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CO.VIl'AltE a iiarc with ;« lorloiso —that shows the differ- 
enee in lH;aling-s|Joe<l between Evcreatly Raytheon 
type 22T and 227 tubes and lite old-style. 45-seeond 
tubes with which many radios are still hem<i equipped. 
I nlike the hare in the table. 4-pillar lubes not only 
fie I off in front, but hold their lead through every 
phase of performance. 

New radios with slow-heating tubes arc never new 
in performance — handieapped from the start. Ever- 
eady Raytheon heater-type tubes have always given 
qniek action. It is impossible to gel an old-style one 
there never were any! 

NATIONAL CARBON C O M I'A N V , I is . 

General Offices: New "\'ork, N. \. 
Branches r Ctiira^o Kansas City INew^ ork Sim (■'raneiscit 

nml Gnrlmn f nil af I'nintt ( itrhiilf 

EVE READY 

RAYTHEON 

TRADE-MARKS 

4-PILLAR RADIO TUBES 



Brunswicii's Complete Line... 

BRUNSWICK'S MERCHANDISING PLANS 

V W? • ] 
j Iv 1 1 •: . 
Wf/ : ^ 
p-; 
m * \ 
r 

pi 
p^i 

ImHTic 

will I'lmquvi' Onlni/'s juh and 

aialia lomoi'raa 's solas vasiar 

and still ntora pratitahla. 

.>l<Hl4kl 2.7—K22r» coiii|»l«kl«k 

.Sli4»ri :i>ul liviiu \% ;i> •• r«k<'«kl\fr 
I I 

JjSTtLriO e«»ll||ili>l4k 

ill 

i loRI'j Bi'unswicU Raduts will l>c sold 

lliis year than ever l»efoi»e.. . Ad vitnce 

ocdt'i's fort1 oasl this . . . And dcalei's wli<» 

concentrate on (lie eooiplete Brnnswicdt 

line (s>39.5D lo will maUe yi^ealei* 

peolils llian liceetwfoi'c . . . If our 1932 

noma. 2.i..,iii};iiii1(v .iii.iix-t 
of Imii ^vattuit... liniiiwSw:i<'k'^ mi- 
(•umiu- arliiiAi'iiichI in rabinrl and 
rhasMs IL'crii r.s l>ro:iii« 
rusts on low-wave lea^llt or long- 
wave leiiglli rMialiling iimts lo 
" li^len-ia" on |irogruins broiidi-a^l 
iinyu here on iln- lace of llie iMi'lli... 
I f-liihe Snin'rlnifi'oil v ne. all mod- 
em r:nlio devrlopments inei^ipor- 
ated.List |»riee.eoiii|dete "■* 
wilh ISniiiHWiek Tn lie- ' ^ 225 

mercliandisinjV and sales plans have not 

| | # ■ jdelc witli Jiruiiswick -ik 
yet heen presented ti* you — write!.. . ★ ★ inhrs . . . . 

>I€UU{|- I I ...Table model or 
midget type. Com pact 7-hibe .Super- 
beteroflym* eireiiil wilh llu- lale.-t 
Screen (jiiil. Variable-Mn. and 
I'r II lode I II be-...9" I )y rillJII if Speak- 
er, 1 ni-Selector, Color Tom; Con- 
trol. Lull Hange \oliitiie Coniixd. 
I nrrrt Tn Jie Tuning tlouden^er. 
Cower Delerlor. l.isl I'riee, eoin- 

★ ★ ★ 

ISKtuNSft n.-K H ADJO (.OKroliATION Divhiuii uf II unwr Htos. I'irimrs. Inc. MW TO UK. ClITC AGO, TO UO IN TO 

Vi.-dl our evhibil al tbe R:idio-Kbkelriea[ \\ orbr- Fair. jVlndi^on Square Cardni. 
[New York, Seeiion C Routlis 5-7. Sepl. 21-2b iiielusive. 

BRUNSWICK RADIO 

IIhiIiG Iti-liuEIhk. Scpcmiisi, IH-iI Vi»l II \<» I'liM'-httt momoly. M^Craw 1IS11 I'liiilistiliu! l ompany. Inr Tenth Amnir ill Tinny uxili street New >'.'TR n > I at year. '>!, (o I- !•(•' ■ "KV. Krc-n-l ■ -tei.n.I • l.o • umior Am U in 11)21,. fit the IV-i Ollic,- ,it Ww V'Mk V Y., niulei On \rl •<■ O ('Ulir.a In I - 



CT FEB 

SEPT 

ft ^ 
VPR 

|«| 

ggS 

saif®^ 
WMmI® 

HSS! 

'ust in Time 

IN October, vacations over, people 
once more interested in indoor 

sports, radio again comes into its own. 
Static declining, holidays ahead, new 
million-dollar programs on the air— 
this is the time to stock up, wisely 
but well. 

JUST in time to help you do it. 
Radio Retailing presents its 

annual Specifications Number (sev- 
enth successive year). In addition to 
a complete, accurate description of 
tubes, consoles, midgets, short-wave 
sets and automobile radios offered by 
American manufacturers, other home 
entertainment products such as Tele- 
vision, Home Talkies and Automatic 
Musical Instruments are included in 
this bigger, better service. 

WATCH the mails for the Octo- 
ber issue of Radio Retailing. 

It will be so valuable one of your 
competitors may bribe the postman. 

MANUFACTURERS: 

If you have not yet received a 
questionnaire form for our annual 
Specifications Issue, write for one 
immediately. 
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No- 19 Superheterodyne 
Receiver. Mahogany filiiali. 

No. 20 Superheterodyne 
Receiver. Walnut finish. 

No, 2 5 Superheterody 
Receiver, Walnut finish 

© 

■1 

THE radio line which yields the most profit per unit 
sale is the "life line" for your business. 

Stromherg-Carlson Receivers have a unit sale high 
enough to pay your direct sales cost, credit work, 
delivery charge, and general overhead with a PROFIT 
MARGIN in addition. 

Stromherg-Carlson Receivers also have high public 
acceptance, (nearly everyone will admit their prefer- 
ence for a Stromherg-Carlson) and now, for the first 
time, the price range begins within reach of practically 
everyone's purse. 

These are the reasons why many a dealer today is find- 
ing the Stromherg-Carlson line his economic salvation. 

Distinctive Strombor^-Carlson Consoles from $175 to $375. 
The Multi-Record Radio, (automatic radio-phonograph 
combination^ electrical), $660. (Time prices, complete with 
tubes, Kast of Rockies,) 

STROMBERG- CARLSON TELEPHONE MFG. CO., ROCHESTER. N. Y. 

CONCEALED RADIO. Phis fall, Slromberg-CatIson dealers nvill bare 
Concealed Radio, as 'well as regular Furniture Radio, both Remotely 
Controlled to offer the public. Architects and builders hare been 'waiting 
for this development. Models 12, 14, 22, 2y, are units of this system. 

& 
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No. 26 Superheterodyne 
Console with phonograph 
option. Walnut fmish. 

No. 2 7 Superheterodyne 
Receiver. Solid t 

No. It Mulli-Record 
Radio. Solid walnut. 

■  -inc ^nmnniTif r-"**" ! ' v. ■ ■   / , '' ■ : * MAKERS OF: VOICEs»ANSM|SSION!ANl>. VOICE:S!EaPJ10NMWJARATUS;fOR;MORE ;THAW;THI(lTy-FIVE^EARE 
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Swell Vour PROFITS the year 

aroun d . . . sell the NEW 

STEWART-WARNER 

Home Movie Camera 

The new Spring-driven STEWART-WARNER Home 
Movie Camera has been universally accepted by the 
established 16 mm. camera trade as the greatest value of 
its kind ever put on the market. 

Only $50! Yet this home movie camera has built into 
it, feature after feature heretofore obtainable only in 
high-priced, semi-professional cameras—and it takes pic- 
tures comparable with the best of them. 

Interchangeable lens mount—exclusive simplified lens 
adjustment—four speeds, including s-I-o-w motion — 
audible film counter as well as footage meter — just a 
suggestion of the amazing value you get here. And in 
a camera that weighs only 2 lbs. 10 oz., the lightest weight 
camera on the market. And that, moreover, is so abso- 
lutely simple that anyone can operate it. 

The Stewart-Warner Camera is no TOY! It is the first 
and ow/y strictly high-grade 16 mm. camera designated to 
meet popular needs. Its price and quality are made pos- 
sible only through the tremendous production facilities 
and the 25 years of synchronized gear experience utilized 
by Stewart-Warner in creating it. 

Thousands, tens of thousands of people in every locality 
throughout the length and breadth of this land, as well 
as the camera trade in general — all have been waiting 
for the simplified operation, quality of workmanship and 
results, and the low price which ONLY this camera affords. 

Here's a red-hot item for you as a radio dealer. Heads 
the new Stewart-Warner Line of Home Entertainment 
Equipment. Has tremendous sales possibilities—is a sure 
profit-maker ail the year. Requires no added overhead. 
Further utilizes your present sales force. Sold by simple 
home and store demonstration. Backed by a great name 
—and by heavy national advertising. 

Get in on the ground floor! Write for details of camera 
and franchise. Send the coupon NOW. 

STEWART-WARNEE CORPORATION, Chicago, 111. 
Your camera proposition might interest us. Please send details. 

Name  

Sfrfft        

City State  

HOLLYWOOD MODEL—With every essential 
(or takins perfect pictures —complete with sporty 

leather-bound, waterproof carrying case 

ISO 
IS 
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I f you want faster turnover, 

display merchandise advertised 

in THE AMERICAN WEEKLY. 

This great magazine brings that 

merchandise to the attention 

of 5,500,000 families, or nearly 

twice as many as are reached 

by any other publication. 

THEAMERICAN 
Greatest 

Circulation 
in the World 

Main Office: 959 Eighth Avenue, New York City 

Branch Offices: Falmolive Bldg., Chicago . . . s Winthrop Square, Boston . , . 753 Bonnie Brae, Los Angeles . . . 222 Monadnock Bldc., San Francisco 
(1-250 General Motors Bldg., Detroit . . . 1138 Hanna Bldg., Cleveland . , . 101 MARrETTA Sr., Atlanta . . . International Okficb Bldg., St. Louis 
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Qfiick Tur/wver- Quukf/udhj tyofit 

ADIO dealers, in inareasing numbers, are find- 
ing tbe REGAL Washer a new and very accept- 

able money maker. The REGAL sells quickly be- 
cause it is easily an "over a hundred dollar value" 
—and each sale brings you a good, husky PROFIT! 

The REGAL is the only washer, with a LIFETIME 
GUARANTEE, the only washer, at or near its low 
price, with an Outside Control, a distinctly high- 
priced washer feature. 

The REGAL Washer, furthermore, has a SUB- 
MERGED Agitator—the easiest washing principle to 
sell in $165 washers, certainly the easiest to sell at 
$59.50. 

Other Features that make the REGAL Washer easy 
to sell are its nationally advertised Lovell Wringer, 
large Porcelain Tub, Direct Drive, Westinghousc 
Electric (or Briggs-Stratton Gasoline) Motor, Durex 
Oilless Bushings (made by General Motors) and 
Bassick Casters. 

Order a sample REGAL Washer today. We will 
furnish you with our complete Resale Service, which 
includes advertising and display material that will 
sell REGAL Washers for you quickly. Mail coupon 
below and you will receive a reply by return mail. 

GRINNELL WASHING MACHINE CORP. 
GR1NNELL, IOWA 

REGAL 

57 

m 

The REGAL with BRIGGS STRATTON 
4 Cycle Gasoline Motor $99,50 

There is a big marker for the REGAL 
Washer equipped with the famous 
-(•cycle BRIGGS-STRATTON Gaso- 
line Motor, Easy to operate. Easy 
to self. Retail price (with a good 
PROFIT to you) only S99.50. 

GRINNELL WASHING MACHINE CORP. 
Grinnefl, Iowa, 
Rush me 
New improved 
REGAL 

Store      

Address 

Attention 


