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READER'S PROFILE [1]

TMOSTLY CLASSIC] OREFEFICHEDNHSD

(HEDOU—F—) CGHEDU—F—) NERBHEETTI,

Readers of "Mostly Classic" are leaders in society and primary consumers.

W 5RE DMERIER B 13 F i

W 53 1% O F e A

W 21 D F i A

A Ages (femal
Roaders by gender reregenes Ages male] PIZ Y 3.67 ) ges (female) 7050 - GEB
5% 54.567% 29%“1 be'& 70 and above
° > KL EZ10.6% y
males 54.56 30-39 %%ﬁ;j;l:lo .5%
it 48.367 7080 L

females 48.36

Z %

Females

W E OHEER

Occupation

BAERZE. fth

Business owner,efc.

e SR
Student (BEE - #HEL -5t RE)

Professionals (Doctor,Lawyer, Accountant,etc.)

RSB
Payroll labor job

EEE
(ER - B A - =ATRZE)

Freelance (Writer, Artist, etc.)

70 and above

24.4%
-

WU

Annual household income

AL 0.8%
Unkno l
800 £
~30005 U EDEIE
¥8 million ~ ¥30 million
52.2%

80073 33

Less than ¥8 million

15005 M1 - @B

¥15 million or more

200075 35 £

¥20 million or more

300075 ML

¥30 million or more

BEHEADEMNSE EREESHDHE8EE VKM AEHEICEETNTVET,

About 50% of this magazine is distributed in Tokyo metropolitan area (80% when it includes Kinki metropolitan area).

JtiEE 2.1%
Hokkaido

I c A dth 3

Areas of distribution

AL

Tohoku

2.5%

FE-TOE 3.3%

Chugoku - Shikoku

JUMl - HiHE 3.5%

Kyushu - Okinawa

01

BRREEDERE

Housing

MESES (1HE) - BE/ES

Live in company housing
g8vyyay - 7N—+ A

Rent a condominium

—FRTER

Rent a house

Zoft

others

ORRE

Home ownership rate

78.1%

BADEEEM
Book-purchase locations

Z0fts

others

HEARESIE

Newspaper delivery agent

La—R-CDyav7
Record and CD Shops
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Z< DR

NENIEFZEDBNKRT. EMERICEKETULTVWET,

A lot of readers lead a high-quality life and take interest in traveling abroad and in financial dealings.

B S<FATIMESH

The airline which they often use

HERMESH I

Foreign-affiliated company airline

BAALTWIERMER

Financial investments

BEAE - BErE

vs GROUP

B S<HATINERMESA

Foreign-affiliated company airline which they often use

ZDfth
others

G7—IVTRIITAVY
Virgin Atlantic Airways
AF1(Fwk
UNITED AIRLINES
JUFqya
British Airways
I IAR—I
SINGAPORE AIRLINES
7UsIT
Alitalia-Linee Aeree Italiane S.P.A.
I—-JVISVR
AIR FRANCE

ines

—a

W ESMRIT (1F79)
Foreign travel (yearly average)

#x 1.650
Sightseeing 1.65 times

£923,110

Business 3.11 times

‘LNES

FrANST1vD 8.7%
CATHAY PACIFIC AIRWAYS —2kU7
AUSTRIAN AIRLINES
KLM
KLM ROYAL DUTCH AIRLINES

Ordinary deposit / Postal savings
EHTRE - i

Time deposit / Savings
R

Stocks

RESEE
Investment funds
SEEE

Foreign currency deposits

e

—— G

I—
— AR
—
J—

ey
National bonds
EEMS DEE

Claims other than a national bond

e avi

Pure gold savings
[ELEERZEE]
Futures transactions
Zfth

others

m&EL

No answer

7.1%

-l 2.5

g 3.77.]
‘

BERMEE

Financial assets

O&7/ZL

No answer

0 10 20 30

40 50 60 70 80 90 [%]
(BEHOE)

Multiple answers

(==Y 1.4% ]

100 million yen or more

MEMs

Less than ¥100 million

500073 3% 5-8%
Less than *¥50 million

300073 F3:7%
Less than ¥30 million

SHEE, EER. EFIE. BABEREREN
FALTWSERIEM

Financial investments of member of the Board of Directors,

WA EMEROFEIEEH

The average amount of money in financial dealings by occupation

s . . SHERE - EER
the individual business proprietor, etc. ﬁqnqge,idismon 190275
LEEE - BERE Professionals 179475
Ordinary deposit / Postal savings BAEZE T
EHES FFE Business owner, etc. . 2l
Time deposit / Savings PN
R m Payroll Elericcll work 11537F
Stocks — [E—— E Eﬂ%
HEEET — v Freelance 11325
|— n
Investment funds RIS T —— T
HEFEE  — Payroll labor job — [E——— g
Foreign currency deposits ~ [I—" - — T
T— — Z
National bon{dés m Students | | . ,
EENSDIEE 0 500 1000 1500 2000 [5/]
Claims other than a national bond m
e ave
Pure gold savings r m
BRI
Futuregutrunsacﬁons L m
Z At
others m
OERZL
No answer F m
I I I I I ]
0 50 100 150 200 250 300 [RA>k]
(EHOE)

02

Multiple answers
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SRICEAITBIERAE How do you enjoy classical music ?

BXL<EMNFBOVT—1
attend concerts
— Tl -
A= 25 VY —MCIT<EE

S — e rumber o ines atend
=R The number of times attending to a concert
s '

s, —
_ kY ril;] o
ANRS F¥ 13 68@

Opero — Averuge 13.68 times
==

Instrumental music
e e—
A
ot —
ot —

others

; ; ‘ ‘ L (EHmE)
0 20 40 60 80 100 [%]  Multiple answers

BV —AFEEETT<

With whom attends concerts BEELGEQEEEHCONT
Y
ven | oo
Alone | performcnce activities
BEE JREPOTND
With Spouse is doing now
RBA-EA — BAETPo TV e
With a friend / Acquaintance F s doitnga’l?;foce
JI—7 E=yi) STHIZN
With a group 0'7% Isl]*fgcl
Tl s unimerested
r 1 1 1 1 | (%Eﬁ@%‘) 1 1 1 1 1 1 |
0 10 20 30 40 50 (%] Multiple answers 0 5 10 15 20 25 30 35[%]

BREMBUTVBAVHESR X —H— WAFRBRUWAVEEEE X —h—

Presently owned AV equipment brands AV equipment brands seen needed in the future
EOEMIRIVEN 1.47 LAXMAN
Macintosh LAXMAN
B&W 1.9% T?JET- 3%
B&W i}flm Nakamichi \ Ehgsﬁij’
PEEWESSY 1.9 ) KENWOOD
Accuphase KENWOOD
B h—> ONKYO
Diafone ONKYO
NE2AL, 3.17 ] BLW
Marantz B&W
KENWOOD RE
KENWOOD | 10.4% TOSHIBA
LAXmAN CEER XY 3.47
LAXMAN B&O
Pl 4.47 ] TANNOY
SANSUI TANNOY
TANNOY DENON
TANNOY NFYZwy DENON
NEE = 5.27. Bopasonic TIN
PIONEER YAMAHA
onkYo @D VA 5.87,
ONKYO Marantz
JBL FFaTI—=Z
JBL Accuphase
Rl 114=7 CED
YAMAHA PIONEER
[ . —_—p—y — S p— _
BRI LVE. TSXVYFLERDWT BE—LYT7Y—COWT
Users of a liquid crystal television and plasma television Home theater

HoTB

Currently owned

MBTLEERFOTNS

liquid crystal television

TSAVFLEER STV

plasma television

BIRTZ N
Uninterested

'

BRTE N
Uninterested

R—=LIT7I—I AT LOHBE

The total cost of a home theater system

¥ 94,7851

Average 947,800 yen
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HORTLMEZRBHBIEDTERZENICBIRREFT ONIIL—RIERE,

The readers have an eye for the high quality and the value of the culture.

BB ICEERDHIEHD (FRUSMN)

Hobbies and interests

BL<RENDIHEDER

Kind of alcohol consumed

% — e —
pa o4V
BRE S BARE
= peding
Car White distilled liquor ~ —
BE (AX5) e SETT —
Photography (camera)  — L) Whiskey 16.8%,
NYDY (AYEF—RYL) BEZLY  —
Personal computer (Internet) = Don't drink r
=) Z0fth
ﬂ_’]*&n | | | | | | |
Cosmetics r 0 10 20 30 40 50 60  70[%]
ZOfth PN
11.9% (EHOE)
others F Multiple qr:?wers
| | | | | | | @H@g)
0 10 20 30 40 50 60 70 [%]  Multiple answers
BEADOAASA—H— BB U TWVWSEEEA—H— (EomaaHES.274)
Favorite camera makers I[d(::lo; Owned automobiles (average number possessed=1.27)
NFVY=wy Z0ft
Panasonic others SZU?JE
o1 €D N
i DAIHATSU
CASIO ZN)b
y—— SUBARU
SONY il =%
SYTAIA MITSUBISHI
FUJI FILM Vs
ZTT P MAZDA
Pentax %
AUV HONDA
OLYMPUS \
BFFEL TV A BHIEA—H—
Owned automobiles (imported)
BEALTVWBLERA—A— (1) 712704 QED
Favorite cosmetic brands (women . @ Romeo
. 2o zoft
\—v— other
2 I - B
orsche
Nhteb—Ya o7 .
seaimen =7
TUHRZ - 7—FY =
Elizabeth Arden 128 ZET'f
—FUyF .
Nina Ricci N\, ;Ju;:z?_
IARY 1.4% . .
4% RNILAR 11.5%
’;ZON_ VOVO
e 2.1%
el 2.17 ]
PR 217,
Clinique an 16.6%
1949y 0-5v@
YVE SAINT LAURENT
SR
e paxe ,
FAA—I Kanebo .ﬁma}j}bjx—ﬁ—
Dior
RVIRTFOH— .
DHC N For Preferred golf equipment brands
DHC = <
MmN 3.97 ] UV GRS zoft €
EE Lancom Wilson ofherﬁﬂ -
Kao = ZRIWFAV T
3t 2
40
Daiwa
vIVNY
maruman
PN
vamara G2
F—S—AfR J
Taylor Made
&% 9,
Macgregor

04

FvOY

Callaway

Jo7
PRGR




HEDSAIIAIAI (3]

READER'S LIFESTYLE (3]

REHPEEERETSYRER. RRBRICOEFVEDLEROTVLET,

Highly interest in expensive brand goods like watches and jewels.

=, | o
o W WEROITSVE (BHE) IR, #. ¥ BALIZWTS K (1)
00 Favorite brand dresses, shoes, bags (males) Brands he wanfs fo buy
10.0 —
@ 1 [%] WA ARy 16.6%  SURY 42%
80 @ @ LOUIS VUITTON ANVIN
Ave)l 10.5% OIN 4.0%
60 - S @ dunhil ’ OEWE
@ NU— 8.7% TZ7 3.9%
40 @ @ @ en @ BALLY ’ Ermencgildo Zegna
’o 121 TAZ 7.3% DT 3.4%
Lo HERME artier
0 FIR—= 7.1% JIt—F 3.0%
2 Npg g F0 J9 Y TJR UL NF SF R JI £Q 13X /\g O U7 €2 = CIORGIO ARMANI VERSACE
S 18 Y5 3¢ 0 3% 0 12 Ues e s 45 12 7% Y8 18 I3 2§ o JvF 6.8% J—F 2.8%
8 AT TZEB8 78 03 5E 5% 12 T2 s w6 18 72 73 RE WS 7Y 4 cucal COACH
ZUE Y b S5 vs A ¢ pg ¢ Hg 3T "5 17 R v JISHE 6.5% Ras 2.4%
(=] "I > 3g E s |7 2;;— & _1_ s g | & Salvatore Ferragamo TUMI
¢ L £ 58 Lozd m R S 3 ERS Sp7O-LY 51% Z0Oft 2.9%
z )IIS - 5] = 5 H Ralph Lauren others
<° [ v N—INU— 4.8%
| ~ | R BURBERRY
= =z
150 — — e o
® o MEAOTSVK (&) B, #. B BALZWT 5K (i)
120 — Favorite brand dresses, shoes, bags (females) Brands she wants fo buy
— KT TIVAZ  20.4% J—F 5.6%
10.0 B4 (%] HERMES ’ coacH "
8.0 — Yvx)U 12.3% rwZ 5.3%
S ®» & CHANEL ’ TOD'S ’
60 = (4.4 X 4.3 ) VA - Hqky 10.5% OIA 5.1%
LOUIS VUITTON LOEWE
40 @™ @ 1304
@ D @ o Fd—Ib 9.7% 9. 0—5Y 3.9%
20 Dior YVE SAINT LAURENT
o JvF 9.3% JIZ— 2.4%
GuUccl Jenny
o Q 39 Q 'S OR ®@ Y9 FI TO IR @ \N= I ® 1< > 7o
o ¥8 7¢ 72 95 08 58 29 7% 5% 33 2§ '3 49 F8 T3 9z 7% 5 R—RU— 68%  ZOfts 2.9%
2 .8 F§ 530 FZ N0 X3 U A& AZ =¥ FFZ NE -8 @ FE LS 2 fp BURBERRY others
g Jr s 2 oy 1¢ 2 2 UZ U2 A2 AR ve g JISHE 5.8%
g ~ § ® % 3 W l; 7= I§ A 9|—_ Salvatore Ferragamo
c7 £ 7 57 3%
° T x e
1 o
an - =y ==
250 — =] = f BAULICWEET E2E (81%)
.Em a)l:)H§Z+\ ,ﬁhﬁg (|% |‘$|) Watches, jewels he wants to buy
200 — Favorite brand watches, jewels (males) OLwhz 25090 WC 2.3%
] ROLEX WC .
ZAAH 15.8% SVH-FIRV-% 1.8%
OMEGA ALANGE & SOHNE
AT« 13.9% TIVAR 1.7%
Cartier HERMES
tTA(O— 9.4% J7Y10Y3IVAIVEY 1.6%
SEKO VACHERON CONSTANTIN
TWHY 9.1% NRS14 1.5%
BVLGARI PANERAI
% O #3 02 Y9 Hy 02 Jge ¥ T2 IE I8 X EQ #HQ Yo > 55 Ug 2 I5V933—-5— 50% TSVINY 1.4%
3 1= *% Ve 73 e 5 i >0 AS w2 )I/)g 59 vz 3 5% 15 5% 75 @ FRANICK MULLER ° BLANCRAN
78 ATy X% 7§ I BT EF G CH 27 O3 Z° 72 2 56 Tz 1T M YFXY 3.9% JER 1.4%
! 257 1Y u e A 53 8 s 97 5843 CimzeN NOMOS
i 8 0 kg Yo ¥ A—FICH 25%  ZOf 2.8%
i z > NS AEDEMARS PIGUET others
7908 2
1z %
xz v
5
>
= cWEEH B2 (nih)
200 — = = %lbr& als
[ | Qﬁﬁ o) H% I:I+\ EEE (H'I‘E) Watches, jewels she wants to buy
o & F4.5) Favorite brand watches, jewels (females) AFAT 20.4% WC 1.8%
15.0 a4 (%] Cartier IWC
e JIHY 13.0% TIUAZ 1.7%
BVLGARI HERMES
100 F4o7=— 111% 43— 1.6%
TIFFANY SEKO
50 SvEI 9.7% A by 1.5%
: CHANEL LOUIS VUITTON
aLvyoz 9.3% FAF—=I 1.5%
0 ROLEX Dior
2 ¢ ©Q 49 HER O IT Jo Y0 Y5 MY 2 £y Ky YT I2 2 Yan=b 7.4% E7IT 1.4%
$ 45 4% A3 W8 LE 5 U3 YR FS 1% 1B 75 *E ¥S 58 0 CHOPARD PIAGET
Zz 209 39 A% F> Y& Ap AHZ T X2 . A0 Yz S Ag 7 fb GrIPUTRT R 5.5% RAS— 1.4%
7 | LA SR TR R = 2 | s 1% £ 3 Van Cleef & Arpels Pomellate
T T A 3L v ke b2 ) Ya—A_ 3.7% I A= IR 1.3%
z v ® i CHAUMET JaegerleCoulire
~ AAH 3.7% Z0fth  4.0%
OMEGA others
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W ERLSEE

BN ARZFLERE B2Ekic?)

BER () FEfat X (RittmmxZEAmm)
=4 1,000,000 267x200
=R2EHE 1,800,000 287x420
RIRM=E 1,700,000 287x420
FERRE 1,600,000 287x420
ho— 1P 800,000 287x210
/70 1P 600,000 287x210
Hno— 1/4P 250,000 65x184
€/70 1/4P 150,000 65x184
AV ESQ[®) 1,000,000 —

WY1 77 IREDFIERIEE 1EHD30AMERDET,
MIAEAHFHROTRICIBRDEE A,
KE R ANDBAY. HRRRE. B GERtRE) ILDWTIERIREE A WL EET,
W\AFFENEULOESEEOHBERFEIETWIEEET,
BECHRCHDSBRNKLS FRARZRRICT I UIRENSH TS,

N EESLERE weakiicy)

OFABIE RITEE 10580 RIT ERMEML 5 BRIENEMT #5ER 88200
HIR: A4ZER - SRIRIRL BE#C180E Ef: 1030M BRFEHAT &S LI—REIFED

BER (M) FRfE Y X (RittmmxEHmm)
BERILE AT 600,000 257x188
BERLE BY1T 300,000 126x188
BERILE CHY17 50,000 85x93
BERILE DY 25,000 42x93

B RFLEAR—R
IN= N
=4 267mm 1P 287mm
~—200mm 210mm
L&
R2EME |
RIRM= 28fmm
HERRAE
420mm
NBERLEAR—R
BERLE
RBERLE B¥17
AY17

(#t257mmx1&188mm)

(#t126mmx1E188mm)

WERRLEHFEHICTHEWCLE T, (REREICHFEEREENTOET)
WEESLEHFRAEUTARFREIRDBER DRI,

NEEDSHBICOWT

LEHEICOWT

BERBIET—YICTREVRLUED,

BF—9 AT (MO) DIFGIFHREENT—IY T ERL DO L ABEWES,

BEFEEI0EBIE. 4. 0T, AE—REEEF LD R 5mmEL .
EEG8mm~10mmAAIIL 177U TFE N,

LEDEEEEICDOWT

BAEOEEREED TERNMELSEEEE [CERULET,
XREBBROTEER>INTHEICHD KT,

LERBOBEEEEICOVWT

BAERBOABRMOTIORIE RAELTHBHS ORIED20HE LET,
U - B-READBRIZZORIHELE D,
BERRADELAIE RS EEDCBEISETTOMIMERTEXT,

Coy917

42x93

LEDHHAH - BEWEDHEIE
ERMEL T-AN—- 770y 7REE INEEY
T100-8077 RR#BTHERAFE1-7-2

EERRARRILL1 16

TEL: 03-3275-8328
FAXJD&L&B?F?E&&33H31



