NEWSSTAND PRICE $6.50
Dixie Chicks To Open CMA Broadcast

The Texas trio will kick off the 33rd annual CMA Awards next
Wednesday vith a sizzling version of their top-five Country hit,
“Ready to Run.” The show viill be broadcast live on CBS-TV; the
Chicks are nominated for four awards. Check out our coverage
of the CMA broadcast winners. beginning on page 77.
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Susquehanna’s David Kennedy Profiled

As head of one of the few Fi
remaining privately held radio

groups. Susguehanna Radio .
President/COO David Kennedy
oversees a far-flung group of
medium- and major-market
stations in a variety of format
persuasions. He tells Erica Farber
in this week's “Publisher’s Profile”
that the company has plans to
expand beyond its roster of

22 stations.
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AFTER FOUR CONSECUTIVE
TOP 10 SINGLES
& TWO #1°'S FROM THE
“YOU & YOU ALONE” ALBUM...

THE NEW ALBUM & SINGLE

made
STONE

A MAN AIN
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In Stores September 21 ;3

MAJOR MEDIA:
DAVID LETTERMAN 9/22
REGIS & KATHIE LEE 9/24
DON IMUS/ MSNBC 9/27
THE CHARLIE ROSE SHOW 9/27

THE VIEW W/BARBARA WALTERS 9/30
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management « marketing + sales

A couple of articles in R&R this week
discuss how to create moneymaking and
ratings-building strategies using the
Internet, In this week's Management,
Marketing & Sales column, Interep
Interactive’s John Porterfield maps out a
cross-media strategy that could turn into
dollars for your station. And Tony Novia
recounts the CHR session from the NAB
Radio Show, which discussed in great
detail how to build audiences with the
help of your website.

Pages 10, 42

THE WINNERS ARE ...

Every year during the annual CMA awards

show. the Station and Personality of the
Year winners are showcased. Lon Helton

previews this year’s crop, which you'll see

next Wednesday.
Pages 74-77
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NEWS :

|_IN THE

= Dan Bennett appointed Dallas Market
Manager for Susquehanna Radio

« Desiree Schuon becomes VP/Top 40
Promo at Elektra Entertainment

 Eric Murphy takes VP/Pop Promo
position at RCA Records

» John McL. Doelp now President
of Crescent Moon label

» Radio Disney signs on new
stations in Philadelphia, Miami

« Paul Kriegler announced as PD
of KDDJ & KEDJ/Phoenix

« Jim Higgins new Regional
VP/Sales for AMFM

Page 3

CHR/POP
* CHRISTINA AGUILERA Gee In A Bottle (RCA)

CHA/RHYTHMIC
* CHRISTINA AGUILERA Genie In A Bottle (RCA)

URBAN

* DEBORAH COX We Can't Be Friends (Arista)

URBAN AC

+ERIC BENET Spend My Lite With You (Warner Bros.)

COUNTRY

«TIM McGRAW Something Like That (Curb)

AC

« PHIL COLLINS You'll Be In My Heart (Hollywood)

HOT AC

* SMASH MOUTH Al Star (Interscope)

NAC/SMOOTH JAZ

« NORMAN BROWN Out'a Nowhere (Warner Bros.)

BRI K

* REQ HOT CHIL! PEPPERS Scar Tissue (Warner 8ros.)
TR

« CREED Higher (Wind-up)
« RED HOT CHiL) PEPPERS Scar Tissue (Warner Bros.)

« SANTANA UROB THOMAS Smooth (Arista)

NEWSSTAND PRICE $6.50
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One Week Later: Viacom-CBS
Deal Faces Some Opposition

W Jackson wants FCC to take ‘long, hard look’ at
merger, which he says ‘is not good for democracy’

By Jikesn Sowinik
RAR WASHINGTON BUREAL
psivvedera roondine.com

One week after the merger
that rocked the media world, the
celebratory champagne may be
going a little flat

Opposition to the union of
CBS and Viacom has come
mostly from Jesse Jackson,
President of the Rainbow/PUSH
Coatition, who held a press con-
ference this week to blast the
merger as the creation of a4 mo-
nopoly that will not serve the
public interest.

“This deal, as we see it today,
is not good for the public.” Jack-
son said. “When there is too
much media in the hands of too
few people. this is not good for
democracy.”

Jackson twice this week de-
manded that he be allowed to
meet with Viacom CEQ Sumner
Redstone and CBS chief Mel
Karmazin to discuss details of
the merger and how the union
would affect minority program-

Brown: SVP/Promo
At Giant/Nashville

By Lox Hirion
RXR COUNTIRY EDITOR
thelton@ rronline.com

Former Curb Sr. VP/Promo-
tion John Brown has been
named to a similar post at
Giant/Nashville. Brown has
been working as Sr. Consultant
for Curb since April.

*John is the third and missing
link in the GiantUNashville ex-
ceutive team.” Giant owner Irv-
ing Azoff said. "My belief in
Nashville and the music Gianv/
Nashville has been making is
manifest in this hiring — and
bringing someone of John's cali-
ber into the mix means realizing
Giant’s potential.”

Giant/Nashville President
Doug Johnson added. “We were
looking for focused, passionate
promotion with radio — and no
one brings that commitment to
both the music and the work the
way John Brown does. We want

SROWN/See Page 20

ming and hiring at the new com-
pany. He also asked FCC Chair-
man Bill Kennard to hold pub-
lic hearings on the merger.

CBS. for its part, seemed a
little confused by Jackson’s
pleas. One company source
pointed out that CBS. under Mel
Karmazin, has been at the tore-
front in creating a minory fund
and has been a leading foree be-
hind sustaining minority hiring.
Karmazin has also pledged to
scarch for nunority buyers when
any CBS station spinoff comes
as aresutt of the merger. A CBS
spokesman did say that Kar-
mazin and Jackson had spoken
by telephone and were planning
to meet.

When not listening to criti-
cisms from Jackson, Redstone
and Karmazin were meeting
with Washington, DC regulators
last week to discuss the merger.
The company exccutives would
like 1o see the FCC change its

VIACOM/See Page 20
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New York Talk Begins A 'NEW

= Rumor becomes reality as Rocker finally flips

By Al Prnrson
R&R NEWS/TALK EDNTOR
alpererson@ rronline.com

Ending months of rumons and
speculation, WNEW-FM/New

York ended three decades of

Rock and flipped to
all-Talk on Monday
(9/13) at 5:30pm. The
station that once pro-
claimed “Long Live
Rock™ now becomes
“FM Talk @ 102.7
— Talk You Can’t Ignore.” join-
ing a growing group of Infinity
FM stations that have embraced
Talk, including WIFK/Washing-
ton, KLSX/Laos Angeles, WCK G/
Chicago and WKRK/Detroit.

lonere AM/Lan

WNEW’s new Talk program-
ming targets men 25-49 with a
lincup of both local and syndi-
cated talk hosts, according to in-
formation obtained tfrom Infinity/
CBS spokesperson
Dana McClintock.
Mornings Kick off
with Mason & Kolin-
skv (6-10am), featur-
ing former KXTA-
Angeles
and XTRA-AM/San Diego host
Steve Mason and comedian/
comedy writer Sue Kolinsky.
Middays are hosted by tormer

WNEW/See Page 18

Standalones: Staying Afloat

@ ‘Mom & Pop’ ops still thrive in top 10 markets

By Mar Seavaiik
R&R WASHINGTON BUREAL

[ |- River Broadeasting

owns four stabons:

spanglera rionline.com

Take a lTook at who
owned Boston's top 15
stations in fall 1998, The
hist: Infimty, Chancellor.
Greater Media, Entercom
and Charles River.

Wait & minute ...
Charles River?

OKay. tet's try tall
1992, Infinity is stifl there
(as cither Infimty., Group W or
CBS). along with Greater Media,
and then Atlantic Radio. Ardman,
Nobie, Granum. Emmis and ...
Charles River.

1t's no secret i the radio com-
munity that the big boys have
bought up all the real estate in the
top 10 markets. So this Charles
River must have clusters afl over
the place. right?

Wiltham. MA-based Charles

Bobby Baker sees his pri-
mary role in enforcing the
FCC’s ncw political advertis-
ing rules as “mediator.”

The rules. adopted last
week, force radio and TV sta-
tions to negotiate sales of
longer blocks of time to can-
didates for the White House
and Congress. For five years
before the ruling, broadcast-
ers were only required to of-
fer the saume increments of
time (30- or 60-second spots.
infomercials, etc.) they allot-
ted for commercial advertis-
ers. Now stations must show
they at least made a good-
faith effort to accommodate
candidates seeking, say,
three- or five-minute chunks
of time,

"1 don’t think there is
much demand” for these
longer blocks, Baker told

FCC Says Federal Candidates
Can Get Longer Time For Ads

R&R. Baker is chief of the
Mass Media Burcau's Politi-
cal Programming scction,
and he thinks he'll only have
to act as policeman when
candidates complain they
weren't handled fairly by a
station,

As proof of that, he
pointed out that before 1994,
when the commission
changed the rules so that po-
litical ad sales were no differ-
ent from commercial ones,
stations were obligated to
barter with candidates. Mark
O’Brien — who has been in
the business 20 years and is
VP/GM of AMFM’s Wash-
ington, DC operation — told
R&R that few candidates
wanted more than a minute
before 1994,

AIRTIME/See Page 31

WCRB-FM/Boston,
WCRI-FM/Provi-
dence-Warwick-
Pawtucket (formerly
WVBH, WECC-FM/
Cape Cod, MA and
recently  acquired
WKPE-FM/Cape
Cod. Period.

Three ycars ago
R&R called it “the
new David and Goliath story™
(R&R 9906). Today the big-
city standalones. the “Mom &
Pops.” the fringe market op-
crators and the heritage sta-
tions arc the Rocks of
Gibraltar — the storetron op-
erators who stayed put as sky -
scrapers sprouted up around
them.

STANDALONES/See Page 18

Ginsburg Accused
Of Insider Trading

By Jirikiy Yoxrni
RAR W ASHING ITON BUREFAL CHIEY
vorke @ reonline.com

Chanceilor Media co-founder
and former Chairman/CEQO
Scott Ginsburg denied wrong-
doing and vowed to fight charges
of insider trad-
ing leveled by
the Sccurities
& Exchange
Commission
last week (99).

Ginsburg's
brother. Mark
Ginsburg, and
their  father,
Jordan
Ginsburg, were
also named as
defendants in the 16-page lawsuit
filed in U.S. District Court in West
Palm Bcach The complaint fol-
lowed a lengthy investigation by
tederal authorities and alleges that
the Ginsburgs made $1.8 million

GINSBURG/See Page 31

Scott Ginsburg

R&R's VIP subscription gets you online access, the R&R TODAY daily fax and e-mail updates!
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Jordan, Ripken, Elway, Foreman,
you know their game, but do you
know what made them champions?

No stats and scores. Just sports
stories you won't hear anyplace else!

From the people who have been,
celebrating champions for over ~ &
75 years.

FREE - No cash, no barter, no produet®
plugs. Just five 60-second episodes
per week of pure sports. Get on

the roster. Call 1-800-334-5800.

Available through MetroSourcee,
ABC Satellite Services, and on the .
web at www. Wheaties.com. %

\ Youknowtheathlote,
wthe. e
butdoyou knowthe o 'ay’e -

Eweem— -

www.americanradiohistorv.com
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Bennett To Manage
Susquehanna/Dallas

KLIF-AM & KTCK-AM/Dal-
las VP/GM Dan Bennett has been
i g promoted to
F' b Market Manager
for Susquehanna
Radio™s Dallas
station cluster. n
his  new  role
Bennett will con-
tinue his day-to-
day management
duties at News/
Talk KLIF and
Sports/Talk
KTCK (The
Ticket) and oversee strategic plan-
ning for all of Susquehanna’s Dal-
las radio properties, which also in-
clude Adult Alternative KKZN-
FM and Country KPLX-FM.

BENNETT/See Page 20

Kriegler Appointed
PD At Edge/Phoenix

Big City Radio has appointed
Paul Kriegler to the position of PD
i at its “Edge” Al-

Bennett

L
b

cast of KDDJ-
FM & KEDJ-
FM/Phoenix, ef-
fective Sept. 27.
Kriegler replaces
Shellie Hart, who
exited the station
in May to join
KUBE/Seattle as
OM (R&R 5/28).

“We took ex-
treme care to find a great program-
mer and leader to take the Edge to
its next level of success.” stated Big
City  President/CEQ Michael

KRIEGLER/See Page 31

Higgins Now AMFM
Regional VP/Sales

Jim Higgins. a 17-year radio
sales veteran. has been appointed
Regional VP/Sales for AMFM
Inc.’s Pacific Star and Gulfstar di-
visions. Higgins. who will report to
AMFM Sr. VP/Regional Opera-
tions Jim Donahoe, will continue to
be based in San Diego.

In his new role Higgins will pri-
marily be responsible for maximiz-
ing cluster sales strategies in each
region. including sales manage-
ment systems and the management
of revenue opportunities. He'll also
serve as a liaison between Donahoe
and each market's Director/Sales
and GSMs and will work directly
with station staff’ on such issues as
performance. management, training
and recruitment.

HIGGINS/See Page 16
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bel President Barry Weiss.

Jive Records teen superstar Britney Spears proudly displays her
quintuple platinum award for the single “...Baby One More Time"
after a performance at the Hammerstein Ballroom in New York, one stop
on her sold-out U.S. tour. Pictured with the happy singer are (I-r) Jive
Records GM/VP Tom Carrabba, lawyer/manager Larry Rudoiph and la-

‘...Baby...’ 5 Million More Times

Radio Disney Debuts On Two More ABC
0&0s: WWJZ/Philadelphia, WFBA/Miami

ABC Inc. has signed on two more
“Radio Disney” O&Os, providing
the company with its first-ever
propertics in Philadelphia and Mi-
ami. In the City of Brotherly Love
Radio Disney's Children’s format
arrived on WWJZ-AM Wednesday
morning (9/15). Mitch Dolan.
President of ABC Radio Stations
Group 1. will oversee the station’s
launch period. WABC-AM &
WQEW-AM/New York GM Tim
McCarthy will oversee local sales
for "JZ in the interim,

Meanwhile. in South Florida Ra-
dio Disney was scheduled to make
its Miami debut on WFBA-AM
Thursday (9/16). depending on the
effects of Hurricane Floyd. Drew
Rashhaum, who serves as WWMI-

AM/Tampa-St. Petersburg’s on-site
manager, becomes Regional Man-
ager for WFBA & WWMIL. An on-
site station manager will be hired for
'FBA by the end of this week.

*It’s our goal to be in all of the
top 20 markets.” Radio Disney
spokeswoman Melissa Gorup told
R&R. “Philadelphia was a huge
goal for us in approaching 50% na-
tional coverage of Radio Disncey.
With the addition of Philadelphia
and Miami. we now have 48.8%
national coverage.” Radio Disney is
“actively in the process of secking
a new GM™ for the Philly station,
Gorup said.

“Radio Disney represents a safe

ABC/See Page 20

Schuon Heads To Elektra As VP/Top 40

Elektra Entertainment
Group has tapped Desiree
Schuon as VP/Top 40 Pro-
motion. Based in New
York. she reports to
EEG VP/Promotion Bill
Pfordresher.

“We are delighted to wel-
come Desiree to the Elektra
family.” Pfordresher said.
“Desiree’s tenacity. coupled
with the great relationships
she’s formed in the industry.
will make her a huge asset to our
team. Now come on. Des — let’s go
work the lobby.™

Exec. VP/GM Greg Thompson
noted. “I've known Desiree for
years. She epitomizes the kind of

P
310-788-1625
310-788-1699

310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

Schuon

moreinto @ rronline.com
newsroom @ rronhne.com
il @ rronline.com

hmowry @ rronhne.com

energy. enthusiasm and
passion that defines a great
executive. Desiree will add
a new element of excel-
lence 10 an already out-
standing promotion team.”

Schuon joins EEG from
Epic Records, where she
most recently was VP/Pro-
motion. She hegan her mu-
sic industry career as Di-
rector/Promotion & Mar-
keting at KAZY-FM/Den-
ver. Between 1990-93 she was Pro-
motion Editor for Nenwork 40. In
1995 she was appointed Director/
Pop Promotion for Sony 550 Music.
and one year later was elevated to VP/
Pop Promotion.

OPPORTUNITIES/MARKETPLACE:
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

www americanradiohistorv com
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Murphy Moves Up To RCA VP/Pop Promo

RCA Records has elevated Eric Murphy to VP/Pop Promotion. Based
in New York. he continues reporting to Sr. VP/Promotion Ron Geslin.

“Eric has proven himself to be one of the brightest new stars in the pro-
motion arena.” Geslin said. “His creativity and personality are tremen-
dous assets for the new RCA Records.”

Murphy noted. I have great respect tor RCA and the progress that this
label has made over the past four years. President Bob Jamieson. Exec.
VP/GM Jack Rovner and Ron have given me an incredible opportunity
to grow with an aggressive. winning team. 1 am so thankful to work for a
company that really knows how o break new artists through creative pro-
motion, marketing and artist development. 1t truly is a team effont here
with no egos. [ ove that”

Murphy was previously National Director/Pop Promotion. having joined
RCA in December 95, Prior to that he spent nearly a decade in radio,
exiting as Asst. P/MD/on-air personality at KKRZ/Ponland. He still
works a part-time airshift at CHR/Pop WHTZ/New York.

-
Doelp Named Crescent Moon President
self in different capacities — as a
marketing executive, as an
A&R source and as some-
one we trust who under-
stands how to present our
music to different audi-
ences. John is a music man,
| and we are grateful to 550
Music and {Sony Music En-
/‘-wrluinmcnl Chairman/
CEO| Tommy Mottola for

Crescent Moon Records has
named John Mcl.. Doelp
President. Based at the
label’'s Miami headquar-
ters. he reports to Crescent
Chairman Emilio Estefan.

Doelp joins the label
from 550 Music. where he
had been Exec. VP/GM
since 1997 and Exec. VP
since the label’s inception
in October "93.

I have respected and ad-
mired John for many

the opportunity to have
John join us and bring his
many talents to Crescent

Doelp

years.” Estefan said. “He worked  Moon Records,”

with both Gloria |Estefan} and my- DOELP/See Page 16
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McCain Introduces Broadcast Bloomberg ~Zz:2z=

XM Needs $610 Million More To Finish System

M Satellite Radio has raised $330 million toward the buildout of its DARS
system, according to an amendment to its IPO registration filed with
the SEC last Friday. The remaining $610 million wilt come from debt or
equity offerings and loans. XM said it will offer 10 mitlion shares of class A
common stock — which will trade on Nasdaq as “XMSR™ — at $14-516

Ownership Reform

] Legislation would remove cross-ownership hurdles

By Jetiriy Yokki
RARW ASHINGION BERE AL ¢ HIEY
vorketa rrondine.c om

With the next presidential election just 14 months away, it’s
just about time for politicians to once again embrace the media,
and broadceasters in particular. Senator John McCain of Arizona,
who is seeking the Republican presidential nomination. this week
introduced legislation intended to ensure “timely. rational and com-
plete FCC resolution of all pending proceedings re-examining
the current radio and TV broadceast station rules.”

While it looks Tike the bill would
have less ol an efieet on radio than on
TVt would ehimmiate the newspaper
broadeist cross-ow nership ban.atlow
mg new \])ZIPL'I'\ LO OMD ONE OF s L'IRI]
radio or TV outlets mthe same niu
kets in which they publish papers

MeCam's proposal would abo rase
the linuton the national TV networks’
audience reach from 359 10 50 and
allow the FCC o raise 1t turther it
public interest warrants it

In announcing the bilt on Monday.
MeCiin sind. “Fhe proliteration of
altemative sources of electronic news
and entertainment hasn't just made
the old ow nership nules useless — it's
actually made them harmful. Faced
with daunting competition from these
new media, broadeisters and ey
pectatly newspaper owners st
have the opportunity to take advan
tage of the increased operating ben
efits that new ownership rules will
mike possible”

Rep. Cliff Stearns, a Florida Re
publican, recently introduced a pro-
posal that would expand TV net-
works” audience reach to 45%. It
abso calls for “reciprocity tor for-
eign broadeast ownership.” Stearns
said. “Many nations prevent Ameri-
can companies [rom owning any
percentage of their domestic broad-
cast industry. This provision would
increase the ownership cap for for-
eign broadcasters o 40% for those
nations allowing reciprocal owner-
ship arrangements”

While McCain acknowledges that
the FCC™S recently overhanled broad-

—

“Nobody is less
sympathetic than I am
to the fact that the
broadcasters, unlike
other users of the
public’s spectrum, pay
nothing for the
privilege. But
subjecting them to
counterproductive
rules isn't a substitute
for lost spectrum
revenues.”

T ———" i e,

cast ownership rules were a step in
the right direction, he criticized the
commission because it did not re-
vise either the national TV network
ownership fimit or the newspaper-
broadeast cross-ownership ban.
“The 1990 Telecommunications Act
directs the FCC to review all of its
broadeast ownership rules every two
vears. Let's shed outdated notions
and finish the job the FCC didn't.”
MeCain saick.

His bill notes that “the commission’s
failure 0 simultancousty resolve all its
pending broadeast cross-ownership
rules will aflect all potential buyers and
sellers ol radio and television stations
n the interim. because the current re
strictions will prevent networks and
new spaper publishers from engaging
In sttion transactions o the extent
they otherwise might”

The bitl also savs that “the
commission’s failure o simulta-
neotisly resolve its pending proceed-
ings on the national television own-
crship and newspaper-broadeast
cross-omnership restrictions is arbi
trary and capricious, because it treats
similarty situated entities those
botnd by ownership rules that pre-
date the advent of inereased compe-
tion from alternative electronic
media — differemtly. without any
consideration of, o reasoned analy-
sis Tor, this dispariate treatment.”

Viacom. which last week proposed
to purchase CBS for $37.8 billion,
would be among the companies that
would benetit from raising the na-
tional ownership cap. The combined
Viacom-CBS would own TV stations
serving about 41% of U.S. house-
holds. so it would now likely be re-
guired by the FCC to shed stations.

McCain. who in the past has called
for broadeasters o pay for the new
digital spectrum, added that “nobody
is less sympathetic than 1 am to the
tact that the broadeasters. unlike other
users of the public’s spectrum, pay
nothing for the privilege. But subject-
ing them to counterproductive rules
isn’t a substitute for lost spectrum
revenues.”

TV networks. such as Fox Enter-
tainment Group’s Fox-TV. have been
pushing Congress and the FCC to re-
lax the cap. but mast non-network sta-
tion group ownens oppose the increase

MCCAIN/See Page 8

each. After the IPO the company will have a total of 43.9 million shares
outstanding. Last week's document also oftered a glimpse inside the
company’s finances: For example, in 1997 XM's operating expenses were
$1.1 million: that increased to $16.2 million last year. Also. as of June 30.
including all outstanding equity and debt. XM was capitalized at $163.6
milfion.

Meanwhile. fellow DARS developer CD Radio will price its issuance of
two million shares of common stock — as well as $125 miltion of 10-year
convertible subordinated notes — in two weeks. Based on Tuesday's clos-
ing price of $32.63. the offerings could net $190 million lor CD Radio. less
fees and expenses. Proceeds from the sales will go toward the bulldout of
its satellite radio system

Hicks, Muse Makes First European
Media Investment

nvestment firm Hicks. Muse. Tate & Furst has sunk $52.5 million into

Media Capital. a Portuguese firm with interests in TV. radio. magazine
and newspaper properties across that country. Media Capital owns the
second-. fourth- and sixth-highest-rated radio stations in Portugal ("Ra-
dio Cidade.” "Radio Comercial” and "Radio Nostalgia™). as weli as “Ra-
dio Nacional” and “Radio Romantica.” Part of Hicks. Muse's capital infu-
sion will go toward acquiring Portuguese television station TVI. Media
Capital's Miguel Amaral said the investment will help the firm becomea
significant European media force.”

Cumulus Fights To Buy Infcbljlmbus, GA

C umulus Media says a document Davis Broadcasting filed with the FCC
in June is a “remarkable collection of recktess and unsupported
charges.” which include allegations that Cumulus s a silent partner in an
application for a new FMin Cussetta. GA. Davis — which owns three sta-
tions in Columbus. GA — also claimed Cumulus’ acquisition of WDAK-AM
& WSTH-FM/Columbus will “cripple competition™ in the market. Cumulus
replied that its revenue share in the market would be less than 50% after
the deal closes. The reality is that Cumulus vigorously competes with rival

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of alf publicty traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Yoar \go  (ine Week \go 9IS (ne Year \go (e Week Ago
Radio Indey 177.20 3_37.00 JILSE +90.18% +8.17% B
Dow Industriab.— 7895.66 11.028.43 1107845  +39.68%  -45%
S&P S0 102009 135166 1357.24 +32.50¢% -1

Reef Industries, Inc. PO. Box 750250

Houston, TX 77275-0250
713/507-4200 713/507-4295

© 1999 Reef Industries, Inc.
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STRETCH YOUR ADVERTISING DOLLARS

FAX

Call today
800/231-6074

Canada

800/847-5616
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WHY SHOULD WE
- BE YOUR NEW
RESEARCH PARTNER?

Why has CHR SuperStation Kiss 108, Boston regained pre-eminent leadership in its target demo
of 18-49 Women with a stunning three point share lead over the #2 station in that demo and almost
a five point lead over its format rival?*

Why has Country station KKCS, Colorado Springs moved from a neck-and-neck race with its
country rival to almost a 2:1 lead among 25-54 Persons since we became their research partner?*

Why have AC station B-101, Philadelphia, and many others with whom we work developed such
commanding leads book after book with 25-54 Women?*

FIND OUT A LITTLE ABOUT US AT NO OBLIGATION.

Just tell us you’d like some free information about our firm
and our research, the way we work, and how we’ve helped clients,
and we’d be glad to send it — with no strings attached. Then, you decide
if you'd like to consider working with us when you're ready.

You can either call us at 719.540.0100 or e-mail us at information@moyes.com.
Your request for information will be treated with confidence.

*Ranks and shares are from Spring 1999 Arbitron, Mon-Sun, 6AM-Mid.

Mike SIu'p'-lrd Bill Moyes Don Gilmore
Senior VP President Executive VP

Moyes Research Associates

| AMERICA'S LEADING STRATEGIC ADVISDRS|

205 EAST CHEYENNE MouNnTtAIN BLVD.
COLORADD SPrRINGS, CO BO90&
719.54p.0100
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DEAL OF THE WEEK 1999 DEALS TO DATE TRANSACTIONS AT A GLANCE

Dollars To Date: $ 3, 120,%9,999.39 ¢ KREB-AM/Rogers, KBRS-FM/Springdale

(Last Year: $7.913.239.177) and KREB-FM/Huntsville (Fayetteville), AR $1.5 million
® KWG-AM/Stockton $441.227

* KROD-AM, KLAQ-FM Dollars This Week: 837,921,227  KGU-AM & KHNR-AM/Honolulu $1.7 million

& KSII-FM/E| Paso (Last Year: $56.228.000) * WILC-AM/Laurel, MD (Washington, DC) 5.5 million
$23.5 million o : o FM CP/Norwood, NY $500,000

Stations Traded This Year: . 916 © KXUX-AM & KXIX-FM/Bend and KSJJ-FM/

(S Ve 1,600 Redmond (Bend), OR $3.05 million
. 4 . o KAEZ-FW/Amarillo, TX $750,000
Stations Traded This Week: - Yea,..gg © WKTT-FM/Cleveland (Sheboygan), Wi $980,000
TRANSACTIONS

Regent Enters El Paso With New Wave Trio

(1 Purchases two FMs, one AM for $23.5 million; ZGS enters DC's Spanish arena

:
|
KROD-AM, KLAQ-FM &

KSII-FM/EI Paso

PRICE: 523.5 mitlion

TERMS: Asset sale for cash
BUYER: Regent Communications
Inc., headed by CEO Terry Jacobs.
It owns 38 other stations. Phone:
(606) 292-0030

SELLER: New Wave Broadcasting
LP. headed by CEO Jon Ferrari. It
owns 10 other stations. Phone: (201)
934-4480

FREQUENCY: 600 kHz; 95.5 MHz;
93.1 MHz

POWER: 5kw; 100kw at 1,390 feet:
100kw at 1.422 feet

FORMAT: News/Talk/Sports: Rock:
Hot AC

BROKER: Peter Handy of Star Me-
dia Group

KREB-AM/Rogers,
KBRS-FM/Springdaie
and KREB-FMW/
Huntsville (Fayetteville)
PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: Butler Broadcasting LLC,
headed by President Stephen But-
ler. It owns five other stations. Phone:
(216) 687-6190

SELLER: Hochman Communica-
tions Inc., headed by President
George Hochman. Phone: {(501)
521-5128

FREQUENCY: 1390 kHz; 104.9
MHz; 99.5 MHz

POWER: 1kw day/49 watts night;
2.75kw at 485 feet; 13.5kw at 443 feet
FORMAT: Sports; Alternative; Sports
BROKER: Hochman Communica-
tions

COMMENT: Although the license
was still in Hochman's name, Cumu-
lus Media will receive the money for
this deal, since it originally possessed
the option to purchase the stations
from Hochman.

KWG-AM/Stockton
PRICE: $441,227

TERMS: Asset sale for cash
BUYER: Immaculate Heart Radio,
headed by President Douglas
Sherman. it owns two other stations.

Phone: (530) 584-5700

SELLER: Carson Group Inc.,
headed by PresidentSusan Carson.
It also owns KQOD-FM/Stockton.
Phone: (209) 462-5367
FREQUENCY: 1230 kHz

POWER: 900 watts

FORMAT: Oldies

[~ —m——— e T e
1

b ¥ !
KGU-AM & KHNR-AM/
Honolulu

PRICE: $1.7 million

TERMS: Asset sale for cash
BUYER: Salem Communications
Corp., headed by President Ed
Atsinger. Phone: {805) 987-0400
SELLER: Chagal Hawaii, LLC,
headed by President Jack Siegal.
Phone; (310) 395-1427
FREQUENCY: 760 kHz: 650 kHz
POWER: 10kw; 10kw

FORMAT: Sports; News/Talk
BROKER: Blackburn & Co.

WILC-AM/Laurel
{Washington, DC)
PRICE: $5.5 million

TERMS: Asset sale for cash
BUYER: ZGS Radio Inc., headed by
President Ronald Gordon. It owns
two other stations. Phone: (703) 528-
5656

SELLER: ILC Corp., headed by
President Israel Lopez. Phone:
(202) 723-4521

FREQUENCY: 900 kHz

POWER: 1.9kw day/500 waltts night
FORMAT: Tropical

FM CP/Norwood

PRICE: $500.000

TERMS: Asset sale for cash
BUYER: Seaway Broadcasting
Inc., headed by Tim Martz. it owns
eight other stations. Phone: (715)
831-8701

SELLER: Sinan Mimaroglu. Phone:
(315) 673-1269

FREQUENCY: 96.1 MHz

KXUX-AM & KXIX-FM/
Bend and KSJJ-FM/
Redmond (Bend)
PRICE: $3.05 miliion

No cash ar barter, no product plugs

Lall 1-800-334-5800 before your campetition does

Ruaitable through MetraSourceQ), ABC Satellire Services and on the Web at
www naturevalley.com

TERMS: Asset sale for cash
BUYER: Gross Communications
Corp., headed by President Herbert
Gross. It owns one other station.
Phone: {407) 647-5557

SELLER: Stewart Broadcasting
Inc., headed by President Sande
Stewart. Phone: (541) 382-5611
FREQUENCY: 940 kHz: 94.1 MHz;
102.9 MHz

POWER: 10kw; 86.3kw at 993 feet:
100kw at 886 feet

FORMAT: Nostalgia: Hot AC: Coun-
try

BROKER: Andrew McClure of The
Exline Co.

KAEZ-FM/Amarilio

PRICE: $750,000

TERMS: Asset sale for cash
BUYER: KXOJ Inc., headed by
PresidentMichael Stephens. It owns
two other stations. Phone: (318) 492-
2660

SELLER: KAEZ-FM Inc., headed by
President John Gay. Phone: (806)
372-3002

Continued on Page 8
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How to get
nigher ratings

(on a lower hudget)

TV is getting wildly expensive. Billboards are essentially mind with multiple exposures of your message. And we

a reminder medium. Direct mail gets thrown away. use the latest techniques in database marketing to
More and more radio stations across America are maximize the effectiveness of your program.
realizing that the most cost-effective way to get significant If you're thinking about commissioning a Fall '99
ratings increases is through telemarketing. telemarketing project, call Joe Heslet, Brent Lightfoot, Hans
And now you can get your telemarketing from an expert:  Bengard, or Kurt Hanson, toll-free, at 1-877-4-NEW-TSL,
Recall Telemarketing. We're radio’s We're not a direct-mail house
first pure specialist in telemarketing. SR : that does some teiemarketing
We make our calls from radio's cdessedeildi®  work on the side. We're the
largest and most technologically = specialist you'll want on your
advanced telephone center. We make 4 side -- because we'll get you
sure that your station stays top-of- Bs -b = results!
t 1

Recall Telemarketing utilizes the full range

of direct marketing techniques, but our
specialty is the toughest and most important
portion of the project: the telemarketing portion

180 N. Wabash. Suse 201
Chicago. IL 60601

wwwy reCal-ietemaruetng com

Recall _
Telemarketn

Radio's first and only specialist in telemarketing

1-877-4-NEW-TSL

www americanradiohistorv com
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structure, see R&R 6/25.

Q:When are fees due?

Q:Where are fees paid?

15259-0001.

a 25% late payment fee.

(800) 418-3676.

FCC Regulatory Fees FAQ

Tax time for most individuals comes in April. but September for the radio
industry means it's time to pay FCC regulatory fees. Here are some an-
swers to common questions. For a full description of the regulatory fee

A: Fee payments must be made between Sept. 13 and Sept. 22.

A: Payments by mail should be sent to: Federal Communications Com-
mission, Regulatory Fees. P.O. Box 358835, Pittsburgh. PA 15251-5835.
Payments by courier should go to: FCC. c/o Melton Bank, 3 Mellon Bank
Center, 525 William Penn Way, 27th Fl., Room 153-2713, Pittsburgh, PA

Q:Who is responsible for paying the fee?
A:The current holder of the permit or license at the time payment is due.

Q:What if | do not pay my fees on time?
A: Any payment that is not received by 11:59pm Sept. 22 will be assessed

Q:Who should | call it | have more questions?
A: Call the Public Service Division of the FCC at (202) 418-0220. Forms
can be downloaded from the Internet at www.fcc.gov or obtained by calfing

Transactions
Continued from Page 6

FREQUENCY: 105.7 MHz
POWER: 6kw at 236 leet
FORMAT: AC

WKTT-FM/Cleveland
(Sheboygan)
PRICE: $980.000

TERMS: Asset sale for cash
BUYER: Radio K-T Inc., headed by
President Joseph Taddeo. 1 owns
three other stations. Phone: (847)
518-0340

SELLER: Tri-County Radio iInc.,
headed by President Charles Mills.
He owns one other station. Phone:
(920) 693-3103

FREQUENCY: 98.1 MHz

POWER: 5.1kw at 328 feet
FORMAT: Country

BROKER: Kozacko Media Services

McCain

Continued trom Page 4

hecause of concerns that it would re-
duce their clout 1n dealing with ma-
jor programming supphiers
MecCain's bill. which has been
scheduled for a committee hearing
before the Senate Commerce Com-
mittee he chairs. will also tace op-
position from consumer groups that
are concerned that the rule changes
would result in fewer media voices
and viewpoints in the marketplace.

despite new echnology. In addition,
Sen. Ernest Hollings, the ranking
Democrat on the Commerce Com-
mittee. has raised concerns over
concentriation in the media indus-
try.

NAB spokesman Dennis Wharton
1old R&R ONLINE that “the NAB
Board of Directors recently reviewed
the ownership rules and agreed that
no changes in the 35% cap were nec-
essary.” The Fox Network recently
resigned its NAB membership after
the lobbying group opted not to push
for an increase on the cap.

BUSINESS
BRIEFS

Bloomberg

Continued from Page 4
radio stations and other advertising media for sales of advertising time or space.” Cumulus said in its FCC filing.
The deal is pending before the commission.

NAB Protests NHL Low-Power Proposal

he NAB says the National Hockey League can achieve its aim of helping spectators better understand the

game through nonradio methods such as better-edited programs. Furthermore. the NAB pointed out in com-
ments filed with the FCC last month. the NHLs proposed low-power hockey arena service would be another
enforcement burden for the commission. which said earlier this year that events broadcasting was not part of its
mission of“increasing broadcasting diversity”

IBOC DAB developer USA Digital Radio said that the commission must consider the potential impact of iow-
power service on IBOC DAB. The arena broadcasts could interfere with radios brought within 100 yards. USADR
suggested i its comments. ABC parent Walt Disney Co. — which has filed comments against the FCC's low-
power FM proposal — pointed out that the NHL service may interfere with LPFM as well as full-service stations.
Both ABC and the NAB said that the league’s goal of penetrating concrete arenas could be accomplished through
AM carrier currents or FM translators.

Entercom Still Looking At Kansas City Spins
Enlercom is still deciding which stations it will spin off in the Kansas City market, but an announcement was
expected by early next week. They are talking to a variety of people about a variety of scenarios.” Star Media

Group broker Paul Leonard told R&R. Those scenarios include both station swaps and asset sales for cash, said
Leonard, Entercom's broker for the Kansas City stations. Entercom has to divest at least three stations in the
Kansas City market because of the deal for Sinclair's radio holdings, but could divest even more if the FCC finds
that Entercom holds more than the 40% maximum of ad revenue in the market.

The company also hopes to generate $150 million from the saie of 3 million shares of term income deferrable
equity securities. or“TIDES." at an estimated $50 each. TIDES are convertible into common stock. Proceeds from
the offering will go toward the Sinclair deal. as R&R reported last week.

FCC Fiags Clear Channel Wyoming Deal

he FCC says Clear Channel's divestiture of KMGW-FM/Casper. WY to Mt. Rushmore Broadcasting — to

comply with regulatory limits there — will stilt mean that Mt. Rushmore and Clear Channel control 97° of ad
revenue in the $3.7-million market. In July the commission asked for public comment on Clear Channel's acquisi-
tion of a trio from Mountain States Radio. The FCC s still weighing that deal.

Religious Broadcasters Split On LPFM

he National Religious Broadcasters' membership is divided on the FCC low-power FM proposal, spokesman

Karl Stoll told R&R last week. Some members support LPFM. such as Ken Bowles, who has formed a
Missouri-based consortium to take immediate advantage of the service if it becomes available. Others. such as
NRB radio committee member and WLTK-FM/Broadway, VA owner David Esheiman, say LPFM will fragment their
markets. The NRB is taking a cautious approach. having the proposal reviewed by technical experts. If its study
demonstrates that the service wouldn't interfere significantly with existing stations, Stoll said. the NRB will likely
support LPFM. "We would welcome more opportunities for more religious programming.” Stoll added. "but not at
the expense of interference to existing stations”

;ﬁami Pirates Resurface

espite a massive roundup of 21 stations last month, the pirate scene in Miami has sprung up again. in late

August R&R counted at least four buccaneers. many of which are located on dial positions formerly occupied
by other unlicensed broadcasters. {For example. “Groove Radio” is on at 107.1 MHz, previously claimed by “The
Womb.) Some of the pirates also appeared to be jumping from frequency to frequency to elude detection. FCC
Compliance and Information Bureau Chief Richard Lee told R&R that, in busting the pirates last month, the com-
mission worked with officials from the Federal Aviation Administration (one pirate was interfering with air trequen-
cies); Miami-Dade police (firearms had been discovered at another station); the Drug Enforcement Administration
(some pirates were using their broadcasts to aid drug dealers); the Bureau of Aicohol, Tobacco and Firearms: and
U.S. Marshalis.

Insanity? Passion!

Senior vice-president of advertising agency spending thousands of dollars on ads
like this, seeking to throw away successful career and corner office in exchange for
return to radio. Maybe it 1is insanity. But if so, that’s not all bad. Several
mentally unstable people seem to be doing quite well in personality-talk radio these
days.

Eleven years working in The Land of Corporate Stupid and living in your listeners’
shoes — this is show prep.

Before joining McMahon and Tate, eleven years news/talk WROK Rockford and mornings

KZZP/KDKB Phoenix.

Looking for talk or personality opportunity. Money, market size, not relevant for

legitimate shot.

Currently warming up doing fill-in talk for KSTP-AM, Minneapolis.

Keith Larson. (404)229-1581. ISDN. Fill-in welcome.

wWwWWw.americanradiohistorv.com -
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Especially if you have to program against it

What’s so different about The Russ
Parr Morning Show with Olivia Fox?

Is it the consistently compelling entertainment? Or maybe
the great balance between community issues and 24-karat
funny, funny humor?

Russ Parr is constantly interactive with his listeners, so
your station sounds alive and bigger than life. Plus,
you get fun interviews with the hottest stars in en-
tertainment, zany unpredictably, and fresh excitement
every single broadcast day. One listen and you’ll
say this is the very best mainstream urban morning
show in America.

Produced by Radio One, The Russ Parr Morning
Show is now blowing up in Washington, Detroit
and Philadelphia. It’s available to you now via
satellite through Superadio, home of the
most powerful programming on the planet!

Get your competition saying “this show
sucks” when your ratings blow up and
they’re blown away.

Call Superadio now
for all the details ...
508.480.9000 before your
competition does!

Nhat’s so funny?h.

“ dén_’t]irster;“’ - Chris Tgckér_

www americanradiohistorv com
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#Screen scene: Movies on the way, Page 15

o TV Spotlight: Sanity not required, Page 15
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“When all men think alike, no one thinks very much.”
— Walter Lippmann

AGT NOW ON NEW INTERNET
BUSINESS OPPORTUNITIES!

While most adver-
tisers tend to agree
they should have
an Internet adver-
tising presence, many are still trying to figure
out how to approach this relatively new me-
dium. Radio salespcople, meanwhile, might
agree there is incremental money to be made
through Internet sales on station websites, but
in many cases they are not yet plunging full-
throttle into this arena because it's still a bit
alien to them.

By John Porterfield

VP/Sales
Interep Interactive

Despite these reservations on both sides of
the table, the time to launch an aggressive
Internet sales effort is now, when ground-floor

relationships can be developed
and nurtured as the Internet
continues to grow.

At Interep, tor example, we
have launched a division called

Interep Interactive. We  see
substantial growth opportuni-
ties through the creation of
cross-media (radio and Internet)
opportunities that provide cli-
ents with integrated media and
marketing solutions.

Radio and Internet compa-
nies are ideal media to match
for an advertiser fora variety of

listening audience, while Interep Interactive
delivers the targeted impressions to accom-
plish our advertiser objectives.

While the radio-Internet case is a strong one,
the reality is that this point really needs to be
hammered home with advertisers. In fact, the
sales process needs to be an educational one,
which is as goud a reason as any to start now.
The media reps who take the time to explain
Internet opportunities to advertisers are the
ones who will become trusted new media
experts. Advertisers will relv upon  these
experts for insights and opportunities.

At Interep Interactive, our primary educa-
tional objective is to show advertisers how new
and innovative marketing approaches can help

4

their businesses. We listen to
their objectives and strategies,
then create the most eftective
media and  promotional op-
portunities that will vield the
best results. We help explain
to our clients the use of the
Interncet as an effective media
option that really works, in-
stead of asking them to place
marketing dollars there be-
cause they feel “it’s the thing
todo.”

One recent example of a
successful radio-Internet pro-

reasons. Internet usage is high- ¥ JOH motion developed by Interep
PORTERFIELD

was on behalf of TDK Elec-

est in the evening, while radio
listenership is generally high-
est from morning through evening drive. This
creates a terrific opportunity  tor  Internet
companies to reach their target audiences when
they are available and not already online.
Specitic audiences and their interests gener-
ally are easy to target via Internet sites. Many
sites are ideally matched with radio program-
ming that reaches  the
MapQuest.com  and
CBSSportsline.com  and
expedia.com and travel reports, and so on.

same
trattic
sports

target, e,
reports,

reports,

Radio reaches 84% of Internet users in an
average weekday, and the heaviest users of both
media tall in the desirable 18-19 demographic.

The case tor asking advertisers to combine
radio and Internet advertising, therctore, is a
strong one. It is, in short, a great wav for
advertisers to increase the ettectiveness ot their
marketing expenditures. By combining  the
[nternet and radio, advertisers are aftorded the
ability to target and/or
markets at a very efticient rate. Our sales pitch

their  consumers

explains  that Interep Radio  delivers  the

tronics Corp., a promotion
that Alternative WHFS-FM/Baltimore called
the most successful it has ever run.

“The CD of the Century” promotion,
developed by Interep’s sales and promotion
marketing teams, was created to publicize
TDK’s recordable CID (CD-R) technology,
which lets music lovers create their own CD
recordings.

For approximately three wecks this sum-
mer, WHFES listeners were encouraged by on-
air personalities to submit the names of nine
music tracks they believed should comprise
“The CD ot the Centurv.” The
component directed listeners to the WHFS

on-air

website and also allowed for entry via fax or
standard mail. Visitors to WHFS’ website
could link to the TDK website for an online
guide to the world of digital audio recording.

Listeners submitting their selections were
entered into a grand prize drawing for a CD
burnerand blank TDK CD-Rs, plus two tickets

Continued on Page 12
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| KNOW THE SECRET OF RHINO!

“The secret [to our success] is a passion
for music combined with entrepreneurial
skills and instincts,” Rhino Records
President Richard Foos told me. How successful are they? Rhino,
famous for its top-selling oldies collections. has 165 employees
and $100 million in annual sales and was acquired last year by
Time Warner. All this from a company Foos started by selling used
records from the trunk of his car.

In 1973, for $3, Foos bought a bunch of old records at a music
store’s going-out-of-business sate and sold them at swap meets
for a nice profit. He then kept buying and selling records at swap
meets while taking a couple of bins of sales space in a Santa
Monica, CA electronics store. where he sold $50 dollars a day
more. That gave him the confidence to sublet 400 square feet
(about the size of three office cubicles) of a 600-square-foot
electronics repair shop near UCLA. He hired Harold Bronson and,
as sales increased, they took over the whole store.

They were frugal, setecting some of their store fixtures from a
supermarket dumpster and bringing in furniture from home. To

attract customers, Richard and Harold
ran promotions such as Hassle
the Salesman Day (for which they
dressed in matching seersucker
suits), Polka Day and Redneck
Day. On Jewish Day they served
corned beef on rye while encouraging
buyers to bargain. In other words, they had fun and built a
successful business without much money.

in 1978, realizing oldies could become big sellers, they went
into the record business and sold their store. Most record
companies at that time let their old hits languish in their libraries.
so Foos and Bronson approached them to license and distribute
their otdies. Their breakthrough came when they licensed Warner
Music’s old Allan Sherman novelty songs (“Hello Mudduh, Hello
Faddah!") for an advance of only $3,000, and sales took off.

Rock 'n* roll has dominated radio and the record charts since
1955, so there’s an enormous number and variety of hits to
choose from. Foos and Bronson. like many millions of others,
grew up listening to this music and loved it. They believed that if
the music was packaged in high-quality compilations and made
easily available at affordable prices, the demand would be enor-
mous. They were right.

The result: Ninety percent of Rhino’s records make money (vs.
the 10% industry average), and the company has always been
profitable. Of course Rhino has little studio time to pay for, nor
does it incur the costs of shooting videos, underwriting promo-
tional tours or tolerating the eccentricities of temperamental stars.
but that’s the beauty of being in the oldies business.

Its biggest problem is its own success. They've shown others
how large and profitable this market can be, so competition is
increasing, particularly from record labels who retain the marketin
of their old hits. Hence the merger with Time Warner. which
controls severat record labels, and the movement into other
aspects of popular culture such as books and movies.

What most impressed me about Rhino is the caring of its
people. Customer sensitivity and a love for oldies are intrinsic. Bu
many employees also do community service, such as assisting at
the Al Wooten Jr. Heritage Center in South Central L.A. . which
offers after-school education and recreation, as well as an
alternative high school. Rhino employees who volunteer receive
extra vacation time, but most woutd volunteer anyway. It's that
passion, social conscience and the creativity of its people that
make the company special.

By Dick Kazan

THE ROAD TO

Dlck Kazan is a successtul entrepreneur who founded one of the largest compu
leasing corporations in the United States. He created and hosts The Road
Success. the first radio talk show to offer on-air business consulting to busine
owners and employees. E-mail your comments. @r_questions to him

rkazan@ix_netcom.com.
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Overbrook Music proudly congratulates
all those involved in the success of our

DOUBLE PLATINUM

debut release

MUSIC msmmlnﬁgt MOTIDN PICTURE

lié&ﬁ gquiaa EGT
AL EEais §Fiad
== — & MUSIG INSPIRED FROM THE MOTION PIGTURE
! s B

will WILD WEST

The first Soundtrack this decade

&
to feature two 1 singles:

“WILD WILD WEST"

by WILL SMITH
featuring Dru Hill & Kool Mo Dee
i
"BAILAMOS”
by ENRIQUE IGLESIAS
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Continued from Page 10

to the 30th anniversary Woodstock Concert.

The promotion resulted in 23,000 home page hits
and 5,000 click-throughs (an outstanding 3.55%
rate) to the TDK site. More than 2,000 “CD ot the
Century” lists were submitted

“Thisis agreattemplate for how a radio/ Internet
promation should work for a client,” said Phil
Zachary, WHI'S GM/NSM. “Radio drove consum-
ers to the Internet, where they could participate in
the promation, get intormation and go to the
advertiser’s website. It was a great tit tor our
audience, since the Alternative listener tends to be
verv Internet-savvv.”

Christopher Corteen, Marketing Communica-
tions Manager for TDK, said: "Bv combining the
power of radio with the Internet, this promotion
was able 1o tap into a key audienee of technology-
minded voung people.”

Station salespeople can approach a wide range ot
local advertisers to develop similarly creative
promotions. Take the docal hardware store, for
example, which is fighting for business against the
powertul big-box chains. The local store could
conduct a radio-driven web promotion in which
listeners are directed to the station’s website to list
the one tool thev'd want to have with them it they
were stranded on a deserted island. A link could be
established to the hardware store’s website, it one
exists. All entrants would be eligible for a random
drawing to win a complete set of tools or perhaps a
single big-ticket item like a lawn mower or snow
biower. The beauty of a promation such as this is
that it really involves consumers and strengthens
their refationships with the store (meeting the

store’s need to compete against the “faceless” big-

box chains). The promotion
w N N w INTERNET could also vield value-added
BUSINESS OPPORTUNITIES!

benetits in the torm of local
press coverage of the poll's
results and a story on the
winner.

I'he fact is that more and
more local brick-and-mortar merchants are also
beginning to sell products via the Internet. But
something must still drive consumers to the
sites, and that “something” is traditional media.
By taking the time to understand the advertiser’s
needs and developing a creative promotion that
clearlv addresses those needs, radio can become
the traditional medium of choice in these
circumstances.

One challenge in making this radio-Internet
sales effort work on a national level and no
doubt on a regional one as well — is that there is
generally no clearly detined budget tor this tvpe ot
cross-media - promotion. Because money must
come trom multiple budget levels, it is usually
mast effective to take this case direetly to the client,
taking great care to meet with the individual who
has the authority to make it happen.

Having just tormed Interep Interactive this
sumnier, we are in the process of closing radio-
Internet  deals  with number  of  major
advertisers, Early acceptance has been enthusi
astic, so much so that we project our etforts will
generate $100 million in annual billings within
tour or tive vears not bad considering we
started trom literally zero. Qur target categories
include packaged goods, health and beauty and
attomotive, among others.

Itisn’toften that an established industry such
as radio has an opportunity to delve into
uncharted waters, but the development of radio-
Internet packages lets us do just that. The
important thing is not to just dip a toe into these
waters, but to dive in and set a course tor
prosperity.

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

RADIO DELIVERS FOR DELI

SITUATION: “Newspapers were not giving us the results | expected.
and my handbills were just creating litter. " That was the situation for
Bill Argiewicz. owner of the OId Style Deli in Marinette. Wi. The
family-run restaurant competes against tast-food restaurants and
other delis. The Old Style Deli sells sandwiches and homemade
sausage and specializes in catering and delivery service
OBJECTIVE: The owners needed something to set the Oid Style Deli
apart from other local restaurants. Traditional print ads had not
worked. so at the urging of a station salesperson. Bill Argiewicz
decided it was time to give radio a try

CAMPAIGN: WMAM-AM/Green Bay. W created an attention-getting
ad campaign that made the most of the Old Style Deli’'s unique menu
The ads were designed and run to reach the dining public and to tell
people about the Deli's homemade meats and its catering and
delivery services

RESULTS: After struggling with disappointing print advertising. Bill
Argiewicz was pleasantly surprised by the resuits he received from
his first radio campaign. “We had new cuStomers coming in. and
many of them said they heard my ad an WMAM.” Bill remembers
Thanks to that first successful ad campaign. the Old Style Deli is now
a reguiar advertiser on WMAM

RAB T00LBOX

More marketing information and resources from the RAB

MEDIA TARGETING 2000
Thirty-five percent of adulls who ate fast food in the past three
months earn in excess of $50.000 per year, and 28°. are college
graduates. About three fourths (74%) own their own homes. and
39 have children living at home. This group spends an average
of 46% of its daily media time with radio

INSTANTBACKGROUND —DELICATESSENS
According to American Business Lists. there are justover 25.000
delicatessensinthe U.S. in 1999, approximately 500 fewer than
existed in 1995 (American Business Lists. 1999}

RAB CATEGORY FILES

Jay Wainwright. with his brother Shep. founded Cosi Sandwich
Bar in 1996. Cosi — modeied on a Parisian sandwich shop
numbers 11 units in Manhattan. Wainwright bluntly says that a
sandwich s just ‘bread on either side with stuff in the middie.”and
maintains that ‘'we're just doing something better.” In the past.
Wainwright said. There haven'tbeen a whole lot of palatable lunch
options in New York. But people are willing to pay more if they get
superior quality and service. " (Restaurant Business, 1999)

For more information, call RAB's Member Service HelpLine at (800)
232-3131 or log on to RadioLink at www.rab.com.

"He brought jingles to life..."

Bill Mecks

1921-1999
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g nelatDuect e macks of The Arbitron Company. TAPSCAN® is a registered mark of TAPSCAN iy

TAPSCAN now has

TAPSCAN helps you ao more of
what you do best — sell!

Want to spend more time selling? Then check out TAPSCAN®! TAPSCAN now includes data and
features previously available only in Maximi$er® software. That's right — the comprehensive
data of Maximi$er plus the speed and ease of TAPSCAN! The result? Your sales staff spends less
time on the computer and more time writing business.

TAPSCAN now runs: . QUALITAP*' now runs:
= Counties and zips s Instant Qualitative Profiles
= Ethnic breakouts = RetailDirect® data

= Nonstandard dayparts ,

Coming in TAPSCAN and QUALITAP this October:

= Socioeconomic demos (income, education, presence of children, household size)
= Age 21+ demos (crucial for beer and wine advertisers)
= Qualitative diary data (qualitative data for markets measured twice a year)

To see how the new TAPSCAN can help you focus more on sales and spend less time on your
computer, contact your Arbitron representative.

ARBITRGIV

A Cenigian company

www americanradiohistorv com
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Your Wide Area
Networkability Is Limitless

ENCO The demands of today’s fast paced broadcast marketplace require maximum
_DADPR°32 utilization of resources to achieve cost effective performance. Thanks to the
9 ' latest advances in digital technologies, multiple broadcast facilities can now

seamlessly share audio inventories, news, scheduling and billing data, and

often consolidate other redundant functions.

All of this is possible by combining the advantages of non-proprietary products
such as the ENCO DAD,,,32 Digital Audio Delivery System with Wide Area £
Network (WAN) architecture. Audio production may now occur from virtually

anywhere within a group, information flow is automatically managed between
multiple remote locations, and transfer schedules are configured to take advantage

of varying tariffs for maximum efficiency and cost control.

The ENCO DAD,, ;32 Digital Audio Delivery System provides a powerful )
. . : . _ next level solutions

professional audio management tool for both live assist and automated on-air

operations, production, and inventory control. Support of Wide Area Networking WIRELESS

is inherent with DAD,, |

distributed data and group interconnectivity. BROADCAST

32, providing capabilities to take full advantage of

GOVERNMENT

NETWORK SUPPORT

H A ARRIS

1-800-622-0022 » www.harris.com

www americanradiohistorv com
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SCREEN SCENE: COMING ATTRACTIONS

A sneak peek at the films hitting theaters near you

Looking for some great promotional opportunities?
Look no further than your local cineplex. Start plan-
ning... here are some of the major movies set for re-
lease in the coming months. For information on creat-
ing a promotion for a specific movie, call the studio’s
regional/field representative for vour market.

OCTOBER 1

THE ADVENTURES OF ELMO IN GROUCHLAND
(Columbia Pictures) — Elmo’s beloved fuezy blue blanket
means alot to him. So much, in fact, that he's willing to goto
the endsof the carth — and even Grouchland — to get it back
after he loses it ina tug-of-war with his taend Zoe. Grouchland
is a treacherous place with, of course, grouchy creatures and
stinky garbage. Directed by Gary Halvorson.

OCTOBER 1

DRIVE ME CRAZY (Twenticth Centurv Fox) — A
romantic comedy about next-door neighbors Chase
(Adrian Grenier) and Nicole (Melissa Joan Hart), who
hash out a plot to win over their dream dates by making
them jealous, Chase wants his ex-girlfriend back, while
Nicole hopes to gain the attention of their high school’s
star basketball plaver. [n the end, of course, the lovesick
teens fall for cach other. Dirccted by John Schultz. Also
starring: Susan May Pratt, Mark Webber and Kris Park.

THE BONE COLLECTOR (Universal Pictures) —
This suspense thriller follows a pair of cops (Denzel
Washington and Angela Jolie)tracking a brutal serial

Killer. The partners must learn to think and act as one
in order to capture the disturbed eriminal before he
strikes again. Directed by Phillip Novee.

OCTOBER 8

RANDOM HEARTS (Columbia ictures) — Qscar
winner Svdney Pollack (The Firnry directs a stellar cast
in a dramatic love story about two people whose lives
should never have crossed — but once they have, there's
no turning back. Harrison Ford plays Dutch Ven Den
Broeck, an internal affairs officer embroiled ina high-
level corruption case; Kristin Scott Thomas is Kav Chan-
dler, a congresswoman in the midst of a bitter re-election
campaign.

OCTOBER 22

ANYWHERE BUT HERE (Twenticth Century Fox)
— A mother {Susan Sarandon) and daughter (Natalie
Portman) leave behind their small-town lives in Bay
City, Wl and head to Beverly Hills, hoping to tuttitt lite-
long dreams while struggling with separation from their
loved ones back home. Adapting to lite in LA, mother
and daughter see their relationship strained to the break-
ing point before itends up stronger than ever. Directed
by Wayne Wang. Also starring: Bonnie Bedelia, Shawn
Hatosy, Hart Bochner, Heather McComb, Corbin
Allred and Caroline Aaron.

Compiled by R&R Associate Editor Elon Schoenholz:
(310) 788-1669

management » marketing o sales

« TV SPOTlight
L}
o YOU'VE GOT TO BE CRAZY!
Y "" & & What is it about radio that leads people t:
¥ 8 associate it so closely with padded cells? (OK. so
S there may be good reason.) But for high-intensity
: ‘ formats, taking spots to the lunatic fringe appears
to be a good fit.
For Capstar's six-market cash giveaway
Caller 100 wins $50,000 cash! 1nvolving some of its Rock and Classic Rock stations
in the Northeast, Robert Michelson Inc. produced
this series of :10, :15 and :30 spots featuring a
character based on New York's legendary "Ciazy
Eddie” pitchman. Although the spots utilize much
of the same footage, they're customized for each
station with logos and shots of their diat positions.
We hope this guy’s acting as he frantically,
maniacally instructs the viewer ta listen for a song,
then call the toll-fiee number on the screen. In
true sanitarium fashion, there are plenty of
prescription bottles, the phone cord is unplugged
and he winds up in a straitjacket. The spot's energy
ensures that it cuts through the clutter... and
reassures listeners that, yes, we're still crazy after
all these years.

This contest is insane!

If you'd like to see your station's ad in the TV SPOTlight, send at least three screen shots
and a description or a videotape copy of the spot to MMS Editor Jett Axelrod at R&R.
10100 Santa Monica Bivd.. Fifth Floor. Los Angeles, CA 90067

This TV SPOTIight brought to you by

TV

The T¥ Placement System for Radio.

(800) 581-3277

FOURWEEKSFORWARD _sales & Promotion Planning Calendar _

October 17-23 Credit Union Week, Pickled Pepper Week, Get the World to Beat a Path to Your Door Week. International Pinball Week

October 17-23

@ g @ - D
Credit Union Day
National Chocolate
Cupcake Day

No Beards Day
Alaska becomes a
territory (1867)

Babbling Day

National Shut-In Day
National Pumpkin
Cheesecake Day

First practical light bulb
introduced (1879)

@&

National Nut Day
National Barber's Day
First parachute jump
(1797)

First televised pro
football game (1939)

&

National Talk Show
Host Day

Make a Difference Day

Feast of Fools

Boston Cream Pie Day

National Change Your
0il Day
National Apple Butter

Black Poetry Day
National Pasta Day
Big Yellow Hat Day

Evaluate Your Lite Day
Change Your Life Day
National Seafood

Bisque Day Day

Brandied Fruit Day

U.S/Canada border
established (1818)

EXPOSE YOURSELF

BANNERS on roLL SINGLE & MULTIPLE BANNERS EVENTS

| w
| l ]
| -@ri;?dﬁ?%k? @ |
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loost

the!

FLAGS
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STGCK PENNANTS

-wotf wolf

!l' f i’ [ c - .' ! ] .‘.. :.- .‘.. .‘..
FREE 16 PAGE CATALOG WQR LB !’IVI&I@N

11929 DENTON DRIVE ~ DALLAS, TX 75234 CUSTOM PENNANTS
FAX: 1-800-433-9844 EMAIL: world @airmail.net

www americanradiohistorv com
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San Diego Gets A
Whole New ‘Galaxy’

First it was o St that lit up San
Diego wrwaves. Now an enure
Galaxy™ has armived.

Culttormula has shifted XTIM-
FAL (La Mejor)'s Regional Mexi-
can tormat from 91.7 MH/ 10 97.7
Mz, replacig XTH-EFM'S Spanish
Contemporary 1ormat. Listeners wo
NTU are being 1old 1o shift to co-
owned Spunish Contemporar
NLTN-FM (Raulio Latina).

Atthe same time Calitormula has
umvetled an English-language AC
dubbed “Galasy 9177 Gataxy is
being positioned as a family
oniented Soft Rock station” targeting
listeners of AN-FM's mainsiream
AC KYXY-FNM. Midwest TV's Hot
AC KFMB-FM (Sur 100.7) and
Clear Channel’s Hot AC KXMNX-
FNOMix 95.9). Calitormula has ap-
phed for the calls XGLX-FM tor
Galaxy

Mario Lagsbatt. o San Dicgo ra-
cho veteran. has accepted 2D duties
at Gakay. Calitormula VP/Sales &
Markeung Randal Phillips told
R&R that most of what's on the ai
fght now is based on rescarch con
ducted by Bob Burch Consultaney

CALIFORMULA/See Page 31

r —

I Paging Dr. Dctagag

b
During a recent (and brief) stay on planet Earth. Kool Keith visits with

MJI Broadcasting's Kweli Wright (r). Keith. Dr. Octagon's alter ego —
or vice versa — has a new album. Black Elvis. out on Red Ink

Mackey Becomes PD At KQXT/San Antonio

Jim Mackey has been named PD of Clear Channel AC KQXT/San
Antonio. He succeeds Chris Reynolds.

“This is a great company and a great radio station. and I'm obviously
very happy to be here” Mackey told RER. "GN Bob Cohen and station
consultant Mike McVay were looking for someone who could come in
and matke things happen quickly. My name came up. and that’s why I'm
here. Winle cach market is different. good basic radio programming works
evervwhere.

Before joining KQXT. Mackey programmed WRWC/Rockford. LL tor
nearly tour vears. Prior 1o that he was PD tor WKMQ/Rockford and «id
on-at work a WO & WMGN/Madison. W]

THE PET SHOW

VALARIE D'ELIA

Rock Solid
Weekends

We talk through the weekends about everything your sales
department loves to sell-just when people are buying-
Health, Cars, Travel, Gardening, Pets and Food.

Give us a call now at (212) 649-4533.

wWWwWw.americanradiohistorv.com

Razor & Tie Taps Turco As Sr. Dir./Nat’l Promo

azor & Tie Entertainment has named Andi Turco Sr. Director
National Promotion. Based in New York. she reports to co-
Presidents Craig Baisam and Cliff Chenteld
Turco joins the tabel after a six-year stint at Virgin Records America
where she rose 1o New York Regional Marketing Director. She began her
music industry career in radio and was PD/on-air personality at WEQX
Albany and WPYX/Aibany and an on-air personality atWNEW/New York.
Concurrently, Razor & Tie has elevated Jessica Siracusa to Asst. Direc-
tor/Promotion. Siracusa joined the iabel in 1996 as a promotion coordinator
and was most recently National Manager/Radio Promotion
“With her broad experience both in promotion and as a program director.
Andi will help Razor & Tie's artists obtain broader exposure and offer them
exciting new opportunities,” Chenfeld said. “In addition. Jessica 1s an ex-
ceptional promoter. and we are thrilled they will be working together 1o
bring Razor & Tie artists to a larger audience.”

Diener Rises To Columbia VP/A&R-Marketing

Columbia Records has promoted James Diener
to VP/A&R-Markefing. Based in New York. he
reports to GM Will Botwin

“James has the unique ability 1o spot emerging tal-
ent and work with artists on both the creative develop-
ment and marketing fronts” Botwin said. “It gives me |

great pieasure to announce this well-deserved promo- | f 7
tion.” . !
Diener. most recently Sr. Director/A&R-Marketing. | .
joined Columbia in January ‘92 as a Product Manager. |
Three years later he was efevated to Assoclate Direc- .
tor/Marketing. After four months he was named Direc- —
Diener

tor/Marketing and aiso began working as an A&R rep-
resentative. He was promoted 10 his most recent post
in July '97. Diener entered the musiC business in 1988. working for Power
Station Recording Studios in New York.

MediaAmerica Shifts Its Shows To Jones

MediaAmerica is known for a wide array of daypart. long-torm and
short-formy programming. including such programs as The Denns Prager
Sheny. The Motley Fool Radio Show. Personal Notes With Bonev lames,
A&L Live by Reguest and Hard Rock Live. Now the company’'s 22 radio
shows and services have shifted 10 Jones Radio Network, as Jones In-
ternational Network — owner of both MediaAmerica and JRN — reto-
cuses MediaAmenca's service needs.

“This is a natural next step in the growth of our companies.”” JRN CEO
Ron Huenbaum said. “Consolidating our programming under JRN al-
lows MediaAmerica to focus on its original mission: radio network and
syndication advertising sales.”

Among the other programs and services now part of JRN are The Clark
Howard Show. The Neal Boortz Show, Rhona at Night, Handel on the
Law., Mclaughlin Radio Howr: Di. Gabe Mirkin Show. Country's Most
Wanted. HardDrive, Up Close, Your Weekend With Jim Brickman. All Ac-
cess. Fax Off. Country Mailbag. BDSradio.com. The Lvons Den With Jef-

frev Lyvons, This Is Bill Harris and Fighthack! With David Horowit:

JRN's New York-hased stafl will continue to handle production and at-
filiate relations for all of the above-mentioned programs under VP/Pro-
gramming & Altiliate Relations Frank DeSantis. Concurrently, Jessica
Sherman joins Jones Radio/NY as Affiliate Relations Manager.
e
Higgins “1"'m delighted to continue work-
ing with AMENL Higgins added.
“1t will be a collaborative team ef-
tort between the market sales man-
agers and myselt, and 1 look for-
ward 10 working in unison to maxi-
mize each station’s revenues.”

Continued from Page 3

Donahoe commented. “Jim's pre-
VIOUS SUCCESS 1N INCREASING Fevenue
share in the face of strong competi-
tion, combined with his ability to
build strong and successful sales
teams. is among the very best in the
business.”

Higgins previously served as Di-
rector/Sales for AMFM's KPLN-
FM & KYXY-FM/San Diego. He's
also been St VP/Sales at Unistar and
has held management positions with
Westinghouse. Gannett. Adams
Corp. and SFX Entertainment. He
began his radio career as Sales Man-
ager tor KJIQY-FM/Sun Diego.

Doelp

Continued from Page 3

Betore joining 550 Music. Doelp
was Sr. VP/Markeung at Epic
Records. having joined CBS
Records in 1985 as Manager/Fi-
nancial Planning. He also was VP/
A&R at Epic from 1991 10 1992,
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Mormngs on One-On-One Sports
will never be the same.

One-On-One Sports proudly announces an exciting new morning
show that’s ready to deliver the most outrageously entertaining
mix of sports and non-stop fun on national radio. Proven ratings
winners and sports talk veterans Bruce Jacobs, Art Mehring, and
Scott Wetzel have teamed up to bring listeners a fast-paced,
four-hour weekday blast of pure, unpredictable guy talk. Their
quick wit and expert insights into the world of sports are guaran-
teed to be a big winner with listeners and advertisers alike. Tune
in to hear why sports talk radio will never be the same—then call
us today to find out what One-On-One Sports can do for your
station.

The Bruce Jacobs, Art Mehring and Scott Wetzel Show
Weekdays 6am to 10am ET

For information, call Chuck Duncan 847-509-1661

SPORTS

TAKING YOU BEYOND THE GAME

www.ion1sports.com

oS eoars AM1510 Q8 ° ™72 FM94. 3 Il °5=oo AM1540 [l °™>:2 AM620

WNRB Boston, MA WJKL Chicago, IL . I((:‘I’D Los Angeles, CA WJWR New York, NY
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Newsbreakers

Barnstable Shifts
Graham To Norfolk
As 'FOG Drops AC

Andy Graham has moved from
his President/GM post at Barnstable's
KBGG-AM, KJJY-FM & KRKQ-
FM/Des Moines to Norlolk, where
he’ll manage the company’s newly
acquired Sports-Country combo
WGH-AM & FM and WFOG-FM.
which has tlipped trom AC © “Soul
Classics.”

“Andy has a 17-year history of
success  with  our  company.™
Barnstable President/CO0 Mike
Kaneb said. “We are eacited 10 he
working with him in Norfolk, where
we see great opportunities shead.”
Graham joined Barnstable in 1982
and spent 15 years at WTOU-AM &
WKDD-FM/Akron.

WEFOG is currently running with-
out & PD or air personatities. Graham
ts still searching for a PD. although
he said the ainstatt will be announced
in the near future.

Meanwhile. Des Moines Phirector/
Sales Matt Gillon is promoted o
VP/GM in that market. overseeing
Business News KBGG. Country
KIJY-FM and Classic Hits KRKQ.
Gillon joined Barnstable earlier this
year. and his resumé includes a 10-
year stint at WHO-AM/Des Moines
in sales and sales management.

Devilish Kid

Double-platinum seems like a good way to start for Lava/Atlantic record-
ing act Kid Rock, whose debut album, Devil Without a Cause, has seen
strong sales thanks to the hit single "Bawitdaba.” Pictured behind the award
are (I-r) Lava Records President Jason Flom. Kid Rock and Atlantic Group
Co-Chairman/Co-CEQ Val Azzoli.

James Joins WQIK/Jacksonville As PD

KKCS/Colorado Springs P Mike James has been named PD for Coun-
try WQIK/Jacksonville. He succeeds Gail Austin, who left in August to
program Country WCOE/Columbus, OH.

James assumed the KKCS programming reins 15 months ago after a 15-
year enure at WWKA/Orlando, where he held a variety of positions. He
win WWKA's Director/Marketing & Promotion when he left o join KKCS.

Replacing James as PD for KKCS is afternoon drive personality/MD
‘Fravis Daily. who will continue his airshift.

Standalones
Continued from Page 1

Where Are They Now?

In 1996 R&R spoke with Oliver
Sutton. who was then managing Iner
City Broadeasting’s WBES-FM/New
York: Roy Robertson. who owned
three stations in the Washington. DC
area through Somar Communications:
Jerry Lee. who owned WBEB-FNY/
Phitadelphia: ad Gotl” Lebhar, who
owned Washington, DC-based Capitol
Broadeasting.

Three years Later Inner City is sull
subsisting as a five-station group Gin-
chuding consistent top 1O pedormer
WRBLS). and Robertson and Fee till
run their stations, Lebhar, howeser,
sold Capitot Tast vear to Chancellor tor
$72 mitlion.

Why do the Robertsons and Lees
and Charles Rivers of the world
hotd ow?

“Fo il arelatively young man.”
Robertson, 46, wold R&R. “1t's not like
foothall, where my body is going to
give out” The, bke others who have
staved in the game, doesn’t have the

faintest idea what to do with a golf

club or sunscreen.

For Saul Levine, President/GM
of Los Angeles-based M. Wilson
FM Broadcasters, work is a nar-
cotic, At KGHL-AM KGXL-AM &
KKGO-FM/L.AL he performs the
labors of two or three people —
equal parts programmer. salesper-
son and engineer. I probably save
the company SS00.000-S700.000
year in salaries.” he ld R&R.

For Charles River CEOQ Bill
Campbell. running a lean operation is
part ol leaving behind comporate bu-
reaucracies. Everyone has a say in one

another’s work. “We believe in com-
munication,.” he told R&R. But they
dent’t believe in memos or meetings.
“We don’t have 10 pay attention to in-
vestors and Wall Street. because we
conduct our business as we conduct
our business.” he said. “We don’t have
to publicly display how well we're do-
ing al the time. which has o be a
hardship.”

Does Campbell yeam for any of the
luxuries that his publicly traded breth-
ren enjoy? <1y in the back of the
plane” he noted. And., he added. he
doesn’t fike paying full commission to
the agencies.

When asked what he yeamed for.
Levine replied enely. “Nothing.”

If You Got 1t ...

Lee™s reason for staving in the busi-
ness s rather singular: 1 use this as
my lever o effect social change.”

By that he nrans that. as a broad-
caster. he can get in the door of
Philudelphia’s school superinten-
dent more quickly than an “ordi-
nary” homme d affuires. Lee. who
put WEBEB on the air in 1963 as
WDVR, said he became interested
in activisny in 1980, after an econo-
mist convinced him the U.S. would
lag behind Japan as a financial
power by the end of the millennium.
Shonly thereafier, Lee — who was
then President of the NAB — put
together a PSA campaign for the as-
sociation that promoted cooperation
between labor and management.

He'll be the first to tell you he's no
communist. To the contrary, he’ll
lavishly outspend his competition
— he just budgeted $140.000 for a
TV spot. for example — and he
shamelessly flaunts his position:

“1I'm not going to sell off. period.
Fll be here in 30 years.”

But, like many successful
standalones. he benefited from getting
in the game when and at the price he
did. 16 [ had $50 million in debt. |
wouldn’t be able o do this.” he siys.

WHUR-FM/Washington, which is
owned by Howard University. has been
able to stave off predators in its 28
vears of broadeasting because it's a
profit center. and it’s debi-free. GM
Jim Watkins pointed out that interest
payments resulting from off-the-scale
station prices have been at least par-
tially responsible for any homogeniza-
tion in programming. Corporations
look for a quick pop in the ratings 0
be able to service that debt.

Levine, who went on the air in 1959
for a paltry (hy today’s standards)
$10.000, said he will never be able w0
buy in Los Angeles again. “I wouldn't
borrowv the money 1o go into debt for
hundreds of millions of dolkrs.” he
added. It wouldn’t be cost-effective”

On the other hand. both Watkins
and Campbell are always on the look-
out for good buys. “But paying an in-
flated price for an inferior signal
doesn’t make good business sense.”
Campbell said.

Prince Of The Suburbs

For Robertson, life is about sur-
viving on the fringe. [t may be
easier for agencies to place a buy on
85 stations at once.” he said. “But
the reality is. we're moving away
from an industrialized society™ to
one marked by suburban sprawl.
Washington, DC, whose population
has been decimated by flight to the
‘burbs over the past decade and a
half. is a model of this paradigm.

UPDATE

and then get it played.”

business in the late 1960s.

Angeles-based label co-
founded by the William Morris
Agency and label President John
Perenchio, has tapped John

VP

Loken was most recently GM at
China Records. Prior 10 that he
was VP/international Marketing-
A&R at Motown Records and in-
ternational Marketing Manager at
Warner Bros. Records.

Inch

Bennett, Davis Take Renegade Senior Positions

ntertainment veteran Lorenzo Doumani's newly formed Las Vegas-

based record company, Renegade Music, has named Buzz Bennett
VP/Radio & Promotions and Gary Davis Head/Distribution & Marketing.
The imprint, which will specialize in jazz and soundtracks, has also signed
on McVay Media's Mike McVay as an AC consuitant.

“Too much of radio programming today is about the promotions and sup-
port (i.e., money) the major labels put behind their artists,” commented
Bennett, a former radio PD who once served as Head of Programming for
Chancelior. “To me, you just can't buy good music — you have to make it

Davis, a longtime iabel executive, helped established WEA's distribution

Loken, Niles Given Ultimatum Duties As GM, VP

Itimatum Music. the Los |

Loken as GM and Lou Niles as

Niles joins the label after a 10-year broadcasting career, most notably as
programmer/producer of Alternative XTRA-FM (91X)/San Diego's new-artist
specialty show, Loudspeaker. He has also worked in music licensing and
publishing and tour-managed such bands as Lucy's Fur Coat, Rust and

Loken Niles

AMFM Flips WZZR From Rock To Talk

AMFM lIne's WZZR-FM/Ft. Picrce, FL. which is also rated in West
Palm Beach. flipped from Rock o Talk on Monday (9/13) as “Real Talk
92.7" Rich Dickerson remains PD. and night personality Lady Di segues
0 APD. while M1 Woody Maxwel) exits to seck other opportunities.

Also remaining with the newly Launched FM Talker is WZZR'S existing
midday show. The Love Doctors. Dickerson and on-air puntner Glenn Curtis
have been hosting the popular and highly rated Talk show on the station for

the past several years,

The rest of Real Talk 92.7°s day shapes up as Jollows: Jacksonville-based
svadicated Lex & Terry come on bourd for momings, the tocal Josh Cohen
& the Home Team host afternoon drive and Westwood One’s Tom Levkis Shone

takes over evenings. Levkis will be followed by o rebroadeast of The Love
Doctors for late nights. with WWE's syadicated Loveling rounding out the

lineup for overnights.

Robertson advises agencies that
consider the atorementioned seenario
1o consider spending “$50 per minute™
in a fringe market in liew of “$500 per
minute.” He believes that buyers can
get equivalent or greater audiences at
one-tenth the cost.

Campbell <aid that Chartes River is
abo able o sell its four stations as a
regional cluster. But Levine, who once
owned an FM and a TV outlet in Ho-
nolutu, said that regionalization is not

his MO, because he can’t be on-site
to run the operation.

The ultimate question is. What hap-
pens when these steadiast operators,
well. die off”? Do their stations then (all
inte the hands of salivating corporate
rindens?

For M. Wikon, Levine said it will
be up 1o his heirs. Robertson’s re-
sponse was a fittle more bleak: “1'm
probably a dinosaur that will be ex-
tinet.”

WNEW

Continued from Page 1

WRKO-AM/Boston talker Leslie
Gold. The Radio Chick (10am-2pm).
WNEW’s Opie & Anthony remain in
afternoon drive (2-7pm). and are fol-
lowed by Westwoad One's syndicated
Tom Lexkis Show (7-10pm) and
Loveline (10pm-3am). A final deci-
sion on the station’s 3-6am program-
ming has not yet been released.
While "NEW wilt be all Talk Mon-
day through Friday, the station will

continue 10 air Some music program-
ming on weekends — including Sar-
unday Night Rocks with Eddic Trunk
and Idior's Delight. hosted by egend-
ary New York City DJ Vin Scelsa. on
Sunday evenings — until further no-
tice. Foothall will take up a major
portion of the station’s weckend
schedule through the tall: WNEW
carries a college footbalt “game of the
week™ every Saturday afternoon and
remains the Gotham City flagship of
the New York Giants every Sunday
through the NFL season.

WWW americantacholreter=o—rrio
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You wouldn’'t 1let

an outside company
schedule your music...

Why on earth would you

let one research

You need quality callout information to make the right
airplay and rotation decisions tor your radio station, If
you're relying on out-of-house callout for answers, you

might find yourself lulled into a false sense of security,

After all, how can anyone outside your market possibly
relate to your audience, or adhere to your screening and

recruiting parameters, week after week?

They can't. That's why your programming originates
locally, why you schedule vour music in-house, and also,

why you should consider seizing control of your weckly

callout research, and deploying it in-house as well.

1t?

Nobody pays attention to detail or cares about the
success of your station as much as your own statt.
And ComQuest Callout makes it casy to produce
reliable, accurate callout music and perceptual results,
week after week. With the control and flexibility

you can only enjoy with in-house callout.

ComQuest is a turnkey hassle-free system we install at
your station. Thanks to Interactive Voice Response
technology, you'll realize efficiency gains that make
ComQuest less costly than manual in-house callout,
and less than half as much as out-of-house callout.

Phone, fax or e-mail today for a tree proposal.

Interactive In-house Callout Research
www.callout.com

619-659-3600

24-hour Demo: 619-659-3800

Seize control of your callout!

www americanradiohistorv com
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® BOB ROSENTHAL joins Journal
Broadcast Group as VP/GM of the
company’s Boise operations. KCID-AM
8 FM. KGEM-AM. KJOT-FM 8 KOXR-
FM He was most recently Dir/Sales
for Citadel Communications’ five-station
Boise cluster

® SINCLAIR BROADCAST GROUP
announces the lollowing changes

DAVID AMY s promoted to EVP
from CFO

PATRICK TALAMANTES 1s upped
fromTreasurerto CFO

THOMAS SEVERSON. formerly
Corporate Controller, nses to Chiet
Accounting Officer

LUCY RUTISHAUSER s elevated
to Asst Treasurer/Corporate Finance
from Asst. Treasurer

R L D S e Y S A g R,

National Radio

® LISA LAVERY is named Affiliate Re-
lations Mgr for Talk America Networks.
She had been managing the company's
affiliates west of the Mississippi

® MJI BROADCASTING makes avail-
able a 90-minute Abbey Road special
celebrating the 30th anniversary of the
album’s release. set to arr Oct. 18-24
Contact Bob Blasser.{212) 896-5333

® HOME & GARDEN TELEVISION
announces wo syndicated gardening
programs. The two-hour Nick Federoff
on Gardeming airs 8-10am PT Satur-
days. Federoft also hosts daily 90-
second vignettes, the Things Green Gar-
den Minute. Contact Dan Stevens; (800)
963-9927

® THE FOOTBALL NETWORK an-
nounces two new programs. The TFN
Radio Football Minute is available

coE T

BiRTHS

KCIX/Baise. ID mights Shannon
Ellis. fiancee Melanie Neilsen
daughter Sydney Lorraine Ellis,
Sept. 7

Monday-Friday. while TFN's Football
2000is a 30-minute postgame wrap-up.
Both programs are hosted by Fred
Wallin and Michael Martinez. Contact
Steffanie Siebrand; (323) 898-8388.

Industry

® Geller Media International will hold
1ts Producer's Workshop 2000 on Sat..
Apr. 1, 2000 at the Empire Hotel in
New York, (212) 580-3385, fax (212)
787-6279

Viacom

ontinued from Page !
osneshp rdes toallow one company
o reach SO0 of TN households The
curment tukes sllow tor o mavimum of
B and o combimed Viacom and
CBS would teach about 419 ot view
IS

Karmazin and Redstone miet with
all five commissioners List week. with
no indication from the commissioners
o whether the meeting ted o any de
cisions, One commnsgoner, Harold
Furchigont-Roth. has sand tor months
that he would like 10 see ownership
rules relaned. This week he told
Bloomberg that he thinks the HFCC
should review the CBS-Vigcom deal
not as o merger. but as g senes ol an-
dividual applications for broadeast li-
cense transfers a posttion that
Redstone and Karmuazin will surely he
happy to hear.

Karmazin did pull out of a sched-
uled meeting with the House Tele-
communications Subcommittee on
Wednesday. leading the spokesman
for Subcommittee Chairman Billy
Tauzin to say that Karmazin was
likely trying to avoid a detailed dis-
cussion of the merger. “They don’t
want to be on the firing line this soon
after the merger.” said Tauzin spokes-
man Ken Johnson. A CBS spokesnuan
did not comment on Karmazin's ab-
sence from the House meeting.

Once the smoke from the record
$37 billion merger cleared. the obvi-
ous question for most industry watch-
ers wis, What happens now? Many
analysts speculate that CBS' TV com-
petitors will look to create quick pan-
nerships to match the new Viacom.
Rumors this week had NBC talking
with Paxson Communications and
ABC talking to USA Inc.

“Everyone is talking to everyone
and trying to ligure out the best situ-
ation for them.” ING Barings analyst
Vinton Vickers told Bloomberg.
“Clearly. the CBS-Viacom deal may
have huilt a stronger case for doing
something sooner rather than later”

On the radio front, sonke in the in-
duntry are wondering whether ntin-
ity Broadeastng’s competitors will
also search for  parterships.
PaineWebber analyst Lo Westertield
said the two major competitors,
AMEM and Clear Channel. are al
ready i astrong position and don’t
need to sech ontside help

“Clear Channel s marveloushy
well-positioned m out-of -home miedia.
where ity abihity to grow is really

drven by matters divectly  in
negenwent’s control” he sad “They
don’t have 1o bay programming: thei
destns s n then direct controb Like
wise Jae ANEFM the busimess that
they e operating m s sinategieally
complete!

Within the combimed CBS-Viacom,
partnerships between various divisions
are certamby evpected, Karmazin sind
as much ina memo o CBS and Infin
iy employees on the day the merger
wis annotneed. when he wrote.,
“ACross the new company. at CBS and
Infinity alike. the opportunities for cre-
ative sviergy are oy and exeiting.”

Merzing such Viacom nmiusic assets
as MTV. VHI and more with CBS ra-
dio holdings i i pow ertul combination.
suid Cabners [n-Stat Group anajyst
Gerry Kauthold. He predicted that
MTV will eventually become rdio’s
largest programmer. “There has been
resistance by radio programmens to just
follow the lead of what MTV does.”
Kaufhold told R&R. "Now. with direct
ownership of 165 radio stations, it is
very likely that those owned-and-
operated stations will obtain a lot
d  direction from MTV music
programming.”

Kaufhold says that radio listeners
should expect to hear Infinity stations
playing MTV jingles. giving airtime to
MTV Vs and advertising MTV pro-
gramming. And the promotion goes
hoth ways, Kaufhold said. With digi-
tal cable, MTV can do things like di-
rect TV viewens to a local radio station
while a video is playing on TV. “Es-
pecially in the big markets like L.A. or
New York. where you've got a lot of

and rescheduted tor Oct. o that King
World could wat tor CBS o provide
inlormation to the SEC about the
Viacom deal Kig World will distnb-
ute that injormiaton o tts sharchold-
eis upon reeeipt from the SEC and
will seeh tuther adjourmnments, it ey
essany. untl the information s pro
videdr On Sept 8 King Workd and
CBS amended their agreement to al
fow CBS o wanve certam conditions
in order to consummate the King
World-CBS merger
e ——— L | T ——
Brown

Continued from Page 1

to be the best partner with radio we
can. given our belief in the music, and
that's something we share with John”

Brown spent the last [0 years with
Curb. He was the fabel’s Director/West
Coast Regional Promotion between
1990-93. He was elevated to VP/Na-
tional Country Promotion in October
'93 and to Sr. VP last February.

"1 am following the music. and |
mean that sincerely,” Brown com-
mented. “With Giant’s commitment to
creative integrity. [ feel fortunate to be
with the company at this time. Let's
go!”

Brown wasted no time in starting

| the staffing process. Former Bang 11

{

clutier on the dial. this would be a way |

to stand out.” he said.

While it was no surprise that CBS
and Viacom stocks rose immediately
after the merger was announced. many
CBS subsidiaries have also seen stock
prices jump in the wake of the merger.

Infinity, Westwood One and recently
purchased Metro Networks were all
trading higher than they had been
before Sept. 7. when CBS and Viacom
amnounced the merger.

Despite a broad seli-off on Tuesday.
Infinity rose S1.125 over the week o
close at $27.813 at R&R's Tuesday
deadline. Westwood One and Meno
Networks fared even better for the
weeh, with Westwood jumping $7.125
10 548,125 and Metro skyrocketing St
10 STHO2S a Tuesday s close.

Meanwhile. g special session in New
York (o discuss King World's acquini-
tion by CBS was postponed Tuesday

Exec. VP Larry King has been hired
for Southeast regional promotion. and
ex-Giant/Reprise Southwest rep John
Trapane will remain in Dallas to work
the Southwest for Giant.

Brown said three additional promo-
tion slots — Northeast. Midwest and
West — could be filled by the end of |
this week. Brown also plans to hire a
National Promotion Director.

LA LA

NATIONAL
RADIO

FORMATS

ABC RADIO NETWORKS
(972) 991-9200

Classic Rock
Chris Miller

Ho aaas

Hot AC

Steve Nichols

LOU BEGA Mamba No 5 (A Littie Bit O°
702 Where My Girls At?

Starstation

Peter Stewart
CHRIS GAINES Lost In You

Touch
Ron Davis

ALTERNATIVE PROGRAMMING
Steve Knoll ¢ (800) 231-2818
Gary Knoll

Rock
JIMMIE'S CHICKEN SHACK Do Right
LY 2ip-coce

IVE

OLEANDER | Wai Atone

12

Alternative
TORI AMOS Biis+

OLEANOER | Wals Adne

CHR/Hot AC
BACKSTREET BOYS .arge” *

R
NNY KRAVITZ

E Amenicar Wom.
JESSICA SIMPSON | Wanra Love Yo

Mainstream AC

CHRISTINA AGUILERA Geme (n A Bottie
CHRIS PEREZ BAND Bes: Car
MEL!SSA ETHERIDGE Angels Would Fal
ROBBIE WILLIAMS Angels

Lite AC
CHRIS PEREZ BAND Best
BETTE MIDLER Thats How Love Moves

NAC

CHRIS BOTTI Orrve Time

BRIAN CULBERTSON 8ack I The Day
KOMBO Taik The Tam

BRIAN MCKNIGHT Back Al Dne

uc

AMYTH 1.2.3

JAY-Z Girts’ Best triend

R. KELLY It | Could Turn Back The Hands Ot Time
2PAC Who Do You Beheve In

BROADCAST PROGRAMMING
Walter Powers  (800) 426-9082

Mike Bettelll
RICKY MARTIN She's Al | Ever Had

Mainstream AC
Mike Bettelll
98 DEGREES | Do (Chensh You)
Soft AC
Mike Bettelli
90 DEGREES
CHR
Josh Hosler
SHAGGY +iope :
SSIC/
Hot AC
Josh Hosler
SMASH MOUTH
Urban Contemporary

Josh Hosler

B.G. Bung Bing

1DEAL Get Done

IMX Stay The Night

DONELL JONES u Ko Whats Up

Alternative

Teresa Cook
iK1

LiMpP

T Nookie

RED HOT CHIL) PEPPERS Scar Tissue

JONES RADIO NETWORK
Jon Holiday ¢ (303) 784-8700

Rock Classics
Rich Bryan

MELISSA ETHERIOGE Ar3e < Would *a
PAUL MCCARTNEY i+, “o1 io Ct
Adult Hit Radio

JJ McKay

MELISSA ETHERIDGE Angs < Viold ¢

Soft Hits
Rick Brady

RADIO ONE NETWORKS

Tony Mauro » (970) 949-3339
Hot AC

Yvonne Day

No aads

New Rock

Steve Leigh
NINE INCH NAILS We te i Shus Together
SANTANA w/EVERLAST Put Your Lights On

WESTWO0D ONE RADIO NETWORKS
Charlie Cook » (805) 284-9000
Bob Blackburn

Adult Rock & Roll

Joff Gonzer

12 TOP Fearless Boogie

Seft AC

Andy Fullor

90 DEGREES | Do (Chensh You)

Bright AC

Jim Hays

SHANIA TWAIN Man! | Feel Like A Woman

ABC

Continued from Page 3

haven for kids to listen to on the ra-
dio.” Rashbaum told R&R. "It knows
no color lines, and it knows no lan-
guage barriers. much like Disney’s
theme parks. Feedback thus far from
Miami has been tremendous. and

| we've been getting only positive reac-

| tions from the community.”

Bennett

Continued from Page 3

When asked by R&R if any pre-
liminary listener estimates have been
conducted far WFBA. Rashbaum ex-

| plained that, because of Arbitron’s in-

Bennett began his broadcasting ca- ]
reer in the early "70s at WREN-AM/
Topeka., which now is licensed to Kan-
sas City. During his 10 years at WREN
Bennett held a variety of positions, in-
cluding PD. OM and, ultimately. GM.
In 1984 he moved to Dallas as PD of
KLIF. where he presided over that
station’s 1986 tormuat switch to News/
Talk. In 1992 he was named Station
Manager at KLIF and held that posi-
tion until 1996, when Susquehanna
promoted him to GM of both KLIF
and KTCK.

“Dan has made signiticant contribu-
tions 1o Susquehanna/Diallas, and he s
highly deserving of this promotion.”

www.americanradiohistorv.com

ability to measure listening among
those under the age of 12, potential
listenership has been based on general
population estimates and other census
data. However, he expects WFBA 10

eventually mirror WWMI's currer
success. “In Tampa. Radio Disney

receiving 30.000 calls a week from th
station, and that's a lot. We get a prin
out every week of calls by area cod
and there's no reason to believe th
Miami won't be just as strong.”

Although much of Radio Disney
music content is similar to a CH
station’s, Rashbaum said that WFB/
chief competitor was, if anythin
“children’s TV." Radio Disney w
concentrate its Miami-area marketil
on outdoor and TV, and may also i
clude direct mail.

The additions of WWIJZ and WFE
to Radio Disney raises the number
network affiliates to 45. ABC operat
IS of those stations as O&Os.

Susquehanna Sr. VP/Regional Man-
ager Nancy Vaeth-Dubroft <aid.
Bennett replaces tormer Datlas Mar-
ket Manager Dan Halvburton. who

wan recently elevated o Se. VPIGM off

Group Operations for the company’s
23 radio stations (R&R 7/2).

“My goal for the stations. both as a
former programmer and trom a sales
standpoint. is to keep the quanter-hours

in the family and to find ways that *
can all work together to enhunce «
overall revenues for the cluste
Bennett told R&R. 1 plan to hire
other GM for KPLX and KKZN to -
pervise the day-to-day operations
those two stations. while T continue
manige KLIF and KTCK and seek ¢
visionary ways that we can all we
together to benetit all four stations.
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Sponsored by your local
Dodge & Plymouth dealers

This specially outfitted simulator vehicle can be
“programmed” with the driver’s weight and the number of
drinks needed to put you “over the limit.” When participants
get behind the wheel it's like driving drunk.

Your station can be a part of this important educational
program by participating as the sponsoring radio station
when the Neon Drink Driving Simulator ‘
visits your community. Help supportthe /=
lifesaving message the program

delivers to high school students and

community members.

Make time to take the ride that could save your life.

) Plymoutfi Dodge &%

Supported by

AN DAIMLERCHRYSLER

This free promotion is now
available in these markets:

Arlington, TX
Des Moines

Ft. Collins, CO
Jamestown, NY
Las Vegas
Newark

Reno

San Diego

MARKETING
310-553-4330

or e-mail hmowry@rronline.com
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*ZINE[ scene
Upcoming Legends Of The Fall!

Both Entertainment Weekly
and New York do previews of
autumn’s musical releases. The
‘zines' album previews run the
gamut from Nine Inch Nails to
Fiona Apple to Brooks & Dunn
to Metallica with the San Fran-
cisco Symphony New York sits
down with rapper Lil" Kim, who
talks about her hard-core style
and her new album. which will fea-
ture guest appearances by Grace
Jones and RuPaul. “After doing
Hard Core, | learned that | have a
huge gay following." says Lil' Kim.
“And | love that! So 1 had to do a
song with RuPaul”

Third Eye Blind's Stephan
Jenkins tells EWthat he shuts his
ears to the current teen pop craze:
“I teel like the 5-year-olds have
spoken — and let 'em, if they want
Britney or Barney or whatever”

Also in EW, Spice Girl Melanie
C.. who is releasing a more ma-
ture solo album this fall, takes par-
tial blame for Jenkins' lament: *|
guess we were a contributing fac-
tor, and | feel a little bit guilty for
starting the whole thing”

If You Wannabe
Abducted ...

Speaking of the Spice Girls,
Posh Spice (a.k.a. Victoria
Adams) and her husband, David
Beckham, took it seriously when
a psychic warned that their new-
born baby, Brooklyn, was in dan-
ger of being kidnapped. The
couple installed a complex home
security system, hired a staff of
armed guards and are taking self-
detense classes (Star).

Metal’s Positive
Message

“What this album says to me is,
'l give up. | don’t have the balls to
kill myself. I'm going to walk
through the quagmire” — Type O
Negative frontman/bassist Peter
Steele lives up to at least part of
his band's name (Alternative
Press).

“The fetter ‘s’ and the letter ‘h’
seem 1o trick everybody that it has
something to do with ‘Satan’ and
‘hell” Always, always, always. It's
never ‘sunshine’ and ‘happiness™
— Drain STH bassist Anna K
frowns upon metal stereotypes.
By the way, STH stands for their
hometown of Stockholm, Sweden
(Details).

Bizkit For Babies

Appearing alongside Christina
Aguiiera features and 'N Sync
contests, Limp Bizkit grace the
pages of Teen People. Frontman
Fred Durst does it all for the ladies:
“I'm just a heterosexual guy ad-
dicted to women. Not necessarily
the sex aspect of it. | just love mak-
ing girls feel sweet, making them
feel special. it's such a rush. 1 love
seeing girls at our shows. it makes
me want to do more shows.”

ANIMALISTIC AMOS — Alterna-
tive Press devotes its cover and a
feature to Tori Amos and her up-
coming double CD. To Venus and
Back. Amos reveals that her per-
sonality has mellowed over the
years: “I'm much more of a wild ani-
mal than a domesticated one — but
that doesn'’t aiways mean I'm in at-
tack mode. There's even a side to
me that wants to sit on your shoul-
der and wants you to giggle when
youre taking your exams.”

Moonlighting
Musicians

Following her successful HBO
concert. Cher was approached
by the cable network to star in an
adult series similar to Sex in the
City. The diva is excited, be-
cause HBO agreed to hire her
ex-boyfriend Rob Camilletti as
her co-star (Star).

David Bowie's voice will be
heard on an audiocassette tour of
the Brooklyn Museum of Art’s up-
coming tour of young British art-
ists (Entertainment Weekly).

Get My Good Side

People ranks the “Best & Worst
Dressed of '99." Ricky Martin and
Will Smith score points for best
dressed. while worst-dressed
honors go to Madonna, Mariah
Carey, Cher and Shania Twain.

The National Enquirer investi-
gates “Makeovers of the Stars
detailing how celebrities have im-
proved their ook over the years.
Musicians highlighted include
Celine Dion, Courtney Love,
Janet Jackson, Madonna and
Jennifer Lopez, among others.
The "zine also explores “Country
Chic.” highlighting Faith Hill,
Shania Twain, LeAnn Rimes and
Reba McEntire.

Speaking of country, TV Guide
previews the Country Music Asso-
ciation Awards and talks with Faith
Hill. Kenny Chesney and June
Carter Cash."l don't feel 70" leg-
end Cash states. “It never dawned
on me until | saw it in the paper
the other day. | said, 'Oh Lord, how
did that happen?™

People scrolls through the
“Where Are They Now?" file to dig
up Matthew and Gunnar Nelson,
who have relaunched their career
with a country twist and new,
shorter hairdos. “I got tired of be-
ing known as either the Breck girl

or Farrah Nelson,” explains
Gunnar.“The hair had to go~”

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

sracasanraans caveran “se

cyBeRsPACE MUSIC & MIOVIES

Hot new music-related CURRENT

World Wide Web sites, cool « STIGMATA (Virgin Records)
cyberchats and other points of Featured Artists: CHUMBAWAMBA, MASSIVE ATTACK, DAVID BOWIE
interest along the information MICKEY BLUE EYES (Milar/BMG)
superhighway. Foatured Artists: ROSEMARY CLOONEY, DEAN MARTIN, LOUIS PRIMA
o THE BLAIR WITCH PROJECT (Chapter i)

Featured Artists: LYDIA LUNCH, BAUHAUS, MEAT BEAT MANIFESTO

e . o DEEP BLUE SEA (Warner Bros.)
get ‘xvaa;;‘;:ra :;TB?I?; i:’ I! Single: L.L. COOL J Deepest Bluest (Shark's Fin)

Other Featured Artists: SMOKEMAN, CHANTEL JONES, DIVINE
live chat session on Sunday . Uni !
(9/19) at 8pm ET/5pm PT e i N el
Featured Artists: BLINK 182, SUGAR RAY.THIRD EYE BLIND

(www.twec.com). « TARZAN (Walt Disney Records)

* View a video chat with Six- Single: PHIL COLLINS You'll Be In My Heart
pence None The Richer on WILD WILD WEST (Overbrook/Interscope)
Monday evening (9/20) at 9pm Singles: ENRIQUE IGLESIAS Bailamos
ET/6pm PT (www.sonicnet.com). WILL SMITH Wild Wild West

* Also on Monday at 9pm ET, Other Featured Artists: BLACKSTREET, FAITH EVANS, SLICK RICK
type your talk with former
Soundgarden frontman Chris

TEACHING MRS. TINGLE (Capitol)
Featured Artists: EVE 6, MOFFATTS, DUNCAN SHEIK
Cornell (www.twec.com). « AUSTIN POWERS: THE SPY WHO SHAGGED ME (Maverick)
* Backstreet Boys member Single: LENNY KRAVITZ American Woman
Nick Carter's little brother, Other Featured Artists: BIG BLUE MISSILE, BURT
e T g S BACHARACH & ELVIS COSTELLO
own album. Talk about it on « SOUTH PARK: BIGGER, LONGER & UNCUT (Atlantic)
Tuesday (9/241) at 7pm ET/dpm Featured Artists: TRICK DADDY #/TRINA & TRE, GEDDY LEE & ALEX
PT (ToenHoll com) LIFESON, VIOLENT FEMMES _
o Check o)u : an. inte}view * EYES WIDE SHUT (Warner Sunset/Reprise)
) Single: CHRIS ISAAK Baby Did A Bad Bad Thing
with Fastball on Tuesday at Other Featured Artists: JOCELYN POOK, VICTOR SILVESTER
8pm ET/Spm PT (rollingstone. ORCHESTRA, OSCAR PETERSON TRIO
tunes.com). THE MATRIX (Mavenck/Nothing/interscope)
* Tune in for an interview with Featured Artists: MARILYN MANSON, ROB ZOMBIE, RAGE AGAINST

Bree Sharp on Wednesday THE MACHINE

(9/22) at 8pm ET/5pm PT » THE ACID HOUSE (Capitol)

(rollingstone.tunes.com). Featured Artists: BETH ORTON, BELLE & SEBASTIAN, CHEMICAL
¢« On Wednesday at 9pm BROTHERS

ET/6pm PT, chat it up with COMING
" the Kottonmouth Kings « SWING (RCA Victor)
(chat.yahoo.com). Featured Artists: LISA STANSFIELD, GEORGIE FAME, IAN DEVANEY
 Country great Joe Stampley
visits Billy Bob's Texas chat
house on Thursday (9/23) at
9pm ET/6pm PT (www.twec.

“Music & Movies" lists current and coming film soundtracks according to box-
office standing, as well as singles appearing on R&R's format charts and other
featured artists. To submit soundtracks for inclusion in this column, contact R&R
Associate Editor Elon Schoenholz at (310) 788-1669: elon @ rronline.com.

com).
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MUSIC DATEBOOK

MONOAY, SEPTEMBER 27

1964/ The Beach Boys make their debut
on The Ed Sullivan Show.

1979/ Elton John. suffering from ex-
haustion. collapses onstage mo-
ments into a Los Angeles concert.
He returns 10 minutes later 1o
complete a three-hour show.

1986/ Metallica’s original bassist. Cliff
Burton. is killed when the band’s
tour bus flips over on an icy road
n Sweden

1990/ Marvin Gaye is posthumously
awarded a star on the Hollywood
Walk of Fame.

1998/ Randy Travis. sitting in the back
seat of a moving limo. notices his
driver 1s unconscious. climbs to
the front and secures the wheel to
control the vehicle.

Randy Travis gets a grip!

Born: Randy Bachman (Bachman Turner
Overdrive) 1943, Meal Loaf 1947,
Shaun Cassidy 1958

TUESDAY, SEPTEMBER 28

1988/ John Denver offers the Soviet
Union $10 million to be trans-
ported on their next space shuttle.

1991/ Miles Davis, 65, dies of natural
causes in Santa Monica, CA

1998/ Bobby Brown begins serving a
five-day jail sentence in Ft. Lauder-
dale for a drunk driving offense.

Born: Ben E. King 1938
Releases: the Smiths’ Strangeways Here
We Come 1987

WEONESDAY, SEPTEMBER 29

1975/ Jackie Wilson slips into a coma
and remains unconscious until his
death in 1984,

1976/ Jerry Lee Lewis. aiming at soda
bottles with a .357 magnum.
shoots his bass player twice in the
chest. Lewis is charged with using
a firearm illegally within city limits.

1977/Citing abusive work conditions,
James Brown's band abandons him
moments before launching their
tour.

1993/ Vince Gill wins in five categories at
the Country Music Awards.

THURSOAY, SEPTEMBER 30

1950/ The Grand Ole Opry is televised for
the tirst time.

1961/ Bob Dylan signs a recording con-
tract with Columbia.

1988/ John Lennon is posthumously
awarded a star on the Hollywood
Walk of Fame.

1993/B-52's member Kate Pierson is ar-
rested at a New York antifur pro-
test.

1994/R.E.M.'s Michael Stipe secures a
movie development deal with New
Line Cinema.

Born: Johnny Mathis 1935. the late Marc
Bolan 1947, Patrice Rushen 1954

FRIDAY, OCTOBER 1

1967/ Pink Floyd arrive in New York to
launch their first U.S. tour.

1981/ Pretenders drummer  Martin
Chambers severely lacerates his
hands breaking a window. prompt-

ing the band to cancel the remain-
der of their U.S. tour.

1990/ Jazz legend Nancy Wilson 15
awarded a star on the Holtlywood
Watk of Fame

SATURDAY, OCTOBER 2

1965/ The Who make their U.S TV de-
but on Shindig! Also on the show
are Gerry & The Pacemakers and
the Four Tops

1967/ Six members of the Graleful Dead
are arrested in California and
charged with narcotics possession.

1982/ At a London WOMAD benefit, Peter
Gabriel and Genesis perform to-
gether for the first bme in seven years

1994/ John Mellencamp informs the
media he suffered a mild hear at-
tack

Born: Don McLean 1945. Sling 1951

SUMNDAY, OCTOBER 3

1965/ Manired Mann become the first
Western band to tour behind the
Iron Curtain.

1988/ Imagine. a film documenting the
lite of John Lennon. premieres in
Los Angeles.

1992/ 0n NBC-TV's Saturday Night Live.
Sinead 0'Connor destroys a pic-
ture of the Pope and calls him “the
enemy.”

1996/ David Lee Rolh discloses to the
media that tis recent reunion con-
cert with Van Halen was an or-
chestrated publicity strategy.

Born: the late Eddie Cochran 1938,
Chubby Checker 1941. Lindsey
Buckingham 1947. the late Stevie
Ray Vaughan 1954. Tommy Lee
(ex-Motley Crue) 1962

— Mark Solovicos
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Edison Media Research conducts complete, custom
perceptual research and comes to your market for
a full presentation of the results in two weeks.

Two Weeks.

We’ve now been delivering on this promise for five years.

When you want to know what’s going on with your stations and
your markets you want to know now. That’s why we developed the
ability to turn around complete market studies in a fraction of the
time it takes most other companies. We deliver music testing infor-
mation faster, too.

Our unique methods have made Edison the radio industry’s survey

research leader. In addition to working with hundreds of radio
stations around the world, we are the company
which has uniquely provided the industry with
vital information such as the results of our At-
Work Listening study, Internet Radio studies,
Country Radio study, and our new Spot-Load
study.

We aren’t former GMs or PDs. We are real
researchers, the ones that CNN and CBS News
rely on to call elections, and the ones that the
New York Times and Washington Post select to
\‘\ perform exit polls on election day.
-
Faster information is better information. Are
you still waiting six weeks for your research provider to answer
your vital questions? Call Edison today and find out how quickly

the best information can be delivered.

We’re working with some of the
premicer radio operators in the
world:

Dave Lange

VP of Programming
Capstar Broadcasting —
Central Zone:

“If you want innovative answers
to shed a light on vour program-
ming questions, Larry Rosin and
his team make it quick. honest
and understandable.”

Chris Byrnes
Corporate PD
Affinity Radio Group
Hamilton Ontario:

“Edison moved fast, knew the
right questions to ask, and twice
delivered complete market stud-
ies in under two weeks - and
we're in a different country!”

Lynn Bruder
President, COQO
Y100 Philadelphia:

“What I love about Edison
Media Research is that they tell
it like it is. Unlike other research
companies, they don’t blow
smoke. They devised the strategy
that knocked out our main com-
petitor.”

edison media research

America’s Fastest Growing Market Research Company*

(908) 707-4707 / tax (908) 707-4740 / e-mail LarryRosin@aol.com / www.edisonresearch.com

*Ad Age. 1994-1999

wwWw americanradiohistorv com
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MUSIC TELEVISION® SR PRST
P 508 mion nousenois TOP TEN SHOWS Shania Twain, Steve Wariner, BOX OFFICE TOTALS
r_PLAYs milhon housenal IINSIDE - R/s:AC = I SEPTEMBER6-12 gr\; WIlkil:;ovns.kChel(zv :J(;'lght SEPT. 10-12
Dwight Yoakam nes-
. — ST Total Audience day. 9/22, 8pm). 'gm' ot ssv:eegoad
KID ROCK 2 % BUCKCHERRY For The Moves (95.9 million househoids) istr ?r (5 To Date)
RICKY MARTIN Sne s Al | Ever Hag 2 17 lr::l‘:’"mm;"m 1 Emmy Awards Friday, 9/17 . 1 Stigmata ] $18.30
fou Dr ' 12 MGM/UA ($18.30)
BRITNEY SPEARS (vou Drive Me) Crazy N2 2 line NBC » Collective Soul, The Tonight
TLCurper, 2 2 I XL 1 Dateline NBC (Tuesday) Show With Jay Leno (NBC. 2 TheSixthSense  $16.51
[N 6 Conseence I I rremrreerr st e check local fistings for time). Buena Vista  (5197.66)
e e o o | | ReoHoOTC PeppERS St Tecie 4 60 Minutes « Former Duran Duran mem- 3 Stir Of Echoes $5.81
CHRISTINA AGUILERA Gerve 1 A Bottie 5 2 A 08 THOMAS S oot 5 ER ber/current solo artist John Tay- Artisan® ($5.81)
JENNIFER LOPEZ Wating For Tonight 38 21 Wms‘,,,,;"' (tie) Everybody Loves lor is interviewed and Melky 4 Runaway Bride $3.83
CHRIS ROCK o Se» 1823 Raymond (Special) Sedek performs on Late Late Paramount ($140.46)
OESTINY'S CHILOBs Bils 8 23 INE w I (tie) Frasier Show With Craig Kilborn (CBS. 5 Bowfinger $3.60
§:s:mmv eda |a :?f,c s;,."};‘,?;‘,,', ;,'é'['d A:q ,:”v; B 8 Friends check local listings for time). . nl:ni:;rrps,il/ ) (565054:2)
§ ould Fa . e arrior !
LFO ' ‘315 JENNIFER LOPEZ Warting for Torgn: 9 20/20 (Friday)
60D GO 0OLLS Black Bais SRR SHANIA TWAIN b I"F‘gelme A Woman (tie) JAG Saturday, 9/18 Buena Vista (526.81)
JIMMIE'S CHICKEN SHACK o Right 16 LOU BEGAMambo No 5 (A Littie Bt OF  The 79th annual Miss America 7 TheThomasCrown $2.70
LITZo-oce 3 ' N _ Pageant is set to showcase a Affair
o Adults 18-34 () S
L’:’:"_‘y’{‘“‘"“’" pea . ‘f LLARC_;E_ } e performance by 98 Degrees MGMUA ($61.35)
o . TAL BACHMAN She S0 g1 . 8pm). 8 MickeyBiueEyes  52.21
W EREY I Povomtvoiusiunid 1 Beverly Hills, 90210 el S R v
B e Hard Rock Live (midnight) 9 ChilFactor $1.93
IF 0 Moment 0 Weanness R 5 .
REO HOT CHILI PEPPERS Scar Tissue 18 ENRIUE IGLESIAS 3 Friends WB ($9.61)
BT THOMKS S Y oo Ol Sunday, 9/19 10 The BlairWitch  $1.63
:‘“";‘n“:“' SOTS Mant 1 nat iy g SIXPENCE NONE THE RICHERThere She Goes 5 The Drew Carey Show « Glen Campbell s the subject Project
AP o £ A e BT el EAINE 250 6 Will & Grace (9:30pm) of VH1's latest instaliment of Se- Artisan ($136.26)
BUCKCHERR! 4 IMEDIUM 7 That 1705 Show (8:30pm) hind the Music (9pm). All figures in millions
::;,E:U‘Eﬁi;;s,h ‘oo :; CHRISTINA AGUILERA Gene I A Bottie g glalrenl;neBNBIc (Tuesday) “First week in release
NN s e ; MEREOITH GRDOKS Lay Do s e B h ERy cBea Monday, 9/20 Source: ACNielsen EDI
SILVERCHAIR A1 ERIC CLAPTOM Biue Eyes Biue (tie) * Barbara Mandrell and Clay
TAL BACHMAN Sre 5 S0 hign B CHRIS CORNELL Can tCrange Me (tie) Frasier Walker. Prime Time Country COMING ATTRACTIONS:
MACY GRAY Do Somettung 1 SHERYL CROW Ditficut Kind (tie) Jesse (TNN. 9pm). This week's openers include

HOT BOYS ¢ *
WHITNE Y HOUSTON My Your
POWERMAN 5000 When Wonds Coilige
PUFF DAODY ¢
SNOOP DOGG XZIBIT ¢
WEIRD AL™ YANKDVICT
GINUWINE S¢ Anaious
ORGY Staches
REOMAN & METHOD MAN Tear 11 O
MISSY ELLIOTT Al N My Grit
OFFSPRING ™ 35 Arer t Aingn'
SMASH MOUTH A Star
EVE b "argue |
JEwel Jul :
DROAN KNI 4
LENNY KRAVITZ Armeican Woma
LIL TROY V. s~m38e ABa
BRIAN MCKNIGHT Bacx A* Or ¢
SHOWOFF £ 5

0w The Moon;

'NSYNC
98 DEGREES
BLINK 182 &+ 3"

BRANDY A < owg
GERIHALLIWELL 10w A* -

AY-11
XiD ROCK Bavirioaba
JORDAN KNIGHT Gve It To Yo
KORN Freak On A _eas™
LIT My Own Worst Enem,
JENNIFER LOPEZ 1t You rad My Love
MADONNA Beauthyl Stranger
RICKY MARTIN Lvin' La Vi Loca
JOEY MCINTYRE | Love You Came Too Late
OF FSPRING Wity Don't You Get A Job?
ORGY Biue Monday
WILL SMITH Wi Wild West
BRITNEY SPEARS Sometmes.
112 Anywhere

102 Where My Girls A7
BEATNUTS Watch Out Now
MARY J. BLIGE Alt That | Can Say
SLURCotlee 4 TV
GODSMACK Whatever
WHITNEY HOUSTON It's Not Raght But it's Okay
JARULE Holta Holla
MOBY Body Rock
NOREAGA On o
POBBIE WILLIAMS Mdlenowum
1 LIFE TOLIVE Can't Nobody
BEASTIE BOYS Three MCs Ang One DU
BEN FOLOS FIVE Don't Change Your Plans
BLACKBOX RECORDER Child Psychology
BUSTA RHYMES Gimme Some More
CHEVELLE M

NATALIE IMBRUGLLA igentify

MASE feel So Good

MASE What You Want
ALANIS MORISSETTE Unwnvited
NAUGHTY BY NATURE Jamboree

Q-TIP Vivrant Thing
$SPICE GIRLS Say You'l Be There
STATIC-XPush It
VERVE PWE Hero

e e e e 4 e e e S RN R RR AN DR A W W W W W W W W W W

Video playirst f0r he week endmg September 17
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CHRIS GAINES L ost in You

WHITNEY HOUSTON My Love is Your
JEWEL JuDiter (Swaliow The Moon:
K10 ROCK Cowvbo,

LT My Own Worst Enen

BRIAN MCKNIGHT Back At One
ALANIS MORISSETTE S0 Pure

JOAN OSBORNE Baby

SHAGGY Home

TLC Unpretty

“WEIRD AL YANKOVIC it s Atl Apout The Pentiums

| CUSTOM

ALICE IN CHAINS Get Born Agau
TORI AMOS s
BEN FOLOS FIVE Don t Change Your Plans
RIC BENET Spend My Lite With Yo

MARY J. BLIGE Al That | Can Sa,
CHEMICAL BROTHERS ! 1 ¥ orever Be

COLLINS ¥
Off LEPPARD Promise
OESTINY'S CHILO B B
D100 Here With Me
GOOSMACK Xeep Awa,
MACY GRAY
LAURYN HILL Fverything Is Evervtning
NATALIf tMBRUGLIA tert -
CHAIS ISAAK Ba

KEL
LES NUBIANS Tabo
SINEAD LOHAN Whatever it Takes
LUSCIOUS JACKSON Lagytinge
MAXWELL Fortunate
MEGADETH Crush Em
MOBY Body Rock
‘N SYNC w/GLORIA ESTEFAN Mus.c OtMy Heart
VONOA SHEPARD Baby Don't You Break My Heant Slow
$SPEECH Clocks In Sync With Mine
TRACIE SPENCER It's Ali About You (Not About Mej
DONNA SUMMER | Will Go With You
TYRESE Latety
This week's chart 1s trozen

Source. Nieisen Media Research

Coming Next WEEK ]
J

All show times are ET/PT un-
less otherwise noted. subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject to
change.

Tube Tops

Alabama are set to perform
with ‘N Syne, and Merle Hag-
gard 1s slated to team with
Jewel when CBS presents the
33rd annual Country Music
Association Awards from
Nashvitle's Grand Ole Opry.
Other performers scheduled in-
clude Brooks & Dunn, Kenny
Chesney, Dixie Chicks, Sara
Evans, Vince Gill, Faith Hill,
Alan Jackson, Martina
McBride, Tim McGraw, Jo Dee
Messina. George Strait,

* Martina McBride, Jay Leno.

Tuesday, 9/21

« Conway Twitty is profiled on
TNN's documentary series The
Life and Times Of... (8pm).

*John Ford Coley. former
Bread singer Jimmy Griffin and
ex-Hollies member Terry
Sylvester, Prime Time Country.

*Everlast and Alanis
Morissette perform on HBO's
new hourlong music series,
Reverb (11:30pm).

* Tori Amos. Jay Leno.

« Cindy Bullens. Late Night
With Conan O 'Brien (NBC, check
local listings for time).

Wednesday, 9/22

* Randy Travis. Late Show
With David Letterman (CBS.
check locat listings for time).

Thursday, 9/23
* Alanis Morissette, Jay Leno.

55 mithon househoids
Peter Conen,
VP/Programming

| National Top 20

[ Video Playtist |

8.6. 8kng Bling

MISSY ELLIOTY Al N My Gnit
GINUWINE So Amoous

JUVEMILE Back That Azz Up

BRIAN MCKINGHT Back At One
SILK Meeting In My Bedroom
MARY J. BLIGE All That | Can Say
0-TIP Viviant Thing

OEBORAH COX We Can't Be Friends
JAY-Z Girls” Best Frieng

L Rap City

8.G. Bing Bung

BEATNUTS Watch Out Now

JUVENILE Back That Azz Up

METHOD MAN & REOMAN Tear The Roo? Off
SNOOP DOGG/XZIBNT B-Please

MOBB DEEP uiet Storm

HOT 80YS We On Fire

0-TIPVivrant Thing

WESTSIOE COMNECTION Let it Regn
NOREAGA On No

Video piayhist for the week ending September 10.

DEBORAH COX We Can't Be Friends
112 Love You Like | Did

JUVEMILE Back That Azz Up

LFO Summer Gurls

WHITHEY HOUSTON My Love Is Your Love

BAITNEY SPEARS (You Drive Me) Crazy
UL TROY Wanna Be A Baller

MARLAH CAREY Heartbreaker

$SHOOP DOGG/XZIBIY B-Please

BLAQUE ! Do

PUFF DADDYPE 2000

R. KELLY It 1 Could Turn Back The Hands Of Time
€VE Gotta Man

JENNIFER LOPEZ Waiting For Tonight
SANTANA I/R, THOMAS Smooth

MiSSY ELLIOTT Al N My Gnil
8.G.Bing Bing

BACKSTREET BOYS | Want It That Way
IMX Stay The Night

CHRISTINA AGUILERA Gerve in A Bottie
LIMP BIZIIT Nookse

Video playlist for the week ending September 12

CONCERT PULSE
o oo0w
Pos. Artist 000s)
1 DAVE MATTHEWS BAND $1.0813
2 'NSYNC 9451
3 PHISH |22
4 QZZFEST ‘90 $8622
5 SHAMIA TWAN &7
6 CHER 7848
7 OYLANSIMON $7%02
8 ULITHFAR %2
O NEL DIAMOND $0514
10 ELTON JOHN $640.7
11 TOM PETTYHEARTIREANERS $5610
12 JOHN MELLENCAMP $4642
13 WHITNEY HOUSTON $4333
14 SANTANA $4130
15 T MCGRAW sara 8
Among thes week's new 1ours
n
AL DIMEOLA
AMY GRANT
B.B.KING
GO0 GOO DOLLS
JOHN MELLENCAMP
KRIS KRISTOFFERSON
LEN
LOS LOBOS
MIKE WATT
NEIL DIAMOND
PENNYWISE
RATT

The CONCERT PULSE 15 courtesy of Pollstar, a
pubkcaton of Promoters’ On-Line Listings. (800)
344-7383: Caiorrua (209) 271-7900.

wWwWw.americanradiohistorv.com

For Love of the Game. star-
ring Kevin Costner. The
film's MCA soundtrack
sports Shaggy's "Hope.”
Semisonic’s “For the Love of
the Game,” Vince Gill's "Lov-
ing You Makes Me a Better
Man." Trisha Yearwood's
“Something So Right.” Mul-
berry Lane's “Just One
Breath” Lyle Lovett's. "Sum-
mer Wind.” Chanté Moore #/
JoJo's "I See You in a Differ-
ent Light” Joan Osborne's
“Baby Love” and Jonny
Lang's “Paint It Black." Cuts by
Jennifer Day. Kim Richey,
Roy Orbison, Steely Dan and
Kami Lyie complete the ST

Also opening this week is
Blue Streak. starring Martin
Lawrence. The film's Epic
soundtrack contains Jay-Z's
“Girls’ Best Friend.” Tyrese's
“Criminal Mind." Kelly Price’'s
“While You Were Gone."
Keith Sweat's “I| Put You On,”
Foxy Brown's “Na Na Be
Like,” Playa’s “Playboy Like
Me" and songs by So Plush,
Raekwon, TQ, Hot Boys, Re-
hab, Da Shortiez, Ruff Endz
and Strings.

American Beauty, starring
Kevin Spacey, opens in exclu-
sive engagements this week.
The film's DreamWorks
soundtrack showcases Folk
Implosion’'s “Free to Go,”
Elliott Smith's “Because,”
Eels’ “Cancer for the Cure,”
Gomez's “We Haven't Turned
Around” and vintage tracks by
the Who, Free, Bobby Darin,
Peggy Lee and more.

Rounding out this week's
openers is Sugar Town. star-
ring Rosanna Arquette. Look
sharp for former Duran Duran
bassist John Taylor, ex-X
frontman John Doe. former
Spandau Bailet member Mar-
tin Kemp and onetime Power
Station singer Michael Des
Barres in supporting roles.


www.americanradiohistory.com

Cpd )

SENINAR,

You Want to Be a PD¢
Then You Want to Be Here.

s \  You love radio. You've put a lot of time, energy and emotion into getting where
| Here’s what last year's | you are today. But you're not quite where you want to be yet. You want to be a
attendees said about Arb 101: | program director. The Arbitron 101 seminar can help you get there. Designed
especially for new PDs, assistant PDs and music directors, Arbitron 101 will help

of every program director’s job.

h.a ’n ds-on workshop Included in Arbitron 101:
—it's always easier to | What Arbitron terminology means in plain English

learn when you Ccan | * Sampling Methods: Myth vs. Reality

play with ity ! * What You Can & Can't Do on the Air

* How to read the New Programmers Package
¢ Best part was  Maximi$er 99: New features plus hands-on demo

Iearning how to * How to help your station get the best book possible
* Behind-the-scenes tour of the Arbitron Research & Technology Center
» Free copy of the Program Director Resource Book

Seminar Sign-Up

€€ i Arbitron 101 will take place on Wednesday, September 22, and Thursday,
Everythmg LS September 23. Arbitron 101 is only $90 and will be held at the Arbitron Research

presented cIearIy and & Technology Center in Columbia, MD. The seminar is open to Arbitron clients

, . . . .
l ¢¢|_oved the : you learn everything you need to know about using Arbitron data, an essential part
|

interpret all the info
that’s available.”

concisely?? only - we'll invoice you later. To register or receive more information, visit the
y Arbitron Web site at www.arbitron.com or call Bob Michaels at (372) 385-5357.
N J
To register, just fax the form below to (972) 385-5377.
4 )
Name _ Title
Station Phone
| Address
City State Zip
Fax E-mail Address
- . -/

Valai=l0a{™A
A Ceridian Company

www americanradiohistorv com
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AI. PETERSON

o[peterson@rmnlme.com

Politics: Talk Radio’s
Hot Potato

Talk host’s defense of political topics draws response
from both sides

ut a few people from Talk radio together in a room. and sooner or later the subject of

whether or talking about politics helps or hurts the format is bound to come up. It’s an
— issue which just about everyone in News/Talk has an opinion. And with a presidential elec-
tion year just around the comer. it’s not likely the debate will end any time soon.

You can count
KSTP-AN/Min-
neapolis talk host
Jason Lewis as a
strong proponent
of talking politics
radio. In
tuct. the afternoon

on the

driver savs that
consultants who
preach
doing pohtical

against
Jason Lewis
tath are “shying away trom the hottest
game intown” Lewis, who has been
at KSTP since 1994, delivers Tus setf-
deseribed conservative political opin-
ons 1o residents of the Twin Cities
using a multimedia approach. The ra
dio host is a frequent contributor to
the editorial pages of both the Min
neapolis Star and Tribune and the S1.
Paid Proneer Press and is also co-host
of Face-to-Face, a weekly public at-
s program on Minnesota Public
Television.

I recent fetter Lewis suggested
that stanons don’t need to — i his
when it

words “dumb down”

comes to choosing opics for discus-

Walter Sabo

Don Watson

sion. He also suggests that the best
hosts in Talk are both compelling and
entertaining regardless of whether
they “se talking about political topics.
“In practice. those hosts who are com-
pelling are entertaining.”
“Butit you don’tplan o elicit a “hell.

he says.

ves” or a Chell. no” from vour audi-
ence. then you'd better be o great en
tertainer in a more comedic sense.”

No Such Thing As
Mass-Appeal

Lewis says he believes that those
consultants who bad-mouth politi-
calty oriented topics and advise chi-
ent stations to lean toward more

mass-appeal/lifestyle topics are
wrong. “There is no such thing as
mass-appeal if that means finding a
topic to which virtually evervone is
guaranteed to listen.” “The
so-called lifesivle topics may have

he says.

more in common with those everyday
situations that form “mass-appeal.”
but the really hot ones invariably end
up as political issues. Why do vou
think people say “There ought 1o be
a law™? Polities 1s the ultimate social
eaperiment — it is how we get along.
And what could have greater appeal
than that?”

1 choose 10 do issue-oriented pro-
grams because that's what interests
me. Politics is my priority. because
history his shown us you've got to get
it right before society can progress.
What could be more importam?™

Consultants Reply

Since one group specifically tar-
geted by Lewis” remarks was Talk ra-
dio consultants. | sent excerpts of his
letter 10 a number of leading News/
Talk “gurus™ and asked tor their re-
sponses. As you would expect, Lew-
18" words were met with lat-out dis-

Quick! Next to the weather, what are yosr

News/Talk

Hey, What’s Your “E-ddress?”

These days it seems nearly impossible to do business
or stay in touch with friends in our industry without an
e-mail address. To that end, | am currently assembling
a database of “e-ddresses” for all of us in News/Talk.
Send me yours today, then watch for our listing of News/
Talk e-ddresses in an upcoming issue of R&R.

Please send your e-mail address today to:
alpeterson@rronline.com

agreement from some and — perhaps
strong sup-

port from others. But. by and large. all

somewhat surprisingly

seemed to agree on one point. and
that is that there’s absolutely no nght
or wrong way to succeed at Talk ra-
dio. Those who read their station’s
place in the narket correctly usually
win, and those who don’t get left be-
hind by their smarter competitors.,
Veteran Talk consultant Don Wat-
son feels that the key is to gather the
necessary facts about your station’s
place in the market and then make
the necessary decisions. ™
10 just say "No more political talk’
when that is the obvious choice.
vou've simply shot vourself in the

Are there trends?

foot.” he says. =/
Sure. Is there a perceptible trend
away from conservative political talk?
Yes. Does that mean all PDs need to
make immediate changes and rush
into lifestyle talk? No!™

So what Kind of talk topics will
suceeed. in Watson's opinion” “Enter

It vou were

taming Talk radio. crafted by particu-
larly gified show hosts. will typically
succeed. The real guestions are. Do
you have the right person on the air
doing the right Kind of show. and is
that person being guided by a PD who
knows what he or she is doing? ftmay
not be rocket science. but it am’tditch
digging either. Be smart and savvy in
how you approach your shows on yvour

listeners most interested in?

It's food! Eating healthy is a national obsession and Total Nutrition News
* will help your listeners eat right. Breaking news, diet tips, facts and
ideas to help listeners of all ages stay healthy and strong. -

No fads, no cure-alls, no weird science. Just solid information
explained by leading experts. News everyone can use.

FREE no cash or barter, and no product plugs.

Call 1-800-334-5800
before the competition

eats your lunch.

Available through MetroSourced,
ABC Satellite Services
and on the Web at
www_totalcereal.com/RM/.

www americanradiohistorv com

station in vour market!”

Kcith Rovell.
Houston-based Shane Media Ser-
vices, believes that good talk topics

a consultant with

must tap people’s emotions as well as

their intellects. “As progranmmers, we

compete 1 an environment where
less than half of all eligible Ameri-
cans vote, where trust i public offi-
cials is at an ali-time low and where
lewer citizens than ever aftiliate with
an established political partv.” he

says. “Our talk topies have to be as

entertaining as the song the FN sta-
tion down the hall is playing. or we

Continued on Page 28

e
“John Q. Diarykeeper
regards politics as a

tainted process
populated by people
with whom he doesn’t

identify: shifty

characters with
predictable motives.

Holland Cooke |
s

"
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Nick Federoff on Gardening

“Wantto tell
your story here?”

I) ig in for some ground-breaking

growth in weekend revenues

and audiences with Nick Federof]
on Gardening. Nick puts the fun

hack in gardening as he advises

the avid gardeners for two hours

every Saturday. “Taking calls on

every kind of lindscaping and

gardening question. Nick covers

all climates and gardening zones.

Advertisers give Nick Federoffa very

green thumbs up for tapping into their

customers’ passion for gardening, Check out

this popular show from Home & Garden Radio-

where advertising revenues find a year-round growing season.

Home Delivery
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Hot Potato

Continued from Page 26

lose. Talk about your listeners™ lives,
and you nuatter. Talk about the Behi-
way. and you don’t.”
Topic Selection Is Key

Both Sabo Media President Wal-
ter Sabo and the company s Evecu-
tive VP, Narry \.llcnlmc oftered
their thoughts on
Fewis” comments
in the debate over
talk.
“Topics should be
determined by
the interests of

pohitical

the target audi-
says Sabo.
“If a music sta-
tion wanted 18-
24 male rock lis-
teners, to succeed they d play rock all
day: they wouldn’t throw in a few
country records here and there.

“So first decide who the 1arget lis-
tener is for your station. Then — in
addition to following your own obser-
vations and experience — do the re-
search to find out what they really
care about. Finally. select hosts who
have the skill to present those sub-
jects in an ententaining manner. The
only blanket content guideline for any
station is based on good manners and
good showmanship. Talk about items
of interest to your target listeners. and

A

“Politics is the ultimate
social experiment —
it is how we get along.
And what could have
greater appeal
than that?”

e ——— e

ence.”

Harry Valentine

Ne ws/TaIk

they will talk about your station.”
Valentine takes exception to Lewis’
comment that really hot everyday is-
sues invariably end up as political is-
Totally disagree.” he says, “The
reason anyone outside of the media

ses.

and government would care about o
political issue is i it affects them per-
sonilly. People care about direct im-
pact on their lives, not whadever politi-
cal process is involved.”

Valentine contends that political
ik tends to produce stations with
top-heavy demographics. “There's
nothing wrong with older demos if
that’s what you want.” he says. "But
Lewis” thinking leaves a remendous
opportunity for other stations to de-
liver younger listeners by talking
ahout topics that are line-of-sight in
their lives. If you know enough about
your audience. content decisions will
become obvious. and it's not always
politics. In fact. it’s far from it.”

Politics As Life

Geller Media
Intemnational Pres-
ident Valerie Gel-
ler. who consults
Talk stations in 17
countries around
the world. says a
talk show should
convey topics. po-
litical and other-
wise. that the host
would normally
discuss in conversation at a pany,
over dinner. ete. "Many hosts mis-
takenly copicd Rush Limbaugh’s act.
thinking it was the politics. not
Rush’s humor. intelligence. timing.
personality, curiosity and sense of
the absurd that made his show
work.” she says. “It’s the fascinating
per<sonatity who can hold up a mir-
ror and reflect all aspects of life that
1 {ook lor in a host.™

Gelter says political talk is OK in
her book, as long as it’s interesting.
“Look. there’s right, there’s wrong
and then there’s what works.” she
says. matter-of-factly. “Politics works

Valerie Geller

ifits imeresting. Take the Lewinsky/
Clinton story — was it politics or was
it life? Life alwavy works as a topic.
There are no boring stories in life.
only boring storytetlers.”

Packer TalkRadio Consulting Pres-
ident Michael Packer believes the
answer is neither atl politics nor all
lifestyle it you want your Talk station
to sueceed. “Any PD or consuttant
who would be so dogmatic as to de-
mand that it host never talk polities or.
on the flip side, never discuss a fluf-
fy" subject. is missing the point,”
Packer contends.

“In Talk radio. a hit is a hit. The
key is knowing your target audience
and delivering today’s “hit" issues in
a style and package that pushes lis-
teners” emotional hot buttons. If a
consultant or PD claims that blending
politics with lifestyle issues or com-
bining morals, ethics and values with
a sense of humor is a sure-fire for-
mula for failure. tell them to quickly
copy that memo to Limbaugh. Leno.
Laura and Letterman before their
shows flop!™

The Last Words ... Not!

Our last Iwo responses come
from opposite ends of the spectrum
on this debate. McVay Media’s
News/Talk Specialist. Holland
Cooke. comes down firmly on the
anti-political talk side of our discus-
“In I3 years of living in Wash-
ington, DC.” he says, "I've yet to
hear people tatking about members
of Congress aver lunch!™

Citing just one example of why he
thinks potlitical talk isn’t the format’s
future. Cooke
says. "Almost a
year later the me-
dia still doesn’t
get the signifi-
cance of Jesse
Ventura's elec-
tion as governor
of Minnesota.
Woefully out-
spent by the two
biggest names in

sion,

Michael Packer

l—'

“If a consultant or PD claims that blending
politics with lifestyle issues or combining
morals, ethics and values with a sense of
humor is a sure-fire formula for failure,
tell them to quickly copy that memo to
Limbaugh, Leno, Laura and Letterman
before their shows flop!”

Michael Packer

state politics. he did more than score
an upset win. The victory was a clear
message from the vox popudi: *None
of the above!” John Q. Diarykeeper
regards politics as a tainted process
populated by people with whom he
doesn’t identity: shifty characters
with predictable motives.”
Longtime consultant and now Cita-
del Communications VP of News/Talk
and Sports Brian Jennings weighs in
with this piece of
advice: "1 firmly
believe that those
talk hosts who ig-
nore hot politicat
issues run the risk
of not maximizing
their TSL and
cume.” he says. "l
have never sub-
scribed to the phi-
losophy that we
should ignore politics. and at the Cita-
del stations we don't. But the key is
to choose your political battles well.
“For example. while Talk radio was
criticized for its continued focus on the
impeachment proceedings last year.
the fall "98 ratings were among the
format’s best in recent years. Citadel
stations gained an average of 25% in
25-54 adults. and those stations that
stayed with the story were the clear
winners. In spite of all the complaints.

Holland Cooke

WSB Atlanta * WLS chlcngo ¢ KFYI Phoenix ¢ KIRQO Seattle -

WRVA Richmond ¢ KXNT Las Vegas

Kim Komando is America’s

- Digital Goddess

“In a world of talk radio that-f
Kim brings great energy, personality and revenue.”
Mike Elder, Director of Operations, WLS Chicago

\

TalkRadio’s #1 Computer & Internet Show

Kim Komamdo. Now over 300 stations. Ratings and Revenue. Bow down. (Only kidding. Just give us a call.)

WestStar TalkRadio Network

602-381-8200 ext.201.

KCMO Kansas City * WHIO Dayton * WHP Harrisburg * KXL Portland * WIBC Indianapolis « KALL Salt Lake City
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s to capture listeners,

listeners  were
glued to the radio
for the latest infor-
mation. It was the
best radio soap
we've had in
yeans!”

Finally — al-
though as we’ve
already noted this
debate is proba-
bly far from over — perhaps Jennings
sums it all up best when he says.
“Politics. just like any other subject.
can be water-cooler talk. The key is
10 identify politicat talk that is enter-
taining. interesting. controversial or
hot. Because the bottom line is that
if a subject is hot and entertaining. it
will interest the public. It really
doesn’t matter if it’s political. lifestyle
or social in nature.”

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at (858) 486-7559,
fax: (858) 486-7232
or e-mail:
alpeterson@rronline.com

Brian Jennings

II!FO San Francisco . KLSX Los Angeles

/

¥NICH @117 NUVI ¢ NINOUCH HAHM
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e Bigger Picture

Experts discuss topics weighing on the minds of

Oldies programmers

hen Mike McVay and Joel Salkowitz talk about Oldies programming, people

—— listen closely.

That was certainly the case earlier
this summer. when the pair partici-
pated in the Oldies panel at R&R Con-
vention "99 in Los Angeles. McVay. of
course, is one of the nation’s top con-
sultants, and Salkowitz is an AMEFM
exceutive who has launched several of
the group’s “Jammin® Oldies™ stations.

Due o other assignments for this
column, we're just now able to share
some of the insights from that panel.
which also featured WEOX-FM/AL-
lanta PD Bill Cahill and Westwood
One Oldies PD Rick Suntos. Those at-
tending the session riised somwe intrigu-
ing questions. The answens should be
of interest to "6s-based and Rhythmic
Oldies programmers alike,

Future Nostalgia?

Can "60s-based Oldies stations man-
age to avoid evolving into another “Mu-
sic of Your Life"-type format? The inevi-
table answer appears to be no, but there’s
still some life left in the format. McVay
says, "It’s logical. If you're tracking the
"60s, look at your demo. Ten years ago it
was 35-U4, now it’s 45-54. In another 10
years it's going o be 5§5-64.”

One of the obvious measures to at-
ract the youngest demo possible would
be reducing the number of *50s titles
on the playlist. McVay noles. "A couple
of years ago there were 75 songs from
the "50s that tested well. Now that’s
down to about 40. A lot of "60s-based
Oldies sations have just stopped play-
ing them.”

Joel Salkowitz

Mike McVay

As far as "60s-based stations turning
into Nostalgia outlets. McVay says, “Tt
is going to happen, and it will probably
require relaunches of stations — blow-
ing them up and relaunching them.”

Overall. McVay is not an advocate
of traditional Oldies stations moving
their music libraries beyond the early
to mid-'70s. He notes, "WCBS-FM/
New York breaks a lot of rules. If you
listen 1o WCBS as a "60s Oldies sta-
tion and you hear a song that's from the
past five years, you think, "How the hell
do they do that?” Well, they do very
well with it, so that's a station that
could possibly successfully evolve de-
mographically. But 1 don’t know if all
of them will be able to do that.”

Salkowitz agrees with McVay's as-
sessment. noting, “For all the talk about
the variety on WCBS-FM. look at the
records they actually rotate seven days
a week. Apant from their specialty pro-
grams, it's a pretty tight radio station.
WCBS-FM plays songs twice a day.

People tum on the radio because they
expect to hear certain things out of it
If you deliver that to them time and
time again. they Il keep coming back as
long as you keep itinteresting. WCBS
has done that. KRTH (K-Earthy/Los
Angeles has done it via personalities.
packaging and promotion of the sta-
tion.”

As far as extending the music’s time
line. McVay has seen a trend among
some programmers to begin adding
records that were hits in the late "70s
and beyond. He says. “I've not had a
great deal of success — and 1've had a
tough time getting it to rescarch —
playing very far into the “70s when it's
mixed with the "60s. The "70s songs
that seem to work are the Spinners and
the ones that had a "60s sound to
them.” Joking that “nobody really likes
traditional Oldies stations but the lis-
teners,” McVay says there's a danger
when programmers lose objectivity.
*Unlike the normal listener, who lis-
tens a couple of hours a week.” he says.
*“they re listening all day long, and they
want to figure out how to broaden it.”

Free Music Research

The music now being featured in
major TV ad campaigns for national
companies is one indicator of Rhythmic
Oldies’ stations ability to tap into an
affluent demo. Salkowitz says, “The
music is in the pop culture right now,
because the target audience for a lot of
those products is the same target audi-

—

“People turm on the radio because they expect to
hear certain things out of it. If you deliver that to
them time and time again, they'll keep coming
back as long as you keep it interesting.”

[ Joel SaﬂoLth

e TR T

ence that the “Jammin® Oldies™ stations
are going after. Believe me, when
Clairol or Burger King or General Mo-
tors nmikes a commercial using some-
thing like that, they spend more money
producing it and testing it — betore it
ever gets its S10 million worth of tele-
vision tinke — thin most nidio stations
and many companies sperl doing re-
search in a whole vear. You have to
know that these people aire on to some-
thing and that these rdio sttions are
striking a nenve with that audienee.”

When Rhythmic Oldlies stations be-
gan hitting the airwaves, programmens
were provided with a massive chunk of
"70s R&B music that hadn’t been
played on a regular basis for years. De-
spite the repeated airplay on Rhythmic
Oldies stations and in TV commercials.
Salkowitz still hasn’t seen any bum
with specific titles.

Forget Jukeboxes

For Rhythmic Oldies stations. the
challenge is to make certain that history
will not remember the format as a fleet-
ing fad. Salkowitz says. “These
Jammin’ Oldies’ stations are very,
very new. They're still in their honey-
moon period. Our mission in the next
18 months to two years is to grow these
things and put legs on them so they're
still around.

“Logic would tell you that if a tra-
ditional "60s-based Oldies station has
been able to have a 15- or 20-year run
targeting an audience that's now 45-
plus. there has to be a next incamation
of Oldies for people who are 35-plus.

The progression is there. [ think it's our
job to make these rdio stations com-
pelling with pensonalities and pronw-
tions and content — to make sure
theyre more than just jukeboxes.”

Salkowitz says the “jukebox™ see-
mario was a big reason that the " 7(s-
based “Arrow ™ stations failed to live
up to initial expectations. He ex-
plains, “In a lot of cases. that's all
they were; they were just jukeboxes.
Somebody said, “Here's some hot
music. Here's your 300 songs. Go
play these songs and read these lin-
ers.” A vear later people got tired of
them. because there wis no passion
with the radio stations. Nobody did
anything 10 keep them fresh.”

McVay savs owners such as
AMEM and Clear Channel are wise
in their efforts to talor Rhythmic Old-
ies stations to cach individual market.
He notes, “The problem comes in
when people somewhere else say.
*I've read about it in the trades. It
looks good. I've got a Joel Whitbum
book. so let’s go.” If it works or doesn’t
work in that case. it’s luck — and the
lemmings run. We're not in a real
sophisticated business.

“The smart broadcasters will sit
down and figure out what works. The
problem with this industry is that you
give the format one name. and every-
body goes. “That's it.””

For owners considering a flip to
Rhythmic Oldies. McVay strongly rec-
ommends doing the necessary home-
work by previewing as many stations
as possible in other markets.

Detroft

WOGL
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Califormula
Continued from Page 16

The changes mark the second time
in the Jast several weehs thay
Califormula has dropped Spanish-
Janguage programming lor an
English-language format. As Phillips
eaplained. “Three months ago we
combined the listening audience of
NHKY-FM with that of La Mejor.
singe we had just obtained an LMA
for L Mejor and XTH. This is just
a situation of consolidating our prop-
erties to make sure we're solid and
successiul in the future. With Heltel
(now Hispanic Broadeasting) coming
into the mirket and converting two
English-language stations into
Spanish-language stations. we saw 1t
as an opportunity to snare some of
the listening lost from the changes.”
XHKY is now Coumntry XHCR.
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Ginsburg
Continued from Page 1

in trading profits. They face as much
as $7.2 million in fines and profit re-
payment it the SEC prevails.

The suit. which has been assigned
10 Judge Kenneth Ryshamp. chims
that Mark and Jordan Ginsburg
bought large chunks of shares in EZ.
Communications akl Katz Media in
1996 and 1997. respectively. after be-
ing tipped oft by Scott Ginsburg
all this while Scott Ginsburg had al-
legedly been in discussions with the
principals of both EZ and Katz re-
garding the possible acquisition by his
company. then known as Evergreen
Media.

After holding an imitial discussion
on July 12, 1996 with EZ's CEO
about the possible purchase of the
Fairfax. VA-based group (the SEC
suit did not identify the CEO by
name, but R&R has identified him as
Alan Box). Ginsburg allegedly
phoned his hrother on July 14, 1996
and relayed to him “nonpublic infor-
mation conceming EZ’s plan o pur-
sue strategic altematives that included
the possible sale of the company.” The
following day. the government
claims. Mark Ginsburg purchased
3.800 shares of EZ stock in his indi-
vidual retirement account at Dean
Witter Revnolds.

During his discussions with EZ
Scott Ginsburg agreed to sign a con-
fidentiality agreement to obtain EZ
financial information. Although the
suit says Scott Ginsburg was faxed the
agreement on July 16, 1996. 1t does
not say whether the agreement was
ever signed and returmed. EZ, how-
ever, faxed Ginshurg its updated fi-
nancial information two days later so
that Evergreen could determine the
amount of its bid for EZ4.

On July 25, 1996, “the duay betore
Evergreen suhmitied its bid tor £2.7
Scott Ginsburg again spoke with his
brother by telephone. and during the
call said Evergreen intended 10 make
an offer for EZ. the suit claims. Af-
1er that conversation Mark Ginshurg
repontedly purchased 3.200 shares of
EZ sick with his wite. The tollow-
ing day he allegedly bought another
11.800 shares for a trust account he
held for his son. In all, during a se-
ries of stock purchases made during
the period of July 15 w0 July 29, 1996.
the suit accuses Mark Ginsburg of
picking up a total of 48.800 shares of
EZ stock for nearly $1.4 million.

During the same period Mark
Ginsbury is alleged to have shared the
same information with his father, who
is also his next-door neighbor in the
atfluent community of Boca Raton,
L. Over the course of several trans-
actions, Jordan Ginsburg acquired
25,000 shares of EZ in a trust account
maintained for his wife. for a total of
SO40.250. all on margin.

Before the stock market opened on
Aug. 5. 1996, American Radio Sys-
tems announced a merger with EZ,
causing EZ shares 1o rise 30% 10
$42.125. The suit says Mark Ginsburg
realized profits of $664.024: his fa-
ther. $412.875.

In March 1997, after it was an-
nounced that Evergreen would merge

For The Record

Thomas Dolby Robertson was
misidentified in last week's *Innova-
tion Station” column (R&R 9/10).
R&R apologizes for the error.

with Hicks. Muse. Furst & Tate
owned Chancellor Broadeasting (but
before the deal was completed). Scou
Ginsburg was invited by Tom Hichs
1o join a meeting between represen-
tatives from Hicks. Muse and Katz
Media regarding the possible acqui-
sition of Katz. The parties agreed that.
upon execution of a confidentiality
agreement. Katz would provide addi-
tional financial information. The SEC
savs that on June 16. 1997 the Presi-
dent of Katz Media's Radio Division
(R&R's records show the President
was Stu Olds) met with Scott
Ginsburg and encouraged him to have
Evergreen/Chancellor acquire Katz
tor a price of $12-814 per share and
advised him to act swiftly because
there were other suitors.

The suit states, “At all relevant
times [Scou] Ginshurg knew he was
stubject to Evergreen’s corporate poli-
cies that prohibited (a) the use of con-
fidential information for personal ad-
vantage: (b) buying stock or giving
advice to buy stock, based on inside
information: and (c¢) discussing con-
fidential intormation with family and
relatives.”

The suit also contends that on the
evening of June 16 Scott Ginsburg
telephoned his older brother and dis-
cussed Katz Media's ongoing and ac-
tive efforts to be acquired. The fol-
lowing day Mark Ginsburg placed an
order for 150,000 shares of Katz: the
order was filled over the next several
days at a cost of $713.400. About
three weeks later. on July 14, 1997,
it was announced that Evergreen/
Chancellor would huy Katz, and
within days Mark Ginsburg sold his
shares, realizing a profit of $729,200.
The suit claims that Scott Ginsburg
“engaged i fraudulent. deceptive or
manipulative acts or practices in con-
nection with said tender otfer.”

Scott Ginsburg, now Chairman ot
San Francisco-hased Digital Generil-
tion Systens, left Chancellor abruptly
in April "98, tollowing a board of di-
rectors miceting where Chairman Tom
Hicks and others made it clear they
wanted the radio company 10 eaxpand
its horizon 1o include ownership of
television stations and outdoor adver-
tising. Hicks said he wanted a world-
class CEO who could bring a ditfer-
cnt skill set” After a series of costly.
and often embarrassing. missteps and
deals that were later reversed. and al-
ter a name change 1 AMEM Inc.. the
company again bears a closer resem-
blance t the operation lett behind by
Scott Ginsburg.

“He misused confidential infor-
mnation about other companies that
he obtained in his capacity as the
CEO. by tipping his relatives,” SEC
lead trial aormey Yun Zelinsky told
R&R. “There is a personal benefit
from tipping vour relatives and
friends.

Inan interview with R&R from his
home in Dallas, Scott Ginsburg — a
1977 graduate of Georgetown Law
Center who relishes the fact that he
has never practiced law, but instead
has been in radio — noted that the
government made no direct allega-
tions of his personal involvement with
securities activities, He denied that he
did or said anything wrong. While he
acknowledged that he could bave had
conversations with his brother, he
wondered. “"How would they know
what we discussed? ... | know the dif-
ference between right and wrong, and
I did no wrong.”

Kip Johnson. a DC lawyer who rep-
resents Scott Ginsburg. told R&R.

“Mr. Ginsburg denies any allegation of |

www americanradiohistorv com

What Is Insider Trading?

“Every executive's nightmare is having his name on the front page of the
Wall Street Journalbeing accused of insider trading.” said JimWeitzman, a
partner with the DC law office of Kaye, Scholer, Fierman, Hays & Handler
LLP. Though Weitzman — a veteran communications fawyer who has rep-
resented a number of public companies — spoke 1o R&R without knowi-
edge of the facts regarding the SEC v. Ginsburg case, he was able to pro-
vide some basic guidance on how to stay out of legal hot water.

Simpiy put, insider trading is trading of nonpublic, material information.
“The government wants to provide a level playing field for the American
public so that everyone has access to the same information and so that no
one is disadvantaged by trading in a marketplace where there are some
individuals who have the benefit of nonpubilic information,” Weitzman said.
“The SEC wants it to be fair for all persons, whether you are a veteran on
Wall Street or a Main Street newcomer. Insider trading is profoundly incon-
sistent with the American sense of fairness, and SEC Chairman Arthur
Levitt has said that cheating will be vigorously prosecuted whenever it is

found”

wrongdoing or inappropriate conduct.”
Dixic Johnson. who represems
Mark and Jordan Ginshurg. declined
to comment, The court has granted
the defendants an extension to Oct, 20
to file their answerns to the charges or
request that the case be dismissed. An
official court date has not been set.
If the Ginsburgs are found guilty.
the judge could order disgorgement of
all profits. That is, the Ginsburgs
could have to repay gains totaling
$1.8 million and could be ordered by
the court to pay up to triple the prof-

— Jeftrey Yorke

its in penalties — $5.4 million — tor
a total of $7.2 million. In addition,
they could tace civil penalties.

The Ginsburgs™ trading activity in
Katz Media caught the attention of
American Stock Exchange monitors
who. after questioning the traders.,
were unsatisfied with the answers and
referred the case to the SEC's En-
forcement Division, Zelinsky told
R&R. In its three-page press sum-
mary of the case. the commission
noted that it “gratefully acknowledges
the assistance”™ uf the exchange.

Airtime
Continued from Page 1

This system equated the political
process with commercialism, says
DC-based public-interest law firm
Media Access Project, which has
pushed for reversat of the 1994 nul
ing since it was adopted. “Political
discussion shouldn’t be dictated hy
the amount of tinke you need to sell
Budweiser,” MAP Deputy Director
Cheryl Leanza told R&R.

The NAB. which petitioned the
FCC that year 10 modity the rules,
says the new regulation places “an
added burden™ on broadcasters to
accommodate political candidates.
"It would he pretty disruptive.”
agreed News/Talk WGN-AM V/
GM Steve Carver. “to have several
candidates running five-minute
blocks during an hour.”

Though it’s still too carly to tell
what the impact of the niling will be,
Carver told R&R it might be par-
ticularly devastating to a music
station’s programming. “It does af-
fect the sound of the radio station,
especially with the amount of nega-
tive ads that we're obligated to run.”
he said.

“You're going 1o get more oppor-
tunity for mudslinging” NAB
spokesman Dennis Wharton told
R&R.

Senate Commerce Committee
spokeswoman Pia Pialorsi balked at
the broadcasters’ bellyaching, re-
minding them of the “billions of dol-
tars of free spectrum’™ they received
for digital television. “We would
hope that giving candidates five min-
utes in return wouldn’t be 100 much
to ask.” she wid R&R.

“The NAB has documented that
broadcasters provided $143 million
in free airtime for debates in the "96
general election.” Wharton retorted.
“Politicians turned down over $15
million in free airtime in the same
period.”

How would hroadcasting someone
like fringe presidential candidate
Lyndon LaRouche in five-minute in-
crements affect music stations” rat-
ings? “When they hear anything
tonger than [a 30- or 60-second
spot].” O Brien said. “it's cause for
greater tune-owt of those stations.
The listeners do not like things of
that length”

Baker responded that broadeasters
would be allowed to factor in the
revenue they would Jikely lose as lis-
teners and viewers turn off stations
running five-minute diatribes. For
instance. he said. a station could
multiply its normal 30-second rate
by 10 in order to arrive at how much
it charges for one of these longer
blocks. But in order to do this, he
cautioned, o broadcaster “must make
a reasonable showing that they're
going to lose money.”

The FCC's “lowest unit rate
charge™ rule allows candidates for
political office 10 buy a spot at the
lowest rate charged to a commercial
advertiser for that unit for 45 days
before a primary and 60 days prior
to a general election.

— Matt Spangler

Kriegler
Continued from Page 3

Kakoyiannis.

Kriegler retumns to the Alternative
format after a stint as PD at Pop/Al-
ternative KOZN/Kansas City. Betore
that he served as PD of KMYZ/Tulsa
and Asst. PD at KNNC/Austin.

1 am absolutely thrilled with the

~ opportunity Mike Kakoyiannis and

Big City Radio have given me in
Phoenix.” said Kriegler. “When it
comes to Alternative, ["'m as passion-
ate as anyone U've ever met. It's the
format that ] grew up with, know and
love!™”
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Miami Avnids The Flovd, But
Broadcasters Braced For Storm

ate Tuesday night, forecasters were say-

ing that Miami had dodged a bullet in the

form of Hurricane Floyd. But Clear
Channel/So. Florida OM Peter Bolger tells ST
there were plenty of tense moments as the
storm churned its way through the Carribean,
seemingly on a collision course with the mar-
ket. “Dealing with the reality of a Category 5 hur-
ricane heading right at us for about three days
has taken its toll. We're real tired," he says. “But
we're also gearing up for the next big angle of
this story — the possibility of extensive dam-
age in North Florida” His WIOD/Miami began
wall-to-wall coverage Sunday night, feeding the
signal to other stations on the company's Flori-
da Radio Networks.

But at press time, northern Florida, Geor-
gia and the Carolinas were getting ready for
hurricane-force winds and the storm’s potential
landfall. AMFM was simulcasting News/Talk
WOKV-AM/Jacksonville on all six of its stations
in the market. In Orlando, Clear Channel's
WJRR-FM, WMGF-FM & WSHE-FM dropped
all reguiar programming to simulcast CBS affil-
iate WKMG-TV. Cox's WMMO-FM and WPYO-
FM dropped music shortly after 10pm Tuesday
night to begin simuicasting WDBO-AM.

But not all the stations on Florida’s Atlantic
coast were as concerned with Floyd's fury: WPSL-
AM/Port St. Lucie stuck with its New York Mets
play-by-play, while WZZR-FM/West Paim Beach
kept Tom Leykis' syndicated show on the air.

Meanwhile, WPBZ/West Palm Beach kept
a skeleton crew of eight people holed up at the
station Tuesday and Wednesday. One of those
was PD John O'Connell, who took a break from
boarding up windows to help create a bit of R&R
Alternative chart history: His report helped en-
sure that, for the first time ever, a song was add-
ed by the entire Alt panel in its first week. That
would be Bush's “The Chemicals Between Us”
(Trauma), which scored a perfect 77-for-77. But
that wasn’t the only Alt chart record broken this
week — the Red Hot Chili Peppers’ “Scar Tis-
sue” (Warner Bros.) sits at No. 1 for the 14th
straight week, besting the 13 weeks for Marcy
Playground's “Sex & Candy” (Capitol).

> Rover’s One Dirty Dog... <

WNFZ/Knoxvitle is under FCC investiga-
tion for a broadcast last March by former jock
Rover, who's now at KXPK/Denver. A commis-
sion source confirms there is a “complaint un-
der review" after one listener wrote in about a
bit that aired while Rover had the band Stab-
bing Westward in the studio. At about 5:30pm
that day, the compiaint alleges, a female caller
to the show was encouraged to masturbate over
the phone as Rover and the band asked her in-
timate questions about the experience. When
a woman called in to complain about the seg-
ment, saying she'd been listening with two 4-
year-olds in the room, Rover supposedly called
her “a bad parent for letting her children listen”
and “a liar” when the woman said she didn’t
masturbate. For his part, Rover seems to be
enjoying the attention — on his page at the
KXPK website, he claims he's going to frame
the FCC'’s letter and hang it up. "l guess it fi-
nalty means I've hit the big time,” he exclaims.

> And A Partridge ‘
In A Pairing

it may have taken awhile, but AMFM was
serious about wanting to find a place for Danny
Bonaduce after his WBIX/NY morning show
was wiped out in the “Jammin’ Oldies” format
change to WTJM. That place will be ... along-
side Jamie White in mornings at Pop/Alt
KYSR/L.A. And just to let Danny know that his
Partridge past will never be forgotten, Danny’s
arrival at Star 98.7 will satisfy those who were
Shirley Jonesing for the (Susan) Dey that
they'd have a morning show to (Suzanne)
Crough about. Oh, and they'll be simul-(Dav-
id) Cassidy'd on KALC/Denver and KKXX/
Bakersfield. making them a (David) Forster to
be reckoned with. What about those who are
(Dave) Madden-ed over the departure of
former co-hosts Frosty Stillwell & Frank
Kramer? Fear not — they're being retained by
AMFM for future placement.

Continued on Page 34

¢ The Industry's Strongest Voice Talents "“*'!h,,.‘

. ' ¢ At A Price Your GM Will Love
M ¢ Liners, ID’s & Promos
PRODUCTIONS  CALL NOW BEFORE YOUR COMPETITION DOES!
(800) 811-4847 « www.vanillagorilla.com

STUFF A BANANA...

In The Competition's Tailpipe!

¢ The Nation’s Hottest Producers

A i
OIuy::
ot

wwWw americanradiohistorvy com



www.americanradiohistory.com
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Paura Corie Banp “I Believe In Love”
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KALC Denver KBBT Portland KRSK Portland
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KZZO Sacramento WPRO Providence WSNE  Providence
WNCI  Columbus KXXM San Antonio WPTE Norfolk
KBEE Salt Lake City WNKS Charlotte WZPL Indianapolis
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Continued from Page 32

} Ta-Da, It’s Yada Yada! 4

ST's moles in San Francisco report that In-
finity's KYCY-AM, which had been simulcast-
ing Country KYCY-FM. has split from its FM sis-
ter and has been simulcasting Infinity L.A. Talker
KLSX-FM (with the exception of Howard Stern)
since Monday (9/13). By the time you read this,
expect KYCY-AM — now billing itself as “Yada
Yada Radio 1550" — to have a lineup in place
that includes /mus in the Morning and wall-to-
wall Westwood One talkers the rest of the day.
Rumored names include G. Gordon Liddy, Tom
Leykis, Jim Bohannon, Larry King and others.

ABC's Alternative trimulcast KZNR, KZNT
& KZNZ/Minneapolis shifts to “Classic Alter-
native” It retains its “Zone 105" moniker, though
it's touting “20 years of Alternative music,” mir-
roring co-owned WPLT/Detroit's recent switch.

KLZ-AM/Denver is set to segue to Nostal-
gia on Monday (9/20). The station’s former Re-
ligious format will take a break for a few weeks,
then migrate up the dial to the 1220 frequency
currently occupied by Regional Mexican KBNO.

When WZEW/Mobile broke from its typical-
ly eclectic Aduit Alternative format to become
“The '80s Station" over the weekend, specula-
tion was running wild about a possible format
flip. Nothing more than smoke here, folks — no
format change is in the works.

KZOK: Tops In Tower-
Climbing, Fire-Breathing
Transsexuals!

When a transsexual woman climbed atop
an electrical tower alongside a busy interstate,
stripped off her top and breathed fire last
Wednesday, the Seattle Times somehow man-
aged to draw a tenuous link to Classic Rock
KZOK. PD Carey Curelop tells ST whatever
link there is comes from the fact that the wom-
an is a station groupie. Acknowledging that the
woman's accomplice did alert the station to the
stunt once it was in progress, Curelop says, “Ev-
eryone thinks we're involved because we were
first on the story. This isn't a stunt that we'd ever
sanction” Since this person is a station group-
ie, ST wonders how the KZOK staff is selling
that demographic.

There's a cool-sounding show on the hori-
zon. but you'll have to tune in to (gasp!/) noncom-
mercial radio to hear it. Skywave Rider: Rock n
Roll Radio in the '60s is a one-hour documenta-
ry hosted by Ken Mills and featuring airchecks
from a number of legendary Midwestern jocks
from the era. It'll be available to NPR stations on
Sept. 30, though actual airtimes will vary.

Lake Erie

Those WMMS/Cleveland folks are s-i-c-k!
(That's OK, we like 'em that way.) Knowing their
listeners would do anything to score tickets to

} A Fate Worse Than 4

www americanradiohictorv com

e

Rumbles, Pt. 1

¢ ST hears that KBZT/San Diego's Kipper Mc-
Gee. who's programmed the Jefferson-Pilot Oldies
station since 1995, has left the building.

* The Spanish AC simulcast of KTTA & KLNA/
Dunnigan (Sacramento), CA is over: KLNA flips to
CHR/Rhythmic under former XHTZ/San Diego PO
Jeff Nelson.

e Zimmer Radio's 100kw KLZR/Topeka. KS
drops Alternative for CHR. Look for Dir/CHR Chad
Elliot to oversee programming.

¢ KEZL-FM & KSOF-FM/Fresno PD Angie Han-
da succeeds Darla Thomas as PD of Pop/Alterna-
tive KZPT/Tucson

« Changes in Spokane have Country KCDA flip-
ping to Hot AC "Mix 103.1" and stunting over the
weekend with an operator's voice referring listeners
to 96.1, which repositioned itself from “96 Frog” to
*Kicks Country.”

¢ Charlie McGraw moves from nights at WOGK/
Ocala, FL to the PD gig at WPAW (Panther Coun-
try)/Vero Beach, FL.

« WQCM/Hagerstown, MD PD David Miller ex-
its 10 become OM of AMFM's WNTW-AM, WFQX-
FM & WUSQ-FM/Winchester, VA. He'll also assume
PD duties at Rock 'FQX.

¢ Former WBHV/State Coliege, PA APD/MD
Glen Turner rejoins the station as PD.

the new Cleveland Browns' first regular-season
game against the hated Pittsburgh Steelers, they
decided to make four contenders pay their dues
— or, more accurately, play with dog-doo.

Continued on Page 36

- PROMO ITEM OF THE WEEK S
Jimmie’s sound investment: To promote a CD called
Bring Your Own Stereo, it would only make sense
to have the correct accessories, which is why Rock-
et/IDIMG sent out a set of personal earphones (per-
fect, of course, for listening to the new Jimmie’s
Chicken Shack single, “Do Right”). The phones’ plug
is plated gold, as the labet hopes the CD will be.



www.americanradiohistory.com

B BAILIDD & FONATRAR COMCE T
JIEOM Wvw Rere Mt (ox



www.americanradiohistory.com

36 ® RsR September 17, 1999

MUSCLE

GUARANTEED
r

With the Omnia,
you have the strength
to grab and hold
button-happy listeners.
Try it for one book.
We guarantee your
TSL will rise.

Call now for details.

216-241-3343

Dnna

The FM Processor for TSL

Street Talk.

...............

Rumbles, Pt. 2

* Mammoth regional Suzie Dunn joins Alterna-
tive WPLY/Philadelphia as APD. She succeeds
Doug Kubinksi, who exits for law school.

* WFLC & WHQT/Miami Station Mgr. Tony Kidd
is WRKS/NY's new consultant.

¢ Jackie Brush, formerly of WSJZ/Boston, joins
WSRS/Worcester, MA as MD/midday personality.

¢ Hot AC WDAQ/Danbury, CT boosts MD Bar-
bara Corbett to APD and welcomes former WJBQY/
Portland, ME staffer Sara Meaney to nights.

* WHMS/Champaign, IL appoints Ryan Arthur
MD.

¢ KOHT/Tucson nighttimer Latin Rascal adds
MD duties.

¢ KLRS/Chico, CA MD Diamond Dave exits.

« Jay Marvin returns to WLS/Chicago, his home
prior to a three-year stop at KHOW/Denver, for
nights.

* Longtime KMEL/San Francisco morning driver
Rick Chase exits.

¢ KUFX/San Jose morning sidekick Erika Tay-
for exits to become national news anchor for sat-
ellite network Command Audio.

¢ Congrats to Cox Radio’s Motley Fools — the
nationally syndicated financial duo inked their 100th
affiliate this week, KTRS-AM/St. Louis.

Continued from Page 34

Contestants had to pick a bone from a poo! of
manure. One got to go to the game. Another
got a commemaorative football. The other two got
humiliated.

Congrats to Loveline's Adam Carolla — his
gig hosting The Man Show with ex-KROQ-er
Jimmy Kimmel has been extended. Comedy
Central gave the program a 26-episode second-
season pickup. Kimmel, by the way, was omni-
present during the NFLs kickoff weekend —
maybe you saw him as Fox TV’s new pigskin
prognosticator or in a new Lite Beer ad with Dai-
sy Fuentes.

Now that football season’s back, so are
those wacky game-day bets: WNKS/Charlotte
morning show producer Yankee Pete will have
to single-handadly mow the New Orleans Saints’
practice field as a result of a bet with KUMX/
N.O. (and the Saints’ 19-10 win over the Caro-
lina Panthers).

D L.A. Stories <

Chalk one up for KPWR (Power 106), which
is taking advantage of the Who Wants to Be a

Records

* Warner Bros. names former Epic regional Myra
Simpson as its new Atlanta rep. She takes over for
Danny Davenport, who is retiring after nearly 30
years with Warner Bros.

* 550/Work taps former MCA regional Jetf Davis
as its new Atlanta rep, succeeding Chris Sicial-
iano, who segues to NY as Dir./Rock-AAA Promo.

» Former Trauma Rock promotion rep Mari Dew
is now consulting Radioactive’s promotion efforts.

* Just how close is Michael Jackson to signing
former Maverick exec Freddy DeMann as his new
manager?

www americanradiohistorv com

» WAAF/Boston VP/GM Bruce Mittman adds
duties at WEGQ.

* Mary Fleenor boosted to OM of Jacor/Dayton.

* Casey Keating returns to KPL.Z/Seattie as PD.

* Leslie Basenberg-whittle promoted to PD of

KHFI/Austin.

)4

¢ Marty Loughman upped to CEO of Shamrock
Broadcasting.

 Davitt Sigerson elevated to EMI Records
President/CEO.

¢ Bob Visotcky appointed GM of KYLD-FM/SF.

« Alex Valentine named PD of KISF/KC.

\ 4

« Michael Crusham chosen as GM for WWSW-AM
& FM/Pittsburgh.

+ Dave Hamilton upped to KQRS/Minneapolis OM.

* Gary Shannon promoted to PD at KMGC/Dallas.

\ 4

¢ Jim Hardy tapped as KOME/San Jose GM.
* Mike Edwards upped to PD of KSTP/Minneapolis.
* Bob Harlow rejoins KEZR/San Jose as PD.

)4

¢ Jon Anthony appointed PD of WJEZ/Chicago.

¢ Frank DiLeo named Mgr./Special Projects and
Customer Merchandising for CBS Records.

* Steve Huntington hired for mornings at WSHE/

Miami.

¢ Jim Duncan becomes R&R’s Country Editor.

* George Wilson promoted to Exec. VP of Bartell
Broadcasting.

* Tim "The Birdman" Byrd joins WIXY/Cleveland

for late nights.

Millionaire buzz by launching a contest of its
own, in which listeners will have to answer hip-
hop trivia questions to qualify for $1,000 and a
chance at up to $1 million.

And from the “life ain’t fair” department,
those of you who've been waiting at least 16-
19 years to break into the L.A. market will be
disheartened to know that KABC will be hiring
kids who are only that old for a new weekend
show called Teen Talk.

If you have Street Talk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod @ rronline.com
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THE LATEST SINGLE FROM THE NEW DEF LEPPARD ALBUM

"EUPHORIA"

WVWHid "STORYTELLERS" PREMIERES OCTOBER 10TH

Already Added At:
KRBE/Houston (Top 10 Request)

“Already Top Ten Phones after only two weeks &,@F

of airplay. This record sounds like a smash!” A Z

Aol
-John Peake & Jay Michaels, KRBE/Houston ,

Written by Rick Savage R E U PHORTIA
Produced by Pete Woodroffe & Def Leppard www.defleppard.com 28 207 1am wusie O
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Adult Rock’s Window 0f Opportunity

Teen appeal of pop and hard rock leaves the door open for

adult rock acts

s this a great time for adult rock or what? Sure. the sales and airplay charts are chock-full of

vounger-skewing music ranging from Christina Aguilera and the Backstreet Boys to Kid Rock
— and Limp Bizkit, but that’s exactly the point. The current shortage of great adult rock is prov-
ing a boon to adult artists who have released or are about to release new music.

Case in point: the rapidly escakat
ing popularity of Santaies new Ansta
Records album. Supernaneral. which
was reeently the fourth-best-selling
atbum i the ULS. and 1 bound for
muluplatmum status. Driving the
sales is the monster hit “Smooth,”
which as of last week had spent a
record 11 weeks at Noo 1 at Adualt
Alernative and wis No. S at Hot AC
No. 6 at Rock. No, 14 at CHR/Pop.
Ne. 35 at Active Rock and No. 42
Alternative.

Other artists are also enjoving the
anrrent chimate. Melissa Etheridge’s
new single, “Angels Would Fall.” has
yuickly been embraced at Adult Al-
temative and Hot AC and is rhisclose
to charting at CHR/Pop. Other acts
benefiting are perennial favorites like
the Pretenders and Tom Petty & The
Heartbreakers and newcomers like
Aware/Columbia’s Train and RCA's
Jeremy Toback. Lastly. new albums
from Crosby. Stills, Nash & Young:
Sting: Counting Crows: and the Wall-
flowers are in the works,

The current climate is good for
Adult Alternative. Hot AC and older-
skewing Alternative stations, which
are feasting on this music. The same
group is also benetiting from the enor-
mous popularity of hard rock and pop
among teens and twentysomethings at
CHR. Active Rock and Alternative.
as older fans tum elsewhere for adult-
rock-friendly stations.

Mind The Gap

Arista Records Sr. Director/A&R
Pete Ganbarg. who played a lead
role in overseeing Santana’s new al-
bum. agrees that the timing couldn’t
have been better for the legendary
guitanist's record, “What's happening
1s that CHR and Rock are beginning
0 shew vounger and vounger. hn Pop.
iU's teen musie from the Backstreet
Bovs, "N Syne. 8 Degrees. Britney
Spears, Mandy Moore. cte. Thevn
just lining up. On the Roek side. it's
Korn, Limp Bizkit and Kid Rock. 1
they don'tlook out. both of those Jor
mats are gomg o hitawall. When that
happens., people are going o look for
NOre ONEINC Isic

It has already hit that wall o
degree. We're obviously very happy
about the suecess Santans’s record is
having. but took a Tom Wails, who
is coming ot his bestselling record.
The timing couldn’t be more pertect.

Lauren Macleash

Pete Ganbarg

which is why we're excited about
[new blues rock guitarist/singer]
Shannon Curfmian. She’s completely
the opposite of somebody like Britney
Spears.”

Adult Ahlternative KTCZ/Minne-
apolis PD Lauren MacLeash rei-
ishes the current environment. “l
don’t think it's so much a cycle as it
is that a lot of adult rock antists hap-
pen to be releasing new records
around the same time. It wasn’t
planned. And now we're looking at
new music from the Wakliflowers,
Sting and Counting Crows, That's
going to be a big upside for the for-
mat. It's a great time to get in carly.
grab ownership and not let go. Just
because Top 40 is playing Santana
doesn’t mean we're going to let go.
It’s a huge record for us.”

Converting Younger Fans

Thanks to the musical climate.
MacLeash has her sights set on win-
ning over vounger listeners, “Adult

Bruce Jones Steve Ellis

rock s primarily i 35-44 demo. espe-
cially at stations like ours and KBCO/
Denver that have a heritage in the for-
mat and market. Our hlisteners have
grown with us. But the new music of-
fers us a great opportunity to strengthen
our 25-34 demo.

“T"m ecstatic. because the station we
shured the most music with, KQRS.
is now Classic Rock. On the other side.
we don’t want to be the Alternative
station in the market. We want to be
the station that introduces the best new
miusic that makes sense for 24-49-year-
olds. We're not going after 18-24. That
demo belongs to [sister CHR/Pop sta-
tion KDWB/Minneapolis] or the really
hard-edged Rock stations. We think we
can win over more 25-34s who are out
of college but still like new music and
aren 'tinto teen or hard rock music. The
angst is gone in that crowd. and we
want them to listen to our station.
Santana’s new record is the perfect
example of the upper and lower demos
merging.”
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“What's happening is that CHR and Rock are
beginning to skew younger and younger. If they
don’t look out, both of those formats are going to
hit a wall. When that happens, people are going to
look for more organic music.”

Pete Ganbarg

—_———a——

Bruce Jones. OM/PD at Adult
Alternative-Rock combo KENZ. &
KBER/Salt Lake City, agrees with
MacLeash that Adult Alternative and
Hot AC can have a field day with the
music. “There are fewer places for

this hind of musiv to get eaposed.
Alernative has basically said thev're
not going to play it. Our Rock station,
The Bear. is much more straight

ahicad rock. soat doesn’ miake agood
fit. A the Pop stations are having
steeess with the nuanstream pop. I0s
deltnitely an opportumty, 1f the
music’s strong.”

Jones doesn’t expect 1o see Gen Y
the teens and twentvsomethings
strt gravitating toward stations play
g adubt rock, “In terms of Adult Al-
ternative and Pop/Alternative. sure.
it's obviously an advantage it vou'se
plaving those records. But | doubt that
an individual song or two is suddenly
going to attract kids to your station.”

Younger Demos
Climb Aboard

Nonetheless, Gen Y s finding the
music. It's not just baby boomers who
have bought over one million copies
of Supernatural. Arista’s Ganbarg
notes. “It's funny that we're talking
about Adult Alternative radio, be-
cause when Carlos signed with
[Arista President] Clive Davis. who
first signed him to Columbia Records
some 30 years ago. our challenge was
to connect Carlos” music with a youth-
ful audience, We always felt he could
do that with the right material. be-
cause even though he has been pui-
ting out records consistently over the
years, he's never really aimed for that
audience.

“With this album, Carlos — in light

MCA Records exec

L‘i*-r e

phe
—— MAYHEM AT MCA |

and the Tommy Lee-fronted group Methods Of Mayhem (MOM) pose for a picture to
elebrate the band’s signing with the label. The group’s debut single, “Get Naked,”
eased in October, and their self-titled album, produced by Scott Humphrey, will hit retail later in the

et to be re-

| fall. Pictured (l-r) are MCA Sr. YP/Business & Legal Affairs Jeff Harleston, MOM attorney Kenny Meiselas,

TiLo and MCA VP/A&R Tom Sarig.

MCA Dir./Marketing Tim Reid, MCA Exec. VP/GM Abbey Konowitch, MCA President Jay Boberg, Lee, MOM's

wwWw americanradiohistorv com

of the high school shootings and Kids
being pretty disillusioned
to record an albunm that touched kids,

set ot

And. ironically, it’s not only touching
kids. but wouching evervbody. Older
tans have never really lett Cartos b
the younger audience s saving, “We
love [ Matchbox 20 songwriter
frontman| Rob Thomas. but we've
never really heard much or don't
know much about Santana,”™

That mass-appeal potential first
surtaced when Santana started con-
tacting potential songwriting piutners
Ganburg continues. “One ot the grew
things about this projeet was that
when we reached out 1o somebody
like Rob Thomas. Exerlast or Wyceled
Jean, they called back immediately.
The feeling was that they wouldn't
have done Uil it weren't for Santana,
These people hold him in such high
esteem. The majority of the songs
were creative colluborations where he
would go into the studio with them.
and they™d work on the material. Once
we were finished, we knew we had
something special.”

Feed The Hunger

Meanwhile. the labels are doing
everything they can to take advantage
of this window of opportunity for
adult rock. Island Det Jam Music
Group Sr. VP/Promation Steve Ellis
“When first heard
Melissa’s new record, we could tell

notes. we
it was something radio would want.
And as we played it for people. they
went nuts, because they had the
Backstreet Boys and Britney Spears
on the Jow end. but not much on the
adult end.

“Stations. especially Hot ACs, are
really moving this record up. because
there is such 4 hunger for it among
the older demos. Those people are
calling the station and requesting the
music. You don’t see that moch.”™

Will the company move up re
teases and strike while the iron’s hot”?
“We see the hole. but vou can’t do
that.” notes EHis, “You hive to go
with the release schedule and not
push the projects”

Els however. doesn tespecet tha
CHR swon't ot the pany. T havent
seent i hole this big tor adelt rock

long tme. But Top 40 has learned
over the past several years that they
need 1o have bakinee. ook at therr
rattngs, They found that out i the

e 8Os when they leaned too tar
9
when they plaved oo much alterna
tive. That's why somcthing like the
Melissa record s so importnt for
them.

toward dance and the carlv
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Sound Decisions

Dehut Ballad Powers Pop
Vocalist Simpson At CHR

A crowded teen market hasn’t
stopped Columbia Records from mak
g unpressive inroads at CHR/Pop
with 19-vear-old neweomer Jessica
Simpson. whose debut single. =l

B Jessica Simpson
Wanna Love You Forever.” is winming
over some of the format’s wop program
mers,

Magor-market stations spinning the
power ballad — wotten and produced
by Cotor Me Badd's Sam Waners and
NManiah Carey  producer Louis
Bimcanella - include KITS/San Di-
ceo. KDND/Sacramento, KZQZ/San
Francisco. WDRQ/Detroit, WKSIE/
Buftalo, WPRO/Providence. WKES/
Cincinnati. WHTZ/New York, K11S/
Los Angeles and WHY/ Miami.
Other outlets supporting the song in
clude CHR/Rhythmics WETT/Day-
ton. KSEQ/Fresno and WKGS/
Rochester: AC KIOVSan Francisco;
and Hot AC WILK/Monmouth.

Simpson hegan her major-label ca
reer e Juty 19970 when Columbia’s
Datlas-hased SrDirector/A&R Teresa
LaBarbera Whites (Destiny’s Chuld)
first caught wind of the then-17-year-
A friend of mine
who works at a studio m town catled

old™s vocal talent

mie and sind he had something 1 should
hear Onee | heand Jessica sing. | knew
there was something very speciat about
her vanee

With Simpnon s father. a Daltas Bap-
tust vouth nunister. already setting up
mectings in New York, LaBarbera
Whites immediately flew 1o San Anto
mo. where the Simpson tamily was per-
formimg misssonary work. Whates con-
tinues, L rented achotel room i the aity.
she sang to a tape and 1 was blown
away. But [ was also very impressed
with her. She's a friendly. smant young
wonn who has that star gqualiy.”

LaBarbera Whites then had Simpson
repeat the process for Sony Music En-

tertamment Chairman/CEQ Thomas
Mottola and Columbia Records Group
Chairman Don lenner. 1 never even
vave [Mottola or fenner] the demo,”
Lal3arbera Whites says, “After Jessica
sang for them, she asked it they
wanted 10 hear anything else. and
I remember them saving, “No.
That won’t be necessary.™

BBy December Simpson was
in the studio recording demos. and
four months Later she was racking
her debut album. Commenting on
thenr search for appropriate pro-
ducers and
LaBarbera Whites recalls. “We
met personally with just about ev

SONEWTHCTS,

ery publisher on the Fast and West
Cousts, because we wanted people
o get 1o know her and Tind out
what she is all about. But we also
wanted to nake sure we lound the
right songs for her, ones that a 17-
vear-obd could refate to and tha fic
her.”

Whites  also

hooked plenty of time tor Simpson 10

LuaBarbera

work with the songwriters. “She only
has one song she co-wrote on the al-
bum, but it was very important that she
was a part of the record and the entire
process.”

tn setting up Simpson’s single and
her album. Sweer Kisses. Columbia
elected 1o tead off with a ballad in o
der to showease Simpson’s vocal talent.
But that decision wasn't finalized un-
tl after Simpson’s tirst showcase.
which ook place at R&R Convention
99, Columbia Sr. VP/Promotion
Charlie Walk remembers, “That was
her tirst introduction to radio. She to-
tally mesmerized the room: so much so
that they gave her a studing ovation
during the crescendo of *1 Wanna Love
You Forever.” That was when we hnew
we had to lead the way with o ballad.”

Alter the convention Cotumbia ar
ranged for about cight other showcases.
Walk continues. “That was i major part
ol the setup. We wanted tastenikers
from radho. TV, retail and print media
1o hear her incredible vocal talent and
see what o star she will be”

While the showcases certamly won
over programmers. WPRO PH Tony
Bristol. who didn’t attend any of the
cvents, is playving Simpson’s single
simply because he believes init “Ob-
viously there are poing o he compari
sons 1o some of the best divas out there.
but | think she's even better. It's not a
new style. but her voice jumps out of
the radio. Andat's a sound that we can
really use on the air right now.”

Meanwhile, Columbia wilf continue
linding more supporters like Bristol.
Walk stresses. “This project is really

about organic growth and finding be-
lievers. Look at our first week. Some of
the biggest awd most credible stations
in the country have put the song in ro-
tation with no hype attached o ic”

Stmpson’s debut album, Sweer
Aisses. s slated to be released on No-
vember 9.

Ready For Takeoft: Die
Symphony

Unsigned St Louis-based hard rock
group Die Symphony’s long-term plan
is [inally paying dividends. The quar-
tet. a fixture inthe River City fornearly
three vears, last week saw their song
“My Love™ — taken from their five-
song EP. Codependence Day — offi-
crally added by hometown Alternative
KPNT (The Point). That's on top of
anplay in Columbia, MO, home 10 the
University of Missouri. Look for other
Alernative and Active Rock stations to
add it soon.

Formed in the fall of 1996 and com-
prising Jared Oliver. JMe and brothers
Kelly and Christian DeVein, the group
regularty draws over 500 to their
shows, and they ve opened for some of
the biggest numes in alternative and
rock. Inaddition o Codependence Day,
the group self-released the album
Foundations of Malice in 1997,

Kelly DeVein comments, “Once we
started getting airplay in Columbia. the
phones starting ringing again. After the
Point added us. the phones exploded.
and we're getting alt Kinds of calts.”

In addition to looking for a label
home. the group is also in the market
for a lawyer and a manager. Sums up
Kelly, “Right now we're just interested
n finding someone who believes i us,
WeTve been doing this Tor so long and
have had people alk 10 us before. but
it doesn’tmean anything until someone
really wants 1o work with us.”

s

Die Symphony

—

NetAid Bolsters Lineup

NetAid, the multimedia charity event for poverty that
will be held on three conti-
nents on October 9, has
added several performers to
its lineup. In addition to U2's
Bono. Wyclef Jean, Jimmy
Page. Sting. Quincy
Jones, the Eurythmics
and George Michael. art-
ists who have joined the bill
include Bush, Bryan
Adams, Mary J. Blige.
Busta Rhymes, Sean “Puffy” Combs. Counting
Crows. Zucchero. the Stereophonics. Robbie Will-
iams, the Corrs, Bryan Ferry. Texas, Des'ree. Sheryl
Crow. Jewel and Bon Jovi. NetAid was conceived by
the United Nations Development Programme and the
computer/Internet networking company Cisco Sys-
tems, which is underwriting the effort to the tune of
around $20 million.

Mary J. Blige

Jive Inks ’N Sync?

A legal battle could be brewing for the services of
multiplatinum pop group 'N Sync. The group reportedly
just signed a new record deal with Jive Records. home
to fellow teen sensations the Backstreet Boys and
Britney Spears. Meanwhile. BMG says that ‘N Sync
remains with the company — via RCA Records — and
that it plans to “enforce and protect [its] rights vigor:
ously” RCA had pianned to release the group's sopho-
more album later this year.

New Music Wire: Rage Against The Machine's new
single, “Guerilla Radio,” is set to hit radio October 5
“A Straight Line,” a solo single from the late INXS singer
Michael Hutchence, was released on the Internet in
Australia on September 13 ... Guns N’ Roses' first new
song in years. "Oh My God,” will be featured in the new
Arnold Schwarzenegger movie, End of Days. which will
be released in theaters in late November ... Marilyn
Manson will release their
first live album, The Last
Tour on Earth. in mid-
November.

Tour update: Multi-
platinum female hip-hop
trio TLC have tapped
Christina Aguilera and
Destiny's Child to open
for their new tour, which
begins in October
Former Soundgarden frontman Chris Cornell begins
his full-scale tour on November 10 in Atlanta
Squeeze embarks on a national tour October 2 in Ana-
heim ... Sixpence None The Richer, Better Than Ezra
and Jeremy Toback kicked off their national tour on
September 15 in Philadelphia.

This 'n” that: Smashing Pumpkins co-founder/bass-
ist D*Arcy Wretzky has left the group. No reason was
given for her departure . Veruca Salt has signed with
Beyond Records. A new single is expected in Decem-
ber ... Capricorn Records has signed the Glands,
Jucifer, Hayride and Big Sister ... The Fun Lovin’
Criminals and Virgin Records America have parted
ways. The group was originally signed to the now-
defunct EMI Records before it was folded into VMA
Bono told MTV News that U2 are two songs away from
completing tracking for their new album ... Pearl Jam
have begun preliminary work on their new album ..
Congrats to Talvin Singh, who won the UK's 1999 Mer-
cury Prize for Best Album for OK.

Sixpence None The Richer
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km richey “Come Around”

from her new album # glimmer

“GLIMMER should put Richey at
the center of attention. And if she
makes more albums like this one,
she could make a little

music history,”

“...screams for the kind of radio
airplay that made Shawn Colvin a
household name two years ago.”

“Every decade or so, a great
singer/songwriter /performer with
a truly original style (like Bonnie
Raitt, Annie Lennox, or Sarah
MclLachlan) emerges from her own
quiet season of slow-building into
the blinding sunshine of success. In
‘99 with her third solo album,
“Glimmer,” about to be unleashed,
that star looks to be Richey...”

| \

Already getting multi-format airpI:ay at:

WLIF KINK KGSR WTTS

Baltimore Portland, OR Austin Indignapolis

WLTE KKCW WRLT KRNO

Minneapolis Portland, OR Nashville Reno
the first single from . KTCZ WXPN KXST KOSI
the new album featuredin y B4 & o Minneapolis Philadelphia San Diego Denver
he forthcoming Universal Pi
e BGITEES MOVES,  WXRV KUDL WMMM KIMN

Kansas City Madison Denver

WRNX WRWC KGBY

Springfield Rockford Sacramento

WKOC KMTT WXKC

Norfolk Seattle Erie

o8 WMXC WTPI CIDR

1999 Mercury Records, A Unwersat Music Company Mobile Indiana polis Detroit

Boston

WLTQ

Milwaukee

starring Kevin Costner B j'"
; W4

WWW americanradte
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| PART TWO OF A TWO-PART SERIES |

Maximizing Ratings And
Revenue On The Web

] More tips and advice from the NAB CHR session

w

stations” ratings and revenues prove it

In part two of our wrap-up of the
CHR session at the NAB, WHTZ
(Z100)NY Dir/Marketing & Adver-
tising Theresa Bever and WXXL. &
WIHM/Orlando  Dir./Marketing
Mike Garrett explain how they are
creating ratings and revenue from the
Internet and how e-mails and faxes
play important roles at their respec-
tive stations.,

R&R: How can a website help a
radio station in ratings” Specifically,
T does a website help build ratings?

TB: Through contesting. “Listen
Thursday for Pau! *Cubby’ Bryunt to
give you the phrase that pays. i you
know itand 1ell it to us withm a cer-
lain amount of time. vou'll win
SLO0O 1S just transposing contest-
ing on the radio to another medium.

MG: We are focused on keeping
our website clutter-free. There are a
lot of funny and ententaining things
you can put on the wehsite, but it's
like the radio station: You don’t want
to clutter it up. It needs o be infor-
mative, entertaining and — like your
radio station — presented well. We
also place an emphasis on Keeping
things fresh and new. There are cer-
tain pages on our site that change ev-
ery day. and others that change once
a week. So if you were to log on to-
day. next week it would look com-
pletely different. Of course, the front
page would look the same, but every-
thing else would change.

TB: Are you changing that? Is that
up to you?

MG: We have an in-house
webmaster. We sit down cach week

and talk about what we have on now
and what we would like to put on.
Our wehmaster is also the morning
show producer. so he takes special
pride in making sure
the morning show
page is updated
and changed.
The other pages
— entertainment
informition, events
calendars and playlists
— change. cither dramatically or
subtly, all the time.

In terms of revenue, one of the
questions that often comes up s,
“How do you charge for the website
or sponsorship for the website?” We
came up with something that we
thought made sense. When it comes
1o doing client promotions on the site,
cach client gets a page that runs ex-
clusively for. say, two weeks. No
other client promotion or contest can
run on that page. There is a certain
fee cach month, even if you just want
a banner, and we charge $300 a
month just to put you on the site.
Whatever comes after that is added
on [0 your ¢ost.

We revamped our site about four
to five months ago. and over the past
three months we've really started o
see revenue from it. We had one
month with a $50.000 order for one.
and $20.000 for the next month. So
we're seeing the value of it from a
revertue standpoint. From a market-
ing standpoint. it’s a fun ool for us
to use, because it allows you to do
certain things that maybe you
couldn’t get on the air. but which

e

“When we started redesigning the website,
the first source of conversation was creating
responses to the e-mails that had been sent.

It's no different from being in the studio
when the phone rings. They want to know
that you're there.”

T P e R T i T

ith just about every radio group and station trying to figure out how to best utilize the Inter-
net. two of America’s outstanding radio marketers have been ahead of the curve — and their

keep listeners entertained on your
webhsite.

TB: Another thing is that if you
don’thave a camera set up in your stu-
dio, you should. We ap-
proached Circuit

City in New York
about that. We
sold them a 52-
week sponsor-
ship of it, plus we
developed what [ call

the “Greg T Fathead Cam.” Greg T
is a Z Moming Zoo character who is
always getting into trouble. It comes
across great on air. but to be able to
see it adds a whole other element.

So we turn around and sell that to
chients as well. which has been tre-
mendously successful. Whether he's
running naked across the George
Washington Bridge or breaking into
Martha Stewart’s house, the web is
the only place you can actually see it
and Z100 becomes the only place to
hear it. The combination of the two
is very strong and very appealing for
a lot of your electronics clients.

R&R: Frank Wood. founder of
Feed The Monster. a company focus-
ing on radio websites, believes that
the reason so many radio websites
don’t work is that they have stagnant
plaxlists. There's no animation on the
sites, and they're not updated
enough. Specifically, how are your
stations dealing with thar?

TB: That's a tough one. For as
many hits as we get and as many cli-
ents as we have. our website is still
not where [ want it to be. AMFM cre-
ated AMFMi, which is putting a
webmaster in each of the major mar-
kets, s0 that there will be somebody
at each station and somebody in each
market who works on the whole clus-
ter. That hasn’t happened yet, so the
APD and I have been doing it in our
spare time. It's a great site; it's very
visited and very relevant.

We also buy a lot of comedy. When
I break down who visits what and
how much time they spend and
where, it’s the customized comedy
that really attracts people. And they
are constantly reminded that if you
like the stuff on the site, listen to
Elvis and the Z Moming Zoo in the
moming. So it all ties in.

www americanradiohistorv com

“Imagine that you come into your office in
the momning and open your e-mail and you see
an e-mail from your favorite radio station saying,
‘You have an opportunity to join us next week for
a private barbecue with Sugar Ray. That's kind
of cool. And that's a great way to brighten
up somebody’s day.”
Ty —— e — T

© MG: As Theresa said, you have
to treat your Internet site as it it were
your radio station, keeping things
fresh. new and entertaining.  the
screen is flashing one day, and the
next day it's not, at least your audi-
ence feels that each time they check
into it, something different will oc-
cur. Databasing which listeners log
on to your website has also been im-
portant. When we started redesign-
ing the website. the first source of
conversation was creating responses
to the e-mails that had been sent. |
don’t care if it’s a short message to
say. "Hey. you guys sound great.” we
write back, “Hey. thanks.” It's no
different from being in the studio
when the phone rings. They want to
know that you're there.

TB: Another thing that’s important
is to capture those people. In all of our
direct-mail pieces, our website :and on
the back of our bumper stickers, we
have them fill out a form. Make it
brief — nanie. birthday, e-mail.
That's so important, and something
that we don’t tend to do. When you
come to the site. you need to register
and put in your e-mail address.

You want to know where they are,
and you want to

of fine-tuned, focused e-mailing.,
Direct-mail calls are also guite inex-
pensive. If you've got a huge special
event coming or vou'te starting the
phrase that pays or thousant-dollar
Thursdays next week, you can have
an arntist or morning show jock re-
ininding people to listen. Those Kind
of fast, guerrilla opportunities are
things we tend to ignore because we
focus on the book with direct mail
and telemarketing. We forget about
all the other fayers. but we need o
address them.

R&R: What are vou doing with
faxes?

TB: We're going to do less of
them. because now that we’ve got a
huge datahase, it's not guite as nec-
essary. If we have a special client
event. we'll send out taxes to husi-
nesses and local areas reminding
them to join us tomorrow at a free
club performance with Sugar Ray.
But that's something we're going to
phuse out, and we'll rely more on e-
mail. 1t's cheaper and easier.

MG: We're stll putting together
a mass ¢-mail program tor our data-
hase. We look forward to getting it to-
gether in the next tew months tor the

same reasons The-

know who they
are. That's how
you can maximize
them and put them
up on a plate. guite
frankly. and offer
them to advertis-

106.7Fm—

resa has expressed.
1Cs ~o much cheap-
er to do, and a lot
quicker. You can
figure out what you
want to do on Mon-
day, and by Wed-

ers. You pay a lot

of attention to your database: this is
a database t00. IUs a new database
and a new way of thinking. but it’s
something you need to stant doing
right away.

R&R: Discuss some of the things
your stations are doing with e-mail
marketing.

TB: It's not an expensive thing.
You can hire people like Eagle Mar-
keting and Fairwest. who offer e-mail
services and fastfax services. or you
can buy particular programs and do
it yourself. It's very inexpensive and
very effective. Imagine that you're not
in radio. and you come into your of-
fice in the moming. You open your ¢-
mail and start weeding out the stuft,
and you see an e-mail from your fa-
vorite radio station saying. “You have
an opportunity 1o join us next week
for a private barbecue with Sugar
Ray.” That's kind of cool. And that’s
a great way to brighten up
somebody’s day.

You can target people just like you
can with direct mail. You can do a lot

nesday you can
have it e-mailed to everybody.

TB: Just as if yotr were spending
S600.000 on your spring book cam-
paign. keep the station and your goals
in the forefront. Don’t let the sales
department come in and take it. You
need to work with the sales depart-
ment. but you don’t want to see ev-
ery little sales promotion up there.
beciuse it becomes unimportant to
the fistener, and that's the worst thing
you can do. You don’t want to achieve
listener tune-out — that's death! It's
got 1o be tun and entertaining.

You've got to brand the station,
and the message should be exactly
the same as your spring book or fall
book marketing campaigns would be.
Don’t junk it up. Don’t tell them
about every single bar you're going
to, don’t teli them about every two-
for night you're doing. because it will
get to a point when they open their
mail and delete your messages. Then
you've wasted a tremendous amount
of time and a tremendous opportunity.
Use those opportunities very wisely.
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her long awaited new album

breakdown

featuring the new single

angels would fal-lb N

- UPCOMING TV PERFORMANCES |
| VH-1 HARD ROCK LIVE & BEHIND THE MUSIC-10/9 |

' LIFETIME'S “INTIMATE PORTRAITS”-10/29
\ ROSIE O'DONNELL-10/4

MOST ADDED FOR THE 3RD WEEK IN A ROW

. DAVID LETTERMAN-10/6 WP KYSR

REGIS AND KATHIE LEE-10/7 - WIN &IF:&%
JAY LENO -11/26 b KZON
MX KHMX

Gl KOAR

3L WPRO
PT WWXM

KSTJ

WXZZ

KZPT

KLOS

WXRT
WSTR
KXXM
WAKS

KDUK

WDVE
KINK

WFKS
WAPL
AR

KACD
WXPN. .
WKOF -
KPLZ

- KBBT

KBKS
KQMB
KTCZ
WCGQ
WPYX
KPIG

KLLC WXKS
‘WBMX Y100
KYKY WVRV
KALC KMXB
KBCO KRBE
WNOK KKRD
KBEE WYEP
KMXV WQA
WMC WAQ
KZZ0 KOSO
WRVW WMG)

STARTING TO REQUEST AND CALL-0OUT AT
B94, KYSR, KFMB, KBBT, WSSR AND WSTR

produced by melissa ethendge and john shanks
mixed by chnis lord-alge
management: w.f. leopold management inc.

aAdioNISTOrY COIMN
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CHR/Pop Top 50

September 17, 1999

WEK WK ARTISTTITLE LABELS) ey Aars ma:;e&s Y e Most Added -
© CHRISTINA AGUILERA Genie In A Bottle (RCA) 8550 +6 893615 18 15071 | amnstTILE Lases 4005
> SMASH MOUTH All Star (Interscope) 7429 -265 752524 18 150/1 | ROBBIE WILLIAMS Angels (Capitol) L]
g sgﬁ:’;g:‘:wso‘:edsy (La Va/A"a"gC) - ;2‘“ HiS N R :427 PUFF DADDY {R. KELLY Satisty You (Bad Boy/Arista) 23

" L ambo No. 5 (A Little Bit...) (RCA) 649  +1501 782905 5 49/4 ) ) )
©  ENRIQUE GLESIAS Bailamos (Overbrook/interscope) 6491 465 675755 12 tarn | oY KRAVITZAmercan Woman MavenciVign) - 22
@ 98 DEGREES | Do (Cherish You) (Universal) 6441 4368 621099 9 1461 | JEREMYTOBACKYou Make Me Feel (RCA) I%
@  TAL BACHMAN She’s So High (Columbia) 6342  +150 539567 19 1451 | SHANIATWAINMan! | Feel Like AWoman! (Mercury) 14
PEARL JAM Last Kiss (Epic) 6104 -394 568543 13 1341 JENNIFER LOPEZ Waiting For Tonight (Work/Epic) 14
© TLC Unpretty (LaFace/Arista) 5901 +558 654898 15 145/3 | MYTOWN Body Bumpin (Cherry/Universal) 19
6 ;fg:"f;:;?l“g i YT”HE(‘ M LOV"C;/ ”C/O’ WEpic) 5;‘;“ 459 521334 22 :‘:gg BACKSTREET BOYS Larger Than Life (Jive) 13

13 N She's All | Ever Had (C2/Columbia) 4904 +456 562549

« @ SANTANAROB THOMAS Smooth (Arista) 1830 o486 4a3666 11 143 | Me-ooA ETHERIDGE Angels Would Fal iskndIDAAG) 13
®  GOO GOO DOLLS Biack Balloon (Warner Bros.) 4820 +127 441137 14 140/4 | PAULACOLEBANDIBelieve in Love (Imago/W5) *

] 1« FASTBALL Out Of My Head (Hollywood) 4757 417 397352 23 136/1 | JESSICA SIMPSON | Wanna Love You Forever (Columbia) 13

16 ®  LEN Steal My Sunshine (Work/Epic) 4616 +433 484389 9 148/5 | WHITNEY HOUSTON My Love Is Your Love (Arista) 13

1 @ 702 Where My Girls At? (Motown) 4079 +163 541422 12 1055

1 17 CITIZEN KING Better Days (And The Bottom...) (Warner Bros.) 3920 -410 306253 22 1231

23 @ BRITNEY SPEARS (You Drive Me) Crazy (Jive) 3911 +172 376484 4 14878

»» @  BACKSTREET BOYS Larger Than Life (dive) 3675 #1135 348929 5 148/13 Most Increased

2 @  RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.) 3643 +499 372810 9 136/7 Plays

2 @  SIXPENCE NONE THE RICHER There She Goes (SquintElektra/EEG) 3634 +279 340258 6 140/4 Tamat

20 22 LFO Summer Girls (Arista) 3424 -119 291396 12 1311 J/ARTST TILE CABELIS) INCREASE

2% 2s DESTINY'S CHILD Bills, Bills, Bills (Columbia) 237 -68 707 o N
Breaker @ MARC ANTHONY | Need To Know (Columbia) 242 4357 265100 5 ggry | CACKSTREETBOYS LargerThanLile ve) e
Breaker @)  SHANIA TWAIN Man! | Feel Like A Woman! (Mercury) 241 4612 198116 3 11514 | BRITNEY SPEARS (You Drive Me) Crazy (Jive) e

w @ BLINK 182 What's My Age Again? (MCA) 2049 414 200694 8 1128 | SHANIATWAIN Man!| Feel Like AWoman! (Mercury)  +612

28 26 SARAH MCLACHLAN | Will Remember You (Arista) 2042 211 244299 19 93/ TLC Unpretty (Laface/Arista) +558

3 @ TRAIN Meet Virginia (Aware/Columbia) 1926 +221 152365 7 99/11 | MELISSA ETHERIDGE Angels Would Fall (Island//DJMG) +519

29 30 EDWIN;CC{:& |(;.:0U|d Not ARSk For More éLaVa/A”anﬁC) 1871 '37; ;68:23 :2 ;g? RED HOT CHILI PEPPERS Scar Tissue (Warner Bros)  +499

33 31 WHITNEY HOUSTON It's Not Right But It's Okay (Arista) 1754 -1 92077 .

@  MARIAH CAREY Heartbreaker (Columbia) 1728 +209 193504 3 9op | S\WIANAUROBTHOMASSmoonfdrsia) - +4%

s+ 1 VITAMINC /LADY SAW Smile (Elektra/EEG) M3 606 151978 11 112y | PICKYMARTIN She's Al Bver Had (C2Columbia) - +456

» 1 RICKY MARTIN La Copa De La Vida (C2/Columbia) 1700 323 210339 13 251 | LEN Steal My Sunshine (WorkEpic) +433

2 35 BRITNEY SPEARS Sometimes (Jive) 1689 -199 183567 20 1190

37 € MADONNA Beautiful Stranger (Maverick/WB) 1473 +13 182380 17 1080

39 €@  JORDAN KNIGHT | Could Never Take The Place.. (/nferscope) 1449 +99 126703 4 98/4

s« @  MANDY MOORE Candy (550 Music/Epic) 1399 4280 125920 3 97 Breakers-

a 39 K-Cl & JOJO Tell Me It's Real (MCA) 1221 -81 163575 16 730

2 s LIT My Own Worst Enemy (RCA) 1151 3 127380 19 6211
MELISSA ETHERIDGE Angels Would Fall (/siand/IDJMG) 1083 +519 87187 1 83/13 I Nee':‘;rﬁnmg'l‘: mbia)

s @ R.KELLY If | Could Turn Back... (Jive) 1051 #1290 B4512 4 BUM | L cexse  TomaL sTamoNsoDs —

s« @  BRIAN MCKNIGHT Back At One (Motown) 1039  +218 100658 3 6478 2142/357 99/11 D

1 s PHIL COLLINS You'll Be In My Heart (Hollywood) 1009 -128 91640 1" 740

s s WILL SMITH Wild Wild West (Columbia) 9o76 187 90317 19 99/ SHANIA TWAIN

s @  LENNY KRAVITZ American Woman (Maverick/Virgin) 811 4116 130933 2 66/22 Man! | Feel Like A Woman! (Mercury)

s 47 FREESTYLERS Here We Go (Mammoth) 804 -58 78807 6 550 TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
@  SHAGGY Hope (MCA) 765 +169 82830 1 718 2141/612 115114 (26)
@  PAULA COLE BAND | Believe In Love (Imago/WB) 736 +367 66896 1 68113
@@  JESSICA SIMPSON | Wanna Love You Forever (Columbia) 682  +358 78990 1 6113

154 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs Most Added is the total number of new adds officially reported to R&R
ranked by total plays for the airpiay week of Sunday 9/5-Saturday 9/11. Bullets appear on songs gaining plays or remaining flat from by each reporting station. SOngs unreported as adds do not count
previous week. If two songs are tied In total plays, the song being played on more stations is placed first. Breaker status is assigned to toward overall total stations playing & song. Most Increased Plays lists
songs reaching 2000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the greatest week-to-week increases in total plays.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weighted chart appears on R&R ONLINE MUSIC TRACKING.

from The Arbitron Company (Copyright 1999. The Arbitron Company). © 1999. R&R Inc.

GRAB THEIR ATTENTION! GRAB THEIR ATTENTION! GRAB THEIR ATTENTION!

©
You want maximum impact for your station promotions. That’s why you need Banners on 2 Roll,. g
Banners on a Roll, is used by leading stations around the country to enhance indoor and outdoor o u’.
appeanances with call letters and logos. All at s price that’s suprisingly affordable. Nms A B)M’A
Call Susan Van Allen today at Banners on a Roll, for your personal consultation on hamessing the )‘

power of repeatability.

l - 8 00_7 86_74 1 1 Premium Banners from Lehrer &Van Allen Promotions

On the Web: www.bannersonaroll.com
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Bijou Phillips

the next single

HAWAH

IMPACTING RADIO EVERYWHERE ON SEPT. 20TH.

From her debut album “I'd Rather Eai Glass”
ALM@)

www americanradiohistorv com


www.americanradiohistory.com

PP R e

it 2

o

EXCI.USI VE NA TIONAI. MUSIC RESEARCH ES TIMATES September 17, 1999

CaLLout America- song selection is based on the top 25 tities from the R&R CHR/Pop chart for the airplay week of August 22-28.

ARTIST TITLE LABELIS)

TLC Unpretty (LaFace/Arista)
702 Where My Girls At? (Motown)
LOU BEGA Mambo No. 5 (A Littie Bit Of...) (RCA)
98 DEGREES 1 Do (Chenish You) (Umversal)
CHRISTINA AGUILERA Genie In A Bottle (RCA)
SUGAR RAY Someday (Lava/Atiantic)
SMASH MOUTH Al Star (Interscope)
H» BLINK 182 What's My Age Again? (MCA)
BACKSTREET BOYS | Want It That Way (Jive)
PEARL JAM Last Kiss (Epic)
SARAH MCLACHLAN i Will Remember You (Arista)
HP)p BRITNEY SPEARS (You Drve Me) Crazy (Jve)
HP) DESTINY'S CHILO Bits. Bils. Bils (Corumbia)
SANTANA {/ROB THOMAS Smooth (Arista)
LEN Steal My Sunshine (Work/Epic)
"N SYNC w/GLORIA ESTEFAN Music Of My Heart (Epic)
RED HOT CHIL! PEPPERS Scar Tissue (Wamer Bros.)
TAL BACHMAN She's So High (Cofumbia)
BLESSID UNION OF SOULS Hey Leonardo... (Push/V2)
FASTBALL Out Of My Head (Hollywood)
GOO GOO DOLLS Black Balloon (Warner Bros.)
JENNIFER LOPEZ If You Had My Love (Work/Epic)
LFO Summer Girls (Arista)
RICKY MARTIN She's All | Ever Had (C2/Columbia)
SIXPENCE NONE THE RICHER There She Goes (Squint/Elektra/EEG)
ENRIQUE IGLESIAS Bailamos (Overbrook/interscope)
VITAMIN C f/LADY SAW Smile (Elextra/EEG)
CITIZEN KING Better Days. (Warner Bros )

CHR/POP

TOTAL AVERAGE

FAVDRARLITY ESTIATE (1-51

™w

3.82
3.78
3.7
n
n
n
3.68
3.66
3.64
3.63
3.63
3.62
3.56
3.52
3.51
3.50
3.50
3.49
3.47
3.47
347
3.46
3.4
3.36
3.29
3.20
3.14
3.13

w

3.79
3.74
3.69
3.70
3.70
3.75
3.86
3.61
3.61
3.66
3.48
3.59
3.76
3.62

3.63
3.57
3.57
3.48
3.60
in
3.47
3.4
3.32
3.13
3.30

2w

3.82
3.85

3.51
3.57
3.61
3.56
3.53
3.45
3.70
3.55
3.46
3.07
3.40

w

3.88
3.72
3.78
3.74
3.65
3.89
3.80
.73
3.78
n

3.13

347
3.15
3.39

70.0
69.0
64.3
80.7
89.8
83.1
91.9
56.7
92.9
85.0
90.7
70.7
72.8
53.6
65.5
52.4
69.3
84.0
76.7
76.0
67.9
88.3
67.4
60.7
65.0
84.0
63.3
76.0

Sl DEMOGRAPHICS REGIONS

WOMEN  WOMEN
1217 18:24

&

16.7
16.4
13.6
21.0
28.3
24.0
33.8
14.3
33.8
30.0
30.5
16.4
23.8
10.7
20.2
14.8
20.7
27.4
26.0
19.3
16.4
35.5
21.2
179
19.5
343
243
3.7

3.94
3.88
4.03
4.04
3.84
3.88
3.82
3.99
3.73
4.04
3.64
3.83
3.85
3.39
3.59
3.67
3.67
3.46
3.52
3.61
3.51
3.52
3.69
3.28
3.50
3.12
3.34
3.12

.77
3.80
3.59
3.61
n
3.58
3.55
3.54
3.50
3.39
3.70
3.46
3.60
3.65
3.36
3.53
343
3.51
3.51
3
3.46
3.35
N
3.37
3.26
3.10
2.95
3.07

WOMEN
25-34

3.68
3.57
3.66
3.45
3.57
3.65
3.65
3.02
3.69
3.48
3.55
3.49
3.04
3.51
3.61
3.09
3.36
3.51
3.37
3.49
3.4
3.51
3.7
3.50
n
3.42
3.09
32

MID-

EAST SOUTH WEST WEST

3.91
4.03
3.99
3.81
379
3.69
3.68
3.68
3.70
3.75
3.62
3.75
3.57
3.62
3.49
3.46
3.53
3.47
3.56
3.54
3.35
3.80
3.59
3.70
3.18
3.18
3.20
3.36

3.84
3.70
3.49
n
3.65
3.93
3.66
3.66
3.62
3.57
3.60
3.57
n
3.23
21
3.57
3.66
3.41
3.46
34
3.56
3.33
3.58
3.7
3.18
3.27
2.92
2.98

3.84
3.91
3.89
3.55
3.79
3.57
3.6
3.67
3.47
3.68
3.54
3.53
3.51
3.63
3.82
3.45
3.35
3.48
3.42
3.54
3.48
3.37
3.19
3.16
3.34
3
3.32
307

3.66
3.42
3.65
3.78
3.62
3.70
3.75
3.63
3.78
3.52
3.76
3.62
3.43
3.47
34
3.53
3.52
3.62
3.45
3.32
3.50
3.34
3.39
3.37
3.42
3.20
3.04
2.96

CaLLour AMERICA®

Hot Scores

By Kevivy McCapt.
C ongratuiations to the RCA pro-

motion staft for pliacing two ti-
tes in Callout America’s top 10 this
weeh. Not surprisingly, “Mambo No
S 4A Liule Bit..)” by Lou Bega
mikes a strong debut at No. 3 with 4
3.77 wtal score and ranks No. 2
among teens (4.03). Mualtformat air-
play. along with a popular video clip
on MTV and VHI. helps drive the fa-
miliarity to over 64% in its debut
weekh, Meanwhile Christina Aguil-
era’s “Genie in a Bottle™ remain:
strong with a 3.7t overall score and
icreasing but relatively low burn
“Genie,” now in its 18th week on the
R&R CHR/Pop chart. holds at No
1 in Mediabase monitored airplay

TLC'S performance at last week's
1999 MTV Video Music Awards war
one of the hest of the night. and the
group thanked Tans lor their loyalty
through the decade CTLC first explod-
ed in 1992 with “Ain’t 2 Proud «
Beg™. This week the LaFace/Aris:
ta trio hits the top of Callont Amer:
ica with a 3.82 ~ore for “Unpretty.”

“(You Drive Mer Crazy ™ by Brit.
ney Spears (Jive) chimbs 3.48-3.62
in overall score and is a clear favor
ite among the teen cell (3831

Looking closely at the deme
seores, iUs interesting that the best
testing song among women 25-34 be-
longs 10 the Backstreet Boys.
Want It That Way™ tJive) ranks No
1 in the adult lemale demo with ¢
3.69 .. 18-244 rank “Where My Girl:
ALY by 702 (Motown) as their clea
favorite ... among teens it's a tie be:
tween Do (Cherish You)™ by 9¢
Degrees (Universab) and “Last Kiss'
by Peart Jam (Epic).

Detailed reports for songs appear-
ing in Callout Amenca are available
to R&R readers by request. Cal
(310)  TRB-1635  or  e-mai
anthony 1@ rronline.com.

Total sample size 1s 400 respondents with a +/-5 margin of error. Tofal average favorability esmates are based on a scale of 1-5 (1 = dishke very much. 5 = like very much). Tofal familiarity represents the percentage 0
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% famrianty before they appear in pnnt. Hit Potential represent:
songs that have yet to chart in the top 25 on R&A's CHR/Pop chart. Sample composition 1s based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the tollowing regions and markets
EAST Baltimore. Boston. Long Isfand. New York, Philadelphia. Pittsburgh. Providence. Washington. DC. SOUTH: Atlanta, Dallas. Houston. Miami. San Antomo. Tampa MI/DWEST: Cincinnati. Cleveland. Columbus. Detrott

Kansas City. Milwaukee. Minneapolis. St. Lows WEST: Los Angeles. Phoenix. Portland. Sacramento Salt Lake City. San Diego. San Francisco. Seattle. © 1999. R&R Inc.

KIIS Top 15
G105 #7 w/Core

KDWB #11 w/Core
Y100 #16 Overall

www americanradiohistory com

IXPENGEINONERHE
HIBTER “There She Goes®

It could GO....all.....the.....way!!!!!

Check out this amazing early CALLOUT:
KISS 108 4 W/Core KKRZ Top 5

SeSigl 2

AL Flalia fibeilnaimnid
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New & Active

ERIC CLAPTON Biue Eves Blue (Columbia‘Reprise)
Total Piays 605. Total Stations: 47. Adds: 1

POCKET SIZE Walking (Atiantic)
Total Plays: 339. Total Stations. 28 Adgs: 1

BLAQUE 808 (Track Masters/Columbia)

RENO | Think | Know (Curb,
Total Plays: 530. Total Stations: 12. Adds: 0 : B ledie (o)

Total Plays: 317 Total Stations: 41, Adds: 9

MEREDITH BROOKS Lay Down (Candles...) (Capitol)

NNl PEZ Waiting For Tonight (Work/Epi
Total Plays: 500, Total Stations: 38. Adds: 3 AENNIFER LOPEZ Waitng For Tonight (Work Epic)

Total Plays: 242, Total Stations: 21, Adds: 14

WHITNEY HOUSTON My Love Is Your Love (Ansia)
Total Plays: 455. Total Stations: 56. Adds: 13

BACHELOR GIRL Buses And Trains (Arsta)
Total Plays: 211 Total Stations: 22. Adds: 4

YOUNGSTOWN ['ll Be Your Everything (Hollywood)

tal gyt Tolal Seliomms 6,200, 0 PUFF DADOY F/R. KELLY Satisty You (Bad Boy/Ariste)

Total Plays: 49. Total Stations: 24. Adds: 23

ROBBIE WILLIAMS Angels (Capitol)
Total Plays: 413. Total Stations. 68. Adds: 24

JEREMY TOBACK You Make Me Feel (RCA)

SPLENDER Yeah. Whatever (C2/Columbia) Total Plays. 46. Total Stations: 18. Adds: 17

Total Plays: 399. Total Stations: 43. Adds: 7

[ LIL' TROY wanna Be.. (Short Stop/Republic/Universal) MYTOWN Body Bumpin' (Cherry/Universal)
Total Plays: 352, Total Stations: 12. Adds: 1 Total Plays: 2. Total Stations: 14. Adds: 14

Songs ranked by total plays

{ A DAY IN THE WEST_
Pausin’ for the cause of west coast hip-hop, Da Entity artist Lord G (of Militia) (1) and his
producer Chris “The Glove” Taylor (r) hang with KKPW/Fresno PD Greg Mack (c) at “A Day
In The West,” a photography event held in Los Angeles to celebrate hip-hop history 1980-
1999.

CHILLIN' WITH THE TONYS

Doing the hang at the Palm in Los Angeles, the boys snapped this shot. Pictured (l-r) are
Island Def Jam Music Group VP/Field Operations Tony Smith, R&R CHR Editor Tony Novia,
R&R Charts & Music Manager Anthony Acampora and WPRO-FM/Providence PD Tony Bristol.

- P-DITTY FOREVER |

Bad Boy/Arista multiplatinum artist/CEO/producer Puff Daddy is back and doing his thing
with his new album, forever’ Hangin’ in the bay at the release party are (l-r) R&R Editorial
Assistant Mike Davis, Puffy and BMG San Francisco Merchandiser Brad Cody.

HOW FORTUNATE

Columbia heartthrob Maxwell recently made a visit to B-96/Chicago to celebrate his No. 1
single, “Fortunate.” Showing the love are (l-r) MD Erik Bradley, Maxwell, PD Todd Cavanah
and Columbia Midwest Regional Promotion Manager Mike Shied.

" 277_RRIFIC |
22Z-RRIFIC
Qwest/Warner Bros. artist Michael Fredo stops by Z-100/New York while promoting his
current single, “This Time Around.” After the recent visit MD Cubby Bryant (1) and AMD

Axel Nemetz (r) showed Fredo around the Big Apple.

wwWw americanradiohistorv com
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Most Played Recurrents

TLC No Scrubs (LaFace/Arista)

SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)
GO0 GOO DOLLS Slide (Warner Bros.)
EVERLAST What It's Like (Tommy Boy)

LENNY KRAVITZ Fly Away (Virgin)
SUGAR RAY Every Morning (Lava/Atlantic)

88 KKXX/Bakerstield
mm Tuesday, September 7
10am

MONICA Street Symphony

LIT My Own Worst Enemy

‘N SYNC w/GLORIA ESTEFAN The Music Of
MADONNA Beautiful Stianger

K-Cl1 & JOJO Teli Me it's Real

! ) } SUGAR RAY Someday
RICKY MARTIN Livin’ La Vida Loca (C2/Columbia) BRIAN MCKNIGHT Anytime
BLESSID UNION OF SOULS Hey. . (She...)
BRITNEY SPEARS ...Baby One More Time (Jive) PEARL JAM Last Kiss

RICKY MARTIN She's All | Ever Had
CHRISTINA AGUILERA Genie in A Bottle
BRITNEY SPEARS (You Drive Me) Crazy
GINUWINE What's So Different

EAGLE-EYE CHERRY Save Tonight (Work/Epic)
CHER Believe (Warner Bros.)

TYRESE S Lad)
SHANIA TWAIN That Don't impress Me Much (Mercury/IDJMG) i BABRSTREEY BOTS | Wantih That ey
WILL SMITH Miami (Columbia) Jpm
PEARL JAM Last Kiss

SHAGGY F/JANET Luv Me, Luv Me (Flyte Tyme/MCA)
NEXT Too Close (Arista)
NATALIE IMBRUGLIA Torn (RCA)
THIRD EYE BLIND Jumper (Elektra/EEG)

MATCHBOX 20 Back 2 Good (Lava/Atlantic)

EVE 6 Inside Out (RCA)
GOO GOO DOLLS Iris (Warner Sunset/Reprise)
98 DEGREES The Hardest Thing (Universal)

JENNIFER LOPEZ If You Had My Love

MARC ANTHONY | Need To Know

BRITNEY SPEARS Sometimes

702 Where My Girls At?

BACKSTREET BOYS | Want It That Way

USHER My Way

MAOONNA Beautitul Stranger

K-Cl1 & JOJO Tell Me It's Real

SMASH MOUTH All Star

MARIAH CAREY Heartbreaker

LIT My Own Worst Enemy

DRU HILL Last Kiss

SAVAGE GAROEN Truly Madly Deeply

CHRISTINA AGUILERA Genie In A Bottle
8pm

BRITNEY SPEARS (You Drive Me) Crazy

LOU BEGA Mambo #5

JORDAN KNIGHT | Couid Never Take

LFO Summer Girls

BRIAN MCKNIGHT Back At One

MARIAH CAREY Heartbreaker

BACKSTREET BOYS | Want It That Way

2 PAC/DR. DRE California Love

TLC No Scubs

SANTANA {/ROB THOMAS Smooth

98 DEGREES | Do (Cherish You)

B*WITCHEO C'est La Vie

JENNIFER LOPEZ If You Had My Love

R Wt T

oing For Adds 9/21/99

GERI HALLIWELL Mi Chico Latino (Capitol

JAY-Z Girls’ Best Friend (Epic)

JUMP, LITTLE CHILDREN Cathedrals (Breaking/Atlantic)
OLD 97'S Nineteen (Elektra/EEG)

BELLE PEREZ Hello World (Priority)

SAVAGE GARDEN | Knew | Loved You (Columbia}

-GUNED 'I&R/MEDIABASE 287

WKZL/Greensboro
Tuesday. September 7

L 7 oA

9am

SUGAR RAY Someday

SAVAGE GARDEN | Want You
EAGLE-EYE CHERRY Save Tonight
TLC No Scrubs

SHERYL CROW My Favorite Mistake
CHER Belewe

PEARL JAM Last Kiss

‘N SYNC Tearin' Up My Heart

OES 'REE You Gotta Be

SMASH MOUTH All Star

JENNIFER LOPEZ Waiting For Tomght
SIXPENCE NONE THE RICHER There She Goes

4pm

CITIZEN KING Better Days (And The Bottom...)
TLC No Scrubs

EVE 6 Inside Out

GREEN DAY Time Of Your Lite (Good...)
CHER Believe

BACKSTREET BOYS | Want it That Way
MATCHBOX 20 3am

SNAP Rhythm Is A Dancer

SMASH MOUTH All Star

BRITNEY SPEARS Sometimes

LENNY KRAVITZ Fly Away

RICKY MARTIN Livin' La Vida Loca

NO DOUBT Don't Speak

5pm

TAL BACHMAN She's So High

SHANIA TWAIN That Don't Impress Me Much
LA BOUCHE Be My Lover

SUGAR RAY Every Morning

JENNIFER LOPEZ If You Had My Love
MATCHBOX 20 Real Worid

CHRISTINA AGUILERA Genie In A Bottle
SPIN DOCTORS Two Princes

LEN Steal My Sunshine

EVERLAST What It's Like

LOU BEGA Mambo No. 5 (A Little Bit 01

2 UNLIMITED Get Ready For This

JOEY MCINTYRE | Love You Came Too Late

STROKES Little Black Backpack (Cherry/Universal)

Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks
; % ¥ Tuned-In is based on sample hours taken from Tuesday 9/7. © 1999, R&R Inc.
LI’ TROY Wanna Be A Baller (Short Stop/Universal) Y P Y

R&R’s Year-End Chart Pack.....
NOW AVAILABLE!

Includes year-end charts for all R&R formats
from 1974 through 1998!
Call (310) 788-1675, or

email “moreinfo@rronline.com”

Years
In Review

WWW americanradiohistorn —ecorm— ———
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CHR/Pop Reporter sl T AT
Stations and their adds listed alphabetically by market
| ’ T ' ‘ T . . =
WFLY/Albany, NY * WXKS/Boston. MA * KDUWEugene. OR WKSSHarthord, CT * KDARALittle Rock, AR * WWXMMyrtle Beach, SC WERZ/Portsmouth, NH * l KSLY/San Luis Obispo, CA KHYT/Tuisa, OK *
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o B Wt PD: Bobby lrwin APD/MD: Brandon ('Brien VELSSAETHINOG A e 3 |0 AN A
o e S APD: Valorie Hart putt OB VAL ANES St APD: Craig Russeil ' WWHT/Syracuse NY prg gl
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+ BAOSTRETROYS Vg’ v CAREY Yot PO/MD: Jeft Andrews APD/MO: Brad Jefiries OM/PO: Chets Taylor KJYO/ktahoma City, 0K * o w;:w PD: Tony Banks
WY MODRE oy APD: Eric 0'Brian 9 BAOSTREETBOYS Lager APOMO: Robin Cole PD: Mike McCoy W BAOGTREHTB0YS 1 APDMO: Jerry Padden
; ENATY KA e | NS £SUCASMPSON Wara MO Jimmy Barreda | R e WMGLTefre Haute. IN i L
WXYV/Baltimore, MD * R0 Thes - J_—y e PD: Rich 0'Brien
VP/Prog.: il Pasha WNC/Columbus. O * F Al MO: Steve Smth
OM: Kristi Mcintyre OM: Todd Shannon WIOUGreen Bay. W1 NSMB/Latayette, LA ! . N DESTHYSORD e
APD: MO Throbd POMO: Neal Sharpe PD: Dan Stone PO: Bobby Novosad WHY|Miami, FL XDND/Sacramento, CA * FLEEN O o0 I WSTWMWilmington, OE *
T CAREY Tt L SSAETHERIOGE ‘Aot MD: David Bums MO: Oerrick Hayes PO: Rob Roberts KOKQ/Omaha, NE * Station Mgr.: Steve Weed e PD: John Wilson
L0G000N1S Sk 480 W1/ Aerean TP S APD: Catfish Kelley MD: Diedre Poyner PD: Wayne Co M. Chrsiopher K othivesy APDMD Mike Rosst
A R EN RGP o] HANA WA 5 AMNLE B NoAde APﬁ/MD'JJ o A ) QA Y
e IRCiviat T A o mwmmm S s ot |
Y GRAT] Aot ACHEE LS g s hoo oot i .
KHKS Dallzs. TX* s o WHSSMivaukee, W1 e dao WAV toe o i
. OM: John Cook RO PO: Brian Kelly EREMY 10BACH fef U ADOY 9 1LY Sy TV | XFFM/Yakima, WA
LSS Baton Rouge, LA PO €8 Lambert APE: Jodo Martinez e PD: ik Mikels
POMD. Flash Phillips APO/MD; Dave Morales WKZLGreensboro, NC * . 2 PR DAY LY Sy MO: Joel Baker
oy BT BV Lagey PO: Jett McHugh :IDLMWPR RO Weary | WXXL/Orlanda, L * WIOG/Saginaw. MI * | APD: Kramer
. APD/MD: Doug Mcknight /MD: Vince D'Ambrosio YDRO0K Tower | OM: Adam Cook PD: Mark Anderson WPST/Trenton, NJ * { £0GO0D0LS Raboon
QRIS AGLALERA Tt APD: Dave Skinner RDYS Nwte | APO/MD: Peto DeGratl MD. Bren! Carey renton, | g
KQXY/Beaumont, TX 1 BOSIRETINS Yarr Noor, . M PD: Dave McKay ! 4T YA Lo
POMO: Brandin Shaw WGTZ/Dayton, OH * B ENNHIORS Y ‘ ‘m:w:m ‘:’ APDMO. Chrs Puorro
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i | Rk | o e o | I et
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WUNF/Biloxi, MS DS Pt L o GUNEYSAARS Tan SN HOUSTON Low WIOOPhiladelphia. PA FRARnS i PO: Davy Crockett |
GM/PD: Bill Brock P — I SSACROD e ASSCASMPSIN War OM: Glenn Kalina | MD. Sally V.
MD Scott Smith WDRQ/Detroit, M1 * § WERCANTHONY Woow’ O e PO: Brian Briggman P A Ao
e s PO: Alex Tear L o MD. ManariNews e NSLZ/SL Louls. MO * KROQ/Tucson, AZ *
h‘:“.":” - APD: Jay Towers (R WLKT A exington, KY * WABB/Mobile, AL * 3 . PD: Jett Kapugi OM/PD: Tim Richards
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SOV ASTBLon ion phafstiils T SN e Bt 118, N MD: Randy -R Dub!” Willams | WHOT/Youngstown. OH
e e WRHT/Greemvilte, NC * Agb' 2;""'; Sol'l'm! WO By o PD: Tom Pappas
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50 ® R&R September 17, 1999

WHTZNew York
AMFM

212 239 2300
Poleman Bryant

12+ Cume 2.553.100
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TTHIREGAMamEaN s ¢

0 Wheve Wb s ALY
(HRISTINA AGLI ERA Titwe 104 Buttie
SMASHMOUTH AR St
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RICKY MART IR She s A Evee 1an
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MAHC ANDONY ot o ki
WHITNE Y RS TOR T Pt Repit
GONEAX) DN S Hack Haoon

FNNY KHA AT/ Ameran woman

HA WSTREET BOY o 0 Want It fhat W,
HNNIERLOPE? 1 ¥ou g M, ove
BHINEY SPEARS Y ou e M) i 1
LERSIeal A, S e

SAHAHMLAL HLAN Tl Hentwettes You
YA AM Lt ke

REDMOTLHIN S brsur
SHPENGE Thete She e,

S0 AR Y Hoom Hoom Hoom

1AL RALIAN Shes S Hagh
DESTINYSCHI D Hae, Pl B
HHITNEY SPEARS Sonwtimen,
ANEL R a1 122 10
MAHIAH LAREY ettt
GONGONDOLS s

BIANDY Artorst Doen st
SIXCENGL Kess M

HUINK 182 What 4, Age Agam 7
THIRD £ ¥1 BLING s

KNG WG ST EAN Musar 18 My Heart
SHANIA TWAIN Mant' | Feel t de
HAZOR A GUIDND Do 1t Agan

VP Sammes Gat,
SANTANA L TROR 11 IMAS Sionth
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KiS/Los Angeles

CHR/Pop Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

Clear Channel
Kieley Steele
12 Cume 1.763.700 102.7
PLars
W Tw  ARATISTTITLE G 1090)
22 04 LOUBLAMmbo N 5 58968
ot 81 TLCUnpretty 56862
79 01 (HRISTINA AGUILE AN Genw In A Roffie 56862
7818 ENFIGUE IGLESIAS Batamos, 5415
18 77 RICKY MAHTIN She s AR 1 Ever Ha 054
72 40 RACKSERLETAOYS 1 Wad N That Way 78080
14 37 WIHTNEY 1OUS LK It s Not Regat 25974
U537k UIA KAKE T M it Hedd 25974
33T REDMOTONIL S lssue 25974
© 36 MHINGALESI Do (Lhermsh You) 75252
1436 SANTANAF ROB THOMAS Smooth 237
19035 LEN Sl My Sommtene 24510
W38 70 Wheee Wy s A 23868
S 33 SUGARHAY Sameda, 26
1333 NOYMOWT ESTHANMuK INM beart 2016
33 HOBHI WILLIAME, Angri 73160
3730 MADUNNABeath Stranger 21060
29 ANNIFERLOPE 1 You Had Wy Low 0358
VI 28 LENNY KRAVILS Amencan Worman 969
421 NIXKPENGE There She ooy 18954
2T 28 RORY MARNNA ran 12 Vi | 0ca 18252
75 26 SMASHMOUTH AB Star 18257
C AU U RTAee 16844
24 RISV RN Here We Lo 16848
T23 LARHNG Speod 16146
7123 BUINK 182 What s My Age Agam™? 16140
2422 UK HOWAN LOX Nobody s Suppossd 15444
15 20 WMANIIY MOORE Candy 14040
8 20 SHAGHY1wge 14040
§ 19 BRITNEY SPEARS Sometmes 13338
19 MR DITHBROOKSA 2y Down 11138
15 18 DESTINYS CHil VM Bl B 12636
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297 RICKY MARTINY 3 CopaDe 12 Vit 11934
18 17 LINNY KRAVII/ $1y Away 11934
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1415 PN KasMe 10530
T 14 ROUKELLn A Dream W78
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KZQZ/San Francisco
Bonnevilie

1415) 9570957
Adams. Scolt
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W Tw  ARTISTTITLE
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' 47 TA BACMAN/She S SoHigh 9964
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W31 MARDY MODHE Lang, 652
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21 IS 16/5M0mp To My Beat 4457
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2318 ENRIUE IGL | SIAS Badamos, 4028
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16 IREESTYIERSDont Stop 13X

WiDQ/Philadeiphis
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610) 667-8100

Budgman Newsome
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72 Whete My Gats AP

SMASH MOUTIE AS Star
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ENRIUE 1t ESIAS Bakarner,
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MONIFAH Touch 1t
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NEXT Too Close
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LN Stea My Sunshane
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12 Anyatese

SOPENCE  There She Goes
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USHE R You Makr Me Wanta

SUGAR HAY 1 very Mormng

WILL SMITHM@m

NATAL I IMBRIGLIA Torm

WORQ/Detrod

ABC

(248} 354-9300
Teat/Towers

12+ Cume 466,700
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A KHLYE X MURRAY Hume Alone
TLNo Sorun
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