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Tea is a New Coffee

US tea consumption still trails most countries
Hot tea cups per capita consumed annually
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Global market trends
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US tea consumption very low relative to coffee
Hot tea as % of coffee + hot tea consumption, volume in tons
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Authentic tea culture with new creation/ look

First mover advantage creates high entry barrier

Only a few global or regional brands (Brand building is key)
Global beverage players eager to tap into tea industry

www.ichatime.com

La Kaffa International CO., LTD.

VABEBREERGBRAF

Lakaffa potential growth drivers

O International expansion: Middle East, Europe, South America

O Expansion into other consumer goods

O Increase corporate shops

O M&A another master franchisee/ other Taiwan brands

O B2B to global consumer brands (Chatime)
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