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Schuon Segues To
KROQ PD Position

Following a two-month
search, Infinity’s KROQ/Los
Angeles has named KAZY/
Denver programmer Andy
Schuon PD. He replaces Van
Johnson, who stepped down to
become Production Director.
Schuon is rejoining KROQ GM
Trip Reeb, whom he replaced
as PD of KAZY in 1987.

“I know Andy and the kind of
job he can do,” said Reeb. “It’ll
be a tough job, but there’s no
one I'd rather have doing it than
him. Programming in the
crowded Denver AOR market

Azoff Resigns MCA Post;
Teller Takes Over

‘First Major Indie Of ’90s’ Azoff’s New Project

Irving Azoff has announced
his resignation as Chairman of
MCA Music Entertainment
Group and as a VP of parent
company MCA Inc. Al Teller,
already an MCA Inc. VP, has
been promoted from MCA Rec-
ords President/COO to Azoff’s
former position. Teller told
R&R he had no plans to appoint
a new MCA Records chief.

Azoff, subject of extensive in-
dustrywide speculation in re-
cent months, told R&R, “I in-
tend to be the first [heavily
funded] major independent of
the '90s.” He added that no spe-
cific announcement as to his
plans and future partners will
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Irving Azoff

be forthcoming shortly: “I've
got to come up with the niche
and define a place in the mar-
ketplace, and determine who
can share the vision.”

Barbis, Cohen Earn
WB VP Stripes

[
LS
Stu Cohen

Warner Bros. has officially
conferred VP/Promotion titles
upon Dino Barbis and Stu
Cohen, both longstanding Na-
tional Promotion Directors ‘at
the label. Barbis will continue to
concentrate in the AC area, and
Cohen will handle the CHR
field.

WB Sr. VP/Marketing & Pro-
motion Russ Thyret remarked,
“Dino is one of the most experi-
enced, energetic, and consist-
ently enthusiastic individuals I
have ever had the pleasure of
working with. He’s brought

NAB ‘89 Preview Issue

Dino Barbis
these qualities to every project
he’s undertaken, and our recent
track record on WB and
Reprise releases at the AC level
is testimony to his acumen.”

Discussing Cohen, Thyret ad-
ded, “It can undoubtedly be
said that Stu has long been a
pillar of Warner Bros. promo-
tion. His wide-ranging experi-
ence in CHR promotion, coupl-
ed with his enthusiasm for the
music and insight into the radio
industry, makes him a natural
for this post.”

WB/See Page 43
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Al Teller

Azoff’s official statement
mentions ‘“‘possible business
ventures with MCA,” and when
asked about partners in his new
venture, he told R&R, “MCA is
the first possibility.” He also in-
dicated a desire to staff his new
operation with people not cur-
rently in the record business,
and promised ‘‘something dif-
ferent” in the offing.

MCA/See Page 48

e e
R e R R R

Hansen
Programs
WNUA

O’Connor Rejoins KIFM

Following much speculation
about his future, WNUA/Chica-
go PD Bob O’Connor has decid-
ed to return to NAC KIFM/San
Diego as VP/Programming.
Replacing him in the program-
mer’s chair at Pyramid’s Win-
dy City NAC is SMN Wave Net-
work PD Lee Roy Hansen, who
begins his new duties Septem-
ber 18.

Regarding his selection of
Hansen, WNUA VP/GM John
Gehron told R&R, ‘“We wanted
someone with expertise in this
format, and that’s a pretty
small universe. I was sorry to
see Bob go, but it’s hard to
argue with someone going to
San Diego as a VP/Programm-
ing. It reduces your bargaining
power. HANSEN/See Page 46

ndy Schuon
has sharpened his competitive
edge to the point that he’ll be
capable of dealing with the sit-
uation here. We look at it as an
enormous challenge for both of
us.)’

Regarding Schuon’s lack of
experience at a New Rock sta-
tion, Reeb replied, ‘“That’s what
everybody said when I moved
to San Diego (to Nobie’s New
Rock XETRA-FM). I'd rather
have to worry about someone
learning the music than learn-
SCHUON/See Page 48

WFBQ Jock Chutes
For Ratings

WFBW indianapolis, in the pub-
lic eye for morning show eontro-
versy of late, worked on a
higher plane last week waen af-
ternoon personality Jimmy
“Mad Dog" Matis broadcast live
while skydiving from 12,000
feet. Matis, shown dangling in
the grip of professional chutist
Mark Schiatter, sailed through
the jump without a snag.
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‘““We’ve had a long association with The Research
Group. For more than ten years now, they have been
Their perceptual studies have accurately tracked the
changing attitudes and
needs of WEZN’s beauti- [ 71 From a 9 5
over time, demonstrated *
the irreversible aging of t 18 5
this instrumentally-based O an .
we changed from WEZN
to EZ100FM - a soft
adult contemporary format. The Research Group col-
suited to our target demographics of adults 25 to 54
-and they helped us introduce it as a natural evolution
of our beautiful music format. The results have been
adults 25 to 54, in only two books. . .up from 9.5 to
15.2 to 18.5!*
The Research Group provides us with leading
as at all our NewCity stations. And their Music Mix
Essence Test has been extremely valuable.
We view The Research Group as our partner.

helping us position WEZN to achieve high ratings.

ful music target, and,

format. In June of 1988

laborated with us in the design of a specialized format
astounding. We’re by far the dominant #1 station with
edge research that has helped us in Bridgeport, as well
There’s no other company we’ve used that has done

more to shape the strategic thinking of NewCity and Jim Morley
contribute to our marketing success than The General Manager
Research Group.” WEZN-FM, Bridgeport

*Spring 1988 to Spring 1989 Arbitron. AQH share. Adults 25-54,
M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888
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Fox Upped To KABC
Operations Director

Talk-formatted KABC/Los An-
geles has promoted veteran staffer
Michael Fox to Operations Direc-
tor. Fox, who becomes KABC’s
fourth programmer in the last 18
months, replaces PD John Rook,
who left last month in a dispute
with KABC VP/GM George Green.

KABC spokesman Lew Schatzer
said the station is continuing its

SR o R S

search for a PD, but emphasized
that Fox will be running the pro-
gramming department.

The Cap Cities/ABC outlet is an
ABC-Information affiliate and also
broadcasts the Los Angeles
Dodgers.

In the spring ratings KABC earn-
ed a 5.2 (12+) in Arbitron, putting
it in third place. In Birch the sta-
tion had a 4.6, good for fifth place.

REUNITES WITH RICH

Sisco Set To Program
KIXI & KMG

Rob Sisco, VP/GM of syndica-
tion/production firm IS, INC., has
been named Program & Opera-
tions Director at KIXI & KMGI/Se-
attle effective September 11. He
succeeds Steve Weed, who exited
the stations earlier this summer.

KIXI & KMGI VP/GM Bobby
Rich commented, “I had to have
someone I could trust. I also need-
ed someone who appreciates my
philosophy but could bring new
ideas. In the 14 years I've known
Rob, I've watched him develop into
a top-notch broadcaster. He’s cre-
ative, organized, fun, and easy to
work with. Most of all, he loves
radio. KMGI, now called 1-107.7, is
significantly different from what it

YounQ NeW
PD At KISW

Steve Young

Joint Communications Sr. Pro-
gramming Strategist Steve Young
has accepted the PD job at Joint
client KISW/Seattle, effective Sep-
tember 25. He succeeds Sky Dan-
iels, who left the Nationwide AOR
last month to become Epic Sr.
Director/Album Promotion.

KISW GM Beau Phillips told
R&R, ‘Our business has become so
sophisticated that it really takes
somebody with extraordinary tal-
ent to become a programmer.
Steve’s a guy who’s been program-
mer of the year in Canada and has
had three years under the tutelage
of (Joint CEO) John Parikhal, one
of the foremost minds in the busi-
ness. Steve has great instincts as
well as a good strategic mind, and
that’s what KISW needs.”

Young was on the road and una-
vailable for comment. Joint CEO
John Parikhal remarked, ‘“During
his two years with us Steve was in-
strumental in many AOR suc-
cesses, including the rebound of
KISW. We'll all miss him, but we
understand his desire to cut down
on travel and put down roots.”

Young's 17 years in broadcasting
include PD stints at CITI/Winnipeg
and CJAY/Calgary.

Rob Sisco
was two weeks ago, and Rob
helped me with the changes. It’s
not unlike what I did at B100
(KFMB-FM/San Diego).”

“I've always stayed involved
with radio,” Sisco told R&R. “In
fact, programming is my passion.
That, coupled with Bobby being
GM, made this an easy decision.”
SISCO/See Page 46

Bill Cahill

Cahill PD
At WQXI

After a year with EZ Communi-
cations’ WBZZ (B94)/Pittsburgh,
PD Bill Cahill has resigned to
become PD at Jefferson-Pilot’s
WQXI-AM & FM/Atlanta, effective
October 1. He replaces Craig Ash-
wood, who is still with the combo.

Jefferson-Pilot Sr. VP/Radio and
WQXI-AM & FM/Atlanta GM
Clarke Brown told R&R, “Bill has
done an outstanding job wherever
he’s been. While we don’t have a
definitive target in mind yet, he
seems able to interpret research
and will be able to head the stations
in the best direction rather than a
preconceived one. In the meantime
we’ll stay with our AC/CHR/AOR
hybrid format.”

Discussing Ashwood, Brown
said, “Craig has been offered the
post of Director/Marketing & Pro-
motion. He's been an invaluable
asset to the station during his seven
years with us, and I think this will
be a great position for him to con-
tinue his growth. I hope he accepts
it, because he’s done a great job of
putting the wheels back on %4Q.”

Cahill told R&R, “Every time I
hear the Rolling Stones’ ‘Mixed

CAHILL/See Page 48

Susquehanna Promotes

Kennedy To Sr. VP

Vaeth KKZR & KRBE VP/GM; Maupin WFMS GM

Susquehanna Radio Corp. has
promoted VP/Research & Plan-
ning Dave Kennedy to Sr. VP;
transferred WFMS/Indianapolis
VP/GM Nancy Vaeth to the same
position at the company’s KKZR &
KRBE/Houston; and elevated
WAPW/Atlanta GSM Monte Mau-
pin to WFMS GM.

Valeri To
OM As WAAF
Goes Rock 40

Zapis Communications has com-
pleted a major restructuring of the
management team at WFTQ &
WAAF/Worcester-Boston. GM
John Sutherland, who took over
last June when Zapis assumed con-
trol of the AC/AOR combo from
NewCity Communications, has up-
ped Promotion Director Ron Valeri
to WAAF OM and hired former
WPRO/Providence personality
Nance Grimes as WAAF acting
PD. Harve Alan recently exited the
WAAF PD job after 18 months.

In addition, WAAF LSM Chris
Paquin has been promoted to GSM,
with Sr. Account Manager Roy
Rosenberg succeeding Paquin. At

VALERI/See Page 48

Commenting on the respective
moves, Susquehanna President Art
Carlson said, “Dave has done a
tremendous job in the several
years he’s been a VP on the cor-
porate level. He’s not dropping any
of his current responsibilities,
which include dealing with all of
our stations. He is taking on the ad-
ditional duties of having two sta-
tions (WFMS and WRRM/Cincin-
nati) report directly to him,

“Nancy'’s a highly effective man-
ager who has done an exceptional
job for us both in Dallas and Indi-
anapolis. She’s returning to a mar-
ket where she was once in sales, so
we're confident the future is bright.

SUSQUEHANNA/See Page 46
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AT WNJR

George Hart has segued from
OM duties at AC KQZY/Dallas to
the Station Manager slot at CHR
WNRJ (Energy 105)/Pittsburgh.
He previously spent 14 of his 18
years in radio in Pittsburgh, most
recently as OM at WLTJ from
1984-88.

Hart and WNRJ officials were
unavailable for comment at press-
time.
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NATIONAL RADIO ON THE SPOT
The National Spot Radio Scoreboard tells you
at a glance how each month in '89 so far has
compared with its 1988 equivalent in total
national spot expenditures, as well as
1988-89 comparisons in specific market
sizes. See Management Overview.
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NEWS

WEA’s Meeting Of The Minds

It was label mania in Hollywood (FL, that is) when all of WEA's labels got together
for an intimate sales meeting. Many stars emerged at the six-day gala, including
Island’s Melissa Etheridge and Sire’s K.D. Lang. Top, Etheridge and Island
Records President Lou Maglia (c) present WEA Corp. President Henry Droz with a
platinum plaque honoring WEA's contributions to marketing Etheridge’s debut
album; bottom, Lang is surrounded by (I-r) Droz, WB Sr. VP Vic Faraci, and WB
President Lenny Waronker.

Matney Tapped CHUM Converts To All-Oldies

As WKSI GM

Roger Matney has been named
GM at Bahakel Communications’
WKSI/Greensboro. He replaces
Sanders Hickey, who joined Ar-
bitron in Atlanta as an AE. Mat-
ney, who left radio for a short
period to form his own corporation,
was most recently GSM at WSOC-
AM & FM/Charlotte, where he
spent ten years.

Bahakel VP/Radio Beverly Pos-
ton told R&R, “Roger had a great
record of success at WSOC. With
his level of maturity and experi-
ence in the business world, both in
and out of broadcasting, he was
what we need to continue the pro-
gress that Sanders had already
begun.”

Matney, who served as Sales
Manager at WLEE/Richmond
when it was owned by Nationwide,
remarked, “This has been one fast-
moving change for me. I tried
something out of the business for a
while but my heart is still in radio.
Bahakel is a great company. With
our team in place and our plans on
the drawing board, we look for this
station to really get competitive
again.”

-~ /’FN‘

Last Friday (9/1), Soft Rock
CHUM (AM)/Toronto segued to a
Gold format.

PD Ross Davies told R&R the
switch was made because of de-
clining ratings. ‘“We were being
beaten to death by the FMs, in-
cluding CHUM-FM. We were head-
ed in the wrong direction, and the
simple reality was that we needed
to make some changes. We weren’t
properly focused. The response has
been rather sensational. Phones
have been ringing off the hook.

“In the '70s, CHUM was one of
the heritage rockers in North
America,” he added. “It was a
shame to see this once-great giant
stumble. We’ve brought it back
with a Top 40 execution. This is a

1990s station that happens to play
music from the ’'60s. It’s what
made CHUM famous. We’'re ‘1050
CHUM, All Oldies, All The Time.””

Regarding staff changes, Davies
told R&R, “We moved afternoon
announcer Bob Magee to mornings
(‘Magee In The Morning’). We fill-
ed his afternoon position with Dan
Michaels, who joins from our Win-
nepeg station. John Rode (from
CHUM'’s heyday) will work week-
ends.”

Davies continued, “AM stations
are a rare breed, and it’s tough to
make them go. We're trying to
keep AM radio as a viable medium
in this country. We have a chance
because FMs can’t do this format
— they can’t take it away from
us.”

Hobbs Adds WFLA OM Duties

Gabe Hobbs, OM at Gold-format-
ted WFLZ/Tampa, has taken on
OM duties at Jacor’s co-owned
News/Talk WFLA/Tampa. He re-
places Bob Schuman, who will re-
main PD/talk host at the station,

“I feel Gabe’s appointment is im-
perative to the success of WFLA
and WFLZ, as well as to my golf
game,” remarked WFLA & WFLZ
VP/GM David Macejko. “I've
managed the most successful of
the Jacor stations and failed to get
my handicap below a 20. I feel with
Mr. Hobbs’s ability and the 12
months of sunshine available here I
should be pushing to a nine handi-
cap within a very short period of
time.”

Hobbs joined the combo earlier
this year from WMYU (U102)/
Knoxville.

Gabe Hobbs

In the spring ratings, WFLA
earned a 4.2 (12+) in Arbitron,
good for seventh place. In Birch the
station landed in sixth place with a
5.4 share.
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Fast Hooks.
NoSnags.

Introducing radio’s first 72-hour auditorium test hook service.
Our perfectly identical, quality hooks insure consistency of results
test after test. Orders faxed to us by 9 a.m. are Fed-Ex'd to you
three days later. If you aren't totally satisfied, we'll send your refund

even faster.
Call 1-214-350-7249 and

ask for our introductory price of KS

because hooks should test your

music, not your patience. NLIMITED

i

905~
Cleveland Public

Radio :
. $.90 per hook on a $400 min-

imum order. Hooks Unlimited—

e A

We specialize in lending to radio broadcasters. just ask our customers.

If you'd like our assistance too, why not tune us in?
Ameritrust.

Call any of these Ameritrust broadcast loan specialists.
Susan W. Duitch  Ricardo Serrano

216/737-4111 216/737-5817
#:

See us at the Radioware Booth #333.

3701 W. NW Hwy. Ste. 169B, Dallas. TX 75220. Fax (214) 350-7253

i centun2] Provides Hit Discs To Hooks Unlimited.

Daniel L. Lueken  John M. Gilreath
216/737-5679

216/737-8430 216/737-5114
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““We’ve had dramatic results working with The
Research Group at ‘Hot 105’ in Miami. They’ve
helped us go from a 2.8 share, 12 +, last summer, to
#1 in the Winter book, with an 8.3, and now this
Spring, up to a 9.0, still
#1, 12+ .* Plus, we’re

number one in all the key w Miami: From
#l6to#1 12+
these results by giving us a in ten months.ﬂ

demos, 18-34, 18-49, and
even 25-54.*

The Research Group
has helped us achieve

very clearly focused and
and defined plan, based on their research, and
knowledge of advanced warfare strategy. Today you
can’t win in radio without these things.

What we appreciate most is that The Research
Group is innovative in research, and they have a
remarkable ability to narrow the data down to very
understandable terms.

To win in this competitive environment, you need
a well laid-out plan, and well-tested music. And, as the
results show, that’s exactly what we get with The
Research Group.”

Chuck Goldmark
Vice President /General Manager
WHQT-FM, ‘Hot 105-FM’, Miami

*Summer 1988 to Winter 1989, to Spring 1989 Arbitron.
AQH Share, M-S, 6A-12M. MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there i$ a company that has earned a reputation as the leader.
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The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888
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Minority Ownership Hearing
To Highlight NABOB Meeting

While much of the radio industry schmoozes, cruises,
and does a bit of business in New Orleans at NAB’s Radio
’89 convention, the nation’s black broadcasters will be
meeting in Washington at the National Association of
Black Owned Broadcasters’ fall conference. Among the is-
sues topping NABOB'’s agenda: protecting the FCC’s mi-

nority ownership programs.

This 13th edition of NABOB’s an-
nual Fall Broadcast Management
Conference, which is set for Sep-
tember 12-15, will be highlighted by
a 9/15 Senate Communications
Subcommittee hearing on the stat-
us and future of the FCC’s minority
ownership policies.

Earlier this year a federal ap-
peals court, ruling in the case of
Shurberg Broadcasting v. FCC,
found the Commission’s minority
distress sale policy to be unconsti-
tutional. Under that policy, a
broadcaster facing possible loss of
his license is permitted to sell his
station to a minority-controlled
buyer at a below-market price. The
same court recently found constitu-
tional the Commission’s practice of
granting minority groups prefer-
ence in the comparative hearing
process.

Distress Sale
Policy Distress

“We are contemplating the pos-
sibility of legislative action to rein-
state the distress sale policy as
part of the Communications Act,”
said NABOB Exec. Director
James Winston. “And while the

T e e e e T

NTIA Frequency
Study Planned

The National Telecommunica-
tions & Information Administra-
tion (NTIA) says it’s planning a
study of the use and management
of radio frequencies in the US — in-
cluding the AM and FM bands — in
an attempt to encourage ‘‘the most
effective and fair use of the radio
spectrum.”

Asst. Secretary of Commerce
Janice Obuchowski said the agen-
cy’s policy review was prompted
by sweeping changes in spectrum-
related technology.

““This is a broad-reaching study
that will look at the use and man-
agement policies, the practices,
and the paperwork involved,” said
Obuchowski aide Bill Booher. “As
the study develops and we get in-
put, it may take the study itself
down a variety of tracks. If we
tried to determine the outcome
now, we would be sorely limiting
ourselves in terms of the final
results, useful information, and
how to get along with our spectrum
neighbors domestically and inter-
nationally as the world shrinks
closer together, thanks to telecom-
munications.”

Booher said the last such study
was done during the Johnson ad-
ministration. The project will begin
within 45 days and will be con-
ducted over the next 12 to 18
months.

‘“‘We are contemplating
the possibility of
legislative action to
reinstate the distress
sale policy as part of
the Communications
Act.”’

—James Winston

preference was affirmed, we need
to be prepared for future attacks on
these policies.”

Winston and Inner City Broad-
casting Corp. VP/General Counsel
Lois Wright are scheduled to
testify at the hearing, which the
subcommittee intentionally sched-
uled to coincide with the NABOB

gathering. The rest of the witness
list had not been finalized at press-
time.

Among the guest speakers slated
to appear at the NABOB confer-
ence are new FCC Commissioner
Andrew Barrett, Rep. William
Gray (D-PA), and Albimar Com-
munications Chairman and new
Denver Nuggets owner Bertram
Lee.

The workshops agenda includes
sessions on national marketing to
blacks in the ‘90s, working with
consultants, management of Black
and Urban stations, local retail
sales, and research.

Despite the conference’s direct
conflict with Radio ’89, which runs
September 13-16, Winston said
NABOB expects to draw the usual
50 registrants. According to
Winston, the overlap with NAB was
an accident.

“We always schedule our con-
ference to coincide with the Con-
gressional Black Caucus
Weekend,” said Winston. “In the
future we may need to change that
because I know a lot of our people
would have liked to be in New Or-
leans as well as Washington.”

NAB Rips New Jersey
Translator Waiver Request

The NAB last week filed a scathing response to a New
Jersey man’s request for FCC permission to originate pro-
gramming from a Fort Lee, NJ FM translator.

In comments filed with the FCC,
the NAB ripped the waiver request
of Gerald Turro as ‘“‘abuse of the
FCC processes,” “ill-timed,” and
“unjustified.”

Allowing Turro to originate pro-
gramming from his translator,
NAB said, would allow him to
“avoid the FM allotment proce-
dures” of the FCC and use the
“back door” in order to put a new
FM station on the air in Bergen
County. In addition, warned NAB,
granting this waiver would “open
the floodgates to other petitioners
seeking to characterize their own
situation as a ‘purple cow.’ Such an
eventuality would be ... unfor-
tunate, especially (since) the Com-
mission is currently reviewing its
policies for FM translators.”

Turro based his waiver request,
which is supported by several New
Jersey lawmakers, on the fact
there are no FM stations licensed
to serve Bergen county, which lies
just outside New York City. His
translator, Turro argued, would fill
a need for locally-oriented pro-
gramming.

Area Served By 88 Signals

In its comments, NAB dismissed
Turro’s “efforts to characterize
Bergen County as an area devoid of
radio service.” In fact, said NAB,
Bergen is served by 88 broadcast

wnanar amaricaneadiahictan ., cam

voices. While no FM stations are
licensed to Bergen, NAB said, four
AMs do serve the jurisdiction. Two
of those stations are licensed to col-
leges and one is operated by a high
school. The fourth is a Religious
station.

‘‘(Granting this waiver
would) open the
floodgates to other
petitioners seeking to
characterize their own
situation as a ‘purple
cow.’ ”’

NAB also objects to Turro’s re-
quest on procedural grounds, point-
ing out that the Commission has al-
ready rejected a similar request by
Turro once before in a ruling that
was upheld last year by a federal
appeals court.

““At the outset, without even con-
sidering the merits of the argu-
ments embodied in the Turro peti-
tion, Turro appears to be totally
barred from further FCC consider-
ation,” NAB contends.

SE

. Dc

First Chicago Cuts
Ackerley Exposure

ckerley Communications is asking the SEC to

clear a new public offering of 2.2 million shares of

common stock through Merrill Lynch Capital Mar-
kets. Prospective investors might want to study this deal
closely before parting with their dollars, even though the
company is about to be listed on the American Stock Ex-
change.

According to risk factors outlined in the offering prospectus, “the com-
pany is highly leveraged,” has a “negative net worth” of $49.6 million, has
reported losses for the past 5.5 years, and expects “losses will likely con-
tinue in subsequent years.” In addition, the company “from time to time”
hasn’t met the terms of its lending agreements and has sought waivers from
its bankers.

While the offering aims to raise about $22 million, virtually all the
money will be shoveled into the vaults of First Chicago Investment Corp.
The big institutional investor is planning to sell 1.9 million shares it owns for
$19 million, reducing its stake in the company from 20% to 2%. Only a
trickle of the offering proceeds — between $1.56 million and $2 million —
will return to the company, and a// of that will be used to redeem preferred
stock held by First Chicago.

CEO Barry Ackerley himself hopes to pocket $1 million by selling
100,000 shares at $10 per share, reducing his holdings from 62.4% to
58.3%. The registration statement shows his paycheck for the past year
totalled $384,500.

Ackerley is in the process of buying WAXY/Ft. Lauderdale. The com-
pany owns WBOS/Boston, KJR & KTLX/Seattle, KSGO & KGON/Port-
land, five TV stations, several billboard companies, and the Seattie Super-
Sonics basketball team.

here were many happy faces in Dallas on Tuesday

(9/5), when TM Communications announced the

successful closing of its $1.95 million purchase of
the Broadcast Productions Division of Media General
Broadcast Services.

TM President Don Turner says the deal makes TM “the largest broad-
cast services company in the US, with a customer base of over 2500 radio
stations.” The Media General assets, including extensive music libraries,
will be relocated to the Big D within 60 days.

Turner is also predicting that TM will return to profitability within the
next few months. For the first six months of the year the company posted a
modest loss of $89,000, but revenues increased 33% to $1.8 million.
That's a big change from the $520,000 loss reported on revenues of
$1.35 million for the same period last year.

everal hot station deals are bubbling this week on

the R&R deal ticker, with Nationwide Communica-

tions reportedly on the verge of selling AM stereo
powerhouse WGAR/Cleveland to California entrepreneur
N. John Douglas for $2 million.

Douglas made a big splash in June when he announced plans to buy
WFIL/Philadelphia for $6.5 million. Last year he purchased two AMs in
Los Angeles and San Francisco for $23 million.

“The Beaver” is slapping tail in Cincinnati-Dayton, but Country-
formatted WBVE may be up for a “slight ownership adjustment” as Reams
Broadcasting considers some market upgrades. Asking price is about $9
million.

“Everything in the world is for saie, but we may very well not self it,”
said Reams Exec. VP Peter Cavanaugh. “One thing is for sure, though:
contrary to continous rumors from the opposition, we will not be changing
formats.”

The Dittman Group is about to cash out KMPZ (Z-98)/Memphis for $6
million. Look for WXRT/Chicago owner Seth Mason to step up to bat with-
in days. Meanwhile, Bill Stakelin’s Apollo Radio took a pass at buying
Group W’'s KQXT/San Antonlo, but bankers say the financial fit wasn't
right at $9 million.

Marshall Rowland is putting his WSOS/St. Augustine on the block
with an asking price of $2.5 million, so he can step up to a larger property.
George Reed of Chapman Assoclates is fielding inquiries. Currently a
Class A, it has an application pending to upgrade to Class C3 status.
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The Radio Business is a Battle.

“T'he market is crowded. Too many stations
are on the canvas. About 2,500 AM stations
lost money last year. The profits of some FM
stations are dwindling. In almost any market,
there are too many choices for music listeners.
Deregulation and short-term investment thinking
have spawned a fragmented marketplace.

Justly, many radio executives feel trapped
in the corner of the ring.

But now, the first fully dedicated business
news/talk radio network is squaring off. After
more than a year of hard training, Business
Radio Network is ready to help you land a
decisive, solid blow . . . before the final bell.

The BRN Buff:
An Upscale Decision Maker.

Our listeners are successful. They have an
average household income of $37,055. They
want a steady diet of business news and talk.
About 52% are managers or professionals; they
need to keep learning about management,
marketing and finance.

Our fans attract business-to-business
marketers. Many of our affiliates’ advertisers are
not traditional users of radio. They include

re

lawyers, office products companies, ad agencies,
computer dealers, luxury car dealers and stock
brokers.

How to Win the Busy
Executive’'s Attention.

Throughout the business day, BRN delivers
a steady flow of information: stock reports,
headline news, special interview features,
national weather updates, etc.

Exclusive financial reports are beamed live
via satellite from Sydney, Hong Kong, Amsterdam,
Tokyo and Frankfurt. An exclusive weekly report
on the European Common Market is broadcast
in cooperation with Europe magazine. In fact,
BRN taps over 100 business news sources
worldwide. In-house, we produce 85% of the
news we gather.

At night and on weekends, BRN is a broadcast
highway upon which divergent minds may travel
together. Our exclusive talk-show programs
allow listeners to pose questions and problems
to business legends. They meet the minds of
Malcolm Forbes, Ken Blanchard and Victor Kiam.

Also, talk-show programs are crafted to
allow personal enrichment. For example,
Charles Givens, best-selling author of Wealth
Without Risk, hosts a weekly show to help people

National Network Member, NA.B.

the national radio network
allenge worn-out formats.

keep more of the money they make.

Tough Workouts Breed
Determination.

When BRN signed-on the air July 4, 1988,
we had to prove ourselves to a skeptical industry.
One vyear later, we had carefully built a 24 hour
program clock and a national network of 38
affiliates. Today, our network includes 45
affiliates, from New York to California, and
Honolulu to Mexico City.

As our affiliates prove every day, now is the
time to meet radio industry uncertainty with
willful stubbornness.

If you're ready to gain command in your
market, we want to talk with you today.

1 (800) 321-2349 1 (719) 528-7046

(Inquiry) (Listen Line)

Radio’s Business Solution™

Business Radio Network

v americancadiohistarv.com
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THE CLOSER YOU LOOK

Metro Audience Trends
PERSONS 25 - 54
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THE BETTER YOU GET

Auditforium Format Analysis
The definitive format hole study...

test format options with tfaped examples

test talent, slogans, logos and call letters

in-person interactive research with your target demo
determine programming and marketing strategies in one step
includes a complete market study

CALL FOR A QUOTE TODAY
(303) 922-5600

= Paragon Research

550 S. Wadsworth Blvd., Suite 401

Denver, CO 80226 (303) 922-5600 FAX (303) 922-1589
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TRANSACTIONS

Merritt Cashes Chicago FM

For $9.25 Million

Blackburn’s Busy Beavers Broker $23 Million Whopper Week

WYLL/Des Plalnes

(Chicago), IL
PRICE: $9.25 milllon

BUYER: 8alem Communleations
Corp., owned by Btuart Epperson and
Edward Atsinger. The company owns
ten AM and four FM stations, and fe-
cently contracted to buy WMCA/New
York.

SELLER: New Age Broadcasting Ine,,
headed by President Vernon Merritt.
FREQUENCY: 106.7 MHz

POWER: 50 kw at 340 feet
FORMAT: Contemporary Christian
BROKER: Charles Kurtz of Blackburn
& Co.

KPGA/Pismo Beach

PRICE: $1.05 mlilion

TERMS: Escrow deposit $50,000;
balance due cash at closing.

BUYER: James Elison, a businessman
from Bakersfieid.

S8ELLER: US Media Co.,, owned by
Nick Mileti. He recently announced
plans to sell KVEC/8an Luis Oblspo.
Mileti also is a trustee of nondommer-
cial WBQU-FM & TV/Bowling Green,
OH.

FREQUENCY: 95.3 MHz

POWER: 1.75 kw at 380 feet
FORMAT: AOR

BROKER: Roy Rowan of Blackburn &
Co.

WAXE/Vero Beach

PRICE: No cash consitleration
TERMS: Transfer of station assets to
new partnership, which also assumes
all outstanding liabilities.

BUYER: Medla VI, a Flotida partnet-
ship of Vero Beach investors Krause
Investments Inc., owned by Vernen
and Marle Krause; Blue Ridge Trans-
portation Corp., owned by Charles
Bradshaw; Puttick Enterprises ine.,
headed by Kenneth Puttick; Why Not
Enterprises Inc., owned by Wllliam
Caldwell of Vero Beach; and Palm
Coast Communications Ine.
SELLER: Palm Coast Communications
Inc., owned by James and Jeannette
Pagane of Vero Beach; JOAnn Radak-
ovle of Grosse lie, MI; and Paul and
Connie Pagano of Wyandotte, M!.
FREQUENCY: 1370 kHz

POWER: 1 kw daytimer

FORMAT: Nostalgia

WMGA/Moultrle

PRICE: No tash consideration for 10%
TERMS: Stock transfer for services
BUYER: Douglas 8Sutton Jr., the sta:
tion’s GM.

SELLER: James Hardy is reducing his
stock ownership of Radio Moultrle
Ine. from 80% to 50%.
FREQUENCY: 1130 kHz

POWER: 10 kw day/260 watts night
FORMAT: AC

WLMX-AM & FM/Rossvllle,

GA (Chattanooga, TN)

PRICE: $6.8 milion

BUYER: Baum Broadcast Group ine.,
headed by President Theodore Baum
and VP Dick Rakovan. The 66mpany
ailso owns WOMP-AM & FM/Wheel-
ing, WV and is buying WMFX/Colum-
bia, 8C.

SELLER: Chattanooga Radio Ltd.
Partnership, headed by genetal part-
ner Riek Zitelman of the Zltelmen
Qroup. The major limited parthers are
station GM Paul Flnk and an invest:
ment partnership managed by Media
Capital inc., a communications ven:

ROCKET 101!

Erie, PA

.......... CMA

3202 Terminal Tower
Cleveland, Ohio
44113

216.241.0900

Congmtulations to
Rambaldo Communications, Inc.

on the successful launching of

WRKT FM & WHYP AM

Chesley Maddox & Associates, Incorporated

Investment Banking, Financial Consulting and
Loan Placement Services for the Broadcast Industry

TRAN.S'ACT/ONS AT A GLANCE

Bms Sa Far m 1989:
8, 841,437;521

 Total ﬁlﬂﬂﬂ! mmf This Year: 801
5. This Wﬁlﬂ'l lﬁﬂam $30,017,000
Total Etlﬂoﬂl Mlﬂ TMI Week: 20

ture capital firm. Media Capital is own:
ed by Ziteiman, a Bethesda accour:
tant; Callfornia entrepreneur Michael
Hesser, and Broadoast Investment
Analysts/Erazier, Gross & Kadlet
Chairman Tom Buono. The company
also owns WWQM-AM & FM/Madison;
WLBY-AM & FMiLoulsvllle; WJYQ/
Charleston, 8C; WAKS & WNND/Ra-
leigh; and KKCB & KL8Y/San Luls
Obispo.

FREQUENCY: 980 kHz; 105.5 MHz

POWER: 500 watt daytimet; 3 kw at
270 test

©® Deal Of The Week:
® WYLL/Des Plaines (Chicago), IL
$0.25 million

® KPOAIPIsmo Bench, CA §1.08 milllon
- & WAXEVaro Beach, FL No oash sonsideration
& WinGAMoulirie, GA No cash consideration for 10%
& WLMX-AM & FM/Rosaviile, QA (Chattanooga, TN) §8.8 rrillion
& WUTXNUrbana, IL §135,000
& WLTHIGary, IN $800,000
EORMAT: AC . @KYABAtwater, MN 5282 000 :
BROKER: Jay Bowles of Blackbutn & S e NN Nj S8 mon
Co. . @WBOM & WOXK/Salem-Youngatown, OH 85.5 milion
& WAIM & WCKN/Anderson-Greenville-8partanburg $6 milkon
. @KFANIEraderiokaburg, TX $8 milien
& KPOB/Post, TX (EM CP) 8200,000 for 33.33%
& KJON-AM & FMiGgden, UT $700,000
& WBTQ/Buckhannon, WY Assumption of intdebledness

WJTX/Urbana

PRICE: $135,000
TEAMS: Asset sale; $5000 escrow  Clark, Vernon Barkstall, and J.W. Pir
depoéit, balanee due cash at closing. tle.

BUYER: WBCP Ing., owned by Lonnle  SELLER: Classie Radio In¢., owned

ONE
THOUSAND
DAYS
ONE
BILLION
DOLLARS

BLACKBURN @COMPAN\/

| NC O R TP O R AT E
Media Bmkers & Appraisers Since 1947

by Raymond Qlover. He eiso owns a
40% interest in WMGL/Ravenael, 8C.
Continued on Page 11

NEW ORLEANS HILTON ¢ SUITE 2220
9:00 A.M.-8:00 RM. THURSDAY & FRIDAY
9:00 A.M.-12:00 NOON SATURDAY
OR BY APPOINTMENT

__________wuonvy americanradinohistory com
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PREMIERE RADIO NETWORKS PRESENTS

Premiere Radio Networks is

Emmy Event Stations:
proud to present,for the flrst Y

time ever, promotional ‘ New York- WQHT M

‘;’Z‘{{Eﬁ%gl?%“xggl OS“ 2 Los Angeles-KODJ-FM

$15,000 to $20,000 pacl;ages _ , §8 Chicago-WGCI-FM

that put your radio station at % ; ,—f’- Phﬂadelphia-WIOQ-FM

the biggest events in showbusi- - ': \

ness ivith no cash outlay... The Dallas-KVIL-FM

painless way to do promotional Atlanta-WFOX-FM

PROBIREEES: Minneapolis-KDWB-FM
Seattle-KLSY-FM

Pittsburgh-WBZZ-FM

Airline Free
Satellite Free

Hotel Free Tampa-WRBQ-AM/FM
Merchandising Free Phoenix-KZZP-FM
Celebrity Guests Free Hartford-WHCN-FM
Luncheon Meats 1/2 price Milwaukee-WKLH-FM
Today Hollywood... :

Tomorrow the world

Call your Premiere Representative
for future worldwide promotional _,
programming opportuni- ’

ties. P
3 1"""
'

i

‘.

For more information, call: 213 46-RADIO Satellite transmission provided by:

rrRciviieERce . IDB COMMUNICATIONS

RADIO NETVWORKS

GROUP INC.
NEW YORK - LOS ANGELES * CHICAGO
Stop by our Hostupidity Suite 2129 Stop by NAB at Booth 0831 and check out our new
New Orleans Hilton service offerings.

WiwW=adRereanrtadiohistorv.com S
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TRANSACTIONS

Continued from Page 9

FREQUENCY: 1580 kHz
POWER: 250 watt daytimer
FORMAT: Gold

- indiana

ﬁ< Sy oﬁ.‘&('ﬁ*r £

WLTH/Gary

PRICE: $900,000

TERMS: Asset sale. Escrow deposit
$50,000; buyer provides a' five-year
annuity in the amount of $850,000.
BUYER: Lorenza Butler of Houston,
who has announced plans to purchase
KVIVIEl Paso. Butler owns a 24%
stake in Central Life Broadcasting of
Alabama, the proposed assignee of
WQIM/Prattville, AL and WBLX-AM &

FM/Mobile.
SELLER: Inter-Urban Broadcasting
Co. Inc., owned by Anderson
Schweich.

FREQUENCY: 1370 kHz

POWER: 1 kw day/500 watts night
FORMAT: Urban

BROKER: EHD & Sons Brokerage is to
receive a $58,500 commission.

%‘ i g o».Mﬁ Y&q, %
i bf -xo *o.°'9.< bR -é-@--'@_.ﬁ R

KYRS/Atwater

PRICE: $282,000

TERMS: Asset sale. Escrow deposit
$20,000; promissory notes for bal-
ance.

BUYER: KYRS Inc., a wholly-owned
subsidiary of Minneapolis-based Star-
Com Inc. The company, headed by
Dennis Carpenter and Sheldon
Johnson, owns WRSR/Two Harbors,
MN; KKSR/Sartell, MN; KVVL/Thief
River Falls, MN; and KSTQ/Alexan-
dria, MN; and is the proposed
assignee of KZZA/Glenwood, MN.
SELLER: Crow River Broadcasting
Inc., headed by Richard Johanneck
and Norman Jones.

FREQUENCY: 94.1 MHz

POWER: 3 kw at 328 feet

FORMAT: AC

COMMENT: Johanneck moved to ac-
quire control of this station in June
1989 for $218,000.

WBNJ/Cape May Court House
PRICE: $2.2 million

BUYER: Gateway Cablevision Corp.,
headed by President Joseph Isabel.
The company currently owns WCFS/
Amsterdam, NY and is awaiting FCC
approval to buy WKOL-AM & FM/Am-
sterdam, NY.

SELLER: Canruss Inc,, owned by
President Candida Diaz de McBride.
FREQUENCY: 3 kw at 105.5 MHz
POWER: 3 kw at 300 feet

FORMAT: AC

BROKER: Chapman Associates

WMNJ/Madison

PRICE: No cash consideration
BUYER: WMNJ Inc., headed by Paul
Hardin.

SELLER: Drew University
FREQUENCY: 88.9 MHz

POWER: 10 watts at 75 feet
FORMAT: Variety

WSOM & WQXK/Salem-

Youngstown

PRICE: $5.5 million

TERMS: $1.75 million cash; additional
$1 million in a prepaid covenant at cios-
ing; $2.75 million in a seven-year seller
subordinated note.

BUYER: Legend Communications of
Ohio, a limited partnership with Patrick
Communications as the general part-
ner. W. Lawrence Patrick, who heads
Patrick Communications, is the former
President of the Sterling Group. He
recently acquired WBYO/Boyertown-
Reading, PA.

SELLER: The Lincoln Group, prin-
cipally owned by Albert L. Wer-
theimer, Albert Wertheimer, and
John Palvino. The company also owns
WBUF/Buffalo and WHAM & WVOR/
Rochester.

FREQUENCY: 600 kHz; 105.1 MHz
POWER: 1 kw day/38 watts night; 88
kw at 420 feet

FORMAT: AC; Country

BROKER: Dan Gammon of Americom
Radio Brokers.

] Debt

FIRST COMMUNICATIONS
CAPITAL

Over $120 Million in Financing
Commitments Raised in 1988.

Senior Mezzanine Equity
Financing

Communications finance specialists with

expertise in raising and structuring
private capital for refinancings,
acquisitions and expansion.

Laurie-Jo Straty, Managing Partner
Amanda P. Sullivan, Vice President
(214) 651-1007

i

WAIM & WCKN/Anderson-

Greenville-Spartanburg

PRICE: $6 million

BUYER: ABS Greenville Partners,
principally owned by Kenneth Brown
and Jon Sinton. They also own
WKHK/Richmond and WRQN/Toledo.
SELLER: Carolina Broadcasting Inc.,
owned by a group of shareholders
headed by Chairman John Ellenberg
and President Blake Shewmaker.
FREQUENCY: 1230 kHz; 101.1 MHz
POWER: 1 kw; 100 kw at 994 feet
FORMAT: Country; Goid

BROKER: Tony Rizzo of Blackburn &
Co.

. Texas
m,a.

*b

KFAN/Fredericksburg

PRICE: $6 million

BUYER: Waldron Broadcasting LP,
headed by H. Patrick Swygert. The
company is also purchasing KVKI-AM
& FMiShreveport; KBFM/Edinburg,
TX; and WMGR & WJAD/Bainbridge,
GA. Swygert is Exec. VP of Tempie
University in Philadelphia. Waldon's
nonvoting stock is owned by Regina
Amanda Goodwin, the wife of Phila-

delphia broadcast entrepreneur Ragan
Henry.

SELLER: Gillespie Broadcasting Co.,
headed by Norbert Fritz. The com-
pany also owns KNAF/Fredericks-
burg, TX.

FREQUENCY: 101.1 MHz

POWER: 100 kw at 1370 feet
FORMAT: AC

BROKER: Don Sailors & Associates

KPOS/Post (FM CP)

PRICE: $20,000 for 33.33%

TERMS: Cash for stock, to be paid in
20 monthly installments of $1000.
BUYER: Jack Bursack and Lynwood
Eaton of Smyrna, TN, who currently
own a coliective 66% interest in the
station.

SELLER: Fritz Niggeler of Oid
Hickory, TN is selling a one-third in-
terest in the licensee, American In-
dian Broadcast Group Inc. The com-
pany owns WCOR/Lebanon, TN and
WSVT/Smyrna, TN, and is an applicant
for nine FM licenses.

FREQUENCY: 107.3 MHz

POWER: 100 kw at 500 feet

KJQN-AM & FM/Ogden
PRICE: $700,000
TERMS: Asset sale for $650,000 with

noncompete agreement valued at
$50,000. Cash payment of $50,000,
with promissory note for balance.
BUYER: Abacus Broadcasting Corp.,
owned by Garrett Haston, Matthew
Rich, and Mark Hedrick of El Paso.
Haston currently owns a 31.5% inter-
est in the combo’s licensee. He also
owns an interest in KZIA-AM & FM/Al-
buquerque.

SELLER: Sanchez Broadcasting of
Utah Inc., headed by Sherman Green-
leigh.

FREQUENCY: 1490 kHz; 95.5 MHz
POWER: 1 kw; 100 kw at 690 feet
FORMAT: AC; CHR

COMMENT: Plans were announced in
July 1989 to sell this combo to Mon-
arch Broadcasting LP for $825,000
but the deal was not completed.
?ﬁg‘:& «;"“"?5 @"""&. '...-"..- ;
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WBTQ/Buckhannon

PRICE: Assumption of indebtedness
BUYER: Harlyn Inc., headed by Art
Rogers, Mary Allessio, and Penny
Philllps.

SELLER: Cat Radio Inc., headed by
Richard Greene and Noiris Phillips.
Cat Radio has interest in WBUC &
WUBI/Buckhannon, WV.
FREQUENCY: 93.5 MHz

POWER: 3 kw at 200 fee

FORMAT: AC

((S O

ve heard’

Fact: With customers from coast to coast in over 65 markets,
BayBank is one of the leading lenders to the broadcast industry. Our
specialists know the value of close working relationships, especially in
structuring the creative financing solutions you may require. Commu-
nications Lending is just one of the extensive range of corporate finan-

cial services we offer. Now that you know, isn’t it time you found out
what we can do for you? Call our Communications Lending Group in

Boston at (617) 556-6506.

AN 2o ricanradiohistory. com

BayBank’

Member FDIC
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INTRODUCING
THE HOTTEST
NEW MUSIC
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Coleman Research has developed a revo- EACT has already proved its mettle with
lutionary testing methodology that can give your ~ Pirate Radio, the new radio 1p enomenon in the
station a 15-20% edge over your competition’s Los Angeles marketplace, plus WMIX, Baltimore;
menu. Its called F.A.%ZI* (that’s short for Fit Accep-  WSTE Orlando; KKBQ, Houston; WNSR, New York.
tance and Compatibility Test). Look for your personal invitation in the

A one-time EACT presentation by Jon mail. And be sure to '
%ﬁlemaa;l will be hgld at the New Orgﬁa%S 'ltl(l)n, conée fgll(;ll?ut how COLE MAN

ursday, September 14, 6-7 pm, in the Versailles EACT es eve
Ballroon%l duxPing the NAB colr)lvention. song belong. v RESE A RCH
PO, Box 13829 Research Triangle Park, NC 27709

*EA CT is a service mark of Coleman Research, Inc. Patent pending on EA.C.T. methodology.
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HERE ARE THE KEYS
TO A HAWAIIAN

VACATION.

ALLYOU HAVE
TODOIS PRESS THE

RIGHT ONES.

Okay, all you programming geniuses.  the results of EACT*(that’s short for Fit
Here’s your chance to show yourstuffand ~ Acceptance and Compatibility Test).

have some fun with MEGA (Music Expert If you win in your category (we'll give
Gamesmanship Award). you three chances), you'll then play against
Come by the Coleman Research hos- the three other category winners in an over-
pitality suite at the New Orleans Hilton E gramming MEGA game. Press the
t

during the NAB Convention. keys in this

We'll have four computer programs: 1g yoff and you've COLE MAN
1)AC, 2)CHR, 3)AOR and 4)Country.Play ~ won a trip for two RESEARCH
your category of expertise and try tomatch ~ to Hawaii. Aloha.  robox 5625 researchTriangle Park NG 27709

——AVLadaekicantadiohistorv.com
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SESSION SUMMARY

Radio ’89: What’s New And Notable

he business end of NAB’s Radio ’89 consists of
more than 70 informational sessions covering a
wide range of radio topics. These run the gamut
from programming and financial concerns to legislative

issues and technical matters.

To help you get the most from
your time at Radio '89, R&R offers
the following overview. As is some-
times the case, schedules are sub-
ject to change. So please refer to
your convention program or NAB's
daily convention newsletter to
determine the time and place for
sessions and events.

Programming

¢ Morals Vs. Mornings — How
far can (or should) a station push
the limits of taste in search of big
morning numbers? Panelists in-
clude WHJY/Providence personal-
ity Carolyn Fox and outspoken
shock radio critic Ed McAteer of
the Religious Roundtable.

e America’s Best Personality
Radio — What makes for great
personality radio? Come hear what

four of the most successful air
talents have to say on the subject.
Scheduled to appear: Dick Purtan,
WCZY /Detroit; Wally Phillips,
WGN/Chicago; John Welch and
Steve Woods,
phia.

¢ Music And Records Hot Seat —
Two radio programmers square off
against a pair of label executives in
an effort to strengthen the curious
and often strained symbiotic rela-
tionship between their industries.
Speaking for radio: Nationwide
National PD Guy Zapoleon and
WPLJ/New York PD Gary Bryan.
Representing the record com-
panies: Virgin Sr. VP/Promotion
& Marketing Phil Quartararo and
A&M Sr. VP/Promotion Charlie
Minor.

WEGX/Philadel-

¢ Innovative Ideas = Winning
Formats — A look at the new ideas
programmers are experimenting
with around the country, some of
which may prove to be the building
blocks for new formats.

Acquisitions And Finance

¢ Five Factors In Buying A Sta-
tion — What do you suppose are the
five most important things to con-
sider when deciding whether to buy
a radio station? Here’s your
chance to find out from a panel of
brokers, bankers, and broadcast-
ers led by Noble Broadcasting
Group Chairman Norm Feuer. By
the end of this session, you'll know
just what to look for (and look out
for) when shopping for a radio
property.

¢ New Concepts In Station Fi-
nancing — Brokers, bankers, and
owners offer advice on state-of-the-
art financing tools and strategies.
This promises to be a useful session
for all radio entrepreneurs, wheth-

1989 means opportunity.
~ GEA means husiness.

SOLD & SOLD &
FINANCED

WIBO/WFME

Paton Rouge: LA
Manship !"a.mlh,- {0

Georde | Je pne*

the NASD. Member SIPC.

—— o
Sorp | SOL
WICB-Fyy
;""IUlnhn S0
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AM/IFM

Altoona, PA

*subject to FCC approval

OULLT
WFBG

Ed Giller to
pennis 15 rael

SOLD
WCSIWVEZ

Morris, 11,
Bill Hanson to
Media
Management [nc?

; We're specialists Radio '89
in investment banking, New Orleans Hilton
brokerage and financial Suite #2243
services for the broadcast (504) 561-0500
industry. Call ahead for a

Come visit our experts: confidential appointment:

Don Russell, Kathy Marien, (813) 220-8844.
Tim Menowsky, Glenn
Serafin, Jeanette Tully, David GD
Unger, Jay Goodwin and
Brayton Johnson. COMMUNICATIONS
CEA is a member of the National Association of Securities EQU lw
Dealers, Inc. and its professional associates are registered with ASSOC IAT ES

WAAMA=aercanradiohistorv.com

er they’re nearing their full com-
plement or looking for their first
property.

Sales Management

* SRA: Managing Sales For The
'90s — Advertiser attitudes and ac-
tions that affect your ability to con-
trol spot inventory will be scrutiniz-
ed in this Station Representatives
Association presentation. Hear the
results of two new studies: one that
examined national brand manag-
ers’ attitudes toward spot radio,
and another that explored how ad-
vertising creative people view the
medium.

e Games, Contests, And Lot-
teries: New Revenues, Opportuni-
ties — New federal laws have
loosened the restrictions on broad-
cast advertising of raffles, bingo,
and other contests previously
deemed lotteries. Learn how your
sales department can cash in on
the new ground rules. Also on the
agenda: how to use these contests
as promotional tools.

¢ Developing A Winning Sales/
Programming Relationship — This
RAB presentation examines how
several winning stations have over-
come communication and organi-
zation barriers to get their pro-
graming and sales execs in sync
for success.

e RAB Sales Session: The State
Of Radio Sales — RAB President
Warren Potash explains his
group’s assessment of radio’s pros-
pects as the industry heads into the
'90s.

e Why I Don’t Buy Your Radio
Station — This practical session ex-
plores ways to respond to — and
overcome — some of the most
common excuses advertisers give
for not including radio in their
media plans.

RADIO °8Y

SEPTEMBER13-16, 1989
National Association of Broadcasters

ENGINEERING CONFERENCE SEPTEMBER R - 16

NAB These

Radio '89’s full-
spectrum agenda
features sessions
about;
& Morning Morais
» Station Buys
® Becoming a GM
¢ .Records & Radio

General Management

¢ Radio Allocation Survival
Guide — In the past year, the FCC
has unleashed a horde of new poli-
cies and rules involving station
facilities. How can you benefit
from such developments as crea-
tion of the C-3 Class and Class A
upgrades on FM? Does expansion
of the AM band hold any oppor-
tunities for you? The session will
also address the financial and
technical implications facing AM
stations in light of the newly man-
datory NRSC standards.

¢ Dealing With Difficult Talent
— Management and leadership
consultant Patricia Zigarmi
outlines her tips and strategies for
dealing with those personalities
from hell who lurk out there in
radioland. To liven things up, she'll
field questions from PDs and tal-

ot Continued on Page 19

-
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Radio’89
New Orleans

While you're attending the Convention,
call us for a confidential discussion
in our suite at the historic
Soniat House Hotel, Chartres Street.
Phone 522-0570 from Sept. 13-16.

98ID GSlEICIE

Ted Hepburn. President
325 Garden Rd . Palm Beaoch. Florida 33480
(407) 863-8995

N

CORPANY

~

JBUIRNL

'odd Hepbumn. Vice President
PO Box 42401, Cincinnati. Ohio 45242
(5131 791.8730
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Century 21 & B9z

New Orleans

Walton & Johnson

America’s Most Dangerous Morning Team!!!

Welcome You to Radio ’89

<<<<<<<<

Hear Century 21 Jingles
on New Orleans’ #1 station,
other Winners Everywhere

and NAB Booth 3113

women 18+, Spring 89!

Follow the leaders like Capital Cities/ABC, CBS,

Westwood One/Mutual/NBC and the BBC. They've all

made the move to Century 21 jingles—and then came Centur
back for more! Other major chains like E-Z, Emmis, “

Sanngttt, }So%;aB:ngzv'iller,\kJ::.cor, 'SdL:esq:J_:ehantna;3 SI:conniti PROGRAMMING, INC.

ummit, Heritage, Park, ionwide, Hearst, Belo—an

hundreds more—use Century 21’s innovative new jingles. 14444 Beltwood Parkwayl Dallas, Texas 75244
Call us toll-free or visit Booth 311 for our free demo. 50 States & Canada: (800) 937-2100

I = = waany amaoricanradiohictornvy. caom
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What Becomes A Radio Legend Most?

NAB Hands Out First Annual Marconi Awards, Including Legendary Station Honor

n Saturday evening (9/16), NAB’s Radio '89 will
come to a glittering close with the first annual
Marconi Radio Awards dinner show. By the time
Donna Summer takes the stage (presumably to sing “On
The Radio’’), 23 Marconi crystal obelisks symbolizing in-
dustry excellence will have been awarded in two categor-
ies: Station of the Year (by market size and format) and
Personality of the Year (by market size; network/

syndicator).

In addition, NAB will bestow the
title of Legendary Station on one of
five venerable outlets. Those nomi-
nees are: KMOX/St. Louis; KVIL-
AM & FM/Dallas; WLS/Chicago;
WMT/Cedar Rapids, IA; and the
late WNBC/New York (now
WFAN). All award nominations
were made earlier this year by a
panel of nine radio industry ex-
ecutives and trade journalists.

Explaining the philosophy be-
hind the Legendary Station cate-
gory, NAB VP/Radio Lynn Chris-
tian said the “nominating commit-
tee was looking for call letters and
stations that over a period of

decades have played an important
role not only in their markets but
nationally. These are stations that
people have known for years,
whether it’s because of their com-
munity service, their personalities,
or their leadership in a particular
format.”

The nominated stations do have
several things in common. For ex-
ample, four are AMs that have
been around almost since the dawn
of commercial radio. All have en-
joyed ownership stability. And
three of the five are Midwestern
AMs whose signals boom across
the plains and prairies, providing
information and entertainment to

SUCCESSFUL
RADIO!

American Radio Networks

LIVE TALK RADIO
24 HOURS A DAY -7 DAYS A WEEK

JOIN OUR AFFILIATES
WHO ARE REDUCING OVERHEAD

countless small towns and isolated
farms. But most notably, when you
ask what has made these stations
successful, their managers unani-
mously cite a commitment to ser-
vice.

The Legendary Station award
and the other 22 Marconi honors
were selected earlier this summer
in balloting by GMs and PDs at
NAB member and associate mem-
ber stations. The results were
tabulated by the accounting firm of
Price-Waterhouse, which will
guard the outcome until awards
night.

And the nominees are . . .

KMOX
RADIO

THE VOICE OF ST. LOUIS

KMOX/St. Louis

KMOX serves St. Louis and the
greater Midwest with a program-
ming blend that seems to offer

something for just about everyone
— as evidenced by the station’s
routine 20+ shares. Founded in
1925 and purchased by current
owner CBS in the 1930s, KMOX
spent its first 35 years airing the
network shows that dominated the
golden age of radio.

But in 1960, with television on the
rise and radio networks offering
fewer programs, KMOX moved to
localize its product with a first-of-
its-kind News/Talk format dubbed
“At Your Service.”’ Despite having
pioneered the format, KMOX pre-
fers not to be typecast as a News/
Talk station. “We're really four
radio stations,” says KMOX GM
Robert Hyland. ‘“We’re news, in-
formation, sports, and entertain-
ment.”

In addition to its talk programs,
KMOX airs the games of five St.
Louis sports teams — including
baseball’s Cardinals — and carries
several music and arts programs.

Hyland admits the mix is risky
and has been successful thanks to
the staff’s relentless attention to
detail. “If you don’t watch [the for-
mat], it will get away from you. We
work on the guests, the hosts, tech-
niques, and callers every day. You
don’t come in one day and put this
[format] on the air.”

KVIL
103Y7fm

KVIL-AM & FM/Dallas

For two decades now, AC KVIL
has been Dallas-Fort Worth’s “Fun
and Games Favorite,” a personali-
ty powerhouse led by morning fix-
ture Ron Chapman.

So complete is Dallas-Fort
Worth’s faith in Chapman that
when he asked listeners to mail
him $20 — with absolutely no ex-
planation of what he planned to do
with the money — they responded
by sending a total of $240,000.

S

““These are stations
that people have known
for years, whether it’s
because of their com-
munity service, their
personalities, or their
leadership in a par-
ticular format.’’

— Lynn Christian

“Whether it’s Ron asking for
money, giving away a new car ev-
ery year for the rest of your life, or
broadcasting as Ron jumps out of a
plane, we like to do things that in-
volve the listeners and are fun,”
says PD Chuck Rhodes.

Another key station element,
says Rhodes, is consistency both on
and off the air. “Our real strength
is in the people we hire and keep.”
And he should know. Rhodes
counts ten years of experience at
KVIL.

WLS 356 AR7
WLS/Chicago

For nearly four generations,
WLS has been a radio beacon
sweeping the Midwest. Its 50,000
watt clear channel voice not only
serves as an integral part of
Chicago life, but also as a vital link
to the big city and the world for the
residents of countless small towns
and farms across the heartland.

Founded in 1924 by the Sears
Roebuck Co. (the calls originally
stood for ‘“World's Largest
Store’’), WLS has thrived through-
out a career that’s carried it from
the golden age of radio soap operas
and singing cowboys through a
rock ’'n’ roll phase and into its
brand new incarnation as
Chicago’s ‘“Talkradio 890.”

The station’s winning formula is
surprisingly simple, says GM Tom
Tradup. ‘“Personalities. Since the
beginning, WLS has always had

Continued on Page 19

My second aquisition with Media Capital
in two years! Thanks again, without you I
wouldn't be in Raleigh.”

WHILE INCREASING RATINGS & BILLINGS

SEE US AT NAB RADIO '89
OR

CALL (518) 869-4386

American Radio
Networks w LISTEN .... AMERICA'S TALKING

-y nTericanradiohistory com

Marvin Ceder
WNND/WAKS, Raleigh, NC
. ’ . WJYQ-FM, Charleston, SC

Media Capital, Inc., is a full service investment
banking firm able to help evaluate, negotiate,
structure and finance or refinance your station(s).
We provide bridge, primary, mezzanine and/or
equity financing. In addition, our operations
expertise adds value to you and your station.

NA
Media/Capital, Inc.

us

ome 58 US|

%ﬂd?s‘sgn Sule &\;\:é?o
\eans -

New Of

i P. Richard Zitelman

4224 East West Highway
Chevy Chase, MD 20815
(301)652-3603

Michael Hesser

P.O. Box 12837

San Luis Obispo, CA 93406
(805)543-9214
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Why have the most
prestigious radio

stations in America

recently joined the

CBS Radio Network?

WGY/Albany
WBAL/Baltimore

KXL AM-FM/Portland
WSUN/Tampa
WRVA/Richmond
WBEN/Buffalo
KPRC/Houston
KOA/KRFX-FM/Denver
WOWO/Fort Wayne
WWWE/Cleveland
WBNS AM-FM/Columbus
KCMO Kansas City
WGST/WPCH-FM/Atlanta

To find out, visit the
CBS RADIO NETWORKS
Hospitality Suite during
Radio '89.

New Orleans Hilton
Riverside Suite 4086
Wednesday, Sept. 13, 8-10pm
Friday, Sept. 15, 5-9pm

or

Call John Burrows,

Vice President,

News and Sports,

Affiliate Relations

{212) 975-3005

|
CBSAN
RADIO ,
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KOY-AM,
Phoenix
F'88 SP'89
12+ Share 1.0 3.0*
35-64 Share 1.9 4.4*

“We literally ipled our share in six months
with Transtar&§ AM Only.

“AM Only sounds greatf f_t’s perfect for KOY. It's a very well designed,
well executed format for listeners 35-64. I could recommend it without
hesitation?

“It’'s important for managers to understand that this is not a canned
service. KOY is totally live, 24-hours a day. Our jocks just happen
to be working in studios ia1 Los Angeles.”

“I was a skeptic about satellite-delivered programming before we started
using Transtar. I'm now a disciple! The customized material we get from
Transtar’'s AM Only jocks. coupled with our own attention to local
execution, gives us a totally local sound. I defy anyone to listen to KOY and
tell me that it’s not all locally originated.”

Gary Edens, Chairman
Edens Broadcasting

If you'd like to join one of America’s most respected broadcast groups
in succeeding on AM, call us.

800-654-3904

Radio Programmirg
A Division of Unistar Radio Networks

*Phoenix Arbitron AQH Share, MSA 6A-Mid.
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What Becomes A Radio Legend Most?

Continued from Page 16

personalities who were bigger than
the format, bigger than life — per-
sonalities people could connect
with.”

Among the broadcasting giants
who have been associated with
WLS: Gene Autry, Fibber McGee
& Molly (Jim and Marian Jordan),
Amos 'n’ Andy (Freeman Gosden
and Charles Correll), and legend-
ary rock jocks Larry Lujack and
John Landecker. But Tradup says
the contributions and commitment
of WLS's “workaday” personali-
ties are equally important.

“Community involvement is also
very important to us. Our people
aren't the type who come in, do a
shift, and go home. They make ap-
pearances, get involved in issues,
and generally enjoy being with
members of the community.”

According to Tradup, the current
challenge facing Cap Cities/
ABC-owned WLS is to make sure
the station’s new Talk format
meets the changing needs of its au-
dience — many of whom grew up
listening to the station in its rock
heyday. “We need to evolve to the
next level of excellence, much as
we moved from soap operas to
rock music. Qur listeners are
grown up now; they’re less in-
terested in the °‘Elvis Platter
Party.’ They're interested in
ideas.”

A M 6 00

WMT/Cedar Rapids

Throughout its 67-year history as
“The Voice of Iowa,” MOR WMT
has put the emphasis on serving its
listeners. “‘Our number one credo
is service,” says GM/co-owner
Forrest “Frosty” Mitchell. “‘And
that’s a big cormmitment in a vast
agricultural area like ours, where
people are so dependent on region-
al radio stations.”

In an effort to keep that commit-
ment, WMT has embraced innova-

tion. The station operated the first
non-government weather radar
system west of the Mississippi and
was the first Cedar Rapids outlet to
adopt AM stereo and air satellite-
fed programming. It also employs
Towa’s only fulltime meteorologist.

Founded as WJAM in 1922, the
station was purchased and renam-
ed in 1928 by broadcast pioneer
Harry Shaw, one of NAB's earliest
presidents. During the ’30s and
’40s, WMT was home not only to
the classic programs of the Mutual
and NBC Blue networks, but also to
a host of local musicians and per-
sonalities whose popularity spann-
ed the generations. Among the
radio greats who called WMT
home were Fran Allison, Don
Ameche, and Howdy Roberts. The
bands that made the station spar-
kle during radio’s golden age in-
cluded Tom Owens’ Cowboys and
Leo Greco and His Pioneers.

PD Rick Sellers says WMT still
remains committed to personality
radio. ‘“We like to feel we're on a
one-to-one basis with individual
listeners. There’s a unique mutual
respect and loyalty between this
radio station and its listeners and
advertisers. That’s not about to
change.”

66 WNBC

WNBC/New York

WNBC'’s signoff last fall marked
the passing of one of the nation’s
most historic radio properties.
Established by AT&T in 1922, the
station immediately began claim-
ing broadcast “firsts,” including
first station to broadcast a World
Series (1923); first to air a com-
mercial spot (1922); and first to
broadcast a political convention
(1924). In those early days, WNBC
was known variously as W2XY,
WEAF, and WBAY.

In 1926 RCA acquired the station,
changed its calls to WNBC and, on
November 15 of that year, used it to
air the historic first broadcast of
the National Broadcasting Co. net-

| Proud of our ten-year association |
l with the Blue Chips
|
|
|

YEARS |

MAHLMA

COMPANY

N\ |
Name |

Radio’s Blue-chip Broker

One Stone Place » Bronxville NY 10708 - {914) 779-7003
74-854 Velie Way - Suite 10 » Palm Desert CA 92260 - {619) 341-0855

work. As the anchor of the NBC
Red network during the golden age
of radio, WNBC played host to such
talents as Bob Hope, Eddie Cantor,
H.V. Kaltenborn, and Arturo Tos-

Later, during its CHR phase,
WNBC was home to such well-
known personalities as Don Imus,
Soupy Sales, Wolfman Jack, and
Howard Stern. WNBC signed off on
October 7, 1988 and was replaced at
the 660 dial position by all-Sports
WFAN.
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ol R R SRS

Session Summa
Continued from Page 14

* Track To The GM Chair — A
panel of successful GMs charts a
road map of alternative routes
(i.e., non-sales) to the top. Learn
how to get the most career ad-
vancement mileage out of your
current job and how to obtain the
diverse operational experience you
need to qualify for that chief
management slot.

¢ Bottom-Up Marketing -
Marketing expert Jack Trout,
author of ‘“Positioning” and ‘Bot-
tom-Up Marketing,” presents a
theory of marketing management
that may turn your current ap-
proach upside down. Among the
companies he's already shaken up
are IBM, Burger King, and Xerox.

* Q&A With Group Heads -
Back by popular demand, this ““in-
teractive” session offers attendees
a chance to talk face-to-face with
some of radio’s leading executives.
Slated to appear are Cap Cities/
ABC Radio President James Ar-
cara; Shamrock Broadcasting
President Bill Clark; NewCity
Communications President Dick
Ferguson; Greater Media VP/Ra-
dio Herb McCord; Edens Broad-
casting President Michael Oster-
hout; and CBS Radio President
Nancy Widmann.

* AM Rebound — An overview of
deregulatory efforts being made to
reduce interference, boost receiver
quality, and otherwise improve
AM radio sound. The session will
also feature a dermonstration of AM
stereo technology.

* The Diary Debate — A critical
look at the pros and cons of the re-
designed Arbitron listener diary.
Who does it help? Who does it hurt?
Could it be improved? An Arbitron
representative will be on hand to
offer insight and lend an ear to
broadcasters’ comments.

o Selling Your Congressman — A
panel of federal lawmakers discus-
ses how broadcasters at the grass-
roots level can make themselves
heard effectively on issues that af-
fect radio’s bottom line.

Exhibit Hall

Conventioneers will also have
the opportunity to peek at some of
the hottest new products in broad-
cast technology. Approximately
159 exhibitors — covering every-
thing from computer software and
audio equipment to promotional/
marketing aids — are scheduled to
display their wares.

WAMA-ameLkcantadiohiston. com
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SOLD!

Jackson Investment Cor-
poration, a subsidiary of
MT Communications,
Inc., Michael Thompson,
President, has acquired
WIWT-TV, Jackson, TN,
from Golden Circle Broad-
casting, Inc., Andrew
Palmquist, President.

Brian E. Cobb
Broker

A discreet, intelligent brokerage
service with over $550,000,000
in radio/television mergers and
acquisitions.

CHARLESE. GIDDENS
BRIAN E. COBB
703-827-2727

RANDALLE. JEFFERY
407-295-2572

ELLIOT B. EVERS
415-391-4877

RADIO and TELEVISION BROKERAGE
FINANCING - APPRAISALS

\/
W

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO
SAN FRANCISCO

Subject to F.C.C. approval.

NAB Suite 1906, New Orleans Hilton

appointments requested
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‘Diarykeepers Exposed’ At Radio '89

Bolton Research To Unveil Study Results At Key Session

esearcher Ted Bolton’s eye-opening expose on ra-

dio diarykeeper behavior is likely to be the hottest

session at the upcoming NAB Radio ’89 conven-
tion. For eight months, Bolton Research Corp. has spent
more than $100,000 preparing ‘‘Diarykeepers Exposed,”
the first in-depth look at diarykeeper psychology.

Scheduled to be presented at
1:45pm Thursday (9/14), the study
will feature videotaped interviews
with diarykeepers who participat-
ed in the project. In those inter-
views, several respondents indi-
cate their diarykeeping may have
been less than thorough.

One person said she recorded her
listening only when she felt it was
“significant” — ten minutes or
more. Another listed stations he
“intended” to listen to — whether
or not he actually did. In still
another case, a listener refused to
credit a station because she disa-
greed with the editorial content of a
broadcast.

Arbitron Prepares
Response

“Our reason for doing this is to
help broadcasters better under-
stand the programming and mar-
keting implications of using diaries
to record listenership,’’ Bolton told
R&R. “If stations are armed with
knowledge of not only how to get
listening but how to convert that
listening into diarykeeping, they
stand a much better chance of win-
ning. But up to this point, nobody
has really sat down and talked to
someone who has completed a ra-
dio diary.

“We're in no way implying our
methods are exactly the same as
Arbitron’s,”’ Bolton continued. “In
fact, they’re not. But we did our
best to provide people with a situa-
tion and an environment that were
similar to what they would experi-
ence with Arbitron.”

Arbitron officials, who've been
keeping a wary eye on the project,
are already planning to respond by
releasing the results of their own
study (which focuses on a group of

Q: Was it a burden at all to have
to do this?

A: Not really.

Q: How about as you got toward
the end of the week?

A: It started to get tiresome. |
didn’t want to do it. But as easy as it
is, you just don't feel like doing it.
Probably at the end of the week, |
was later in the evening putting it
together than at first.

Q: So you are saying that it was
more of a pain, but equally accur-
ate?

A: | would say so, yes.

el, MD center and reviewed litera-
ture about diary measurement
techniques.

“We felt there was something
missing — the human side of the
equation: people’s feelings, at-
titudes, and behaviors. The only
way we know to find out about
those things is to talk to those peo-
ple. The problem is you can’t re-
contact Arbitron diarykeepers.”

Company researchers selected
Columbus, OH as a test market
and randomly polled the population
to place listening diaries. Bolton’s
test diaries were similar to those
used by Arbitron, requiring partici-
pants to recall and record their
listening over a seven-day period.
Cash incentives were provided to
encourage participation. About 400
diaries were mailed out and ap-
proximately 200 were collected.

diarykeepers who participated in
Washington, DC’s fall ’88 sweep).
But until they’ve had a chance to
thoroughly review the Bolton stu-
dy’s techniques, they’re reserving
judgment on its findings.

“I can’t come to any conclusion
yet,” said Arbitron VP Rhody
Bosley. “We know that minor
changes in the diary and the pro-
cedures for handling it can cause
changes in the results.”

Filling In ‘Human Side’
Bolton said the seed for the study

was planted after his company ex-
amined diaries at Arbitron’s Laur-

? o

Q: Why did you agree to keep a
radio diary?

A: | listen to radio all day; it's on
from the time | wake up until 4pm.
When the kids are in school, it's on
all day. | figure | listen to radio all the
time, so | might as well put my two
cents in.

Q: Are you saying that if you
didn’t listen to radio you probably
would have said no? You would
have said, ‘“No, I’m not interested
in participating?’’

A: | probably would have felt that
it would have been a waste of your
time sending me the stuff when |

don't listen to radio that much.

However, unlike Arbitron’s sys-
tem, the process didn't stop there.
Bolton’s diarykeepers were called
again and about 50 participated in
videotaped followup interviews.
(Sample Bolton diarykeeper ex-
cerpts appear on this page.)

Revealing Findings

More than 30 hours of videotape
later, Bolton researchers discover-
ed most diarykeepers had develop-
ed a heightened awareness of radio
and tried to truthfully report their
listening. However, many waited
until near the end of the survey
period to fill out the diaries. As the
survey period wore on, some peo-
ple tended to get a little tired and
interest levels dropped.

While holding back many of his
findings for the Radio '89 presenta-
tion, Bolton outlined several points
that could increase the odds of suc-
cess for broadcasters playing the
ratings game:

* Some favorite programming
techniques don't affect diarykeep-
ers. “Many programming tech-
niques — such as bridging quarter-
hours or lying when giving time
checks so you get credit for another
quarter-hour — are nothing short
of total nonsense. People don’t
record their behavior that way.
They’re not sitting there looking at
a clock, wondering whether or not
they’ve bridged a quarter-hour by
listening to your station. When you
see our videotape, a lot of those
concepts are blown right out the
window.”

o Station marketing is critical to
influencing diarykeepers. ‘Too
many programmers think people
are completely focused on the so-
phistication of a station’s music. In
reality, the station’s marketing
factors matter the most. If you're a
politician, the people who count are
those who show up at the voting
booth and vote — the nonvoters
don’t matter. The most effective
marketing hits those who vote.

“The same concept applies to
diarykeeping. As an industry,

"Age 18

Q: Did the fact that you had this
diary change your listening be-
havior in any way?

A: | didn't really pay attention to
what station | listened to, but then |
started to once | got the diary.

Q: What do you mean?

A: Well, | just flipped through the
channels and listened to three or
four stations, and | never paid atten-
tion to what | listened to more. | kind
of found out which one | liked more
by doing the diary.

Q: How did you do that?

A: By figuring out what kind of
music they generally played and
decided on which one | liked better.

Q: So you think that how you
feel about radio stations changed
as a result of doing this?

A: Kind of, yes, because it
made me realize which ones | like
better.

we’ve been tied into programming
to specific people and marketing to
the masses. Broadcasters should
think about programming to the
masses and marketing to specific
people. In the '90s, target market-
ing for radio stations will mean
targeting to diarykeepers.”

e Marketing should focus on
changing diarykeepers’ habits.
“People develop habitual tenden-
cies, and that’s how they report
their listenership. If you expect
people to listen to your station, you
really have to do something com-
pelling for them to change their
habitual behavior. Ask yourself,
‘What has my station done today to
force anybody to change their
habits?’ Because if you don’t, you
won't get diary credit. Warm, fluf-
fy TV spots promoting your sta-
tion’s general image aren’t effec-
tive. Ask those diarykeepers to
listen.”

A'S MOST WANTED RADIO HOTLINE

“AMERICA’S MOST
WANTED isahitas a

Hard-hitting, audience-grabbing :90 radio features based on the highly-rated, award-winning Fox
Television series. Programs feature John Walsh and make use of the AMERICA'S MOST WANTED
toll-free 800-CRIME 89 telephone number.
Market exclusivity. Local sponsor tie-in opportunities. Extensive promotional support.
“There are 280,000 “Best Publie Service”

—TV GUIDE

wanted felons out there,
and this program gives
the audience the sense
that they can do
something about it”

~—JOHN WALSH

erime-buster—and a hit
for Fox”

—USA Tobpay

w L

*iN ASSOCIATION WITH FOX TELEVISION

FOR A DEMO AND ALL THE DETAILS CALL JAMESON BEROADCAST 202-328-3283

Other Jameson Shori-Form Features * JOE BOB BRIGGS' DRIVE-IN MOVIE AND VIDEQ TAPE REVIEW % SOAP QUIZ featuring stars of the ABC Soaps * HOME TIPS featuring Robb Weller and Jacklyn Zeman % PREVENTION HEALTH REPORT with Robert Osgood * THE MOTHER EARTH NEWS

wavwW—amerieanradiohietory com
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Creative
Selling..

“In today’s competitive business
environment you've got to be different
to gain the edge.

Selling a station by numbers alone
doesn't tell the whole story. Presenting
the qualities that separate our client from
the competition is often more important
than the ratings information, which is
available anywhere. Personalities, specialty
programming, and the relationship
between a station and the community all
contribute to a station’s appeal to
advertisers.

At Durpetti & Associates, we
feel that positioning our client radio
stations from a conceptual standpoint is
what makes us unique, and allows us
to sell above the competition.”

Michael Weiss
Regional Manager
New York Office

DURPETTIGASSOCIATES

A Commitment To Excellence

& AN INTEREP COMPANY
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Driving Cross-Country
With The Radio On

By John McGhan

ast May I got a new car, the kind I wanted when I

was 17 but couldn’t afford until I was 41. It’s a dark

grey Oldsmobile Toronado Trofeo with black trim
and sidewalls, and it really looks like an unmarked car.
The plan was to jump behind the wheel and take a cross-
country spin, listening to radio like a normal listener.

Although I wanted to hear every-
thing each market had to offer, I
quickly realized there are simply
too many choices — something I
never would have believed. We're
exceptionally fortunate to have a
tremendous variety of formats,
musical styles, and ideas availa-
ble.

I started in Pittsburgh on a very
early Sunday morning and headed
toward Nashville.

Pitisburgh Powerhouses

Pittsburgh has a very aggressive
radio community, with four major
morning teams slugging it out on-
air. Each is talented in different
ways, giving Pittsburghers a quali-
ty variety:

e WHTX — O’Brien & Gary are
an AC morning duo that’s very
“neighborhood’’-oriented (even
getting pies from listeners). They
are Pittsburgh’s first radio
“tealn.”

e WMYG — Jimmy & Steve man
the Classic Rock outlet. These two
have great media exposure and
loyal fans. As their promos go:
“Jimmy and Steve in the morn-
ing/Sometimes they’re funny,
sometimes they’re boring.”” Usual-
ly they’re funny.

* WDVE — Scott Paulsen & Jim-
my Kren really know how to create
a buzz — and do it often. Very
clever writing and production
make it AOR radio worth hearing.

e WBZZ — Quinn & Banana are
the main reason why this CHR sta-
tion owns Pittsburgh’s teens.
They’ve been in the market enough
years to be “brand name.”

Since this was a Sunday morn-
ing, public service and religion
dominated the dial, with the excep-
tion of WDVE’s Sunday morning
oldies. So Ms. Toronado and I head-
ed out of town listening to
the Electric Prunes’ “I Had Too
Much To Dream Last Night.” It
was a pretty good start.

As we roared through Columbus,
I heard possibly the best rock sta-
tion of the entire trip: WLVQ
(Q-FM 96), which sounded like it
was having fun. It played some
real classics like War’s ‘“‘Cisco
Kid,” Styx’s “Fooling Yourself,”
and the Who’s “Won’t Get Fooled
Again”; went into a ballsy ID;
aired a live Georgia Satellites
track from the station’s tenth an-
niversary party broadcast; and fol-
lowed that with a creative ‘‘fast
food” ID from Tom Petty. I heard
a great jock named Wendy for a
brief stop — and even the brevity of
the break was appealing.

John McGhan

The first radio billboard in town
to catch my attention was for 55
WKRC. As you drive through Cin-
cinnati you see hill after hill, each
with a giant broadcast tower —
they seem to be everywhere. Bullet
observations:

* WKRQ — I was surprised that

Q-102 let two pieces of new music
go unidentified during my listening
span.
* WBVE — This is a great Coun-
try station featuring hot produc-
tion, and clever and inventive pro-
mos from the Cincinnati Reds’
coach: “How do I spell relief?
WBVE..” It also had a clever liner:
“96.5 WBVE — 12-in-a-row hit
kicker.”

e WEBN — The morning “Dawn
Patrol” was in the 17th hour of a
marathon for Childhood Cancer
Research. Robin Woods and crew
were very inventive and up. They
were selling requests for charity
and got $50 to take Guns N’ Roses’
“Patience” off the air. After they
picked up the needle in mid-song
they aired their own parody ver-
sion. Entertaining radio.

'EBN also aired a very com-
manding AIDS Hotline PSA pro-
duced by the station. Bravo — no
one does that anymore!

I hit Louisville on the “long side”
of Sunday afternoon: 4 pm. A sta-
tion at 103.1 had an almost indeci-
pherable singing jingle for its call
letters, which turned out to be
WRKA. I mention this because it
was my only chance to hear the
station, and after ten minutes I
really didn’t know what I was lis-
tening to.

eWDJX — Housed a great
young jock who identified the sta-
tion three times within one 20-sec-
ond break. Smart.

¢ WAMZ was playing blues,
WQMF was cranking Bon Jovi,
and I settled peacefully on WFBK
at 91.9, the NPR outlet.

 Nashville Natterings

1 arrived in Nashville just in time
to see Emmylou Harris perform
outdoors on the steps of City Hall
with the Nashville Symphony.
Ninety-five degrees, muggy,
threatening thunderstorms, and
great music! This truly is Music
City. During lunch on Monday at
Maude’s Courtyard I saw Tanya
Tucker, Chet Atkins, Skip Ewing,
WSIX PD Eric Marshall and the
station’s David Manning, and the
Governor of Tennessee.

Ticket To Ride
- After listening to ra- |
' dio for ten days non- |
- stop, | came away with
these general observa-
tions: '

. ®Radio is more diverse
than { sver Imagined.

 ®Many PDs could benefit
by listening to their sta-
tlons as fisteners, not as
Drogrammers.

® Stalions airing syndication
- realfy must identify themn-
' selves with prerecorded
1Ds.

- @ The only radio network
that really has an identity .
and a consistent sound

is NPR.

® When people enjoy what
they’re doing, it's audi-
ble.

@ In ten days ! did not hear
any commercials, local or
national, that forced me
to turn the radio off!

winan=armerteanradiohistory com

* WKDF — This is a giant AOR
in the mid-South, so I wanted to see
it. The outlet has an amazing talent
in morning man Carl P. Mayfield,
a 15-year station vet with several
personas he adopts both on-air and
at personal appearances.

I happened to be at WKDF for
“Miracle Monday,” when Mayfield
character Brother Jonas was driv-

‘‘Radio today seems to
be very modal, with
more formatic purity
than ever before.’’

ing around in a white limousine. He
would pull up in front of a grocery
market dressed as an evangelist,
walk in, and pay several shoppers’
grocery bills. It was wild. Mayfield
carried the characterization to the
hilt.

Then I noticed a large production
facility next door to WKDF. It’s
Mayfield’s. He lives, eats, and
breathes WKDF.

From the moment I got within
earshot of St. Louis it was obvious
KMOX was the market leader. It
was everywhere with phenomenal
outdoor presence. Within minutes I
saw a KMOX billboard, the KMOX
calls on a helicopter, and the
KMOX studios overlooking the
famous arch.

¢« KSHE — 1 listened to the
“Pride of St. Louis,” which had
some great production elements
and a unique attitude. I noted a
particularly good jock named Al
Hoffer, who was smooth, direct,
and used a minimum of words to
say a lot. He also presold the ap-
pearance of Jerry Mathers on the
next day’s morning show.

¢ WIL — It has a six share doing
Country. I was surprised at how
“sophisticated” the station sound-
ed. Although morning team Dave
& Debbie were down-home with
lots of personal appearances and
birthdays, the station seemed to
lack soul.

 Kansas City Whistlestop

After hours of driving across
Missouri, Kansas City seemed like
the Land of Oz. It’s a magnificent
city to drive up on.

+ KYYS — About 70 miles east of
Kansas City, this station jumped
out of the radio. It was rocking with
a powerful modal approach for 25
minutes. There was no talk, just
two ID drop-ins. And one of them
was so “shotgun” it merely said
the frequency (102). The station
was lean and mean. I also learned
the next day that mornings and
middays are very different: KYYS
is heavily dayparted.

¢ WDAF — The first billboard
that commanded my attention was
for “61 Country,” the number one
station — and it’s on AM. If I lived
here I would listen to WDAF, and I
haven’t listened to AM radio in
years. It’s a big-sounding station
with an old-line newsman named
Charles Gray. Even the weather-
man is billed as a star. While I
listened, WDAF ran a $10,000 cash
giveaway and a battle of the bands
called “Song Wars’’ that enabled it
to air a lot of new records — eight
in four hours.

PD Don Crawley, who grew up
listening to WDAF, is the station’s
biggest fan. He invited me to par-
ticipate in the weekly music meet-
ing, during which those present
voted yea or nay on each of 41 (yes,
41) records played during the
three-hour session. Besides Craw-
ley, staffers involved in the music
selection included MD David Bry-
an, Promotions Director Christy
Russell, morning show producer
Kathy Crow, Programming Coor-
dinator Deanna Posey, and over-
night jock John Wozniak.

Continued on Page 24

John McGhan heads McGhan
Radio Productions (213-850-
7417), which producss live radio
broadcasts via safefite. His radio
background includes programming.
stints with Buffalo cutlets WPHD
and WGRQ and the Source Nel-
work.



www.americanradiohistory.com

Faster Than A Speeding Bulletin, Able Io Leap
ThroughTall Stories In A Single Keystroke.

Perform super-human feats of news and information to review, edit and print only the information you want.
management with AP NewsDesk, the super-powered software To find out more about the super-powered software
system from AP Broadcast Services. system that puts news management productivity at your

Designed to run on any IBM-compatible personal computer, ~ fingertips, contact your AP representative, or call Rosie
AP NewsDesk captures the AP news wire, and allows you Oakley at 800-821-4747.

Associated Press
Broadcast Services
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D-riving Cross-Coﬁntry With The Radio On

Continued from Page 22

It was a very democratic and
spontaneous meeting. While Craw-
ley always had the final word, his
programming philosophy was con-
sistent; select music that evoked a
“‘strong emotional response,”
regardless of a song's chart posi-
tion or artist, That stipulation often
makes WDAr' sound unorthodox,
which adds a lot.

i

e

After driving all day under “‘the
big sky,"" a phrase used to define
the harizan-to-horizon view, ] heard
KKCS (101 FM KC8), This is a little
Country powerhouse in the Rock-
ies, It was. pramoting, quite effee-
tively, a weekly Friday afternoon
station-sponsored party at a huge
western bar called Cowboys, At
7pm 1600 people were in the club
dancing and watching videos, and
the young erowd really showed loy-
alty to KKC8 (whose entire staff
was on hand), Events like this goa
long way and also build staff loyal-
ty, A tip of the hat to MD Kerry
Walfe, who gave me a KKCS T-
ahirt that I wear all over L.A, now,
¢ K110 — The AOR had a strong
signal and played musie that seem-
correct, The only thing that
bothered me was its lack of spon-
taneity; the station sounds a littls
tight productien-wise,

“-”"E l‘m: -.-_:l‘-.“,.......: . .

Driving through Denver north to-
ward Wyoming, I made the follow-
ing ohservations:

* KQK8 — KS104 aired a great
cross-promotion for it morning
zoo that included clips of what
listeners might have miased that
morning and promoted what was
on tap for-the next day’s show.

o KDHT — The station reminded
me of progressive rock radio from
the '708: it played a little bit of
everything,

* KYGO — Tt identified itself
more than any other atation, There
was ne confusion about who or
what I was listening to,

s KAZY — Y107 seemed to have
the higgest “production sound” in
Denver.

e KBCO — This is clearly the
best station in the Denver/Boulder
area, Its mix of music was singu-
lar: early Chicago, new Anderson
Bruford Wakeman Howe, the
Smiths, new Todd Rundgren, and
jazz from City Kids, Plus it was
giving away 100 tickets to the Doo-
hie Rrothers and sponsaring a Jim-
my Buffett buffet hefore a coneert,

FEEER
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It seemed strange to drive
through Wyoming and hear a well-
produced progressive station de-
clare: “KRQU rocks Medicine
Bow!"

Syndication dominated Sunday
morning radio in Wyoming and in-
cluded the fallowing from Jackson:

o949 FM — Aired ‘“‘Musical
Starstreams” with Frank Forest
&lﬁch it has since stopped offer-

)l

* 90,9 FM; 93.1 FM — Both aired
““Flashback," produced by Dan
Formento's Radio Teday,

* 84 KPKY — Aired John Gara-
hedian’s “Open House Party" live
from Boaton on Sunday night,

* 99,1 — Aired “American Coun-
try Countdown."

You'll notice that three of these
outleta are mentioned only by fre-
quency. It amaged me that most of
the atationa carrying syndication
failed to identify themselves ade-
quately during the shows. The
hoard operators could have drop-
ped in IDs every 15 minutes, but
rarely did. Subsequent reference
checks uncovered that 06.9 is
KMTN/Jackson, WY (2.1 is its
translator) and 99,1 is KQP1/Idaho
Falls, ID, ’ _—

- Reno Ramblings

By the time I was getting pretty
tired of the “big sky,” Reno
towered on the horizon. KBUL
hoasted that ‘‘Nobody plays more
Country than the Bull,” while 1.7
FM (again no calls were announc-
ed) was playing a great selection of
clagsical music as I crossed the
state line into California.

~ Sacramento Salutes

Streaking toward San Francisco,
1 made these observations about
some Sacramento stations;

* KROY — The subject of the
firat radio billboard I saw, KROY
was cleverly giving away a “Guest
DJ" show.

* KRXQ — 93 Rock was an the
air with a clever humper sticker
promotion, Those spotted with
bumper stickers on their cars got
to choose either %93 cash or what-
ever was in the apotter's glove hox
— a amall twist that created a
“eut-through" effect for me,

* KRAK-FM — A Country sta-
tion with good production and a
great signal.

Ban

One of the best music sets I
heard on the entire crosa-country
trip was afternoon drive on KFOG,
The DJ was called Dung, and the
set jammed from Little Richard's
“Some Fun Tonight" to Elvis Cos-
tello's ‘*Veronica," Cream's
“Badge,” a Stevie Ray Vaughan
eut, a traffic repart, Todd Rund-
gren's “Want Of A Nail," the
Beatles' ‘‘Hey Bulldog," and then
an hour of “Prychedelic Supper,”

¢ KSAN — Its Country sound
was bright, up, and consistent. It
also had a great signal.

T Tmrme
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KOME owned the dial in San
Jose. The station boomed right into
San Francisco, sounding full and
focused, PD Ron Nenni should be
very happy with the way it sounds.

- What's In Watsonville?
Absolutely the most distinctively
original station in America was
heard in Watsonville, CA; KPIG at
107.5, This station just made me
feel good. As Don Crawley in Kan-
gas City would say, it evoked a
“gtrong emotional response.”
KPIG is Punk-Country and calls
itself “The Pig.” It was playing

an amazing mix featuring the All-
man Brothers Band, Hank Wil-
liams Jr.,, Rodney Crowell, Mary
Chapin Carpenter, Elvis Presley,
the Tail Gaters, Danny 0'Keefe,
and a great song by Jason D, Wil-
liams called “She Didn't Come
Here For The Money, She Came
Here For The Change.,”
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When 1 talked to programmers
acroes the country, the number ene
question was, ‘“What does Pirate
Radio sound like?" I hadn't heard
Pirate until I barreled into L.A. in
9G-degree heat.

* KQLZ — Pirate Radio has an
amagzingly aggressive sound with
huge production elements and
raucous rock unlike any station 1
had ever heard. The station moves
like a freight train without brakes,
The music selection was hard rock
modal, constantly alluding to the
idea that the station's doing some-
thing illegal by broadcasting at all,
It's 8o clean you could eat off it.
There was absolutely no clutter —
only shotgun IDs,

While I was an my cross-country
trek, Pirate had positioned a barge
off the Malibu coast within sight of
a popular area restaurant. On the
barge was a tower carrying the
Pirate Radio logo. Very clever,

o KIIS-FM; KPWR (Power 108)
— These are great stations, but
both sounded dated compared to
Pirate’s aggressive sound. Still, the
CHR morning big guns — KIS
FM's Riek Dees and Power 106 -
Jay Thomas — are always worth
hearing.

The Song Information System It works with your

to bulld or refresh your library by letting you find any
songs you want. Browse by artists, tities, chart history,
runtimes, themes and mors, then copy those songs into
SELECTOR compiete with runtimes, intros and tempo
coding. Call RCS now for a free demonstration diskette

Stz

* KROQ; KTWV (The Wave) —
I have never heard a station like
KROQ. It's one of a kind in all as-
pects — announcers, music, logo,
and attitude,

The Wave is now heard in a
dozen other cities, but it started in
L.A. My top-of-mind ebservation:
the slogan “I use KTWV every
day." I also became aware of how
much I liked the format when I left
the city and didn’t have the oppar-
tunity to punch it up.

* KLOS — The morning show is
drawing incredible atreet talk, It's
amaging how many people repeat
to me something they heard Mark
& Brian do,

If you ever get to L.A., you'll find
comedian Harry Shearer on
KCRW every Sunday morning and
the unbelievahle radio of Fragier
smlih wherever he’s working that
week,

Country Heard Most Often

The moat popular format — the
ane I encountered more often than
not — was Country, which really
does seem to be the “format of the
road.” For some reason, though,
almost none of the Country stations
I heard promoted themselves con-
sistently or aggressively.

Again, these are just some can-
did observations made during a
cross-country trip. Driving coast-
to-coast definitely widens your
harizons as to what’s available on
the dial. There were a lot of choices
and a fair amount of inventiveness.
Radio today seems to be very
modal, with more formatic purity
than ever before.

and a fuli-color brochure.

RARID COMPUTING SERVICES, INC.

Qns Chase Aoad - Guite 206

Scarsadie New York 10583 (513) 9410829
(814 723-85R7

FAX (814} 7236661

wis=aRereantadiohictory com
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“GET MAXIMUM IMPACT

AND SEND YOUR PRODUCTION
WHERE NO ONE HAS GONE BEFORE.”

“Maximum Impact is the production
library for the 1990s. I was using it the
same day I received it.”

Tony Pepper,
KFMBIBI00. San Diego. CA

No more wimpy commercials and dull
promos for you! Create explosive
edge production with the hottest
library that’s as contemporary as your
playlist. Your listeners will not only
hear your production they will feel it,
remember it and respond to it.

¢ MAX is full of good, clean stuff. The
arrangements are excellent.”

Eric Chase,
KRBE. Houston, TX

You’'ll find the MAXIMUM IMPACT
library filled with production tracks
written by hot, young superstar
writers who unleashed the cutting
edge of contemporary production
music and pushed it to the limits.
Using MAXIMUM IMPACT tracks,
your production can actually make
every other station sound worse.

Chuck Collins
Creative Director
WKDD-FM - Akron, OH

“Science meets the
production library.”

Jerry Vigil

Radip & Production Newsletter

“[I listened to a lot of demos, but
nothing else was as good as
Maximum Impact.”

Tony Pepper

Production Director
KEMB/BI00 - San Diego, CA

“It’s hard to find ‘appropriate’ mu-
sic to create a feel for your promos
that will grab listeners’ attention,
but Maximum Impact does it
perfectly.”

Andre Williams

Production Director
WYLD. New Orleans. LA

“Maximum Impact makes our
promos stand up and shout.”
Rick Belcher

Program Director
WIOG, Saginaw/Flint, MI

“Maximum Impact is the
“The subliminal sounds definitely make a technicolor of radio.”
difference in the promos with MAXIMUM Kevin Webb
IMPACT.” Production Director

Andre Williams, WCBH., Terre Haute, IN
WYLD. New Orleans. LA

Unlike any other production library
available, MAXIMUM IMPACT
has taken the first steps in combining
the science of the subconscious

Hear it... feel it...
experience it yourself.

mind with the production room Call today for a free demo:
by offering Brainspeak™ sounds. 800-858-8880 or collect
Scientifically proven by the 214-934-2222.

Whole Brain Learning Institute,™
Brainspeak™ will escort your
message directly to the subconscious
mind to dramatically increase
message retention.

Simply put, MAXIMUM IMPACT is . . i

Breakthrough Production That Pene- FinstSoms Hinstystesing:
! &1 ue 13747 Montfort Drive

trates The Mind ™ Suite 220

Dallas, Texas 75240

™ Service Mark 1989, FirstCom Broadcast Services.,
a Division of Jim Long Companies, Inc.

@" DISTRIBUTED OUTSIDE OF THE UNITED STATES, UK. AUSTRALIA AND NEW ZEALAND BY RADIO EXFPRESS
3575 CAHUENGA BLVD. WEST, SUITE 390, LOS ANGELES, CA 90068 U.S.A., 213-850-1003, TELEX 188679, FAX #213874-7753
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les Team
90’s...

The Next Generation Of Sales Solutions
| gt Gonera™® -
o he Ne CgHlS BECE R&R Columnist and radio sales strategist Chris
| By Beck has assembled a practical “How To" Guide
' h | and reference tool for beginners, senior sales
\ \%\ ANNY o people and managers.
l : / ‘y‘ \ 1//
| /7 NI/ '\\ t/? The most up-to-date and streetwise strategies and
\ %‘ \/ 5\3\ technologies for selling, coaching and management.
‘ \Y/4 POWER SOLUTIONS FOR THE
| " NEW GENERATION OF RADIO SALES ....
\ wm‘,tm’ ) ]
'l > Finding and Interviewing to
Get the Best Talent
> . "
“Chris has added futuristic dimensions to the KJR/KLTX selling efforts. Hold PraCtI?aI and Excmng
He is consistently setting the standards of how radio will be sold in the Sales Meetings
next decade.” . .
MARY ELLEN KURT2; General Sales Manager, KJR/KLTX - Seattle > Cultivate New Business

> Sell Outside Your Demos
“As a result from Chris Beck’s recruitment techniques, my station will ..
generate a minimum of $250,000 this year on recruitment alone!” > Maximize Phone Impact

CHRIS STONICK, Sales Manager, WMIL - Milwaukee
" R » Update Your Sales Close for

“We've been able to open the lines of communication on a local level the 90's
with huge national companies like SEARS and 7-11. With Chris Beck's
methods no account will ever be off limits again!” ...And Much More!

BETH BIBBY, Director of Major Account Sales, KISS 108 - Boston

JUST PUBLISE

Order one for every member of your sales team. Quantity discounts available.

RR DETACH AND MAIL TO: R&R, 1930 Century Park West, FOR INSTANT SERVICE...Call or Fax your order to R&R

Fifth Floor, Los Angeles, CA 90067. Call: (213) 553-4330 FAX: (213) 203-8727

i |
i i
i i
: BOOKS :
- ‘ RAERIAN :

I ] PAYMENT ENCLOSED [E P MO YR |
[J cHARGE MY MC ____ VISA____ AMEX ____ s S (S S S O 1 (I el L i

l EXPIRATION
i SIGNATURE TITLE |
[ NAME ADDRESS :
: COMPANY PHONE ( ) l
| CITY STATE ZIP |
|  SALES STRATEGY by CHRIS BECK GTG Al e iosliatie :
: SPECIAL INTRODUCTORY OFFER/QUANTITY DISCOUNTS | QUANTITY Delivery Charges |
I « Single copy . .. $18.50 AMOUNT $ Single Copy . . . $1.50 |
l (Regular price $19.95) iN CA ADD Each Additional l
| * 5-10 Copies . . . $17.25 each 6.5% SALES TAX $ Copy . .. 50¢ i
| e 11 or more copies . . . $16.50 each DELIVERY $ Maximum i
| Ofter expires Nov. 30, 1989 TOTAL $ Shipping Charge . . . $20.00 i
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Talk Format Faces The Future

Programmers Look To The Calm After The Publicity Storm

or the past year or so, issues-oriented
Talk radio has been hot, hot, hot with
both the public and the media. Contri-
buting factors included the handful of talkers
who played a role in defeating a congressional
pay raise, the movie “Talk Radio”” and TV’s
“Midnight Caller,” and the short-lived ‘“Morton
Downey Jr. Show.”
Geraldo, Oprah, and
“Good Morning America” ¢
all did segments on issues-
oriented Talk radio. Publi-
cations ranging from home-
town dailies to Britain’s
brainy Economist carried
stories examining the for-
mat-as-phenomenon. And
at what probably was the
high water mark of the Talk
radio craze, C-SPAN and
CNN showed up in Boston in
June to cover the first Talk
Radio Convention.
ABC’s “Nightline,” per-
haps sensing that public in-

Tom Tradup

Society

Cleveland, Ohio

(216) 689-5786

Lending To Radio Broadcasters
Since 1941.

Society National Bank

Visit us during the NAB Radio Convention at

our Hilton Hotel Hospitality Suite, or call usin New

Orleans during the convention at (504) 561-0500
for an appointment.

Chuck Coon

Vice President & Manager

SOCIETY NATIONAL BANK

Communications Lending Division

terest in Talk radio was
fading, decided at the last
minute not to do a show
about that convention —
and it’s been downhill ever
since. The mainstream me-

‘““‘People are going to
need Talk radio in the
1990s to let them know
where the institutions
in their lives are

headed.”
— Tom Tradup

dia have finished ‘‘discov-
ering” the genre, ‘“Talk
Radio” is languishing in
video stores, and “Midnight
Caller’” has ended up a TV
also-ran.

BANK

wwaaL americanradiohistorv com

e

5

.
.

Ed McLaughlin

Each month R&R surveys leading Talk radio stations from across
the nation to determine the ten topics that have generated the great-
est amount of listener phone response over the past four weeks.

1) Pete Rose Banned From Baseball
2) Murder of Colonel Higgins
3) Death of Congressman Mickey Leland
4) Murder/Legacy of Black Panther Huey Newion
5) USIColombia War On Drugs
6) Legal/Ethical Questions — In-Vitro Fertilization
7) Anniversary of President Nixon’s Resignation
8) Anniversary of Woodstock
9) S&L Bailout

10) Resurgence of Airline Safety (DC10)

Pete Rose exits baseball with one more first-piace finish under his
belt. Last seen filling the number six spot on the June chart, Rose
took the top honors in August on the strength of his banishment by
the late Baseball Commissioner Bart Giammatti. Anniversaries are
still hot, with Woodstock making its second consecutive appearance
(but falling 3-8) and Nixon's resignation debuting at 7, two rotches
above last month's Chappaquiddick scandal. Drugs also made it two
in a row, moving 6-5, thanks to the turmoil in Colombia. Death kook no
holiday in August, with the murders of Col. William Higgins and
Huey Newton and the death of Rep. Mickey Leland all dekuting in
the top half of the chart.

Reporting Stations: KCBS/San Francisco, Robert McCormick; WTAE/Pittsbiirgh, Tom
Ciendening; KIRO/Seattle, Andy Ludium; KABC/Los Angeles, Bernard Pendergrass; WRC/
Washington, Ken Meligren; WABC/New York, John Mainslli; KMOX/St. Louis, Dave Dugan;
WXYT/Detroit, Joan Cherry-Isabelia; KXL/Portland, Jeff Grimes, WBZ/Boston, Tyier Cox.

S R T T S P R R0

|

Yet according to a num-

ber of veteran Talk pro-
grammers and consultants,
the format’s future looks
pretty good in the wake of
the hype — so long as the
issues shows continue to
meet listeners’ changing
and expanding needs.

The Next Wave
Of Listeners
Many Talk vets believe
issues-oriented Talk will not
Continued on Page 28

R. C. Crisler & Co., Inc. (513) 381-7775. Cincinnati, OH: Richard C. Crisler, Clyde G. Haehnle, Jvhn D Chapman,
Glona Bushelman. Ithaca, NY: {607) 257-6283 john B. Babcock. New York, NY (212) 697-2247 Tanald E. Clancy.

Special Consultant: Ward L Quaal Company, Chicago, IL: (312) 644-6066 and Los Angeles, CA (714) 644-5500.

CONFIDENTIAL
BROKERAGE AND
INVESTMENT
SERVICES TO THE
COMMUNICATIONS
INDUSTRY.

Lincoln, NE: (402) 475-5285 Richard W, Chapin. Tampa, FL: (813) 264-2346 Mark W jorgenson.

[CRISLER)

RC CRISLER & CQ. INC
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Talk Format Faces The Future

Continued from Page 27

only survive America’s cur-
rently blase attitude about
current events, but will
thrive as a new generation
becomes aware of how it is
affected by issues being de-
bated at local, national, and
world levels.

“As the baby boomers
cross 35 and begin estab-
lishing families they will
become increasingly is-
sues- and information-ori-
ented,”’” said Noble Broad-
casting VP/AM Operations
Michael Packer, who con-
sults several Talk stations.
“As a result, there will be
increasing specialization
among stations. There will
be all-medical stations, all-
sports stations like WFAN/
New York, and all-issues
stations. I also think issues-
type talk shows will move
onto FM.”

WLS/Chicago GM Tom
Tradup, whose station went
Talk last month, believes
issues-oriented talk shows
will play an increasingly
important role in people’s
lives as the world they’ve
known continues to change
and grow more impersonal.

‘“People are going to need
Talk radio in the 1990s to let
them know where the insti-
tutions in their lives are
headed,” said Tradup. “As
politicians strive to become
nonoffensive to everyone,
there are fewer and fewer
Ronald Reagans and Har-
old Washingtons: leaders
who stand for something in
black and white. Because of
leveraged buyouts, or what-

ever, even the commercial
institutions people have
known are unfamiliar.”
Gearing Up
For Tomorrow

Experts say that if Talk
radio is going to serve as
the town crier and public
forum of the 1990s it needs
to beef up its programming.
It will no longer be enough
for hosts to give their gut
reactions to the day’s head-
lines or chat across the
back fence with listeners.
Issues-oriented shows will
have to offer information —
news, facts, advice, and in-

Bruce Marr

formed opinion — that
helps the audience develop
its own conclusions and atti-
tudes. But supporting that
kind of may cost more than
some broadcasters are will-
ing or able to spend.

“Talk radio may be able
to bring people — particu-
larly young people — back
to the issues,” said EFM
Media Management Presi-
dent Ed McLaughlin, whose
company syndicates the
“Rush Limbaugh Show.”
“But to do that stations

have to make a commit-
ment. Look at the credits on
a show like Donahue or
Oprah; look at the number
of researchers and produc-
ers they have. Talk radio
hasn’t made that kind of
commitment.

“If the format is going to
get better, more resources
have to be invested,”” he ad-
ded. “Just reacting to the
news isn’t going to be
enough.”

More Syndicated
Shows Coming?

Still, no matter how well-
staffed and funded a show
may be, the key to its suc-
cess will always be a good
host — someone who can
present both sides of the
issue in an engaging and
entertaining manner. On
that score, say Talk pro-
grammers, there is bad
news and good news.

The bad news: there is,
and will continue to be, a
serious shortage of truly
stellar issues-oriented Talk
talent, particularly in medi-
um and small markets. The
good news (both for stations
and for professionals like
McLaughlin): radio listen-
ers seem perfectly willing
to accept Talk program-
ming that originates out-
side their market, so long
as they can participate. The
“Rush Limbaugh Show,”
for example, now airs in 145
markets (including seven of
the top 10 ADIs) after just
over a year in syndication.

“I really think Rush Lim-
baugh’s show is the wave of
the future,” said consultant

‘‘As the baby boomers
cross 35 and begin
establishing families
they will become
increasingly issues-and
information-oriented”’

— Michael Packer

Bruce Marr, whose clients
include KABC/Los Angeles
and WOKV/Jacksonville.
‘“Rush’s success clearly has
proven that daytime-issues
talk doesn’t always have to
be local. In coming years I
think the economics of the
business will dictate the air-
ing of more out-of-market
shows.”

Ed Shane

A Debt To The Ranters

As for what the future
holds for the ranters —
those personalities given to
barking at callers, making
outlandishly inflammatory
statements on-air, or stag-
ing outrageous stunts off-
air — most Talk program-
mers think those personali-
ties have a limited lifespan.

“I think those types of
personalities will be chang-
ing jobs with increased
alacrity in the future,” said

Michael Packer

WWRC/Washington OM
Ken Mellgren, who recently
dismissed a host for being
rude to callers. “Most pro-
grammers consider them
flashes in the pan. They can
be successful initially in at-
tracting attention, but they
will burn out more quickly
than a more palatable pro-
gram.”

Even KFI/Los Angeles
GM Howard Neil, whose
station airs the outspoken,
often controversial Tom
Leykis, admits that such
programming has its lim-
its.

“There is a market for
(such shows) out there,”
said Neil, “but not every
market could or should
have a Tom Leykis on the
air.!7

No matter what the ulti-
mate fate may be for such
personalities, consultant Ed
Shane believes Talk radio
probably owes its outlan-
dish talents a debt of grati-
tude.

“They did the format a
service by pushing it into
the forefront with the pub-
lic,” said Shane, with a
laugh. “Now the sane peo-
ple are taking over for the
long haul.”

Program Directors:

Looking for fresh ideas”

Searching for new talent?

Like to hear other major market radio
Call toll free 1-800-234-0106
for information about new SoundBanc"Listening Service.

More than 170 major market radio
stations recorded weekly!

stations?

MEDIA
MONITORS,

New York = Los Angeles « Chicago » San Francisco « Detroit » Atlanta » Miami » Boston « indianapolis » Washington, D.C.

wawwwLamericancadiohistorvy com
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GO WITH THE WINNERS. DYNAMAX CTR10 SERIES

“Our 35% cume ranking is safe-
guarded by the hassle-free operation
of DYNAMAX cart machines.
WIVK is #1 in Knoxville and
DYNAMAX is #1 On Air.”

Ed Brantiey

PM Announcer,
WIVK AM/FM

Fidelipac Corporation
0 P.O. Box 808

0J Moorestown, NJ 08057
O US.A.

] 609-235-3900

O TELEX: 710-897-0254
(] FAX: 609-235-7779

¥R XI TJ‘—i‘C
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40"

AOR.

),

“ROCK 40
is the next
important
radio
format.”

John Parikhal

Joint Communications
ROCK 40" format creates
fresh energy for 18-34 year-
olds, blending the best of
CHR and AOR.

Over two years ago Joint
Communications Research
uncovered a format hole
that threatened CHR and
AOR. We called it ROCK

Since then we have
developed ROCK 40~ by
carefully studying its
potential impact on CHR &

Meet our team at
NAB (Westin Canal, Suite 2817)
AOR/Rock 40/Classic Rock —
Steve Young, Jon Sinton
CHR/AC/Country — Bob
Elliot, Dave Charles

Research — David Oakes
Marketing — John Parikhal

Or call
(404) 971-4647

Joint Communications Corporation

Media Strategists
P.O. Box 70128
Marietta, GA U.S.A.
30007-0128

g otal national spot radio
4 expenditures for the

month of July topped

TOTAL SPOT DOLLARS
YEAR-TO-DATE TREND
(1988 vs. 1989)

Office Romances Can Be Rewarding Affairs

earing that office romances
will lead to closed-door
kissing instead of complet-
ing projects and all manner of un-
pleasant post-breakup behavior,
it’s not surprising that corporate
policy-setters traditionally reward
corporate Romeos 'n’ Juliets with
pink-slipped sets of walking papers.

However, management special-
ist and “Office Romance: Love,
Power & Sex In The Workplace”
author Lisa Mainiero says that
strict ‘‘no-no” policies are anti-
quated. She maintains that intra-
office relationships not only sti-
mulate creativity among staff
members, but also improve morale
and enhance teamwork.

Cautioning that the best scenario
for workplace relationships in-
volves unmarried, similar-level
employees who work in different
departments — and that the worst
situations involve a superior and a
subordinate (especially if either, or
both, are married) — Mainiero lists
the following guidelines for conduc-
ting the proper office romance:

e Perform work duties well.
Don’t let the ups 'n’ downs of office

Aanann amaricanradiohistarv. com

romance effect the quality of your
work.

» Avoid clandestine meetings.
Don’t get caught coming from be-
hind closed doors.

e Avoid physical contact. Don’t
touch each other playfully, hold
hands, etc.

o Address each other by real
names. Avoid referring to each
other as ‘‘Honeybuns’’ and
“Sweetmeat” in front of other
workers.

o Get separate business travel

® September 13-16 — Radio
'89 Convention sponsored by
the NAB. New Orleans Conven-
tion Center. New Orleans, LA.

® September 13-16 — RTNDA

Annual Convention. Kansas Ci-
ty Convention Center. Kansas
City, MO.

® September 17 _— Emmy
Awards. Pasadena Civic Audi-
torium, Pasadena, CA.

P R S =

$104 million — a 9.2% in- 120 4
crease over 1988 figures. | 110 01989
110 4 A 107 @1988
While the above-quoted fig- 105 |
ures reflect total national radio 100 1
spot bilings as reported by 95
America’s leading national rep 90 1
organizations, they are not
typical of any specific market. 80 -
Furthermore, spot billing in in-
dividual markets, market groups, 70
or geographic areas may differ | 62
substantially. 60
53 (all figures in millions)
Source: Radio Expenditure Reports inc. 50 T T T T T T T T T
Jan Feb March  April May June July
Month
THREE-MONTH TREND
PERCENTAGE OF CHANGE
(1988 vs. 1989)
% 30 (] May
B June
25 July
20- 18.0
151
10+
5 =
0
_5_
‘10 - T T T ¥ T
1-10 11-25 26-50 51-75 76-100 100+
Market Size

accommodations. Whether you
stay in them or not, always book
separate hotel rooms when travel-
ing on business.

* Avoid extramarital affairs.
Workers are more likely to be of-
fended by intra-office relationships
involving married folks than ones
involving two singles.

* Get clear on your company’s
policies. Understand your station or
company'’s written (and unwritten)
rules before making your
workplace romance official.

® September 21-23 — Founda-
tions Forum '89. Sheraton Uni-
versal Hotel. Universal City, CA.

® October 9 — CMA Awards
Show. Grand Ole Opry House.
Nashville, TN.

® October 17-18 — Broadcast
Credit Association’s 22nd Credit
& Collection Seminar. Scottsdale
Hilton. Scottsdale, AZ.
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THE FIVE

W H @ ° Jack Anderson, Bob Fuss, Andy

Pollin, Jay Sapir, Barbara Campbell, Pye
Chamberlayne, Bill Small, Bob Brill, John
Tautges, Kate Murphy, Rob Navias, Ed
Kerins, Tom Rivers, Helen Thomas, Diane
Burr, Sharon Gotkin

WH A Tg Newsfeeds, Hourly newscasts,

Daily features, Sportsfeeds, Business
reports, Public Affairs, Sportscasts,
Headlines, Specials, Religion Package,
Spanish Language Service

WIHIIE R JE s From the ypI RADIO

NETWORKS-with bureaus in
Washington, New York, Chicago, Miami,

Los Angeles and London, plus the
resources of UPI wire service bureaus
worldwide.

WHEN: NOW!
W HY@; No commercials-just money-

making avails for you!

Com{)etitive pricing designed for your
bottom line!

Two-year contracts with no annual
rate assessments!

Perfect as a primary network or cut
service!

Used by premier radio stations and
networks, including: 1010 WINS, WGN,
WIJR, KMPC, KSFO, WINZ, WCNN,
WFLA, KRLD, WWL, KIRO, WOMC,
United Stations Radio Networks,
National Public Radio, Satellite Music
Network, Financial Broadcasting Net-
work, Sun Radio Network, plus the
Florida, Virginia and Georgia News
Networks . . . and many, many, more!

and
H @ Wg Call Mike Freedman, WI
VP News
1-800-777-5336 RADIO NETWORKS

- uywwww americanradichistorv.com. . . .
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JOIN
WESTWOOD ONE
COMPANIES

AT THE NAB!

Once again, we re proud to sponsor
the onening night cocktail party

and reception at the Grand
Ballroom of the New Crleans
Hilton Hotel, Wednesday,

September 13, 6-8pm.

- Join us for live broadcasts

oy Larry kmsg, Bruce Williams
and Neil Mvyers, nightly

during Radio ‘89.

And, don’t miss the special guest
appearances, great prizes,
faku_ous food and excitement at the
Westwood One/Source
Presidential Suite 2737.

New Crleans Hiltor Hotel

znd the

Mutual Broadcasting System/
NBC Radio Network.

The Terrace Room.

Westin Canal Place.

Vi WESTWOOD ONE COMPANIES

Dl MUTBAL HECRELIO A WES WOSD ONE ~Pep—— WEST WOOL #ivE
NUX/BROABLE STING SYSWRY NETWORK ¥ Rid)E NETAGRKS SURHL2 %smnomsuzcup M
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NEW HBO SHOW

Muppets Meet Musicians

ome new Muppet characters

will share’ the stage with

some of the world’s most-fa-
mous musicians in *“Jim Henson'’s
Ghost Of Faffner Hall,”” a weekly
series that will begin airing on
September 11 via the HBO cable
television network.

Among the stars set to appear
during the course of the half-hour
program’s 13-week run are: Joni
Mitchell, Bobby McFerrin, Mark
Knopfler, Ry Cooder, Dizzy Gilles-
pie, Ladysmith Black Mombazo,
Aswad, James Taylor, Thomas

Y

NEW THIS WEEK
®BABY, IT'S YOU (Paramount Home Video)

MR. MUPPET MUSIC MAKER —
Good moanin’ Bobby McFerrin.
Dolby, Julia Fordham, George
Martin, Courtney Pine, Youssou
N’Dour, and Los Lobos.

SRR

N

No soundtrack album was issued, but music plays a prominent part in
this set-in-the-'60s romantic comedy that was written and directed by
John Sayles. The video release of this 1983 film, starring Rosanna Ar-
quette and Vincent Spano, was delayed due to music clearance prob-
lems, and four songs from the theatrical release have been replaced on
the videotape version. Among the artists whose music is heard in the
background of this coming-of-age piece, Bruce Springsteen (four
songs), the Supremes, Frank Sinatra, the Shirelles, and the Mamas &
Papas. (Street date: 9/14.)
® ROOFTOPS (International Video Entertainment)

This feature-length film centers around city kids who set up their own
society-within-a-society on the roofs of abandoned tenement buildings.
The film's Capitol soundtrack sports contributions from Etta James with
Dave Stewart of Eurythmics, Jeffrey Osborne, Joniece Jamieson, Grace
Jones, and Eurythmics thembeautifulselves. (9/14)

e
TEN BLOODY MARYS AND TEN HOW'’S YOUR FATHERS — Mssrs.
Springsteen (I} and Stewart reflect upon the difficulties of being a saint in
the city.

Outstanding
Performance

Month after month

—year dfter vear,
in the rapidly changing field of
media brokerage, one company
stands out as a consistent leader:

TIHE
UED TEUEPIBURN,
COMIPANY

325 Garden Rd . Palm Beach, Florida 33480
(407) 863-8995

Todd Hepburmn, Vice-President
PO Box 42401, Cincinnati, Ohio 45242
(513} 791-8730

Cue to the Labor Day holiday,
the Nielsen Media Research
listing of Top Ten TV shows was
unavailable at press time.

Al show times are EDT/PDT unless oth-
erwrse noted; subtract one hour for CODT.

Check listings for showings in the Mountain
Time Zone. All listings subject to change.

Tube Tops
¢ “An Evening Of Yes Music,
Plus” (Saturday, 9/9, 10pm

EDT/7pm PDT) will be a three-
hour concert on DIR Broadcast-
ing pay-per-view TV by Ander-
son, Bruford, Wakeman, &
Howe, who'll perform cuts from
their latest album as well as
tunes from such classic Yes
long-players as “Fragile” and
“Close To The Edge.”
Friday, 9/8

¢ “The Real Patsy Cline’’
{TNN, 8pm EDT/ pm PDT). This
hourlong special documents the
life of the late country music
legend.

¢ Dizzy Gillespie, “The To-
night Show Starring Johnny
Carson” (NBC, 11:30pm).

Saturday, 9/9

e Katrina & The Waves,
“The Pat Sajak Show’ (CBS,
12am).

¢ Judds, “Later With Bob
Costas” (NBC, 1:30am).

¢ ““HBO World Stage: Diana's
World Tour” (10pm). This hour-
long concert from London's
Wembley Arena spotlights Di-
ana Ross, performing hits old
and new among six costume
changes.

¢ Patti LaBelle and Kevin
Paige are two of the featured
guests on "Byron Allen” (ABC,
11:30pm), a new weekly hour-
long talk show hosted by the
comedian.

Monday, 9/11

* Bobby McFerrin, ‘‘Jim
Henson's Ghost Of Faffner
Hall” (HBO, 8:30pm; see re-
lated story this page).

e Paula Abdul, “The Arsenio
Hall Show" (syndicated; check
local listings for station and air g
time). ]

Tuesday, 9/12

e "Exile In Concert” (TNN,
10:30pm EDT/7:30pm PDT).
Taped in 1987, this hourlong
special features the country mu-
sic band’s original members.

e Barry Manilow, ‘“Johnny
Carson.”

Wednesday, 9/13

e Branford Marsalis, “Late
Night With David Letterman”
(NBC, 12:30am).

e “Tommy” (Fox, 8:30pm
EDT/8pm PDT). If you missed
the live concerts or the pay-per-
view showing, here’s your
chance to see the Who, Elton
John, Phil Collins, Steve Win-
wood, Patti LaBelle, and Blily
Idol absolutely FREE as they
performed the rock opera in
L.A. last month. The special in-
cludes an encore set of the
band’'s greatest hits, behind-
the-scenes and rehearsal foot-
age, and interviews with Pete
Townshend and the guest
stars.

¢ Temptations,
Carson.”

e Conway Twitty,
Sajak” (11:30pm).

Thursday, 8/14
¢ Nanci Griffith, “David Let-
terman.”

¢ Clarence Clemons, “Bob
Costas.”

¢ Joe Cocker, “Johnny Car-
son.”

“Johnny

“‘Pat
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Debbie Gibson’s
Dream Date? Liberace!

he was born too late, of
8course, but in this week's
People eclectic youth Deb-
bie Gibson confesses that her
dream dinner date is {drum roll,

please) fellow ivory-tickler Lib-
erace!

Madonna Today,
Nun Tomorrow?

Well, folks, the National Ex-
aminer's “Predictions For Fall
1989" are in, led by parapsycholo-
gist/lecturer Emil Dumas’s forecast
that Madonna will give up show biz b
to become a nun!

The revelationary career switch
will come following “a midnight visit
from the Virgin Mary,” sayeth the
sooth, whom the ‘zine reports as
having previously predicted the
gambling problems of Cincinnati
Reds manager Pete Rose!

FANCY TICKLER — Liberace, an
old woman’'s wish and a young
woman'’s dream.

My Husband The Car

This week’s Star also featured an
eye-poppin’ photo of 23-year-old
S*U*P*E*R*model Paulina Po-
rizkova (of 'ieventy seven Sports /-
lustrated swimsuit issue covers
fame) marrying Cars main driver
Ric Ocasek, 40, at an exclusive
ceremony that was recently held on
the Caribbean island of St. Bar-
thelemy.

Tiffany + Jon

According to this week's Star,
older woman Tiffany, 18, is cur-
rently “lovey dovey" with 17-year-
oid Jon Knight, who's probably
better-known as one-fifth of the
New Kids On The Block.

The Pair-Able

Hot & Natural inside The Enigma

This month’s “The Buzz” column
in the September issue of Caiifornia
Business is devoted to Bill and
baby brother Wes Hein — other-
wise known as the respective 33-
and 30-year-old Chairmar and
President of Enigma Recorcs.

Listed among the “Ten Most-
Beautiful Women In The World,” ac-
cording to the September issue of
Harper's Bazaar, are sing-sations
Jody Watiey (dubbed "“The Hot
Beauty”) and Whitney Houston
(titled “The Natural Beauty”).

PLUG INTO

THE POWER
TAP THE

 SOUTHWEST

While attending the convention in
New Orleans, September 13-16,
please call us for confidential
discussion at the Westin Canal
Place, Suite 2904, (504) 566-70006.

Norman Fischer & Associates. Inc.
Media Brokerage « Appraisals * Managemeni Consultants
1209 Parkway * Austin, Texas "8703 * (512) 476-9457
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Introducing Radio Track:

The computerized airplay monitoring system
that takes the guesswork out of critical
programming decisions.

Let’s face it, it’s a war out there. It’s an ongoing struggle to
capture listeners’ hearts, so you can loosen advertisers’
purse strings.

Now, Broadcast Data Systems brings you a powerful new
weapon in the battle for market share. It’s called Radio Track.
And it’s the first-ever airplay monitoring system that gives you
completely accurate information on which songs your

competitors and format leaders across the country are playing,
how frequently, and at what times of day.

At last...reliable airplay information
at the push of a button.

Only Radio Track continually monitors airplay at stations
nationwide. It gives you easy, online access to in-depth
competitive airplay information within hours of actual
broadcast. And it lets you see at a glance what the top stations
in your format are doing to keep ahead of the pack.

So forget about manual airplay monitoring. Or waiting for
the charts to come out. Or wasting time and money gathering
information that's suspect at best. Instead, say hello to Radio
Track. It's ready to help you out-program the competition.

For more information, or a free demonstration of this
remarkable online system, call today.

RADIOIRACK

You won'’t get fooled again

Broadcast Data Systems
1515 Broadway, New York, NY 10036 (0 Tel: 212-536-5305 [ Fax: 212-536-5310

Maddeamericanradiohistorv.com
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Four From The
Show-Prep Bookshelf

rivetime dominators in

search of fresh show-prep

material can find at least
four good sources of brain-teasing
trivia and thought-provoking pre-
dictions currently shelved in the
nation’s bookstores, as follows:

Chances Are

“What Are The Chances?”’ by
Bernard Siskin and Jerome Staller
($16.95/Crown). By posing (and
answering) such titillating ques-
tions as ‘‘are women who read a lot
of romance novels more likely to
be lousy lovers” and ‘‘what are the
chances that, as a teenager, I'll
never have sex,” this book serves
as the perfect launching pad for all
types of morning show madness.

The page-turner covers every-
thing from drugs and alcohol to
dieting and work-related stress,
providing broadcasters with the
ways and means either to play it
straight or go straight for the joke.

Memories

1989 Daily Celebrity Almanac”
by Bob Barry ($21.95/1SS1). This
rich source of show prep fodder
features anecdote-enhanced infor-
mation on celebrity birthdays, an-
niversaries, and other historical
events.

Although it’s unclear what
sources the author uses to deter-
mine an artist’s “biggest hit” or
“best movie,” there’s lots of good
FYI trivia that jocks can use when
talking up a song. For example, did
you know that the Who's debut
North American tour appearance
was as the opening act for Her-
man’s Hermits on July 14, 19677

50 YEARE
|
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I Predict

“100 Predictions For The Baby
Boom: The Next 50 Years,” by
Cheryl Russell ($17.95/Plenum).
Russell, who is Editor-In-Chief of
American Demographics, uses an
arsenal of statistical data to trace
the “baby boom” generation from
its origin to its present state. She
then draws conclusions and makes
predictions on several topics of
listener concern (family, work,
money, entertainment, etc.).

While there’s little room for
humor in the book’s material, talk
show producers can nonetheless
turn to its pages for creative direc-
tion when scheduling guests or
searching for on-air topics.

Neighbor, Neighbor

“The Clustering Of America” by
Michael Weiss ($10.95/Harper &
Row). By dividing America into
consumer clusters based upon ZIP
codes, this year-old work (just
released in paperback) reveals
how folks in individual neighbor-
hoods eat, drink, drive, and think.

Ambitious programmers and air
talent — especially those new to a
given area — can consult the book
to determine whether their au-
diences prefer jokes about gun
racks ’n’ pickup trucks or pet
psychiatrists and valet parking.

Wild World

And if these worldly works leave
you wanting more, just sit back
and wait for the November release
of the following eye-catcher:

“Weird Wonders & Bizarre Blun-
ders” by Brad Schreiber ($4.95/
Meadowbrook Press). Disc jock-
eys can use this “official book of
ridiculous records” to amaze their
audience with tales of the longest
human tongue, the worst-smelling
armpits, the most annoying one-
man band, or the most repulsive
punk rock group. Nuff said.

R o;.« i

PPV Tommy’
Nets More Than
$2.5 Million

IR Broadcasting’s recent

(8/24) pay-per-view live

presentation of the Who’s
star-studded classic rock opera
“Tommy’’ raked in between $2.5
million and $3.7 million, reaching
1% to 1.5% of the 12.5 million
homes equipped to receive the
broadcast.

Interestingly, there were sig-
nificant differences between
markets with regard to the num-
ber of homes that signed up to
watch “Tommy’’ on PPV. In New
York, for example, viewership
reached a 4% buy rate, while in
San Diego the buy rate was less
than one percent.

The event — which cost $19.95
to see on the small screen — near-
ly matched the success of Show-
time Event Television’s recent
‘‘Moscow Peace Festival”’ PPV
special (which netted between
$3.6 million and $4.8 million, and
was seen in 1.5% to 2% of all
PPV-equipped households).
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SING OUT, SISTER — Nancy Wilson,
caught at the birth of the “Red, Hot &
Cool.”

Late Night TV
Gets ‘Red,
Hot & Cool’

octurnal tube-watchers

will soon have more on-air

music programming tc
choose from when ‘“Red, Hot &
Cool,” a new syndicated TV series
hosted by veteran jazz vocalist
Nancy Wilson, makes its debut.

The half-hour weekly series —
slated to begin airing in January
1990 — will showcase top-name
jazz, pop, and rhythm ’'n’ blues
musicians. Lee Ritenour, Free
Flight, and Bill Henderson are
scheduled to appear on the series’
hourlong pilot. Anita Baker will
make the scene on the second in-
stallment.

“Red, Hot & Cool”’ will be taped
live at the Grand Avenue Bar in
L.A’s landmark Biltmore Hotel.
Wilson will perform and interact
with her guests on each program

. WEEKEND BO.X"OFFICE :
SEPTEMBER 1-4**

& 1Uncle Buck $7.8 i
& (Universal) &
% 2 Parenthood $7.5 #
i (Universal) i
% 3 The Abyss $5.5 &
i (20th Century Fox) E
%  4Lethal Weapon Il $4.6 =
i (Warner Bros.) g
5 When Harry Met $3.9 %
Sally... (Columbia) &

6 Turner & Hooch $3.8 ?
(Buena Vista) &

7 Batman $3.5 g
(Warner Bros.) %

8 Sex, Lies, $3.4 &

And Videotape (Miramax) %

9 Relentless $2.8 %
(New Line) ™ #

10 Honey, | Shrunk $2.7 ©

The Kids (Buena Vista)

All figures in millions
*First Week In Release
* *Figures reflect a four-day weekend
Source: Exhibitor Relations Co
COMING ATTRACTIONS: No
music-related fims opening this
week; dream up cunning stunts
for radio station contests in- ;
+ stead =

=
&
&
g
=
E
.
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Scott Shannon To Host
‘Smash Hits’ TV Series

QLZ (Pirate Radio)/L.A.
chief buccaneer Scott
Shannon is set to host and
co-produce ‘‘Smash Hits”” — a new
nationally syndicated television
program that will debut September
16 on some 105 stations. The weekly
half-hour show will feature what’s
described as “a highly stylized
video countdown’ as well as in-
studio guests.
In addition to interviews with
Jon Bon Jovi and Bon Jovi guitar-
ist Richie Sambora, the pilot

R

e

® WHEN HARRY MET SALLY ...

®LETHAL WEAPON Hl (WB)
Singles: Still Cruisin'/Beach Boys

R

®BATMAN (WB)
Single: Partyman/Prince

® GHOSTBUSTERS Il (MCA)
Spirit/Doug E. Fresh

®LICENCE TO KILL (MCA)

®RUDE AWAKENING (Elektra)

® HEART OF DIXIE (A&M)

® DO THE RIGHT THING (Motown)

® HOMEBOY (Virgin)

R R el e S e R G e

CURRENT

(Columbia)
Single: It Had To Be You/Harry Connick Jr.

Cheer Down/George Harrison
Other Featured Artist: Randy Crawford

® A NIGHTMARE ON ELM STREET 5: THE DREAM CHILD (Jiva/RCA)
Singles: Any Way | Gotta Swing It/Whodini
Heaven In The Back Seat/Romeo’s Daughter
Other Featured Artists: Bruce Dickinson, Samantha Fox, Doctor Ice
Singles: On Our Own/Bobby Brown
Other Featured Artists: New Edition, Elton John, Glenn Frey

Single: If You Asked Me To/Patti LaBelle
Other Featured Artists: Gladys Knight, Ivory, Michael Kamen

Singles: Rude Awakening/Bill Medley

Revolution/Mike + Mechanics
Other Featured Artists: Kim Carnes, Georgia Satellites

Featured Artists: Delbert McClinton & Snakes, Elvis Presley

Single: My Fantasy/Teddy Riley f/Guy
Other Featured Artists: Public Enemy, Perri, Take 6

UPCOMING

episode will introduce viewers to
an “Ultimate Superband Sweep-
stakes” — for which the grand
prize consists of a bass guitar
autographed by Paul McCartney, a
keyboard signed by Elton John, a
guitar signed by Jon Bon Jovi, and
a set of drums autographed by Phil
Collins.

Viewers can compete for the
prize and interact witk the pro-
gram in other ways by calling a
toll-free telephone numker.

e

(Capitol)

T

e e L S

Featured Artists: Eric Clapton, Brakes, Magic Sam

T

hook service. Our perfectly

price of $.90 per hook

on a $400 minimum order.
Hooks Unlimited—because
hooks should test your
music, not your patience.

See us at the Radioware Booth #3335,

Perfect Hools.
NoSong&Dance.

Introducing radio’s first 72-hour auditorium test

identical, quality hooks insure

consistency of results test after test. Orders faxed Lo

us by 9a.m. are Fed-Ex'd to you three days later. If you

aren’t totally satisfied, we'll send your refund even faster.
Call 1-214-350-7249 and ask for our introductory

UNLIMITED

3701W. NW Hwy, Ste. 169B. Dallas. TX 76220. Fax (214) 350-7253
cenwin2] Provides Hit DisesTo Hooks Unlimited.
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ith 1990 models rolling
into auto dealerships,
many people will be

thinking about picking up some
new wheels in the next few months.
So who'll be doing the buying?
Younger women and older men,
according to a recent survey by the
Detroit-based Motor Vehicle
Manufacturers Association.

More than six out of every ten
(61%) of the new cars bought by
those under 25 are purchased by
women, as are 49% of new cars
bought by those 2544. On the other
hand, men buy 72% of all cars sold
to those 45 and older.

Why We Buy

An overwhelming majority of
new-car buyers are replacing an
older vehicle (73%), choose to
finance their purchase (70%), and
use it for commuting to and from
work (70%). Interestingly, this
survey puts the average commute

s

LIFESTYLES

Who Are The New Car Buyers?

at 10 miles each way, with an
average drive time of 19 minutes.

Although the median ownership
for new cars is 5.3 years (5.6 for im-
ports), 15% plan to keep their auto
ten years or more. Others have
more realistic visions of a two-year
(8%), three-year (14%), four-year
(16%), or five-year (26%) relation-
ship.

Auto Americans

Being able to choose from such a
huge selection of cars is a luxury in
itself. Although the US makes up
only 5% of the world’s population,
we own 35% of all cars. That's an
average of 1.8 people per car —
compare that with our nearest
rivals, Canada and West Germany
(2.1 per car).

Furthest from the competition?
India averages 556 per car, and
mainland China has a whopping
1075 people for every vehicle.

he pro football season s
TabOut to kick off, and it's
time to get out the T-
shirts. In the 12-month period
from April 1987 through March
1988, the NFL'’s 28 teams sold
8575 million worth of team-re-
lated merchandise
However, some franchises
are making more money off
merchandising than others
Here's the five teams that are
winning the off-gridiron battle

for fans’ dollars-
Team

S e e e

S

s
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Sales
{in millions)

Chicago Bears $82.2
WashIngton Redskins $50.6
Los Angeles Raiders $41.4
Cleveland Browns  $39.1
New York Giants $38.5

80urcs The Spomng Nsws
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Daily Newspaper Readership Declining

Weeklies Become Industry’s Bright Spot

merican adults are doing
something other than read-
ing the newspaper in their
spare time. According to the Wash-
ington DC-based Trend Letter, the
number of adults who read daily
newspapers has slipped from 73%

US Buying More Touch-Tone Phones

he proportion of US house-

holds with touch-tone

phones has climbed from
43% in 1983 to 68% — or 62 million
households — in 1989, according to
a recent study by the NYC-based
Roper Organization.

The typical touch-tone phone
owner is young, well-educated, and
affluent — 85% of households with

(in 1967) to current levels of 51%.
What’s more, the circulation rate
among US dailies only grew from
62.1 million (in 1970) to present
levels of 62.9 million — despite the
US adult population having in-
creased from 135 million to 180

an annual income of at least $35,000
have a touch-tone phone. Further-
more, 40% of the folks in this in-
come bracket who don’t own a
touch-tone phone say they plan to
buy one.

In contrast, 55% of those with an-
nual incomes of less than $25,000
have a touch-tone phone. Less than
a quarter of them have plans tobuy
one.

HEALTH
ll’

Network-quality wraps and cuts on timely medical and health topics,
designed to fit into your newscasts or stand alone
as a sponsored feature
Information your listeners want, on subjects such as

» AGING * HIGH-RISK * CANCER

« AIDS PREGNANCY « INJURY

« HEART * HOSPITAL COSTS PREVENTION
DISEASE + GENETICS RESEARCH * MEDICAL ETHICS

Daily 60-second medical news reports via satellite produced by a
Peabody award- winning journalist. Ideal for sponsorship by
local hospitals, drugstores and other businesses
The service is free,

To find out more, call (301) 955-2849,

million during those same years!

Even the nation’s largest daily,
the Wall Street Journal, has watch-
ed its circulation dip to just under
two million subscribers, a 7.5%
decline from 1983 levels.

Furthermore, newspaper reve-
nues — which climbed steadily
throughout the ’80s — are expected
to grow by a scant 7% during the
next five years. By comparison,
direct mail revenues are predicted
to grow by 11% and telemarketing
coffers could swell by 20%.

While dailies have been strug-
gling, weekly newspapers have
evolved into an annual $5 billion in-
dustry. In fact, the circulation of
some 5000 weeklies (monitored by
the Washington DC-based National
Newspaper Association) has
climbed to 52 million — a 23% leap
over 1980 figures.
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Born To:

MCA Records VP/Marketing
Geoff Bywater, wife Kathleen,
daughter Julia Rose, July 20

Westwood One VP/Director
Aftiliate Relations Steve
Jenkins, wife Leslie, daughter
Mathiide Beth, August 23

R R e

Marriages:

WAPW/Atlanta air tailent
Ron Hersey to former WPOW/
Miami Asst. Promotion Dir.
Lori Alterman, July 22.

KFXD/Boise air talent Brian
Roberts to Brena Hine, August
19.

WXLK/Roanoke air talent
Larry Dowdy to Glenna Davis,
August 26.

WBCC/Pittsfield, MD air
talent Larry Kratka to Katrina
Warren, August 26

WSRZ/Sarasota air talent
David Jones to Shari Becker,
September 2,
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MALE & FEMALE MODELS

tures a volleyball-playing hunk.

Picture-Perfect Mouse Pads

ired of those boring blue computer mouse pads? The “BachelorPad,”
developed by the Glendale, CA-based Computer Giftware Co., will
wake you up — and your mouse, too

The full-color pad is made of rubber with a polyester laminate top,
and features a bikini-clad babe for your viewing pleasure. Female
hackers can get in on the action as well — the “BachelorettePad"" pic-

Each pad has a suggested retail price of $17.95. For more info,
phone the firm at (818) 500-7857

Women’s Sex Survey: Actions
Speak Louder Than Words

Ithough 86% of women say

extramarital affairs are

morally wrong, 30% of
them claim to have had an affair
with a married man when they
were single and 28% admit to
having had an extramarital af-
fair, according to a recent survey
by Woman’s Day.

Similarly, 68% of the female
respondents say society is too
sexually permissive, but only
24% of the women surveyed say

they were virgins when got mar-
ried and 33% would choose to
have had sex younger (average
age of first intercourse: 17) if
they could change their personal
history.

As the times change, so do the
ethics. A minority (41%) now
finds premarital sex to be wrong,
and 77% believe sex education in
schools doesn’t promote sexual
activity.

Our Best Advertisement
is our CLIENT’S word

NOT OURS!

Our Client list is the “Best” in
the Industry . .. Because WE are
the “Best’’ in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD;’
Bumper Strips & Window Labels

S Tape & Label

Sainl Louis. Mlissouri
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At Last,
Great Research Software
That You Can Own.

m@ e trust all our
music call-out to
Generation I1 Research
Software. We do all

our call-out tests in-house. We're

extremely confident of the results and
pleased with the flexibility built into the
system. With Generation II Research,

I can run industry-standard reports.
Generation II Research gives me complete -

control and keeps me within budget.

There’s nothing like it/ W
Guy Zapoleon

National Program Director,
Nationwide Communications

- Mm@ Saga Communications g

- runs all its auditorium

tests on Generation 11
Research Software.

Not only are we sure

. of the method and results, we own the
. information. .. from raw data to final
- reports. Also we can now afford to do

- more auditorium tests because we own

the software that tabulates the information.

- I couldn’t be more pleased. WM

- Steve Goldstein

" VP/Group Program Dircctor,
* Saga Communications

GENERATION II RESEARCH. The first music call-out, auditorium and
market research software system you can own.

RadioWare products marketed exclusively by The Media Gallery.
For more information and a free demo disk call (213) 540-4748.

RadioWare

Software Specialists for Radio

P.O. Box 36385, Dallas, Texas 75235, (214) 350-7216
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COMING IN 1990
Wristwatch Doubles As A Pager

D ick Tracy’s famous two-way wristwatch may be a few years away,

but a wristwatch that doubles as a beeper is expected to be avail-
able in US stores during the first quarter of 1990.

The timely pager displays a caller's phone number, stores messages
even when it's turned off, and records the time a call is received. The unit
stores up to six numbers and two “tone alerts,” and operates for about 40
days on one battery. Naturally, it displays the time and date as well.

Even with all of its abilities, the wristwatch pager weighs less than two
ounces — comparable to other digital watches — and is compatible with the
current Radio Common Carrier paging systems.

Schaumburg, IL-based Motorola Inc. and Middlebury, CT-based Timex
Corp. collaborated on the watch, which is expected to cost approximately
$300. For more info, call Motorola at (312) 397-5000.

Future Looks
Bright For
New Headlights

he latest innovation in head-

lights is on the horizon, and

it could lead to a billion-dol-
lar business. General Electric Co.
has teamed up with Ford Motor Co.
to produce the “arc-discharge”
headlight.

Although you won’t seen ’em on
showroom models until several
years down the road, each bulb is
about the size of a matchbook
match — which means the entire
headlight need only be about the
size of a golf ball.

Inside, the light is generated by
an electronically controlled spark
(the arc) that jumps be-
tween two tungsten electrodes in
an atmosphere of xenon gas.

Despite their size, these arc-
discharge headlights not only will
last six times as long, but also emit
whiter light than even today’s
halogen models.

KEZY  WYYY

KRLB

WUPE WDSD WRKA
WXLC  KKDJ  KDKS

Our letters of reference.

At Fleet's Communications Group, we've developed a reputation built on responsiveness, crea-
tivity, and a thorough understanding of radio broadcasting. Whether it's providing financial services
for established group owners or helping operators become first-time owners. Across the dial and

across the country.

For more information, call Daniel P Williams, Senior Vice-President, at 401-278-6211. Or write

Fleet National Bank, 111 Westminster Street, Providence, Ri 02903.

Stay outin front

with Fleet

I
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Mind Your Modulations

snufactured by Brooklyn-based Modulation Sciences, the “FM
ModMinder” reportedly enables your stafion to incrésse its aver-
age modutation while staying within FCC lmits.

Uniike many modulation monitors, this particular unit dossn’t respand
to the bref peaks that don't increase your bandwidth — it registers only the
longer signals that the FOG defines as overtodulation.

The FM ModMinder allows moderately processed stations 1o boost
modulation by up to 3 dB, and heavily processed stations fo deliver a
higher quality signal with less pfocessing,

The unit, which features full remote capabifities, plugs iInlo any existing
modulation monitor and has a suggested retail price of $2395. For more
Infg, call the company at (800} B26-2803 or (718) 825-7333,

PICTURE THIS

New Flash Gets The
Red Out Of Your Photos

capture someone with red
eyes — that weren’t self-in-
flicted — here’s some good news.
The Woodbury, NY-based Olym-
pus Corp. has developed a flash
system that should prevent that
“laser-eye syndrome” that results
from having your picture taken
when looking directly into a
camera.
The new flash emits several
short bursts of light right before
the camera’s lens opens, causing

I f your party pictures usually

the subjects’ pupils to shrink.
This reduces the amount of light
reflected off the back of the eye —
the red retina.

The first camera to contain the
multiflash will be the 35mm
Olympus “Infinity Zoom 200,” due
in stores this month with a sug-
gested retail price of $440. Of
course, some red eyes still may
turn up in your pictures — but
that depends on how good your
party was.

Watch TV On Your PC

ant to watch your favor-

ite soap opera or base-

ball team, but have to
work at your desk instead? Now
you can do both, thanks to ‘“Micro-
TV” — a specially designed circuit
board that displays miniature tele-
vision images onto the screens of
Apple Computer Inc.’s ‘‘Macintosh
I” PCs.

MicroTV’s hardware accepts
television signals from videotape,
laser disc, or ‘live action”
cameras (the kind used in security

systems, etc.) then positions the
moving black-and-white images in-
to a small (1.75 x 1.3-inch) box that
appears in the corner of your com-
puter screen.

The circuit boards — designed
by the Mountain View, CA-based
Aapps Corp. — will be available in
October for $395 each.

The company also hopes to have
a $595 model on the market before
next year that will produce images

Could You Use

AWARD-WINNING
COPYWRITERS
On Staff for Only $500 /mo.?

{. Get UNLIMITED Copy-
Spots, Specs, Promo's

. Get Custom Copy Written
Especially for Your Client-
No Fill-in-the-Blanks!

E. Get "I Needed it Yesterday"
Service. Copy Delivered in as

little as 1 HOUR!

America s
Radio
Copywriters

four times larger than the current
unit.
e
AT
=g

PHONE:

- 301-340-0829 We're changing
FAX: :
301-251-0202

he way radio
stations write
copy!
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At Radio '89
we'll show you how
knovm1g your

from

can make all the
difference in the

Stop by the Arbitron booth
Jor free demonstrations
of Radiw FasTra@),
CrossTra@) and Arbitvends.
Plus tmportant
mformation
for program divectors
on understanding
and using the ratings.

How Dolort
Booth_# 600

B WO TS New Orleans TSR

Convention Center

September 14-16

ARBITRGIV
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CBS Celebrates Estefan’s ‘Cuts’

e

Pictured at a congratulatory dinner marking the release of Gloria Estefan’s Cuts Both Ways” album are osm on d Retur ns By osmOSIS
(I-r) CBS Records Division Prasident Tommy Mottola, Estefan, CBS Records Group President/CEQO Wal- Capil i :brot

; : o o apitol recording artist and all-American brother Donny Osmond
tgr thnlkOff, _E/P/A Prestde_nt Dave Glew, Estefan’s husband and manager Emilio Estefan, and CBS Dis- shows off his cr?est hairs with “Hitline USA"” host & KP‘X/R (Power
tribution President Paul Smith. 106)/L.A. air talent Brenda Ross at his side.

Loc’s Delicious Double-Platinum Disc

The glare from his record is too bright for Tone Loc, who received
double-platinum status for his Delicious Vinyl/Island LP “Loc’ed After

Dark.” Basking in the glow are (I-r) manager Marty Schwartz, Loc’s SBK Records execs min i i i i

: ‘ . L gled with Wil & the Bushmen in New York recently. Mugging for the camera are (/-r)
mother Me;r%are; Smith, Loc, Island President Lou Maglia, and Dell- label Sr. VP Arma Andon, band member Will Kimbrough, manager Leslie Aldredge, Bushmen Mark Pfaff
cious Vinyl Co-President Mike Ross. and Sam Baylor, SBK'’s Neit Lasher, band member Brian Owings Jr., and SBK Sr. VP Daniel Glass,

Mechanically Inclined

4
Backstage With Benoit

GRP Records execs and artists gathered backstage after a concert

Atlantic recording artists Mike + The Mechanics met up with some folks from the label after a concert in B Hall in New Y 2 ho 1} GRP
Wantaugh, NY. Taking five backstage are (I-r) Mechanic Tim Renwick, Atlantic VP Danny Buch, band e’;, D;:’g( :12079‘:‘ Zﬁg’; Efllé mMare,:thk (c:;,gp SC o-“f;;’eas;; (nt) LC:,

Paul Carrack, the label’s Mark Fritzges, VP Perry Cooper, Mechanics Mike Rutherford, Paul a s ’ . y
member ’ ' 2 i Rosen, Benolt, and Benoit's manager Ted Cohen.

Young, and Adrian Lee, Sr. VP Mel Lewinter, and Atlantic’s Bob Kaus.

aaaramericantadiohistory com e
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On the next edition of Timothy White's
Rock Stars, join host Timothy White in a uniquely
intimate radio session with the incomparable
singer/songwriter, Pete Townshend.

From boyhood songwriting to his brilliant new
project “The Iron Man”, Townshend explores his
entire musical career, offering a poignant view of
artistic growth, personal discovery and the tem-
pering of his creative will.

In addition to songs culied from his previous solo
efforts, listeners will also be treated to original
“lron Man” demos and unreleased material inciud-
ing the track, “Penny Drop.”

So join us the week of September 18 for an amaz-
ing 90-minute journey through the creative world
of Pete Townshend, rock composer extraordi-
naire, on the next edition of Timothy White's
Rock Stars. Contact your Westwood One
representative today. In Los Angezies call
(213) 204-5000, in Canada (416) 597-85929,
FAX (213) 204-4375 or Telex 4996015 WWONE.

e eMMAMAaRELICaNTadiohistorv.com

WESTWOOD ONE RADIO NETWORKS

UIT\LIT

SN ;| {1111 1Hi ‘\|I“l"l|=lh‘ ¥
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MANAGEMENT/MARKETING
PROGRAMMING “

Chris Gable

BROADCAST SERVICES

POWERFUL
PROFITABLE
PROGRAMMING ™

FULL SERVICE ALL MARKETS

Schedule your appointment
to meet us at NAB Radio '89

717-964-3255

SALES

"‘Let the programmers get you the
ratings . . . I'll get you the dollars.”

IRWIN POI.I.ACK

- Two day visits IN your station.

On-the-street sales calls with !
salespeople.

Bi-weekly “‘How-to” sales !
newsletters.

Sales Manager's Graduate Scheol. ™

Sales Cassette Resource Center.
Ongoing phone consultation.

Call for a free no-obligation
phone consuitation.

617-367-1005

PROGRAMMING/MARKETING

DeMers
Programming/
LTI Marketing

RADIO '89

Join DPM at the Doubletree
Suite #428

Or call for a special appointment
(215) 363-2636 Office
(504) 581-1300 Convention

Alex DeMers
Bob Bedi

Classic Rock — AOR

PROGRAMMING/MARKETING
JOEL RAAB

Congratulates Alabama's new Number
One station:

WDRM-FM,
Huntsville/Decatur

12.6 to 22.4 12 + Spring, 89"
14.1 to 26.1 25-54*

Call 212-265-9898

*This is not a misprint.

PROGRAMMING

Jim Brady

and Associates
PROGRAMMERS
(817) 581-0458

COUNTRY o

-

PROGRAMMING

BOBEBY MACGIC
& ASSOCIATES

CHR ¢ URBAN »
e AC SPECIALISTS

Win Big Numbers
In The Fall Book Now!

Call For FREE Initial Consultation

148 Barbaree Way
Tiburon, California 94920

415-381-8753

CHR « AC « GOLD
o URBAN/ADULT®

Call for FREE initial consultation.

Full Service AM or FM
(We still believe in AM)

EXPERIENCE COUNTS!!
COUNT ON JIM BRADY & ASSOCIATES

PROGRAMMING/RESEARCH

* NEWS PROGRAMMING
* TALK PROGRAMMING
* FOCUS GROUP RESEARCH

PACKER COMMUNICATIONS
619-632-7095

Michael Packer has over 12
successful years in News and Talk
Radio formats as Program Director
and General Manager of major market
stations. Hands on turnaround
experience. A short client list insures
personal consultation and focus group
research services customized to your
station’s specific needs. Call today to
maximize your audience potential in
1990.

CUSTOM MARKET RESEARCH

DON'T BLOW $5,000
ON RESEARCH SOFTWARE!
SongData is complete user-customized

software with features, options and
capabilities no other system has.

OWN IT FOREVER
FOR $1,500

BROADCASTING

DONKHLY
ASSCOCATES NC

39 MAYBERRY ROAD
CHAPPAQUA, NEW YORK 10514

PROGRAMMING/MANAGEMENT

Now is a good time for
station critiques!

20% DISCOUNT for new business
with mention of this ad.
Since 1980, Halper & Associates has
worked with some of the best
stations!

DONNA HALPER
AND ASSOCIATES

304 Newbury Street, Suite 506,
Boston, MA 02115.

617-786-0666

WE'RE READY TO MAKE
A DIFFERENCE FOR YOU!

Free initial consuitation, call:
(813) 349-1916

RON WHITE

Radio Program Consultant
5053 Ocean Blvd. #129
Sarasota, Florida 34242

Call For Your Free Demo DON KELLY
| PRESIDENT
|‘l 914-666-0175
e J.C. FLOYD
Dec l Sl 0 n s VICE-PRESIDENT/CONSULTANT
800-55-22-545 SAls 22
In Canada and Indiana, Call collect BOB PERRY
719-471-4125 ASSOCIATE
PROGRAMMING PROGRAMMING
e CHR
e AC SGIOnT
e QOldies Broadcast
e Country Consultant
' 203-272-9424
AC, CHR, Oldies

Superior technical/audio imagery
All clients target dominant
Stations in major, medium and
small markets; group ownership
and invididual clients

« Personal service. No associates.
Talk to broadcasters you know
about PETE SALANT; call today.

PROGRAMMING/RESEARCH

KNOW WHY YOU WON
. or LOST!

(S )

PROGRAMMING &
RESEARCH

REVIEWS
ARBITRON DIARIES
AFFORDABLY!

9106 Huntington Court, #104
Laurel, MD 20708
(301) 604-1869

Independent: Not affiliated with Arbitron

PROGRAMMING/SYNDICATION

$0...YOU THINK YOUR
PROGRAMMING CONCEPT IS
READY TO GO NATIONAL!

in today’s highly competitive business
of network and syndicated program-
ming it takes more than a great idea
and endiess creativity to succeed on a
national level.

TRI-CUME
SPECIAL PROGRAMMING
CONSULTANTS

Specialists in format research, produc-
tion and marketing for Syndication
start-ups. Call for free evaluation infor-
mation of your programming concept.

213-TRI-CUME

A dlvrsmn of MME, Int']

== ——

PROGRAMMING/RESEARCH

We're DEDICATED to helping
a few select clients cut
through the BS, gain a
better perspective, and get
larger numbers FAST.

Maybe that's why 98% of
all TW/A clients INCREASED
their share within 6 months!
Maybe that's why legendary
stations like KIS-FM,
WMMS, Kiss 108, KUBE,
WQX/ and over 60 others
count on TWA Systems.
Maybe YOU should too.

To learn more, call TOLL- FREE:

1-800-528-6082

PROGRAMMING

Consulting

(703) 830-5200

Specializing in startup and turnaround
situations, as well as marketing and
positioning expertise.

Jim Richards
Vice President

Dan Vallie
President

WWA=adRericantradiohistorv.com
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Continued from Page 1

Barbis stated, ‘“Although I've
worked in a lot of situations and
circumstances throughout my ca-
reer, none have come close to pro-
viding the degree of satisfaction as
my experience at WB and Reprise.
It all boils down to the level of pro-
fessionalism that this company
keeps and attracts. It's an ongoing
thrill to be a part of it, especially
with the music and artists WB ena-
bles me to promote and work
with.”

“Warner Bros. Records for the
past 16 years has been my family,”
added Cohen. “They’ve given me
every opportunity to prove myself.

Arista Gets The Wright Stuff

It’s a tremendous feeling of pride,
satisfaction and personal reward to
have executives like Chairman Mo
Ostin, President Lenny Waronker,
and Russ Thyret recognize my ac-
complishments. I hope to stay here
forever.”

Barbis is a 20-year promotion vet
who previously worked at Stax,
Blue Thumby/Shelter, ABC, Atlan-
tic, Backstreet, and his own Stilllife
Productions.

Cohen began his career at WB in
the mailroom in 1973, working his
way up to Director/Administrative
Services, LPM for New York,
Northeast Regional promo rep,
and National CHR Promo Direc-
tor.

Michelle Wright's contract with Arista/Nashville marked the division’s third sign-
ing. On hand for the event are (I-r) producers Steve Bogard and Rick Giles,
Arista/Nashville VP/GM Tim DuBois, and Wright.

Buzz Hiken

Hiken GSM
At WQSR

WQSR/Baltimore LSM Buzz Hi-
ken has been promoted to GSM, a
new position at the Oldies station,
and will lead a six-member staff.

Hiken told R&R, “‘Sconnix is a
grezat company which expects and
demands a lot from us. They also
give us all the tools and support to
accomplish the goals. This station
is a powerhouse ready to explode,
and I'm delighted to be part of it.”

Hiken, who's been at WQSR for
18 months, previously served for
nearly seven years as Regional
and National Sales Manager at
crosstown AC WYST.

This Is one reason
we sell more
cart machines
than anyone else.

And here are three more.

Allied Broadcast Broadcast Broadcast
Equipment Services Company Supply West
800/622-0022 919/934-6869 800/426-8434

The 998B series Master Recorder features a patented erase
splice-locate and azimuth-adyust system (ELSA)

Our Authorized 3M Dealers

3M internationai Tapetronics — The World Leader in Cart Machines.

1989, 3M Company

waany amaricanradichistory. com

BMG Distribution Creates

New Marketing Division
Expands Field Operations by 40%

BMG Distribution wil add a
marketing division for distributed
labels to its existing sales, mer-
chandising, fulfillment, and collec-
tion functions. The change is part
of a major national reorganization
that includes expanding field oper-
ations by 40% with the addition of
field marketing personnel, product
development coordinators, black
music field staffers, and alterna-
tive music field reps.

Three new directors will interact
with the field staff out of the New
York office. Barry LeVine has been
tapped as Director/Field Market-
ing; sales-related areas will be
handled by National Sales Director
Richie Gallo; and Bob Morelli has
been named National Singles Di-
rector, working with Product De-
velopment and Singles Coordina-
tors.

BMG VP/Sales Rick Cohen
pointed out, ‘“We're restructuring
the organization to meet the needs
of the marketplace today, as well
as building flexibility into the sys-
tem to respond quickly to future

R iz T

stk LR

WFBR Goes
Business News

Infinity’s WFBR/Baltimore has
traded in its Gold format for Busi-
ness News.

“WFBR will deliver national and
world news, plus more business
coverage than any other format,”
said VP/GM Winnie Brugman.
“We’ll use the Business Radio Net-
work for the bulk of our coverage,
but we intend to stay with the ABC
Direction Network and will contin-
ue to put out a substantial amount
of locally originated program-

WFBR & WLIF PD Lee Martin
will continue in that capacity.
WFBR Operations Director Bob
Moke has been transferred to the
FM with the same title.

Brugman said the 5000-watt sta-
tion will also include exclusive
FAA updates to pinpoint air travel
delays.

demands. We're making a long-
term commitment to bring the
whole marketing scheme to the lo-
cal level where records start to
break and develop.”

RCA Records Exec. VP/GM
Rick Dobbis commented, “By
making an assessment of the mar-
ketplace and then responding with
the necessary adjustments, BMG
Distribution will help us do a better
job of artist development at the
grass roots level and improve the
opportunity to sell more volume
when we have a breakthrough art-
ist.”

Bertelsmann Music Group
(BMG) owns RCA and Arista,
distributing those labels along
with several others, including,
although other possibilities are
being discussed, A&M.

McKay Joins
Transtar As
Special Blend PD

Dan McKay has joined Transtar
as PD of its Easy Listening ““‘Spe-
cial Blend” programiming net-
work.

“Dan brings to Transtar those
attributes that blend well with our
philosophy,” remarked Transtar
Radio Programming Sr. VP Gary
Taylor. “He has a highly refined
knowledge of Music Scan, major
market on-air experience, leader-
ship and motivational abilities, and
a marvelous attitude of coopera-
tion. Couple this with his sensitivity
to affiliate needs and you have the
qualities that we seek in our pro-
gramming specialists.”

“The Special Blend format ex-
cites me,” noted McKay. ‘“To put
together this kind of mix rather
than sticking to the old Beautiful
Music instrumentals is a credit to
the genius of Transtar.”

McKay is a veteran of Houston’s
KLDE, KKHT, and KLTR; KKFR/
Phoenix; KLCY & KBUG/Salt
Lake City; KEZY/Anaheim; and
KRTH/Los Angeles.

“No one in broadcasting should be
without the Professional Broadcast Series
from OMNIMUSIC. It’s the best sound-
ing production music package on the
market today!”

Mike Stewart
Production Manager
WALK FM/AM

(#1 on Long Island)

Call today for your free
CD demo: 1-800-828-6664

OMNIMUSIC
o o, 52 MAIN ST., PORT WASHINGTON, N.Y. 11050
K (516) 883-0121
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NEWSBREAKERS

S e

Radio

® ROBERT CUMMINGS is elevated
from OM to GM at KORK & KYRK/Las
Vegas. Also at the stations, JOY
SULLIVAN segues from evening an-
nouncer to Promotions Director.

Robert Curnmings Evelyn Mendez

® EVELYN MENDEZ, Radio Division
Director/Finance at Capital Cities/ABC,
has added VP stripes.

®D. MARK WARLAUMONT, a mem-
ber of the WPRD & WJYO/Orlando
sales staff, takes on LSM duties.

® MARTHA DUDMAN takes on Exec.
VP duties at Dudman Communications.
She has been in charge of cooperative
advertising and promotion at the com-
pany's WDEA & WWMJ/Bangor-Ells-
worth, ME.

Martha Dudman Roger Schnur

® ROGER SCHNUR, Easten Sales
Manager at Premiere Radio Networks,
moves up to NSM.

Concurrently, JON KELLER has join-
ed the company as Midwest Sales
Manager; he was formerly an AE at
ABC Radio Networks.

® MARCIA DAVIS is now NSM at
KKYY/San Diego. She had been Sales
Manager at KFAC/Los Angeles.

® JAMES CAMERON, Asst. Sales
Manager at WLYC & WILQ/Williams-
port, PA, is upped to Sales Manager.

Records

® JON BIRGE moves up to VP/New
Music & Video Marketing at CBS Rec-
ords Distribution. He has heid several
promotion positions at Columbia and
Epic.

A W A
Andy McKaie
® ANDY MCcKAIE has been promoted
to VP/Catalog Development & Special
Markets A&R at MCA Records. He had
been Director/A&R, Special Markets &
Products.

Jon Birge

PROS ON
THE LOOSE

Steve Allan — Middays WJFK/
Washington (301) 540-2672

Billy The Kid — MD KNMQ/Albu-
querque (505) 881-0254

Geno Burgess — PD KlIZ/Killeen, TX
(817) 690-6169

Terry Hendricks — Production
Dir./nights KBYZ/Bismarck (701}
258-0128

David Lee — Mornings WGLF/Talla-
hassee (904) 877-0529

Tommy Lewis — Middays KZTR/
Ventura, CA (815) 964-6569

Steve Michaels — Mornings WILN/
Panama City, FL (904) 234-1508

Darrell Ray — OM/PD WPRR/AI-
toona, PA (814) 946-1911

Jeff Rledel — MD/nights KKDJ/Fres-
no (209) 229-2807

Cma%t ¢ an
Matke your

Let us quote

television campaign.

IMAGE
PoINT

PRODUCTIONS

To better serve the broadcast industry, our new
Broadcast Commercial Division has been formed to
help you design, create and produce your next winning

@ IMAGE POINT PRODUCTIONS, INC.
312:-943-6705

A Division of The Cannell Studios

® JERRY RUBINO joins Rough Trade
as Director/Radio Promotions. He pre-
viously occupied a similar position at
Bar/None Records. Concurrently, Di-
rector/Promotions NICK CUCCI be-
comes Label Manager.

® SCOTT THOMAS, an independent
consultant, takes on Director/National
Promotion responsibilities at Back Door
Records.

® DONNA SIMMONS segues from
Tour Coordinator to Manager/National
Tour Administration at Virgin Records.

Karen Zoliman

Donna Simmons

Industry

® KAREN ZOLLMAN, Director/Adver-
tising Sales at MTV/VH-1, adds VP
stripes. Concurrently, Nickelodeon/
Nick At Nite Director/Program Publicity
LINDA ALEXANDER steps up to Di-
rector/Corporate  Communications,
West Coast for MTV Networks.

® LOUIS VITALE is upped from Sales
Manager/Boston to VP/GSM at Repub-
lic Radio/New York.

® CLIFF GOROV has moved the of-
fices of All That Jazz, a consulting and
marketing firm, to 11260 Playa Court,
Culver City, CA 90231. He and asso-
ciates NEIL GOROV and TIM FITZ2GIB-
BON can now be reached at (213)
390-2383.

—Holly Sklar

CHANGES

Greg Urbiel has been named Direc-
tor/Technical Operations, Midwest for
the CBS Radio Division.

Miml Lopez becomes Director, Re-
search/Sales Development at Sheridan
Broadcasting Networks. Concurrently,
Lucy Tauss is named Coordinating
Producer/Writer of the company's
“Top 30 USA.”

Lori Laubich joins MTV Networks as
Counsel, Law & Business Affairs.

Kathy Iskow has been tapped as
Manager at Republic Radio’s Los An-
geles office. Concurrently, Roni Sun-
shine has been appointed Manager of
the Boston office, and Ralph Heyward
takes on Manager duties at the Seattle
office.

Willlam Klotz and Dan Merrlifield
are now AEs at Katz Radio/New York.
Also at the company's New York
office, David Marmol is named
Hispanic Radio Sales AE.

Betty Estle has been added to the
KVET & KASE/Austin sales staff.

Chris Mitchell, Kate Maxwell, and
Lisa Meier have joined the KQRS-AM
& FM/Minneapolis sales staff.

Lisa Segall is upped from AE to
Southern Division Manager at Arbitron
Radio Advertiser/Agency Services in
Atlanta.

Susan Long is appointed Secretary
to VP/GM T.J. Lambert at Drake-
Chenauit.

WairA=aRerieantadiohistorv.com

Profile Reco}ds e&eé

s watch in amusement as Nick Phillips signs his contract in

the wrong spot. Feigning seriousness are (I-r) Profile President Cory Robbins,
Phillips, manager John Arizzi, the label's Claudia Cuseta, and Dave Adams, pro-

ducer of Phillips’s debut album “Is That Love.”

Frank X. Feller started in radio as
a youngster doing radio dramas
over WHN/New York in the '40s,
nabbing his first staff announcer
job in 1950 at WVPOI/Strouds-
burg, PA. He moved on to Phila-
deiphia and WIBG in the '60s, join-

ing WYSP in '71 as PD and later
% advancing to GM. Feller joined

crosstown WWDB in July '84 as a
talk show host, and five years ago

today became morning co-host. o
Frank X. Feller

gt A R ’
1 YEAR AGO TODAY
® Shamrock sets Eddle Eastman as WFOX/Atlanta GM and
J.D. Freeman as KMLE/Phoenix GM
® Kurt Kelly tapped as KNX-FM/Los Angeles PD
® Ty Bell named WDJY/Washington PD
® WWYZ/Hartford drops AC for Country
® RKO sells WOR/New York to Buckley for $24 million
® #1 CHR: “Sweet Child O’ Mine"" — Guns N' Roses {Geffen) (2 wks)
o #1 AC: “I'll Always Love You" — Taylor Dayne (Arista) (2 wks)
® #1 UC: “She's On The Left” — Jeffrey Osborne (A&M) (2 wks})
® #1 Country: “Addicted” — Dan Seals (Capitol)
®#1 AOR Track: “Don't You Know What The Night Can Do”
— Steve Winwood (Virgin)
®#1 AOR Album: “Let It Roll” — Little Feat (WB) (2 wks)
® #1 NAC: “Close-Up"” — David Sanborn (Reprise) (2 wks)
® #1 Contemporary Jazz: “Then And Now" — Grover Washington Jr
{Columbia)

| 5 YEARS AGO TODAY

@ Bob Griffith becomes KJOl/Los Angeles GM

® John Betancourt named PolyGram Sr. VP/Promotion

®Dan O’Toole hired as WKQX/Chicago PD

®Dr. Sam Faulk upped to WLWI/Montgomery OM

® Joey Reynolds enlists as WFiL/Phlladelphla morning man

®#1 CHR: "Missing You” — John Waite (EMI America) (2 wks)

® #1 AC: “Drive” — Cars (Elektra)

#1 UC: “Just The Way You Like It” — S.0.S. Band (Tabu/CBS}) (2 wks}

® #1 Country: “Everyday” — Oak Ridge Boys (MCA) (2 wks)

® #1 AOR Track: “Cover Me"" — Bruce Springsteen (Columbia) (2 wks)

® #1 AOR Album: “Born In The USA” — Bruce Springsteen (Columbia)
(9 wks)

® #1 Jazz: “Road Warriors” — Les McCann & Houston Person
(Greene St./2001)

10YEARS AGO TODAY

® Ed DeJoy promoted to RCA VP/Pop A&R

® Bobby Rich tapped as KHTZ/Los Angeles PD

® Ray Quinn appointed WFIL/Phlladelphla PD

® Rick West joins WXKE/Ft. Wayne for afternoon drive

® #1 CHR: “Lonesome Loser” — Little River Band (Capitol) (2 wks)
®#1 AC: “I'l Never Love This Way Again” — Dionne Warwick {Arista)

e

e gt B

(2 wks)

®#1 UC: “Don'‘t Stop 'Til You Get Enough” — Michael Jackson (Epic)
(3 wks)

® #1 Country: “| May Never Get To Heaven” — Conway Twitty (MCA)
(2 wks)

®#1 AOR Album: “In Through The Out Door” — Led Zeppelin
(Swan Song)

15 YE

® Lee Abrams teams with Kent Burkhart In syndication venture

® Jay Stone named KRIZ/Phoenix PD

®#1 CHR: "1 Shot The Sheriff’ — Eric Clapton (RSO}

®#1 AC: “| Honestly Love You” — Olivia Newton-John (MCA) (3 wks)

® #1 Country: “Please Don't Tell Me'' — Ronnie Milsap (RCA)

® #1 AOR Album: “Fulfillingness’ First Finale” — Stevie Wonder (Tamia)
(2 wks)
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— Hurricane Heeran
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IT’S
HEEEEEEAR!

We submit, for your approval, the sights and sounds of
MusicSCAN Version 7. Experience the genesis of a new era in
music scheduling at Radio ‘89.

MusicSCAN Version 7 will instantly transport you into the

future of music scheduling. A future so bright we recommend optical
light reduction devices.*

AN

*Shades fumnished upon request ' Music Schéduling Software
Model: Jeff Kelly, WAPI-FM, Birmingham (205) 987-7456
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Costanza
Directs Dance

Dave Costanza

Dave Costanza, most recently
National Director/Dance Music at
Atlantic, has joined Epic/Associ-
ated Labels in a newly created sim-
ilar capacity. He reports to Sr.
VP/Black Music Hank Caldwell,
and is responsible for promotion
and marketing to club and retail
accounts.

E/A President Dave Glew said
he is “‘confident that Dave, with his
years of experience and insight in-
to the dance music club arena, will
create a new and exciting reputa-
tion for us in this field.”

Costanza was previously Direc-
tor/Dance Music at Motown, Di-
rector of the Florida Sun Coast
Record Poel, and a nightclub DJ.

Sisco
Continued from Page 3

Sisco established IS, INC. nearly
ten years ago with President Jo In-
terrante, who’ll continue to operate
the firm; Sisco will remain with the
company on an interim basis. His
programming experience includes
stints with KIOI/San Francisco
and WPEZ (now WWSW)/Pitt-
sburgh and a tour of duty as Asst.
PD under Rich at WXLO (now
WRKS)/New York.

In the spring Arbitron, Nostalgia
KIXI tied for 13th place 12+ (2.8),
while AC KMGI tied for 15th (2.7).
KIXI and KMGI finished 14th (2.7)
and 17th (2.0), respectively, in the
corresponding Birch.

Lee Roy Hansen

Hansen
Continued from Page 1

“Lee Roy Hansen is familiar
with WNUA because he can hear it
(Hansen is stationed in SMN’s
suburban Chicago headquarters).
His ideas and approach are very
much in line with discussions we’ve
been having. He’s knowledgeable
about what we’re doing, and had
access to a lot of our research. He
has the programming skills, music
sensitivity, and the on-air
abilities.”

Gehron continued, “We can't
work as easily with charts as other
formats. Much more of how the
station sounds comes from the feel
of the PD. Lee brings that very im-
portant dimension with him; most
other PDs couldn’t do the same.”

WNUA tied for 16th 12+ in the
spring Birch (2.0), and ranked 18th
in Arbitron (2.3).

San Diego AC Hole

O’Connor, who will remain at
WNUA through September, suc-
ceeds KIFM PD Steve Huntington,
who exits the station.

O’Connor told R&R, “This is a
terrific move for me because I'll be
getting into station management.
Our company will be acquiring
more stations in 1990, so I'm going
home with a better gig. There’s a
huge AC hole in San Diego, espe-
cially with Bobby (Rich, KFMB-
FM PD) leaving, and we’re going
to do great things.

“WNUA will continue to do
well,” he commented. ‘“In spite of
the rumors, WNUA is not going to
leave the format. Pyramid is com-
mitted to it through at least 1990.
They’re making too much money
to change.”

O’Connor added, “My Chicago

Bob O’Connor
experience is going to come in han-
dy. We were able to rebound from
a devastating winter book at
WNUA, and I’'m certainly stronger
for it. I think I’ve gone through as
much pressure as a PD can go
through.”

KIFM placed eighth 12+ in the
spring Birch (3.6) and 12th in Ar-
bitron (3.1).

1980 as GSM at KPLX/Dallas and

Vaeth joined Susquehanna in

Susquehanna
Continued from Page 3

“Monte has done an outstanding
job as Power 99 has moved from
the bottom to the top of the Atlanta
market,”” Carlson continued.
“Building a sales operation in a
fast-growing station is very diffi-
cult, but it’s a job she’s done well.
She’ll bring energy and top overall
management skills to a situation
where there’s already a very
strong staff, so good things shouid
continue to happen in Indianapo-
lis‘”

Kennedy, who has been with Sus-
quehanna for 16 years, com-
mented, ‘“This promotion is as
much a function of the efforts of the
people with whom I work so close-
ly, namely our group and station
management teams, as it is my
own efforts. It’s really an honor to
be recognized and afforded such
additional opportunity by a firm as
committed to success and to the
development of its people as Sus-
quehanna.”

Kennedy’s first job with the com-
pany came in 1973 when he was
hired as an announcer at WLQR/
Toledo. He later held PD and OM
positions at the station and began
group work in 1979. He was named
Corporate VP in 1983.

Both Vaeth and Maupin were en
route to their new stations and una-
vailable for comment.

was named WFMS GM in late 1985. Her previous experience includes
Maupin moved to Power 99 as sales stints at WSIX/Nashville and
GSM after six years as an AE at KHOW/Denver.
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Great sounding buy-out production music that's not just synthesizer cuts!

‘ At only $796 for lifetime usage of over 700 fresh new cuts on

7 CDs, The Production Garden is certainly one of the most

cost-effective production llibraries on the market today.
With lots of real acoustic sounds, rich contemporary
orchestrations, explosive current effects, and tons of
variety, it's also one of the freshest sounding!
Get our free CD demo and listen to the sparkle. Feel
the energy. Compare the quality. Check out the value.
Read what stations are saying about getting the most sound
for their money in an extremely usable production library that
delivers a "big" library sound without the big library price tag.

wwwnn americanradiohistorvy com

Guaranteed to be the freshest sounding buy-out production
library you've heard . . . or your money back!

Call For Your Free Demo

1-800-247-5317

720 total cuts on 7 CDs - $796 lifetime blanket license
(discs available individually at $150-175 ea.)
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release: Vol. 8, Holiday Tracks, as a bonus automatic update
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MCA

Continued from Page 1
Teller Plots
Aggressive Path

Teller, who joined MCA in 1988,
commented to R&R, “I think Irv-
ing really did a spectacular job at
MCA. I'm looking forward to build-
ing on the base Irving established.
We share an aggressive outlook; I
believe in setting aggressive objec-
tives and working hard to achieve
them.

“My first job is to get up to speed
in the other areas of responsibili-
ty,” he added, referring to the
Music Group’s distributing, music
publishing, concert, event market-
ing, merchandising, and Universal
Amphitheatre operations. “My
year at MCA has been terrifically
gratifying, and the quality of peo-
ple at MCA is first-rate. I'm look-
ing forward to a strong future
together.”

Teller was President of CBS Rec-
ords before joining MCA, earlier
serving as Sr. VP/GM at Columbia
and, in the mid-'70s, President of
UA Records.

MCA Inc. President Sid Shein-
berg stated, “Al has already dem-
onstrated the drive and initiative,
together with outstanding lead-
ership abilities, that will provide
the impetus for our Music Enter-
tainment Group to continue its rise
to a position of preeminence.”

Commenting on Azoff’s resigna-
tion, Sheinberg said, ‘“Naturally,
we are very sorry to lose the ser-
vices of one of the music entertain-
ment industry’s premier execu-
tives, but we are very hopeful that
negotiations for us to continue to be
involved with Irving in exciting
new music entertainment under-
takings will come to a successful
and mutually beneficial conclu-
sion. Irving has made an enormous
contribution to the success of
MCA'’s businesses over the past six
years.”

Azoff, who headed the Frontline
management empire before join-
ing MCA 1in 1983, will continue to
act as MCA'’s representative for
L.A. Coliseum negotiations and as
a consultant for MCA’s facilities
merchandising operation.

EXCERPTS FROM FAREWELL LETTER

The letter sets out to explain
Azoff's motivations for taking on the
MCA post after years as a success-
ful artist manager, as well as his
reasons for moving on — a plausi-
ble enough basis for an essay. But
it's the way he tells it . . .

“The notion that | would abandon
my own successful business to join
a company | had once characteriz-
ed as ‘the Music Cemetery of
America’ . . . coupled with my anal-
ogy that ‘MCA is to the record busi-
ness what strip-mining is to the
ecology’ did seem to be a strange
career move,” Azoff writes.

"“But the idea of turning around a
troubled company and breathing life
into a sleeping giant was too greata
personal challenge to ignore. | had
to do it. Besides, | wanted to see if
the inmates could actually run the
asylum.”

Citing Accomplishments

Azoff continues, "My personal
goal was not only to give MCA
credibility but to have the rest of the
| industry view us as a force to be
reckoned with.

“We did that. We did better than
that.”

He cites the label's financial and
chart growth, comparing a 1983
loss of $8 milion-plus to 1988's
| profits of over $60 million, and unit

l shipments of 120 million in 1988

as opposed to under 35 million in
1983. Also cited: R&R's ranking of

Azoff Exits In Style In Message To Troops

Irving Azoff, in an eventful six-year reign as MCA's music chief that
ended with Tuesday's (9/5) resignation, proved time after time that he was
in no way a typical record executive. His eight-page farewell letter to label
staffers underscored his unique approach to the business.

MCA as the number one label
across the board in 1988, based
on singles/tracks success in CHR,
AOR, Country, Urban Contempor-
ary, and AC.

Pulling no punches, Azoff candid-
ly discusses dropping “41 out of
46 acts” on a “uniquely interesting”
roster inherited in 1983 (aiming a
few specific barbs at some of the
dropped acts), and “taking other la-
bels’ discards, rejects, and second-
stringers and turning them into gold
and platinum artists.”

Pillaging The Industry

Azoff details the turnarounds in
each of MCA’'s divisions, most
amusingly in describing the Black
Music department: “In 1983 we
were to black music what [former
Azoff deputy] Myron Roth is to
ltalian cooking.” Saluting former
Black Music topper Jheryl Busby's
accomplishments, Azoff adds,
"Jheryl left us in 1988 to continue
to work his magic at Motown —
platinum ‘albums without returning
phone calls.”

That's a mild shot compared to
the penultimate portion of the letter,
a “salute” to the MCA executive
tgam, which to acquire, Azoff &
c%mpany “had to rape and pillage
other labels and management com-
pahies. That was great fun, and we
spared no effort to attract the best,
brightest, and strangest of the mu-
sic industry.”

He proceeds to deliver a series of
one-liners about key execs suitable
for any industry roast. Perhaps the
most inoffensive example: ‘‘Steve
Meyer [Sr. VP/Promotion] arrived at
MCA shortly before | did in 1983
and immediately started getting
adds on our questionable product.
Although the product got better, he
never allowed his working of MCA
releases to interfere with his
Springsteen priorities.”

Positive Reinforcement

Not that the letter is all one-liners.
There's a touching tribute to the
late Jay Lasker, the Motown Presi-
dent Azoff calls “the unsung hero of
the MCA turnaround” for his role in
setting up MCA's distribution deal
with Motown.

Azoff closes by saying, "“Our ac-
complishments these last six years
have gone far beyond my original
expectations . . . Thanks for believ-
ing in our dream and making it a
reality . . .

“In Al Teller, | leave a successor
perfectly suited to lead this great
team into the '90s. | know you
won't miss a beat and will continue
to scale new heights.

“Now it's time for me to gather up
my stuff, move outside the system,
and try slaying the dragon again.
See you soon on the charts — at
the top, of course.”

And, in a separate interview,
Azoff tossed a bouguet toward ra-
dio, observing that "one great |
thing” about his tenure at MCA was
that “the radio community has been |
open to supporting a new player |
who swings a big bat, and | ap- |
preciate it.”

Schuon
Continued from Page 1

ing good programming skills.
There are half a dozen people at
this station who know the music
frontwards and backwards. KROQ
will definitely remain a New Rock
Station.”

“People have told me that the

jobis going to be challenging,” said
Schuon, “but that’s exactly why
I'm going. Plus it will be a real
thrill to work with Trip again. We
got along very well at KAZY before
he left me with the PD job.
Regarding KROQ, Schuon ob-
served, “The station is incredible
— it has a great tradition and repu-
tation. But I think it needs to have
more discipline in its format, and it

seems to need someone to keep it
steered in the right direction.”

Schuon previously worked on-air
at KISS/San Antonio, KISW/Seat-
tle, and KOZZ/Reno.

In the spring ratings KROQ
posted a 3.3 (12+) in the Birch,
good for tenth place. It landed in
15th place in the Arbitron with a 2.3
share.

Valeri
Continued from Page 3

WFTQ, ND Steve LeVeille has
taken over OM duties, and Mike
Marcy has been elevated to LSM.

“We have assembled a great
team to lead these stations into the
1990s,” Sutherland remarked. “We
strongly believe in growing our
own managers, and promote from
within whenever possible.”

WAAF ‘Fine-Tunes’
To Rock 40

The changes occur as WAAF —
Worcester’s top-rated station — as-
sumes a more current-intensive
Rock 40 direction under consultant
John Gorman. Sutherland charact-
erized the new approach, which is
aimed at improving the station’s
slumping Boston ratings, as “fine-
tuning” rather than a full-fledged
format shift.

“It's important to remember
that WAATF has a 20-year heritage
as a New England rock station,”
Gorman continued. “I don’t want
any mixed signals from this thing.
We are going with a tighter list,
and we’ll be more current, but our
core artists will remain rock art-
ists. You'll still hear the Who,
Stones, and Led Zeppelin. It’s not
that dramatic a change.”

“We’re going to do what we feel
is right for Boston,” Sutheriand
added. “We’ve researched the
market, and we think we have our
finger on the puise of young adults
in the city. WAAF can be much
more of a contender than we've
been for the last couple of years.”

WAAF scored a 14.9 in the Wor-
cester spring Arbitron, but only a .9
in the corresponding Boston book.
The station consistently does much
better in the Boston Birch, and net-
ted a 3.1 in, the iast survey.

Cahill

Continued from Page 3
Emotions’ it reminds me of how I
feel. I'm very happy here at BN,
but 94Q is one of those rare oppor-
tunities I couldn’t pass up.

“As for Atlanta, I'm open-
minded about its programming fu-
ture,” Cahill added. “The new stu-
dios should be a big positive for the
station as Clarke, the staff, and 1
reestablish the station as a major
market force for the '90s.”

similar formats.

Telescope a daypart » Confirm playlists * Monitor
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SQUEEZE PLAY is the latest incarnation of the “‘skimmer’’ concept.
It is unique because it’s integrated. Custom IC circuitry is deftly incor-
porated into a high-quality radio/cassette unit. A custom panel permits
the user to easily switch between skimming and normal operation, and
to select appropriate “‘record” and “‘pause’’ time intervals. The transport
shuts off automatically at the end of the cassette.

SQUEEZE PLAY has several useful applications. The most obvious is
skimming a competing station, guickly and painiessly gathering useful
information on playlist and rotations. However, a PD might want to skim
his own station, perhaps to determine if the all-nite jock is really following
the music rotation, or just to evaluate the effectiveness of the music-
rotation scheme. An enterprising PD might swap skimmer tapes with
colleagues in other markets, studying successful stations who employ

SQUEEZE PLAY operates from 117 volts AC. AM or FM stations can
be monitored. Record time can be varied from 2 seconds to 30 seconds.
Pause time can be varied from 30 seconds to 3% minutes.
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Own The Weekends With America’s Hottest Coast-To-Coast Party!
It's your competition's worst nightmare!

It's Saturday night and your station has become the PARTY MONSTER. You own the market with the natioris hottest nighttime
CHR personality, Hollywood Hamilton.

HANGIN’ WITH HOLLYWOOD is a live, action-pacléd 5 hours of Americds hottest music. Add the appeal of Superstar guests and
your Saturday nights have the excitement listeners can't afford to miss. This music party is programmed by KIIS-FM VP/PD, Steve Rivers,
with every hour guaranteed to air at least 10 hits in a row.

Live, via satellite, Hollywood Hamilton delivers your callletters everytime he opens his mike, using digital technology that doesr’t exist
on any other program.

Own the weekends. Call UNISTR.
1-800-962-4653

UNISTR

waww americanradiohistorv.com
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CHRISTOPHER

WILLIAMS

"TALK TO MYSELF"

The First Single
From The Debut Album
Adventures In Paradise

Already Active At:
FM102 add 29
WXKS add

KITY 7-4 (hot)
HOT977 15-11 (hot)
KJMZ 23-19 (hot)

KTFM 25-21 PWR106 KLUC 21-11 (hot)
KZZP 22-19 KzFM add 40 mmg ‘2;51‘? (hot)
KMEL 18-14 WRQN add 40 i
HOTIO5 28 \WRCK add KKXX 30-19
WNCI 19 WAZY add KPRR 34-27

KWNZ 19-9 (hoty WQID 34-29
KKLQ KIKI 14-8 WFMF debut 32
KUBE

R&R Urban Contemporary:€p- O
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A&M To PolyGram .

trong reports that A&M Records will

soon be sold to PolyGram for a

reported $500 million. In fact, a memo
was distributed to all A&M employees last
Friday (9/1) stating that the company was
“having conversations” with PolyGram
“regarding future business opportunities.”
Many insiders go so far as to call it a done
deal.

However . . . others contend the Walt
Disney Co. — which also went after Island
Records recently — has entered the bidding
war with an even BIGGER offer. And then
there are those who feel A&M will stay
unbought. Take your pick.

Minutes prior to presstime, ST learned that
Hot 97/NY PD Steve Ellis had resigned to
pursue other programming interests. 'Twas an
amicable parting; Ellis simply wants to run
his own ship. Regional VP/Programming Joel
Salkowitz will absorb Ellis's duties and won't

be looking for a replacement. You can reach
Ellis at (718) 463-1979.

With MCA Entertainment Group Chairman
Irving Azoff's resignation now public (see
Page 1), the next big question is: Where will
he hang his hat?

Solid sources told ST that Azoff is
negotiating with MCA for a multi-level
entertainment deal that would include records
and films (that possibility seems to be the best
bet), but offers from others (including the
ubiquitous PolyGram) are still in the running.

With Bob O’Connor leaving NAC
WNUA/Chicago for the PD post at KIFM/San
Diego, and with SMN's Wave Network
sending programmer Lee Roy Hansen to the
PD slot at WNUA (see Page 1), look for SMN
VP/Programming Robert Hall to ink exiting
KIFM PD Steve Huntington as the net's new
Wave PD.

Yes, WKBQ/St. Louis morning man ‘‘Big”’
Ron O’Brien is leaving September 15. (T&Rs
to PD Lyndon Abell). No one’s saying fer
shure, but ST hears the Big Man could be
comin’ back to L.A.

Big Ron was an afternoon fixture at both
KFI and KIIS-FM for years and is a personal
favorite of KFAC (currently known as FM92)
PD Liz Kiley. Guess we’ll all find out (drum
roll, please) on September 20 at 2pm PST
when FM92’s true format, calls, and lineup are
revealed.

PeRLLACK
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. . Or Disney?

BALD HEADED WOMAN — When New Kids On The
Block made a recent concert stop in Buffalo, WKSE
morning man Rocky Allen (r) offered two pairs of the
coveted ducats to the first two maniacs who would
come on down to the station and get their heads nak-
ed. (The station thoughtfully supplied the barber.)
Claiming she did it for her kids, one of the winners
was the 34-year-old mother of two pictured at left.

Pollack Media Group Welcomes

KLSXI/L.A. PD Tom Yates just called the
ST “phun-phone” to say he doesn't plan on
renewing his contract (which comes up at the
end of November). Yates will announce future
plans shortly.

With B94/Pittsburgh PD Bill Cahill
heading for the programming chair at 94Q/
Atlanta (see Page 3), a porky prime opening
exists. T&Rs to VP/GM Tex Meyer.

Meanwhile, Cahill gave ST a “no
comment” when asked about: 1) the formatic
future of 94Q, 2) those rumors of former
Q106/San Diego morning man Jack Murphy
joining the station, and 3) purchasing a house
in the Atlanta suburb of Buckhead.

Prior to presstime, however, ST learned
that Murphy’s former Q106 morning partner,
Terrence McKeever, had resigned in person
to Edens President Michael Osterhout.
McKeever will stay at Q106 until at least
September 19, and will join Murphy on-air at
94Q in November.

And . . . KZLA/L.A. has inked 94Q
afternoon personality Cajun Ken Cooper to be
its new morning man. Cooper replaces John
Driscoll, who left to devote more time to his
voiceover work. Cooper is known to the
market, having formerly done afternoons at
KFI.

Rumor has it that hot record producers/
artists L.A. (Reid) & Babyface will start up
their own label under the Arista umbrella.

Continued on Page 53
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COVER GIRL.

THE FIFTH @™
SMASH &
SINGLE... g™

WITH THE VERY
SPECIAL “B” SIDE
FUNKY, FUNKY, XMAS
FROM THEIR
UPCOMING ALBUM,
“MERRY, MERRY
CHRISTMAS.”

FC 45280

New Kids On The

Block “Hangin’ Tough,”
the No. 1 album and
Home )[jgggg are now

4 X Platinum!

THE SOLD OUT
ARENA TOUR
CONTINUES
INTO 1990!

ON COLUMBIA CASSETTES,
COMPACT DISCS, RECORDS
AND CMV HOME VIDEO.

AR

Hangir' Tough” produced by
Maurice Starr. Management:
Dick Scott Entertainment.

**Columbio,’’ @ 'are trademnarks of
(BS Inc. © 1989 CBS Rocords Inc.
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STREET TALK -

Continued from Page 50

Dallas financial wizards are buzzing that
broadcast investment banker Dan Rouse is
about to exit Glenfed Financial to set up his
own mergers and acquisitions boutique.

With Dittman Broadcasting rumored to be
selling KMPZ (Z98)/Memphis (see
“Washington Report,” Page 6), PD Paul Fuller
has transferred to sister CHR WABB/Mobile to
do mornings with existing wakeup crazies Al
Matthews and Uncle Henry. Fuller replaces
Jon St. John, who moved to WEGX/Philly as
Production Director.

Meanwhile back at Z98, Dittman VP/
Programming Randy Lane will take over the
station’s programming reins, while Robert
Harder will handle the MD duties.

Twelve-year Chrysalis vet and West
Coast Sr. Dir./Marketing & Publicity Fran
Musso has been named to the newly created
position of Dir./Product Management.
Concurrently, Elaine Summers has been
upped to West Coast Publicity Manager for
the Butterfly.
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Gold based WXTRIWashlngton has been
sold to Louise Heifetz, and previous owner
Ragan Henry has promised sizable bonuses —
ST hears from $1500 to $25,000 (depending
on the job) — to all staffers who stay on
through the transition!

Former KCPW (Power 95)/KC MD Dena
Yasner has accepted the vacant MD position
at KOY-FM (Y95)/Phoenix. She replaces
Kevin Robinson, who's now programming
WVIC/Lansing.

Yasner's KC replacement is Phil West —
who comes from production/middays at
crosstown KUDL — and who will handle
middays as well as the APD duties.

Meanwhile, KCPW night rocker Hurricane
Wayne blows town for 7pm-midnites at
WOVV/West Palm Beach. Wayne replaces
Bobby Willis, who's now doing swing at
Z100/NY.

WJFK/Washington has let three staffers
loose: ND Laurie Neff, midday man Steve
Allan, and night jock Bob Payne, the last of
whom has surfaced as PD of new AOR
WVVY/New Bern, NC.

And . . . was KLOL/Houston APD Dayna
Steele’s visit to her old boss Ed Levine's new
digs at "JFK biz or fun?

Former Hot 97/NY morning team Stevens
& Grdnic subbed for the iegendary Dave
Maynard at WBZ/Boston last week. Could the
pair be headed for 'BZ in another shift?

Meanwhile, ST hears that TV syndicator
King World is interested in having the duo
host a nightly show.

SO, HOW’D YA LIKE MY DEMO TAPE? — Despite
any rumors to the contrary, that was NOT a Capitol
VP seen free-falling (graphically depicted above) from
the label's posh Hollywood headquarters a couple
weeks back (8/23). It was simply a stunt man jumping
in for actor Robert Englund, who plays a crooked
record producer’s arm-twisting thug in the upcoming
"Ford Fairlane” movie that's currently filming in —
and apparently just outside of — the famous building.

September 8,1989 R&aR*D3

WQUE-AM & FMINew Orleans is
drumming up support from hometown Saints
football fans against the new NFL crowd noise
rule, which penalizes the home team for
disorderly crowds. Local pigskin experts feel
the rule is more likely to be applied to teams
that play in covered stadiums, such as
(coincidentally) the Superdome.

The station gave out the phone number of
the NFL's New York headquarters — (212)
758-1500 — so listeners could lodge
complaints, and plans to pass out petitions
protesting the rule that fans can send to NFL
Commissioner Pete Rozelle.

Adding to this display of good
sportsmanship, KZOK/Seattle's morning team
of Kent & Jimmy have challenged 'QUE
PD/morning dude Bob West to a competition
as to which football team that plays within a
domed stadium can amass more crowd noise
penalties — Seattle or New Orleans.

Former KXXR/KC OM Bruce Deming is
the new Marketing Director for Braiker Radio
Services. He'll be based at the company’s
headquarters in Believue, WA.

Ex-Elektra CHR rep Ray Carlton has
landed the RCA regional gig, covering
Cincinnati, Indianapolis, St. Louis, Columbus,
and Kentucky.

KCPX/Salt Lake City Production
Director/midday man Scottie Mac has joined
KRBE/Houston for middays. T&Rs to KCPX
PD Jerry Lousteau.

Des Moines-based AOR consultant Larry
Moffitt has inked a deal with Transtar's Niche
29 format. He's working with PD Maureen
Matthews and VP/Affiliate Relations Lee
Douglas. Continued on Page 54

Protect Yourself. Call the Industry’s Lawyer.

BARRY SKIDELSKY

Attorney
655 Third Avenue  Suite 1100
New York, NY 10017 e

At NAB Radio ‘89. Contact via New Orleans Hilton
or callahead to schedule free and confidential consultation.

at law
(212) 818-0990
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-ALARM

SOLD ME
DOWN
THE
RIVER

AOR BREAKER

AOR TRACK &-®
NEW ROCK O-P

#2 MOST ADDED
135/29,
including 38 P1s!

ALREADY ADDED AT
THESE CHRs:

KEGL KXXR KLQ@Q KATM

Also Playing: PIRATE RADIO
GOING FOR CHR ADDS SEPT. 18

FROM
THE FORTHCOMING LP:

CHANGE.

IRS-82018

DIRECTION: ELLIOTT ROBERTS
LOOKOUT MANAGEMENT

1@

ANNIVERSARY

187919188
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TALK .

Continued from Page 53

After 18 years, Burbach Broadcasting
VP/Programming Bill Shannon will exit the
company to pursue other programming
opportunities. Reach him at (814) 476-7426.
Expect K104/Erie PD Bob Mallery to assume
Shannon’s chainwide duties.

R ——

Three weeks ago (ST, 8/18), KFOGISF
PD Pat Evans vehemently denied persistent
rumors of a morning show change.

However . . . the AOR has indeed made a
switch, turfing Marty Cohen in favor of
afternoon rocker M. Dung.

Dung, a seven-year 'FOG vet, handled AM
drive at the station from 1984-87 before
requesting a shift change. Unable to find a
suitable replacement, the station decided to
experiment by hiring Cohen, an established
stand-up comic with no previous radio
experience.

Meanwhile, midday maven Trish Robbins
has replaced Dung in PM drive, with
Production Director Dave Morey taking over
the midday duties.

KIIS-FM/L.A. night jock Hollywood
Hamilton kicks off his five-hour Saturday night
satellite show, “Hangin’ With Hollywood,” on
October 7.

The show will originate from Transtar's
new $1 million studio, and the net also has
hired KIIS-FM VP/PD Steve Rivers and Carl
Goldman as exec producers and Tracy Hodes
as producer. The shows will sport weekly in-
studio guests, with New Kids On The Block,
Jon Bon Jovi, Martika, Sam Kinison, Tiffany,
and Tone Loc kicking off the first installment.

What's going on at WGY-FM/Albany? Two
weeks ago, seven-year midday veteran Joe
Gallagher left the station. Now, Geoff Brown
has ankled the morning gig. Word is the
station is headed in a more-music direction.

Meanwhile, WGY-FM overnighter Cindy
McMullen is doing mornings with remaining
sidekick Tom Higgins.

Longtime CHR KEYN-FM/Wichita
switched its format to Gold last week (8/31).

Chicago AV Inc. Marketing Director Vicky
Mann has been elected to the firm’'s Board of
Directors, effective January 1. Along with
expanding her marketing responsibilities,
Mann'll be promoted from Exec. VP to Sr. VP.

Atlantic Midwest Alternative rep Bruce
Reiner has been named National Promotion
Coordinator at Profile. He replaces Kim
Freeman, who — coincidentally — joined
Atlantic as Associate Director/National Singles

Promotion.

Incidentally, this is Reiner’s second time at
Profile, as it's where he got his start in the biz
— in the mail room.

After 20 years with KIKK/Houston —
most of them in middays — MD Joe Ladd will
join the morning team of Charlie O’Neal &
Pam Ivey.

Longtime KOZZ/Reno PD Steve Funk has
stepped down, but will remain at the station as
MD/midday man.

WVOI/Toledo PD Paul Brown is out, and
Production Director/afternoon driver Michael
Lee takes over as PD/MD.

Meanwhile, overnighter Jonathan Turner
becomes Production Director, and Casey
McMichaels from WQBH/Detroit joins for
overnights.

Beginning September 18, Jazz KKGO-
FMIL.A. will become a Jazz/Classical outlet.
The station will air classical music from 5-9am
and 5-9pm, and play jazz the rest of the time.

Meanwhile, 4 1-year crosstown KFAC vet
Tom Dixon will join KKGO to host “Dinner
Serenade” and “Concert Music Hall” (6-9pm
Monday-Saturday).
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“Rising Storm,” a feature film set for
release in January, will be dedicated to the
late Tom Donahue and the pioneers of
underground radio. Donahue is credited with
creating “freeform” AOR radio on FM while he
was PD of KSANISF in the late '60s.

Michael Reagan — son of ex-Prexy
Ronald Reagan — is no longer doing morning
news at KSDO/San Diego. He's been shifted
to weekends.

KWES/Odessa has flipped formats from
CHR to Gold-based AC under PD Jim Hays
and McVay Media. Crosstown KCHX,
meanwhile, segues from Urban to CHR.

WPRR/Altoona, PA midday personality
Scott St. John has replaced Darrell Ray as
PD. Reach Ray at (814) 946-1911.

John O’Brien is no longer part of the
three-person morning team at AOR
WAQY/Springfield. Reach him at (413)
739-1312.

ST's ear-to-the-oversized-belt-buckle hears
that Dallas-based Satellite Music Network —
which has been without a Z-Rock affiliate in its
hometown since KZRK (AM) switched to New
Rock KDGE (The Edge) at the end of June —
is close to inking another Big D AM.

Meanwhile, Z-Rock has added another
affiliate, as KMTW (AM)/Las Vegas switched
from SMN’s Heart & Soul format Tuesday

(9/5). Continued on Page 56

Welcoming San Diego’s Premiere
Classic Rocker KSDO-FM “Classic 103"

EEK& (805) 528-0888

L-A-R-R'Y B:R-U-C-E COMMUNICATIONS
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On Your Desk NOW!
Set for 1st adds September 12th
From the album

TOUCH ME TONIGHT-
THE BEST OF SHOOTING STAR

CHR SIGNIFICANT ACTION 29/12

KITY KZFM KYNO
KTFM KPRR KIKI
X100 WAPE KDON
KJMZ Z99 (HOT) waQiD
PWR106 WHOT KEZB
HOT977 KKSS KSMB
K106 KNMQ KIXY
KZZB KKMG KTRS
WCKZ CHED KZ0Z
SLY96

A
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When You Need to Kick Ass.

.SUPEPSPOTS@

(312) 645-9433

A Division of Chicago AV, Inc.

STREET TALK.

Continued from Page 54

B/ID & A has inked Noble’'s New Rock-
formatted XTRA-FM (91X)/San Diego.

Drake-Chenault consultant Scott Kerr
exits to become APD at KKSS/Albuquerque.

KDKB/Phoenix promotes night rocker Jeff
Parets to MD. Parets replaces Jerry Trujillo,
who’ll continue to do overnights at the station.

Will WUBE/Cincy GM Bob Bachman be
leaving in the next couple of weeks to form a
marketing company?

KZLRI/Little Rock has abandoned AOR in
favor of the Gold format under the new calls
n’ identifier of KOLL (Cool 95).

After two years in the restaurant business,
former KYYS/KC PD Joe MacCabe has
returned to radio to cohost AM drive at KC
Classic Rocker KCFX. MacCabe’ll team with
columnist Bob Gretz for a sports-oriented
show called the “Morning Sports Page.” Ken
Johnson & Jim Tofte exit.

KCFX recently became the flagship station
for the Kansas City Chiefs pro football outfit.

KLYV/Dubuque, IA has named a new PD
— Tom Thomas from KQCR/Cedar Rapids,
IA. He replaces Jeff Davis, who now
programs KIKX/Colorado Springs.

WQQQ/Allentown has changed its slogan
from “Q100"” to “Hot 99.9,” and switched
from mainstream to dance-oriented CHR. PD
Jim Schaefer introduced his new staff and

i
f
I

format change (8/24) after playing Power
Station’s “Some Like It Hot” for 19
continuous hours.

KROY/Sacramento morning dude J.R.
collected thousands and thousands of
signatures at the California State Fair caliing for
the Los Angeles Raiders to hike their footballs
north.

The morning jock planned to personally
present the petitions to the Raiders’ El
Segundo offices on Wednesday (9/6), and
bicycle back to Sac after delivering the guided
missives.

KRLAIL.A. celebrated its 30th birthday
over the Labor Day weekend with some real
heavyweights taking the mike. Among those
noting the milestone were Emperor Hudson,
Charlie O’Donnell, Wink Martindale, Sam
Riddle, Shadoe Stevens, Bob Eubanks,
Roger Christian, and Dick Biondi.

Get well to KTFM/San Antonio Asst. MD
John Tepolt, who's recovering from a broken
neck and hand — the result of a weekend auto
accident (9/2).

And . . . all the best to KTFM OM Jeff
McCartney and his bride, Teresa, on their
wedding (9/9).

KZTR/Ventura midday jock Tommy Lewis
exited the Classic Rocker for a semi-unusual
reason recently. Seems young Lewis
accidentally moved an industriai-strength bulk
eraser too close to the studio’s cart racks and
inadvertently erased the station’s entire music
library. Good case for going all-CD!

BUTTERFLIED TO THE BONE — Chrysalis President Mike Bone — whoet Sinead O’Connor shave HIS head last year

after the coifless Irish songstress won their bet on how many records she’d sell in the US — is back in shear heaven.
Here the barberous Bone (I} welcomes summer intern Raquel Mercedes to the cutting edge of the record biz by carv-

ing the label's logo into her close-cropped locks.

Mark the date ... lock it
in your budget . ..
This is the Big One!
MAY 10-12
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THE BAND THAT
SET RADIO ABLAZE
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“ELECTRIC BLUE"
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CH THE FIRE

The Undeniable New Multi Format Hit Single By

TAKEN FROM THE ALBUM

"GREAT SOUTHERN LAND”

PRODUCED BY DAVID LORD MANAGEMENT BY ROD WILLIS
Chg'sahs
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SOMEONE LIKE YOU FROM THE
KILLER DEBUT LP PSYCHO CAFE
THE INTENSE HIT TRACK GENERATING

TOP 10 PHONES ON 2 FOR 8 WEEKS

TOP 5 PHONES AT 425

ADDED AT P;MRW 100.3 FM

b L

BIRCH DEMOGRAPHIC RANKINGS

wi
18-34 '89
WJLB (UC) 15.3
WLLZ (AOR) 8.5
WRIF (AOR) 8.3
WCSX (CR) 5.5
WNIC (AC) 6.7
WDFX (CHR) 5.9
WHYT (AC) 7.9
WJZZ (Jazz) 2.4
WCZY (CHR) 39
WKSG (Gold) 4.1

Detroit
Spring Wi Spring
g9 | 18-49 g9 'g9 | 25-54
13.7 | wiB 12.6  10.7 | WJLB
107 | wuz 6.0 7.8 | wwww
8.3 | WRF 58 6.3 | woMmC
7.2 | WNIC 78 57 | wizz
58 | wizz 30 56 | WUIR(AC)
57 | wesx 50 55 | wNIC
55 | WOMC (AC) 4.1 49 | wuz
50 | WWWW (Ctry) 56 49 | wCsX
49 | weczy 39 48 | wezy
43 | wHyT 6.1 47 | WRF

wi
‘89
9.4
6.6
4.8
3.6
7.2
8.2
3.8
5.0
3.5
4.4

Spring
'89
8.3
6.7
6.3
6.2
6.1
5.7
5.0
4.6
4.3
4.3

Boston
Wi Spri wi Spri Wi Spri
18-34 189 ""'53 18-49 '89 . '53 25-54 89 '""53
WXKS-FM (CHR) 151  17.5 | WXKS-FM 109 12.8 | WBCN 73 9.3
WBCN (AOR) 12.0 12,5 | WBCN 9.1 106 | WXKS-FM 76 7.4
WZLX (CR) 9.4 7.2 | wzou 63 6.1 | WRkO 43 68
WZOU (CHR) 80 7.0 | wax 75 59 | wobps 85 6.6
WAAF (AOR) 52 50 | wops 67 55 | WROR 60 54
WCGY (AOR) 48 47 | WROR 47 47 | wax 53 5.1
WMJX (AC) 43 43 | WAAF 36 38 | weos 28 47
WODS (Gold) 38 3.8 | WBOS(CR) 26 38 | 'WSSH (AC) 50 45
WROR (AC) 34 37 | wMx 38 33 | WBZ(AC) 43 44
WFNX (NR) 39 36 | WRKO(NT) 22 38 | wiB(®BEZ) 34 44
SR R R S e O SR
Dallas-Ft. Worth
Wi Spring Wi Spring Wi Spring
18-34 ‘g9 89 | 18-49 ‘89 'g9 | 25-54 '89 ‘89
KKDA-FM (UC) 139 9.4 | KVIL-LAM & FM 85 92 | KVILAMAFM 100 11.2
KJMZ (CHR) 29 89 | kscs 70 9.1 | Kscs 69 97
KPLX (Ctry) 6.7 7.6 | KKDAFM 109 81 | KPX 87 9.1
KSCS (Ctry) 6.3 7.4 | KPLX 71 7.8 | KKDA-FM 75 68
KVIL-AF (AC) 57 69 | KMz 33 62 | wBapP 5.7
KEGL (CHR 86 6.8 | KXQ 58 52 | KLty 36 49
“BANG TANGO IS NOT ONLY A'F**KIN~ GREAT BAND ON:RECORD, KTXQ ‘(ASR’) 80 68 | KeGL 61 50 | KTXQ 4.4 42
BUT THE PROOF 1S IN:THE LIVE SHOW: WHICH THIS:BAND PULLS KHYI (CHR) 6.7 57 | KLTY 3.4 468 | KRLD (News) 35 39
OFF BETTER THAN ANYONE ELSE; THE LIVE PERFORMANCE HAS KLTY (CC) 35 55 | KHYI 53 42 | KLUV (Gold) 45 36
70O BE SEEN TO BE BELIEVED-THEY ARE BETTER LIVE THAN ON KZEW (AOR) 44 47 | WBAP (Ctry) 33 4.2 | KOAI(NAC) 48 36
THE LP<THE MARK OF A GREAT ACT. CHECK "EM OUT!” P— S R S—
TRACY BARNES/ZROCK .
“BANG TANGO SOUNDS GREAT ON MY RADIO STATION” Washington, DC
SCOTT SHANNON/PIRATE RADIO
” ’” Wi Spring Wi Spring Wi Spring
BANG TANGO IS PULLING TOP TEgAﬁED%UKEﬂISU(H/PIRATE i 18-34 we ey | 18-49 s e | 25-54 e
- WPGC-FM (CHR) 13.3 11.5 | WKYS 119 95 | wkys 108 9.3
IT TAKES TWOQ T0 TANGO, AND BANG TANGO IS DOING JUST WKYS (UC) 138 11.1 | WPGC-FM 9.8 87 | WMZQAMAFM 84 7.7
THAT WITH OURAUNEN(E PULLING TOP'5 PHONES FOR THE WCXR (CR) 89 92 | WCXR 6.6 7.1 | WHUR 60 6.4
LAST MONTH ORMORE. FEMALES IN THEIR 20°s LOVE THIS WAVA (CHR) 58 8.1 | WMZQ-AM&FM 76 7.1 | WPGC-FM 66 5.
RECORD” JOHNTRAVIS, MD/OK 95, TRI-CITIES, WA WWDC-FM (AOR) 10.2 7.0 | WHUR 6.4 6.4 | WCXR 57 56
WHUR (UC) 6.4 67 | WAVA 48 63 | WLIT 42 49
£ ; WMZQ-AF (Ctry) 6.1 6.1 | WWDC-FM 76 54 | WAVA 32 4.8
ON Tﬁu R Now wr"-l THE WLTT (AC) 28 47 | wT 3.7 41 | WXTR (Goid) 26 4.8
Ll \z ' WRQX (CHR) 42 45 | WRQX 36 39 | WASH 36 46
2 WHFS (AOR) 22 37 | WASH(AC) 35 35 | wwocFm 55 36
KATM deb 30 WHTO add
KRZR: on 0K95°31-26 Houston-Galveston
Wi Spri Wi Spri wi Spri
: 18-34 '89 '"-'53 18-49 89 ""'53 25-54 89 ""'53
. KMJQ (UC) 139 137 | KwmIQ 112 113 | KKKFM 96 105
B.I“-I-ETB!WS KLOL (AOR) 111 123 | koL 89 99 | kwa 78 93
KKBQ-AF (CHR) 11.2 10.8 | KIKK-FM 86 9.3 | KLT-FM 88 9.1
PRODUCED BY: HOWARD BENSON KIKK-FM (Ctry) 61 83 | KKBQ-AMBFM 91 86 | KLOL 82 8.1
MANAGEMENT: ANITA CAMARATA AND DANNY GOLDBERG FOR KILT-FM (Ctry) 63 7.5 | KLT-FM 77 84 | KKBQ.AM&FM 67 59
GOLD MOUNTAIN ENTERTAINMENT KRBE (CHR) 86 7.5 | KRBE 65 55 | KzFX 42 54
KZFX (CR) 57 7.3 | KZFX 44 55 | KFMK 56 4.2
@ KKHT (AC) 45 37 | kemk 45 37 | KODA(BEZ) 40 42
MCA RECORDS KLTR (AC) 30 31 KLTR 32 3.5 | KTRH (News) 25 4.1
e, s ©1989 MCA RECORDS INC. KFMK (AC) 24 3.0 | KLDE (Gold) 32 32 | KLDE 38 38
D arpericanradiohictom e ey, -— - — T
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Real Country Musie

with the Pure Traditional Style

One week on the air and already in

12 Markets

Live at NAB Radio 89
Suite 2918 Westin
Created by the Buck Owens Production Company

4 ; ‘//:?’///

"~ 8005274892

Available from 5"

SATELLITE MUSIC NETWORK


www.americanradiohistory.com

60¢RaR september 8, 1989

“CONGRATULATIONS”

(AM 1407)

Top & phun{‘ and massive sales wh{‘t'f-u*l played!
#1 vdeo on BET
275,000 albums sold se far and exploding!

These programmers want
to tell you themselves!

Km.rm Waatherljn KKLQ
: - {619])-565 -E{Iﬂﬁ

Keith Naftaly, KMEL/San
- (415)-391-1061

Produced by Tena Clark

&R A kM Reaiprids, Ioc - Adl righils rrseryrsd

RATINGS
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BIRCH DEMOGRAPHIC RANKINGS

18-34
WHQT (UC)
WGTR (AOR)
WPOW (CHR})
WSHE (AOR)
WHYI (CHR)
WAXY (AC)
WLVE (AC)
WMXJ (Gold)
WZTA (CR)
WXDJ (NAC)

Wi Spring wi Spring
18-34 g9 g9 | 18-49 89 89
WVEE (UC) 15.2 16.3 | WVEE 115 125
WAPW (CHR) 86 13.5 | WKLS 13.0 10.2
WKLS (AOR) 17.0 135 | WSB-FM 9.6 10.1
WSB-FM (AC) 93 105 | waPW 66 9.6
WZGC (CR) 9.2 10.2 | wzaec 6.7 90
WEKS (UC) 39 6.8 | WFOX 7.4 85
WQXI-AF (CHR) 4.1 4.6 | WYAY 59 6.1
WYAY (Ctry) 50 48 | WKHXFM 9.2 6.0
WFOX (Gold) 54 45 | WEKS 28 5.1
WKHX-FM (Ctry) 8.0 4.1 | WQXI-AM & FM 48 486
e A S I

St. Louis

Wi Spring Wi Sprin
18-34 %9 g9 | 18-49 %9 89
KSHE (AOR) 219 245 | KSHE 159 17.0
KMJM {UC) 155 151 | KMJM 12,7  11.0
KSD (CR) 123 116 | KSD 96 10.5
WKBQ (CHR) 71 9.0 | KMOX 73 97
KYKY (AC) 50 7.2 | wkeQ 46 6.4
KMOX (Talk) 31 46 | kLou 86. 6.3
WIL-FM (Ctry) 468 4.8 | KYKY 45 6.0
KLOU (Goid) 55 4.4 | WILFM 59 49
KATZ-FM (UC) 36 29 | KEZK(BEZ) 37 3.4
KSTZ (AC) 26 2.2 | KWMU (Clas) 15 25

e

18-34

KUBE (CHR)
KISW (AOR)
KPLZ (CHR)
KXRX {AOR)
KLSY-A/F (AC)
KMPS-A/F (Ciry)
KNUA (NAC)
KZOK (CR)
KCMS (CC)
KIRO (N/T)

18-34
XTRA-FM (NR)
KGB (AOR)
KKLQ-A/F (CHR)
XHRM (UC)
KSON-A/F (Ctry)
KFMB-FM (AC)
KKYY (AC)
KIFM (NAC)
XHTZ (CHR)
KYXY (AC)

Miami-Ft. Lauderdale

Wi Spring wi Spring
89 ‘g9 | 18-49 89’89
17.5 19.4 WHQT 12.7 13.8
10.8 9.5 WMXJ 5.9 6.8
9.5 8.0 WGTR 7.5 6.7
6.1 7.4 WAXY 5.4 5.9
6.0 8.0 WPOW 7.0 5.7
6.1 5.6 WSHE 4.4 5.2
5.0 4.6 WHY!I 5.1 4.7
4.3 4.5 WLVE 5.5 4.3
4.3 4.4 WXDJ 4.5 4.3
4.2 3.9 WKIS (Ctry) 4.0 4.0

i s R e

Seattle-Tacoma
Wi Spring Wi Spring
g9 ‘g9 | 18-49 89 89
149 167 | KUBE 1.8 12.2
123 9.0 | KMPS-AM & FM 52 75
92 9.0 | KXRX 75 7.3
11.0 9.0 | KPLZ 6.7 6.9
44 7.4 | KLSY-AM & FM 42 85
52 6.8 | KiSW 86 6.3
29 52 | KRO 56 6.2
42 40 | KNUA 36 46
26 29 | KZOK 36 37
32 28 | KBSG (Gold) 33 32
-
San Diego
wi Spring wi Spring
g9 ‘g9 | 18-49 '89  '89
12.8 19.4 | XTRA-FM 95 145
169 17.0 | KGB 12.4  13.0
13.2  12.2 | KKLQ-AF 9.7 101
45 62 | KSON-AF 64 62
55 50 | KIFM 53 4.8
9.4 47 | KFMB-FM 9.0 45
62 47 | XHRM 48 45
40 40 | KKYY 53 44
23 33 | KCBQ-AF (Gold) 5.3 4.2
1.6 27 | Kyxy 27 35

w«ﬂ; W W & Whﬁm

Atlanta

G

R R

25-54
wHQT
WMXJ
WAXY
WGTR

WCMQ-FM (Span)

WLVE
WJQY (AC)
WKIS
WIOD (N/T)
WXDJ

25-54
WSB-FM
WFOX

WVEE

WZGC

WYAY
WKHX-FM
WKLS
WAPW
WPCH (B/EZ)
WQXI-AM & FM

e

25-54

KMOX
KSHE
KSD
KMJM
KLOU
KYKY
WIL-FM
KEZK
WKBQ
KWMU

e e

25-54
KMPS-AM & FM
KIRO

KUBE

KXRX
KLSY-AM & FM
KRPM (Ciry)
KISW

KNUA

KBSG

KZOK

25-54

KGB

KSON-AM & FM
XTRA-FM
KKLQ-AM & FM
KCBQ-AM & FM
KIFM

KJQY (B/EZ)
KKYY
KFMB-FM
KFMB (AC)

Wi Spring
'89 '89
8.9 9.1
6.9 7.5
5.1 5.7
5.5 5.1
5.4 48
5.9 4.8
3.5 4.7
5.1 4.5
5.8 44
53 4.4

SRR

A R -

Wi Spring
'89 ‘89
10.0 117
8.1 10.1
9.3 9.5
5.0 8.4
585 7.9
10.6 7.2
9.9 6.3
4.4 6.1
7.5 54
5.4 4.7
wi Spring
'89 '89
11.5 14.9
11.4 124
9.7 105
10.0 7.8
9.0 6.8
5.1 6.2
6.1 5.6
595 5.2
2.8 3.6
1.9 2.5
R
Wi Spring
‘89 ‘89
6.3 8.9
7.2 8.4
8.9 7.3
6.6 71
4.4 51
3.0 4.8
4.7 4.7
4.1 4.5
3.8 3.9
3.4 3.7
Wi Spring
‘89 ‘89
86 103
6.6 8.0
585 7.5
8.9 6.6
6.3 5.7
5.5 5.6
3.6 49
59 4.7
7.9 44
6.0 43

whAMANM=aRertreanradiohistorv com - - —————
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With the whole world
turning to Stereo .

" Wh y in the world
broad cast in AM Mono’

Modernize with C-QUAM° AM Stereo!

Face it. We live in a stereo world. And you join a
family of winners when you choose C-QUAM AM
Stereo. You'll find . . .

® Over 750 C-QUAM AM stations around the globe
® Nearly 18 Million C-QUAM decoder IC's shipped

to receiver manufacturers

® 4 countries to date with a C-QUAM AM Stereo
standard

» [C technology, broadcast equipment, receiver
design, international seminars and
technical/marketing support . . . from studio to
listener, Motorola is totally committed to AM

Sterea MOTOROLA

: 3_ Mode! 1400 Exciter

Model 1410 Monitor

For details on the Motorola C-QUAM AM Stereo C-QUAM® SETTING THE INDUSTRY STANDARD
system, call Steve Kravitz collect at 312/576-0554.
Fax 31 2 / 576-5479- C-QUAM* IS A REGISTERED TRADEMARK OF MOTOROLA, INC

WArA=alRericantadieohisterns.com
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FIRST
IN FAX!

RR 1:£FAX

Your Executive
Power Tool
For The 90’s

FASTEST with the...
v Hottest News

v Business Briefs
v “Street Talk’’ Preview
Advance Charts

<4

Customize it your way!

Personalize your “Quick-Read” issue by
adding specific information from a
growing menu of “Custom Sections”

¥ Weekly Edition: at your fax by

8am Wednesdays
(and we can fax it to you wherever you travel)

v Special “Updates”: published whenever
major industry news breaks”*

- rEFAX

Call or Fax for a free sample...

Call 213 « 553-4330
Fax 213 « 203-8727

HOTFAX service available only
to R&R subscribers

ALl

“l.“ll

| W

*Updates published during the business week.

RATINGS

BIRCH DEMOGRAPHIC RANKINGS

18-34

WXYV (UC)
WIYY (AOR)
WBSB (CHR)
WWMX (AC)
WGRX (CR)
WWIN-A/F (UC)
WWDC-FM (AOR)
WPOC (Ctry)
WHFS (AOR)
WQSR (Gold)

Wi Spring
'89 '89
1563 18.0
11.8 126
7.9 8.8
8.7 7.5
4.9 5.7
4.4 4.4
5.9 4.0
4.8 3.9
4.0 3.8
2.8 3.2

Baltimore

Wi Spring
18-49 '89 89
WXYV 136 14.8
WIYY 15 95
WWMX 95 85
wBSB 87 6.8
WPOC 46 6.1
WQSR 29 43
WWIN-AM & FM 34 43
WGRX 61 3.8
WBAL (N/T) 1.4 33
WHFS 33 32

wi
25-54 '89
WXYV 13.6
WWMX 9.5
WPOC 4.6
WYY 11.5
WBAL 1.4
WBSB 8.7
WQSR 2.9
WLIF (B/EZ) 3.3
WWIN-AM & FM 3.4
WBGR (Rel) 4

Spring
'89
10.1
9.6
8.0
7.2
5.1
4.8
4.6
4.2
4.0
3.0

Pittsburgh-Beaver Valley

Wi Spring Wi Spring wi
18-34 89 ‘g9 | 18-49 ‘99 ‘89 | 25-54 '89
WDVE (AOR) 19.6 229 | WDVE 13.3 158 | wBzz 10.9
WBZZ (CHR) 157 139 | wBzz 141  12.6 | KDKA 10.8
WAMO-FM (UC) 14.9 13.8 | WAMO-FM 111 11.9 | WAMO-FM 7.8
WMYG (CR) 13.7 106 | WMYG 92 92 | WDVE 9.8
WLTJ (AC) 35 4.9 | WWSW-FM 100 6.8 | WWSW-FM 11.2
WWSW-FM (Gold) 6.3 4.9 | KDKA (AC) 59 54 | WMYG 5.5
WYDD (CHR) 24 39 | wLTJ 38 46 | WHTX 4.9
WDSY (Ctry) 26 36 | WHTX 44 44 | wosy 3.5
WHTX (AC) 38 33 | wbsy 29 32 | wty 4.9
WMXP (AC) 30 3.3 | WTAE(Tak) 25 31 | WSHH (B/EZ) 6.8

Tampa-St. Petersburg-Clearwater

Wi Spring Wi Spring wi
18-34 ‘g9 ‘g9 | 18-49 89 g9 | 25-54 89
WRBQ-AF (CHR) 245 246 | WRBQ-AM&FM 239 21.3 | WRBQ-AM&FM 209
WYNF (AOR) 201 181 | WQYK-AM&FM 6.0 11.8 | WQYK-AMZFM 8.8
WQYK-AF (Clry) 2.2 109 | WYNF 136 11.3 | WWRM 7.8
WNLT (AC) 88 7.4 | WUSA 46 7.6 | WUSA 5.8
WKRL (CR) 81 6.3 | WNLT 7.3 6.9 | WNLT 6.7
WUSA (AC) 24 52 | WWRM 59 62 | Wz 5.0
WFLZ (AC) 69 47 | WrZ 58 6.1 | WYNF 9.1
WHVE (NAC) 26 42 | WKRL 6.3 52 | WKRL 5.1
WTMP (UC) 31 35 | WIMP 29 47 | WIMP 3.2
WWRM (AC) 30 3.1 | WHvE 27 43 | WHVE 3.6

Cleveland
Wi Spring Wi Spring
18-34 39 'g9 | 18-49 ‘g9 89 | 25-54
WMMS (CHR) 217 207 | wmms 181 1641 | WLTF
WZAK (UC) 13.7 130 | WLTF 1.4 124 | wMMS
WNCX (CR) 106 12.8 | WzAK 109 102 | wmu
WLTF (AC) 9.6 87 | WNCX 69 93 | WGAR-AM & FM
WMJI {AC) 80 52 | wwmi 9.5 8.4 | wWzaK
WPHR (CHR) 54 49 | WGAR-AM&FM 39 57 | WNCX
WGAR-AF (Ctry) 2.4 3.9 | WNwWV 38 54 | WDOK
WONE-FM (AOR) 2.0 3.9 | WDOK (AC) 51 47 | WNwv
WWWE (N/T) 23 36 | wwwe 26 3.7 | WWWE
WPHR 41 36 | WQAL(B/EZ)
I
Cincinnati
Wi Spring Wi Spring
18-34 89 ‘g9 | 18-49 g9 ‘89 | 25-54
WEBN (AOR) 249 238 | WEBN 19.9 189 | WEBN
WKRQ (CHR) 118 116 | WKRQ 9.5 102 | wLw
WOFX (CR) 82 108 | www 58 93 | WWNK
WBLZ {UC) 117 97 | WWNK 71 9.3 | WOFX
WWNK (AC) 65 B.5 | WOFX 68 B.4 | WKRQ
WLW (AC) 42 71 | wBLZ 88 7.8 | wuBe
WIZF {UC) 65 56 | WRRM 44 58 | WRRM
WRRM (AC) 41 50 | wuse 75 48 | wBLz
WUBE (Ctry) 52 28 | wizF 48 43 | WIZF
WKRC (AC) 24 22 | WKRC 48 26 | WKRC

Wi
'89
11.3
15.6
12.0
5.7
7.9
3.0
7.3
5.0
3.6
3.5

Wi
'89
15.0
8.5
7.0
6.9
6.2
9.6
4.9
4.2
4.5
6.3

Spring
'89
10.4
10.3
9.7
9.7
8.3
7.0
4.9
4.4
4.4
4.1

Spring
'89
16.1
13.6
9.4
8.6
6.9
6.7
6.3
5.6
5.2
4.4

S R TR S R

Spring
'89
14.2
13.2
9.8
7.2
6.9
6.6
6.2
59
4.4
3.7

Spring
‘89
15.7
10.6
9.3
8.2
71
6.3
5.8
4.5
4.2
3.9
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MJI BROADGASTING

Proudly invites our friends to join us at our backstage hospitality suite
for a very spectal evening of New Orleans Music at the
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NEW ORLEANS ARTISTS
AGAINST
HUNGER & HOMELESSNESS

Benefit Concert
to be broadcast live via satellite from NAB "59

Performances by:

Y Allen Toussaint v The Neville Brothers
% Dr John % The Radiators ¥ Ry Cooder %
Y Rita Coolidge v Irma Thomas v Boz Scaggs »
Y The Dirty Dozen Brass Band »

and some very special guests
Wednesday, September 13, 1989 « 7:30 pm

The Municipal Auditorium
New Orleans, LA

16 get your tickets and V.I.P. Hospitality Pass,
please R.S.V.P yvour MJI Broadcasting Representative at 212-245-5010.

ML

BROADCASTING

Also join us in The Seven Oaks Suite #2529 at
The Hilton for two evenings of music:

Thursday, September 14,1989 Friday, September 15,1989

Marshall Crenshaw Blue Rodeo
Allen Toussaint James McMurtry

_ waw americanradiohistory com B
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Understanding Psychographics |

Concept Can Be A Boon For Programming And Sales

Most industry professionals are familiar
with the term ‘‘psychographics.” But few have
an accurate idea of what the word really means.
In this article I'll attempt to define the concept
behind it and the perimeters of its use in radio

research and marketing.

The word psychographics
was coined by Emmanuel
Demby over 20 years ago.
Broadly paraphrasing his
standard definition in radio
terms, it means the des-
cription of listeners’ person-
al characteristics that can
interrelate with their re-
sponses to stations’ pro-
gramming, marketing, and
positioning efforts. These
characteristics may range
from self-concept and life-
style to those that go by the
acronym AIO: attitudes, in-
terests, and opinions.

On a narrower front, psy-
chographics means listen-
ers’ personality traits, such
as self-esteem, aggressive-
ness, and need to belong.
The world of psychograph-
ics needs to embrace both
personality traits and AIOs
to create a database for
decision-making by broad-
casters.

Market Segmenting

Psychographics is very
useful when segmenting
markets for analysis. The
idea of segmenting is rela-
tively new to the American
marketing scene; it corre-
lates with the concept of
narrowcasting.

Psychographics allows
the marketer to divide or
subdivide the mass au-
dience into categories that
can be defined, quantified,
and superserved to bring
success to the radio station.

Morning Man As
Dictator

For example, suppose
you conduct a psychograph-
ic study and discover the
dominant personality traits
of your audience include
alienation, isolation, sub-
missiveness, and the per-
ception that they are pow-
erless to control world
events. This information
may validate the need for a
strong, aggressive, domi-
nant morning man who can
vicariously involve his au-
dience. The use of phone

Rob Balon

bits and interviews might
also be suggested to make
the audience feel involved
with your station. Such in-
dications are the ultimate
benefit of psychographic
research in terms of actual
programming use.

‘““Listeners tend to
remember listening
and recall listening
around what they
do — not around
what the station
does.”’

The key to remember is
that you’re dealing with two
levels: personality traits
and lifestyles. If you discov-
er the dominant personality
traits mentioned above, it
doesn’t mean your listeners
won’t buy beer, cars, soft
drinks, etc. What it does
mean is that you have an
edge on your competitors in
isolating ways to appeal to
your audience’s psycho-
graphic hot buttons.

Lifestyle Research

Most broadcasters have
heard of the VALS (values,
attitudes, and lifestyles)
typology, assuming it’'s a
psychographic measure-
ment system. That’s not en-
tirely true.

VALS, produced by SRI
International in California,
is a measurement system
that has identified nine
basic American lifestyles:

By Rob Balon

e Survivors

* Sustainers

o Emulators

» I-am-mes

» Belongers

» Experientials

» Achievers

« Societally-conscious

e Integrated

The benefits of lifestyle
research for radio stations
are obvious. The more you
can understand how your
listener goes about his life,
the better you can market
to him and the better you
can help him achieve high-
er unaided recall levels of
listening to your outlet.

Lifestyle research also
carries clear-cut benefits
for the sales staff. Many
stations are able to improve
their billings by breaking
out individual lifestyle
dominance in certain
groups. A station with a 3.5
share 12+ may be able to
show it has a 75% share of
all the foreign car pur-
chasers over the age of 35 in
the market, for example.

Recall Help

Lifestyle research is also
useful because listeners
tend to remember listening
and recall listening around
what they do — not neces-
sarily around what the sta-
tion does. So the more you
know about your listeners’
jobs, leisure pursuits, and
how they get themselves
through their days, the bet-
ter you’ll be able to present
your station to them so they
can associate listening to it
with a particular lifestyle
event or trait.

Remember, listeners are
creatures of habit. If they
can identify listening to
your station with driving,
you’ll be mega-points ahead
on the unaided recall scale.
Every station should ac-
cumulate as much informa-
tion as possible on its
listeners’ lifestyle habits
and then make concerted
marketing attempts to
identify the station with
those lifestyle habits.

Listener Personality

Traits

Psychographic research
demands a knowledge of
multivariate statistics be-
cause personality traits and
AIOs are measured using

MiPdid=aeanamteaeeackimy ot Ory com

Hope is not a rational
thing, and most radio listen-
ing decisions are equally
nonrational. Generally,
these decisions are emo-
tional, spur of the moment;
not preplanned.

You can delve into the
area of emotional needs by
acknowledging listeners’
desire to be happy and feel
good, to be successful and
be winners, to be physically

Give it Some Emotion

Somewhere between listeners’ personality
traits and lifestyles is the notion of emotional
needs. As Charles Revlon once said, “In the fac-
tory we make cosmetics, in the drugstore we sell
hope.” Radio can meet these kinds of needs.

attractive, and to have love/
affection/a sense of belong-
ing. Of all these, the need to
belong — at least in the '90s
— is perhaps one of the
strongest.

it's also one that radio can
serve uniquely. A sense of
belonging is not a particular-
ly rational thing. If your sta-
tion creates a vicarious
bond with the listener, that
need can be fulfilled.

scales that sometimes con-
tain hundreds of personali-
ty, attitude, and interest
statements. These must be
administered in a profes-
sional and precise manner
to a random sample of lis-
teners. The process usually
goes beyond the scope of in-
house station research.

In many cases, it even
goes beyond the scope of
services some radio re-
search firms offer. It re-
quires a knowledge of fac-
tor analysis, cluster analy-
sis, and multidimensional
scaling. These terms may
seem scary, but essentially
they are statistical methods
for boiling down large
amounts of data to a smal-
ler, manageable size.

‘““You have an edge
on your competitors
in isolating ways to
appeal to your
audience’s
psychographic hot
buttons.”’

Factor analysis allows
you to pinpoint individual
factors that emerge from a
database of personality in-
formation. Cluster analysis
is analogous to factor anal-
ysis.

A host of personality
items boiled down using
multivariate techniques
could resemble the follow-
ing list. Typically, there
would be at least 50 items
on the test:

oI often wish I were

someone else.

o1 find it very hard to
talk in front of a group.

* There are a lot of things
I would change about my-
self if I could.

» I can make up my mind
without too much trouble.

eI am a lot of fun to be
with.

eI get upset easily at
home . . .

A list of personality trait
statements can include up
to several hundred items.
Techniques such as factor
analysis and cluster analy-
sis can reduce them to seg-
ments that can be correlat-
ed to other radio listening
habits. That’s where psy-
chographic research is of
the most benefit to radio
programming strategies.

Extreme caution should
be exercised before imple-
menting these techniques
on your own, because psy-
chographics and its concept
are so commonly misappl-
ied and misunderstood in
our industry.

Note: An excellent book
on psychographics and seg-
mentation that should be
mandatory reading for all
radio marketers is ‘“Market
Segmentation’’ by Art
Weinstein (Probus Press,
Chicago, 1987).

Rob Balon is CEO of the
Benchmark Company
(512-327-7010), a national
market media research firm
that advises radio stations
on how to convert real lis-
tening into reported listen-
ing. He contributes to this
section on a regular basis.
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STONES

:STQNES

Concerr Broadcast
77 Daily Tour Updates

#7 Live Two Hour
Stones Interview

77 25th Anniversary

Vg = Stones Specidal
ICAN TOUR 1989

:ELS TOUR
. IVELY
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Introducing a new concept in airplay

monitoring. It’s called the truth.
But you can call it Record Track.

If you knew with complete accuracy which songs were
receiving airplay in markets nationwide, would it help you
make better management and marketing decisions?

The answer is, of course.

You could time your advertising and promotions more
precisely. You could direct the efforts of your field promotion
staff more efficiently. You could manage new releases more
effectively.

Now, the information you need to do all this and more is
available through a unique airplay monitoring system from
Broadcast Data Systems. Its name: Record Track.

Which songs are eating up the
airwaves? Find out fast with
Record Track!

Record Track is a computerized system that continually
monitors airplay at radio, TV and cable stations throughout
the U.S. It gives you easy, online access to airplay
information on popular songs within hours of actual
broadcast. Best of all, it’s virtually 100% accurate.

So say good-bye to inaccurate playlists. And say so long to
costly, time-consuming data gathering from suspect sources.
Instead, say hello to the truth. Its name is Record Track.

For more information, or a free demonstration of this
remarkable online system, call today.

RECORDIRACK

You won'’t get fooled again

Broadcast Data Systems
1515 Broadway, New York, NY 10036 [ Tel: 212-536-5306 [ Fax: 212-536-5310
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KEN BARNES

25-YEAR VISUAL SALUTE #2

The Who: Young Mods’
Remembered Story

Last week’s Bee Gees photo-chronicle was not intend-
ed as a series opener. But in this Year of the Veteran
Rockers On Tour, it seemed logical to take a look back at a
few of the other illustrious icons who've returned to the

public eye.

This week, following the conclu-
sion of their “farewell” (maybe)
tour and spectacular “Tommy”
benefit performance in L.A. (set
for nationwide Fox Network airing
next week (9/13)), the Who roll into
visual focus. Next week, who else
but the Rolling Stones should get
the spotlight? After that, we’ll see.

The Who began in 1963 as the
High Numbers, serious musical
representatives of Britain’s young
mods, dedicating to looking sharp,
feeling alert, and spreading the
gospel about obscure American
soul records. Becoming the Who in
late 64, they retained much of the
mod ideology, combining it with a
highly visual orientation stemming
from Pete Townshend’s art school
influences.

The vintage 1965 photo (bottom
right box, top left) shows that
serious arty mod look at its sullen
pique, complete with Keith Moon
target T-shirt, military garb for
John Entwistle (right), and buttons
galore for Townshend. This is the

Who are you? — Townshend, Dal-
trey & Entwistle bring back the
Who one more time

fanatic youth group that hoped it
would die before it got old and, for
better (you bet) or worse, did not
get its wish.

Sadly, drummer Moon did die
before he got old. His replacement
was Kenney Jones from the Small
Faces/Faces. He’s shown in the

The late-1967 album accompa-
nying the cover photos shown
here was called “The Who Sell
Out,” and its tracks were in-
terspersed with mock and real
spots for Radio London, Medac
pimple cream, Roto Sound Strings
(choice of John Entwistle), and
other fine products. The group
was no stranger to such enter-
prises, having cut a BBC Radio
One spot to the tune of "My
Generation” earlier in the year, but
this time the concept was to make
the album sound like a typical
pirate radio (the pre-Scott Shan-
non lower-case British variety)
show — which it did, if you ac-

The Day The Who Sold Out

Long before Eric Clapton ever dreamed of doing a
Michelob commercial, eons ahead of the first glimmer of a
Rolling Stones/Jovan perfume tour package, the Who
presented a blatant display of their commercial appeal.

cepted the idea that a typical pirate
radio show consisted of ten Who
songs interspersed with commer-
cials.

To complete the package, the
four Who members posed with
some of their "favorite” products.
Roger Daltrey always looked par-
ticularly rapturous esconced in his
bean bath.

So when people raise quizzical
eyebrows at the Who's tour asso-
ciation with Miller Beer, you can
always poirit out that this was the
band that actually invented cor-
porate sponsorship.

midseventies shot (see caption,
bottom right box), but although his
drumming credentials were up to
the mark, he joined the Who during
their long slow fade and eventually
departed.

Also shown below right is a shot
of the group hanging around a local
hood around ’'66 or ’67. Daltrey
wanted to drive the car, Entwistle
to collect it, Townshend to smash it
up, and Moon to submerge it.

Above center, the surviving orig-
inal Whosters join together for an
’89 tour shot, complete with Ameri-
can flag replacing the traditional
Union Jack and even a Boris the
Spider pin on Entwistle’s shirt.
What’s next after this attention-
getting, see-me/film-me tour? An
easy answer: Who knows?

TRE KIGS RRE SLRIERE
aTant PARTY .
syt W iNe giREel

.3}
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Substitute For
Some Other Guys

Last week in this corner, the Hee Bee Gee Bees prov-
ed, by mercilessly mocking the Bee Gees, that imitation
isn't always the sincerest form of flattery. This week’s ex-

ample, however, almost qualifies as groveling.

The early Who were a huge in-
fluence on countless groups
worldwide, from the Small Faces
to the Japanese translator who
rendered the opening lines of
"Happy Jack" as follows: “Happy
Jack was a toad, but he was a
man.” One such act was Holland's
Motions.

The band, after checking out the
photo of the Who posed menac-
ingly against the looming edifice of
Big Ben, arranged themselves in
similar postures on the sleeve of
their “Everything That's Mine”
single.

“Everything That's Mine,” in-
cidentally, is a savage rocker with
a guitar break lifted straight from
the Who's “Anyway Anyhow Any-

where” — a touching salute from
Motions guitarist Robby Van
Leeuwen, who went on to write
“Venus for his next group,
Shocking Blue.

Mods ‘N’ Sods

Above left, the modular 1965
look. Below that, the '70s Who
with Kenney Jones (top right). Top
right, Keith Moon, after enlisting
the band to help test his next car
for buoyancy, instructs his chauf-
feur to drive it into the swimming
pool.

vy americanradiohistornzs.com
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Clayton, Mé_cGowan, Osbourne:'Roi(i’ ’Round The Doc;et

2 are free to fulfill their Australian tour commit-
ments now that bassist ADAM CLAYTON was
NOT convicted for a drug offence last week.
Clayton appeared at Dundrum District Court, where he
pleaded guilty to possessing 19 grammes of cannabis. The
bassman was discharged on condition that he pay 25,000

WORLD MUSIC

Irish pounds to the Dublin Women’s Aid Centre.

Down in London, the POGUES’
lead singer SHANE MacGOWAN
was fined 150 pounds for possession
of cannabis. In the meantime, the
Pogues continue to promote their
current release (‘‘White City”’) by
putting it on the B-side of a limited
edition 12-inch, which includes
their live rendering of ROD STEW-
ART'’s “‘Maggie May.”

In other jailhouse rock news, OZ-
ZY OSBOURNE was in court in
Beaconsfield, Buckinghamshire
earlier this week after allegedly
threatening to kill his wife and man-
ager, SHARON. Osbourne was re-
manded on bail until September 25
on the condition that he stays at the
Huntercombe Manor Rehabilita-
tion Centre, a nearby drying-out
clinic.

The Errol Of Their Ways

DOGS D’AMOUR will not be al-
lowed to immortalise the name of
ERROL FLYNN on vinyl in Amer-
ica, owing to a somewhat negative
response from the executors of
Flynn’s estate. The British rockers
with a reputation for wild be-
haviour were refused permission to
name their new album after their
hero, so they’ve gone for the title
“King Of Thieves” instead.

Lead singer/rhythm guitarist
TYLA, who designs all the band’s

sleeves, was called in at the last
minute to make the necessary
changes to the artwork. In the UK,
the first run of the album will be is-
sued under its original title on Sep-
tember 18.

Go West, Go Distance

RICHARD DRUMMIE and PE-
TER COX of GO WEST turn up on
ROBERT HART’s debut LP,
which was released in the UK this
week. The Western duo contribute
backing vocals and guitar on
“Cries And Whispers.” Drummie
also wrote ‘“Heart,” which is likely
to be the first UK single.

DANCE TRACKS

8/25 978

PRINCE /Batdance (WB)

Pesroest=

WO ~ND DW=

| ol 3|
~
(=]

N —
mowl m|
i
-

1 20

Moving Up

DONNA SUMMER/Love's About To Change My Heart (Atlantic)
REDHEAD KINGPIN/Do The Right Thing (Virgin)

BARDEUX/| Love The Bass (Enigma)
SHANA/I Want U (Vision)

BOOK OF LOVE/Witchcraft (Sire/WB)
DE LA SOUL/Say No Go (Tommy Boy)
CURE/Lovesong (Elekira)

GEORGE CLINTON/Why Should | Dog You Out (Paisley Park/WB)

Reproduced by permission of Dance Music Report
© 1989 by Disco News inc. (212) 860-5580.

Dance Mousic

SOUL Il SOUL/Back To Life (Virgin)

PAULA ABDUL/Cold Hearted (Virgin)

FLAME {/TONY TERRY/On The Strength (Epic)

D'MOB/It Is Time To Get Funky (FFRR/Polydor)

ARETHA FRANKLIN & WHITNEY HOUSTON/It Isn't It Wasn't (Arista)
NENEH CHERRY/Kisses On The Wind (Virgin)

STEVE “SILK’ HURLEY/Work it Out (Atlantic)

INNER CITY/Do You Love What You Feel (Virgin)

JETS/You Better Dance (MCA)

11 DEAD OR ALIVE/Come Home With Me (Epic)

12 INFORMATION SOCIETY/Lay All Your Love On Me (Tommy Boy/Reprise)
13 SYBIL/Don't Make Me Over (Next Plateau)

14 COVERGIRLS/My Heart Skips A Beat (Capitol)

15 SEDUCTION/You're My One And Only (Vendetta/A&M)

16 YOUNG MC/Bust A Move (Delicious Vinyl/Island)

L.L. COOL J/'m That Type Of Guy (Def Jam/Columbia)

18 BEASTIE BOYS/Hey Ladies (Capitol)

19 CHAKA KHAN/Soul Talking (WB)

COLDCUT/People Hold On (Tommy Boy)

Adam Clayton — a fined, fined boy?

R R i iinsie

Incidentally, English-born Hart
is also lead vocalist with the
DISTANCE, the band centered
upon ex-CHIC members bassist
BERNARD EDWARDS and drum-
mer TONY THOMPSON, which is
scheduled to release an album
later this year. Thompson, you
may recall, was also the drummer
on the POWER STATION album
and tour a couple years back.

Forthcoming 45s

A&M'’s two Glasgow rock bands
have new releases. GUN follow up
their recent ‘‘Better Days” hit with
“Money (Everybody Loves Her),”
and DEL AMITRI's new one is
called “‘Stone Cold Sober.”

Meanwhile, A CERTAIN RA-
TIO, favourites in the indie world
for ten years and now signed to
A&M, have a new single out, titled
“Backs To The Wall.” An album,
to be called “Good Together,” will
follow later in September.

On Monday (9/11), Birmingham
rockers BALAAM & THE ANGEL
return with “I Took A Little,” the
first release from their third album
(“Days Of Madness”), which will
be out in a month’s time.

Also due 9/11, ‘“Don’t Let Me
Down Gently” from the WONDER
STUFF, and “Facts Of Love” by
CLIMIE FISHER.

Ozzy Osbourne — a dry-out tryout?
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B-Side Title O’ The Week

“You Keep It All In” is the se-
cond single from the BEAUTIFUL
SOUTH (featuring ex-HOUSE-
MARTINS members PAUL HEA-
TON and DAVE HEMINGWAY).

“Rock Over London” news is
a service of Rock Over London
Ltd., who can be reached at
Globe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513. .

PETE WINGFIELD of “Eighteen
With A Bullet”” fame produced, and
the B-side is titled “I Love You
(But You’re Boring)’’!

Radio Radio

“Sowing The Seeds Of Love”
was the record chosen to launch a
new CHR-formatted radio station
(Atlantic 252) last Friday (9/1).
Based in Ireland, the station will
broadcast 13 hours daily on long
wave and can be heard easily in
Southeast England.

Station management claims po-
tential audience figures across Ire-
land and the UK of 30 million. The
station has been set up by the Irish
and Luxembourg broadcasting
companies, RTE and RTL, respec-
tively.

Shane MacGowan — a (smaller) fined,
fined boy.
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Baby Baby

DURAN DURAN’s SIMON LE
BON and his wife, YASMIN, will
name their daughter, AMBER

ROSE. The baby was born in North
London on August 25.
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DAMIAN Time Warp (Jive)

17 19
Moving Up

TINA TURNER/The Best (Capitol)
EURYTHMICS /Revival (RCA)

PRINCE /Partyman (WB)

BLACK BOX/Ride On Time (De Construction/RCA)

JIVE BUNNY & MASTERMIXERS/Swing The Mood (Music Factory)
CLIFF RICHARD/I Just Don't Have The Heart (EM)

TEARS FOR FEARS/Sowing The Seeds Of Love (Fontana/PG)

BIG FUN/Blame It On The Boogie (Jive)

STARLIGHT/Numero Uno (CityBeat)

BEATMASTERS /BETTY B0OO/Hey DJ/l Can't Dance... (Rhythm King)
MARTIKA/Toy Soldiers (CBS)

9 ALYSON WILLIAMS/I Need Your Lovin' (Def Jam/CBS)

JASON DONOVAN/Every Day (I Love You More) (PWL)

ALICE COOPER!/Paison (Epic)

LIL LOUIS/French Kiss (FFRR/PG)

RICHARD MARX/Right Here Waiting (EMI USA)
ADEVA/Warning! (Cooltempo/Chrysalis)

DONNA SUMMER/Love's About To Change My Heart (WB)
GUNS N' ROSES/Nightrain (Geften)

LISA STANSFIELD/This Is The Right Time (Arista)

BON JOVi/Lay Your Hands On Me (Vertigo/PG)

LIZA MINNELLI/Losing My Mind (Epic)

JANET JACKSON/Miss You Much {Breakout/A&M)
DEBBIE GIBSON/We Could Be Together (Atiantic)
SYDNEY YOUNGBLOOD/f Only | Could (Circa/Virgin)

The Network Chart. courtesy MRIB

AUSTRALIA

[

IAN MOSS/Telephone
Booth

JAMES REYNE/One More River
KATE CEBERANO/Love
Dimension

PAUL KELLY/Sweet Guy
KATE CEBERANO/Bedroom
Eyes

D. BRAITHWAITE/Sugar Train
JENNY MORRIS/Saved Me
J. DIESEL & INJECTORS/
Lookin' For Love

INDECENT OBSESSION/Say
Goodbye

0 1AN MOSS/Out Of The Fire

Most Added

BOOM CRASH OPERA/Get Out Of
The House

KATE CEBERANO/Brave

MAX Q/Way Of The World
NOISEWORKS/In My Youth

—_

CANADA

w Tw

KIM MITCHELL/Rock N’
Roll Duty

INDIO/Hard Sun

ALANNAH MYLES/Black Velvet
PARADOX/Waterline

JEFF HEALEY BAND/Angel
Eyes

SASS JORDAN/Stranger Than
Paradise

TROOPER/Boy With A Beat
GRAPES OF WRATH/AIl The
Things | Wasn't

ANNETTE DUCHARME/Slavery
TOM COCHRANE/Different
Drummer

Most Added

KON KAN/Puss N’ Boots

oW N
oW

— 9
— 10

Top 10 Canadian CHR hits courtesy The
Record (416) 533-9417.
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‘Wonder Years’ Soundtrack Album On Horizon

ollowing in the footsteps of Capitol’s success with

the “Beauty And The Beast” TV show soundtrack

LP, Atlantic will release a soundtrack to the hit
television series, ‘“The Wonder Years,”’ that’ll feature an
original tune from musical youth Debbie Gibson as well as
a collection of vintage hits and rerecorded classics.

Along with the Gibson gal’s new
song — ‘“Come Home (Wonder
Years)” — the LP will include
DG’s version of the Five Satins
oldie “In The Still Of The Nite,” the
Escape Club’s cover of the Doors’
“Twentieth Century Fox,” Julian
Lennon’s remake of the Rolling
Stones’ “Ruby Tuesday,” and a
Was (Not Was) cover of the Four
Tops’ ‘“‘Baby I Need Your Loving.”

The album (due out in mid-
October) also includes Richie
Havens’s version of Cat Stevens’s
“Peace Train,” Judson Spence’s
cover of Dobie Gray’s “Drift
Away,” and the Indigo Girls’ ver-
sion of the Youngbloods’ “Get
Together.” Vintage cuts by Joe
Cocker, Buffalo Springfield,
CSN&Y, Van Morrison, and Carole
King round out the package.

MTYV Has Sole

Beginning this fall, consumers
can walk into some of the nation’s
more upscale retail clothing stores
and buy their very own pair of
MTV logo sneakers. The line of
shoes — manufactured by ‘“Vans”
sport shoemakers the Van Doren
Rubber Company — will consist of
three to five “core” patterns and
feature “limited edition” models
that will only be available for six to
eight weeks each.

The Waiting

The US debut album from Toron-
to-based singer/songwriter Mary
Margaret O’Hara hit the street this

A Promo
With Teeth

tco Records sewed up all
A votes for Promo ltem O’ The

Week by shipping AOR pro-
grammers full-length CD copies of
the new Flies On Fire eponymous
album — which includes the
destined-to-be-a-New Rock-
classick “Baptize Me Over Elvis
Presley’'s Grave” — inside tailor-
made denim sleeves!

The endearing dungarees (pic-
tured) come compiete with gold
stitching and fully-functioning zip-
pers, giving rise to the age-old mu-
sical question: “ft’'s got pants, but
does it have legs?”

WONDER BRED — Debbie Gibson,
voice of a generation.

week — five years after the project
was initially recorded. The ‘“‘new”
Virgin LP (‘“Miss America”’)
sports the single “Body’s In Trou-

ble.”

Ms. Folk Meets Mr. Soul
Elektra Records will release folk

queen Tracy Chapman’s second
LP (“Crossroads”) on October 3.
She gets a little help on the disc
from Neil Young (who plays acous-
tic guitar on the track “All You

Have Is Your Soul”),

veteran

tubsman Russ Kunkel, and guitar

czar G.E. Smith.
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Return O’ The Rockers

Mercury Records will release

“Y.U.I. Orta”

— the new album

from ex-Mott The Hoople frontman
Ian Hunter and former David Bow-
ie riffslinger Mick Ronson — on Oc-
tober 3. Former Chic bassist Ber-
nard Edwards produced the disc,
with the first single, ‘“American

Music,” due September 8.

Hunter, incidentally, can cur-
rently be heard on the charts as the
author of Great White’s “Once Bit-
ten, Twice Shy”’ and the co-writer

(with Mick Jagger)

of Mick

Jones’s debut single, “Just Wan-

na Hold.”
Brothers And
Other Strangers

Michael Penn’s debut RCA
album (“March”) will be in stores
on September 12. The younger
brother of camera-shy actor Sean
Penn wrote all the songs himself,
but gets a little musical help from
MCA artist Charlie Sexton, whose
baby brother, Will, records for

MCA as well.
Quick Licks

* BMG/RCA owner Bertels-
mann AG says it will begin manu-
facturing “CDVs” — 12-inch com-
pact discs that also play video
tracks — beginning early next

The RIAA has issued the following album awards for the month of
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GOLD ALBUMS: “Love And
Rockets,” Love And Rockets,
Beggars Banquet/RCA; “Mar
tika,” Martika, Columbia; “‘Dytan
And The Dead,” Bob Dylan,
Columbia; “His Epic — The First
Eleven — To Be Continued "
Merle Haggard, Epic; “Flowers
In The Dirt,” Paul McCartney,
Capitol; “Walking With A Pan-
ther,” L.L. Cool J, Def
Jam/Columbia; “Classics/The
Early Years,” Nell Diamond,
Columbia: “Fantastic,” Wham!,
Columbia; “Borboletta,” San-
tana, Columbia; “Keep On
Movin',” Soul Il Soul, Virgin;
"Big Game,” White Lion, Atian-
tic; “Black Celebration,” De-
peche Mode, Sire/WB; “Ghost-
busters It Soundtrack,” various
artists, MCA; “What You Don't
Know,” Expose, Arista; “in My
Eyes,” Stevie B., LMR; "Big
Tyme," Heavy D & The Boyz,
MCA; “Knowledge Is King,'
Kool Moe Dee, Jive/RCA;
“Make His Praise Giorious,"
Sandi Patti, Word; “Sweet Six-
teen,” Reba McEntire, MCA
“See The Light,” Jeff Healey
Band, Arista; “Batman Sound-
track,” Prince, WB; “Close-
up,” David Sanborn, Reprise;
“Long Live The Kane,” Big
Daddy Kane, Cold Chiliin'/Re-
prise; “After The Snow,” Mod-
ern English, Sire/WB; “Ander-
son_Bruford. Wakeman, Howe "
Anderson, Bruford, Wakeman,
& Howe, Arista.

PLATINUM ALBUMS: “Phan
tom Of The Opera,” original cast,
Polydor; “British Steel,” Judas
Priest. Columbia; “Blood On The
Tracks,” Bob Dylan; “Walking
With A Panther,” L.L. Cool J, "In
My Tribe,” 10,000 Maniacs,
Elektra; “It Takes A Nation Of
Milions To Hold Us Back,”
Public Enemy, Def Jam/Colum-
bia; “The Collection,” Amy
Grant, Myrrh; “Dirty Rotten
Fithy Stinking Rich,” Warrant,
Columbia; “Batman Soundtrack,”
Prince.

MULTHPLATINUM ALBUMS:
“The Raw And The Cooked,"
Fine Young Cannibals, IRS/
MCA; “Girfl You Know It's True,"
MiIlli Vanilli, Arista; “Repeat Of-
fender,” Richard Marx, EM;
“Batman Soundtrack,” Prince (all
two million); “Animals,” Pink
Fioyd, Columbia; “Memories,”
Barbra Streisand, Columbia;
"Greatest Hits Vol. | & I|,” Billy
Joel, Columbia; “G N' R Lies,"
Guns N’ Roses, Geffen (all three
million); “Wish You Were Here,"
Pink Floyd; “Greatest Hits,” Air
Supply, Arista (both four million);

Guilty,” Barbra Streisand
‘Don’t Be Cruel,” Bobby Brown,
RCA (both five million); “Foot-
loose Soundtrack,” various art-
ists, Columbia (slx million); “The
wall,” Pink Floyd (seven million);
“Bom In The USA.” Bruce
Springsteen, Columbia (11
mitlion)
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46.1 milion households
Pattr Galluzet
Orrector/Music Programming

Weeks On

HEAVY

PAULA ABOUL/Cold Hearted (Virgin) .

CHERAt | Could Turn Back Time (Geffen) . . .. . ..
NENEH CHERRY /Kisses On The Wind (Virgin)
JEFF HEALEY BAND/Angel Eyes (Arista) .

DON HENLEY/End Of The Innocence (Getfen)
JANET JACKSON/Miss You Much (A&M)
LIVING COLOUR/Giamour Boys (Epic) .. . .. .
RICHARD MARXRight Here Waiting (EMI)
SKID ROW/18 And Life (Atiantic) .. .. ..
STARSHIPAt's Not Enough (RCA)

WARRANT Heaven (Columbia)

SNEAK PREVIEW

AEROSMITH/Love In An Elevator (Getfen)
CURE/Lovesong (Elextra) .

FINE YOUNG CANNIBALS/Don't Look... {IRS/MCA)
ELTON JOHNMealing Hands (MCA)
MADONNA/Cherish (Sire/WB)

MILLY VANILLI/Girt I'm Gonna Miss You (Arista)
MOTLEY CRUE/Dr. Feelgood (Eiektra)

TOM PETTY Runnin’ Down A Dream (MCA)

ROLLING STONES/Mixed Emotions (Columbia) . . . .

.... oo -
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TEARS FOR FEARS/Sowing The... (Fontana/Mercury) 7

WHITE LION/Radar Love (Atlantic) . . .

BUZZ BIN

B-52'8/Channel Z (Reprise} . . . . .

HOO000 BURUS/Come Anytime (RCA). ... ... ..
ZIGGY MARLEY &.../Look Who's Dancing (Virgin) .

ACTIVE

BANG TANGONo One Like You (MCA) .

ALICE CODPER /Poison (Epic) .

CULT/Edie (Ciao Baby) (Slre/nepnse)

DANGEROUS TOYS/Teas'n, Pleas’n (Columbna)
ENUFF Z'NUFFNew Thing (Atco) .. ... . . .
GRACES/Lay Down Your Arms (AGM) ... ..., ..
MICK JONES/Just Wanna Hold (Atlantic) . .

KATRINA & WAVES/That's The Way (SBK) . . . .. .
.ADD
.ADD

MAX Q/Way Of The World (Atlantic) .
MICHAEL MORALES/What |... (Wing/Potydor)

. ADD

H
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TREVOR RABIN/Something To Hoid On To (Elektra) . . 5

TINA TURNER/The Best {Capitot)

MEDIUM
OARLING CRUEL/Everything's Over (Polydor) . . . . . 7
GORKY PARK/Bang (Mercury) . ... ... ... ... 5
GREAT WHITE/Angel Song (Capitel) ... .. ... ADD
JEFFERSON AIRPLANE/Planes (Epic) ... .... ADD
KING'S X/Over My Head (Atlantic) ... ... .. ... .. 6
RAGING SLAB/Dont Dog Me (RCA) . ... ... ... . 7
ROXETTEListen To Your Heart (EMI). ... .. .. ADD
STAGE DOLL8/Love Cries (Chrysalis) .. ... . ... 10
10,000 MANIACS Eat For Two (Elektra) .. .. .. .. .. 7
TESLA/Love Song (Geften) ... ............ ... 3
TEXAS/ Don't Wart A Lover (Mercury) .. ... ... ... 3
TORA TORAMWalkin' Shoes (A&M) .. ... .. .. .. 6

BREAKOUT

DANGER DANGER/Naughty... (Imagine/CBS Assoc.)

H

T

DOOBIE BROS.Need A Littie Taste O1... (Capitol) . . .. 3

INDIOMHard Sun (A&M) .. .......... . ...
KIX/Don't Close Your Eyes {Atlantic) .

MARY 'S DANISH/Don't Crash The Cav (Chameleon) 7

OROINAIRES Xashmir (Bar None/Restiess) . . . .. ..
KEVIN PAIGE/Don't Shut Me Out (Chrysalis). . ..
STEVE STEVENS ATOMIC.../Atomic Playboys (W8)
WORLD TRADE Revolution Song (Polydor)

17

.7

YOUNG MC/Bust A Move (Delicious VinylAsiand) . .. 2

GREAT WHITE/Anget Song (Capitol)

JEFFERSON AIRPLANE/Planes (Epic)

MAX Q/way Of The World (Atiantic)

MICHAEL MORALES/What | Like... (Wing/Polydor)
ROXETTE/Listen To Your Heart (EMI)

WHITE LION/Radar Love (Attantic)

V0RO MTS 0N

30.6 milion households
Sal LoCurto, Director/Music Progremmung

Norman Schoenfeid. Dirsctor/Talent & Artist Relstions
Weeks On

FIVE STAR VIDEOS

HARRY CONNICK JR./t Had To Be You (Columbia) .
NANC! GRIFFITHA'S A Hard Lite (MCA)
K.0. LANG/Trail Of Broken Hearts (Sire/WB)
ZIGGY MARLEY &.../Look Who's Dancing (Virgin) .
PAT METHENY /Slip Away (Geffen)
POCO/Call It Love (RCA)

10,000 MANIACS Eat For Two (E lektra)

HEAVY

PAULA ABDUL/Cold Hearted (Virgin) .
BEACH BOYS/Still Cruisin' (Capitol)

FINE YOUNG CANNIBALS/Don't Look... (IRS/MCA)

“hAWWwwAD

.7
BEE GEES/One (WB) ... ... .. 171
MICHAEL BOLTON/Soul Provider (Columbla) 12
GLORIA ESTEFAN/Don't Want To Lose You (Eplc) 10

7

17

JEFF HEALEY BAND/Ange! Eyes (Arista) 17
DON HENLEY/End Of The Innocence (Geffen) 6
JANET JACKSON/Miss You Much (A&M) .2
ELTON JOHN Healing Hands (MCA) ADD
RICHARD MARXRight Here Waiting (EMI) . 8
SOUL M SOUL/Xeep On Movin’ (Virgin) 11
SURFACE/Shower Me With Your Love (Columbia) 9
MEDIUM
BABYFACEAt's No Crime (Solar/Epic) ... ... ADD
JACKSON BROWNE/Anything Can Happen (Elektra) 7
JIMMY BUFFETT/Take Ancther Road (MCA) ... ... 8
CUTTING CREW /Everything But My Pride (Virgin) . 7
EXPOSE/When | Looked At Him (Arista) ... .. ... 3
MICK JONES /Just Wanna Hold (Atlantic) .4
KATRINA & WAVES/That's The Way (SBK) . ... ... 7
PAUL McCARTNEY /This One (Capitol) ......... .4
VAN MORRISON/Have | Told You Latety (Mercury) . 9
BONNIE RAITTNick Of Time (Capitol) . . .. .. 5
ROXETTEListen To Your Heart (EMI) . ... .. .. ADD
TINA TURNER/The Best (Capitol) .. .. . 2
ANOREAS VOLLENWEIOER Pearls &.. (Columbia) 2
LIGHT
JOE COCKER/When The Night Comes (Capitol) . . 2
JEFFERSON AIRPLANE/Planes (Epic) H
MARIA McKEE/To Miss Someone (Getten) .2
JAMES McMURTRY /Painting By... (Columbia) . . ADD
8YD STRAW/Think Too Hard (Virgin) _.ADD

SWING OUT SISTER/You Dn My... (Fontana/Mercury)

TEXAS/ Don't Want A Lover (Mercury) ....... 10

TUCK & PATTI/Casties Made Ot Sand (Windham Hill)

B R
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Information current as of September 5.
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CONCERT PULSE
% Avg. Gross
Pos. Artist (in 000s)
1 WHO $1787.6
2 GRATEFUL DEAD $1147 1
3 NEIL DIAMOND £610.5
4 BON JOVE $339.0
5 ROD STEWART $296.3
6 DOOBIE BROTHERS 5238.5
7 JIMMY BUFFETT 52359
8 NEW ORDER/PUBLIC IMAGE LTDJ
SUGARCUBES 5226.2
9 POISON 2231
10 METALLICA £195.5
11 CLUB MTV TOUR 51726
12 TOM PETTY &
HEARTBREAKERS $139.4
13 STEVE MILLER £137.1
14 KENNY G £130.9
15 0ZZY OSBOURNE $127.4
16 EAZY-EN.W.A. 51221
17 JACKSON BROWNE £1134
18 CINDERELLA L1018
19 JUDDS $98.2
20 AL JARREAV $95 0

e

|| The CONCERT PULSE is a weekly computerz- &

New Tours

AmMoNg this week s new tours
ATLANTA RHYTHM SECTION
ANDREW *DICE’’ CLAY
CONCRETE BLONDE
DAVE MASON
RED HOT CHiLl PEPPERS
RESIDENTS
STEVE STEVENS ATOMIC PLAYBOYS
TANYA TUCKER
JETHRO TULL
ANDREAS VOLLENWEIDER

T ——

5 ad report ranking each artist by thek average
& box office gross reported per venue. Courtesy
& of Polistar, a publication of Promoters’ On-Line
¢ Ustings, (800) 344-7383, or in Calfornia, &=
& (209) 224-2631.



www.americanradiohistory.com

ll(lll(((( Home Video

Promotlon

=
{
[
il
[
:‘:'-ﬁ

LISLCILICLES® Uidll L UCL L/110Ugl
. -
E” 7%

When Theyre ]
Getting It Right

You’ll have what your listeners
want...MCEG’s “Getting It Right!”
You can give it away...along with
a chance for one of your listeners
to get lucky and win a grand prize
VCR. This free promotion is ex-
clusively available October 9 -
November 15 in these markets:

Chicago Los Angeles St. Louis
Dallas Nashville San Francisco
- & and ] nrgm Houston New York Seattle
One wild night Indianapolis Sacramento = Washington, D.C.

and three wome

he’s finally..-
Getting It Right.

n later.

A Fish Called Wanda
gl : Da vv“! Sheehan
o = KNBC Channel 4 News

Call Tina Leitz at:

CEG P!esen\sUONM\'\R“ ETER CQO

° Pmﬁuce
B Produced Oy ‘3

musm‘ wi-F 1 opectedly
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MUSIC DATEBOOK

fMART ‘No Nukes’ Ten Years Later

2135534330 MONDAY, SEPTEMBER 18

1947/Ernest Tubb and Minnie Pearl headline the first country music show ever held at New York's Carnegie
Hait.

1970/Rock guitar hero Jimi Hendrix dies in his London apartment. Most agree cause of death was inhatation
of vomit due to barbiturate intoxication.

SALES SALES STRATEGY 1978/The four members of Kiss simultaneously release solo albums.
,_s.'_rn‘_m R&R Columnist and radio sales 1985/The South African government lifts a ban on Stevie Wonder's music so stations can play “l Just Called

To Say | Love You.”
1986/Disneyland opens Michael Jackson's “Captain Eo” 3-D movie attraction.

oo strategist Chris Beck has

B assembled a practical "How To” 1988/Art Garfunkel marries Kim Cermak in Brookiyn.
\Q,‘\ , Guide and reference tool for Born: Michael Franks 1944, Ricky Bell (New Editlon) 1967, Frankle Avaion 1939, Joanne Catherall
N beginners, senior sales people (iupanishgus) 1592
and managers. The most up-to- ;';’G?:A‘t" SE?TFM"f: :i s
e ; ountry music legend Red Foley dies.
dee Gnd s'rree_'r wise S"QTegleS 1971/Donny Osmond's second hit, “Go Away Little Girl,” ascends to #1.
and Te.Chn()lOgleS for selling, 1973/Flying Burrito Brother Gram Parsons dies of an overdose. As per his request, Parsons’s coffin is
COQChlng and ma nagement stolen a week later so his body can be cremated at Joshua Tree National Monument.
1979/Jackson Browne, Bruce Springsteen, James Taylor, Carly Simon, and the Doobie Brothers headline

Special infroductory price...$18.50 (if ordered the first of five MUSE (Musicians United For Safe Energy) — aka “No Nukes” — concerts in New York.
before 11/30/89). Quantity discounts available. g 1981/Simon & Garfunkel's reunion concert draws 500,000 to Central Park.

Born: Brook Benton 1931, Nile Rodgers 1952, Bill Medley 1940, Charlene Burch (Burch Sisters) 1962,
Freda Payne 1945

WEDNESDAY, SEPTEMBER 20

wgm, Raﬂngs Replo" & D"QC'OI'Y 1966/George Harrison travels to India for his first visit with the Maharishi Mahesh Yogl.
& DRECTORY The Industry S ultimate resource 1970/Jim Morrison is acquitted on charges of lewd behavior in Miami, but convicted of indecent exposure for
{z guide. Complete Industry Directory mooning a local audience. , , o
Coupled with easy to read ROTiﬂgS :oi::/t:lezZ:::htSrazy Horse open L.A.'s Roxy nightclub. Also, Jim Croce is killed in a plane crash en
Reports on the Top 100 markets. 1974/John Lennon is a guest DJ on KHJIL.A. and slips in “You And Me Against The World,” which the
Published twice a year station had refused to play.

1987/While onstage at Washington’s RFK Stadium, U2's Bono Hewson slips and sprains his shoulder. Concert
ends a half-hour early.
Born: Alannah Currie (Thompson Twins) 1957

$35 each/$50 subscription for both issues.

Program Suppliers Guide ‘89 . ..

- Comprehensive directory of more

W -—=—=| than 1000 shows, producers and pro-
<—==| duction software ... easy fo use A-Z

listings. $10 per copy.

Charlene Burch, Ray Charles, Bruce Springsteen, Alannah Currie

THURSDAY, SEPTEMBER 21

1966/0n a plane bound for England, Jimmy Hendrix changes the spelling of his first name to Jimi.

r———mf Year End Review Pack . . . All the

Hits ... all the Charts ... all the for- 1974/Drummer Joff ‘‘Skunk’’ Baxter leaves Steely Dan to join the Dooble Brothers.
mats. 1974-1988. ony ... $25. 1979/Crosby, Stlils, Nash & Young perform a surprise reunion set at a MUSE “No Nukes™ concert in New
York.

1980/Elton John becomes the second major artist to sign with Geffen Records, following Donna Summer.
John Lennon signs the next day.

1984/Barbara Mandrell makes her acting debut in the TV movie ""Burning Rage.”

Born: Don Felder (Eagles) 1947, Betty Wright 1953, Don Preston (Mothers Of Inventlon) 1932
FRIDAY, SEPTEMBER 22 :

1962/At Carnegie Hall, Bob Dylan debuts “The Talking John Birch Society Blues" in the musicat

y The Music Guide...Features “Hootenanny.”
® Complefe olphobe'ricol Iisfings 1965/During a post-concert scuffle in Scandinavia, the Who's Roger Daltrey punches out Kelth Moon and is
f Il ymin leases almost thrown out of the band.

ora upcoml g relea 1981/White performing in Atlantic City, Victor Flamingo brings younger sister Trixle onstage for a trombone
thOUgh year end. solo during “Polo in Acapulco.”

e New arists’ prof“es_ 1983/The Everly Brothers perform together for the first time in ten years. The duo had split after an onstage

argument.
¢ Udeted record compony 1988/"'He can't sing or play guitar. | wouldn’t cross the street to see him play for free.” — In a USA Today
= dlreC'rory. $10 per copy. interview, acclaimed crooner Joe Elliot of Def Leppard takes shots at Nell Young.

Born: David Coverdale (Whitesnake) 1949, Debby Boone 1956, King Sunny Ade 1946, Joan Jett 1958

SATURDAY, SEPTEMBER 23

1935/Bob Wills & The Texas Playboys begin their first recording sessions.

Nofe: R&R subscribers receive the Ratings Report & Directory, 1969/"Clues Hint At Beatle Death” — A story in the London Daily Mirror ignites rumors that Paul McCartney is
Program Supp(hers Guide, onq The Music Guide as a free dead.

on sl annil IEHESCpiion 1983/ kddie And The Cruisers,” a movie based ioosely on Jim Morrison’s (or Buddy Holly’s) life, opens
nationally.

1987/Dwight Yoakam, credited with reviving the Bakersfield sound, plays that city for the first time. Buck
Owens joins him on "Little Ways."

1988/Tammy Wynette and husband/manager George Richardson file for bankruptcy.

Born: Bruce Springsteen 1949, Ray Charles 1930, Julio Iglesias 1943

ORDER TODAY. . .

c0" 213‘553‘4330 1957/Alan Freed's autobiographical movie “Mr. Rock & Roll” premieres
= ree i i . ]
ask for ‘"" smlley o 1977/Just over a month aft%r his death, the first Elvis Presley convention opens in Cincinnati.
Overnight delivery avallabie for additional charge 1984/Bar-Kays guitarist Marcus Price is shot to death while leaving a rehearsal studio in Memphis.
1988/James Brown is arrested in Georgia after leading police on an hourlong, two-state car chase.
Born: Linda McCartney 1941, Gerry Marsden (Gerry & the Pacemakers) 1942
Allow 1-3 weeks for delivery caitomia Residents Add 6.5% Tax — Paul Colbert
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Chris Beck presents:

A 3-Day Intensive Workshop

NEW BUSINESS
FROM NEW DECISION MAKERS & BUDGETS!

(" ON-THE-STREET STRATEGIES |

You'll learn techniques developed on the street
through Chris Beck’s actual sales calls this year
with client stations that have generated local
dollars from:

BLOCKBUSTER SOUND

VIDEO WAREHOUSE
K-MART JC PENNEY
MAY CO. 7 ELEVEN
SEARS 0SCO DRUG
WALGREENS FORD
WALMART NABISCO

CASE STUDY EXAMPLES

You'll maximize your learning through actual
case studies and examples of accounts that are
kon the air now! y

(" SEMINAR INFORMATION )

Registration Includes:
Breakfast — Thursday, Friday & Saturday
Lunch — Thursday, Friday & Saturday
Chris' New Book “Sales Strategy”
Retail Dictionary and Terminology
Case Studies, Proposal QOutlines and
Telephone Techniques!
Seminar Cost:
Before September 7th — $987
After September 7th — $1200
Two or more — $695
Canceliation Policy:
3150 if cancelled before September 20th
No refunds after this date!
If you have to cancel, you may send a
collegue in your place!
Travel Arrangements:
Delta Airlines is the official carrier of
Chris Beck Communications — File # K18035
For 40% to 75% off air fares

call 1 (800) 221-1212
Stay over Sat. night to take advantage of lower air fares! J

Thursday, Oct. 5
Friday, Oct. 6
and Saturday, Oct. 7

Sheraton Universal Hotel
Hollywood, California

F )
MAJOR ACCOUNT SELLING

Learn how to create local business from Decision

Makers such as:
® Human Resource Directors

Department Managers

VP Merchandising

Dist. Mgr. of National Retail Accounts

from profitable prospecting telephone techniques,
the right questions to ask, proposals to present
and how to close!

UP SELLCURRENT ADVERTISERS

Create new business from current advertisers
through new Decision Makers and budgets.
Examples and actual case studies will be included!

\
i AGENCY STRATEGIES

You'll learn how to capitalize on the Agency
Culture of the 80’s!

VENDOR SALES

You'll learn how to locally tap into manufacturer
budgets including the how to’s of getting new
business from three different manufacturer

budgets!

WHO SHOULD ATTEND

General Sales Managers
Local Sales Managers
Directors of New Business
Senior Account Executives

Chris Beck

N
AMERICA’S MOST

IN-DEMAND SALES ADVISOR!

Chris Beck is the Nation's most in demasd sales
advisor — Don’t miss your only chanc2 to see
him in 1989! His counselling services are sold
out through April of 1991!

Chris Beck's roster of clients he consults with on
an annual basis includes the who's who in the
business!
KISS 108 - BOSTON KPLX/KLIF - DALLAS
WAVA - WASHINGTON WMMS - CLEJELAND

095 FM - DETROIT WI0D/97 GTR - MIAMI
WCKG - CHICAGO KJR/KLTX - SEATTLE

You'll fearn the same skills being used to generate

)]

er business by these and other top stetions!

HERE'S WHAT AMERICA’S TOP BROADCASTERS ARE SAYING!

Beth Bibby, Director of Major Account Sales - KISS 108 Boston - With CHRIS BECK COMMUNICATIONS' technology, we have been able to generate local dollars from major accounts once thought of as unavailadle.
We've been able to open the lines of communication on a local level with huge National companies like SEARS and 7 ELEVEN. With CHRIS BECK’s methods, no account will ever be off limits again!

Jett Clark, Sales Manager - WIBD Miami - As a result of CHRIS BECK's strategies, we are getting four times the traditional budget spent by a grocery store and one salesperson alone generated over $40,000 from Lessee’s!
Dan Kunz, Sales Manager - WMMS Cleveland - Following three visits (within 90 days) we have generated ciose to six figures of business we would not have seen!

Chris Stonick, Sales Manager- WMIL Milwaukee - As aresult of CHRIS BECK'srecruitment techniques, my station will generate a minimum of $250,000 this year on recruitment alone! This is a field of the 90's! | kave

now hired two salespeople to do nothing but recruitment!

Betty Pazdernik, President/General Manager - 095 FM Detroit - In addition to helping us increase our share of budget with traditional advertisers, he has opened up new avenues that were hitherto unknown to us.

We've doubled our sales staff since he’s become a part of our team!

Bary Rozynek, General Sales Manager - WAYA Washington, D.C. - CHRIS BECK ison the cutting edge. Our people are implementing his technology and it is translating into hundreds of thousands of dollars in additional revesiue!

DON’T MISS THIS OPPORTUNITY! - ACT NOW - ATTENDANCE IS LIMITED!

ONLY 20 SEATS REMAIN! — PAYS ITSELF WITH JUST ONE ORDER!

call Now (818) 594-0851

or fax us at (818) 594-5030 - We'll fax your registration form, answer your questions or send you more information!
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SMILE.

¢ All net profits from the sale of COMIC RELIEF 3
will be donated to the Comic Relief Organization,
dedicated towards aiding America’s homeless.

* Over 70 minutes of great comedy at a SPECIAL
LOW PRICE.

With BILLY CRYSTAL
ROBIN WILLIAMS
Louie Anderson
Arsenio Hall

Paul Rodriguez
Garry Shandling
Steven Wright
...and more

and

70893

o Comic Relief 3 is available on video from KVC Home Video.

e Comic Relief 1 and 2 are also available on Rhino.
RHING RECDROS C
[ DISTMRUTH] BY CEMA

Comic Rellef is a registered irademark of Gary Thison.

| CALENDAR

e e

e P

BRAD MESSER

JFORUM: Journalists’ Electronic Bulletin Board

Newspeople starved for professional companionship
don’t necessarily have to go to conventions to soak up hot
industry news and gossip. It’s available — 24 hours a day
— via the Journalism Forum, an electronic bulletin board
operated by veteran broadcaster Jim Cameron on the
CompuServe network. Anyone with a modem-equipped

computer can participate.

Here’s a sampling of topics I
scanned on JFORUM last Thurs-
day (8/31) during a 20-minute ses-
sion, which cost less than $5 in on-
line time:

» It was announced that UPI
regional wires are being added to
the Executive News Service, which
is an extra-charge option offering
electronic clip filing. (ENS auto-
matically clips all new reports
about whatever subject you specify
and sticks them in your own clip
file.)

o Next came several messages
commenting on the FCC, shock
radio, and indecency. One forum
participant observed that real
political coverage requires
thought, while “shock takes none.”

Another pointed out that “laz-
ness and concentration on issues
like the pledge, etc. are the direct
fault of the press [who] let Reagan
lead them around by the nose and
didn’t have the guts to criticize
him, his policies, and attitude as
hard as they should have.”

» Gay-bashing comments then
followed. One individual in
Southern California said he’d just

spent some time with high school
students and ‘“‘the extent of their
homophobia is frightening! These
students happen to be girls, and
their hatred/fear extends to both
male and female homosexuals.”
Another wondered whether
“there’s a correlation between pop-
ularity of homophobic humor on a
city’s radio station and incidence of
attacks on gays.”

He received a reply doubting any
correlation, claiming that “in the
case of a Howard Stern, his au-
dience knows it’s just a joke. In
fact, this morning on his show, a
young collegiate black man called
asking to hear ‘Black Jeopardy,’ a
skit with every stereotype in the
book. Stern regularly has gay cal-
lers who like his material ... It
wasn’t a DJ that instilled the pre-
judice that killed Yusef Hawkins in
Brooklyn . . . The shock jock isn’t
turning anyone into a bigot.
They’re already that way.”

More CompuChatter
The bulletin board then took a
different path, with a reporter in-
quiring about “ideas for research
sources, mainly periodicals, for

nature subjects. I've got 20 nature
scripts to write.”

There was a helpful reply to a
journalist who was seeking tele-
phone dialing directory software
that can keep track of when calls
were made to whom. A California
newspaper announced it’s seeking
“‘an assistant entertainment editor
... capable of having fun on the
job.” A newsman planning a trip to
Washington State asked for, and
promptly received, ¢“suggestions
and tips as to where to go, what to
see, and what to stay away from.”

Then came a major give-and-
take blob of comments about the
hottest controversy: the reported
resignations of “two top manag-
ers” at Boston all-News WEEI,
after an aircheck of an interview
with Rep. Barney Frank was
“turned over to the state Republi-

can Party without their
knowledge.”
On-line newspeople were treated

to an informative and thought-pro-
voking range of opinions about
“management interference in the
newsroom.” Hot heads and cool
ones made their points. One writer
asked, “What if the owners of your
old paper clipped out a story you’d
written and sent it to an interested
party? Would you have quit?”

Issues, answers, gossip, inside
information, social intercourse,
and more are available day and
night. To me, JFORUM'’s about 100
times hotter than any J magazine
and 100 times cheaper than going
to news conventions.

MONDAY, SEPTEMBER 18 — Rev. Benjamin Weir was released in 1985 after 18 months in the custody of
terrorists in Lebanon. Within months of being freed, the longtime missionary was elected head of the US Presbyterian

church.

In 1983, a Czech family of four used a homemade hot air balloon to escape to freedom in Austria. France finally
outlawed the guillotine in 1981. The FBI found Patty Hearst in 1975 after a 19-month search. Jimi Hendrlx OD'd in
1970. The US Air Force became an independent branch in 1947.
Birthdays: Frankie Avalon 49. Robert Blake 55. Greta Garbo 84.
TUESDAY, SEPTEMBER 19 — The first of several major earthquakes hit Mexico City in 1985, collapsing
buildings and trapping hundreds in the rubble. Several dramatic rescues were accomplished by people digging with
bare hands, but the death toll nevertheless reached about 5000.
West Germany banned leaded gas in 1984. New Zealand became the first nation to give women the vote in 1893.
Belgium hosted the world's first beauty contest in 1888. President John Garfield died of an assassin’s bullet in

1881, two months after being shot.

Birthdays: Joan Lunden (‘Good Morning America”) 38. Paul Willlams 49.
WEDNESDAY, SEPTEMBER 20 — The National Climate Analysis Center reported in 1983 that the month of
August had been the hottest month in recorded US history; drought and heat were blamed for more than 200 deaths.
Livestock died by the thousands, and crop damage was set in excess of $10 billion.

A year ago, Lauro Cavazos became Secretary of Education, America's first-ever Hispanic Cabinet member. Billie
Jean King easily beat Bobby Riggs three games in a row in the Tennis Battle of the Sexes in 197 3. JFK proposed a
joint US-Soviet mission to the moon in 1963; the USSR declined. Trapper Jim Bridger discovered the Great Salt
Lake in 1824 and thought at first it was the Pacific Ocean.
Birthdays: Sophia Loren 55. Dr. Joyce Brothers 61.
THURSDAY, SEPTEMBER 21 — The NFL was hit by its first midseason player walkout in 1982. The strike
lasted until November 16, wiping out the heart of the season.
NATO and Warsaw Pact countries lessened the threat of an accidental European war in 1986 by agreeing to give
notice of upcoming military exercises. Sandra Day O’Connor was confirmed in 1981 as the first female Associate
Justice of the US Supreme Court. James Chelich set a Guinness record by doing 8450 somersaults in 1974.
Birthdays: Bill Murray 39. Author Stephen King 42. Larry Hagman 58.
FRIDAY, SEPTEMBER 22 — Iraq attacked several cities in Southwestern Iran and bombed the Teheran airport
in 1980. Iran retaliated with air raids on two Iraqgi bases, beginning an all-out, eight-year “holy war” that was finally put

on hold via a UN ceasefire last year.

Procter & Gamble recalled all Rely tampons in 1980 because of the risk of deadly toxic shock syndrome. Racial
segregation on US interstate buses was banned in 1961. The USSR set off its first nuclear weapon 40 years ago

(four years after the US).

Fall begins at 9:20pm EDT (spring in the Southern Hemisphere).
Birthdays: Scott Baio 28. Debby Boone 33. Tom Lasorda 62.

Saturday (9/23): Bruce Springsteen 40. Ray Charles 59. Mickey Rooney 69.

Sunday (9/24): Mean Joe Greene 43. Linda McCartney 47. Muppetman Jim Henson 53.

MOAALL Do o)
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‘HAWAII FIVE-ZERO’

DAN 0’DAY

Verbal Traps To Avoid

I receive lots of airchecks in the mail, and as a result
I’'m exposed to a wide range of talent and creativity. But
for every tape that contains something special, I hear 20
that are indistinguishable from each other.

After years of listening to per-
sonalities across North America —
both live and on tape — I've
become aware that the same ver-
bal gaffes are being repeated.
Here’s just a small sampling.

Numerous Complaints

¢ Pronouncing the “0” in a phone
number as “zero.”’ There are two
reasons why I find this annoying.
First, this is not the way most ‘‘real
people” talk. If the number is
520-1686, almost everyone will give
the prefix as ‘five-two-oh.”
Everyone, that is, except for one
PD who insisted her air talent al-
ways say ‘“zero” because, as she
explained, “‘oh” is not a number.
(Presumably this PD would have
chastised Jack Lord: ‘“That’s
‘Hawaii Five-Zero’'’!)

Not only does ‘“zero” distract
most listeners (because it con-
tradicts normal, conversational
speech), it also runs contrary to a
mildly arcane science known as
learning theory. Psychologists long
have agreed that most people have
a short-term memory ‘‘comfort
range” of approximately seven
items. Obviously, the fewer the
items in a series, the easier the
series is to remember.

One crucial method we use for
retaining information is ‘‘chunk-
ing.” We put two or more items
together to create a single chunk.
“Los Angeles” is two words, but
most of us would treat it as one
chunk. If you ask an R&R format
editor for the office phone number,
yowll undoubtedly be told, ‘“Two-
one-three, five-five-three, four-
three-three-oh.” That editor has
converted ten separate digits into
three easy chunks: the area code,
the prefix, and the last four digits
run together.

The shorter the chunk, the easier
it is to remember. Not only is ““oh”
the common, conversational pro-
nunciation of “0,” it’'s also one
fewer syllable less than ‘zero.”
And a single syllable can mean a
lot when it comes to remembering
a series of items.

¢ Phone numbers in commer-
cials. Usually they’re a complete
waste of time, breath, and adver-
tising dollars. “That’s the big
Labor Day sale at Ace Hardware.

ATTENTION JOCKS! # you
think | should be writing about you,
tell me why. Comments, sugges-
tions, questions, and complaints
are weicome. Due to the volume of
mail, | regret that | cannot critique
the ‘airchecks | receive. But I'd
love to hear what you're doing.

‘“‘Listeners don’t pull
over to jot down the
phone number of that
hardware store.
Emphasize the name
and location and sell
the angle that appeals
to the listener’s self-
interest.”’

Call 555-1237. That’s 555-1237. That
number once again, 555-1237!”

Wake up, copywriters! Listeners
do not pull over to the side of the
road to jot down the phone number
of that hardware store! Emphasize
the name and location and sell the
angle that appeals to the listener’s
self-interest, but leave phone num-
bers for business cards. (Yes,
there are exceptions: “For concert
tickets, just dial T-I-C-K-E-T-S.”)

¢ Using “and” in numbers. When
reading ‘326 people lost their lug-
gage,” remember there’s no “and”
in 326. The number is pronounced
“three hundred twenty-six,” not
“three hundred and twenty-six.”

I’'m the first to admit that this is
a small point. Many “real’’ people
do insert “and” in conversational
use, but when a newsperson does
that, it undermines his credibility
as the voice of authority to those in
the audience who know better.

Fascinating Patter

¢ Redundancies. Do you ever
talk back to your radio? I do when-
ever I hear some dunderhead an-
nouncer say, ‘‘That’s tomorrow
night at 7pm.” When I hear that I
can’t help but reply, “Oh, as oppos-
ed to tomorrow morning at 7pm?”’
It's “tomorrow night at seven’ or
“tomorrow at 7pm;” ‘tomorrow
night at 7pm” isn’t just redundant,
it’s dumb.

Recently a PD disagreed with
me on this point, saying, “People
don’t listen to radio that closely.
You have to say both ‘night’ and
‘pm’ or they won't understand.”

Yes, people don’t usually pay full
attention to the words emanating
from their radios, but that doesn’t
mean they’re idiots.

* Mindless cliches. More than a
few air personalities and newspeo-
ple are guilty of spouting these. A
common example is ‘‘self-confes-
sed,” as in “the self-confessed
killer.” Since when do confessed
killers have someone else confess
for them? “The confessed killer”
expresses the thought nicely.

Another is ‘“‘untimely death.”
I'm still waiting to hear about
someone suffering a ‘timely
death” — “He was very sick, he
was in debt, he was about to go to
jail; boy, he sure was lucky he died
then!”

Why do otherwise well-spoken
personalities indulge in such in-
anities? Because they don’t think
about what they’re saying.

o Inside jokes. We've all heard
it: two DJs (or perhaps a DJ and a
newsperson) sharing a reference
only they understand. Meanwhile.
the listeners are left out. Radiois a
circle of communication; your
listeners are either inside or out-
side that circle. It’s up to you, the
air personality, to draw them into
the circle. Don’t exclude them with
private jokes.

e Anonymous team members.
It’s always surprising to hear two
¢r more personalities whose voices
are similar, but who make no effort
to identify themselves to their
listeners. Team members should
regularly address each other by
name to let listeners know who
they’re hearing.

o Unprepared DJs. The prob-
lem: the record ends. The air
talent opens the mike, gives the
call letters, does the outro . . . and
then fumbles around for his copy.
The solution: know what you want

**There are those who
go out of their way to
use a fancy word —
and misuse it. If you’re
not sure what a word
means, don’t use it.”’

to accomplish before you open the
microphone.

* Mismatched verbs and nouns. I
know, this is the stuff you absolute-
ly hated in English class. But it’s
hard for a newsperson or talk host
to maintain an aura of competence
when he says things like, “A group
of demonstrators were gathered
outside the embassy.” The rule is
easy to understand: a singular
verb (e.g., was) follows a singular
noun (e.g., group); plural verbs
are matched to plural nouns.

More Hot Air

» Counterfeit $5 words. Then
there are those who go out of their
way to use a fancy word — and
misuse it. A common example is
‘“enormity.” I hear many a
newscaster refer to “the enormity
of the crowd” at a football game —
an intended reference to its in-
credible size. Unfortunately, enor-
mity has nothing to do with size;
according to the dictionary, enor-
mity refers to a monstrous evil. If

waany americanradiohictary com

PDs’ Pet Peeves

Kent Pavelka

KFAB/Omaha's Kent Pavelka:
“My pet peeve is guys who say,
‘t's x minutes past the hour of x.’
Real people never talk this way.
Why do jocks do this? Because
too often they don’t understand
the difference between communi-
cating and announcing.”

Tim Murphy

KMPS/Seattle’s Tim Murphy:
“Weather redundancies! ‘it's 78
degrees outside.’ ‘The rain's com-
ing down.’ And timecheck redun-
dancies: ‘It's 8:25 right now.’

B.K. Kirkland

WIKS/Coastal City, NC's B.K.
Kirkland: “Jocks who talk over a
lyric drive me up the wall. It's due
to a lack of concentration; they
just aren’t paying attontion. Most
listeners turn on the radio to hear
the music.”

Tom Carroll

WTUE/Dayton’s Tom Carroll:
“What drives me crazy is the jock
who backsells everything by say-
ing, ‘And before that ... ' You
don’t have to list songs in the order
they were played. The listener
probably is interested in that one
new cut you put on. Another pet
peeve: always giving both the
name of the song and the title of
the album it comes from: ‘From
“Fragile,” we heard “Roundabout”
by Yes.'”

youw're not sure what a word
means, don’t use it.

¢ The DJ countdown. “It’s 2:35,
just 25 minutes until Ed Jock
comes your way . ..”

“It’s 2:39, just 21 minutes away
from Ed Jock . . .”

Some announcers have so little to
say of substance that they resort to
counting down the minutes until
the next guy arrives. Perhaps if
they thought more about the listen-
ers and less about the station’s
staff schedule, they’d be able to
find something to talk about that is
of interest to the audience.

¢ Intentional cliches. Do you
refer to Wednesdays as ‘hump
days” — 15 or 20 times during one
show? Does the term “TGIF” es-
cape your lips 30 or 40 times during
a typical Friday broadcast?

Congratulations! You sound just
like every other non-thinking
cookie cutter DJ in the country.

¢ Talking from the station’s point
of view. “Later on this hour, we’ll
be giving away tickets to see
George Michael.”

That is a coherent message, but

it’s being delivered from the sta-
tion’s point of view. Why not add
excitement by playing up the lis-
tener’s self-interest: “How would
you like to be sitting just six feet
from the stage Friday night?
You'll get your chance to win
George Michael cancert tickets in
just minutes . . .”

¢ Commercial numbness. Com-
mercials are intended to grab lis-
tener interest. But all too often they
speak from the advertiser’s point
of view and ignore the target au-
dience. We can’t correct all the bad
copywriting, but we can lobby for
the death penalty for any copy-
writer who begins a spot with these
fatal words: ““Going on now . . .

Editor’s Note: Got some verbal
pet peeves of your own? Send 'em
to me at 1930 Century Park West,
Los Angeles, CA 90067.

Dean O'Day, author of “Personali-
ty Radio,” conducts air talent semi-
nars for stations, gioups, and asso-
ciations. He can be reached at
(213) 479-1767.
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Bases Loaded
With Rose Spoofs

Because of his alleged off-field escapades, former Cin-
cinnati Reds manager Pete Rose has been the object of
countless bits and barbs. Not to be left out, radio per-
sonalities have indulged in a spate of song parodies to poke
fun at the man once revered as ‘“Charlie Hustle.”

One humorous example is
WCGY/Boston morning man Mike
Morin’s topical treatment of Nat
King Cole’s classic “Ramblin’
Rose,” transformed — naturally —
into “Gamblin’ Rose.” Here are
Morin’s lyrics:

Gamblin’ Rose, Gamblin’ Rose
Why you gambled, no one knows
Lots of cash blown,

Giamatti knows

And he’s calling you a ramblin’
Rose

Gamble on, gamble on

When your gamblin’ days are gone

Who will love you, now that you're
through

When your gamblin’ days are gone

Gamblin’ Rose, Gamblin’ Rose

The bookies love you, heaven
knows

Selling KOOL

KOOL/Phoenix is making some KOOL cash, mer-
chandising items that reflect the station’s Oldies image.

Marketing through music is an
obvious approach, hence the sta-
tion’s compilation of a “KOOL
Gold” album. Noted PD Del Hull,
“It represents the best of rock &
roll's beginnings and includes
songs that many stations have
forgotten for over 20 years.”

Hull hopes the album will spark
some memories. “Our personali-
ties conduct a fun and emotion-
filled trip back to the late '50s-early
’60s. The songs we play help recall
the friends and happenings of our
late teens and early 20s, when we
were graduating from school, star-
ting our first fulltime jobs, or
heading into military service.”

Featured LP cuts include: Lee
Andrews & The Hearts’ “Try The
Impossible”; the Capris’ ‘“There’s
A Moon Out Tonight”; the Riv-

ieras’ “Count Every Star”’; Don &
Juan’s “What’s Your Name?”’;
Ron Holden’s “Love You So’’; and
Johnny & Joe’s ‘“Over The Moun-

The station has also opened a
venue (the KOOL Radio Store) for
distribution of other station goods,
among which is a complete line of
clothing/merchandise and a 1954
Seeburg jukebox. Listeners can or-
der T-shirts, shorts, visors, base-
ball caps, golf shirts, and key
chains, as well as oldies albums,
cassettes, and CDs heard on the
station.

The KOOL store is located in
Phoenix’s Town & Country Shop-
ping Center. For more informa-
tion, buzz the outlet at (800)
272-ROLL.
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WARD & WINGERT WITNESS BOFFO BATMANIA — KRLA/Los
Angeles was deeply involved with Batman fever recently. Pictured (I-r)
are a station listener portraying Robin; real TV “Boy Wonder” Burt Ward,
who helped do a morning KRLA airshift; Promotion Director Suzy Peters;
and, as the Caped Crusader, Wally Wingert — whose “Wild Wild West”
parody song tribute to Adam West is receiving airplay on Goid and con-
temporary stations. Wingert also does weekends on crosstown NAC

By Mike Kinosian

Yes they love you, looks like you're
through

Who'll convict you, you ramblin’
Rose

One more time everybody now

Gamblin’ Rose, Gamblin' Rose

You blew your money, the slips
they show

Guido loves you, he’s gonna breaka
you

Better hold on to your legs and
toes.

Got any song parodies you'd like
to share with R&R readers? I'm all
ears — write or call me at 1930 Cen-
tury Park West, Los Angeles, CA
90067; (213) 553-4330.

GOLD RUSH

Nearly 150 years later, we're about
to strike another Gold Rush — in radio,
that is. This particular column feature
will cover the latest staff promotions/
changes within the Gold format. So
don't be left out. Please forward any
personnel nuggets to me at 1930 Cen-
tury Park West, Los Angeles, CA
90067.

WRVQ/Richmond OM Jim Payne
joins crosstown WVMX (Oldies 106
FM) as PD ... KFRC/San Francisco
celebrated its third anniversary as
Magic 61 with a stellar fineup of
celebrity guests. Among those noting
the occasion were Steve Allen, Jim
Lange, Eddie Fisher, Sammy Cahn,
Henny Youngman, and Carol Chan-
ning.

Sean O'Neel

KFMK/Houston Production Manager
Sean O’Neel departs for a similar post
at crosstown KLDE . . . Todd Broady
nabs Asst. Production Director duties
at WHTT/Buffalo . . . WSEN/Syracuse
welcomes John Carucci as OM . . .
KRSP (AM)/Salt Lake City has been
selected as one of 45 finalists for the
1989 NAB Crystal Awards. Awards
recognize community service and ex-
cellence in local achievements.

Editor’s Note
Your input is essential for R&R's
monthly Gold column. Please for-
ward song parodies, unigue pro-
motions ‘(along with black and
white photos), station news, and
key personnel maves to Mike
Kinosian, 1930 Centry Park’
Wast, Los Angeles, CA BO0B7; or -
call ﬂ;’?t(ﬂ 553-4330. -

WA americanradicohictaon, oo

Gold Spring Sweep

Here's a quick look at how some Gold stations fared in
the latest survey. Arbitron spring '88/spring '89 demo
rankings are followed by Birch spring '89 demo rankings
and shares in parentheses. if you have suggestions regard-
ing markets/stations you'd like to see profiled, call or write
me at 1930 Century Park West, Los Angeles, CA 90067;

(213) 553-4330.

Boston
wODSs

Arbitron 25-54: 2/5
Birch 25-54: 4 (6.6)

- Denver
. KXKL-FM
 Arbitron 25-54: 1/2
. Birch 25-54: 2 (8.1)

s,

Hartford
o WDRC-FM
Arhitron 25-54: 3/4
~-Birch 25-54: 4 (8.0)

Los Angeles

" KODJ (formerly KNX-FM)
Arbitron 25-54: 18 (tie)/11 (tie)

_ Birch 25-54: 16 (2.6)

KRLA

Arbitron 25-54: 22/27 (tie)

Birch 25-54: 25 (tie) (1.4)
KRTH (AM)

Arbitron 25-54: 28 (tie)/29 (tie)

Birch 25-54: 38 (0.6)

KRTH-FM

Arbitron 25-54: 2/6
Birch 25-54: 4 (5.2)

Madison

WOLX (formerly WILV)

Arbitron 25-54: 11 (tie)2
Birch: N/A

2

=~ New York
% WCBS-FM
Arbitron 25-54: 11

| Birch26:54:3(5.4)

Oklahoma City
KOMA

Arbitron 25-54: 1313
Birch 25-54: 4 (7.0)

Oriando
WwWOCL

Arbitron 25-54: 1/3
Birch 25-54: 3 (9.7)

Phoenix
KOOLFM -
Arbitron 25-54: 3/8
Birch 25-54: 6 (5.1)

Pittsburgh
WWSW-FM

Arbitron 26-54: 31
Birch 25-54: 5 (8.3)

Reno
KODS {formerly KHTZ)

Arbitron 25-54: 10/2
Birch: N/A

Rockford
WKMQ

Arbitron 25-54: 11
Birch: N/A

St. Louis
KLOU {formerly KHTR)

Arbitron 25-54: 813
Brrch 25-54: 5 (6.8) -~

Seattle .
A -KBSG =,
" Arbitron 25-54: 613 . . .

" Birch 26:54:8(3.9) '
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= -

KODS GETS ITS KICKS — KODS/Reno personnel gather with two history-
making artists after a recent show; (back, I-r) Paul Revere, KODS GM Ken
Sutheriand, and air personality Bill Crawford; (front, I} KODS PD Tina
Spears, air personality Dave Richards, and Bill Medley.
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SUMMER FUN IN CINCINNATI

ADULT CONTEMPORARY

A Tale Of Three ACs

Our monthly promotions review turns the spotlight on
a noteworthy Cincinnati trio: WLW, WKRC, and WRRM.

Collecting The Purse

Here’s an update on Just Plain
Sweet, the filly featured in July’s
promotion wrap-up. Full-Service
WLW and thoroughbred track Riv-
er Downs teamed to give away the
horse. The contest winner was then
entitled to reap the horse’s share of
purses through the entire racing
season, which concluded Labor
Day weekend.

The results of this horseplay?
Just Plain Sweet finished fourth
the first time out for her new
owners, good enough for $290. Total
winnings for the season amounted
to nearly $500.

{ New
'Reporters
'Added

]‘ As you may have noticed, R&R’s
‘ AC reporter base was recently
|

augmented. We're pleased to
welcome these 24 stations to the
lineup:

Current-Based
| WMID/Atlantic City, NJ P3/East
KIDX/Billings, MT P3/West
| WKRG-FM/Mobile P2/South
WSUL/Monticello, NY P3/East
WNMB/North Myrtle Beach, SC
P3/South
KWSI/Warm Springs, OR P3/West

| Gold-Based

WKLI/AIbany, NY P2/East
WMRV/Binghamton, NY P2/East
WMJX/Boston P1/East
WWNKI/Cincinnati P1/Midwest
WVUD/Dayton P2/Midwest
WMAG/Greensboro P2/South
KLTR/Houston P1/South
WKJY/Nassau, NY P1/East
WJQi/Norfolk P1/South
KISC/Spokane P2/West
WMGl/Terre Haute, IN
P2/Midwest
KJYK/Tucson P2/West
WFAS/White Plains, NY P2/East
KXKL/Wichita P2/Midwest

Full-Service

WBZ/Boston P1/East
WFMD/Frederick, MD P3/East
KFOR/Lincoin, NE P3/Midwest
KELO/Sioux Falls, SD P3/Midwest

Reporter selection and evalua-
tion is an ongoing process. All ACs
{NAC and Contempory Jazz sta-
tions included) interested in be-
coming R&R reporters are urged
to send in current playlists and
background info. Please address
pertinent particulars to: AC Editor
Mike Kinosian, R&R, 1930 Cen-
tury Park West, Los Angeles, CA
g0067. As always, feel free to call
me at {213) 653-4330.

First-time racehorse owner Don-
na Wagner must now decide
whether to keep Just Plain Sweet

or sell her at a silent auction.

Mystery Mailbox
Thanks to a little help from local
Toyota dealers, Full-Service rival
WKRC hid a new Camry within the
greater metro area.

and overnighter Kristy Karras.

GIMME THE KEYS — WKRC/Cincinnati contest winner Paul Bruegge-
mann (c) receives the keys to a new Toyota Camry. Offering congratula-
tions are (I-r) WKRC Marketing Director Bill Knoop, evening personality
J.B. Miller, Brueggemann, Mike D'Amato of Cincinnati’s Toyota Dealers,

Just Plain Sweet — WLW’s giveaway horse.

ACCELERATION

Programming

Terry Matthews takes over the PD
chair from Bruce Goldsen at WIVY/
Jacksonville WMJJ/Birmingham
evening personality Stevie Jansen
shifts to WRKA/Louisville as MD . . .
WQAL/Cleveland Promotion Director
Kathleen Stein has left for KEZK &
KOOL/St. Louis to serve in a similar
capacity . .. WJON/St. Cloud, MN
MD Nancy Fox is elevated to Asst.
OD; PM driver Mike Diem moves to
mornings/MD.

Brad Stone succeeds Don Bishop
as KLCY/Salt Lake City MD
WROR/Boston air personality Jim
Roberts adds MD duties . . . Twelve-
year KNBR/San Francisco newsman
Mark Provost steps up to ND . .
WTCR/Huntington ND Doug Bird-
song joins WCMJ/Cambridge, OH ina
similar position.

Air Talent

KJR/Seattle's Gary Lockwood ex-
tends his 14 years at the Ackerly sta-
tion by inking a new six-year deal . . .
WKSZ/Philadelphia weekender Don
Dawson is promoted to 9am-noon; -
John Craft has exited . . . KSCB/Lib-
eral, KS adds Scott Farmer from
KMMJ/Grand Island, NE for mornings
and Tim Ingram from KTCC/Colby,
KS for evenings . . . KKCW/Portland
morning air personality Craig Walker
signs on as PM Magazine” TV co-
host September 11. Walker, who co-
hosted the show 1985-86, will main-
tain his KKCW airshift.

WRRM/Cincinnati PD Pat Holiday is
now part of the station's morning
show. Taking PM drive is KATM/Colo-
rado Springs PD Randy Stewart . . .
Former WWRM/Tampa staffer Chris
Curley joins KEZW/Denver as PM
drive personality ... Barry Ballard

Gary Lockwood

returns to WNMB/North Myrtie Beach,
SC for overnights . .. WIRL/Peoria
welcomes Steve Young to PM drive
and Lauren Ray to evenings . ..
WJIB/Boston taps Bill Heckbert for
AM drive . . . Ten-year Bay Area per-
sonality Steve Collins moves to
KJQY/San Diego for evening duties.

WRKA/Louisville's Shannon has
switched to WMJJ/Birmingham as
Lauren . . . WLTF/Cleveland picks up
Eric Cramer as a parttimer
Changes at KEZH/Hastings, NE: Jeff
Taylor slides from PM drive to morn-
ings; Jean McKay handles afternoons
.. . Humble Billy Hayes nabs nights
at WKQX/Chicago.

Miscellaneous

Connon Vernon is the new meteor-
ologist on KKMJ/Austin . . . WVAE &
WXYT/Detroit Chief Engineer Irv La-
ing leaves for similar duties at
crosstown WNIC & WMTG . . . KBIG/
Los Angeles has slotted “This Week
In Music” with host midday talent
Mark Taylor . . . WQSF/Quinton, VA
has a new address and phone num-
ber: P.O. Box 100, Quinton, VA
23141; (804) 225-8333.
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The station announced three new
clues each weekday to assist
sleuths in their quest to deduce the
auto’s location. At first, clues were
vague (‘‘Look north, south, east, or
west, and focus on the address you
know best”’), then became more
specific (“‘Here’s one that will help
you make your call, it’s some-
where in Convention Center
Mall”). After hearing these on-air
clues, listeners sent postcards to
mailboxes at sites where they
believed the car was parked.
“Cards were going everywhere,”
reported 'KRC Marketing Director
Bill Knoop. “They ended up at
Riverfront Stadium, different bars,
AT&T, and King’s Island Amuse-
ment Park. It was great fun.”

Senders of the first 55 cards (the
station’s AM dial position is 550)
arriving at the correct spot — the
Allright Parking office in down-
town Cincinnati — received a key
that could start the car. More than
530 people figured out the correct
location. Paul Brueggemann of In-
dependence, KY was the lucky key
holder.

Tasty Treats
WRRM (“Warm 98”) presented
a free concert featuring Kenny
Rankin and Scott Cossu as part of
the third annual Great Inland Sea-

MAJORS’ LEAGUE — Lee Majors
sends a floater to the plate at the
annual David Foster Celebrity Soft-
ball Game in Victoria, BC. The
event raised nearly $250,000 to
help families of children requiring
organ transplants. CFAX/Victoria,
the game’s official radio station,
donated $25,000.

CDs Go
Over The
Top Down
Under

2KA/Penrith, Australia teamed
with a local shopoing center and
CBS Records to award a lucky
listener his height in CDs and a CD
player.

Penrith is located 30 miles west
of Sydney. 2KA services about
222,000 people in the Blue
Mountains and Riverlands. Manag-
ing Director Ray Bean said the sta-
tion is owned by Mike Walsh, one
of Australia’s best known radio/tel-
evision personalities.

Entry forms for the contest were
available from participating stores
in the shopping mall. Listeners
registered their names for the big
drawing at Penrith Plaza. The win-
ner had to be in attendance to win.
In case you're wondering, Bean
explained a height of 1.8 meters
(six feet) stacks up to 180 CDs.

food Festival. The three-day event
featured sample-size portions from
area restaurants. The top end for
food bites was $2.50.

“It was impossible to find park-
ing,” said Promotions Director
Beth Dorward. “It was a night-
mare, but we were thrilled to be in-
volved. We’re planning to be part
of this event until it dies. This
year’s had the best participation as
far as number of restaurants was
concerned.” A tasty total of 28
eating establishments passed out
portions. “Our hot air balloon was
there for everyone to see, but didn’t
take off,” noted Dorward. ‘“We did
live remotes Saturday and Sun-
day.”

Approximately 150,000 people
attended the gastronomic festivi-
ties (up by an estimated 25,000+
from last year). In addition to
Warm 98, sponsors included the
Northern Kentucky Restaurant
Association, Cincimnati Restaurant
Association, and Cincinnati Recre-
ation Commission. The money col-
lected more than covered food
costs; the excess was placed in a
pool to underwrite next year’s
event. After expenses, '89’s taste
treat generated approximately
$5000.
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WKQ@B Strives To

Widen The Gap

In Charleston’s CHR War, Q107 Tries To Be More Fun

“It’s a war. We should have our ass kicked for not put-
ting WSSX away when they were down last summer,”’ de-
clared WK QB (Q107) /Charleston PD Roger Gaither. Q107
may not have accomplished Gaither’s goal of blowing
away the competition, but it did post a 7.8-8.0 gain — good
enough to stay ahead of its rival and rank number two

behind Country WEZL.

WSSX managed an impressive
6.9-7.4 rebound. Yet the man who
led that effort, PD Dave Allen, was
terminated and replaced by MD
Rich Panama (see accompanying
story). Gaither admitted he under-
estimated his adversary. “We
weren't ready for what they were
doing with (consultant) E. Alvin
Davis and didn’t prepare ourselves
musically for his attack. Music in
the fall was weak compared to
what’s available now, so being less
conservative didn’t help us. Now
that the music’s hot, we have a big
advantage over them.”

Hitting The Beaches

Q107’s emphasis was on fun. “We
gave away enough furniture to fill
a house in our ‘Couch Potato’ con-
test,” Gaither said. ‘‘People stayed
on the couch for 73 hours. We ran
old movies to make them sleepy,
and they had to answer a trivia
question each hour to get permis-
sion to go to the bathroom.”

Gaither opted to save TV for the
fall and concentrate on hitting the
beaches. Q107 hosted the local

ainz

WKQB (Q107)/Charieston leans
more o the dance side of CHR.
But PD Roger Gaither notes that
“with the amount of rock product
out there we've been sounding
more in the middie. WSSX is first
on the rockers; we let them warm
‘'em up for us.” Here's a typical
Spm hour:

MADONNA/Express Yourself

STYX/Babe

NU SHOOZ/ Can't Wait

ELTON JOHN/Candie in The Wind

JODY WATLEY/Friends

MICHAEL MORALES/What | Like
About You

EDDIE MONEY/Walk On Water

WINGER/Headed For A Heartbreak

LIONEL RICHIE/You Are

CHAKA KHAN/Feel For You

JEFF HEALEY BAND/Angel Eyes

MILLI VANILLI/GINl I'm Gonna
Miss You

NEW KIDS ON THE BLOCK/
Hanging Tough

Roger Gaither

Opyster Festival, making it snow by
dropping ping pong balls and mar-
shmallows. “The ping pong balls
were good for prizes,” Gaither ex-
plained. “We were at the beach
every weekend while our ongoing
supersticker campaign concen-
trated on cash prizes.”

On-air, the station also
guarantees 25 minutes of music
after every commercial set and
has already handed out several
$1000 prizes to listeners who caught
any ‘‘goofs.”

The fun continued with the sta-
tion’s “Show Us Your Q‘ contest,
which invited listeners to creative-
ly display the Q107 calls. “We gave
away two Daihatsus as prizes. But
the most fun was our ‘Roll In The
Grits’ promotion at nearby St.
George’s Grits Festival. We call
ourselves ‘Q107, The Most Music,
Fun, and Prizes’ because that's
what people have said back to us
over the years.”

Gaither joined Q107 four years
ago from the PD post at WQEN
(Q104)/Gadsden, AL. He recalled,
“Brian Philips (now at KDWB/
Minneapolis) was programming
WSSX then and he had a very
strong team. Now WSSX's airstaff
isn’t as hot, which has weakened
their strong music position,
especially since they’ve gone
through three or four morning
shows.

“We pay our folks pretty well, so
they stay put. Add to that a beauti-
ful city like Charleston and a car-
ing station that operates like a
family and you get a creative en-
vironment that encourages longev-

ity.”
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WKQB sponsors a quick roll in

the grits at a local festival.

WSSX: ‘Watch Us Smoke’

New PD Panama Plans To Aggressively Counterpromote

Just a few days before PD Dave Allen and WSSX/
Charleston parted ways, Allen talked about his experi-
ences working with consultant E. Alvin Davis, his station’s
heavy promotional effort, and his fight to program select
crossovers. Following his comments, former MD and new
PD Rich Pamana outlines his plans for the station’s

future.

Dave Allen

Locked Horns

“One of the trickier things in this
business is working with a consul-
tant,” said Allen. “I was part of
Brian Philips’s original staff in 1983
and became MD and then PD last
year. Sure, E. Alvin and I locked
horns since I know the market bet-
ter than him, but I respect his track
record and it’s been a great learn-
ing experience. I like to think it's
not the tree but the fruit borne on

When it came to promotions, Al-
len opted for a contest that provid-
ed instant listener gratification.
“The first eight weeks of the book
were spent on the ‘95SX Dollar Bill
Game,” matching serial numbers.
We handed out over $10,000. Bill-
boards were deemphasized and the
money was put into TV spots to
reinforce the Dollar Bill Game,
which went over so well because it
was an immediate payoff for lis-

tening.”

WAr-arieanradiohistorv-eer

‘“We have to
reestablish our top-of-
mind identity. You
could have taken our
station into any market,

and it would have fit.”’
—Rich Panama

Other promotions included trips
to see Chicago and the Beach Boys
in Chicago, Richard Marx in Lon-
don, and Michael Damian in L.A.
— with a visit to “The Young And
The Restless” set. “We covered the
streets with outdoor activities and
handed out lots of money to listen-
ers displaying the 955X superstick-
er. Our ‘Festival On The 4th’ drew
60,000 folks to an all-day event with
bands, food, games, and fireworks.
It's our third year doing this
event.”

Like most of the stations Davis
consults, 95SX shies away from Ur-
ban/dance crossovers and concen-
trates on rockers. Allen fought
hard to play select crossovers by
Bobby Brown and Milli Vanilli. “I
don’t want to miss playing a mass
appeal hit record. Using callouts
enabled us to be more selective.
Like all stations, we’re limited by
what the labels supply and when
there’s a lot of rock around you can
sound too extreme one way or the
other.”

WSSX has been in a recovery
mode since bottoming out in fall

1987 with a 5.3. After advancing to
6.0 in the spring ’88 sweep and 6.9 in
the fall ‘88 Arbitron, it rose to 7.4 in
spring ’89. Said Allen, ‘“Those down
books were basically due to in-
stability on the jock staff — par-
ticularly in mornings — where the
turnover was very high. Fortunate-
ly, the staff has been stable for a
while. I really think the momen-
tum is on WSSX’s side now and
that WKQB (Q107) is beatable in
the fall book.”
Reshaping Image
One of first-time PD Rich Pana-
ma’s initial decisions was to drop
Bill “Birdman’’ Thomas, who had
Continued on Page 83

Under newly named PD Rich
Panama, “The New 958X” will
continue to tout itself as “Charles-
ton’s 12-In-A-Row Station” and
position itsef as “More Music,
Less Talk.” Here's a typical Spm
hour:

LOVERBOY/Turn Me Loose

SKID ROW/Eighteen & Life

STEVE WINWOOD/Higher Love

PAULA ABDUL/Forever Your Girl

GREAT WHITE/Once Bitten

POISON/Fallen Angel

SWEET SENSATION/Hooked On
You

JOAN JETT/l Hate Myself For
Loving You

DONNY OSMOND/Sacred Emotion

THIRTY EIGHT SPECIAL/Hold On
Loosely

RICHARD MARX/Right Here
Waiting

KATRINA & THE WAVES/That's
The Way

BOBBY BROWN/Every Little Step

| -4
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The New Single
Written, Performed and Produced by Tom Bailey and Alannah Currie. From Their Warner Bros. Debut Big Trash
Management: Gary Kurfirst
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ing and marketing conswdtants. LR: Tiuqy Jobnson, Donna Burns, Alan Burns and  Jeff Jobnsc n

THE
HOTTEST
GROUP IN
YOUR MARKET

Alan Burns and Associates, [

When Alan Burns and Associates 90% of our clients are #1. Proof
comes to your market, were there to that our people know how to get
help make one station #1. And we do  great results and give great service.
it. That's why were becoming People like Tracy Johnson, the newest
Americas #1 contemporary radio member of Alan Burns and Associates.
consultants. His experience in taking stations to the
In fact, more than 90% of our top and keeping them there makes

clients are #1 25-54, #1 12+, #1 in him a valuable asset to us — and you.
their format...or all of the above. At: So if you want to become — or
« ACs like WMIX Baltimore remain — #1, call Alan Burns
« Mainstream CHRs and Associates today at

like WKSE Buffalo (703) 648-0000.
« Rock CHRs like

WDFX Detroit

Becoming America’s # 1 Contemporary Radio Consulting Company

Information based on most recent Spring Arbitron ratings.

wasan-aarecantadiohistorv com - — —


www.americanradiohistory.com

WSSX: ‘Watch Us Smoke’

Continued from Page 80

been doing mornings since Febru-
ary.

“We made the Birdman move
because we felt his show lacked
direction and didn’t seem to have
the local flavor we were looking
for,” said Panama. “It’s not his
fault — he’s really talented. But we
felt it was necessary to start
fresh.”

“Q107 has captured the home-
town station perception,” con-
tinued Panama. “We have to rees-
tablish our top-of-mind identity.
You could have taken our station
into any market, and it would have
fit. We just didn’t get out on the

““we’ll kill our old
stodgy image ... but |
don’t want to get into
an on-air pissing
contest, with my jocks
taking shots at other
stations.”’

— Rich Panama

streets enough. From now on ev-
erything will be localized to the
mindset of the community.”

Panama revealed he plans to
borrow a page or two from the
WDFX/Detroit handbook — as
authored by PD Chuck Beck — to
increase 95SX’s ratings. ‘“We're
going to get aggressive in our
counterpromotion tactics. We're
going to display an on-air attitude
or swagger styled for Charleston.

“I don’t want to get into an on-air
pissing contest with my jocks tak-
ing shots at other stations. So we’ll
use drops and sweepers. We’ll kill
our old, stodgy image. While we
won’t mention calls, we’ll label the
competition ‘Disco Q107’ and ‘Bee-
boppin’ Q107 and (AOR) WAVF
will become ‘Geritol 96.” We’ve got
big plans on the burner. Watch us
smoke.”’

ITSY BITSY TEENIE WEENIE — WXGT (92X)/Columbus morning man Scott McKenzie (I) proudly presents the
finalists of the station’s “Homemade Bikini Contest.” Shown (I-r) are “Miss Goldfish,” $1000 winner “Catwoman,”
“Million Dollar Bill Babe,” and morning sidekick Kelly Quinn.

MOTION

e WBCY/Charlotte PM
driver Mike Donovan upped to
MD.

‘‘Fast’”’ Bobby Torres makes a
quick segue from KIIS-FM/Los Ange-
les to a similar weekend shift at cross-
town Pirate Radio Michael
Hayes, afternoons at KKBQ/Houston,
is out after two years. Reach him at
{(713) 541-0016 . . . KKFR/Phoenix
morning duo Jim Sharpe and Royce
Blake have resigned and been replac-
ed by KARN/Little Rock's Bobby (Har-
rison) & The MF’s (Morning Fools)

. WPXR/Quad Cities PD Adam
North has left and now does after-
noons at KXSS/St. Cloud, MN. 'PXR
morning co-host Dan Kennedy will be
WPXR interim PD.

Slick Rick Quick has left KJKC/
Corpus Christi for mornings/produc-
tion at KOYE (Y95)/Laredo under his
real name, Rick Stacy ... WZZU
(U93)/Durham-Raleigh adds KKYK/
Little Rock vet J.R. Jackson to its air-
staff. . .Lots o’ changes at KZOU/Lit-
tle Rock: Randy Cain is upped from
PM drive to APD/middays, Greg
Geary is new MD, and Robert An-
drews from KLBQ/E} Dorado, AR re-
ptaces exiting Bob Brown as Produc-
tion Director.

¢ Baby (Nearly) Born On-Air —
KISN/Sait Lake City MD/night man
Bob LaBorde was faithfully manning
the request lines when a very panick-

¢! ed female listener called. She was go-

¢ Milking A Promotion — KGGI/
Riverside-San Bernardino morning
men Deaner & David and the station’s
"Breakfast Club” have been distribut-
ing half-gallon mitk cartons that feature
their likenesses. Those who can't
bear to look at the air personalities
over breakfast can turn cartons to
view the reverse side, graced by
singer Karyn White under the caption
"Missing in Concert.” The morning
duo have been asking listeners what
crazy things they’ll do to see White in
concert. The looniest listener will win
tickets to see White at Six Flags
Amusement Park in Santa Clara.

' ing into labor early, and her husband

had just left for the airport on a busi-
ness trip. LaBorde put her on the air
and she pieaded for her husband to
turn around and head for the hospital.
Luckily, her husband was listening,
and made it to the hospital in time. The
next day, the new mom called the sta-
tion to announce the couple had nam-
ed their baby boy after LaBorde.

* Best Of The Best — Congratuia-
tions to the NAB Marconi Award final-
ists nominated for CHR station of the
year: KPWR (Power 106)/Los An-
geles, WHTZ (Z100)/New York, WRBQ
(Q105)/Tampa, WYHY (Y106)/
Nashville, and WIOG/Saginaw. The
winner will be announced at the NAB
convention in New Orleans September
16.

* Don’t Tear Up That Ticket — New
York State Lottery players have been
given a unique opportunity to turn a
loss into a big win. Each morning
WQHT (Hot 97) AMers Stevens &
Grdnic read a three-digit number
drawn at random. The first caller
holding a losing lottery ticket bearing
the number grabs $125 in cash and
$125 worth of new lottery tickets.
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UNDERWORLD
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NEW SINGLE

FROM THE ALBUM

CHANGE THE WEATHER

U P,‘!

NEW & ACTIVE

KWOD 23-20
KXXR 13-10
FLY92 deb 39
WBBQ 40-36
KZZB 38-35
WZYP 27-25
KTUX add
WIXX deb 35
WTBX 28-26
KATM deb 29
KSND 25-18
KRZR 13-9
KWNZ add

€1 989 SIRE

KZzZU 23-20
G98 add
WHTO add
B98 add
KSMB add
KNOE add
WPFM 31-28
Y94 27-25
99KG 20-16
KPAT 25-21
KFMW 17-13
KTRS 26-22
0K95 21-19

SIRE

@

Plus...
WXKS
CKOI
KKBQ
K!.BE
KITY
Y108
KXYQ
KUBE
KEGL
WMMS
FM102

RECORDS COMPANY
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NOW YOUR STATION
CAN HAVE

EVERY
SATURDAY NIGHT
F ROM 7P.M. To 12 MIDNIGHT

For more information, contact your Westwood One representative at (213) 204-5000,
Fax (213) 204-4375 or Telex 4996015 WWONE.

{e‘}i{e} WESTWOOD ONE RADIO NETWORKS
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YOU’RE IT — WNCI/Columbus invited listeners to join in on Tag Team Oil
Wrestling as part of its “Dare Week" promotion. Goofing off in the grease
are (I-r) air personalities Mary Kay Lemay, John Cline, Shawn Ireland, and
Dave Ryan and WSYX-TV sports reporter Steve Minich

REAL POOL, MAN — WIOQ (Q102)/Philadelphia challenged listeners to
paint the station logo on the bottom of a public access pool {with the
city’s permission, of course.) Pictured are AMers Chris Jagger and Dirty
Diana (upper right) with the winners.

INMATE OPTS TO STAY — Comedy writer/producer/air talent Dr. Dave (in chokehold) recently signed a multi-year
deal to stay on at WHTZ (Z100)/New York. Negotiating in good faith are ('-r) Z100 VP/GM Gary Fisher, morning

i

JAILED FOR RADIO ATROCITIES — Members of the KGGl/Riverside Breakfast Club were jailed for repeated bad
jokes. In the process they raised dozens of dollars for the American Heart Association.

THIS ONE DIDN’'T GET AWAY —
During WPFM/Panama City's
shark fishing contest PD Mr. Lou
was caught floundering around the
ladies restroom, so a loyal listener
reeled him in to the bathroom
police. On the hook is Mr. Lou
copping a piea.

DdJs Ross Brittain and Brian Wilson, producer Mike Opelka, and Malrite President Dean Thacker.

(e b e il 3 |
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ANYTHING TO WIN — WRVQ (Q94)/Richmond, VA personality David

Lee Michaels (c) figured he'd have a better chance to win the Virginia

Lottery with human lottery balls. A couple of listeners were more than
willing to oblige.

PRESIDENTIAL PARTY — Just for the fun of it, WLAP/Lexington, KY
personalities Gary Green, Keith Taylor, Mark Diamond, and Johnny
Walker cruised around town dressed as their respective presidential
idols. Showing off their alter egos are (I-r) Tricky Dick, Jimmy, George,
and Ronnie.

TRl el
Yty 19 1989,

A REAL PARTYMAN — WICQ/Philadelphia invited over 11,000 listen-
ers to its Q102 Monster Party” at the Garden State Park. Joking around
backstage are (I-r) PD Elvis Duran, EZ Communications Regional VP Gary
Brobst, and noted Batman-hunter OM Mark Driscoll.

pe—— ee———\ AN S M aricanradiahistory.com
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Recurrents Are Still Important

WQIC’s Carr, WIQI’'s Angel Give Medium Market View

A year ago this column discussed the importance of
integrating recurrents into music rotations. With the coop-
eration of UC reporting stations, R&R then developed a
weekly Top 10 Recurrents chart reflecting the importance
of that category to the format. This week, WQIC/Meridi-
an, MS PD Larry Carr and WIQI/Tallahassee PD Eric
Angel discuss how they use recurrents in their medium

markets, and why.

Carr, a 15-year industry vet who
has been programing for two-and-
a-half years, is an advocate of play-
ing recurrents because they are
“familiar pieces of music that I
know are popular with our au-
dience. We make sure our recur-
rents are included during each
clock rotation of every hour. We
play as many as three an hour.”

‘‘We make sure our
recurrents are included
during each clock
rotation of every hour.
We play as many as

three an hour.”’
— Larry Carr

Carr said he uses more than one
recurrent category. ‘“Any records
that have made it into our local top
ten are considered as recurrents,”
he explained. “I’ve noticed that
most records that make it into the
top ten nationally end up being
songs we use as recurrents at some
point.

“The records’ popularity deter-
mines how they’re rotated. Our
‘hot recurrent’ category is made up
of the most recent recurrents that
are still heavily requested and are
still selling in our market.”

Larry Carr

Recurrent Qualifications

“Records have to be in our top
ten for two or more weeks to quali-
fy as recurrents,” he added.
“These records will remain in rota-
tion for several weeks depending
on audience research results. Our
present recurrent list consists of
approximately 20 songs, but in-
creases and decreases depending
on how quickly additional titles
qualify.

““The jock has the option to use a
hot recurrent at the top of the
hour,” Carr noted. “There’s also
one going into the stop-set around
:15 and one at :38. We try to posi-

““The most successful
way to use recurrents
is by listening to what
the public wants, even
when you might think a
record is over in your

market.’’
— Eric Angel

tion recurrents in front of a new
record the audience may not know.
Some hours have a popular oldie, a
hit current, a new current, and
then a recurrent that’s really hot.
When listeners hear something
they don’t know, they tend to push
the button or turn the dial if it’s not
a strong record — so we always try
to surround those songs with hit
records.”

The Listeners Will Tell You

Angel has been programming for
two of his ten years in radio, and
believes recurrents are ‘“vitally”
important.

‘“‘We have about 35-40
recurrents per week . ..
They’re still popular
with the listeners, so
we mix them with our

current hits.”’
— Eric Angel

P R ——

“It takes about eight to ten
weeks for the public to really
become familiar with a record —

ONE STOP FOR SOUL — KDAY/Los Angeles afternoon driver Greg Mack (r) attended City One Stop's eighth an-
nual Black Music Day with (I-r) De La Soul members Mase and Trugoy, City One Stop GM Sam Ginsburg, De La
Soul’s Posdnuos, and California Record Distributors’ VP/Marketing Ted Higashioka.

waAA=aFRericanradiohistorv.com

HOLLYWOOD NIGHTS — Lee Bailey Communications CEOs/*‘Radio-
scope” hosts Lee Bailey and Diane Blackmon-Bailey chatted recently
with Eddie Murphy about his upcoming movie, “Harlem Nights.”

and I'm talking about people who
are really into music,” he explain-
ed. “Some people like music but
don’t really pay attention to the
titles or artists. For example, we in
the industry know that Bobby
Brown has had several hits, but the
listening public is still asking us to
play his first hit, ‘Don’t Be Cruel.’
Some people still consider this a
new record.

Eric Angel

“We have about 3540 recurrents
per week. On an average day you
might hear about 20 of them be-
tween 6am and 6pm. They’re still
popular with the listeners, so we
mix them with our current hits.”

‘I Believe In
Familiar Music’

“Each programmer should re-
member that we hear this music
every day, but the public doesn’t.
They still want to hear what may
be old to us, because it’s not old to
them. Our station holds onto cur-
rents longer than some stations,
and those songs that are really
popular become our recurrents. I
believe in familiar music.”

Addressing programmers who
don’t see the value of recurrents,
Angel said, “If you pay strict atten-
tion to your listeners and what they
say about the music they’d like to
hear, you’ll see that what would be

termed recurrents will figure im-

mensely.

“I've also noticed that when
we’re out in public, such as at a
club, people will tell us what they
like and dislike about the music we

‘““When listeners hear
something they don’t
know, they tend to
push the button or turn
the dial if it’s not a
strong record — so we
always try to surround
those songs with hit
records.’’

— Larry Carr

play. M.C. Hammer’s ‘Let’s Get
Started’ didn’t do too well national-
ly on the charts but I get more re-
quests for that song than any other
on his album, so it’s one of our
recurrents.

“That’s what research will do for
you: tell you what you need to
know about the popularity of the
music you’re airing.”

Angel schedules two recurrents
each hour. “Some of them are also
dayparted, depending on the type
of song and the artist,” he noted.
“The most successful way to use
recurrents is by listening to what
the public wants, even when you
might think a record is over in your
market.”

Picture This

Do you ever picture yourself in
R&R? Gather your best black &
white photos (chaer color shols are
fine, too) of swtion promotional
events, contests, concert tie-ins,
in-studio visits by arfists, or local
benefits and mall to: Editor Walt
Love, 1930 Century Park West,
Los Angeles, CA B006T.
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Number Ones
Revisited

The July 28 column listing all the tunes that have hit
number one on the illustrious R&R AOR Tracks chart
prompted a variety of reader comments. Some program-
mers were surprised at how many once-popular tracks
had essentially disappeared from AOR libraries; others
couldn’t believe anyone was still playing “Hip To Be

Square.”

Several readers curious about
the pre-1983 years — before we be-
gan producing a tracks chart —
called the R&R request line and
suggested I travel back into the ar-
chives and list all the albums that
achieved the coveted number one
position. Resisting the urge to say,
“Sure, I'll try to get to that as soon
as I can,” I plied our resident VP/
statistician Ken Barnes with liquor
and rare singles and acquired the
necessary materials to produce
this column.

Stones Score Five Toppers

As you'd expect, plenty of these
100 albums still hold coveted places
in AOR libraries. Sure, there are
some oddities, but I'd guess at least
75% are receiving regular rotation
at the vast majority of AORs. Some
are undoubtedly confined to spe-
cialty shows; others contain only
one song that has stood the test of
time. But many are true multiple-
cut powerhouses that have remain-
ed rock radio staples.

Fleetwood Mac’s “Rumours”
and Bob Seger’s “Against The
Wind” earned the distinction of
spending the most consecutive
weeks at number one. ‘“Rumours”
locked up the top spot for 13 weeks
in 1977; ditto for Seger in 1980. (The
alltime R&R record is held by the
Police’s 1983 smash ‘‘Synchronici-
ty,” which spent 17 weeks at num-
ber one.)

Appropriately enough, the Roll-
ing Stones scored the most number
one albums in the pre-track chart
era (five); the Doobie Brothers,
Who, and Elton John each netted
four chart-toppers. John’s achieve-
ments are especially noteworthy:
all four of his number ones came in
a two-year period! One was a
greatest hits package, but the other
three were studio efforts: ‘‘Cari-
bou,” ‘Captain Fantastic And

JACKSON BROWNE/Running On
Empty

JEFFERSON STARSHIP/Earth

BILLY JOEL/52nd Street

ROLLING STONES/Some Girls

LINDA RONSTADT/Living In The
USA

BOB SEGER/Stranger In Town

WHO/Who Are You

WINGS/London Town

Brown Dirt Cowboy,” and “Rock
Of The Westies.”

I was surprised those three John
albums made the list; youd be
hard-pressed to find any AORs cur-
rently playing those releases. The
hits — “Don’t Let The Sun Go
Down On Me,” ‘“‘Someone Saved
My Life Tonight,” “Island Girl” —
are more AC fare than anything
else. As a matter of fact, following
that string of mellow mush, AOR
and Elton John parted ways for
many years.

Mitchell, Ronstadt
Once AOR Stars

The only other artist to release
two number ones in the same year

ALBUM ORIENTED ROCK

DEAR HARV

Bittens: Charts Don’t Mean Diddley

One of the PDs inspired to com-
ment on July 28's column was
WHCN/Hartford's Bob Bittens, an
outspoken critic of chart mentality.
His fax follows:

! don’t expect to see this in print
because it strikes at the very heart
of your livelihood. But your little
survey about '80s rock proves a
point | have been trying to make to
chart-dependent record guys for
years: airplay charts don't tell you
diddley about how good a record
really is or whether it will have any
longterm impact.

At best, the charts tell the label
bigwigs whether or not their promo
staff is doing an effective job of
getting adds, and they tell radio
guys who can’t make up their own
minds that, at the very least, they
won't be alone on a record.

it might be interesting to do
another survey comparing the
sales figures on these records
with their airplay success. I'd be
willing to bet that many of the
records we played heavily during
the course of the '80s — and
many that we still play — never in-
spired our listeners to go out and
buy them.

Bob Bittens

I'm not saying the airplay charts
serve no purpose at all. However, |
do believe the record labels and
the radio community ought to reex-
amine their overdependence on
the chart position game in light of
the questionable validity of the in-
formation contained therein.

Same Sentiments

Bittens expresses many of the
same sentiments I've had about
overreliance on charts. His feeling
I wouldn't print his fetter is sur-
prising, because I've never shied
away from writing about the limita-
tions of charts. As | concluded in

the column in question, “It's just a
numbers game. Chart perform-
ance is meaningless if a particular
song doesn’t work for you.”

| was even more “vocal” about
charts in the 7/21 column: “Let-
ting charts unduly influence your
musical selections is a surefire
way for trouble. There are just too
many lemmings and tin ears.
Heck, sometimes even the whole
format can be taken for a ride.
Don't add something just because
it achieved a certain chart position.
By the same token, don't hold off
on something just because it
hasn’t hit the Back Page yet.”

Used correctly, charts can be a
valuable tool. Good programmers
know how difficult it is to divorce
yourself totally from your personal
taste. A tune you may initially re-
ject that subsequently climbs the
chart often deserves a second or
third look. Although there's plenty
of hype that affects the charts,
they're still excellent indicators of
what's being played. And if a
whole bunch of guys are playing
something you're not, it's not only
appropriate but smart to listen
again to see if you may have miss-
ed a potential hit.

was Joni Mitchell, who, like John,
accomplished the feat in 1975. And,
like John, Mitchell was subse-
quently abandoned by the format.
(She did have one more big album:
“Hejira,” the followup to ‘‘Hissing
Of Summer Lawns,” peaked at
number two.)

Younger readers might not know
how important Linda Ronstadt was

BACHMAN-TURNER OVERDRIVE/

Not Fragile
BEACH BOYS/Endless Summer
ERIC CLAPTON/461 Ocean Blvd.
JETHRO TULL/War Child
ELTON JOHN/Caribou
ELTON JOHN/Greatest Hits
JOHN LENNON/Walls And Bridges
GORDON LIGHTFOOT/Sundown
PAUL McCARTNEY & WINGS/
Band On The Run
ROLLING STONES/It's Only Rock
& Roli
STEVIE WONDER/Fullfilingness’
First Finale

BAD COMPANY /Desolation Angeils
CARS/Candy-O
DIRE STRAITS/Dire Straits
DOOBIE BROTHERS/Minute By
Minute
EAGLES/The Long Run
KNACK/Get The Knack
LED ZEPPELIN/In Through The Out
Door
ROD STEWART/Biondes Have
More Fun
SUPERTRAMP/Breakfast In
America

ALLMAN BROTHERS/Win, Lose,
Or Draw

BAD COMPANY/Straight Shooter

DOOBIE BROTHERS/Stampede

BOB DYLAN/Blood On The Tracks

EAGLES/One Of These Nights

ELO/Face The Music

FLEETWOOD MAC/Fleetwood
Mac

GEORGE HARRISON/Dark Horse

HAYWARD & LODGE/Blue

Jays

JEFFERSON STARSHIP/Red
Octopus

ELTON JOHN/Captain Fantastic
And Brown Dirt Cowboy

ELTON JOHN/Rock Of The
Westies

LED ZEPPELIN/Physical Graffiti

JONI MITCHELL/Miles Of Aisles

JONI MITCHELL/Hissing Of
Summer Lawns

PINK FLOYD/Wish You Were Here

LINDA RONSTADT/Heart Like A
Wheel

PAUL SIMON/Still Crazy After All
These Years

BRUCE SPRINGSTEEN/Born To
Run

WHO/Who By Numbers

JACKSON BROWNE/Hold Out

CARS/Panorama

TOM PETTY & HEARTBREAKERS/
Damn The Torpedoes

PINK FLOYD/The Wall

ROLLING STONES/Emotional
Rescue

BOB SEGER/Against The Wind

BRUCE SPRINGSTEEN/The River

PETE TOWNSHEND/Empty Glass

to the format — especially when
you consider her recent output. But
there it is in black and white: three
number one albums between 1975
and 1978. (Then, of course, she

BAD COMPANY/Run With The
Pack

JACKSON BROWNE/The
Pretender

DOOBIE BROTHERS/Takin' It To
The Streets

BOB DYLAN/Desire

PETER FRAMPTON/Frampton
Comes Alive

JEFFERSON STARSHIP/Spitfire

LED ZEPPELIN/Presence

STEVE MILLER/Fly Like An Eagle

ROLLING STONES/Black And Blue

STILLS/YOUNG BAND/Long May
You Run

STEVIE WONDER/Songs in The
Key Of Life

ERIC CLAPTON/Another Ticket

FOREIGNER/4

JOURNEY /Escape

JOHN LENNON & YOKO ONO/
Double Fantasy

MOODY BLUES/Long Distance
Voyager

STEVIE NICKS/Bella Donna

TOMPETTY & HEARTBREAKERS/
Hard Promises

REO SPEEDWAGON/Hi Infidelity

ROLLING STONES/Tattoo You

STYX/Paradise Theatre

JOE WALSH/There Goes The
Neighborhood

WHO/Face Dances

STEVE WINWOOD/Arc Of A Diver

hooked up with Jerry Brown, and
that was that.)

Hopefully this little retrospective

has provided you with some poten-
tial library material that may have
slipped through the cracks. I can
almost hear the Joe Kelly promo
pounding out of my speakers:
“Yes, it's a Gordon Lightfoot
weekend on . . .”

CROSBY, STILLS & NASH/ '
Crosby, Stills & Nash

DOOBIE BROTHERS/Livin' On The
Fault Line

EAGLES/Hotel California

ELO/Out Of The Blue

FLEETWOOD MAC/Rumours

STEVE MILLER/Book Of Dreams

LINDA RONSTADT/Simple Dreams

STEELY DAN/Aja

ROD STEWART/Foot Loose &
Fancy Free

ASIA/Asia

PAT BENATAR/Get Nervous

FLEETWOOD MAC/Mirage

J. GEILS BAND/Freeze Frame

SAMMY HAGAR/Standing
Hampton

DON HENLEY/i Can't Stand Still

JOAN JETT & BLACKHEARTS/
| Love Rock & Roll

TOM PETTY & HEARTBREAKERS/
Long After Dark

ROBERT PLANT/Pictures At
Eleven

SURVIVOR/Eye Of The Tiger

38 SPECIAL/Special Forces

WHO/It's Hard

—t AR e eaunra i history-come
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TOP TO BONHAM — WDIZ/Orlando drummed up the scoop on Jason Bonham's latest project when he stopped by
the station. Pictured are (I-r) PD Rad Messick, air personality Evann Lee, Bonham, and WTG’s Bruce Harmon.

THING CALLED SCHMOOZE — WiZN/Burlington’s Nancy Masino () and Joel Bolton met Bonnie Raitt in the nick of

BROWNE IN MOTION — KZPS/Dallas Promotion Director Jamie Ramsey
() and KMJX/Little Rock MD David Allen Ross chased Jackson Browne
into the backstage light for this funky foto.

CROSSEYED FOR CROSSOVERS — White Lion’s Vito Eratta felt a little
dizzy after meeting KCAL/Riverside MD Michelle Dodd (I) and KEZY/Ana-
heim Promotion Director Eileen Woodbury.

SEGUES

KOZZ/Reno PD/midday man
Steve Funk steps down and
assumes MD duties . . . KDKB/
Phoenix ups night rocker Jeff
Parets to MD WRXR/
Augusta promotes interim PD
Mark McClure to OM and hires
KATT/Oklahoma City's Bob
Edwards as PD; former 'RXR
PD Mike O’Connor sufaces as
PD of new Classic Rock WXFX
(The Fox)/Montgomery.

Former Z-Rock OM Wild Bitt
Scott assumes morning drive
duties at KBOY/Medford, OR;
Scott's been handliing MD
duties at nearby KCNA/Grants
Pass, OR ... WDRE/Long ls-
land PD Denis McNamara
drops his airshift and realigns
the on-air schedule, adding
Drew Scott (AM news), Matt
Cord (middays), and Steve
Kass (overnights) . .. WAZU/
Dayton PD Michael Luczak
joins the morning drive crew
... WRFX/Charlotte ups T.C.

Tucker to overnights and hires
three new parttimers: Jana-
Rice, Joe Martin, and Will
Compton.

Major changes at WKGR/
West Palm Beach, where no
less than four staffers came
aboard from crosstown Coun-
try WAVW: Molly Beard is the
new GM, Rich Dickerson han-
dles OM/PD duties, Teri Grif-
fin does news, and Glen Cur-
tis takes over middays; GM
Garrett Clancy and PD Steve
Streit exit. In addition, Kevin
Berry joins the morning team
and PM driver Michael Lee
adds APD duties ... KICT/
Wichita Production Director/
midday monster David Stone
heads west to KPOI/Honolulu
for the same duties . . . KLSX/
Los Angeles welcomes Julio
Flores for weekends/fill-ins

CHOM/Montreal’'s new
phone number is (514) 937-
2466.

Don’t Get

“Bad Luck

Play

“Bad Luck

0

Why wasn't | invited to the
Pollack Media Group’s ‘Radio
in the '90s’ seminar (Sept. 20
in NY and Sept. 22 in LA)?*

On

Your Desk Now

*
(Because it's by invitation only, Bill, and you've been “’Naughty Naughty!'")

VWAAMLamericanradiehistornv.com
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LON HELTON

BANKING ON WANDERLUST

KLAC & KZLA Target
Travel & Tourism

Last week I turned the spotlight on the expanded role
special events are playing in today’s promotional market-
place, and reported on how Country radio is beginning to
take advantage of the trend. Here’s a cutting-edge promo-
tional concept riding the crest of that wave.

“Travel Theme Months” is
KLAC & KZLA/Los Angeles’s
unique sales/programming crea-
tion. Each month a specific destin-
ation is designated. A series of as
many as 12 different 60-second ‘‘in-
fomercials” — produced by former
ABC newsman and 25-year broad-
cast journalist Scott Shurian —
paint a picture of each area’s
prime tourist attractions. Combo
Marketing Director Robert Novak
said the purpose is to ‘‘create the
atmosphere of that destination
without being obtrusive to the
listener.”

The capsules, which contain no
commercial message and aren’t
even for sale, air six times a day on
both the AM and FM. The only dif-
ference in the way the promotion is
handled on the two stations is that

‘“Not every location is
compatible with our
listeners’ lifestyles . ..
we have to consider the
destinations which are

the most relatable.’’
— Bob Guerra

the AM airs a weeklong live mid-
day remote broadcast from the site
of that month’s focus.

Trip giveaways are tied into the
promotion most of the time. During
a recent “Hawaii Month,” the sta-
tions awarded a trip a day for the
entire month.

Tom Fenno

Ads in the Sunday L.A. Times
Travel Section support the cam-
paign. The combo also promotes its
own toll free number (1-800-FOR-
RADIO), by which listeners can
learn additional information about
the destination. Included is general
marketplace information, the
number of flights available, avera-
ge temperature, what to pack,
what to do, restaurant tips, etc. A
sponsor’s 800 number can also be
plugged.

Travel Boom

“Theme Travel Months” is the
brainchild of KLAC & KZLA VP/
GM Norm Epstein, who was out of
town at the time of this writing. Ex-
plaining the concept’s genesis,
combo GSM Tom Fenno said,
“We’re always looking for ways to
market our product that aren’t
ratings-oriented. In our search for
new business, we discovered
qualitative information about our
listeners which showed them to be

ot 3
KLAC midday personality Stoney Richards (r) mans a remote broadcast
from Helsinki, Finland. With him are station engineer Chuck Clifford (I)
and Luis Bunuel, a DJ with Radio Ykkonen (Radio One). Richards also did
an hour on Radio One, Finland’s largest commercial radio outlet.

L

‘““‘We’re always looking
for ways to market our
product that aren’t
ratings-oriented. In
our search for new
business, we
discovered the number
one industry in this
country is travel and
tourism; by 1990 it will
be the largest in the

world.”’
— Tom Fenno

way above the marketplace index
for flying and travel.

“The number one industry in this
country is travel and tourism; by
1990 it will be the largest industry
in the world. Because of all these
factors, we decided travel was a
market we should go after.”

One of the hurdles the stations
faced was that 95% of the money
spent by the travel industry goes to
TV and print. Thus, KLAC & KZLA
were forced to create an entire con-
cept and program instead of just
selling spots.

In addition to the ‘“nafural”
airline and hotel buys, Fenno said
incremental dollars are coming in
from camera and film companies,
credit cards, tour operators, lug-
gage manufacturers, and even
makers of tanning lotion. He add-
ed, “A full 5% of the dollars we’ve
made are fresh, exclusive dollars
— money we would not otherwise
have gotten.” 8

The campaign began this past
October, and at present there’s no
end in sight. Fenno said most of
1990 is already booked, noting,
“Every city has flipped over what
we’ve done for them over a four-
week period. If we hadn’t done a
great job, we wouldn’t be invited
back — but we have been.”

The logistical task of planning,
selling, coordinating, and making
the remote fravel arrangements is
monumental. In fact, the combo
has set up a Special Projects de-
partment — headed by Don Me-
Govern and assistant Denise Rob-
erts — which is devoted specifical-
ly to this project.

Compatible Destinations

The task of marrying this ongo-
ing sales promotion to program-
ming falls to OM Bob Guerra, who
said both departments are aware
of the critical need to weigh
destinations visited against listen-
ers’ needs and desires. “The key is
planning. We can’t decide where

coming vacation spots.

KLAC & KZLA's sales one-sheet pictures previous destinations and up-

we're going at the last minute. Not
every location is compatible with
our listeners’ lifestyles. . . we have
to consider the destinations which
are most relatable to our listen-
ers.” Knowing, for instance, that
Hawaii is Southern Californians’
number one travel venue dictated
the decision to include it for the
third time during the program’s
first year.

Bob Guerra

In another effort to enhance
relatability, the combo gave away
tickets to see George Strait in
Houston during its “Texas Month.”

Guerra said the infomercials
originally aired in promotional
spots on the programming clock.
Now they’re treated as commer-
cial units to keep clutter to a
minimum and open those slots for
other station promotions.

Remote Challenges

Guerra admitted one of his ma-
jor challenges has been making
KLAC’s weeklong remotes enter-
taining. ““‘Our goal is to make sure
we don’t turn off the person who ex-
pects regular programming when
he tunes in,” said Guerra. “He gets
what he expects, with some addi-
tional features based on the loca-
tion of the remote.”

For example, during a week
from San Antonio, midday per-
sonality Stoney Richards inter-
viewed a number of country stars

native to Texas, and played songs
about the state and others written
by Lone Star songwriters. Ap-
proaches like this seem to work;
Guerra has yet to receive any
negative calls or letters from
listeners about the remotes.
Catching On

“Travel Theme Months” may
have a future outside of KLLAC &
KZI.A. Fenno said parent company
Malrite is looking into ways of
making it available to stations in
other markets. It’s already on the
air in a slightly different form at
the company’s WDGY /Minneapo-
lis. And discussions with syn-
dicators have taken place. Making
adaptation to other markets easier
is the generic nature of the in-
fomercials. Plans are underway
to expand the operation with a
KLAC Travel Club. Listeners
would pay a small fee ($5-$10) to
join. They’d receive a monthly
newsletter detailing opportunities
to go on selected trips with the sta-
tion at a good price.

Also on the drawing board are
months with themes like “The Best
Hamburger In L.A.” and “Tankful
Trips,” with infomercials center-
ing on adventures that can be
taken on a tankful of gas.

In light of his experience with
this campaign, Guerra said, “To-
day’s PDs have to readjust their
thinking about these types of cam-
paigns. In the future, sales depart-
ments will be coming to us with
money from sponsors; our job will
be to put these campaigns together
without hurting our station. PDs
have to quit complaining and
figure out how to make them
work.”

We’ve Moved

R&R/Nashville has moved! Our
new address is 1106 16th Ave-
nue South, Nashville, TN 37212.
Our phone remains (615) 244-
8822; the fax number remains
(615) 248-6655.
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' . LORRIE MORGAN
" “Out Of Your Shoes”

DON WILLIAMS
‘I’ve Been Loved
By The Best”

PAUL OVERSTREET
“All The Fun”
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NASHVILLE THIS WEEK

SOR’s Looking
For A Lover

What makes a man a good lover? Inquiring minds want
to know, and so does Step One Records.

The independent label is con-
ducting a contest among radio and
record industry professionals to
promote Dawnett Faucett’s new
single, “Money Don’t Make A Man
A Lover.” If you think you know
what it takes to be a perfect male
lover — in 50 words or less — send
your thoughts to SOR c/o Sharon
Pennington, 1300 Division St.,
Nashville, TN 37203.

The winner, to be announced in
SOR'’s next newsletter (and on this
page) in mid-October, will receive
an all-expenses-paid trip for two to
Nashville. There’s no limitation on
the number of entries, so have fun!
The only rule: keep it clean.

Also, stations will soon be re-
ceiving ersatz $100 bills. Be sure

not to try passing these off —
they’re air fresheners.

Bits & Pieces

« A specially-remixed version of
the Randy Travis cut “It’s Just A
Matter Of Time” from the Richard
Perry-produced WB compilation
album “Rock, Rhythm & Blues”
will be serviced to Country sta-
tions.

In other news, Travis will tour
Europe in late October. Afterward,
a round of USO concerts will keep
him busy until mid-December.

¢ Patty Loveless and songwriter
Kostas were honored at a BMI
reception celebrating the success
of her single “Timber I'm Falling
In Love.” During the festivities,
Teddy Wilburn of the Wilburn
Brothers presented Loveless with
the Baby Martin guitar that be-
longed to his late brother Doyle.
Loveless used to practice and write
songs using that guitar when she
toured with the Wilburn Brothers
in her teens (she replaced Loretta
Lynn as the group’s female
singer).

e The CMA has joined forces
with the NACA Services Corp.
(NCS) to promote as many as ten
concerts/seminars during part of
the “Lost Highway”’ tour in 1989-90.
NCS (a national subsidiary of the
National Association for Campus
Activities) will assist the CMA in
production and procurement of
corporate sponsorship for the col-
lege concerts.

¢ Riders In The Sky performed
their 2000th show at the Catalyst
club in Santa Cruz, CA August 16.
J.C. Crowley guested on the season
finale of their National Public
Radio show, “Rider’s Radio
Theatre.”

— Debe Fennell

WZZK TAKES GM, PD, MD HONORS

Awards will be presented at the
CMA's annual membership meet-
ing in Nashville (10/10). The re-
spective winners for large,
medium, and small markets are:

¢ Station Of The Year: WMZQ/
Washington; CHAM/Hamilton, On-
tario; WAXX/Eau Claire, Wi.

¢ GM Of The Year: Craig Ma-
gee, KIKK/Houston; Jerdan Bul-
lard, WZZK/Birmingham; Dick

1989 CMA Broadcast
Award Winners

The CMA has announced the winners of its 1989
Broadcast Awards. Entries were judged by an anonymous
panel in two rounds of the competition for Station, General
Manager, Program Director, and Music Director of the Year.

Maynard, KEKB/Grand Junction,
CO.

* PD Of The Year: Barry Mardit,
WWWW/Detroit; Jim Tice, WZZK/
Birmingham; Rick Mize, WKNN/
Biloxi.

* MD Of The Year: Mac Dan-
iels, KPLX/Dallas; Bob Steriing,
WZZK/Birmingham; Don Gilbert,
KSTC/Sterling, CO

THERE’S GOLD IN HIS BEER — When Hank Williams Jr. guested on “Nashville Now," WB/Nashville's Sr.
VP/Promotion & Marketing Nick Hunter presented him with half a gold record for “There's A Tear In My Beer." Ac-
cording to WB, the duset with his late father, Hank Sr., has sold 300,000 copies, making it the highest-selling single
in the last five years. Snapped at the golden moment are (I-r) Williams’s manager Merle Kilgore, discoverer of the
lost Hank Sr. demo tape Bill Lister, Hunter, and Williams.

MUSIC MEMO

Cash And Gill
Trade Places

Vince Gill's first single on MCA,
“Never Alone,” was co-written with
Rosanne Cash, who also sings back-
up on the Tony Brown-produced
record. The song originally appeared
on Cash’s “Rhythm & Romance" LP,
with Gill singing backup, and was
released as the B-side of Cash's “Sec-
ond To No One" in June 1986. (For
the record, Gill sang backup on eight
of the ten cuts on Cash’s album.)

e Starway Records artist Susi
Beatty wrote and sings “Down Home
Jubilee,” which appears on the
soundtrack of the upcoming movie
“Homer And Eddy" starring Whoopie
Goldberg and Jim Belushi. Beatty
also has released an animated video
to accompany her single "“Hard Baby
To Rock,” which is being produced by
Scene Three Productions in con-
junction with Pacific Rim Animation,
LTD of Hong Kong.

e John Prine's “Bruised Orange”
LP on his own Oh Boy label has been
re-released on CD-only by special ar-
rangement with Elektra/Asylum.
Prine’s three previous Asylum albums
will be issued on CD as part of the
agreement.

Metal Matters

Ronnie Milsap has received a
platinum plaque for his “Greatest Hits,
Volume 2" LP.

Gold LPs have been awarded to
Keith Whitley (“Don't Close Your
Eyes”), Ray Stevens (‘| Have Re-
turned”), Earl Thomas Conley
(“Greatest Hits”), and the Judds
("River Of Time").
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Daniele Alexander

Born: December 2, 1954, Fort Worth, TX

Current Single: “She’s There”
Current Album: “First Move”
Producer: Harold Shedd

Management: Steve Bess/Talent Master
Booking: William Morris Agency

* Background: Daniele Alex-
ander grew up in Texas, raised by
her divorced mother and grandpar-
ents. Her musician/professional pi-
lot father visited often, encouraging
her to use her natural singing voice.
Alexander studied piano and sing-
ing, then moved to Huntington, WV
at 18 to live with her father. The two
worked as a duo in piano bars.

Setting out as a soloist, Alex-
ander’s travels took her to Nashville
in 1986, where Milsap/Lodge Hall
Music published two of her songs
within a week. Shortly thereafter,
the company signed her as a song-
writer.

* Signing: After two years of
professional songwriting, Alexan-
der put a band together. PolyGram/
Nashville Creative VP Harold
Shedd caught her at Nashville's
Bluebird Cafe in December of '88;
on Valentine's Day '89, Alexander
was officially signed.

Daniele Alexander

¢ Songs: Alexander wrote or co-
wrote all ten songs on her debut
LP, “First Move.” Her musically di-
verse songs examine love, life, dis-
appointments, and perserverence.
The first single from the album,
“She's There,” moved to number
32 on this week's R&R Country
chart.

The .New Artist Fact File spotiights artists appea

ring in New and Active for the first time.

PR

New From

ANNE MURRAY

“lf I Ever Fa“ In Love Again" (Duet With Kenny Rogers)

PRODUCED BY JIM ED NORMAN FOR JEN PRODUCIONS, INC. & STEVE DORFF

Kenny Rogers appears courtesy of Reprise Records

COUNTRY
wITH
A

Ohactol.,
-

FROM THE FORTHCOMING ALBUM
“ANNE MURRAY: GREATEST HITS VOLUME II”

© 1989 CAPITOL RECORDS, INC.

wwWwW.americanradiohistorv.com
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: AIR TALENT SERVICES

Need A Great Tape?

‘\\@m Be surprised at how good you
?\ } @w[‘@m really do sound. Editing is only the

m @ K E WS beginning. Call or write today, we

/ can help.

P.O. Box 4087 e Signal Hill, CA 90804 (213) 597-8344

#1 MARKET AIRCHECKS

NEW YORK CITY area radio: K-Rock WDRE WPAT
K-94 Power 95 Hot 97 WALK WPST WSKQ-FM WRKS
WEZN Z-100 'CBS-FM CD-101.9 WNEW-FM

Country-103.5 Brite-104 K-104 WNSR WDHA WHTG-
FM V-106 WLTW Seaview-107 WBLS WFAN: 1 station,
90 min. unscoped $5; 5/$20.

#1 Market Airchecks Box 568 E. Hanover, NJ 07936.

BROADCAST SOFTWARE

THE WORLD’S FASTEST MUSIC
SCHEDULING SOFTWARE!

I POWERPLAY

Switch to the amazing, new, high-powered system you've been
waiting for! POWERPLAY is easy-to-use and backed with a total
service commitment. Control your music. Increase your ratings
& productivity. See for yourself how POWERPLAY outperforms
the competition! Call Dave Ferraro at Micropower Corporation
for a free hands-on trial. 501-221-0660

[ . HITMAN IIIA
[Muslc Library PC Software 36 N
For DJ., .

Radio Stations
Record Collectors.

ey,

) t‘:‘_ﬁ’h’l.‘ mAl @ é 3
Call or Write: ¢ m 2

PCA 84 Windsor Av. RVC,, N.Y. 11570 (516)536-5691

Dave Dworkin’s

ROSEANNE BARR

. doesn’t use Ghostwriters.
But she doesn’t have to write a new

show five days a week. For FREE
DETAILS write: Ghostwriters,
2301 Unity Ave. North, Dept. 989,
Minneapolis, MN 55422 or call
(612) 522-6256.

Hundreds renewed again'
Free sample!

Write on station letterhead to

Contemporary Comedy
5804-D Twineing
Dallas. TX 75227

—AIRLINES |

FIRST CLASS COMEDY
MONTHLY SERVICE « « JOKE BOOKS
FREE SAMPLE USE STATION LETTERHEAD
TO: P.0. BOX 80816, ST. CLAIR SHORES

Contemporary

THEM...

HO, HUM.

Don't let a bartered comedy service waste
your time. Get comedy and service from
The Best in the Business.

Call The American Comedy Network today.

COMEDY YOU WON'T
THROW AWAY!
BELLY LAFFS

Demos now being shipped
Call NOW 401-353-6623
or write 1 Riverview Dr., Suite 12,
North Providence, Rl 02904

“1¢'s terriffic! I've worked with several

national services . . . and yours stacks up

with the best of 'em!” Max Miller

“WMXQ, West
_Palm Beach

Eric Bohtlen's

P

The Comedy Alternative
(919) 933-5492

r W ALC(\ THE FUNNIEST
- wessaway auvseext Syl PRE-PRODUCED

\ SERVICE AVAILABLE

Weekly characters/drop-ins/commercials. AOR-CHR-

& sample week. 5981 S. Tabor St., Littleton, CO 80127

{ AC and Country. Write on letterhead for WACo demo

Chill with the
funky fresh gags
of POWER SHEETS.

The Sheets/Box 4858/St. Louis, MO 63108
or cail us: (314) 825-0206

MICHIGAN 48080-0816 |

O'L'\nel's Since 197'6!, 'b;if 2

FREE SAMPLE ISSUE
of radio’s most popular humor service ’,.
For sample, write on station letterhead to: O Liflels

11060 Cashmere St., Suite #100, Los Angeles, CA 90042

é
(.-ﬁ{ “Phantastic Phunnies’’g
B2 N

'Phantastic 1’hunnlas will certainly help you with your show or presentation!™
(Gary Owens, radio & tv personality) "‘Phantastic Phunnies is funny, topical, and
consistently on target!" (Gene Perret, tv producer, Bob Hope's head writer) "My
4 million listeners think Phantastic Phunnies is absolutely terrific.”” {Marc
Rogers, Radio Taipei, Taiwan)

11th ANNIVERSARY SPECIALI

3 month's sampling (over 1,000 topical one-liners) . . . plus ‘Bonus
Gift’ Send just $511 “Phantastic Phunnies,”” 1343-R Stratford Drive,
Kent, Ohio 44240

COMEDY WAREHOUSE, P.0O. BOX 149,

HALES CORNERS, WI 53130 (414) 529-5813
FAX # (414) 529-2746

— The Best Thing On TV _

ISN'T X gi
* OROER COMEOY WAREHOUSE i,
bt The Comedy Consultants =~

FOR FREE OEMO SENO STATION PROFILE
(CHR/AOR ONLY)

wasnamericanradiohistorvy com

|

US...

HA, HA, HA, HA,
HO, HO, HEE, HA,
HA, HA, HA, HEE,
HO, HA, HA, HA,
HA, HA.

The New, Improved American

Comedy Network gives you more A‘ -
funny for your money

Call or write for your free demo: 203-384-9443,
ACN, Park City Plaza, Bridgeport, CT 06604

“Fultyyy BUG;HeS™

since 1978I%

Send for your fat free sample today —
and duck!

THE FUNNY BUSINESS

210 Hollywood 5, Fitchburg, MA 01420-6134
(S08)342-1074

B RED NECKERSON!!H
| A UNIQUE COMEDY EDITORIAL

|| “Definitely the most successful program we have
ever aired. ‘Red’ has become a real station per- @
sonality throughout the 22-plus counties w2

|| cover.” WNWNKalamazoo
Call Mike Hessser Collect [415) 366-1TE1

SYNDICOMS, 550 Price Ave., 28, Aedwood City. CA 84063

INFO-BI o]

“THE radio sheet.” 2 pages daily. Quips galore

& much more! Births, hist., trivia, & briefs! 2 wk
trial: $5. Or info: P.O. Box 112576, San Diego,
CA 92111. Also Birth/Hist. Almanacs. Indexed!

Use them like Drop-ins!!!
= Todav's Weather Sucks
= Another Stupid Call

| = More Broken Equipment
- No Budget (Plus 97 MORE)

Frog “0a £
J\ . g Ay, e, |
JUS o T T

99.95

Call (714) 683-2161 8w 5 Pistific « Unuminm € v, |

RR

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accom
panied by payment. VisalMC/IAmEx accepted. One-inch
minimum, additional space up to six inches available in in-
crements of one-inch. Rates for R&R Marketpiace (per inch):

Per Insertion
1 time $70.00
6 Insertions $65.00
13 insertions $60.00
26 Insertions $55.00
51 Insertions $50.00

Will include logo or other line art on ads of two inches or
more if camera-ready art provided. Deadline for Market-
place ads is noon Thursday. one week prior to publica-
tion date. Marketplace ads are non-commissionable.
Submit to:

Marketplace

RADIO & RECORDS 1930 Century Park West

Los Angeles. Callf. 90067 | 2133] 553-4330
Fax: (213) 203-8727
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IDs, JINGLES, SWEEPERS
JOHN DRISCOLL

"Fresh, convenient....l use it to get at those hard to reach stains..."  Cookie Randolph,
TELE KGB / San Diego

"TELE-WHAT?...Oh, that...oh, sure...great stuff..” David Lawrence, Q107/ DC

JOKE e Rom b R Em I [T e : THE VOICEOF VH - 1’s
- on't know how (or why) Alan does it! lark Wallengren, KOST-FM / LA “CORVETTE COLLECT'ON Y
DAILY / WEEKLY JOKE SERVICES _ PHONE/FAX 818 841-9418
Contact Alan Ray at (209) 476-1511
A e, INFORMATION SERVICES
-“;.k------------- ------- - - . G 6 &) =B e . ..
} aoves o e ™ e gy | IDs, JINGLES, SWEEPERS e LOE 100 DIRECRORY
. -John Fitz‘botte” Kennedy : All Stations in
§  FOrFree Samples Call TOLL FREE ' i ALL TOP 100 MARKETS
1 1-800-225-5061 Ext. #248 5 ® (Call Letters
i 1-617-749-3691 (FAX)or writs & ' ® Format Complete and
. & ] ® Address up-to-date!
' the Elecltﬂc ng : Gives you the tools to create your own: Promos, ® Phone All for only
e A AN e : I e oo under $100! ® PROGRAM DIRECTOR  $35
on’t miss this special introductory offer! : g
EMPLOYMENT SERVICES e s B0 Al RS 518 | Tol Ere
. : I FOR FREE DEMO! Indinapolis, IN 46256 84?0—82%%-‘4112

o Get a fump on the hottest
job listings! Get R&R’s weekly R R :
Opportunity/classifieds before 24008 Rrv0RES

the paper's published. R&R
Job Hotline is mailed to you

R SR G
separately. Call 213-553-4330 o
to subscribe today. Visa/Master- 0 ' n e

Card/AmEx.

' NEWS FEATURES

Join the hundreds of stations supplementing their newscasts
with actualities and timely information from Capitol Hill:

THE SENATE TODAY EZ@

NEWSFEED S

3 FHTURES PARTY WITH US IN For more lnforrlc;gnpgll-ZIiséo: li?e?t!-800-736-2255 4'

NEW ORLEANS!

PIRATING YOUR * HEAR! The voice that’s blitzing England PRODUCTION LIBRARIES
AIRWAVES | and the world! :
TWO HOURS WEEKLY || A e * EXPERIENCE! Production for the 90s

Sl and beyond!

Coll for your
demo now, | Q‘@
maonl

* SEE! J.R. in a suit and tie!
at the NAB Programming & Production
Showcase Friday, Sept. 15. Booth #16.

702-361-4498 s A or call (216) 291-9920 for your free demo
or fox / ON THE AIR fax (216) 291-9928
| 702-795-
HOLIDAY PROGRAMMING
NATIONAL
* % % % “FOUR STARS! E el VOICEOVER TALENT
A must program at - Sears, Epic Records, Polydor, Shake & Bake, Body
hOhday time”’ l T/ﬁ:l‘ggsl\:nas On Tap,pS:ope,c::tc.. i P R OD UCTI ON SER VICES
~— Gary Berkowitz, VP, Programming ; tL}’;gﬂem’ASet';eS (f;Of JIM HARRINGTON
WCZY-FM/Detroit ehmankeipiedder. Perfect Promotional/Commercial Voice For Your
Free demo: Natural Sound Box 390 Corry. PA 16407 814/664-9244 Stationt. Crealiv:Av:ilahle, Too.})emo upon request. THE PROMO AND SPOT TOOLKIT
Phone/FAX (412) 833-4749. tpol’ 1) All you need for fresh
Jingles, jocks and jokes -- they’re all in o "‘Wf,b/' [ Promos & Spots
' - qme 0 e Hear it now!
the ROK Merketplace Lyvt'hp ¢} Call 1-800-937-8250 Toll Free
IDs, JINGLES, SWEEPERS
S R A e N S N 2 2 S0 R © (@ D ORI
r\ \/ QJ\Y$ S \Q\ ,\\Q) :%2 J ‘{O&C\Q @((\@cﬁ : ( \S.:gi‘?y \\; ) \\‘OQ Q \ -
S o SR R e T o e AR 2 K HAIDED
YO A , (0 WO S Ny & .,
O OCARF ¢ &0 O XD NER YR XS Qe \\$" Q 1
‘/\‘»O \O \—006%(5\\ \§1\>+O(\ O & @N
S PO (@75 R SN LI (Ve O PO
\/Qj}O A C \J_:\ \QQ %6\6:) \C)O\Q)\®$ N\ 5 ‘Q\ A \ N ™
A\ O \S *\ \ ~,\ £ : N ) Qe
REPN AT NI NS @@@B&
» X VAR X 2 { i
> g@c\ N 9%‘*80 ) @@O \V\@®Q QO VvoL. |
OO0 T RN AT Fhe, )
Nq,@'(\ O(\C)\goq\ @(\ W ( ,\\:2 'QO“ AN AR Artist performed, Designed for Production
¥ ﬁoo& 2) AWNE oI\ ‘5\\%@ O (P Speed! 221 Digitally Mastered Rock Sound
R THE ¢ S P Effects & Production Library.
Ot O @ o Rock for the Future...NOW!
& RN INYT > & For FREE DEMO
S PO R @ N 50 Call Kendall Energies
>N S PR (215) 568-6423

wwn-amerieanradiohistorv com


www.americanradiohistory.com

MARKETPLACE

September 8,1989 R&R 095

= DJs: MUSIC FACTS. . .FAST!

bi-weekly issue is loaded

PROGRAMMING

(' DELIVERED DAILY

MONEY FOR NOTHING!

Looking for a stimulating, motivating, controversial, exciting and listener friendly
daily talk show delivered by satellite? Need a host who takes a subject that's near
and dear to the hearts of everyone, and makes it fun? Then you're looking for Brian
Sheen! His daily money talk show has been a BIG HIT around Florida for six years
making money fun and middays profitable! Call Stephen Harlow Haas for details on
bringing Brian to your market on a barter basis. Let money make money for you!

THE SHEEN RADIO NETWORK BOCA RATON, FLORIDA
National: 1-800-225-5803 Florida: 1-800-432-3138

THE AC CURRENT EXPRESS SHOW PREP

Coming biweekly. Get over 20 new A/C chart hits
each month on DAT or Analog reels.

BY SATELLITE When your record is running out, GALAXY is there for you! Eve
with re{iable information about the BREAKING SONGS and the CURRENT ARTISTS! Plenty
of ittoo, for each and every artist. All written in short, one-thought bits”. PLUS a daily almanac,
birthdays, calendar, News & Trivia, movie & TV star updates, 2areer & industry briefs and
MORE every issue! Just write or cali for a FREE SAMPLE ISSUE. Please indicate COUNTR

or CONTEMPORARY music edition: 5

GALAXY/

GALAXY
1097 D Bar K Drive ¢ Durango, CO 81301
{303) 247-5082

* THE TRIVIA WELRKS °

E

(]

Trivia is great . . . butit's a qain in the F3
neck to prepare! We'll send you (6) pages 8
of TRIVIA every month . . . over 50 >
questions in each issue! °
s

®

(=]

<

5

2

SEND SASE on station letterhead for FREEBEE!
The TRIVIA WERKS 497 Waimar Dr.,
Bay Village, OH 44140  216-892-8509

MAL/Wash., D.C. @ KILT-FM/Houston @ WONC/Detroit

Chart Facts

I’s true! Chart Facts is the best music prep sheet
around...And now it’s even better at its special NAB price.
If you call this month, we’ll send you a free issue. If you like
it, you'll get 12 more weekly issues for only $49.95,

***x1-800-776-7770***

< @ WLTF/Cleveland @ @

Call collect for market exclusive and introductory
price. 413-783-4626.

PROGRAMMING SERVICE
POST OFFICE BOX 51978 r ...............
i

(PLUS invaluable phone
contacts & program

$21.95

with this ad twe pay postage)
Write for FREE SAMPLE or

RADIO-INFORMER
Birthdays, Trivia. & Entertainer newsl
ree sample: john Oliver (604) 438-7673 {24 hours} :
Or write: Box 258, Custer. WA 98240 _lJ

ROCK "N’ ROLL
OVER
1 ’200 :ls';;%'gvrssso&s-l ’200
On |R.DAT] or reel to reel - digitally remastered |

F

-Unaitered original radio hits! i e --__.........._..J
CALL FOR - DIALECT TAPES FOR DISC JOCKEYS
TITLES LIST (61 9) 433 5600 e “I just can't do dialects,” you say. Wrong! With this 90-minute

cassette and a little bit of effort, you’ll add an entire new stable of

,:34 arrett associates, inc.
A2 RADIO PROGRAM SERVICES

Information  (619)-433-5600  Orders: {800) 748-5553  rax (619) 433-1590

NEVER BUY ANOTHER PROMOTION
+ 101 Sales Promotions Fully Described For Less Than $1.00 Each.
* 115 Page Book - AMust For Every P.D,, Jock, Salesmanager,
Salesperson, Promotion Dept. & Radio Station

3= Mail To: SABATKE
$9900 Le & Honaiing 1033 SE. 19th Place
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