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There were roughty 2,500
headlines in Bittboard this
year. Which stories will
uitimately have the most
meaning? We state, Jou
debate. By Billboard Staff

Stori

10

pOf

TheYear

) Artist M
[t wasn't like artists hadn't left the major-label fold before. But with Madenna
Jumping from Warner Music Group (WMG) for Live Nation, Radiohead ditching
EMi for the Internet and Nine Inch Nails bucking Universal Music Group (UMG)
in favor of . . exactly what remauns unclear, 2007 seems destined to be the last
year in which a major-labe! artist fulfills a coutract and doesn't at least seriously
consider options. Factor in Paul McCartney leaving longtime U.S. home Capitol
for Starbucks and the Eagles’ top-selling release sold exclusively through a part-
nership at Wal-Mart, and you start to understand why the mainstream media had
such a field day with the trend

This may be one case where the pundits aren’t grossly averreacting, though
According to carlier reports in Billboard. Wal-Mart purchased a guaranteed 3 mil-
lion copies of “The Long Road oul of Eden,” the Eagles' first studio album in
nearly 30 years. The act has already sold nearly 2 million copies of the album
since its Oct. 30 release, vindicating all parties in that deal. But 1n this day and
age of dectining album sales and diminished expectations, who wouldn't jump
at that kind of upfront commitment?

Worldwide, record labels are rethinking their artist contracts, with 360-degree
deals that yield a cut of fouring, merch and other nontraditional revenue streams
for labels. These changes can't happen soon enough.

‘The major labels are facing two distinct challenges on this front. On one hand,
such partners as Starbucks or Wal-Mart can afford to spend on big-name artists
and position it as more of a branded entertainment opportunity than a revenue-
generating bonanza. Meanwhile, as the cenlracts of artists continuc to expire,
therc may be even more of a migration of legacy acts to previously unthinkable
scenarios. Would you like a Britney with that Happy Meal?

Sales Tank
As 2006 came to a close, there
was talk that the end of the
music industry's bleeding was
in sight. After ali. album sales
rallied to close the year down
only 5% compared with 2005,
and after four consecutive
years of decline, some thought
the worst might be over. Then

DRM [
Realizing that their insistence on dig-
ital rights management handed Apple
the keys ta an online revenue king-
dom they should have controlled
themsetves, major Labels are rethink-
ing their approach. This year EMI
dropped DRM framits entire catatog
and UMG testing its removal from a
majority of new front-line itles. Al-

January came. X

sales weeks didn't (see Over the
Counter, page 159} Factor in
slowing digital growth, and

most every g
ing to compete with iTunes, most no-
tably Amazon's, are now insisting on
selling digital tracks DRM-free to en-

y
cepts that the muslc business’
future remains TBD.

ive Nation
ic. : tetmaster

Their tenuous relationship
came to light when an internal
Ticketmaster memoabtained by
billboard.biz noted that the con-
tract between the two would

suretheir u
with the iPad Look for the emergence
of amore flexible watermarking and
fingerprinting system to empower
social networks and widgets to traf-
ficintunes.

t ehwyeqss Hot,

This fall's Hannah Montana tour be-
came the unlikely catalyst for wide-
spread scrutiny of the secondary

1ynot end
of 2008. Now Ticketmaster is
preparing to move forward
without a client that sources
say represents more than 10X
of its revenue and upwards of
14 miltion tickes annually.
Live Nation has beensetting
itself up to handle ticketing
throughacquisitions and ramp-
ing up livenation.com. white
millions of dollars in service
charges and rebates are at
stake. more likely driving Live

market, as un: parents re-
Geived arude neroduction to today’s
concert business. Turns out mom and
dad den't like it when tickets that
don't exist or shows that aren't even
on sale yet are being offered at sec-
ondary sites like StubHub or eBay,
Upset tweens and legal eagles
notwithstanding, it wilt be

artists, tired of watching profits

g0 toindustry parasites, that will
ultimately bring about a revamp-
ing of the secondary ticket market.
Morn and dad need still beware: The

Nation"
ticket-buyer intelligence and
data, and the inherent value in
marketing and sponsarship
they hold. Meanuwihile, Ticket-
master continues toexpand into
international markets (includ-
ing China) and increaseits lever-

end result may be higher ticket prices
as the primary market maves its pre-
mium pricing more in line with what
the secondary market has shown
consumers wsill pay.

The iPho
onnects

K i

hone,” the

as wellas a ticketing service provider.

EMI Sold
‘When news broke in AUgUst that equity
investors Terra Firma purchased EML, it
ended years of speculation that the
major would merge with WMG. It alsa
raised a million questions about the
methods that would be used by bot-
tom-line-focused outsiders to secure

iPhone's marriage of iPad and wire-
less phone did more than Just let
users play iTunes files between calls
{see Digital, page 28). .
Apple forced the In-
sular mobile indus-
try to open up is
tightly  controlled
wireless networks to
outside applications
fash-

top-bi
200%-400%. Current mediaspeculation  ion that more resem-
focuses an Increased of
the publishing catalog. stashed back-
endcostsand ingof  more

For media companies, this means
to make mobile

distribution. In other words, it pramises
tobe a 2008 worth watching.

content easier to use—which is all
they've ever wanted.

FA Hai lly
in j'catn .
ile-Trading Suit
Suing music fans may not go down
as the strangest PR mave of all
time, but there's no debating this:
Labets hit their mark in the first
peer-to-peer (P2P) file-sharing suit
to reach trial. Twelve Minnesota ju-
rors awarded labels $220,000, find-
ing Jammie Thomas liable for in-
fringing 24 recordings she made
available via Kazaa—a sample of
the 1,702 files that the labels' inves-
tigators detected in her “shared”
folder and chose to use as evi-
dence. Afterward, some people
called it a sad day as one of the
industry's "best customers” was
found liabie: Thomas claimed she
buys more than $200 in CDs every
year. Others questioned how steal-
ing so many tracks could make her
a “best customer.” Did she attend
1,702 concerts?

Kanye W
Sp-Catled
20o0waown
Amidst rap sales declines that out-
paced even the overall industry's
"7 downturn, Kanye West's 957:000
first-week sales for "Grad-
uation Day” proved that
when the right artist
} puts out the right album
at the right time, fans
still respond As for the
much-ballyhooed street-date
battle with 50 Cent? Not only did
West dwarf the first-week total of
691,000 for “Curtis,” but as of this
issue. leads the sales tally by more
than half a mitlion—and is still sell-
ing 25,000 copies per week, accord-
1ng to Nielsen SoundScan.

fu bB’shers
ay Dirt

Publishers have generally worked in
the shadow of labels when it comes
to pursuing unlawful P2P services.
Althaugh publishers were part of
the case against Grokster that
reached the Supreme Court in 2004,
indie publishers really hit pay dirt
for the first time this year when Ber-
telsmann settled with Harry Fax
Agency affiliates over the media
giant’s investment in original P2P
service Napster. Since every major
publisher except Sony/ATV Music
previously settled their claims,
there was more of the $130 million
settlement to share among the
“class” members. .

Hit

Areal

NEWS

Tunes digital music store or iPod player.

the

Apple's

Ringles—a combo ringtone/siny\e soid in record
| stores—finally see a release date.  warner Music Group merges with EML.L |(mpatais

successful In its chailenge 1o the Sony-8MG merger. - Liniversal Music Group—fed up with

T DION'T
mHAPPEN)

Tunes' fixed pricing and ack of interoperability—pulls its music from the digital store.
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ACROSS MHE CLOBE
FROM AMERICA 1O
MAMA AFRICA, WE'RE
BLOWN AMWAY BY YOUR
VISION, HUMILI'MY AND,
TIRELESS WORK ETHIC.

WORLD MUSIC AWARDS
BEST SELLING MALE R&B ARTIST

BEST SELLING AFRICAN ARTIST
BEST SELLING INTERNET ARTIST

BILLBOARD #1'S
#1 HOT 100 ARTIST

#1 HOT 100 MALE ARTIST

#1 HOT RHYTHMIC ARTIST

#1 TOP ARTIST

#17TOP MALE ARTIST

(HOT 100 AND TOP 200 COMBINED)

AMERICAN MUSIC AWARDS
FAVORITE MALE ARTIST
{SOUL/RHYTHM & BLUES)

MUCH RESPECT ON
YOUR MUCH-DESERVED
ACCOLADES

STEVE, MEL, SYLVIA, ANDREW
AND YOUR UNIVERSAL/SRC FAMILY

2% ey wwerinoos. WWW.AKONONLINECOM  SBOEEn,  comvommrocs o



hype/buzz and traffic.

The reason 15 Web 2.0. The ability of these
networks to virally connect mithons of ike-
minded individuals have virtually everyone
rethinking how content, advertising and conn-
mumication will take place online.

The potential for these networks was per-
haps best llustrated by 1Like, 2 small music
application that lets users share lists of fa-
vorite artists and highhight what concerts
they're gomg to attend. After amassing about
3 million use1s on its own in eight months,
itdoubled its base in three weeks after Jaunch-
g a version of the service on Facebook.

Now, VC sources say they are nundated
with pitches from every Tom, Dick and Harry

Digital Music Investments Flowed In The
Social Networking Realm By Antony Bruno

Want to know where the buzz s n the digital music space®
Just follow the money.

Although ventme capitalists and other investors may not be
throwing around the kind of cash that we saw during the Inter-
net bubble heyday, funding activity 15 back m a big way Butas
this year shows, the bets are gelting tighter and smarter as in-
vestors seek Out maxrmum return on mmmum risk

Overall, relatively hittle money was invested m music-specific
technology plays The music industry, and the disruptive digt-
tal space in particular. is just not an attractive target these days
for several reasons

“People are not that interested froma VC perspective in music
investments in general,” says David Goldberg, former GM of
Yahoo Music and currently an entreprenenr-n-residence at
Benchmark Caputal {see 6 Questions, this page). “There are a
lotof cornpanes beng created, but that's not necessanly a good
recipe for VC investment. Rather than an interesting product,
youwant ta see something that's geing to be a full on business.
Tdon't think you'll see VC stepping out n a big way and do sig-
nificant funding rounds until things have a bit more traction

But there are a host of technology plays receiving sigmficant
funding that have a music industry impact. Soctal networking
services, widgets, mobile efforts and the like are all tools the
‘music industry 1s lookng 1o use

‘Tracking the funding activity 1n the broader technology ndus-
try 15 like counting stars, but applying a digital music filter to 1t
reveals some clear trends that tell an interesting story for the yeat.
Followng are the major categories at play and how they fared.

3

Social k ervices and

with a line of code and a widget. And the
money 13 flowing, to the providers of the so-
c1al networks and the applications being de-
veloped for them.

Bought for $280 million (music fo-
cused social network). Acquirer: CBS
Facebook: $240 million {social networking
service). Investor: Microsoft

Ning: $40 million {white-label social network
service) Investor Allen & Co

Clearspring: $15.5 million (widget syndica-
non service). Investors Steve Case, Ted Leon-
s1s and other umdentfied parties
Dappleganger: $1¢ million {teen-focused vir-
tual world). Investor ComVentures

ns: Buzznet {social network.
$6 nullion), Qloud {Facebook music app. $3
mllion), uPlayMe {music based social net-
work, undisclosed). Gydget {music promo-
tion widget, undisclosed). Nabbr {music
widget, undisclosed), RockYou {music widg-
ets, undisclosed), MixerCast (music creation
widgets, $2.6 million)

Notable

Licensing concerns are the primary culprit behind the slight
money flow to music-specific services these days.

On one hand, there are simple cost concerns. The licensing
fees that digital music services have to pay labels for their content
1s 2 major capital expenditure that many VCs look upon 4s uneco-
nomic considering the price pressure involved with competing
against free peer-to-peer (P2P) pirate sites VCsand other investors
arc looking for {icensing rates to drop, or at least become more
flexible, before dedicating too much more money to the space.

On the other hand, the legal status of much digital music ac-
tivity remains unclear. VCs are still singing from the lawsut
agamst Hummer Winblad Ventures for backing Napster i the
early days, As long as investors have to weigh any risk of a po-
tential lawsuit, the wallet can be 4 bit tight One firm bucking
that trend 15 Sequoia, which has invested in legal dartboard
YouTube as well as imeem, which earher this year faced a 1ash
of lawsuits before some last mnute settlement deals.

That said, there is money to be made. The big winners here
Slacker: $53.5 million (ad-supported/subscription personalized
Internet radio). Investors: Centennial Ventures, Rho Ventures
MySirands: $25 million (music recommendation service). [n-
vestors. Dabague, Sequel
2. $20milbon {customized Internet radio and music rec
ommendation service). Investor. Crosshnk Capital
Ruckos Networks: $10 mullion (ad supported subseription serv-
1ce for university networks). Investors: Anschutz Investment,
Columbia Capital
ntent Mediaiworks: $10 million (legal P2P music disaribunon).
Investor. Bertelsmann Digital Medta Investments
Notable mentions: The Filter (music recommendaton site, $5
mithon), Lala (CD trading, Internet radio and online sales
wldgels $5. 7 million), AimeStreet (variable pricing service,

making
(called widgets) for them were the clear winners this year by al-
most any measure you want to appl dollars, press

from Amazon), Project Playhst (music

Money
Talks

/6 QUESTIONS/ Digital Music Guru And
Investor David Goldberg On The Year That Was

“Entrepreneur in residence” at early-stage mvest
ment firm Benchmark Capital, David Goldberg 1s a digital music
pioneer. The former Capitol Records exec co-founded Internet
streaming music service Launch Media and served as its CEO
until Yehoo acquired the company in August 2001.

He stayed on as GM of the Yahoo
Music division, guiding the com-
pany though the launch of subscrip-
tion service Yahoo Music Unlimited
This spring, Goldberg left for Bench-
mark to evaluate consumer media
investments, notably, he was in-
volved with the funding of Facebook
music widget Qloud.

This year saw a surge m the num-
ber of digital music startups entcring the field, with a somewhat
measured response by the venture capital community. Goldberg
took a few minutes to reflect wath Billboard.

With all the startups that entered the digital music space
this year, what do you look for?
A lot of it 15 about the pedple, the management team Your're see
ing people with a lot of experience starting these things

This year you invested in Qloud, which s ted by an interest-
ing mix of former AOL and major-label executives. Which back-
ground is more important to you—record label ar technaiogy?
Both. If1t's purely label people. 1t's lough because they don't have
the use1 expertence you want. But people with 4 pute tech back-
ground generally get themselves 1n a lot of trouble because they
don’t understand how the licensing works. or they're just naive.

This year Warner Music Group helped to fund UPlayMe and
Universal inAmp’d. What do you
Labels getting into the investment game?
1s making a $5 million mvestment in something that turns into
3$50 rllion going to save their business? No They're not gomg
to get in on the best deals, because those will attract the big VC
and they won't need the labels. But 1 it's to learn and work with
some really smart people as they rethink their business, I think 1t
is a really smart strategy.

The Last of the originat N
Does copyright uncertainty discourage you from investments?
There's a real question about these things that are probably rlle-
gal but getalot of traffic, and then get label deals. Imeem was one
of them. It follows the YouTube model where it’s like, “Oh, we'll
just figure 1t out later.” As a startup, you can take those risks, set-
tleand get licenses, Now 1t's a question of whether they can build
abusmess based on the license deals they have to make.

But can you take that risk?
The Napster lawsuit was not a good expenience if you were a ven-
ture capitalist We have hundred ayear
to us, but you have to ask 1f you really want to take that risk.

f compan

g?
A la carte digital download services. I'm still a bat skephical that
that's 2 viable business. Mabile music as a whole has been a com-
plete bust. Anybody in that space is not domg particularly well . . .
[and] helping unsigned artists sell their music is not a particularly
g00d business. —AB
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22 UTENGS PRA VILNIUS, LITHUANIA 13 2 BIELEFELD, GERMANY
B oo restvar KALININGRAD, RUSSIAN FED. 14 a BASEL, SWITZE
24 ARENA POZNAN, POLAND 18 5 a,
n EPERNAY, FRANCE 17 .
n DiJON, FRANCE 1. 7
20 ODENSE, DENMARX ®
21 ECKERNPOROE, GERMANY 11
1 MALAWION CASTLE OUBLIN, IRELAND 14
4 TOWEROF LONDON FESTIVAL  LONDGN, ENGLAND SEPTEME! 1
& Y sauARt 20 HALLENSTADION ZURICK, SWITZERLAND 17
7 BOSPOP PESTVAL ?
s viLooRoME o R 19
10 AUDITORIO 2 LOTYO SPORTS CENTRE ANTWERP, BELGIUM 21
11 AUDITORIO 3 s zENTH PARIS, FRANCE 22
13 FESTPLATZ s OLYMPlANALLE MUNICH, GERMANY 24 QENEVA, BWITZEALAN
14 WEISEN FESTOVA & aRsNa LEIPZIG, GERMARY 26 PATINOIRE BOROEAUX, FRANCE
QRpEUss ruaTivaL a NURNBERG, GERMANY 27 LEzEWITH GLERONT FERRANO, P!
” 10 BRFURT, GERMANY 26 WESTHALL KA TR AT, WETRERLANDS
W Morono 11 KoL aERmANY 20 wMn AMSTEAD M, NETHEALANDS
0 LIVE AT SUNSET PESTIVAL 12 AN NETHERLANDS
3 eKeRs cONVENTION 13 M cempny
» N MAESTRO PADILLA 18 Raany 1 FRED Bgr. CENTRE HILLEROD, DEMMARK
Bt 18 ERMANY 2 TRAN AARHUS, DENMARK
@ BULLRING LORCA, SPAIN 18 RAMBURG, GERMANY 4 vAERKEY
20 FESTVAL O LA CITE CARCASSONNE, FRANCE 20 HANNOVER, GERI & SAAKU sULANAL,
31 PLAZA DN TOROS PALMA, MALLORCA, 3PAIN 21 BERkAUSEN: GRRMANY 7
23 FRANKFURT, GEAMANY °
28 MANNHEIM, GERMANY 10
2 BONMONT FERTIVAL TARRAGONA, SPAIN 26 RENA TRIER, GEAMANY 12
3 SOMONTANA FESTIVAL BARBASTRO, SPAIN 26 SCHLEYEAHALLE STUTTGART, GEAMANY 15
& rEsTvAL MARCIAC, FRANCE s owos LoNGon, EWCLAND

CONGRATULATIONS ON AN INCREDIBLE TOUR AND AN INCREDIBLE ACHIEVEMENT — JOE COCKER OBE.
THANK YOU ROGER, RAY, LISA, IRENE, CLAY, WOLFIE, THE BAND, CREW AND ALL THE PROMOTERS FOR YOUR HELP OVER THE LAST TWELVE MONTHS.

BARRIE, JENNY, DORIS AND ALL YOUR FRIENDS AT

= International Agency and Concert Presentations
R[lm Unit 8, Utopia Village. 7 Chalcot Road, London, NW1 BLH Tel + 44 {0)207 586 3831 email info@marshall-arts.co.uk www.marshall-arts.co.uk
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TIMBALAND
#1 HOT 100 & #TPOP 100
HOT REB HIP-HOP

£1 HOT{100 PRODUCER,
#1,POP 100 PRODUCER

IKKEL STORLE!
TOR ERIK HE!

HOT 400
HOT R&B HIP-HOP

HOT R&B H|P-HOP)

HOT COUNTRY

p.

Your success, your talent, and your creativity

HOT 100
POP 100

’ ANTHONY. :
“ROMEO" SANTOS:)

HOT LATIN

CAP. Pictured are ASCAP mgrfibers on Billboard's Year-End Songwiter & Must be in Top 10 Hot 100, Top 10 Pop 100, Top 10 Hot R&B Hip-Hofs Tl 10 Hot Country, Top 5 Hot Latin or #1 posttion
tian or Hot Christian AG Songwiter charts. Includes #1 posmon on Bretiucer Charts if member @iso reeats songwiter criteria. Song charts based ompiled from Billboard's 2007 Year-End charts.




ASCAP Niembers!

have made ASCAP’s repertory #1 worldwide.

ASCAP Dominates
Year-End Song Charts!

9 of 10 Hot 100 Songs
9 of 10 Hot 100 Airplay
9 of 10 Pop 100 Songs
9 of 10 Pop 100 Airplay
9 of 10 Hot R&B Hip-Hop Songs
9 of 10 Hot R&B Hip-Hop Airplay
9 of 10 Hot Adult R&B Songs
9 of 10 Hot Latin Songs
9 of 10 Hot Latin Pop Songs
. 9 of 10 Hot Tropical Songs
e i 9 of 10 Hot Latin Rhythm Songs
S e e 9 of 10 Hot Digital Songs
9 of 10 Hot Christian Songs
9 of 10 Hot Christian AC Songs
8 of 10 Top Soundtrack Singles
8 of 10 Hot Country Songs
8 of 10 Hot Mainstream Rock Songs,
8 of 10 Hot Rhythmic Songs
8 of 10 Hot Digital Tracks
7 of 10 Hot Rap Songs
7 of 10 Hot Ringtones
6 of 10 Hot AC Songs

HOT 100 HOT 100
POP:100 POP 100

N

MARILYN BERGMAN | PRESIDENT & CHAIRMAN OF THE BOARD



The
Year In
Music &
Touring

2007

search engine, $3 million), Control Room (streams |
online, undisclosed)

Conventional wisdom is that the real money 1n the gold rush
wasn'tmade by gold miners, but by companies selling the min-
ers picks and axes. Below are the best of the pick-and-axe com-
panies of 2007,

Not the sexy, consume-facing companies like the prior two
categories, these behind-the-scenes companies provide the crit-
ical technology and business services required to make the

whole digital music space work in the first place.

They represent safe bets once a marquiee gustomer comes
onboard, and in many cases the customers end up taking on
the role of investor because it's cheaper than developing pro-
prietary technology,

‘he Orchard: Merges with Digital Music Group (value
undisclosed)

o Audio: Sold for $42 million (online musiclicensing). Ac-
quirer Getty Images
Tagworld. $40 million (social network-turned-back-end tech
for MTV’s Flu). Investor: Viacom

From Bankruptcies And
Closings To Layoffs, It Wasn't A Great Year For Everyone

B AMP'D The upstart mobile operator took a very content-heavy
pproach to competing with the major operators, It counted
Universal Music Group and MTV s two majorinvestors contribut
ing to more than $360 miltion raised. But deadbeat customers
{atmast half never paid their bilis) and subsidized services led toits
bankruptcy this summe
W BOLT.COM The reborn teen-focused soclaLnetwark had some n
novative music sampling and sharing features—too bad it didn't
bother paying the labels for it. UMG filed suit, and the inability to
ettlel on
acquisition offer by con shfellthr ecompany
has since gone bankrupt and ceased all operations

® SNOCAP Founded
by al Napster
brainchild Shawn Fan
ning, Snocap emerged
1n 2002 with grand plans of monetizing the peer-to-peer music
space via content Identification and filtering services. It won back-
& from Ron Conway, Morgenthaler Ventures and WaldenVC, and
inthat time secured partnership deats with alt the major labels, in
dependents and several music services like Imeen, PumpAudic
e.Ho
MySpace failed to make an impact. The company this fall Laid off
60% of its work force and is seeking abuger.  —Antony Bruno

SHAWN FANNING'S
Red Sox had a better
Agear than his company,

ng: $12.5 million, then sold for an undisclosed sum {software
for sharing m ia Wi-Fi). Investors: RedPownt Yenluies;
1DG Ventures Acquirer: Dell
Roualty Share: $10 million (digital collections firm). Investors:
Bertelsmann Digital Media [nvestments, Trident Capital
Notabl ons: SonicBids (online gig finder, $4.5 million
from Edison Venture Fund)

The mobile technelogy world can be so confusing that there are
a number of VC firms that spectalize 1n jusl that. As an invest-
ment category, mobile sees rabust activity year after year. But
viewed through a music lens, few music-specific mobile ventures
get much play due to how risky they can be.

The econom f mobile music services arc even thinner than
in the broader digital space. Carriers demand a pretty big cut of
revenue, as do record labels, which leaves very little lcft for the
mobile application provider i the middle.

The tougher il gets. the more M&A activity we can expect, and
that's been a major theme this year.

InfoSpace: Bought for $135 million (mobile contentapplications
and ringlones). Acquirer: Motricity

Twango: Sold for $100 million {mobile sacial networking)
Acquirer: Nokia

Musiwave: Acquired for $50 million (mobile music technalogy
provider). Acquirer: Microsoft

Action Engine: $20 million (mobile phone software) Investor:
Baker Capital

Melodeo (sireaming mobile music, 57.6 mil-
lion). SayNow {text and voice messaging fan clubs, $7.5 mil-
lion), Groove Mobile (back-end
technology for mobile music
services, $6 million) £

or 24/7 digital news

iz ancanaivsis. oc

isfeaito
billboard.biz/digitai.

We couldn’t have said it any better...

Play MPE is great!

Tom Calococci, OM (WPOW)

'keeps me on top of

"best and

pasiest

ot

system out there

Mike Mullaney, APD (WBMX)

tna in dailv. it
0g th daily.. asy

Bo Matthews, PD (WMMS / WAKS)

new releases”
Al Levine, APD (WBLI)

uality at my

Kenneth King, PD (WRQX)

fingertip:

“ffove tl

Tim Richards, Regional VP of Programming
(Clear Channel Radio)

Play MPE syst "
Jim Bonner, Senior Director, Pragramming
Operations (XM Radio}

» MPE"

‘one e a"

Cat Collins, PD (KQKS)

use it everyday"
Pete Schiecke, Sr. Programming Manager
(AOL Radio}

downloading i

The digital delivery service that radio is using.

Contact your label representatives and request that music be detivered to you via Play MPE.

Go D{gita/. Go Play.

www.PlayMPE.com
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Even Beyond The iPhone, The
Year's Biggest Developments
Were Devices By Antony Bruno

Milestones

The 2007 mobile music mar-
ket could be summed up in one
phrase: *1t's the device, stupid.”
And though no mebile muste
service or associated innovation
gained even a fraction of the atten-
tion that Apple did by unverling the
iPhone, thal story certainly helped
shine a spotlight on othet mobile
music developments, 1f only by
‘means of comparison. And believe
itor not, other mobile music mile-
stones were met throughout the year.
AT&T finally joined competitors
Sprint and Verizon Wireless by
launching its own full-song music
download services. [ts strategy is one
of partmership, tapping eMusic and
Napster to create mabile versions of
their digital music services so users
ca® buy individual tracks or track
bundles directly from their phones.
The operator also became the exclu-
sive U.8. provuler of the iPhone.
which seld more than 1 million units
in less than three months
Rhapsody got into the mobile
gameas well. After absarbing MTV's
Urge, the company struck a deal with
Verizon Wireless that made Rhap-

s N

sody the exclusive platform to deliver
tracks purchased from the VCast
Music service. Through time, Rhap-
sody and Napster hope to apply a
wireless all-you-can-eat subscription
model to their plans.

This year also saw a resumed
push on ringtones. with operators
spending big bucks on exclusive
deals with big-name acts i hopes.
of goosinga stalling market. Ver-
izon lead the way, landing such
bg-ticket numes as AC/DC. Bob
Manleyand Led Zeppelin. AT&T

Mobile

landed a few punches as well
ending the year with exclusives
from Dave Matthews Band and
Matchbox Twenty.

Bul from its initial flashy unveil
ing to the lines of people camping.
out for a device that didn’t even setl

Top-Sellin

out, to the inevitable hacklash when
Apple cut the price by $200 just 70
days after il went on sale for $600,
the iPhone dommated every molile
music discussion. And it will con-
tmue to do so for months to come.

Meanwhile, other handset man-
ufacturers are now pulling eut
the stops.

usic-Enabled
obile Phones

i, (above)

2. Samsung SGH Apo7

3. Motorata RAZR V3M Silver

, AppleiPhane, 8 GB
5. MotorolaKRZR KoM

SEURCE. MPD Gronm, thvou the and ofthwes
e 2007

Nokia N95 . Ngs. Nokia's flagship smart phone, supports MP3, WMA, RealAudio
and several other digital music formats, and atso contains an FM radio tuner. Its Bluetooth fea-

ture enables audio ta stream ta other speakers.
and European models feature Nokia's new Qvi di
@n 8 GAnternal flash storage capacity. No U.S carriers sell the device yet, but U.5. fans can get
an untocked version directly from Nokia.

@"a
HTC Touch s 0

h

can access the Internet through built-in Wi-Fi,
ital entertainment service and music stare, and

6. the Touch features HTC's TouchFLO interface. Sprint affers the product exclusively in the United
States, The Touch features direct access to the Sprint Music Stare. as well as video services, Outlook &
mail and streaming radio stations. A microSD card slot offers up to 4 GB of removabie memory.

LG Vogager Known in Eurape as the Prada phone due to a branding

ip there,

New Services ReachForA Slice Of The Digitat Pie

After u

ha digital music service

in

pace.

Several fresh

- buoged in part

by record companies’ newfound willingness to experiment with different business

models, but also by

By far the most visible service 1o throw in the towel this year was MTV's Lirge:
Americajoins Rhapsody :

editorial and music curation staff.

TV's

+ announce

ice Thec inAug

that will beginin March,

laying off about

to another division.

Zune, though, is hanging in there. This year, the Microsoft service uias upgraded
with a decidedly social neuworking-oriented strategy. The Zune Soclal initiative in-
corporates user profiles (called Zune Cards) that members can use to list their fa-

varite artist: r

ple music in full-song fashion.

er -

Meanuwhile, a host of such companies as Snacap and Lala tried a more “distrib-
uted commerce” approach—uwhere digital vending machines called “widgets let
artists offer downloads from their own social network profiles, as well as from their
fans' profiles, rather than forcing digreal like iTunes.

nd the year ith Radiohead' decislon tosell i
directly from its Web site and let fans set the price.
But neither the stumbles of MTV and Sony nor the experimental methods of Radio-

head and others have kept the follousing servicas from enter-
ing the market with their own business models.

AMAZON

After years of “will-they-or-won't-they"
teasing, Amazon finally unveiled fts
much-anticipated digtat music service—
which, as promised, features iPod-
friendly, digital rights management-free
MP3s from EM} Music, Universal Music
Group and a handful of independent la-
bets. Inaddition tounprotected music. it
promates a variable pricing model that
sells albums for between $5 and $9. In
the short time it's been active. the serv-
ice Is already considered the third-
largest digital retail outlet on the Web.
after iTunes and eMusic—and that's
without content from Sony BMG and
Warner Music Group (WMG}.

SPIRALFROG

The poster child for the much-giscussed

“ad-supported" business model, Spiral-

frog finally went live after a lengthy

delay that saw s original CED leave the
ittionsi i

the new Voyager from LG one-ups the competition by featuring two screens—a 2.8-inch touch-screen
display on the face and a smaller screen when flipped open above a Querty keyboard. It plays MP3.
WMA, AAC and all other digital music formats. A microS0 card slot supports up ta 8 GB of memory.

ir's.

via Veri: tsall

'S VC rvices.

Samsu ng F700 meurs
terface and a full Guierty slide-out keyboard. It uses a drag-and-drop navigation feature that makes it
easier ta search for specific content, like music. It lacks any significant onboard memory. but has a mi-

€roSp GB.

forupt

ed tobe coming

Song Ericsson W60 sony eriesson Wyso waso The Woo i the wWatkman ver-

sion of a touch-screen phone but with a normal diating keypad. The B GB device has a 2.8-inch dis-
play. 3.2 megapixel camera and Wi-Fi for Web browsing. It supports MP3 and AAC. An optional

charger desk stand includes speakers. Not yet available in the United States.

feeswastedwhile the service hovered in
limbo. Butlaunchit did. to a great degree
of press and mixed critical reaction. it
works much like any other music sub-

SLACKER

Betying its name,
Slacker actually
worked overtime
this year with two
service launches.
The first, in the
spring, marked the
start ofitsfree, ag-supported custamiz-
abie online radio service. It then fotlowed
up in November with phase two. trans-
ferring that service to a portable device
that uses Wi-Fi to update channels, and
a subscription service tier that offers
users more functionafity for a monthly
fee. Now that all the pieces are n place.
loak for Slacker to pick up the stack dur-
ing the holidays and Into next year.

IMEEM

The digital music business model these
daysis muchlike a game of chicken. Start
witha service that lets users stream free
music. then hope to gainas many users
as possible so that when the labels
threaten to sue. you can turn it around
intoalicensing deat instead. That'swhat
Imeem did. After WMG initiated legal ac-

»
cluding DRM technology. only it requires
that users view ads at least once per
month rather than ask them ta pay a

play|
ice, Imeem implemented filtering tech-
nolagy and an advertising system from
Snocap to cut WMG in every time a user

monthly fee. All major L
independents are onboard.

s and many itssongs It
four major labels as partners -8

. Urg service.

ATET Launc vices.

DIGITAL

with eMusic, Napster.

EMI, UMG dump digital rights

music

service, DRM-free.
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THANK YOU

GARTH

9 Unforgettahle Sold-out Shows:

164,080 Fans.

“This building’s got it all, the size is perfect, tre acoustics are perfect, and the ;:;pk who
T 1 are top notch...this building s a dream.” ~ Garth Brooks

For Sprint Center hooking information in Kansas

I
l Sprmt y|

Center | sprintcenter.
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WORLD - CLASS CONCERTS & SPORTING EVENTS PREMIER ENTERTAINMENT




Zune.net

WIRELESS SHARING

you make it you
zune

*Guitar Hero JIl' is poised to
be the year’s biggest-
_sellingmusic game.

ames Get
Casual

By all accounts, 2007 was a great year for the videogame industry, driven largely by the ris-
ing populanity of music-driven titles

“Total videogame sales (hardware and software) through October was $10.5 billion, compared
with $7 billion for the same period last year, according to data from NPD Group.

Muich of the growth, of course. can be attributed to 3 more stable market for the new-generation
game consoles: Xbox 360, PlayStation 3and Wir. But another factor is the “casual game.” a seg-
ment that sigmificantly includes music-based titles The rise of casual games—those that virtu-
ally anyone can pick up and play without tramning—fueled the surprising emergence of the Wi

Music Titles For Regular Folks
Boost The Videogame Biz
By Antony Bruno

WANTEDY

CDs * DVDs © VINYL

POSTERS - MEMORABILIA
CONCERT SWAG - AWARDS

TOP PRICES PAIDY

Rockaway Records has been buying and selling vinyl, CDs,
and collectibles since 1979. We consistently pay much more
than our competitors for high quality collections.

Think you’lli do better on EBAY?
Quality collectibles often sell for much less on EBAY than
they are really worth. Save the time and hassle, sell us your
whole collection for CASH or consign your high-end items
with us. We usually sell high-end items for as much or more
than the major auction houses and in a more timely manner.

Call wayne Johnson — Owner/Buyer
(323) 664-3525 wj@rockaway.com

Rockaway Records
2395 Glendale Bivd.

Los Angeles., CA. 90039
Retail Store: (323) 664-3232

WE TRAVEL
WORLDWIDE

FOR VALUABLE
COLLECTIONS!

www.rockaway.com

as the dominant game platform: it outsold the Xbox 360 and the PS3

And with big hardcore gamer titles being pushed back until next year or running inte ratings
disputes. music games are sel to make a real difference for this holiday season and beyond

A breakdown of the year’s biggest music-based games:

el g

Guitar Hero
Legends of Rock
Activision's first shot at a new “Guirar Hero" title
with new developer Neversoft at the helm (MTV
bought ariginal developer Harmonix), “Guitar Hero
111" is poised to be the best-selling music game of
the year. It sold 1.4 million units in the first six days
afterits Oct. 28 release, and analysts expect strong
sales through the holidays. Along with the mare
than 60 songs that ship with the game, Activision
added the ability to buy and download more songs
online for 500 Microsoft Points (about $5).

Activision created this version of "Guitar
Hero" for the Xbox 360 shartly after acquiring pub-
lisher Red Ocrane The game has sold more than 2.6
nillion copies for the year, with only “Madden NFL
08" and "Halo 3" selling mare.

The game also intraduced the cancept of down~
Loading new tracks, allowing gamers to buy thee-
pack songs from the previous "Guitar Hero” titles.

controiler. whict price
up to $170, compared with $70 for "Guitar Hero.”
The game debuted Nov. 20 and has shipped
more than 13 million copies. It ships with 58
tracks. and gamers can download new songs
weekly, for $5.50 a three-pack or $2 per song. at
the game’s online store.
“Reck Band" had a slight stumbleeariy onwhen ts

guitar controller

proveda bit buggy,

but MTV/Harmonix

honored all warranty
requests,

The "SingStar” franchise Bets an updated inter-
face and the ability to buy and download new
songs with its evolution to the PS3. The karacke

game ships with wired microphones that gamers
hil N ingal

gStar’

ke

" have been purchased, according to Activision.

One downer: In November, the Romantics filed
suit against everyone associated with the "Guitar
Hera™ franchise for using, for one song, a cover
band alleged ro sound too much like them.

A =
Rock Band’
“Rock Band” ups the ante from “Guitar Herg” by let-

ting gamers play more than just the guitar track, but
also bass, drums and vocats. Of course, each re-

from major artists. The game also tets players up-
Load videos of themselves to the "SingStar” online
community site, where others can view and rate
their performances.

It includes 36 songs on the disc. but also allows
gamers to purchase up to 40 additional titles via
the SingStore. accessible via the online section of
the gamemenu

The game hits stores Dec. 6in Australia and the
United Kingdom, but won't make it to the United
Stares until early 2008.
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BILLBOARD YEAR IN MUSIC '

# 1 HOT 100 SONG “IRREPLACEABLE”

# 1 HOT 100 AIRPLAY “IRREPLACEABLE”
#1 GROSSING R&B/HIP HOP TOUR FOR 2007
# 1 TOP R&B/HIP HOP ARTIST

# 1 TOP R&B/HIP HOP ARTIST - FEMALE

# 1 HOT R&B/HIP HOP SONG ARTIST

BEYONCEONLINE.COM BEYONCE.COM
MUSICWORLDENTERTAINMENT.COM COLUMBIARECORDS.COM  {#01 @




PicturePerfect

Film And TV Placements Drive Sales, Break New Acts by Chuck Crisafulli

eater

BIGGEST {MPACT BY AN UNSIGNED ARTIST:
Plenty of artists received crucial ex-
posure by licensing material for use
in film and TV this year, but none
made as big a jump wn profile as In-
grid Michaelson, a label-less, New
York-based singer/sengwriter. Dis-
covered on MySpace by a manage-
mentcompany, Michaelson soon had
her work featured on “Grey’s Ana-
tomy” and “One Tree Hill”; most no-
tably, her tune “The Way | Am” was
used in a much-seen Old Navy com-
mercial. Those placements have
driven the selfreleased “Gurls & Boys”
to No. 1 on the | leatseekers chart and
“The Way | Am” to top 25 status at
Adult Top 40—and still building.
“When I'm onstage, I'm connected
10 the people who are listening, "
Michaelson says. “Having music on
TV is a little more isolated and dis-
connected. It's been very good to me,
butyou dahave to get used to the fact
that nobody claps when your sweater
commercal comes on.”

Oh, Bee-Hive

BEST UISE OF ARANDING:

john Waters’ 1988 film fairy tale of
a perky, “pleasantly plump” teen
girl In 1962 Baltimore blossomed
into a full-grown franchise this
year on the strength of the film
adaptation of (he 2002 Broadway

musical. “Hairspray” has pulled in
close to $120 million in its domes-
tic run, giving 1t the third-highest
gross of all U.S. movie musicals
(behind only “The Rocky Horror
Picture Show” and “Dreamgurls™),
and the film's soundtrack has
shifted 803,000 copies in the
United Siates, according to Nielsen
SoundScan. In addition to books,
novelties, a theatrical singalong
version of the film and single- and
double-disc DVD releases, fans can
set their 'do with aclual "Hair-
spray” haiispray from Sebastian
hair care products. "All we ever
wanted to do was make John Wa-
ters happy.” show and film com-
poser Marc Shaiman says

J
|

BEST PLACEMENT GF SONG IN A HIGHLY
WATCHED SHOW:

At first it seemed like a cruel prank.
designed to make 12 million peaple
sit up and shout, "What the hell's
wrong with the cable?” But in retro-
spect, there was brilliance m David
Chase’s decision to end his beloved
mob-life series by ratcheting up an al-
mostunbearable tension to the cheery,
arena-rock sounds of the 1981 Jour.
ney hit (a placement that made the
song a No. | download at iTunes in the
following weeks).

le Help
BEST REINTERPRE TATION OF A CATALOG:

There are enormous and ebvious
dangers in messing with Beatles
music, but the Julie Taymor-di-
rected “Across the Universe” pow-
erfully proved that the Fab Four's
songs have a life separate from the
band's mystique Carp about the
thin love story if you must, but the
sight of giant army recruits inun-
derpants shouldering the Statue
of Liberty through the Vietnamese
jungle to the sound of “I Want You
{She's So lieavy)” made the music
thrilling all over again A largely
new-to-the-Beatles tweener audi-
ence helped make the film a top
18 box-office earner when it went
into expanded release in October,
and it earned a Golden Globe nod
for best musical or comedy earlier
this month

MICHAELSON"

wo For Once

BEST SINGLE-ACT SOUNDTRACK:

“I decided to go with musicians who
could half-act, rather than actors who
could halfsing.” says John Carney, di-
rector of sleeper it film “Once.” The
approach worked like a charm, with
Carney recruiting his former Frames
bandmate Glen !Hansard and 17-year-
old pianist/vocalist Market Trglova to
star in the film and to craft the affect-
ing songs that drive the natrative,
When those songs were released as
the tlansard/Irglova album “The Swell
Season,” they had no commercial im-
pact. But, repackaged as music from
“Once," the album has shifted 192,000
copies and spent 27 weeks on Bill-
board's Top Soundtrack Albums tally.

STRONGESTRETURNTONC. 1:

Thirty years aftet his derise. the King
once again ruled Forbes' list of top-
carmngdead celebrities, helped inno
small part by placement of his music
1n such films as “Fred Claus,” “The
Game Plan” and “The Brave One” and
such TV shows as “Big Love,” “ER”
and “American Idol " He had his own
prime-time ABC special this year and
sold out Memphis' FedEx Center to
make a headiiing appearance—vis
filmed concert footage—swith surviv-
ing members of his old TCB Band.

l;"as AlL Right,
Only Driving

MOST SURPRISING GRANT OF ACCESS:

It may have been written off as cranky
absurdism when Bob Dylan turned

up in a Victoria's Secret ad 1n 2004,
but this year he offered himself up
10 a big way. allowing his work and
life story ta be channeled through a
variety of stand-ins in the Todd
lagnes film “I'm Not There.” “It
started to feel like a daunting respon-
sibility to present Dylan to the world
in this form," Haynes says. “But his
manager said to me, "Don’t worry.
This isu'l Dylan—it's your point of
view of Dylan." * This year, Dylan aiso
made the jump from ogling lingerie
models to driving an Escalade n a
Cadillac commercial

MOST CONTENTIOUS PLACEMENT. [\ |

Much has been madc of the battles
for the control of Nirvana's legacy
between Courtney Love and the
band's surviving members, but
nothing made the *90s seem 5o far
away as this fall's season-opcning
episode of “Cold Case.” which used
eight Nirvana sengs as the sound-
track to a story about a 1994 “thrill
Kill" crime. Even in s year when the
Buzzcocks were singing for AARP
il was a little unusual to hear Kurt
Cobain's songs harnessed to a net-
work police procedural
Martoon el
BEST USE OF PERIOD MUSIC:

There was a continuing trend this
year in using indie and even un-
signed bands in TV soundtracks to
give shows a contemporary charge,
but AMC's smpnise hit “Mad Men”
created a remarkably vivid sound-
track using period-appropriate music
from the pest-Eisenhower/pre-
Beatles cra. “We tried to pull everything
from 1960 to 1961," music supervi-
sor Alexandra Patsavas says. “But we
stepped out twice with a Cardigans
song and a Dylan song.”

Caliita

2dalute 10 LOX

BEST CELEBRATION OF NONEX(STENT
HISTORY: “Walk H

This Judd Apatow-produced, Jake
Kasdan-directed and John C. Reilly-
starring mock biopic churns 50
years of rock history into some fine,
raucous laughs, spoofing both rock-
‘n’roll excess and movie conven-
tions But the real kicker is that the
Columbia soundtrack racks. Reilly,
as faux legend Dewey Cox, cred-
itably belts out a career‘s worth of
tunes, including rockabilly and
disco versions of the Marshall Cren-
shaw-penned title track. With Jack
Whate as Elvis, Jack Black as Paul
McCariney and a 15-song sound-
track out, Ihis is the year to give
Dewey his due ¢

9o to billboard biz.
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crosstown:

los Angeles  Noshville  london Stockholm

Season’s Greetings to all our friends from

Crosstown Songs Americal

We would like to congratulate and thank all of

our writers, producers and collaborators for making

2007 a fantastic year of songs, with wishes

for continued success in the New Year!

Tscal Flotts TAKE ME THERE

Inii=sy Spears PIECE OF ME

#eline Dion SHADOW OF LOVE

Zurrie Underwood | KNOW YOU WON'T

fulie Minogue SPEAKERPHONE

Jerdin Sparks ONE STEP AT ATIME

Junnifer Lopez BRAVE

iontana Feat. Tina Turner THE GAME OF LOVE
Lznny Chesney SCARE ME

ity Clarkson DON'T WASTE YOUR TIME

inscal Flatts ELLSWORTH

finmshel THE POWER OF ONE

Aiilrazy Spears FREAKSHOW

fAn-cal Flatts 8OB THAT HEAD

firiney Spears RADAR

Lanie Underwood THE NIGHT BEFORE {LIFE GOES ON)
Hacal Flatts HE AIN'T THE LEAVING KIND

ina Dion A SONG FOR YOU

Corbin Blew MARCHI

Elliot Yamin IN LOVE WIIH 5L b etk

Eric Church TWO PINK L1£S

Gary Allon UKE IT'S A BAD THING

Celine Dion CAN'T FIGHT THE FEELIN'

Gary Allan WATCHING ARPLANES

Hilary Duff PLAY WITH FIRE

Jordin Sparks sHY oY

Celine Dion THE REASON | GO ON

Jordin Sparks YOUNG AND IN LOVE

Kelly Clarkson YEAH

Kylie Minogue ALL} SEE

Kerli LOVE Is DEAD

Rascal Flatts STILL FEELS GOOD

Kevin Michael Feat. Lupe Fiasco
WE ALL WANT THE SAME THING

Rascal Flatts | FEELBAD

Kevin Michael HOOD BUZZIN'

Britney Spears TOY SOLDIER

Celine Dion FADE AwAY

Kylie Minogue RIPPIN' UP THE DISCO
Mark Ronson TOXIC

Rascal Flatts BETTER NOw

Jordin Sparks SEE mY SIDE

Rascal Flatts NO REINS

Kylie Minogue NUDITY

Rascal Flatts TO MAKE HER LOVE ME
Trace Adkins AMERICAN MAN
Vanessa Hudgens LET'S DANCE
Rascal Flatts COOLTHING

Kylie Minogue LIKE A DRUG

Hilary Duff Happy

Kylie Minogue NO MORE RAIN
Rascal Flatts HOW STRONG ARE YOU NOW

Kerli WALKING ON AR



Genre By
Genre, A Year
Of Branded
Breakouts

By Mikael Wood

Brand Ambition

Rihanna + CoverGirl
josh Rabinowitz, senior VP/director of music at advertising
agency Grey Worldwide. is not a fan of the term “seliout * He
prefers “sell in.”

“There's an environment of paranoia in the record business
tight now,” says Rabinowitz, whose ad industry work includes
the Dr Pepper Be You campaign. “Artists are starting to realize
that if they don't sell m"—meaning license their music to adver-
tisements, TV shows, movies and other outlets beyord the realm
of radio and the music vide¢ networks—“they might be left be-
hind. It's becoming essential that they participate in these en-
deavors That's reality.”

Rabinowitz knows of what he speaks. I1e 1s responsible for
one of 2007's hignest-profile sell-ins- Rihanna's partnership
with CoverGirl, which saw the 1sland Def Jam (IDJ) singer serv-
ing as the face of the I’rocter & Gamble cosmetics line’s new
Wetsticks Fruit Spritzer lip gloss. In the campaign’s center-
piece spot, Rihanna's hit “Umbrella” plays as she tells the viewer
{in footage captured during the “Umbrella® video shoot) what
she’s got on under her umbrella. At the end of the commercial,
Rihanna mserts CoverGirl's “Easy, breezy, beautiful” tag lne
into the song'’s lyrics.

The deal aiso contained several refail components, including
placernent of Rihianna's “Good Girl Gone Bad” album n the beauty
departments at Wal-Mart stores

In Rabinowitz's view, the Rihanna/CoverGirl tie-ift embod-
ies the ideal branding relationship between product and per-

Nineirch Nails' Year Zera” rewrites the interactive marketing plagt ook
Towuring spansorships explode with BlackBerry, Jeep and Hershey,
1 Mellencamp changes caurse. licenses Song 1o Chevrolet.  18rands like Toyota

Ll =11

sonality. “The spirit of the thing has to make sense,” he says.
“There has to be a legitimate connection. and those are rare.
But when 1t's real—when thgse 30 seconds are over and the
songis still ringing in your head—you feel something fromit.”
Rabinowitz says that Covel Girl's getting in on the ground floor
of the ascent of “Umbrella” bolstered the cosmetic company’s
trendsetting image.

From the label's perspective. the CoverGirl endorsement helped
accomplish one of its principal goals for “Good Girl Gone Bad,”
Rihanna’s third album in three years. “When you think of [the
singers first single] *Pon De Replay,’ you think of 2 bubble gum-
pop teenage song,” ID] strategic markening VP Jeff Straughn says.
“Now goto ‘Umbrella’ with CoverGirl three years later and you're
thinking of her in the mature young-adult sense. We were able
to grow her up with the brand That's a big prece of what we gained
oul of that partnership.”

What D] didn’t necessanly gain was huge album sales Since
its release n June, “Good Gitl Gone Bad” has sokl 874,000 copies,
according to Nielsen SoundScan. (That’s compared with more
than 1.2 million for Rihanna's 2006 album “A Girl Like Me.”) Yet
as a digital download, “Umbrella”—which topped The Billboard
Hot 100 for seven consecutive weeks—has shifled in excess of
219 mullion copies, more than doubling the albuny's sales.

“We'dlike to think that [deals like the CoverGirl one] help sup-
port Rihanna as an artist—that they help us sell full-length al-
burms as opposed to singles,” Straughn says " (n hindsight, looking
at the campaign's impact on total album sales, it probably wasn't
asmuchas we'd hoped But then again, we're greedy. We always
have loftier goals. And the cam-
paign certainly helped mobi-
lize and monetize our content
inall its forms. As long as 1t
does that, 1'm not sure how |

John

1R deals. | Ad agenci

artist performances.

could be upset.” -

RIHANNA'S
* * CoverGin deal
propelled sales of
her hitsingle,
* ‘Umbrella’

ohn + Kﬂﬁr BiEARY

This previously unknown Swedish
indie rock trio didn't just lend its
*“Young Falks” to the telecom giant
foraspot advertising AT&T's high-
speed Internet service and Nap-
ster-enhanced mobile phones.
Peter, Bjorn and John also ap-
peared in the commercial, in the
formof AT&T's goal “Young Folks"—
one of 2007°s mast familiar tunes. thanks to s catchy whistled haok

nd 2 series of high-pr
dio DJs—as its own, The track

has shifted 249,000 digital downloads, according to Nielsen Sound-

Scan, while its parent aloum, *Writer’s Black,” was picked up by the Co-

lumbia-distributed Almast Gold and has sald 141,000,

RUNNERS-UP John Mayer/BlackBerry, John Mellencamp/Chevrolet

H Tim McGraw and
aith Hill ¥ Jeep

Jeep’s sponsorship of the znu7ed|(mn of the married country super-
stars’ top-grossing Soul2Soul rour did more than scatter a bit of sig-
nage around venues. The partnership featured a “My Favorite Jeep
Story" contest, VIP perfarmances for Jeep dealers and radio contest
winners,an appeararce by McGrausat V‘\rgima‘sCampJeEp anauto-

of McGraw

and Hill's Neighbor's Keeperchamy and a 1976 Jeep the wo singers
1996. C

i “mak con-

sumer,” Jeep communications director Jay Kuhnie says. For its suc-
cess, the artist/brand pairing won the inaugural Concert Marketing &
Promotion Award at the Billboard Touring Conference last month.
RUNNER-UR Brad Paisley/Hershey’s

Juanes + Sprint
To promote his first album reieased simultaneously throughout the
waorltd, the Colombian rocker teamed with the mabile carrier for a

TV that featured * P from

“LaVidaEs. .UnRatico.” Sprint and Universal also marketed the

b ints of sale, and produced a series of ex-

clusive behind the-scenes videos dubbed “mobisodes.” In 2008, Sprint
ipwith Ju iNg a new car

paign centered on his upcoming tour.
RUNNERS-UF Wisin & Yandel/Zune, Gloria Estefan/ATRT, RED/Verizon

Feist + Apple
Apple's iPod Nano spot featuring the Cana-
dian disco-folk chanteuse's “1, 2,3, 4™ didn’t
identify the artist or the track by name But
viewers intrigued by the song (and by the
charming choreography in Patrick Daughters
music video, which is excerpted) used the
Internet to search and discover Feist, driv-
ing updigital sales of *1,2,3,4” aswell as its
parent album, “The Reminder.” {Total sates now stand at 389,000
copies.) And Apple, as usual, benefited from the association with a
hipster-appraved act. “This is the type of blip you hope for,” says
Cherry Tree president Martin Kierszenbaum, whose (nterscope-dis-
tributedimprint Feist catls home.
RUNNER-UP: JOSS Smne/Chanel
Coco Mademaiselle

For 24/7 branding new:

DI and anaiysis. 5o

to
billboard.blz/branding
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Sony-BMG Pairing
Exacted Major Toll On
Other Companies

By Susan Butler

Maligned

ByAMerger

“Be careful what you wish for, lest it come true.”
This could be the legal lesson of the year after inde-
pendentmusic association Imjpala successfully forced

impact of the merger. a source says.
‘The majors had to complete extensive question-
naires. Then they were required to research, gather

that created Sony BMG Music Entertainiment. The
reinvestigation not only took a ol on the other ma-
Jors during a time of struggle in the music industry,
butthe depth igalionand ap-
proval might open the door to fiture major mergers.
The EC initially approved the merger in 2004
After Impala challeniged the decision. he European
Court of First Instance 1n 2006 annulled it. The court
strongly criticized the EC for the way it reviewed the
potential anti-competitive impact of the proposed
merger and the EC's wrilten statement of reasons
forapproval While the couttannulmentwasonap-
peal, the EC began to again review the merger. In
addition o examining Sony and Bertelsmann AG
data, the EC required the other majors to turn over
nformation as well.
ki it of

ources close
o maj vere not partof tt
tell tales of the enormous diversion of financial and
legal resources to coniply with the requests, which
they were legally required to deliver.

“This time around, [the EC investigators| were
going to make sure they were hyper-nigorous so they
couldn't be criicized” for the way they reviewed the

Jabel

) Sz

and provide detailed informalion on pricingand dis-
counts for every physical album released during a
five-year penod, which charted in the top 100 for at
least one week, in each of 15 European Union mem-
Der states. An average of 11 million sales transactions
fell within the scope of this request for the majors
not part of the merger.

The album data included every published price to
dealers (called PPD in Europe or wholesale price in
the United States); the kinds of discounts provided,
whether they were for returns, file discounts, co-op
advertisimg 61 other allowances; and the amount of
each discount. Then the data was broken down by
customer in each territory—often on a weekly or daily
asis, depending on how eften the major changed
its price or discount

In addition, the majors were required to pro-
vide a detailed analysis of online and mobile sales
for several years, broken down in each of the 15
territories by reperteire, format, digital partner
and other factors.

One problem the companies had in gathering
this information was that most of them track
their albums based on sales, not on how they
chart. So they had to first research which of their

LEGAL

infirst consumer fi
webcasters say new royalty rates set by Copyright Rayalty Board ta stream
recordings will Ut them out of business.

ingtrial.  Small

Viacom sues Google's YouTube far

infringement. - JUnited Kingdom won't extend copy(ight term for recordings.
Major labels sue Usenet service for Infringement.

albums reached the national charts in each
country during that time period.

Then there were information technology chal-

lenges Not every company uses the same roy-

alty system within a major group, a source says.

So information frorn multiple territories had

to be reconciled

“Not only did a number of people in a

number of departments have to spend huge

ampunts of time collating this informa-
tion,” one source says, “but other people
could nat run reports they needed due io the
backlogs being created.”

One source estimates the man-hours spent by one
major equalled six peaple working an entire month
on the data plus another month to answer the ques-
tionnaires. Another source puts expenses that one

Legislators Made
Little Headway With
Music Issues In ‘07
The strong momenturm for Legislative
changesthat the music industry buitt
in 2005-06 was essentially stymied
this year The reason is simple- The
Senateand House Judiciary Commit-
tees, where most copyright-related
bills begin, were focusing on patent
reformand employment terminations
of LS. attorneys.

The hottest bill of ‘o7 was cne ta
reform section 115—the compulsory
license ta copy and distribute com-

‘major paid perts, needed to s
its in-hause staff, at clase to $1 million
In October, the EC approved the merger again

positians recorded and
released in the Uinited States. Nei-
ther publishers nor digital media
got any traction for

But this thme, it h d the
review process.
“Thif resents one of the most thor-

ough analyses of complex information ever under-
taken by the commission in a merger procedure,”
competition comemissioner Neelie Kroes said af the
time. “Itdearly shows that the merger would not raise
competition concems in anyof the affected markets.”

The EC’s statement of reasons for 1ts approval
is expected to be completed by late December or
carly January, a source says. And predictions are
that it will be hundreds of pages in length. What
that decument reports on the record industry could
determine whether there lies an opening for fu-
ture major mergers.

“The commission got to look not only at what
the market looked like before the merger, but what
effect the merger actually did have on the market,
ifany,” a source says “The fact that they put the
whole industry under a microscope and found that
thete was nothing bad is a good result.”

Impala continues to oppose the merger without
some type of remedy, such as a sale of some assets.

The EC “ignored the independents’ evidence
of anti-competitive Lehavior across all key mar-
kets,” the group said 1n October. “Moreover, the
commussion did not consider the non-price ef-
fects of the tnerger on consumer choice and di-
versity, as well as competitive access to retail, radio
and online.”

Regardless of the ultimate outcome of this
merger, some industry professionals want the
focus te switch to other matters.

If the EC. o1, to a lesser extent, the [Federal
Trade Commission] or the [Department of Justice]
in this country, had even a remote

change this year.

Internet webcasters couldn't get
enough congressional attention to
change the Copyright Royalty Board
decision, which earlier this year set
royalty rates to “perform" record-
ings. Webcasters warned that Inter-
net radio would gosilent withoutim-
mediate legislative action changing
the rates. But the only real impact
Cangress had was some strong-arm-
ing by Rep. Howard Berman, D-Calif.
His stern warn-
ings of potential
changes  got
SoundExchange
tothe bargaining
table, working
out deals with
large webcast
ers, Digital Media
Assn. members
and some small
and nonprofit webcasters to help
therm stay afloat.

Artists and Labels began the long
process toward possible change n
copyright Law for terrestrial radio
broadcasters Their mavement to
no longer exempt broadcasters
from paying rayalties to play
recordings resulted In House and
Senate committee hearings on the
issue. The National Assn. of Broad-

BERMAN

of economics, these antitrust witch hunts would
an arlists’ lawyer wrote in an e-mail to Bill-
board earhier thls year. "There are no monopolies
in the music business—there never viere and there
never will be. [f fhere were only one major libel,
the barriers to entry are so low, that wouldn'teven
matter. And if consumers can’t get music deliv-
ered at the price they want or in the manner they
want, what differe ce does it make? We're not lalk-
ng about water or electricity here.” .

biz

For 24/7 legal news and analysis,
see billboard.biz/legal.

castersh: lobbying
efforts. No bill was introduced by
press time.

Congressional interest in piracy
onuniversity computer networks has
been piqued. but bills did kittie more
than require schools to provideinfor-
mation on their anti-piracy policies,
These reporting requirements are
part of the Higher Education Amend-
ments of 2007{S 1642}, passedinthe
Senate. and the Coliege Opportunity
and Affordability Act of 2007 (HR
1137}, introduced in the House. —S8
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Sub Pop, Merge Honchos Reflect On A
Banner 2007 By Cortney Harding

SuchGreatHeights

In an era where online buzz reigns supreme, indie labels can
be red ot one minute and ice cald the next. But Sub Pop and
Merge have never seemed to lose theit little piece of the under-
ground rock zeitgeist. In recen years, the labels have maintained
afoothold in the trendiest of sounds, but they've also surged into
the mainstream thanks to the Shins and Arcade Fire, respectively,
And n 2007, both of those acts scored big.

‘The Shing’ third Sub Pop album, “Wincing the Night Away,”
debuted 1n January at No. 2 on The Billboard 200 and has sold
474,000 copies int the United States, according to Nielsen Sound-
Scan Meanwhile, Merge had two bighits with Arcade Fire's “Neon
Bible,” which has sold 322,000, and Spoon's "GaGa Ga Ga,” which
has moved 178,000. As their banner years draw to a close, Bill-
board asked Sub Pop co-founder Jonathan Poneman and Merge
co-founder Mac McCaughan to reflect on their successes and
share some helpful tips.

How did you n2007?

Poneman: For us, the mostimportant thing s maximizing our per-
sonal relanonships. We placea high premium on ourrelationships
with our artists, and make sure we have great publicists who are
goodat follow-through. Because of this, doorsha ve been opening.
and we're seeing things like the Shins on "Saturday Night Live.”
McCaughan: We had never had to manage a massive launch hike we
did this year. We spent a lot of time trying to prevent things from
being froni-loaded A band like Arcade Fire is not obsessed with
sclling a certain number of records; they didn't make a video, and

ize your major r

Indies Experienced Accelerated
Digital Growth In '07

Bigger
Bytes

Indies saw a number of gains in digital sales during 2007,
with their share of the digital market and online track sales both
experiencing growth. This trend bodes vrell for indies, as broader
numbers show that CD sales are falling precipitously and dig-
ita sales continue to accelerate.

Albums distributed by indies captured 20.59% of the physi-
cal sales market and 28.99% of digital album sales for the firs
11 months of 2007, according to Nielsen SoundScan. For the
same period in 2006, indies had 19.33% of physical sales and
27.87% of digatal sales. Bvery indie distributor had a greater per-
centage of digital sales than physical, with one holding more
than twice the market share in digital sales than 1t does in brick-
and-mortar (Alternative Distribution Alliance [ADA], which has
3.46% of the physical market and 7.51% of the digital market)

By comparison, only one major distributor (EM[ Music) had
a greater digital market share, with its slice of digital sales at

The Shins and Arcade Fire both debut at No.

McCAUGHAN

they're barely on the radio. We had to deal with controlling the flow
ofinformation and stopping the leaks of the records, and balancing
the initial exciternent with long-term plans. [ think we did a good
job, although it's always a learning process.

You have incredibly diverse Label rosters, with huge band
alongside small, obscure acts. How do you ensure smaller
don't getignored or left by the wayside?

Poneman: We try to maximize our “smaller” bands in their owxx
ways. For instance, someone like CS$ is huge in the UK. and in

sned
bands

g

Digitai sales helped powe;
a massive first week for the
latest SHINS album.

10.08% and its cut of physical sales at 9.30% for 2007. A num-
ber of majors also sew their share of the digital pre drop, with
Warner and Sony BMG all reporting lower percentages of dig-
ital album sales in 2007 than in 2006.

The majors could find themselves in trouble if they keep los-
ing ground in the digutal realm. For the first 11 months 52007,
CD sales fell 18.8%, while digital sales rose 56.9%

Indies also gained ground in the fast-growing digital track

. with abaut 30X of first-week sates digltal.  Despltea

France, and they got placed in an 1Pod commercial. We try to de-
velop the Long Tail and just make sure we're active participants in
the indie rock marketplace. A lot of this stuff is very intuitive.
McCaughan: I'd like to think we've been pretty balanced and flexible
throughout the process We- u-y tomarket every release based on what
itis, but wedid orrying that stuffmigh

in the shadows of our twoblg releases. We released records like Oak-
ley Hall and Imperial Teen lst fall, and we wanted to make sure those
records gotheard We never counton arecord being huge, and we al-
ways take sureto havea fall back plan. Spoon and Arcade Fire are gut-
liers; even smaller records that sell 20,000 records are big for us

A ands on your label. how did you go about
building year?

Ponerman: When Bruce |Pavitt. Sul> Pop co-founder] and [ started, we
spentalotoftimelopkingat the great lubels of yore—Capitol, Sire, Rough
‘Trade, all of those. We had an intuitive sense of what was appropriate
and whatwasn'tfor our label Otherlabelshavehnsandmlsses andwe

justwant k tosupportusifsome-

('t sellas much

McCaughan: Hlike to say we've built the Merge brand by benign neglect

flaughs). It's a double-edged sword, because while we'd like people to

know about the labet, we think the records we put out are more smpor-

tant. That said, we dowant people to know about the label and trust us

enoughto checkoutotier bandsndbeviling toemperiment. Wesign
hern, and people will dig aur taste.

Poneman: Well, we do have Flight of the Conchords and Wolf Parade,
both of which we are expecting to do well. We also have a fantashic
new artist called Daniel Martin Moore, who we're really excited
about. Our 20th anniversary is April 1, and we're plamning a big
celebration in late July. We also just Jaunched our digital store
McCaughan: We have niew Radar Brothers, American Music Club
and Destroye! alburms coming out. We're also planning on launch-
ing our own digital store sometime m the near future.

space. The indie shce of that market rose
from 13.84% in 2006 to 14.92% in 2007,
and those numbers don’t include tracks
distributed by RED, ADA. Ryko or Caro-
line, because SoundScan does not break
them out m such fashion

EM1, Sony BMG and Warner. mean-
winle, all experienced losses in their share
of digital track downloads. Again. those
declines could cause problems for majors
if the trend continues; digital track sales
Tase 46.4% in 2007

Indies are on a roll in the digital world,
and many are seeking new ways to enhance.
their successes. On a number of fevels. in-
dies are better-posinoned to do well in an
online era Their audience tends to be
younger and mare tech-savvy, and the sheer
number of indie labels and theit vast back
catalogs are suited to capture the Long Tail
market. [ndies are now looking beyond the usual iTunes and
Amazon sales options to try to maxunize their profits fram the
growth in digital sales

Some indies are harking back to the days of the “DIY” ethic
when it comes to selling therr music online. In November,
Sub Pop Records announced the launch of its own digital
store, through which it plans to make its entire catalog avail-
able for sale Merge Records also plans to launch a similar
store in 2008.

In addition, indie record stores have been getting ingn the ac-

INDI  Consent decreeand between progr and the American Assn. of Independent tion. New York's Other Music opened its MP3 boutique earlier
Music, commercial airwaves remain mostly indie-free. eMusic loses some labels but continues to grou. this year, while venerable West
Unslgned artist ingrid Michaelsen scores on radic and charts thanks ta *Grey's Anatomy” and Dld Navy Coast outlet Atnoeba plans to
placements.  SubPop launches its own digital stare; other labels plan to follow. launch its version soon. —CH
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In A Year When Mechanical Royalties Continued To Slip, A Dozer Smart
Ways Publishers Turned Song Marketing Into Dollars by Susan Butler

SONY/ATV PUBLISHING
LAUNCHES A LABEL

Not everyone can afford to launch a
label. But if funds are avalable. pub-
lishers can outsource nearly all the
work and enlist songwriters from
their roster. The first trick is to select
an artist who already has a fan base

For Hickory Records. Sony/ATY
Music Publishing chose “American
Idol” contestant Elliott Yarnin.

The publisher mostly enlisted 1ts
own songwriters for the album. Then
it created a network of people to sim-
ulatea traditional label. 1t struck deals
witha CD manutacturer, a distributor
with radio and marketing resources.
a publicist and a consultant to act as
project manager and hire a sales team.

The result: Yamin's self-ttled debut
album was certified gold. “Wait for
You” hit the top five on Billboard's Pop
100 chart. According to Nielsen Sound-
Scan, as of November, Yamin had sold
46,000 digital album downloads,
941.000 individual track downloads
and 257,000 ringtones.

MURRAH MUSIC RINGS

IN REVENUE

If you don't have the staff to handle
ringtone licensing, record companies
can help. Murrah Music sealed licens-
ing deals with all the major Jabels so
they can use the indie publisher’s
songs for future ringtone. ringback
and similar deals.

Although the U.S. Copyright Roy-
alty Board may be setting statutory
Toyalty rates for some master ring-
tones nextyear, Roger Murrah hedged
his bets by negotiating his own rates
with the labels.

! Martin Bandier maves from EMI to Sony/ATV and acquires Viacom's Famous Music.
BMG Music Publishing, forces sale of Zomba UK. rights.

EMI MUSIC PUBLISHING
E-MAILS TUNES

The film and TV team at EM1 Music
Publishing includes a signature link
at the end of every e-mail it sends,
which allows the recipient to down-
load the publisher's favorite songs of
the moment. in effect, every e-mail
becomes a “soft pitch.”

Atthe end of each month, the pub-
lisher then sends a roundup e-mail to

1l of its contacts, featuring all the
songs in one c-mail before a whole
new sel of songs is selected.

EMl is able to track who dewn-
loads each song And the publisher
reports real results: Songs
have been used for film and
TV projects simply from an
e-mail sent about 4 com-
pletely different topic.

BUG MUSIC

CREATES MASTERS
Aslongas the artist isn’t subject to
arerecording restriction in a record
deal, a publisher can create one-
stop licensing by recording sound-
alikes or unique versions of older
songs that people already know.
Bug Music generated new record-
ings by such acts as the Guess Who
and Average White Band.

UNIVERSAL MUSIC
PUBLISHING GROUP GIVES
YOU LYRICS TO WEAR
Marketing is no longer the sole do-
main of the record label. Universal
Music Publishing Group formed a
marketing council to brainstorm cre-
ative new revenue oppor tunities One
1dea’ Revive catalog
sales with lyric mer-
chandising programs
The publisher re-
cruited more than 15
manufacturers for a
program that includes
Prince’s 3121 fragrance
(using the title of his
song), the Behind the Lines dothing
line that celebrates the stories behind
some of the world's best songs and a
runway fashion show for Lyric Culture
featuring a perfor mance by Fergie.

Universal’s

PUBLISHING = ©

Bug Music acouires Windsiuept Holdings.

There's no need tosettle for T-shirts
Unuwversal licensed lyrics for belt buck-
les. kimonos, school supplies and the
linings of jackets.

Once publishers come up with the
ideas, they need to make the deals and
stay involved: tlelp manage the proj-
ects, work with retailers and co-pro-
mote fashion shows and other events.

PRIMARY WAVE MUSIC
PUBLISHING MAKES ART
Experienced record execs know that
packaging can bean important brand-
ing tool for record companies and
songwriter/artists. Publishers, too, can
turn music promotion into
anevent
To promote the music
of Nirvana's Kurt Cobain to
aselectfew who might license
the songs, Primary Wave Music
Publishing tied the packaging to
Cobain’s song | fcart Shaped Box ”
The company designed an artistic
wooden music box in the shape of a

heart lined in flannel (similar to one
Cobain often wore) with the Nirvana
smiley-face logo on top. Open the box
and music plays, revealing a stack of
CDs with Cobain’s music. The lim-
ited-edition set of 508 boxes are each
numbered as a work of art.

Packaging shouldrtappear cheapand
inexpensive. Usersneed tobe abletosee
the time. effortand moncy you put into
it. [f 1t looks incredible, it will reflect on
the company and the music.

Primary Wave reports that about
one-third of the recipients contacted
the publisher to say they would think
of ways towork with the music. A cou-
ple of deals are in the works.

EVERGREEN
COPYRIGHTS MAKE
CLEARANCES EASY
Publishers simply don’t have the
time to pre-clear rights in every
song. But they can make a popular
collection easier to clear.

After EverGreen Copyrights ac-
quired rights in Tupac Shakur’s
writer's share in songs he co-wrote,
the publisher wanted to make clear-
ing rights easy.

First, it worked with Universal
Music Publishing and Universal
Music, which held rights in
Shakur’s music, to gain permission
to offer certain rights to patential
licensees. Next, EverGreen con-
tacted all other rights holders in
certain titles to mform them of the

MEMORY STICK

HAND OFF

Publishers can imprint their logo ona
| USBmemory sticl fitlitwith dig:
ital, ready-to-ir versions of 10-15 Se-
tect songs and add 2 playlist, creative
contacts and copyright information.

intoacomputer.

resses’ classic | Know What Boys Like"
inan Adam Sandler comedy. which be-
came the title of the film. and many
placements in the NBC comedy "My
Name s Earl

BLOGGING FOR BUCKS
Spirit Music's interns and junior staff
canstantly post on blogs that discuss
shows and movies where the publisher
has significant song placements. If
tracks of the music aren't readily avait-
able, Spirit direct fans to MP3s.

Take note: Blogging won't work f a
new user simply posts that a song is
cool. It has to come from a regular blog-
ger. 50 publishers should enlist the
help of fans who already blog on the
site and who love their music.

Spirit Music has
ments using the sticks, ke the w:. t-

|Eurapean

" Major publsrer angers indies by offering Limited-time

A5

songuriters

Music Publishers’ Assn,

Thesmallstickscaneasitybeplugged  LAPTOP PLUG-INS
Whenmeeting with film, TV, advertising
ded s, publishers

don'tneed tocarry abunchof Cs
that take time to access.

Spirit Music song-pluggers carry
a laptop loaded with thousands of
songs. In the fast-paced TV and ad
world, an easily accessible cross
section of the catalog—searchable or

“easy-to-clear” plan

The result: three CDs of about 60
Shakur titles with contact informa-
tion for all nights holders

WIXEN MUSIC
PUBLISHING CHECKS
STATEMENTS

One of the casiest ways to increase
revenue is to examine royalty state-
ments. If you have 12 songs on an
album, are they all on the state-
ment? Are the reported quantities
for songs on the same CD the same?
Does the statement properly reflect
your correct shares and rates?

Wixen Music Publishing recently
obtained a dlient’s SoundScan figures
and compared them with the royalty
statements. Turns out the label had a
glitch mits system. The result: an ad-
ditional payment of $90,000. -
.. For24/7 publishing news
biz

apdanalysis, goto
billboard.biz/puklishing.

TEAM SPIRIT Spirit Music Group May Be

An Indie Publisher, But It Utilized Some Major Ideas

In 07

sortable in digital form—allows pub-
lishers'to immediately synch up the
fmusic o visualimages and download it
for broadcast.

CUSTOM SITE BUILD
A Web site might nat be enough
anymore. When publishing teams dis-
€uss aproject’s creative needs and se-
lectalist of song pitches, acustom File
Transfer Protocol site for the project
might be just the ticket

Spirit Music frequently uses FTP
sites featuring the project name. a se-
Lection of songs for tistening and down-
loading. and informatian on the cre-
ative and licensing cantacts. -S8
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#1 FOR 17 CONSECUTIVE
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THE NEW SMASH
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Japan's Mobile Market Offers Pointers
On Marketing, Piracy By Steve McClure

TheHardCell

For the international music industry, japan's mobile music model
represents digital nirvana: the only major music market where digital growth
compensates for physical dechne

Yet italso offers a vision of digital hell, with mobile piracy—believed by many
in the West to be much less of a danger than its Internet-based counterpart—
threatening to run riot.

The strengths and weaknesses of the market are revealed in microcosm on
the biggest-selling single release of 207, Femnale singer Utada Hikan's “Flavor
of Life’ {EMI Music Japan} has sold an inczedible 7.3 million units in digital
form—mainly master ringtoues, ringback tones and full-son g downloads—since
its Jan. 5 release, according to the label, which says the song is a strong contender
for the biggest selling dlgltal smgle ofaltime.

Thesong amaster ri theday “Hana
Yori Dango’—the TV series for which it provided the theme—debuted on Tokyo-
based network TBS. Buzz was then built by the release of a further seven mas-
ter ringtone versions of the track ahead of the Feb. 18 physical release. It went
on to sell 730,000 copies on CD single, according ta the label

And yet, according to calculations based on Recording Industry Assn. of Japan
estimates of piracy rates. EMI could have missed out on a further 6 million po-
tential digital sales.

1n2006, according to the [FPL, Japan posted a 1.1% increase in trade revenue,
as its digital business continued to soar. RiAJ figures for the first nine months
of 2007, the most recent available, show total music sales of 291.2 billion yen
(52.68 billion), up 1 billion yen ($9.2 million) compared with the corresponding
period last year. despite 1 7% slump in shipments of physical units and 6% de.

Rising digitat sales help compensate for Japan's falling CD
revenue.
music distributian.

1FF" wins “deep linking” case against Yahoo China,

show fallowlng Must

A

Beyonce

Chinese government introduces new cantrols on digital
HMV Japan sald to local investment group.

clitie 1n the value of shipments of physical product. Year-on-year
digital growth for the first mine months stands at 42%. with
more than 90% of Japan's digital music sales via mobile phone,
according to the RIA|.

Industry players say smart innovations by the Japanese mo-
bile sector include simple billing—users pay for music as part
of their monthly billing, usually by direct bank debit—ease of
use and attractive, imaginatively marketed product.

“The Japanese mobile lusiness has done a good job so far,”
Hong Kong-based Warner Music Asia Pacific president Lachie
Rutherford says. “Outside japan it can take 20 clicks to down-
load one song”—compared with a maximum of four to five
clicks in Japan.

“And there’s close coopelation between mobile carriers and
record companies,” Rutherford adds

Tokyo based Sony Music Publishing (Japan) president Ken
Ohtake says one reason mobile music sales dwarf PC-based
downloads is that users find paying via phone simpler than
using credit cards, which account for just 8% of Japan's con-
sumer spending, compared with 25% in the United States, ac-
cording to American Express

Local execs say that, because Label Mobile—a content aggre-
gator/distiibutor jointly owned by Sony Music Entertainment
{Japan}, Avex Marketing, Victor Entertainment, EMI Music
Japan and Universal Music K K —has a dominant share of
Japan's mobile-music market, content owners' prices and mar-
gins remain healthy.

BMG Japan president Daniel DiCicco says that while re-
creating Label Mabile's success in other markets may be diffi-
cult, creating easy-to-use mobile aptions, tailored to specific
markets and demographics, could encourage users to make
spontaneous purchases, instead of waiting to download con-
tent from peer-to-peer networks.

“Conditions across the wotld differ widely, but the ease with
which Japanese kids can legitimately get music on their phones,
which also offer them other services they want, is a good pointer
to the futurc for other countries,” Universal Music Group In-
ternational Asia Pacific region president Max | {ole says.

Despite such initiatives, however, mobile-based piracy 1s in-
creasingly becoming a problem for the Japanese biz

The RIAJ estimates that 287 million full-length songs and
master ringtones were illegally downloadcd to mobile phones
1n japan during 2006, compared with 344.1 million legal files sold—equal
to 83% of the legit business.

“Internet bulletin boards for swapping ringtones and maste: ringtones
have spread widely,” says Yoshio Kojima, manager of local authors’ soci-
ety JASRAC's transmissian rights department. “The bad influence on
youngsters is serious, and the damage to the music industry is also seri-
ous and extensive.”

“It seems almaost impossible to stop master tone sharing,” says Steve
Myers. president of Tokyo-based sofiware developer Theta Music Technalo
gies. “It got big almost overnight when mobile-based search engines, flat-
rate data plans and mobile-affiliate adverts [where sites register fo have
commercials for their service distributed among other associated sites, earn-
ing money on a per-click basis] converged on the scene at the same time in
2005. When these factors converge in other maikets. it seems inevitable thal
simlar 'free master tone’ sites will praliferate

Kojima says such rights-holders groups as JASRAC and the RIA| nced the
cooperation of telecom operators, bulletin-board operators, advertisers and
individual users to clamp down on molnle piracy.

“The ullimate countermeasure would be for mobile carriers to shut down
communication for malicious Wel sites.” he says, while noting that Japan’s
ISP Liability Limitation Law makes it hard to confirm the identity of those
illegally ing content to mobile-based Wel sites

Myers says KDDJ has had some success in preventing the spread of unau-
thorized full-song downloads, since that carrier’s phones can only play files
longer than 45 seconds if downloaded directly from KDDJ's Chaku-uta Fall

service, but admits: “[t's just a matter of time before someone fig-
ures out a way to circumvent this.”

A KDDI rep is more upbeat. “The number of music files [legally]
Jownloaded by mobile phones 1s still
increasing,” he says. “Clampmgdown
on piracy is successful *

For 24/7 global news
alysis,
billboard.biz/atobat.

Indie Bands Go

International In
Arcade Fire's Wake

“There's a buzz about Canada now.”
HMV Canada director of product Ken
Kirkuwood says, as he contemplatesthe
home-grounindie-label scene's 2067
graduation to internationat success.

“Ihear ftwhen talk to our guysin
the UK. he adds. “It started when
bands like U2 and Coldplay started
calling Arcade Fire 'the best hand in
the world.

Montreal band Patrick Watsan ar-
tracted considerable media attention
by winning Canada’s Polaris Music
Prizein September with “Closeta Par
adise” (Secret City). “When|'mdoing
interviews with international press,
they a(mags want to talk about this

man Pamckwa(sun says

While Watson insists “there's no
formula” for Canada’s success, a
combination of state, local and indus-
try funding helps support grass-
roots artists, and domestic acts also
benefit from the Canadian content
Qquota system at radio.

As of Nov. 16, "Close to Paradise™
has sold 42,000 copies in Canada, ac-
carding to Nielsen SoundScan, plus
3.000 In the United States thraugh

ArCADEFIRE

Rykodisc. while the band's profile is
building in Europe.

The most visible Canadian ind
pendent act to emerge in 2007 Was
Broken Social Scene atumna Feist,
signed to Canadianindie Arts & Crafts
and released in the United States on
Cherrytree, The singer/songuwriter
has sold 440,000 capies of “The Re-
minder” in North America, accarding.
toSoundScan. Her success fallowed
that of Arcade Fire's second album

Neon @ible” {Merge), with North
American sales of 380,000.

Industry Insiders agree that in
creased media interest boosted the
cauntry’s indie scene.

“Arcade Fire opened the window
for bands like Patrick Watson," Man-
treal-based Secret City founder
JustinWood says. “They turned peo
plean toCanada. Five years ago, I'm
notsure this would have happened.”

Robert Thompson
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WHEN'S THE LAST TIME SOMEONE
FROM THE AUDIENCE SAID,
“I'LL NEVER FORGET YOU GUYS
AS LONG AS I LIVE.

“After our show in Ramadi, Irag, a soldier told us that it had been
seven months since he.had gotten his last “fix’ of live music.
Although he had never heard of our music, he said our show had
taken his mind off things and let him just relax — he clears roadside bombs
every day. After another show a soldier told us,

‘I'l never forget you guys as long as | live,” As a performer,
you dor't often get to hear things like that, but on an
Armed Forces Entertainment tour you hear it a lot and it's humbling.
Until you've done it, it's hard to comprehend how just playing your
music can have such a profound effect on these peopie.”

— ALAN SCHAEFER, LEAD SINGER - FIVE STAR IRIS

ARMED
FORCES

ENTERTAINMENTs

WHERE STARS EARN THEIR STRIPES

FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR.
GO TO ARMEDFORCESENTERTAINMENT.COM.

S‘;EREOPHONICS

AMajor Shift

Sony-BMG Merger Approval Tips Europe’s Scales Away
From The Indies By Lars Brandle and Tom Ferguson

This time lastyear, turope’s independent
labels happily drew David and Goliath compar-
isons following their court victory in the pro-
posed Sony-BMG merger. But 12 months on,
that merger has been approved all over again,
Goliath looks to be back on top—and the indie
sector isn't pleased about it

European indies body Impala--whose court
challenge caused the annulment of the Euro-
pean Commission’s original Sony-BMG merger
authorization—and U.K. counterpart AIM have
used the phrase “creeping dominance” to de-
scribe Unversal Music Group's acquisition of
leading Furopean independents ARS (Belgium),
Magic (Poland) and Lionheart (Sweden), plus
British firms Sanctuary and V2, following its
2006 buyout of Spanish indie Vale Music. UMG’s
spree saw indie names like Paul Weller, Stereo-
phonics and Marc Almond pondering their fu-
ture as parf of the world's biggest major, while
the company's purchase of BMG Music Publish-
ing also wen EC approval.

“AlM and Impala have been very effective at get-
ting the word ‘dominance’ out there,” UMG Inter-
national VP of legal and business affairs Simon
Carmel says. “That's ludicrous. We've had merg-
ers cleared because we've demonstrated toregula-
tors that competifion in these markets is working
prety effectively, and we are not dominant.”

However, analysis of Billboard’s European Top
100 Albums chart for the 12 months ending Nov
30 shows Universal's share leapt from 27% in
the previous 12 months to 42.8%, with only five
indie sector albums among the top 50 chart per-
formers. Sony BMG's chart share dropped. fiom
26% to 21.9%, as did Warner Music Group
(23.1%:-15 8%) and EM1 (18 3%-12.9%).

With the other three majors now free of
merger-related distractions—after equity firm
Terra Firma's acquisition of EM! Group kilied
off the long-running courtship between the
British music group and WMG—the majors’
hand looks set to become even stronger in 2008.

But the indies—about whom WMG was suf-
ficiently concerned to broker a February pact
with Impala over any deal with EMI—saw album

British equity group Terra Firma buys EMI Group,
approves Universal’s acquisition of BMG Music Publishing.

EUROPE

chartshare rise during the 12 months, [rom 5.6%
to 6 6%, and Impala general secretary Helen
Smith insists the sector remains upbeat.

"There's 4 lot of positivity,” she says “In the
European Parliament, there’s [now| unprece-
dented recognition of the role of small-/medium-
sized companies in music—and respect for third
parties in a merger.

Lawyer Alexander Ross, specialist in mobile
and digital musicdistribution issues at U K. tegal
firm Wiggin, agrees that independents’ displays
of unity have gained them a new profile among
European regulators. inaddition, Ross says, “as
a result of the development of [digital licensing
operation] Merlin, they see a strength w the in-
d ectot and a distinct
the major-label players.”

Elsewhere among Europe’s indies, attitude
toward the majors is mixed. According to Damien
Waselle, managing director of Brussels-hased
Bang Distribution, “The more concentration
there is amony the majors, the more ‘footprint’
they get in music stores [ts becoming more dif-
ficult to get sufficient in-store attention for our
year-end priorities.”

It's important not to be irritated by the ma-
jors.” says Michael Haentjes, CEO of the Edel
label group, which operates in Germany, Aus-
tria, Switzerland, the Nordic countries and [taly.
“There are still niches mdies can occupy, like
jazz or classical music, where sales arc stable.”

Mark Kitcatt 18 founderfowner of Madrid-
based label Everlasting Records and distributor
Popstock. While Universal's acquisition of Vale
and its 11.5% market share increased Spanish
majors’ dominance, he notes: “I wouldn't say
things are worse than a year ago. Popstock is
handling the physical version of Radichead’s 'In
Rainbows'—EM isn't.”

And if the majors’ marketshare rises in 2008,
he adds, "it's probably because they're buying
lots of ndhes.”

Additional reporting by Howell Liewellyn in
Madrid, Marc Maes in Belgiiom and Wolfgang
Spahrin Hamburg.

“non-label”

market reaches critical mass in Europe.

European Commissitn
UK actstake
del Secondary ticketi
Management buyoutin United

ic retailing.
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In The UK., A Less-Than-Stellar Year For
Freshmen And Follow-Ups By Andre Paine

In mid-November, pop/soul diva Leona Lewis’ “Spirit” set an all-time
first-week U.K. sales record (375,000 copies) for a debut album. But other-
wise, with total U.K. album sales down almost 119 year-on-year according
the Official U.K. Charts Co. (OCC). there are signs that the stream of strong-
performing debuts that have buoyed the U.K. market in recent years could
be drying up. Aiid the brightest graduates from the class of 2005-06, mean-
while, have failed to score such high marks with their

| Sophomore Slumped

| UK.andU.S. sales far artists’
debutand follow-up albums

i
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Jamas Blunt KT Tunstall
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James Blunt

HMV rock/pop manager John Hirst says
Blunt has suffered from the “overexpo-
sure” of his 3 million-selling 2005 debut
aloum, *Back to Beglam.*

“All the Lost Souls" is

Figures from the OCC for the year to Nov. 10 (zhead of Lew:s’ entry) show
13 debuts among the 100 best sellers in 2007, compared with 14 for the
whole of 2006. The likes of the View (1965 /Cotumbia), Paul Potts {Syco)
and Newton Faulkner (Ugly Truth/RCA) have enjoyed No. 1 albums But
besides Lewis, and Mika’s “Life in Cartoon Motion” ({sland, 880,000 sold),
the year's crop of debut hits have so far stalled around the platinum level
{300,000 units). Last year's top three debuts, the Kooks’ “Inside In/inside
Out” {Virgin), James Morrison’s “Undiscovered” (Polydor) and the Arctic
Monkeys' “Whatever People Say | Am. That's What I'm Not” {Domino),
have each sold more than 1.2 million.

In addinon. “there have been a lot of underachieving second albums.”
says James Curran, head ofmusic at national pop/rock station Virgin Radio.
which championed many of 2006s biggest-selling newcomers.

“An artist such as Natasha Bedingfield didn't sell as well as she should
have,” hesays The OCC reports U.K. sales 0f 980,000 for Bedingficld's 2004
debut “Unwrillen” (RCA), with Nielsen SoundScan logging 827,000 state-
side. But UK sales of April 2007 follow-up “NE" stzlled 2t99,000 and it has
yet to receive a U.S. release. Billboard investigated six other acts attempt-
ing to replicate their debut success

clearly a success—but not on that scale.
Nevertheless, Atlantic Records U.K. pres-
ident Max Lousada insists he’s “delighted”
withits perfarmance. “It's been No. 1in13
countries,” he notes, “and scored an im-
pressive triple an Billboard's European
charts: No. valbum along with No. 1single
andairplayfor"1g73." "

KT Tunsta
EMI U K. senior VP of international mar-
keting Mike Allen stresses the “Drastic
Fantastic” campaign is only on its sec-
ondU K.single, "Saving Face,” which ap-
peared Nov. 19. “We're heading fora mit-
tion [album) shipments worldwide, which
I'm pretty happy with,” he says

But he admits the simultaneous
global release was a challenge. "We

Kalsus Chists Arctic Mankeys.
“Eaplemer Tk, “Whatrve ooy Horaaic Wt
oy H” ), Tl Wl Sran”

5 £ -

haven't been abte to do everything
we've wanted to n terms of having KT in
market,” he says.

Kirst suggests that the Kaisers’ 2005
debut “Employment” was a “breath of
fresh air.” but believes that buzz is hard
ta replicate an a sophomore set Mark
Lewis, co-managing director of label
B-Unique. admits sales are not where
the labet would like them to be. despite
it ranking as the year's No. 5 best seller
“They're one of the staples of aur sta-
tion,” Curran says. “They praduced an
album with lots of good radio singles—
‘Ruby’ was a perfect example.”

ke

“Favourite Worst Nightmare" is the year's
fourth best-selling album in the United
Kingdom, but still anlymanaged half the
Monkeys' debut tally. HMV's Hirst says,
“They picked the wrong current singlein
“Teddy Picker.’ But nothing was ever
going to do as welt as that first album.”
* *Teddy Picker’ Is a tougher song
far us.” Curran says “They don't al-
ways make commercial tracks.”

Incontrast o its slow-burn debut, Hard-
Fi's second album “Once Upon a Timen
the West” was an instant U.K. No. 5, but
falled to sustain its momentum. Never-
theless. Atlantic’s Lousada points out
that the band’s “loyal, passionate” fan
base has grown to the point char it can
headiine London's 12,750-Capacity Wem-
bley Arena, while Curran suggests asin-
gle release for commerciat-sounding
track "We Need Love” could revive the
“album in 2008.

Los lagos, CA
Granite Bay Estate

Former Eddie Murphy esiate
located in a private & secluded
community of Los Lagos! Compound
sits on over 2 acres of lush grounds
w/ breathtaking views beyond.
Custom home features o two story
grand room, gourmet kitchen, full
theater, full gym, 10 Beds, 14 BA,
16,382 Sqft, additional 5,200 Skt
home, 6 car garage.

$6,500,000

miko Mosley
818.325.3372
tamiko@msmle.com

Sherman Oaks, CA
The Llongridge Estates

former Lou Costello Estate! Brand
new construction located South of
Ventura Blvd. This private and gated
estate offers beautifully oppeinted
amenities with a grand room,
gourmet custom kilchen, media
room, gym, 6 Beds, 9 BA, 10,400
Sqft, guesthouse, pool, cabana and
a 5 car gorage. 50,000 Sqft Latl

$9,500,000

LUX Uy

MSM

MSMLuxuryEstates.com

Calobasas, CA
www.GrandiosoEstate.com

located in the Oaks Estates, this
Spanish hacienda has it all! Private,
tranquil and captured by endless
lush grounds & mountain views!
Open floor plon with a 2 story
living room, full theater, master
retrect, 7 Beds, 8 BA, 9,214 Sqft,
pool, spa, BOO Sqkt guesthouse, 6
cor gorage, walking trail, over
50,000 Sqft lotl

$9,995,000

Mo

TATES

Encino Hills, CA
www.HayvenhurstEstate.com

Gated N/S tennis court estate on
over an acre of manicured grounds.
This designer perfect center hallway
traditional home has a custom
gourmet kitchen, wine cellar, media
room ond a 2 bedroom guesthouse.
Beautifully appointed with no
expense spored. 8 Beds, 9 BA,
14,000 Sqhfi, pool & spa.

$11,700,000

e Abourched
818.325.3333

moe@msmle.com
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otheby's

TERNATIONAL REALTY

LECTED

ROPERTIES

4, LONDON SW3, ENGLAND Cadogan GREENWICH, CT Khakum Wood: Norman-style stone  GREENWICH, CT Old Mill Farm: 75+ pastoral acres.  GREENWICH, CT High End Neighborhoad: Majestic 5
e B bright. £4,700,000. WEB: BBO121536. manor. 8.69 acres. pool, private lake. WEB: BBO063874.  Elizabethan-inspired Tudor manse. WEB: BBO063959) acres. 3 bedrooms, 3 baths. $2.695.000, WEB: BBO37 1608,
o okaroe, Sophvie Allen, 44.207 495.9584 Greenwich Brokerage, Bil Andruss, 203.869.4343 Greenwich Brokerage, Joseph Barbien, 203.869.4343 Old Greenwich Brokerage. Liana Bradin, 203.637.9333

HAMPTO: EAST |{AMPTON, NY On Georgica Pond: Classic home  BRIDGEHAMPTON, NY Elegant Tradivonak Lovely  NEW YORK, NY Grand Parior: 3.208% sq ft. duplex.
WSIIT) Sathampian Brokerdie, Ho on 2 acres. 6,500 5q, f $0.975.000. WEB:BB0043673. East  acre. § bedrooms, pool $6.200.000. WEB. BB0034367.  $4.995.000. WEB: 8BO| 34083, Downtown Maniiattan
0405 Fank Newbold, 631.324.6000 Hompton Brokerage, 8l Willams, 631.324.6000 Brrdgehompton Brokerage, Marifyn Clark, 631.537.6000 Brokerage, Meg Swegel, Shelly Shipper, 212.431.2451

-
YORK, NY Tribeca Truplex: Spacious loft. Mint. NEW YORK, NY 888 Park Avenue: E. 705 Stunning NEW YORK, NY 340 West 57th Street: Sun-splashed  NEW YORK. NY Perfect Park Ave: E. 65th St Sunny,
006 WE BBO! 34069. Downiown Manhiatian 11-room prewar co-op. Tripte mint WEB: BB00{ 5760, condo with oversized rooms. WEB: BROOI5753. £ast Side  high-floor 3-bedroam Views WEB: BBOOI 5758 East Side
Lee Sunmers, Glenn Norrgard, 212.431 2456 East Side Manhattan Brokerage, S, Boardman, 2126067611 Manhatian Brokerage. Anne Carey, 212.606.7733 Manhatton Brokerage. Patricia Wheatley, 212.606.7613

r %

T

# TDRK, NY 23 Downwng St Townhouse: West
Create sgle-famvly home WEB: BBOOI5740.
ge Moriucrtan Beokerage. O. Newlist, 212.606.7707

IRVINGTON, NY Spectacular Private Retreat 7 acres,  HARRISON, NY Harrison Stately Brick Home: 8,000 BEDFORD, NY Country Elegance' Exquisite center hall
30 minutes to New York City. $4,799,500. WEB: sq. fi Sterling Ridge 6 bedroams. 6% baths. §4.295,000.  Colonial-style. Pool. 4+ landscaped acres. $4.295,000.
BB0681823. Larchmont Brokerage, 914.861.9625 WWEB: BBO6S 1090. Rye Brokerage. 914.967.4600 WVEE: BBOT21250. Katonoh Brokeroge, 914.767.9681

SALE NYA Resor: At Home: | 25 maricured  PALM BEACH, FL In-Town Townhouse: 5581 sq.ft, 3 PALM BEACH, FL Elegant Regency: Dosirable street.  JACKSON 11OLE, WY Four Seasans Penthouse: Fully
ool tenvus, 5 bedrooms. S baths. $3,795.000. bedroams. Guest house. $3,450,000 WEB: BB0074264  Pool, gardens. cabana. $9,500.000. W 354, furnished. 3 bedrooms. $4.200.000. WEB: BBO| 46975,
0641218, Scarsdole Brokerage, 914.713.2148 Palm Beach Brokeroge, Crrsting Condon, 564,301 221 1 Paim Beach Brokerage, Cristing Candon, su:ouzu Jackson Hole Brokerage, Brett D. Frante, 307.739.8/193

s
NTWOOD, CA Prime Estate Site: 2 legal lots, BRENTWOOD, CA Trophy Property 2 houses on SAN FRANCISCO, CA Panoramic Views: 3-bedroom SAN FRANCISCO, CA Renovated: S-bedroom ocean-
Saighborhood $10,950.000 WEB: BBO34) 998. a large lot. $10,000,000. WEB: BB0353235. Brentwood condo. New Ritz-Carlton. $3,750,000. WEB. BRO083686. front home $22,000,000. WEB: BBOOB3474. San Francisco
B pobsodr: Brokeroge, jomes Respondek, 310.255.5411  Brokerage, Lisa Kirshner, Kacy O'Brien, 310.481.6255 San frandsco Brokerage, Betty Brachman, 415.296.2215 Brokerage, M Allan Levinson, 415.441.5500

iebyshomes.com @
T 61ST STREET, NEW YORK, NY 10065 T 212.606.4100 800.848.2541 oo

b naicec Rasky . owned and operated by NRT LLC, Sotheby's International Realty® i a registered trademark Les Bords de IEpee a Giverny, used with pecmission.




Latin Superstars Break
The Bank On The Road
By Leila Cobo

Attendance at reggaeton shows was down and
concern over immigration issues was up. But 2007 was
still & strong yeat for top-tier Latln tours, with more Latin
acts than ever—five—ranked among Billboard Boxscore's
top 50 tours of the year.

“Big artists were big, and ‘B and "C’ talent didn't fare as
well,” says Henry Cardenas, president of event and concert
promotion company CMN | le noted that dozens of “big"
artists toured simultaneously, induding Mana, Ricky Mar-
\in, Mareo Antonio Solis, Juan Gabiiel and Pepe Aguilar.

The multiplicity of touringacts, particularly in the dozen
core Latin markets, caused a glut that may have had an im-
pact on attendance for smaller tours. Still, Cardenas says.
2007 was, overall, "one of our best vears

What many of the leading tours had in common. Gérde-
nas says, was a wide, multigenerational fan base that, in the
case of the tap tours, was pushed by multiple radio singles

Inaddition. many acts, from Mana to Chayanne, expanded
the number of markets they visited this year, making forays
into what many have traditionally considered “secondary”
Latin markets, such as Washington, D.C., or Detroit

The year's Latin tour leader, landing at No. 20 in Box-
score’s overall ranking, was rock grot/p Mana, which bene-

Nielsen SoundScan sales for Latin albums drop for the first time since 2001
revise business models to take a cut of touring and ather revenue

sl

LiveLeaders

fited from a strong album, strong radio singles and strong
sponsorship from Sprint and Corona.

1n addition, manager Angelo Medina says, instead of
Dbooking « \raditional tour with a single promoter, “we
worked with local promoters in each market We wanted
that boutique service.”

Mand also benefited from less extravagant ticket prices,
capped at $90. Affordable tickets, at an average of $60,
also helped runner-up Martin's tour, manager Bruno del
Granado says.

“The ticket price vis-a-vis the production of the show was
something people talked aboul.” Del Granaco says of Mar-
tin’s elaborate production. Timing was important as well.
"Setupand of the tour was done at tt
first single “Tu Recuerdo’ reached No. 1in the U.S.A and
Latin America,” Del Granado says.

Conversely, reggaeton tours didn't fare so well, affected
not only by lower nterest in the genre, but also lack of solid.
radio support nationwide, as several stations that predom-
inantly played the genre are iow more focused on pop.

Atnght, a lookat the year's
top Latin tours. through the  |5io an I onalyaiS, see
weck ending Nov. 13. blliboard.biz/latén.

Major Latin (abels
Leading Latin label Unlvislan

to a70% Spanish/30% English playlist.

This Year, Spanish- And English-
Language Songs Crossed
Both Ways By Ayala Ben-Yehuda

Bilingual
uzz

Feb. 10, 2007

With a canny translation by
producer Rudy Perez, who
shepherded Christina
Aguitera’s "MiReflejo” to
crossaver success, Beyoncé
inctuded Spanish versions of
“Irceplaceable” and several
other songs from her “8'Day”
albumon a deluxe.
rerelease. The Spanish
tracks were later
distributed on their
ownMTV Tr3s-branded
“Irreemplazable” EP.
which sold 30.000
copies, according to
Nielsen SoundScan
courtesyof Beyoncé's
duets with Shakira
{“Beautiful Liar") and
Alejandro Fernandez
(Telemundotelenovela
theme “Amor Gitano").

Music Group put up for sale when Univisi
digitat albums mare than double In the United States.

is acquired by pi quity fi Sales of Latin
Latin pop network Super Estretla switches

May 19, 2007

“E Cartel: The Big Boss™ had
this year's best Latin
opening, selling 82,000
copiesinits first week,
according toNielsen
SoundScan. The album hias
50ld 242,000 copies.
“Impacto” reached No. 46 0n
Pop 100 AIrplay, but Daddy
Yankee songs not designed
for crossaver— “Gasolina,”
“Rompe~—have actually
fared betteron that chartin
the past. Additional
A collaborations with Akon,

Nicole Scherzinger and
willii.am notwithstanding,
Daddy Yankee's salasingle
“Elia Me Levanté” was the

4o, nexttocatch fire, hitting No.
20nHot Latin Songs

Top Latin T

1. MANA: $35,238.302:
2. RICKY MARTIN: $19,003,132;

, RBD,$16,038,582
5.V

b G
.

AKON

£ FERNANDEZ. $13,86%,99%
NE:$11,090.312

urs Of 2007

Atrendance: 509.187:  Shows: 48
Attendance: 337,503: Shows: 36

Attendance: 305.724: Shows: 18

Aug. 4, 2007

Describing herself to
Billboard earlier this year
as potentially “the first-
ever Dominican crossover
artist,” Deluna had a
Spanish version of her
song worked to Latin
radio but enjoyed
supPortacross
formate. hitting No. 13.0n
Pop 100 Airplay. Her
album “g Lives" has sold
42,000 Copies.

Attendance: 149,
Antendance: 191.630: Shows: 32

Whether it's about artists who have conquered their core
audiences and are looking to expand their reach or Latin radio
reflecting the tastes of young bilinguals, the lines between a
Latin and a mainstream hit are becoming ever more fluid.
MTV Tr3s and mun2 made gains in distribution this year and
are increasingly important avenues to market artists, several of
whom made high-profile crossover forays in 2007. With
bilingual the buzzword on everyone’s lips, here are the peak
positions of several noteworthy
the chart year of Dec. 2, 2006, to Nov. 24, 2007.

during

Sept. 22, 2007

Oct. 6, 2007

Mainstream hitscreptupon
Hot Latin Songs. assisted by
big audiences for bilingual
rhythm and pop stations in
Puerto Rico and Los Angeles.
The Super Estrella pop
netwark changed its format
in July toinclude a 30%
English playlist.
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New Album From

F Singer, Songwriter
ANDERSON

Tour Dates:
Honolulu, HI - 1/3-12/08
Cayman Islandg - 2/17-18/08

Congratulations Cof?ey on Your Success!
Ed Randle, Alexandria de Rossi, Kevin Kerr,
Alex Meija, Eden Alpert and your many fans worldwide.

™
Coffeysouthernman.com, Coffeyinspiration.com
Godtube.com/coffey, dmostudio.com
Myspace.com/coffeysouthernman

L7

muv s ic

EP IT»O ME Available at:

amazoncom.




In 2007, Latin Music Moved Beyond
The Physical Marketplace
By Leila Cobo and Ayala Ben-Yehuda

Digital
HeatsUp

After years of modest results, the digital marketplace in
2007 finally began to yield considerable revenue streams for
Latin labels and acts. Sales of Latin digital albums

EAurRAn

in a sign that Micrasoft is taking
Latin music seriously. Zune
launched its first custom device
with reggaeton duo Wisin & Yan-
del The WRY Zune wassotdas a
limited edition exclusively via
Wal-Martand promotedinamas-

Five Markets That Are Changing Latin Music

While the United States is the biggest Latin music market in the world. not everything begins there.
y o .

Wisin
& Yandel's “LosExtraterrestres™
notched the second-highest
debut for aLatin album this year.
Zune promises more extensive al-
Uances with Latin acts in coming
months, including Cross-promotion
with properties like MSN and
aggressive promotion of digital

»a new population

salesinit;

Univision

Mastertones

The dominant label group in re-
gional Mexican finatly made its
catalog availableas mastertones
this year. giving the top-selling
Latin subgenre achance tatrans-
Late its popularity to mobile. Re-

in i [

th i i distri uch
is the case with artists like Caio Mesquita, a sax
player "discovered” on music reality TV show
“Programa Raul Gil.” who Is distributed by Sony

BMG via a deal with Gil's Luar Records.

ARGENTINA Ho
jestination
IFPHWORLD RANKING: 3%+ /// TRADE VALUE: € &
When Argentina's peso had parity
with the U.S. dollar, it was a choice
destination for Internatianal touring
¥ acts Butwhen the peso plummeted
inthe economic crisis of 2001, those acts suddenly

became . Inthe Last couple of years

onthe globat Latin picture.
IFPHWQRLDRANKING: * /// TRADE VALUE IN MILLIONS):
today. Spain's growing Latin immi-
cal tastes. According to Spain’s label assocla-
ever been. TheImpact has also been felt in mas
cae president Antonio Guisasola, *In Spain. some
are selling 50 well that the labels’

ults sofar
Alacranes Musical’s “Por Tu
Amar™ has shifted 39,000 master
ringtonessince it was made avail-
ablein May, accarding to Nielsen
RingScan, compared with 6,000
tones of the group’s top-selling
polyphonlc. *No Voy a Llorar.™
Other Univision artists, tike lvy
Queen, are also regulars on
Nielsen RingScan’s charts.

CelBloaded

Labels i

477,000 units by Dec 10, according to Nielsen SoundScan—
1.6% of all Latin albums sold. That figure is still significantly
less than the 10.4% portion of album sales overall that were
digital, but far exceeds the 293.000 digital album sales tallied
for Latin music In 2006. Growth has been bolstered by iTunes
Latino's solidified status as a destination for a vast, well-cata-
logued library of music and by the proliferatian of videos by
Latin acts now found on YouTube. Ringtones and master ring-
tanes are also growing sources of revenue for Latin labels.
Following are five digntal stories that altered the Latin music
business in 2007 and will likely have an impact in 2008.

Juanes’ Digital Sales

Worlduwide, according to label Universal Music Latino, Juanes sold
6 million digital tracks the week prior to retease of “La VidaEs . . .
Un Ratico.” That number Includes singles. master ringtanes and
digital albums broken down by tracks. It also includes digital
albums pretoaded onto mabile phones —including 500,000 in Larin
America, accarding to Universal. In the United States, bolstered by
amajor sponsarship with Sprint and heavy promotion on sites like
TTunes. iTunes Latina and Univision.com, the album sold 8,000
digitai copies its first week. according to Nielsen SoundScan—a
record for aLatin album. “From the onset. the digital portion of the
campaign was an integral part of the overall strategy,” Universal
Music Lating president John Echevarria says. noting that six of
Universai Music Latina’s top music buyers are digital or mobite com:
panles. Although the scope of Juanes’ campaign can't be applied
0 every artist, Echevarria says, "It gives us the know-how to
implement it at s corresponding level to all other acts.”

with carriers ang handset manu-
facturers to preload music and
other music-related content onto
cellphones.In Latin America, the
practice is the norm for estab-
lished acts. including Ricky Mar-
tin, Juanes, Man and RBO. Newer
acts will begin taking advantage
of the trend when Sony Ericsson
debuts its new Walkman phones
by year's end in Latin America.
featuring music from Sony/ATY
MusicPublishing'sroster of praven
and developing artists.

in SHSRZR

2007 saw the launchof MySpace
Mexico, MySpace Latin America
and MySpace Latino, a Spanish-
language site directed atthe ULS.
market. Since the launches, My-
Space says unique monthly vis-
itarsin Latin America have nearly
doubled to about &.3 million and
in Mexico have more than dou-
bled to 15 million. MySpace
Latino sponsored its first tour
this year, with the bl us-

SPAIN Carering t
Latin America has long been the re-
cipient of music fram Spain. But
grant community—z million

g—is having a significant effect on musi-
tion Promusicae, Latin music's share of physi-
calsingle and album sales s greater thant has
tertone sales, as cell phones are & vatued pos-
session for immigrants. According to Promusi-

83% of digital music sales d just

17% are via Internet.” Guisasola says digital

body Is Considering raising the platinum sales

{imit from 20,000 UNItS to 30,000 OF 40.000.

MEXICO Marketing through social
networking sites
IFPIWORLD RANKING: 10 /// TRADE VALUE: S 236
While all territories are actively mar-
keting via new technologies, per-
haps the most proactive is Mexico.
where a new generation of acts is
! uch sacial i My-
Space Mexico and YouTube 35 an essential market-
ing and promationat tool.

“A new generation of bands have gotten
known by playing and by getting on MySpace.
says Robbie Lear. senior VP of marketing/ARR
for Universal Music Mexico. “The good thing is
when you finally go to mainstream media, you
have  history behind you.” Virat campaigns like
those of Universal songwriter Mike Sierra, which
allows fans ta upload videos on YouTube, cost
“next to nothing” and couldn’t have been done

however, the econamy has slowly recovered, and
the country is ance again a primary touring des-
tination. While the pesa s still not on par with the
dollar, 2 slew of sponsors—often mobile carri-

the cost of bringing expensive acts to Argentina.
This year's touring acts included the Potice,
Evanescence, Roger Waters, Soda Stereo, Chay-
anne, Ricky Martin, the Velvet Underground and
Arctic Monkeys

COLOMBIA Exporting new sounds
IFPIWORLD RANKING: 35 /// TRADE VALUE: ©
The “Colombian” sound. a mix of
popand authentic falk rhythms, re-
mains a hot export. Such acts as
singer/songuiriter Fonseca (EMI)
and Fanny Lu (Universal) have achieved major
stateside success with their "tropi/pop” style
initially popularized by bands like Bacilos. Also
making increasing inroads are tropical acts like
Jorge Celeddn y Jimmy Zambrano, who have
gained broader recognition abroad from the val-
lenato category inthe Latin Grammy Awards, as

“YouTube definitely marks the trend of what
People want to see.” Warner Music Mexico AGR
director Alejandro Abaroa says

BRAZIL Crafting inventive de
IFPIWORLDRANKING: | 7 /// TRADE VALLIE: ©
W Buffeted by piracy, Brazil's FP(
world standing fell from No. 10in
2006toNo.12in2007. Inturn, artists
ant labels have become increasingly
inventive in their search for economically viabie
business deals, Several major acts, including
Oaniela Mercury and Lenine. left their longstand-
ing labet m their G han-
dle their own catalog. This frees them. among
other things. to craft their own internationat dis-
i Likewise. labet more

based band B-Side Players. -

receptive ta receiving already-produced music

WO years ago. well ters like Andrés Cepeda. New
Warner h: i H net  artists: L musicin 2008 Include

reaction. including La Tigresa del Oriente and  sing iter Ji Angeland

Coyoacén joe. Bonka. The Colombian influence also extends to

producers, arrangers 2nd musicians Who are all
leaving a distinct Imprint on current Latin pop
and tropical music. Lc
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F’roudly Congratulates our
2008 GRAMMY® Nominees

Angie Stone featuring Betty Wright « Amy Winehouse

Ben Harper & The Innocent Criminals « Chaka Khan « Common
Corinne Bailey Rae - Chrisette Michele - The Clark Sisters
Emily King » Fantasia - Gerald Levert » Jill Scott » Ledisi

Musig Soulchild « Stephen Marley - Trin-i-tee 5:7
‘ Raheem Devaughn - Vikter Duplaix

The industry is watching BETJ

Timeless Parallel Paths Invideo Lifted Morning Cup Wick'd Club J

www.betj.com
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In April, Clear Channel Radio made national headlines
when it changed the format at KZPS Daflas from classic rock
toa Texas-themed rock-country hybrid as Lone Star 92.5." But
the buzz wasn't only about the format change: It was also about
the sponsorship advertising model the station adopled. It es-
chewed traditional 30- and 60-second ads in favar of sponsored
hours with DJs promoting sponsors conversationally.
While noncommercial radio has used a “brought
to you by . ..” model for decades, the concept has
rarely been used by commercial stations.

Early KZPS sponsors, including Southwest
Arlimes, AT&T, Coors, Harley-Davidson and
Guitar Center, were allowed one to two min-
utes of spoken-word content per hour. For ex-
ample, when talking about artists that the
station plays appearing at the Austin City Lim-
its Music Festival the jock might say, “The fes-
tival is coming up next week, this artist is
playing there and Southwest Arrlines will take
you there "

“This 15 much more engaging than falling
into a stopset of eight or nine spots,” Clear
Channel/Dallas market manager ].D. Freeman
says. Clear Channel stations in Rochester, N.Y.,

thTheOld,
thThe Older

Radio Took A Look At Single-Brand Sponsorship In 2007—Again By Ken Tucker

and Philadelphia also adopted models thut limit the amount
of advertising. Last year, modern rock WFNX Boston launched
a 40-day “Snapple Summer Free-for-All," trading traditional
spots for a variety of live and produced tie-ins with the iced-
tea maker.

Inall cases, the move wasn't purely altruishc—sponsorships
are sold at a premium rate—but the resulting decrease in spots
theoretically meant that more music could be played each hour.

Butwhile it’s toe early to determine the outcome of the spon-
sorship experiment, each of these stations has moved away
from it to varying degrees. For WFNX, it was a one-time stunt
At KZPS, regular spots have been introduced into the station’s
previous ly model. And the Rochester station,
which had branded itself as “Labatt Blue Country.” has since
discontinued the initiative

And during a recent seven-day period it was clear that not
only was KZP8 nat the most music-intensive country station
wn its market, it was third among four Dallas country stations.
Between Nov. 15 and Nov. 21, KTYS tataled 2,351 spins during
the seven-day period, KPLX spun its records 2,159 times and
KZPS played its songs 2,140 umes. KSCS was fourth at 2,204.

Similarly, during one recent 10 a.m hour, KZPS played 12
songs, while KTYS played 15. KPLX and KSCS each played 13,
according to Nielsen BDS.

P Top formats

COUNTRY

b r
of stations,
2003-2007

More Stations Turn To Talk, Spanish, Christian In ‘o7

Closing InOnCountry

Country is still king when itcomestoradio. but news/talk
is closing the gap.

As of October, there werc 2,054 country stations n the United
States, which is up slightly from 2,049 a year earlier, according
to M Street, which tracks such statistics, News/talk stanons now
total 2,026, an increase of 18 from a year ago. In fact, the num-
berof news/talk stations hasincreased by nearly 500 in the last
10 years—there were 1,567 in 1997. Country, by comparison,
has lost more than 450 stations during the same time period.

Among current music-driven formats, country is tops, fol-
lowed by contemporary Christian stations {920), Spamsh (917),
AC (666) and top 40 (495). Contemporary Christian stations are

.—_/'

on the rise, up from 897 a year ago, as are Spanish-language sta-
tions, which tallied 819 at this time last year. AC is essenlially
flat, while top 40 is down 15 stations from a year ago.

Other formats that number more than 300 stations include
hot AC {up eight stations to 392), alternative rock (basically flat
at 385 stations), Southern gospel {up 15 from last year to 316)
and rock (up nine stations to 300).

M Street began tracking rhythmic AC, a relatively new
format that plays everything from Akon to Bee Gees and
Michael Jackson to Janet jackson, earlier this year and counts

27 mostly large-market stations 1000

in the format. —KT CONTEMPORARY CHRISTIAN

oLDIES

'SOURCE: M Stret (Yearly data for 2003-05 reflects Tormai coumt
that year; 2006 and 2007 data reflects format count m October of that year),

1 s00

back Portable Peapl

from terrestrial

s further roltout after radic pressure. ~ Proposed XM-

Sirfus merger draws attent

a0 3 Radio’s revenue stays flat while Internet ad revenue keeps climbing.
and MSNBC in April for on-air comments; returns to air In December.

Congress, Federal Trade Commission, FCC.
Do Imus fired by CBS Radio
Copyright Royalty Board raises

Web radio roalty rates, leaving terrestrial broadcasters’ Internet streams in question.

Radio's Best Ratings Aren't From Music

People still love their musi
music-formatted stations—but ameng individual us(emng e~
talkradio’ -term
ratings growth is coming from Spanish and urban formats, both
slipped stightlyin 2007

As has been the case for a
number of years, news/talk/in
formation is stitl the most lis-
tened-to format group in the
United States. according to Arbi-
tron data. N/T/l garnered a 1.4
average quarter-hour share in
the summer, whichmeans 17.4%
of persons ages 12 and older
using radio listened to talk sta-
tions during any given quarter-
hour inthe survey period

Adult contemporary, which
for Arbitron’s purposes encom-
passes AC, hot AC and rhythmic AC, placed second with 313.9 AQH
share, up from 12.9.a year eartier, Cantemporary hit radio for CHR} and

rougl

News/talb/inform.
stations—: such IS
those featuring
RUSH LIMBAUGH—stil
cominate Arbitron's ratings.

it an pa
mat has resided for several years.

Spanish stations, which include tropical, Mexican regional and
‘Spanish talk.tallieda10 9. That's down marginally from ayearear-

tier (113} but up significantly from five years ago (7.7). Urban (ad
R S, R&E ) scored a 10.2
year {10.4), Like Spanish, urban has shown | 1 gro

the summer of 2002. urban scored a 7.6 AQH
Meanwhile, country places fifth among music formats with a
9.2—down one-tenth of a point from a year ago.
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John Kunz: Got aggressive with catalog pro-
grams And on the front-line side of things,
rebates are good
joe Nardone: Some labels got the message of
lower CD prices to a reasonalile point, particu-
larly with catalog deals. But [ don't think we are
anywhere near where we need to be. People need
ta see across-the-board lower prices on new re-
leases or else they will consider alternatives
Mike Dreese. The labels used to come up with a
lotof stupid marketing ideas. but they don't have
enough bodies to do that so we have to come to
them with ideas. And when we do, the labels
have beer extremely cooperative with our mer-
chandising initiatives, involving street-date
wchotchkes. We must have given away 30 or
35 artist pint glasses, like Kid Rock, 'oo Fight-
ers and Elvis Presley. The labels are really
willing to wark with you, if you come to them
with ideas. The labels arc also very supportive
of e-marketing
Thuy Ngo: Almost all the major's opened their cat-
alog deals to run ongeing; this was a tremendous
help for us to turn our inventory. Theyare also of-
fering deeper discounts i these deals. Naw, they
justneed to lse more liberal with extended dating
oncatalog titles. They need to get the product out
of therr warehouses and on the store shelves in
front of customers

They also need more hit product in the West
Coastdistribution centers or need faster turn-
around time on orders filled from their Mid-
westand East Coast DCs.
Cary Fly: Rap and urban releases. Rap seems
o be one of the few gentes where we can do
volume.

Stores

Kunz: No hit produci—that's real bad for the end
of the fourth quarter. Aiso, more superstar exclu-
sives, which hurts

Nardone: All of these exclusive deals with big
boxes are killing whal's left of traditional retail.
1t's lke when they killed the singles business
years ago even though the consumer wanted it
Dreese: Exclusives, whether you are talking about
what the Fagles did with Wal-Mart or (hat each su-
perstar album comes out with five different ver-
sions at five differcnt stores. Thut confuses the
customer and pisses them off. The labels are al-
tering the core product to please the big-box mer-
chant instead of yingto please the customer. Itis
the classic mistake of regarding the retailer as the
customer instead of the real consumer.

Ngo: All the exclusive tracks and product for the
mass merchants. It should be a level playing field
for everyone Toexclude a title from everyone else
and then notallow the import in so that the indies
can carry something available from that artist
seems to be a monopoly.

Also, they shouldn't put 10 different versions
of an album out over a year's time; they should
putput berter packaging/or limited editions day
and date with the regular versions.

Fly. The constant movement of release dates re-
ally hurts sales 1t 1s a killer and worse than ever.
ineedlonger lead times than most accounts, but
Twant to get behind albums and promote them.

The circular flier builds sales and when you
move records, you hurt the sales because there
is no time to get the record in the flier for the
new telease date. The Mike Jones album must
have moved 10 imes, and it finally came out
[Nov. 20]. But itwasn'tin the circular and all the

Steve Harkins: The labels the ben-
cfits of promoting and advertising music on the
Web. In the past they were just fecling their way
through Butnow it's a significant change. They
are far mote willing o experiment and explore
wnous marketing events and promotion
programs

Jave Jaworski: Many removed [digital rights
management {DRM)] and allowed us to sell

. songs in the MP3 format this year.

CDs’ 18.5% sales plummet leaves industry fearful.
Radiohead deals directly with fans, leaving rest of retall out In the cold.

I

Tower's vold; M

definitely hurt the record. It came to
the street with no momentum at all

Harkins; There 1s room for selling more catalog
that is not active A large part of the U.S. mport
busicess is catalog that s notavailable in the States,
Also, the labels are licensing some of that stuff to
labels like Wounded Bird, but with the Tnternet
they should make every SKU available again.
Jaworski: Many still only sell songs with DRM
or donot offer their full catalog in MP3 format.

The Eagles go exclusively through Wal-Mart white
Amazon steps up its game: fllls

In a year when the
big story was the
decline of CD sales,
Billboard polled
music merchandisers
of different sizes
and stripes to find
out how labels
helped and hurt
them in 2007.

By Ed Christman

Kunz: Give up DRM, accept reality and acknawl-
cdge that the customer is always nght. It's the
ABC'sof retail. The unverse has changed, and we
need to change. There is no erra firma out there;
we are on a spinning log going down the river.

And give us more vinyl Unfortunately, it is
a small piece, but [ remember when the CD
was a small part of the business It 1s particu-
larly encouraging to see young kids who feel
entitled to get music for free be willing to pay
for vinyl. That warmth of the analog comes
through and the kids recognize it, appreciate
itand are excited by 1t
Nardone: As the lower-priced downloads become
agrowing piece ofthe puzzle. the CD packagesare
getting more 1idiculous to the point of people are
wondering why they paid for the CD. Everyone is
tryingto doan eco-pak. which almost means adis.
posable package. We nced an alternative package
that doesn't subtract value from the physical CD.
Dreese: [ wish the labels would win the battle
against iTunes. vis-a-vis bundling. This idea that
albums don’t matter anymore should be fought.
[¥slike Steve Jobs owns the world and can changy
thetes s of trade. it's pathetic the way the labels
have ralled over to him on this.

Consumers are being detuned to the fact
that the album exists. It just exacerbates the
downfall in music sales Tracks don’t build
long-term careers
Ngo: They need to give the indie accounts the
same new-release pricing as the big box and
the chains. They cannot charge one group $7.50
and another $11.41 for the same product
Fly. The record labels are competing against DVD
and videogames. Those forms of home entertain-
ment continue to grow and appreciate in terms
of preshige and sales, but not the music industry.
One thing they can do is be much more argan-
ized and focused on record launches.

Harkins: The labels should try to promote a new
physical configuration. We ali need to be on the
same page to drive business for the physical
side of things.

Jaworski: Allow all sangs to be sold in the MP3
format; faster turnaround on approvals for new
customers, open up
full global catalog to
us with an easier

Marketplace becomes aforce.  Labels search for new configuratians, launch MV, embrace unes

digitat album cards. look at “ringles.* - [LLS. Virgin Megastore chain acqulred by real estate firms Related

{Cos. and Vornado Reatry Trust.

hile boosting MP3 format

d the Amazon and fastes process
for moving into
new geographies,

take into account

John Kunz
President/owner of
Waterloc Records in
Austin {Indie Retaile

Joe Nardone
VP of 10-unit
Gallery of S
Wilkes:

(Small Chain}

ind in

Mike Dreese
CEQ of 27-unit
Newbury Comicsin
Brightan, Mass.
{Midsize Chain}

Thuy Ngo
VP of purchasing and
marketing at Irvine.
Calif.-based Super D
{One-Stop)

Virginia Beach,
Va.-based Eurapac
(Rackjobber)

teve
arkins
of music at Charlotte.
N.C.-based Baker &
Taytor Custom Stores
}

Dave
Jaworski

our perfect payment record and climinate up-
front fees; full access to the publisher/song-
writer information for afl songs sold in their
catalog including contact information. mak-
ing it easier to get licensing completed for new
business models

snalysis,
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No Act Sotd More
Copies Of An Album In
2007 Than His Band
By Gary Graff

Chris

Daughtry

Chris Daughtry sounds a bit bieary the day after the recent Amer-
ican Music Awards, and for good reason. “Oh, yeah, we all celebrated,”
he promises, still basking in the glow of three AMA wins for his name-

sake band.

This year, they all had plenty to rejoice about. Following the singer's fourth-
place fimsh.on the fifth season of “American Idol,” Daughtry’s self titled RCA
debut became the fastest-selling rock debut album in Nielsen SoundScan his-
tory—and its 2.287 million copies made it the top-selling album by an artist
in 2007 "Daughtry” topped The Billboard 200 for two weeks and the Top Rock
Albums chart for 14. It's spawned sixsingles so far and is up for four Grammy
Awards, including rock album and best rock song for “It's Not Over.”

All of this has made the 13 months since the albun’s release the prover-
bial whirlwind, and the title of the hit “It’s Not Over” certainly rifigs true as
Daughtry prepares to hit the road in 2008 with Bon Jovi. Suffice to say he's
had no second thoughts about turning down that offer to join Fuel

Whatis it about you much?

What's your take on
try had
It's a little bitof a shock. We're still
avery new band to the industry, so
every time we go to these events we
kind of feel Like the freshmen in
high school, not really affiliated
with the big, successful artists. And
now we feel like we've graduated a
little bit. We were certainly new to
the industry, but getting recognized
for your hard work 1s a pretty big
deal. 1t's cool that people recognize
us for what we do, and it makes us
feel good

Starting ta think about February atall ¥
Well, we'll see how it gocs at the
Grammys Hopefully [the AMAs]
were something ofa . . .

cbinger?
Yeah, yeah. Maybe. That would be a
really cool thing. Bul we're still on
a high from [the AMAs], so we're
going to just kind of hold onto that
far 4 while.

Any thoughts abaut why everything
a0k off for you?

1'm really not sure, to be honest with
you. The only thing I can really at-
tribute it to is the fan hase. They're
certainly very dichard and loyal to us,
and they ve continucd to buy our rec-
ord. They've continued to come to
our shows. It doesn’t matter how
good you are as a band or how good
your music may be; if the fans aren't
supporting itand buying your music,
it's hard ta make it, So they're the
anes that are making it for us.

1 guess they see us as regular dudes
We're just norral guys who are doing
what we've always wanted to do and
what we love to do. These are five
guys who worked hard to get where
they are. And they’re not letting it to
g0 thei: heads.

Does the world know Daughtry is a
band as opposed to Chris Daugh-
try’s band?
1 think the majority of the people
get 1t Obviously our fans totally
get it and know it's not a one-man
show, and I think everybody else
is catching on. We've tried to make
sure that it's known that 1t’s not
just me. I've never been a sola
artist. When the band doesn't get
the credit that they deserve. it kind
of bums me out a little bit. They're
workiny just as hard as | am, if
not more, up therc. ! think peo-
ple get it.

d

Do yau feel 2t this paint that every
thing—you, the bang, the album
graduated from the “Ameri L
world and takenon a o un?
Absolulely, 100%. On [*American
idol"], I wasn't able to do fully what

I'm capable of; that was just. to me,
a way of showing my voice off. This
is a totally different thing. This1s
who we are—we're musicians, we
write our music, and it’s a totally dif-
ferent ballgame.

What's yaur perspective
dol” at this point?

It changes from year to year. | don’t
havea solid opinion on it. I think it's
agreat togl for people to use. I mean,
it's alt about taking the opportunities
that are in front of you and making
the best of them and using them to
your advantage

Idon't think it's cheesy one bit.
1 think it's cheesy if you're going
to go on there and use gimmicks
and not be yourself. But il you're
going to go on there and you're
going to be yourself and you think
you have what it takes, | think it's
2 great opportunity to show that
to the world. So [ think the peo-
ple that go on there have to take
it seriousty.

People see right through that stuff:"
the publicaren’t idiots. They're going
to recognize something real when
they seeit. [ think that’s part of what
happened with us.

on “American

Would Daughtry have gotten a deal if
you hadn't dane “Idol”?

Wwell, | definitely think it accelerated
it. | wasn't getting any of that expo-
sure in North Carolina. Being that [
had a family, we couldn’t

songwriting and who we are?” We
have been, and that's a really cool
thing for us.

What have been some of the majar
theyear for you?

go out and tour and get our names
out there. So we had to basically play
the same old clubs over and over, and
for mostly the same people. When
youdo that. vou just don't get the ex-
posure and the buzz that you need to
make a name for yourselfand get the
attention. So I felt that was my only
option atthe time, to take a TV show
like that and just get myself out there.

At the time the aloum came out, were

fans you'd won an “Idel” would stic
with this rock’n’roll band?

Well, 1 wase’t really as worried about
that as | was about everybody taking
it seriously Normally when you get
fans from a show like that, they’re
pretty loyal to you—but you still have
to put the work in to make sure you
put aut the best thing you can. It was
everything else we were worried
about. *Is rack radio going to take us
seriously? Are we going to be taken
seriausly as a bandin general, for our

‘We’re just normal guys
who are doing what we've
always wanted to do.’

Well, [the AMAs] were definitely a
big one for us. And getting the Bon
Jovi tour is definitely another staple;
you have a very well-respected band
that's been around for as long as [
can remember, and they respect us
as a band and take us seriously.
When sou have people like that and
Nickelback and all these other bands
that are in the same class, so to
spexk, taking you seriously for what
you do, it kind of vaiidates what
we're doing.

had conver with
and gleaned a little wisdam fr
these folks?

Normally in those situations it's all
casual. We do enough work, so we
Just kind of hang out as friends and
don’t really get into all the business
and stuff like that. But [Nickelback
frontman] Chad [Kroeger] definitely
gave me a few pointers on songwrit-
ing and things like that. He's very
helpful in that field.

What's the plan for the next Daug!
tryalbum?

¥ can't really say at this point. It's
a little early to tell We're doing
some writing when we have the op-
portunity, and we’re going to be
working on getting it out some
time hopefully next year—when we
getit right

54

BILLBOARD |

DECEMBER 22, 2007

YEAR-END DOUSLE ISSUE






HOW CAN |
BE SURE?

1 CaN'T STOP
THIS FEELING
DEEP INSIDE

PF MEey @ * WHY DO FOOLS
I |l ] FALL IN LOVE?

: PUNKS JUMP 4P

o ey AT 2.
HE FIVE DAY i

GRIND ONCE MORE £

L
a0 (e

13WANT 1
RIS
- s

THERE HE
SITS WITH A PEN
AND A YELLOW PAD.
HE'S A HANDSOME
D; THAT'S MY BOY,

»

-
B s

Lo
%57

3 GIMME SOME OF
k THAT GOOD STUFF.

Page 1: O iy Sy Caren, <The Good, (e Bt are e Usy” by Evewm Mortcone St b U™ by Mok agges £ e RN and Phip Tt
"l E shrnd” by 30, Mo et a0 Tr7sn Devion Jones « "Com Toqelher” by oy Gilesph, Robet Young 41 Andres ke Page 2:1 Thurk  Love You by Tony Rommen - Hom Can | Br Sure” by Edhe Brigat and Fels Gavalese » “Hooked nn 4 Fredeng” hy Mo Jamrs = Yoo Dot knon by Pame”
by Abeis Kes, Kayme Hoat, Harokd Spercer Lit, . Badey. Wl Kerd - What's Goung On” by e York St of Mt by Bty Jod - “Youve God Ancther Thing o™ty G iphon, Reb Halard an K K Dererng + Manini Ba” by

Benny Ao, iy Acerson st B s - Wiy Do Foot Fall v by Mt Ly PanieLyime iy o My At by ey Vda 4 Geote Young - ~Puhs s U o et B Dom by Pl ey, Ronad Iy, 0 Kby ey, Lovenro D el an Duve Mo - s Yo
oy Mkt o - “Come Sa¢ b by Sean“Puy” Comb. T Kaly Gob Robomon and Terence Koy - To S, W Love” by Marc Lodors 5 Do Hack - Rehat” y Amy Vrehonre




“How To Save a Lite™
The Pray
e = D8 —)
“Lipa of an Angel”
Hindw

“U & Or Hand"

THE KID IS
HOT TONIGHT.

LNt 4D4 Savet Wy Lite” by Mike Glewrland - “Walc b Scaly Geow” by Mac Dawns - e, Tom Kelly nd Bily 9+ “Good ShUtT Kot SrichLind ~Gumesy” by Bty froup ow To
n-w‘hmm-\dlw Siad - U al an Angel by At Wiker, Rows o, Linyd Carvey, o Kig, “Maneavr” . Tom Mosiey, Hate il 3o Jom B an - !mm‘mul.’uth Pitman, Shchard Stephers. Ormrikss Haoin,
otaed Bghtomrs, Brisn Ward ) Wil Wil = “Stronger” by Kavye Weal, U4 U M s Mart, Tayior “Supes Troupes™ by ey Andersson nd Bipen
e The K s Hot Torste™ iy Pl De 0 ] Beviin Autn - “Roch N Bok i King™ by Jeff Lynae + 1 Pul 4 Spefl on You™ v Jay ks~ The Roch Show” by Tom DeLonge. bt o 1 1w Baber *AceofSpate” oy a Kair, Edm Gl and P o Voo Gok R The i St
= “Right Here, Righi Nos” by Jesus Janes

e Sy + TonT Lose by Muymbes by Phal Colls » Page 4. Breakout” 1y Mt Jackson. Anthrr Cornell e Corrine Dremery.



N\

N

§ ] RIGHT HERE, RIGHT NOW-
NEXT MORNING... i THERE IS NO OTHER PLACE
: : T'D RATHER BE.
} y

THE WORLD'S LEADING SONGWRITERS AND COMPOSERS

AN UNFARALLELED CATALOG OF SONGS
AN UNWAVERING COMMITMENT TO THE VERY BEST IN MUSIC ACROSS THE GLOBE

EM

MUSIC PUBLISHING
WHERE SONGS LIVE WWW.EMIMUSTCPUB.COM



YEARIMUSIC
I TOURING

ILLUSTRATION BY DIRK FOWLER DECEMBER 22, 2007 | www.billboard.biz



Singer Leads Pop
Charts As Artist,
Collaborator,
Producer

By Keith Caulfield
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Akon isalso a heavyweight on the
year-end Billboard Hot 100 Songs
recap, where he earns six placings
on the tally: as a guest on Gwen Ste-
fant's “The Sweet Escape” (No. 3,
T-Pain’s “Bartender” (No. 33) and
Bone Thugs-N-Harmony's “[ Tried”
{No. 58}, and with threc of his own
songs, *1 Wanna Love You” (No. 8,
featuring Snoop Dogg), “Don’t Mat-
1e*” {(No. 11) and “Smack That” (No.
15, featuring Eminem).

Akon kept himself busy collabo-
rating with a host of other arnists,
just like another male superstar: the
No. 3 name on the Top Artists recap,
Justin Timberlake. The Jive singer
was frankly inescapable on The Ball-
board Hot 100 in 2007, notching nu-
. meroussolo hits as well as smashes
with the likes of Beyoneé, 50 Cent
and Timbaland

All told, Timberlake scores
seven slots on the year-end Hot 100
Songs recap with his highest-
ranking single coming in at No.
11: “Give It to Me” by Timbaland,
which features Nelly Furtado and
Timberlake.

interms of sheer Flot 100 chart
domination this year, the female
equivalent of Timberlake would
have to be Fergie. The will 1.am/
A&M/Interscope artist finds her-
selfat No. 2 en the Top Artists hist
and of course is the year’s top fe-
male pop artist

While her 2006 single “Londen
Bridge” was a No. 1 Hot 100 smash,
itwas only a preview of what Fergie
bhad in store for 2007. Her "The
Dutchess” album unleashed four
more hits, including the No. s
*Glamorous” and “Big Girls Don't
Cry.” On the Billboard Hot 100
Songs year-cnd recap, she owns
three of the top 20 singles (Nos. 4,

162and 19)

It's a feat for one artist to place

theee singles on the year-end Hot
100 chart like Fergie. [t's another

=

asTisT The Police
NO.OF SELLOUTS: 63

ATTENDANCE: 1.858 million
Nav. 15. 2006, through Nov. 13, 2007.

ballgame entirely when you can
snag four (Timbaland), six (Akon)
or seven {Timberlake and T-Pain).
Alltold, if we add up the number of
singles those four men racked up
on the ot 100 Songs recap, they
own a whopping 21 titles, includ-
ing hits with shared credit. {Right
now somedne is cooking up the ul-
timate collaboration featuring all
four, we can feel it

[tshouldn't be much of a surprise
that the ubiquitous Timbaland
reigns as the No. 1 Hot 100 producer
of 2007. He helmed 20 singles that
reached the tally this year, from the
obvious {Timberlake’s numerous
hits) to the not-so-obvious (Bjérk’s
“Earth [ntruders™). Akon is in the
runner-up position on the tiot 100
Producers tally, with T-Pain at No. 8

Speaking of T-Pain, the artistalso
finds himself at No. 9 on the pop
artisl recap, where he’s just behind
Daughiry {No. 4}, Carrie Under-
wood {No. 5) and Beyoncé {No. 6}.

After a few misfires with the
early singles from her “B'Day”
album, Beyoncé found a massive
smash with "Irreplaceable.” Or, “Ir-
reemplazable,” for those checking
out the Latin charts. The "bream-
girls” artist’s empowerment an-
them is the year’s No. 1 single on
the Billboard ot 100 Songs recap.
1t's one of only two appearances
from Beyoncé on the Hot 100 year-
end tally. with the sccond, her
“Beautiful Liar” duet with Shakira,
coming i at No. 62

“irreplaceable” is Beyoncé's
fourth trip to the top 10 of the year-
end Hot 100 Songs chart, but her
first to crown the tally. In 2003, her
“Crazy in Love” single finished out
theyear at No 4. Before that, a pur
of Destiny’s Child hits reached the
top 10: “Independent Women Part
1" (No. 10 in 2001) and “Say My
Name” (No. 6 in 2000).

Chris Daughtry’s namesake

TOTAL GROSS: S212.2 million

TOTALCAPACITY: 1.864 million  ToTaL

ND. GF SHOWS: b6

Compited from Billboard Boxscore.

Three years ago he debuted on the charts with the single

“Locked Up.” This year, Akon locks up Billboard's top pop artist honor.
+The singer’s “Konvicted” album (Konvict/Upfront/SRC/Universal
Motown/UMRG), released in November 2006, may not have reached No. 1
on The Billboard 200, but its sturdy performance aided Akon’s rise to the
top of the pop heap. “Konvicted” spent its first 30 weeks lodged in the top
30 of The Billboard 200 after its bow at No. 2. ® While Akon ends the year
at No. 1 on the Top Artists recap, “Konvicted”” ranks just behind
Daughtry’s self-titled album at the peak of the Top Billboard 200 tally.

band and Underwood have more
than “American Idol” in common:
Daughtry’s self-tilled debut is the
No. 1 album on the year-end Top
Billboard 200 Albums chart Last
year, Underwood’s “Some Hearts”
was tops. She was also last year's
No. 5 top new pop artist This year.
Daughtry hits No. 1 on the top
New Artists recap. {t's an “1do]”
world, folks, we're just living in it.)

This year, *Some Hearts" is still
performing sirongly, finishing out
2007 at No. 5 on the Billboard 200
Albums recap. The album is just
ahead of Nickelback's “All the
Right Reasons” at No 6, a 2005
release that continues to stun
chart watchers

At press time, Nickelback's
album had yet to leave the top 30
of The Billboard 200 110 wecks
after its debut at No. 1 o1 the Oct
22, 2005, tally. With more than'6
million copies sold in the United
States alone. it's the hand's best-
selling album

Last year's No. 2 Billboard 200
album, the soundtrack to Disney
Channel's “I ligh School Musical,”
finds itselfat No. 37 this year Its se-
quel, “High School Musical 2,” mus-
cles inat No. 8. Two other hot Disney
properties. TV series “I lannah Mon-
tana” and its star Miley Cyrus, have
alot to crow abeut

The first “Hannah Montana”
soundtrack comes in at No. 4 on
the Billbozrd 200 Albums recap
while its sequel set lands at No. 16,
‘The latter is a double-album, with
one-half serving as 1 soundtrack
to “Hannah Montana” and the
other half operating as Cyrus’
debut album.

Cyrusalso finds herselfat No. 10
on this year's Top New Artists tally.
a chart that definitely runs in the
family. Her father, “Montana” co-star
Billy Ray, was the No. 4 new pop artist
in 1992.
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Attendance, Gross Down From Blockbuster
Previous Year In Touring By Ray Waddell

DECEMBER 22, 2007

The POLICE reunion
(from left: Sting, Stewart
Copeland and Andy
Summers) was the year's
top-grossing tour.

The touring industry continues its roller-
coaster ride in 2007, with North American concert
dollars and attendance down double digits after a
record year in 2006. ¢ The final numbers tallied from
Billboard Boxscore reports in 2007 are eye-opening:
North American gross concert dollars are down 10.2%
to $2.6 billion, and concert attendance is down a
staggering 19.2% to 51 million. ¢ Of course, the Rolling
Stones, Madonna, U2, Bon Jovi and Barbra Streisand
were all touring arenas and stadiums worldwide in
2006, pumping up dollars and atrendance. Still, down
1s down, and way down is way down. ® “Yes, 2 19.2%
decrease in attendance is very disturbing, since it
reflects that the consumers are not really supporting
breaking and mid-level talent,” AEG Live president/
CEO Randy Phillips says. “If this trend continues,
who will be the headliners of tomorrow?”

YEAR-END DOUBLE ISSUE
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© Veteran trouper

For industry-leading Live Nation, 2007 “was 2 lighter touring year than 2006,”
according to [ason Garvel, president of North American Mus:c for Live Nation
“We saw fewer artists on the road, especially in our global teuring unit. We had
some great artists out; there were just less of them than past years ™

The Stones alone accounted for $425 million in 2006’s numbers Stones
tickets topped out at $450, compared with about $250 for Ihis year's top tour,
the Police.

But the double-digit decreases of 2007 should concern even the most optimistic
in the business.

When worldwide numbcrs are taken into consideration, the Lrend is less dis-
turbing; worldwide, prosses are down 1.8% and attendance less than 1%. Buta
devalued U.S. dollar and international volume accounts for much of this: tatal
slows are up 7.3% worldwide, as opposed to North America being virlually even

with last year in volume

Per-show numbers for many are a more accurate barometer of the overall health
of the industry, and in North America the gross per show is down 9.6% and per-
show attendance is down 5.3%. Those numbers are
roughly sumilar on a worldwide basis

The per-show average attendance of 3,293 for North
Americas the lowest on record for Boxscare; per-shaw
averages routinely topped 6,000 a decade ago Bul
much of this 1s likely a reflection of smaller venues

TOURING

Live Nation cuts $120 million deat with Madonna. launches
ArtistNation.
Ozzfest goes out as a free event.
ignites secondary-market scruting.
negatlations with Live Nation.

=

Iike clubs reporting more diligently and an overall trend to-
ward smaller capacities

“Ifit's more smaller clubs that open and report [their grosses),
1fit’s more festivals, that's great,” C3 Presents partner Char-
£ lie Jones says. “It's up to us as businesspeople to adapt.

CHRISTINA The average per-show capacity for the 15,508 shows re-
AGUILERA and ? : F
ROD STEWART Ported for 2007 was 4,140. Given total atrendance was 51 mul
were among lion and total capacity was 64 million, 13 million seats from
2007'stop 10 reported shows went unsold in 2007, compared with 14 mil-

roneinaiarstel hon in 2006, As a rule. less successful shows are less likely

Stewartgrossed = to be reported.
nearly $70 Sowhat does afl this mean? Some believe it's just the volatile
miltion from 56 L

| nature of the touring industry beast. “With the huge variance
concerts to ng ) 3

comeinatNo.5;
Agullerais No. 9
with stightly

in the number and scale of bands that tour 1n any given year,
it's hard to get an apples-to-apples camparison year over year.”
C3 Presents partner Charlie Walker says

“Lthink it is apples to apples,” Metropolitan Talent co-CEQ
John Scher says of comparing 2006 with 2007. “The most sig-
ruficant factor of all these numbers 1s overall attendance. If
overall attendance is down, we have a fundamental problem with the foundation
of our business, and it has to be addressed.”

Others say the industry is nearing the end of a gross-skewing boom as boomers
age and big-ticket artists and their fans become less active. “We're at the begin-
ning of the peak,” says Dennis Arfa. president of Artists Group International (Billy
Joel, Rod Stewart). “We're not by any means declaring this 1s over. We're justina
different place as the years go by with this generation, which is clearly the biggest
contributol to the concert dollar.”

The aging of the baby boomer so far “has probably been healthy for the co=cert
business because they're still going to concerts of a certan kind.” Scher says
“Who do you think’s paying these prices?”

Arfa1s one who believes the industry is transitioning to more shows at smaller
venues and what will ultimately be less expensive tickets and for lower attendance
at larger venues. “We were brought up with an aberration We're still Living with
1t, 10 still dominant, we're OK,” Arfa says. “It's still a good business, bul instead
of doing 18,000 tickets you may do 15,000 tickets.

548.2 mlilon
m 63 shows.

The Police reunite for a warld tour.
Hannah Montana frenzy
Ticketmaster scraps
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3,000,000 guests. 700 performances.
One incredible piece of entertainment history.
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The Turn It On
Again tour by
GENESIS (from
left: Mike
Rutherford, Phit
Collins and

Tony Banks), Its
first in more
than 15 years,
hit stadiums and
arenas for
shows. Taking in
more than §129

grossing tour of
the year.

itis clear the industry 1s evolving “Ow business model is no different from  dollars of $742 mullion reported, up 36.6% over 2006. The number of shows 1n

any other business model. and it's up to us to change with times,” C3's Jones says.
“Idon’t think ihere’s ever been a mare exciting time.

THE BIG GUYS

which AEG Live played a role 1s up 43% to 1.934.

As is often pointed oul. Boxscore numbers are gross dollar figures. so is the
news as good on the bottom line as the top for AEG | ive? “Even though we report
our grosses to the trades, we run our business on net realities,” Phillips says. “We

Live Nation is still the world's biggest promoter, reporting involvement in 10,035— are privately held and outr chairman gave us the ability to compete with our prin-

shows that grossed $1.8 billion and drew 34.5 million people But Live Nation's gross
for the 2007 period is down 18.5% from "06, while the number of shows the com-
pany reported is up 7.1%.

Garner categoiizes 2007 a5 a “good year” for his company, “We had the chal-
lenge gaing in of reduced show count. We knew
in January thal we weren't going \o have a year led by
hiige globl tours. and we knew we were gaing to
to do nore with less show count.” Garner says. “And
we accomplished that by running the business better
and being a part of the big tours that were out there.”

Garner says 2007 was a "standout” year for North
American amphitheaters. “marked by a better strat-
egy of buying shows and running the business.”

Butifamphitheaters did well, it wouldn't necessar-
ily be reflected in gross dollars the same way sellout
arcna tours boost overall numbers. Grosses are lower
at sheds, and sometimes the show you don’t buy helps you more than the ones
you da. “We did a great job in our amphitheaters, which isn't reflected in those
gross numbers because the lawn ticket price drags the grosses down in the am-
phitheaters,” Garner says. “Our team did a good job of booking a good season with
less show count and making those shows more profituble.”

Live Nation is the live entertainment industry’s largest public company, and as
the year came to 1 close, Wall Street scemed a little leery, with Live Nation stock
3t $14.52 (Dec. 10) after a 52-week high of $25.63.

The news for the privately held No. 2 promoter AEG Live is positive. with gross

‘We're at the
beginning of the
peak’ as big-spending
baby boomers age,
AGI president Dennis
Arfa says.

cipal and much larger rival [to] give the industry a real choice, but only if we op-
erated the business umtknown as AEG Live as adults who can deliver an acceptable
internal rate of return matched zgainst the risk we take.”

With superstar tours like Stewart, Justin Timberlake, Kenny Chesney, Bon jovi
and Celine Dion under its banner, AEG Live has taken
hits for not taking on riskier propositions, which
Phullips thinks is inaecurate

“Some agents and talent reps call us ‘cher ry-pickers,
which 1s totally untrue,” Phitlips says “We take our
losses on arlists we belicve in. | lowever, like the major
agencies, we have tp make money also. Having been
anartist manager most of my career, I wish artists and
their reps had more respect for the risk we take and
were as vested in our financial well-being as we feel
we are in the industry’s.”

Phillips says that other than its touring business,
the biggest trend for A G Live m 2007 was that “we turned our arenas into clubs,
if you look at how many multiple nights we got We opened the Prudential Cen-
ter in Newark {N.J.] with 10 Bon jovi [shows|. The facility business really had an
amazing year, a combwnation of AEG and AEG Live. They build them. we fill thern.”

That smd, AEG 1 ive, ke the industry, experienced a more dicey market as the
year wound down. “We have more than 600 shows in the fourth quarter and they
are not all closing as well as we projected,” Phillips says. *Obviously, the lagging
econamy and low consumer confidence index are reflected here. Unfortunately, this
seems te be more of a trend than saturation or weakness in the tour offerings.”
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LOOKING AHEAD
Despite the negative numbers. most are opti-
mistic about the touring industry

‘1 think the live business is very healthy,” says
Bill Zysblat. partner in RZO Productions, co-
producer of the Police tour with Live Nation/
TNA. “I believe fans view a live performance as
the only unique piece of product in entertain-
ment. There is only one 10th raw on the aisle seat
on s given night. And the experience of that fan
cannot be reproduced, downloaded or traded.

Live Nation's Garner says the diversity and tlie
broad range of touring acts in 2007 bodes well outall his
for the future. “When you look at the mix of what concerts to
was oul this year, the newcomers in that hst and finish at No. 4.
the artists who are on their second or thud al-
bums and stll doing great business, it really makes you feel positive and good about
where we're going as an industry,” Garner says, adding that it’s feo ear ly to tell how
2008 is shaping up.

But AEG Live’s Phillips

Different
strokes for
different folks:
Stylish GWEN
STEFANI and
down-home

KENNY
CHESNEY each
played 55
shows, most
likely without
much audience
averiap.
Chesney sold

ys his company will be more active in 2008 *We have

two tours ou sale already, Celine and Bon Jovi, and we have more coming,” he

says. " We're being asked to bid on more thimgs than we have in the past.”
Phillips says AEG Live ts also being morc aggressive in competing with Live Na-

tion for tours. “Is it healthy to compete> No. Ina perfect world | wish we were the only
he says. "But, other than we tend to drive up the guarantees, which then effec-
tively drive up the ticket prices, | actuslly think competition makes us both better,
indeed. ticket prices remain a danger zone and a controversial topic for the past
15 years, with competitive bidding between promoters exacerbating the situation.
“1 just don’t understand why people won't admut ticket prices are too high, service
charges are 100 high and there are too many shaws,” Scher says. “The old saying.
1fytain’t broke, don't fix it,” well, the other side of that is, ‘If it is broke, fixit." Fac-
wally, less people are going to conceris. We need mere people going to concerts.”
Nederlander Concerts chairman Adam Friedman says his company has seen

DECEMBER 22, 2007

solid numbers at the small and midsize venue level, but arena concert sales have
been sluggish ewcept for the superstar acts
Part of this is due to accelerating artists into the big boxes too early in their ca-
reers without developing the fan base, and clearly the other issue is price,” Friedman
says. “Of course, talent guarantees drive the ticket price and folks are trying to get as
much as they can from the road as other sources of income are dwindling, This dy-
mnamic will continue to be 4 problem into 2008 and explains the statistics for 2007
None of this is lost on AEG Live's Phillips. “I think we, as an industry, may be
outpricing our core consumer from the concert experience,” he
Many of the most su ful artists, even the veterans, remain conservative on
1 believe very strongly in the fact that a mght out for two or tliree
or four can be hugely expensive if the act doesn't control the prices.” Roger Wa
s’ manager Mark Fenwick says.
ssic acts, the business is predominantly the road busi-
ness, and if we kill the golden goose it’s our own fault,” Fenwick adds. “And we'll
kill the golden goose by upping the price, upping the price, upping the price. P
ple will just say, ‘Hey, I'm not going anymore.” ”
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And we’ve rocked them all.

You've brought entertainment to millions of faces. You rock and because of that,
so do we. An extra special thank you to these Reliant Park promoters.

Houston Livestock Show and Rodeo™

The Messina Group — {ouis Messina & Brad Roosa

Live Nation — Bob Roux

AEG Live — Donna DiBenedetto

Live Nation Motor Sports — Charfie Mancuso & Eric Cole
Feld Entertainment

Vee Corporation

North American Entertainment Group — Brian Alden

\Refiant Park

www.ReliantPark.com

Booking information — sales department at
832.667.3967 or fax 832.667.1748.
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JAY-Z began 2007 on
the wave of his late-'06
smash ‘Kingdom Come*
and finlshes strong with
‘American Gangster,

FromAkon
ToJay-Z

R&B And Hip-Hop Solid Across Charts,
Including Hot 100 impact By Gail Mitchell

There was N0 major-league comeback to rival
Mary . Blige's 2006 breakthrough or Mariah Carey's
2005 emancipation. And hip-hop sales overall weren't
anything to write home about

But R&B/hip-hop in 7007 still managed to cime
in with several headline-making notes. The list of
artists leaving those noteworthy year-end impressions
ranges from A to Z: Akon, Beyancé, Pretty Ricky. Robin
Ihicke and Jay-Z

Building on the momentum sparked by the fourth-
quarter 2006 release of his sophomore album, “Kon-
vieted" {Konviet/Upfront/SRC/Universal Motown/
UMRG). music man of the hour Akon parlays his lead
atop the Hot Rhythmic Artists charts into four addi-
tional chart-topping slots' Top Artists and Top Artists-
Male {which combines The Billboard 200 and The
Billboard Hot 100), Top Billboard 200 Artists-Male. Hot
100 Arnists and Hot 100 A fists-Male

Beyoncé continues to he the female artist to beat in
R&B and pop. Kick-him-to-the-curb anthem “Irreplace-
able” netted the former Destiny’s Child frentwoman
honorsatop the ot 100 Songs and the Hot 100 Airplay

recaps as well as the queen bee post on Top R&B/Hip-
Hop Artists, Top R8:B/ lip-1 op Artists-Femule and Hot
R&B/Hip-Hop Songs Artists

Here's something else of note. Akon and fustin Tim-
berlake were the only top R&B/hip-hop acts o finish in
the top 10 of the Top Billboard 200 Albums recap for
2007. Beyoncé is at No 11 while Kanye West comes in
atNo. 12. The only other R&B/hip-hop entry in the Top
Billboard 200 Albums top 20 is Jay-Z with “Kingdom
Come” (Roe-a-Fella/Def Jam/IDJMG) at No. 20.

It's a different story on the recap of the Hot 100 Songs.
R&B/hip-hop acts log six of the top 10 songs: Beyoncé,
Rihanna featuring jay-Z (*Umbrella®), Gwen Stefani
featuring Akon (“The Sweet Escape”), T-Pain featuting
Yung Joc {"Buy U a Drank [Shawty Snappin’]"), Akon
featuring Snoop Dogg (*I Wanna Love You') and Fer-

ARTIST: Beyoncé
NO.OF SELLOUTS: B
256,071
throughNov. 13, 2007.

TOUR

TOTAL GROSSe S24 miltion
TOTAL CAPACIT™ 333,029
Compiled from Billboard Boxscare. Nov. 15. 2006,

ge featuring Ludacris (“Glamorous™).

Championing blue-cyed R&B/soul alongside Tim-
berlake were two new ambassadors: Amy Winehouse
and Robin Thicke. Thicke by far leaves the deepestim-
pression among R&B/hip-hop fans, netting nods as Top
R&B/Hip-Hop Artists-Male. Hot R&BJ 1 1ip-Hop Songs
and Hot R&B/Hip-Ilop Songs Airplay for "Lost With-
out You " Thicke, however, also left his soulful imprint
on adult R&B listeners, topping the Hot Adult R&B
Artists rankings and ot Adult R&B Songs.

This time last year, rap icon Jay-7Z claimed a No 1
debut with “Kingdom Come,” which clocked in withan
opening-week total of 680,000 units, according to Nielsen
That d year-end locks
on several categories: Top R&B/ Hip-Hop Albums Artists,
Top R&BYt lip-tlop Albums, Top Rap Album Artists and
Top Rap Albums {the latter two categories are listed only
onbillboard.com). Jay-Z finishes out 2007 and rings in
a positive outlook for 2008 with another No. 1 debut for
“American Gangster” (Roc-a-Fella/Def Jam/IDIMG},
opening with 425.000 scans. That ties the rapper with
Elvis Presley for the second-highest number of No. 1s
overall {10). Only the Beatles have more with 19, [twil
be interesting to see how strong the legs are under
“American Gangster” vwhen the year-end tallies roll
around again.

West's “Graduation” (Roc-a- Fella/Def Jam/IDJMG)
the third chapter in his school of hip-hop trilogy, earned
applause for 1ts 957.000-unit first-week debul—and
injected a much-needed dose of excitement bick into
the game. Tt comes in at No. 4 on the Top R&B/Hip-
Hop Albums list followed by two sales bright spots in
2007 T.1’s album “T.L Vs T.LP." {(Grand Hustle/At
lantic/AG) scanned 468.000 in its first week, and 50
Cent's “Curtis” (Shady/Aftermath/ Interscope/1GA)
seld 690,000 units.

Ata time when music groups are more an exception
than the rule, brothers Spectacular, Baby Blue, Plea
sure and Slick Em—Dbetier-known as Pretty Ricky—
suggestively sang their way to the top of the Top
R&B/Hip-Hop Atfists-Duo/Group category. Their hit
single “On the flotline” claims No. 36 on the Hot
R&B/Hip-Hop Songs chart while album “Late Night
Special” {BlueStar/Atlan1ic/AG) pulled in at No 30on
Top R&B/Hip-Hop Albums

Others making noise in marquee categories include
T-Pain and Yung Joc atop | lot RingMasters and Itot
Rhythmic Songs, respectively. Cementing his reputa-
tion as one of this year’s most valuable assist men, T-
Pain also claims Hot R&B/Hip-Hop Songwriters status,
while fellow songwriter/producer/artist Timbaland
heads the Hot 100 Songwriters and Pop 100 Songwnt-
ers lists. Another production up-and-comer, Polow Da
Donis No. ! on the Hot R&B/Hip-Hop Producers recap.

The Top New R&B/Hip-11op Artisis crown goes lo
Unk, whose “Walk [t Out” and “2 Step” were corner-
stones of a new dance wave that included Soulja Boy's
ubiquitous * Crank That {Soulja Boy)” and Huey's “Pap,
Lock & Drop it.” Unk also claimed kudos atop Hot Rap
Songs Artists {listed only on billboard com)

Beyond the recap numbers are R&B/hip-hop stories
begun 1n 2007 that still resonate. There is Musiq Soul
child’s revitalized career with ' Luvanmusiq” follow
mg a shift from Def Jam to Atlantic; notable bows by
such newcomers as ). Holiday, Rich Boy, Chrisette
Michele, Ledisi and Plies: strong showings by such
veteran acts as Chaka Khan, Angie Stone and Queen
atifah and such sophomore hurdlers as Keyshia Cole,
Ne-Yo. Lloydand Fantasia R&R definitely held its own
once agam.

NO. OF SHOWS: 28
TOTAL ATTENDANCE:
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Ticketmaster

Service

Ticketing strategy, analytics, marketing, and sales programs.

Thank you to the 135 talented artists and their representatives who partnered with
Ticketmaster's clients and our Music Services team in 2007.

30 Seconds to Mars - Aerosmith - Alison Krauss & Union Station - American Idols Live - Andrea Bocelli - Angels & Airwaves - Arctic
Monkeys - Avenged Sevenfold - Avril Lavigne - Barry Manilow - Beastie Boys - Billy Joel - Bob Dylan - Bon Jovi - Boney James - Brad
Paisley - Bright Eyes - Brooks & Dunn - Casting Crowns - Carrie Underwood - Celine Dion - Chayanne - Christina Aguilera - Ciara -
Clay Aiken - Collective Soul - Counting Crows - Cyndi Lauper - Daddy Yankee - Damien Rice - Dane Cook - Daughtry - Deborah Harry

Deftones - Dierks Bentley - Dixie Chicks - Dolly Parton - Dolores O'Riordan - Dream Theater - Eagles - Eiton John - Erasure - Eric
(lapton - Evanescence - Faith Hill - Fall Out Boy - Foo Fighters - Gaither - Genesis - George Strait - Good Charlotte - Hannah
Montana & Miley Cyrus - Hanson - Harry Connick Jr. - Hilary Duff - HIM - Hippiefest - Interpol - INXS - fron Maiden - James Blunt -
Jet - Jimmy Eat World - John Fogerty - John Mellencamp - Jonny Lives - Joss Stone - Juanes - Justin Timberlake - Keith Urban -
Kelly Clarkson - Kenny Chesney - Kill Hannah - Kings of Leon - Korn - Lady Antebetlum - Lenny Kravitz - Linkin Park - Live Earth -
Uoyd - Maroon 5 - Martina McBride - Matchbox Twenty - Meat Loaf - Michael Buble - Modest Mouse - Morrissey - Neil Young - Nelly
furtado - New Edition - Nickelback - Norah Jones - Ozzy Osbourne - Polyphonic Spree - Queens of the Stone Age - RBD - Reba - Red
Hot Chili Peppers - Relient K - Rocco Deluca & The Burden - Rod Stewart - Roger Waters - Rufus Wainwright - Rush - Ryan Adams -
Sevendust - Sia - Smashing Pumpkins - Snow Patrol - Spice Girls - Stevie Nicks - Stone Sour - Sugarland - Taking Back Sunday - The
Cure - The Format - The Fray - The Hold Steady - The Killers - The Liars - The New Cars - The Police - The Who - T.}. - Tim McGraw

- Toby Keith - Tony Bennett - Tool - Tori Amos - T-Pain - Trace Adkins - Van Halen - Velvet Revolver - Yung Joc - ZZ Top

_ ticketmaster



Underwood
StaysOnTop

The Star Leads Other ‘Idol’ Alums On
Country Charts By Ken Tucker

aRTisT; Kenny Chesney
SHOWS:55  NO.OF SELLOUTS:55  TOTALCAPACITY; 1.3 million

TOTAL ATTENDANCE 1.4 million  Compited from Billboard
Boxscore, Nov. 15, 2006. through Nov. 13, 2007.

TOTAL GROSS: 571 million

NO.OF

i

CARRIE UNDERWOOD
is the No. 1 top country

albums artist of the year
and top female artist for

the second year running.

|

The last two years have provided a quick ride to the
top for 2005 “American Idol” champ Carrie Underwood.
And 1f there were any doubts about how the winner of
America’s most famous music reality show would fare in
the country world, those doubts have long been erased.

Underwood, the Country Music Assn. (CMA) and Acad-
emy of Country Music’s {ACM} reigning female vocalist,
leads the Top Country Artists recap for 2007. She supplants
last year's top act, Rascal Flatts, which falls to No 2.

For the second straight year, Underwood's “Some Hearts”
(Ansta/Arista Nashville/RMG) leads the Top Country Al-
bums recap. It places No. 5 on the year-end Top Billboard
200 Albums tally, and she’s No 2 on the big chart’s artist
recap behmd fellow “Idol” alum Chris Daughtry’s band.

Meanwhile, Underwood's latest albuin, *Carnival Ride,”
released in October, 1s the Na. 9 title of 2007 on the Top
Country Albums recap

Fueled by the singles “Wasted,” which spent five
weeks at No. 1, and “So Small,” Underwood lands at
No 5 on the Hot Country Songs Artist tally.

The Oklahoma native, not surprismgly, s also the chart-topper on the Top» Coun
try Artists-Female recap for the second straight year.

Rising star Taylor Swift scores at No. 3 on the Top Country Albums recap with her
self-titled Big Machine debut and is No. 2 on the country female tally.

Tim McGraw is No. 1 on the Top Countty Artists-Male recap, ahead of old pal and
last year's topper Kenny Chesney, who finishes second.

McGraw places three songs in the Hot Country Songs recap, including one,
Need You," with wife Faith £ill He is the No. 3 performer on Top Country Album
Artists recap, and his album “let It Go” {Curb) is No. 6 on the year-end Top Coun-
try Albums tally.

Meanwhile Chesney, who places three songs in the year-end Hot Country Songs
recap, ranks at No. 1 on the Hot Country Songs Artists chart,

Chesney's song “Never Wanted Nothing More” ends the year at No. 3 on the | ot
Country Songs recap. The Tust Tennessee native and reigning CMA and ACM top
entertainer also ended the year at No. 6 on the Top Country Albums tally.

¥ellow Tennessean Rodney Atkins nabs the honors atop the Hot Country Songs
chart with “Watching You,” a song he co-wrote about his young son. Another Atkins
tune, “These Are My People,” lands at No. 4 on the recap. Atkins’ album “If You're
Going Through Hell” lands at Na. 10 on the Top Country Albums list.

Rascal Flatts is once again the No, 1 act on the Top Country Artists-Duo/Group
recap. On the Hot Country Songs tally, “Take Me There” is No. 5 and the trio also
places two other songs on the list. "Me and My Gang” (Lyric Street/Hollywood) is the
No. 2 release on the Hot Country Albums chartand “Still Feels Good,” the band’s lat
est, which was released in September, 15 No 8

Duo Sugarland places “Enjoy the Ride” {Mercury/UMGN) at No 5 on the Top Coun-
try Albums recap and notches three titles on the Hot Country Songs tally including
“Settlin’ " at No, 10. The group finishes second to Rascal Flatts among the Top Coun-
try Artists-Duo/Group.

Meanwhile. a trio of North Carolinians are the top new country artists for 2007,

Jason Michael Carroll, from Franklinton, finishes at No. 1 on the Top New Coun-
try Artists recap, while fellow Tarheels Kellie Pickler (from Albemarle} and Bucky
Covington (of Rockinghum) place second and third. Pickler and Govington were fi-
nalists on the 2006 scason of “American Ido).”

Carroll places twa songs on the ot Country Songs recap, including his emotional
debut "Alyssa Lies,” while Covington adds one, “A Different World "

All three artists’ albums finished among the top 50 on the Top Country Al-
bums year-end lally, with Pickler's “Small Town Girl” (BNA/SBN) ending the
year at No. 20

One of the most notably country music business stories of the year is the contin-
ued rise of the independent label as a viable model in Nashville and the success of
the indies is evident from the year-end recaps

Broken Bow is No. 1 on the Top Independent Imprints recap and the label’s Jason
Aldean s No. 1 on the Top Independent Artists tally, His “Relentless” album landsat No.
4 on Top Independent Albums and his 2005 self-titled debut places at No 9 on the list.

Little Big Town 15 No. 4 on the Top Independent Artists recap thanks to 1ts 2005
album “The Road to Here” (Equity}, which ranks at No. 7 on the Top Independent
Albums chart

Longtime major labe] staples Garth Brooks and the Eagles also land among the
top independent albums and artists thanks to recent releases on their own labels.

Brooks’ * The Ultimate Hits” came out on Pearl, and the Eagles’ “Long Road out of
Eden”1s on ERC

Tracy Lawrence. who opened his own Rocky Comfort label last year and who re-
cently won the CMA Award for musical event of the year (“Find Out Who Your Friends
Are” with Tim McGraw and Kenny Chesney), lands at No. 10 on the Top Indepen-
dent Artists recap.

72 | BILLBOARD | DECEMBER 22, 2007

YEAR-END DOQUBLE iSSUE




e

A
2 3
s'opc'sl Ly

e A ‘. ¥
' 2 - :
WL TN

| —— 3
When you are playing the South, the BJCC in Birmingham Alabama is a stop that's'sure to drive your tour’s bottom

line alittle more north. With 1.5 million music fans in the surrounding area and the flexibility to customize seali;|g
to fit any size show, the BJCC is the biggest entertainment complex in Alabama. Book Birmingham's most versatile
venue and make the most out of your tour.
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Con1ﬂan
WOWS
Christian
MusicFans

Top Album Reflects Diversity Of Christian
Styles, Artists By Deborah Evans Price

One of the strengths of the Christian market has always been the diverse
musical styles the genre includes, and that variety 1s well-represented anmong
the best-selling titles in 2007. Christian music s the only genre defined by lyri-
cal content, not musical style. Therefore, 1t's no surprise to see country, rock,
hip-hop, pop and worship music all represented among the top titles on Bill-
board's year-end Christian music charts.

Country music is reflected in the top 10 by Alan Jackson’s “Precious Mem-
ories” {ACR/Arista Nashville/ Provident- Integrity), which comes in at No. 2 on
Top Christian Albums. The preject was the No. 1 title on the 2006 Top Christ-
ian Albums recap and kept selling briskly during 2007, having moved 1.5 mil-
lion wnits at press ume, according to Nielsen SoundScan Jackson was No. 1
on the 2006 Top Christian Artists chart. This year he's No. 2 behind Casting
Crowns, the year's top Christian act, which has the No. 4 Christian album with
"The Altar and the Door.”

Country music also makes a show
mginthe top 10 of the Top Christian
Albums chart with the Word/Curb
compilation “Three Wooden
Crosses,” which features such well-
known country artists as Lee Ann
Womack, Randy Travis, Vince Gill and
others Travis award-winning hit pro-
vides the title track.

Christian music's edgier rock side
is well-represented in the top 10 of the
“Top Christian Albums recap with Texas
quintet Flyleaf coming i at No. 3 with
its self-titled set {A&M/Octone/IGA)
and Relient K’s disc “Five Score and
Seven Years Ago” (Gotee/Capitol /EM |
CMG), which is No. 7 on the albums
tally Pop-rackers Mat Keainey and Jeremy Camp round out the top 10, com
ing1nat Nos. 9 and 10, respectively.

Released last February, tobyMac's “Portable Sounds” (ForeFront/EMI CMG
was one of 2007's most consistentiy selling tittes. Corng in at No 5 on the
Top Chiistian Albums tally, tobyMac brings his fusian of pop, rock and hip-
hoptothe top 10 while Chris Tomlin's “See the Morning” (Sixsteps/Sparrow/EMI
CMG) places at No 6 and shows the continuing popularity 6f worship music,

The diversity of sounds and styles that make up today’s Christian music co-
alesce on the year’s best-selling title. "WOW Hits 2007" (Word-Curby/Provi-
dent-[ntegrity/EM] CMG). The compilation features the genre's top acts,
including Camp, Casting Crowns, Natalie Grant, Third Day, MercyMe. Build-
ing 429 and Jars of Clay.

“WOW Gospel 2007” (Verity/ Word-Curb/FM1 CMG/Zombay) tops the hstof
Top Gospel Albums this year. The project includes songs by Karen Clark Sheard
Kurt Carr, Mary Mary, Smokie Norful, Martha Munizzi, ] Moss, Yolanda Adams
and Nicole C. Mullen

R&B legend Patti LaBelle comes in at No. 2 on Top Gospel Albums with
“The Gospel Accordmng lo Patti LaBelle” (Umbrella/Bungalo). Kirk Franklin
fills the next two spots on the list, with his "Songs From the Storm, Volume
1" (Fo Yo Soul /Gospo Centric/Zomba) coming in at No. 3 and his “Hero” proj
ect sitting at No. 4.

On the Top Gospel Album Artists tally, Franklin takes the top slot for the second
consecutive year, followed by Juanita Bynum at No. 2 and LaBelle at No. 3

‘Precious Memorles’
made country’s Al

JACKSON No, 2 on
Top Christian Albums.

Thelatin
Kids Are
Alright

Rising Acts Lead Youth Brigade

On Latin Recaps By

Youth-driven music once again tops
Billboard's year-end Latin charts, with
TV phenomenan RBD leading the Top
Latin Aloums and Top Latin Album
Artists charts thanks to strong first-
week sales of “Celestial” (EMI Tele-
visa}. The album was released during
Thanksgiving week of 2006, coincid-
Ing with the beginning of Bitlboard's
year-end chart recaps,

At No. 2 on the Top Latin Albums
recap is “K.0.8.: Live™ (Premium/Sony
BMG Norte} by urban bachata group
Aventura, whose popularity continues
to the rise four years after its hit “Ob-
session.” The No. 2 artist on the Top
Latin Album Artists chart s the late Va-
Lentin Elizalde, whose romantic banda
and corridos draw younger fans.

Leila Cobo

wellas established, veteran acts with
broad fan bases (Mana, Vicente Fer-
néndez, Marco Antanio Solis).

The two extremes highlight two
emerging markets for Latin music. &
steady, young consumer base is get-
ting its music from multiple sources
while the mare traditional, broad fan
base that still looks for albums by stal-
wartslike Ferndndez and Solis

Ina depressed market, where only
15 Latin albums had surpassed the
100,000 mark by Nov. 13, Univision
Music Group is the market leader
thanks to the combined clout of its for-
midable labels: Univision Records,
Fonvisa, Disaand the year-old tropi-
calimprint La Calle

" am very pleased that during a

Alsointhe top five of both charts is
reggaetdn star Daddy Yankee, who
comes from tapping the Top Latin Al-
bums chart for

yearfor
try we were able tostay futly commit-
ted to our artists and to maintain our
mark bstan-

Talegenlc RBDhada
Cele:

lestial' year as top
Latin album artist with
‘the top Latin album.

However, the top-selling artist in
the regional Mexican genre is Elizalde,
whose albums sales—most on Uni-
versal Music Latino—soared after he
was fatally shot in November z2o0b.
The top title on the Top Regional Mex-
ican Albums recap is Fernander's
“Historia de Un Idolo" (Discos 605/
Sony BMG Norts).

Sony BMG Norte also had a par-
ticularly strong year, topping all
Latin pop sales and airplay charts,
and most tropical ones as well
thanks to an eclectic roster that
blends old and new.

Sony BMG Narte atso leads the Top
Latin Albums Imprints and Hot Latin
Songs Labels and Imprints recaps.

“Far the last couple of years, we
have been getting back ta basics: try-
ing to focus our efforts on truly out-
standing talent and being patient
encugh ta detiver that talent to the
market. Sony BMG Latin America
president Kevin Lawrie says.

The relatively new Latin Rhythm
genre is dominated by Universal-
owned Machete, which ranks No. 10n
the Top Latin Rhythm Album Labels,
andits imprint Vi, Leading the Top Latin
Rhythm Album Imprints chart.

Reggaetén king Daddy Yankee re-
mains the top Latin rhythm seller, but
Machete's Don Omar. Wisin & Yandel
and Hector “EL Father” follow an the
Top Latin Rhythm Album Artists recap.

Perhaps the biggest surprise is
Aventura's “Mi Corazoncito,” a tropr-
cal track. topping the Hot Latin Songs
chart. It undoubtedly received play on

Beyond these three acts, the top 15
of the Top Latin Album Artists and Top
Latin Albums chartsare evenly divided
between yauth-leaning reggaetdn
{Wisin & Yandel. Don Omar} and re-
gional Mexican (Alacranes Musical) as

ARTIST Mana

TOUR

NG, DF SELLOLTS: 21

tial margin,” Univision Music Group
president José Behar says.

Unvision alsa leads the Tap Re-
gional Mexican Album Labets chart
while Dis tops the Top Regional Mex-
ican Album Imprints chart.

TOTALGROSS S35 million  NO.OF SHOWS. 48
TOTAL CAPACITY: §§0.56§  TOTAL

87  Compiled ore.

Nov. 15. 2006, through Nov. 13, 2007.

pop, tropical and Latin rhythmstations.

as urban bachata grew as a genre.

While Man4 leads the Hot Latin
Songs Artists chart wiith four charting
tittes. RBD ranks No. 1on the Top Latin
Pop Album Artists recap with four
charting albums
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Congratulations to our clients
Jeep and BlackBerry’

Two winning campaigns sharing one great idea:

Connecting deeply with your audience
is the soul of great music and effective marketing.

LOVE LOST, LOVE FOUND,
ROUGH ROADS, MUDSLINGING. _
——

likhe S
A GREAT COUNTRY SONG
OR A GREAT JEEP STOR&

BlackBerry Presents

JOHN MAYER

In Concert

R s o
THEY HAVE THEIR STORY. YOU HAVE YOURS. TELL US AND YOU COULD WIN BIG.
o at
proviatriumd

uurs

£

NURRY. ERTLR 9£/03E Juy 16 At scecomsouLzsou. Jeep

Jeep presents Soul2Soul Tour 2007 BlackBerry presents John Mayer 2007 Tour
Award Winner: Billboard Concert Marketing & Promotion Award Award Nominee: Billboard Concert Marketing & Promation Award

Many thanks to the artists, management, brands and
agency partners who made this tremendous success possible.

GEORGE P JOHNSON

experience marketing

(nnovate. Motivate. Activate.
8pj.com




MICHAEL BUBLE had
the Top Jazz Album with
*Call Me Irresponsible,”
leading the pack of vocal-
oriented best sellers.

Vocal
Majority

Singing Scores The Sales In Jazz
By Dan Quellette

Jazzis one of the great instrumental
genres but, In 2007. albums recorded
by singers, or featuring impressive
lineups of guest vocalists. com-
manded the charts.

The chart-topping exception?
Kenny G, the perennial victor in the
contemporary jazz sueepstakes who
ranks as No. 1 on the Top Contempo-
rary Jazz Artists tally thanks to three
Arista CDs: “I'm in the Mood for Love
- - - The Most Romantic Meladies of All
Tirme," “Holiday Coltection™ and “The
Essential Kenoy G."

The sets rankNos. , 3and 10, respec:
tively, on the Top Contemporary Jazz
Alburns recap. The saxaphonist offers
asyleof instrumentat jazz that easily
blends Into the background.

Granted, jazz at its most viral requires
attentive listening to grasp the sub-
tletles and appreciate the created-in-
the-moment alchemy. It's not an easy
listen, solnstrumental jazz artists who
are creating muchof the most imagina-
tive music suffer In market share.

Acase in point: Ron Carter's “Dear

Miles,” released this year on Blue
Note, received plenty of label sup-
port, tans of laudatory press and was
buoyed within a week of its release
by 3 Carnegie Hall concert by this
legendary bassist and former Miles
Davis sideman. Total sales as of Octo-
ber? Around 3,000, according to
Nielsen SoundScan.

Fellow Davis alum Herbie Hancock
appears twice on the Top Contempo-
rary Jazz Albums chart with *River:
The Joni Letters” (Verve/VG)at No. 10
and last year's " " (Hear/

Diana Krall's “From This Moment On"
(Verve/VG), Harry Connick Jr.’s “Oh, My
Nola” (Columbia/Sony Music), anather
Warner Bubié album {"it's Time*) and
rapper/actor Queen Latifah’s “Travlin
Light” (Flavor Unit/Verve/VG).

In the top 25, the only bona-fide
instrumental jazz album is Michael
Brecker's posthumously released
swan song, “Pilgrimage” (wWA/Heads
Up)atNo.23

Likewise, on the Top Contemparary
Jazz Albums recap. instrumenta jazz
is rare. with Medeski Scatield Martin &
Wood’s “Out Lauder* (indirecto) plac-
ing at Na. 15 and Fourplay's “X" {Blue-
bird/RCA Victor) at No. 8.

High hanors on the Top Contempo-
rary Jazz Albums tally go to vocals-
infused albums including “Givin' It Up"
{Monster/Concord), by George Benson
and AlJarreau, at No. 2, Dave Koz's "At

AllOver
TheFloor

Artistically Strong Dance Charts Lack
Dominant Acts By Kerri Mason

The dance felectronic music trai was without 2 conductor in 2007,
and the charts prove it.

Unlike last year, there wasn’t e-friend!
like Madonna's “Confessions on a Dance Floor” (Warner Bros.), or a single pro-
ducer churning out multiple hits, like Bob Sinclar. Soyear-old releases, popartsts
wha fit the dance classification and novelty compilations finished high

But therc were bright spots {fyou strip away the '06, and even 05 relesses

—including Gnarls Barkley’s “St. Elsewhere” (Downtown/Atlantic) at No. 1 on
the Top Electronic Albums recap and Imogen FHeap's “Speak for Yourself” (RCA
Victor) at No. 2—you reach Bj6rk's adventurous “Volta® {Elcktra) at No. 3, fol-
lowed closely by M.LA."s “Kala" {XL/Interscope/1GA} at No. 5, LCD Soundsys-
tem's “Sound of Silver” (DFA/Capitol) at No. 8 and Brit supcrgroup the Good.
the Bad & the Queen’s sclf-itled debut (Parlophone/Virgin) at No. 9. Attisti-
cally, not a bad shawing.

Dance-exclusive indue artists also make themselves known amid the Rihan-
nas, Pinks and Nelly Furtados. Two Rabbins Entertainment acts—September
and Edun—finish third and fourth on the Hot Dance Aitplay recap, respec-
tively, with Kylie Minogue-ish dance-pop confections “Cry for You” and “Put
"Em Up."

David Guetta's “The World [s Mine” follows in the sixth spot, off the first—
and best—of his two album releases this year, “Guetta Blaster” (Perfecto/Ultra)

Yet, the artists who dominated the Top Electronic Albums churt were almost
completely absent from the airwaves

In a pleasant shock. DJ/producer Ralph Falcon took the No. 1 spot on the
tlot Dance Chub Play Tracks chart with *| Need Someone.” a ditty slab of after-
hours dancefloor fodder that stands in stark contrast to the sunnier, more com-
mercial stuff that rounded out the top 10, incdluding Sinclar’s beachy “Rock
This Party™ and Rihanna's across-the-board hit “Don’t Stop the Music

Powered by strong remixes, Fustado’s memorable "Say It Right” finished at
No. 3 on the Hot Dance Club Play Tracks recap

While they sell out 5,000-capacity shows domestically and play 200,000-per-
son gigs globally, the top trance DJs in the world don’t dent the charts too hard.
this year, despite having new and heavily hyped album releases.

At No. 10, Tigsto is the highest-finishing DJ/pfoducer on the Top Electronic
Albums chart with “Elements of Life” (Magic
MuzikfUltra), but he fails to crack the Hot Dance
Club PMlay or Hot Dance Airplay charts witha
single. aul van Dyk hit Ne. 19 on Hot Dance
Auplay with “White Lies featuring Pussy-
cat Doll Jessica Sutta, but finished at No. 25
withalbum “In Between,” well behind Tiésto,
Blagk Audio (No 13) and buzz-heavy Daft L
Punk hei) Justice (No. 24)

The year-end charts still highlight dance’s

L bl 7

release,

the Movies™ (Capi Anit;

Baker, Barry Manilow and Vanessa
Wwilliams, at No. 4: and Boney James’
“Shine” (Concord), with guest vocal-

istsincluding Esthero, F d

Hancack/Vector) at No. 21, which fea-
ture snatches of Hancock’s brilliant
piana playing.

However. both CDs teem with vocal-
ists, including Norah Jones and Joni
Mitchett on the former, and Christina
Aguilera and John Mayer on the Latter.
Thelesson: Singers make the sales.

Vocal jazz albums trump the instru-
mentals this year. Dn the Top Jazz Al-
bums chart, Michael Bublé's *Call Me
Irrespansible” (143/Reprise/warner
Bros.) takes top honors followed by

Philip Bailey, at No 5

Anather significant note for chart
watchers s how strong a showing Con-
cord Music Group has made in the jazz
realm. on both the Top Jazz and Top
Contemporary Jazz charts.

Concardis No.1 on the Top Contem-
porary Jazz Labels chart, with 3 titles,
and fourth on the Top Jazz Labels re-
cap, with 14. Its 27 albums in the com-
bined categories bested all other La-
bels—a testament 1o the indie label
increasingly acting iike a majar.

Ip touring suc-
cess into album sales: holding ground ina stream
of vacationing pop stars, creating unity among
club. radio and retail representation; and sell-
ing albumns, period. Still
the burgeoning artists
peeking through the
cracks, like Guettaand
Justice, might be
strong enough to
quell the old de-
bates. On to

08 N\

<
The success of
NELLY FURTADO
typified a yearin
which pop/rack
artists crossed over
with dance/ciub hits.
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still the greatest

(oo )/ A RENR

Award-winning sound, flexible seating capacity, located on the campus of San Diego State University,
mass transit station a two-minute walk away, the arena of choice for Van Halen, Trans Siberian Orchestra, Maroon 5,
Gwen Stefani, Beyonce, Alejandro Sanz, Tool, The Wiggles, Rod Stewart, Foo Fighters, NCAA and more.

619.594.0234 | www.cox-arena.com | San Diego State University

Live naTIoNn

Nick Masters (310) 867-7100



Encore
Performance

Classical Charts Mirror 2006 Tallies,
With Sting’s ‘Labyrinth’ Back On Top
By Anastasia Tsioulcas

As 2007 comes tots end, the Top Classical Artists
chart is a veritable redux of 2006, thanks to the staying
povrer of artists at ifs very peak

The bng controversy of 2006—should Sting be counted
as acore classical artist, even when he's recording straight-
alieud rendstions of John Dowland (replete with Jute ac-

for Deutsche G. continued
to set the pace for the following year, mieaning that once
again Sting 1s at the head of the pack.

Other old friends. Sony Classical cellist Yo-Yo Ma is at
No. 2. followed by Iwo violnists of very different aes-
thetic stripes, Denon's Andre Rieu in third position and
Sony Classical's joshua Bell at No. 4. Rounding out the
top five of the Top Classical Artists recap ts Russian so-
prane Anna Netrebke, another DG artist.

With one important exception, the Top Classical Al-
bums chart offers more of the same Sting’s *Songs From
the Labyrinth” once again rules the No. 1 spot. followed
by Ma’s “Appassionato” at No. 2, Bell's “Voice of the Vi-
olin” al No. 3 and Riew's “The Homecoming!” in fouth
place AtNo S is a superb album that comes with a sad
story. the late and hugely beloved American mezzo-so-
prano Lorraine I{unt Lieberson’s album featuring her
husband Peter Liebersou’s * Neruda Songs” (Nonesuch)
ina recording made not long before her death from can-
cerin July

Completely unsurprismgly, DG earns first place on

the Top Classical Imprints
recap with 36 charted titles,
followed by Sony Classical
at No. 2 {13 utles), Denon
{which won third place with
only five charting titles)
Decca (No. 4, with 16 titles)
and EM! Classics at No. 5.

The Top Classical Labels
chart is an exact copy of the
2006 recap: Universal Clas-
sics Group, which includes
DG and Decca. reigned
supreme, fallowed by Sony
BMG Masterworks fhome to Sony Classical and RCA Red
Seal). Savoy Label Group (the independent that includes
Denon), Blue Note Label Group (the label group for EM1
Clussics) and independent Harmonia Mundi

On the crossover front. the story differs shghtly. On the
Top Classical Crossover Artists chart, Josh Groban vaults
tofirst place, followed by 11 Divo and Andrea Bocell (Groban
and Bocelli having swapped places since 2006, with 11 Divo
holding firm at No. 2). Another Simon Cowell-discovered
artist, Paul Potts. makes hus entry al No. 4, with the Mor-
mon Tubernacle Choir slipping a rung from its 2006 posi-
tion to fifth place. Sales sirength for the Groban/[l Divo/
Bocelli trinity shows up again on the Top Classical Crossover
Albums chart: Groban's “Awake” (143 /Reprise) isat No. 1,
followed by Il Divo's “Siempre” (Syco/Columbia). Bocellis
“Undet the Desert Sky” (Sugar/Decca), Groban's “Noel”
{143/Reprise) and Bocelli's “Amare” (Sugar/ Decea).

So. care to guess the Top Classical Crossover [mprints
and Labels charts? (Hint: They're the same as the Corn-
bined Classical Imprints and Labels charts.) Reprise,
143, Columbia, Syco and Decca for imprints: for labels,
Warner Bros , Sony Music, Universal Classics Group,
BLG and Mormen Tabernacle Choir's house label

As a result of Groban's success, WEA takes the top
spot on the Top Classical Distributors chart, followed by
Sony BMG, Universal, various independents at No. 4 and
EMM 1 fifth place. .

‘Songs From the
Labyrinth; for the second
year, Is top classical album,
with STING again the
Yenre's top artist.

Blues Traveler

Kenny Wayne Shepherd's ‘Backroads’ Journeys

To The Top By Cortney Harding

KENNY WAYI

hit the road to

with veteran biuesmen
on the year's tojmblues
album.
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Kenny Wayne Shepherd cameinatNo. 1 onthe Top
Blues Albums chart for 2007 with “10 Days Out:
Blues From the Backroads " (Reprise/Warner Bros.).
Therecordis part of a CD/DVD package that docu-
ments a road trip Shepherd took 1n an effort to play
with a number of aging blues legends before they
passed away. His timing was fortunate; in the two
years between the trip and the album's release, six
of the musicians who play on the disc died.

Stevie Ray Vaugha and Double Trouble come
in 3t No. 2 with “The Real Deal: Greatest Hits Vol.
1" (Legacy/Epic/Sany Music). The No. 3 spat goes.
to the soundtrack ta the film "Btack Snake Moan"
(New West): while the movie may not have been

it the eems to have
resonated with blues fans.

Best-of sets also did well in 2007, with Etta
James' “The Definitive Collection” {Hip-0/Chroni-
cles/UMe) and B.8. King's “The Uttimate Collec-

tion” (Geffen/Chronictes/UMe) coming in at Nos. 6
and 110 the Top Blues Alburns chart, respectively.
King and James also came in at Nos. 6 and 7 on the
Top Blues Artists recap.

James Hunter's “People Gonna Talk™ (Ga/
Raunder), which came out in March 2006, contin-
ues to sell well, landing at No. 10 on the albums
chart this year. Likewise, the Derek Trucks Band’s
“Songlines" (Columbia/Sany Music), which also
came out last year after a four-year break, came in
atNo.s.

On the Top Blues Artists chart, Hunter is No. g
and the Derek Trucks Band is No. 5.

Reprise was at No. 1 on the Top Blues imprint
chart, due to the success of the Shepherd
record. It was followed by Epic at No 2 and New
Westat No. 3.

Onthe Top Blues Label chart, Sony took thetop
spot, followed by Warner Bros. and New west.

YEAR-END DOUBLE ISSUE
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Bob Marley And Sons Take Top Three
Spots In Reggae By Cortney Harding

More than 16 years after ks
death, Bob Marley continues to sell
records, topping the year-end Top
Reggae Albums chart with “Forever
Bob Marley” {Madacy Speciai Prod-
ucts/Madacy), a set of songs from
his pre-Island Records days

Bob Matley & the Wailers also
come in at No. 9 with “Africa Unite
The Singles Collection” ({Island/Tuff
Gong/UMe/IDJMG}and No. 10 with
“Gold" (Tuff Gong/lIsland/Chroni-
cles/UMe), both selections of such
fan favorites as “Stir [t Up" and "Get
Up, Stand Up.

Marley's sons Stephen and
Damian carned ou the family tradi-
tion and come in at Nos. 2and 3an

the year-end albums chait with
“Mind Control” {(Ghetto Youths/
Tuff Gong/Universal Republic/
UMRG) and "Welcome to Jam
Rock* (Ghetto Youths/Tuff Gong/
Universal Republic/UMRG), re-
spectively. The hrothers also rank
at Nos. 3 and 4 on the Top Reggae
Artists year-end chart.

For the sccand vear 1n a row. Ma-
tisyahu tops the Reggae Artists
chart, continuing to garner new
fans with his mix of hip-hop and
reggae, as well as his lyrics about
his Hasidic Jewish background
Fis three albums, “Youth" {Or/
Epic/Sony Music). “No Place to Be”
(Ove Haven/Or/Epic/Sony Music)
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and “Live at Stubb's” (Or/Epic/
Sony Music), are Nos S, 6 and 11,
respectively, on the Top Reggae
Albums chart.

|.ongtime star Sean Paul's “The
Trinity” (VP/Atlanlic/AG) reaches
No. 4 on the Top Reggae Albums
chart for 2007, dropping from the
No. 1spotin 2006. Paul also comes
inat No S on the Top Reggae
Artists recap.

Elsewhere, VP’s *Reggae Gold”
compilations continued to do well,
with the 2006 ¢dition rounding out
the albur chart at No. 15 and the
2007 edition coming in at No. 8,

Controversial artist Beenie Man,
who has been accused of inciting
violence against homosexuals 1n
the past and was cited by a ja-
maican court for tax evasion ear-
lier this year, ranks at No. 14 on the
Top Reggae Albums chart for

Undisputed” (Shocking Vibes/Vir-
gin) and No. 10 on the Top Reggae
Artists chart

VP Records leads the Top Reg-
gae Imprints recap with three ti-
tles UMRG tops the Top Reggae
Labels recap with the Stephen and
Damian Marley titles. .

The perennial draw of BOB
MARLEY accounts for three
posthumous sets on the Top
Reggae Albums recap.

1t's a Celtic Woman's
world (the act's MAIREAD
NESBITT fiddles here), as
its albums own the top
three spots on this recap.

Emerald
Edge

Celtic Music Reigns On World Charts
By Cortney Harding

Thefl i [ TopWorld Music Albums chart
this year, taking the top three spots with A New Journey,” "A Christmas Celebra-
tion" and “CelticWoman" fall Manhattan/BLG). In fact. worldmusic fans ust couldn't
seem to. the Celts, witha: (Madacy
Special Products/Madacy) coming in at No. 6 and Hayley Westenra's “Caltic Trea-
sure” {Decca/Universal Classics Group}rounding out the album recap at No. 15.

Notdire similar , Loreena McKennitt's
“An Ancient Muse” (Quinlan Road/Verve/VG) and the Starlite Singers "irish Fa-
vorites” (Madacy Special Product years, coming inat
NOS. 4 and 11, respectively, an the album tally

RodrigoY Gabriela got a major boost due to their exposure on MTV as part of the
channel’s “s2in52” campaign The duo rank at No. 3 on the Top World Music Artists
recap and at No. 5 on the Top World Music Albums chart with their seif-titled set.
released by ATO.

Starbucks provided 2 big boost to two artists: Cell, whose record "Cell” {Urban
Jungle/Hear/Starbucks) lands at No 70n the Top World Music Atbums chart, and An-
gelique Kidjo. whose “Djin Djin™ (Starbucks/Razor & Tie) cames in atNo. 8.

Both artists alsa came in high on the Top World Music Artists chart, with Cell at
No. 4 and Kidjo at Na. 5.

Manhattan. the imprint responsible for the Celtic Woman discs, leads the Top
World Music Imprint recap. followed by Madacy and ATO.

BLG, Celtic Woman's Label, came in at No. 1 on the Top World Music Labels chart,
with VG at No. 2 and Madacy at No. 3.

YEAR-END DOUBLE ISSUE
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5 Center
Raleigh, North Caralina

Booking Information: Dave Olsen
{919)861-6173 | daveo@rbccenter.com
visit www.RBCCenter.com

THE RBC CENTER WILL SET THE STAGE FOR A SUCCESSFUL EVENT!
...a staff that is second to none
...capacities from 5,000 to 20,000
...catering that is exquisite
...a market that is vibrant

...access to nearly one-half of the U.S. population within a day’s drive

IT'S YOUR TURN TO TAKE CENTER STAGE IN RALEIGH, NC
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AKON (4) Konvict/
Upfront/SRC/Universal Motown
(D Korvici/A,

Motown/UMRG

(D Interscope

() Konvict/Nappy Boyd
dive/Zomba

) Full Surface/Interscope

(1) Big Gates/Slip-N-Siide/Atlantic
(D Terror Squad/ioch

(D Columbia

() Island Urban/IDUMG

FERGIE (5) will.omy/
A&M/interscope

(D) willram/ASMY interscope/IGA
ME

JUSTIN TIMBERLAKE (/)
Jve/Zomba

(1) ShaayAftermathyinterscope
DAUGHTRY (4) RCA/RMG
CARRIE UNDERWOOD (2)
Arista/Arista Nashvilie

o

©

@

(D) Roatirunner

(1) ReacrunnerIDIMG

AVRIL LAVIGNE (3) RCARMG
(1) Fox/RCA/RMG

T-PAIN (3) Konvict/Nappy
Boy/lve/Zombe

(D Shio-N-Slide/Atiantic

(D Arista/RMG

) Jve/Zomba

(D Roc-A-Fella/Def Jarm/IDIMG
) Columbia/ive/Zombs

0 Columbia

(1) Poe Boy/Atlantic

() Terror Squac/Koch

GWEN STEFANI (3) nterscope
) Interscope/IGA

TIMBALAND ¢-0) Mosiey/

@

8

N
M

1. (3) Grand Hustie/Atlantic
(2) Grand Hustle/Atlantic/AG
(D Jive/Zomba

(I Coumbia/ive,/Zomba

(1) Teeror Squac/ioch

LINKIN PARK (<) Warner Bros.
(1) Machine Shop/Warner Bros.
JAY-Z (7) Roc-A-Fella/Def
JIMADIMG

(13 SRE/Def Jam/IUMG

) Columira

CIARA (4) LaFace/Zomba
(1) LaFace/ive/Zomba

THE FRAY (<) £pic

@ Epic/Sony Music
TIMMCGRAW (6) Curb
HINDER (2) Universal Republic

Back
(Bpostey/
Blackground/interscope/iGA

(1) Shadyfftermathyinterscope
(D DTR/Def Jom/IOuMG
RIHANNA (6) SRE/Def

NELLY FURTADO (4)

@ Aristass h
(D Arista/Arists

BEYONCE () Music

World/Columbia

@) Columpr

D Columbia/Sony Music

@) Iwe/Zomba

(@) Music World/Columbia/Sony
usic

NICKELBACK (2)

Roadrunner/Atisntic/Lave

AKON

@

3

1

(&2
1 Mostey/Blackgroundy/interscope
RASCAL FLATTS (5) Lyric Street
(&) Lyre Street/Hollywood
MAROON 5 (2)
A&M/Octone/Interscope

(B A&M/Octone/1GA

KANYE WEST (0 Roc-A
Fella/Def Jam/IDIMG

) Gefren

FALL OUT BOY (8) Fueled i
Rarren/Isiand/IDIMG

N

o
&

El

o
&

o
i+

(ol blic/UMRG
PLAIN WHITET'S (3

34 LLOYD (2) The Inc./Universal
Motowrn

O The Inc,/Universal

Motown/UMRG

35 UNK (3) 81g Oomp/Koch

36 SHOPBOYZ (1) Oieck/

! Republic
(D OnDeck/Universal
Republic/UMRG

37 SEANKINGSTON (2) Be
Heights/Epic/Koch
(1) Beluga Heights/Epic
(D Beluga
Heights/Ko
«

Univers

Epic/Sony Music

@
8

SOULJA BOY TELL’EM (2)
ColliPari/interscope

(1) Cofl

MY CHEMICAL ROMANCE ¢

@
8

PINK (3 LaFs b
NE-YO (4) Def Jam/IDJMG

(1) Desert Storm/DeFdam/IDIMG Cotumbia

(D) SREY/Def Jarn/ADIMG () Aware/Columbia/Sony Music
BRAD PAISLEY (3) Arists 41 AMY WINEHOUSE (2
Nashwille/SBN

(3) Anste Nashville ) Universal Republic/UMRG

MIMS (3) Capito/

LUDACRIS (%) DTA/Def
JamADING

(D willrarm/A&M/Interscope

(D) DTR/Def Con I/iDIMG.

(D istand Urban/IDUMG

TAYLOR SWIFT (4) 8ig Machine
KENNY CHESNEY (4) BNA

(3) BNASSEN

ROBIN THICKE (2) Star
Trak/interscope

M Star

42 YOUNG JEEZY (4) Corporate
Thugz/Def Jam/IDIMG
1) Desert Stormy/Def Jam/IDUMG

43 BOW WOW (2) Columbia

D Colurnbia/Sony Music

@) Columbia/ive/Zomba

) Ansta/RMG

(D TUG/Columbia

KEITH URBAN (5) C3

Nashvifle

SUGARLAND ()

>
S

s
&




() Mercury (Nashvile)/UMGN
45 CHRIS BROWN (6) Jive/Zomba
@ Cotumbra
& 50 CENT (3) Shady/
Aftermath/Interscope
Shacty/Artermaryinterscope/ A
(D taFace/Zomba
Shady terscope
48 SNOOP DOGG (/)
Dogystyle/Geffen/IGA
@ Konvict,
Motown
(1) Doggystvie/Geffen
) A&M/interscope
49 R.KELLY (2)ive/Zomba
@) ColurnbisUive/Zomba
) Corporate Thugz/Def
IDIMG

SRC/ Uy

ersal

[or
50 JOSH GROBAN (2)
143/Reprise/Warner Bros.
O Fremantie/19
o
Top Artists - -
Duo/Group

Pos ARTIST v Chorted ke imorii/hatel
1 DAUGHTRY (4) RCA/RMG
NICKELBACK (2)
Roadrunner/Atlantic/Lava

(1) Roadrunner

(1) RoadrunneriDAMG.

RASCAL FLATTS (5) {yric Street
(2) Lyre Street/Hollywood
MAROON § (2)
AgM/Octone/interscope

B AGMOctone/IGA

FALL OUT BOY (5) Fueled By
Ramen/Island/IDIMG

LINKIN PARK (4) Warner 8ros.
) Machine Shop/Warner Bros.
THEFRAY () £pic

) Eic/Sony Music

HINDER (2) Universal Republic
(1) Universal Repubic/UMRG
PLAIN WHITE T'S (3)
Fearless/Hollywood

SHOP BOYZ (1)
OnDeck/Universal Republic

IS

3

Republic/UMRG

e —

Top Artists - Femnale

P ARTIST (o Chirceo T i

M FERGIE 5) witlom/

A8M/interscope

(D Wikiom/A&MYInterscope/IGA

(D) &l Cartel/interscope.

CARRIE UNDERWOOD (2)

Ansta/Arista Nashville

(2) Ansta/Ansta Nashville/RMG

(D Ansta/Arista

Nastille/RMG/SBN

) Frement

BEYONCE (4) Music
varid/Colurribia

(2 Columia

() Columbia/Sony Music

{1y ive/Zormba

) Music World/Columbra/Sony

Music

4 AVRIL LAVIGNE (3) RCA/RMG

abet

(1) Fox/RCA/RMG

GWEN STEFANI (3) interscope
{D interscope/iGA

RIHANNA (6) SRP/Def
Jam/IDIMG

NELLY FURTADO (4
Mosley/Geffen

(D) Mosiey/Geffen/IG4A

€D Mosley/ ko
CIARA (4) LaFace/Zomba

(1) LaFace/live/Zomba

PINK (3} LaFace/Zomba

0 TAYLOR SWIFT (4) Big Machine

@

o

~

i

®

3w

Top Artists - Male

Pos ARTIST
B AKON () Konvict/
Upfront/SRC/Uriversal Motown
(0 Konviet/Upfronty SRC/Unversal
Motown/UbRG

(D Interscope

) Konvict/Naopy Boy?
Jive/Zomba

(D Full Surface/Interscope

(B Big Gates/Slip-N-Slide/Atlantic
(12 Terror Squad/Koch

(» Columbia

) island Urban/IDJMG

JUSTIN TIMBERLAKE (7)
Jive/Zomba

(2) Mosley/Blackgrouno/interscope
(TAShady#ftermath/Interscope
T-PAIN (3) Konvict/Nappy
Boy/iiveZomba

D Slip-N-Side/Atlantic

(1) Arista/RMG

(1) Rac-A-Fella/Def Jarn/IDIMG
(D Columbia/Jive/Zomba

~

(1) Poe Boy/Atlantic
(1) Terrar Squacl/Koch
TIMBALAND () Mosley/

IS

e

FERGIE

(2) Grano Hustle/Atlantic/AG
(D Jive/Zomba

(1) Columbia/Jive/Zomba

(1) Terror Squad/Koch
JAY-Z (7) Rac-A-Fella/Def
Jam/IDIMG

(1) SRP/Def Jarmn/IDIMG

(1) Colurntya

TIMMCGRAW (6) Lurb
NE-YO (&) Def Jam/IDIMG
(1) Desert StormyDef Jarm/IDIMG
{7} SRAY/DefJarm/IDIMG
BRAD PAISLEY (3) Arista
Nashyille/SEN

(3) Ansta Nashville

~

©®

3

Top New Artists

Pos, ARTIST (N Charts i) mmnt A abel

[ DAUGHTRY (4} RCA/RMG
PLAIN WHITE TS (3)

Fearess/Hollywood

MIMS (3) Capito!

UNK (3) Big Qorp/Koch

SHOP 8OYZ (7)) OnDeck/

Urversal Repubhc

(1) OnDeck/Universat

Republic/UMRG

SEAN KINGSTON (2) Beluga

Heights/Epic/Koch

(D Beluga Heights/Epic

0 Beluga

He /Koch/Epic/Sony Mus

P

SOULJA BOY TELL’EM (2)

~

XN

@

ogenic/ Epic

~

IiPark/interscope

(D ColtPark/interscope/IGA

AMY WINEHOUSE (2) Universal
Republic

1) Universal Republic/UMRG
ELLIOTT YAMIN (2)
Hickory/RED

W) Hickary

MILEY CYRUS (2) Walt

©

3

(1) Mosley/
Blackground/interscope/iG#:
(1) A&M/Interscope

€D Shady/Aftermathy/interscope
(D DT/ Def Jam/IDIMG
KANYE WEST () Roc-A-
Fella/Def Jarn/IDIMG

@) Geffen

6 T.I(3) Grand Hustle/Atlantic

w

y
() Wealt Disney/Lync Street

Top Imprints

Pos IMPRIN (1o Chiartect Tities)

T avE 39

RCA (28)

COLUMBIA (77)

DEF JAM (50)

IS

INTERSCOPE (57)
WALT DISNEY (42)

ARISTA (27)

UNIVERSAL REPUBLIC (23)
EPIC (39}

ATLANTIC (49)

ARISTA NASHVILLE (202,
ABM (1)

LAFACE (9)

MOSLEY (10)

CAPITOL (21)

vouon

EEE R

Top Labels

Pos. LABEL (v Chrtec Tites)
1 INTERSCOPE GEFFEN AZM
128

SONY MUSIC (137)

ISLAND DEF JAM MUSIC
GROUP (84)

ZOMBA (62)

RCAMUSIC GROUP (59)

“ N

IS

Top Billboard 200
Artists
Pos ARTIST (1 Chartec ) imrt/Latet
DAUGHTRY (7} RCA/RMG
CARRIE UNDERWOOD (77
Anista/Arista Neshville/RMG
@) Ansta/Arista

Nashville/R BN
AKON (1) Konvict/
Uptront/SRC/Universal
Motown/UMRG

RASCAL FLATTS (2) Lyric
Street/Hollywood

FERGIE () william/
A&M/interscope/IGA
NICKELBACK (73 Roadrunner
JUSTIN TIMBERLAKE (1)
Jive/Zomba
JOSH GROBAN (2)
143/Reprise/Warner 8ros.
LINKIN PARK (1) Machine
Shop/Warner Bros.
JAY-Z (2) Roc-A-Felia/Def
Jam/IDIMG
1 TIMMCGRAW (2) Curty
BEYONCE (1) Columbia/Sony
(D Music Worldy/Cotumbra/Sory
Music
KANYEWEST (1) Roc-4-
Felia/Def Jam/IDIMG
THE BEATLES (7} Apple/Capitol
GWEN STEFANI ()
Interscope/IGA
MILEY CYRUS (1) Walt

Sisne .
BRAD PAISLEY £5) Arista
Nashwilie/SEN
NORAH JONES (1) Bve
Note/BLG
TAYLOR SWIFT (1) Big Machine
MAROON § (1) A&M/Octona/IGA
21 ROBIN THICKE (1) Star
Trak/Interscope/IGA
HINDER (1) Unpversal
Republic/UMRG
23 AMY WINEHOUSE (1) Unyversal
Republic/UMRG
AVRIL LAVIGNE (1) RCA/RMG
25 ILDIVO (3 SYC0/
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Columbia/Sony Music
T.1. (2) Grand Hustle/Atlantic/AG
KEITH URBAN (1) Capitol
CIARA (1) LaFace
MICHAEL BUBLE (2
143/Reprise/Warner Bros
CORINNE BAILEY RAE (1) Capito/
SUGARLAND (1) Mercury
(Nashuilie)/UMGN
YOUNG JEEZY (2) Corporate
Thugz/Def Jam/IDIMG
KENNY CHESNEY (3) 5VA/S8/N
NELLY FURTADO (%)
Mosley/Geffen/IGA
FALL QUTBOY (2) Fueled By
Ramen/islanc/iDIMG
JOHN MAYER (1) Aware/
Columnbra/Sony Music
50 CENT (1) Shadly/
Aftermath/interscope/IGA
EAGLES (1) ERC
THE FRAY (1) Epic/Sony Music
TONY BENNETT (1)
RP v Muse
(WREM/Legacy/ Columixa/Sory BMG
CELTIC WOMAN (3)
Manhattan/BLG
MARY J BLIGE (2)
Matriarch/Geften/iGA
BON JOVI () Mercury/

0.
®s
RIHANNA (2) SR/Def
Jam/IDIMG
THE GAME (1) Geffen/iGA
R KELLY (D Jive/Zomba
MY CHEMICAL ROMANCE (/)
Reprise/Warner 8ros.
NE-YO (2) Def Jam/IDIMG
EVANESCENCE () Wind-up
SNOOP DOGG (1)
Doggystyle/Geffen//GA

[piz Adceper version ot this cnart

big L e

Europe’s Top
Albums Of 2007

1. Nelly Furtado  Loose
(Mosley/Geffen)

2. Amy Winehouse
Baek To Black (island)

3.Mika Life In Cartoon
Motian (Casablanca/
Istand)

4.Justin Timberlake
Futuresex/Lovesounds &
(Jive/Zompa)

5. Linkin Park Minutes 7o
Midnight(Machine

Shop/Warner Bros.)

European
Chart Share
AL.BUMS

© 007 3008
Universal 428 27.0
Seny BMG 219 26.0
‘Warner 35.8 231
EMI 12.9 83
Others 6.6 5.6
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The
Year in

Touring 4
2007 &

Billboard 200
ums
Pos TITLE
DAUGHTRY Daughtry-
RCA/RMC
KONVICTED Akon-Konvict/
Upfront/SRC/Universal
Motown/UMRG
THE DUTCHESS Fergie-will.am/
AM/Interscope/iGA
HANNAH MONTANA
Soundtrack-Walt Disney
SOME HEARTS Carrie
Underwood-Ansta/Arista
Nashville/RMG
ALL THE RIGHT REASONS
Nickelback-Roadrunner
FUTURESEX/LOVESOUNDS
Justin Timberiake-Jive/Zomba
HIGH SCHOOL MUSICAL 2
Soundtrack-Walt Disney
NOW 23 Varous Artists-Sony
BMG Strategic Marketing
Group/EMI/Universal/Zomba/
Sony Music
MINUTES TO MIDNIGHT Linin
Park-Machine Shop/Warner Bros.
B'DAY Bayonce-Columbia/Sony
Music
GRADUATION Kanye
West-Roc-A-Fella/Def

To
Al

o

n

“

IS

=

>

~

©

3

B

Jam/IDIMG
ME AND MY GANG Rascal
Flatts-Lyric Street/Hollywood
LOVE The Beatles

@

H

THE SWEET ESCAPE Gwen
Stefani-Interscope/IGA
HANNAH MONTANA 2
(SOUNDTRACK)/MEET MILEY
CYRUS Miley Cyrus-Walt
Disney/Hollywood

AWAKE Josh Grotian-
43/Reprise/Warner Bros.

NOT TOO LATE Norah
Jones-Blue Note/BLG

TAYLOR SWIFT Taylor Swift-Big
Machine

KINGDOM COME Jay -Z-Roc 4
Fella/Def Jam/IDIMG

IT WON'T BE SOON BEFORE
LONG Maroon 5
A&M/Octone/IGA

THE EVOLUTION OF RDBIN
THICKE Roin Thicke-Star

@

@

3

B

B

8
3

N

N
i

rak/inter
EXTREME BEHAVIOR
Hinder-Universal
Republic/UMF

BACK TOBLACK Amy
Winehouse-Lniversal
Republic/UMRG

THE BEST DAMN THING Avri/

~
bd

»
R

8
b

LOVE, PAIN & THE WHOLE
CRAZY THING Keith

N
&

Capitol Nashville
27 8

G Face/Zomba

8 CORINNE BAILEY RAE Corinne

N

ENJOY THE RIDE

s fand-Mercurs
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(Nashville) AUMGN
LET IT GO 7im McGraw-Curl
TLVS TLP. 7/ -Grand
Hustie/Atlantic/AG
LOOSE Nelly Furtado-
Mosley/Geffen/IGA
INFINITY ON HIGH 73/ Out
Boy-Fueled By
Ramen/Island/IDJMG
CONTINUUM John Mayer-Aware/
Columbia/Sony Music
THE INSPIRATION Young
Jeezy-Corporate Thugz/Def
Jamn/IDIMG
CURTIS SO Cent-
Shady/Aftermath/Interscope/IGA
HIGH SCHOOL MUSICAL
Saunditrack-Walt Disney
LONG ROAD OUT OF EDEN
Eagles-ERC
CALL ME IRRESPONSIBLE
Michas! Buble
43/Reprise/Warner Bros
STILL FEELS GOOD Rasca/
Flatts-Lyric Street/Hollywood
DREAMGIRLS Sounoitrack-
Music World/Columbia/Sony
Music
NOW 24 Various
Artists-EMI/Sony
BMG/Universal/Zomba/Capitol
HOW TO SAVE A LIFE The
Fray-Epic/Sony Music
EMINEM PRESENTS: THE
RE-UP Various Artists—
Shady/Interscope/IGA
NOW 25 Various
Artists-Universal/EMI/Sony
BMG/Zomba/UMRG
SIEMPRE // Divo-
SYCO/Columbia/Gony Music
DUETS: AN AMERICAN
CLASSIC Tony Bennet:-
RPM/Columbia/Sony Music
DOCTOR’S ADVOCATE 7he
Game-Geffen/IGA
LOST HIGHWAY Zor Jovi-
Mercury/Island/UMGN/IDIMG

@
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@
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@
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@
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DOUBLE UP R Kelly- Island/Interscope/IGA 72 MAGIC Bruce Springsreen-
Jive/Zomba 81 JUST WHO | AM POETS & Columbia/Sony Music

THE BLACK PARADE /1y PIRATES Kenny 73 BACK TO BASICS Chrisina
Chemical Romance- Chesney-BNA/SBN Aguilera-RCA/RMG
Reprise/Warner Bros. 62 EPIPHANY 7-Pain- 74 TAYLOR HICKS 7aylor

THE OPENDOOR Konvict/Nappy Hicks-Arista/RMG
Evanescence-Wind-up Boy/iive/Zomba 75 THE CHEETAH GIRLS 2
BECAUSE OF YOU Ne-Yo-Def 83 YOUR MAN Josh Turner-MCA Sounditrack-Walt Disney
Jam/IDIMG Nashville/UMGN. 76 ICKY THUMP 7he White

THA BLUE CARPET 64 HIPHOP IS DEAD Nas-Def Stripes-Third Man/Warner Bros.
TREATMENT Snoop Jam/Columbia/DIMG 77 IT JUST COMES NATURAL
Dogg-Dogg: IGA 65 N George Strait-MGA
TIMBALAND PRESENTS Line Nashwille/UMGN

SHOCK VALUE 66 MY DECEMBER K&/l 78 STADIUM ARCADIUM Red ot
Timbalena-Masley/Blackground e RCA/RMG Chili Peppers-Warner Bros,
Interscope/IGA 67 REFLECTIONS (A 79 TIME WELL WASTED Zrad
CARNIVAL RIDE Carrie RETROSPECTIVE) Mary . Parsley-Anista Nashville/SBN
Underwoad-Arista/Arista Blige-Matriarch/Geffen/IGA 80 SAM’S TOWN The
Nashville/RMG/SBN 68 5TH GEAR 8rac Faisley-Arista Killers-Island/IDJMG

GOOD GIRL GONE BAD Nashville/SBN 81 GREATEST HITS VOL 2:
Rihanna-SRP/Def Jam/IDJMG 69 LIGHT GRENADES /ncubus- REFLECTED 7im McGraw-Curb
IF YOU'RE GOING THROUGH Immortal/Epic/Sony Music 82 TAKING THE LONG WAY Dixie
HELL Rooney Atkins-Curb 70 ONCE AGAIN /o Legend- Chicks-Columbia/Sony Music

REBA DUETS Reba
McEntire-MCA Nastwille/UMGN
U218 SINGLES (/2

50.0.D/Columbi

o

With 251 charts that track the best-selling albums and most-
played singles of 2007, and 11 charts that analyze the con-
certindustry our Year in Music & Touring provides anin-depth
tally of the state of the business.

b

WINTERSONG 5areh
McLachian-Arista/RMG

ia/Sony Music ONE- X Three Days
Grace-Jive/Zomba

ABEAUTIFUL LIE 30 Seconds /o

Deeper year-end recaps appear on billboard biz for cate-
gories Including Top Billboard 200 Artists. Top Internet Al-
bums and Top Digital Albums,

Deeper charts appear online for such categories as R&B,

But even more extensive year-end coverage is avail
st billboard.com and billboard.biz.
Each year Billboard's worlduwide team of writers and edi-

torsoffer their top 10 ists in the Critics Choice poll, avaitabl

danc t Latin, regional
Mexican, tropical, classical, catalog. modemn rack, AC, Chris-
tian and gospel. In addition, billboard.biz offers exclusive

exclusively on biliboard.com. While our charts recap sales
it hieve-

ment: artistic success,

On billboard.biz, we offer 378 charts. including 127 exclu-
sive to the Web. New to the exclusive online club this year
are recaps for Hot Ringtones, Hot Dance Singles Sales, Top
Comprehensive Music Video, top DV sales in several gen-
res, top video sales and rentals, and top game rentals

charts in thy # rap, country, digital tracks, Christian,
classical, catalog, kids, comedy and more.

For the touring Ingustry, this Issue provides in-depth
analysis and charts summarizing the past 12 months. But
thereis more online.

Exclusive to billboard.com are charts covering the Top 25
Boxscoresfor nonconcert events, top venue grosses and the

i i try. RES,

and Latin music.
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Mars-immortal/Virgin

85 BIG DOG DADDY Toby
Keith~Show Dog Nashville

86 NOW THAT'S WHAT I CALL
CHRISTMAS! 3 Various
Artists-EMI/Universal/Zomba/
Sony BMG Strategic Marketing
Group/Sony Music
JUST LIKE YOU Keyshia Cole -
Confidential/Imar/Geffen/IGA
€OCO Colbie Carlat-Universat
Republic/UMRG
9 GRAMMY NOMINEES 2007

Various Artrsts-Grammy/Sony

BMG CMG
0 MEMORY ALMOST FULL P50/
MeCartrey-MPL/Hear/Concord
THE PRICE OF FAME Sow
Wow-Columbia/Sony Music
INTRODUCING JOSS STONE
Joss Stone-Vicgin
DON'T YOU FAKEIT 7he Rect

Naifs-Nothing/interscope/|GA

117 BETWEEN RAISING HELL AND
AMAZING GRACE 519 & Rich-
Warner Bros (Nashville)/WRN

18 ALRIGHT, STILL... Lify
Aflen-Capitol

19 MOVE ALONG 7he Ali-American
Rejects-Doghouse/Interscope/(GA

120 STRENG TH & LOYALTY Bore
Thugs-N-Harmony-Ful
Surface/Interscope/IGA

121 THE ROAD TO ESCONDIDO ./
Cafe & Eric Clapton-
Duck/Reprise/Warner Bros.

122 WINCING THE NIGHT AWAY 7he
Shiris-Sub Pop

123 PRECIOUS MEMORIES 4/an
Jacksen-ACR/Arsta
Nashwille/SBN

124 PAC’S LIFE
2Pac-Amaru/Interscope/IGA

125 WOW HITS 2007 Various
A d-Curb/Provident-

Jumpsut g

LIKE FATHER, LIKE SON Birdman

&L Weyne-Cash .

Money/Universal Motowr/UMRG

SMALL TOWN GIRL Kelfie

Pickier-BNA/SBN

I'MNOT DEAD

Pink-LaFace/Zomba

EYES OPEN $now FPatrol

Polydor/ABM/Interscope/IGA

FROM NOTHIN' TO SOMETHIN'

Fabolous-Desert Storm/Def

Jar/IDIMG

99 LUVANMUSIQ Musicy
Soulohilg-Atlantic/AG

100WAKING UP LAUGHING Mertina
MeBride-RCA Nashville/SEN

101 UNDER THE DESERT SKY
Ancirea Baceli-Sugar/Decca/
Urnversal Classics Group

102 RELEASE THERAPY
Ludacns-DTP Def Jam/IDJMG

103 STREET LOVE £ loyd-The
Inc /Universal Motown/UMRG

104PCD The FussyCat Dolls-
A8M/Interscope/IGA

105 FANTASIA Fantasia-J/RMG

106 LATE NIGHT SPECIAL Fretty
Ricky-BlueStar/Atiantic/AG

107 EVERY SECOND COUNTS Piain
White T's-Fearless/Hollywood

108 ANEW JOURNEY Celtic
Woman-Manhattan/BLG

109 JAMES TAYLOR AT CHRISTMAS
James Taylor-
Colurnbia/Sony Music

110 FINDING FOREVER
Common-GOOD./
Geffen/IGA

10 JUMP IN! Souncitraci-
Walt Disney

12 AHUNDRED MILES OR MORE:
ACOLLECTION 475071
Krauss-Rounder

13 CELESTIAL RED-EMI
Televisa/Virgin

T4 ELLIOTT YAMIN Effott
Yamin-Hickory

"5 AMERICAN GANGSTER Jay-
Z-Roc-A-Fella/Def
Jam/IDIMG

116 YEAR ZERO Niné Inchr

4

&

YEAR-END DOUBLE ISSUE

Integrity/EMI CMG

126 WE WERE DEAD BEFORE THE
SHIP EVEN SANK Mocdest
Mouse-Epic/Sony Music

127 PHOBIA Breaking
Beryarmin-Hol ywood

128 ROCK N ROLL JESUS Kidf
Rock-Top Dog/Atlantic/AG

120 BLACK RAIN Ozzy
Osbourne-Epic/Sony Music

130 LONG TRIP ALONE Dierks
Bentley-Capitol Nashyille

181 15 Buckcherry-Eleven
Seven/Atlantic

132 RIOT! Paramore -
Fueled By Ramen/AG

133 INMY SONGS Gerald/
Levert-Atlantic/AG

134 JONAS BROTHERS
Jonas

Brothers-Hollywood

135 NOEL Josh Groban-
143/Reprise/ Warngr Bress,

136 RELENTLESS Jason
Aldean-Broken Bow

137 EYE TO THE TELESCOPE X7
Tunstall-
Relentless/Virgin

138 BLACKOUT Britney
Spears-Jive/Zomba

139 AS CRUEL AS SCHOOL
CHILDREN Gym Class

Motown/UMRG

151 DIGNITY Hilary Duff-Hollywood

152 DANGEROUS MAN 7race
Adlns-Capitel Nashville

153 V Vanessa Hudgens-Hollywood

154 BEGIN TO HOPE Regina
Spektor-Sire/Warner Bros.

155 HAPPY FEET Soundlrack-
Fox/Warner Sunset/Atlantic/AG

156 ALTER EGO Tyrese (AKA Slack-
T)-J/RMG

157 THE REAL TESTAMENT Ples-Big

Heroes-Decaydan
Fueled By Ramen

140 FLYLEAF /yleaf-
ABM/Octone/IGA

141 UNDERGROUND KINGZ
UGK-UGK/Jive/Zomba

142 BUCK THE WORLD Young
Buck-G-Unit/Interscope/iGA

43 ECHOES, SILENCE, PATIENCE &
GRACE Foo Fighters -
Roswell/RCA/RMG

144 THE ALTAR AND THE DOOR
Casting Crowns Beach
Street/Reunion

145 THE ULTIMATE HITS
Garth Brooks-Pear!

146 PRESS PLAY [ic/cly~
Bad Boy/AG

147 21 Omarion-
TUG/Epic/Calumbic/
Sony Music

148 THE REAL THING: WORDS AND
SOUNDS VOL. 3 i/ Scoti-
Hidden Beach

149 THE REMINDER Feist-
Cherrytree/Polydor/
Interscope/IGA

150 FOILED Blue October-Universal

CARRIE
UNDERWOOD

p-N-Slide/Atlantic/AG

158 LIKE RED ON A ROSE A/
Jackson-Ansta Nashville/SBN

159 KATHARINE MCPHEE Katharine
McPhee-RCA/RMG

160 GREATEST HITS Gary Allan-MCA
Nashville/UMGN

161 RICH BOY Rich Boy-Zone
4/interscope/IGA

162 EXILE ON MAINSTREAM
matchbox twenty -
Melisma/Atlantic/AG

163 FACE THE PROMISE S0t
Seger-Hideout/Capitol

164 THE ROAD AND THE RADIO
Kenny Chesney -BNA/SBN

165 ZEITGEIST 7The Smashing
Pumpkins-Martha's
Music/Reprise/Warner Bros.

166 THE HIGH ROAD JoJo-Da
Family/Blackground/Uriversal
Motown/UMRG

167 THE ROAD TO HERE Ltt/e 51
Town-Equity

168 UNTITLED Korn-Virgin

169 SEX LOVE & PAIN 7ank-
Blackground/Universal
Motown/UMRG

170 HILLBILLY DELUXE Brooks &
Dunp-Arista Neshvile/SBN

171 CARS Souncltrack-Walt Disney

172 SOULJABOYTELLEM.COM Soula
Boy Telfem-ColliPark/
Interscope/IGA

173 STAND STILL, LOOK PRETTY The
Wreckers-Maverick/Warner Bros.
(Nashville)/\WRN

174 JASON ALOEAN Jason
Alciean-Broken Bow

175 EXCLUSIVE Chris
Brown-Jive/Zomba

176 THE POLICE 7re
Police-A&M/UMe

177 ROCKET MAN: NUMBER ONES
Efton John-Chroniclés/
Rocket/Island/Mercury/UMe

178 COLD SUMMER: THE
AUTHORIZED MIXTAPE Young
Jeezy Presents US.DA-
Corporate Thugz/Def
Jam/IDJMG

179SEAN KINGSTON Sean
Kingston-Beluga Heights/
Koceh/Epic/Sony Music

180 STILL THE SAME .. GREAT ROCK
CLASSICS OF OUR TIME Roc/
Stewart-J/RMG

181 THE BREAKTHROUGH Mary ./
Biige-Matriarch/

Gefen/IGA

182 WAITIN' IN THE COUNTRY 5011

Michael Carroli-Arista

Nashwilie/SBN

183 THEM VS, YOU VS, ME Finger
Eleven-Wind-up

184 KIDZ BOP 1 Kiciz Bop Kids-Razor
&Tie

185 (PORTABLE SOUNDS)
tobyMac-ForeFront

186 THE GREATEST SONGS OF THE
SIXTIES Barry Manilow -
Arista/RMG

187 BUCKY COVINGTON Bucky
Covington-Lyrg
Street/Hollywood

188 A CHRISTMAS CELEBRATION
Ceftic Womnan-Manhattan/BLG

189 BACK TO BEDLAM Jzrmes
Blunt-Custard/Atlantic/AG

190 NEON BIBLE Arcacie Fire-Merge

19t THE LEGEND OF JOHNNY CASH
Johnny Gash-Legacy/Columbia
(Nashvile)/American/Island/UMe

192 MUSIC ISMY SAVIOR
Mims-Capitol

193 WE THE BEST 0 ihaled-Terror
Squad/Kach

194 HUSTLER'S PO.M.E. (PRODUCT
OF MY ENVIRONMENT) Jim
Jones-Koch

195 GET MONEY STAY TRUE P50/
Wai-Swishahouse/Asylum
/Atlantic/AG

196 HEADSTRONG As /ey
Tisdale-Warner Bros

197 BRED 2 DIE - BORN 2 LIVE L/
Scrappy-BME/Regprise/Warner
Bros.

198 SKY BLUE SKY Vo~
Nonesuch/Warner Bros.

199 CHRIS BROWN Lris Brown-
Jive/Zomba

200THE PICK OF DESTINY
(SOUNDTRACK) Tenacious
D-Epic/Sony Music

Top Billboard 200
Artists - Duo/Group
Pos. ARTIST (o Chertect Titkes) frmgrni/d sbet

B DAUGHTRY (1) RCA/RMG
RASCAL FLATTS (2) Lyric
Street/Hollywood
NICKELBACK (1) Roacunner
LINKIN PARK (1) Machine
Shon/Warner Bros.

THE BEATLES (1) Anole/Capito!
MAROON 5 (7)
A&M/Octone/IGA

HINDER (1) Universal
Republic/UMRG

IL DIVO (3) SYCO/
Columbra/Sony Music
SUGARLAND (1) Mercury
(Nashville)/UMGN

FALL OUT BOY (2) Fueled By
Ramen/Isianc/IDIMG

N

a8 w

e

~

®

©

=

Top Billboard 200
Artists - Female
Pos, ARTIST (o, Chactes ites) monrt/t abes
CARRIE UNDERWOOD (1)
Artsta/Ansta Nashuilie/RMG
(D Arista/Arista
continued on >>p86
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from »>pa5
Nashwilie/RMG/SBN

FERGIE (1) wiiliam/
A&M/interscope/iGA
BEYONCE (1) Colurnbia/Sony

~

«

(13 Music Worlc/Colurnbia/Sony
Music

GWEN STEFANI (1)
Interscope/IGA

MILEY CYRUS (1) Wait
Disney/Hollywood

NORAH JONES (1) Blue
Note/BLG

TAYLOR SWIFT (1) Big Machine
AMY WINEHOUSE (7) Unyversal
Republic/ UMRG

AVRIL LAVIGNE (1) RCA/RMG
CIARA (1) LaFace/Zomba

IS

n

@

3 e

Top Billboard 200
Artists - Male

Pos ARTIST (o Chartt
AKON (1) Konvict/
Upfront/SRC/ Universal
Motown/UMRG

JUSTIN TIMBERLAKE (7)
Jve/Zomba

JOSH GROBAN (2
143/Reprise/Warner Bros.
JIAY-Z (D) Roc-A-Felia/Dei
Jam/ID MG

TIM MCGRAW (2) Curh
KANYE WEST (1) Roc-A-
Fetta/Def tam/IDIMG
BRAD PAISLEY 73) Arista
Nashvitte/SBN

ROBIN THICKE (1) Star
Trak/interscope/IGA

A (2) Grand Hustle/Atlantic/AG
KEITH URBAN (1) Capito!
Nashvitie

~

>

e

~

m

3w

Top Billboard 200
Imprints

Pos. MBRINT 0 o

1 coLumBiA (66)

WALT DISNEY (27)
INTERSCOPE (45).
RCA(17)

JIVE (73)

DEF JAM (23)

ARISTA NASHVILLE (12)
REPRISE (23)

ARISTA (12)

ATLANTIC ¢47)
UNIVERSAL REPUBLIC {16)
EPIC (28)

GEFFEN (25)

CURB (%)

HOLLYWOOD (/)

LRI RN

Zxan=a

Top Billboard 200
Labels

fon LABEL 0 7
| INTERSOPE GEFFEN A&M (67}

SONY MUSIC (30)

RCA MUSIC GROUP (33)

ISLAND DEF JAM MUSIC

GROUP (42)

WARNER BROS. (70)

PO e

"

R W)

Svacmwy

No.150ng on the
ingMasters chart,
whichis this

ear for the first time, one
m-+vn 0 annual
'?gaps In this report.

How We

Chart

TheYear

A Record Number Of Recaps Track
The Top Titles Of 2007 By Geoff Mayfield

With this issue. you're holding a bit of chart
history m your hands. Never before has Billboard's
Year in Music & Touring report represented this
many year-end recaps, with 251 appearing in trese
pages and 378 lists available at billboard.biz.

Joming the printed lineup in 2007 are the lists
based on our new ringtones chart, Hot RingMas-
ters, topped Lhis year by T-Pain’s “Buy U a Drank
(Shawty Snappin’} ” The onginal Hol Ringtones
list moves to our online menu.

The year-end video charts, which previously
uppeared in the first 1ssue of each year, have also
Joined this issue’s printed and Web menus.

Asbefore, each of these year-end music tallies
represent aggregated numbers from the perti-
nent weekly charl that were compiled by each
arlist, itle and music company.

Most of those numbers are based on data from
Nielsen Music. with sales of physical and digi-
tal product compited by Nielsen SoundScan and
radio airplay measured by Nielsen BDS. The ring-
tones category is based on sales tracked by
Nielsen RingScan, and this summer, streamed
music and music video as tracked by Nielsen

BDS also became part of The Billboard 1ot 100’s
weekly recipe

The entire Billboard charts department has a
hand in compiling the Year in Music lists. At the
center of this effort is 20-year chart manager An-
thony Colombo, who handles special feature re-
aps throughout the year, with key roles played
by charts production manager Michael Cusson,
associate production manager Alex Vitoulis, chart
manager Keith Caulfield and Siivio Pictreluongo,
Billboard associate director of charts and direc-
tor of charts for sister magazine Radio & Records.
Billboard Boxscore chart manager Bob Allen com-
piles the Year in Touring charts.

As has been the case for more than a decade,

chart run are not considered in these standings.
That detail, and the December-November time
period, account for some of the differences be-
tween these lists and the calendar-year recaps
thatare compiled independently by either Sound-
Scan or BDS

Artist, imprint, label and dist: ibutor categories
for all genres reflect accumulated chart perform-
ance for all titles an the pertinent chart

The umbrella “label” categories refer to the
distributing labels and/or promotion [abels listed
on our weekly charts. If only one label appears
on a chart listing, that company counts as both
“imprint” and “label” for tha title

Rankings for Modern Rock, Adult Contempo-
rary, Adult Top 40. Hot Christian Songs, Hot
Chnstian AC Songs, Gospel Songs, Mainstream
Rock and Contemporary jazz Songs categories
are hased on accumulated BDS-monitored plays
for each week a title appeared on the chart

Similarly, Hot 100 Airplay, Hot R&B/Hip-Hop
Airplay, Hot Country Songs and Hot Latin Songs
{and the three related Latin-format airplay charts)
are determined by adding up the total number of
gross impressions, as determined by BDS. for
each week a track charted.

The Billboard Hat 100. Pop 106 and Hot R&B/
Hip-Hop Songs categeries reflect accumulated
radio and sales points. based specifically on 8DS
and Nielsen SoundScan, respectively. For the Hot
100, poinis from streamed music on AQL and
Yahoo tracked during the last four months of the
chait year also shape the standings

Iot Soundtrack Singles are the top-ranked Hot
100 songs 1n cases when the song’s success can
be directly traced to its inclusion on the sound-
track in a movie or TV show

Fot the pop, country and R&B/hip-hop cate-
gories that combine data from ulbum charts and
singles charts, formulas are weighted so that sales
units taltied on The Billboard 200, Top R&B/Hip-
Hop Albums and Top Country Albums, respec-
tively, have parity with the specific chart points
that construct each week’s Hot 100, Hot R&B/1 hp-
Hop Songs and Hot Country Sorigs.

The Dance ClubPlay rankings are based on
an inverse point system. with titles collecting
poinls based on rank for each week they were on
the chart

The publishing categories reflect accumu-
lated pornts for all charted songs on the appli-
cable weekly charts. If a song is held by more
than one publisher, pounts are divided equally
among those companies

In the Publishing Corporation category, par-
ent companies receive 100% of the points from
publishers in which they own at least 509 equity
and 25% of the points compiled by publishers
that they administer Lut do not own.

Changes to note in the 2007 recaps:

B We now use Interscope-Geffen-A&M/Octone,
rather than Interscope. to identify the distribution
and promotion labels for thatr family of
imprints on our sales charts.

the rankings for BDS- and SoundScan-based

W The ingling of Capitol and Virgin within

music charts reflect airplay or sales during the
weeks that titles appearcd on a relevant chart dur-
ing the tracking pefiod. This includes activity
during unpublished weeks for (hose lists that
printevery ather week. The 2007 chart yeur began
with last year’s Dec. 2 issue and ended with the
Nov. 24, 2007, issue.

Sales or airplay registered before or afier u title's

Capitol Records Group makes Capitol the promo-
tion label for Virgin titles on the R&B/hip-hop radio
charts.

M Roadrunner has shifted distribution from Uni-
versal Music Group 1o WEA, with Atlantic’s Lava
team handling promotion at some radio formats.
M The recaps for Hot Dance Singles Sales move
from this spotlight to billboard biz. .
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RECORDS

RODNEY ATKINS

#1 SONG OF TIE YEAR - 2 YEARS IN A ROW
Watching You™ - 2007
“Uf You're Goung Through itell” - 2006

THREE CONSECUTIVE #i SINGLES
THREE GONSECUTIVE #1 VIDEOS

ANOTHER BANNER YFAR FOR |
INDEPENDENT LABEL

COMING IN 2008 |

TIM MCGRAW
LET IT GO

TIM McGRAW

AMA FAVORITE MALE COUNTKY VOCALIST

#1 ALRUM DERUT - LET IT GO
#1 SINGLE - “LAST DOLLAR (F1.Y AWAY)"
#1 VIDEQ - 1 NEED YOU™
#1 TOP CATA OUNTRY ALBUM
OVER 52 W EEKS - GREATEST II[TS

NATALIE GRANT

« #1 Single - *1n Better fands™
From she forthroming ofbum. Raloatiess
In Stores February 12th
SELAH
« #1 Single - “Glory *

New afbum n 2008
PLUMB
I Wy Arms” suceessful
Christinn AC. Chrixtiun
Airpluy chart

« #1 at Dunce Top 40 - “In My Arms’

and Clult Play ch

OUNTRY CONTINUED)

LEANN RIMES

« Firet artistin history (o have
the same single to simultancously
hit on Cauntry, AC & Club
Pluy charts

« #1 Video ~ “Nothing Betier To Da™

HANK WILLIAMS IR

* RIAA Centified Gold album —
Thut's Huw The 7 Do 1t 1n Dixde |
Tha Essential Collectinn

« #1 Videw - “A Gauntry Boy
Can Survive™

+ 2¢ GMA (Dave Awanl) Female Vocalist of The Yeur

« GMA (Dove Award) Eepirational Albwo of the Year

hits on 3 charts:
(R and lot Dance

« Firnt artis to huve the same song go Top
Bilsamr /& Ra Chrvstian CITR, Dance Tnp 0

LOCKE ANCHORS
POP SUCCESS

KIMBERLEY LOCKE

« TWO #1 SINGLES IN
2007 INCLUDING
THE HIT. "CHANGE"™

« #1 AT ACTHREE
YEARS IN A ROW

NEMESIS RISING
 #1 BILLBOARD
BREAKOUT CHART &
“NUMBER

# VIDEO -
ONE IN HEAVEN"

HANK 1l

| Dumn Right. Rebel Proud
the follow up to the #1 ulhum,
Struight To Hell

CLAY WALKER
“Full” - From hix firat afbum this
centiey to produce a Top § wingle

LEE BRICE

“Happy Eudings™

Breaking at Country Radio
Co-teriter of Garth Rrooks®

histary vuaking #1 debut single.

“More Than A Memory’

STAR DE AZLAN

“She’ Protry

Breaking ar Cauntry Rodio

New albim 1n 2008

-

MICHAEL ENGLISH
1t studio atbum by the 75
Dove Award Winning urtist
B i ocor 8 years

WYNONNA

New albun in 2008

Follow-up o #1 albim
Reunited with nucard wnning
producer Brent luker

10 DEE MESSINA b
New album in 2008

Follow up to her #1 albun;

Produced by award winning

producers Jamex Stroud &

N Chris Fareen

HAL KETCHUM

Critically acclaimed artist
returax with hit album in
Producer by award winning
producers Doug Johnson &

Allew Keynolds

HEIDI REWFIELD

Foruner lend singer of Trich Pony
Neaw album in 2008

Produced by award

winning producer Tony Brown

STEVE HOLY
N albur in 2008
Follow-up 10 albuin and #1 single

NICOL SPONBERG
Newo alluem in 2008
Follow-up to albant and #1 xingle

GREGORIAN MASTERS
OF CHANT |

15 seen an PBS
Millions sold internationnity
Rl US kelcase - 2008

CU GRABS TOP 10
PUBLISHING CORP

#7 Country Publishing Company

6 Curb writers pen #1 hits including
Garth Brooks’ history making #1 debut

single, “More Than A Memory” written
by 3 Curb writers.

CELEBRATING 45 YEARS IN THE MUSIC BUSINESS
THANK YOU RADIO & RETAIL!!




Top Billboard 200
utors

mmsmaumum ot e
{1J UNIVERSAL (334)
SONY BMG (246)
WEA (198)

EMM (732)
INDEPENDENTS (282)

~

@ s W

Top Independent

Artists

oo asisTa
JASON ALDEAN 2 Eroken
Bow

[ R N I I

=

Top Independent
Imprints

Pos MPRINT (Mo Crartedt Titles)

KL} BROKEN BOW (3)
NEW LINE (3)

MADACY SPECIAL PRODUCTS
@7

SUBPOP (&)

MERGE (5}

HICKORY (7}

EQUITY (4
DRIVE-THRU (5)

ERC (1)

PEARL (1)

2 THE SHINS (D Sub Pop 5
3 ELLIOTT YAMIN () Hickory Tog Independent
4 UITTLE BIG TOWN (2) Equity Labels
5 EAGLES (1) FRLC Pos LABEL (o Crartad Trkes)
6 GARTHBROOKS () Pear/ & KOCH (23)
7 ARCADE FIRE (1) Merge 2 BROKEN BOW (3)
8 JIM JONES (2) Koch 3 NEWLINE ()
9 DJKHALED (1) 7error 4 MADACY (34)
Squad/Koch 5 SUBPOP (@)
10 TRACY LAWRENCE (1) Rocky
com Top Tastemakers
A decper version of this chart rtists
Pos ARTIST (x Charteo Tels) trpomt/bel
AMY WINEHOUSE
(D) Universal Republic/UMRG
Top Independent Albums s i 4
B HAIRSPRAY Sounclrack- {(PRODUCT OF MY
New Line ENVIRONMENT) Ui
2 WINCING THE NIGHT AWAY Jones-Koch
The Shins-Sub Pop: W WE THE BEST D/ Khaleo-Terror
3 ELLIOTT YAMIN Eljott Squad/Koch
Yamin-Hickory 12 FOR THE LOVE 7rasy
4 RELENTLESS.as0n Lawrence-Rocky Cornfort
Aldean-Broken Bow 13 ZOMBIES! ALIENS! VAMPIRES!
5 LONGROAD OUT OF EDEN DINOSAURS!
Eagles-ERC Hellogoodbye-Drive-thru
6 THEULTIMATE HITS Garth 14 THE POISON Bullet For My
Brooks-Pear| Valentine-Trustkil
7 THEROADTOHERE.itte g 15 RETALIATION Dane
Town-Equity Cook-Comedy Gentral
8 NEONBIBLE Arcade 18 CARNAVAS Siversun
Fire-Merge Pickups-dangerbird
| 9 JASONALDEAN Jason 17 ONCE Sounctrack-
Aloean-Broken Bow Canvasback/Sony Music

3

HUSTLER'SPOME

Soundtrax/Columbia

~

KANYE WEST (1) Roc-A-

Fella/Def Jam/IDIMG

THE WHITE STRIPES (1) Third!

Man/Warner Bros

JAY-Z (2) Roc-A-Fella/Def

Jam/IDIMG

5 AKON (D Konvict/
Upfront/SRC/universal
PFiStowr/UMRG.

IS

“a

THE SHINS (1) Sub Pop
LINKIN PARK (1) Mzchine
Shop/Warner Bros
MODEST MOUSE (7)
Epic/Sony Music

WILCO () Nonesuch/
Warner Bros.

©

3

Top Tastemakers
ums

Pos. TITLE Artist -lenprint/Label

BACK TO BLACK Ay

Winehouse-Universal

Republic/UMRG

‘GRADUATION Kanye West-Roc-

A-Fella/Def Jam/IDJMG

ICKY THUMP The White

Stripes-Third Man/Warner Bros.

KONVICTED Akon—

Konvict/Upfront/SRC/Universal

~N

“

I

Aclip from
*Mairspray.

18 RODRIGO Y GABRIELA
Roango Y Gabriela~ATO
BETWEEN FRIENDS
Tamia-Plus Vimage
GAGAGAGAGA
Spoon-Merge
CASSADAGA Bright
Eves-Sacidle Creek
LITTLE BIT OF LIFE Craig
Morgan-Broken Bow

@

N
3

N

N
N

23 VANS WARPED TOUR 2007

TOUR COMPILATION Various
Artists-SideOneDummy
BEAT'N DOWN YO BLOCK
Unk-Big Comp/Koch
FOREVER SOUL R&B Vorious
Artists-Madlacy Special
Products/Madacy

N
b3

N
]

iz 2 deeper version of this chart
Z :ppears on billboard.biz

THE BEATLES () Appfe/Capito!

AMY WINEHOUSE]

Motown/UMRG

LOVE 7he Beatles-
Apple/Capttol

WINCING THE NIGHT AWAY e
Shins-Sub Pop

KINGDOM COME -7 -Roc-A-
Fella/Def Jam/IDJMG

MINUTES TO MIDNIGHT Linkin
Park-Machine Shop/Warrier Bros
WE WERE DEAD BEFORE THE
SHIP EVEN SANK Modiest
Mouse-Epie/Sony Music

SKY BLUE SKY
Wilco-Nonesuch/Warner Bros.
TLVSTIP 71-Grand
Hustle/Atlantic/AG

NEON BIBLE Arcade Fire-Merge
CURTIS 50 Cent-
Shady/Afterrath/Interscope/IG
A

MAGIC Bruce Springsteen-
Columbia/Sony Music

THE ROAD TO ESCONDIDO /.
Cale & Enc Clapton-
Duck/Reprise/Warner Bros.

@«

@

~

©

3

s

&S

=
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Top Tastemakers
Imprints

Pos IMPRINT 0 vt e

[ INTERSCOPE (23)

DEF JAM (11

COLUMBIA (20)

EPIC (10

UNIVERSAL REPUBLIC (2)

w AW

Tog Tastemakers

PORLABEL (1o Crarect Ties)

7] INTERSCOPE GEFFEN A&M
G

2 WARNERBROS. (32)

3 ISLAND DEF JAM MUSIC
GROUP (77)

4 SONY MUSIC (29)

5 UNIVERSAL MOTOWN
RECORDS GROUP (%)

Top Tastemakers

Distributors

s ISTRIUTOR e 7
UNIVERSAL (77)

2 WEA (B4

3 INDEPENDENTS (21}

4 SONY BMG (54)

5 EMM (25)

Adgditional Tastemakers

Albumcharts are available
exclusively on billboard.biz

Top Internet Artists
Pos ARTIST (N Chriect Tres) provin Labet
i} JOSH GROBAN (2
143/Reprise/Warner Bros
THE BEATLES (2) Apple/Capitol
NORAH JONES (2)

Blue Note/BLG

DAUGHTRY (1) RCA/RMG
ILDIVO (3) SYCO/
Columnbia/Sony Music
CELTIC WOMAN (3)
Marhattan/BLG

BRUCE SPRINGSTEEN (2)
Columbra/Sony Music
JAMES TAYLOR (7}
Cotumbra/Sony Music
SARAH MCLACHLAN ()
Arista/RMEG

TONY BENNETT (1)
RPM/Cotumbia/Sony Music

“w N

S

@

~

©

3

Top Internet Albums
Pos. TITLE At - impnrit/Labal

% LOVE The Beatles- Apple/Capitol
NOT TOO LATE Norah
Jones-Blue Note/BLG
AWAKE Josh Groban-
143/Reprise/Warrer Bros.
DAUGHTRY Daughtry-
R M
MAGIC Bruce Springsteen-
Columbia/Sony Music
JAMES TAYLOR AT CHRISTMAS

continued on >>p90
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YOU EITHER GET IT
OR YOU DON’T.

The Forever Family

_ %ﬁ'ri_ng‘j;s‘,l!;iyley Ji)’ es

Featuring 16sli¢ Lee Bell
-

/1 .

| e e’ .
£ - .

‘ i - L =

° o ‘*/_‘ . - -
_ ;iSf. ‘@|TY TV SHO&}’ o N
t CD'RELEASE “LIGHT” V

EGAS NUMBER QXE ROCK MUSIC SHOW

COMING FALL 2008

IF YOU GET IT, BEAT THE FEEDING FRENZY
(702) 457-2264
theforeverfamily@embarqgmail.com

*not a Partridge Family tribute band!
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James Taylor-Columbia/Sony
Music

WINTERSONG Saraly
Melachian-Arista/RMG
DUETS: AN AMERICAN CLASSIC
Tony Bennett-
RPM/Colurmibia/Sony Music
BACK TO BLACK Ay
Winehouse-tn versal
Repubiic/UMRG

CONTINUUM Jotin Mayer-
Aware/Columbia/Sony Music
SIEMPRE // Dic:
SYCO/Columbia/Sony Music
CALL ME IRRESPONSIBLE
Michae! Buble:
143/Reprise/Warner Bros.
LONG ROAD OUT OF EDEN
Eagies-ERC

CORINNE BAILEY RAE Coririne
Bayley Rae-Capitol

THE ROAD TO ESCONDIDO ./
Cole & Eric Clapton-
Duck/Reprise/Warner Bros

.bli A deeper version of this chart

appears on billboard.blz

Top Internet Imprints

Pos. IMPRINT (o Chivtec Tes)

v AW

Ep Int;rnet Labels

| coLumBLA (31
REPRISE (77)
RCA (7))
ARISTA (7)
APPLE (2}

Pos LABEL (i Chartect Tries)

1

N

@ oW

| SONY MUSIC (44)
WARNER BROS. (38)
RCA MUSIC GROUP (20)
BLUE NOTE LABEL GROUP (9)
CAPITOL (73

Top Dlgltal Album

Pos ARTIST (1

N

w

IN

w

-

~

=

©

Artists

o ChitectTtesyimrint Laber
MARQON 5 (1)
A&M/Octone/iGA

(1 A8M/Octone/interscope
DAUGHTRY (2) RCA/RMG
KANYE WEST () Roc-A-
Fella/Def Jam/IDIMG

AMY WINEHOUSE (1) Lniversal
Republic/UMRG

COLBIE CAILLAT (1) Universal
LINKIN PARK (1) Machinie
Shop/Werner Eros.

JOHN MAYER (2)
Aware/Columbia/Sany Music
TIMBALAND (1) Mosley/
Blackground/interscope/iIGA
CARRIE UNDERWOOD (7)
Ansta/Arista
Nastille/RMG/SBN

1) Anista/Arists Neshville/RMG

0 JUSTIN TIMBERLAKE (1)

Jve/Zomba

Top Digital Albums

ok TTLE st onntatel
IT WON'T BE SOON
BEFORE LONG Maroon 5-
A&M/Octone/IGA

2 GRADUATION Kanye

Seunditrack-Interscope/IGA

15 MAGIC Bruce Springsteen-

Columbia/Sony Music

A deeper version of this chart
IZ :pocars on billboard.biz

Hot Digital Songs
Artists

Pos ARTIST (o Charted Ties) i/l

. FERGIE (5) william/

A&M/interscope
(1) Et Cartel/interscope.

West-Roc-A-Fella/Def I 2 AKON (4) Konvict/
Jam/IDIMG Top Dlgltal Album Upfront/SRC/Universal Motown
3 DAUGHTRY Daugntry- Imprints (B interscope

RCA/RMG Pos. IMPRINT (15 Chisrtecs Tties, (L) Konvict/Nappy

4 BACK TOBLACK Amy | RCA ) Boyllive/Zomba
Winehouse-Universal 2 UNIVERSAL REPUBLIC (7) (1) Fult Surface/interscope
Republic/UMRG 3 INTERSCOPE (30) (1) Big Gates/Sip-N-Slide/Atiantic

S COCO Coivie Caifiat-Universal 4 COLUMBIA (29) ) Columbia
Republic/UMRG s EPIC(17) (D Terror Squady/Koch

® Lok ok vocme. BT st seRne 9

inkin Park-Machine

Shop/Warner Bros. TOE Dlgltal Album Jve/Zomba

7 HIGH SCHOOL MUSICAL 2 (1) Masley/Blackground/interscope
Sounditrack-Walt Disney Pos. LABEL (Vo Chared i) () Shady/Aftermathy/interscope

8 TIMBALAND PRESENTS INTERSCOPE GEFFEN A&M (D) MCA Nashville
SHOCK VALUE Timbalanc 9 4 AVRIL LAVIGNE (2) RCA/RMG
Mosley/Blackground/ SONY MUSIC (46) (D Fox/RCA/RMG
Interscope/\GA RCA MUSIC GROUP (2]) 5 TIMBALAND (3) Mosiey/

9 CONTINUUM iohn Mayer-
Awara/Columbia/Sony Music
10 FUTURESEX/LOVESOUNDS

Justin Timberlake-Jwve/Zomba

" s W

WARNER BROS. (37)
ISLAND DEF JAM MUSIC
GROUP (23)

Blackground/interscope

(D AZM/Interscope

(1) Shadly/Aftermath/interscope
(D Mosley,

() DTR/Def Jam/IDIMG

T HAIRSPRAY Soundtrack- \E)]} charts are available exclusively
New Line on billboard.biz 6 RIHANNA (5) SRE/Def
12 ICKY THUMP The White Jam/IDIMG &) Poe Boy/Atlentc
Stripes-Third Man/Warner Bros 7 T-PAIN (2) Konvict/Nappy (D) Terror Squac/Koch
13 NOT TOO LATE Norah Boyfiive/Zomba 8 NICKELBACK (3)
Janes-Blue Note/BLG ) Arista/RMG Roadrunner/Atlantic/Lava
4’ ACROSS THE UNIVERSE: () Jive/Zomba @) Roadlrunner/ID
DELUXE EDITION D Roc-A-Fella/Def Jam/IDIMG 9 DAUGHTRY (3) RCA/RMG
(D Stip-1-Shole/Atfentic 10 NELLY FURTADO (5)
(e 37
(1 Columbia a

A Detailed Look At The Year In Charts

The 2007
Billboard 200

Top Distribution Corporations Market Share

“Graguation’

Sony BMG

28.2%

“Irreplaceabie’
“Ireplaceable’

“Irreplaceadle’

“Fergalicious'
Umbreils [

2007 Hot
Digital Sales

Markat Share (Percentage)

2007 Hot 100 Alrplag

Top Five AUCKENCE WRRkS 1 c/ar-ri

'[he 2007 Billboard 200 1o Five Sates weeks

2007 Hot Digital Songs o Fve sates weeks
e s 3k =

——
710,946
691,304
B 650,052
522,827

each e hsted, respactivey.on Hot

ec 2.2006, 550 2qis0m.
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I CARRIE UNDERWOOD ()
Ansta/Anists Nashvilie

) Fremantie/19
FALL OUT BOY (4) Fueled By
Ramen/Isiand/iDIMG
KANYE WEST (3) Roc-A-
Fella/Def Jam/IDIMG
GWEN STEFANI (3) /nterscope
MAROON 5 (2)
A&M/Ctone/Interscope
(2} OctonelyyRMG
SOULJA BOY TELL'EM (2)
ColliPark/Interscope
BEYONCE (3) Music World/
Columbia
PLAIN WHITE T'S (2)
Fearless/Follywood
SEAN KINGSTON (2) Beluga
Heights/Epie
(1) Beluga Heights/Epic/Koch
(1 Phonogenic/Epic
SHOP BOYZ (1) GnDeck/
Unwversal Repubhc
MIMS (2} Capitol
UNK (2) Big Oomp/Koch
LINKIN PARK (2) Warner 8r0s

Machine Shop/Warner Bros.

24 THEFRAY (d) Epic
3 PINK (2) LaFace/Zomba

AdEepEEETSIENEAISIER
hiz o billboard.biz

)

8 B = El

BN

Hot Digital Songs

o TTLE At -

1 BIGGIRLS DON'T CRY
Fergre-will 1 am/A&M/Interscope

2 GIRLFRIEND Avri/
Lavigne-RCA/RMG

3 CRANK THAT (SOULJA BOY)
Souta Boy Telfem

IS

5

~

®

©

8

2

&

=

3

@

ColliPark/Interscope
UMBRELLA Rihanna Featuring
Jay-Z-SRP/Def Jam/IDIMG
HEY THERE DELILAH Plain
White T’s-Fearless/Hollywood
THE SWEET ESCAPE Gyen
Stefani Featuring Akon-
Interscope

STRONGER Kanye West-Roc-A-
lla/Def Jam/IDIMG
GLAMOROUS Fergie Featuring
Lugacris-will Lam/A&M/Interscope
IRREPLACEABLE
Beyonce-Columbia
FERGALICIOUS Fergie-
william/A&M/Interscope
MAKES ME WONDER #aroon
5-A&M/Octone/Interscope
PARTY LIKE A ROCKSTAR Shop
Bayz-OnDeck/Universal
Republic

SAY IT RIGHT Nelly
Furtacio-Mosley/Geffen

DON'T MATTER Akon-
Konvict/Upfrant/SRC/Universal
Motown

THE WAY | ARE Timbaland
Featuring Keri Hilson-

14
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CUPID'S CHOKEHOLD/
BREAKFAST IN AMERICA Gy
Class Heroes Featuring Patrick
Stump-Decaydance/Fueled By
Ramen/Atlantic/Lava
ROCKSTAR Nickelback:
Roadrunner/Atlantic/Lava
THIS IS WHY PM HOT

49 CYCLONE 8aby Bash Featuring
T-Pain-Arista/RMG

50 REHAB 4my Winehouse
Universal Republic

bz

Hot RingMasters
ros e '

BUY U A DRANK (SHAWTY
SNAPPIN’) 7-Pain Featuring
Yung Joc-Konvict/Nappy
Boy/Jive/Zomba

THIS IS WHY I'M HOT

~

Mims-Capitol ‘o Mims~Capitol

IT'S NOT OVER Hot p'gltal Songs 3 PARTY LIKE A ROCKSTAR

Daughtry-RCA/RMG Imprints Boyz-DnDeck/Unversal

GIVE IT TO ME 7imbaland Pos. IMPRINT Repubiic

Featuring Nelly Furtado & Justin JIVE (25) 4 WE FLY HIGH Jirm Jones-Kozh
Timberiake-Mosley/Blackground/ 2 RCA (16) 5 CRANK THAT (SOULJA BOY)
nterscope 3 DEFJAM (22) Soulia Boy Tellem-

THIS AIN'T A SCENE, TS AN 4 ABM () ColliPark/Interscope

ARMS RACE Faff Out 5 MOSLEY (8) 6 IRREPLACEABLE

Boy-Fueled By & COLUMBIA (13) Beyonce-Columbia

Rémen/Islana/iDJMG 7 UNIVERSAL REPUBLIC 7 1 WANNA LOVE YOU Akon

BEAUTIFUL GIRLS Sean 8 ARISTA (%) Featuring Snoop Dogg-

Kingston-Beluga Heights/ 9 WILL.LAM (6) Konvict/Upfront/SRC/Universa

Epic/Koch 10 EPIC (3) Motown

APOLOGIZE Timbalend - 8 DON'TMATTERAk0n

Featuring OneRepublic- P Konvict/Upfront/SRC/Universal

Mostey/Blackground/Interscope Hot Digital Songs Motown

WHAT I'VE DONE Linkin Labels 9 ABAYBAY Hurricane

Park-Machine Shop/Warner Pos LABEL ( Chris-Poloirournds/J/RMG

Bros INTERSCOPE (47) 10 BEAUTIFUL GIRLS Sea

WHAT GOES AROUND..COMES 2 ZOMBA (30) gston-Beluga Hethts/

AROUND Justin Timberiake- 3 ISLAND DEF JAM MUSIC Epic/Koch

Jive/Zomba GROUP (38) M SMACK THAT Akon Featuring

THNKS FR TH MMRS o/ Out
Boy-Fueled By Ramen/

4 RCAMUSIC GROUP (26
5 COLUMBIA (22)

Eminem-Konvict/Upfront/SRC/

continued on >>p92

Islandi/IDJMG 6 UNIVERSAL MOTQWN ¢
BUBBLY Colbie Caillat-lUniversal 7 UNIVERSAL REPUBLIC
Republte B EPIC (2]}

HOW TO SAVE A LIFE The 9 GEFFEN (79)

Fray-Epig 10 LAVA (1)

WALK IT OUT Unic-Big

Oomp/Koch

T-PAIN

WE FLY HIGH Jim Jones-Koch
BARTENDER 7-Pain Featunng
Akon-Konvict/Nappy Bay/
Jive/Zomba

SEXYBACK Justin Tiberlake
Jive/Zomba

POP, LOCK & DROP IT Huey~
HiTz Committee/Jive/Zomba
FACE DOWN The Red Jurnpsuit
Apparatus-Virgin

HOME Daughtry-RCA/RMG
U+ URHAND
Pink-LaFace/Zomba

ABAY BAY Hurricane
Chris-Polo Grounds/A/RMG
MY LOVE Justin Timberiake
Featuring T/-Jiye/Zomba
WELCOME TO THE BLACK
PARADE /y Chemical

! und,

Reprise

BEFORE HE CHEATS Carrie
Underwaod-Arista/Anista
Nashwville

BUY U ADRANK (SHAWTY
SNAPPIN') 7-Pain Featuring
Yung Joc-Konvict/Nappy
Boy/Jive/Zomba

SMACK THAT Akon Featuring
Emmem-Konvict/Upfront/SRC/
Universal Motown

1 WANNA LOVE YOU Akon
Featuring Snoop Dogg-
Konvict/Upfrant/SRC/Unwersal
Motown

2
S

a
>

s
5

IS
3

IF EVERYONE CARED
Nickelback-Roadrunner/Atiantic/
Lava

SHUT UP AND DRIVE
Rifgnna-SRP/Def Jam/IDIMG
IT ENDS TONIGHT The Al
Arnerican Rejects-
Doghouse/Interscope

MAKE IT RAIN Fat Joe
Featuring Lif Wayne-Terrar
Squad/

Imperial/Virgin

LIPS OF AN ANGEL
Hinder-Universal Republic
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from >>p91
Universal Motown

12 POP,LOCK & DROP IT
Huey-HiTz Committee

o

Jam/IDIMG
GWEN STEFANI (3) /nterscope
NELLY FURTADO (4)

6 DAUGHTRY (3) RCA/RMG

7 CARRIEUNDERWOOD (2}
Arista/Arista Noshville
(D Ansta/Ansta Neshville/RMG
() Fremantle/

8 AVRILLAVIGNE (2) RGA/RMG
(D) Fox/RCA/RMG

9 TIMBALAND (<)
Mosiey/Blackground/interscope
(D ABM/Interscope
(1) Shachy/Aftermath/interscope
) DTR/Def Jam/IDIMG

10 RIHANNA (4) SRP/Def

five/Zomba Mosley/Geffen
3 CRAZY BITCH - (0] ope
Eleven Seven/Atlantic/Lava 13 NICKELBACK (2)
4 ROCKSTAR ave
Roadrunner/Atiantic/Lava (1) Roadrunnes/IDIMG
5 SHAWTY Plies Featuring T- 14 FALL OUT BOY () Fueled By
Pain-Ship-N-Slide/Atlantic Ramen/Islanc/IDIMG
6 WALK IT OUT Unk-Big 15 MAROONS (2)
Oomp/Koch A&M/Octone/interscope
7'M A FLIRT (REMIX) R Kelly 16 PLAIN WHITE T'S (2)
Featuring T1. & T-Pain- Fearfess/Hollywood
Jive/Zamba 17 MIMS (2) &apitol
8 MAKE IT RAIN Fat Joe Featuring 18 PINK (2) LoFace/Zomba
L# Wayne-Terror Squad/ 19 .. (3} Grand Hustle/Atlsntic
Imperial/Virgint (D divesZomba
9 UMBRELLA #ihanna-SRE/Def (D Cotumbia/Uive/Zomba
Jam/IDIMG 1) Terror Squacy/Koch
20 THE WAY | LIVE 8aby Boy Da 20 KANYE WEST () Roc-A-
Prince Featuring Lil Fella/Def Jarm/IDIMG
Boosie-Universal Republic (D Geffen
21 UNK (2) Big Oompy/Koch
biz Lo 2 5;‘:’/“;3:;2’ o
@) wiltiam/A&M/interscope
7 (1) DTE/Def Con i/ IDIMG
Hot 100 Artists (D Island Urban/IDuMG
Pos ARTIST (Vo Chated Tiies mirt/Lati 23 SHOPBOYZ (1)
AKON (4) Konvict/ OnDeck/Universal Repubhic
Upfrent/SRC/Universal Motown 24 THE FRAY (4) Epic
(D interscope 25 CIARA (3) LaFace/Zomba
(D) Konvict/Nappy () LaFacellive/Zomba
Boy/Jive/Zomba 26 NE-YO (2) Def Jom/IDJMG
D) Full Surface/interscope ) Desert Storm/Def Jam/IDIMG
) Big Gates/Slip-N-Stide/Atiantic () SRE/Def Jam/DIMG
) Terror Squacy/Koch 27 SEANKINGSTON (7) Beluga
() Columbia Heights/Epic/Koch
) istana Urban/IDIMG (D Beluga Heights/Epic
2 FERGIE (5) william/, {1 Belugs Heights/Koch/Epic
A&My/interscope (1) Phonogenic/e
(D) E Cartel/interscope
3 JUSTIN TIMBERLAKE (6)
Jive/Zomba
(@ Mosley/Blackground/interscope
€ Shady/AftermattInterscope Europe’s Top
4 BEYONCE (4) Music Singles Of 2007
M mbe 1. Umbrella
(2) Golumbia Rihanna Featuring
D) Jive/Zomba Jap-Z (SRP/Def Jarn)
5 T-PAIN (2) Konvict/ 2.All Goad Things
Nopoy Boyfive/Zomba | /(VC‘;/M: Tcz »}’n End)
rtado
(1 Slip-iv-Stide/Atlantic ¢ /50? o ;‘ oatron)
(D Arista/RMG 3.The Way | Are
D Jive/Zomba Timbaland Featuring
(1) Roc-A-Falla/Def Jam/IDIMG Keri Wilson(Mosley/
D Cotumbialive/Zomba Blackground/
@ Columbia /n[erscopeh)
4.Say it Right
g ‘:f ,5 ‘;yﬁ;";/”;; . Nelly Furtado (Mosiey/
Geffen)

5. Grace Kelly
Milea tCasablanca/Islanc)

European
Chart Share

. 2007 2006
Universal 54.4 351
Sony BMG 252 24.4
‘Warner 9.8 20.0
EM! 61 n3
Others 4.5 9.2

CALCULATED ON WEEKS 200652 / 2007.51

28 SOULJA BOY TELL'EM (2)
Colliparis/interscope

29 LLOYD (2 The inc/Universal

Motawn

0 HINDER (2) Universal Republic

31 BOW WOW (2) Columbia

(D Columbia/ive/Zomba

D Arsta/RMG

) TUG/Coturntra

HM JONES (1) Koch

CHRIS BROWN () Jive/Zomba

(1) Columbia

LINKIN PARK {4) Warner Bros.

@

@
a8

PR
@8R

JAY-Z (5) Rac-A-Fella/Def
Jem/IDIMG
€) SRE/Def Jam/IDIMG
(b Columbia
MY CHEMICAL ROMANCE (3)
Reprise
GYM CLASS HEROES (2)
Decaydance/Fueled By
Ramen/Atlantic/Lave
BRAD PAISLEY (3) Arista
v o
DIDDY (3) Bad Boy/Atlantic
) Island Urban/IDJMG
KENNY CHESNEY (4) BNVA
HUEY (D HiTz.
Commuttee/ive/Zomba
TIM MCGRAW (4) Curb
ELLIOTT YAMIN (2
Hickory/RED
TAYLOR SWIFT (3) Big Machine
CHRISTINA AGUILERA (2)
RCA/RMG
(1) Bad Boy/Atiantic
47 SNOOP DOGG () Konvict/
UpfrontySRC/Universal Motown
(1) Dogaystyle/Geffen
W A&M/Interscor
48 JOHNMAYER (3)

4

w
&

3
$5 8% 5 ®

58

RASCAL FLATTS (5) Lyric Street

Aware/Columbia
49 OMARION (2) TUG/Columbia
50 KELLY CLARKSON (7
RCA/RMG
(D) MCA Nashville
(D Fremantie/19

A deeper version of tt
appears on billboard biz

Hot 100 Songs
Pos. TITLE Arvst-Imprr/Label
IRREPLACEABLE
Beyonce-Calumbia
UMBRELLA Rihanna Featuring
Jay-Z-SRP/Def Jam/IDJMG
THE SWEET ESCAPE Gwen
Stefani Featuring Akon-
erscope
BIG GIRLS DON'T CRY
Fergie-william/A&M/Interscope
BUY U A DRANK (SHAWTY
SNAPPIN') T-Pain Featuring
Yung Joe-Konvict/Nappy
Boy/Jive/Zomba
BEFORE HE CHEATS Carrie
Underwood-AristafAnsta
Nashville/RMG
HEY THERE DELILAH Piain
White T's-Fearless/Hollywood
| WANNA LOVE YOU Alon
Featuring Snoop Dogg-
Konvict/Upfront/SRC/Universal
Motown
SAY IT RIGHT Ne/ly
Furtado-Mosley/Geffen
GLAMOROUS Fergie Featuring
Ludacris-wilLarm/A&M/Interscope
DON'TMATTER Afkon-
Konvict/Upfront/SRC/Universal
Motown

~
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GIRLFRIEND Avril Lavigne-

RCA/RMG

MAKES ME WONDER Maroon

5-A&M/Octone/Intersgope

PARTY LIKE AROCKSTAR Sh0p

Boyz-OnDeck/Universal

Republic

SMACK THAT Akon Featuring

Eminem-Kohwict/Upfront/SRC/

Universal Matown

THIS IS WHY M HOT Mirns-

Capital

IT'S NOT OVER Daughtry-

RCA/RMG

THE WAY | ARE Timbaland

Featuring Keri Hilson

Mosley/Blackgrpund/interscope

FERGALICIOUS

Fargiea-will1 am/A&M/Interscope

CRANK THAT (SOULJA BOY)

Soulia Boy Telfem-

ColhPark/Interscope

GIVE IT TOME Timbatznd

Featurmg Nelly Furtado & Justin

Timberiake-Mosley/Blackground/

Interscope

WHAT GOES AROUND..COMES

AROUND Justi Timberlake:

Jive/Zomba

CUPID'S CHOKEHOLD/

BREAKFAST IN AMERICA Gym

Class Heroes Featuring Patrick

Stump-Decaydance/Fueled By

Ramen/Atlantic/Lava

HOW TO SAVE A LIFE The

Fray-Epia

HOME Daughtry-RCA/RMG

MY LOVE Justin Timberiake

Featuring T1-Jive/Zomba

STRONGER Hanye West-Rac-A-

Feliz/Def Jam/IDJMG
continued on >>p86
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Djin Djin

This is Ryan Shaw

é‘ﬁ Seanpatieior yrrl SED"_LE

Track From: Strange Imaglnary Animals

This Is Love - éﬂ‘i@/

African Spirit

Singling for Life: Songs of Hope,
Healing, and HIV/AIB% in Uganda

When the Soul is Settled: Music of Iraq

Wolftgang's Blg Night Out

E Puro Dolor
musait
Iﬁ i [}
¥ HIStory: Our Place in His Story
ﬁ Open Book cross movement records
il
4
. Th
0 I c h a I d@
M

NASDAQ: ORCD www.theorchard.com

TheOrchard is the trade name for Digital Music Group, Inc, a Delaware corporation, [DMGI). Gn November 13, 2007, The Grchard Enterprises Inc. merged into 2 wholly-owned subsidiary of DMGl and Is now a
helly-owned subsldiary of DMGI. The Orchard Is a registered trademark and The Grchard loge Is a service mark of The Drchard Enterprises tnc. All Rights Reserved.




music.yahoo.com

CONGRATULATIONS

BEYONCE
Ring the Alarm

(Music World/Columbia)

CASCADA

Everytime We Touch
{Robbins)

CHERISH
Do It To It

(Sho'Nuff/Capitol)

FERGIE
Fergalicious
(WIll | Am/A&M/Interscope)

GNARLS BARKLEY
Crazy

(Downtown/Lava/Atlantic)

HINDER
Lips of An Angel

(Universal Republic)

JESSICA SIMPSON
A Public Affair

(Epic)

LUDACRIS F/MARY J. BLIGE
Runaway Love
(DTP/Def Con il/IDIMG)

PINK
Who Knew
(LaFace/Zomba)

RIHANNA F/JAY-Z
Umbrella

(Def Jam/IDIMG)

YOUR SINGLES JUST WENT PURPLE.

Congratulations to these artists for officially going PURPLE! Each has accumulated a
whopping 10 MILLION or more plays on Yahoo! Music, and in recognition of this accom-
plishment, we’re presenting each of them with this newly minted trophy. Whether played on
LAUNCHcast, Yahoo! Music Unlimited, Music Videos, Pepsi SMASH, Nissan Live Sets, Who's
Next, or Get Your Freak On, these artists have gotten some serious play. So it seems only
fitting that they also get some serious hardware.

Certified by

!\' Nielsen

Broadeast pata  Based on bonified BDS plays on Yahoo! Music starting on July 1, 2006
Systerns



Yahoo!, Y! Music and the Yahoo! and Y! Music logos are the tractemarks and/or registered trademarks of Yahoo! Inc. The brand names, logos and trademarks
of Pepsi, Nissan, and Nielsen are the exclusive property of their respective companies and are used with permission. © 2007 Yahoo! Inc. All rights reserved.




from >>p%2

WE FLY HIGH Jim Jones-Koch
U+ URHAND
Pink-LaFace/Zomba

WALKIT OUT Uni-Big
Qomp/Koch

BEAUTIFUL GIRLS Sean
Kingston-Beluga #anghts/

Epi

THIS AIN'T A SCENE, IT'S AN
ARMS RACE #a/ Gut Boy-
Fueled By Ramen/island/IDMG
BARTENDER 7-Pain Featuring
Alon-Konvict/Nappy
Boy/Jive/Zomba

POP, LOCK & DROP IT
Huey-HiTz Committee/
Jive/Zomba

RUNAWAY LOVE L udacris
Featuring Mary J Blige-DiITR/Def

5 BB

) =]

o
o

%

o
@

a

ROCKSTAR Micke/back:
Roadrunner/Atlantic/Lava
THNKS FR TH MMRS /a// Ot
Boy-Fueled By Ramen/
Istand/IDJMG

WHAT 'VE DONE Linjin
Park-Warner Bros

SUMMER LOVE Justin
Timberiake-JivefZomba

YOU Lioyd Featuring Lil
Wayne-The Inc,/Universal
Motown

WAIT FOR YOU Efliott
Yamin-Hickory/RED

LAST NIGHT Droloy Featuring
Keyshia Cole-Bad Boy/Atlantic
MAKE IT RAIN Fat Joe Featuring
Li] Wayne-Terror Squad/
Imperial/Virgin

44 MAKE ME BETTER Fabolous
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Featuring Ne-Yo-Desert
Storm/Def Jam/IDIMG

ICE BOX Omarion
TLLG./Columbia

LIPS OF AN ANGEL Hinder-
Universal Republic

WAITING ON THE WORLD TO
CHANGE Jojin Mayer-
Aware/Columbia

LOST WITHOUT U Robin
Thicke-Star Trak/Interscope
PMAFLIRT & Kelly Or Bow
Wow (Featuring T1.& T-
Paim)-Columbia/ive/Zomba
IF EVERYONE CARED

2

@
2 8

@

@

]
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~
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5

8

S
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SHAWTY Plies Featuring T-
Pain-Slip-N-SlideAtlantic
CHASING CARS Snow
Patrol-Polydor/A&M/Interscope
BEAUTIFUL LIAR Beyorce &
Shalkara-Music World/Columbia
SEXYBACK Justin Timberiake-
Jive/Zomba

KEEP HOLDING ON Av///
Lavigne~Fox/RCA/RMG

LET IT GO Keyshia Cole
Featuring Missy Elliott & Lil
Kim-ImanifGeffen

APOLOGIZE Timbaland
Featuring OneRepublic-
Mostay/Blackground/interscope
BUBBLY Cobie Cailiat-tniversal
Republic

LIKE A BOY Crara-
LaFace/Zomba

WHO KNEW Pink-
LaFace/Zomba

NEVER AGAIN Kelly Clarkson
RCA/RMG

PROMISE Ciara-LaFace/Zombs
BED ./ Holiday

Musis Line/Capitol

THROW SOME D'S Rich Boy
Featuring Polow Da Don-Zane
4/Interscope

REHAB Amy Winehouse-
Universal Republic

BIG THINGS POPPIN’ (DO IT)
74-Grand Hustle/Atlantic

NO ONE Ajicia Keys-
MBK/J/RMG

THE GREAT ESCAPE Hoys Like
Gir/s~Columbia

2 STEP Unk-Big Oomp/Koch
WALK AWAY (REMEMBER ME)
Paula DeAnda Featuring The
DEY-Arista/RMG

GO GETTA Young Jeezy
Featuring R. Kelly-Corporate
Thugz/Def Jam/IDJMG

HERE (IN YOUR ARMS)
Hellogoodbye-Drive-
thru/Sanctuary/RED

ON THE HOTLINE Fretiy

Roadrunner/Atlantic/

Lava
GET IT SHAWTY Ljoyd-The
ne./Universal Motown

FACE DOWN The Red Jumpsuit
Apparatus-Virgin
THE WAY | LIVE Baby Boy Da
Prince Featuring Lil Boosie:
Universal Repukyic
SHORTIE LIKE MINE Bow Wow
Featuring Chris Brown & Johnta
Austin-Columbia

(T ENDS TONIGHT 7he A/~
Arerican Rejects
Doghouse/Interscope
ABAY BAY Hurricane
Chris-Poio Grounds/J/RMG
BECAUSE OF YOU Ne-Yo-Def
Jam/IDIMG

| TRIED Bone Thugs-N-Harmony
Featuring Akon-Full Surface/
Interscope

WELCOME TO THE BLACK
PARADE My Chemical
Romance-Reprise

o

@

©

@

@
&

@

©

©

WIND IT UP Guvers Stefan;
Interscope

CYCLONE Baby Bash Featuting
T-Pain-Ansta/RMG

BREAK IT OFF Rihanns & Sean
Paui-SRP/Def Jam/IDIMG
FIRST TIME Lifehouse-Geffen
AYO TECHNOLOGY 50 Cent
Featuring Justin Timberlake &
Timbaland-Shady/Aftermatty/
Interscope

OUTTA MY SYSTEM Bow Wow
Featuring T-Pain & Johnta
Austin-Columbia
TEARDROPS ON MY GUITAR
Taytor Swift-Big Machine
SHUT UP AND DRIVE
Rihanna-SRP/Def Jam/IDIMG
SNOW ((HEY OH)) Red Hot Chili
Peppers-Warner Bros

MONEY MAKER Ludacris
Featuring Pharreli-DTR/Def
Jam/iDIMG

KISS KISS Chris Brown

Featuring T-Pain-Jive/Zomba

FAR AWAY Nckelbac

Roadrunner/IDJMG

95 ROCK YO HIPS Crime Mob
Featuring Li Scrappy-
Crunk/BME/Reprise

96 LOVESTONED Justin

Timberiake-Jive/Zomba

BETTER THAN ME

Hinder-Universal Republic

PARALYZER Finger Eleven

wind-up

THAT'S THAT Snoco Dogg

Featuring R. Kelly-

Daggystyle/Geffen

100 SAME GIRL & Kelly Duet Wirh

Usher-Jive/Zormba

©
2

®
<

©
&

©
8

Hot 100 Artists -
Duo/Group

Pos AR ntab

Il DAUGHTRY (3) RCA/RMG
NICKELBACK (2)
Roadrunner/Atiantic/Lava

(1) Roadrunney/IDIMG

FALL OUT BOY (4) Fueled By
Ramen/Islanc/iDIMG

4 MAROON 5 (2)
A&M/Octone/interscope:
PLAIN WHITE T'S (2)
Fearless/Hollywood

6 SHOPBOYZ (1) OnDeck/
Universal Republic

THE FRAY (4) £pic

HINDER (2) Universal Republic
9 LINKIN PARK (<) Warner Bros

N

“

w

® N

3

MAROON §

RASCAL FLATTS (5) Lyric Street

Hot 100 Artists -

Female

[ R ——
FERGIE (5) wiil iamy/
A&M/Interscope
(D EfCarte

N

BEYONCE () Music Worid/
Columbia

(2) Columbia

(1) Jive/Zomba

CARRIE UNDERWOOD ()
AristayArists Nashville

(1) Ansta/Arista Neshville/RMG
(1) Fremantie/19

AVRIL LAVIGNE (2) RCA/RMG
(1) Foy RCA/RMG

RIHANNA () SRE/Def
Jam/IDIMG

GWEN STEFANI (3) Interscope
NELLY FURTADO (4)
basley/Geffen

(1) Mosley/Blackgroundy/interscope
PINK [2) LaFace/Zomba
CIARA (3) LaFace/Zomba

(0 LaFacelive/Zomba

0 TAYLOR SWIFT (3) ig Machine

“

IS

@«

£y

~

o

©

I'iot 100 Artists -
Male

AKON (4) Konvict/Upfront/
SRC/Universal Motown

w

(D) Konvict/Neppy Bosy/
Jive/Zomb

(BFullS

(1) Big Gates/Sip-N-Shide/Atiante
) Terror Squac/och
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»
) lsland Urban/IDJMG

JUSTIN TIMBERLAKE (6)
Jive/Zomba

(2) Mostey Blackgrouncy
interscope

() ShachwAftermath/interscope
T-PAIN (2) Konvict/Nappy Boy/
Jive/Zomba

@ Sip-N-SlideAtlantic

@) Ansta/RMG

o

(1 Roc-A-Fella/Def Jarn/IDIMG
(D Columba/ive/Zomba
() Columbia
(1) Poe Boy/Atfantic
(D) Terror Squady/Koch
TIMBALAND () Mosiey,
Blackground/interscope
(D AGM/Inters
(1 Shadyy/Aftermath/interscope
W DTE/Def Jarn/IDUMG
MIMS (2) Capitol
T (3) Grand Hustie/Atiantic
) hve/Zomba
) Columbia/ive/Zomba
(1) Terror Squacy/Koch
KANYE WEST (3) Roc-A-
Fella/Def Jam/IDIMG
(D) Geffen
UNK (2) Big Comp/Koch
LUDACRIS (2) DTF/Def
Jam/IDIMG
@ wilhamy/A&N/Interscope
(D DTR/Def Con 1/IDIMG
() fsland Urban/iDIMG
10 NE-YO (2) Def denrifiDIMG
@ Desert Storrm/Def Jam/IDIMG
(1 SREYDef Jom/IDIMG

@ o

w @

Hot 100 Imprints

Pos.IMPRINT (o Crireed Tites)
N JIVE 26)

2 RCA ()

3 DEFJAM(27)

4 COLUMBIA (11)

5 ARISTA(9)

6 MOSLEY (8)

7 A&M(0)

8 UNIVERSAL REPUBLIC (7)
9 LAFACE (6)

10 INTERSCOPE (6

Hot 100 Labels

Pos. LABEL (N Crortecr i)

[T INTERSCOPE (42)

2 ZOMBA (32)

3 ISLAND DEF JAM MUSIC
GROUP (412)

4 RCAMUSIC GROUP (26)

5 UNIVERSAL MOTOWN (76)

& COLUMBIA (26)

7 ATLANTIC (28)

8 UNIVERSAL REPUBLIC (70}

9 GEFFEN (/&)

10 EPIC (20)

Hot 100 Producers

Pos PRODUCER (e e 1
TIMBALAND (20}

2 ALIAUNE "AKON” THIAM (6)

3 FLOYD NATHANIEL
"“DANJAHANDZ” HILLS (75)

4 HOWARD BENSON (8)

5 POLOW DA DON (&)

6 WILLIAM (6)

7 STARGATE (12)

8 T-PAIN (3)

9 DR LUKE (5)

10 MARK BRIGHT (4)

n of this chart
liboard.biz

B A dooper ve
iz Sen

Hot Singles Sales

Pos THTLE Avtsr mornt/Label

I WHAT TIME IS1T High School
Musical 2 Cast-Walt Disney
SOMEWHERE OVER THE
RAINBOW/MY DESTINY
Katharine McPhee-RCA/RMG
IRREPLACEABLE Beyonce-
Columbia

ONLY THE WORLD Mandiisa-
Sparrow

MADE TO LOVE tobyMaC-
ForeFront

BEAUTIFUL LIAR Beyonce &
Shakira-Music World/Columbia
THROW SOME DS Rich Boy
Featuring Polow Da Don-Zane
4/Interscope

LISTEN Beyonce-Music
Werld/Columbia

FLATHEAD 7he Fratelis—
Cherrytree/Drop The
Gun/Island/interscope
REDNECK 12 DAYS OF
CHRISTMAS/HERE’S YOUR
SIGN CHRISTMAS Jeff

~N

w

IS

«

~

©

©

5

AVRIL LAVIGNE

Foxworthy-Warner Bros

(Nashville)/ WRN

UNTIL YOU COME BACK TO ME

Crystal Dove Starring Dice

Gambe-Kings Mountain

EVERY DAY IS EXACTLY THE

SAME Nine inch Nails-

Nothing/Interscope

KOOL AID £/ Bass Featuring JT

Money-Pipeline

14 GET ME BODIED Beyonce-
Music World/Columbia

15 DO MAKE YOU PROUD/

TAKIN'IT TO THE STREETS

Taylor Hicks-Arista/RMG

LIKE THIS Kelly Rowland

Featuring Eve-Music

World/Columnbia

ALL MY LIFE &illy Joel-

Columbia

JUMP Madonna-Warrier Bros.

BED ./ Holiday~Music Line/

Capitol

PHANTOM LIMB The Shins-Sub

Pop

CALL ON ME Janet & Nelly-

Virgin

PARTY LIKE A ROCKSTAR Shap

Boyz-OnDeck/Universal

Repubiic

23 WE WILL BECOME

SILHOUETTES/BE STILL MY

HEART The Postal Service-Sub

Pop

LET ME SEE SOMETHING A.G. &

Wreckiess £EN.7-Wrecklgss

Entertainment

RING THE ALARM Beyonce-

Music World/Columbia

&
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@
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M
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Pig) A.cceper version af this cnars
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Hot 100 Singles

Airplay

o TITLE At ronnLotel

A IRREPLACEABLE Beyonce-
Columbia

2 BUY U ADRANK (SHAWTY
SNAPPIN') 7-Pain Featuring

Yung Jec-Kanwvict/Nappy
Boy/Jive/Zomba
3 UMBRELLA Rihanna Featuring
JayZ-SRP/Def Jam/IDIMG
4 BIG GIRLS DON'T CRY
Fergie-will.am/A&M/Interscope
5 BEFORE HE CHEATS Carre
Underwood-Arista/Ansta
Nashville/RMG
6 | WANNA LOVE YOU Akon
Featuring Snoop Dogg-
Konvict/Upfront/SRC/Universal
Motown
7 THE SWEET ESCAPE Guwen
Stefani Featuring Akon-
Interscope
8 SAY ITRIGHT Nelly Furtado-
Mosley/Geffen
8 YOU Lioyd Featuring Lif
Wayne~The Inc./Universal
Motown
10 THE WAY | ARE Timbaland
Featuring Keri Hilson-
Mosley/Blackground/Interscope
1 MY LOVE Justin Timberiake
Featuring Tl-Jive/Zomba
12 DON'T MATTER Akon-
Kenvict/Upfront/SRC/Universal
Motawn
13 MAKE ME BETTER F2b0/0us
Featuring Ne-Yo-Desert
Storm/Def Jam/IDIMG
BEAUTIFUL GIRLS Sean
Kingston-Beluga Heights/
Epic/Ko
15 HOME Daughtry-RCA/RMG
6 GIVE T TO ME Timbaiand
Featuning Nelly Furtado & Justin
Timberlake-Mosley/Blackoround/
Interscope
LOST WITHOUT U Robin
Thicke-Star Trak/Interscope
18 HOW TO SAVE A LIFE The
Fray-Epic
19 SHAWTY Plies Featurng T-
Pain Shp-N-Siide/Atlantic
0 PARTY LIKE A ROCKSTAR Shop
Boyz-Oneck/universal
Republic
21 WHAT GOES AROUND...COMES
AROUND Justin Timberfake-

H

3

N

8

23

24

N
5

26

N
M

N
b

~N
3

w
s

k]

32

33

39

L3

&

2
&

44

Jive/Zomba

THIS IS WHY M HOT /ims -

Capitol

HEY THERE DELILAH Plain

White T's-Fearless/Hollywood

CRANK THAT (SOULJA BOY)

Soulja Boy Telfem-

ColliPark/Interscope

RUNAWAY LOVE Ludizcris

Featuring Mary J. Biige-DTP/Def

Jam/IDIMG

LET 1T GO Keystia Cole

Featuring Missy Elliott & Lil

Kim-imani/Geffen

MAKES ME WONDER Maroon

5-A&M/Octone/interscope

BARTENDER 7-Pain Featuring

Akon-Kanvict/Nappy Boy/

Jive/Zomba

IT'S NOT OVER Daughiry-

RCA/RMG

GLAMOROUS Fergie Featurng

Ludacris-wll.am/A8M/Interscope

LAST NIGHT Dioldy Featuring

Keyshia Cole-Bad Boy/Atlantic

WAIT FOR YOU Elliott Yarmin

Hickory/RED

SMACK THAT Akon Featuring

Eminem-SRC/Ugifront/Konvict/

Universal Motown

STRONGER Kanye West-Roc-A

Fella/Def Jam/IDIMG

ICE BOX Omarion-

TUG/Columbia

PROMISE Crars-LaFace/Zomba

BED J. Holidlay-Music Line/

Capital

WE FLY HIGH /i Jones-Koch

WALK IT OUT Unk-Big Oomp/

Koch

SHORTIE LIKE MINE Bow Wow

Featuring Chris Brown & Johnta

Austin-Columbia

SUMMER LOVE Justin

Timberiake-Jive/Zomba

U+ UR HAND Fink

LaFace/Zomba

GET IT SHAWTY { /oyci-The

Inc./Universal Motown

BECAUSE OF YOU Ne-Vo-Def
continued on >>p98
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Jam/IDJMG

WHO KNEW Fink
LaFace/Zomba

'M A FLIRT R Kelly Or Bow
Wouw (Featuring T/ & 7
Pain}-Columbia/ive/Zomba
47 WHEN | SEE U Fantasia-J/RMG
LIKE ABOY Crara-
LaFace/Zoriiba

ON THE HOTLINE Pretry
Ricky-BlueStar/Atlantic
CUPID'S CHOKEHOLD/
BREAKFAST IN AMERICA Gyrn
Class Heroes Featuring Patrick
Stump-Decaydance/Fueled By
Ramen/Atlantic/Lava

a
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2
&

s
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iz 2 docper version of this chart
O1Z wppcars on billboard.biz

Pop 100 Artists

Pos. ARTIST (1

[ FERGIE () witiam/Aaam/
Interscope

(D El Cartel/intersoope

JUSTIN TIMBERLAKE (6)
Jive/Zombe

(2) Mosley/Blackground/interscope
) Shacly/Aftermath/interscope
1) MCA Nashville

AKON (4) Konvict/Upfronty
SRC/Universal Motown

@ interscope

() Konvict/Nappy Boy/
Jive/Zomba

W FullSurface/interscope

(D Terror Squacfikoch

(D) Big Gates/Slip-N-Slide/Atiantic
(b Columbia

(D Shacy/Aftermath/interscope
(1) Isfand Urban/IDIMG

AVRIL LAVIGNE (4) RCA/RMG
(D Fox/RCA/RMG

DAUGHTRY (5) RCA/RMG
TIMBALAND (<) Mosley/
Blackground/interscope

M A8M/interscope

(D) Shady/Aftermatty/interscope
D) DTR/Def Jam/IDIMG

(D Masley/Geffen

RIHANNA (4) SRE/0

Jarm/ID MG

NELLY FURTADO
Mosley/Geffen

~

“

IS

>

~

@

3

BEYONCE (5) Music Worid/
Columbra
(D Coluratia
) Jive/Zomba
NICKELBACK (2)
Roadrunner/Atlantic/Lava
(D) Roadrunner/IDUMG
GWEN STEFANI () /nterscope
PINK (2) LaFace/Zomba
T-PAIN (2) Konvict/Napoy
Boytive/Zomba

) Arista/RMG

(D Jive/Zormba

@ Siip N-Siole/Atlantic

() Roc-A-Felia/Def Jarm/IDUMG
() Columbiadive/Zomba

(1) Columbrg

D Poe.

i

EEE

() Sick Widl' it/BME/Reprise
(D) Terror Squacy/Koch
FALL OUT BOY () Fuieled By

K

N
b4

Fetta/Def Jam/IDIMG
) Gefren
THE FRAY (3) £pic

ava

Ramen/Island/IDJMG 24 GYM CLASS HEROES (2)
15 MAROON 5 (2) Decaydance/Fueled By
A&M/Oc A
16 CARRIE UNDERWOOD (3) 25 SHOP BOYZ (1) Onpeck)
Arista/Arists Nashville Unversal Republic

(D Arista/Arista Nashvile/RMG
D Fremantie/19

PLAIN WHITE T'S (2)
Fearless/Hollywood
LUDACRIS (2) D7/ Def

(D willam/A&M/interscope
(D) Island Urban/IDIMG
SEANKINGSTON (3) Beluga
Heights/Epic

@

20 MIMS (2) Capitol

21 HINDER (2) Universal Republic
22 KANYE WEST () Roc A4 -

3

@

@

N
k3

N
M

»
3

N
©

30

CHRISTINA AGUILERA (3)
() Bad Boy/Atlantic

ELLIOTT YAMIN (2)
Hickory/RED

DIDDY (3} Bad Boy/Mtiantic
() Island Urban/IDJMG

Tl (4) Grand Hustie/Atlantic
) Jive/Zomba

(1 Columbia/Uive/Zomba

(1) Terrer Squad/Koch

@@ interscope

MY CHEMICAL ROMANCE (3)
Reprise

31

@
8

FERGIE

NE-YO (3) Def Jam/IDIMG

(1) Desert Storrmy/Def Jarm/IDIMG
(D SRA/DeF Jsm/IDIMG

UNK (2) Big Oomp/Koch
SOULJABOY TELUEM (2)
ColtParky/interscope

CIARA (2) LaFace/Zomba

(D) LoFaceliive/Zomba

LINKIN PARK (5) Warner Bros.
THE ALL-AMERICAN REJECTS
) Doghouse/interscope
BOW WOW (2) Columbia

(1) Columbia/ive/Zomba

(D) Ansta/RMG

(D TUG Columbia

JAY-Z (4) Roc-A-Fella/Def
Jam/IDIMG

(1) SRE/DefJamy/IDIMG

D Music World/Columbia
LLOYD (2) The inc,/Universal
Motown

THE RED JUMPSUIT

APPARATUS (1) Virgin

JIM JONES (1) Koch

BOYS LIKE GIRLS (2) Colun
43 PAULA DEANDA (2)
Arista/RMG

KELLY CLARKSON (2)

aa
=

2
IS

(1) MCA Nashyille
() Fremantie/19

45 AMY WINEHOUSE (2) Unversa
Repubiic

46 CHRIS BROWN (4) Jive,/Zor!
) Columbra

47 HUEY (1) HiTz Committes/
Jive/Zomba

48 COLBIE CAILLAT (3) Univers
Republic

48 SNOOP DOGG (1) Konvict/Upfron
SRC/Universal Matown
(U Doggystyle/Gefren
) A&M/interscope

50 TAYLOR SWIFT (<0 Big Machine
() Big Mactune/Urnverssi Republic

Iiz 2 doerer varsion of this chart
BIZ ppears on billboard.biz

Pop 100 Songs

Pos. TITLE &5/~

B(G GIRLS DON'T CRY
Fergie-willLam/A8M/Interscope
THE SWEET ESCAPE Guven
Stefani Featuring Akon
Interscope

IRREPLACEABLE
Beyonce-Columbia
UMBRELLA Rihanna Featuring
Jay-Z-SRP/Def Jam/IDIMG
SAY IT RIGHT Nesly
Furtado-Mosley/Geffen
GIRLFRIEND Avri/
Lavigne-RGA/RMG
GLAMOROUS Fergie Featuring
Lugacris-will.am/A&M/
IntePscope

HEY THERE DELILAH F/ain
White T's-Fearless/Hollywootf
BUY U A DRANK (SHAWTY
SNAPPIN'} T-Pain Featuring
Yung Joc-Konvict/Nappy
Boy/live/Zomba

WHAT GOES AROUND...COMES
AROUND Justin

Timberiake- Jive/Zomba

DON'T MATTER Akon-
Konvict/Upfront/SRC/Universal
Motown

MAKES ME WONDER Maroon
5-A&M/Octone/Interscope

I WANNA LOVE YOU Akon
Featuring Snoop Dogg-
Konvict/Upfront/SRE/Usiversal
Mo

CUPID'S CHOKEHOLD/
BREAKFAST IN AMERICA Gy
Class Heroes Featuring Patrick
Stump-Decaydance/Fueled By
Rarrien/Atlantic/Lava

GIVE ITTO ME Timbaland
Featuring Nefly Furtado & Justin
Timberiake-Mosley/Blackaround/
Interscope

THE WAY | ARE 7imbaland
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Featuring Ker: Hiison Saulia Boy Teier- Ciarkson-RCA/RMG Lil Wayne-Terror Squad/ .
Mosley/Blackground/interscope ColliPark/interscope 52 BARTENDER 7-Pain Featuring rriperial/Virgin Pop 100 Imprints
77 FERGALICIOUS Fergie- 35 IFEVERYONE CARED Akon-Konvict/Nappy Boy/ 70 SHUT UP AND DRIVE Pos. MPRINT
will Lam/A&M/Interscope tickelback-Roadrunner/Atantic/ Jive/Zornba Rihanna-gRP/Def Jam/ADIMG JIVE
18 IT'S NOT OVER Daughtry- Lava 53 BEAUTIFUL LIAR Beyorce & 71 FAR AWAY Nickelback 2 RCAG7)
RCA/RMG 36 ITENDS TONIGHT e A/ Shakira-Music World/Columbia Roadrunner/IDJMG 3 DEF JAM (2%
18 SMACK THAT Akon Featuring American Rejects 54 LOVESTONED Justin 72 WAITING ON THE WORLD TO 4 COLUMBIA (12
em =Kol Doghouse/Interscope rimbertake-Jive/Zorhiva CHANGE John Mayer- 5 MOSLEY (9
Universal Mo 37 WALK AWAY (REMEMBERME) 55 POP,LOCK & DROP IT Hugy Aware/Columbia 6 A&M (10)
20 BEFORE HE CHEATS Carrie Pauta DeAnda Featuring The HiTz Committee/Jive/Zomba 73 LIKE ABOY Ciara- 7 UNIVERSAL REPUBLIC (¢
Underwaod-Ansta/Arista E¥-Arista/RMG 56 BECAUSE OF YOU Ae-yo-Def LaFace/Zomba 8 WILLLAM(5)
Nashvile, 38 LAST NIGHT Diddly Featuring am/IDUMG 74 WHINE UP i<at Del una 9 LAFACE (5
2 U+ URHAND Pink- Keyshia Cole-Bad Boy/Atlantic  §7 MONEY MAKER Ludiacris Featuring Elephant Man-Epic 10 INTERSCOPE (9)
LaFace/Zomba 39 WHO KNEW Pink- Featuring Pharreli-DTP/Def 75 AYO TECHNOLOGY 50 Cent
2 SUMMER LOVE LaFace/Zomba Jam/IDJMG / i in Timberlake &
Timberioke- Jive/Zormba 40 BREAK IT OFF Rianna & Sean 58 SHORTIE LIKE MINE Sow Wow Timbalano-Shady/Aftermath/ Pop 100 Labels
23 PARTY LIKE A ROCKSTAR Shop Paul-SRP/Def Jam/IDIMG Featuring Chris Brown & Jehnta nterscope Pos. LABEL(
Boyz-OnDeck/Universa 41 LIPS OF AN ANGEL Austin-Columbia 76 MAKE ME BETTER Fa50/ 1 INTERSCOPE
Republic Hinder-Universal Republic 59 BUBBLY Colbie Caillat-Universa Featuring Ne-Yo-Desert 2 ZOMBA (33
24 MY LOVE Justin Timberiake 42 WHAT I'VE DONE Linkin Republic Storm/Def Jam/IDIMG 3 ISLAND DEF JAM MUSIC
eaturing T\~ Jive/Zomba Park-Warner Bros 60 SEXYBACK Justin imberiake- 77 GETIT SHAWTY Lioyc/-The GROUP (4
25 HOW TO SAVE A LIFE The 43 FACE DOWN The Red Jumpsuit Jive/Zomba c./Universal Motown 4 RCA MUSIC GROUP (2%,
~Epic Apparatus-Virgin 61 | TRIED Bone Thugs-N-Harmony 78 WHEN YOU'RE GONE Ayril 5 UNIVERSAL MOTOWN
26 THISIS WHY IMHOT 44 WELCOME TO THE BLACK Featuring Akon-Full Surface/ Lavigne-RCA/RMG 8
Mims-Capitc PARADE iy Chemical nterscope 79 BOSTON Augusiana-Epic 6 COLUMBIA (&
27 WAIT FOR YOU E/jiott Romence-Reprise 62 REHAB Amy Winehouse 80 TOO LITTLE TOO LATE 7 EPIC(2D)
Yomin-Hickory/RED 45 WE FLY HIGH Ui Jones-Koch Universal Republic Joo-Da Family/ 8 UNIVERSAL REPUBLIC
28 STRONGER Kanye West-Roc-A- 46 APOLOGIZE Timbaland 63 HERE (IN YOUR ARMS) Blackground/Universal Motown 73,
Fella/Def Jarn/IDIMG Featuring OneRepublic- Hellogoodbye-Drive- 81 TELL ME Didoy Featuring 9 ATLANTIC(
29 THIS AIN'T ASCENE, IT'S AN Mosley/Blackground/interscope thru/Sanctuary/RED Christina Aguilera-Bad 10 LAVA (7
ARMS RACE Fa// Out Boy 47 THE GREATESCAPE BoysLike 64 WALKIT OUT Unk-Big Boy/Atlantic
Fueled By Ramen/lsland/iDJMG Girfs-Columbia Qomp/Kach 82 FIRST TIME Lifehouse-Geffen J
30 HOME Daughtry-RCA/RMG 48 RUNAWAY LOVE Ludacris 65 HURT Christina Aguilera- 83 A BAY BAY Hurricane Pop 100 Alrplag
31 THNKS FR TH MMRS Fa// Out Featuring Mary J Blige~DTP/Def RCA/RMG Chris-Polo Grounds/J/RMG PosTITLE Artst
Boy-Fueled By Ramen/ Jam/IDJMG 66 ICE BOX Omarion 84 YOU Lioyd Festuring Lil BIG GIRLS DON'T CRY /
nd/IDIMG 49 THE WAY | LIVE Baby Boy Da TUS /Columbia Wayne-The Inc./Univérsal will1.am/A&M/Interscor
32 BEAUTIFUL GIRLS Sean Prince Featuring Ll Boosie 67 WIND ITUP Gyren Stefan/- Motown 2 SAYITRIGHT a
Kingston-Beluga Heights/Epic Universal Repubi Interscope 85 I'M A FLIRT 22 Kelly Or Bow Mosley/Geffer
33 ROCKSTAR Nickelback 50 KEEP HOLDING ON Avri/ 68 BETTERTHAN ME Wow (Featuring T1 & T 3 WHAT GOES AROUND .COMES
Roadrunner/Atiantic/Lava Lavigne-Fox/RCA/RMG Hinder-Universal Republic Pain)-Calumbia/)ive/Zomba in Timberiake
34 CRANK THAT (SOULJA BOY) 51 NEVER AGAIN Kelly 69 MAKE ITRAIN Fat Joe Featuring 86 WAIT A MINUTE 7he Fussycat
Dolis Featuring Timbaland- 4 THE WAY | ARE 7imbala
e A&M/Interscope Featuring Kert Hilsor
87 SNOW ((HEY OMY) Red Hot C Blackarour
Peppers-Warner Bros. 5 IRREPLACEABLE
88 CYCLONE Baby Bash Featuring Seyonce-Calumbia
T-Pain-Anista/RMG 6§ GIVEITTOME
B9 ME LOVE Sean Kingston-Beluga tus Fi
Heights/Epic be
90 CALL ME WHEN YOU'RE 3 Inter
SOBER Evanescence-Wind-up 7 THE SWEET ESCAPE Gwen
91 OVER YOU Daughiry- 5 z Akon
RCA/RMG ntersc:
92 OVERIT Katharine McPhee & UMBRELLA Ritans
RCA/RMG ay-Z-SRP/Def Jar
93 SHE'S LIKE THE WIND 9 SUMMER LOVE Justin
Lurvdee Featuring Tony Timberiake-Jive/Zomba
Sunshine~ 10 BUY U A DRANK (SHAWTY
M>/TVT SNAPPINY 7-Fain Featuring
94 GIMME MORE Eritney Spears- Yung Joc-Konvict/Nappy
Jive/Zornba Joy/Jive/Zomba
95 CHASING CARS Snow T WAIT FOR YOU £
Patrol-Polydor/A&M/Interseope Hickory/RED
96 2 STEP Unk-Big Oomp/Koch 12U+ URHAND Pink
97 CANDYMAN Christina LaFace/Zomba
Aguilera-RCA/RMG 13 GLAMOROUS Ferc
98 WAKE UP CALL Maroon 5 udacns-will1 am/A&M/
A&M/Octone/Interscope nterscope
99 SAY GOODBYE Cliis Brown 14 1T'S NOT OVER Davghtn
Jive/Zomba RCA/RMG
100 HATE THAT | LOVE YOU 1§ CUPID’S CHOKEHOLD/
Rihanna Featurng Ne-Yo BREAKFAST IN AMERICA Gy
5RP/Def dam/IDJMG 7 es Fe 9 Patr

continued an >>p100
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from >>p9g
Sturnp-Decaydance/Fueled By
Ramen/Atiantic/Lava

16 MAKES ME WONDER Maroon
5-A&M/Octone/Interscope

17 HEY THERE DELILAH Plain
White T's-Fearless/Hollywood

18 BEAUTIFUL GIRLS Sean
Kingston-Beluga Heights/Epic

18 MY LOVE Justin Timberiake
Festurng Ti.-Jive/Zomba

20 BREAK IT OFF Rihanna & Sean
Paul~SRP/Def Jam/IDIMG

21 WHO KNEW Pini-
LaFace/Zomba

22 | WANNA LOVE YOU 4kon
Featuring $naop Dogg-
Konvict/Upfront/SRC/Universal
Matown

23 WALK AWAY (REMEMBER ME)

Paule DeAnda Featurng The

DEY-Arista/RMG

DON'T MATTER Akor

Kanvict/Upfront/SRC/Universal

Motown

25 GIRLFRIEND Avril Lavigne-
RCA/RMG

26 HOW TOSAVE A LIFE The

Fray-Epic
7 FERGALICIOUS Fergre -
will. am/A&M/Interscope

28 SMACK THAT Akon Featuring
Erminem-Konvict/Upfront/SRC/
Universal Motown

29 LOVESTONED Justin
Tinberiake-Jive/Zomba

30 STRONGER Kanye 1est-Roc-A-
Felia/Def Jam/IDIMG

31 HOME Daughtry-RCA/RMG

32 BEFORE HE CHEATS Corvie
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Underwood-Anista/Ansta
Nashville/RMG

ROCKSTAR Mickelback-
Roadrunner/Atlantic/Lava
LAST NIGHT Diddly Featuring
Keyshia Cole-Bad Boy/Atlantic
THE GREAT ESCAPE Boys Like
Girts-Columbia

THNKS FR THMMRS fall Out
Bay-Fueled By Rarnen/
Island/IDIMG

IF EVERYONE CARED
Nickelback-Roadrunner/Atlantic
/Lava

LIPS OF AN ANGEL Hinder -
Universal Republic/Universa
APOLOGIZE Timbalond
Featuring OneRepublic-
Mosley/Blackground/Interseope
IT ENDS TONIGHT The Al
American Rejects-
Doghouse/Interscope

FAR AWAY Nickelback-
Roadrunner/IDIJMG

MONEY MAKER Luciacris
Featuring Pharrell-DTR/Cief
Jam/IDJMG

RUNAWAY LOVE Ludacris
Featuring Mery J. Blige-DTP/Def
Jarm/IDIMG

WHINE UP Kat Deluna
Featuring Flephant Man-Epic
FACE DOWN The Red Jumpsuit
Apparatus-Virgin

BECAUSE OF YOU Ne-vo-Def
Jarn/IDIMG

WHEN YOU'RE GONE Avri/
Lavigne-RCA/RMG

HURT Christina Aguilera-
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RCA/RMG () Big Gates/Ship-N-Shicle/Atiantic W Sh scop
49 SHORTIE LIKE MINE Bow Wow (D Terror Squacy/Koch 21 GERALD LEVERT (2
Featuring Chris Brown & Johnta @ Dogaystyle/Gefren Atlantic/AG
Austin-Columbia (D) Shady/Aftermath/interscope (&) Ablantic
50 BARTENDER 7-Pain Featuring B SR/ Univ towr D Atlant o
Akon-Konvict/Nappy Boy/ 7 T4 (5) Grand Hustle/Atlantic 22 BOW WOW (2) Columbia
Jive/Zomba (2) Grand Hustie/Atlantic/AG 1) Columbra/Sony Music
S (D Jve/Zomba (1} Columbiaflive/Zomba
@ b 2]
Top R&B, / i @ Terror Squaci/Kach ) TUG,Cotumbra
Hip-Hop Artists  Ameru/intersco () FullSurface/interscope
Pos. ARTIST (o, Chrtec Ttes) mprint/Label 8 NE-YO (7) Def Jam/IDIMG 23 SNOOP DOGG (3)
#l BEYONCE (5) Music (1) Desert Storm/Def Jam/IDIMG Dagaystyle/Geffen
World/Columbia (D SRE/Det Jam/IDIMG ) Dogaystyle/Geffer/IGA
() Columbia 9 T-PAIN (3) Konvict/Nappy Boy/ (D) Konvict/Upfronty
(D) Columbra/Sory Music JivesZomba SRC/Universal Motown
(1 S (1) Stp-N-Stidle/Atlantic (D ice Age/Swishahouse/
(D) Roc-A-Fella/Def Jam/IDIMG (1) Columbia/live/Zomba Asylurm/Warner Bros
(D) Music World/Columbdia/Sony D) Jive/Zomba WF of
Music (D Rog-A-Fella/Def Jsm/IDIMG (1) SRC/Universat Motown
2 ROBINTHICKE (2) Ster Trak/ (1) Columi 24 LILWAYNE (5) Cash
interscope (D Konvict/ve/Zomba Money/Universal Motown
(D) Star Trak/Interscope/iGA D) Terror Squac/Koch (2) Cash Money/ Universal
3 JAY-Z (10) Roc-A-Fella/Def (1) Poe Boy/Atiantc Motown/UMRG
Jarn/t () Cash Money/Universal Motown (2) The inc,/Universal Motown
(1) SRR/Def Jarm/IDIMG 10 MARY J. BLIGE (2) (2 Starz/BCD
(1 Columbra Matriarch /Getfen/IGA (1) Terror Squacylmperial/Virgin
4 CIARA ()L @ D) DTR/Def Jam/IDIMG
() Colurnbia (23 Matriarchy/Geffer (D Starz
() Laraceive/Zomba ) Gefre ) Terror Squady/Koch
5 MUSIQ SOULCHILD (<) Atfantic D) DTR/Def Jam/IDIMG (1 Wossness
() Attantc/AG Tt FANTASIA (5) J/RMG (1) SRC/Universal Motown
6 AKON (3) Konyict/ 12 YOUNG JEEZY (8) Corporate (D G-MaakyRap-A-Lot 4
Upfront/SRC/Universal Motown Thugz/Def Jam/IDIMG Life/Asylum
(D Konvict/Upfront/ (13 Desert Storm/Pef Jam/IDJMG 28 UNK (3) Big Oomp/Koch
SRC/Urnversal Motown/UMRG (D DR/ Defdarm/IDIMG (1) Savair Farr/Kach
) Konvict/Naipy Boy/ (1) Corporate Thugz/BCD
Jive/Zomba (D Making Moves/Starz A d pesionjofithS[chariy
D) Full Surface/interscope 13 KANYE WEST (5) Roc-4- bz Coe o
Fella/Def Jam/IDIMG -
@ Geffen
(D Umbrelia/Bungalo Top New R&B/

z

@

@

H

@

B

N
3

JUSTIN TIMBERLAKE (5)
Jive/Zomba

Mo ackgroun

Interscoe

(1) Shady/Aftermathy/interscope
R.KELLY (5) Jive/Zomba

D Columbia/ive/Zormba

(1) Corporate Thugz/Def
Jarn/IDIMG

(D Doggystyle/Geffen

LLOYD (4) The inc,/Universal
Motown

(D The inc/Universal Motown/
UMRG

(D) HiTz Committee/live/Zomba
CHRIS BROWN (6) Jive/Zomba
(D Columbia

TANK (2) Godd Game/
Blackground/Universal Motown
(7) BlackgroundyUniversa
Motown/UME

KEYSHIA COLE (3) /imani/Geffen
(D Confidentsa!
(1) Bad Boy/Atiantic

D A&M/Interscope/IGA
(1) Corporate Thugz/Def

ImaniAt GA

50 CENT (5) Shach/
Aftermath/interscope
(1) Shady/Aftermatty’
Inte 34

(D LaFace/Zomiba

Hip-Hop Artists
Pos. ARTIST (W Charted! Titles) imannt/Lavet
UNK (3) Big Oomp/Koch
(7 Savoir Fai/Koch
2 J.HOLIDAY (4) Music Line/
Capitol
PLIES (7) Stip-N-Slicle/Adantic
(1) Bio Gates/Slio-N-Stice/
Atlantic/AG
(1) Big Gates/Slip-N-Shde/Atiantic
1) Terror Squad/Koch
RICHBOY (3) Zone 4/

w

IS

Interscope
(1) Zone 4/interscope/IGA

MIMS () Capitol

SOULJA BOY TELL'EM (2)
Coliipark/interscope

(D Collipark/ Interscope/iGA
SHOP BOYZ () QnDeck/
Universal Republic/Universal
Motown

(1 Onbeck/Universal
Republic/UMRG

CHRISETTE MICHELE (2) Def
Jarmn/IDIMG

() Roc-A-Felia/Def JamADIMG
(D) DefJam/Coturnbia/IDIMG:
HUEY (3) HiTz Commuttee/
Jive/Zomba

AMY WINEHOUSE (1) Universal
Republic/UMRG

(D) Universal Republic

o n

~

3

©

8
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| Top R&B/Hlp-Hop Acrtists - Duo/Group

Pos, ARTIST (Na Chirted Ttes) iz
PRETTY RICKY (2)
BlueStar/Atlantic

(1) BlueStar/Atlantic/AG

SHOP BOYZ (1) OnpDeck/
Universal Republic/Universal
Motown

) OnDeci/Universal
Republic/UMRG

UGK (2) UGHKive/Zomba
W

CRIME MOB (1) Crunk/
BME/Reprise/Warner Bros.
@ Crunk/G
Uo/Reprise/Warmer Bros
BONE THUGS-N-HARMONY
(2 Full Surface/interscope

N

IS

@«

Top R&B/Hip Hop
Artists - Female

o,
BEYONCE (5) Music Wor/d/

2 Colurnbia

) Columbia/Sony Music

) Jive/Zomba

(1 Roc-A-Felia/Def Jarm/IDIMG
O Music World/Columbia/Sony

CIARA (4) LaFace/Zomba

() LaFace/iive/Zomba

MARY J. BLIGE (2)
Matriarch/Geffen/IGA

(2) Matriarch/Geffen/Interscope
@) Matriarch/Geffen

() DIe/Def Jamy/IDIMG
FANTASIA (5) J/RMG

KEYSHIA COLE (3) imany/Geffen
0 Y

(D) Bad Boy/Atiantic

O A&M/Interscope/IGA

) Corporate Thugz/Def
Jom/IDIMG

" s

@) Full Surfce/Interscope/IGA
D Amary/interscope
U.S.D.A.(2) Corporate
Thugz/Def Jam/IDIMG
7 JAGGED EDGE (2) S0 50
Def/Island Urban/IDJMG
(D 58Y/Columba/Sony Music
(D) Roc-A-Fella/Def

@

o

CHERISH (2)
Sho'Nuff/Capitol

PLAYAZ CIRCLE (2) DTE/Def
Jam/IDIMG

BBALL & MJG (1) Bac/ Boy
South/Bad Boy/AG

(1) Bao Boy South/Atiantic

@

E

3

RIHANNA (4) SR/ Det
JamADIMG

JILL SCOTT (3)
Hidden Beach

) 15t & I5th/Atiantic
TAMIA (9 Flus
Vimage

CORINNE BAILEY
RAE (3) Capitol
ALICIA KEYS (2)
MBK/YRMG

Top R&B/
Hip-Hop
Artists - Male
s ARTIST i Croe 7
ooy

ROBIN THICKE (2)
Star Trak/

tnterscope

) Star
Trak/Interscope/IGA
JAY-Z (J0) Roc-A-
Fella/Def Jam/IDIMG
€1 SRE/Def Jam/IDIMG
(R Colurnina

~

®

©

3

~

YEAR-END DOUBLE ISSUE

3 MUSIQ SOULCHILD (4) Atlantic
D Atiantic/AG

AKON (3) Konvict/
Upfront/SRC/Universal Motown
D Konvict/Upfront/
SRC/Universal Motown/UMRG

(D Konwict/Nappy Boy/
Jive/Zomba

) Full Surface/Interscope

(1) Big Gates/Slip-1-Slide/Atlantic
(D) Terror Squack/Koch

(1) Doggystyle/Gefren

(1} Shacly/AftermathyInterscope
(D SRC/Universal Motown

T.I. (%) Grand Hustie/Atlantic
{2) Grand Hustle/Atiantic/AG

W Jive/Zomba

(1) Colurnbia/Jive/Zomba

() Terror Squac)/Koch

@ Amare

NEYO (7) Def Jam/IDIMG

(1) Desert Stormy/Def Jsmy/IDIMG

IS

@«

o

~

T-PAIN (3) Konvict/Neppy Bay/
JivesZomba

(1) Stip-N-Slide/Atlantic

) Columbia/ive/Zomba

(D Jive/Zomba

]

]

(D Roc-A-Felia/Def Jom/IDIMG
() Cotumbia

(D Konvict/ve/Zomba

1) Terror Squacy/Koch

(D) Poe Boy/Attantic

(1) Cash Money/Universal Motown
YOUNG JEEZY (6) Corporate
Thugz/Def Jam/IDIMG

(1) Desert Storm/Def Jam/IDJMG
() DTR/Def Jam/ADIMG

) Corporate Thugz/BCD

1) Making Moves/Starz

KANYE WEST (5) Roc-A-
Felta/Def Jam/ID MG

) Geffen

(D Umbrefie/Bungalo

JUSTIN TIMBERLAKE (5)
Jive/Zomba

®

°

3

o
) Shady/Afermathy/interscope

Top R&B/

Hip-Hop Imprlnts

s MPRINT e i

11 DEF JAM (67)

2 JIVE (38

3 COLUMBIA (57

4 ATLANTIC (32)

5 J@30)

& GEFFEN (76)

7 LAFACE (i2)
8 STARTRAK(7)
9 INTERSCOPE (79)
10 ROC-A-FELLA(17)
11 UNIVERSAL MOTOWN (23)
12 MUSIC WORLD (/<)
13 GRAND HUSTLE (/0

14 THEINC. (&)

15 CAPITOL (12)

Top R&B/Hip-Hop
Lagels

Pos LABEL (15 ¢/ 5
ISLAND DEF JAM MUSIC
GROUP (78
INTERSCOPE GEFFEN
ABM (79)

ATLANTIC GROUP (78)
ZOMBA (63)
UN{VERSAL MOTOWN
RECORDS GROUP (67)

~

“ A

ROBIN
THICKE

Top R&B/Hip-Hop

Album Artists

Pos. ARTIST (o Chirted Tt mpmnt/

B JAY-Z (2) Roc-A-Fella/Def

Jam/IDIMG

AKON (1) Konvict/

Upfrant/SRC/Universal

Motown/UMRG

ROBIN THICKE (1) Star Trak/

interscope/IGA

4 YOUNG JEEZY (%) Corporate
Thugz/Def Jam/IDJMG

(1) Corporate Thuaz/BCD

(1) Making Moves/Starz

KANYE WEST () Roc-A-

Fella/Def Jam/tDJMG

TA.(2) Grand Hustie/Atlantic/AG

BEYONCE () Columbia/Sony

o

™

@«

~ o

€ Music World/Columbis/Sony

CIARA (1) LaFace/Zomba

R. KELLY (2) Jive/Zomba

JUSTIN TIMBERLAKE (1)

JivesZomba

NE-YO (2) Def Jam/IDIMG

MARY . BLIGE (2)

Matriarch/Geffen/IGA

50CENT (7

Aftermath/Interscope/iGA

THE GAME (1) Geffen/iGA

NAS () Def Jom/

Columba/IDIMG

D 1 Wil Cohumbra/Sony Musie:

SNOOP DOGG (1)

Dogaystyle/Geffen/|GA

<D Priority/Capitol

GERALD LEVERT (2)
Atlantic/AG

) Atlantic/Rhino

MUSIQ SOULCHILD (1)

Atlantic/AG

KEYSHIA COLE (7
Confidential/tmani/Geffen/IGA

2

T-PAIN (1) /

Jive/Zomba

(1) Konvictlive/Zomba

JILL SCOTT (2) Hiddlen Beach

FANTASIA (1) J/RMG

CORINNE BAILEY RAE (1)

Capitol

24 JOHNLEGEND (2)

GOO.D/Columbia/Sony Music

LLOYD () The inc./Universal

Motown/UMRG
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deeper version
1 biliboard bz

Top R&B/

Hip-Hop Albums

PosiTLEA

I KINGDOM COME Jay-7-Roc-A-
Fella/Def Jam/IDIMG

2 KONVICTED Akon-

Kenvict/Upfront/SRC/Universal

Matown/UMRG

THE EVOLUTION OF ROBIN

THICKE Robin Fhicke-Star

Trak/Interscope/1GA

contlnued on >>p102
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from >>p101
4 GRADUATION Kanye
Fest-Roc-A-Fella/Def
Jam/iDUMG

THE INSPIRATION Young

«

Jam/IDIMG
B'DAY Bayonce-Columbia/Sony

£y

~

CIARA THE EVOLUTION

Crata-LaFace/Zomba

T.L VS T.LP. T/ ~Grand Hustie/

DOUBLE UP 7. Kelly-
wve/Zomba

FUTURESEX/LOVESOUNDS

@

s

P i Timberiake -Jive/Zomba
CURTIS 50 Cent
Shady/Aftermath/Interscope/IGA
DOCTOR'S ADVOCATE e
Game-Geffen/IGA
BECAUSE OF YOU Ne-yo-Def
jam/IDIMG
HIP HOP IS DEAD Nas-Def
Jarn/Cotumbia/iDIMG
THA BLUE CARPET
TREATMENT Sn00p Dogg
Doggystyle/Geffen/IGA
DREAMGIRLS Soundlrack
Music World/Columbia/Sony

5

@

H

3

LUVANMUSIQ Musiq
Soulchild-Atlantic/AG
REFLECTIONS (A
RETROSPECTIVE) Mary ./
Blige-Matriarch/Geffen/IGA
JUST LIKE YOU Keyshiz Cole
Confidential/imanl/Geffen/IGA
IN MY SONGS Geralc/
Levert-atiantc/AG
EPIPHANY 7-Pain-
Konvict/Nappy Boy/Jive/Zomiba
22 FANTASIA Fantasia-J/RMG
23 CORINNE BAILEY RAE Corinne
Boitey Rae-Capitol
24 LIKE FATHER, LIKE SON
Birdman & Lif Wayne-Cash
Money/Universal
totown/UMRG
25 STREET LOVE Lloyo-The
inc./Un versal Motown/UMRG
26 ONCE AGAIN John Legend
B.00.D./Columbia/Sony Music
EMINEM PRESENTS: THE RE-
UP Various Artists-
Shady/Interscope/IGA
AMERICAN GANGSTER Jay
Z-Roc-A-Fella/Def Jam/IDJMG
FROM NOTHIN’ TO SOMETHIN’
-abolous-Desert Storm/Def
fam/IDIMG
LATE NIGHT SPECIAL Fretty
Ricky-BlueStar/Atlantic/AG
BACK TO BLACK Amy
Winehouse-Universal
Republic/UMRG
ALTEREGO Tyrese (AKA Black-
TV)-J/RMG
GOOD GIRL GONE BAD
Rihanna-SRP/Def Jam/IDIMG
THE REAL THING: WORDS AND
SOUNDS VOL. 3 i/ Scott
Hidden Beach
THE PRICE OF FAME Sow

Vow-Columbia/Somy Music
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36 SEX LOVE & PAIN Jank-

Blackground/Universal
Motown/UMRG
UNDERGROUND KINGZ
UGK-UGK/Jiye/Zomba

BUCK THE WORLD Young
Buck-G-Unit/Interscope/IGA
FINDING FOREVER Common-
GOOD/Geffen/IGA

NOW 23 Various Artists-Sany
BMG Strategic Matketing
Group/EM|/Universal/Zomba/
Sony Music

RELEASE THERAPY
Ludscris-DTR/Def Jam/IDJMG
TIMBALAND PRESENTS
SHOCK VALUE Timbaland-
Mostey/Blackground/Interscope/

PAC’S LIFE 2Pac-
Amaru/interscope/IGA
THE REAL TESTAMENT

s

biz i

Plies-Big Gates/SIp-N-
Slide/Atlantic/AG

RICH BOY Rich Boy-Zone 4/
Interscope/IGA
210marion-TUG /Epic/
Columbia/Sony Music
COLD SUMMER: THE

AUTHORIZED MIXTAPE Young

Jeezy Presents USDA.-
Corporate Thugz/Def
Jam/IDIMG

TEN Brian McKnight-Warner
Bros

HUSTLER'S PO.M.E. (PRODUCT

OF MY ENVIRONMENT) im
Jones-Koch

AIN'T NOTHING LIKE ME
Joe-Jive/Zomba

7 billboard.b

Top R&B/Hip-Hop Album Imprints

Pos.IMPRINT (5 Chire
DEF JAM (24)

COLUMBIA (25)
ATLANTIC (24)

JIVE (75)

INTERSCOPE (/8
GEFFEN (9)
ROC-A-FELLA (4)
UNIVERSAL MOTOWN (77)

BNO WA wN

EER=ge

400

LAFACE (6)

CAPITOL (6)

BAD BOY (7%
CORPORATE THUGZ (4)
STAR TRAK (3}

GRAND HUSTLE (4)

Top R&B/Hip-Hop
Lbum Labels

Po LABEL (o Crones o)

m iSLAND DEF JAM MUSIC

GROUP (29)

INTERSCOPE GEFFEN A&M

273

~

3 ATLANTIC GROUP (37
ZOMBA (30)
SONY MUSIC (29)

To. R&B[Hi -Hop
Algum lstr!?butors
Pos DISTRIBLITOR (o Crrnsc T

[Tl UNIVERSAL (718)

SONY BMG (80)

WEA (643

INDEPENDENTS (135)

EMM (55

LN

~

0 s w

Hot R&B/Hip-Hop
Songs Artists

Pos, ARTIST (i 0 3
BEYONCE (%) Music
Worid/Columbia
@

O dive/Zomba

(1) Roc-A-Fella/Def Jam/IDIMG
ROBIN THICKE (2) Star Trak/
interscope

MUSIQ SOULCHILD (4) Atiantic
T-PAIN (2) Konvict/Nappy Boy/
Jve/Zombo

~N
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«
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(1) Slip-N-Shde/Atlentic

() Columba/ive/Zomba

(A pve/Zomba
(D-Roc-A-Felle/Def Jarm/IDIMG
(D Cotn

O Terror Squad/Koch

(1) Poe Boy/Atiantc

() Cash Money/Universal Motow
CIARA (3) LaFace/Zomba

(1 Cot

NE-YO (5) Def Jam/IDJMG

(1) Desert StormyDef Jam/IDuMG
(M) SRA/Def Jam/IDIMG
FANTASIA (4) J/RMG

T (5) Grand Hustle/Atiantie
D ive/Zombz

1) Columbiasive/Zomba

(1) Terror Squad/och

@A

TANK (2) Good Game/
Blackground/Universal Motown
LLOYD (<) The Inc./Universa!
Motown

(D) HiTz Committeeive/Zomba
MARY J. BLIGE (2)
Matriarch/Geffen/interscope
(2) Matriarchy/Geffen

@

(D DTR/Def Jarmy/IDIMG

CHRIS BROWN (<) Jive/Zomba
B Columibra

AKON (3 Kenvict/
Ugfront/SRC/Universal Motown
(D) Konvict/Nappy Boyve/Zombe
(1) Fulf Surface/Interscope

D Big Gates/Shp-N-Shde/Atiantc
(D) Terror Squacyioch

[¢]

(1) Shadiy/Aftermathy/interscope
) SRC/Universal Motown

UNK (2) Big Qornp/Koch

{1} Savoir FaiyKoch

JUSTIN TIMBERLAKE ()
ive/Zomba

(D) Mosley/Blackgrounc/
Interscope

(1) ShadhyAftermath/interscope
JAY-Z (8) Roc-A-Fella/Def
JSam/IBIMG

(D SRR/Def Jarm/IDIMG

D Columbra

JHOLIDAY () Music
Line/Capitol

KEYSHIA COLE (3) /mani/Geffen
(D) Bad Bow/Atiantic

() Corporate Thugz/Def Jam,/
IDIMG

BOW WOW (2) Columbia
(D) Catumbia/hve/Zomba

{1 Bad Boy/Atlantic

(D TUG, /Cotumbla

(D) Fulf Surface/Interscope
R.KELLY (3} sive/domba
@

() Corporate Thugz/Def
B/ IDIMG

[0} e/

LIL WAYNE (5) Cash
Money/Universal Motown
(2) The Inc funiversal Motown
(13 Terror Squany/imperiai/Virgin
(1)L DTR/Def Jam/IDIMG

(1) Terror Squady/iKoch
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m

(1) SRC/Universal Motown
(1} GMaab/Rap-A-Lot 4
Lirg/Asytum
22 YUNG JOC (4) Block/Bad Boy
South/Atlantic
() Konvict/Nappy Boy/ive/Zormba
(D Trll/Asylumy/Atiantic
(1) G-Maab/l Prince/Rap-A-Lot 4
Life/Asylum
) Playmakenlive/Zomizs
&1 Bad Boy South/Atiantic
23 MIMS (2) Capriol
24 DMARION (2) TG /Columbia
25 SOULJABOY TELL'EM (2)
CatiPark/interscope

biz 4 deeper vesz
BIZ oears onbillboard.biz

chart

Hot R&B/

Hip-Hop Songs

Pos TLE s -monni/ Lo

1 LOST WITHOUT U Robin

Thicke-Star Trak/Interscope

WHEN I SEE U Fantasia-J/RMG

PLEASE DON'T GO Tank-Good

Game/Blackground/Universal

Matown

BUY U ADRANK (SHAWTY

SNAPPIN' 7-Pain Fealuring

Yung Joc-Konvict/Nappy

Boy/Jive/Zomba

TEACHME Musiq Soulchiid-

Atlantic

YOU tioyd Featuring Lif

Wayne-The Inc./Universal

Motown

IRREPLACEABLE

Beyonce-Columbia

PROMISE Ciara-LaFace/Zomba

BUDDY tusiq Soulchild-Atlantic

POPPIN’ Chris Brown Featuring

Jay Biz-Jive/Zomba

UNTIL THE END OF TIME ustin

Timberlake Duet With

Beyonce-Jive/Zomba

LET IT GO Keyshia Cole

Featuring Missy Elliott & Lil

Kim-Imani/Geffen

SHAWTY Plies Featuring T-

Pain-Slip-N-Slde/Atlantic

BED ., Holiday-Music Line/

Capito

IMAFLIRT R Kelly Or Bow

Wow (Featurng T/ & T-

Pain)-Columbia/Jive/Zomba

MAKE ME BETTER Fabolous

Featuring Ne-Yo-Desert

Storm/Def Jam/IDJMG

DO YOU Ne-Yo-Def Jam/IDIMG

THROW SOME D'S 2ich Hoy

Featuring Polow Da Don-Zone

4/interscope

19 ICEBOX Omarion-
TUG/Cotumbia

20 | WANNA LOVE YOU 4korn
Featuring Snoop Dogg-
Konvict/Upfront/SRC/Universal
Motown

21 WALK IT OUT Unk-8ig Oomp/

Koch

SAME GIRL R. Kelly Duet With

Usher-Jive/Zomba
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THIS IS WHY I'M HOT piims-

Capitol

WIPE ME DOWN L/ Boosie

Featuring Foxx & Webbie-

Trili/Asylum/Atlantic

RUNAWAY LOVE Ludacrss

Featuring Mary J. Bige-DTP/Def

Janm/IDaMG

GET ME BODIED Beyonce-

Music World/Columbia

PARTY LIKE A ROCKSTAR Shop

Boyz-OnDeck/Universal

Republic/Universal Motown

CRANK THAT (SOULJA 8OY)

Soutia Boy Tellem-

ColliPark/Interscope

TAKE ME AS | AM Mary J,

Biige-Matriarch/Geffen/Interscope

NO ONE Ajicia Keys-

MBK/)/RMG

ROCK YO HIPS Crime Mob

Featuring Lil

Serappy-Crunk/BME/Reprise/

Warner Bros

MAKE IT RAIN Fat Joe Featuring

Lif Wayne-Terror Squad/

Imperial/Virgin

WE FLY HIGH Jim Jones -Koch

MY LOVE Justin Timberlake

Featuring Ti.-Jive/Zomba

POP, LOCK & DROP IT Huey-

HiTz Committee/Jive/Zomba

ON THE HOTLINE Pretry

Ricky-BlueStarfAtiantic

LIKE THIS Kelly Rowland

Featuring Eve-Music

World/Columbia

BECAUSE OF YOU Ne-Yo-Def

Jam/IDIMG

UMBRELLA Rihanna Featurng

Jay-Z-SRP/Def Jarn/IDIMG

40 GET IT SHAWTY Lioya-The
Inc/Universal Motowrn

41 LASTNIGHT Didldly Featuring
Kevstia Cole-Bad Boy/Atlantic

42 BIG THINGS POPPIN' (DO IT)
Tt -Grand Hustle/Atlantic

43 2 STEP Unk-Big Oomp/Kech

44 SHORTIE LIKE MINE Sow Wow
Featuring Chris Brown & Johnta
Austin-Colurnbia

45 UPGRADE U Beyonce Featuring

Jay-Z-Columbia

LIKE A BOY Ciara-

LaFace/Zomba

iF 1 WAS YOUR MAN Joo—

Jive/Zomiba

TOP BACK T/ -Grand Hustle/

Atlantic

DON'TMATTER Akan -

Konvict/Upfront/SRC/Universal

Motown

CAN U BELIEVE Robin

Thicke-Star Trak/Interscope
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Hot R&B/Hip-Hop
Songs imprints
Pos MBRINT i ot )

I ave s

DEF JAM (43}

Jzo

COLUMBIA (72)
ATLANTIC (8)
STARTRAK ()
LAFACE (6)

MUSIC WORLD (2)
THE{NC. (7}

GRAND HUSTLE (6)

[EIR NI NP R

3

Hot R&B/Hip-Hop

Songs Labels

PO LABEL (e Chorred Ties)

11 zZoMBA (33)

2 ATLANTIC (46)

3 ISLAND DEF JAM MUSIC
GROUP (49)

4 UNIVERSAL MOTOWN (32)

5 COLUMBIA (27)

6 INTERSCOPE (35)

7 RCAMUSIC GROUP (27)

8 KOCH (i3)

9 GEFFEN (77)

10 CAPITOL (75)

Hot R&B/Hip-Hop
Songs Sales

[ Ty ——

% UNTIL YDU COME BACK TO ME
Crystal Dove Starring Dice
Gamble-Kings Mountain
THROW SOME D'S Rich Boy
Featuring Polow Da Don-Zone
Afinterscope

INSIDE OUT Temar
Underwood-Kings Mountain
KOOL AID L+ Bass Featuring JT
Morisy-Pipeline

OOH WEE Ayanna-Elese

GET ME BODIED Beyonce-
Music World/Calumbia
GETTO THE MONEY
REEC-Bulls Eye/Face2Face
USHOULDA SEEN HER ON
MYSPACE /i/d Master-Abstract
Workshop

LIKE THIS Kelty Rowland
Featuring Eve-Music World/
Columbia

SWERVING 7M/ Boyz-
TMI/Face2Face

LISTEN Beyonce-Music
World/Columbta

IGETIT IN Chaos Tha
Community Serva-Farn F rst
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Hot R&B/Hip-Hop Producers

Fen. PRODUCER (M Gt Tiokes)

[ poLOW DA DON (9)
STARGATE (9)
T-PAIN (3)
TIMBALAND (1)

DURELL "TANK” BABBS (2)
ALIAUNE "AKON" THIAM (5)

DJ MONTAY (3)

8 LOS.(2)

3 LILRONNIE (2)
TIOROEIN THICKE (2)
TIOPRO 4 (2)

A deoper vorsion of this chart
appears on billboard.biz

&

IRREPLACEABLE
Beyonce-Columbia
SUBMERGE #/-7ina-Tri-Storm
DANCE, DANCE, DANCE 7ee-1-
Tee-Tee-N-Tee

COME CLOSE 30-Body Head
AINT NO LOVE SONG CoryLave!
Featuring Phizek-Lewis
Entertainment

BED . Holiday-Music Line/
Capitol

LET'S FALL IN LOVE AGAIN
Rachel Brown-Urban Music
Group/Face2Face

20 GET MY WEIGHT UP 8100
Face-IV Eva Entertainment/
Face2Face

WHAT BOYZ LIKE 71t &
Crow-Black 8

22 B.P. Donni Rai-Global Village
CALL ON ME Janet & Nelly-
Virgin

JUST ANOTHER BOOTY SONG
Sugar Kaine Featuring Drea-
Kolor Blind/Street Pride
BEAUTIFUL LIAR Beyonce &
Shakira-Music World/Columbia
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Hot R&B/Hip-Hop

Songs Airplay

Pos. TTLE A7ost Imprtebe

LOST WITHOUT U Robin

Thicke-Star Trak/Interscope

WHEN I SEE U Fentasia-J/RMG

PLEASE DON'T GO 7ark-Good

Game/Blackground/Universal

Motown

BUY U A DRANK (SHAWTY

SNAPPINY 7-Fain Featuring

Yung Joc-Konvict/Nappy

Boy/Jive/Zomba

TEACHME Musiq

Solchito-Atiantic

YOU Lloyd Featuring Lir

Wayne-The Inz /Universal

Matown

IRREPLACEABLE

Beyonce-Columbia

PROMISE Ciara-LaFace/Zomba

BUDDY Musig Soulchitd-Atlantic

POPPIN’ Chris Brown Featuring

Jay Biz-Jive/Zomba

UNTIL THE END OF TIME Justin

Timberiake Duet With

Beyonce-Jive/Zomba

LET IT GO Keyshia Cole

Featuring Missy Elliott & Lil

Kim-Imani/Geffen

13 SHAWTY Plies Featuring T-
Pain-Slip-N-Slide/Atlantic

14 I'M A FLIRT R Kelly Or Bow
Wow (Featuring T4 &T-
Pain)-Columbia/hive/Zomba

15 BED . Holiday-Music Line/
Capitol

16 MAKE ME BETTER Faboious
Featuring Ne-Yo-Desert
Storm/Def Jam/IDIMG

17 DO YOU Ne-Yo-Def Jam/IDIMG

18 ICEBOX

Omanen-TU.G./Columbla

1 WANNA LOVE YOU Ao
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Featurng Snoop

Dogg-Konvict/Upfront/SRC/Un

iversal Motown

WALK IT OUT Unk-Big

Oomp/Koch

SAMEGIRL & Kelly Duet With

Usher-Jive/Zomba

WIPE ME DOWN L7/ Boosie

Featuring Foxx & Webbie-

Trill/Asylum/Atlantic

RUNAWAY LOVE L udacris

Featuring Mary J. Bige-DTP/Def

Jam/IDIMG

THROW SOME 'S Rich Boy

Featuring Polow Da Dan-Zone

4/Interscope

THIS IS WHY 'M HOT Minis -

Capitol

PARTY LIKE A ROCKSTAR Shop

Boyz-OnDeck/Universa

Republic/Universal Motown

27 CRANK THAT (SOULJA BOY)
Soulje Boy Telfem-
ColliPark/Interscope

28 TAKEME AS | AM Mary J, Blige:
Matriarch/Geffen/interscope

29 NO ONE Alicio Keys-MBK/Y/RMG

30 GETME BODIED Beyonce-

Music World/Columbia

MAKE IT RAIN Fat Joe Featuring

Lif Wayne-Terror Squad/

Imperiai/Virgin

ROCK YO HIPS Crime Mob

Featuring L Scrappy-

Crunk/BME/Renrise/Warner

Bros,

WE FLY HIGH Jim +

N
3

8

N
N

N
8

N
4

N
®

N
&

Y

o
8

o
b+

Jay-Z-SRP/Def Jam/IDIMG

30 GETITSHAWTY Lioyd-The
Inc./Universal Motown

40 LIKE THIS Kelly Rowland
Featuring Eve-Music World/
Columbia

41 2 STEP Unk-Big Oomp/Koch

42 LAST NIGHT Diddly Featuring
Keyshia Cole-Bad Boy/Atlantic

43 BIG THINGS POPPIN' (DO IT)
7./-Grand Hustle/Atlantic

44 SHORTIE LIKE MINE Bow Wow
Featuring Chris Brown & Johnta
Austin-Columbia

45 UPGRADE U Beyonce Featuring
Jay-Z-Columbia

46 LIKE A BOY Ciara-LaFace/Zomba

47 IF I WAS YOUR MAN Uoz-
Jive/Zomba

48 TOPBACK T/~Grand Hustle/
Atlantic

49 DON'T MATTER Akon-
Konvict/Upfront/SRC/Universal
Motown

50 CAN U BELIEVE Robin
ThicKe-Star Trak/Interscope

A deeper varsion of this chart
appears on billboard.blz

Hot Rhythmic Artists

Pos ARTIST (1 Charted k) imprrc

1l AKON (4) konvict/
Upfront/SRC/Universal Motown
€D KonvictyNapoy Boylive/Zomba
(D) Full Surface/interscope

@
£

MY LOVE Jystin Timberizke
Featuring /.- Jive/Zomba
POP, LOCK & DROP IT
Huegy-HiTz Committee/
Jive/Zomba

ON THE HOTLINE Fretty
Ricky-BlueStar/Atlantic
BECAUSE OF YOU Ne-Yo-Def
Jam/IDIMG

UMBRELLA Rinanna Featuring

@
@

o
@

“
4

@
&

KANYE WEST

() interscope
(D Columbia
) istand Urban/IDIMG
D Terror Squacy/Koch
2 T-PAIN (2) Konvict/Napoy
Boy/hve/Zombe
(1) Sho-N-Stide/Attantic
@ Ansta/RMG
() Jve/Zomba
W Roc-A-Fella/Def Jarm/IDIMG

(1) Columbia
() Columbiattive/Zomba
(D Poe Boy/Atiantic
(D) Sick Wid it/BMEWarner Bros.
D Terror Squad/Koch
(1) Cash Money/Universal Motown
3 JUSTIN TIMBERLAKE (6)
Jve/Zomba
DM
(1) Shady/Aftermath/Interscope
4 LLOYD () The Inc,/Universal
Motown
€D Femous Artists/TVT
§ MIMS (2) Capitol
6  FERGIE (4) wilhamyA&M/nterscope
7 TIMBALAND (3) Mosiey/
Biackground/interscope
() Shady/Aftermath/interscope
() DTR/Def Jam/IDIMG
8 CIARA (3) LaFace/Zomba
(1) LaFace/ive/Zomba
9 BOW WOW (2) Cotumbia
(D) Columbra/ive/Zomba
(D) TUG /Cokumbis
(D Arista/RMG
@ Full Surface/interscope
10 KANYE WEST (3) Roc-4-
Fella/Def Jam/IDIMG

Geffen/Interscope

Hot Rhythmic Songs
Pos TITLE Artst dmont/L el
% BUY U A DRANK (SHAWTY

SNAPPIN') 7-Pain Featuring
Yung Joc-Konvict/Nappy
Boy/Jive/Zomba

2 BARTENDER 7-Parn Featuring
Akon-Konvict/Nappy
Boy/Jive/Zomba

3 UMBRELLA Rihannz Featuring
Jay-Z-SRP/Det Jam/IDIMG

4 SHAWTY Piies Featuring T-
Pain-Slip-N-Slide/Atlantic

5 MAKE ME BETTER Fabolous
Featuring Ne-Yo-Desert
Storm/Def Jam/iDJME

6 THIS IS WHY PMHOT
Mims-Capitol

7 YOU Lioyd Featuring Lil'
Wayne-The Inc./Universal
Motown

8 IRREPLACEABLE Beyornce-
Colurnbia

9 CRANK THAT (SOULJA BOY)
Soufia Boy Teltem~
ColliPark/Interscope

10 PARTY LIKE A ROCKSTAR Shop
Boyz-OnDeck/Universal
Republic

11 THE WAY | ARE Timbaland
Featuring Ker! Hison~
Mosley/Blackground/interscope

12 GETIT SHAWTY Lioyo-The
Inc./Universal Motown

15 BEAUTIFUL GIRLS Sean
Kingston-Beluga Heights/
Epic/Koch

14 DON'T MATTER Akon-
Konvict/Upfront/SRC/Universal
Motown

15 | WANNA LOVE YOU Akon
Featuring $naop Dogg-
Kenvict/Upfront/SRC/Universa

Moto
LETIT GO Keyshia Cole
Featuring Missy Elhott & L1
Kirn-imani/Geffen/Interscope
STRONGER Kanye West-Roc-A-
Fella/Def Jam/IDJMG
CYCLONE Baby Bash Featuring
T-Pain-Ansta/RMG

ABAY BAY Huricane
Chris-Polo Grounds/J/RMG
RUNAWAY LOVE {ugiacris
Festuring Mary J. Blige-DTP/Def
Jarn/IDIMG

WE FLY HIGH Jim Jones-i<och
POP, LOCK & DROP IT Huey-
HiTz Committee/Uive/Zomba
OUTTA MY SYSTEM Bow Wow
Featuring T-Pain & Johnta
Austin-Columbia

ON THE HOTLINE Pretty
Ricky-BlueStar/Atlantic

SMACK THAT Akon Featuring
Eminem-Konviet/Upfront/SRC/
Universal Motown
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iz &deeper version of thivchart
IIZ ppcars on biliboard.biz

Hot Rhythmic

Imprints

Pos. IMPRINT (7vax Charteed Titles)
JIVE (77>

2 DEFJAM(25)
3 COLUMBIA (7)
4 THEINC.(2)
5 KONVICT (5)

Hot Rhythmic Labels

Pos LABEL (v Charted
INTERSCOPE (31

2 ZOMBA (20)

3 ISLAND DEF JAM MUSIC
GROUP (27)

4 UNIVERSAL MOTOWN (/)

5 ATLANTIC (23)

6 COLUMBIA (10)

7 RCAMUSIC GROUP (73)

8 KOCH (9)

9 CAPITOL (6)

10 UNIVERSAL REPUBLIC (5)

Hot Adult R&B Artists
Pos. ARTIST (Mo Chatexy Titles) imonnt/Latel

1) ROBIN THICKE () Star
Trak/Interscope

MUSIQ SOULCHILD (4) Atlantc
TANK (2) Good Game/|
Blackground/Universai Motown
GERALD LEVERT (2) Atiantic
BRIAN MCKNIGHT (2}

Warner Bros.

(1) Unwersal Motown

RUBEN STUDDARD (2) J/RMG
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COLE DEGGS & THE

LONESOME (2) Columbia
CAROLINA RAIN (7 Equity
SARAH BUXTON (2) Lyric Street
WHISKEY FALLS (2) Midas/New
Revolution

[¢h

CHUCK WICKS (1) RCA

CHRIS YOUNG (2) RCA

@

RIS

3

Top Country Artists -
Duo/Group

Pos. ARTIST (o hoved Ty e el
4 RASCALFLATTS (6) Lyr:
Street

(2) Lyric Street/Hollywaod
SUGARLAND (<) Mercury
(8 Mercury/UMGN
MONTGOMERY GENTRY (:
Columbia

(2) Columbia/SBN
BROOKS & DUNN (4} Arista

N

™

»

(2) Arista Nashville/SBN
EAGLES () ERC

(D ERC/Lost Highway/Mercury
BIG &RICH (5) Warner
Bros/WRN

EMERSON DRIVE (3)

»

-

~

7 FANTASIA (4) J/RMG (1) Mercury/UMGN Arista Nashville
8 MARY J, BLIGE () Hot Adult R&B Labels 7 keithurean ) copror (D Arista Nashvile/SEN
Matriarch/Geffen Pos, LABEL (z Chrted! ies) Nashvilie 20 EAGLES () ERC
(D) Matnarch/Geffenyinterscope W ATLANTIC (O} 8 TAYLOR SWIFT (4) 819 Machine (1) ERC/Lost Highway/Mercury
() Def Jam/IDIMG 2 RCA MUSIC GROUP (75) 9 GEORGE STRAIT (3) MCA 21 REBAMCENTIRE (2) MCA
9 JOE (25 Jive/Zomba 3 INTERSCOPE (4 Nashvite Nashville/UMGN
10 TAMIA (2) Plus 1/image 4 COLUMBIA (1D 3) MCA Nashille/ UMGN () MCA Nashuille
b . 5 UNIVERSAL MOTOWN (9 (D BNA (1) MCA Nastwilie/Chroricles/lLiMe
6 ISLAND DEF JAMMUSIC 10 RODNEY ATKINS (4) Curb 22 BIG &RICH (5} Warner
Hot Adult R&B Songs GROUP (1) T TOBY KEITH (7) Show Dog Bros/WRN
Pos TITLE Atist - mprint/Label 7 ZOMBA (78) Nashvilie 23 TRACE ADKINS (5) Caprto!
. LOST WITHOUT U Robin 8 CAPITOL (9) 12 JASON ALDEAN (5) Broken Nashvilie
Thicke-Star Trak/Interscope 9 WARNERBROS. (3) Bow 24 GARY ALLAN (3) MCA
2 PLEASEDON'T GO 7ank-Good 10 CONCORD (9 13 DIERKS BENTLEY (4) Capito! Nashville/UMGN
Game/Blackground/Universal A (2) MCA Nashville
N 4 ALAN JACKSON (3) Arista 25 KELLIE PICKLER (3) BNA
3 TEACHME Musig Soulchiic- Top Country Artists Nashvi (D BNA/SBN
i Pos ARTIST (5 Chortec T et/ ol (1) ACR Avista Nashville/SEN
4 WHENISEE U Fontasia-J/RMG l CARRIE UNDERWQOD (3) (D Arrsta Nashville/SBN :biz : & billbo;rd hart
§ INMY SONGS Geraid Levert- Arista/Arista Nashville (D) MCA Nashwille/UMGN N
Atlantic @ & (D Le 4
& TAKE ME AS | AM Mary /. Blige- D) AristaAnsta BMG
Matriarch, i 15 JOSH TURNER (2) MCA Top New .
7 CANU BELIEVE Robin (D Fremantie/19 Nashville/UMGN Cou ntry Artists
Thicke-Star Trak/Interscope 2 RASCALFLATTS (6) (2} MCA Nashville Pos. ARTISY (o Charted Tittes) impantyLabal
8 IFIWAS YOURMAN Lyrnc Street 16 MARTINA MCBRIDE (3} RCA JASON MICHAEL CARROLL (2)
Joe-Jive/Zormba (2 Lyrc Street/Hollywood 2 RCA/SEN Arista Nashille
¢ BUDDY Musig Souichiid-Atlantic 3 TIMMCGRAW (7) Curb (1) Capitol/C: CA [¢]
10 CHANGE ME Ruben 4 KENNY CHESNEY (7} 17 MONTGOMERY GENTRY (3) 2 KELLIE PICKLER (Z) BNA
Stidlclari=J/RMG BNA Columbia ) BNA/SEN
T MAKE YA FEEL BEAUTIFUL (3) BNA/SBN (2 Cotumbry/SBN 3 BUCKY COVINGTON (2) dyric
Ruben Studdard-J/RMG S BRAD PAISLEY (9 Anista 18 BROOKS & DUNN (4) Arista t
12 IFYHAVE MY WAY Crrsetes Nashville Nashville M iyre
Michele-Def Jam/IDJMG (3) Ansta Nash lle/SEN (2) Ansta Neshilie/ SEN. 4 LUKEBRYAN (3) Capito/
13 WHAT'S MY NAME Bran 6 SUGARLAND (4) Mercury 159 JASON MICHAEL CARROLL (&) Nashviite
McKaht-Warner Bros,
14 DJDON'T Gerald Levert-Atlantic n‘SUGARLAND

USED TO BE MY GIRL Brian
McKnight-Warner Bros

CAN'T GET ENOUGH Tamia-Plus
/image

IRREPLACEABLE
Beyonce-Columbia

BABY Angie Stone Featurng
Betty Wright-Stax/Concord
AND | AM TELLING YOU I'M NOT
GOING Jennifer Hudson-Music
World/Columbia

STRUGGLE NO MORE (THE
MAIN EVENT) Anthony Harmilton,
Jaheim & Musiq
Soulchitol-Atlantic

ANOTHER AGAIN Jofn
Legend-G.O,0.D.,/Columbia
FUTURE BABY MAMA
Prince-NPG/Columbia

DO YOU Ne-Yo-Def Jam/IDIMG
ICALLITLOVE Lione/
Rictre-Istand/IDIMG

FLY LIKE A BIRD Marsah
Carey-Island/IDJMG
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A deeper version of this chart
appears on billboard.

Hot Adult R&B
Imprints

ok MPRINT (e 2 )
1% ATLANTIC (6)

2 J05)

3 STARTRAK (3)
4 IVE®

5 DEF JAM (9)

YEAR-END DOUBLE I55UE

D Montage/Micas

LITTLE 8IG TOWN (6) £quity
OIXIE CHICKS () Corumbia/’
Sony Music

THE WRECKERS (3)
Maverick/Warner Bros./ WRN.

3

Top Country Artists -
Female

Pos. ARTIST (" el
CARRIE UNDERWOOD (%)
Arista/Arista Nashville
() Arista/Arista Nashville/RMG
(1) Arista/Arista

D Fremantie/!9

TAYLOR SWIFT () 5ig Machine
MARTINA MCBRIOE (3) RCA
(2) RCA/SBN

(D) Capitol/Capitol Nashville/RCA
REBA MCENTIRE [:2) MCA
Nashille/UMGN

(1) MCA Nashvitie

(D) MCA Nashwvitle/Chronicies/UMe
KELLIE PICKLER (3 BNA

{1 BNA/SBN

SARA EVANS (3) RCA
(2)RCA/SBI

MIRANDA LAMBERT (2)

w N

s

@

e

-

1) Columbia/SBN

(1) Epic/SBN

ALISON KRAUSS (3) Rounder
FAITHHILL (5) Warner

Bros VRN

(D Curb

LEANN RIMES (2) Asylum-Curb
2) Curb

(1) Istancy/Curby/Mercury

©
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Top Countr
Artists - Male

TIM MCGRAW (7) Curb
KENNY CHESNEY (7) BNA
(%) BNA/SEN

BRAD PAISLEY (9 Arista
Nashville

(3 Anista Nashville/SBN
KEITH URBAN (5) Capitol
Neshvilie

GEORGE STRAIT (3) MCA
Nashville

(3) MCA Nashville/UMGN
D BNA

RODNEY ATKINS (<) Curb
TOBY KEITH (7) Show Dog
Nashvitie

JASON ALDEAN (5)
Broken Bow

DIERKS BENTLEY (4) Capiiol
Nashvilte

ALAN JACKSON (3) Arista
Nashvilfe

() ACR/Arista Nashville/SBN
(D Arista Nashville/SBN

(1) MCA Nashvitie/UMGN

(1) Legacy/Arista
Nashvilie/Sony BMG

~
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Top Country Imprints

Pos.IMPRINT

ARISTA NASHVILLE (36
CURB (29)

MCA NASHVILLE (26)
CAPITOL NASHVILLE (31)
LYRIC STREET (20)

ENA (24)
MERCURY (/%
RCA(

BIG MACHINE (74,
COLUMBIA (25)
ARISTA (5)

WARNER BROS. (29)
BROKEN BOW (/2)

SHOW DOG NASHVILLE (13)
UNIVERSAL SOUTH (73)

Top Country Labels

Pos.LABEL

SONY BMG NASHVILLE (705}
UNIVERSAL MUSIC GROUP
NASHVILLE (44)

CURB (36)

CAPITOL NASHVILLE (3}
LYRIC STREET (27)

Top Country y

Album Artists

Pos ARTIST ¢ stol

CARRIE UNDERWOOD (1)
Ansta/Arista Nashville/RMG
O Arista/Arista

2 RASCALFLATTS (2) Lyric

StreetyHollywo

»

N

B o

@

@ =

S

1

TIMMCGRAW

o

TIM MCGRAW (2) Curb
BRAD PAISLEY (3) Arista
Nashville/SBN

TAYLOR SWIFT (1) Big Machine
KENNY CHESNEY (3) BNA/SEN
KEITH URBAN () Capitol
Nashville

SUGARLAND (7)) Mercury/UMGN
EAGLES (/) ERC

REBA MCENTIRE (2) MCA
Nashville/UMGN

(1) MCA Neshville/Chronicles/UnMe
ALAN JACKSON () ACR/Arista

(0 Arista Neshvile/SBN
(1) MCA Nashwilie/UMGN
(1) Legacy/Arista Nastwile/Sony

JOSH TURNER (2) MCA
Nashvilie/UMGN
TOBY KEITH (3) Show Dog

RODNEY ATKINS (1) Curb
GEORGE STRAIT (5) MCA
Nashville/UMGN
JOHNNY CASH (2)
Legacy/Columbia/American)

e
(1) Sun/Madiacy Special
Prodiucts/Maclacy
() American/Lost Highway/UMGN
(D Legacy/Columbia/Sony Music
(b Columbia/Legacy/Sony BMG
[p2 ]
(1 Mercury/Chronicles/Une
JASON ALDEAN (2) Broken
Bow
DIXIE CHICKS (7)
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Columbia/Sony Music
MARTINA MCBRIDE (2)
RCA/SBN

ALISON KRAUSS (2) Roundier
BIG & RICH (2) Warner
Bros/WRN

KELLIE PICKLER (1) BNA/SEN
GARY ALLAN (3) MCA
Nashville/UMGN

DIERKS BENTLEY (2) Capito!
Nashvilie

BROOKS & DUNN (2) 4rista
Neshvilie/SBN

A deeper verslon of thi
ppears on billboard.biz
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Top Country Albums
st e
& SOME HEARTS Carrie

Underwood-Arista/Arista
Nashville/RMG

ME AND MY GANG Rascal
Flatts-Lyric Street/Hollywood
TAYLOR SWIFT Taylor Swift-Big
Machine

LOVE, PAIN & THE WHOLE
CRAZY THING Keith
Urban-Capitol Nashville
ENJOY THE RIDE
Stgariand-Mercury/UMGN
LET IT GO 7irnn McGraw-Curb
LONG ROAD OUT OF EDEN
Eagles-ERG

STILL FEELS GOOD Rasca/
Flatts-Lyric Street/Hollywoed
CARNIVAL RIDE Carrie
Underwood-Arista/Arista
Nashville/RMG/SBN

IF YOU'RE GOING THROUGH
HELL Rodhney Atkins-Curb
REBA DUETS Reba
McEntire-MCA Nashville/UMGN
JUST WHO | AM' POETS &
PIRATES Kenny Chesney-
BNA/SBN

YOUR MAN Josh Turner-MCA
Nashville/UMGN

STH GEAR Brad Paisiey-Arista
Nashvilla/SBN

1T JUST COMES NATURAL
George Strait-MCA
Nashville/UMGN

TAKING THE LONG WAY Dixie
Chicks-Columbia/Sony Music
TIME WELL WASTED Brac/
Paisley-Arista Nasbville/SBN
GREATEST HITS VOL 2:
REFLECTED 7irm McGraw-Curb
BIG DOG DADDY 7oby
Kerth-Show Dog Nashville
SMALL TOWN GIRL Kellie
Pickler-BNA/SBN

WAKING UP LAUGHING Martina
McBrde-RCA/SBN
PRECIOUS MEMORIES A/an
Jackson-ACR/Arista
Nashville/SBN
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A HUNDRED MILES OR MORE'
A COLLECTION 4/s0n
Krauss-Rounder

BETWEEN RAISING HELL AND
AMAZING GRACE Big &
Rich-Warner Bros /WRN
LONG TRIP ALONE Dierks
Bentley-Capitol Nashville
RELENTLESS Jason
Aldean-Broken Bow
DANGEROUS MAN Trace
Adlkins-Capitol Nashville
LIKE RED ON A ROSE A/an
Jackson-Arista Nashville/SBN
GREATEST HITS Gary
Aflan-MCA Nashwille/UMGN
THE ULTIMATE HITS Garth
Brooks-Pear

STAND STILL, LOOK PRETTY
The Wreckers-Maverick/Warner
Bros/WRN

THE LEGEND OF JOHNNY CASH
Johnny Cash-
Legacy/Columbia/American/
Island/UMe

THE ROAD TO HERE L tt/z B9
Town-Equity

HILLBILLY DELUXE 5rooks &
Dunn-Arista Nashville/SBN
THE ROAD AND THE RADIO
Kenny Chesney-BNA/SBN
JASON ALDEAN Usson
Aldean-Broken Bow

BUCKY COVINGTON Bucky
Covington-Lyric
Street/Hollywood

WAITIN' IN THE COUNTRY.
Michael Carroli-Arista
Nashville/SBN

FOR THE LOVE Tracy
Lawrence-Rocky Comfor
SOME PEOPLE CHANGE
Montgormery Gentry
Columbia/SBN

CRAZY EX-GIRLFRIEND Miranda
Lambert-Columbia/SBN
RAISING SAND Robert Plant.
Alison Krauss-Raunder

LIVE: LIVE THOSE SONGS
AGAIN Kenny Chesney
BNA/SBN

continued on >>p108
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from >>pi06
44 THAT'SHOW THEY DO ITIN
DIXIE: THE ESSENTIAL
COLLECTION Hank Witiams
Jr=Curb

WALK THE LINE

Sounditrack Fox/W nd-up
DOIN’ SOMETHIN' RIGHT Billy
Currington-Mercury/UMGN
BROKEN BRIDGES

Sounditrack Show Dog Nashvike
THREE WOODEN CROSSES
Various Artists-Word Curb/
Warner 8ros

MORNING CONSTITUTIONS
Larry The Cable Guy
Jack/Warner Bros /WRN
THESE DAYS Vince Gifl-MCA.
Nashvilie/UMGN
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Top Country Album
Imprints

POS IMPRINT (141 Cherted Ties)

ARISTA NASHVILLE (75)
MCA NASHVILLE (75)
CURB (12)

LYRIC STREET (5)
CAPITOL NASHVILLE (73)
BNA (8)

COLUMBIA (72)

ARISTA (2)

BIG MACHINE (3)

WARNER BROS. (/6)
MERCURY (5)

RCA (20)

ERC (1)

SHOW DOG NASHVILLE (5)
BROKEN BOW ()

o NN aw N

GRER =3

Tog Country Album

Pos LABEL (Vo Chazed Tries)
SONY BMG NASHVILLE (38}
UNIVERSAL MUSIC GROUP
NASHVILLE 20)

CURB (7D

HOLLYWOOD (5)

RCA MUSIC GROUP (2)

~

@ w

Top Country Album
Distributors

PO DISTRBUTOR (Vo ot )

7 UNIVERSAL (50

SONY BMG (62)

WEA (40)

INDEPENDENTS (50,

EMM (75)

“awN

Hot Country Songs
Artists

Pos. ARTIST (N Crivteg Tties) vttt
KENNY CHESNEY (7) BNA
TIMMCGRAW (5) Curb
RASCAL FLATTS (6} Lyric
Street

BRAD PAISLEY (@) Arssta
Nashville

CARRIE UNDERWOOD (3)
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Anista/Ansts Nashville

(1) Fremantle/19

GEORGE STRAIT (3) MCA
Nashwville

(1) BNA

SUGARLAND (4) Mercury
KEITH URBAN (4) Capito!
Nashville

RODNEY ATKINS (3) Curb
TOBY KEITH (4) Show Dog
Nashville

MONTGOMERY GENTRY (3)
Columbia

DIERKS BENTLEY (2) Capito/
Nashuille

TAYLOR SWIFT (3) 819 Machine
JASON MICHAEL CARROLL (2)
Arista Neshville

JASON ALDEAN (3)

Broken Bow

MARTINA MCBRIDE (3) RCA

(1) Capitol/Capitol Nashvilie/RCA
BROOKS & DUNN (4) Anista
Nashville

CRAIG MORGAN (3) Broken Bow
BILLY CURRINGTON (2)
Mercury

JOE NICHOLS (2)

Universal South

TRACE ADKINS (3)

Capitol Nashville

EMERSON DRIVE (5)
Montage/Midas/New Revolution
BIG & RICH (3) Warner

Bros /WRN

JOSH TURNER (2)

MCA Nashville

CLAY WALKER (2)
Asylurn-Curb

A deeper version of this chart
appears on billboar

1
YA v Th

Hot Country Songs
Pos TITLE arost-imprry/Label

WATCHING YOU Rodney
Atkins-Curb

GOOD DIRECTIONS Eilly
Currington-Mercury

NEVER WANTED NOTHING
MORE Kenny Chesney-BNA,
THESE ARE MY PEOPLE
Rodiney Atkins-Curb

TAKE ME THERE Rasca!
Flatts-Lyrc Street

LOST IN THIS MOMENT 8.9 &
Rich-Warner Bros /WRN
WASTED Carrre Underwooo-
Ansta/Ansta Nashville

8 IF YOU'RE READING THIS Tim
MeGraw-Curb

FREE AND EASY (DOWN THE
ROAD | GO) Drerks
Bentley-Capitol Nashwille

10 SETTLIN' Sugariand-Mercury
STAND Rascal Fiatts-Lyric
Street

12 1T JUST COMES NATURAL
George Strait-MCA Nashville
MOMENTS Emerson
Drve-Montage/Midas/New
Revolution

ANYWAY Marting McBride-RCA
LUCKY MAN Montgomery
Gentry-Columbia

16 FIND OUT WHO YOUR
FRIENDS ARE Tracy
Lawrence-Rocky Comfort/CO5
LAST DOLLAR (FLY AWAY) Tirn
McGraw=Curb

LOVE ME IF YOU CAN Toby
Keith-Show Dog Nashwille
AWOMAN’S LOVE Aan
Jackson-Arista Nashwille
TICKS Brad Paisiey-Arista
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RODNEY ATKINS

Nashville
WRAPPED George Strait-MCA
Nashville

1TOLD YOU SO Kerth
Urban-Capitol Nashville

HIGH MAINTENANCE WOMAN
Toby Keith-Show Dog Nashville
BEER IN MEXICO Kenny
Chesney-BNA,

LADIES LOVE COUNTRY BOYS
Trace Adkins-Capitol Nashwille
PROUD OF THE HOUSE WE
BUILT Brooks & Dunn-Ansta
Nashwille

LIVIN' OUR LOVE SONG Jason
Michael Carrofi-Ansta Nashv lie
TEARDROPS ON MY GUITAR
Taylor Swift-Bia Machine
STUPID BOY Keith
Urban-Capitol Nashvilie

SHE'S EVERYTHING Brac/
Paisley-Ansta Nashville

ALL MY FRIENDS SAY Luke
Bryan-Capitol Nashvilie
ONLINE Brad Parsfey-Arista
Nashwille

BECAUSE OF YOU Reba
McEntire Duet With Kelly
Clarkson-MCA Nashvilie

A DIFFERENT WORLD Bucky
Covington-Lync Street
STARTIN' WITH ME Jake
Owen-RCA

PLL WAIT FOR YOU Joe
Nichofs-Universal South

SO SMALL Carre
Underwood-Anista/Arista
Nashville

JOHNNY CASH Jason
Aldean-Broken Bow

DON'T BLINK Kenny
Chesney~BNA

40 FALL Clay Walker-Asyium-Cor

41 MY WISH Rascal Fiatts Lyrc
Srant

42 LONG TRIP ALONE Dierks
Bentiey=Capto Nashv le

43 MORE THAN A MEMORY Garts
Brooks Pear /B.g Machine

44 ALYSSA LIES Jason Michael
Carrolf Ansta Nashvilie

45 | NEED YOU 7imn McGraw With
Faith Hilt-Curb

46 TOUGH Craig Morgan Broken
Bow

47 AFEELIN' LIKE THAT Gary
Allan-MCA Nashvi e

48 WANT TO Sugariand Mercury

49 EVERYDAY AMERICA
Sugarfand-Mercury

50 LITTLE BIT OF LIFE Craig
Morgan Broken Bow

: deeper version of this chart
T e o bilbesrd bre

Hot Country Songs
Label Groups

o LagEL 1 e T

SONY BMG NASHVILLE (67,
UNIVERSAL MUSIC GROUP
NASHVILLE (25)

CURB (25)

CAPITOL NASHVILLE (79)
LYRIC STREET (76)

BIG MACHINE (72)

BROKEN BOW (&)
‘WARNER REPRISE
NASHVILLE (73}

SHOW DOG NASHVILLE (3)
UNIVERSAL SOUTH (70)

BN M AW N
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Hot Country Songs
Imprints

Pos. IMPRINT (1o Crirtect )

[ ARISTA NASHVILLE 21)
CAPITOL NASHVILLE (73)
CURB (77)

MCA NASHVILLE (7))
LYRICSTREET (75)

BNA (76)

MERCURY (2)

RCA (12)

BIG MACHINE (77)
BROKEN BOW (8)

CoNAns W]

3

Hot Country Songs
Labels

Pos LABEL (Mo Crartad ites)
ARISTANASHVILLE (24)
CAPITOL NASHVILLE (719
CURB (16)

MCA NASHVILLE (1)
LYRIC STREET (76)

BNA (17)

MERCURY (73)

BIG MACHINE (12)

RCA (13}

BROKEN BOW (83)

o N s wn il
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Thanks o our ArCists, Managers,
country Radio, Songwnriters, Producers
Publishers and Retail Partners

For an Amazing 2007
Look what we’ve accomplished together:

SONY (| BMG

Top Country Lobel - SoNx¢en

Top Country Album ImprinG - ARISTA

Top Country Artist - Carrie Underwood

Top Female Artist - Carrie Underwood

Top Country Album ArGist - Carrie Underwood
Top New Artist - Jason Michael Carroll

TOP NEW ARTIST: TOP MALE ARTIST:

#1 - Jason Michael Carroll (Arista) #2 - Kenny Chesney (BNA)

#2 - Kellie Pickler BNna) #3 - Brad Paisley (Aristo)

#5 - Cole Deggs & The Lonesome (Columbic)  #10 - Alan Jackson (arista)

#9 - Chuck Wicks (rca)

#10 - Chris Young (RCA) TOP FEMALE ARTIST:
- Carrie Underwood (arista)

TOP DUCO / GROUP: #3 - Martina McBride (Rca)

#3 - Montgomery Gentry (Columbia) #5 - Kellie Pickler @na)

#4 - Brooks & Dunn (Aristo) #6 - Sara Evans (RCA)

#7 - Miranda Lambert (Columbia)

ELN_‘)‘ arista  SONY(BMG [aF

NASHVILLE

SONY BMG MUSIC ENTERTAI



Hot Country
Producers

PoxPRODUCER (V6

7] FRANK ROGERS (76)
DANN HUFF (/)
MARK BRIGHT (9)
BUDDY CANNON (/1)
TONY BROWN (12)
MARK WRIGHT (76)
TOBY KEITH (5)
BYRON GALLIMORE (75
DON GEHMAN (4)
BRETT BEAVERS (3)

biz
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A deeper version of this chart
appears on biltboard biz

Hot 100 Songuwriters

Pos. SONGWRITER (141 ¢ Titkes)

TIMOTHY V. “TIMBALAND"

MOSLEY 120)

ALIAUNE “AKON” THIAM (7]

FLOYD NATHANIEL

“DANJAHANDZ" HILLS (77)

FAHEEM R. *T-PAIN” NAIM (70)

JUSTIN TIMBERLAKE ()

TOM HIGGENSON (2)

CHRIS DAUGHTRY (3)

LUKASZ GOTTWALD (5)

STACY FERGUSON (5}

TI0 TOR ERIK HERMANSEN (72

TIC MIKKEL STORLEER ERIKSEN
a2

w N
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iz Aceceer version of this chart
\3 appears on billboard.biz

Hot 100 Publishers

o PUBLISHER 1 77 77)

| EMI APRIL,ASCAP (707)
EMI BLACKWOOD,BMI (76)
WB MUSIC,ASCAP (46)
WARNER-TAMERLANE
PUBLISHING,BMI (40
FAMOUS,ASCAP (19)
UNIVERSAL MUSIC
CORPORATION,ASCAP (49)
SONGS OF UNIVERSAL,BM}

sw o

e

~

UNIVERSAL MUSIC - Z
SONGS,BMI (25)

UNIVERSAL MUSIC -
CAREERS,BMI (77)

SONY/ATV TUNES,ASCAP (50)
BYEFALL MUSIC,ASCAP (10)
VIRGINIA BEACH,ASCAP (20)
ALMO MUSIC,ASCAP (77)

TOP QUALITY.BMI (4)
DANJAHANDZ MUZIK,

SESAC (/7

SONY/ATV SONGS,BMI (76)
HEADPHONE JUNKIE
PUBLISHING, ASCAP (&)
WBM MUSIC, SESAC (75)
UNIVERSAL MUSIC - Z
TUNES,ASCAP (15)

0 NAPPYPUB MUSIC,8MI (9)
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A deeper verslon of this chart

‘biz Zppesrs on billboard biz

Hot 100 Publishing
Corporations

oS PUBLISHING CORPORATION (1 e T
EMI MUSIC (/93)
UNIVERSAL MUSIC (183)
WARNER/CHAPPELL MUSIC
109

SONY/ATY MUSIC (7/5)

BUG MUSIC (35

BYEFALL MUSIC (10
KOBALT MUSIC (77)
CHERRY LANE MUSIC (20)
DANJA HANDZ MUZIK (17)
0 WALT DISNEY MUSIC (78)

w N
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Hot R&B/Hip-Hop
Songuwriters

POs. SONGWRITER |
T FAHEEMR. “T-PAIN" NAJM (/0)
SHAFFER “NE-YO" SMITH (12)
ROBIN THICKE (2)

ALIAUNE “AKON" THIAM (10)
TIMOTHY V. “ TIMBALAND*
MOSLEY (/1)

SEAN HURLEY (1)

CLIFFORD J, HARRIS, JR. (%)
JASIEL ROBINSON (5)

TOR ERIK HERMANSEN (5)
MIKKEL STORLEER ERIKSEN 1)

PRI
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i, A deeper version of this chart
biz 75 on billboard. biz

Hot R&B/Hip-Hop
Publishers

Pos PUBLISHER (1 vt 7

EMI APRIL ASCAP (705)

EM| BLACKWOOD,BMI (69)
UNIVERSAL MUSIC
CORPORATION, ASCAP (56)
UNIVERSAL MUSIC - Z
SONGS,BMI (29}
WARNER-TAMERLANE
PUBLISHING,BMI (49)
SONGS OF UNIVERSAL,BMI
35

TOP QUALITY,BMI (5)

| LIKE EM THICKE, ASCAP (2)
WB MUSIC,ASCAP (34)
SONY/ATV TUNES. ASCAP (23)
DOSDUETTESMUSIC,ASCAP (1)
FAMOUS,ASCAP (14)

SUPER SAYIN PUBLISHING,
BMI (11

NAPPYPUB MUSIC.BMI (9)
HITCO MUSIC,BMI (75)
CHRYSALIS MUSIC,ASCAP (/7)
GRANNY MAN
PUBLISHING,BMI (9)

BYEFALL MUSIC,ASCAP (9)
YOUNG MONEY
PUBLISHING,8MI (j0)

20 JOBETE MUSIC,ASCAP (/)
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Iz A docper version of this chart
BOIZ 500005 on biliboard biz

Hot R&B/Hip-Hop
Publishing
Corporations

Pos. PUBLISHING CORPORATION (0

EMI MUSIC (7901
UNIVERSAL MUSIC (/54)
WARNER/CHAPPELL MUSIC
(728)

SONY/ATV MUSIC (64}
BUG MUSIC (26)
CHRYSALIS MUSIC (12)
SUPER SAVIN MUSIC (/1)
NAPPYPUB MUSIC (9)
CHERRY LANE MUSIC (72)
0 GRANNY MAN MUSIC (9)

w N

EA I ST IFN

Hot Country
Songuwriters

Pos. SONGWRITER (o) (harre

[@ pAvE BERG (71

2 CASEY BEATHARD (6)
3 KENNY CHESNEY (2}
4 KEITHURBAN (3)
s
6

RIVERS RUTHERFORD (8)
WILLIAMKENNETH “BIG
KENNY” ALPHIN (3}

MARY GREEN (3)

BRAD PAISLEY (/)

9 TAYLORSWIFT (3)

JASON MICHAEL CARROLL (2)

@

s

Iz A dceper version of this chart
BIZ ppears on biliboardbiz
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Hot Country
Publishers

Pos. PUBLISHER (1o Charred! T7ies)
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SONY/ATV TREE.BMI (38)

WEB MUSIC,ASCAP (/)

EMI APRILASCAP (23)

SONGS OF UNIVERSAL,BMI (20)
WARNER-TAMERLANE
PUBLISHING,BMI| (2.2)
UNIVERSAL MUSIC -
CAREERS,BMI (75)

UNIVERSAL MUSIC
CORPORATION,ASCAP (23]
NEW SEA GAYLE,ASCAP (9)
SONY/ATY CROSS
KEYS,ASCAP (2)

BIG LOVE MUSIC,BMI (3)

EMI BLACKWOOD,BMI (77}
LILE,ASCAP (5)

8UCKY AND CLYDE BMI (<)
MUSIC OF WINDSWEPT,
ASCAP (9)

JENNIFER NETTLES,ASCAP ()
BABBLE ON SONGS,BMI ()
CARNIVAL MUSIC
GROUP,SESAC (2)

HOME WITH THE
ARMADILLO,BMI (2)
ISLANDSOUL.ASCAP (2)
SONGS OF BUD DOG,ASCAP (4)

is chart

Hot Country

Publishing

Corporations

Pos PUBLISHING CORPORATION ¢

| SONY/ATV MUSIC (76)
UNIVERSAL MUSIC (62)
EMIMUSIC (51
WARNER/CHAPPELL
MUSIC (43
BUG MUSIC (24)
BIG LOVE MUSIC (3}
CURB MUSIC (/0)
CARNIVAL MUSIC (5)
CAL IV MUSIC (73)

0 WORDS & MUSIC (/2)

ISR

CoNown

Hot Latin
Songwriters

Pos. SONGWRITER (Mo Charfeet Tities)
MARCO ANTONIO SOLIS (2.
FHER OLVERA (<)
ANTHONY “ROMEO” SANTOS (4)
JOAN SEBASTIAN (4)
TOMMY TORRES (3)

JUAN LUIS GUERRA (3)
ESPINOZA PAZ (5)

PEPE SOSA (3)

ALEJANDRO SANZ (2)
HORACIO PALENCIA
CISNEROS (1)
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A deeper version of thls chart
\B appears on billboard.bi

YEAR-END DOUBLE ISSUE
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Hot Latin Publishers
Pos PUBLISHER -0 C1

SONY/ATV DISCOS,ASCAP (12)
WB MUSIC,ASCAP (21}
UNIVERSAL-MUSICA
UNICA,BMI (76,
CRISMA,ASCAP (7)

EM! APRIL,ASCAP (20)
ARPA,BMI (5)

SER-CA,BMI (6)

PREMIUM LATIN,ASCAP (%)
EMI BLACKWOOD,BM! (20)
UNIVERSAL MUSIC - MGB
SONGS,ASCAP (7)
EDIMONSA,ASCAP (6)
TULUMASCAP (4)
VENTURA,ASCAP (7}
MAFER,ASCAP (5)

TN EDICIONES,BMI (5}

LOS CANGRIS,ASCAP (4)
SIEMPRE,ASCAP ()
EDITORA ARPA MUSICAL,BMI (1)
UNIVISION,ASCAP (1)
PRIMAVERA WORLDWIDE
MUSIC.ASCAP (1)

biz :

PRy

AR SN

s

Besldsaaan =

= e
7 bitlboard.biz

Hot Latin Publishing
Corporations

Pos PUBLISHING CORPORATION (16, it/ 7t
T EMIMUSIC (62)

UNIVERSAL MUSIC (48)
SONY/ATY MUSIC (44)
WARNER/CHAPPELL

MUSIC (41)

CRISMAMUSIC /)

ARPA MUSIC (8)

EOIMONSA MUSIC (5)
PEERMUSIC (10)

TULUM MUSIC (4)

VENTURA MUSIC (1)

A e
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Top Latin Album ArtiSts se st -

RBD (3) EM! Televisa

D EMI Televisa/Virgn
VALENTIN ELIZALDE (7)
Universal Latino

~

Univision/UG

(2 Dsa
10 WISIN & YANDEL (3) Machete
N RKM. &KENY (3) Pina/

D Cintas Acuaro Universat Latino
o) Norte 12 LOPEZ () Epic/
(1) Univision/UG Sony BMG Norte
(1) BCI Lating/BC! 13 DON OMAR (2) Vi/Machete
3 MARCO ANTONID SOLIS (4) @ ViMachete/Universat
Forovisa/UG Republic/UMRG
4 VICENTE FERNANDEZ (2} 14 MARC ANTHONY (2)
Sony BMG Norte Sony BMG Norte
(1) Discos 608/Sony BMGNorte 15 ANA GABRIEL (3)
5 DADDY YANKEE (2) £/ Sony BMG Norte
Cartel/interscopa/IGA (2) Discos 605/Sony BMG Norte
& AVENTURA (2) Premitim (1) EMi Televisa
Latin/Sony BMG Norte 16 LOS TEMERARIOS (3)
7 LOSBUKIS (7) Fonowisa/UG Fonovisa/UG
8 MANA (7} Warner Latina (@) Disa
9 ALACRANES MUSICAL (7) (D AFG Sigma/Fonovisa/UG

Top Latin Albums
Pos TITLE A

CELESTIAL RED-EMI
Televisa/Virgin

K.0.B.: LIVE Aventura-Premiurm
Latin/Sony BMG Norte

EL CARTEL: THE BIG BOSS
Dadldy Yankee-E
CartelfInterscope/iGA

AMAR ES COMBATIR
Mana-Warner Latina
VENCEDOR Valentin
Elizaide-Universal Latino
HISTORIA DE UN IDOLO
Vicente Fernandez-Discos
605/Sony BMG Norte

COMO AMA UNA MUJER
Jennifer Lopez-Epic/

Sony BMG Norte

~
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8 KING OF KINGS Don Omar-
VI/Machate

9 WY RECORDS PRESENTS:
LOS VAQUEROS Various
Artrsts-WY/Machete

10 NOW LATINO 2 Various
Artists-Sony BMG Strategic
Marketing Groug/EMi
Universal/Universal Latino

1 EL CANTANTE (SOUNDTRACK)
Marc Anthony-Sony BMG Norte

12 MAS FLOW: LOS BENJAMINS
Luny Tunes & Tainy-Mas
Flow/Machate

13 RICKY MARTIN: MTV

UNPLUGGED Ricky Martin

Sony BMG Norte

LA MEJOR... COLECCION AMarco

Antonio . uG

H

17 LOS TIGRES DEL NORTE (4)
Fonovisa/UG

18 RICKY MARTIN (2)
Sony BMG Norte

19 LOS CREADOREZ DEL
PASITO DURAGUENSE DE
ALFREDO RAMIREZ (2) Disa

20 GRUPO MONTEZ DE
DURANGO (3) Disa

21 CAMILA (1) Sony BMG Norte

22 LOS TUCANES DE TiJUANA
(3) Univision/UG

23 CALLE13 (1) Sony BMG Norte
D White Lion/Sony BMG Norte

24 LUIS MIGUEL (1) Warner
Latina

25 CONJUNTO PRIMAVERA (6)
Fonovisa/UG
wu

15 TODO CAMBIO Camila-Sony
BMG Norte

16 PA’L MUNDO Wisin &
Yandeil-Machete

17 RECIO, RECIO MIS CREADOREZ
Los Creadorez Del Pasito
Duraguense De Alfredo
Ramirez-Disa/UG

18 TROZOS DE MI ALMA 2 Marco
Antonio Sois-Fonovisa/UG

19 NAVIDADES LUIS MIGUEL L u/s
Miguel-Warner Latina

20 FROM KUMBIAKINGS TO
KUMBIA ALL STARZ 4.8,
Quintanilla 1 Presents Kumbia
All Storz-EM| Televisa

21 LOBO DOMESTICADO Velentin
Elizalde-Universal Latino

22 Grupo Montez De
Durango-Disa/UG

-
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THE BAD BOY Hector £l
Father™-V/Machete

BBT Bronco /10s Bukis /Los
Temerarios-Fonovisa/UG
AHORA Y SIEMPRE A/acranc
Musical Urvision/UG

LA LLAVE DE M| CORAZON
Juan Luis Guerra Y 440-EM|
Televisa

LA REINA CANTA A MEXICO
Ana Gabriel-Sony BMG Norte
90 MILLAS Gioria Estefan
Burgundy/Sony BMG Norte
LA HISTORIA. . LO MAS CHULO
CHULO, CHULO Los
Caminantes-Sony BMG Norte
MASTERPIECE: NUESTRA
OBRA MAESTRA R KM, & Ken-
¥-Pina/Universal Latino

LA VIDA.. ES UN RATICO
Juanes-Universal Latino
EXITOS Manchy & Alexandra-)
& N/Sony BMG Norte
SENTIMIENTO /vy Queen-
Univision/UG

30 RECUERDOS Los Bukis-
Fonovisa/UG

HACIENDQ HISTORIA Xtrem:
LaCalle/UG

AMOR Andirea Bocelii-
Sugar/Venemusic/Universa
Latino

LA HISTORIA CONTINUA,..
PARTE lll Marco Antonio Sofs-
Fonovisa/UG

BACHATA # 1S Various Artlsts-
LaCalle/UG

EL TREN DE LOS MOMENTOS
Alejandiro Sanz-Warner Latina
SOLO PIENSO EN Ti Grupo
Bryndis-Disa/UG
ELINDOMABLE Christran
Castro-Unwersal Latino
MIVIDA LOCA Jenni
Rivera-Fonovisa/UG

PAPITO Migue! Bose-

‘Wwarner Latina
CONQUISTANDO CORAZONES
K-Paz De s Sierre-Disa
CROSSROADS.

CRUCE DE CAMINOS
Intocable-EMI Televisa
GREATEST HITS ALBUM
VERSIONS A £ Guintaniliz /il
Presents Kumbis Kings-

EMI Telewisa

HABLA EL CORAZON
Yuridia-Sory BMG Norte

LOS HUMILDES VS. LA MIGRA
Los Humiides Vs. La Migra-BCl
Latino/BCI

30 CORRIDOS. HISTORIAS
NORTENAS Ramon Avala Y Sus
Bravos Del Norte-Freddie
LATRAGEDIA DEL VAQUERO
Vicente Fernandez-

Sony BMG Norte

A deeper version of t
apbears on billboard.

112 | siLLBOARD

DECEMBER 22, 2007

YEAR-END DOUBLE I55UE



CLAUDIA BRANT
“Dime Quién Es” * Los Rieleros del Norte

ALACRANES MUSICAL
“Por Tu Amor”

LALO RODARTE
“Cada Vez Que Pienso En Ti”
Los Creadorez del Pasito Duranguense

BRUNNO DANZA
“Mirame” * Jenni Rivera

CESAR DANIEL SERRANO
“Es Cosa De EI” * Graciela Beltrin

ALEKS SYNTEK
“Intocable”

FONSECA
“Como Me Mira”

CLAUDIA BRANT
“No Sé Por Qué” ¢ Chayanne

ALACRANES MUSICAL
“Sin Tu Amor”

JUAN FERNANDO VELASCO
“Si Te Pierdo”

FONSECA
“Hace Tiempo”

AK-7
“El Avion de las Tres”

THE BEST
oF THE
BENST IS
RE

NATE “DANJA” HILLS &
BALE'WA MUHAMMAD
“The Way I Are” ¢ Timbaland
featuring Keri Hilson

NATE “DANJA” HILLS

“Gimme More” * Britney Spears
“Say It Right” * Nelly Furtado

“Do It” * Nelly Furtado

“Ayo Technology” * 50 Cent featuring
Justin Timberlake

JACK KNIGHT
“Let It Go” * Keyshia Cole
“Last Night” Diddy featuring Keyshia Cole

LIZ ROSE
“Teardrops on My Guitar” * Taylor Swift
“Tim McGraw” * Taylor Swift

BRIAN ITE
“WatchingXou” * Rodney Atkins



Top Latin Album
impgints

SONY BMG NORTE (4/)
FONOVISA (42)
EMITELEVISA (2))
DISA (37)

UNIVISION {4-4)
UNIVERSAL LATINO (75)
WARNER LATINA (10}
DISCOS 60S (15)

VI (6

PREMIUM LATIN ¢

PICRNE- NI

3

Top Latin

Album Labels

posLaBEL

UNIVISION MUSIC GROUP (729,
SONY BMG NORTE (58}
UNIVERSAL LATINO (43)
MACHETE (24)

WARNER LATINA (70)

[P RFSEIY

Top Latin Album
Distributors

Pos DISTRIBUTOR

! UNIVERSAL (202}
SONY BMG (71

EMM

WEA (1)
INDEPENDENTS

@

Hot Latin
Songs Artists

o ATST

MANA (4) Warner Latina

WISIN & YANDEL (2) WY¥/Machete
@ 30
(

~

() Mas Flowy/Machete

3 RKM &KEN-Y (3
Pirra/Universal Latino
(1) Sony BMG Norte

4 CONJUNTO PRIMAVERA (3)
Fonovisa

5 AVENTURA (2) Premium Latin

6 JUANLUIS GUERRA Y 440 (3)
EM1 Televisa

7 MARCO ANTONIO SOLIS (3)
Fonovisa

8 RICKY MARTIN () Sony 8MG
Norte

9 ENRIQUE IGLESIAS (2)
Interscope/Universal Latino

10 INTOCABLE (4) £/ Televisa

Hot Latin Songs

PosTITLE =

b micorazonciTe
Aventura-Premium Latin

2 BENDITATULUZ
Mana-Warner Latina

3 TURECUERDO Ricky
Martin Featuring La Mari
De Chambao ¥ Tommy
Torres-Sony BMG Norte

4 DIMELO Enrigue Ig/esias
-Interscope/
Universal Latino

S SOLA Hector El
Father"-Vl/Machete

6 BASTA YA Conjunio
Primavera-Fonovisa

7 IGUAL QUE AYER
RKM. & Ken-v-Pina/
Unwersal Latino

8 NOTE VEOQ Casa De
Leones-Warner Latina

9 PEGAO Wisin & Yandel
Featuring Los
Vaqueros-wY/Machete
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DE TI EXCLUSIVO (5

Arrolladors Bande £l
Limon-Disa/Edimonsa

SHORTY SHORTY Xtreme-La
Calle/Univision

ESE Conjunto Primavera-
Fonovisa

ATIS{PUEDO DECIRTE &/
Chapo De Sinaloa-Disa

MIL HERIDAS
uisifios-Musart/Balboa

SINOS QUEDARA POCO

TIEMPO Chayanne-5ony BMG
Narte

PAM PAM Wisin & Yapole/-

Machete

POR AMARTE AS! Alacranes

Musical-Univision

TODO CAMBIO Camila-Sony
BMG Norte

ANTES DE QUE TE VAYAS
Marco Antonio Sols-Fonovisa

ESO Y MAS Joan Sebastian-
Musart/Balboa

QJALA Marco Antonio

Solis-Fonovisa

LAGRIMAS DEL CORAZON

Grupe Montez De Durango-Disa

DIME QUIEN ES (05 Rieferos Del

Norte-Fanoviss

ELLA ME LEVANTO Dadldy
Yankee-E| Cartel/Interscope

IMPACTO Daddly vankee

Featuring Fergie-El Cartel/

Interscope

Hot Latin
Songs Imprints
o PRI

SONY BMG NORTE (44)
EMI TELEVISA {33)
FONOVISA (19)

DISA (20)

WARNER LATINA (/3)

o Tk

#

AW

Hot Latin

Songs Labels

Pos. LABEL (0
SONY BMG NORTE (50)

2 UNIVERSAL LATINO (28)

3 EMITELEVISA (34)

4 FONOVISA (20)

S MACHETE (2

6 UNIVISION (28)

7 WARNER LATINA ()

8 DISA (8

9 EDIMONSA (72)

10 BALBOA (%)

Hot Latin Producers
s PROBAICER (o v

TOMMY TORRES (4}
2 JESUSGUILLEN (3)
3 FHER OLVERA (<)
4 JUANLUIS GUERRA
SEBASTIAN KRYS (8)
MARCO ANTONIO SOLIS (33
ARMANDO AVILA ()
LOS MAGNIFICOS (2
ERNESTO PEREZ ()
0 AUREO BAQUEIRO {4}

© e N0

Top Latin Pop
Album Artists
Pos AT (0
RBD (2) EM/ Televisa
(D EMI Telewsa/Virgin
2 MARCO ANTONIO SOLIS (4)
Fonowisa UG
3 MANA (D
Warner Latina
4 JENNIFERLOPEZ
(D) Epic/Sony BMG
Norte
S RICKY MARTIN (2)
Sony BMG Norte
6 CAMILA (D) Sony
BMG Norte
7 LUISMIGUEL (7
Warner Latina
B JUANES (1)
Universal Latino
9 ANDREA
BOCELLI (7}
SugarVenemusic/
Universal Latino
»
Universal L atino
10 KUMBIA
ALL STARZ
) EMI Televisa

ENRIQUE
IGLESIAS

Top Latin Pop Albums

¥ CELESTIAL REO-EMI

Televisa/Virgin

AMAR ES COMBATIR Mana-

Warner Latina

COMO AMA UNAMUJER

Jennifer Lopez-Epic/

Sony BMG Norte

NOW LATINO 2 Various

Artists-Sony BMG Strategic

Marketing Group/

EMI/Universal/Universal Lating

RICKY MARTIN: MTV

UNPLUGGED Ricky Martin-Sony

BMG Norte

LA MEJOR... COLECCION Mart

Antonio Solis-Fonovisa/UG

TODO CAMBIO Carmila-50ny

BMG Norte

TROZOS DE Ml ALMA 2 Marc

Antonio Sofis-Fonovisa/UG

NAVIDADES LUIS MIGUEL /s

Miguel-Warner Latina

10 FROM KUMBIA KINGS TO
KUMBIA ALL STARZ A2
Quintanifia i1 Presents Kumbia
All Starz-EMI Televisa

biz ;,
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Tog Latin Pop
Album Imprints
Pos PRI
SONY BMG NORTE (24)
EMITELEVISA (7)
WARNER LATINA (5)
FONOVISA (4)

EPIC (3)

Tty

[EIF SIS

Top Latin Pop
Album Labels

Pos LaseL v .

» SONY BMG NORTE (36)
‘WARNER LATINA (5)
VIRGIN (1)

UNIVISION MUSIC GROUP (%)
UNIVERSAL LATINO (77)

@R W

Hot Latin Pop
Songs Artists

Pos ARTIT .

MANA (4) Warner Latina

LA SA ESTACION (<)

Sony BMG Narte

RICKY MARTIN (5) Sony 611G

N

w

CHAYANNE (3) Sony BMG Norte
REIK (3) Sony BMG Norte
ENRIGUE IGLESIAS (2
Interscop ta
CAMILA (3) Sony MG Norte
SIN BANDERA (7

Sony BMG Norte

JUAN LUIS GUERRA Y 440 (-
EM} Televisa

DAVID BISBAL (3) Vale,
Unpersal Lating

O Universal Latino

@@ s

@~

©

3
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Hot Latin Pop
Songs
e
¥ MEMUERO.a54
Estacion-Sony BMG Norte
BENDITA TU LUZ
Mana-Warner Latina
SINOS QUEDARA POCO
TIEMPO Chayanne-Sony
BM& Norte
TU RECUERDOQ Ficky Martin
Featuring La Mart De
Chambao ¥ Tommy
Torres-Sony BMG Norte
DIMELO Ennique [glesias-
nterscope/Universal Latino
TCDO CAMBIO
Camifa-Sony BMG Norte
$1 TUNO ESTAS Sin
Bandera-Sony BMG Norte
TE VOY A PERDER
Alesandro Fernandez-
Sony BMG Norte
INVIERNQ Feik-Sony BMG
Norte
OJALAPUDIERA
BORRARTE Mana-
‘Warner Latina
MANDA UNA SENAL
Meana-Warner Latina |
COMO YO NADIE TE HA
AMADO Yuridic-
‘Sony BMG Norte
ME DUELE AMARTE
Reik-Sony BMG Norte
TE LC AGRADEZCO, PERO
NO Alesandra Sanz
Featuring Shakira-Warner
Latina
PEGATE Rjcky Martin-
Sony BMG Norte

o Adeeper version
_b|z of this chart appears.

on Billboard ot
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Hot Latin Pop

Songs Imprints

fos RN Crorte T
SONY BMG NORTE (43}

2 EMITELEVISA (51

3 WARNER LATINA (79)

4 UNIVERSAL LATINO (77

S UNIVISION (71)

Hot Latin Pop
Songs Labels

Pos LABEL (e e T

[l SONYBMG NORTE (50)
UNIVERSAL LATINO (25)
EMI TELEVISA (32)
WARNER LATINA (21)
UNIVISION (755

PR

Top Regional Mexican
Album Artists
o ARTIST (4t
| VALENTIN ELIZALDE (4}
Universal Latino
(1) Venemusic/Sony BMG Norte

ot/

3

~

& w

@

@

~

©

LA 5A ESTACIQ

(1) Cintas Acuano

) Unnvision/UG

VICENTE FERNANDEZ (2) Sony
BMG Norte

() Drscos 605/Sony BMG Norte
LOS BUKIS (7) Fonovisa/UG
ALACRANES MUSICAL (6)
Univision/UG

D Dise

GRUPO MONTEZ DE
DURANGO (3) Disa

LOS TEMERARIOS (3)
Fonovisa/UG

(2) Disa

() AFG Sigma/Fonovisa/UG

LOS TIGRES DEL NORTE ()
Fonovisa/UG

LOS CREADOREZ DEL PASITO
DURAGUENSE DE ALFREDO
RAMIREZ (2} Disa

LOS TUCANES DE TLIUANA (3)
Univision/UG

ANA GABRIEL (1) Sony BMG
Norte

Top Regional

Mexican Albums

Pos. TITLE Artist - Imipninty/Labe!

HISTORIA DE UN IDOLO

Vicente Fernandez-Discos

605/Sony BMG Norte

VENCEDOR Va/entin

Elizalde-Universal Latino

RECIO, RECIO MiS

CREADOREZ (05 Creadiorez Dél

pPasito Duraguense De Alfreda

Ramirez-Disa/UG

AGARRESE! G5rpo Montez De

Dutango-Disa/UG

S LOBODOMESTICADO Volentin
Eizaide-Universal Latino

6 AHORA Y SIEMPRE Alacranes

Musical-Univision/UG

LA REINA CANTA A MEXICO

Ana Gabriel-Sony BMG Norte

BBT Bronco./Los Bukis / Los

Tameraros-Fonovisa/UG

LA HISTORIA... LO MAS CHULO,

CHULO, CHULO Los

Caminantes-Sony BMG Norte

~

“

IS

~

©

©

10 EL INDOMABLE Christian
Castro-Universal Latino

A deeper version of this chart
appears on billboard.biz

biz

Top Regional Mexican
Album Imprints
Pos.MPRINT {ex Charted Tities)

DISA (24)

FONOVISA (27)

UNIVERSAL LATINO (6)

SONY BMG NORTE (9)
UNIVISION (20)

o os Wi

Top Regional Mexican
Album Labels

o LABEL (1 i )

I UNIVISION MUSIC GROUP (7))
SONY BMG NORTE (72)
UNIVERSAL LATINO {78
FREDDIE (5

EMI TELEVISA (60

0 s

Hot Regional Mexican
Songs Artists

Pos. ARTIST (Va Charted! Titkess) imonnt/Label

¥ CONJUNTO PRIMAVERA ()
EL CHAPO DE SINALOA (2)
Disa

INTOCABLE (3) £/ Televisa
LOS RIELEROS DEL NORTE
Fonovisa

JOAN SEBASTIAN (3)
Musart/Baibos

ALEGRES DE LA SIERRA (%)
EdimayViva

LOS TIGRES DEL NORTE (4)
Fonovisa

ALACRANES MUSICAL (3)
Unwvision

GRUPO MONTEZ DE
DURANGO (3) Discz

LA ARROLLADORA BANDA EL
LIMON (4) Disa/Ecimonsa

~

» oo

@«

£y

~

®

©

3

Hot Regional
Mexican Songs
Pos TMLE At ronntLotel

m DIME QUIEN ES [os Rreferos Del
Norte-Fonovisa

MIL HERIDAS Cuisifios—
Musart/Balboa

DE TIEXCLUSIVO L Arrolladora
Banda £/ Limon-Disa/Edimonsa
POR AMARTE AS| Alacranes
Musical-Univision

LA NOCHE PERFECTA £/ Chapo
De Sinaloa~Disa

ESE Conjunto Primavera-
Fenovisa

BASTA YA Conjuntc
Priravera-Fonovisa
ATISIPUEDO DECIRTE £/ Chapo
De Sinaloa-Disa

CADA VEZ QUE PIENSOENTI
Los Ereadorez Del Pasito
Duraguense De Alfredo
Ramirez-Disa/Edimonsa

ESO Y MAS Joan
Sebastian-Musart/Balboa

11 DAME UN BESO infocable-EMt
Televisa

LAGRIMAS DEL CORAZON
Grupo Montez De Durango-Disa
13 DE RODILLASTE PIDO A/egres
De La Sierra-Edimal/ Viva.

CHUY Y MAURICIO &/ Fotro De.
Sinsica-Machete

Y SIVOLVIERA A NACER Alegres
De La Sierra-

~

™
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@

>

~

©
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s
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@

Edmal/Viva
by Adocper version of his char
) appears on bitlboard.biz

Hot Regional Mexican
Songs Imprints

Pos, IMPRINT (N Criad Tites)

DISA (38)

FONOVISA (31}

UNIVISION (2D

MUSART (7)

EMITELEVISA (10)

PSRN
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of audience handpicked
programming.

®  TUNE IN ALL WEEK TO SEE WHAT OUR VIEWERS PICKED FOR THEIR BEST OF 2007

® MUN2 MOMENTS AND THE ARTISTS THAT GOT THE BLEEPIN® BEST OF 2007 VOTE.
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At WEE}

o

DEC.24-DEG.31
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Hot Regional Mexican
Songs Labels
e

FONOVISA (31)

UNIVISION ¢31)

DISA (21}

EDIMONSA (77)

BALBOA (/)

EIFNEIN

Top Tropical

Album Artists

Pos. ARTIST (N Crriec

T AVENTURA (2) Premium
Latin/Sony BMG Norte

MARC ANTHONY (2)

Sony BMG Norte

MONCHY & ALEXANDRA (2} /
& N/Sony BMG Norte

JUAN LUIS GUERRA Y 440 (7)
EM) Televisa

GLORIA ESTEFAN (1)
Burgundy/Sony BNG Norte
XTREME (2) La Calie/UG
HECTOR LAVOE (2) Fara/
Emusica/Unersal Latino

) Farma/Emusica

EL GRAN COMBO DE PUERTO
RICO (2) Discos 605/Sory BMG
Norte

TITO NIEVES (7 Lo Calle/UG

10 OLGA TANON (1) Untvision/ UG

~

w

IS
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®

3 e

Top Tropical Albums
Pos TTLE et v

Bl K.O.B.: LIVE Aveniura-Premium
Latin/Sony BMG Norte

EL CANTANTE (SOUNDTRACK)
Marc Anthony-Sery BMG Norte
LA LLAVE DE M CORAZON
Juan Luis Guerra Y 440-EM
Televisa

90 MILLAS Gioria Estefan-
Burgundy/Sony BMG Norte

~

IS

@

HACIENDO HISTORIA
Xtreme-La Calle/UG

EXITOS Monchy & Alexandra-
&N/Sany BMG Norte
BACHATA #15 Various
Artists-La Calle/UG

SIGO SIENDO YO Marc
Anthony-Sony BMG Norte
ARROZ CON HABICHUELA £/
Gran Combo De Puerto
Rico-Diseos 605/Sony BMG
Norte

CANCIONES CLASICAS DE
MARCO ANTONIO SOLIS 7ito
Nisves-la Calle/UG

@

~

®

°

3

biz e
Top Tropical
Album Imprints
Pos MPRINT (15 vt T3

¥ PREMIUM LATIN (2)
SONY BMG NORTE (9)
LA CALLE (70
JEN GO
EMITELEVISA (4)

"R

GLORIA ESTEFAN /|

Top Tropical
Album Labels

PosLABEL (/v Crartedd /irk

[ SONY BMG NORTE (30)

2 UNIVISION MUSIC GROUP (12)
3 EMITELEVISA (4

4 UNIVERSAL LATING (72)

5 MACHETE (5)

Hot Tropical

Songs Artists

Pos. ARTIST (o Chirtec ey impri Lot

§ AVENTURA (2 Premium Latin

2 MARC ANTHONY (3) Sony BMG
Norte

3 JUAN LUIS GUERRA Y 440 (3)
EM Televisa

4 WISIN & YANDEL () Wy/
Machete
() Machete
(1) CFEE/Urban Box Office

£y

©

3

~
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@

@

~

©

©

) Mas Flow/Macheate
() Ei Cartel/ViyMachete
EL GRAN COMBO DE PUERTO

o

RICO (3) Diseps 605/Sony BMG

@) Sony BMG Norte
DON OMAR (3) Vi/Machete
(1) CMG/SRC/ Universal Motown
(1) Sony BMG Norte

) Allstar/Machete

{1 Machete

Wicg
(D WiyMachete

TITONIEVES (2) SGZ/La
Calle/Urnvision

8 RKM.&KEN-Y (1} Pina/
Universal Latino

(1) Sony BMG Norte

DADDY YANKEE (3) &/
Cartey/interscope

D EM! Televisa

(1) Mas Flow/Machete

(1) £l CartelfViy/Machete
VICTOR MANUELLE () Sory
BMG Norte

) La Calle/Univision

<

Hot T_ropical Songs

Pos, TTLEAvtist imexnt/Laber

¥ MICORAZONCITO
Aventura-Premium Latin

QUE PRECIO TIENEEL CIELO
Marc Anthony-Sony BMG Norte
MAS QUE TU AMIGO Tito
Nieves-$GZ/ta Calle/Unvision
IGUAL GUE AYER 2 KM & Ken-
¥-Pina/Unwversal Latino

ENEL AMOR Joe Veras—
MP/IVN/I&N

MIGENTE Marc Anchony-Sony
BMG Norte

LOS INFIELES Aventura
Premium Latin

DIME QUE FALTO Facarias
Ferreira-MP/IVN/S &N

LA LLAVE DE MI CORAZON
Juan Luis Guerra Y 440-EMI
Televisa

0 NO VUELVO CONTIGO Frankie
Negron-1.a Calle/Unwviston
PEGAO Wisin & Yande!
Featuring Los Vaqueros-
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WY/Machete
SHORTY SHORTY Xtreme-La
Calle/Univision

13 NO TE VEO Casa e
Leones-Warner Latina

SOLA Hector £l Father"-
VI/Machete

15 NO LLORES Glora Estefan-
Burgundy/Sony BME Norte

i

=

Ipiz A deeper ver
MONZ ppears on billboard.biz

Hot Tropical Songs
Imprints

Pos IMPRINT (16 (1

1 SONY BMG NORTE (25)
EMITELEVISA (75)

LA CALLE (75)

PREMIUM LATIN (2)
UNIVERSAL LATING (76)

RSP

Hot Tropical Songs
Labels

Pos LABEL (Vo Chrted Ttes)

L1 SONY BMG NORTE (45

2 MACHETE (28)
UNIVERSAL LATINO (25
UNIVISION (24)

EMI TELEVISA (76)

@ s e

Top Latin Rhythm
Album Artists

Pz ARTIST /0 01
DADDY YANKEE (2) £/
Cartel/Interscope

RK.M. & KEN-Y (%) Pins,
universalLatino

DON OMAR (2) Vi/Machete
(1) Vi/Machete/Universal
Republic/UMRG

WISIN & YANDEL (3) Machete
@) WyMachete

CALLE 13 (1} White Lion/Sony
BMG Norte

(1) Sony BMG Norte

N

IS

@

AVENTURA

YEAR-END DOUBLE ISSUE



6 HECTOR “EL FATHER" (3)
Vi/Machete

VY QUEEN (1) Univision/UG
LUNY TUNES (2) Mas
Flow/Machete

Universal Latina

(D Sary BMG Norte

) EMI Televisa

AVENTURA (2) Premium Latin
DONOMAR (7} Vi/Machete

™

TAINY (1) Mas
ZION (1) Baby/CMG/SRC/
Unversal Motown/UMRG

Top Latin

Rhythm Albums

P TLE 5

B EL CARTEL: THE BIG BOSS
Daddly ankee-El
Cartel/Interscope/IGA

2 KING OF KINGS D071

Omar-Vi/Machete

WY RECORDS PRESENTS. LOS

VAQUEROS Various Artists-

WY/Machete

MAS FLOW: LOS

BENJAMINS Luny Tunes &

Tairy-Mas Flow/Macheta

PA'L MUNDQ Wisin & Yande/-

Machete

& THE BAD BOY jector 2/

Father™-V1/Machete

MASTERPIECE: NUESTRA

OBRA MAESTRA R.KM. & Ken

Y=Pina/Universal Latino

SENTIMIENTO rvy Gueen

Univision/ UG

CALLE 13 Calle 13-White

Lion/Sony BMG Norte

RESIDENTE O VISITANTE Calie

Norte

~

©

3

13-Sony BMG

biz

nbillboard.biz

Tog Latin Rhythm
Album Imprints

o IMPRINT (. o s

VI 10D
MACHETE (¢,
PINA (3)
WY (3.

EL CARTEL (3)

Top Latin Rhythm
Album Labels

Pos LageL

MACHETE (24)

INTERSCOPE GEFFEN A&M (2}
UNIVERSAL LATINO (5)
UNIVISION MUSIC GROUP (9)
SONY BMG NORTE (4)

n e e N

Hot Latin Rhythm

Songs Artists

o saTT o

I WISIN & YANDEL (3} W/
cte

(2) Machete
(1) CFEE/Urban Box Office.
(1Y Roc-La-Famifia/Machete/Def
Jam/ADIMG
(D vi/Machete
(1) Mas Flow/Machete

2 R.K.M.&KEN-Y (5) Pina

,

m
D JSggiridAtiantic
() Sony BMG Norte
(D Machet
@ Wy/Machete
5 HECTOR“EL FATHER” (%)
ViMachete
(1) Roc-La-Familia/Machete/Def

(1) Mas Flow/Machete

ZION (3) Baby/CMG/SRC/
Universal Motown

¢l

1) Mas Flow/Venemusic

() Mas Flow/Machete

AKON (4) Konvict/
Upfront/SRC/Universal Motown
(D Baby/CMG/SRC/ Universal
Motown

a3 Konvict/Napoy
Boy/ive/Zomba

i} Full Surface/Interscope

@ interscope
8 DADDY YANKEE (2) £/
Cartel/interscope

(D EM| Televisa

(1 Mas Flow/Machete
TITO “EL BAMBINO” (6) £M/

TOBY LOVE (3) Sony BMG Norte

o

-

©

3

Hot Latin
Rhythm Songs

# SOLA Hector &l

Father'-I/Machete

IGUAL QUE AYER 2K M & Ken-

y-Pina/Universal Lat

PEGAO Wisin & Yande!

Featuring Los

Vaqueros-WY/Machete

PAM PAM Wisin & Yandlei-

Machete

i CORAZONCITO

Aventura-Premium Latin

6 DIME (TELL ME) Pitbul/

Featuring Frankie J & Ken-

y-Famous Artists/TVT

NOTE VEO Casa De

Leones-Warner Latina

8 SHORTY SHORTY Xtreme-La
Calle/Univision

9 LOS INFIELES Aventura

Premium Latin

SIENTE EL BOOM 7720 ‘&

Bambino” Featurng Randy-|

Televisa

IMPACTO Daddy Yankee

Featuring Fergre-Et

Cartel/Interscope

ME MATAS R KM & Ken-Y-

Pina/Universal Latino

LLORARAS R./M. & Ken-Y-

Pina/Universal Latino

1 WANNA LOVE YOU 4kon

Featuring Snoop Dogg-

Konviet/Upfront/SRC/

Universal Motown

»

w

IS

w

~

3

=

@

H

15 DON'T CRY Toby Love-Sony
BMG Norte

biz }

per version of this char

biliboard biz

Hot Latin Rhythm
Songs Imprints
s, MPRINT

vI(5)

SONY BMG NORTE (79}
PINA (6)

EMITELEVISA (/2)

WY ()

IFNE*IY

Hot Latin Rhythm
P%gggs Labels

¥ MACHETE (38)
UNIVERSAL LATINO (7&)
3 SONY BMG NORTE (25)

4 UNIVERSAL MOTOWN (9)
5 UNIVISION (77

~

Hot Dance Club
Play Artists

Pos. ARTIST (o, Crirte T romi/Labi.
& NELLY FURTADO ()
Mosley/Geffen

RIHANNA (<) SR/ Def Jam/
1DIMG

BEYONCE (2) Music World/

~

“

Columbia
@) Colurnbra
4 HILARY DUFF (3) Hollywood
5 JODY WATLEY (2
Avitorie/Peace Bisquit
6 BOBSINCLAR (3) v/

biz

JENNIFER LOPEZ (2) Epi

(1) Epic/Sony BMG Norte

THE KILLERS (2} /s/anc/ 10UME
JUSTIN TIMBERLAKE £4)
Jive/Zomba

GWEN STEFANI (2) Interscope

n biltboard.biz

H.oi Dance Club
Play Tracks

POS.TITLE A7t o /Ll

»

“

&

«

S

~

@

©

3

5

@

H

INEED SOMEONE Raloh
Faleon-Nervous

ROCK THIS PARTY
(EVERYBODY DANCE NOW)
Bab Sinclar Featuring Big Al &
Dotlarman-Yellow/Silver
Label/Tommy Boy

SAY IT RIGHT Nelly Furtado
Mosley/Geffen

RUNAWAY Jamiroguai-Columbla
MINIMAL Pet Shap Boys-Rhino
DON'T STOP THE MUSIC
Rihanna-SRP/Daf Jam/IDJMG
YOU'RE THE ONE Ono-Mind
Train/Astralwerks

CHANGE Kimberley Locke-Curby

DISCOTECH Young Love
Isfand/IDUMG

MAKE (T LAST Dave Aude
Featuring Jessica
Sutta-Audacious

RISE Samantha James-OM
READ MY MIND 7he
Killers-isiand/IDJMG
ROLLERCOASTER E7ika
Jayne-RM Records
BEAUTIFUL LIAR Bayonce &
Shakira-Music World/Columbia
I WANT YOUR LOVE Jodly

w fPeace Bisguit

Label/Tommy Boy

41N THE MORNING Gwen

S

&

8

B
1

14

N
B

»
o

B
4

»
L

HECTOR ‘EL FATHER'

Stefani-Interscope

WE RIDE Rihanna SR
sarm/

PMNOT FEATURING YOU 7aylor

Dayne-Silver Label/ Tommy Boy

BORDERLINE Jodly W/
Avitone/Peace Bisat

LOVE VIBRATIONS 5

Tucker-B Star/Music F

LOVE TODAY MiKA
asablanca/Univers: ol

SOUND OF FREEDOM 5o

Sinciar

Label/Tommy Boy

Yellow/Sitver

U SPIN ME inaya Day-Silver
Label/Tommy Boy
ANGELICUS Delerium Featuring
sabel Bayrakdarian-Nettwerk

RAPTURE 2007 jio-Made

Hot Dance Club
Play Imprints

Pos. IMPRINT 70 Charioe)

o ND AW

3

SILVER LABEL
ISLAND (70}
MUSIC WORLD (4)
EPIC (5)

MOSLEY (5)
NERVOUS (3)

DEF JAM (6)
CURB (5
INTERSCOPE (3)
COLUMBIA (3)

Hot Dance Clut;
Play Labels

Pos. LABEL

IS

ISLAND DEF JAM MUSIC
GROUP (76)

TOMMY BOY (72)
COLUMBIA (70}
INTERSCOPE (7.3}
MUS{C PLANT (7))

YEAR-END DOUBLE ISSUE
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Hot Dance

Airplay Artists

[P ——
JUSTIN TIMBERLAKE ()

~

NELLY FURTADO (3)

105ley/ G
RIHANNA (2) SRR/Def
Jam/1D.
HILARY DUFF (2) Hollywood
PINK (2) LaFace/Zaomba
SEPTEMBER (2) Robbins
DAVID GUETTA (2) Ferfecto/
uttra
(1) Ministry OF Sounc/E™** Me fm
Farmou:
8 THE KILLERS (2) island/IDJMG
9 KASKADE (3) Ulira
10 EDUN (1) Robbins

“

Nauw s

120

BILLBOARD

Hot Dance Airplay

Pos, TTLE Aty Impanit/L el

1 UMBRELLA Rihanna Featuring
Jay-2-SRP/Def Jam/IDIMG
U+ URHAND Pink
LaFace/Zomba
SAY ITRIGHT Nelly Furtado-
Mosley/Geffen
CRY FOR YOU September-
Robbins
PUT 'EM UP Edlun-Robbins
THE WORLD IS MINE Davic/
Guetta Featuring JD Davis-
Perfecto/Ultra
MY LOVE Justin Tinberlake
Featuring T/-Jive/Zomba
MAKES ME WONDER Maroon
5-A&M/Octone/Interscope
BY MY SIDE Flanders-Ultra

~

“

IS

“«

@

~

©

DECEMBER 22, 2007

STRANGER Hilfary DUff-

Hollywood

DON'T STOP THE MUSIC

Rihanna-SRP/Def Jam/iDIMG

FEELS LIKE HOME Meck

Featuring Dino-Yoshitoshi/Deep

Dish

WHAT GOES AROUND...COMES

AROUND ustin Timberlake-

Jive/Zomnba

HERE (IN YOUR ARMS)
goodbye-Drive-

thru/Sanctuary/RED

WITH LOVE Hilary Duff-

Hoilywood

LOVE IS GONE David Guetta

Featuring Chris Willis-

Perfecto/Ultra

PROPER EDUCATION Eric

Prydz Vs. Flayo-

Data/Positiva/Ministry Of
Sound/Ultra

18 LOVESTONED Justin
Timberiake-Jive/Zomba

19 WHITE LIES Paul Van Dyk
Featurng.Jessica Sutta-Mute

20 READ MY MiND The
Killers-Island/IDJMG

21 CAN'T TAKE IT Lo/a-Sobe

VOLUME 1 Depeche Made-
Sire/Mute/Reprise/Warner Bros.
KALA M. A -%L/Interscape/IGA
FOREVER DISCO 7he
Countdown Singers-Madacy
special Products/Madacy
CONFESSIONS ON A DANCE
FLOOR Madonna-Warner Bros.
SOUND OF SILVER LCD

e

~

o

22 JUMpP Bros.

23 THE WAY | ARE 7imbaland
Featuring Keri Hilson-
Mosley/Blackground/Interscope

24 REHAB Amy Winehouse-
Universal Republic

25 FEEL TOGETHER Een MacKiin
Featuring Tiger Lify-Nervous

Hot Dance

Airplay Imprints

Pos MPRIN (16 e )

W ROBBINS (77)

2 ULTRA (75

3 JIVE(5)

4 NERVOUS (7)

5 MOSLEY (<)

Hot Dance

Airplay Labels

o L o s ke

1 ULTRA (23)

2 ROBBINS (71)

3 ZOMBA (8)

4 ISLAND DEF JAM MUSIC.
GROUP (9)

5 INTERSCOPE (70}

Top Electronic Album
Artists

Pros. ARTIST (1o Charted Tk imort el
GNARLS BARKLEY (7>
Downtawn/Atiantic

IMOGEN HEAP (1) RCA Wctor
BJORK (1) Elektra/Atiantic/AG
DEPECHE MODE (1) Sire/
Mute/Repnse/Warner £ros,

(1) Sire/Reprise/Wamer Bros,
M.LA. (1) XL/Interscope/iGA
TIESTO ) Magic Muzik/Ultra
(D Black Hole/Nettwerk

(13 Song Birc/Blacik Hole

THE COUNTDOWN SINGERS (/)
Madacy Spectal Products/
Madacy

MADONNA (7) Warner Bros.
LCD SOUNDSYSTEM (1)
DFA/Capitol

THE GOOD, THE BAD & THE
QUEEN (1) Pariophone/Virgin

aowN

L

~

©

3

Top Electronic
Albums

Pos. TITLE Artst-mpnrt/Labet

ST. ELSEWHERE Gnarls
Barkley-Downtown/Atlantic
SPEAK FOR YOURSELF /mogen
Heap-RCA Victer

VOLTA Bjork
Elektra/Atlantic/AG

THE BEST OF DEPECHE MODE:

2

«

a

DFA/Capito
THE GOOD, THE BAD & THE
QUEEN The Good, The Bad &
The Queen-Parlophone/Virgin
ELEMENTS OF LIFE
Tiesto-Magic Muzik/Ultra
DEMON DAYS Gorillaz-
Parlophone/Virgn
ULTRA.DANCE 08 The Riidler &
Trevor Simpson-Uitra
CEXCELLS Blagk Audio-Tiny
Evil/interscope/IGA
TA-DAH Scissor Sisters-
Universal Motown/UMRG
POCKET SYMPHONY Arr-
Aircheology/Astralwarks
FOREVER FREESTYLE Various
Artists-Razor & Tie
A POSTERIORI Enigima-Virgin
EVERYTIME WE TOUCH
Cascatia-Robbins
WE ARE THE NIGHT 7he
Chemical Brothers-Freestyle
Dust/Astralwerks
20 SHE WANTS REVENGE She
Wants Revenge-PerfectKiss/
Flawless/Geffer/IGA
THRIVEMIXO3 0. Skribble / Vi
Latino-ThriveDance/ Thrive
ULTRAWEEKEND 3 Johnny
Budz & Cato K-Ultra
THRIVEMIX PRESENTS: DANCE
ANTHEMS Johnny Vicious-
ThriveDance/Thrive
24 CROSS Justice-Ed Banger/
Because/Vice
25 IN BETWEEN Paul Van Dy
Mute

©

3

5

&

S

@

3

e

3

1]

N
B

N
&

Top Electronic Album
Imprints

Pos MPRINT (N e )
DOWNTOWN (1)

ULTRA (743

PARLOPHONE (2}

RCA VICTOR (7)

MUTE (7)

MADACY SPECIAL PRODUCTS
(&)

THRIVEDANCE (7}
INTERSCOPE (3)

'WARNER BROS. (7)

DFA (1)

ENRL RPN

oo

Tog Electronic Album
Labels

Pos. LABEL (v Charter? Tities)

[T ATLANTIC (2

ULTRA (76)

VIRGIN (6)

WARNER BROS. (5)
INTERSCOPE GEFFEN A&M (4)

Ay

YEAR-END DOUBLE ISSUE



Top Electronic Album

Distributors cviG um Imprints
Pos DISTRIBUTOR (o Charec es) 7 FIVE SCORE AND SEVEN Pos.IMPRINT (e Crsrtec T
INDEPENDENTS (87 YEARS AGO Relient K- | WORD-CURB (23)
2 EMM(7) Gotea/Capitol/EMI CMG 2 REUNION (7))
3 WEA () 8 THREE WOODEN CROSSES 3 ESSENTIAL(9)
4 UNIVERSAL (74) Various Artrsts-Word-Curb 4 SPARROW (79)
5 SONY BMG (&) 9 NOTHING LEFT TO LOSE pMat S TOOTH& NAIL (19)
Kearney-Aware/Columbia/inbop/ 6 INQ (16)
o EMICMG 7 INPOP(7)
T°p, Christian Album 10 BEYOND MEASURE Jerermy 8 PROVIDENT-INTEGRITY (4)
Artists Camp-BEC/EMICMG 9 FOREFRONT ()
Pos ARTIST (o Charer T STAND Michael W. Smith- 10 BEACH STREET (4)
CASTING CROWNS (3) Beach Reunion/Provident-Integrity
Street/Reunson/ Provident- 12 COMATOSE Skiiet- s
Integrity Ardent/SRE/Lava/Provident- Top Christian
2 ALAN JACKSON (1) ACR/Arista Integrity Album Labels
Nashuille/Provident-integrity 13 OHIGRAVITY Switchoot— Pos LABEL (1o Charect Tes)
3 THIRD DAY (4) Essential/ Sparrow/Columbia/EMI CMG | PROVIDENT-INTEGRITY (84)
Provident-integrity 14 COMING UP TO BREATHE 2 EMICHRISIAN MUSIC GROUP
4 FLYLEAF (D A&M/Octone/IGA Mercytie-INO/Provident- ©D
5 TOBYMAC (J) ForeFront/EM Integrity 3 WORD-CURB (50)
MG 15 LIFESONG Casting Crowns- 4 INTERSCOPE GEFFEN A&M (1)
6 CHRIS TOMLIN (1) Sixsteps/ Beach Street/Reunion/ 5 MORMON TABERNACLE CHOIR
Sparrow/EMI CMG Provident-Integrity @
7 RELIENTK(2) 16 SOUTHERN WEATHER 7he —
Gotee/Captol/EMI CMG Almost -Tooth & Nail/EMI CMG =
8 KIRK FRA’;KLIN @ Fovo 17 GO Newsboys-Inpop/EMI CMG Tc_)p (:'hnstlan Album
Soul/Gospo Centric/Provident- 18 HERO Kirk Frankiin-Fo Yo Distributors
Integrity Soul/Gospo Centric/Provident Pos. DISTRIBUTOR (o, Crirtec! Tites)
9 MICHAEL W. SMITH () ntegrity 17 SONY BMG (79)
Reunion/Provident-integrity 19 BROKEN & BEAUTIFUL Mark 2 EMM(95)
10 MAT KEARNEY (1) Schultz-Word-Curb 3 WEA (50)
Aware/C 20 CITIES Anberiin-Tooth & 4 INDEPENDENTS (20)
MG Nail/EMI CMG 5 UNIVERSAL (3)
21 SONGS FROM THE STORM, . -
WEs—— VOLUME | kirk Frankin-Fo Yo
Top Christian Albums  Soi/sewacenvicpoier:  10P GOspel
- " Integrity Album Artists
WOW HITS 2007 Various 22 WHEREVER YOU ARE 7hird! Pos, ARTIST | > Gt Ttk imirets
Artists-Word-Curb/Provident Day-Essential/Provident- 1 KIRK FRANKLIN (2) Fo Yo
Integrity/EMI CMG Integrity Soul/Gospo Centrc/Zomba
2 PRECIOUS MEMORIES A/an 23 CHRONOLOGY: VOLUMEONE: 2 JUANITABYNUM (2) Flow
Jackson-ACR/Arista 1996-2000 Third Day- ) Flovy/Maranathal
Nashville/Provident-Integrity Essential/Provident-Integrity 3 PATTILABELLE (1)
3 FLYLEAF Flyleaf- 24 CHRISTMAS O Third U
ABM/Octéne/IGA Day-Essential/Provident- 4 MARYMARY (2) My Block/
4 THE ALTAR AND THE DOOR Integrity Calumbia/Sony Music
Casting Crowns-Beach 25 END OF SILENCE Red- 5 ISRAEL & NEW BREED (2)
Street/Reunion/Provident- Essential/Provident-Integrity integrity/Colurnbia/Sony Music
Integrity W integrity/Epic/Sony Music
5 (PORTABLE SOUNDS) fop A decperversionof thischart  §  FRED HAMMOND (1)
tobyMac-ForeFront/EMI CMG Biz e Verity/Zomba

SEE THE MORNING Chris
Tomiin-Sixsteps/Sparrow/EM|

RN

GNARLS BARKLEY

Tog Christian
All

YEAR-END DOUBLE ISSUE

Silbeara YEqr-—=rd

(D Verity/Legacy/Sony BMG Centric/Zomba

7 TYETRIBBETT&GA (1 T THISISWHO | AM Kelly
Integrity/C 5 po Centric/Zomba

8 NICOLE C.MULLEN (2) Word- 12 LIVE..ONE LAST TIME 7he Clark
Curb/Warner Bros Sisters-EMI Gospel

9 YOLANDA ADAMS (2) 13 LIFE CHANGING Smokie:
Elektra/Atiantic/AG Norful-EMI Gospel
(D Legacy/Verity/Sony BMG 14 MARY MARY Mary Mary-My
() Columbia/Sony Music Block/Columbia/Sony

3

Top Gospel Albums

Pos TITLE st mean/Labe
WOW GOSPEL 2007 Varous
Artists-Verty/Word-Curb/EM|
CMG/Zomba

2 THE GOSPEL ACCORDING TO
PATTILABELLE Fatt/
LaBelle-Umbrelia/Bungalo

3 SONGS FROMTHE STORM,
VOLUME | Kirk Frankin-Fo Yg
SoulYGospo Centric/Zompa

4 HERO Kirk Franklin-Fo Yo
Soul/Gospo Centric/Zomba

5 APIECE OF MY PASSION Juanita

Bynum-~Flow
& VICTORY LIVE! Tye Tnbbettd

GA-Integrity/Colurnbia/Sory Music

7 FREETO WORSHIP Frec/

Verity b

8 THIRSTY Marvin
Sapp-Venty/Zomba

9 GOSPEL GOES CLASSICAL

MARVIN SAPP (1) Verity/Zomba

@

&

S

&

B

N

N
9

»
&

WOW GOSPEL #15: 30 OF THE
GREATEST GOSPEL HITS EVER!
Various Artists-EMI
CMG/Verity/Word-Curb/Zomba
A DEEPER LEVEL: LIVE fs7se/ &
New Breed-Integrity/
Columbia/Sony Music

A CHRISTMAS CELEBRATION
Gladlys Kright Andl The Saints
Unified Vorces-Many Roads.
STILL STANDING 5ishop Paul <
Marton lsh/Light
SHARECROPPER'S SEED!
VOLUME 1icole C. Mullen-
Word-Curb/Warner Bros.

WOW GOSPEL 2006 Vs7/0.
Artists-EMI CMG/Word
Curb/Zomba

AMARY MARY CHRISTMAS a7y
Mary-My B

Music

REDEEMER THE BEST OF
NICOLE C. MULLEN i
Mullen-Word-Curb/Warner Bros.
THE BEST OF ME Yolanda

uanita Byn Jonathan
Butier-Flow/Maranatha!
10 V2. JMoss-PAJAM/Gospo

CASTING CROWNS

DECEMBER 22,2007 | wwu rd.biz

Elektra/Atlantic/AG
GOTTA HAVE GOSPEL! GOLD
continued on >>p122
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= _The
Year In
Music &
Touring

2007

from >>p121
Vario: 0SpO
Centric/integrity/Zamba

25 AFTER THE MUSIC STOPS
Lecrae-Reach/Cross Movement

3 1510 s tha
biz billboard.biz

Top Gospel Album
Imprints

Pos IMPRINT

= VERITY (25)
GOSPO CENTRIC (75)
EMI GOSPEL (12)
FLOW (5)
WORD-CURB (7
COLUMBIA (71}
INTEGRITY (72)
UMBRELLA (.

FO YO SOUL ¢

EMI CMG (4)

CEN O W s N

3

Top Gospel Album
Lagels P

Pos LABEL D
ZOMBA (31)
SONY MUSIC (75
EMI GOSPEL (18)
BUNGALO (1)
FLOW (2)

e wN

Top Gospel Album
Distributors
[ —

SONY BMG (62)
INDEPENDENTS {74)
EMM (26)

WEA ()

UNIVERSAL (3)

[EF PN

Top Classical
Artists

Pos ARTIST
STING (2) DG/ Universal
Classics Group

YO-YOMA (3) Sony
Ciassical/Sony BMG
Masterworks

ANDRE RIEU (5) Denon/SLG
@) Philis/Universal Classics
JOSHUA BELL (4) Sony
Classicai/Sony BMG
Masterwork

@ Decca/Universel Classics

N

“

s

ANNA NETREBKO (3}
DG/Universal Classics Group

£y

Seal/Sony BMG Masterworks
LANG LANG (4)
DG/Universal Classics Group
GABRIELA MONTERO (2)
EMf Classics/BLG

RENEE FLEMING (2) Decca/
Universal Classics Group
LORRAINE HUNT
LIEBERSON (1) Nonesuch/
Warner Bros,

M Brdge

~

©

i

3

THE 5 BROWNS (3) RCA Red

Top Classical Albums
Pos TTLE Artst- [ mprt/Labs
SONGS FROM THE LABYRINTH
Sting-DG/Unwersal Classics
Group
APPASSIONATO Y070
Ma-Sony Classical/Sony BMG
Masterworks
VOICE OF THE VIOLIN Joshua
Beli-Sony Classical/Sony BMG
Masterworks
THE HOMECOMING! Ancire
Reeu-Denon/SLG
LORRAINE HUNT LIEBERSON
SINGS PETER LIEBERSON:
NERUDA SONGS Lorraine Hunt
Lieberson With The Boston
Symphony Orchestra
(Levine)-Nonesuch/Warner
Bros
THE JOURNEY & THE
LABYRINTH: THE MUSIC OF
JOHN DOWLAND
Sting-DG/Uriversal Classics
Group
CHRISTMAS AROUND THE
WORLD Andre Rieu-
Denon/SLG
BACH & BEYOND Gabrielz
Montero-EM| Classics/BLG
NEW IMPOSSIBILITIES Y010
Ma/The Sitk Road
Ensemble/Chicago Symphony
Orchestrs (Harth-Bedoya)-Sony
Classical{Gony BMG

ast
RUSSIAN ALBUM 4nina
Netrebko-DG/Universal Classics
Group
PAUL MCCARTNEY’S ECCE

N

w

IS

«

£y

~

©

122 | siLLBOARD

COR MEUM Various Artists-EMI
Classics/BLG

NO BOUNDARIES 7he 5
Browns-RCA Red Seal/Sony
BMG Masterworks

NO RESERVATIONS
Soundtrack-Decea/Uriversal
Classics Group

DRAGON SONGS Lang
Lang-DG/Universal Classics
Group

HOMAGE. THE AGE OF THE
DIVA Renee Fleming-
Decca/Universal Classics Graup

5

&

=

@

A

bz

Top Classical
Imprints
[P

DG (35)

SONY CLASSICAL (73}
DENON (5)

DECCA (76)
EMICLASSICS (77)

er versi: his ct
5 on blllboard.biz

LRI

Top Classical Labels
T Y

i UNIVERSAL CLASSICS GROUP
(57)
SONY BMG MASTERWORKS
@0
SAVOY LABEL GROUP (5)
BLUE NOTE LABEL GROUP (23}
HARMONIA MUNDI (74)

~N

oW

Top Classical
Crossover Artists
Pos. ARTIST (10 Crarted ke
JOSH GROBAN (2) 743/
Reprise/Warner Bros

ILDIVO (35) SYCO/
Cotumbia/Sony Music
ANDREA BOCELLI (3) Sugay
Decca/Universal Classics Group
(D SuganVenemusic/Universs!

~N

“

(1 Sugar/Siente/Universal Latino
4 PAUL POTTS (1) SO/
Colurmbia/Sony Music
MORMON TABERNACLE CHOIR
(4) Mormon Tabernacla Choir
SARAH BRIGHTMAN (1) Nerno
Studio/Angel/BLG
(1 Deccalnwersal Classics Group
JONATHAN BUTLER (7)
Flow/Maranathal
JUANITA BYNUM (1)
Flow/Maranatha'
HAYLEY WESTENRA (2)
Decca/Universal Classics Group
VITTORIO (7) Polydor/
Decca/Music For A Better
Worlay/Universal Classics Grout

£

-
3

o
3

w

3

Top Classical
Crossover Albums
Pos TITLE Ar
| AWAKE Josh Groban-
143/Reprise/Warner Bros.
SIEMPRE // Divo-SYCO/
Columbia/Sony Musie
UNDER THE DESERT SKY
Andrea Bocelli-Sugar/
Decca/Universal Classics Group
NOEL Josh Groban-
143/Reprise/Warner Bros.
AMORE Andres Bocel
Sugar/Decca/Universal Classics
Group
ANCORA 1/ Divo-SYCO/
Columbia/Sony Music
IL DIVO 4 Divo-SYCO/
Columbia/Sony Music
ONE CHANCE Fau/ Fotts-

imennt/Label

N

“

IS

«

-

~

SYCO/Columbia/Sony Music
THE BEST OF ANDREA
BOCELL!: VIVERE Andrea
Bocelt-5ugar/Decca/Universal
Classics Group

GOSPEL GOES CLASSICAL
Juanita Bynum & Jonathan
Butler-Fiow/Maranathe

1N AMOR Andrea
Boceth-Sugar/Venemusic/Unive
rsel Latino

DIVA. THE SINGLES
COLLECTION Sarah
Brightman-Nemo
studio/Angel/BLG

13 PRIDE & PREJUDICE
Sounditrack-Decca/Universal
Classics Group

SHOWTIME! MUSIC OF
BROADWAY AND HOLLYWOOD
Mormon Tabernacle
Chpir/Orchestra At Temple
Square (Jessop)-Mormon
Tabernacle Choir

THE WONDER OF CHRISTMAS
Mormon Tabernacte Choir
Mormon Tebernacle Choir

CE

Top Classical
Crossover Imprints
Pos IMPRINT (1 O >
REPRISE (2)

143 (2)

T3 COLUMBIA (4)

T3 SYCO ()

5 DECCA (15

B

&

3

&

s on bitlboard.biz

Top Classical
Crossover Labels

Pos LABEL (6 e T

WARNER BROS. (4)

SONY MUSIC ()

UNIVERSAL CLASSICS
GROUP (18)

BLUE NOTE LABEL GROUP (6.
MORMONTABERNACLE CHOIR (4

PR

LY

=

YEAR-END DOUBLE ISSUE



Top Combined
Classical Imprints

P MPRINT (Vo Crrtect s

W oaz

fil REPRISE (2

T COLUMBIA (4)

T3 5YCO (4)

5 DECCA (31)

6 SUGAR (6)

7 MADACY SPECIAL PRODUCTS
2)

PG (22)

SONY CLASSICAL (18)
MORMON TABERNACLE CHOIR

)

S e w

Top Combined

Classical Labels

o LABEL (e

T WARNER BROS. (5)

2 SONY MUSIC (4)

3 UNIVERSAL CLASSICS GROUP
&3]

4 MADACY (12)

5 SONY BMG MASTERWORKS

26)
¢ BLUENOTE LABEL GROUP (27)
7 MORMON TABERNACLE CHOIR

&)
& UNIVERSAL LATINO (2)
9 MARANATHA! (1)
0 WALT DISNEY (7)

Top Combined
Classical Distributors
" O TRBUTOR (o Cora o)

1 WEA (20)

2 SONYBMG (30)

5 UNIVERSAL (59)

4 INDEPENDENTS (63}

5 EMM (29)

Top Jazz Artists
o ARTIST (1 C et i) morin/Label
i) MICHAEL BUBLE (3) 143/
Reprise/Warner Bros.
2 DIANA KRALL (2) Verve/Vi5
3 CHRISBOTTI(3)
Cotumbia/Sony Music
4 HARRY CONNICK, JR. (1)
Columbia/Sony Music
{13 Marsalis/Rounder
5 QUEEN LATIFAH (1) Flavor
Unit/Verve/VG
6 TONY BENNETT (1)
REM/
Legacy/Columna/Sony
MG
(0 RPM/Columbia/Sony
Music
7 PINK MARTINI (1)
Heinz
8 MADELEINE
PEYROUX (7} L |

9 THE BBC BIG BAND
ORCHESTRA (1)
Madlacy Special
Proglucts/Madacy

0 ELLA FITZGERALD (7} Concord

N

~

©

3

Jazz/Starbucks/Concord
D Vere VG

Top Jazz Albums
Pos. TITLE Artis? Imixririt/Lake!
[ CALL ME IRRESPONSIBLE

Michael Buble-143/
Reprise/Warner Bros
FROM THIS MOMENT ON Diana
Krali-Verve/VG

OH, MY NOLA Harry Connick,

Jr -Columbia/Sony Music

1T'S TIME Michael Buble-
143/Reprise/Warner Bros.
TRAV'LIN' LIGHT Queen
Latifah-Flavor Unit/Verve/VG
THE VERY BEST OF DIANA
KRALL Diana Krali-Verve/VG
{TALIA Chris Botti-
Coiumbia/Sony Music

HEY EUGENE! Pink Martini-
Heinz

HALF THE PERFECT WORLD
Madelene Peyroux-Rounder
RAY SINGS BASIE SWINGS Ray
Chartes + The Count Basie
Orchestra-Hear/Concord
TONY BENNETT SINGS THE
ULTIMATE AMERICAN
SONGBOOK VOL. 1
Tony

(EAR-END DOUBLE ISSUE
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@

Bennett-RPM/Legacy/Columbia/
Sony BMG

TO LOVE AGAIN: THE DUETS
Chiis Botti-Columbia/Sany
Music

BIG BANDS: MUSIC FROM THE
WAR YEARS 7he BBC Big Band
Orchestra-Madacy Special
Products/Madacy

LOVE LETTERS FROMELLA /3
Fitzgeraid-Concord Jazz/
Starbucks/Concord

THE VERY BEST OF NAT KING
COLE Nat King Cole-Capitol
CAUGHT IN THE ACT Michae/
Buble-143/Reprise/Warner
Bros.

BEFORE ME Gladlys Knight-
Verve/VG

BETCHA BOTTOM DOLLAR 7he
Puppini Sisters-Verve/NG

WE ALL LOVE ELLA:
CELEBRATING THE FIRST
LADY OF SONG Various
Artists-Verve/VG

20 LIVE: WITH ORCHESTRA &
SPECIAL GUESTS Chris
Botti-Columbia/Sony Music

21 THE WAR Soundtrack-
Legacy/Sony BMG

22 SURRENDER Jzne Monheit
Concord

23 PILGRIMAGE Michae! Brecker-
WA/Heads Up

24 CLASSIC SONGS: MY WAY Fau/
Anka-Decca/Universal Classics
Group

25 FEELING GOOD Randy
Crawford & Joe Sample-PRA

Top Jazz Imp
Pos. IMPRINT (145 Choriac/ Tites)
1 143(3)
[ REPRISE (3)
VERVE (1)
COLUMBIA (74)
HEINZ (1)
ROUNDER (1)
HEAR (1)
FLAVOR UNIT ()
LEGACY (70)
MADACY SPECIAL
PRODUCTS (2)

o N m e w

3

Top Jazz Labels
Pos.LaBEL s e

I’ WARNER BROS. (7)

2 VERVE GROUP (72)

3 SONY MUSIC (&)

4 CONCORD (74

5 SONY BMG (10)

Top Contemporary
Jazz Artists

Pos, ARTIST b

Top Contemporary
Jazz Albums
Pos THLE At it/ Lae
| I’MIN THE MOOD FOR
LOVE. THE MOST ROMANTIC
MELODIES OF ALL TIME /enny
G-Anista/RMG
GIVIN'IT UP George Benson &
Al Jarreau-Monster/Concord
HOLIDAY COLLECTION Kenny
G-Arista/Sony BMG Custom
Marketing Group/Sony BMG
4 AT THEMOVIES Dave
Koz-Capitel
SHINE Boney James-Corncord
DECEMBER Chyis Botts
Columbia/Sony Music
STAY WITHME Norman
Brown-Peak/Concord
STAY Simply Red
simplyred com
THE ESSENTIAL KENNY G Kenny
G-Legacy/Arista/Sony BMG
RIVER THE JONILETTERS
Herbie Hancock-Verve/NG
FOREVER, FOR ALWAYS, FOR
LUTHER VOLUME Il Various
Artists-Rendezvous
BORN 2 GROOVE Fuge
Groove-Narada Jazz/BLG
YOU ARE MY LADY Kim
Waters-Shanachie
PLAYIN' FAVOURITES Ferer
White-Legacy/Columbia/Sony
BMG
OUT LOUDER Medeski Scofielc!
Martin & Wood-Indirecto
REMIXED & REIMAGINED Ao
Simone-Legacy/RCA/Sony BMG
WAY UP! Wayman Tisdale-
Rendezvous
B X Biuebird/RCA Vietor

~

“

e

~

©

3

=

&

H

I

&

3

1 KENNY G (D Arista/RMG

(D) Arista/Sony BMG
Custorn Marketing
Group/Sony BMG

1) Legacy/Arista/Sony BMG

2 DAVE KOZ (2) Capitol

3 BONEY JAMES (2)
Congord
T4 ALJARREAU (1) Monster/
Concord
T4  GEORGEBENSON (7)
Monster/Concord
6 CHRISBOTTI(])
Columbia/Sony Music.
7 HERBIE HANCOCK (7)
Verve V(G

(D Hear/Hancock/Vector
8 NORMANBROWN (1)
Peak/Concord
D GRAAVG
9 SIMPLY RED (1)
simplyred.comn

10 WAYMAN TISDALE (1)
Rendezvous
M GRRVG

DIANA
KRALL

3

LADIES' CHOICE Pau! Taylor-
Peak/Concord

RISING SUN Najee-Heads Up
POSSIBILITIES Herbie
Hancock-Hear/Mancock/ Vector
LIFE LESS ORDINARY Act)
Abair-GRP/NG

23 RNR Rick Broun & Richard
Eliot-ARTizen

CATCHING TALES Jarmie
Culium-Verve Forecast/Universal
Motown/VG/UMRG

GOOD TO GO-GO Sovro
Gyra-Heads Up

NN
= e

9
B

9
R

»
b

Top Contemporary

Jazz Imprints

Pos. IMPRINT (A Criartedt Tites)

| ARISTA (3)
MONSTER (7}
PEAK ()
CAPITOL (2)
COLUMBIA ()
HEADS UP (70)
CONCORD (2)
RENDEZVOUS (6
NARADA JAZZ (71}
SONY BMG CUSTOM
MARKETING GROUP (1)

PO NO N LW
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Top Contemporarg
Jazz Labels

pos Lages 40

CONCORD (73}

RCA MUSIC GROUP (1)
SONY BMG (5)

CAPITOL (2)

SONY MUSIC (3.

@ bW

Top Compined Jazz
Imprints

pos PN

143 ¢

REPRISE (3)
VERVE (73)
COLUMBIA (7.
ARISTA (3)
MONSTER (7)
CAPITOL (4}
LEGACY (73)
CONCORD (5)
HEAR (22

o NE s W

3

Tog Combined Jazz

Pos.LABEL.
WARNER BROS. (7)
VERVE GROUP (Z])
CONCORD (27)
SONY MUSIC (71)
SONY BMG (74

FIFSE*IN

Top Coxmbined Jazz
Distributors

Pos ISTRISTOR 14 oot

B WEA (2

UNIVERSAL (73)

SONY BMG (30)
INDEPENDENTS (83)

EMM (Z9)

IR NI

Tc;p Pop Catalog
Artists

Pos, ARTIST (15, < man
TRANS-SIBERIAN ORCHESTRA
€3) Lava/AG

~N

MICHAEL BUBLE (3) 143/
Reprise/Warner Bros.

GUNS N’ ROSES (1) Geffen/IGA
THE BEATLES (3) Apple/Capitol
ILDIVO (2) SYCO/
Cotumbia/Sony Music

BOB SEGER & THE SILVER
BULLET BAND (7) Capito!
RASCAL FLATTS (2) Lyric
Street/Hollywood

PINK FLOYD () Capitol
TIMMCGRAW (1) Curb

JOSH GROBAN (2) 743/
Reprise/Warner Bros.

@ aow

o

~

®

3o
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Top Pop Catalog
Albums
[ —

| GREATEST HITS Guns N
Roses-Geffen/IGA

GREATEST HITS 80b Seger &
The Silver Bullet Band-Capitol
FEELS LIKE TODAY Rascal
Flatts-Lyrie Street/Hollywood
DARK SIDE OF THE MOON #inic
Fioyd-Capitol

‘GREATEST HITS 7im McGraw-
Curb

THE CHRISTMAS COLLECTION
i Divo-SYCO/Celumbia/Sony

~N

w

IS

@

>

~

©

‘GUNS N’ ROSES

Music
THE LOST CHRISTMAS EVE
Trans-Siberian Orchestra
Lava/AG

WICKED Original Broadway Cast
Recording-Decca Broadway/
Unwersal Classics Group

1T'S TIME Michae! Buble-
143/Reprise/Warner Bros

1 The Beaties-Apple/Capitol
MICHAEL BUBLE Michae/
Buble-143/Reprise/Warner

CLOSER Josh Groban-
143/Reprise/Warner Bros

ILDivo

13 COME AWAY WITH ME Norah
Jones-Blue Note/BLG
A CHARLIE BROWN
CHRISTMAS (SOUNDTRACK)
Vince Guaraldi Tria
Fantasy/Concord
BACK IN BLACK AC/DC-
Legaey/Epic/Sony Music
HARMFUL (F SWALLOWED
Dane Cook-Gomedy Central
A VERY LARRY CHRISTMAS
Larry The Cable Guy-
Jack/Warner Bros.
(Nashvilie)/ WRN
BREAKAWAY ielly
Clarkson-RCA/RMG
CHRISTMAS EVE AND OTHER
STORIES Trans-Siberian
Orchestro-Lava/AG
20 JOURNEY'S GREATEST HITS
Journey-Legacy/Columbia/Sony
GREATEST HITS Creed-Wind-up
22 FALLEN Evanescence-Wnd-up
23 BEST OF THE DOORS 7he
Doors-Elektra/Asylum/Elektra
24 GREATESTHITS 2 Toby
Keith-Dreamworks (Nashville)
UMGN
CHRONICLE THE 20 GREATEST
HITS Creedlence Clearwater
Revival-Fantasy/Concord

biz f:
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3
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Top Pop Catalog
Imprints

s IMPRNT
CAPITOL (&)
LAVA (5)
COLUMBIA (13}
MERCURY (5)
REPRISE (70)
FANTASY (2)
CURB (4)
WIND-UP (2)
GEFFEN {3
143 (5)

Vo N e s e N

3

Tog Pop Catalog

Pos.LABEL (0 Crar
# UNIVERSAL MUSIC
ENTERPRISES (27)
CAPITOL (14)

SONY MUSIC (20
WARNER BROS. (20)
ATLANTIC GROUP (&

@ s w N

Top Pop Catalog
Distributors

Pos. DISTRIBUTOR ¢

T UNIVERSAL (60)
WEA (56)

SONY BMG (54)

EMM (27)
INDEPENDENTS (78}

PN
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Savoy Label Group 2007

The Number Ones!

JIMBRICKMAN “HOMECOMING” > m"fc

ANDRE RIEU

“RADIO0 CITY MUSIC HALL LIVE IN NEW YORK"
#1 Classical Album

Certified GOLD - CRIA

S ': #1 Top Seasonal
IM BRI( KMAN #3 Top Intemet

_ﬂ'm‘_ A #5 Top Christian
£ B8 Billboard 200 Chart Debut

VARIOUS ARTISTS
“ENDLESS HIGHWAY THE MUSIC OF THE BAND"

r meg JOAN ARMATRADING “INTO THE BLUES"
#1 Billboard Blues Chart #1 Radio & Records Americana
#1 iTunes Blues chart - #2 FMOB Public Breakout
499 @ GRAMMYe NOMINATED ‘ 429 * Billboard 200 Chart Debut
an

ENDLESS HIGHWAY

The mesic o The Band

“BEST CONTEMPORARY BLUES ALBUM”

Bilsesme Year-end Results

Top ClassicalArtist  Top Classical Imprint Top Classical Label Top Classical Indie Label
DENON #3 Andre Rieu #3 Denon #3 Savoy Label Group #1 Denon

Top Classical Budget Album Top Classical Album
#13 "The Most Relaxing Classical Music #4 Andre Rieu "The Homecoming”
in the Universe” #7 Andre Rieu “Christmas Around The World”
3 Top New Age Label  Top New Age Imprint  Top New Age Artist Top New Age Album
#2Savoy Label Group ~ #3 SLG Records #2 Jim Brickman #3 Jim Brickman "Escape”
SLG #5 Jim Brickman “Homecoming”
Top Blues Artist Top Blues Album

#8 Joan Armatrading #9 Joan Armatrading

Coming Soon

Considered the Dylan of the 21 st Century, Jackie Greene is
the master of texture and a muiti-instrumentalist with a t
talent way beyond his years. Jackie says, “Where you're b
going is more important than where you've been”... and this
kid is going very far and very wide.

This Valentine collection was specially created by Jim and
features all new, never-before-released versions of some of
his classic hits as well as fresh new compositions.

The highly anthlpa(ed follow-up to Ravi Coltrane's
Gr: y and critically acclaimed Savoy
Jazz debut "In Flux" will be released Spring 2008!

Hailed as “a true breakthrough for women performers,”
Grammy-nominated and Emmy Winner Toni Childs returns
with her 429 Records debut release in 2008.

m idem The Savoy Label Group is attending MIDEM 2008. Numerous licensing opportunities exist
@ for key new releases. For appointments at MIDEM Please email inquires@slgmusicus.com

www.slgmusicus.com



The ==
Year In %
Music® 35
Touring

2007 =

Hot Modern
Rock Artists
Pos ARTIST
LINKIN PARK () Warner Bros.

2 THREE DAYS GRACE (3)
3 INCUBUS (3) Immortsl/Epic
4 MY CHEMICAL ROMANCE (3)
5 BREAKING BENJAMIN (2)
Holywooc
6 PAPAROACH (3) £/ Tonal/
7 THEWHITE STRIPES (23 T/
Man/Warner B
8 30SECONDS TO MARS (%)
immortal/ Virgr
9 FINGER ELEVEN (1) Wind-up
10 MUSE (2) Warner 8ros.
Hot Modern
Rock Songs
Pos TITLE,
il WHAT 1'VE DONE Linkin
Park-\arner Bros
2 PARALYZER Finger Eleven
Wind-up PAPA ROACH
3 FOREVER Papa Roach
4 BREATH Breaking Bénjamir Chemical Romance-Reprise Hot Adult 9 SAY ITRIGHT Nelly Furtadio- Hot Adult Top 40
Hallywoc 25 MISERY BUSINESS Paramore- Top 40 Artists Mosley/Geffen Label Groups
5 1CKY THUMP The Whrte Fueled By Ramen/Atlantic/Lava  Pes ARTIST (o O 10 HEY THERE DELILAH Pos LABEL (e v
Strpes-Third Man/Warner Bros, DAUGHTRY (3) RCA/RMG Plain White T's- # INTERSCOPE (17)
6 FACEDOWN 7he Redumpsut [l e e 2 NICKELBACK (2) Roadrunner/ Fearless/Hollywood 2 RCAMUSIC GROUP (74)
paratus-Virgin ! Atlantic/tava T BIG GIRLS DON'T CRY 3 ATLANTIC GROUP (/6.
7 FROM YESTERDAY 30 Seconds (1) Roacrunne/iDIMG Fergie-willi am/A&M/ 4 COLUMBIA (12)
ars-Immortal/Virgin 3 THEFRAY (3) Fpic Interscope 5 UNIVERSAL MUSIC GROUP (10)
8 PAIN Three Days Gface Hot Modern Rock 4 MAROON § (2) AZM/ 12 WAITING ON THE WORLD TO
e Label Groups Qctone/tterscope CHANGE Jonn Mayer Hot Adult Top 40
9 HEY THERE DELILAH Flain Fos.LABEL ¢ = 5 JOHNMAYER (3 Aware/Columbia ot Adult Top
ite s/Hollywood WARNER MUSIC GROUP (26) Aware/Columbia 13 U+ URHAND Imprints
10 SNOW ((HEY OH)) Red/ Hot Chill 2 CAPITOL MUSIC GROUP (74) 6 PINK (2} LaFace/Zomba Pink-LaFace/Zomba Pos IMPRINT
Peppers-Warner Bro: 3 INTERSCOPE (23 7 ROBTHOMAS () Walt Disney/ 4 ROCKSTAR Nickelback- 1l RCA )
11 NEVER TOO LATE Three Days 4 EPICOO) - Melisma/Atlantic Roadrunner/Atlantic/Lava 2 AWARE (7
Gracy /Zomba 5 HOLLYWOOD (@) (1 MelismaAtiantic 15 LITTLE WONDERS Rob 3 EPIC(E)
12 DIG incubus-Immortal/Epic 8 AVRILLAVIGNE (2) RCA/RMG Thomas-Walt Disney/ 4 UNIVERSAL REPUBLIC (4)
15 BLEED IT QUT Linkin Park Hot Modern D FOx/RCA/RMG Melisma/Atiantic 5 ROADRUNNER (4)
warner Bros ) 9 SNOW PATROL (2) Polycos/ 16 BEFORE HE CHEATS Carrie
14 THE PRETENDER Foo Rock |mPrlnf5 A&M/Interscope underwood-Arista/Arista Te 40
Fighters-Roswell/RCA/RMG POS IMPRNT (10 () Record Collection/Reprise Nashville/RMG Hot Adult op
15 STARLIGHT Muse-Warner Bros WARNER BROS. (9) 10 HINDER (2) Universal Republic 17 WHO KNEW Labels
16 ANNA-MOLLY incubls 2 IMMORTAL (&) Pini-LaFace/Zomba Pos.LABEL (o Chartco i
Immortal/E 3 REPRISE (8) Hot Adult 18 LIPS OF AN ANGEL /Hindler ¥ INTERSCOPE (77
17 LAZY EYE Silversun Fickups 4 ISLAND (73) Universal Republic 2 RCAMUSIC GROUP (74)
dangerbird 5 JIVE (4) TOP 40 Songs 19 HOW FAR WE'VE COME 3 COLUMBIA (i2)
18 WELCOME TO THE BLACK Pos TITLE Artst I fmatchbox twenty 4 LAVA (&)
PARADE My Chemica MAKES ME WONDER Maraon Metisma/Atiantic 5 EPIC (/.
Romance-Reprise Hot Modern 5-A&M/Octone/Interscope 20 SUDDENLY | SEE KT/ 6 ATLANTIC (8)
19 ALL THE SAME Sick Pupp Rock Labels 2 IS NOTOVER Tunstaii-Relentless/Viramn 7 ZOMBA (71)
RMR/Virgir Pos LABEL (0 . Daughtry-RCA/RMG 21 KEEPHOLDING ON 4vril 8 ISLAND DEF JAM MUSIC
20 TARANTULA The Smashing # WARNER BROS. (3) 3 HOME Daughtry-RCA/RMG Lavigne-FOx/RCA/RMG GROUP (73
Pumplans-Martha's Music/ 2 VIRGIN (10) 4 IFEVERYONE CARED 22 FAR AWAY Nickelback- 9 GEFFEN(4)
3 INTERSCOPE (23) Nickelback-Roadrunnsr/Atlantic/ Roadrunner/iDIMG 10 UNIVERSAL REPUBLIC (5)
21 DASHBOARD Moolest Mause— 4 REPRISE (1) Lava 23 BUBBLY Cofbie Caillat-Universs
s EPIC(10) 5 HOW TOSAVEALIFE Republic Hot Adult
22 PRAYER OF THE REFUGEE 7se 6 HOLLYWOOD (8) The Fray~Epic 24 NOTHING LEFT TO LOSE Mar
Against-Geffen 7 GEFFEN (%) & CHASING CARS Snow Kearney-Aware/Columbia Cor_atemporarg
23 SAY THIS SOONER (NO ONE 8 ISLAND DEF JAM MUSIC Patrol-Polydor/AsH/interscope 25 STREETCORNER SYMPHONY. Artists
WILL SEE THINGS THE WAY | GROUP (12) 7 THE SWEET ESCAPE Guwen Rob Thamas-Melisma/Atlantic  Pos, ARTIST (o Chertes ey ot
DO). The Almost -Tooth & 9 ZOMBA (6 Stefars Featuring B JOHN MAYER (2)
Nail/Virgin 10 WIND-UP 72 Akon-Interscope r varsion of this cha Aware/Columbia
24 FAMOUS LAST WORDS /1y 8 FIRSTTIME L /fehouse-Geffen " il 2 THEFRAY (1) £pic

-
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3 SNOW PATROL (1
Polydor/A&M/

4 ROBTHOMAS (2
Melisma/Adantic

€ Wat Disney/Melisma/
Attantic

SDAUGHTRY (3) RCA/RMG

6MICHAEL BUBLE (1) 143/

(BRPM/Colurribia

TRASCAL FLATTS (2) Lyric
Street/Hollywood

SNICKELBACK (2) Roadirunner/
A ava

9KT TUNSTALL (2)
Relentless/Virgin

10 CARRIE UNDERWOOD (1)
Arista/Arista Nashville/RMG

Hot Adult

Contemporary
ongs

e

WAITING ON THE

WORLD TO CHANGE

John Mayer-Aware/

HOW TO SAVE A LIFE v

The Fray~Epic

5

w

IS

0

o

~

]

©

CHASING CARS Snow
Fatroj-Polydor/
A&M/Interscope
EVERYTHING Michae/
Buble-143/Reprise

HOME Daughtry-RCA/RMG
THE SWEET ESCAPE Given
Stefan Featuring
Akon-Interscope
STREETCORNER SYMPHONY
Rob Thomas-Melisma/Atiantic
BEFORE HE CHEATS Carrie
Underwood-Arista/Arista
Nashville/RMG

WHAT HURTS THE MOST
Rascal Flatts-Lyric Street/
Hollywood

FAR AWAY Nickelbach
Roadrunner/Atlantic/Lava

THE RIDDLE Five For Fighting-

Aware/Columbia

BIG GIRLS DON'T CRY Fergie-
am/A&M/Interscope

PUT YOUR RECORDS ON

Corinne Bailey Rae-Capitol

HURT Christina Aguilera-

RCA/RMG

UNWRITTEN Natasha

Bedingfield-Epic

16 CHANGE Kimberiey Locke-

Curb/Reprise

BAD DAY Danie! Fowter-Warner

Bros.

(YOU WANT TO) MAKE A

MEMORY 07 Jovi

Mercury/lsland/IDIMG

MAKES ME WONDER zr007n

5-A&M/Octone/Interscope

20 HEY THERE DELILAH Flain

White T's-Fearless/Hollywood

BLACK HORSE & THE CHERRY

TREEKT Tunstaii-Relentiess/Virgn

CELTIC WOMAN

5

&

=

&

3

@

@

]

Top World Artists s amst

22 LITTLE WONDERS Rob 4 CELTIC WOMAN (3) 6 ANGELIQUEKIDJO (1)
Thomas-Walt Disney/ Manhattan/BLG Starbucks/Rezor & Tie
Melisma/Atiantic 2 LOREENA MCKENNITT (2) 7 THESTARLITE SINGERS (

23 WAIT FOR YOU Elliott Quinlan Road/Verve/V/G Madacy Special Products/
yamin-Hickory/RED 3 RODRIGO Y GABRIELA ( Madacy

24 IRREPLACEABLE Heyonce ATO 8 GIPSY KINGS (7) Ve
Columbia 4 CEV () Urban Jungle/ Warner Bros.

25 HAVE YOU EVER SEEN THE Hear/Starbucks/Six Degrees 9 BEBEL GILBERTO (1)

RAIN Rod Stewart-J/RMG 5 ISRAEL“IZ” Zinguiboom/Crammed Discs/
KAMAKAWIWO'OLE ¥ Degrees
biz : e ol AT 0] /Mountsin Apple 10 MANU CHAO (1) Because/
Nacional

Hot Adult Top World Albums  Top World Imprints

Contemporary Label . -

Groups [} A NEW JOURNEY Calric I MANHATTAN (2}

Pos. LABEL (i Crx Woman-Manhattan/BLG

o 2 MADACY SPECIAL PRODUCTS
INTERSCOPE (8) 8

2 ACHRISTMAS CELEBRATION
2 RCA MUSIC GROUP (77) Cettic Woman-Marhattan/BLG 3 ATO@
3 COLUMBIA (7)) 3 CELTIC WOMAN Ceft T4 VERVE (2
4 WARNER MUSIC GROUP (/6) Woman-Manhattan/SLG T4 QUINLAN ROAD ¢Z
5 ATLANTIC GROUP (7) 4 AN ANCIENT MUSE /creens
Mcrennitt-Gurnlan Rosd/Verve/ VG
s RDDRIGDVGAERIELA!?MMQK/) Top World Labels
¥ Gabricia-ATO Pos LABEL
Contemporary & CELTIC FAVORITES Various BLUE NOTE LABEL GROUP (
Artists-Madacy Specia 2 VERVE GROUP (2
Products/Madacy 3 MADACY (8)
AWARE (5) 7 CEU Get-Urban Jungle/ 4 ATO(2
EPIC (%) Hear/Starbucks/Six Degrees 5 SIXDEGREES (4
RCA (8) 8 WONDERFULWORLD srae/ 77"
143 (4) Karnakawino Ole-Big
ASM (2) Boy/Mountain Apple T(?g World
8 DJINDJIN Angelique Kidio Distributors
Starbucks/Razor & Tre Pos.OISTRIBUTOR
Hot Adult 10 IRISH FAVORITES Te Starite & EMM (70
Contemporary Labels Singers-Madacy Special 2 INDEPENDENTS
Products/Madacy 3 UNIVERSAL (7
T RHYTHMSDELMUNDO:CUBA 4 SONYBMG
RCA MUSIC GROUP (17) Various Artists-APE Vision/ 5 WEA(5)
COLUMBIA (7)) Universal Music TV/Hip-O/UMe
REPRISE (7 12 PASAJERO Giosy Aings ;
EpIc 5 Nones.ch/Warner Bras Top Blues Artists
HOLLYWOOD (3 8 MOMENTO Sebel Giberto Pos ARTIST
ATLANTIC (4) i /Crammed Discs | KENNY WAYNE SHEPHERD
LAVA () . rise/Warner Bro
VIRGIN (3 14 LARADIOLINA Maru Chac 2 STEVIERAY VAUGHAN AND
CAPITOL (4) Because/Naciona DOUBLE TROUBLE (%)
15 THE DARJEELINGLIMITED Lo /Sory

Soundtrack-Fox/ABKCO continued on >>pl28
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from >>p127
JOE BONAMASSA (D /&R

“

Top Bluegrass Artists se st no o rees momstase

D NICKEL CREEK (2) Sugar Rounder
HillWelk 5 RICKY SKAGGS ()
2 OLD CROW MEDICINE SHOW Legacy/Sony BMG
@ Netrwerk O Skaggs Family
3 STEVEIVEY (1) Madacy Special 6 THE WAILIN' JENNYS (1) Redl
roducts/Ma House
@ iMy/Madacy 7 BRUCE HORNSBY () Legacy/
4 RHONDA VINCENT (2) Sony BMG
NICKEL
CREEK

L]
ETTA JAMES

Armatrading-429/5L.G

®

©

3

CHERRYHOLMES

) Skaggs Famity

(1) Skaggs Famify/Lyric
Street/Hollywood

THE GREENCARDS (1)
Duattone

SLIDAWG AND THE REDNECK
RAMBLERS (2) /Ml/Madacy
Special Progucts/Madacy

Adventures 10 PEOPLE GONNA TALK James
(D) Premier ArtistsKIGR Hunter-Go/Rounder
Acventures 1 THE ULTIMATE COLLECTION
4 KEB' MO’ () One Haven/ B8 King-
Epic/Red ink Geffen/Chronicles/UMe
5 THEDEREK TRUCKS BAND (1) 12 PAINKILLER Tommy Castro-
Music Biind Pig
6 BB.KING (3 Geffen/ 13 LIVE FROM ACROSS THE POND
Chronicles/UmMe The Robert Cray Bana-
(St Clawr Nozzie/Vanguard/Welk
1) Madiacy Special Products/ 14 THE PHENOMENAL RUTHIE
Mdiacy FOSTER Ruthre Foster-Blue
7 ETTAJAMES (1) Hip-O) Corn
Chronices/UMe 15 POWER OF THE
8 JOAN ARMATRADING (1) PONTCHARTRAIN 7ab Benort
429/SLG With Louisiana’s Leroux-Telarc
9 JAMES HUNTER () Go/Rounder Blues/Telarc
10 BUDDY GUY (1) Legacy/
Silvertone/Sony BMG -
( Sivertone/Zombs Top Blues Imprints
POt IMPRINT (0 Chrtec e
REPRISE
Top Blues Albums 2 EPIC ) &
Pos TITLE At -imonyLaoel 3 NEW WEST (1)
10 DAYS OUT: BLUES FROM 4 LEGACY (4)
THE BACKROADS Kenny Wayne 5 ALLIGATOR (7)
Shepherd-Reprise/Warner Bros
2 THEREAL DEAL. GREATEST
WTS VoL 15tave R vaugnan 10D BLues Labels
And Dauble Trouble- Pos, LABEL (1 z
Legacy/Epic/Sony BMG SONY 8MG (4)
3 BLACK SNAKE MOAN 2 WARNER BROS. ()
Sounoltrack-New West 3 NEW WEST ()
4 SUITCASE keb'Mo™One 4 UNIVERSAL MUSIC
Haven/Epic/Red ink ENTERPRISES (4)
5 SLOEGIN Joe Bonamassa-&R 8 J&R ADVENTURES (2)
Adventures
6 SONGLINES The Derek Trucks
Sors o e T0p Blues
7 mepernmve collection  DiStributors
Etta James-Hip-0/ Pos DISTRIBUTOR (o Crivtec ies)
Chronicles/UMe INDEPENDENTS (54)
8 YOU &ME Joe Bonamassa 2 SONYBMG (&)
Premier Artists/J & R 3 WEA(2)
Adventures 4 UNIVERSAL (7)) o
9 INTO THE BLUES Joan 5 EMM (3}
—
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'HE STATE OF HAWAIL PROUDLY SALUTES
ITS GRAMMY" NOMINEES FOR

BEST HAWAIIAN MUSIC ALBUM

CYRIL PAHINUI

v 4 v et 1
Ka Hikina O Ka Hau
(The Coming of The Snow)
KEOLA BEAMER
{Dancing Car Productions)

www.dancingcat.com/
recordings/08022-38055-2.php

Hawaiiana

TIA CARRERE
{Daniel Ho Creations]
www.danielho.com/html/
hawaiiana htmi

CYRIL PAHINUI

[Dancing Cat Productions]
www.dancingcat.com/
recordings/08022-38057-2.php

MLOG ON 7 deonppiz tie wntgue dvaundh of Avaasais § Ressobing ALiils

Hawaiian Blossom
RAIATEA
[Raiatea Helm Records]

http://store.mountainapple
company.com/Hawaiian+
Blossom

Treasures

Live in Concert from Masi

Treasures of Hawaiian
Slack Key Guitar
VARIOUS ARTISTS
Daniel Ho, George Kahu-
moku, Jr., Paul Konwiser &
Wayne Wong, producers
[Daniel Ho Creations]
www.danietho.com/htm|/
treasures.html

Gard

4 iimited Edition Posters

@' 30 Historic Coyers To Choose From
‘ LARGE POSTERS: $295 pitfs shipping. (mage sizes anpro 227 & 30" (Paper gem 24" 327
MEDIUM POSTERS: $195 ptus shipping. image s is appror 15 2 20" (Paper size: 17 x 227}

Posters are printed on Legion Somerset Velvet—an archival
watercolor paper—with Epson Ultrachrome Pigment Inks.
The longevity of the pigment inks and the paper exceeds
The Museum of Modern Art Standards of 90 years plus.

onder Toan, WWW. Billboard.com/poster

igsard

9 ’ hnu'.v'm;\nvlu-ul_] L} &
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MATISYAHU

Top Bluegrass
Albums
Pos TLE At s

¥ REASONS WHY

{THE VERY BEST) Nicke/
Creek-Sugar Hill/Welk

BIG IRON WORLD &l Crow
Medgicine Show-Nettwerk
RICKY SKAGGS & BRUCE
HORNSBY Ricky Skaggs & Bruce
Hornsby-Legacy/Sony BMG
FIRECRACKER The Wailin
Jennys-Red House

A PRAIRIE HOME COMPANION
Soundtrack-New Line

ALL AMERICAN BLUEGRASS
GIRL Rhonda Vincent-Rounder
WHY SHOULD THE FIRE DIE?
Nickel Creek-Sugar Hill/Welk
BEST OF BLUEGRASS Sreve
fvey-Madacy Special Products/
Madacy

VIRIDIAN 7he Greencards-
Dualtone

CHERRYHOLMES II. BLACK
ANO WHITE Cherryholmes-
Skaggs Family

1 THE BLUEGRASS SESSIONS
Merle Haggard-Hag/McCoury
LONG LIST OF HEARTACHES
The Grascals-Rounder

HOW TO GROW A WOMAN
FROM THE GROUNO Chiris
Thile-Sugar Hill/wWelk

BEST OF BLUEGRASS
‘GOSPEL: COLLECTOR'S
EDITION Steve
ivey-IMI/Madacy

MORE BEHIND THE PICTURE
THAN THE WALL Doyle
Lawson & Quicksiiver-Rounder

N

w

IS

«

>

~

®

©

3

N

=

=

@

Top Bluegrass
Imprints

Pos IMPRINT (i e 72
SUGARHILL (9)
ROUNDER (73)
NETTWERK (2)
LEGACY (1)
SKAGGS FAMILY (6)

@AW

Top Bluegrassrabels

Pos LABEL (2
WELK (10)
ROUNDER (4)
NETTWERK (2)
MADACY (4)
SONY BMG (7)

@AW

Top Bluegrass
Distributors
Pos DISTRIBUTOR 7/ e/ Tt
INDEPENDENTS (45)
UNIVERSAL (78)
SONY BMG (3)

EMM (1)

WEA ()

W w N

Top Reggae Artists
Pos ARTIST ek Chirte ey mori/Lt
MATISYAHU (2)
Or/Epic/Sony Music

) ne Haven/Or/
Epic/Sony Music

BOB MARLEY (3) Matiacy
Special Products/Madacy
(2} Direct Source Special
Products

(1) St. Clair

3 STEPHEN MARLEY (7) Ghetto

N

Youtns/Tuff Gong/Universat
Repubiic/UMRG

DAMIAN “JR. GONG” MARLEY
) Ghetto Youths/Tuff Gong/
Unliversal Republic/UMRG
SEAN PAUL (1) VE/AHartiE/AG
BOB MARLEY AND THE
WAILERS (1) (slanc/TufF
Gong/UMe/IDIMG

) Tutt Gong/islandl/’

N

o«

D Quango

COLLIE BUDDZ (1)
Columbra/Sony Music
BUJUBANTON (1) Gargame/
NOTCH () &inco Por Cinco/
Machete

BEENIE MAN (1) Shocking
Vibes/Virgin

~

© o

3

Top Reggae Albums
Pos TITLE At i/t

! FOREVER BOB MARLEY 30b
Mariey-Madacy Speciat
Products/Madacy

MIND CONTROL Stephen
Maritey-Ghetto Youths/ Tuff
Gong/Universal Republic/UMRG
WELCOME TO JAMROCK
Darmian “Ur Gong"™ Marley~
Ghetto Youths/Tuff
Gong/Universal Republic/UMRG
YOUTH Matisyalu-
Or/Epic/Sony Music

THE TRINITY Sean Paul-
VP/Atlantic/AG

NO PLACE TO BE /at/syahu-
One Haven/Or/Epic/Sony Music
COLLIE BUDDZ Collie Budolz-
Columbia/Sony Music
REGGAE GOLD 2007:
TREASURE OF THE CARIBBEAN
Varous Artists-VP

AFRICA UNITE: THE SINGLES
COLLECTION Bots rarley And
The Wailers-Island/Tuff Gong/
UMe/IDIMG

GOLD Bob Marley And The
Wailers-Tuff Gong/
island/Chronicles/UMe

LIVE AT STUBB'S
Matisyahu-Or/Epic/Seny Music
TOO BAD Buyu Banton-
Gargarmel

RAISED BY THE PEOPLE
Noteh-Cinco Por Cinco/
Machete

UNDISPUTED Beense Man-
Shocking Vibes/Virgin
REGGAE GOLD 2006 Various
Artists-VP

~

w
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Top Reggae Imprints
Pos MPRINT (i e )

B ve o4

2 MADACY SPECIAL PRODUCTS
[&)

TUFF GONG (5)

GHETTO YOUTHS ¢3)
UNIVERSAL REPUBLIC (2)

® o

Top Reggae Labels
o LABEL (s vt i
UNIVERAL MOTOWN
RECORDS GROUP (2)
SONY MUSIC (4}

MADACY (2

VP (15)

ATLANTIC GROUP (2}

P NE*EY

Top Reggae
Distributors

Pos. DISTRIBUTOR (Vo Crixtsc it
[7] INDEPENDENTS (4/6)
UNIVERSAL (8)
SONY BMG ()

WEA (2)

EMM (1)

Iy

So:;t;track
Albums

Pos TITLE At -imprnt/Labat
HANNAH MONTANA
Soundtrack-Walt Disney

HIGH SCHOOL MUSICAL 2
Soundtrack-Walt Disriey
HANNAH MONTANA 2/MEET
MILEY CYRUS tifeiy Cyrus-Walt
Distiey/Hollywood

HIGH SCHOOL MUSICAL
Sounditrack-Walt Disney
DREAMGIRLS Sounditrack-
Music World/Columbia/Sony
Music

THE CHEETAH GIRLS 2
Sounditrack-Walt Disney
HAIRSPRAY Sounditrack-New
Line

~

w

IN

@«

*

~

(321
£53343
"'w e
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JUMP IN! Souncitrack-\Walt
Disney

CARS Sounditrack-Walt Disney
HAPPY FEET Soundirack
Fox/Warner Sunset/Atlantic/AG
A CHARLIE BROWN
CHRISTMAS Vince Guaraldi T
Fantasy/Conecard

THE PICK OF DESTINY
Tenacious D-Epic/Sony Music
WALK THE LINE Soundtrack-
Fox/Wind-up

DREAMGIRLS: DELUXE
EDITION Sounditrack-Music
Wetd/Colurmbi

a/Sony Music.

BROKEN BRIDGES Sounditra
Shaw Dog Nashville

3o

®

@

N

&

Jol A deeper version of this chart
appears on billboard.biz

Top Soundtrack
Singles

Pos TTLE Atst-mprivLabel

1 HOW TO SAVE A LIFE (FROM
“GREY's ANATOMY") The
Fray-Epic

'WHAT I'VE DONE (FROM
“TRANSFORMERS") Linkin
Park-Warner Bros,

IT ENDS TONIGHT (FROM
“LAGUNA BEACH™) 7he All-
American Rejects-
Doghouse/Interscope
CHASING CARS (FROM
“GREY’S ANATOMY") Snow
Patroi-Polydor/Ag&M/Interscope
KEEP HOLDING ON (FROM
“ERAGON”) Avrd/ Lavigne-

~

w

»

«




Fox/RCA/RMG

5 SAY GOODBYE (FROM “STEP
UP™) Chrss Brown-Jive/Zomba

7 LITTLE WONDERS (FROM
“MEET THE ROBINSONS™) Rob
Thomas-Walt Disney/
Melisma/Atiantic

3 WHAT TIME IS IT (FROM “HIGH
SCHOOL MUSICAL 2°) High
Schioo! Musical 2 Cast-Walt
Disney

9 NOBODY'S PERFECT (FROM
“HANNAH MONTANA®} Harnah
Montana (Mifey Cyrus)-Walt
Disney

0 AND | AMTELLING YOU 'M
NOT GOING (FROM
“DREAMGIRLS") Jennifer
Hudson-Music World/Columbia

lop Videoclip Artists
ox ARTIST o
W TI1. (3 Grand Hustie/Atiantic
(2} dive/Zomba
) Terror SquadyKoch
(X
> KANYE WEST (3) Roc-A-Fella/
Def Jam/IDIMG
(1) Geffen
3 CIARA (3) Laface/Zombs
@ Columbia
4 FERGIE (3) william/
A&M/interscope
5 BEYONCE (2) Columbi
(23 Music World/Columbia
5 T-PAIN (2) Kanvict/
Nappy Boy/
Jive/Zomba
(@ Jve/Zomba
(1) Siip-N-Side/Atiantic

The cast of 'High
Schoot Musical 2°

(1) Roc-A-Fella/Def Jarm/IDIMG
(1) Columixa

() Terror Squad/Koch

JAY-Z (4) Roc-A-Fella/Def Jam/
IDIMG

(1) SRA/Def Jam/IDIMG

W b

AKON (3) Konvict/Upfront/
SRC/Universal Motown

) interscope

D Konvict/Neppy Boy/
Sve/Zomba

~

@

©

3

&

-

Nashville/RMG
IRREPLACEABLE Beyonce-
Colurmbia

BIG GIRLS DON'T CRY Fergre-
will Lam/A&M/Interscope
THAT'S THAT Snoop Dogg
Featuring R. Kelly-
Doagystyte/Geffen

MY LOVE Justin Timberiake
Featuring Ti-Jive/Zamba
PROMISE Ciara-LaFace/Zormba
LOST WITHOUT U Robin

@
1) Terror Squacy/Koch

{0 Full Surface/interscope

(1 Colurmbia

DAUGHTRY (3) RCA/RMG
YOUNG JEEZY () Corporate
Thugz/Def Jam/IDIMG

3o

Top Videoclips

Pos TITLE Artst -imprnabel

& BIG THINGS POPPIN’ (DO IT)
T4-Grand Hustle/Atlantic
UMBRELLA Rifianna Featurng
Jay-Z-SRP/Def Jam/IDIMG
RUNAWAY LOVE L udiacris
Featuring Mary J. Blige-DTP/Det
Jam/IDIMG

REHAB Amy Winehouse
Universal Republic

WHAT I'VE DONE Linkin
Park-Warner Bros.

YOU Lioyd Featuring Lil' Wayne-
The Inc./Universal Motown
MAKES ME WONDER Maroon
5-A&M/Octone/Interscope
BEFORE HE CHEATS Carre
Wnderwood-Arista/Arista

~
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~
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Thick Trak/Interscop
SHAWTY Plies Featuring T
Pain-Slip-N-Shde/Atlantie
GOGETTA Young Jeezy
Featurng R. Kelly-Carrporate
Thugz/Def Jam/IDJMG

BUY U ADRANK (SHAWTY
SNAPPIN') 7-Pain Featuring
Yung doc-Konvict/Nappy Boy/
Jive/Zomba

STRONGER Kanye West-Roc-A-
Fella/Det Jam/IDJMG

THE SWEET ESCAPE Gwen
Stefaru Featurmng Akon-
Interscope

{ LUV IT Young Jeezy-Corporate
Thugz/Def Jam/IDIMG

ITS NOT OVER Daughtry -
RCA/RMG

SEXY LADY Yung Berg
Featuring Junior-Yung Boss/
Epic/Koch

THIS IS WHY PM HOT Mims-
Capito

POP, LOCK & DROP IT Huey
HiITz Committee/Jive/Zomba
NO ONE Alicia Keys -
MBK/J/RMG

Top Videoclip

Imprints

s IMPRINT (10 Ot

¥ DEF JAM (23)
JIVE (14}
RCA (71}
COLUMBIA (9}
LAFACE (5)

RN

TOE Videoclips
Labels

Pos LABEL (0 >
ISLAND DEF JAM MUSIC
GROUP (32)
INTERSCOPE (31
ZOMBA (19)

RCA MUSIC GROUP (20}
ATLANTIC (20)

Additional Vide
J‘bl» charts are availab

on bitlboard.biz

PSRN

Top Music

Video Sales
O

! FAREWELL | TOUR: LIVE FROM
MELBOURNE £agles-Rhino
Home Video/Warner Music
Vision

UNDER THE DESERT SKY
Andirea Bocelli-Sugar/Deccs/
Universal Music &¥ideo Dist
THE ULTIMATE HITS Garth
Brooks-Pear

GREATEST HITS Crecd-wind-
Up Video/Sony BMG Video
LIVE AT THE GREEK /i Divo-

~

w

a

n

SYCO/Columbia Music Video/
Sony BMG Video
ANEW JOURNEY: LIVE AT
SLANE CASTLE, IRELAND
Celtic Woman-Manhattan/EMM
Music Video
THE INFORMATION Beck-
Interscope Video/Universal
Music & Video Dist
THE VIDEOS: 1989 - 2004
Metaliica-Elektra/Warner Bros./
Warner Music Vision
PULSE Fink Floyd-Columbia
Music Video/Sony BMG Video
PAST, PRESENT & FUTURE Rob
Zombie-Geffen Home Video/
Universal ideo Dist.
KISSOLOGY: THE ULTIMATE
KISS COLLECTION VOL. 11974-
1977 Kiss-VH-1 Classics/
Universal X
THE BEST OF PANTERA: FAR
BEYOND THE GREAT
SOUTHERN COWBOYS'
VULGAR HITS Pantera-
Elektra/Rhino Home
Video/Warner Music Vision
ELVIS: '68 COMEBACK
SPECIAL Efvis Presiey
RCA/Sany BMG Video
LED ZEPPELIN
Led Zeppelin-Atlantic.
Video/Warner Music Vision
ELVIS: ALOHA FROM HAWAII
Ehas Presiey-RCA/
Sony BMG Video
TRAPPED IN THE CLOSET:
CHAPTERS 13-22 R. Kef)
Jive/Zomba Video/Sony BMG
Video
CELTIC WOMAN: THE SHOW
Celtic Woman-Manhattan/EMM
Music Video
LIVE AT DONINGTON
AC/DC-Epic Music Video/Sony
BMG Video
THE CONFESSIONS TOUR
Madonna-Warner Bros,/Warner
Music Vision
ROCKET MAN: NUMBER ONES
Etton John-Chronicies/
Rocket/isiand/Mercury/UMe/
Iniversal Musie & Video Dist.
21 LIVEITHELIGHT IT UP TOUR
Kelty-Jive/Image Entertanment
KISSOLOGY. THE ULTIMATE
KISS COLLECTION VOL. 21978~
1991 Kiss-VH-| Classics/
Uriiversal Music & Video Dist.
FAMILY JEWELS AC/DC-
Music Video/Sony BMG Video
TONY BENNETT: AN
AMERICAN CLASSIC 7oy
Bennett-Colurmbra Music
Video/Sony BMG Video
25 BESIDE YOU IN TIME
Nine Inch Nalis-Interscope
Video/Universal Music
&Video Dist

.
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Top Music Video
Sales Labels
Pos LaREL s

COLUMBIA MUSIC VIDEO (71}
2 RHINO HOME VIDEOQ (72)
3 SUGAR/DECCA (1)
4 WIND-UPVIDEO (2)
5 PEARL (1)
€ INTERSCOPE VIDEO (5,
7
8
9

EPIC MUSIC VIDEO (5)
MANHATTAN (%)
SPRING HOUSE VIDEO (/3
10 RCA ()

Music Vldeo
es Distributing

La els
SONY BMG VIDEO (47)
UNIVERSAL MUSIC & VIDEO
DIST. (47}
WARNERMUSIC ViSION (47)
EMM MUSIC VIDEO (34)
PEARL (7)

biz ¢

N

oo

Aditional Music Vide.
s are vie exclusively
G btiboard.

Top DVD Sales

PO TITLE (e
PIRATES OF THE CARIBBEAN:
DEAD MAN'S CHEST Walt

Disru
Buena Vista Home
Entertainment

CARS Walt Disney/Pixar/Buena
Vista Home Entertainment
HAPPY FEET Warner Home
Video

300 Warner Home Video
TRANSFORMERS DreamWarks
Home Entertainment/
Paramount Home Entertainment
ICE AGE: THE MELTDOWN 20t/
Century Fox

NIGHT AT THE MUSEUM 201
Century Fox

"e Entertainment/

~
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biz »deeper vers is
Kg appears on billboard bix

TALLADEGA NIGHTS: THE
BALLAD OF RICKY BOBBY
Sony Pictures Horme
Entertainment

THE DEPARTED Warner Home
Video

THE DA VINC} CODE Sony
Pictures Home Entertainment
THE DEVIL WEARS PRADA
20th Century Fox

CASINO ROYALE MGM Home
Entertainment/Sony Pictures
Home Entertainment
SUPERMAN RETURNS Warner
Home Video

WILD HOGS Touchstone Home
Video/Buena Vista Home
Entertainment

THE PURSUIT OF-HAPPYNESS
Sony Pictures Home
Entertainment

BORAT 20th Ceritury Fox
PETER PAN Wait Disney Home
Entertainment/Buena Vista
Home Entertainment

OPEN SEASON Sony Pictures
Horne Entertainment
KNOCKED UP Universal Studios
Home Video

CHARLOTTE'S WEB
Nickelodeon Video/Paramount
Home Entertainment

GHOST RIDER Sony Pictures
Home Entertainment
CINDERELLA I1i; ATWIST IN
TIME Walt Disney Home
Entertainment/Buena Vista
Home Entertamment

THE JUNGLE BOOK Walt Disney
Home Entertanment/Buena
Vista Home Entertainment
LITTLE MISS SUNSHINE 20th
Lentury Fox

FLUSHED AWAY DreamWorks
Home Entertainment/
Paramount Home Entertainment

hars

A clip from *Pirates of the
Coaribbean: Dead Man's Chest”

Top DVD Sales Labels
o LABEL (1

# WARNER HOME VIDEO (57)
SONY PICTURES HOME
ENTERTAINMENT (73)

20TH CENTURY FOX (78)
‘WALT DISNEY HOME
ENTERTAINMENT (39)
UNIVERSAL STUDIOS HOME
VIDEO (75)

DREAMWORKS HOME
ENTERTAINMENT (/7)

‘WALT DISNEY/PIXAR (1)
TOUCHSTONE HOME VIDEO (8)
PARAMOUNT HOME
ENTERTAINMENT (28)

NEW LINE HOME
ENTERTAINMENT (27}

~

A

@

3

~
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©
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Top DVD Sales
Distributing Labels
¥ BUENA VISTA HOME
ENTERTAINMENT (657
WARNER HOME VIDEO (/26)
SONY PICTURES HOME
ENTERTAINMENT (77)
20TH CENTURY FOX (96)
PARAMOUNT HOME
ENTERTAINMENT (84)

w N

N

Additional DVD Sales
biz - bie exclustvely
on biliboard.b

Top TV DVD Sales
Pos.TITLE

I HIGH SCHOOL MUSICAL:
ENCORE EDITION Walt Disney
Home Entertainment/Buena
Vista Home Entertainment
TOM AND JERRY’S GREATEST
CHASES Warner Home Video
THE OFFICE: SEASON ONE
NBC Home Video/Universa
Studios Home Video

PLANET EARTH! THE
COMPLETE SERIES BBC

~
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Video/Warner Home Video
FAMILY GUY: VOLUME FOUR
20th Century Fox

THE OFFICE: SEASON TWO
NBC Home Video/Universat
Studios Home Video

GREY’S ANATOMY: SEASON
ONE Touchstone Television/
Buena Vista Home Entertainment
24: SEASON ONE 20th Gentury
Fox

GREY'S ANATOMY: THE
COMPLETE SECOND SEASON
UNCUT Touchstone
Television/Buena Vista Home
Entertainment

HANNAH MONTANA: LIVING
THE ROCK STAR LIFE! Walt
Disney Home Entertainment/
Buena Vista Home Entertainment
WHAT'S NEW SCOOBY DOO?:
SAFARI SO GOOD Warner
Horne Vigeo

FIREFLY: THE COMPLETE
SERIES 20th Century Fox

24: SEASON § 20t% Century Fox
THAT’S SO SUITE LIFE OF
HANNAH MONTANA Walt
Disney Home Entertainment/
Buena Vista Hame Entertainment
HANNAH MONTANA: POP
STAR PROFILE Walt Disney
Home Entertainment/Buena
Vista Home Entertainment

THE SIMPSONS: THE
COMPLETE NINTH SEASON
20th Century Fox

MARTIN: THE COMPLETE FIRST
SEASON HBO Home Video/
Warner Home Video

HEROES. SEASON 1NEC Home
Video/Universal Studios Home
Video

EDDIE MURPHY: DELIRIOUS
Anchor Bay Entertainment
MICKEY MOUSE CLUBHOUSE:
MICKEY'S GREAT
CLUBHOUSE HUNT
Walt Disney Home

Entertainment/Buena “
Vista Home

Entertainment

HIGH SCHOOL MUSICAL
THE CONCERT Walt
Disney Home
Entertainment/Buena Vista
Hoeme Enterta nment
MICKEY MOUSE
CLUBHOUSE: MICKEY’S TREAT
Walt Disney Home
Entertainment/Buena Vista
Home Entertainment
[SCRUBS): THE COMPLETE
FiFTH SEASON Touchstone
Television/Buena Vista
Home Entertainment
DANE COOK: VICIOUS
CIRCLE HBO Home
Video/Warner Horne Video
THE CHEETAH GIRLS 2
Walt Disney Home
Entertainment/Buena Vista
Home Entertainment
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Top TV DVD
Sales Labels
Pos LABEL (No Chrted es)

# 207H CENTURY FOX (56)
WALT DISNEY HOME
ENTERTAINMENT (/)

NBC HOME VIDEO (73}
WARNER HOME VIDEO (22)
HBO HOME VIDEO (52)
TOUCHSTONE TELEVISION (/5)
WARNER BROS. TELEVISION
“0)

UNIVERSAL STUDIOS HOME
VIDEO (26)

NICK JR. (77)

10 BBC VIDEO (2)

NOosw N

®

©

Top TV DVD Sales

Distributing Labels

WARNER HOME VIDEQ (7/8)

BUENA VISTA HOME

ENTERTAINMENT (38)

20TH CENTURY FOX (65)

4 PARAMOUNTHOME
ENTERTAINMENT (28)

S UNIVERSAL STUDIOS HOME
VIDEO (39)

biz =

N

“

Additional TV OVD Sales
exclusiveiy

G pliiboard.biz

*Hannah Mantana’ star
MILEY CYRUS




The Ultimate

Ricoh Coliseum
7,600 Capacity
Air Canada Centre
18,500 Capacity -

Maple Leaf Sports & Entertainment Ltd. is proud to
offer you access to FOUR distinct venues in the
Greater Toronto area. Score a hole-in-one at one of
our venues, designed to meet your touring needs.

BMO 9 FIELD RICOH General Motors Centre

CALL YOUR EVENT TEAM TODAY TO BOOK A TEE TIME:

General Motors Centre

5,300 Capacity k. Patti-Anne Tariton Tricia Silfiphant Kelly Meehan
Director, Manager, Manager,
8MO Field Live Entertainment Event Programming. Event Marketing & Sponsorship
26,000 Capacity 416.815.5847 416.815.5763 416.815.5419
ARENA RNTG
Frrwe R
theaircanadacentre.com torontofc.ca ricohcoliseum.com generalmotorscentre.com
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MsMusic Productio!
Retailers, Distribulors, please check with us for pricin,
v

Email: msmusic®sprintmail.com
Website: www.foothillrecords.com
Foothill Records Bldg.

1041 Foothill Blvd.
La Canada, CA 91011

ik Wroy ond his RoyMen - Jock The Ripper  Bobby Sohmsion - Exira in the background of o dreom
MUS-009 ond Deod Dol Soundivocks
MUS-010

~ P 2o A TR

£ i { C1P s



London Concerts Come Out On
Top Of 2007 Boxscore Tally
By Ray Waddell

The top 25 Billboard Boxscores of 2007 are a mix of major
festivals, box office-busting multinight slands and fan-pleasing
reunion tours

At the top of the heap is Prince and his 21 sellouts at the 02
Arena in London. which grossed more than $22 million and drew
351,527 fans. Produced by AEG [ ive UK and Concerts West, the
shows took place Aug. 1-Sept. 21.

In terms of a single artist dominating the yeai’s Boxscores,
though, the Police reunion tour leads the pack, with seven of the
top 25 Boxscore entries on a top ticket price of about $250. No
other act has more than two entries with fustin Timbetlake and
Genesis comimg in at two each.

"The Police tour has been a tremendous success worldwide
and the foundation of that excitement is the chance to see a greal
band playing great songs again,” says Al thur Fogel. president of
TNA International, producer of the Police tour with RZO Pro-
ductions. "One great aspect to the tour is the opportunity to play
some of the very histotic and presngious stadiums around the
world: Twickenham, Fenway Park and Wrigley Field were great
and memorable shows.”

Prince at the O2 was a case of the promoter having to deliver
what the artist says he can do “P1ince went into London and did
a press conference to launch the shows. He stood up there and
told the world he was going to da 21 shows in London,” Concerts
West co-president John Meglen says. “Everyone there was telling
us eight, maybe 107

The promoters initially put up seven shows and had *rolled
into 15 by lunchtime,” Meglen says After two weeks with no tick-
ets available, demand built again, “then we relaunched the final
sixshows Every show was sold out. Every seat.

In addilion ta Prince at the O2, multinight runs show up as
Bon Jovi's 10 shows at the new Prudential Center (nicknamed the
Rock)in Newark. N.J., and the Fagles’ six sellouts at the new Nokia

Live and hot In London: -
PRINCE sold out 21 shows at
02 Arena, Below left: KYLIE
MINOGUE at Wembley Arena.

Theatreat |.A | ive in Los Angeles, both promoted by AEG Live,
came in at $16.4 million and $9 million. respectively

Bon Jovi at the Rock in particular is a prime example of a syn-
ergistic meeting between artist and market, as Bon jovi chose the
new Newark building over a simular multinight run at Madison
Square Garden in New York. “He did iteut of a sense of civic pride
for his state and hecause of the economic impact the arena will
have on downtown Newark, both in terms of jobs and attracting
other mvestment,” AEG Live CEQ Randy Phillips says “Ileisa
sacial activist who puts his money where his mouth 1s

Multnight “residencies” are not going away for AEG Live,
Phillips adds

“The trend for us n 2007 was taking thesc arenas and turning
them into regional plays,” says Phillips, who adds that the trend
will continue.

“Spice Girls will probably do 18 shows at the 2. Garth Brooks
did nine shows at the Sprint Center in Kansas City [Mo.].”

Other multiples: Clousseau’s 12 shows at the Sportpaleis in
Antwerp, Belgium; Kylie Minogue's seven shows at Wembley
Arena, Timberlake's five sellouts at the O2 and three sellouts at
Acer Arena in Sydney; the Police with doubles at Stade De France
in Panis; Twickenham, near London; Amsterdam Arena in the
Netherlands, Chicago's Wrigley Field; and Boston’s Fenway Park.

The Police’s triumphant return to London Sept. 8-9 was the
band’s top gross of 2007, taking in $15.4 million and drawing
104.417 fans. The band's top U.S. plays were two sellouts each at
legendary ballparks Wrigley Field July 5-6 ($9.5 million) and Fen-
way Park July 28-29 (§7.6 million).

“The Dawnload Festival at Donington Park, England ($20.2mil-
lion}. the Bonnareo Music Festival in Manchester, Tenn. {$16 8
million), the Coachella Valley Music Festival in Indio, Calif. {$16 4
million}, the Austin City | imits Music Festival in Austin ($11.3
million), Lallapalooza in Chicago ($9.8 million) and the 02 Wire-
less Festival at Hyde Park in London (37.3 million) represent fes-

tivals in the top 25 Boxscores,

Download surpassed Bonnaroo's five-year run as the top-
grossing festival reporting to Boxscore. “This is a great acgolade
for our organization and everyone associated with this event, now
in its fifth year,” Live Nation U.K. VP of promotions Andy Cop-
ping says. “Not only have we createcha great annual festival, which
attracts top international acts from across the globe, but have also
served the passionate, commutted and technology-savvy Down-
load community with an award-winning interactive Web sute, of
which we can truly be proud of. The Download Festival goes from
strength to strength and long may it conlinue to do so.”

The London concert market is one of the hottest in the world
today, and the U.K. concert market is responsible for a remark-
able nine of the top 25 Boxscores. Prince at the 02, Duwnload,
the Police at Twickenham ($15.4 million), Muse at Wembley Sta-
dium {$10 1mllion), Kylie Minogue at the MEN Arena in Man-
chester ($8 million) and at Wembley Arena ($7.6 million},
Timbaeilake at the O2 ($7.3 million), the O2 Wireless Festival at
Hyde Park and Genesis at Twickenham {$6.8 million).

The fact that only mne of the top 25 Boxscores—four of which
were festivals—came on U.S. soil 1s a testament to the strength
of the international concer! market and a weakened U.S. dollar.
For the first time in adecade, for example, Madison Square Gar-
den did not have a Boxscore in the top 25

Europe could have come in even stronger. It is worth noting
that Rolling Stanes four producer Michael Coh! opted to inform
Billboard of the band'’s European Bigger Bang stadium run from
the summer of 2007 as one lump sum, as opposed to individuzl
Boxscore entries. If the Stones had done the latter, 1t is likely they
would have had as many as a dozen of the yeur's top 25 Bosscores,

When asked about the Stones’ European run, Cohl says,
was wet, raiming, it was cold, then it was too hot 1t was weird
weather this summer 1n Europe, but the shows were fantastic,
the crowds were great, and 1t was a lot of fun.”

YEAR-END DOUBLE ISSUE
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It's hip. It's happening. And it's finally here.
Sprint Center, the Midwest's premier concert venue, will host 90 of the
world's hottest events in its inaugural year. Decked out in world-class
design and technology that's off the charts, fans and rock stars alike now

have a new place to be seen — and heard — in Kansas City, Missouri.

For booking information, call Brenda Tinnen at (816) 949-7110 or
Michael Chalfie at (816) 949-7150.

M
|
|| Sprint \\} |

Center |
L

sprintcenter.com

World-Class Concerts Sporting Events Premier Entertainment
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TOP 25 BOXSCORES g ;w

GROSS SALES/ ARTIST(S) Attendance,
Venue, Location, Date(s) Promoter(s)
y $22052026 PRINCE
£ 75 02 Arena. London 351527 Concerts West. Marshall Arts Lid., AEG
4 Aug. 1-Sept. 21 Live/London
$20,179,520 DOWNLOAD FESTIVAL
- ’ mgnmwmmw 70,000 Live Nation-ULK.
$16,800,000 BONNAROO MUSIC FESTIVAL
8 Fesuua e, Manchast 80,000 Superfly Productions. AC
e 1417 inment
£16,370,070 BON JOVI, MY CHEMICAL ROMANCE, DAUGHTRY & OTHERS
T N 22 ve
L SEAEE 0o MRE T
$16.267.917  COACHELLA VALLEY MUSIC FESTIVAL
) e e eiCal i 195,636 Goidenvoica/AEG Live
815,369,280 THE POLICE, MAXIMO PARK. FICTIDN PLANE
o Twickenham Stadwm. London 104,417 The Next Advanture (A Live Nation
$ Sapt. B9 v Company)
$15,319,07%  THE POLICE, FICTION PLANE
(€oBa7 rancay The Next Adventure (A Live N&fion
SRaru | mempeesw W A
$11837425  THE POLICE, FICTION PLANE
. oke par . weion The Next Adventure (A Live Nation
2 GGyt oublin rewend 280 Company MCD =
sn3issss  AUSTIN CITY LIMITS MUSIC FESTIVAL
vas lkoe Park, Austin, Texas 5,000 nts
s Ziker park. Auson, Tenas 225,00 €3 Prasent:
) $11188, 120 U2, KANYE WEST
! ra Dome, Mel o The Next Adventure (A Live
e TR o Coopanys Michael Coppel Presems
$10,216,228  THE POLICE, FICTION PLANE
0 T TIEiDm Arene]Ametercam! Tha Next Adventure (A Live Nation
| SR connpep e e B
|2, 3893002 HMuSE
$7395 m:mhlh( Stadium, London 134,287 Live Nation-U.K.
13| $9843840 LOLLAPALOOZA
prrey Grant Fark Chicago C3 presents
$9,.494,243 THE POLICE, FICTION PLANE
14 s Yoty Feid Cricage 79.458 The next agventure (A Live Nation
15| $9.076.420 EAGLES, DIXIE CHICKS
SIS m"ﬂ%%!f"m 42.600 Goldanvoic e/AEG Live
$8.224705  CLOUSEAU
16, eccaw lais, An Bowium 209,898 PSE Belglum
fenkae e e $egode ol
$7.976,089  KYLIE MINOGUE
ke YEN Arepa, Manchestes £gland 100072 3A Entortainment
$7,644,.400 THE POLICE, FICTION PLANE
I8 | e The Next Advéniture (A Live N3Ton
25355 Faruay Park. Boston 67154 Hrs
1g) SM57827  KYLIE MINOGUE
(3868154 =
fe e Sempley Aren London, 78526 34 Entertainment
$7.387,928  GENESIS
(S UTU A Dunseidor. Germuny 88,357 Peter Rieger Konzertagentur GmibH
o $2.346,896  JUSTIN TIMBERLAKE, ESMEE DENTERS
- 02 Atena, London 79.742 Cancerts West/AEG Live
2z $7180373 |02 WIRELESS FESTIVAL
(559909 e pat. ondon Uive Nation-UK
5 36860806 GENESIS
23| aon Twckeonam Stadium. London 54,279 Uve Nation-UK.
$6,460931  JUSTIN TIMBERLAKE, PARIS WELLS
28] ommmzicia  poer prons, Sydaey 58,788 Frontier Touring C
SSB64800%6 G Alow. o8 - rontier Touring Co.
s6.415,610  THE POLICE, THE FRATELLIS, FICTION PLANE
25| 820850 Gt Stacnr, Exs aedor ML 55,247 The Next Adventure (A Live Nation
Aug.5 Company)
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TEN GREA
AND IT SHOWS
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Since debuting in December of 1997, the state-of-the-art facility has entertained
over 21 million patrons in the Washington D.C. metro area with over 1,735 world
class concerts, events and family shows. Thank you for helping us make Verizon

Center one of the premier entertainment venues in the country.
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- For booking contact David Touhey  dtouhey@washsports.com 202.881:5080 * www.verizoncenter.com



For Booking Information Contact Mandy Strudler at
mandys@rocketball.com « 713.758.7346

Toyota Center ¢ 1510 Polk Street » Houston, Texas 77002
www.teyotacentertix.com

TOYOTA
CENTER

TOP 25 TOURS

ACT
TOTALGRQSS Tt Attendance

THE POLICE
$212,227.302

1.858.456

GENESIS
$129.076.860

] 1262393
N TIMBERLAKE

suzssgrzn  JUSTINTIMBER

1.615.846

KENNY CHESNEY
$71,222.931

e

ROD STEWART
$69,993.284

753,598
CIRQUE DU SOLEIL'S DELIRIUM
679,754

6 359,477,450

ROGER WATERS
| $53.213.983

Total Capacity

864,481

1348346

1621858

139,71

766,982

836,070

678,919

HILL

656.907

634,723

792185

878,743

567,339

425064

627,839
I TIM MCGRAW & FAITH
| ss235,712
579330
.
CHRISTINA AGUILERA
$42,73.773
607,568
RASCAL FLATTS
10| $41.685.834
704709
DAVE MATTHEWS BAND
$41,548,932
835,067
JOSH GROBAN
12/ 540731422
533.664
| BILLY JOE
13| $39,370,759 i
415795
AEROSMITH
14| $37751.946
530,572

643,505

TRANS-SIBERIAN ORCHESTRA

15| $36,954,467
BB7.448

MANA

509,87

TOBY KEITH
729.040

ERIC CLAPTON
382947

6 $35.238,302

5835321751

8] $34.254,829

955,185

550,555

876.893

395,718

NKED BY G

" Ov. 15,2007

No. af Shows. No. of Sellouts

a7

L]

HIGH SCHOOL MUSICAL - THE CONCERT

19| $33.359.261
618.915
'NICKELBACK
$33,168,686
1195

BRUCE SPRINGSTEEN
332.939

BOB SEGER

478373

GWEN STEFAN]
548,529

JOHN MAYER
H $30,511,669 o)

|21 $3\1s,667
122 330837794

23| $30.671.764

684,240

RUSH
25 $29.659,721
siman

692065

#3091

337938

478573

751220

847546

720,497

so

53

102

26

23

a5

63
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THANK YOU TO THE ARTISTS, MANAGERS,
AGENTS & PROMOTERS FOR MAKING

STAPLES Center.

“L.A.’S MUST PLAY IN 2007”
LOOKING FORWARD TO SEEING YOU OFTEN IN 2008!

FOR BOOKING INFORMATION CONTACT

CHRISTY CASTILO 213.742.7272 CCASTILLO@STAPLESCENTER.COM

www.staplescenter.com www.aegworldwide.com ﬁ
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OKLAHOMA CITY IS DEALING UPA &2

FULL HOUSE
AT FORD CENTER

With Oklahoma City, going all in is a safe bet.

|
Compared to many other markets, national acts and event pianners can .

count on the Ford Center in Oklahoma City as a reliable stop on their tour

calendars any night of the week. [ =)

With customizable seating for events from 4,000 to 20,000, the latest
entertainment technology and a central location that's home to over one
million people, Oklahoma City's Ford Center keeps the fans coming in, and
the stars coming back for more.

Book the Ford Center for your next event at (405} 602-8700 or visit us at
www.okfordcenter.com, and we'll deal you a hand worth betting on.

Having broken up in 1986,
the POLICE reunion tour
(with Sting, left, and Andy
Summers) had huge appeat
and was the year's top tour.

LOCATED AT THE “"CROSSROADS™ OF
AMERICA, THE FORO CENTER IS EASILY

| ] | ]
ACCESSIBLE FROM 40 AND |:35 AND PO l I C e ACt I O n
IS JUST MINUTES FROM WILL ROGERS
WORLD AIRPORT.
Trio’s Reunion Leads Year’s Strong Top 25 Tally
By Ray Waddell

Reunions that stoked the interestof  ing 1.8 million tickets before the Boxscore cut-
fans combined with exploding towiing super-  off date of Nov. 13
stars and road-tested veterans lead the list of live “Eightcen months ago | would have said, "This
BOOKING (NFORMATION: music’s top performers in 2007, tour will never happen,” * RZO partnet Bill Zys-
14051 602-8700 ] After a year in which the biggest names m  blatsays. “Our chents plan years in advance, and
the history of the business litup turnstiles, this  nothing even resembling this was in the cards.
year box bffices kept spinning, with uncxpected  The more research I did on the band members'
reunions by the Police and Genesis rivaled by comments over the years made ine think it was
the equally unexpected dominance of popking  more and more unlikely.”
Justin Timberlake Zysblat saw a “window of opportunity” when
But the rule of law in 2007 touring was upheld  the Police were inducted into the Rock and Roll
by the Palice reunion trek, which led all tours  Hall of Fame in 2003. “But that window closed
with a gross that has passed $200 millionand is  quickly and the odds of a tour, once again, be-
still chimbing. Produced by TNA Infernational’s  came astronomical,” Zysblat says. “And here we
Arthur Fogel and RZO Productions, the tourno  are today. It just goes to show, never say never”

one thought would ever happen is a massive suc- Asked if the tour has met expectations, Zys
www.okfordcenter.com CSHAGD AN SMG MANAGED FACILITY | | com.trvtngsmamore than S22 riliomamd . blat reaponds, 10 o santimseeion sasts?

FORD CENTER
100 WEST REND,
ORCAKON CITY, 0K 73102
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AT THE MEADOWLANDS

FORMERLY CONTINENTAL AIRLINES ARENA

As Busy As Ever...

Ranked #6
of the Top Grossing Arenas Worldwide

To book your next event at IZ0D CENTER,
contact Ron VanDeVeen at 201.460.4387 or
Matt Bell at 201.460.4374

meadowlands.com
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THAT'S SEEN THEM ALL.

More than 13 million fans have come
through our doors. From sports to concerts,
theatre and more, American Airlines Center
is the Southwest’s premier entertainment
venue. To bring in a few of yours, contact
Ken Kuhl at 214-665-4230.

American Airlines Center Facts:
* 20,000 person capacity
* 6 million residents within 150 mile radius-
* Highly flexible floor-plan
* Central location for tour routing
* Located in the 72-acre Dallas Victory development

* Adjacent to upscale retailers, restaurants,
hotels & residences

A 4 ARENA

AMERICANAIRLINES
CENTER®

Dallas, Texas

www.americanairlinescenter.com

from >>p140  bitofacliché to say the tour sur-
passed every expectation. However, if evera tour
has, this one did ”

The Police played an intriguing mix of are-
nas, stadiums and a couple of festivals in Bon-
naroo and the Virgin Mobile Music Festival.
The route was a moving target.

“Arthur and 1 took turns a1 being more aggres-
sive,” Zysblat says, adding that he and Fogel went
back and forth as 1o the correct venue strategy
for the tour.

“In the end we agreed on a routing that was
so flexible, the fans' response would dictate the
nextaction,” Zysblat says “Every city had holds
for every size venue. Even with the most flexi-
bble scheduling, we had to make many last-
minute changes to keep up with the ticket
demand. None of us guessed even close.”

Another heavy-hitting international arena/
stadium outing was Gerruis’ Turn 1t On Again
lour, produced by
Michael Cohl's
CPt Selling out
stadiums in Eu-
rope and arenas in
the United States,
Genesis' 46 shows
grossed a stagger-
ing $129 million,
an average of
more than §2.8
million per
night's work.

TIMBERLAKE EXPCOSION
1f demand for the Policc and Gene-
sis tours was expected, few predicted
the explosion of Timberlake
live in 2007 Praduced pri-
marily by AEG Live, his Fu-
tureSex/LoveShow
grossed $126.8
million and drew
more than 1.6 mil-
lion people worldwide.
“We had a glimpse of
who Justin was becom-
ing when we did the co-
headlining Christina
Aguilera tour [in
2003],” AEG Live
president/CEQ
Randy Phillips
says. “What we
called the
‘Justina tour’
was  good.
solid, but it
was a work-
out marketing-wise,
because they were
both just becoming
stars. This tour,
Justin has just
exploded into a
bona fidearena
headhnet.
Timberlake

NEY affirmed

[
I&' 4
«

[fTdon’t make a
record for couple of
years, I'can still go
out and tour and be

part of people
summers.’
—KENNY CHESNE

reported 106 dates within the time period cov-
ered by Boxscore and was still working at press
time. “Europe was gigantic In fact, 1 wouldn't
be surprised if the next time he tours he wants
to tour spring/summer in Europe and go inio
stadiums, much the same way Bon Jovi does,”
Phillips says

Agwilera has also staked her claim as an
arena-level headliner, clocking in at No 9 at
nearly $50 million grossed. “She did fabu-
lously,” Phillips says. “In 2003 they were both
ew to their respective roles, but it gave youa
view into the future of what they could be. And
sure enough, in 2007 they have stepped into
those roles as legitimate arena headliners.”

COUNTRY ONE-TWO PUNCH
Country music continues to live among the
elite of touring, with Kenny Chesney ranking
fourth among all drtists at $71 million, and a
shorter second
round of the Tim
McGraw/Faith Hill
Soul2Soul tour
bringing in mare
than $52 million
from just 45 shows.
This was the
v k fifth consecutive
year that Ches-
T4 ney has drawn
3 more than 1 mil-
Tion people, anun-
4 precedented feat
in country musicand
extremely rare in any
genre. “We are the
epitome of a live act,”
Chesney told Bill-
board in an earlier
interview. “There's no
doubt about it. That1s
what we work the hard-

= eston.”

Since 2002,
Chesneyhas
grossed well
more than
$300 million
and has moved 67
million tickets to 441 shows
reported to Billboard Boxs-
core. Touring will remain a
focus for the artist. "“That's the
part of my Life 'm goingtoal-
ways be able to do,” he says.
“Evenif 1 don’l make a record
for a couple of years. | can
still go out and tour and be
part of people’s summer.”

The second year of the
MeGraw/Hill Soul2Soul
tour took the two-summer
\ total for the husband-and-
| wife co-headliners to more

than $141 mllion, enough

to make it the top-grossing
country tour ever. McGraw
manager Scotl Siman says
that whal makes Soul2Soul
unique is providing “two
superstars,” along with “the

continued on >>pldd.
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“Thanks to
everyone
for making us
“Top 10
Once Again!”

Happy New Year to all of the performers and promoters
who helped make HP Pavilion “Top 10 Once Again* in 2007.

HP Pavilion at San Jose. Northern California’s Premiere Sports and Entertainment Venue.
ARENA For availability call 408.999.5843, fax 408.999.5797 or visit hppavilion.com ANTG
==

“Honey,
your hand
is on my
noisemaker”




WHY ATLANTA

LARULOUS £

ITS 0RVIOUS...

* One of Billhoard’s Top Grossing small venues for 16 years o
* Top ten market - 5.3 MM Atlantans
+ Host (0 over 750,000 annual attendees «
* 1,678 seats o
* Access to 300,000 patron e-subscribers «
* Full Service Marketing and Group Sales Dept. ¢

For booking information contact Allan Vella,
General Manager, Fox Theatre (404) 881 2101
allan.vella@foxtheatre.org

www.FoxTheatre.org

from >»>p142  biggest,
most state-pf-the-art produc-
tion ever undertaken” by a
countiy act, “rivaling the
lnggest rock productions of
our time.

Other country tours in
the top 25 include Rascal
Hatts at No. 10 ($41 5 mil-
lion) and Toby Keith at
No. 17 {$35.1 million).
Brad Paisley just missed
the top 25, coming in No.
26 at about $29 million
for the period.

VETS PROVE
THEIR METTLE
Rod Stewart notched a
hugely successful year in
2007, fifth among all tours
at nearly $70 million. Stew-
att continues to grow his
stature as an arena head-
liner some 40 years into his
career. "Rod had his
Diggest-grossing year ever,”
noics his agent, Dennis
Arfa, president of Artists
Group International.
Arfa also books Billy
Joel, who came in 13th at

ROGER WATERS grossed
$53.2 milllon (No. 7 on Top 25
Tours) from 40 shows playing
his former band Pink Floyd's

1997 NEOPLAN Spaceliner Double Decker Coach

ENDLESS POSSIBILITIES:
TOURING + PROMOTIONAL + EXECUTIVE CHARTER

3200000 O8O

ncarly $38 million, with
several dates still left to
play on his 2007 route. “Billy continues to
demonstrate his box-office power, even
though he played 4 limited amount of shows,”
Arfa says

RISING WATERS
Anather Ing success story for 2007 was the re-
turn of Pink Floyd founding member Roger
Waters, who played the legendary band’s “The
Dark Side of the Moon” in its entirety on con-
cert stages around the globe.

“IL was an incredible year.”
ager Mark Fenwick says Waters grossed
more than $53.2 million. seventh amongall
tours. Fenwick says the tour exceeded box-
office ex|'ectations, particularly in North and
South America

“From an artistic standpoint, the tour was
more gratifying than even from a financal
standpoint.” says Fenwick, adding that Waters
“enjoyed it enormously. And one of the things
he enjoys the most is going to unique places,
places that are off the beaten track. He is very
interested in where he plays.

Waters’ man-

TOP TOURS BY GENRE

‘Dark Side of the Moon.”

BREAKING IT DOWN

In terms of demographics and genre, 10 of
the top 25 tours could be considered classic
rock, a slight shift frem last year when 11 of
the top 25 were well over 40. Four could be
considered modern rock (same as in 2006),
and also like last year. three are noniraditional
content 4 la Cirque du Soleil’s “Delirium
Four country tours again dot the list, one Lahn
tour in Mané (RBD did last year) and zero
urban/R&B tours make the top 25. Tumber-
Take and Aguilera arguably could qualify as
R&B but Billboard considers them more pop,
and Beyoncé was No. 29.

Really, pop is a winner, with a broad classi-
fication that could arguably include Rascal
Flatts. Josh Groban, Man4, “High School Mu
sical,” Gwen Stefani and John Mayer account-
ing for eight tours in the tap 25, doublea
similarly broad categorization last year.

it was tougher to crack the top 25 tours this
year, with the cutoff point being almost $30
million. Last year. Mariah Carey rounded out
the top 25 with a gross of $26.4 million.

RANKED BY GROSS.

GMPILED FROM

BOXSCORES NOV, 5, 2006
THROUGH NOV, 13 2007

TOTAL GENRE Total Total No. of No. of
GROSS A Attendance  Capacity  Shows selouts
ROCK/POP
$212,227,302 L
T Police 1850456 185443 66 e
| COUNTRY
$71,222,931
Kenny Chesney 193971 pALE NI 55 55
f R&B/HIP-HOP
$24,008,708
| yance 256.0m 3029 28 8
LATIN
$35,238.302
Mana. 509,187 550,555 a8 24
e
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@ Prudential Center

r a lr “m'\»’
*Your NNEW/ JERSEY HOME
=
FOR ENTERTAINMENT =
A 15-minute train ride from New York City * @& a0
22 Million people within 45 miles WA
Accessible from 6 major highways - ®
:‘ o
Two blocks from Newark Penn Station s
For booking information, please contact ) ;;"x
Dale Adams at; dadams@prucenter.com ® PruCenter.com



* JAY-Z + RAED HOT CHILI PEPPERS + PEARL JAM + GNARLS BARKLEY

:  BAYFRONT PARK AMPHITHEATER
: & BICENTENNIAL PARK* | ]
G P 3
: Miami, Florida TOP 10 STADIUMS i pe
- TOTAL LITY, CH - Ty
2 Annual Average Temperature 76°F GROSS Har A Rifhaonce  Sacry  Sows Soishs
l‘ $20,627,958 GIANTS STADIUM, EAST RUTHERFORD, N.J.
2 TWO HOT VENUES! 68 e waor  wamo w4
2
b 2 27365819 TWICKENHAM STADIUM, LONDON
& CALL NOW TD BOOK YEAR-ROUND: 305-358-7550 i 20060 200610
3 iami. . ‘GENESIS at
www.bayfronfparkmiami.com N S
p “Seen on MTV & ESPH. Stadium
=
=
H
=
<
=
3
H
2
S
= =
L AMSTERDAM ARENA, AMSTERDAM
' + $16.822,057
s5.000 867 92445 4 2
- STADE DE FRANCE, PARIS
o 1 $15313,076
- 7000 157906 152306 2 2
- ROD LAVER ARENA, MELBOURNE
$15,028,922
: > 16.500 154,635 184,43 4 2
= S FORO SOL, MEXICO CITY
$12,338,077
55,000 320,835 378,798 4 1
= CROKE PARK, DUBLIN
$11,832,425
82,300 81,640 81,640 1
TAMPA BAY PERFORMING ARTS CENTER siigarzo  TELSTRA DOME, MELBOURNE
] 5 53,400 127275 127275 2 2
FOLLOW THE STARS OLYMPIASTADION, MUNICH
$10,482,570
i 67.500 n3EMn n3e9 2 2
TO THE HEART OF FLORIDA' E] MILLENNIUM STADIUM, CARDIFF, WALES
L] $9,963,863
— . 72000 80,956 80,956 2
RANKED B aRoss
COMPILED FROM
gmso. 1OP 10 VENUES =i
TOTAL FACILITY, City Total Total No. of No. of
GROSS /enue Capacity Attendance  Capacity Shows Seilouts
MADISON 5GUARE GARDEN, NEW YORK
$76,644,368
20697 1203963 137681 % P
" AIR CANADA CENTRE, TORONTO
$572,339,866
- . L] 19,800 849,458 951,461 76 44
Alicia Keys, Harry Connick, Jr., Blue Man Group, Sting, Juanes, Michael Bublg, ©  STAPLES CENTER, LOS ANGELES
Monty Python's Spamalol, Disney's The Lion King, Jerry Seinfeld, Wicked, Chris Rock, $4S.5I7.808 5 000 s 76833 & *
Jon Stewart, Josh Graban, The Four Bitchin® Babes, Gilberto Gil, ACER ARENA, SYDNEY
Renee Fieming, Soweto Gospel Cholr, Jersey Bays R — sos.s97  SiTEas = &
Morsani Hall 2810 Sests * Ferguson Halt 1,042 Seals * Jaeb Theater 268 Seais AT -BELL CENTRE, MONTREAL
TECO Thester 250 Seus  Shimberg Playhouse 10 Sons $40752325 242 ssasz0  nmer 0 u
$39,318.865 1ZOD CENTER, EAST RUTHERFCRO, N.J.
* 3 million adults within 60-minute drive o 21000 798,219 1077547 as £
* State-of-the-art 5-theater entertainment complex THOMAS & MACK CENTER, LAS VEGAS
. . . . . $36,900,872
* Experienced in-house staff, including production, | 19354 636,85 857140 ' s
ticketing and marketing with media buyers s36.625.744 WACHOVIA CENTER, PHILADELPHIA
g T 21,000 670,289 1077723 88 19
catoravais: JUdy Joseph « 813.222,1009 PALACE OF AUBURN HILLS, AUBURN HILLS, MICH. i
Check out our specs at thpac.org/welcomeftechnical/technical html $35,556,178
20854 856101 losaso 97 2
Our Morsani Hall has been ranked (for 5,000 seats and under) Lj TB pA( 1ol s33048664 ST. PETE TIMES FORUM, TAMPA, FLA.
#5in the world - Billboard magazine, 2007 TR PADORE 2500 s74158 764084 84 v
o= o
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RANKED BY GROSS.

TOP 10 AMPHITHEATERS . ==

BOxsoRES NV 15 2006

TOTAL
GROSS

" 318,624,631

$16,627.310

% sis367803

513,468,749

¥ s

6 $12,915476

$12,918.212

® 12424473

B snasesr

O sn.087.664

CAPACITIES
10,001 T0 15,000

ToTAL
GROSS

T sazzan988
$26,397,389
sam780

& 52360
15,682,632
$14,909,489

¥ 3700980
$13,223,022

511,575,010

19' en.200.283

IROLIGH NOV. 13, 2007
FACILITY, City Total Total No. of 0 of

Venue Capacky Attendance  Capaclty  Shows Seliouts

RED ROCKS AMPHITHEATRE, MORRISON, COLO.

9,000 400,734 503,928 s3 ]

TWEETER CENTER FOR THE PERFORMING ARTS, MANSFIELD, MASS.

19,900 393,428 524,433 k- -
GREEK THEATRE, LOS ANGELES
6162 254450 308617 62 7

TWEETER CENTER AT THE WATERFRONT, CAMDEN, N.J.

25,000 347,903 520,185 a 7

VERIZON WIRELESS AMPHITHEATER, IRVINE, CALIF.

15,000 295,718 356,576 24 7

DTE ENERGY MUSIC CENTER, CLARKSTON, MICH.

15274 614579 91752 50 n

CYNTHIA WOODS MITCHELL PAVILION, THE WOODLANDS, TEXAS

15.802 355,316 430201 33 2

PNC BANK ARTS CENTER, HOLMDEL, N.J.

17,000 326774 521084 32 3

FORD AMPHITHEATRE, TAMPA, FLA.

18.900 275587 416595 £ 3

NIKON AT JONES BEACH THEATER, WANTAGH, NY.

14.000 28855 327722 24 o

aaNKED oY 0SS
MPILED FROM

soxscoREs Nov 15,2008
HRO! 007

UGH ROV 1

FACILITY, City Total Total No, of
Venue Capacty

o, No. of
Attendance  Capacity shows Sellouts

BRISBANE ENTERTAINMENT CENTRE, BRISBANE, AUSTRALIA

13500 512,143 561.034 n 3
WEMBLEY ARENA, LONDON
12530 1242m 336.066 36 Bl

ATLANTIC CITY BOARDWALK NALL, ATLANTIC CITY, N.J,

13,600 34580 461077 49 )
MGM GRAND GARDEN, LAS VEGAS
14500 164.976 167.427 1 n

SAN DIEGO SPORTS ARENA, SAN DIEGO

15,000 379.999 665.474 55 10

NATIONAL INDOOR ARENA, BIRMINGHAM, ENGLAND

13.000 167431 173,262 E 9

JOHN LABATT CENTRE, LONDON, ONTARIO

HEEY 285,650 345,924 68 n

VAN ANDEL ARENA, GRAND RAPIDS, MICH.

12,864 342143 508.240 58 7

NATIONAL EXNIBITION CENTRE, BIRMINGHAM, ENGLAND
12,500

178.536 190,448 1 10

MANDALAY BAY EVENTS CENTER, LAS VEGAS
12.200

120,739 132,957

Fruitful
Garden

MSG Tops Arenas Again In 2007;
Air Canada Centre Also Soars

By Mitchell Peters

Along with seasoned road warriors
and a new generation of headliners, another
factor contributed to the financial success of
arenas 2007 “Itwas a great year for reunion
tours.” notes John Page. COO of fctlity man-
agement firm Globa! Spectrum. which oper-
ates the Wachovia Center in Philadelphia, two
of the year's top arenas.

Leading the 2007 recap for arenas, venues
of 15.000-plus < apacity is Madison Square Ga
den in New York. The Garden, with a top can-
cert capacity of 20.000-plus. reported $76.6
million in grosses and drew 1,203,963 fans to
96 shows. The venue has been the largest-gross-
ing arena for seven consecutive years

Madison Square Garden Entertainment
president Jay Marciano says part of the Gar-
den's strategy was a newly developed pricing
model “for shows with lesser ticket prices.
(1t) allowed us to book many younge: acts
that in past years would not have been
able to play the Garden * ’

Marciano cites three sold-out shows
by jam-friendly wio Dispatch, along with
performances by 0.A.R., john Mayer
and the Killers, zs examples of
the new picing model's suc-
cess. Other concerts worthy
of note included sold-out
performances by the Police,
Stevie Wonder, Justin Tim-
berlake, Van Halen and
Bruce Springsteen.

Lastyear, the Garden re-
ported nearly $120 million
in grosses, driven by multi-
ple seliout performances by high-
grossing touring acts Billy joel’s
recoid-setting 12 sellouts
gossed nearly $20 million,
Madonna's sixsellouts grossed
$16.5 millien, and Barbra
Streisand’s two sellouts
grossed $11.3 million, accord-
ing to Boxscore

“There were obviously more
top-grossing tours in the major-
ity of the 2006 calendar year,”
Marciano offers as an explana-
tion for the approximately $44
million gap.

7 X
V-

Along with four sold-out
concerts from the Polic
the nearly 20,000-seat
venue saw performances
from Bob Seger. Spring
steen, McGrawj/Hill and
Timberiake.

Thearena also had suc
cess in 2007 with the
large-scale Walking With
Dinosaurs production, as
well as top-level comedi-
ans like Latry the Cable
Guy, Dane Cook and Rus-
sell Peters, says Patt-
Anne Tarlton, director of entertainment at
Maple Leaf Sports and Entertainment.

“Toronto continues to be a hot entertain.
ment market, and the Canadian dellar is
stronger than it has been in 30-plus years,” Tarl-
ton says.

The Staples Center in Los Angeles comes
in at No. 3 on the top arena tally, reporting
$45.6 million in grosses from 67 events that
drew more than 692,000 concertgoers. Sta-
ples Center senior VE/GM Lee Zeidman al-
tributes the growth to a diverse lineup of tours
11 2007, citing performances from the Police,
“Hannah Montana”/Miley Cyrus, the Killers,
Beyoncé, Dixic Chicks, jennifer Lopez and
Marc Anthony, the Black Eyed ['eas. Keith
Urban and Jesh Graban.

Far a 20,000-seat arena that houses five
professional sports franchises, Zeidman
says, "we had quite a few multiples,
which allowed us to hit some very big

numbers.” Among those multiples
# with four shows each were Timber-
lake and Mexican rock band Mand. Zied-
man calls the Sept. 20-23 Mand run,
which drew 60,000 fans, (he
“largest Lahin show at Sta-
ples Center since our
opening” in 1999
The 21,000-capacity

Acer Arena in Sydney

comes in at No. 4 and

ranks as the only venue
autside North America
to make the arena recap.

“It’s been an unusual

year,” Acer Arena busi-
ness development man-
ager Don Elford says,

noting that an “unprece-
dented" range of music
genres visited the Aus-

tralian venue 1n 2007

Elford cites Timber-
lake, Silverchair, Gwen

Stefani, Christina Aguil

era, Guns N’ Roses, Pow

derfinger. Joel, Fall Out

Boy, Kylie Minogue, Ret

t1at Chili Peppers and
21 shows by Walking

The runmer-up to the Gar- R e 5 With Dinosaurs as
den is the Air Canada Cen- Garden, the majos events
tre in Torento, whick top venue witha - He expects Acer's
capacity of 15,001

reported grosses of $57.3

or more, hosted

peformaiice to con-

mullion and drew 849,458 4 JUSTIN - tine inte 2008

concertgoers to 76 shows, ;L’::i:::/“'s “We havea massive
v

(All Boxscore figures LoveShow tour contiaued on

arcin U.S. dollars.) in February.
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Orange Countya market unlike any other

34 diverse cities
5th largest county in the U.S.
average household income of $79,876

Make Honda Center a must play on your next tour

For booking information, please contact Jo-Ann Armstrong at 714-704-2422 or jarmstrongehondacenter.com
2695 East Katella Ave. Anaheim, CA 92806 www.hondacenter.com

1.




The Jewel of Downtown Miami

Yot

Wettomes

Olympra Theater at the

. GUSMAN CENTER
Jor the Performing Arts

At the Olympia Theater « Gusman Center for the Performing Arts,
our stunning architecture and superb acoustics have

thrilled Miami audiences since 1926.

Upgraded technical capabilitics « Ticketmaster outler

et Strect, Downtown Miami ¢ (305) 374-2444 » www.gusmancenicr.org

ADA compliant * 1,567 seats

www.billboard.com
www.billboard biz
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from >>p148  lineupcoming for the first quar-
ter of next year.” Elford says, citing concerts by
Bon Jovi, Iron Maiden, Rod Stewart, Santana,
Ozzy Osbourne and Celine Dion, among others

Air Canada Centre and Acer Arena aside. the
only other facility outside the United States that
placed on the 2007 top 10 arena list is the Bell
Centre in Montreal, which reported grosses of
$40.7 million and placed No_ 5 in the ranking

On the East Coast, the recently renamed lzod
Center (formerly Continental Airlines Arena)
in East Rutherford, N.|., eartied the ranking of
the No. 6 arena of the vear iff the 15,000-plus-
<capacity recap. The
20,000-seat build
ing reported $39.
million in grosse:
for 94 shows that
attracted 798,219
concertgoers.

Among the high-
lights this yea: were
performances b
Springsteen (twe
shows), Timberlak:
{two), Dave Matthews
Band and Var
Halen, along with sucu: 1zl shows as Disney
on Ice, the Wiggles and Walking With Dinosaurs,
[zod Center VP/GM Ron VanDeVeer sats

The 18,800-capacity Thomas & Mack Center
in Las Vegas is No. 7, with grosses of $36.9 mil-
lion for 64 reported cvents. Along with a handful
of concerts each year, the Thomas & Mack Cen-
ter (tocated at the University of Nevada-Las
Vegas) alse hosts rodeos, family shows, mo-
tocross and other events. “We're very fortunate
to be the neutral venue for the city, which allows
us to host annual events,” the venue's executive
director Daren Libonati says.

Back in Philadelphia, the Wachovia Center
rang up $36.6 million i grosses and more than
670,000 in attendarnce during 88 reported shows.
The 21.000-seat arena ranked eighth on the year-

CAPACITIES
5,001 70 10,000

TOTAL

An ‘unprecedented’
variety of artists
helped Sydney’s
Acer Arena rank

among the top five

@renas of the year.

TOP 10 VENUES

end tally, "We had some great success with two
Van Halens, rwo Springsteens and three Gene-
sis shows,” Global Spectrum’s Page says. citing
other performarices from Barry Manilow, Kane
West and Rascal Flatts.

With the help of concerts by the Police. Me-
Graw/Hill. Rascal Flatts, Van Halen, Joel and
Eric Clapton, to name a few, the Palace of Aubum
Hills m Detroit cracks the top 10 tally at No. 9.
The approximately 22,000-seat venue, which
owned and managed by Palace Sports & Enter-
tainment, reported grosses of $35.5 million for
97 shows during the period.

St. Pete Times
Forum in Tampa,
Fla., managed to
squeeze in at No.
10 on the year-
end tally, report-
ing $33 million
in grosses and
574,158 in atten-
dance for 84
events. While
maintaining rela
tionships with
such perenmial
events as Ringling Bros. and Barnum & Bailey
and the Harlem Globetrotters, the venue this
year also hested the Police, Timberlake, Mc-
Graw; Hill, Seger and Beyoncé, among others.

Among the Top 10 Amphitheaters, the Red
Rocks Amphitheatre in Morrison, Colo , was the
top-grossing facility in 2007, beatingall Live Na-
tion sheds, ncluding runner-up the Tweeter Cen-
te1 for the Performing Arts in Mansfield, Mass.

Red Rocks director of operations Tad Bow-
man attributes much of the venue's success
to competition between top-tier concert pro-
moters AEG Live and Live Nation—Dboth of
which have offices in Denver. Red Rocks, with
acapacity of 9,450, grossed $18.6 million and
saw more than 400,000 fans in attendance for
53 events.

RANKED By GROSS.
COMPILED FROM
BOXSCORES NOV 15, 2006
THROUGH NOV. 13, 2007

FACILITY, City Total Total No. of No. ot
GROSS erse Cagachty Attendance  Capacity Shows Seliouts
K RADIO CITY MUSIC HALL, NEW YORK
| s87.642.358
§ 5901 1375425 1464913 259 28
| AUDITORIO NACIONAL. MEXICO CITY
$42,401.224
] 9.683 1220250 1915591 200 8
R GIBSON AMPHITHEATRE, UNIVERSAL CITY, CALIF.
| $29.806.007
6,089 446923 sodomm 86 3t

THE WAMU THEATER AT MADISON SQUARE GARDEN, NEW YORK

| $26,038.664
| 5610

| $20,096,609
B 10000

| 396,523

477034

570225 no 26

MOHEGAN SUN ARENA, UNCASVILLE, CONN,

430805 se =

NOKIA THEATRE, GRAND PRAIRIE, TEXAS

$17195,037

| 514755794

6333 362585

78,433 140 L3

ODYSSEY ARENA, BELFAST, NORTHERN IRELAND

10000 w60 187048 2 »
POINT THEATRE, DUBLIN, IRELAND
$13,730.595
| as00 151297 152870 2 2
NOKIA THEATRE L.A. LIVE, LOS ANGELES
$1122,448

7100 64,504

|10 s10.050.33)

65,805 10 [

SCOTTISH EXHIBITION & CONFERENCE CENTRE, GLASGOW
9.600 147,548

150,872 1] 14
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Boardwalk Hall has hosted
famous singers, dancers, boxers,
players and all kinds of animals.

* The Rolling Stones * Soulive » Reality Fighting = Sarah Geronlmo
= Joshua Clottey vs. Antonio Margarito » Carlos Quintana vs. Miguel Cotto * Cheetah Girls * Everlife
* Trans-Siberian Orchestra * Indoor Midget Car Racing » Dancing With The Stars * World's Best Fighter
* Phila. Mummers String Band Show of Shows - New Jersey State High School Wrestling
Championships - Atlantic 10 Men's Basketball Championship + Ringling Bros. and Barnum & Bailey
Circus + Christina Aguilera » Pussycat Dolls » Danity Kane * Caged Fury Fighting Championships
* Andre Rieu and the Johann Strauss Orchestra * Shannon Briggs vs. Sultan Ibragimov « Tool » Melt
Banana * Kimbo Slice vs. Ray Mercer « Jimmy Buffett and the Coral Reefer Band * The Judds * Arturo Gatti
vs. Alfonso Gomez « Kermit Cintron vs, Walter Matthysse + Josh Groban « Angelique Kidjo * Rascal Flatts
* Shamone Alvarez vs. Germaine Sanders + American Idols [ive Tour « Battle Cage Xtreme + Jermain Taylor
vs. Kelly Pavlik « So You Think You Can Dance * Maze featuring Frankie Beverly + Teena Marie

BUT NEVER LOUNGE LIZARDS
Once again, thanks to everyone who has helped make
us the top grossing mid-sized arena in North America.

And we did it by hosting the top entertainment in the world.
For booking information contact Greg Tesone 609-348-7061

Photo by Tom Bogha
PhotoGraphics.

Your Best SEAT AT THE SHORE
www.boardwalkhall.com

Moty — Mo

afways turned on med ~ Worldwide Entertainment and
Conference Vemue Management




DoBig
Business

BEC, Radio City, Caesars
Colosseum Top Midsize Venues
By Mitchell Peters

While the majority of this year's blockbuster tours were
dominated by bookings in arenas with a capacity of 15.000 or
more, the success of midsize concert facilines hasn't gone unno-
ticed by industry observers.

[n addinion to the recap of arenas, amphitheaters and stadi-
ums, Billboard's Year in Music & Touring includes charts rank-
g smaller-sized venues 1n multiple categories.

The Brisbane Entertainment Centre (BEC) in Australia com-
mands the No. 1 sloton the Top 10 Venues tally for buildings with
capacities between 10,001 and 15,000

As in years past, Radio City Music Hall in New York retains its
No. 1 position on the Top 10 Venues recap for facilities with ca-
pacities between 5,001 and 10,000.

And the Colosseum at Caesars I'alace in L.as Vegas again earns
the No. 1 ranking on the Top 10 Venues tally for buildings with
capacities of 5,000 and less

Along with the top 10 charts ranking stadiums, arenas and
sheds, these three charts are based on Billboard Boxscore grosses
camplied between Nov. 15, 2006, and Nov. 13. 2007,

Helping drive business this year at BEC were

With Dinosaurs (10},

The venue grossed $42.2 million and drew 519,143 to 71 events.

“It was a big year of concerts,” says Tim Worton, group GM of
Ogden IFC Arena Network, which manages BEC. “The touring
market in this part of the world has been phenomenally strong.”

‘The runner-up to BEC among venues in its capacily elass is
Wembley Arena 1n London, which in 2007 hosted shows by the
Police, Pearl Jam. Bob Dylan (twa). the Killers (two). Kylie
Minogue (seven}. My Chemical Ramance {two) and Dolly Par-
ton, among others.

“Twelve months after our £35 million [$72.5 million] refit, i's
great for Wemlley Arena to be making 1ts mark in the Billboard
top 10,” the arena’s GM Peter Tudor says. “This year's diary has
been a who's who of music.”

‘The 12.500-seat arena reported $26.3 million in grosses and
attracted more than 324,000 concertgoers to 36 shows.

I New York, three key elements can be attributed to the suc-
cess of Radio City Music Hall in 2007: a new approach to book-
ing, dynamic ticket pricing and a diversity of talent, according to
Madison Square Garden Entertainment president Jay Marciano.

“As with all of our venues, including the WaMu Theater and
Beacon, our new pricing model allowed younger acts to play the
Great Stage much earlier in their careers,” Marciano says. citing
such acts as Arcade Fire and Bright Eyes

The venue also played host to sold-out concerts by Tony Ben-
nett, Dave d Tim Reynolds, Michael Bublé and Wide-

by Billy Joel (two shows). Pink {five), Kylie Minogue {ihree),
Elton John, Red Hot Chili Peppers, Eric Clapton and Walking

: Y
i U FOXTHEATRE!
E

spread Panic. Beyond concert bookings, the venue hosted the
Tony Awards, family shows and a rare appearance by the Dalai

ditorio Nacional In

xico City was the No,2
Imidsize venue thanks to
sich artists as Mexico's own
MARCOQ ANTONIO SOLIS.

Lama. Marciano says.

Radio City Music Hall rang up $87.6 million and drew more
than 1.3 million people dut ing the 2007 churt year.

Mexico City's Auditorio Nacioial came in behind Radio City
Music Hall, reporting $42.4 million in grosses for 209 concerts
in2007. Along with musicals. ballets and family shows, the nearly
10,000-seal venue saw concerts by Coldplay, the Black Eyed Peas,
Bloc Party, Miguel Bosé, Alejandro Fernandez and others

“The Auditono Nacional is not only a very important venue for
the Mexican concer t industry, but has become a key spot for the
international entertainment industry,” Auditor io Nacional CEO
Marfa Cnstina Garcia Cepeda says

At the Colosseum at Caesars Palace, such resident artists as
Celine Dion, Elton john and Jerry Seinfeld contributed to the
4.100-capacity venue’s $87.3 million in grosses and nearly 625.000
attendees in 2007

ping th by Stevie Nicks.
Lionel Richie, Luis Miguel, Jacky Cheung and the annual Com-
edy Festival, Harrah's Entertainment VP of entertainment Scott
Schecter says.

‘The runner-up to the Colosseum in this categery is Atlanta’s
Fox Theatre, which reported grosses of $29 9 million during the
2007 period. Comedy was strong at the 4,600-seat theater, with
performances from Larry the Cable Guy {five), Jamie Foxx {three),
Kathy Griffin {two) and George Carlin, amongothers. Along with
successful Broadway shows, “concerts kept us busy as well,” Fox
Theatre GM Allan Vella says, citing such acts as Godsmack. Ali
son Krauss, Bjork and Ryan Adams

RANKED BY GROSS.
COMPILED FROM

capaCiTIES
— TOP 10 VENUES = 50550
TOTAL FACILITY, City Total Total No. of No. of
GROSS Venwe Capacty Attendance Capacity Shows Sellouts.
| THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS
1 senzizese
] 4,000 624,987 633,055 155 132
FOX THEATRE, ATLANTA
$29,997)3s OX THE: .
4600 627672 159,788 257 5
] ACON THEATRE, NEW YORK
$16,639,420 et
2,500 286,329 340,751 22 S5
SR BROWARD CENTER FOR THE PERFORMING ARTS, FORT LAUDERDALE, FLA.
. 2700 268,319 193895 144 o
' TAMPA BAY PERFORMING ARTS CENTER, TAMPA, FLA.
$13.644,038
2610 240091 329604 13s 28
NY CENTRE FOR THE PERFORMING ARTS, TORONTO
$12,795.440 SONYCENTRE e S;
3.200 201,439 263,669 97 L)
Al
. RUTH ECKERD HALL, CLEARWATER, FLA.
1 24 252528 336,523 85 a
: BOB CARR PERFORMING ARTS CENTRE, ORLANDO, FLA.
$11,089,559
2518 198,970 263650 V6 49
AN AT
e _CITI WANG THEATRE, BOSTON
3561 174.963 208.453 8 2
| COMMUNITY CENTER THEATER, SACRAMENTO, CALIF,
10 $9.860.928
| 2452 186,353 247,661 103 18
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Pick Charleston.
Make your year.

The Civic Center Complex is West Virginia’s premier venue,
and Charleston is one of America’s lowest-cost, second-tier cities.

CHARLEST —N

Coliseum & Municipal Auditorium

ivi 304.345.1500
www.charlestonwvciviccenter.com mt m . 3
Witd and Worderful john.robertson@charlestonwvciviccenter.com




TOP 25 PROMOTERS

TOTALGROSS PROMOTER Total

e e Capacity No. of Shows No. of Sellouts
LIVE NATION

$1,844,927,622
34521516 43.260,388 10,035 3,450
AEG LIVE

$742,150,589
n372462 12506.086 1934 84
MICHAEL COPPEL PRESENTS

$96,474,548
1213787 1469,094 147 12
CIE

$89,066,683
2,008,900 2818077 207 2
3A ENTERTAINMENT

$52.711.026
904,723 290,936 343 no
JAM PRODUCTIONS

551,434,784
1,079,280 125,265 453 198
AIKEN PROMOTIONS

$42,352,100
520,730 532450 129 122
PETER RIEGER KONZERTAGENTUR

$38,968,145
462,078 469,641 0 9
FRONTIER TOURING CO.

$38159,943

380713 393644 35 it

GILLETT ENTERTAINMENT GROUP
10 $34136.539

660,196 745,522 24 52
OUTBACK CONCERTS
$33158,273
796,521 3767 238 us
FANTASMA PRODUCTIONS
12 53270735

621843 794173 25 B4

C3 PRESENTS
13 332007630

815,058 992541 as4 152
NEDERLANDER CONCERTS
31,211,995
57700 747133 240 e
IM.P.
15| s26.615.272
659,369 520730 385 w

ANOTHER PLANET ENTERTAINMENT
16, $26,520.574

452257 21010 n2 59
BEAVER PRODUCTIONS
$25.833.749
ans2e ass3se 7 a7
ROPTUS
18, s23305.528
440,637 473.086 &9 3

AC. ENTERTAINMENT
19 s23,078,065

26814 227802 a5 38
MARSHALL ARTS LTD,

$22,052,026
351527 351527 2 2

2 CARDENAS MARKETING NETWORK

| s20512812
207,697 308719 as 32

THE BOWERY PRESENTS

22| s19.945.21
458518 510024 94 52

SUPERFLY PRODUCTIONS
23 s19.23.575

s
UNIVERSAL 121800 5400 s 5

‘THE STAR ¢f PAYROLL SERVICES B e ANDREW HEWITT co.

200,477 206.5M 16 a
When it comes to music payroll, we've got your backstage. 25 sasarss  VARNELLENTERPRISES
’ = 363031 373.205 22 20
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Protection racquet

Y Internationally recognized as the world's % Long-standing broker to the world's

leading insurance broker to the music leading artists, bands and performers
and live entertainment industries % The broker of choice for major

Y Established for 30 years internationaf concert tours

Y Over 80 specialist personne Y Unrivalied depth of knowledge

Y Offices in London, Las Vegas, and experience

Los Angeles, New York and Y superb 24/7 claims handling service
associates around the world

If you want to know more please call our offices below

New York Office Los Angeles Office London Office
330 Seventh Avenue, 9th Floor, 315 South Beverly Drive, Suite 201, 33 Harbour Exchange Square,
New York, NY 10001, U.S.A. Beverly Hills, California 90210 U.S.A. London E14 9GG
Tel: (212) 279 4519 Tel: 001 310 843 0980 Tel: +44 (0) 20 7510 1234
Fax: {212) 279 4536 Fax: 001 310 843 0990 Fax: +44 (0} 20 7510 1134
E-Mail:infony@rtna.us E-Mail: infola@rtib.net E-Mail: enquiries@rtib.co.uk

www.robertson-taylor.com

*

ROBERTSON TAYLOR

INTERNATIONAL INSURANCE BROKERS
Las Vegas London Los Angeles New York

UK. offices. Lloyd's Brokers Authorised andg regulated by the Financial Services Authority



How We
CompileThe
Boxscore
Charts

Weekly Tatlies Track What's Tops
In Live Entertainment By Bob Allen

For concert promoters and venue managers, there’s no
great mystery about how to judge siccess. As always, the name
of the game is selling lickets

Biltboard has been tracking concert ficket sales for three decades,
compiling box-office stats that highlight the hottest headliners
on the road and the world’s most productive markets

Tn the weekly Boxscore chart. Billboard provides a snapshot of
who's making the biggest impact on box offices around the world,
but in this Year in Music & Touring issue, we provide a recap of
the year with annual rankmgs and thorough analysis.

2007 saw the return of such powerhouse veterans as the Po-
hee and Genesis. as well as headliners like Justin Timberlake.
Rascal Flatts and Man4 coming inte their own. With worldwide
gross ticket sales in the $3.5 bilhon range, the verdict is clear:
When 1t comes to bang for your buck, there’s still nothing bet-
ter than a live show

TOP 10 FESTIVALS

FESTIVAL
ven

GROSS SALES/
e, Location,

Datets)

R DOWNLOAD FESTIVAL
EXAS0000) S8R

e Tk o Do E 70000 Live Nation-U.
16,800,000 BONNAROO MUSIC FESTIVAL
TBAZIEBI0 Fastiva st Manchester, Tenn 80000 Superfly Productions, A .C. Entertainment

COACHELLA VALLEY MUSIC FESTIVAL

To compile these year-end rankings
and the weekly charts throughout the
year, Billboard collects box-office data on
a continual basis. With the help of con-
cert promaters and venes—ranging
from local clubs to world-famous stadi-
ums—we compile our Boxscare stats
from the totals reported by these sources
and others throughout the industry.

The year-end rankings are based on
box-office numbers that were reported
during Billboard's touring chart year.
from the 1ssue of Nov. 15, 2006, through
Nov. 13, 2007.

Throughoul the year our deadline for
submutting box-office data is every Tues-
day. if reporied by the 5 p.m CT dead-
line, it will be eligible to chart in the
current week’s issue. Anything reported
after deadline simply carries over o the
next week,

We have a time limt for how long a
loxscore is eligible to chart in the magazine. It cannot be older
than two months before the issue hits newsstands. We want the
concerts charting i the magazine 6 be current. timely and buzz-
warthy. However, every show reported to Billboard—even the older
ones—are reported onhneat billboard biz regardless of when the
date occurred The online boxscore chart is updated weekly.

Billboard defines the word “boxscore” as a single event by an
artistat one location. 1t doesn't have to be a single show, however.
1f an act plays more than one show at the venue, the totals from
all the performances are added together to count as one boxscore.
‘The shows do not have to be on consecutive nights, but they do
need to be part of the same tour.

I the year-end rankings, the headliner gets all the credit, but
this year's Top Tours tally includes some varistions on that theme
The High School Musical Concert Tour, Cirque du Soleil’s *Delir-
ium" and Trans-Sibenan Orchestra all rank among the year's best

Promoter(s)

but feature more than just a single headliner. In most cases,
though, the top name on the Lill still gets the attention.

When we compile the year-end charts, we use all the box-of-
fice data collected during the year. Even though most dala is re-
ported from North American venues, we don't chscriminate. All
totals reported worldwide are included i thesc tallies. All year-
end charts are ranked by gross dollars. For events held outside
the United States, the gross is converted to U.S. currency before
being charted.

Top Tours, Top Promoters and Top Individual Boxscores are
all ranked on 25-position chaits The Top Venue charts list the
top 10 facilities in each category. These charts are presented n
four capacity categories, there are separate listings for amphithe-
aters and stadiums.

“Totals counted for the venue charts come from any event that
is reported. [n addition to concerts, we also counttotals from fam-
ily shows, motorsports, ice Shaws, circuses, specialty athletic
events—you name it. Basically, if you sell tickets, we can count
1t. The big exception to this rule is professional sports. We do not
count totals from regular season games by professional sports
teams. Also, for a university venue, we do not count home games
for their athletic teams.

For the Top Tours and Top Pramaoters charts. we only count to-
tals from concerts. Generally, what we classify as a “cancert” isa
solo rusical artist or band, but we also include comedians, or-
chestras, choral groups and various other live entertainers as con-
cert artists

Some acts like Blue Man Group and Cirque du Soler] defy the
oldboundaries of “singer/songwriter” but we include thern among
concert acts because the promotion and production of the event
are much the same as traditional concert events.

In addition to the Top 25 Tours chart, we have included an ad-
ditional chart that lists the top tour in each of four genres: rock/pop,
country, R&B/rap/hip-hop and Latin

Returning this year 1s our Top Festivals chart. This 10-po-
sition chart lists the top-grossing festivals of the year. Eligi-
ble fests are generally held annually at a single location with
multiple acts.

RANKED BY GROSS.
COMPILED FROM

BOXSCORES NOV 15, 2008 THROUGH
NOV. 15, 2007

$16,267.917
s209 Smoite P Fis. ndi, Cal mes3s Cois reoice/AE G live
I AUSTIN CITY LIMITS MUSIC FESTIVAL
W3S Zike Pare Austn, Toxas 225000 3 presents
$9,843,840 Lo pALOOZA
99380 gane g chicase 7330 €3 preseots
ey 02 WIRELESS FESTIVAL
EXS40000) 37891 Tvﬂl‘ ‘P‘ig; London 29000 Live Natlon-U.K.
$5,451,072 CISCO OTTAWA BLUESFEST
PRS0 Slussfoar Sie. Ottowa, Ontaria nsass T
uly 4+ e
T B0 VIRGIN FESTIVAL
$0/89750 fimico Raco Course, Batimers ssoas M8,
demmem STAGECOACH FESTIVAL
| Empire Polo Fleld, Indio, Calt, 5154 Goldenvolce/The Messina Group/
May 56 o ot Moore Entertainment/AEG Live
10 s282ms BAMBOOZLE FESTIVAL
| 35 Glants Stadium, East Ruthertord. N1 85,100 Live Nation,
ey s R s Max Cruise Entertamment
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_p=FIRSTIN
STATUS

In the past, we've been [ucky enough to have performers
like Green Day, David Bowie, Sting and many others on our
ticket. Our ability to host world-class acts has resulted in an
overwhelming approval rating from fans and a #2 Ranking

in the Americas from a leading industry magazine, for arenas
of 15,000 or less seats. They also ranked us #5 in the world.

l: REST'HE:‘ »

Verizon Wireless Arena, New Hampshire's premier sports and
entertainment facility is conveniently located in the city of
Manchester, halfway between Boston, Massachusetts and
Portland, Maine.\ _—"yapjzonwircless
Call us before you" ——— .

hit the trail on your next tour. ® ENA

555 ELM STREET, MANCHESTER NH 03101/ 603-644-5000 / VERIZONWIRELESSARENA.COM



BiLLBOARD WILL NOT PuBLISH A DECEMBER 29 ISSUE.

The world’s best
tours stop at the
world’s best arenas
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ORDER THE UNPUBLISHED CHARTS NOW!

INDIVIDUAL CHARTS: 71$10.00 Fuil Graphics
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ENTIRE CHART PACKAGE: M $49 99 Full Graphics

PLUS SHIPPING & HANDLING: $6.95 USA $9.95 INTERNATIONAL
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TOTAL AMOUNT:
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AWEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS.

MODERN ERA

CASTING CALL

FERGIE'S FIVE

*Two trios meke notable
nturns to Bliiboard ¢
wevk. The Chipmunks a1
e The Blllboard 200,

tending thelr span on this
ully to 48 years and thr
wteks. On Hot Dance Club Play,
e Bee Gees have thelr first
sntry since 1979 with § remix of
“hCan ou”

»»Fred Bronson also comy
whur chart poaltions for -y
itCarnegle Hall* and Rutus
Does Judy et Carnegle Hal
Garland and Watmwright,
nspectively.

2 Plus, Tas mswm and carris
Underwaod

Hot Country sonm

pposite direction

Read Fred Bronson
every week at
oillboard.com/trad

¥ Over the Counter

GEOFF MAYFIELD gmayﬁe\d@blllboard com

GemsFoundInTough2007;Groban Shines Bright

Album sales n 2007 bled a badly

Nielsen SoundScan year. By the end of

shaped burrito. Some absalute goodies
were stuffed in the middle, but it was
too thin on either end to be considered
a satisfying meal

Certainly it 1s never unusual to see

11 release schedules in January. But
1 of the late-2006 arrivals show-
action that December 2005 re-
leases by Mary J. Blige and Jamie Foxx
carried over to the following year. the
lean pickings added a bigger chill to
album volume than we'd seen start
previous years.
The total at No. 1 fell shy of 100,000
for each of the first three weeks in Jan-
uary, the longest such streak in any

January, album sales lagged the prior
year's pace by 15%.

The deficit dropped to 17% by the
end of the quarter, as Norah Jones'
“Not Tao Late,” Fall Out Boy’s "Infin-
ity on High” and Tim McGraw’s "Let
It Go” were the only albums in that
three-month window to enjoy sales
weeks of 200,000 or more.

More wortisome was that when jones'
album began with 406,000 copies
more than double whatBarry Manilow
had sold at No. 1 in the same week of
2006—album sales still trailed, a pat-
tern repeated in every sales week of this
year. Even when the new top 10 weighed
i much heavier than that of the frume
of the prior year. Even when this year's
Easter stood againsta non-holiday week
from 2006.

A bookend to that slow first quarter
is playing out during this fourth quar-
ter. This is the third straight week that
noalbum has opened higher than Na.
10 on The Billboard 200, a streak that
began hanksgiving week. Which
means that after all that preaching la
bels have heard from retailers and loud-
mouths like me about how they always
release too many high-profile artists in
the last four months of a year, this

Billoeare

might be the first in my 20-plus years
at Billboard when the industry might
not have relcased enough duting the
(inal trymester.

Still, there have been moments to cel-
ebrate on the album front, and. even
with no same-week wins against prior-
year sales, the deficit trimmed from
17% in early April to 14% 1n July.

The two largest sales weeks of 2007—
957,000 for Kanye West's “Gradua-
tion” and 742,000 for Alicia Keys® “As
1 Am"—bath outweighed the fattest
week of 2006, clocked by Rascal Flatts’
“Me and My Gang" at 721,000.

Ina year when most of the artists who
reached No. 1 did so with lighter sales
weeks than they saw in previous years.
Westand Keys were part of an ehte club.
From artists as young as Carrie Under-
wood and Pretty Ricky to ones as sea-
soned as the Eagles and Billboard
Woman of the Year Reba McEntire,
‘Westand Keys were among those earn-
ing career-best SoundScan weeks.

[t1s accomplishments like those that
remind us that even though there are
mere ways than ever lo experience
music without buying an album in these
newfangled times, consumers wll still
by albums f the artist gives a com-
pelling reason te do so

Market WatCh a wey natona susic saies neport

Weekli Unit Sales
HGITAL 6T
ALBS ALBUG" TRACKS

Year-To-Date

o wash e D .2007 Fures v cund

Compded

S oo conecred ant

--\

That is the silver lining that can be
gleaned from what has obviously been
achalleriging year, which means the in-
dustry might be able to help itself if it
can find its way to the complicated bal-
ance of Jess and more. Fewer albums
released, hut more that matter.

VERY MERRY: The Billboard 200
feels more like Christmas than it has
in five decades, thanks to Josh
Groban’s “Noe] "

The album grows yet again with its
fourth straight Greatest Gainer award
(581,000. up 8%). becoming the first
No 1 album to increase for three
straight weeks since Creed’s “Weath-
ered” did so in Decernber 2001.

With 2.1 million sold since its Oct 2
release, 1t has already become the third
best-selling album of the catendar year,
with a chance to be top dog before you
sing “Auld Lang Syne.” More impres-
sive, it’s now the first holiday album
since Elvis Prestey’s “Elvis’ Christmas
Album” to hold No 1 for three consec-
utive weeks. If it holds in the next frame
during Billboard's unpublished week
{and there is every indication it will),
“Noel” will be the first Christmas album
to hold Na. 1 for four straight weeks in
the chart’s history. -

et s and ock.

0 05 no ok
This Weeh 14458000 1,01.000 15640000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
Last Week 12,265,000 1.033,000 15173.000  Albums 519332000 442476000 -148%  (ument 320.947.000 270467000  -15.7%
(hange 9% 2% sax Dot 525558000 766256000  4S8%  (lag 198.385000 172009000  -13.3%
T o st Yo 18860000 777000 566,000 :"’"3‘"“'“ 3503000 1“;“5-000 AE% pep g 139,970,000 122546000  -12.4%
lotal 1,048,395,000 1,210,780,000 15.5%
Char -23.; 30.1% 35.2%
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Top Pop Singles 1855-2006

From vinyl 455 to CD singles to album tracks, here are the mors than 26,000 titles and 6,000 astists that
appeared on Billyoard's “Hat 100" charts. Complete with detailed chart data. Our #1 best seller!

Just $79.95 | 1,184 pages

The Billboard Hot 100 Annual 1955-2005

Ayear-by-year ranking, i numerical order according to the highest chart position each song reactied,

of the more than 26,000 songs that peaked on Billboard's “Hot 100" charts.

Just $59.95 1 912 pages

The Billboard Albums 6th Edition

A 50-Year History of the Rock Era includes every album that made “The Billboard 200°"chart. Over 25,000
charted Biliboard atbums. Over 270,000 album tracks. Over 6,000 Billboard album artists.

Just $79.95 1 1,440 pages

Top Adult Songs 1961-2006

Every sang that made Billboard’s “Adult Contemporary” and “Adult Top 40" charts. in the only
comprehensive compilation of one of today’s hottest music formats With chart data, features and

facts on songs and artists, and more!

Just $49.95 | 426 pages

Bubbling Under The Hot 100 1959-2004

Over 6,100 fitles; more than 3,500 artists; Billboard's “"Bubbling Under” chart—long the home ta regional hits.
iat lacked the sales and alrplay to hit the “Hot 100" Includes recordings by legends before they hit it blg,
Just $39.95 | 352 page

Hot Country Albums 1964-2007

ALL cuts shown for ALL charted Albums! Includes research from Biliboard's Top Country Album chart
with key pre-chart, pre-1964 albums shown for such classic artists as Johnny Gash, Ernest Tubb and Hank
Williams, Our newest and hotest book!

Just $49.95 | 272 pages

Top Country Songs 1944-2005

Love your Country? Here's your book—an all-encompassing.. artist-by-artist listing of over 2.300 artists and
17.800 titles that made Bilboard's “Top Country Songs™ charts. Includes complete chart data on every
CGountry hit...informative artist biographies Top 200 Artists photos...plus Much more!

Just $59.95 | 624 pages

Top R&B/Hip-Hop Singles 1942-2004

From R&B's eariy pioneers ..to today’s hottest Hip-Hop stars! Over 4,400 artists and nearly 20,000 song
titles from Billboard's Rhythm & Blues/Soul/Black/Hip-Hap Singles charts—all arranged by artist! With
complete R&B charl data...R&B record and artist Info...and mare.

Just §59.85 | 816 pages

Hot Dance/ Disco 1974-2003

The only complete history of Billboard's “Hot Dance/Disco™ chart—listing over 3,800 artists and over 8,000
hits. Includes all charted titles. album cuts—even complete albums that made the Dance chart in their entirety.
Just $39.95 {368 pages

Rock Tracks 1981-2002

Billboard's two great rock charts, each covered separately in one book! Includes every track and every artist
that ever hit the “Mainstream Rock Tracks™ and "Modern Rock Tracks™ charts.

Just $19.851 336 page

2005-2008 Music Yearbook

The newest yeartook in a new combined edition covering both 2005 and 20061 Ten artist-by-artist sections
listing every single, track and album that made these 2005-2006 major Bitlbcard music charts.
Just$39.95 | 350 pages

Pop Hits Singles & Albums 1940-1954

Faur big books in onet An artist-by artist anthology of early Pop singles...a year-by-year ranking of Pop's.
earty hits. ..the complete story of the early albums. ..plus the weekly “Top 10 Singles” charts.

Just $39.95 | 576 pages

#1 Pop Pix 1953-2003

Every #1 Pop hit...year by year, hit by hit, picture by picture. Shows a full-color picture sleeve, sheet music.
cover, Billboard ad or other representation of the #1 Pop/Hot 100 hits In chronological sequence

Just $14.95 | 112 pages

#1 Album Pix 1945-2004

Full-calor photos of every #1 album and CD that appeared on Billboard’s Pop. Country and R&B
charts.,.shown in chronalagical order in three separate sections.

Just $14.95 | 176 pages

Christmas In The Charts 1920-2004

Every Christmas single and album from every Billboard Pop. R&B, Country, Aduft Contemporary, Rock
Tracks, Dance/Disco Club Play, Jazz, Kid, Bubbling Under, Catalog and Christmas/Holiday chart—by artist
with complete data.

Just $29.95 | 272 pages

o FAITBURN PRESENTS THE

ilooerd

Billboard “Hot 100” Singles Charts Books
Straight from the pages of Billboard—each decade’s “Hot 100" and Pop singles music charts. with every s
weekly chart reproduced in black and white at about 70% of its ariginal size.

Bitiboard Pop Charts 1955-1959 . .Just $59.95
Billboard Hot 100 Charts The Sixties . st $79.95
Billboard Ho! 100 Charts The Seventies . Just $79.95

Billtoard Hot 100 Charts The Eighties .
Blliboard Hot 100 Charts The Nineties
Hardcover | Various page fengths

Just §79.85
~.Just §79.95

Record Research Inc.
PO Box 200
Menomonee Falls, W1 53052-0200

1-800-827-9810

fisit our NEW Website and see and sample page

www.recordresearch.com
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BDSCertified Spin Awards N ber 2007 Recipi
900,000 SPINS

Slide/ Goo Goo Dolls /Warner Bros.

800,000 SPINS

Complicated/ avrtl Lavigne /Arista/RMG

600,000 SPINS

Breakaway/ Kelly Clarkson /Walt Disney/Hollywood
Unwritten/ Natasha Bedingfield /Epic

500,000 SPINS

Before He Cheats/ Carrie Underwood /Arista/Arista Nashville
Behind These Hazel Eyes/ Kelly Clarkson /RCA/RMG
Lesson In Leavin'/ Jo Dee Messina /Curb

400,000 SPINS

Big Girls Don't Cry/ Fergie /Will.).Am/A&M/Interscope
It's Not Over/ Daughtry /RCA/RMG

Rock Your Body/ Justin Timberlake /Jive/Zomba

Who Says You Can't Go Home/ Bon Jovi /island/IDIMG

300,000 SPINS

Breathless/ Corrs fAtlantic

Bring On The Rain/ Jo Dee Messina /Curb

Red Dirt Road/ Broaks & Dunn /Arista Nashville

Redneck Woman/ Gretchen Wilsan /Epic

Rockstar/ NI i

The Way | Are/ Timbaland Feat. Kerl Hlison /Mostey/Blackground/interscope

200,000 SPINS

Ain't No Mountain High Enough/ Michael McDonald /Motown
Crank That (Soutja Boy)/ Soulja Boy Tell'am /ColliPark/Interscope
Good Directions/ Billy Currington /Mercury

Stronger/ Kanye West /Roc-A-Fella/Def Jam/IDIMG

What You Know/ T.1. /Grand Hustle/Atiantic

100,000 SPINS

{You Want To} Make A Memory/ Bon Jovl /Mer(uryllsland/IDJMG
Apologize/ Ti Feat. O

Beautiful One/ By The Tree /Fervent/Word-Curb

Cruz De Madera/ Michael Salgado /Joey

Cyclone/ Baby Bash Feat. T-Paln /Arista/RMG

Don't 8link/ Kenny Chesney /BNA

Everything/ Michael Buble /143/Reprise

Find Myself In You/ Brian McKnight /Universal Motown

Good Life/ Kanye West Feat. T-Paln /Roc-A-Fella/Def Jam/iDIMG
Hate That | Love You/ Rihanna Feat. Ne-Yo /SRP/Def Jam/IDJMG
How Far We've Come/ Twenty lantic

Kiss Kiss/ Chris Brown Feat. T-Pain /Jive/Zomba

Livin' Our Love Song/ fason Mlchael Carroll /Arista Nashville

No One/ Alicia Keys /MBK/J/RMG

Online/ Brad Paisley /Arista Nashville

Sitting, Waiting, Wishing/ Jack Johnson /Brushfire/Universal Republic
50 Small/ Ca Underwood /Arista Nashville

Wake Up Call/ Maroon 5 /A&M/Octone/Interscope

Wonderful Christmastime/ Paul McCartney /Capitol

50,000 SPINS

Algo Mas/ La 5A Estacion /Sony BMG Norte
Anather Side Of You/ Joe Nichols fUniversal South
Clumsy/ Fergie /Will.LAm/A&M/Interscape

Does Anybody Hear Her/ Casting Crowns /Beach Street/Reunion/PLG
Duffle Bag Boy/ Playaz Circle Feat. Lil Wayne /DTP/Def Jam/IDJIMG
East To West/ Casting Crowns /Beach Street/Reunion/PLG
Everybody/ Keith Urban /Capitol Nashvilie

Fake It/ Seether /Wind-Up

Freaky Gurl/ Gucci Mane /Sa Icey/Asylum/Atlantic

Gimme More/ Britney Spears /Jive/Zomba

Give You Glory/ Jeremy Camp /BEC/Tooth & Nail

Guarded/ Disturbed /Reprise

How Long/ Eagles /ERC/Mercury/Lost Highway

| Get Money/ 50 Cent /Shady/Aftermath/Interscope

Into The Night/ Santana Feat. Chad Kroeger /Arista/RMG
Lonely Day/ System Of A Down /American/Columbla

Low/ Flo Rida Feat. T-Pain /Poe Boy/Atlantic

Misery Business/ m /Fueled By c/Lava
Nothin' Better To Do/ LeAnn Rimes /Asylum-Curb

Our Song/ Taylor Swift /Big Machine

Pictures Of You/ The Last Goodnight /Virgin

Wall To Wall/ Chris Brown /)ive/Zomba

What Do Ya Think About That/ Montgomery Gentry /Columbia
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CAREY CARRIES CHRISTMAS SPIRIT

loads are a one-week high for the
track, as is the 38 million audience
impressions it gamers. “All 1 Want”

is also No. 5 on biliboard.com’s Hot
Holiday Songs.

1f Al | Want" was eligible for
The Billboard Hot 100—only holi-
day songs released for the first time
this season can qualify for singles
chart status—the song would rank
at No. 13, —Silvio Pictroluongo
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for the most top 10 debuts
since the eight in the Oct. 13
issue. Vs also Scarface’s high-
est debut since “The Fix” hit
No. 1in 2002.

The other top 10 bows are by
mixtape king D] Drama at No.
3. Styles P (No. 7). Ghostface
(No. 8) and Wyclef Jean (No. 9).

Data for week of OECEMBER 22, 2007

push respective gains of
26% and 45% for the al-
bums at the pane) of R&B
core store reporters. Mean-
while, "As | Am™ by Alicia
Keys collects a fourth week
at No. 1. the most by an
album this year.

—Raphacl George
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BLIGE CELEBRATES HER 50TH
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ADKINS IS HOT, SWIFT RISES

With 53.000 copies sold, big-voiced Trace  Swift's self-titled debut set (up 27,000
Adkins catches the Hot Shot Debut at No. 8 copies} as the young newcomer rides the
on Top Country Albums with his second  buzz of her Grammy Award nomination for
best-of set, titled “American Man: Greatest  best new artist and a freshly minted No. 1
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Hits Volume [1* (No. 22on
The Biliboard 200). Ad-
kins’ sum stops short of
the 56.000 units his
“Greatest Hits Collection,
Volume 1" sold when it
bowed at No. 1 in 2003.
Greatest Gainer roses
are handed to Taylor

single {see Between the
Bullets. opposite page}.
The additien of a DVD to
Jason Aldean's “Relent-
less® set at Wal-Mart
bumps that titie up 83%
(40-30}, good enough for
the Pacesetter ribbon.

— Wade fessen
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‘Taylor Swift makes the biggest jump to No. 1 by
any artist on Hot Country Songs in almost 10
years and the biggest for a solo female in 14
years as “Our Song" gains 2.8 million impres-
sions and surges 6-1. It's the chart's biggest leap
to No. 1 since Tim McGraw’s 6-1 spurt with
“Just to See You Smile” in January 1998 and the
biggest by a solo female since Faith Hill's “Wild
One” sailed 6-1 in December 1993,
Concurrently, Carrie Underwood's “So
Small” takes the deepest plunge from No. 1 by
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HISTORIC LEAP GIVES SWIFT FIRST NO. 1
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Big & Aich |
© Wi 3905 ki

any title in more than 11 years. The song
dips 6.8 million fmpressions and tumbles
1-10. the sharpest fall from the sumnmit
since Shania Twain's “You Win My Love™
fell 1-11 in May 1996. This also marks the
first time this decade that one solo female
replaces another atop the country chart.
That hasn't happened since January 1999,
when Jo Dee Messina’s “Stand Beside Me*
followed Martina McBride’s “Wrong

Again” at the summit. — Wade fessen
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» Evening classes, full- or part-fime

* Qutstanding focully, ncluding
industry experts, and focilifies

* 20 miles from New York City

WPUNJ.EDU/COB © 973.720.2237

- New upscale shoppling center due to
open soon within 2 miles of location
on South Las Vegas Blvd.

* New Casino opened last year within
one mile of location

Presented for:
$18.,000,000
APN #5 177-16-401-004 and 177-16-401-005.

Contact:
Preston Walrath, Coldwell Banker
Commercial NRT
714-322-1898
www.RxForProperty.com
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Vida Sheybanl, Coldwell Banker
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CATALOG MERCHANDISER
Gollectors Chorce Music, Inc, a catalog
and e-commerce company, has an
immediate opening for a Senior Mer-
chandising Associate. This position is
responsible for selecting and sourcing
new product for a music specialty cata-
log as well as developing creative mer-
chandising strategies. copy writing and
catalog proofing The successtul candr-
date wil have a college degree, or
equivalent, with a mivmum of two years
merchandising experience. preferably in
a catalog or retail environment. The
position will be based in Los Angeles.
Compensation and  benefits are
compettive. For consideration, please
e-mail your résumé to & salary require-
ments to’ gordona@cemusic.com ECE

EDUCATION
OPPORTUNITY
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‘William Paterson University.
Wayne, NJ
Instructor/Assist/Assoc. Professor,
Music Business/Management.

Visiting or Tenure-Track. Teaching
responsibilities include undergraduate
and graduate courses in music
management and other possible
areas of expertise.

For more information:
https iwebapps.wpunj.ediemps/jobs/

OWN A LAS VEGAS MOUNTAIN 699,000
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YEAR-END DOUBLE ISSUE

20 Acre Parcel minutes from the Strip. Breathtaking views. Up
security & serenity. Perfect for recording studio or compound.
www.majesticcanyon.corm or call Milt Young 702-533-3626
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PROMOTIONING &
MARKETING
‘WHITE EAGLE MUSIC PROMOTIONS:
PROMOTING RECORDING ARTISTS &
SONGWRITERS WORLDWIDE!
Now accepling Cds for Artist Representa.
tion, Distribution, Record, Licensing &
Pubiishing Deals at MIDEM, Gannes
France, Jamuary 2008, Worlds Largest
Music Conference! Over 100 countries!
Also Radio & Advertising Promotion
Campaigns. Phons: 800-639-1056.
‘www.whiteeaglerecords.ca

www.discmakers.comybh

)DISC MAKERS®

MUSIC
MERCHANDISE

North Ranch « Country Club Estates
* Westlake Village * Southern California
Spacius? Spectacular! Sechuded and Snwing?

This magificent mediterrancan estate. sited on 3+ acres with panoramic
views of rolting hills und golf course is located in the prestigious guard gated
Couniry Club Estat
Perfect for entertain
1ng o1 hibernacing. this
BIOO sq M custom
home has just cxperi
enced a $IM remodel
and can provide i
imost discriminating o
creture comfonts. 5
bedrooims.
privaw
conies.  pato.
spa. o ely courtyands.
The kitchen is a

bhome office; its. sepnmlc entrance ensures privicy from the rest of the home.
Price availuble upon reqiest—805-778-9251
Contact: Bernard Goodman/lntegrity Realty
Integrity reatty o
alty@roadiunncr.com ¢ wwwintegrityrealty.org
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Worldwide Distributors of Licensed:

A
ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!

Check out our website catalog | = S ; ca;:abllmes asan artv3;| Please
) Avai ok ol refer to myspace.com/tamayu
thmq Wi backstage-fashion.com | | yua: 'H“ome/mrorrheuo/uaze.aom&_ o s,
pmﬂ(m or call for a free price list/flyer (dealers only):

Prmng 800-644-ROCK

(outside the U.S. - 928-443-0100)

Mahogany, Black, 7-foot
Fully Re-Conditioned
Beautiful Period Design
Owned by well-known Conductar|
Catl 212.744-8836 or
atmusic2@aol.com

MANAGEMENT
WANTED

Unique rock/pop/singer/song-
writer Tamayu seeks manager/
agent to elevate career.
Must believe in my vision and

st eeks—for impact!t
ve customer reply 10 anad (he.very first time it appears. When that
ready to buy. Remember, the very week he or she is ready your advertisernent
should be in POSITION.
Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!!
TOLL FREE
800-233-7524 or 646-654-4697
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BILLBOARD CLASSIFIED

SUPPORTERS HERE'S MWISHING YOU A

HAPPY AND SAFE HOLIDAY SEASON!

Limited Edition Posters

30 Historic Covers To Choose From
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J/M”M,?s Posters are printed on Legion Somerset Velvet—an archival

watercolor paper—with Epson Ultrachrome Pigment Inks.
The longevity of the pigment inks and the paper exceeds
Sut osrems, The Museum of Modern Art Standards of 90 years plus.
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BILLBOARD.BIZ
GRAMMY LISTENING ROOM

For the first time ever, Billboard.biz will provide
music industry VIPs the opportunity to listen to the
top nominated artist/albums of the year. Billboard
will showcase the top, 10 categories for the
2008 Grammys and allow isers to listen to full song
streams from December| [5th thru January 15th.
The Grammy Listening Rodm will provide the ultimate
opportunity to extend your message during the critical
NARAS member voting period.
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InMemoriam

Tenor saxophonist Michael Brecker, 57, )an. 13
1n New York. Brecker and his brother Randy
played in pianist/composer Horace Silver's
quintet and started jazz-rock fusion group the
Brecker Brothers. Brecker's career spanned
more than three decades and earned him 11

Crammy Awards

The Maras & the Papas singer Denny Doherty,
66, Jan. 19 in Toronto. The Mamas & the Papas
scored 10 top 40 hits between 1966 and 1968.
Doherty's soaring vocals dominated such hits
as “Califorma Dreamin’ " and “Monday, Mon-
day,” the latter of which topped The Billboard
Hot 100 for three weeks.

Recording engineer Esmond Edwards, 80,
jan 20in Santa Barbara, Calif. Startingasa
Prestige Records clerk, he became a pro-
ducer, and later, helmed MGM's Verve label
He also served as VD of A&R for Chess
Records, and is responsible for helping de-
velop the sound of musicians including
Miles Davis and john Coltrane

ALICE COLTRANE

Funk Brothers member Joe | lunter, 79, Feb 2
in Detroit. Hunter, as leader of Motown Records
house band the Funk Brothers, created the stu-
dio sound for hits like “1 tieard It Through the
Grapevine” and “Papa Was a Rollin’ Stone.
The Funk Brothers recerved a Grammy Life-
time Achievement Award in 2004

Leading irish concert pro-
moter Jun Aiken, 74, Feb. 27
in Belfast, Northern Ireland

Atken brought the likes of
Bruce Springsteen, Bob Dylan
and the Rolling Stones to Ire-
land and organized perform-
ances by Elton John, Garth
Brooks and Luciano Pavarotti.
He also introduced [reland lo
retail giant HMV.

Big-voiced '50s singer Frankie
Laine, 93, Feb. 61n San Diego

With such songs as “That’s My Desire’ and
“Mule Train,” Laine was a regular feature on
the top 10. His variety show, “Frankie Laine
Time," ran from 1955-1956 on CBS and he ap-
peared m several films. Laine achieved 21 gold
records and sold more than 250 million albums.

Veteran tour producer Sal Bonafede, 74, Feb
14 in Los Angeles. Bonafede served for more
than 30 years as Neil Diamond's tour manager,
and also worked with acts including Celine
Dion, the Doors, John Denver, Bab Dylan and
Frank Sinatra. He played a key role in Michael
Jackson's International Bad tour. As a booking
consullant, he worked with the United Center
in Chicago and the P Pavilion in San jose,
among others.

Opera superstar Luciana
Pavarotti, 71, Sept & 1n Mod-
erna. ltaly. Pavarotd had the
widest reach of any opera
singer of his time. For some
4Oyears. he was teatured on
more than 1o releases, in-
cluding 18 albums that hit No.
1 on Billboard's classical
chart. In the Nielsen Sound-
Scan era alone, hls record-
ings sold more than 12.9 mil-
lion copies. He performed
with pop stars from U2 to
Mariah Carey as well, caising
millions of dollars for chari-
ties across the globe.

Australian rock pioneer Bally Thorpe, 60, Feb
28in Sydney. Thorpe played his first gigatage
10. His first band, the Planets, pei formed with
Jerry Lee Lewis and Little Richard, and when
Te was 16, hus band Billy Thorpe & the Aztecs
had the No. 1 record in Australia, His 1979 re-
lease “Children of the Sun” reached No. 41 on
The Billboard ot 100.

Music photographer joel Brodsky, 67. March 1
in Stamford, Conn. Brodsky shot more than
400 album covers throughout his career, in-
cluding landmarks by Van Morrison. saac
Hayes and Kiss. In 1966, he opened a studio 11
New York, where he took the 1conic images for
many of the Doors’ releases including “The
Best of the Doors "

Multiplatinum rock band Boston'’s guitarist/vo-
calist Brad Delp, 55, March 9 in New Hamp-
shire. Delp’s soaring tenor gave voice to
Boston’s hits, including “More Than a Feel-
ing” and “Don’t Look Back " The band's albums
twice topped The Billboard 206, and the first
three combined to sell 28 million copies in the
United States.

Regional Mexican singer Beto Quintanilla, 58,
March 18. Recording for mdie Frontera Records
and achieving fame with an arsenal of the top-
ical narrative songs called corridos, Quintanilla
was known as “el Leon de los Corridos™ (the
Lion of Corridos). His 2007 album, “Tragedias
Reales de la Vida,” reached The Billboard 200.

Y

Singer/songwriter Luther Ingram, 69, March
19m St. Lowss. Ingram recorded with produc-
ers Jerty Leiber & Mike Stoller in 1966, relo-
cating to Memphis two years later to record a
string of hits for the Stax-distributed Koko label
In 1972, his “{If Loving You Is Wrong) t Don't
Want to Be Right” reached No. 3 on The
Billboard Bot 100.

HY WEISS

Promotion veteran and R&B pioneer Hy Weiss,
84, March 20 in New Jersey, Weiss started his
career in the industry as a salesman for R&B
labels Exclusive, Modern, jubilee and Apollo
Defore creating Old Town Records with his
brother Sam. In the 605 and "70s he oversaw
the promotion department at Stax Records,
where his artist roster included Johnny Taylor.
the Staple Singers and Rufus Thomas

Crooner Don Ho, 76, April 14, in Honolulu.
Ho entertained Bawaitan tourists for decades.
His famous show in Waikiki—a mux of songs,
jokes, double-entendres, Hawailan history and
audience participation—helped popularize his
signature tunes “Tiny Bubbles,” “I'll Remem-
ber You,” and “With All My Love

(N
Jazz saxephonist/arranger
Tommy Newsom, 78, April
28 in Virginia Newsom
began his career in bands (
with Charlie Byrd. Benny )
Goodman and Vincent
Lopez before becoming a studio musician for
Merv Griffin. He was hired in 1962 as a tnem-
bet of Johnuy Carson’s “The Tonight Show”
band He later eained Emmy Awards as a
composer/arranger for “Night of 100 Stars”
and the 40th annual Tony Awards.

Gospel singer |. Robert Bradley, 87, May 3 1n
Nashville. A favorite of the late Dr. Martin
Luther King Jr., Bradley was known for his
deep baritone and magnetic performances in
churches and gospel concelts Fle first sang
as part of Lucie Campbell's Good Will Singers
quartet. After touring throughout the 1930s.
he studied classical music and later recorded
singles for Apollo and Decca Records.

Marzachi singer Antonio Aguilar, 88. June 20.
Known for his powerful voice and flair in per-
formance, Aguilar, aka el Charro de Mexico,”
launched his careet in 1950, recording more
than 150 albums and selling 25 willion-ptus
copies. Aguilar made his film debut in 1952
with “Un Rincon Cerca det Cielo.” later acting
i 150 films, including “The Defeated” along-
side John Wayne. He received @ star on the Hol-
lywood Walk of Fame m 2000,
Lyncist/composer Hy Zaret, 99, july 2in Con-
necticut. Zaret co-wrote the hit “Unchained
Melody,” which ASCAP named one of the 25
most-performed songs of the 20th century.
Zaret received the Songwtiters Hall of Fame
Towering Song Award and was nominated
for an Academy Award for best song for the
maovie "Unchained.

TONY WILSON
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HILLY KRISTAL

C8GB owner Hilly Kristat, 75, Aug. 28, Kristal

worked asa folk singer and ater manager of the
Village Vanguard before opening Hitly’s, which
would become CBGB in 1973. Helping revive the
Bowery and East Village, CBGS, known for s rev-
olutionary *open booking” policy. served as a
launching pad for the Ramones, Television,
Blandie, Talking Heads and the Parti Smith Group,
Later, its all-ages Sunday shows provided a home
far the burgeoning hardcork punk scene,

DON ARDEN

Music mogui Don Arden, 81, July 21 in Los An-.
geles. The father of Sharon Osbourne, Arden
propelled the likes of Black Sabbath, Gene Vin-
cent, Electitc |ight Orchestra and the Smail
Faces to fame. At 14. he started in the entertain-
ment business as a singerfcomedian. Notori-
ous for his aggressive and unflinching business
methods, Arden chronicled his career in the

minaties as Duke Ellington.
Dizzy Gillespie and Charlie
Parker. His civil rights land-
mark “We lnsist! Freedom
Now Suite,” featuring vocalist
Abbey Lincoln discussing the
African-Amey ican struggle for
equality, came out 1n 1960,

JOE ZAWINUL

Jazz performer/composer/jazz-
fusion pioneer Joe Zawinul, 75,
Sept. 11 Zawinul played piano
tor such greats as Dinah Wash-
ington and Cannonball Addetley. In 1970, he
founded the influential and Grammy Award-
winning band Weather Report, with Wayne
Shorter on sax.

BOBBY BYRD
Singer/songwriter/arranger/musician Bobby
Byrd, 73, Sept. 12 in Loganville, Ga. Byrd helped
launch the career of James Brown, welcoming
him into the Gospel Staihghters. who would
later become the Flames. Byrd played the argan
and sang backup vocals for Brown for two
decades, contributing to such landmark albums
as Brown's “Live at the Apollo.”

GENEROSO JIMENEZ

Trombonist Generoso Jimenez, 90, Sept. 15 in
Miami. }imenez redefined the role of the trom-
bone in Cuban music and Latin jazz, playing
in the otiginal Orquestra Aragon lineup end
in Chico O'Farrill's band. His 2002 release
Que Bueno Toca Usted” was nom-

inated for a Latin Grammy Award

2004 phy *Mr. Big: The Autobi “Gener
phy of Don Arden—The Al Capone of Rock.”
TOM SNYDER BOB BAKER

TV personality Tom Snyder. 71, July 29 in San
Francisco Snyder was 3 news anchor ata num-
ber of stations before hosting NBC's "The To-
morrow Show.” His memorable musical
moments include John Lennon’s final TV inter-
view and U2’s first American TV performance.

LEE HAZLEWOOD
Producer/singe; fsong-
writer Lee Hazlewood, 78.
Aug. 4 in Henderson,
Nevada. Hazlewood created
his own label, Viv, and
recorded several eccentric
albums n the late '60s and '70s. His hit with
Nancy Sinatra. "These Boots Are Made for
Walkin',” topped the charts in 1966

MERV GRIFFIN

TV mogul/songwriter/singer and actor Mery
Griffin, 82, Aug. 12 1n Los Angeles. Giffin
hosted “The Merv Griffin Show” for 24 years
and created game shows “jeopardy!” and
“Wheel of Fortune,” as well as a business em-
pire that included casinos and radio stations.
t1e sang on a national radio show in the '40s
and founded Panda Records, recording the first
American album on magnetic tape. His '50s
charthit, “I've Got a Lovely Bunch of Coconuts”
sold 3 million copies.

MAX ROACH

Acclaimed bebop drummer/composer Max
Roach. 83, Aug. 16 in New York. Roach re-
carded more than 70 albums, with such lu-

WEA VP of credit, Bob Baker, 49, Sept. 24 in
Studie City, Calif. Prior to his role at WEA,
Baker headed up Warner Home Video's credit
department after previously holding the same
position with PolyGram. Baker was the music
industry’s semor credit executive, often assum-
ing a leadership role when retail chains expe-
rienced financial difficulties

JOEY BISHOP

Comedian and Rat Pack member Joey Bishop,
89, 0ct. 17 in Newport Beach. Calif. Bishop ap-
peared on CBS and NBC with comedy outfit
“The Bishop Brothers” before launching his
ABC sitcom, “The Joey Bishop Show.” As a
member of the Rat Pack, he headlined Las
Vegas mightclubs and hosted President John
F. Kennedy's inaugural ball.

LUCKY DUBE

South African reggae artist Lucky Dube, 43,
Oct. 181in Johannesburg. One of South Africa’s
most successful recording arhists, Dube began
his career as a mbaganga artist (Zulu tradi-
tional) before discovering reggae Throughout
his career, he 1ssued more than 20 albums,
often reaching platinur status in South Africa
during the apartheid era

ROBERT GOULET

Broadway singer/recording artist Robert
Goulet, 73, Oct. 30 1n Los Angeles. Goulet's
performance s Sir Lancelot in *Camelot” won
a World Theatre Award, He performed for the
White House and Queen Elizabeth L1, in add-

tion to regular dates on the Las Vegas strip. He
scored two 10p 10 albums and won Grammy
and Tony Awards.

INDA STEIN

Former Ramones manager Linda Stein. 62.
Oct. 31 in New York. Once married to Sire
Records founder Seymour Stein, she helped
build the carcers of such acts as Madonna and
the B-52's. Linda Stein arranged & number of
the Ramoties’ overseas performances, which
are credited for sparking the U.K. punk scene.
After leaving the Ramones, she went into real
estate; her clients included stars LaToya
Jackson, Sting and Billy joel.

HANK THOMPSON

Country Music Hall of Fame member and
Western swing/honky-tonk stylist Hank
Thompson, 82, Nov. 3 In Fort Worth, Texas.
Thompson's career bridged the gap between
’30s Western swing and the electric guitar-
driven sound that deminated *50s country.
His Billboard chart history spans 1948-83,
with 79 titles on ot Country Songs and 19
entries 6n Top Country Albums. Thompson
was the first country artist to record In
high-fidelity sterco and receive corporate tour
sponsoiship

JARRELL McCRACKEN

Christian music industry visionary Jarvell Mc-
Cracken, 79, Nov. 7 in Waco, Texas. McCracken
founded one of the largest Christianentertain-
ment companies, Word Inc.. in 1951. He s
credited for pioneering mainstream distribu-
tion for Christian artists

PORTER WAGONER

TV pioneer. record producer/talent scout and
Grand Ole Opry icon Porter Wagoner, 80, Oct.
28 in Nashville Wagoner earned a record con-
tract with RCA Victot in 1952, and his syndi-
cated “The Porter Wagoner Show” ran for 21
years, launching Dolly Parton’s career, among
others. Wagoner’s hit hist includes 81 singles
on Hot Country Songs and 38 titles on Top
Country Albuns.

JOHN HUGHEY
Steel Guitar Hall of Fame member John
Hughey, 73, Nov. 18 in Hendersonville, Ten.
Hughey jomed Conw ay Twitty's band in 1968
and spent 20 years touring
and recerding in the studio
with his boyhood friend. After
ashort stint with Loretta Lynn,
he toured with Vince Gill for
12 years before retinng from
the road in 2002.

KEVIN DuBROW

Quiet Riot singer Kevin DuBrow, 52, Nov. 25 in
Las Vegas. The metal band, intially formed in
the m1d-'70s with guitarist Randy Rhoads, later
reached No. 5 on The Billloard Flot 100 with
its Slade cover “Cum On Feel the Noize " In
1983, the album "Metal Health” topped The Bill-
board 200 and sold more than 6 nnllion copies

PIMP C

Southern hip-hap pioneer Pimp C, 33, Dec 4
in Hollywood. Pimp C's group UGK released
eightalbums: the most recent, “Underground
Kingz," spent two weeks at No. 1 this summer.
Pimp C also reached No. 3 on The Billboard
200 in 2006 with the album “Pimpalation.”

KARLHEINZ STOCKHAUSEN

Famed German experimental composer Karl-
heinz Stockhausen. 79, Dec. § in Germany.
Stockhausen wrote more than 300 composi-
tions, frequently incorporating such avant-garde
i tape recorders, and
sine waves, and imspiring acts ranging from the
Beatles to Miles Davis “Electrogic Study 11,”
from 1954, was the first notated and pubhished
electronic work. Another work, “Licht,” took a
quarter-century to create and consists of a seven-
part operatic cycle

MEL CHEREN

“The Godfather of Disco” Mel Cheren, 74, Dec.
7. Cheren entered the music business at ABC-
Paramount Records, where he served as head
of production. He made his mark as a financial
backer of the Paradise Garage and founder/CEO

at West End Records. He is credited with help-
ing lay the groundwork for disco’s expansion
toward a mainstream audience

IKE TURNER

Rock pionicer Ike Turner, 76, m
Dec. 12 im San Marcos, Calif.

Turner's 1951 hit with the

Kings of Rhythm, “Rocket

88, §s widely credited as one

ofthe first rock'n'roll songs.

He later steered his wife Tina to pop superstar-
dom; their tumultuous relationship was
chronicled In the film “What's Love Got to Do
With it.” Turner spent time in jail im the early
*90s on drug charges but was active on the live
scene in recent years.

[ American cotoratura soprana
Beverly Silts. 78, July2 inNew
York. SHls became a child
radio star at age 4and, asa TV

personality. she guest-hosted

PAUL WASSERMAN
Entertainment publicist Paul
‘Wasserman, 73, Nov. 18 in
Los Angeles. Wasserman
worked early on with Boh
Hope, Frank Sinatra, the
Beach Boys and the Beatles’
Apple Records. 1u the early
'90s he created his own com-
pany, the Wasserman Group.
Clients included the Rolling
Stones. Bob Dylan, U2 and
the Who.

-

YEAR-END DOUBLE 1SSUE

DECEMBER 22, 2007 |

“The Tonight Show™ with
Johnny Carsan. helmed “PBS
Live From Lincoln Center”
| broadcasts and even per-
formed with the Muppets.
After landing a spot at the
New York City Opera and
singing during ks inaugura-
tion at Lincoln Center, Sills be-
came general director as well
as fund-raiser and spokes-
woman/chainuoman for the
Lincoin Center Organization.
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ABOUT THE YEAR-END COVERS

One cover seemed insufficient to showcase mare than 250 year-end charts

and our review and analysis of the year's ies. With anod toward
the great heritage of music concert posters, we worked with top designers
from across the g avers—eac ing a unique aspect

of the hiccups, hotness and yes, sometime hilarity that marked the year. If you
like the work of Hatch Show Print, Ames Bros, Scott McDougall, Chris white
andWard Suttan as much s we do, limited-edition blowups are available at
billboard.com/2007poster.

Lovem 280 rtwamrs b

190 l BILLBOARD | DECEMBER 22,2007 YEAR-END DOUBLE ISSUE



VENUES.AS VERSATILE
RS ANY SHOW YOU CAN DREAM UP.

From spectacular stage shows to simple performances, our three arenas can handle them all.

And with one of the most experienced staffs anywhere and an email blast system that reaches over

90,000 people, we're sure to be a favorite stop on any tour.
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