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PRESENTING:
NINTENDO 90

elcome to the Official 1990 WORLD OF
NINTENDO Buyers’ Guide, the most com-
prehensive and up-to-date listing of officially li-
censed Nintendo® products published. This
Buyers’ Guide supersedes any other, containing
as it does 252 dated entries and the only full and authorita-
tive listing of Nintendo and Nintendo-licensed merchandise
ever presented.

Last year, Nintendo had its most successful year ever —
and introduced the most extensive merchandising program
ever in the video game industry. Along with our selected li-

And 1990 will see an even more aggressive campaign. The

ﬁ:ﬂ;ﬁagﬂoﬁ:::&ctibles T :g censees, Nintendo introduced some 150 new products, rang-
Jewelry and Accessories 46, 48 | n& from apparel to games to snacks.
Paper Products and

sﬂho,,. Supplies . ..... 48 | Nintendo license is now the hottest in the marketplace, and
Toys and Sporting Goods 48, 50, | we are dedicated to producing only the finest and highest
.................. 51 | quality products — and to reviewing and updating the mix
Video Accessories . . .. 50, 51

regularly, bringing our mutual customer a new look every
time they enter your store.

Listed herein are all products presently available, as well
as those projected for the rest of the year. Availability will be
noted, where relevant.

HOW TO USE THIS GUIDE

The Official 1990 Nintendo
Buyers’ Guide is structured to
make it as easy to use and as con-
venient as possible. All products
can be researched by one of
three approaches; by
type of product, by prod-

uct name and by manu-

facturer.

Each licensee is listed
alphabetically under its
product line classification;
each listing includes prod-
ucts manufactured, avail-

ability, main sales contact
and mail/telephone/fax in-
formation. Manufacturers
who produce items in two or
more classifications are cross-

referenced for your convenience.
At the end of the listing, a
handy index is included, listing
each vendor alphabetically with
appropriate page references.
We hope you enjoy and profit
by The Official 1990 WORLD OF
NINTENDO Buyers’ Guide.
With its comprehensive listings
and completely up-to-date infor-
mation, it is the only resource
you’ll need for the entire year.
And with the Guide, you'll have
the entire spectrum of profit-
building Nintendo products at
your fingertips, all year long,
providing instant reference and
creative merchandising ideas.

Get With It

® Go Radical

® Let’s See
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1990:
THE
EXCITEMENT
BUILDS

ast year, Nintendo® in-
troduced Game Boy™,
one of the most exciting
product launches in his-
tory. Over a million
hardware units were sold in less
than six months, and this year, pro-
jections call for over 5 milfion hard-
ware units to be sold. At the same
time, over 70 new Game Boy titles
will come on the market, and some
50 software developers are develop-
ing even more exciting new games.
The excitement continues to build
for the NES® as well. In a recent
survey, over 90 percent of NES own-
erssaid that the system is even more
fun to use now than when they first
bought it, and 96 percent said that
they still actively use the system.
1990 also has already seen the in-
troduction of Super Mario Bros. 3™,
sure to be an even bigger hit than
the original Mario Bros. games,
both of which were all-time best sell-
ers within a year of introduction,
having sold over 22 million units.
The potential for software sales
has barely been tapped to date. On
average, at the end of 1989, each of
the 20 million households containing
the NES owned only five pieces of
software. By contrast, each Japa-
nese Nintendo household, where
the system has been established
longer, owns 12 video software ti-
tles. Thus, the growth potential for
software among our currently in
stalled households is enormous,
and with the continuing penetra-
tion of the market by NES
hardware, it will continue to
build even more.
And, for the first time,
Nintendo is taking its games to
the people, sponsoring a multi-city
competition, the Nintendo Power-
fest™ or perhaps better know as the
Nintendo World Championships™ ,
that will ultimately name the best
Nintendo player in the world. The
tour is already underway, and the
excitement will continue to build
throughout the second half of 1990.
As part of the tour, fans can try
out the games of the future from
Nintendo and licensees on the Pow-
er Walk, building demand for new
NES and Game Boy games before
they hit retail shelves. While not
busy playing new games, attendees

will be fascinated with Super Stage,
which will provide non-stop enter-
tainment, game counselling and
much more.

By the end of 1990, Nintendo and
licensee sales will have increased by

NES GAME PLAY IS
MORE FUN THAN EVER.*

% WHO SAY NES IS MORE
FUN THAN WHEN PURCHASED.

THE NES IS ACTIVELY USED.*

% OF NINTENDO ENTERTAINMENT
SYSTEMS STILL IN ACTIVE USE.

*1989 Tracking Study

over $1 billion over 1989, to $4.1 bil-
lion. We have remained No. 1 in the
market by introducing the most ex-
citing games and other products, al-
ways staying one step ahead of a no-
toriously fickle audience.

That’s possible because we keep
our ear on the street. Nintendo
game counsellors and consumer ser-
vice representatives, for instance,
are in touch with game players
throughout the country each and ev-
ery day, hearing firsthand what
turns them on — and what doesn’t.
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GAME PAK SALES POTENTIAL
IS ENORMOUS.

TOTAL GAME PAK SALES—
SOFTWARE TO HARDWARE RATIO
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Over 140,000 game players call us
every week, which adds up to some
7.3 million calls a year. We're hear-
ing the latest right from the source
— the millions of Americans who
plav our %\?mes every day.

Also, Nintendo Power™, the
voice of the Nintendo player, has be-
come the fastest-growing magazine
in the U.S. With a circulation of 1.5
million , Nintendo Power has be-
come the authoritative source for
the dedicated game pla[yer. In July,
Nintendo Power will become a
monthly publication to tap into its
increasing popularity.

Through 1990, Nlntendo and its
1icensee~, will introduce a record-
breaking number of new, play-test-
ed games that will continue to main-
tain Nintendo’s position at the top of
the video game industry.

And one more thought. According

to warranty cards returned over the
past year, the demographics of Nin-
tendo users are changing dramati-
cally. While male players remain the
core users, increasingly, older play-
ers (particularly those in the covet-
ed 24-35 age group) are catching
Nintendo fever. Of primary NES us-
ers, over 30 percent are over 18
years old. Game Boy, which is fa-
vored by an older consumer, has
only accentuated that trend. Over
40 percent of primary Game Boy
users are over 18 years of age.
Nintendo products have become a
part of American life. Found in over
l_Eelcent of American homes, the
S with its ever-expanding
entertainment and educational ca-
pabilities, has added a whole new
dimension to family fun.

Action ® CheckitOut e

It’s Going Down @ Go Radical
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A WHOLE NEW WORLD OF
MERCHANDISING SUPPORT

990 is the first year of the
“POWER MERCHAN-
DISING” decade, featur-
ing the most comprehen-
sive, attention-riveting in-
store display program ever.
Nintendo’s award-winning displays
and POP materials give you every-
thing you need to make your
WORLD OF NINTENDOsm the
site of fast-paced profit.

New this year is Nintendo’s first
interactive laser video dise floor dis-
play, which will demonstrate new
NES M40A WORLD OF NINTENDO LOGO | games at the Push of a button, or
HANG DISPLAY lay a preset “attract” program to

uild excitement on the sales floor.
This unit, your own 24-hour-a-day
Nintendo salesman, includes a high-
resolution 20-inch RCA Color-Trak
stereo TV, a Pioneer laser disc play-
er and high-level game play excite-
ment. A smaller counter-top version
with a 13-inch Sony stereo TV, is
also available for limited space ap-
plications. These new hands-on
push button interactive displays are
guaranteed to send your game sales
through the roof.

We're also introducing a Super
Mario Bros. 3 “talking” counter
card display that grabs customer
attention by speaking in Mario’s
own voice at the touch of a button.
This colorful vacuum-formed dis-
play is also available in a non-talking
form.

Also new this year is our modular
in-line display program
reserved for WORLD OF

NINTENDO dealers
only. These versatile fix-
tures feature a variety of
display and storage possi-
bilities and can be tailored
to fit the needs of any retail
environment.

For optimum merchandising of
all the new Nintendo publica-
tions, including Nintendo Power
magazine, the Get With It Kit™,
Voyager’s Nintendo Comic System
and more, we're introducing a group
of displays designed for top utiliza-
tion of space and maximization of
sales and profits.

These displays join the compre-
hensive POWER MERCHANDIS-
ING program, which consists of the
latest and best in counter displays,

game pak browsers, banners, floor
environment displays, storage
units, mobiles, logo signage featur-
ing neon, neo-neon, and fiberoptic
options, and much, much more.
Early in 1989, Nintendo intro-
duced the world’s first fully coordi-
nated, margin-building “store with-
in a store” program — WORLD OF
NINTENDO. To date, it has been
an unqualified success, with over
6,000 store fronts installing

NES M90A INTERACTIVE DIMENSIONAL
DEMO FLOOR DISPLAY

WORLDS since its inception.

And, WORLD OF NINTENDO
has been an unqualified hit with our
retail customers, building traffic,
creating distinctiveness and mus-
cling up margins at discount stores,
mass merchants, toy stores, elec-
tronic and department stores. Each
WORLD combines the finest in Nin-
tendo and Nintendo-licensed prod-
ucts, ranging from NES and Game
Boy hardware to software storage
cases to baseball caps and sweat-
shirts. Retailers are using the traf-
fic and excitement of WORLD OF
NINTENDO to drive customers



throughout their stores by estab-
lishing “PODS.” These “PODS” fea-
ture various Nintendo and licensed
products in both their traditional
merchandising areas (i.e., t-shirts
in the apparel department) and
within the WORLD OF
NINTENDO. Nintendo is introduc-
ing special signage to cross-direct
customers to departments where
they can find Nintendo-licensed
products and from those “satellite”
areas back to the WORLD.

The ultimate synergy created is
explosive, as average transactions
skyrocket and gross margins,
spurred by hi(%‘h margin goods like
I\f)parel and novelties, soar.

intendo has developed a full line of
displays, fixtures and POP installa-
tions exclusive to WORLD dealers.
These pieces can accomodate all the
various SKU’s and turn your stores
into “the” Nintendo source in your
markets.

B

NES M19] VIDEO DISC INTERATIVE
COUNTER DISPLAY

To help build consumer WORLD
OF NINTENDO awareness even
higher, Nintendo has created a
state-of-the-art WORLD television
commercial. This high-tech spot is a
mix of live action and animation fea-
turing all the hot Nintendo licensed
characters, such as Mario, Luigi,
Link and the Princess. The entire
focus of this commercial is to drive
consumers into your WORLD OF
NINTENDO. Nintendo is making
this spot available to WORLD re-
tailers with a customized dealer tag
at the end. Tag and airtime costs
may be reimbursed through dealer
advertising co-op. For details,
please contact Nintendo’s Advertis-
ing Department.

Dozens of the most successful re-
tailers in the U.S. have become
WORLD OF NINTENDO dealers,
including leaders from every class of
trade. And they've become even
more successful, building sales per
square foot, turns, gross margin
and, ultimately, profits to new lev-
els.

In 1990, Nintendo products will
be hotter than ever. Game Boy, in-
troduced just in time for the Holiday
season last year, was the hottest gift
of 1989. This year, it’ll be even hot-
ter, accounting for over $1 billion in
sales for hardware and software.
The Nintendo merchandising de-
partment has a complete program
designed specifically to build your
Game Boy sales.

Meanwhile, the NES has contin-
ued to outperform all projections. It
has become a part of American life,
found in over 25 percent of Ameri-
can homes. And with newer, hotter,
and better games hitting the mar-
ket, the NES will retain its fever

itch far into the future. The
intendo merchandising depart-
ment stands ready to help you take
full advantage of all the Nintendo
excitement. For answers to your

merchandising questions, contact
the Nintendo merchandising de-
partment or your authorized Nin-
tendo representative.

M36A 2-SIDED FIBEROPTIC WORLD OF
NINTENDO HANG DISPLAY

Nintendo displays also address an
ever-increasing retailer concern: se-
curity. Our displays are designed to
protect your valuable investment;
storage and browser fixtures are
lockable, and Nintendo merchandis-
ing representatives can provide you
with valuable suggestions aimed at
increasing security.

NES M50-Mé65—CUSTOM LAMINATED WOOD MERCHANDISING PROGRAM

This 52-page advertising supplement was written, designed and produced by Discount Store News and was
sponsored and paid for by Nintendo of America, Inc. With the exception of data otherwise attributed, all facts
and figures were supplied by Nintendo of America, Inc.
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Real life game stakes with
SOFEL’s Wall Street Kid

Just as SOFEL Corp.'s Casino
Kid challenged Nintendo players to
the excitement of a fast-paced gam-
bling casino, the company’'s new
game Wall Street Kid tests players
skills in the high stakes arena of real
life finance and big business.

Unlike few games on the market,
Wall Street Kid is an actual life simu-
lation game, where players are intro-
duced to the joys and pressures of
life. The game serves not only as an
entertainment form, but also as a
real life learning tool.

“All of our games always require
brain and mind power,” explained
company manager of marketing and
planning, Marie Atake.

Play begins as Wall Street Kid in-
herits unexpected money from an
uncle’s fortune and is then chal-
lenged to date, get married and ob-
tain various possessions as he plays
and invests in the stock market. And
just like the actual market, stock val-
ues randomly change, so no two
games are alike.

Not only must he invest his funds

.....
» -8

Wall Street Kid brings the pressures,
rewards and run of the high stakes
stock market to Nintendo's NES.

wisely, but Wall Street Kid must also
meet the demands of a family, while
also taking care of his health.

Wall Street Kid appeals to a wide

range of age groups, since it's sim-
ple enough for young kids to learn,
but also has subtle real life situations
and challenges that interest adults.

Mission variety, strong visuals
with Monster Master

More than just a puzzle game,
SOFEL Corp.’s new Nintendo Game
Boy title, Monster Master, brings
players a varied and challenging

fantasy-adventure game.

SOFEL's first title for the Game
Boy system, Monster Master is a
derivation of a popular card game.
Characters from the game are also
featured in a comic strip in Japan.

The Nintendo version, takes play-
ers into a castle's underground
maze, where they are faced with
both good and evil monsters as they
search for a captured princess. En-
route to a final battle with an all-pow-
erful king players must assemble al-
lies and gather useful materials.

These fierce battle scenes em-
ploy strong visual effects for added
B‘Iayer enjoyment, and Monster

aster also features more than 20
different missions for game variety.

Sofel’s first Game Boy title, Monster
Master, offers Nintendo players a chal-
lenging fantasy-adventure game.




Casino Kid™

“Casino Kr.d. * where skill and

It's your turn to wheel and deal with
two exciting games from SOFEL. If you
like to take wild risks, Casino Kid™ and
Wall Street Kid™ are your next challenge.

Take a gamble with the high stakes
game Casino Kid," where blackjack and
poker skills are your tools of success.
Take the upper hand as you're dealt inside
tips in order to make thousands at the ta-
bles. What's wrong with a little greed?

If the fast track of Wall Street is more
your speed, achieve fame and fortune in
Wall Street Kid™ Deal with the stock-

“The non-stop casino action of
luck are what it takes to win.” the strip.”

market giants in this life simulation game.
Remember, to inherit billions, invest your
time and money wisely.

Now, are you ready to deal?

o

Licensed by Nintendo® for play on the

Nintendo

Saal of Qualty

“In Wall Street f\rd rnnndt m
the nich and powerful.”

Wall Street Kid™

'Cruise through the life

of success.”

1990 SOFEL Corp. Nintendo® and Nintendo Entertainment System® are trademarks of Nintendo of America Inc
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NINTENDO® SOFTWARE LICENSEES

ABSOLUTE ENTERTAINMENT, INC.
251 Rock Road

P.0. Box 116

Glenn Rock, NJ 07452

201-652-1227

Contact: Garry Kitchen, James Charne

A Boy and His Blob Avail. now
Battle Tank Avail. in 1990
U.S.M.C. Harrier Avail. in 1990
ACCLAIM ENTERTAINMENT, INC.

71 Audrey Ave.

Oyster Bay, NY 11771

516-922-2400

Contact: Gregory Fischbach, Robert Holmes,
Sam Goldberg, Terry Phillips

3-D WorldRunner Avail. now
Tiger-Heli Avail. now
Star Voyager Avail. now
Winter Games Avail. now
Wizards & Warriors Avail. now
Rambo Avail. now
Othello Avail. now
WrestleMania Avail. now
Cybernoid Avail. now
Airwolf Avail. now
Ironsword/Wizards & Warriors Il Avail. now
KnightRider Avail. now
Double Dragon II: The Revenge Avail. now
Destination Earth Star Avail. now
Bigfoot Avail. now
Total Recall Avail. in 1990
NARC Avail. in 1990
Swords & Serpents Avail. in 1990
Arch Rivals Avail. in 1990
The Simpsons Avail. in 1990
ACTIVISION
3885 Bohannon Dr.
Menlo Park, CA 94025
415-329-0500
Contact: John Crompton, Chris Garske
Ghostbusters Avail. now
Super Pitfall Avail. now
Predator Avail. now
Three Stooges Avail. now
Stealth ATF Avail. now
Archon g Avail. now
Ghostbusters Il Avail. now
Rad Gravity Avail. in 1990
Star Racers Avail. in 1990
Thunderbirds Avail. in 1990
Tombs and Treasure Avail. now
(From INFOCOM)

3885 Bohannon Dr.

Menlo Park, CA 94025

415-329-0500

Contact: John Crompton, Chris Garske

AMERICAN SAMMY CORPORATION
2421 - 205th St., Ste. D-104

Torrance, CA 90501

213-320-7167

Contact: Norman Evangelista

Twin Cobra Avail. now
Silkworm Avail. now
Arkista's Ring Avail. now
Michael Andretti's World GP Avail. now
Ultimate Basketball Avail. in 1990
Pyros Avail. in 1990
Ninja Crusaders Avail. in 1990
Ninja Taro Avail. in 1990
AMERICAN SOFTWORKS
CORPORATION

228 E. 45th St., 4th FI.
New York, NY 10017
212-972-6262

Contact: Thom Kidran
Titles to be announced

AMERICAN TECHNOS, INC.

Contact: Aldo Donnaloia, Greg Rice
River City Ransom

ARCADIA SYSTEMS, INC.

18001 Cowan, Stes. A& B

Irvine, CA 92714

714-833-8710

Contact: Justin Heber

Spot Avail. in 1990
Silver Surfer Avail. in 1990

ASMIK CORPORATION OF
AMERICA

50 North La Cienega Blvd.,

Ste. 201

Beverly Hills, CA 90211

213-624-2447

Contact: Marcia Mesko

Top Players Tennis Avail. now
WURM Avail. now

ASUKA TECHNOLOGIES, INC.
17145 Von Karman Ave., Ste. 110
Irvine, CA 92714

714-757-1212

Contact: John Yamamoto

Titles to be announced

BANDAI AMERICA, INC.
12851 E. 166th St.
Cerritos, CA 90701

Avail. now

213-926-0947

Contact: Mark Tsuji

Galaga Avail. now
Bandai Golf, Challenge Pebble Beach Avail. now
Monster Party Avail. now

Shooting Range (For use with Zapper) Avail. now
Athletic World (For use with Power Pad)Avail. now

Dig Dug 2 Avail. now
Dynowarz Avail. now
Gilligan’s Island Avail. now
Dragon Spirit Avail. now
Dick Tracy Avail. in 1990
Frankenstein Avail. in 1990

BRODERBUND SOFTWARE, INC.

17 Paul Dr.

San Rafael, CA 94903

415-492-3200

Contact: Ed Bernstein, Cynthia Wuthmann
Legacy of the Wizard Avail. now
The Guardian Legend Avail. now
Battle of Olympus Avail. now

Dusty Diamond's All-Star Softball Avail. in 1990

U-Force Power Games Avail. in 1990
BULLET- PROOF SOFTWARE

8337 154th Ave. N.E.

Redmond, WA 98052

206-861-9200

Contact: Michelle Payne

Hatris Avail. in 1990
Pipe Dream Avail. in 1990
CAPCOM USA, INC.

3303 Scott Blvd.

Santa Clara, CA 95054

408-727-0400

Contact: Joseph P. Morici

Commando Avail. now
Ghosts ‘N Goblins Avail. now
Mickey Mousecapade Avail. now
1942 Avail. now
1943 Avail. now
Bionic Commando Avail. now
Mega Man Avail. now
Mega Man 2 Avail. now
Strider Avail. now
Willow Avail. now
Code Name: Viper Avail. now
Ducktales Avail. now
Rescue Rangers Avail. now
Adventures in the Magic Kingdom Avail. now
California Raisins Avail. in 1990

Street Fighter 2010: The Final Fight Avail. in 1990
Litte Nemo: The Dream Master  Avail. in 1990

Lord of Lightning Avail. in 1990
Noid Game Avail. in 1990
Megan Man 3 Avail. in 1990

9200 Sunset Blvd, Ste. 820

Los Angeles, CA 90069

213-858-3777

Contact: Hiroaki Ishikawa, Ken Bronstad

Super Dodge Ball Avail. now
Solstice Avail. in 1990
Dragon’s Lair Avail. in 1990
CULTURE BRAIN USA, INC.

15315 N.E. 90th St.

Redmond, WA 98052

206-882-2339

Contact: Jim Steen

Kung-Fu Heroes Avail. now
Flying Dragon Avail. now
The Magic of Scheherazade Avail. now
Baseball Simulator 1.000 Avail. now
Flying Dragon II Avail. in 1990
Flying Dragon IlI Avail. in 1990
Magic of Scheherazade I Avail. in 1990
Star Stingray Avail. in 1990
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Asmik

Corporation of America

Boomer success propels Asmik growth

Boomer may only be a large-eyed
young dinosaur out to save the pre-
historic world, but he is fast becom-
ing a hit in Boomer's Adventure in
Asmik World for play on Nintendo’s
Game Boy.

Introduced in April by Asmik Corp.
of America, the game is the compa-
ny’s first for Game Boy and it pro-
vides the thrill of action and adven-
ture along with the fun of a puzzle.

One of the initial software packs
available for Game Boy, Boomer al-
lows for individual play or simulta-
neous play between two people with
the use of a video link. The dual play
allows one person to control Boom-
er's actions, while another person
maneuvers the dinosaur's compan-
ion Boomerette.

Boomer's has already become so
popular that Asmik is now also look-
ing at licensing the dinosaur logo for
use on sportswear and toys, accord-
ing to company national sales man-
ager Marci Mesko. Boomer is in-
deed so popular, that Asmik uses
the young dinosaur as part of the
company logo.

Asmik’s first U.S. title for NES,
Top Player’s Tennis, has also been
well-received since its introduction
in January. Interest and initial orders
for both Top Player's Tennis and
Boomer's Adventure in Asmik World
have been so extensive, in fact, that
Asmik recently moved to a larger
headquarters in order to accommo-
date its growing business and staff.

The company, which is backed by
Asmik Corp. of Japan and Sumi-
tomo Corp., is also introducing sev-
eral new Nintendo games during the
upcomin%third quarter.

For NES, Asmik is unveiling
Wurm. The game targets the core
Nintendo player with an under-
ground search and rescue plot setin
1999. Players help lead character
Moby navigate through diverse ter-
rain and past furious and nearly full-
screen monsters in her dual-pur-
pose vehicle that features both a
floating mechanism and a drilling
device.

In addition to quick action, Wurm
also offers role playing by allowing
players to help Moby decipher the
advice of her crew.

For Game Boy, Asmik is set to in-
troduce Catrap. Two children,
turned into cats by an evil monster,
are now striving to reverse the curse
and return to their original form by

deciphering 100 puzzles.

Catrap provides players with a
new feature—reverse action, which
allows for the reversal of any or all
past moves.

Just introduced this year, Boomer's Ad-
venture in Asmik World is already fast
becoming a Game Boy software pack
favorite.

Asmik's upcoming NES game Wurm
leads players through a mysterious and
futuristic underground search and res-
cue plot.

1
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NEX==:

NEXOFT CORPORATION

Nexoft offers the next step in
Nintendo entertainment

Nexoft Corporation has its sights
on the future of Nintendo entertain-
ment. The company is looking at
what is innovative, fun and exciting
now and in the years ahead.

This future-oriented outlook ap-
plies to Nexoft's entire line of
Nintendo products, which all offer
the ultimate in play value, features
and sophistication.

“We pride ourselves on our quali-
g and uniqueness,” explained

lifford Slobod, Nexoft's managing
director of sales and marketing.

Nexoft's position and expertise is
not surﬂrising, since the company
is the U.S. subsidiary of Japan's
ASCII Corporation. The parent com-
pany, with $200 million in annual
sales, has a diverse and extensive

background that includes custom
chip and software development for
personal computers, publication of
over 20 magazines, satellite com-
munications, and video game and
accessory development.

Nexoft's specialization includes
both video games and accessories.
In the game arena, Nexoft covers
Nintendo's NES and Game Boy
(GB)markets with challenging titles
like Castlequest (NES), Wizardry
(NES) and Penguin Wars (GB), and
the soon to be released titles Ishido
(GB) and Faria (NES).

The company'’s accessory line in-
cludes the technologically ad-
vanced Dominator Series, featuring
the infrared wireless remote Master
Control performance joystick and

ProBeam light gun.

The company has also just intro-
duced its Game Boy Portable Carry-
All. Nintendo projects five million
Game Boy systems will be sold by
rear—end and these players will be
ooking for quality carrying cases.

Introduced in May, Nexoft's
Carry-All has already received tre-
mendous market response. Specifi-
cally designed for Nintendo’s Game
Boy system, the case is made of du-
rable high impact plastic in a stylish
and high tech desi?n that is appro-
priate for players of all ages.

Nexoft's Carry-All holds and pro-
tects Game Boy, five games, stereo
head_lphones and video link-up ca-
ble. The Carry-All is also equipped
with an adjustable shoulder strap.

Dominator Series expands
Nintendo play value, excitement

The Dominator Series, featuring Master Control and ProBeam, provides Nintendo
enthusiasts with the ultimate in infrared wireless game accessories.

Today's Nintendo players want
accessories with new and exciting
play value.

Designed specifically for this re-
quirement is Nexoft Corporation’s
Dominator Series, featuring the
Master Control and the ProBeam.
Created with custom chip technol-
ogy, both accessories offer infrared
wireless remote game playing capa-
bilities and instantaneous response.

The Master Control has the ulti-
mate easy-grip joy stick, plus such
features as a turbo and slow action
controls. The Master Control also in-
cludes multiple plug-in ports so play-
ers can turn any Nintendo accessory
into a wireless remote, providing add-
ed play value. The system also offers
two-player compatibility.

Nexoft's ProBeam is futuristically
styled with a smooth, fast action trig-
ger, functional scope and multiple-
user compatibility. The wireless re-
mote laser beam gun shoots up to 25
feet away, while still providing imme-
diate response and accurate
scoring.
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VIDEO GAME GENERAL'S WARNING:
Wizardry® is for Serious Game Players
Only. Guaranteed to Stretch the Limits
of Your Imagination.

Period.

- ANEETIEDT AT 6 N ) CESEeeos o _.

®

PROVING GROUNDS OF THE MAD OVERLORD
A Fantasy Role-Playing Simulation

Copyright © 1990 by Andrew Greenberg, Inc., and SirTech Software, Inc.
All Rights Reserved.
LICENSED BY NINTENDO*®
FOR PLAY ON THE

ENTERTAINMENT

?dVSTEm NEXOFT CORPORATION
Nintendo intendo E :
;vlsr:[em ar: trademN maerks m':l?:m 11105 Dana Circle

Americainc. Cypress, CA 90630 ® (714) 373-2072
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" WANTED:

CAN YOU BEAT THESE GUYS?

PUGNACIOUS
PENGUIN

These guys
were last

seen starting
the infamous . . .

'.pr_': g

COMICAL COW ROMPING RABBIT RAMBUNCTIOUS BOISTEROUS ,~ /
RAT BAT
Nintendo GAME BOY.

VIDE
GAM

il champs!
~ Battle them in the world of PENGUIN WARS!
Get knocked down by your op- 3T

ponent’s ball and try your best 3
to get back on your feet again! Coming soon for your Game Boy™ W)

The Way of Stone

LICENSED BY N Ex _%—_—':-__ e ET Penguin Wars™ ©1990 Nexoft Corporation |
= . R e ©1985 ASCII Corporation
(Nintendo) o "

: s Penguin Wars and Nexoft are
F' ORPOR ! trademarks of Nexoft Corporation
Wt i Sy SR St S It of 11105 Dana Circle « Cypress, CA 90630 - (714) 373-2072
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NEXOFT CORPORATION

Nexoft creates innovative,
fun Nintendo titles

Nexoft Corporation, the video
game and accessory company, is
bringing four new innovative games
to the market this year that are sure
to generate both enthusiasm and
loyalty as they stretch the limits of
game playing excitement.

Following last year's release of
Nexoft's successful game Castle-
quest, the company is now introduc-
ing new NES and Game Boy titles.

Nexoft’s soon to be released Game Boy
title Ishido offers a challenging strategy
game for one or two players.

Wizardry — Proving Grounds of
the Mad Overlord brings NES play-
ers an epic RPG adventure set in a
ten-level, three dimensional maze.

Unlike other RPG titles, Wizardry
is non-linear, so there is no one right
solution. Just as in real life, chal-
lenges, problems and their solutions
are varied and unpredictable.

Also due out this summer is
Nexoft's Penguin Wars for Game
Boy. The arcade action game pro-
vides fun, excitement and laughs for
plarers of all ages as they try to roll
balls and knock down comical ani-
mal characters without getting
knocked down themselves.

This fall, Nexoft debuts its second
Game Boy title, Ishido - The Way of
Stones. Based on an ancient puzzle
game, Ishido challenges playerstoa
thought-provoking and strategic
challenge.

Also in the fall Nexoft will intro-
duce, for NES players, Faria - A
World of Mystery & Danger. Setin a
mystical and magical kingdom, this
graphic adventure game pits players
against the Evil Wizard Zill as they
try to rescue a kidnapped princess
and help release a knight from a
transformation spell.

Nexoft brings Super Mario Bros.™,
Teenage Mutant Ninja Turtles
to card market

Nexoft Corporation’s greeting
card division is now offering retailers
two of the hottest licensed proper-
ties in the kids market — Super
Mario Bros. and Teenage Mutant
Ninja Turtles.

The two well-recognized proper-
ties bring excitement and newness
to the greeting card market, particu-
larly in the often overlooked young
boys’' segment of the business.

Available at retail for only a few
months, both lines are already “do-
ing very well,” according to Nexoft
managing director of sales and mar-
keting Clifford Slobod.

To meet the needs of varied retail-
ers, from card stores to toy shops to
discounters, Nexoft is offering differ-
ent sizes and diverse price points.
Each line is also available in two
styles: gift and mass market. And to
cover a broad range of greeting card
needs, Nexoft's collection includes
84 Super Mario Bros. designs and
84 Teenage Mutant Ninja Turtle
designs.

Merchandising of the cards can
be done on either free-standing
spinner racks or power panel inserts
on gondola endcaps.

Game Boy and Cartridges not included

NEXOFT CORPORATION

11105 Dana Circle
Cypress, CA 90630 » (714) 373-2072

LICENSED BY

UHIAWIAHAI-AWYD-03TI0



wWiww.JIDED-GAME-EPHEMERA.COM

NINTENDO® SOFTWARE LICENSEES

DATA EAST USA, INC.
1850 Little Orchard St.
San Jose, CA 95125

408-286-7080
Contact: Jim Whims, Alison Locke,
Mark Beaumont

Karate Champ Avail. now
Tag Team Wrestling Avail. now
Rampage Avail. now
Robocop Avail. now
Bad Dudes Avail. now
Burgertime Avail. now
Al Unser Jr.'s Turbo Racing Avail. now
Dash Galaxy in the Alien Asylum Avail. now
Heavy Barrel Avail. now
Battle Chess Avail. now

Avail. in 1990

ELECTRO BRAIN CORPORATION
573 East 300 South
Salt Lake City, UT 84102
801-531-1867
Contact: Ronald A. Johnson
Puss ‘N Boots - Pero's Great
Adventure Avail. in 1990

ELECTRONIC ARTS
1820 Gateway Dr.

San Mateo, CA 94404
415-571-7171

Contact: Nancy Smith

Caveman Ughlympics

Skate or Die 2 (The Search for
Double Trouble Avail. in 1990
ENIX AMERICA CORPORATION
4030 148th Ave., N.E., NG-1
Redmond, WA 98052
206-885-9611, 206-637-0839
Contact: Boyd Griffin
Dragon Warrior II Avail. in 1990
FCI
FUJISANKEI COMMUNICATIONS
INTERNATIONAL, INC.
150 E. 52nd St., 34th FI.
New York, NY 10022
212-753-8100
Contact: Margot Blattman
Lunar Pool Avail. now
Zanac Avail. now
Magmax Avail. now
Seicross Avail. now
Dr. Chaos Avail. now
Ultima Avail. now
Hydlide Avail. now
Phantom Fighter Avail. now
World Championship Wrestling Avail. now
Advanced Dungeons and Dragons -
Heroes of the Lance Avail. in 1990
Ultima Quest of the Avatar Avail. in 1990
The Bards Tale Avail. in 1990

GAMETEK, INC.
2999 N.E. 191st St., Ste. 800
N. Miami Beach, FL 33180

305-454-7771

Contact Bonnie Lieberman

Wheel of Fortune Avail. now
Jeopardy Avail. now
Wheel of Fortune - Jr. Edition Avail. now
Jeopardy - Jr. Edition Avail. now
Hollywood Squares Avail. now
Fisher-Price | Can Remember Avail. now
Fisher-Price Perfect Fit Avail. now

Wheel of Fortune - Family Edition Avail. now
Jeopardy - 25th Anniversary Edition  Avail.now

Double Dare Avail. in 1990
Classic Concentration Avail. in 1990
Family Feud Avail. in 1990
Talking Super Passsword Avail. in 1990
Fisher-Price Firehouse Rescue Avail. in 1990
Harlem Globetrotters Avail. in 1990

7873 S.W. Cirrus Dr., 25-F Fd
Beaverton, OR 97005

503-644-3009
Contact: Tim Rooney
Adventures of Lolo Avail. now
Air Fortress Avail. now
Roller Ball Avail. now
Vegas Dream Avail. now
Lolo Il Avail. now
Power Play Football Avail. in 1990
584 Broadway, Ste. 509
New York, NY 10012
212-941-1224
Contact: Henry Kaplan, Joan Ziegler
Sesame Street 123 Avail. now
Sesame Street AB C Avail. now
Win, Lose or Draw Avail. now
The Chessmaster Avail. now
MTV's Remote Control Avail. now
Jim Henson's Muppet Adventure

-Chaos at the Carnival Avail. in 1990
Fun House Avail. in 1990
ORB 3D Avail. in 1990
The Hunt for Red October Avail. in 1990
Big Bird's Hide & Speak Avail. in 1990
HOT-B USA, INC.

1255 Post St., Ste. 1005

San Francisco, CA 94109

415-567-9501

Contact: Kenji Ishikawa

The Black Bass Avail. now
Shingen, The Ruler Avail. in 1990

HUDSON SOFT USA, INC.

400 Oyster Point Blvd.,

Ste. 515

S. San Francisco, CA 94080

415-871-8895

Contact: Sean D. Sudoh

Hudson's Adventure Island Avail. now
Milon's Secret Castle Avail. now

Bomberman Avail. now
Adventures of Dino-Riki Avail. now
Starship Hector Avail. now
XEXYZ Avail. now
Adventure Island II Avail. in 1990
Princess Tomato in the Salad
Kingdom Avail. in 1990
Mendel Palace Avail. in 1990
INTV CORPORATION
3541 B. Lomita Blvd.
Torrance, CA 90505
213-539-0100
Contact: Terrence E. Valeski
Monster Truck Rally Avail. in 1990
World Trophy Soccer Avail. in 1990
IREM AMERICA CORPORATION
8335 154th Ave., N.E.
Redmond, WA 98052
206-882-1093
Contact: Frank Ballouz,
Darlene Kindler

Sales: 2682 Bishop Dr.,

Ste. 205

San Ramon, CA 94583

415-277-9118

Contact: Mark Bradlee
Image Fight Avail. now
Kickle Cubicle Avail in 1990
JALECO USA
310 Era Dr.
Northbrook, IL 60062
708-480-1811
Contact: Carol S. Seitz
Hoops Avail. now
GOAL! Avail. now
Bases Loaded Il Second Season Avail. now
Astyanax Avail. now
Maniac Mansion Avail. in 1990
Pinball Quest Avail. in 1990
Last Ninja Avail. in 1990
Mechanoids Avail. in 1990
Rival Rollers Avail in 1990
In Your Face Avail. in 1990

JVC MUSICAL INDUSTRIES
6363 Sunset Blvd., Ste 500
Hollywood, CA 90028
213-466-5927

Contact: Hisatoshi Hirai

Boulder Dash Avail. in 1990

KEMCO-SEIKA CORPORATION

20000 Mariner Ave., Ste. 100
Torrance, CA 90503

213-373-0404

Contact: Ron Kurtz

Shadowgate Avail. now
Rocket Ranger Avail. now

Snoopy’s Silly Sports Spectacular  Avail. now

Rescue “The Embassy Mission” Avail. now
Happy Birthday Bugs Avail. in 1990
Deja-vu Avail in 1990
North and South Avail in 1990
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Step Into
Success!

We recognize Hal America’s success

depends upon your success. We are
committed to providing the Policy, Promotion,
and Products that assure a mutually successful
business in the video game market.

While other companies are cutting back, we have
expanded our professional sales and marketing staff
to better service our accounts. We have implemented
aggressive new marketing programs to ensure a
very brief stopover for our titles on your retail
shelves.

Our latest NES title, Vegas Dream, and our
first Game Boy title, Revenge of the Gator, are
proven successes across the country among "

a broad age group. 5 [« &

Come by our booth at CES for the | i
latest details of our television campaign, 1 &
PR program, and new title releases. | |-

Hal America will be more than a market
survivor in 1990; Hal America will be a market
leader throughout the decade.

= I > | i
“'i’ & . E
WATCH FOR NEW FALL RELEASES
T — — —
— — d— —
e —
—] Ay sy

Licensed by Nintendo for play on the HAL AMERICA INC

erTERTRRITEAT (he Toundtic W
SYSTEM:* -

7873 S.W. Cirrus Drive, Building 25F * Beaverton, Oregon 97005 * Tel 503/644-4117 * Fax 503/641-5119
Nintendo® . Gameboy™, and Nintendo Entertainment Systems® are registered trademarks of Nintendo of America, Inc © 1990 HAL AMERICA INC.
HAl s a trademark of HAL America Inc.
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SETA U.S.A., INC.

Seta supports Nintendo games
with extensive advertising

Official Nintendo game software
licensee Seta U.S.A., Inc. “wants to
help the retailer move the merchan-
dise through to the end user” em-
phasizes company director of mar-
keting, Traci McCarty, “so Seta
complements its growing product
line with strong distribution and ad-
vertising support.”

Currently Seta has both Nintendo
NES games and a Game Boy title on

the market. Released last October
was Seta's “Adventures of Tom
Sawyer” for NES, which was fol-
lowed this spring by “Q Billion” for
Game Boy and "Castle of Dragon”
for NES. This fall the company ex-
pects to release “Formula 1, Built to
Win" for NES and “Popeye” for
Game Boy.

To help convey the excitement of
its games to retailers, Seta supplies

Seta U.S.A. spends well over 30 percent
of its net income on support advertising for its
Nintendo games.

CO-OP
ADVERTISING

END USER
MAGAZINE

MEMBERSHIP CLUB

its vast distribution network with
lively video tapes featuring game
highlights. This allows buyers to
evaluate the overwhelming depth of
play that may often take weeks of
pIaSy to review.

eta also backs its Nintendo
games with extensive advertising,
with about a third of the company’s
net income devoted to consumer
magazine ads, local area co-op ad-
vertising, trade shows and end user
promotions.

This latter area is a growing one
for Seta, as it just recently intro-
duced its Q Billion Club to help sup-
port all of its Nintendo games. In ad-
dition to free promotional items, club
members receive information on
both the company and the games.
Through the club, Seta also spon-
sors special contests, some of which
are tied into school studies in order
to reward kids for good grades. Seta
also works directly with many
schools, supplying them with both
special promotions and games.

In business for nearly two years,
Seta U.S.A. is a subsidiary of Ja-
pan’s Seta Co., Ltd., one of the larg-
est research and development firms
in that country for the past 20 years.
Seta Co. produces home use and
coin-op game software for compa-
nies like Taito and Romstar, and de-
signs custom computer chips and
software programs for both medical
equipment and industrial robots.

While this vast background sup-
ports much of Seta U.S.A.’s efforts,
the American division directs the
production of its Nintendo games
software and produces packaging
art at the company’s research and
development center in Las Vegas.
This division insures the suitability of
all its products for the American
market.

The subsidiary’s work on
Nintendo games is headed by Tom
Shizuma, executive vice president
and chief operations officer.
Shizuma brings to the job both ex-
tensive management experience in
both manufacturing and arcade
operations.
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Players use Mr. e to solve E BIEHOHED
120 different puzzle patterns. N

Play six different types of
games against the computer
or a friend. Solve puzzles to
get secret passwords that
let you play harder puzzles.

o4 FORMUUAONE o8

RN E O VY ml

Build Your Skills and
Car to Compete Against
32 of theWorlds

Top Drivers!

GAMEBOY.,

LICENSED BY NINTENDO
FOR PLAY ON THE

ENTERTRAINMENT
SYSTEM®

How Many o
DRAGON
Mail to. SETA Princess Amorena has been

E| OY ]
Suite 25 ,_U- S.A 1 N carried away by the evil
238 Vagag f0 0 E. ;? % ' offspring of Darklarza The
O Ave,

Dragon Master. Geraden, Duke
of Menlary, needs your help to
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1990 SETA U.S.A., Inc., QBILLION™ , BUILT TO WI

and CASTLE OF DRAGON™ are trademarks of SETA defeat the hideous legions of
U.S.A., Inc. GAMEBOY “, Nintendo® and Nintendo the undead to secure the
Entertainment System* are trademarks of Nintendo of

America Inc. instruments of Darklarza's demise!
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GAME BOY IS HOT!

AND ACTIVISION TURNS UP THE HEAT

Malibu Beach Volleyball. Two-on-two sandblastin'
volleyball, Malibu style. Set 'n spike against V-ball
crews from 4 countries, each with different strengths.
Power serves, “bulldozer” digs, and other cool shots.
1st and Only Game Boy Volleyball Game!

Heavyweight Championship Boxing. You've got
hooks, jabs, uppercuts—plus a special knockout
punch you select for each fight. Knockout, bash-'em
boxing with 6 bad bruisers. 2 views of the action!
1st and Only Game Boy Boxing Game!

AR R

Ghostbusters Il. All the best scenes from the hit movie.
Battle Vigo and his slimy forces in all of New York's
favorite “haunts,” from the subway to the Museum
of Art. Nonstop blockbuster Ghostbusters action.
Best Game Boy Graphics Ever!

LICENSED BY
. Nintendo’

Ghostbusters™ Il logo ©1989 Columbia Pictures Industries, Inc. All rights reserved. Nintendo, Game Boy. and the official seals are trademarks of Nintendo of America, inc
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TAITO

THE ONLY GAME IN TOWN.

-_—

Taito expertise, marketing promotions
propel Nintendo titles

“In the 1990's, a video game'’s
success is dependent on an innova-
tive approach to marketing,” accord-
ing to Taito Software Inc. president
Alan Fetzer. And at Taito, this tact
has indeed been taken for the com-
pany’s current Nintendo hit the
Wrath of the Black Manta.

Released earlier this year, the
game is already fast becoming a

YOU'RE THE ULTIMATE FORCE OF ONE

WRATH
BLACKNANTA

Taito is supporting it's hot 1990 NES ti-
tle, the Wrath of the Black Manta, with a
nationwide promotion and sweepstakes
campaign.

Nintendo favorite with the help of an
aggressive multimillion dollar na-
tionwide promotion that uses net-
work and cable television stations,
plus print advertisin?.

The marketing effort includes a
sweepstakes drawing, with the
grand prize featuring a $5,000 shop-
ping spree at the store of his choice.
To enter, kids call an 800 phone
number, which also then supplies
Taito with a consumer base for fu-
ture direct mail advertising.

This promotion follows the com-
pany’s first national consumer pro-
gram, “Say Rap, Say Taito, Say

Yo,” which was successfully
launched last fall.

While the company's promotions
grab initial attention, the sophisticat-
ed and high-quality Taito games
themselves further the titles’
popularity.

Many of these games are not only
action-packed, but they also include
cultural value, whereby good tri-

and the

LAST CRUSRDE

Due out later this year is Taito's introduc-
tion of the video game version of '89's
worldwide top grossing movie, Indiana
Jones and the Last Crusade.

umphs over evil. In the Black Manta,
players help the self-styled ninja use
his talents to track and overcome vi-
cious drug lords.

Each progressive level of play in-
cludes advanced graphics and
sound effects to provide added di-
mension to the hunt for clues. As the
Black Manta tracks criminals down
throughout the world, he also devel-
ops increased mental and physical
strength.

Although many video games are
loosely based on real life themes,
Taito's Wrath of the Black Manta
goes a step further by “joining state-

of-the-art technology with today's
headlines to heighten player interest
and increase entertainment value,”
according to the company.

Working with Nintendo since
1987, Taito is currently one of the
largest Nintendo game producers
for both the NES and Game Boy sys-
tems, with a staff of some 62 people
in the U.S and Canada. Taito also
has a 33 person research and devel-
opment team—one of the largest in
America, according to Fetzer.

The company’s background in-
cludes the development of home
video and arcade games, including
the blockbuster hit of the late '70’s,
Space Invaders.

Taito is now set to release several
new Nintendo and Game Boy titles
later this year.

Taito’s NES titles include Dun-
geon Magic and Indiana Jones and
the Last Crusade. Based on the larg-
est worldwide grossing movie of
1989, Indiana Jones and the Last
Crusade takes players outside the
realm of traditional arcade games
and gives them the complexity, ac-
tion and depth of a movie.

As Indiana Jones, players attempt
to rescue friends and retrieve ar-
chaeological relics. Unlike most
NES games, Indiana Jones and the
Last Crusade is not linear. Instead, it
has different paths and stories to fol-
low, as players are challenged by
their own ability to handle both ac-
tion adventure and mental puzzles.

With the movie’s great name rec-
ognition and following, Taito’s Indi-
ana Jones and the Last Crusade for
Nintendo is destined to be another
action-packed hit for NES.

For the Game Boy system Taito is
introducing Filpull and a video game
version of Space Invaders this year.

Just like the original arcade game,
Space Invaders will challenge players
to use their high-speed laser weapon-
ry against an army of aliens and flying
saucers. The game alsoincludes nine
levels and stereo sound, and can be
used alone or with a friend with the
use of a video link.
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KOEI CORPORATION
One Bay Plaza, Ste. 540

1350 Bayshore Hwy.

Burlingame, CA 94010

415-348-0200

415-348-0500 (User Support)

Contact: Seinosuke Fukui, Shannon Croak

Nobunaga's Ambition Avail. now

Romance of the Three Kingdoms Avail. now

Genghis Kahn Avail. now

Bandit Kings of Ancient China Avail. in 1990

KONAMI, INC.

900 Deerfield Pkwy.

Buffalo Grove, IL 60089-4570

708-215-5100

Contact: Emil Heidkamp

Castlevania Avail. now

Goonies Il Avail. now

Double Dribble Avail. now

Contra Avail. now

Simon's Quest Avail.now

Blades of Steel Avail. now

Track & Field 1l Avail. now

Adventures of Bayou Billy Avail. now

Super C Avail. now

Jack Nicklaus' 18 Greatest Holes of Major
Championship Golf Avail. now

Top Gun: The Second Mission Avail. now

Bill Elliott's NASCAR Challenge Avail in 1990

Castlevania 11l Dracula's Curse Avail. in 1990

Lone Ranger Avail. in 1990

LJN, LTD.

1 Spring St.

Oyster Bay, NY 11771

516-922-2428

Contact: Gregory Fischbach, Robert Holmes, Sam

Goldberg, Terry Phillips
Karate Kid Avail. now
T & C Wood & Water Rage Avail. now
Major League Baseball Avail. now
Gotcha Avail. now
Jaws Avail. now
Friday the 13th Avail. now
Who Framed Roger Rabit Avail. now
Marvel's X-Men Avail. now
NFL Football Avail. now
Back to the Future Avail. now
Nightmare on Elm Street Avail. in 1990
Pictionary Avail. in 1990
Back to the Future I1/11] Avail. in 1990
Beetlejuice Avail. in 1990
The Punisher Avail. in 1990

Bill & Ted's Excellent Adventure  Avail. in 1990

MATCHBOX TOYS (USA), LTD.

6100 Green Valley Dr., Ste. 220

Bloomington, MN 55438

612-832-0167

Contact: Bruce Lowry

Matchbox Racers Avail. in 1990

MATTEL, INC.
5150 Rosecrans Ave.
Hawthorne, CA 90250
213-978-5150
Contact: Roman Fuentevilla, Howard Beech
Bad Street Brawler
Super Glove Ball

Avail. now
Avail. in 1990

1801 Century Park E., Ste. 2210

Los Angeles, CA 90067

213-286-7040

Contact: Sueo Sekizawa, Robert Leitgeb

Samurai Conflict Avail. in 1990
MILTON BRADLEY COMPANY

443 Shaker Rd.

E. Longmeadow, MA 01028

413-525-6411

Contact: John Puffer

California Games Avail. now
Marble Madness Avail. now
Jordan vs. Bird:

One-on-One Avail. now
Abadox Avail. in 1990
Captain Skyhawk Avail. in 1990
Cabal Avail. in 1990
Time Lord Avail. in 1990
19808 Nordhoff Place
Chatsworth, CA 91311
818-885-9000
Contact: Roger M. Buoy
Paperboy Avail. now
T120° Avail. now
Infiltrator Avail. now
Roadblasters Avail. now
The Last Starfighter Avail. now
Mad Max Avail. in 1990
Dirty Harry - The War Against DrugsAvail. in 1990
M.U.L.E. Avail. in 1990
Days of Thunder Avail. in 1990
Loopz Avail. in 1990
Gauntlet Il Avail. in 1990
Bruce Lee Lives Avail. in 1990
Conan - The Mysteries of Time  Avail. in 1990
NATSUME
1234A Howard Ave.

Burlingame, CA 94010
Contact: Jim H. Yajima
Titles to be announced

NEXOFT CORPORATION

11105 Dana Circle

Cypress, CA 90630

714-373-2072,

714-373-2054 Game Counseling

Contact: Cliff Slobod, Suzan Kishiyama,
Michael Rothman

Castlequest Avail. now

Wizardry Avail. in 1990

Faria Avail. in 1990

NTVIC

50 Rockefeller Plaza, Ste. 940
New York, NY 10020
212-489-8390

Contact: Yasuo Ema, Elyse Rabinowitz
Rock ‘n’ Ball
Isolated Warrior

PARKER BROTHERS
50 Dunham Rd.

Beverly, MA 01915
508-927-7600

Contact: George Fox
Heavy Shreddin’

Drac’s Night Qut

ROMSTAR, INC.

228 Lockness Ave.

Torrance, CA 90501

213-539-5283

Contact: Joyce Kaehler

Championship Bowling Avail. now
Rally Bike Avail. now

105 E. Reno Ave., Ste. 22
Las Vegas, NV 89119
702-795-7996

Contact: Traci McCarty
Adventures of Tom Sawyer
Castle of Dragon Avail. now
Formula 1 - Built to Win Avail. in 1990

SNK CORPORATION OF AMERICA
246 Sobrante Way
Sunnyvale, CA 94086
408-736-8844
Contact: Linda Lavin, Sherril Vann
Lee Travino's Fighting Golf
Guerrilla War Avail. now
Baseball Stars Avail. now
Iron Tank Avail. now
Mechanized Attack Avail. in 1990
Little League Baseball: Championship

Series Avail. in 1990
Crystalis Avail. in 1990

SOFEL CORPORATION

1333 Ocean Ave., Ste. B

Santa Monica, CA 90401

213-458-3916

Contact: Marie Atake

Casino Kid Avail. now
Wall Street Kid Avail. in 1990

SQUARE SOFT, INC.

8347-154th Ave., N.E.
Redmond, WA 98052
206-861-0101

Contact: Dennis Cloutier
Rad Racer Il

Avail. now
Avail. in 1990

Avail. in 1990
Avail. in 1990

Avail. now

Avail. now
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OF THE LANCE

Licensed by Nintendo
for play on the
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At Last! Official

ADVANCED DUNGEONS & DRAGONS®
games come to Nintendo!

You’ve been waiting for it and now...here it is! The first of many Official
ADVANCED DUNGEONS & DRAGONS*® games for the Nintendo Entertainment
System. Every savvy toy retailer knows the AD&D" brand of fantasy games.
Now Heroes of the Lance, a challenge action adventure based on the Drag-

™ - ons of Despair DRAGONLANCE® module, is available to satisfy the AD&D*
‘E"}] AllS cravings of NES owners. The player controls eight fantasy characters as they
TSR inc. smareaic smunons. e ® @NCOUNtEr dragons and dwarves, magic and monsters, in their quest to find
the Disks of Mishakal. With the AD&D® brand behind it, Heroes of the Lance

Simuatons. nc A ighs reseved. is sure to be a hot seller. And the FCI name is your assurance of a top quality
Aban, DrAGONANCE and e 1SR product. Carry Heroes of the Lance and give your customers what they've F ‘ I

1990 TSR, Inc. ©1990 Strategic

trad ks owned by TSR, Inc.. Lak: Fre
Genevs, W1 Ush and uwea uncer scense DN Waiting for. At last!

from Strategic Simulations, Inc., Sunnyvale.

CA. USA. Ninendo and Nintendo Fujisankei Communications International, Inc. 150 East 52 Street NY, NY 10022

Entertainment System® are registered

trademarks of Naniendo of America Inc Sales Office (212) 753 8100 Consumer Information (708) 968 0425 Not Just Kid Stuff
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TOHO CO., LTD.
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SUITE 490

LOS ANGELES, CA 90067
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Nintendo® and Nintendo Entertainment System®™ are registered trademarks of Ninfem




ADVERTISEMENT

Bullet-Proof Software games
challenge, stimulate Nintendo players

Many of today’s sophisticated and
discriminating Nintendo players are
looking for something more than the
typical shoot 'em up and strictly re-
flex-oriented games.

Realizing this trend, Bullet-Proof
Software, Inc. has drawn its niche as
a publisher of challenging and stim-
ulating games.

“We're striving to offer intelligent
games for intelligent game players,”
explained company vice president

of sales David Irons.

Indeed, the first two titles the com-
Bany will unveil this year, Pipe

ream and Hatris, are action strate-
gy games that are both fun and easy
to learn, and thought-provoking and
challenging. As officially licensed
Nintendo games, both will be avail-
able for NES and Game Boy.

Pipe Dream and Hatris challenge
the mind and “offer much more than
just a test of nerves,” Irons said.

Bullet-Proof Software’s Pipe Dream challenges players to piece together a
plumbing pipeline before a flow of flooz sinks thems in soggy sewage.
* ™ and © 1987 V/O Electronorgtechnica (Elorg). Tetris is licensed to Nintendo. © 1989 Nintendo. All rights reserved. Original concept,

design and program by Alexey Pazhitnov.

Bullet-Proof's Pipe Dream is a
fast-playing game of skill and strate-
gy. Designed by Lucasfilm Games,

ipe Dream is easy to learn, yet
tough to master. Players must care-
fully but quickly place plumbing
parts together to form a pipeline be-
fore the flood gates open and send
forth a flow of flooz.

Destined to become another
game favorite, Bullet-Proof’s Hatris
was created by Alexey Pajitnov, the
same designer that invented Tetris*.
Like Tetris, Hatris requires thought-
ful planning and quick action as six
different styles of hat slide down the
screen in pairs.

Players can either move the hats
together or maneuver them individ-
ually. The object of the game isto ar-
range the same hat style in stacks of
five in order to make them disappear
and provide more screen room, ma-
neuverability and points. The con-
structive game becomes increas-
ingly difficult as play continues, and
just as difficult to put down.

While Pipe Dream and Hatris rep-
resent the first U.S. titles for Bullet-
Proof, the company is no stranger to
the entertainment software market.
The parent company was formed to
market the hugely successful and
first ever role playing game (RPG),
Black Onyx, created by BPS Japan
founder Henk Rogers in 1983.

Now as a division office, based in
Redmond, Washington, Bullet-
Proof is looking to capitalize on the
growing interest in game software in
the U.S. At the same time, parent
company BPS has continued its
strong market position with the dis-
tribution of other software products
like Tetris in Japan.

HOUHIAWIHAI-IWYS-03AIN MM
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Taxan brings G.I. Joe,

other hot new titles to Nintendo

o

TINE 146

Taxan USA Corp. is starting the
new decade with a powerful collec-
tion of new Nintendo games, includ-
ing the launch of a sure favorite, G.I.
Joe.

Already one of the leading
Nintendo game software licensees,
Taxan's other new titles this year in-
clude 8-Eyes, Burai Fighter, Putt
Master, Serpent and Low G Man.

Setfor athird quarterintroduction,
Low G Man is sure to be the most

pular Taxan title for NES to date.

he game requires players to help
Low G Man fight through hostile ter-
ritory on a robot producing planet,

Burai Fighter, Taxan's action adventure
game for NES, features huge bosses,
powerful weapons, hidden rooms and a
unique shooting ability.

TOP
JRpEE v )
3= CHEFTERS—-2
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Taxan's Low G Man, lets players face an evil race of aliens on a robot producing

planet in the Orion sector.

where evil aliens have taken over
and are threatening the destruction
of the human race.

As he tries to save the galaxy, Low
G Man can capture enemy weapons
and possessions, including a spider
vehicle that can crawl on ceilings.
He can also power up and jump one
and three quarter screens high,
while also taking advantage of hid-
den rooms and levels.

Yet Low G Man must be quick in
this fast-paced action adventure,
since some bosses are two screens
wide by two screens tall. The game
features seventeen stages, multiple
quests and top graphics for long
term enjoyment.

Also set to debut in the third quar-
ter is Taxan's Game Boy title Ser-
pent. Easy to learn, but complicated
to master, Serpent is a fun-filled and
active game that requires quick
thinking and fast reflexes. The game
features two modes, with four levels,
and can be played against the com-
puter or another player with the use
of a video link.

G.l. Joe is destined to become
one of Taxan’s all-time Nintendo
game hits. Through a licensing
agreement with Hasbro, Inc., the
creators of G.l. Joe, Taxan will intro-
duce the action figure favorites to
the NES screen. The game will fea-
ture a three megabit configuration,
multiple quests, multiple difficulty
levels, and several endings.

“G.l. Joe, the game, finally brings
the hottest name in boys toys to the
NES,” explained Celine Cebedo,
Taxan’s marketing coordinator.
While the G.I. Joe brand name pos-
sesses substantial consumer
awareness, Taxan will support the
game'’s release with distributor and
retailer programs, along with spot
and national television advertising.
The release date will be announced
soon.
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NINTENDO® SOFTWARE LICENSEES

SUNSOFT

11165 Knott Ave.

Cypress, CA 90630

714-891-4500

Contact: Yoshi Homma, Bob Bernstein, Rita
Zimmerer

Blaster Master Avail. now
Fester's Quest Avail. now
Batman Avail. now
Journey to Silius Avail. in 1990
Gremlins Il Avail. in 1990
TAITO SOFTWARE, INC.
267 W. Esplanade
N. Vancouver, B.C.
VIM 1A5
604-984-3344
Contact: Alan K. Fetzer
Bubble Bobble Avail. now
Operation Wolf Avail. now
Sky Shark Avail now
Demon Sword Avail. now
Wrath of the Black Manta Avail. now
Target: Renegade Avail. now
Dungeon Magic Avail. in 1990
Indiana Jones and the

Last Crusade Avail. in 1990
New Zealand Story Avail. in 1990
Qix Avail. in 1990
162 Nortech Pkwy.
San Jose, CA 95134
408-946-3400
Contact: Hide Irie, Mauricio Polack
Mappy Land Avail. now
8-Eyes Avail. now
Burai Fighter Avail. now
Low G Man Avail. in 1990
PuttMaster Avail. in 1990
G.l. Joe Avail. in 1990
TECMO, INC.
Victoria Business Park
18005 S. Adria Maru Lane
Carson, CA 90746
213-329-5880
Contact: Ken Nakata, Dimitri Criona
Tecmo Bowl Avail. now
Ninja Gaiden Avail. now
Tecmo World Wrestling Avail. now
Bad News Baseball Avail. now
Ninja Gaiden Il Avail. now
TH.Q, INC.
5000 N. Pkwy., Calabasas,
Ste. 305

Calabasas, CA 91302
818-591-1310

Contact: John Bevilacqua
Titles to be announced

Ste. 490

Los Angeles, CA 90067

213-277-1081

Contact: Saturo Terada, Shozo Watanabe
Godzilla Avail. now
Circus Caper Avail. in 1990
TRADEWEST, INC.

P.0. Box 1796, 2400 S. Hwy. 75

Corsicana, TX 75110

214-874-2683

Contact: Shirley Carr

Double Dragon Avail. now
John Elway’s Quarterback Avail. now
Taboo Avail. now
Magic Johnson's Fastbreak Avail. now
Super Off Road Avail. now
Solar Jetman Avail. in 1990
ULTRA SOFTWARE CORPORATION
900 Deerfield Pkwy.

Buffalo Grove, IL 60089

708-215-5100

Contact: Emil Heidkamp

Teenage Mutant Ninja Turtles Avail. now
Defender of the Crown Avail. now
Silent Service Avail. now
Kings of the Beach Avail. now
Mission Impossible Avail. now
Snake's Revenge Avail. now
TMNTII Avail. in 1990
Rollergames Avail. in 1990
Pirates! Avail. in 1990
Ski or Die Avail. in 1990
VIC TOKAI, INC.

22904 Lockness Ave.

Torrance, CA 90501

213-326-8880

Contact: Yosuke Soga, Leonard Garcia

Golgo 13 Avail. now
Clash at Demon Head Avail. now
All Pro Basketball Avail. now
Terra Cresta Avail. now
Kid Kool Avail. now
Confiict Avail. in 1990
The Mafat Conspiracy Avail. in 1990
Sea Dog Avail. in 1990

GAME BOY

ACCLAIM ENTERTAINMENT, INC.
71 Audrey Ave.
Qyster Bay, NY 11771
516-922-2400
Contact: Gregory Fischbach,
Robert Holmes, Sam Gold-
berg, Terry Phillips

Kwirk Avail. now
Fortress of Fear/Wizards &

Warriors X Avail. in 1990
WWF Superstars Avail. in 1990

415-329-0500

Contact: John Crompton,
Chris Garske

Malibu Beach Volleyball

Heavyweight Championship
Boxing Avail. in 1990

ASMIK CORPORATION OF
AMERICA

50 North La Cienega Blvd.,
Ste. 201
Beverly Hills, CA 90211
213-624-2447
Contact: Marcia Mesko
Boomer's Adventure in
Asmik World Avail. now
Catrap Avail. in 1990

ASUKA TECHNOLOGIES, INC.
17145 Von Karman Ave.,Ste. 110
Irvine, CA 92714

714-757-1212

Contact: John Yamamoto

Cosmo Tank

BANDAI AMERICA, INC.

12851 E. 166th St.

Cerritos, CA 90701

213-926-0947

Contact: Mark Tsuji

Hyper Lode Runner Avail. now

Avail. in 1990

Avail. in 1990
Hatris Avail. in 1990

CAPCOM USA, INC.

3303 Scott Bivd.

Santa Clara, CA 95054

408-727-0400

Contact: Joseph P. Morici

Gargoyle's Quest Avail. now
Ducktales Avail. in 1990

CS

IMAGESOFT, INC.
: ey R

Fdl

Los Angeles, .

213-858-3777
Contact: Hiroaki Ishikawa,
Ken Bronstad
Soccer Mania Avail. in 1990
Dragon’s Lair: The Legend Avail. in 1990
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- PLAYING
~ FOR KEEPS.

At Kemco-Seika, we know what it keep customers coming back for more.
takes to keep video game customers Kemco-Seika’s strong game
happy. Just as important, we know what  development capabilities and vast
it takes to keep video game retailers financial resources will keep us one step
happy. ahead in the American marketplace.
From the creation of our unique With so much at stake in the profit
games to ongoing marketing programs,  game, keep playing with a proven
dealer support keeps on coming from winner.
Kemco-Seika. Kemco-Seika.

Backed by national advertising, We're playing for keeps.
A\ innovative

games like
Shadowgate
and Rescue

SHADOWGATE is a trademark of ICOM Simulations, Inc., and is used with
permission. Licensed in conjunction with JPL © 1987, 1989 ICOM Simulations, Inc.
NINTENDO and NINTENDO ENTERTAINMENT SYSTEM are trademarks of
Nintendo of America
Exclusively distributed by SEIKA CORPORATION, USA.

This official seal is your assurance that Nintendo® has approved the quality of this product. Always look
for this seal when buying games and accessories to ensure complete compatibilty with your Nintendo
Entertainment System®

UHIAWIAHAI-AWYD-03TI0
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We Let A Fev
Tell Us How'

Predicting the tastes and whims of today's youth can
be a tricky business. Particularly when it comes to video games.
For what looks to be a sure thing today can wind up sitting idle
on store shelves tomorrow.

At Square Soft, we believe that the video game mar-
ket is as much a fashion industry as it is an entertainment
business. We can develop what looks to be an exciting new
game. But, if the kids tell us it’s not challenging or fun enough,
no amount of marketing support will make it a success.

Which is why we know it's not enough to simply
concentrate on developing advanced game technologies and
great graphics.

We test our games thoroughly. And, while we con-

IF

sider our approach aggressive and daring, we make sure we've
got a winner before we enter the U.S. marketplace.

To be sure, our first major success story was “Rad
Racer,™” which sold more than 1000000 copies in the U.S.
under the Nintendo® label.

And now, just around the corner is “Rad Racer™Il,”
which takes video racing into overdrive with turbo boost and
bold new graphics. Judging by the kids’ reaction, it won't be long
before it's racing out of American stores.

But perhaps most exciting is our involvement in
a whole new generation of video gaming: Role Playing Games.
Soon we'll be introducing “The Final Fantasy™Legend,”
the first and only RPG for Game Boy;*Nintendo’s new

antasy ™ Legend is sold under the name Saga™ in Japan.  Saga is a trademark of Square
0" Nintendo Entertainment System, Game Boy,” the Official Seals, Final Fantasy™ and Rad Racer™ are trademarks of Nintendo of America Inc. ¢ 1990 Square Soft, Inc. © 1990 Nintendo of America Inc



hand-held unit.

The Final
Fantasy Legend is
currently the number-
one-selling title in
Japan. And after more
than a year on the mar- /
ket, it’s still selling strong. &= @& .

In fact, we've got “~ 2 a——
1000000 kids who'll tell < e
you that you can't lose with this game. A .

So, with Rad Racer II ready to take off and Legend
scheduled to coincide with Nintendo’s launch of the “Final Smart. Dependable. Hot. And here to stay.

Fantasy”" NES"game, the future has never
looked so Square.
To find out how you can get in on
the action with a company that’s in it for the

long run, call Dennis Cloutier at (206) 861-

0101, or drop by our booth at the SCES in June.
We'll be the ones making all the

square deals.

UHIAWIAHAI-AWYD-03TI0
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Technos!

Now with the hottest
2-player action anywhere!

River City Ransom.

It’s you and your buddy versus the mean-
est, baddest drug lord in town. He's holding
the entire high school hostage, and only the
two of you can expel him.

You'll both go to battle against ghoulish
gangs and depraved dropouts. Along the way,
you'll gain extra power and strength. And you'll
need all you can get. Schools out forever,
unless you answer
the call!

Hurry. Head over
to your nearest video
game store. Ask for River
City Ransom. It’s your big
chance to be a hometown

And look for the e enTeRTAINT! \Nintendo}

American Technos label on

hero.

many other Nintendo ok
games. We have more hot action

coming your way. A s

mﬁﬂrwn The Revenge ' TM and © 1988 Technos Jagan Comp ACensed exciusively 10 ‘ ‘

S Bt e T d €190 ok i Al o 000 I,

Packagng a1 by Carol Roy

Reregaoe s TMang - 1589 Tano of Amencan Inc - ™
o » “'4  AMERICAN 1IECHNOS INC.
Doutie Dragon 15 TM and - 1988 Technos Japan Corp icensed exciusvely 1o Fradewest inc.

Fiver Gty Ransurnis TW Aemarican cto, . © 1900 Tochmes Jgan Cor Suite SW3-372, 10080 N. Wolfe Road, Cupertino, CA 95014

Nntendo. Nintendo Entertanment System and Nintendo World Cramgmonshig are trademarks of

e eroca be.“Nrcan chs . Phone (408) 996-1877

Superspie V Bal ¢ 1988 89 Technos Japan Corp TM and ® are trademarks of Ntendo of




ADVERTISEMENT
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Imagesoft’s Solstice employs
action, puzzle challenges

Following the successful release
of Super Dodge Ball last year, CSG
Imagesoft Inc. is now set to intro-
duce its three dimensional adven-
ture-puzzle game Solstice.

Designed for Nintendo's NES,
Solstice leads players through some
250 castle, garden and forest
scenes as they help the wizard
Shadax search for six pieces of a

o marIneo rom ruay o tur

ENTERTRAINMENT

Soccer Mania brings the
quick-paced action of a
real life soccer game to

Nintendo's Game Boy.

| CSG's new NES title,
2| Solstice, features three
dimensional adventure in
| a complex and multi-
leveled land.

magical staff.

As Shadax hunts throughout the
land for the hidden staff, he is con-
fronted by both evil characters and
challenging puzzles. The two ele-
ments combined, require players to
use both quick action reflex skills
and some careful thinking and
planning.

In the third quarter, CSG will intro-
duce its first Game Boy title Soccer
Mania. Soccer fans will enjoy the ac-
tion, which closely replicates the ac-
tual game.

Later in the year, CSG expects to
release Dragon's Lair for play on
NES and Dragon'’s Lair: The Legend
for Game Boy. Like many video
games, Dragon’s Lair has its origins
in the arcade market, where it was a
top title and the first ever to use laser
disk technology. The game was also
released to the personal computer
market last year.

This well-known title, now
planned for Nintendo, features Dirk
the Daring as he tries to rescue a
princess. Dirk is forced to fight off
snakes, bats, monsters and other
horrible creatures as he tries to ac-
complish his mission.

In suggort of its new titles this
year, CSG is currently running print
advertising in several publications.
CSGis also planning a television ad-
vertising program to run in conjunc-
tion with the introduction of Solstice,
like the company did with the re-
lease of Super Dodge Ball.

Promotion of Solstice began ear-
ly, as the title is featured in the new
game exhibit area during Nintendo’s
World Championship tour. With par-
ticipation in this event, Solstice is
previewed to some 50,000 kids per
city.

CSG's attention is currently de-
voted strictly to marketing and de-
veloping Nintendo games. In busi-
ness since October 1988, CSG
draws much of its support from par-
ent company CBS/Sony Group Inc.
in Japan, which has been working
with Nintendo on game develop-
ment for several years.

HOUHIAWIHAI-IWYS-03AIN MM



wWiww.JIDED-GAME-EPHEMERA.COM

NINTENDO® SOFTWARE LICENSEES

GAME BOY

DATA EAST USA, INC.

1850 Little Orchard St.

San Jose, CA 95125

408-286-7080

Contact: Jim Whims, Mark
Beaumont, Alison Locke

Lock 'N Chase

Side Pocket

ELECTRO BRAIN CORPORATION
573 East 300 South

Salt Lake City, UT 84102
801-531-1867

Contact: Ronald A. Johnson
Fist of the North Star
Deadheat Scramble

Avail. now
Avail. in 1990

Avail. now
Avail. in 1990

FCI

FUJISANKEI COMMUNICATIONS
INTERNATIONAL, INC.
150 E. 52nd St., 34th FI.
New York, NY 10022
212-753-8100
Contact: Margot Blattman
Boxxle Avail.now
Bubble Ghost Avail. in 1990
Ultima Avail. in 1990

GAMETEK, INC.

2999 N.E. 191st St., Ste.800

N. Miami Beach, FL 33180

305-454-7771

Contact: Bonnie Lieberman

Wheel of Fortune Avail. in 1990
Jeopardy! Avail. in 1990

HAL AMERICA, INC.

7873 S. W. Cirrus Dr., 25-F

Beaverton, OR 97005

503-644-3009

Contact: Tim Rooney

Revenge of the Gator Avail. now
Shanghai Avail. in 1990

HI-TECH EXPRESSIONS
84 Broad S 5N

Broadway, Ste.
New York, NY 10012
212-941-1224
Contact: Henry Kaplan
The Chessmaster

INTV

3541 B. Lomita Blvd.

Torrance, CA 90505

213-539-0100

Contact: Terrence Valeski

Fastrack Avail. in 1990
Nightstalker Avail. in 1990

Avail. in 1990

IREM AMERICA CORPORATION

8335 154th Ave. N.E.

Redmond, WA 98052

206-882-1093

Contact: Frank Ballouz, Darlene Kindler

R-Type Avail. in 1990

JALECO USA, Inc.
310 Era Drive
Northbrook, IL 60062
708-480-1811

Contact: Carol S. Seitz
Bases Loaded GB

In Your Face
Mechanoids

Avail. now
Avail. in 1990
Avail. in 1990

KEMCO-SEIKA CORPORATION
D000 Mariner Ave., Ste. 100

Torrance, CA 90503

213-373-0404

Contact: Ron Kurtz

Bugs Bunny Crazy Castle Avail.now
Snoopy’s Magic Show Avail.in 1990
Selection Avail. in 1990

KONAMI INC.

900 Deerfield Parkway

Buffalo Grove, IL 60089-4570

708-215-5100

Contact: Emil Heidkamp, Steve
Jackson

Castlevania - The Adventure

NFL Football

Skate or Die Bad "N Rad

Avail. now
Avail. now
Avail. in 1990

LJN, LTD.

1 Spring St.

Qyster Bay, NY 11771

516-922-2428

Contact: Gregory Fischbach,
Robert Holmes, Sam
Goldberg, Terry Phillips

Spiderman

NBA All-Star Challenge

Beetlejuice

Avail. now
Avail. in 1990
Avail. in 1990

1801 Century Park East,

Ste. 2201

Century City

Los Angeles, CA 90067

213-286-7040

Contact: Sueo Sekizawa,
Robert Leitgeb

Heiankyo Alien

Shogun Force

Avail. now
Avail. in 1990

MILTON BRADLEY COMPANY
443 Shaker Rd.

East Longmeadow, MA 01028
413-525-6411

Contact: John Puffer

Super Scrabble

Jordan vs. Bird: One-on-One

Avail. in 1990
Avail. in 1990

Paperboy Avail. now
Loopz Avail. in 1990
Days of Thunder Avail. in 1990

EXOFT CORPORATION
11105 Dana Circle

Cypress, CA 90630

714-373-2072

Contact: Cliff Slobod, Susan
Kishiyama, Michael Rothman

Penguin Wars

Ishido: The Way of Stones

Avail. now
Avail. in 1990

ROMSTAR, INC.

22857 Lockness Ave.
Torrence, CA 90501
213-539-5283

Contact: Joyce Kaehler
World Bowling

Mr. Chin's Gourmet Paradise

Avail. now
Avail. in 1990

105 E. Reno Ave., Ste. 22

Las Vegas, NV 89119

702-795-7996

Contact: Traci McCarty

QBillion Avail. now

SNK CORPORATION OF AMERICA
246 Sobrante Way
Sunnyvale, CA 94086
408-736-8844
Contact: Linda Lavin,
Sherrill Vann
Dexterity Avail. in 1990

SOFEL CORPORATION
1333 Ocean Ave., Ste. B

Avail. in 1990

SQUARE SOFT, INC.
3347-154th Ave., N.E.
Redmond, WA 98052
206-861-0101

Contact: Dennis Cloutier
The Final Fantasy Legend

Avail. in 1990

SUNSOFT
11165 Knott Ave.
Cypress, CA 90630
714-891-4500
Contact: Yoshimi Homma, Bob
Bernstein, Rita Zimmerer
Batman Avail. in 1990

TAITO SOFTWARE, INC.

267 W. Esplanade

North Vancouver, B.C.

VM 1A5

604-984-3344

Contact: Alan K. Fetzer

Flipull Avail. now
Space Invaders Avail. in 1990
Chase H.Q. Avail. in 1990
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Confucius said man can achieve
complete fulfillment only through
introspection and meditation.

'He obviously never played the
Nintendo Entertainment System.

With a heavenly line-up of action and strategy games,
arcade classics, and movie tie-ins, Mindscape can definitely
lead the way to peace, happiness, and healthy receipts.
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The Turbo Blaster enhancement |
module is the onlyaccessory that
allows the NES™ players to retain
use of their favorite standard NES
control pads while
adding the features
of rapid fire and
slow motion.

With Turbo Blaster,
you don't need any other
accessory or controller.

O Y A P A S
T / Yo

[ 4 F TS

41 NIN-AS /1

1/
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The necessary accessory.

With the Turbo Blaster,

players can slow down the action
\ while increasing rapid fire up to 32 times!
Turbo Blaster easily connects between the
NES game unit and control pads, and
lets 1 or 2 players access its' features
from the standard NES control pads.

GIVE ME A
TURBO BLASTER AND NES CONTROL PAD.
YOU CAN KEEP THE REST.

nsed by Nintendo
or use with the




WE KNOW WHAT
BUTTONS TO PUSH.

To get video game players excited, you've
got to have your finger on the pulse of
today's market. Hi Tech Expressions reaches
the total Nintendo market, including its
fastest growing segments —the under 6 and
over 18 age groups. Our power-packed
lineup ranges from irresistible classics like
Sesame Street” to hot licenses like

The Hunt for Red October.™ All backed by
advertising and marketing programs that
help you sell.

If you'd like a piece of the action, push our
buttons at (212) 941-1224. And get your
————— hands on the future of fun.
HI TECH

4

EXPRESSIONS ~—

© 1990 Chvidren’s Television Workshop Al Rights Reserved. SESAME STREET Puppel Characlers © 1990 Jim Henson Productions, Inc. All Rights Reserved. SESAME STREET and Streel Sign are Irademarks of Children's Television Workshop
* Buena Vista Television, Inc. & 1990 MTV Networks All Rights Reserved “Remole Conlrol” is a trademark owned and licensed lor use by MTV Networks, a division of Viacom International inc. « TM indicates a trademark of LORIMAR
PRODUCTIONS, INC. © 1990. = JIM HENSON'S MUPPETS and characler names are lrademarks ol Henson Associates, Inc. © 1990 Henson Associates, Inc = © 1990 The Software Toolworks, Inc. Chessmaster is a registered lrademark ol

The Software Toolworks, Inc_ « TM & © 1990 Paramount Pictures. All Rights Reserved. © 1989, 1930 The Software Toolworks. Inc. « ORB-3D is a trademark of Hi Tech Expressions.

Ninlendo and Nintendo Enter lainment Syslem are trademarks of Nintendo of America Inc
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meldac

Meldac releases first
Game Boy title Heiankyo Alien

As the importance of Nintendo’s
Game Boy system continues to
grow, one strong new software com-
pany contender is Meldac of
America, Inc.

Just recently released is Meldac's
first title, Heiankyo Alien, a puzzle
action game perfectly suited for
Game Boy. Heiankyo asks players
to help Knight Kebiishi ward off man-

Meldac’s Heiankyo Alien for Game Boy features two game versions,
including this one based on the original arcade hit.

In the new version, Heiankyo Alien players help Knight Kebiishi
(Samurai Police) battle mysterious creatures by making pitfalls to
bury the aliens.

eating alien monsters by building
carefully planned and clever traps.

Heiankyo Alien begins a thousand
?(ears ago as unidentified monster-
ike creatures begin to lurk hi?h
above the city. The game calls for
wits, intelligence and tactical plan-
ning, and the more thought put into
the game, the more complex it be-
comes. One player can challenge
Heiankyo, or with a video link, two
can battle the aliens as they try to
save Japan's ancient capital city.

The game originates in Japan,
where it was a hit in the video game
market some ten years ago. In fact,
Meldac’s Nintendo version includes
both the old version and the new up-
dated game.

Key to Heiankyo’s appeal is both

ood sound effects and music —
eaturing the multi-matrix sound sys-
tem, and strong graphics and play-
ability, according to national sales
manager Robert Leitgeb.

These qualities are essential in to-
day’s competitive ?ame market and
an integral part of the operation at
Meldac. “Although new, Meldac has
a commitment to the quality of the
software we produce,” explained
Leitgeb. The company began in
1989 as a subsidiary of Meldac Inc.,
which has Mitsubishi Electric Corp.,
Crown Record and Japanese pop
music group The Dark Ducks as its
primary shareholders.

Heading into the third quarter,
Meldac will introduce Mercenary
Force for Game Boy. Players will
choose a specialized mercenary
squad to fight through six levels and
two sub levels as they try to over-
come a vicious dark lord and his ar-
mies. The role playing game re-
quires players to use careful
strategy and planning.

In the fourth quarter, Meldac ex-
pectsto launch its first NES title. The
action adventure game will be com-
patible with special Nintendo acces-
sories like the Power Glove, and will
be for one- or two-person play.
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Sales Invaders!

A thousand years ago, the ancient
Japanese city of Kyoto is threatened
by predatory aliens which swoop
down from the sky. It is up to
you to repel the attack—by
digging underground traps in
which to bury the mon-
sters alive!! But when?

And where? That’s for
you to decide!!

ﬂ |-| E n (HAY - YANK - KYO0)

= This legendary Japanese best-selling video
sensation is now a GAME BOY!

= Multi-Matrix Sound System for High-
Tech Audio!

= New Two-Player Mode Doubles The

Possibilities!
= Both Original And Updated Versions In

Single Game Cartridge!

| FFICIA

mel( i(]( 3
Meldac of America, Inc. a'ae AR
:glmn:' E:rk mﬁm Sl 220 LICENSED BY
For more information
please contact: Nintendo, Game Boy and the
National Sales Department official seals are trademarks of
Telephone: 213/286-7040 1000 bl o ki, e
Fax: 213/286-7039 £ 1989 Meidac/Live Planning
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NINTENDO® SOFTWARE LICENSEES

GAME BOY

TECMO, INCORPORATED

Victoria Business Park

18005 S. Adria Maru Lane

Carson, CA 90746

213-329-5880

Contact: Ken Nakata, Dimitri Criona

Solomon’s Club Avail. in 1990
Head On Avail. in 1990

TOHO CO., LTD
2049 Century Park E., Ste 490
Los Angeles, CA 90067

Godzilla Avail. in 1990

TRADEWEST, INC.
2400 South Hwy. 75
Corsicana, TX 75110
214-874-2683
Contact: Shirley Carr

Double Dragon Avail. now

ULTRA SOFTWARE CORPORATION
900 Deerfield Pkwy.

Buffalo Grove, IL 60089

708-215-5100

Contact: Emil Heidkamp

Motocross Maniacs Avail. now
Nemesis Avail. now
Quarth Avail. in 1990
TMNT - Fall of the Foot Clan Avail. in 1990

VIC TOKAI, INC.

22904 Lockness Ave.

Torrance, CA 90501

213-326-8880

Contact: Yosuke Soga, Leonard Garcia

Daedalian Opus Avail. in 1990
Dweebers Avail. in 1990

ACCLAIM ENTERTAINMENT, INC.

71 Audrey Ave.

QOyster Bay, NY 11771

516-922-2400

Contact: Gregory Fischbach, Robert Holmes,
Sam Goldberg, Terry Philips

Acclaim Wireless Remote Controller  Avail. now

Double Player System -

Dual Remote Controllers Avail. now

ADVANCED GRAVIS COMPUTER
TECHNOLOGY LTD.

7033 Antrim Ave.

Burnaby, British Columbia

Canada V5J 4M5

604-434-7274

Contact: Grant Russell

The Gravis Joystick Avail. now

BANDAI AMERICA, INC.
12851 E. 166th St.
Cerritos, CA 90701

213-926-0947

Contact: Mark Tsuji

Super Controller Avail. now
Hyper Controller Avail. now
6100 Green Valley Dr., Ste. 220

Bloomington, MN 55438

612-832-0167

Contact: Bruce Lowry

Turbo Blaster Avail. now
BEESHU, INC.

101 Wilton Ave.

Middlesex, NJ 08846

201-968-6868

Contact: Don Shulman

Zinger Avail. now
Zoomer Avail. now
Ultimate Superstick Avail. now
Zipper Avail. now
Gizmo Avail. in 1990
47485 Seabridge Dr.

Fremont, CA 94538

415-490-4300

Contact: Sofia Chan

Quickshot 126 Joypad Avail. now
Quickshot 129N Flight Grip Avail. now
Quickshot 130N Joystick Avail. now
Quickshot 132N Scope Avail. now
Quickshot 128N Joystick Avail. in 1990

BRODERBUND SOFTWARE, INC.

17 Paul Dr.

San Rafael, CA 94903

415-492-3200

Contact: Ed Bernstein, Cynthia Wuthmann
U-Force Power Field Controller Avail. now

HUSDON SOFT USA, INC.
400 Oyster Point Blvd., Ste. 515
S. San Francisco, CA 94080
415-871-8895

"Contact: Sean D. Sudoh

Joycard Sansui SSS

LJN, LTD.

1 Spring Street

Oyster Bay, NY 11771

516-922-2428

Contact: Gregory Fischbach, Robert Holmes,
Sam Goldberg, Terry Phillips

Roll & Rocker

Avail. now

Avail. now

MATTEL, INC.

5150 Rosecrans Ave.

Hawthorne, CA 90250-6692

213-978-5150

Contact: Roman Fuentevilla, Howard Beech

The Power Glove Avail. now
Turbo Sport Power Glove Avail. in 1990

11105 Dana Circle

Cypress, CA 90630

T714-373-2072

Contact: Cliff Slobod, Suzan Kishiyama,
Michael Rothman

The Dominator Master Control

Dominator ProBeam

Avail. now
Avail. now

SHARP ELECTRONICS
CORPORATION

Sharp Plaza

Mahwah, NJ 07430

201-529-8200

Contact: Ron Stoltenberg

19-inch color TV with Built-in NES  Avail. now

THE SOFTWARE TOOLWORKS
19808 Nordhoff PI.
Chatsworth, CA 91311
818-885-9000
Contact: Les Crane
The Miracle Piano Teaching
System Avail. in 1990

SUNCOM

6400 Gross Point Rd.
Niles, IL 60648
708-647-4040
Contact: Dave Fahrer
Mothership

Docking Bay

Avail. now
Avail. now

ALSO CARRYING THE OFFICIAL
SEAL OF QUALITY

ABC INTERNATIONAL TRADERS
216 South Oxford Ave.

Los Angeles, CA 90004

213-380-4030

Contact: Isaac Lebhrian

Game & Watch Avail. now

For more information, contact:

Ms. Juana Tingdale,
Licensing Manager

NINTENDO OF AMERICA, INC.
4820 150th Ave. N.E.
Redmond, WA 98052
206-882-2040
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ADVERTISEMENT

TECMO DELIVERS

NINJA 7 11 T

- :\;‘..i.' )

Coming in May Available Now

TECMO, INC. 18005 S. Adria Maru Lane, Carson, CA 90746 ¢ (213) 329-5880

the official
1990

Official

Seal of Quality

WORLD
OF

buyers guide
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ADVERTISEMENT

20,000,000

SOLD WORLDWIDE

Maverick 2
0S-128: A revolutionary
design with 8-direction
arcade-type control stick.
Two player select switch. For
hot Arcade-like action!

Sighting Scope B el

(S-132: Easily snaps onto the
Nintendo® Zapper gun. Now
enjoy a whole new dimension
to your video game system.

Joypad o |
(S-126: This innovative,
palm-sized controller has
high-speed auto-fire and dual

fire buttons. Big-power in a
mini-unit.

The Best Ch

Python 2

0S-136: You get Biogrip
control and deluxe digital
response. High speed auto-
fire and dual triggers. The
power and finesse you need
to win.

FlightGrip

05-129: State-of-the-Art

1 control with 8-direction
thumb-pad and high-speed

auto-fire.

pice for Ninendo® Enthusiasts

\
|~

J
{‘I
|
N

L NEW!

Super Mario Bros.™
Telephone

This adorable one-piece
telephone features Mario
himself, colorful star-shaped
buttons and redial. Comes in
blue, green or red. Sure to
win the heart of any Super
Mario™ fan!

Super Mario Bros. is a trademark,

Nintendo and Nintendo Entertainment
System are registered trademarks of

Nintendo of America

US SALES OFFICE: Bondwell Industrial Co., Inc. 47485 Seabridge Drive, Fremont, CA 94538, US A Tel: (415) 4904300 Telefax: (415) 490-5807
CANADIAN SALES OFFICE: Bondwell Canada Ltd., Unit 26, Midway Industrial Centre, 171-173 Advance Bivd.. Brampton, Ontario, LBT 477, Canada. Tel (416) 793-2363 Telefax (416) 796-9286
EUROPEAN SALES OFFICE: Bondwell United Kingdom Ltd., Bondwell House, Unit D1, Taniff Road, Totterham, N17 0EH, UK Tel: 01-365-1983 Fax 01-808-7583

ASIAN SALES OFFICE: Bondwell Trading Ltd . 154 Hing Yip Street. Kwun Tong. Kowloon, Hong Kong. Tel: 3419671 Thx: 351439 BITL HX Fax: 37978057

NEW NINTENDOr

LICENSED PRODUCTS

GAMEBOY ™ Tofe
Model 42617 easy-carry
case with built-in han-
dle. 7 compartments
hold GAME BOY system:
player, 5 games, video
link cable, stereo ear-
phones. Full color pack-
aging.

GAMEBOY ™ Carry-All

Model 42711 deluxe ny-
lon case holds com-
plete GAME BOY system:
player, 8 games, video
link cable, stereo ear-
phones, rechargeable

battery pack/AC adap- |

tor, batteries. Shoulder
strap. Full color pack-

aging.

SRR

Video Game Organizer
Model 42111 keeps
complete Nintendo En-
tertainment System® or-
ganized. Holds control
deck, Zapper® control-
lers, 18 games, AC
adaptor, cords, book-
lets. Dust cover. Full
color packaging.

Video Game Caddy
Model 42511 compact
case holds 10 Nintendo
video games, control-
lers, instruction booklefs.
Dust Cover. Full color
packaging.

DYNASOUND ORGANIZER, Inc.
1775 Old Hwy. 8, Suite 109 » New Brighton, MN 55112 » (612) 635-0828




LICENSED PRODUCT PROGRAM

APPAREL ENTERTAINMENT AND PUBLISHING

CHANGES

69-20 76th St.

Middle Village, NY 11379
Contact: Marek Kiyashka

DILETTO

1333 Broadway

New York, NY 10018
Contact: Victor Grazzi

212-244-5580

HIGHPOINT KNITTING
1350 Broadway

New York, NY 10018
Contact: Thomas Sedita

KIJA, INC.

5945 Carrier St.

St. Petersberg, FL 33714
Contact: Tom Dewan

212-564-7430

813-522-6000

LEE COMPANY

350 Fifth Ave.

New York, NY 10118
Contact: Jim Leiberfarb

212-244-4440

LITTLE LAURA OF CALIFORNIA
1665 Mateo St. 213-688-0170
Los Angeles, CA 90021

Contact: Neil Miller

NANTUCKET INDUSTRIES

105 Madison Ave. 212-889-5656
New York, NY 10016

Contact: Bob Pollen

THE OBION COMPANY
1333 Broadway

New York, NY 10018
Contact: Jonathan Stillman

PATTI MARSH PRODUCTIONS

333A San Anselmo Ave.  415-459-3792
San Anselmo, CA 94960

Contact: Rich Creighton

212-563-6070

SHIRT SHED/INEXUS
5§70 S. Miami St.
Wabash, IN 46992
Contact: John Bower

SWELLWEAR INDUSTRIES

350 Fifth Avenue 212-736-7420
New York, NY 10018

Contact: Joel Bren

UNION UNDERWEAR
1 Fruit of the Loom Dr.
Bowling Green, KY 42102
Contact: Debbie Hills

219-563-8302

502-781-6400

UNIVERSAL INDUSTRIES

5 Industrial Dr. 508-758-6101
Mattapoisett, MA 02739

Contact: Ken Schwartz

WORMSER COMPANY

1535 Lake Cook Road 708-564-8355
Northbrook, IL 60062
Contact: Ed Wormser

ZEPHYR

22133 S. Vermont Ave.
Torrance, CA 90502
Contact: Jeff Sheckter

213-328-8390

718-894-1377 Upstairs T-shirts; Sweats

Swimsuits for Boys & Girls; Sleepwear;
Coordinates & Beach Robes for Infants
& Toddlers

Knitted & Tube Socks

Nylon/Poly Jackets w/ & wio Lining that
Packs Away into Small Pouch

Belts & Suspenders

Woven Shirts; Polo Shirts

Men's & Women's Boxers & Briefs

Blanket Sleepers for Infants & Children

Color-Me-Tee Shirts

Raincoats & Polyurethane Jackets.
Boys Underwear & Sets

Headwear

Sleepwear; Sportswear (Sweatshirts;
Warm-Ups; Coordinates; Imitation Satin
Jackets)

Leather Character Suspenders for Kids

DIC ENTERPRISES
3601 W. Olive Ave.
Burbank, CA 91505
Contact: Andy Heyward

HAL LEONARD PUBLISHING CORP.
777 W. Bluemound Rd.  414-774-3630
Milwaukee, WI 53213
Contact: Mary Bullman

818-955-5400

HARRY N. ABRAMS, INC.

100 Fifth Ave. 212-206-7715
New York, NY 10011

Contact: Naomi Warner

ICE CAPADES

6121 Santa Monica Bivd.  213-461-5400
Hollywood, CA 90038

Contact: Tom Abramson

JTG OF NASHVILLE

1024C 18th Avenue South 615-329-3036
Nashville, TN 37212

Contact: Tony Ellis

KIDS KLASSICS
401 Fifth Ave.

New York, NY 10016
Contact: Joe Cayre

212-889-0044

LAKE TAHOE POLIO NETWORK

P.0. Box 10005 213-458-2152
S. Lake Tahoe, CA 95731

Contact: David Kelly

VOYAGER ARGENT COMM.

132 W. 21st St. 212-366-4900
New York, NY 10011

Contact: James Shooter

WESTERN PUBLISHING
1220 Mound Ave.

Racine, WI 53404

Contact: Jerry Hooyman

414-631-5133

Super Mario Bros. Super Show
Captain N: The Gamemaster Show

Sheet Music for Concert & Marching
Bands; Sheet Music & Folios to Include
Book/Cassette/Instrument Packages

1990 & 1991 Calendar

Ice Capades 50th Anniversary Show

Play a Tune Book (Songbook with
Built-In Musical Keyboard)

Super Mario Super Show Produced by DIC
on VHS

Collector Die Cast; Antique Car Banks

Comic Books in All Formats; Graphic
Novels; Trade Paperbacks; Regular
Comics w/ or w/o 900 or 800 #s

Picture Storybooks; Color & Activity
Books; Storybooks & Audio Cassette Sets

FOOD AND PERSONAL CARE

AMSCAM, INC.
South Road
Harrison, NY 10528
Contact: Larry Julian

914-835-4333

AMUROL PRODUCTS,INC.

1100 E. Chicago Ave. 708-355-3000
Naperville, IL 60540

Contact: Ralph Burin

CANDY USA

2024 Powers Ferry Rd.  404-956-1080
Atlanta, GA 30339

Contact: Jack Grady

CHEINCO

William St.
Burlington, NJ 08016
Contact: Jim Sachs

GENERAL BISCUIT BRANDS

7777 N. Caldwell Ave.  201-549-3392
Niles, IL 60648

Contact: Ronald Splinter

GOLD BOND ICE CREAM, INC.

909 Packerland Drive 414-499-5151
Greenbay, WI 54307

Contact: Kae Rowland

609-386-2800

Edible Cake Top Decorations

3-D Molded Hard Candy & Lollypops

Gummi Bears; Chocolate Bars; Chocolate

Molded Candies; Jelly Candies

Popcorn Sold in Tins

Cookies & Crackers

Ice Cream Sandwiches; Frozen Pudding
Pops; Popsicle Pops; Ice Cream Bars;
Ice Cream in Cartons

HOUHIAWIHAI-IWYS-03AIN MM



wWiww.JIDED-GAME-EPHEMERA.COM

LICENSED PRODUCT PROGRAM

INTERNATIONAL CONSUMER BRANDS

126 Monroe Turnpike
Trumbull, CT 06611-1316
Contact: Kari Carlson

203-268-0200

THOMAS J. LIPTON CO.

800 Sylvan Ave. 201-894-4014
Englewood Cliffs, NJ 07632

Contact: Arlene Gerwin

NATURAL KIDS FOODS, INC.

5330 Derry Ave. Suite P 818-707-7766
Agoura, CA 91301

Contact: Don Rattner

QUANTASIA, INC.

390 Swift Ave. 415-952-0101

S. San Francisco, CA 94083
Contact: Emest Wong

RALSTON PURINA
Checkerboard Square
St. Louis, MO 63164

Contact: Dave Buck

314-982-2250

REVLON

625 Madison Ave.
New York, NY 10022
Contact: Farnum Miley

212-527-6030

STENCIL AIRE, INC.
800 Church St.

Ripon, WI 54971
Contact: Jeff Franklin

414-294-6544

TOPPS CO.,, INC.
254 36th St.
Brooklyn, NY 11232
Contact: Sy Berger

718-768-8900

Battery-Operated Toothbrush

Fun Fruit

Natural Fruit, Fruit Punch and Milk

Shake Drinks in Asceptic Containers

Character Adhesive Strips

Cereal

Bath & Hair Care Products; Cosmetics,

Skin Care; Fragrance, Toiletries

Paper & Plastic Cake Stencils

Trading Cards; Self-Adhesive Stickers,
Game Cards; Candy Containers; Chewing

Gum; Bubble Gum & Confectionery Items;

Tattoos

GIFTS AND COLLECTIBLES

APPLAUSE, INC.

6101 Variel Ave.
Woodland Hills, CA 91367
Contact: Jack Morrow

818-992-6000

CREATIVE ACCESSORIES

1536 Broad St. 516-221-4438
Bellmore, NY 11710

Contact: Dan Stein

E.C.U. OF AMERICA, INC.

26 Windsor Ave. 516-248-4515
Mineola, NY 11501

Contact: Rene Rivas

JAMES W. SHEPPARD, INC.

47 Charles St. 412-437-4951
Uniontown, PA 15401

Contact: Jim Sheppard

POST & SHERMAN

310 Fifth Ave. 201-354-6400
New York, NY 10001

Contact: Stuart Sherman

PUPPET KOOLER IND.
15325 Magnolia Blvd.
#105

Sherman Oaks, CA 91403
Contact: Steve Lipman

818-784-9285

PVC Figures; Pencil Toppers; Pencil
Huggers; Erasers; Whirly Toppers;
Pencils; Pencil Sharpeners; Magnets
w/Clips; Memo Boards; Magnetic
Organizers ; Vinyl Dolls

Mirrors; Place Cards; Clipboards;
Key Chains

Beach Blanket Anchors

Ceramic Thermo-Chromatic Mugs

Cloth Christmas Tree Skirts, Cloth
Christmas Stockings; Cloth Tablecloths &
Cloth Laundry Bags

3-D Puppet Kooler; Branded Can
Holders

GIFTS AND COLLECTIBLES

WALLACE INTERNATIONAL

175 McClellan Hwy. 617-561-2200
E. Boston, MA 02128

Contact: Leonard Florence

HOME PRODUCTS

ACE NOVELTY
13434 N.E. 16th St.
Bellevue, WA 98009
Contact: Saul Gamoran

206-644-1820

A LA CARTEISAYDAH
4500 Campus Drive
Newport Beach, CA 92720
Contact: Allan Gindi

714-756-1141

AMERICAN HERITAGE
230 Fifth Ave.

New York, NY 10019
Contact: Stuart Paul

212-679-5060

AMERICAN TACK & HARDWARE
25 Robert Pit 914-352-2400
Monsey, NY 10952

Contact: Joel Weinberg

BESTAR

3171 Louis Amos
Lachine, Quebec 18T1C4
Contact: Robert Gingras

514-636-5588

C-4 MARKETING, LTD.
599 Lexington Ave.

New York, NY 10022
Contact: Steve Feder

CHEINCO

William St.
Burlington, NJ 08016
Contact: Jim Sachs

212-836-4779

609-386-2800

CREATIVE ACCESSORIES

1536 Broad St. 516-221-4438
Bellmore, NY 11710

Contact: Dan Stein

DIALFONELTD.
6/F Wing Tai Centre
12 Hi Yip St.

Kwun Tong Kowloon,

415-490-4300

Hong Kong
Contact: William Chung

ELECTRO-OPTIX, INC.
1711 Blount Rd. 305-973-2800
Pompano Beach, FL 33069

Contact: Eugene Toroino

ELGIN CLOCK
3352 North Kenzie Ave.
Chicago, IL 60618
Contact: Richard Griffin

ERO INDUSTRIES
8130 N. Lehigh Ave.
Morton Grove, IL 60053
Contact: Jim Solarz

312-267-4545

708-965-3700

FABRI-QUILT, INC.

901 E. 14th Ave.

N. Kansas City, MO 64116
Contact: John Linan

816-421-2000

All Metals for Flatware; Banks; Comb &
Brush & Cup; Resin Juvenile Tables &
Chairs

Plastic Mugs; 2-D Key Chains; Pins; PVC
Banks; Clip-Ons; Satin Christmas
Ornaments; Plush Chairs; Character
Inflatables

Beach; Bath & Hand Towels; Kitchen

Textiles; Placemats; Bathmats; Bathrugs

Wooden Folding Tables & Trays

Plastic Light Switch Plates & Nightlights

Wood Laminate Game Cabinets and
Tables; Children's Beds; Night Tables;
Desks; Bench; Chest

Drinking Canteens

Popcorn Sold in Tins, Metal Litho
Containers; Waste Baskets

Mirrors; Place Cards; Clipboards;
Key Chains

Super Mario Molded Telephone

Wall Clocks

Quartz Alarm Clock; Keywound Double
Bell Alarm Clock; Travel Alarm Clock;
Quartz Molded Character Alarm Clock

Sleeping Bags; Slumber Bags

Fabric in Flat & Quilted Patterns
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Nintendo enthusiasts
sweet on Candy USA

CANDYUSA

Candy USA offers rerarlers a free standing floor shipper.

Easily one of the most impulse-oriented items at retail,
candy now has even more added appeal—the Nintendo
name. By pairing up its fine candies with Nintendo’s fa-
vorite character, Super Mario, Candy USA is producing
a winning combination for retailers looking to enhance
their bottom line.

The Super Mario Bros. line features assorted choco-
lates and variety candy bars. Included in the selection is
a milk chocolate with almonds, a milk chocolate with
crisp, a solid milk chocolate, a salted nut role, a choco-
lt::_y nut roll, a peanut butter twin and an almond/coconut

in.
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Tara Toy’s Cases Carry a
Carton of Nintendo Cartridges

Tara Toys De!uxe arrying Cases hold up to 15 Nintendo
game cartridges

Nintendo fans can pack up a world of fun and take it
along with them in two handy cases from Tara Toy Corp.

The two cases, designed by the Hauppauge, N.Y.-
based firm, are sized to accommodate the most avid
Nintendo fans. The sturdy, high quality vinyl cases help
cartridges withstand the wear and tear of travel.

Tara Toy's smaller case holds 10 Nintendo game car-
tridges, while the larger holds 15 titles. Both cases have
a strong front center clasp and each features an easy-to-
grip carrying handle.

Shirt Shed’s
Nintendo t-shirts
- offer bold, colorful

appeal

For many avid fourto eight styles are avail
Nintendo players, their able at any one time.
wardrobe is not com- 3
plete without a Super =5
Mario t-shirt. ipEShe

Combining this built
in and growing appeal
with its graphic design
expertise is Shirt Shed,
Inc. Official manu-
facturer of Nintendo
t-shirts, Shirt Shed sup-
plies retailers with
sought-after tops fea-
turing not only Super
Mario, but also Luigi,
Link and Princess
Toadstool.

The company uses
eight-color printing, Shirt Shed's Nintendo t-shirts
bold and oversize include this popular version
graphics, and typically featuring Super Mario 2%.

Super Mario Bros.®
introduced in 1985,
sold nearly 18 million
units.
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LICENSED PRODUCT PROGRAM

HOME PRODUCTS

GOLD MEDAL, INC.
1500 Commerce Rd.
Richmond, VA 23216
Contact: Jim Austin

804-233-4337

IMAGININGS 3
6401 Gross Point Rd.
Niles, IL 60648
Contact: Sid Diamond

708-647-1377

Directors Chairs

Backpacks; Gym Bags; Roll Bags; Duffle
Bags; Smocks; Wallets; Canteens;
Portfolios; Wire Bound Theme Books &
Memo Pads; School Kits; Belly Bags; Soft-
sided Luggage; Insulated Lunch Bags;
Character Shaped Plastic Straws; Wrap
Around Beverage Holder w/Velcro Closure

INTERNATIONAL CONSUMER BRANDS

126 Monroe Turnpike 203-268-0200
Trumbull, CT 06611-1316

Contact: Kari Carlson

JAMES RIVER CORP.

800 Connecticut Ave. 203-854-2260
Norwalk, CT 06856

Contact: Kathy Shaffery

JAMES W. SHEPPARD, INC.

47 Charles St. 412-437-4951
Uniontown, PA 15401

Contact: Jim Sheppard

LEE MATTHEW ENTERPRISES

103 Godwin Ave. #128  201-337-2142

Midland Park, NJ 07432
Contact: Bob Hamerling

LIBBEY GLASS

940 Ash St.

Toledo, OH 43693
Contact: Dave Mefferd

419-727-2510

MARSHALLAN IND. INC.

1971 W. 85th St. 216-631-2400
Cleveland, OH 44102

Contact: Marshal Bedol

MEDO INDUSTRIES
195 W. 1st St.

Mt. Vernon, NY 10550
Contact: Mark Owens

914-664-5211

NOW PRODUCTS
4800 W. Roosevelt Rd.
Cicero, IL 60650
Contact: Larry Caso

312-379-4000

PETER PAN INDUSTRIES
88 Francis St.

Newark, NJ 07105

Contact: Abe Rosenblatt

201-344-4214

PLAYTIME PRODUCTS

1107 Broadway, Suite 210 212-741-7222
New York, NY 10010

Contact: Ben Morse

POST & SHERMAN
310 Fifth Ave.

New York, NY 10001
Contact: Stuart Sherman

212-354-6400

PUPPET KOOLER INDUSTRIES

15325 Magnolia Bivd. 818-784-9285
#105

Sherman Oaks, CA 91403

Contact: Steve Lipman

Battery-Operated Toothbrush

5 oz. Dixie Cups & Dispensers

Ceramic Thermo-Chromatic Mugs

Hand-Held Shower Head Shaped like Mario
& Luigi

Drinking Glasses; Pitchers; Canisters;
Mugs; Salt & Pepper Shakers; Platters;
Cereal Bowls

Metal Trays & Tray Tables

Disposable Air Fresheners

TV Pillow; Bean Bag Chair; Video
Chair; Foam Flip Chair

Acrylic Glasses; Plastic Dinnerware

Battery-Operated Electronic Pinball
Games; Cassette Recorder & Radio;
3-D Molded Plastic Wall Hangings

Cloth Christmas Tree Skirts, Stockings;
Tablecloths; Cloth Laundry Bags

3-D Puppet Kooler Branded Can
Holders

HOME PRODUCTS

ROSEWALL

81 Ruckman Rd.
Closter, NJ 07624
Contact: Bill Rose

201-768-2101

SEWARD LUGGAGE
434 High St.
Petersburg, VA 23803
Contact: Tom Gosse

804-733-5111

SIMPLICITY PATTERN CO., INC.

200 Jadison Ave. 212-736-7420
New York, NY 10016

Contact: Judy Raymond

SPRINGS LTD.

295 Fifth Ave.

New York, NY 10016
Contact: Bob Lorberbaum

212-689-0900

WALLACE INTERNATIONAL

175 McClellan Hwy. 617-561-2200
E. Boston, MA 02128

Contact: Leonard Florence

WILTON ENTERPRISES
2240 W. 75th St.
Woodridge, IL 60062
Contact: Carol Rehtmeyer

708-963-7100

Wallpaper Products; Adhesive Grow
Charts; Jumbo Wall Stick-Ups

Decorator Storage Cubes

Raincoats & Polyurethane Jackets

Sheets; Pillowcases; Bedspreads;
Comforters; Shams; Blankets; Rugs;
Curtains; Draperies; Bed Tents; Pillows &
Backrests

All Metals for Flatware; Banks' Comb,
Brush & Cup; Resin Juvenile Tables &
Chairs

Cake Pans; Cake Toppers; Facemakers;
Marshmallow Tops; Cookie Cutters; Candy
Molds

JEWELRY AND ACCESSORIES

ACE NOVELTY
13434 N.E. 16th St.
Bellevue, WA 98009
Contact: Saul Gamoran

206-644-1820

AVON PRODUCTS
9 W. 57th St.

New York, NY 10019
Contact: Jane Pratt

BROOKSIDE ENTERPRISES, INC.

185 Ridgedale Ave. 201-993-9020
Cedar Knolls, NJ 07927

Contact: Ira Hernowitz

CREATIVE ACCESSORIES

1536 Broad St. 516-221-4438
Bellmore, NY 11710

Contact: Dan Stein

212-546-8785

HIGHPOINT KNITTING
1350 Broadway

New York, NY 10018
Contact: Thomas Sedita

IMAGININGS 3
6401 Gross Point Rd.
Niles, IL 60648
Contact: Sid Diamond

212-564-7430

708-647-1377

JUST IN TIME

4600 Campus Drive
Newport Beach, CA 92660
Contact: Dan Scheuer

714-757-0177

LEE COMPANY

350 Fifth Ave.

New York, NY 10118
Contact: Jim Lieberfarb

212-244-4440

Plastic Mugs; 2-D Key Chains; Pins; PVC
Banks; Clip-Ons; Satin Christmas
Ornaments; Plush Chairs; Character
Inflatables

Nylon Wallet w/Linticular Insert

Bow Biters

Mirrors; Place Cards; Clipboards;
Key Chains

Knitted & Tube Socks

Backpacks; Gym Bags; Roll Bags; Duffie
Bags; Smocks; Wallets; Canteens;
Portfolios; Wire Bound Theme Books &
Memo Pads; School Kits; Belly Bags; Soft
sided Luggage; Insulated Lunch Bags;
Character Shaped Plastic Straws; Wrap
Around Beverage Holder w/Velcro Closure

Embroidered & Iron-On Patches

Belts & Suspenders
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OAK-TECH' TEAK-TECH™

The Mark of Quality The Mark of Quality

Teak-Tech introduces Oak
Nintendo game storage cabinets

=

Teak-Tech'’s new stylish solid oak roll-top storage cabinet can
hold up to 20 Nintendo games.

Nintendo players looking to store NES game car-
tridges in a stylish wood cabinet now have two choices.
eak-Tech Designs, the manufacturer and distributor
of wood accessories for audio/video and home office
products, is following up its recent introduction of a teak
game storage cabinet with one made of solid oak.
Both officially licensed Nintendo products are the
same syle and feature the Nintendo logo. Each can hold
up to 20 NES game cartridges. Retailers can now carry
both the teak and oak designs, providing consumers
with a broader range of appeal.
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Wormse

Boys' Nintendo sweatshirts are a leading seller for Wormser.

Official sleepwear and sportswear Nintendo licensee
Wormser Co. is combining its manufacturing and mar-
keting expertise with the dynamic appeal of Nintendo
game characters.

In business for some 40 years, Wormser produces its
apparel domestically, allowing for hands-on quality con-
trol plus quick reaction time to market needs.

By working closely with Nintendo, Wormser supplies
retailers with the current hot characters, logos and
graphics. The manufacturer produces both traditional
and fashion-oriented looks that capitalize on both NES
and Game Boy titles for boys, girls and adults.

|

Pride Plastics
protects Nintendo
game booklets,

cartridges

|21

Pride Plastics’ Nintendo Game
Preservers are available to
retailers in multipacks for
immediate shipment.

Retailers are enjoying “consistently high sales and mar-
gins” with the Pride Plastics Nintendo Game Preservers,
according to company Director of Marketing Mike Boyer.

The cartridge storage cases serve as both Nintendo
game protectors and holders of the all-importantgame
instruction booklets. These hot selling items are avail-
able in a three-, five- or ten-pack. The high profile
product packaging depicts an encased “Super Mario
2" cartridge and features the Nintendo® logo and offi-
cial seal.

Pride Plastics maintains high quality production
standards and outstanding capacity at its domestic
manufacturing facility. Allgame cases are 100 percent
unconditionally guaranteed by the company.

Super Mario Bros. II®,

introduced in 1988,
sold 3.5 million units.
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JEWELRY AND ACCESSORIES

MICHAEL ANTHONY JEWELERS

70 S. Macquesten Parkway 914-699-9480
Mt. Vernon, NY 10550

Contact: Shelly Spack

NELSONIC INDUSTRIES, INC.

33-00 Northern Blvd. 212-361-7720
Long Island City, NY 11101

Contact: Karen Weiss

RENAISSANCE EYEWEAR
1059 King George Rd. 201-738-0100
Fords, NJ 08863

Contact: Barbara Kauz

SIMPLICITY PATTERN CO., INC.

200 Jadison Ave. 212-736-7420
New York, NY 10016

Contact: Judy Raymond

UNIVERSAL INDUSTRIES

5 Industrial Dr. 508-758-6101
Mattapoisett, MA 02739

Contact: Ken Schwartz

ZEPHYR
22133 S. Vermont Ave.
Torrance, CA 90502
Contact: Jeff Sheckter

213-328-8390

ALADDIN INDUSTRIES
703 Murfreesboro Rd.
Nashville, TN 37210
Contact: Mike Shimmel

615-748-3302

ANNA CONCEPTS, INC.

352 D Central Ave. 914-472-4095
Scarsdale, NY 10583

Contact: Tedd Nathanson

ANTIOCH PUBLISHING
888 Dayton St.

Yellow Springs, OH 45387
Contact: Gina Dabkowski

513-767-7379

APPLAUSE, INC.

6101 Variel Ave.
Woodland Hills, CA 91367
Contact: Jack Morrow

818-992-6000

C.A. REED

7240 Shadeland Sta. #3 317-841-2625
Indianapolis, IN 46256

Contact: Greg Stickelmaier

CONIMAR CORP.

P.0. Box 1509 904-732-7235
Ocala, FL 32678

Contact: Terry Crawford

CREATIVE PLASTICS CORP.

420 Lexington Ave. 212-297-6140
New York, NY 10107

Contact: Alan Green

DIAMOND PUBLISHING

6401 Gross Point Rd. 708-647-1370
Niles, IL 60648

Contact: Sid Diamond

14K Gold, Silver, Goldplate &
Vermeil Jewelry

Game Watch

RX Eyewear & Sunglasses: Non RX
Sunglasses; RX Sports Goggles;
Protective Eyewear; Video Ray
Protective Glasses

Raincoats & Polyurethane Jackets

Headwear

Leather Character Suspenders for Kids

Lunch Kits

Stickers Sold in Vending Machines

Bookmarks; Bookplates; Door Hangers;
Bookcovers; Pocket Calendars; 3-Ring
Binders; Collector Books; Social Books

PVC Figures; Pencil Toppers; Pencil
Huggers; Erasers; Whirly Toppers;
Pencils; Pencil Sharpeners; Magnets
w/Clips; Memo Boards; Magnetic
Organizers

Gift Wrap; Paper Party Goods;
Balloons

Paper Lunch Bags

Plastic Pencil Utility Boxes

Flat Paper Stickers w/Paperback Album

IMAGININGS 3
6401 Gross Point Rd.
Niles, IL 60648

Contact: Sid Diamond

708-647-1377

IMPERIAL TOY CORP.
2060 E. 7th St.

Los Angeles, CA 90021
Contact: David Kort

213-489-2100

INTERNATURAL DESIGNS

5100 County Road 18 North612-537-8400
Minneapolis, MN 55428

Contact: Mark Miner

JEAN MARIE CREATIONS, INC.
4239-R S. 74th East Ave. 918-663-4211
Tulsa, OK 74147

Contact: Jean Marie Billing

NEXOFT CORP.
11105 Dana Circle
Cypress CA 90630
Contact: Cliff Slobod

ONE STOP POSTER

1001 Monterey Pass Rd.  213-263-7361
Monterey Park, CA 91754

Contact: Joe Angard

714-373-2072

PAPER ART CO.,, INC.

7240 Shadeland Station ~ 800-843-6818
#300

Indianapolis, IN 46256

Contact: Mike Meyers

PAPER MAGIC GROUP
347 Congress St.

Boston, MA 02210

Contact: Frank Macero

617-357-0254

SMILE MAKERS

P.0. Box 2542
Spartanberg, SC 29304
Contact: Jeff Gallaway

P.0. Box 1693
Santa Monica, CA 90406
Contact: Walter Littenberg

800-825-8085

213-458-2152

WESTERN GRAPHICS
3535 W. 1st Ave.

Eugene, OR 97402
Contact: David Hamaker

503-686-2200

Backpacks; Gym Bags; Roll Bags; Duffle
Bags; Smocks; Wallets; Canteens;
Portfolios; Wire Bound Theme Books &
Memo Pads; School Kits; Belly Bags; Soft
sided Luggage; Insulated Lunch Bags;
Character Shaped Plastic Straws; Wrap
Around Beverage Holder w'Velcro Closure

Puffy Stickers; Sticker Albums; Bubble
Toys

Body Stickers; Metallic Stickers;
Scratch N Smell Stickers; Glow in
The Dark Stickers

Jumbo Plastic Gift Bags; Printed
Shopping/Gift Bags

Greeting Cards Sold Separately;
Postcards

Poster Color Packs; Bookcovers;
Metal Novelty Buttons

Gift Wrap; Paper Party Goods;
Balloons; Party Favors

Boxed Cards; Gift Trims; Jointed Figure
Wall Decor; Honeycomb Decor; Die-Cut
Wall Decor; Banners; Centerpieces; Pad-
ded Stationery; Packaged Stationery & En-
velopes; Self-Adhesive Stickers; Card-
board Funglasses; Presto Window Decor

Postcards; Stick-Ons; Buttons; Pencils
Balloons; Erasers; Stickers for
Medical/Dental Trade Only

Nintendo Lending Labels for Game
Cartridges

Posters

TOYS AND SPORTING GOODS

ACCLAIM ENTERTAINMENT

189 South St. 516-922-2400
Oyster Bay, NY 11771

Contact: Robert Holmes

ACE NOVELTY
13434 N.E. 16th St.
Bellevue, WA 98009
Contact: Saul Gamoran

206-644-1820

Plastic Play Sword & Molded Character
Water Squirts

Plastic Mugs; 2-D Key Chains; Pins; PVC
Banks; Clip-Ons; Satin Christmas
Ornaments; Plush Chairs; Character
Inflatables




ADVERTISEMENT

uper Mario Micro
Magic Mugs...

Abracadabra! No more
guessing whether or not
your hot chocolate, instant
soup, coffee or tea is hot
enough...no more finger
dipping to see if its ready...
Call or write today

(412) 439-1265
PO Box 1055
SOURCES WHOLESALE
Mt. Pleasant PA 15666

Il

Salerno® Introduces New

Super Mario Bros. 3™ Cookies,
Tetris™ Snack Crackers

AMERICA

Coming this fall, Saler-
no will introduce two ex-
citing new snack prod-
ucts — Super Mario Bros.
3™ Cookies and Tetris
Snack Crackers. They're
made especially for kids,
based on today's hottest
Nintendo® games.

Super Mario Bros. 3
Cookies with chocolate
chip swirls willcome in 15
fun to eat shapes.

Tetris crackers, a light,
buttery bite-size snack,
will come in five Tetris puz-
zle shapes.

These new snacks will
contain no cholesterol, no
artificial flavors, no preser-
vatives and will be low in
saturated fats.

Consider Super Mario

15 Fun fo Eat Shapes! i wroiTey

Bros. 3 Cookies and Tetris
Snack Crackers for your
World of Nintendo or your
snack food section.

Available September
1st.

Call 1-800-CRACKER, in lllinois 1-800-GRAHAMS.
Ask for Wayne Meekins or Don Skish.
©1990 Nintendo of America Inc.; ©1990 Elorg/Nintendo®

LA S<E"R-II"N F®

Laserline® secures
Nintendo game cartridges

The Laserline® GPX 1500 safely holds up to 15 Nintendo
game cartridges.

Nintendo players seeking to safelﬁ store their game
cartridges can find satisfaction with Creative Point's
Laserline® GPX 1500 storage file.

The system holds 15 cartridges and features the com-
pany’'s patented Secure Release Mechanism to help
keep titles securely locked in place.

An official Nintendo licensed product, the GPX 1500
package simulates the identical design of the Nintendo
game unit.

In addition to Laserline®, Creative Point also domesti-
cally manufactures storage files for compact discs, au-
dio cassettes and video cassettes. Booth #1552,

» @F(Nintendo.)

Now Super Mario Bros. IlI™,

introduced in 1990, expects to sell
at least 7.5 million units — blowing
your software sales records away!
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TOYS AND SPORTING GOODS TOYS AND SPORTING GOODS

ACME PREMIUM SUPPLY

4100 Forest Park 314-531-8880
St. Louis, MO 63108

Contact: Robert Dawson

Rt. 2, Box 29 402-478-4474
Arlington, NB 68002

Contact: Joseph Higgins

APPLAUSE, INC.

6101 Variel Ave. 818-992-6000

Woodland Hills, CA 91367
Contact: Jack Morrow

C-4 MARKETING, LTD.
599 Lexington Ave.

New York, NY 10022
Contact: Steve Feder

212-836-4779

E.C.U. OF AMERICA, INC.

26 Windsor Ave. 516-248-4515
Mineola, NY 11501

Contact: Rene Rivas

IMPERIAL TOY CORP.
2060 E. 7th St.

Los Angeles, CA 90021
Contact: David Kort

213-489-2100

LARGO TOYS

155 E. 55th St.

New York, NY 10022
Contact: Bernie Goodman
Hand-Held Skill Game

212-826-0850

LIMITED EDITION PROD.

8150 Beverly Bivd. 213-653-6981
Los Angeles, CA 90048

Contact: Scott Kapp

MATCHBOX TOYS

141 W. Commercial Ave.  201-535-2600
Moonachie, NJ 07074

Contact: Andy Gatto

MICRO GAMES USA
216 Oxford Ave.

Los Angeles, CA 90004
Contact: Isaac Larian

MILTON BRADLEY

443 Shaker Rd.

E. Longmeadow, MA 01028
Contact: Monica Guerra

213-387-0214

413-525-6411

NASTA INDUSTRIES
200 Fifth Ave.

New York, NY 10010
Contact: Loren Taylor

212-929-8085

NELSONIC INDUSTRIES, INC.

33-00 Northern Bivd. 212-361-7720
Long Island City, NY 11101

Contact: Karen Weiss

PLAYTIME PRODUCTS

1107 Broadway, Suite 210 212-741-7222
New York, NY 10010

Contact: Ben Morse

Plush Dolls

Mylar, Latex Balloons w/Digitized Images;
Punch Balls; Playballs

PVC Figures; Pencil Toppers; Pencil
Huggers; Erasers; Whirly Toppers;
Pencils; Pencil Sharpeners; Magnets
w/Clips; Memo Boards; Magnetic
Organizers; Vinyl Dolls

Drinking Canteens

Beach Blanket Anchors

Puffy Stickers; Sticker Albums & Bubble
Toys

Water-Activated Bagatelle Games; Target
Sets; Plastic Bowling Sets; Bop Bags; Ring
Toss Game; Bean Bag Game; Non-Electric

Playing Cards

Mini Die-Cast Cars & Trucks

Walkie Talkies

Trophy Figures; Board Games & Puzzles

Wind-Ups; Mini Clip-On Speakers;
Stamper Playsets; Magic Viewers;
Collector Buttons

Game Watch

Battery-Operated Electronic Pinball
Games, Cassette Recorder & Radio;
3-D Molded Plastic Wall Hangings

PLAID ENTERPRISES

1649 International Bivd. ~ 404-923-8200
Norcross, GA 30091

Contact: John McDonald

RAMAGON TOYS

618 N.W. Glisan St. #205 503-224-5970
Portland, OR 97209

Contact: Richard Gabriel

SPECTRA STAR KITES
13215 Louvre St.
Pacoima, CA 91333
Contact: Frank Alonso

818-897-2979

SUNCO PRODUCTS, INC.

1135-F Centre Drive 714-594-1950
City of Industry, CA 91789

Contact: Lily Li

TIGER ELECTRONICS

980 Woodlands Parkway ~ 708-913-8100
Vernon Hills, IL 60006

Contact: Randy Rissman

VIEW-MASTER INTERNATIONAL
8585 S.W. Hall Bivd. 503-644-1181
Beaverton, OR 97005

Contact: Gary Evans

VIDEO ACCESSORIES

A.LS. INDUSTRIES
1942 W. Artesia Blvd.
Torrance, CA 90505
Contact: Richard Smith

213-532-9262

AMERICAN HERITAGE
230 Fifth Ave.

New York, NY 10019
Contact: Stuart Paul

212-679-5060

ATHLETIC BAG COMPANY

2020 Industrial Circle 801-972-4866
Salt Lake City, UT 84127

Contact: Michael Herd

BESTAR

3171 Louis Amos
Lachine, Quebec 18T1C4
Contact: Robert Gingras

514-636-5588

CREATIVE POINT, INC.
4045 Cupper Court
Fremont, CA 94538
Contact: Richard F. Graham

415-659-8222

Cross-Stitch Patterns, Books &

Kits; Punch Embroidery Patterns,

Books & Kits; Unpainted 4-Color Stained
Glass-Style Cutouts Sold w/ or wo Paint;
Color N Stick Static Cling Decorations to
Paint; 4-Color Fabric Cutout Appliques for
Apparel; Iron-On T-Shirt Painting Patterns;
Fabric Paint

Super Mario Bros. Building Sets

Kites; Yo-Yos; Windsocks & Gumball
Banks

Beach & Pool Inflatables

3-D Non-Electronic Skill & Action
Games

Viewmaster Reels & Projectors

NES Cartridge Holder Made of Wood; NES
Cartridge/Accessory Holder wDrawers
Made of Wood; NES Plastic Flip Cartridge
Holder; Game Boy Carry Case/Pouch

Wooden Folding Tables & Trays

Carrying & Storage Cases for the
NES Only

Wood Laminate Game Cabinets and
Tables; Children’s Beds; Night Tables;
Desks; Bench; Chest

Cartridge Holder w/ Patented SRM
Eject System (Made of Plastic)

CURTIS MANUFACTURING COMPANY

30 Fitzgerald Dr.
Jeffrey, NH 03452
Contact: Penny Nichols

603-532-4123

DYNASOUND ORGANIZER

1775 Old Hwy. 8, Ste. 109 612-635-0828
New Brighton, MN 55112

Contact: Gary Jacob

HELLER DESIGNS, INC.
41 Madison Ave.

New York, NY 10010
Contact: Alan Heller

212-685-4200

Plastic Game Cartridge Caddy; Hard
Plastic Storage Case for Game Boy &
Cartridges

Video Game Organizer; Plastic Game
Cartridge Holder w/Dust Cover Lid

Audio Rack for NES Game Cartridges made
of Vinyl Coated Steel




LICENSED PRODUCT PROGRAM

NEXOFT CORPORATION TARA TOY CORPORATION
11105 Dana Circle 714-373-2054 Portable Hard Plastic Carry Case for 40 Adams Ave. 516-273-8697 (Carry Case for Game Cartridges
Cypress, CA 90630 Game Boy Hauppauge, NY 11788
Contact: Cliff Slobod Contact: Don Pearlstein
PRIDE PLASTICS, INC. TARGET PROMOTIONS
6320 Caballero 714-739-7102 Plastic Case for NES Game Cartridge P.0. Box 1693 213-458-2152 Nintendo Lending Labels for Game
Buena Park, CA 90620 Santa Monica, CA 90406 Cartridges
Contact: Dan Scheuer Contact: Walter Littenberg
SUNCOM TEAK-TECH
290 Palatine Rd. 708-647-4040 Plastic Rolltop Game Cartridge Holder P.0. Box 670234 214-638-3017 Teak, Oak or Other Hardwood Rolltop
Wheeling, IL 60090 Dallas, TX 75367 Cartridge Cabinet
Contact: Marino Cecchi Contact: Richard Chalk
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WHEN IT COMES TO GAMES,
THE MORE THE MARIO.

Get ready because the Nintendo® game library Man 3,3 and The Hunt for Red October.™4

is growing by leaps and bounds. In fact, we'd need 5 But we're growing in other ways, too. Today
more pages to show you the more than 100 new over 23 million homes have the NES.™ Two million
titles being introduced in the second half for the people use Game Boy and its 25 game paks in and

Nintendo Entertainment System® and Game Boy™  out of their homes. And these numbers only get
And while quantity is important to us, quality bigger and bigger all the time.

always comes first. Just wait until you see the So if you want to do some growing of your own,

fantastic games coming up for play on the stop by the Nintendo booth #7146-7158 at CES.

Nintendo Entertainment System? Games like Final Because when it comes to your business suc-

Fantasy,™! StarTropics,™ The Simpsons,™2 Mega cess, the more the Mario.

Nintendo)

1 TM and © 1987 Square 2 TM and © 1990 nNow YOU'RE PLAYING

Twentieth Century Fox Film Corporation. All Rights Reserved. wIiTH PpoweER/r TM and ® are trademarks of Nintendo of America Inc.
3© 1990 Capcom 4 TM and © 1990 Paramount Pictures © 1990 Nintendo of America Inc



