信技術來分享發佈。該公

司一貫奉行它稱之為「C3」的精神：指揮(Command)、控制(Control)和通信(Communication)。要加強內部溝通，

並促進組織學習，公司利用通信和互聯網技術將在不同的地方工作的隊伍連接起來，並協調彼此的工作。高層管

理歸納公司的關鍵成功因素，在於對內地政策的深切瞭解和對政策變化的高警覺性。

雖然是個商業機構，但該公司的管理層在選擇獨特技術引入大中華市場的同時，亦有本著社會責任的心態及良好

願望，著力推動那些有望能為國家環境保護帶來重大改善的科技。

管理層充份明白員工團隊及合作夥伴對幫助公司業務拓展到廣大市場的貢獻，早已設定明確和合理的獎勵制度；

該公司現正積考慮在此平臺上，發展出一套更高的利潤分成制度，以進一步鼓勵他們的努力，激發他們更高的表

現。

所有的產品和系統都經過嚴謹篩選後始引入到中國市場，以確保至為適合當地的需要，並保証一流的質量和達致

最高的客戶滿意度。公司積極收集和細心分析客戶的反饋，以持續完善公司的營銷產品和調整其經營策略。

評審團對公司的評語是：它代表了一個新的經營實力，將環境保護/保育延伸至消費、工業、政府/公共服務範

疇。它已經建立了廣泛的海外供應商網絡和在市場當地的配套系統，預計這將有助於這家公司在未來幾年內走向

騰飛的軌跡。

敬賓實業代理的「星級產品」

微型組合式高温高速環保焚化爐

適合設於公共場所的專業兒童玩具和     

遊戲系統  該公司的「軟性」產品

敬賓實業有限公司
香港九龍九龍灣宏光道 39 號宏天廣場 26 樓 2609-10A 室

通訊處：新界錦田郵箱374號
熱線：2243 3328   傳真：2243 3884

網址：www.kingbrand.com.hk

敬賓實業有限公司是一家全球性的貿易/營銷公司，總部設在香港。公司成立於1988

年，其業務包括國際貿易、採購和質量控制服務、品牌授權、產品的市場推廣及分

銷、以及技術轉讓。

它的優勢在於它的廣泛的供銷系統和覆蓋整個大中華地區的網絡，並且已經與海外

供應商建立了廣泛的良好關係和信任。

目前公司正積極利用其以香港為基地的身份，通過「內地與香港關於建立更緊密

經貿關係的安排」（CEPA），引進專業及至適的產品和服務至內地。其中特出的

例子包括：用天然大豆氨基酸及其相關物質為原料製造，具高度安全性，可於食

品企業，甚至一般家庭、嬰兒、寵物等日常生活使用的通用除臭、抗菌、防黴

劑“G2TAM”系列(自日本引進)；適合設置在公共場所的兒童遊樂系統設施 (引進來

自荷蘭的領先供應商，專注於專業的兒童遊樂系統，特為機場、醫院和幼兒園等而設計）；和小型垃圾焚化爐系

統（來自日本採用新技術的高效率焚化系統，特別適合在人口密度高的社區設置）。

香港資源控股(香港上市股份代號:2882)

致力於中港澳之黃金及珠寶零售業務，而

金至尊珠寶作為集團旗下零售珠寶品牌而

言，已在中港澳開設超過 400 間專營店的

零售網絡，並繼續以科學管理為依託，全

力奮進。 



To ensure company strategies and plans are clearly understood by all levels, information and communication 
technologies are employed.  The company consistently pursues what it calls the “C3 spirit”: command, control and 
communication.  To strengthen internal communication and facilitate organizational learning, the company makes 
use of communication and internet technology to link up and coordinate the work of teams that are operating in 
different places.  Its management accounts for its key reason for success being its alertness of policies and policy 
changes in the Mainland. 

Though a commercial practice, the company’s management is conscientiously taking the initiative of introducing 
into Greater China unique technologies that are expected to bring about major improvement in environment 
conservation for the country.

Well knowing the contribution of associates and collaborating partners that are helping them to reach and serve 
the vast market, on top of the existing incentive system that is already clear and reasonable, the company is 
actively developing an even higher profit sharing percentage for them to further gain their devotion and stimulate 
their performance.

All products and systems are vigorously screened and selected before being introduced to the Greater China 
market to ensure the best fit for the purpose, top quality and maximum customer satisfaction.  Customers’ 
feedbacks are carefully collected and analyzed for refining the company’s marketing offerings and adjustment of 
operational strategies.

The judging panel’s verdict for the company is that it represents a new power in environmental conservation/
protection stretching from consumer, industrial, to governmental/public services sectors.  The excellent overseas 
supplier network and the local distribution system that it has established are expected to help this company to 
move towards a trajectory take-off in the coming years.

Compact-sized Incineration System that King 
Brand distributes

Professional kids toys and play systems in 
public areas – the company’s “soft” goods

King Brand Industrial Ltd. Is a global trading/marketing company based in Hong 
Kong.  Founded in 1988, its businesses comprise of international trading, sourcing 
& quality control services, brand licensing, product marketing & distribution, and 
technology transfer.

Its strengths lie in its extensive networks and connections throughout Greater China, 
and good and trusting relationships that it has established with a broad range of 
overseas vendors.

The company is actively taking advantage of its identity of being a Hong Kong-
based company through the CEPA (Closer Economic Partnership Arrangement) 
to introduce specialized and thoughtful products and services into the Mainland.  
Good illustrative examples include: the “G2TAM” series, world’s first disinfectant 
(developed in Japan) that uses natural soy amino acids as the main ingredient, that 
is highly effective and can safely apply to food businesses, households, and even 

infants and pets; kids toys in public areas (bringing in from a leading Dutch supplier specializing in professional 
kids’ corners and play systems for airports, hospitals and kindergartens) and compact-sized incineration systems 
(a high efficiency system from Japan adopting new technology that is well suitable for local communities with high 
population density).

King Brand Industrial Limited 
Suite 2609-10A,26/F., Skyline Tower, 39 Wang Kwong Rd, Kln Bay, Kln, Hong Kong

Hotline:2243 3328     Fax:2243 3884
Website:www.kingbrand.com.hk
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海皇國際有限公司成立於1992年，主要經營17間在香港的

「海皇粥店」。以價廉物美、清潔衛生、品質至上、待客

至誠的鮮明形象，成為本港首間將現代管理技巧應用於售

賣傳統廣東粥品業務的連鎖店。

經過20年的發展，海皇已經是傳統廣東粥品市場的領導

者。自設中央工場「永好食品公司」供應在香港的17間「

海皇粥店」和西式餐廳「盈翠餐廳」和「Cafeholic」。另

外在澳門設有兩間「海皇粥店」，國內亦有兩間「海皇茶

餐廳」。而所有分店皆為集團全資擁有，所以可以做到價

廉物美的目標。

針對以往的大排檔式粥店衛生惡劣，服務欠佳，管理欠奉的情況，海皇首先建立清潔衛生的鮮明形象，是香港

首間採用<五常法>管理獲得認證的餐飲機構。其後將系統逐步深化，擴大食品流程安全監控，並獲得ISO2200及

HACCP認證。

為求達到品質至上，海皇自行研發自動煲粥及輸送系統，在分店裝修期間預先舖設地下管道連接廚房及吧位。員

工只需在收工時將指定的材料及水放進粥塔內，按掣後就會自動烹調，次日回到店內，只需一按掣，新鮮熱辣的

粥品就會透過預先舖設地下管道，由廚房輸送至吧位，完全不經人手。海皇是首間，亦可能是唯一自行研發這個

安全、可靠、和衛生系統的企業。海皇亦因這個系統而獲得香港服務業聯盟頒發1999年香港服務業最傑出創意

獎。

在待客至誠方面，海皇重視人力資源及培訓，視員工為重要資產。除保送具潛質的員工接受與行業雙關連的課

程，以提升管理能力外，亦定期聘請專業顧問為公司度身訂做課程，就食品安全、服務、品質、清潔衛生、效率

和形象等主要範疇作出改進。為符合公司的品質和服務標準，在中央工場設立培訓中心，自行培訓員工，通過考

核後才派往分店工作。為保持標準，培訓導師會定期到各分店視察員工表現，協助其適應不同的工作環境。如有

需要，或需再加強培訓。

此外在企業社會責任方面；海皇十多年前已領導業界聘用傷健和更新人仕，以「同工同酬、唯才是用」為宗旨，

幫助傷健和更新人仕融入社會。現在更有數位傷健人仕獲升任主管或擔任培訓工作。近年海皇亦為弱勢社群、新

移民和南亞族裔提供就業機會。海皇領導企業社會責任，與香港善導會合作，參與民政事務局的[伙伴倡自强協作

計劃]，推行[有粽計劃]，為更生人士及弱勢社群創辦了一個社會企業，提供就業機會及在職培訓，達至官、商、

民三贏局面。

海皇確立以食品安全為主導，建立清潔衛生的鮮明形象，採用<五常法>管理，並獲得ISO2200及HACCP認證。同時

投放資源培訓員工和建立系統管理。又研發自動煲粥及輸送系統，建立安全、舒適和衛生的工作環境。無論從顧

客層面以至各組織機構層面，海皇的評價都是正面的。縱觀從品牌建立至今超過二十年歷史，質量保持穩定，在

市場上屹立不倒；專注地為傳統食品業引入現代管理和科技，積極發展。評委會頒發這個卓越管理奬項予海皇，

是實至名歸的。

海皇國際有限公司
沙田火炭坳背灣街38-40號華衛工貿中心14樓5-7室

熱線：2735 7683    傳真：2735 7016
網址：www.oceanempire.com.hk

Ocean Empire International Limited was founded in 1992.  
It operates 17 Ocean Empire congee restaurants in 
Hong Kong.  By creating a vivid image of its scrumptious 
food, clean and hygienic shop, high quality products, and 
impeccable customer services, it is the first chain store 
with modern management techniques selling traditional 
Cantonese congee in Hong Kong.

With 20 years of development, Ocean Empire is now the 
market leader of traditional Cantonese congee.  It has a 
central food factory ‘Welldone Food Company’ supplying 
the 17 Ocean Empire congee restaurants as well as 
the Western style Jolly Jade and Cafeholic restaurants in Hong Kong.  It also has two Ocean Empire congee 
restaurants in Macau and two Ocean Empire Cha Chan Tan restaurants in Mainland China.  As the group wholly 
owns all its branches, it can effectively control the quality to provide scrumptious food at reasonable prices.

The traditional ‘Dai Pai Dong’ style congee shops are normally associated with poor hygiene, unsatisfactory 
service, and lack of management.  To compete with and surpass these old style congee shops, Ocean Empire 
established a distinctive image emphasizing on hygiene in day one, and was the first restaurant accredited with 
“5S Management” in Hong Kong.  Step by step it refined the management system, improved its food safety 
monitoring processes and subsequently earned ISO2200 and HACCP accreditations.

To achieve top quality for its products, Ocean Empire has researched and developed an automatic congee cooking 
and distribution system.  Employees only need to put the specified raw materials and water into the congee cooker 
and switch it on at the end of the day; then fresh and hot congee would be ready in the next morning.  With another 
switch, the congee would be pumped to the serving counter through the tap.  The group is the first and may be the 
only restaurant equipped with this safe, reliable, and hygienic system.  The system was awarded with the Grand 
Prize of HK Awards for Services – Innovation in 1999.

In pursuit of good customer service, Ocean Empire place great emphasis on human resources and staff training, 
taking its staff as an important asset.  Apart from sponsoring staff to attend industry-related training courses to 
enhance their management capabilities, it also regularly engage professional consultants to tailor-design training 
to improve key areas such as food safety, service standard, quality of products, hygiene, efficiency and corporate 
image, etc.  To ensure compliance with the company’s quality and service standards, it has set up a training center 
in the central food factory, to train and accredit its employees before assigning them to work in the restaurants.  In 
order to maintain standards, instructors will regularly check staff performance at the restaurants, assist the staff to 
adapt to shop working environment and if necessary, strengthen the training.

In the area of corporate social responsibility, Ocean Empire has been leading the industry for more than ten 
years in employing disabled and ex-inmates according to equal pay and meritocracy principles, to help them get 
assimilated into the society.  A number of disabled persons has already been promoted to supervisor or trainer 
positions.  In recent years, the group has also offered jobs to new immigrants and persons with South Asian origin.  
Ocean Empire also collaborates with the Society of Rehabilitation and Crime Prevention (SRACP) to join Home 
Affairs Bureau’s Enhancing Self-Reliance Through District Partnership Programme (ESR Programme) to provide 
employment opportunities and job training to ex-inmates and the underprivileged through the dumpling plan (有
粽計劃), successfully setting up an operating social enterprise.  This project achieves an all-win result among 
government, business and the people in need.  

Ocean Empire aims at providing safe and delicious food, maintains a hygienic environment, applies 5S 
Management and strives for ISO22000 and HACCP accreditation, as well as allocates resources for staff training 
and management system.  It also revamped and invested in the congee cooking and distribution process for a 
safe, comfortable and hygienic working environment.  From the customers’ prospective or at the institutional 
level, comments on Ocean Empire are all positive.  Judging from its 20 years of consistent service quality and its 
undivided focus on applying modern management and technology to the traditional food business, the Judging 
Panel considers that Ocean Empire well deserves the Award.

Ocean Empire International Limited
Rooms 5-7, 14/F, Wah Wai Centre,38-40 Au Pui Wan Street, Fotan, Shatin

Hotline:2735 7683     Fax:2735 7016
Website:www.oceanempire.com.hk



雪肌蘭國際集團於1994年成立，在集團主席劉陳小寶BBS 太平紳士及集團副主席陳細潔小姐的專業領導及卓越管

理下，成功為雪肌蘭品牌在市場上奠定「天然健康食品專家」的地位。雪肌蘭於1994年在香港開展業務，引進全

球最大天然海洋健康食品製造商所生產的雪肌蘭魚宝天然健康食品及SQUINA天然防敏感護膚系列，成為其海外獨

家代理。雪肌蘭品牌有超過500個的銷售點分佈於香港及澳門地區，在產品銷售方面，集團從來不以割喉式價格以

獲取短期利潤與其他同業競爭，反而為了顧客的利益，制訂策略，以「顧客的健康」、「產品的優質水平」及「

優秀貼心的客戶服務」為核心價值，使雪肌蘭品牌在市場上穩佔領導地位。

憑著優秀卓越的零售管理、敏銳的市場觸覺，及一顆「顧客心」，令雪肌蘭集團榮獲2010 年「亞太卓越企業標準

大獎」評審頒發「亞太最卓越健康及美容業大獎」，集團主席劉陳小寶BBS 太平紳士更榮獲「亞太最傑出社會成

效獎」。而集團副主席陳細潔小姐則榮獲「亞太最傑出人力成效獎」。多年來，屢獲殊榮，雪肌蘭更連續14年奪

得屈臣氏健康美麗大賞的 「至高榮譽大獎」。

為了確保所有產品之質量、純度、安全性及效能性均達優質水平，集團一直努力不懈地用心研發及透過資助本地

多間大學進行產品研究，市民可以從客觀的研究結果印證產品功效，再配合專業營養師團隊透過熱線為市民解答

產品的健康資訊，確定集團為顧客提供最可靠的產品品質保證。

雪肌蘭品牌以「全民健康」為宗旨，廣告中的名人及明星也會提及雪肌蘭產品與其生活習慣息息相關的信息，去

提醒市民關注健康，令其清純和健康的品牌形象更鮮明，貫徹集團注重顧客的身心健康從而追求內外健美。

雪肌蘭集團亦明白到都市人過著繁忙緊張生活，未必有時間讓自己停下來，甚至未有留心身體所發出的警號，一

旦疾病發生，可能已屬晚期。集團以敏銳的市場觸覺於近年成立了「雪肌蘭健康管理中心」以預防醫學為本，並

以無創性檢測，在未發病前找出致病的因素，重點改善，預防疾病發生。而且「雪肌蘭健康管理中心」更率先引

入，由香港理工大學結合數碼健康中心所設計及開發之數碼健康檢測系統，去協助監察身體健康狀況，及早辨

識致病根源。此系統有助建立顧客完整的全人健康及病歷紀錄，偵測潛在的致病誘因，及早預防疾病。此中心亦

設有流動檢測站，於全港不同地區提供檢測服務及推廣健康訊息，方便各區市民，至今服務超過60,000人次。此

外，透過定期健康講座，邀請醫生、學者及營養師等，向市民推廣健康管理知識，推廣預防醫學概念。從中可見

集團除了提倡預防醫學外，亦不斷引入科技去提升健康檢測效能。流動檢測站更可令更多地區的市民受惠，讓他

們能夠更有效掌握健康訊息和預防醫學的概念。

雪肌蘭集團非常注重員工的培訓，企業成立「雪肌蘭國際學院」，為前線員工安排各種專業的培訓，從銷售技

巧、貨品管理、產品介紹、皮膚科學、醫學知識、顧客服務態度、掌握最新護膚美容資訊等，甚至員工的品德培

育。同時，集團亦定期保送員工到日本深造，學習最新的美容資訊及技術，務求為顧客率先提供最新的美容情報

及提升服務水平。

雪肌蘭專業而出色的員工提供「以客為本」的顧客服務態度更令集團連續多年成為「專業客戶服務大獎」的得

主。香港市務學會曾頒發「良心品牌」及廣州日報頒發「港澳優質誠信商號」予集團，足以證明公司服務、產品

質量和銷量均達至領導市場的水平。

作為良心企業多年，劉陳小寶主席堅信「取諸社會，用諸社會」，堅持將營商利潤與社會分享。集團尤其關注長

者，劉陳小寶主席和陳細潔副主席由2007年起成立「雪肌蘭愛心奉獻義工隊」及其他義工和支援隊，鼓勵員工及

邀請醫務人員積極參與長者服務，現時義工人數超過700 名，先後服務近5 萬名長者。近年集團更成立「雪肌蘭愛

心奉獻基金」，支持及夥拍香港理工大學，免費為過千名長者提供綜合眼睛護理檢查。2008 年更捐款支持香港理

工大學的整體發展，並成立「雪肌蘭國際感染控制中心」；亦捐款予香港大學專業進修學院保良局社區書院，成

立「雪肌蘭食物及營養學實驗室」及「雪肌蘭保健產品教室」，栽培學生發展保健營養學。集團自2007 年起已獲

嘉許為「商界展關懷」企業。

評審委員會認為該公司已成功地建立了一個知名品牌，並明確地將自己定位於在香港和澳門的天然保健食品市

場。為員工提供全面的培訓和發展，並與本地大學合作設立健康管理中心的創新舉措，是其高層管理的領導才能

及推行卓越管理的明証。評委對管理層的廣闊的視野、積極投放資源於科研、並將成果向消費公眾推廣以預防性

醫學為導向的健康管理概念予以表彰。

雪肌蘭國際集團有限公司

雪肌蘭國際集團有限公司
香港銅鑼灣邊寧頓街18號18-22樓

熱線：2577 8880    傳真：2504 1630
網址：www.squina.net

SQUINA International Group was founded by Chairman Angel S. P. Chan Lau, BBS, JP, and Vice-Chairman 
and Managing Director Miss Abbie S. K. Chan in 1994.  Under their management, SQUINA has successfully 
established a leading position, known as the “Natural Health Food Expert” in the market.  Produced by the world’s 
largest natural oceanic health food manufacturer, SQUINA Natural Health Food and skincare are made from the 
finest natural ingredients, coupled with the most advanced technology.

By now SQUINA has more than 500 selling channels across Hong Kong and Macau.  SQUINA never participates 
in cut-throat competition for short-term benefit.  Their core values in marketing strategies focus on “Caring for 
Customer Health”, “High Quality of Products” and “Excellent Customer Service”. 

Under the excellent retail management, strategic marketing tactics, and the most important “customer first” 
approach, SQUINA was recognized by the “Asia Pacific Business Excellence Standard (APBEST) Award 2010″ 
which organized by the APBEST Academy.  SQUINA was awarded the “Excellent Health and Beauty Business 
in Asia Pacific” whereas the Chairman and CEO – Mrs. Angel S. P. Chan Lau, BBS, JP, was awarded the 
“Outstanding Social Responsibility Driver” and the Vice-Chairman and Managing Director – Miss Abbie S. K. Chan, 
was awarded the “Outstanding Human Resources Driver”.  Throughout the years, SQUINA has appraised by 
numerous awards, and received “The Most Outstanding Achievement Grand Prize” in Watsons “Health & Beauty 
Award” for 14 consecutive years.

To guarantee the best quality, purity, safety and efficacy of the products, SQUINA has been constantly investing 
in scientific research by local universities.  The research findings provide concrete evidence proving the products’ 
effectiveness, maintaining brand creditability and building up confidence for customers.  In addition, SQUINA has 
a team of professional nutritionists who handles a hotline service and answering customer enquiries on health-
related issues.

The goal of SQUINA is to improve the quality of health.  The advertisements show the close relationship of 
SQUINA and the lifestyle of celebrities aiming to remind the citizens the importance to promote wellness and 
restore health.  The clear image of “Pure” and “Healthy” correlates to SQUINA which take care of customers’ inner 
and outer healthful beauty and endow with well-being to their life.

Under busy and stressful lifestyles, some citizens are unaware of their health status and overlook the medical 
symptoms.  Once the disease is diagnosed, it may be referred to late-stage.  SQUINA has a strong sense of the 
market need for those people, SQUINA EU-Health Centre has established in recent years as a preventive medicine-
oriented (“preventive is better than cure” oriented), one-stop digital health management centre.  The Centre firstly 
introduced a digital health system, which is designed and developed by the Centre for Integrative Digital Health 
of Hong Kong Polytechnic University to monitor health conditions and identify pathogenic causes.  The Centre 
introduce the combination of digital health care monitoring system and professional health care consultations to 
identify potential pathogenic causes by non-invasive methods, so that early precautions can be made to prevent 
disease development.  The system creates individual own holistic health and medical history record for health 
problem detection and disease prevention.  In addition, SQUINA Eu-Health Centre has established a mobile health 
monitoring centre to provide health check-up service, in the same time, promote health management knowledge 
and preventive health concept to over 60,000 citizens in different territories in Hong Kong.

SQUINA emphasizes on staff training and has established the “SQUINA International College” to provide different 
kinds of training for front-line staff, including selling skills, product information, dermatological and health knowledge, 
customer service, updated skincare information and ethical training.  In order to provide quality customer services, 
selected beauty advisors are offering overseas training opportunities, learning the latest skincare information and 
advanced.

Squina International Group Limited

Squina International Group Ltd
18-22/F., No. 18 Pennington Street,  Causeway Bay, Hong Kong 

Hotline:2577 8880     Fax:2504 1630
Website:www.squina.net



High quality customer service has led the company win the “Professional Customer Service Grand Prize”.  In 
2010, the Company was awarded as the “Potential Brand” of the “Hong Kong Brand” competition organized by 
The Chinese University of Hong Kong and Ming Pao.  Moreover, the company was awarded as “Brand-with-a-
Conscience Award” by the Hong Kong Institute of Marketing; and also “Hong Kong and Macau Merchants of 
Integrity Award” by the Guangzhou Daily.  All these are good proofs of the company’s leading position in the market.

Based on enterprise conscience, the Group has attended different charity activities.  From 2007, Mrs. Angel S. P. 
Chan Lau, BBS, JP, and the Vice-Chairman and Managing Director, Miss Abbie S. K. Chan, have set up different 
corporate volunteer & supporting teams with over 700 staffs and nursing members, serving over 50,000 senior 
citizens throughout the years.  In recent years, the Group has set up a charity fund and co-operated with The 
Hong Kong Polytechnic University to provide comprehensive free eyes check-up service to over 1,000 senior 
citizens.  In 2008 - 2009, SQUINA donated to support the overall development of the Hong Kong Polytechnic 
University to establish the “SQUINA International Centre for Infection Control”.  Furthermore, she also sponsored 
HKU Space Po Leung Kuk Community College to establish the “Squina Food and Nutritional Science Laboratory” 
and “ SQUINA Health and Product Teaching Room” to nurture students in the nutrition and health disciplines.  
SQUINA has been a “Caring Company” since 1997.

The Judging Panel recognized that the company has successfully built a well-known brand and clearly positioned 
itself in the natural health food market in Hong Kong and Macau.  Management excellence is demonstrated by 
the able leadership of its top management, the all-rounded training and development provided to staff, and the 
innovative initiative in setting up a one-stop digital health management centre in collaboration with local universities.  
Commendation is accorded to the management’s broad vision in investing in scientific research and promoting 
preventive medicine-oriented and health management concepts to the local consuming public.

新生珠寶公司
九龍尖沙咀梳士巴利道3號, 星光行1502室
熱線：2314 1688   傳真：2314 0138

新生珠寶公司
新生珠寶公司於1978年創立，專門從事產品設計、出口批發、寶石鑲嵌，如紅寶石、藍寶

石和鑽石的鑲嵌製造等。公司的銷售網絡包括南北美洲、歐洲、中東及亞洲地區；公司更

於2012年於深圳設立辦事處以抓緊中國大陸的龐大市場。 

新生珠寶擁有自己的廠房，僱用超過500名員工，包括200個以上的藝術工匠及專業設計

師，生產成品包括有戒指、耳環、鍊墜、項鍊和手鐲等。其中最受歡迎的產品為“PL”半

珠寶系列，於過去四年，平均每年總銷售增長額達50%，預期銷售額未來幾年仍會有顯著

的增長。

新生珠寶取得了2013年JNA年度「製造業–業務營運」組別創新企業大獎。(JNA為亞洲珠寶業界權威刊物，每年舉

辦行業大獎競選，旨在獎勵和嘉許業內典範作業及行為守則，表揚所有為珠寶及寶石業作出貢獻的企業和人士。)

此外，公司從2008年開始一直名列香港貿易發展局國際珠寶展的品牌名單內。

新生珠寶擁有具備專門技術的工匠，專心投入於滿足於全球不同地域市場上文化各異的人客需要。為使生產部的

員工能夠提升他們的技術，並充份了解傳統珠寶和新一代製造科技的要求，管理層投入了大量資源為員工提供培

訓研習，以提升他們的產品設計及生產能力。公司營造的學習文化更伸展到銷售和市場部，使部門員工更了解各

系列產品的特性，能更好地幫助客人認識產品及有利對產品的接受。此創新的企業學習文化得以成功推行並為公

司帶來效益，顯示了管理層及其團隊於管理概念和策略推行上的成功。 

新生珠寶擁有管理實務的優勢，管理層和員工之間能以公開的態度分享訊息，建立了良好的溝通渠道。公司實行

高透明度政策，僱員能夠透過分析和討論了解公司的業務表現。公司內存在很高程度的互信性，員工主要靠自覺

和自律制約自己的行為多於公司的守則規管。有別於大部份同行，公司沒有建立嚴密及高度保安，香港辦事處內

的每一位職員都配有公司的門匙，以方便他們能隨時回到辦公室工作，即使是非正常辦公時間，都能自由出入。

新生珠寶亦積極履行企業社會責任，公司常常鼓勵和發動員工參與社區服務，曾發起公司職員損贈援助金予在中

國大陸受地震影響的受害者、組織義工隊探訪長者、幫助輔助小童學習、及參與探訪家庭的活動。公司的高層管

理人員亦為獅子會成員，持續為社區作出貢獻。公司很重視管理與員工之間的關係，為了提供一個較舒適和方便

的設施予公司上下作為聯誼的好去處，公司於廠房附近的祈福新邨經營了一間中菜餐廳，使員工可以利用午膳時

間或下班後聚會交流，加强溝通, 促進彼此良好的關係。

評審委員會認為新生珠寶發展出一套與眾不同的生產製造和營銷管理方法，成功地將傳統的手工藝術 (象牙雕刻) 

轉移到一個新的行業–珠寶設計製造，把獨特成熟的工藝技術與現代生產科技 (如激光及紅內線應用技術) 融

合，從而創出一條獨特而同業又難以模仿的新路。管理層於物色、運用、留住、培訓和培育人才方面，與及如何

有效地整合人才資源，令他們投入而又和諧地合作無間，充份顯示其軟技巧實力，這確實就是卓越管理值得表揚

之處。



Sun Sang Jewelry Company
Sun Sang Jewelry Company was established in 1978, engaging in design, manufacturing, 
and wholesale export of gem-set gold jewelry.  Karat gold jewelry with rubies, sapphires 
and diamonds are among its current offerings.  The company has established distribution 
network in North & South Americas, Europe, Middle East and Asia.  In 2012 it established 
a presence in Shenzhen to capture a bigger share of the growing mainland Chinese 
market.

Sun Sang Jewelry has its own factory employing more than 500 employees, of which 
over 200 are skillful craftsmen and professional designers.  Finished products included 

rings, earrings, pendants, necklaces and bracelets.  In the last four years, the distinctiveness of its “PL” series has 
attracted an average annual sales growth of about 35 percent, and is still expected to increase significantly in the 
next four years. 

Sun Sang Jewelry Co won the JNA’s Award 2013 in the category of Industry Innovation of the Year: Manufacturing 
– Business.  (JNA’s Award scheme is organized by a leading publication of the trade in Asia to promote recognition 
and honor best business practices and celebrating achievements within the jewelry and gem industry.)  The 
company has also been included in the Brand Gallery of HKTDC’s International Jewelry Show since 2008.  

Sun Sang Jewelry’s skilled and professional workforce is dedicated to satisfying the specific needs of their 
overseas customers spanning across continents and bearing diverse cultures.  To upgrade employees’ skills 
and understanding of traditional jewelry manufacturing and their competency in blending new technologies into 
their product development and production, top management has devoted much resources and efforts to provide 
extensive training for the production staff.  The learning culture that has been nurtured further got extended to the 
sales & marketing people, enabling them to understand the characteristics of the product series even better, which 
in turn helps customers’ understanding and recognition the company’s products.  

Sun Sang has its unique culture in management practice.  High transparency and openness in sharing information 
between management and staff has created effective and seamless communications within the company.  
Employees are kept informed of company’s business performance through open analyses and discussions.  Staffs 
are more regulated by self-awareness and self-discipline than by management control measures.  A high level of 
trust exists within the company.  

In the area of corporate social responsibility, besides organizing voluntary activities by itself, the company 
encourages its staff to serve the society through participating in community services.  Over the years the company 
and its staff have donated relief money to those suffering from major earthquakes in the Mainland; organized 
volunteer work to extend care to the old aged; helped the children and got involved in family care programs.  Top 
management of the company is involved in the annual scheduled social contribution projects of Lions Club to set 
good examples for its staff.  The company runs a Chinese restaurant nearby, partly for the purpose of providing 
a convenient facility for management and employees to stay together during lunch and after work to promote 
exchange and strengthen relationships. 

The Award Judging Panel commends this company for its rather uncommon way of managing a manufacturing 
and trading operation, successfully utilizing and transforming the long-established traditional craftsmanship (of 
ivory carving) and transplanting it to the newer industry (of jewelry), blending the unique know-how with modern 
production methods (like applying laser and infrared technologies).  The top management’s soft skills in finding, 
using, keeping, developing, and uniting people to work effectively together devotedly and harmoniously certainly 
showcase the company’s management excellence.

Sun Sang Jewelry Company 
Room 1502, Star Housse, 3 Salisbury Road , T.S.T. Kowloon , Hong Kong 

Hotline:2314 1688     Fax:2314 0138



同發號建築材料有限公司于1983年成立 (公司前身「同發號」則成立於

1950年)。開業初期以家族式經營樂聲牌 (如地板、燈飾、趟摺門) 等

建材，及後轉而發展傢俱小五金及建材業務。隨著1982年香港湧現移民

潮，外資公司紛紛撤走，掌舵人把握時機，吸納市場上的人才，並將主

要業務逐步轉為負責處理建築項目，業務由初期單一門市、零售及批發

等，轉營為不單只產品銷售，並為客戶提供多元化的建築顧問及銷售服

務。

同發號建築材料有限公司前後已有63年歴史，並由家族幾代人掌舵，將

它發楊光大，更成為本地業內頗具盛名的建材及鎖類產品貿易、供應及

代理，致力為建築師、設計師、發展商及承包商所參與之各大小建築、

室內設計與裝修專案提供專業意見及解疑方案，範疇涵蓋校園、商場、

醫院，及至高級會所、大型屋苑、酒店、政府建築物等等。

公司在現掌舵人梁牧群總經理領導下，致力追求卓越及專業的管理，

是行內首間獲批ISO 9001及ISO 14001國際認可的公司。現已獲得ISO 

9001:2008 (品質管制系統)及ISO 14001:2004 (環境管理系統)。為精益求精, 公司正申請ISO 27001 (資訊安全管

理系統)。此外，該公司亦是業內第一間應用ERP (Enterprise Resource Planning)系統，令公司日常運作更系統

化。為進一步提升客户服務，更在灣仔設立展覽室，亦舉辦不少研討會以提升企業整體形象。

除追求公司盈利增長外，並致力履行企業社會責任，重視及關懷員工需要、更推動「和合設計」(Inclusive 

Design) 等。由此可反映公司管理層的前瞻性及卓越管理。公司成立至今獲得不少獎項，如：「香港中小型企業

總商會－最佳中小企業獎」、「ERB人才企業嘉許計畫2013」、「商界展關懷2012-2013」等…這些獎項可說是對

企業管理發展及企業社會責任的肯定。 

同發號嚴格遵守「平等機會」、「職安健」、「雇傭條例」、「勞工條例」、「強積金條例」等雇傭相關條例。

在公司內部設有「平等機會」執行及申訴機制、提供職安健設施：為員工提供可調教高低及椅背角度的座椅、不

反光電腦顯示幕、個人防護裝備等，讓員工保持身心健康。除此之外，公司亦提供靈活工作安排方便員工照顧子

女、提供「雇員援助計畫」，照顧有需要員工、甚至設有男仕侍產假制度。公司每年舉辦周年晚會、員工家庭康

樂及耶誕節聯歡，提升員工歸屬感和工作生活快樂指數。因此公司獲得不少人才培訓及發展相關獎項：「滙豐營

商新動力關懷員工獎2012」、「ERB人才企業嘉許計畫2013」及「開心工作間2013」等，可見公司予員工積極投入

的機構使命和工作中的成果也。

同發號多年來一直謹守專業 (Specialized)、可靠 (Reliable) 及服務 (Service) 三大經營原則，發揮員工的專

業，根據建築條例及各方要求，為建築師或設計師提供最合適的五金建材及配合最人性化使用方案。更積極推廣

「和合設計」(Inclusive Design)，從傷健人士角度出發，在設計建築配置上優先考慮，提供貼心服務。公司保

證提供最少一年售後保養服務，確保產品貭素及安裝後能正常運作。

評委會對該公司的領導層遠比同行更早有遠見，願意積極主動獲取國際認證，深有印象；對公司不僅關愛它的僱

員和他們的家庭，且更擴展至客戶和最終用家，主動於項目設計籌劃中考慮到殘疾人士的需要，更為嘉許。

Tung Fat Ho Building Materials Ltd. Corporate

同發號建築材料有限公司
香港葵涌葵豐街 28~36 號業豐大廈 1 樓 B4 室

熱線：2487 6199    傳真：2487 6293
網址：www.tfhbml.com.hk

同發號建築材料有限公司

Tung Fat Ho Building Materials Ltd. was established in 1983 (its predecessor 
“Tung Fat Ho” was founded in 1950).  It started as a family business selling 

doors).  Later it turned to furniture hardware and building materials business.  
Seizing the opportunity of mass emigration in 1982 in Hong Kong, the 
company moved towards construction projects, providing customers with a 
wide range of architectural consultancy and marketing services.

Under the leadership of general manager Simon Leung, the company is 

company possesses ISO9001:2008 (Quality Management System) and 
ISO14001:2004 (Environmental Management System).  The company is 
now applying for ISO27001 (Information Security Management System) 

ERP (Enterprise Resource Planning) system in its operation.  To enhance 
service support the company has set up an exhibition room in Wanchai, and regularly hosts seminars to enhance 
the overall corporate image.

In addition to the pursuit of corporate earnings and growth, the company is committed to corporate social 
responsibility.  Its care for employees and the promotion of “Inclusive Design” to cater for the needs of the 
handicapped are good examples of the management’s foresight and management excellence.  The awards 
that the company has won over the years, such as: “The Hong Kong General Chamber of Small and Medium 
Enterprises - Best SME Award”, “ERB Manpower Developer Award Scheme 2013”, “Caring Company2012-2013”, 

Tung Fat Ho operates in strict compliance with ordinances and regulations relating to equal opportunity, occupational 
safety and health, employment, labor, and MPF.  Inside the company, there exists an “equal opportunity” execution 

back angles are provided to staff.  Other occupational safety and health provisions include non-glare computer 

facilitate employees caring for children, sets up “Employee Assistance Program” to provide emergency support to 
staff in need, and even provides paternity leave for male staff.  Recreational activities for staff, like annual dinner, 

  .ffats gnoma ssenippah efil gnikrow dna gnignoleb fo esnes eht ecnahne pleh ,ytrap samtsirhC dna ,yad ylimaf ffats
These provisions not only earn the following awards for the company, including: “HSBC Living Business Awards 
2012”, “ERB Manpower Developer Award Scheme 2013” and “Happy Workplace 2013”, but also actively involve 
and mobilize employees to devote efforts to achieve the company’s mission and strive for best results.

The company has been sticking to the three operational principles – Specialized, Reliable and Service. – in its daily 
work, exercising their professionalism, to provide optimum and people-oriented hardware and building material 
solutions in accordance with building regulations and the requirements of architects and designers.  For years the 
company has been promoting the “Inclusive Design” concept, taking into account the needs and convenience of 

ensure the products and installation supplied by the company work properly.

The Judging Panel is impressed with the foresight of the company’s management for its initiative in gaining 

families but further to customers and end-users, catering to the needs of the disabled.

Tung Fat Ho Building Material Ltd
Flat B4, 1/F, Yip Fung Industrial Building, 

28-36 Kwai Fung Crescent, Kwai Chung, N.T. Hong Kong
Hotline:2487 6199     Fax:2487 6293

Website:www.tfhbml.com.hk



A. 

The International Institute of Management
 2013 Management Excellence Award

Objectives
All organizations have to be well managed to survive and prosper.  The International Institute of Management (IIM) is now 
launching the Management Excellence Award (‘the Award’) as part of its social engagement initiative to pay tribute to those 
organizations that have been contributing towards societal good and resource utilization effectiveness.

Qualification for Entry
This Award competition is primarily open to all business entities whose main management operations are based in Hong Kong.  
Under exceptional circumstances entities outside Hong Kong may also be considered. 

Judging Criteria
The Judging Panel will consider the following in determining an organization’s level of management excellence and performance:  
•  Status and leadership in the industry/trade the organization is striving in; 
•  Overall performance in finance, customer services, internal processes and learning & growth (both organizational and individual);
•  Corporate vision & mission, overall strategy, stakeholder value creation, leadership, innovation, delegation & employee engagement; 
•  Corporate social responsibility and other social engagement/involvement records. 

Benefits for Enrolment
Besides enhancing the image, organizations will gain the following benefits:
•  Exclusive use of the title “Management Excellence Award Winner (2013)” in all organizational communication and publicity materials
•  Recognition within the business community (other players in the trade, suppliers, customers) and the society at large through
   wide media coverage;
•  Excellent networking opportunities with other outstanding business leaders;
•  Gaining an additional competitive edge;
•  Improved ability to attract and retain top talent for your organization;
•  A strong motivator for your entire employee team;
•  A copy of souvenir book introducing the winning organizations and their performance and achievements that earn their excellence honor.

The Judging Panel
•  The Hon. Chung Kwok-pan, Legislative Council Member
•  Prof. Ngaw Mee Kau, BBS, Former Vice-President of Lingnan University 
•  Dr. Dennis Ng, MH, Hon. Chairman of the Hong Kong General Chamber of Small and Medium Business 
•  Dr. Chan Yan Chong, MH, Adjunct Professor, Department of Management Sciences, City University of Hong Kong
•  Prof. Dr. David Lan Hong Tsung, GBS, ISO, JP, National Committee Member of CPPCC 10th & 11th Sessions, President of IIM

Notice
By signing and submitting this application, the applicant company agrees to abide by all rules and competition results as finally decided by the organizer.

I attest to all the facts in this nomination form, and hereby declare that the information is true to the best of 
my knowledge.

Originally signed application or a soft copy must be delivered to IIM on or before the deadline of 25 September 2013.

Signature of Applicant & Company Chop : Date :

The International Institute of Management
2013 Management Excellence Award

Application Form

Name of Company:

Chinese

English

B.R. No.

No. of Employees:

Established since:

Address:

Contact Tel.:

E-mail:

Nature of Company:     Sole Proprietorship / Partnership / Limited Company*              

Name of Nominator:     (Optional)

Is the Owner/Company a member of IIM?                                                                              Yes / No*  

Type of Business:

    

Website:   

A. Applicant Company Information

* -- Delete whichever is inappropriate.

All information furnished will be kept strictly confidential and will be used by the Judging Panel for selecting the award winners only; 
some information will be released after winners are chosen and due clearance will be sought with the respective winners.

Position:               

Fax No. 

Nature of 
Principal Business:

Contact 
Person’s Name: 



info@iim.org
iim.org
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