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1. Is there a prOblem In the number Of tv vIewers?

size of tV audiences = no problem

worldwide Olympic audience (source: nielsen institute)

2. where dOes the prOblem lIe?

➝ median age of viewers (Us audiences. source: nielsen institute)

➝ Channel fragmentation and content

3. what Can be dOne tO attraCt yOunGer vIewers?

sports-wise:

•	 implementation of format changes by the international Federations 
(iFs), e.g. Basket 33;

•	 introduction of youth-oriented sports like snowboarding in the Win-
ter games or BMx cycling, which made its debut in Beijing;

•	 Creation of the first summer Youth Olympic games for 2010.

platform-wise:

•	 Make the games available through different platforms (tV channels, 
radio, websites);

•	 encourage participation and user-friendly channels;
•	 Organise an innovative marketing campaign with athlete/audience 

interaction.

4. suCCess faCtOrs

•	 Minimise restrictions on what can be watched online;
•	 eliminate restrictions of access in some countries;
•	 eliminate the need for special or pay-software;
•	 Control athletes’ rights agreements that restrict their public exposure;
•	 eliminate obstacles to new-media-style coverage: podcasting, video-

podcasting and other forms of citizen media.

“technology is the key enabler for the Olympic games.”
alexander Vronski, technology Vice-President of the 2014 sochi Winter games

“new media can engage nations.”




