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The Hong Kong ICT Awards aims at recognising and promoting outstanding information and
communications technology (ICT) inventions and applications, thereby encouraging innovation and
excellence among Hong Kong's ICT talents and enterprises in their constant pursuit for creative and better

solutions to meet business and social needs.

The Hong Kong ICT Awards was established in 2006 with the collaborative efforts of the industry,
academia and the Government. Steered by the Office of the Government Chief Information Officer, and
organised by Hong Kong ICT industry associations and professional bodies, the Awards aims at building a

locally espoused and internationally acclaimed brand of ICT awards.

There are eight categories under the Hong Kong ICT Awards 2016. There is one Grand Award in each

category, and an “Award of the Year” is selected from the eight Grand Awards by the Grand Judging Panel.
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Message from Chairman

T FBRAE

HKDEA
Mr. Gabriel Pang

Chairman, Hong Kong Digital
Entertainment Association

ETHR KX
EENBRERE £F

In 2015 there were many happenings during the year also had far-reaching impacts. Still, the entries to the Best
Digital Entertainment Award | have seen significant improvements, both in quality and quantity. This perhaps is

an indirect proof of the development potential of digital entertainment in Hong Kong.

Many forward-looking countries have adopted fairly proactive policies to promote the digital entertainment
industry, a fast growing new industry with immense financial potentials. If Hong Kong is to be developed into the
hub of innovation and creativity in the Asian region, it must try to make a breakthrough in this intensively compet-
itive environment. | believe the next few years will be our last opportunity. | hope the industry; the HKSARG and
the CreateHK could seize this chance, and, with bold measures and determination, bring about new prospects

for Hong Kong’s digital entertainment and creative industries.

| would like to take this opportunity to thank the OGCIO, the HKPC, the panel of judges, the HKGIA, the HKCAF, the
HKDEISC and all other collaborating units for the successful holding of this meaningful event. | would also like to thank

all entrants for their efforts in developing this good quality and outstanding digital entertainment works.
Lastly, | hope we would work together with one heart to make a new Miracle of Hong Kong!
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Orange SEE (H:&#%) - Ken CHAN (FisE%%) » Kenny YIU (i 38) - Philip LEUNG (R#%i%)

Adrian KAM (H'% &) - Henry MA (5 7E#E) - Janet CHU (% ZEM8[8l) + Derrick NGAN (BERE{T)

frBest Digital Entertainment Award Judging Panel
RIEHHRMEETESES

Prof. Henry MA Associate Dean (School of Design), The Hong Kong Polytechnic University

BEE Hig

Mr Adrian KAM
HikiE £

Mrs Janet CHU
REBE Tt

Mr Derrick NGAN
BT £

Mr Orange SEE
HE#ER S

Mr Ken CHAN
B8 £E

Mr Philip LEUNG
RAR KE

Mr Kenny YIU
i 8 SeE

EERETIARRESR BlfRR

Councilor, Hong Kong Information Technology Federation

BREEMRKEE ZE8

Assistant Head, Create Hong Kong, HKSAR Government
EENNTHRERMRSEE BEAR

Executive Committee Member, Hong Kong Game Development Association

BEELHAERE BS

Vice-Chairman, Hong Kong Digital Entertainment Association

EENGIRKEE BER

Chairman, Hong Kong Game Development Association

HEEBAFRE 2R

Executive Committee Member, Internet Society Hong Kong

EEOHMBHE RTESR

Chairman, Hong Kong Wireless Technology Industry Association
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Best Digital Entertainment Grand Award
And Best Digital Entertainment
[Entertainment Software) Gold Award
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As also : Best Digital Entertainment
(Entertainment Software) Special Mention (Music & Sound)

EISINE: RESIEIRS: (LR ITF) Rl (SHERSN

Skytree Digital Ltd. XEREBR AT

www.facebook.com/skytree.hachihachi

Hachi Hachi

“Hachi Hachi” is a PvP (Player vs Player) music game in the market of mobile phone.

It matches an oppaonent player to the game player.

The company is working with 20 musicians over the world, and has been producing
over 60 pieces of music with a new music work to be added in each week. The
company was invited to be the first music game partner with Dolby Laboratories, Inc.
— Sound Technology; so the company can enhance the music quality with special
Dolby Audio API in Android devices. Furthermore, the company has been selected by
Apple company as the “Best New Game of the week” and the “Featured Game of
Christmas Seasonal Games” in 2015. The game was also nominated as “The Best

Game Design” and “The Best Audio” Awards in Casual Connect (Singapore) - Indie

Prize Showcase Awards in 2015.

Hachi Hachi
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rfComments from Judging Panel

FBEZEZTE

“Hachi Hachi” is a thoroughly game of originality. It smartly uses the
feature of international music without boundaries, which results in a
high plasticity of the game. Moreover, the production team cleverly
adopts Japanese style music to pander to Hong Kong players’ flavor,
which attract more young people to be engaged. “Hachi Hachi”
players can enjoy the game in a relaxed and easy mode of play with
visual, hearing and action, and also join the world-class Dolby stereo
sound system. In addition, as the production team enhances the
music delay correction system, the game can be run smoothly in the
older models of mobile phones, which is a thoughtful and
commendable arrangement. A niche game with high quality original
music and in-game graphics, its entertaining game design, varied
gameplay and comprehensive functions are very attractive. Judges
are happy to know the game is crossing over with other game
developer successfully, hence the game could have more room for

further development.
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BestiDigital Entertainment
(EnterntainmentSoftware)/SilverrAwa
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As also : Best Digital Entertainment

([Entertainment Software) Special Mention [Mobile Game]) ”mﬁ " : =
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Twitchy Finger Ltd. BkIEER A&

www.twitchyfinger.com

Mini Legend

“Mini Legend” is a racing simulation game based on the Mini 4WD S E

genre. The game contains a vast collection of Mini 4WD cars, parts and (PUEE{8EE Y 2 — 18 LLPUEE &5 BE #1 0 SE B8 1k
accessories. Furthermore, the game features an extensive car BERESHE - BEAS S ERUEESRE
modification system allowing the creation of truly unique Mini 4WD cars R L LT I 4 o ) SR T RE LI S B
that suits the distinctive style of each player. There are three kinds of ST LR E ErB A A KR IUEE S S A
game modes to attract casual and competitive players; they are Story — B RS - S E SIS R
mode, Online PVP mode and Online event mode. Mini Legend can be B3 TR LB 8Tt AT SR T LB
downloaded from iOS and Android platforms for free. Bl E KRS SHNEE - & BB TR

Android RIOSFHTFEARE TH -

fr(:omments from Judging Panel

ABSETE

“Mini Legend” focuses in the group who love 4WD car, given that many
Hong Kong people are very loyal to local culture. Each detail can be
fine-tuned; it is possible to simulate a lot of combinations. For the
appearance, its color can freely be changed with high degrees of

I " freedom. The game successfully cooperates with other brands. The car
body not only has Hong Kong’ s element, also is designed by new
§$—EE designers, and the creator looks forward to adding more new elements.

(FUERfEER) AYEHEIFR M Sl 2B IR B RIATAE - AR PUBR LAY
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Best Digital Entertainment HoNG Ko
(Entertainment Software) Bronze Award @otc Rasts
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As also : Best Digital Entertainment [Entertainment Software)
Special Mention (Game Design) & [Computer Graphics)
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MAMO Games Ltd. EnEVERER A T

gs.mamo-games.com

Genesis Spirits

“Genesis Spirits” is a mobile game which is developed by Hong Kong company
and adopts an innovation three-dimensional block eliminating play method with
RPG elements, for instance, explore the maze of adventure, attack strong
enemy and so on, to meet the players’ preferences. Moreover, the company
invited some famous Japanese animation voice actors to do dubbing for the
game. In addition, some top local designers designed more than 100 different
characters to bring freshness for players.

RItER

(RItt 23R) 2 —FRBEEEE D 5 FTRI 3 a0 F 4808 B - 5% A A3 TLRE 75 K ER
ik MR ERPGRITTR - Hln  RREMEE  MEEBRRAF LLOSHEN
BB BEEARBHNURE - LALXHERMEBEREEEET BMLEH
TAAREEMAEMBRHBEIORFTENAL BB BRFEHM -

rf(:omments from Judging Panel
R E: e =R

“Genesis Spirits ” is using a traditional game mode, but the production team artfully

Eé BA EEM®E!

added 3D elements and gorgeous screen in it, so the game is more interesting than
the other similar type of games.

Production team adopts an innovative 3D block eliminating play method with the
increasing difficulty of the game; six-sided block is not just a single color only and the new
play method is difficult than the other traditional elimination games. The production team
also encourages the players to use their brainpower to get win; it will enhance the attraction
of the game. For this game, the selling point is “Brainwork” it shows the production team
has full confidence in the game which can be accepted by market. In addition, the

production team invited the No. 1 Japanese voice over actor works for the game that is
fl

why so many game players like to play it. lts positioning is clear with good market potential.

(Rt 250 ) SRR X EER AEENATIDIEARNERRE LHMORARAEHEEEZ - RIFMBEIEA TR
R REABERR IS  FAE EEREREEN AEMNARTEEE AR AR EMMNEREREEER - MR B I
BREMEAKD SEHEMAERHERTRME - RFMEEMLEDERFLRER RRUMMEIEMERT—ENE
DR HSEAMES B BAEF-RRELAHKS ERMMAZIUNE -8B EAEH - BE—ENHHEN -



HK'S FIRST EVER

BestiDigital Entertainment

Az SRR SR (SR SR skl =2

Special Mention (Technology)
SRl aT (i)

SALON FILMS (H.K.) LTD.
BERVEEXBRAT

www.salonmedia.com

The Perfect Hyde: Deadly Yacht
“THE PERFECT HYDE: DEADLY YAGHT" is a 360 ° virtual

live-action interactive game in Hong Kong.

"The Perfect Hyde: Deadly Yacht" — is a series of crime-solving

=4 =2 . - 3

strategy game that challenges players to solve tough cases FeRAEV  Eap it

through various deceptions, fabricated evidences, fictional (REBW ZHEE) 258 —E360 EATERE
characters, and incomplete clues. EENHEE - BB EIIE AR A G S8 B M
The game is about a homicide which was happened on the yacht; EXNEERTFHATER FEIRETRABEHM
detectives have to investigate eight suspects with limited clues. EREPEHARRR BENER HHEARNER -
Players need to wear a Virtual Reality (VR) glasses, walk into the (Eapilif) A — BB AR EHHER ERER
crime scene and different scenarios, like being in the scene. In RAGREPEHEETeRBER -TRENLEBRBERVR
addition, they need to search clues in virtual reality scenes and R EERRFSRTRASRF BNEHHESE -
interrogate the 8 suspects to know the fact. Finally, the players DEFEARRERPIHAT A e RETE

have to catch the murderers and brought him / her to justice. M EEHHER EERR-
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As also):|Best:DigitallEntertainment:[Animation'&Visual Effects) SpeciélMéntion (Short{Eilm][&1[Animation)
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A hunter “M”, in order to pursue his prey — a behemoth which hid
in a snow-capped mountain for years, he does not hesitate to put
himself in a life-threatening situation to look for the behemoth.
Finally in danger, he needed to make a contradictory choice. In
the story, “M” needed to make a difficult decision about this

hunting behavior. What would happen to “M” 7 ......

BAMATEEEBRRS LS FOER T HE—tIL3 LMK E
IWSHER &1 BMEEIE LB FEHFERE - B P VAT EEH
RYIE IEZ fth 5 & B C RUIE AT A 1R 28 - MG A MR ? ...

This animation makes people falling in a very deep thinking,
stimulate us to rethink the relationship between the hunter and the
prey. All hand draw painting style of the two-dimensional animation
shows creator’s sincerity, perseverance, high technical and artistic
skill. Hand painting is very natural and smooth, background music
was adopted properly. A tense atmosphere is created successfully.

It indicates the potential of local animation production.

TRt €S ABA+HRIEE S AME
HEEWA MM EZMARR - R B
BE A MR ARNMESE - feNE
Al - BEEBELARNEEREARED
BEE - BHBERRLEE - () Btk E
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As also : Best Digital Entertainment [Animation & Visual Effects) Special Mention (Visual Effects)
RSN E: RIESHERS: (ElaBERI\EHER) KRISET (RERHM)

Protagonist of the story was thrown in a fickle of life

and needed to strive facing all changes.

In the turbulent world, the protagonist wants to
experience anxiety and pressure, sometimes
disoriented and overwhelmed, but a blink of an eye has
come to an end. Butterfly never gives up chasing for its

beauty and finally learns to embrace changes.

T T8 7E

HMEPNEAHNTESOMALR L BGEERE0E-
HHBOUFPEBILZRZE  HEEKSE  FHMFTE  E—EBRESIIEE - W3 ENREE XM FIRePERNE -

(f(:omments from Judging Panel

NES S DTE

"Red eggs" is a very special sand animation. ; TAHE B EREINNDEEHE  EESER
Nowadays, artist is seldom willing to use sand to £
' : : L ERMRELSEHERDE - BRLE
: j@%ﬂ?ﬂf?%%%fiﬁﬂ?ﬁ?ﬁ o BUEA
- T EHTAFONETE - BRRRAE
R ERENLLE HAREMNDE
0E-BALBNEAERERS
HETTRY 'Fﬁl—i?El?ﬁiéEﬁF' TR LEE
fAH#E - BEIBEHERERERRE-
PEson  EfERREH AR
R R AR AR TS - BifS 2 A BRAT
— B0 BERAEE B -

produce an animation, as it needs to take a long time
- for preparing and producing. The producers used an
innovative production method - the traditional light ;
box is replaced by a TV machine, coupled with :
more color, and then a colorful sand animation be
presented. As the sand animation and
special effects are required simultaneously, §
no mistake is allowed during the production
period. Otherwise, the production needs to be
started from beginning. Judges expressed that
the producer presented his remarkable
artistry and skill. Look forward to seeing an
impressive Hong Kong sand animation

will be shown soon.
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DreamWalker Production Ltd. R E/EFFR A 7]

www.dreamwalkerpro.com

Iron Brothers

In the way of life, we all have a relationship that we once
cherished, but it weakens as time goes by, forgotten that
feeling need to be respected and maintained by us and as
time flying, the relationship has gradually become
alienated. But as long as we are willing, the

long-forgotten sentiment can be woke up

HWAE

EALBL AMBERLEEN—RMF - BEEFRC
MR BMBET SOTRESRERUTENER.
B 5 7 120 34 T B 2 71 0 48 A - 1B R R
SRR AR E S AR

rfComments from Judging Panel

FBSSBTE

"Iron Brothers" is a smooth and a good interpretation story; the T#HARZD, MEATIEE BIFREETF
audience takes a trip down memory lane of some touching FoSHBEEIE L ANERNE &
emotional story and gets tears. The production team ~ 3 Ry AHERR RFEMBEMIN AR HE
successfully created a distinctive image of the E 3 ; BERERHANR UBHEZRHEA
protagonist and deftly projects an imaginative and L BAMOBHRE - "HASLE L HH
M ERAAE WHBIEESREE -

FERTNEHREH L -BMS —
LEXBRETIARERABMERE I

_ _ EEHEANEEN SR EER
the content of story in between the protagonist and the

¥ HEERER R
Robot. And apropos adopts visual effects to express ¥ ‘ﬂ / =
‘ ; CEBRRER

2 1t 9 89 &Y 1F

LIS -

fantastic image. The work is good and precise. Its visual -
effects properly mixed with the reality environment.

Judges mentioned that if the production team could enrich

the brotherhood. The work may have chance to
become a feature film in coming future and thus let

the audience feel the passion of the team.
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Best Digital Entertainment (Animation

e PP ES T ES

Special Mention (TV Commercial)
1ShlEsT (BIRES)

eMotionLAB Ltd. +
www.emotionlab.tv ' ‘ @00

==S¥ECHNOLOGY COMPANIES
5

Hong Kong Science and Technology Park
Corporation Mission Video

The Hong Kong Science and Technology Park Corporation (HKSTP) need to create a brand video with their newly revamped
corporate identity. One of the creative challenges of this project, the production team needs a meticulous curtain of HKSTP’s
complex content to develop a strong authentic story that inspires. The sophisticated role and contributions of HKSTP has to be

articulated effectively to stakeholders and general public in an info graphic video of less than three minutes.

BEHREERERE

HBFHXE (HKSTP) Bt PIEH T MR & NET
—HE=HENRRES  HEHREARBANNE 5
Wikl ERERTARBMNANES - EE8
B=AEHEEN FENBENAGAER B8
MARERHEOH L 2REER-

Special Mention (Directing) & (Story / Screenplay)
RIEST(HEE) R (BI7R)

Paperbox Creations Ltd.
BHREE (BB ) BRAF

www.paperboxcreations.com

Shear Marks
The story about the lines marked on the lamppost, which recorded the height of Ah Chi, carried his childhood’s memories in the

resettlement years. The frivolousness of youth, the incipient love, the past with a few regrets - all these flash through his mind,

lighting up the passionate childlike innocence in his heart once again.

RABMEF

B AERE NSRS ERETAMEME
EHEENNREFEE - FOT RBFNEN-
BRI A0 - TR M AGERBRIRET - AR
EBBIREORIRNED -




& Visual Effects) Special Mention
18815 hIFEET I aance

i 5L 4

Special Mention (Editing)
s hllEsT (B5s)

Bloom

Bloom

BLOOM is a story of redemption and self-rediscovery of a young Bloom

toy maker, called Reve, who is given a mission to find a magic BLOOME i85l — U F 93T B T ERMATKIIEER B H B iR Al -
flower in the land of the dead. The success of this mission will FEMGETERM Reve  BTHEMPEY —ERHEMEN
give him a second chance of life, which was taken away from him ETACHES - ARNEEMNE BFETEMHER:
in a car accident when he tries to save his cat. During his quest MREHRBETSHEFLOZTEBIRE - iR 29 - Reve HIAHA
and at the critical moment where his self-doubt gets the better of CHAERELET  WHEFHEHMH - AMESEEANERE
him, the magic flower appears and reminds him what his passion EhE BN EHAEHER LEE LB REEARIE -
is and this rediscovery brings him happily back to life. SREAEENIRENHT RIEES-

Special Mention (Character Design)

T hlsEsT (AfExs!)

Abacus in Motion Co. Ltd.
BEEHERAT

www.abacusinmotion.com

/’-.
U duerie nf Stars Tsin Sw T

ENKE

TEXKHE BEBA=UFBRIAN: KB RN RAAELEE -
BB - = AT ASHRFAGRIGRLBERRE EARTER
T RETHRZELEY -MAHBEEEN EEINRE - KM

Stars Avenue

Stars Avenue is an animated short film about the story Hong
Kong'’s three well known icons — Big Buddha, Bruce Leung,
and Panda Gai. They have one thing in common: they all love
to collect limited edition sneakers. Big Buddha gathers his
friends in restaurant to boast about his successful bidding
on a pair of rare golden sneakers. Their conversation is
overheard by a Mongkok gangster who misunderstood they
are talking about a golden statue. He plans to snatch the
“golden statue” when the time is right. Things do not turn out
as expected and everything goes haywire. Stars Avenue
delivers a fresh view of Hong Kong's culture through this

delightful story using a unique animation style.
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Best Digital Entertainment
(Animation & Visual Effects) Special Mention

i (= S5 R 54 (56 fim 2N & IR 1R B S DS hil 535T
Special Mention (Music & Sound)
RhlRF(SHERSH)

G.V.A. PRODUCTION #Z£I{EB R 2 B

Somewhere in Melody

A young girl had been really bumped by her mother’s death.
Her dad - the owner of a music record store wanted to cheer
his daughter up by introducing her to the world of music,
through music, she found a way to not only defeat depression,
but also give her strength to overcome all of the hardships in

her life. Her life was overwhelmed with happy memories she

e - ok o]

INERAEIES H1e BT HBHENEELTHR
LR GUHBET EEN IR - BBER N LRELRIOE T
BE BB AT R - BB R EEN LN SRR 4T LA
WAL REMEAIERRE  HESTE EENHMTL
B RBERMMA SR  BXREEEBENEF TR
B BPEEBNEAE B —X hRREEBTOEN
TREBEMMNEL THOESERMBETRNER .

shared with her dad and the joy music rings her. As time went
by her dad could not live to see her start a family. She was
unable to let go of the good old days she had with her dad and
struggled to keep the store open. Until one day, she found a
vinyl record player her dad had left. After listening to that

music, she slowly realized what her dad really left for her.......

Special Mention (Computer Graphics)
T hll 5257 (5 s & i

Zenith Digital Creation Ltd.
EgEEAERREAT

www.zdc.com.hk

Eit1E 15201552 S &

SR /N B BRI e T h A SR A/ -
BREBCHIHTRGNE RRNEETRH#ER
E— SN BERARAICSYIGERSEN - B
LANDMARK Christmas 2015: Santa Paws SEBAIAT  BESEHE A —BYEDSIAE TR A R S A B
A little boy shared his gingerbread with a Santa Paws, who lost his own and 2 I{F /MAEEEBRZIFAIS M - BE R a0 BEZIEH]
was in tears at the Christmas Fair. Santa Paws thanked the little boy for his i/ - BHEHERET - ER /R R MER DY thad
kindness and handed him a token. The little boy made a wish and inserted = BESZEE| 7 PHME—BAENED -

the token into the wishing machine. The magic began! Lots of Santa Paws
are inside preparing for the wishes received from all over the world. The
Santa Paws chased after the little boy’s token to make sure his wish would
come true. When the little boy waked up, he saw the gift prepared by the
Santa Paws and it was the very gift he wished for. Christmas is all about

sharing the joy and warmth to the others and your wish will come true!
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Gulliver

“Gulliver” offer audiences with a whole-new narrating
perspective with miniature. It allows different individuals to
communicate their ideas with the mass through their
self-created, immersive adventures. Audiences could now

explore an interesting “Real World” with VR head-mount

display device (HMD) and spherical camera that supports

real-time 360° capture of visual-round interaction.
Gulliver 2 S EFFEIR

“Gulliver" R it M FEE - EBHMIZEF - (R FTH
BEMMEMAMEMEBEERB A — ULREEER B
HEEEEE N FE (HMD) LU 36 0fEEREE A AV TR &2 8%
ThEE - RERRMRAR ARG THEHR,

ffComments from Judging Panel

AESEBNE

“Gulliver” can bring users to go into a unique adventure “Gulliver"BE s8R E A — BB SN EHEHE - B ERT
in the world, use Virtual Reality technology into real-life ERTHATREESD  E—BABEAES - UEEBRES
demonstration, is a bold attempt. Production team ZIENE  FRTEHARE  EHDNE EHEEZZE
from all over the world, multimedia production, BT AANEEY EEEMNETEE - HAHE LS
RN ES AEFREBZREATRARGEETELX
HRETRE - EHS  HEREREYEAIDAEREZ H

wearable device development, interactive design, the
essence of management activities in various fields
gather together, to create a deeper, high-quality
sensory experience. Although there are similar BREZMERA -
products on the market, but the product with some
software will have a lot of room for development, a
great outlook on teaching, digital entertainment and

museum purposes.
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Market Trend Interactive Solution Ltd.

RIS EEERAE

www.market-trend.com.hk

Ultra Heroes Galaxy Parks -

Interactive Theme Park Experience

Ultraman is a classical Japanese superhero comic character. Yearof & #8 A FFENE -

2015 marked the 50th anniversary commemoration of Ultraman, the BEFEELEEE

organizer wanted to celebrate this big event and arranged a series of HEBASOFNERBE SR SERE i
activity in Asia. For the theme park, the production team provided 20152 B BB ARS0EEL S I BET
different interaction solutions, e.g. interactive games, also furnished EIERE i T HEE E RIS KGE R L - BYEE

Radio Frequency IDentification system (RFID) to achieve the following BASHNEEBATBAREMAENETDS

objectives: ticket registration, token sale, game payment and so on, so all =. 87 BRI TR M2 EER RS
participants can enjoy the show in the best interactive experience. (REID): LLER FHIEIE: EEBa . (MRSl E - I8

BARE  BAAE2RESIISENE R -

"Ultra Heroes Galaxy Parks - Interactive Theme Park Experience" is a fully interactive TEEIEATEAR - EEFEA
theme park, including track action games, interactive touch-screen games and other EEE 2—ExEeEREBLAE-
interactive programs to let Ultraman enthusiasts achieve their hero dream and BiEEfE B Ul e - B B RN R
experience how to become __ a superhero. he player enters the venue, they BIA BRI E# A E S8 A
= only neec i WEFEEBEBEHNARER

=|D) strap and then can enjoy all IR A28 K Reks I pk e —1E

s without token; that is a very RN I - (AT BRE  mER

‘arrangement. The production T % — % Radio-frequency

team knows how to catch the trend of identification (RFID) & r]RAl

market and using technology to let the {E BT XA MLE - BEERET &

audiences having a sense of involvement, but in the FEREED - RUEE BTG AT R -

somatosensory stimulation part, it could be further FAERZSHRER AR BER

improved in coming future. Overall, the production is Rl P AUGER 77 - BBREMmE - 3

serious and commendable. {EERE (B8 =
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Wing Lung Bank iTable is a customized interactive tool for customers to have

%
HONG KONG
IC1; AWARDS
- 2016 Ez’&ﬁ#ﬂ.a

K B2ER1T iTable
KkPERTiTable 2—EEEFEBR I

a better experience in the branch. Customers can view the bank’s promotions

FTH BRARERE—BFEET RS

on iTable with just a touch screen, the interactive lucky draw game increase

the engagement with customers effectively and lead to new sales. It is an
outstanding looking table with the use of fiberglass molding; this helps the

FEEN AR SR E A LIEAER 2
B (2 SHEE 8 o iTable & M35 i

bank to promote its modern image. iTable facilitates the object recognition #E 1 - R RIATROSME - HEDSR1T HE
technology, hence customers can interact with iTable by using a customized Fe% - iTable BB BEME R B FAILL
object, such as the special gold coin for the lucky draw game. 158 F — B4 5l 3R T B0 M 1 (1520 e B2 365 /2

(fComments from Judging Panel

A EBES=H B8

“Wing Lung Bank - iTable “interact with the iPad, it
will uplift the corporate image and sales services.
This is a new marketing promotion services to attract
more customers making use their sales services and
to establish a good relationship and trust between
the customers and banking, it will enhance the future
development of bank. In addition, iTable make arts
from the two-dimensional into three-dimensional
world, as Wing Lung Bank wants customers to
understand that they are enthusiasm to upgrade their
brand name from traditional run into modemn. If the
production team can add more sensors, allows
customers to choose their flavors at the same time, it
will enhance customer’s interest in the service and

obtain a bigger marketing effect.

FIEMHERIRIZWTE Table EETTEED -

T kfEER{TiTable, Al{#iPadBdiTable Z B - AIIHENSRITIEA £ EHE
FERREHEN - EETARFMNETHRHERRME FJREIESE
FARERRITRERABTEL RIFNEER R BIRITIER
EARE - B iTableEEATHTEE AN KERTHEZAR
ZE P RSB ER AR AN - R EEBFEEEMEZH
RLESR  EEFE AN R FE M AR/ EEEMRT REE
AfEF RO TR HE R AR A




Introduction of Organiser
AT o

HKDEA
The Hong Kong Digital Entertainment Association (HKDEA) was established in 1999 as a non-profit making association
comprised of digital entertaining corporations. It is dedicated to the betterment of the local digital entertainment industry.

HKDEA's missions are:

* To promote technology development within the industry * To explore and develop new markets;
in order to deliver internationally competitive products;

* To project a positive image associated with playing video games; * To discourage software piracy; and

* To facilitate communication and interaction between industries, including toys, entertainment and video games, which are
associated with digital entertainment.

The HKDEA was founded during a time when there were relatively few local digital entertainment establishments. It was thus
established to provide a mechanism upon which local developers could cooperate to ensure industry-wide prosperity.

Since its establishment, the HKDEA has organised a variety of activities and events including:

* Hong Kong ICT Awards: Best Digital Entertainment Award * Conferences
* Hong Kong Digital Entertainment Excellence Awards ¢ Qverseas Promotions
¢ Local Promotions * HKDEA Web Site building

* Seminars and Training

EHEYBIREHE (HKDEA) 11999F MY » E— A ZH BB REQFAMMBMANFELFEE S NUEFHBBREAF
HEHERE  TEREEHE:

o BERBEEREROBHEE  UREAFEREFINESR

s AABRERMEFHEOTIEHS o BHRETIS
s EERBREEAINSTEEOTBRMBNEIHN s MBEREH  REEAERTMGOER

BRERAR - GRBERS -
EAYBRELBERNEDSEFMYBRELATFNARN - TEENEEHUS NS EFALUIREEBRM -
BUEEHBIREHBERIE  MELHSERUMAFTHMNED - 04F

o EEETRENFILE - RIEYIREE c EREEE o HEHISRAHHALE o IBHMER
. FbIERE - EAWBSSHUEAEE o FHGRI M

rfEnquiry &34

Tel |55 '@ (852) 2788 5968 Email B8 : yoyokwan@hkdea.org
Fax E : (852)21909715 Website #81t : www.hkdea.org
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Prof. Henry MA (Associate Dean (School of Design), The Hong Kong Polytechnic University)
REE 38 (EEEIXBRMHER BRER)

Mrs Janet CHU (Assistant Head, Create Hong Kong, HKSAR Government)
KERRE L+ (BEERTHREBMRISES BIEME)

Mr Adrian KAM (Councillor, Hong Kong Information Technology Federation)
HXkE £ (EBEANEEE £8)

Mr Derrick NGAN (Executive Committee Member, Hong Kong Game Development Association)

EAMETT KX (BRERAIFRE BE)

Mr Orange SEE (Vice-Chairman, Hong Kong Digital Entertainment Association)
MR £ (EERIBRERE BIEXRF)

Mr Ken CHAN (Chairman, Hong Kong Game Development Association)
FRER £ (BREHAIERE BR)

Mr Philip LEUNG (Executive Committee Member, Internet Society Hong Kong)
RAE Kk (BEOESEHE NTEE)

Mr Kenny YIU (Chairman, Hong Kong
Wireless Technology Industry Association)

BER KL (GRRGSREEY XF)
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rfAnimation & Visual Effects, Entertainment Software
and Interaction Design [ Panel of Judges]

BEMSERBVERFY - RERFRBARACRTBESEE

Mr Terence WONG (Hong Kong Digital Entertainment Association)
HigE B4 (FRUNBREEE)

Mr Jack LAl (Hong Kong Game Industry Association)
HER £k (FEURERGE)

Ms Anna KAN (Hong Kong Association of Motion Picture Post Production Professionals)

PR X+ (BREEERHEERABRHE)

Mr Thomas TANG (Hong Kong Comics and Animation Federation)
Bkig 4 (BEDEEHE)

Mr Ken CHAN (Hong Kong Game Development Association)
BREEER B4 (BENmRLHS)

Mr Chianly SZE (Hong Kong Association of Motion Picture Post Production Professionals)

HFE &4 (BEERRHERASHE)

rrr'Animation & Visual Effects || Panel of Judges
ElEERVER/U _HIEBEESS

Mr Orange SEE (Hong Kong Digital Entertainment Association)
EEE k% (HENBRKIE)

Mr Kinson CHEUNG (Animation of SCAD)
RIS 554 (SCAD BE#(ENE))

Mr Eddy HUI (Thei, Vocational Training Council)
#HE 4 (BEIREEERSRERTEMR (R 2m)

Ms Teresa KWONG (Hong Kong Arts Centre)
BRI &t (BRI D)

Ms Fanny LAM (Create Hong Kong, HKSAR Government)
g T+ (BERITHEBRR BIEES)

Mr P. K. WONG (Hong Kong ACM Siggraph Professional Chapter)
EEE £4 (BHEHESIXEY)

Mr Chianly SZE (Hong Kong Association of Motion Picture Post Production Professionals)

BTE %k EEVETRBFRARGS)
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frEntertainment Software Il Panel of Judges
R _WRTESEE

Mr Derrick NGAN (Hong Kong Digital Entertainment Association)
BRERIT %k (BERBRREEE)

Mr Yim Chun PANG (Hong Kong Digital Entertainment Association)
RIRIE 54 (BEHRETS)

Mr Kenny YU ((Department of Multimedia and Interet) Vocational Training Council Technology)
FIRG K RSB (SHELTBHAHER)

Ms Jennifer CHAN (Google)

PRIz %t (Google)

Dr Leo C.W. NGAN (School of Continuing and Professional Studies The Chinese University of Hong Kong)
&S Bt (ERPARTEREZEMR)

Mr Jack LAl (Hong Kong Game Industry Association)
HER K4 (EHBNERDE)

rflnteraction Design Il Panel of Judges

BERE WA EESESE

Mr Wallis WONG (Hong Kong Digital Entertainment Association)
HER &4 (BEEUBRAGE)

Mr Percy FUNG (Hong Kong Digital Entertainment Association)
BFE &%k (BERUBREHE)

Dr. ZHU Kening, Ken (City University of Hong Kong)
KR Wt (EHEHTAR)

Ms Qlivia YIP ((Department of Communication Design & Digital Media) Hong Kong Design Institute)
REE &t (EENETRA2R (SRR RABREER)

Mr Keith LAM (Dimension+)
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Dr Alan LAM (Sengital Limited)
FBRIE 81 (Sengital Limited)

Dr Kenny CHOW (The Hong Kong Polytechnic University)
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Mr Ken CHAN (Hong Kong Game Development Association)
BREE STt (BHEEHAERS)

(* In Arbitrary Order HE%& 74 %)
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[l [EI% [EliE RIDING HIGH TOGETHER

& BEARDZ®G (T EAAER

CHINA CITIC BANK INTERNATIONAL

(Ceremonial Sponsorship MEEEE)) {Ceremonial Sponsorship B EEE))

HITACHI

Inspire the Next
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Mesting Rooms, Leveal 4, Cyberport 1

Cyberport Digital S
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Ocean View Co
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Stay competitive with the latest Autodesk technology

Subscribe to Autodesk to get flexible, pay-as-you-go access to the most current
software for everyone on your team, at a low, fixed-term price. e T

f Autodesk Hong Kong

Autodesk Far East Limited
Suite 1405, Great Eagle Centre, 23 Harbour Road, Wanchal, Hong Kong | Phone: +852-2824-2338 | Fax: +852-2884-3228 | Website: www.autodesk.com.hk




Jadason Technology Ltd.
R BIRAE

Solution Provider

1{]g
Computer Graphics Applications

e 3D Scanning Service (Human, Antiquities, Sculptures and Toys etc)

e Motion Capture e 3D Printing Service

T— <0

Hong Kong Headquarters:
1011-12 Chevalier Commercial Centre, 8 Wang Hoi Road, Kowloon Bay, Hong Kong

Tel: +852 2310-8989 Website: www.jadason.com Enquiry: enquiry@jadason.com

China Branches:
Beijing Shanghai GuangZhou ShenZhen



Review of Best Digital Entertainment

i SR IR G AL O RA

2014

Recreating Master Xu Beihong’s Ink Painting Horses
into 3D Ink Animation - Chinese New Year TV
Commercial for the Hong Kong Jockey Club
UBREE{L RERAM FKE "R, -

\ EEERERTRENEERES

2006 <

Moving| Music"”’
BEIER

2007

Creative Kid

o
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2013

Ocean Park - Thﬁma ic

2012

2011

Temple Rider

2008 sEusE

Storm Rider - Clash of Evils
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Office of the Government Chief Information Officer,
The Government of the Hong Kong Special Administrative Region
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Disclaimer: This brochure was published by the Hong Kong Digital Entertainment Association. All information was provided by the winning companies. While every effort is made to ensure
the accuracy of the above information, the Hong Kong Digital Entertainment Association cannot guarantee this to be so and will not be held liable for any reliance placed on the same.
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