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BLUE THUMB RECORDS

Blue Thumb Records' Building Plans
Include The Construction Of A New

Office Building As Well As Helping
Build The Careers Of Such Talent

As The Pointer Sisters, Dan Hicks, The

National Lampoon And The Crusaders.
Story And Photo Identification On Page 20.
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NEIL DIAMOND, "BE" (prod. by Tom Cat-
alano) (Stone Bridge, ASCAP).
Long-awaited first single for
Columbia from singer/song-
writer supreme is from his
original score of "Jonathan
Livingston Seagull" flick. Film
should be a huge success;
ditto for disc. Should fly to
the top. Columbia 4-45942.

CAROLE KING, "CORAZON" (prod. by
Lou Adler) (Colgems, ASCAP).
Culled from her "Fantasy"
album, selection is mostly in-
strumental and highly Latin
flavored. Outstanding rhythm
track will help disc garner
across-the-board attention
and hearty sales. Ode 66039
(A&M).

FOUR TOPS, "SWEET UNDERSTANDING
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LOVE" (prod. by Barri/Lam-
bert/Potter) (ABC/Dunhill &
Rail, BMI). From their new Ip
"Main Street People" comes
this sweet soul chugger that
should be another monster for
these veteran chartbreakers.
Should spin to chart heights.
Dunhill 4366.

BARRY WHITE, "NEVER, NEVER GONNA
Ills+ GIVE YA UP" (prod. by Barry
c+,1, White) (Sa-Vette/January,

BMI). "I'm Gonna Love You
ids, Just A Little More" shocked

the music world and became
onn of the top records of the
year. From his forthcoming 1p
"Stone Gon'." More White
gold! 20th Century 2058.
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CHARLES, "COME LIVE WITH ME"
(prod. by Ray Charlels) (House
of Bryant, BMI). Boudleux
and Felice Bryant wrote this
beautiful tune which marks
Charles' first record for his
new label. Disc should give
perennial hitster one of his
biggest singles in years.
Crossover 973.

PAUL ANKA, "FLASHBACK" (prod. by
Rick Ha II) (E. H. Morris/
Zapata / Warner - Tamerlane,
BMI). Fans won't flashback to
the late '50s (when Anka was
hot) when they hear this num-
ber. Alan O'Day -Artie Wayne
song is an entirely new direc-
tion for artist and could be a
giant. Fame XW-345-W (UA).

BARNABY BYE, "I THINK I'M GONNA
LIKE IT" (prod. by Barnaby
Bye and Ahmet Ertegun)
(Ploopy/Cotillion, BMI). Presi-
dent Ahmet left his office and
went into the studio to help
this new group on their first
release. Refreshing sound that
should help to make them
stars. Atlantic 2984.

MONKEY MEEKS, "TAKE ME TO YOUR
HEART" (prod. by Gilmer,
Crews, Browder) (Press, BMI).
Wes Farrell kicks off his new
label with a powerhouse item
that features a catchy hook
and a top notch performance
by group. Lotsa 'Monkey'
business here! Roxbury BRBO-
0133 (RCA).

H ELTON JOHN, "GOODBYE YELLOW
gBRICK ROAD." Elton and his fabulous

co band, Davey Johnstone, Dee Murray

Qand
Nigel Olsson, have made a su-

perb double album set that will be
one of the year's biggest hits. Abso-
lutely all of the John/Bernie Taupin
songs are great. Gus Dudgeon's pro-
duction is typically brilliant, and the
show soars. MCA2-10003. (11.98).

THREE DOG NIGHT, "CYAN." The
smash hit "Shambala" heads up Three
Dog Night's new album, but there are
plenty of other songs just as great.
"Singer Man" is a rousing tune, "Into
My Life- is a dramatic spiritual, "Hap-
py Song" is a tough rocker and Jimmy
Seals' "Ridin' Thumb" gets a sensa-
tional treatment. Dunhill DSX-50158
(5.98).

DAVID GATES, "FIRST." Gates' gor-
geous voice was the lead instrument in
Bread's string of successful singles and
albums, and his first solo 1p is full of
the same kind of lovely melodies,
silky vocals and solid production that
made so much bread before. "Suite:
Clouds, Rain" is simply exquisite. Get
set to open the Gates! Elektra EKS-
75066. (5.98)

STEVE MILLER BAND, "THE JOKER."
Fabled San Francisco guitarist has re-
leased his long-awaited album, and
"The Joker'' will thrill his old fans
and the legions of new ones he should
attract with his melodic, boogyin' rock
and roll. Miller's guitar is wonderfully
tasty, particularly on the title tune.
A top -20 album, no joke! Capitol
SMAS-11235 (5.98).
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RCA Names Gil Beltran
VP and General Manager
 NEW YORK-The appointment
of Gil Beltran as Division Vice
President and general manager of
RCA Records has been announced
by Rocco M. Laginestra, President,
RCA Records, to whom he will
report. The appointment is effec-
tive October 15.

In announcing the appointment
Laginestra said, "Gil Beltran is one
of RCA's most dynamic Interna-
tional executives. His total knowl-
edge of and expertise in all facets
of the record business make his
selection an ideal choice."

Beltran will have responsibility
for all a&r activities and marketing
sales and distribuition functions
for RCA Records commercial prod-
uct. In addition he will have re-
sponsibility for all studio opera-
tions and the Sunbury -Dunbar
publishing companies.

Beltran leaves the position of
general manager and managing
director of RCA Records, Brazil,
a post he held from September
of 1971. Previously he held the

Col Sets Massive

Push for 'Seagull'
 NEW YORK - Neil Diamond's
first album for Columbia RecoFas
-the Original Soundtrack Album
of the film, "Jonathan Livingston
Seagull" - will be given one of
the most comprehensive mer-
chandising campaigns ever con-
ducted by Columbia, according
to the label. The album will be
released next week.

As directed by Bruce Lundvall,
Vice President, Marketing, for
Columbia Records, the massive
campaign will make maximum use
of radio and television spots,
posters, print ads and a host of
retail displays. The drive will be
two -pronged, focusing on the
album itself as the first Neil
Diamond 1p release on Columbia,
and on the record as a soundtrack
album coinciding with openings
of the film across the country.

Al Teller, Vice President, Mer-
chandising for Columbia said:
"Neil Diamond has spent more
than a year creating this extra-
ordinary work. We feel that the
combination of one of today's
foremost recording artists and a
film based on a book of such

(Continued on page 50)

Gil Beltran

same position at RCA Spain from
January 1967 to September 1971.

Through his leadership the RCA
subsidiaries in both Spain and
Brazil dramatically increased their
sales and profits. In both countries
they became significant factors in
the recording industry.

In 'Spain, Beltran helped to de-
sign, constructed and made opera-
tional, the recording studios now
in use there.

In Brazil, he revitalized the
company's operations and updated
the studio in Sao Paulo to 16 track
facilities. Beltran further directed
the expansion of RCA Records
Brazilian operations with the es-
tablishment of the company's
modern offices and recording
facilities in Rio. These facilities
include a 16 track studio which
was designed under his super-
vision.

In 1972, as head of RCA Rec-
ords, Brazil, Beltran guided the
company to a 126 percent increase
in sales of domestic product over
the prior year. This growth has
been largely accomplished through
the tight working inter -relation-
ships that he established within
the various departments of the
company.

Throughout his career with RCA
Records, Beltran has continued to
work behind the board as a sound
recording engineer and as a

producer.
As head of RCA Records Brazil

and Spain, Beltran was instrumen-
tal in creating and executing con-
cepts in a&r, sales, distribution,
merchandisng and marketing. The
success he has had with these pro-
grams is evidenced by the growth
of these two subsidiaries under his
direction.

Beltran (37) has a Ph.D. in Math
and Physics. He started his career

(Continued on page 50)

Labels Report Business Boom,
Forecast Strong Fall Season

By GARY

(The following is the first of two
articles on record sales as the in-
dustry approaches Christmas.)

 NEW YORK-A survey of the
nation's leading record manufac-
turers and retailers show that
record and tape sales are increas-
ing, and should continue to grow
throughout the fall and Christmas
selling season. Most indicated
that consumer demand for re-
corded music has shown no
signs of slackening and that
records are no longer a luxury
item, but a necessity.

Even in periods of economic
uncertainty, business has been
good. And the forecasts of doom
-not just for the record industry
but for all business - are now
giving way to forecasts of in-
creased sales with no downturn
in the total economic picture.
One Wall Street analyst explained

Super-Starship!

Elton John got a pleasant surprise
when he discovered to his great pleasure
that Stevie Wonder was a surprise
guest on the "Starship Jet" that is

carrying John and his band on their
American tour. Stevie, in his first public
appearance since his near fatal accident
in North Carolina several weeks ago,
greeted Elton with a medley of Elton
John hits aboard the plane, which landed
in Boston for a rollicking rock concert
at the Boston Garden.

Shepherd King GM
 NEW YORK - Starday-King
Records has announced that Mike
Shepherd, formerly director of
national promotion for the com-
pany has been appointed general
manager of Starday-King. Shep-
herd, formerly with Barnaby Rec-
ords and Monument Records, will
operate out of Nashville.

COHEN

his new feeling that " . . . there's
a growing feeling on Wall Street
that not only will there not be a
recession in 1974, but there pos-
sibly may not even be a business
slowdown."

Strong Product
The primary reason for the

continued growth, according to
record industry spokesmen, is the
continued release of strong,
quality product. Other reasons
given were the success of televi-
sion programs and the excep-
tional number of artists making
personal appearances.

"Business is great-that's all I

can tell you," is the way At-
lantic Records Senior Vice Presi-
dent and general manager Jerry
Greenberg put it. And Bob
Rolontz, Vice President for the
label, elaborated. "Business is

great because of the constant flow
of product throughout the fall
season. We're looking forward to
a tremendous Christmas." Rolontz
sees artist exposure, by way of
TV and concerts, as a valuable
sales tool. "We have most of our
talent out there working. Man -

(Continued on page 50)

Kirshner 'Concert'
Scores in Ratings
 NEW YORK - "Don Kirshner's
Rock Concert," starring the Roll-
ing Stones in the premiere 90 -
minute show, debuted last Satur-
day to excellent numbers in the
New York and Los Angeles mar-
kets, according to Nielsen over-
nights.

Airing on WNEW-TV in New
York and KHJ-TV in Los Angeles,
the pop -rock show, a co -produc-
tion venture between Don Kirsh-
ner Productions and Viacom,
scored a 6.9 rating and a 20 share
in New York at 11:30 pm and an
8.2 rating and a 14 share in Los
Angeles at 8:30 pm.

The second show, titled "Satur-
day Night In Macon, Georgia"
and starring the Allman Brothers
Band, the Marshall Tucker Band,
Wet Willie and Martin Mull, will
air next weekend across the coun-
try in more than 115 markets.
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Yaryan to Head
MCA Artist Devel.
 LOS ANGELES-Bill Yaryan has
been appointed to the newly -
created position of director of
artist development for MCA Rec-
ords, announced Rick Frio, Vice
President, Marketing.

Yaryan's department will incor-
porate existing departments of
publicity and artist relations and
he will be responsible for utilizing
established techniques and de-
veloping new methods of present-
ing MCA's recording artists to the
press and public.

Bill Yaryan

Reporting to Yaryan will be
Michele DiGrazia, director of pup-
licity; Karen Shearer, associate di-
rector of publicity; Jeff Dengrove,
director of artist relations and
Tammy Owens, MCA's east coast
publicity and artist relations direc-
tor. Yaryan will work closely with
George Osaki, Director of Creative
Services.

Before coming to MCA, Yaryan
was West Coast artist relations
director for Atlantic Records. He
has also been West Coast publicity
director for Atlantic, director of
creative services for Fantasy Rec-
ords, and account executive for
the publicity firms of Gibson &
Stromberg, Solters & Sabinson, and
McFadden, Strauss, Eddy & Irwin.

Herscher GM
At Warners
 NEW YORK-Joe Smith, Presi-
dent, has announced that David
Herscher has joined Clyde Bak-
kemo and Don Schmitzerle as a
general manager, in coordinating
production, release and support
of album product with the War-
ners and Reprise artists and their
management.

Herscher joined Warner Bros.
in 1969 as a writer and producer
of radio spots for the creative
services department. He soon be-
came more involved in the en-
tire advertising area for the label
as a media buyer. In 1971, he
became assistant general manager
for Warners and Reprise, working
closely with the general managers
and on several special projects
for the label.

New Hampshire Gets
Anti -Piracy Law
 CONCORD, N. H.-A new
state law making it unlawful to
manufacture or sell pirated
sound recordings has been en-
acted by the Legislature here to
take effect on November 1.

The statute provides for in-
junctive relief, for the seizure
of the offending sound record-
ings and the equipment used to
produce them, as well as treble
damages to the companies
whose recordings were unlaw-
fully duplicated.

New Hampshire is the seven-
teenth state to have enacted an
anti -piracy statute.

Famous -Tara Deal
 NEW YORK - Famous Music
has signed a distribution agree-
ment with newly -created Tara
Records, a label designed to bring
top ten European hits to this
country. The announcement of
the recent Tara contract was made
by Tony Martell, President of Fa-
mous Music, and Dick Broderick,
Tara International President.

Tara Records, an offshoot of
Tara International, is releasing
European chart hit singles as re-
corded by the original artists. The
company's first single "Eres Tu" is
recorded by Spain's six -member
group. Mocedades; the tune is

a winner in this year's Eurovision
song contest held in Luxemburg.

A&M Promotes Love
 LOS ANGELES-Jerry Love has
been named east coast director of
promotion and artist relations for
A&M Records, announced Harold
Childs, national director of promo-
tion for A&M Records.

Love, who is situated in A&M's
New York office, will co-ordinate
tours and promotional activities on
the east coast for the company.

Anti to Head
Playboy Promo
 LOS ANGELES-Don Anti has
been named director of national
promotion for Playboy Records,
effective immediately. He will
work closely with Playboy Rec-
ords' director of marketing Tom
Takayoshi, reporting to Executive
Vice President Larry Cohn.

Anti comes to Playboy Records
from recent positions as national
promotion director for Anthem
Records and national singles pro-
motion manager for MCA Records.

Clarke Rejoins Hollies,
New Single Released
 NEW YORK-With Allan Clarke
back in the fold, the Hollies are
releasing a new single, "The Day
That Curly Billy Shot Down Crazy
Sam McGee," on the heels of their
"Hollies' Greatest Hits" album,
which was shipped last week.

London Realigns Communications
 NEW YORK - In a move to
strengthen communication and
overall artist development London
Records has made several realign-
ments and appointments, accord-
ing to Herb Goldfarb, Vice Presi-
dent of Sales and Marketing.

Bob Small has been named
director of advertising and public
relations. He will now head a new
department that is responsible for
advertising, public relations, pub-
licity, press relations, college pro-
motion and special projects for all
artists and product on the label
except classical. Small joined Lon-
don in 1970 as advertising man-
ager.

Ray Caviano has been named
national publicity director. He has
been with the label for two years
as press liaison and has been

responsible for developing Lon-
don's successful college promo-
tion program. In his new post
Caviano will continue to adminis-
ter the college program but will
be primarily involved in the direc-
tion of all publicity and press rela-
tions for the label.

To complete the new depart-
ment two new employees have
joined London, David Gest as

West Coast press liaison and Andy
McKaie as publicity writer. Gest,
who will be working out of
London's new Hollywood office,
was formerly associated with
major music publications as a free
lance writer and was involved in
public relations with several oldies
acts, including the late Clyde
McPhatter.

(Continued on page 43)

Pictured above (from left) are Bob Small, Ray Caviano, David Gest and Andy McKaie.
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Competition Between Disc, Tape
By Richard Robinson

 CANNES, FRANCE-The video
hardware business is dividing into
two camps: tape and disc. Until
recently tape has been the medium
of video, especially in its non -
consumer applications, with the
video disc as the 1984ish future
of video for the mass consumer
market. This year's VIDCA pre-
sented a picture which differs
from this traditional view with the
disc being prominently displayed
as a competitor with tape for the
general video market.

MCA, Teldec, and Philips had
their video disc equipment avail-
able for inspection. MCA's pres-

Columbia Releasing

B'way Collectors Series
 NEW YORK-Columbia Records
Special Products is releasing twelve
theatre/soundtrack re -issues, some
of which have been selling for as
much as $25 per copy on the col-
lectors market.

The albums include Original
Broadway Cast recordings of "The
Most Happy Fella" (in a 3 -record
boxed set complete with dia-
logue); "First Impressions," "Do I
Hear A Waltz," "Dear World," "A
Tree Grows In Brooklyn" and "My
Fair Lady," (Original Broadway
Cast).

In addition, Columbia Special
Products is offering "Jacques Brel
American Debut," "Oh Kay," with
music by George Gershwin; Billy
Rose's "Jumbo," the Rodgers &
Hart soundtrack starring Doris
Day; "Babes In Arms," with music
and lyrics by Rodgers & Hart and
featuring Mary Martin; "An Even-
ing With Alistair Cooke at the
Piano," and "Harold Sings Arlen
(with Friend)," featuring Harold
Arlen favorites sung by Arlen and
Barbra Streisand, with Arlen at
piano.

A&M Readies
'Four Siders'
 LOS ANGELES-As part of their
fall release schedule, A&M Rec-
ords has put out a series of
"Four Siders" announced Bob
Fead, Vice President in charge
of sales and distribution. The
"Four Siders" have been specifi-
cally designed with a unique
package that is consistent for
every release in the series and will
be specially priced at $5.95.

The "Four Siders" will feature
individual record sets containing
the greatest hits of the following
artists: Herb Alpert, Sergio Men -
des, Baja Marimba Band, Sand-
pipers and Liza Minnelli.

entation of their "Disco -Vision"
system consisted of a massive dis-
play of record album sized video
disc software plus a ten minute
color video presentation on TV
monitors promoting the MCA
system. (It's interesting to note
that MCA was using a Sony U-
Matic video casette machine hid-
den behind the scenes to play
their disc message.) Telefunken/
Teldec/Decca were even more in
evidence with their TeD disc sys-
tem. They had four of their ma-
chines in actual operation, each
showing a different program-all
running about ten minutes in full
color using a disc about the size
of a 45 record. One important
factor of the TeD disc system is
that essentially the same hardware
can be used in either the U.S. or
Europe-the software must be
changed to meet the standards of
the country where it's being sold.
Philips also held a demonstration
of their disc system although they
didn't have a display booth.

In competition with the disc are
(Continued on page 49)

SooHoo Named
Polygram Programmer
 NEW YORK-Joseph P. SooHoo
has been appointed programmer
for Polygram Corporation, it was
announced by Arthur Schindel-
heim, director, information sys-
tems, Polygram. SooHoo will per-
form computer systems services
for all four Polygram operating
companies, MGM Records, Phono-
gram Records, Polydor Records
and Chappell Music.

Reacti vation for
Randy Wood Labels
 LOS ANGELES - Randy Wood
has announced the reactivation of
his Mira, Mirwood, Surrey and
Crestview labels. Wood first
formed Mira, Mirwood and Surrey
in 1965 on leaving Vee-Jay
Records.

Most recently, Wood has been
working with a former Vee-Jay
colleague, ABC -Dunhill Records
President, Jay Lasker. Lasker called
upon Wood to use his long-stand-
ing rapport with record people all
over the United States in gather-
ing together a collection of oldies
hits for the ABC -Dunhill "Goldies
45" series.

A widely -acknowledged special-
ist in the international music field,
Wood plans to use the industry's
international meeting place at
MIDEM '74 to launch the new
drive on his labels. Currently in-
cluded in his catalogs are such
names as Hoyt Axton, Woody
Herman and Barry McGuire.

Mira, Mirwood, Surrey and
Crestview are represented in Eng-
land and Europe by Contempo
Ltd., which is distributed through
English Decca. The Surrey catalog
is currently most active in Australia
where it is licensed by RCA.
Wood's publishing companies are
represented for the world, exclu-
sive of the United States and Can-
ada, by Barn Music of England.

Kolitz Named
Wherehouse VP
 LOS ANGELES-Lee Hartstone,
Chairman of The Board of In-
tegrity Entertainment, operator of
the 33 Wherehouse record and
tape stores in California, has an-
nounced the appointment of
James S. Kolitz as Vice President -
Advertising.

Springfield at Singles Meet
iriam

.11

Rick Springfield, who recently signed an exclusive recording contract with Columbia
Records, was in New York recently and he dropped by the label's offices to perform
in person at Columbia's weekly singles meeting. Among those on hand to applaud
the young artist were (left to right at table) Irwin Segelstein, President of Columbia
Records; Charles Koppelman, Vice President, National a&b, and Goddard Lierberson,
President of the CBS/Records Group. Springfield's single, "Believe In Me," has just
been released by Columbia, and his album, "Comic Book Heroes" is due shortly.

Moore Gets Gold

Daniel Moore (center), writer with ABC/
Dunhill publishing, accepts a gold rec-
ord for the song he wrote for Three Dog
Night, "Shambala." Along with Moore
are Lindy Blaskey (left), professional
manager in charge of publishing at ABC,
and Eddie Lambert (right), general man-
ager of publishing.

Gaye LP Goes Platinum
 LOS ANGELES - Less than a
month following its release, Mar-
vin Gaye's Tamla album "Let's
Get It On" became a platinum
record last week by achieving
more than $2 -million in domestic
sales, according to an announce-
ment by Phil Jones, director of
sales, Motown Records. The Ip
had been certified gold at release
August 28, with an initial order of
more than 500,000 units.

Only limited elements of the
advertising for the album, part of
Motown's intense marketing push
for "Let's Get It On," have ap-
peared, said Motown's director or
advertising and merchandising
Herb Wood.

A single to be released from the
album as a follow-up to "Let's
Get It On," which has sold nearly
three million units so far, will be
decided upon soon, added Jones.

Brand New Babe
For Melanie
 NEW YORK-A baby girl was
born (3) to composer and song-
stress Melanie, and her husband
Peter Schekeryk. The baby, named
Layla, weighed 7 lbs. 7 oz.

Grammy Forms Out
 NEW YORK - The National
Academy of Recording Arts and
Sciences, which bestows annually
its Grammy awards, has an-
nounced that first -round entry
forms have been sent to record
companies throughout the coun-
try. This mailing will enable
companies to submit album and
single titles for this year's pre -
nominations list. Deadline for
companies to mail back these
forms is Friday, October 19.

Entries submitted by the com-
panies will be compiled along
with those contributed by NARAS
members to comprise the Pre -

Nominations List. (Member forms
will be mailed this coming Fri-
day, October 12.) Covering 46
different categories, the pre -

(Continued on page 56)
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