Private Property Rights and Personal Responsibility

You Don’t Own Joe’s Bar and Grill

John Robson

You don’t own Joe's Bar

and Grill, unless you are Joe.
Simple? Perhaps. But if you
aren’t the owner, surely you
can’'t walk in and help yourself
to the contents of the till, decide
to redecorate the place, give his
workers a raise, or change the
menu. Yet we do.

Lucien Bouchard paints out
Joe'sapostrophe. Activists ham-
mer him with taxes and hand
out the money to street people.
Bob White tries to give all the
employees a raise to at least $10
an hour. And the City of To-
ronto says that for the Laefil of
Joe's customers, his employees,
and his own prosperity, he must
ban smoking. All these propos-
als enjoy substantial popular
support, so the general public
does believe that they own the
place, and that their representa-
tives can make any rules they
like about what happens in it.

The Otiawa Citizen reported ap-
provingly that “More and more
compelling evidence of the dan-
gers of second-hand smoke, and
the fact that most people hate
their smoking habit, are the rea-
sons behind the new tolerance

for smoking bans, say no-smok-
ing advocates.”' Terry Corcoran
responds that second-hand
smoke is less dangerous than
two pork chops a week. And 1
respond: if we are justified in
coercing people for their own
good because “most people hate
their smoking habit,” should we
also lock people’s fridges and
performcompulsory plastic sur-
gery because most of us wish we
ate less and looked better?

It no more matters whether sec-
ond hand smoke is carcinogenic
than whether loud music is
deafening or bacon is fattening.
The real question is: should we
let people wrestle with their
own lives, dilemmas, and risks,
exactly as though we considered
them responsible moral agents,
orshould wetake over their piti-
tullives for them and strap them
all into safety equipment before
forbidding them to leave their
houses?

The Globe’s editorial page clouds
the issue by saying “Smoking is
still a legal activity. [t may be a
misguided pastime, but that's
beside the point. Keeping it out
of the office, shunting it to the
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back of the restaurant, exiling it |
from the shopping mall—these
are fair approaches to the regu-
lation of an offensive habit in
establishments that all must fre-

a
e

quent.

... if we are justified in
coercing people for
their own good because
“most people hate their
smoking habit,” should
we also lock people’s
fridges and perform
compulsory plastic
surgery because most
of us wish we ate less
and looked better?

But offices, restaurants and
shopping malls are emphati-
cally not “establishments thatall
must frequent.” If you don’'tlike
them, stay away. I myself do not
agree with Gene Hackman's
character in Crimson Tide who |
iustified lighting a cigar by stat-
ing, “Tdon’t trust air [can’t see,”
and I generally don't go to bars
because they expose ane to sec-
ond-hand smoke, loud “music”

B




December 1996—Fraser Forum

and fun, all of which [ prefer to
I avoid.

But just as no one has to go to
Joe's Bar and Grill if they don't
like the atmosphere, no one has
the right to stop people from
going there, nor to wage war on
their desire to do so. No one is
deprived of any legitimate
rights if this, or any other, com-
mercial establishment happens
not to be one they themselves
would care to shop in or work in.

| In a free economy, no rmatter
how eccentric your tastes—and
I'speak from experience—some-
one will almost certainly offer to
satisfy them commercially. But
if not, you may not resort to
force to make them do so. You
are no worse off if Joe’s Bar does
not appeal to you than you
would be if it did not exist, and
you may no more force Joe to
establish a bar and then runit to
your tastes, than you may force
him to change an existing one to
suit you better.

I have no grievance because
most corner stores sell only milk
chocolate, and [ can no more re-
turn with the cops and compel

contintued from page 32

Citizens would be in charge of both government spending and donations. If this is too bitter a pill for
our leaders to swallow, they might at least consider easing their hold on government monopolies. If
these institutions suffered fewer government regulations they could offer us something new and
interesting for our voluntary donations. A move in either of these directions would boost the power
that individuals have to do good.

Further reading
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the owners to make wholesale
changes to their range of mer-
chandise than they canorder me
to buy what they have or go to
jail. Fot the essence of a free mat-
ket is to protect not producers’
but consumers’ freedom. To
portray smeking as evil owners
versus virtuous patronsand emt-
ployees is just blowing smoke.
The corner store sells what it
does because people want to
buy it, and Joe's Bar and Grill
prospers because it satisfies
customers’ tastes. In conse-
quence, any attack on the store’s
shelf-stocking practises, or on
bars’ or restaurants’ smoking
and other rules, is secretly an
attack on the preferences of their
customers. Even those who
don’t smoke must be happy
enough with the place, for oth-
erwise they wouldn’t be its cus-
tomers.

Sathebanon smokingin private
places, made even less honour-
able by fraudulently labelling
them public, turns out to be sim-
ply an extension of the usual to-
talitarian impulse to use the
police power of the state to make
everyone behave the way you
think they should, generally

linked to a vacuous profession
of absolute tolerance for any-
thing one agrees with totally.

The real “war on smoking” isn't |

on bars that inflict tobacco
fumes on unwilling customers.
It's on those customers, who
don’t behave properly and who
don’t want the things their self-

appointed betters say they
should.

The anti-smoking activists can
already patronize and work
only in smoke-free establish-
ments, try to persuade other

owners to change their policies .

through the lure of their custom,
and attempt through peaceful
persuasion to convince other cit-
izens to join them in doing so.
But no, that's not good enough
for them. They have to change |
every bar in Toronto so that it
behaves as though all its cus-
tomers shared their tastes. They
want the world, and they want
it now!

NOWNOWNOWNOWNOW

NOWNOW!

Butthey can’thaveit. They can't |
even have foe’s Bar and Grill.
You see, it's not mine to give. =




vary greatly across time and place, impii-
cating cultura factors as the third and
mast general aspect of druy addiction.
These factors are rooted in but not reduc-
ibic to psychological processes, just as psy-
chological processes are not reducible to
biology. Patterns of alcohol use around the
world, which show that the prevalence of
drinking problems cannot be pradicted by
consumption alone, illustrate the impor-
tance of culture. [talians, for example, his-
torically have consumed large quantities of
alcohkol with relatively low rates of drunk-
enness and alcoholism. The effects of
alcoho! on human behavier—rviolence,
boorishness, gregariousness——also have
been shown to vary dramatically across
cultures,

In coming to terms with
cigarette addiction as a
psychosocial process, rather
than a simple
pharmacological one, we
need to distinguish between
cigarette addiction and
nicotine addiction,

Given the cultural role in addiction and
the radical changes that have occurred in
attitudes about smoking, it is quite possible
that the young smakers of today are not at
ail like the smokers of 50 years ago. Those
who begin smoking now do so with the
belief that it is addictive, causes poor health
{and wrinkles!), and can be deadly. If in-
dividuals are willing to start smoking de-
spite such knowledge, it is likely that they
wili acquire and keep the habit, seeming to
confirm the curcent, politically correct
image of addiction. And if this setf-fulfill-
ing prophecy is realized, chances are that
interventions aimed at the social zealrn will
comtinue to miss their target and fail to
curtail addiction. R

Richard [. DeGrandpre (Rdegrandpre@
smeve.edu), an independent scholar of drugs
and culture, is a visiting assistant professor
of psychology at Saint Michael's College in
Vermant. Fe is co-editor, with Warren
fickel, of Drug Policy and Human Nature
(Plenium) and coauthor, with Stanion
Peele, of The Changeable Self (fortheoming
from Simon o Schuster).
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