
CF Carrefour Laval is the premier shopping centre on the North Shore of Montreal, outperforming all trade area competitors 
by $400 per sq. ft. The centre draws a premium and diverse retail mix, making the property a destination for shoppers in the 
Montreal area.

Key Facts:

$868 sales per sq. ft.

$2,413 food court 
sales per sq. ft.

228 number of stores

GLA 1,186,168 sq. ft.

CRU 567,679 sq. ft.7,283 parking stalls

Laval, North Shore of Montreal

Rona, Simons, Hudson’s Bay

April 2019
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Our Community:
• Located in Laval’s downtown area near Highways 440 & 15, a 20 minute drive from downtown Montreal
• Population growth is concentrated in the northern part of the PTA which include pockets of higher income households 
• Enhanced retail mix and unique, first-to-market retailers draw 29% of shoppers beyond the trade area to CF Carrefour Laval
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LAVAL AT A GLANCE

BOTH A R EG I O N A N D A C IT Y,  L AVA L BOA STS A D I V E RS I F I E D A N D DY N A M I C ECO N O M Y W ITH

E M E RG I N G ECO N O M I C D R I V E RS I N C LU D E
B I OTEC H N O LOGY, I N FO R M ATI O N S E RV I C E S

A N D AG R I - FOO D PRO DUC TI O N A N D PROC E SS I N G

E A S I LY ACC E SS I B LE BY C A R A N D R A I L ,
L AVA L S E RV E S A S TH E H U B B E T W E E N

M O NTR E A L A N D R EG I O N S TO TH E N O RTH

30% O F ITS TE R R ITO RY D E VOTE D TO AG R I CU LTU R A L PRO DUC TI O N


