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We can help stop the madness with a 
Debt Consolidation Loan as low as 9.9% APR. 

Like the itch you can't quite reach, 
or a squeak that just won't stop or 
your neighbor's prolific hole digging 
pooch, living with debt is enough to 
drive you nuts! 

But you can stop the madness with a 
Debt Consolidation Loan from 
First Entertainment. 

Starting at 9.9% APR: this loan 
is the smart, logical way to dump 
other lender loans and their insanely 
high interest rates. Visit us at 
www.firstent.org or call us at 
888.800.3328. 

Don't procrastinate, your chance 
at sanity ends March 31, 2010. 

-::: FIRSTENTERTAINMENT 
• CREDITUNION 

An Alternative Way to Bank~ 

"APR = Annual Pertentoge Rate. 9.90% APR is the preferred role for loon omounts of S500 to S20,000. MCD<imum term is 36 mon!hs, No! oil members may quolify for the preferred role; o1her roles ond 1erms moy apply. All loons 
subject to u edo opprovol. Loon offer valid Jonuo,y 1, 2010 through Marth 31, 2010. Loon proceeds moy not be used to re~nonce exisfag F;rst Entertainment Credit Union loons. 

If you're reading this ad, you're eligible to join. 
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ON THE CHARTS 

.ALBUMS 

THE BILLBOARD 200 38 \IARIOOS ARTISTS / 
t<IPEFORHNTINfJII 

TOP INDEPENDENT 40 VARIOUS ARTISTS / 
KlPE FOR HNll NOW 

TOP DIGITAL 40 VARIOOS ARTISTS / 
Klf'l FOil HNll NOW 

TOP INTERNET 40 SPOON I 
UtA>.Sft lOCE 

HEATSEEKERS ALBUMS 41 OOIANTHI/ 
8ELlt:\( 

TOP COUNTRY 45 TAYLOR SWIFT I 
fEARI.ESS 

TOP BLUEGRASS 45 SAIIAH JAROSZ I 
SO>,GUPINHEJlt!EAD 

TOP R&B/HIP.HOP 46 ALICIA KEYS I 
Tl'.f ruurnr Of lllEEIXJIA 

TOP CHRISTIAN 48 CASTING CROWNS I 
UNTIL ltjE 'l.'l(ILE \'l'OP:I.D llEARS 
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STll.l 

TOP DANCE/ELECTRONIC 49 LADY GAGA / 
TKFAUE 

TOP TRADITIONAL Jf>ZZ 49 MICHAEL BUBLE I 
<:ISAZl'L(M 

TOP CONTEMPORARY Jf>ZZ 49 CHRIS BOTTI/ 
CHRIS BOTTI· t,i 90STON 

TOP TRADmONAL Cl.ASSICAL 49 VARIOUS ARTISTS / 
lf.E 99 M:IST ESSENJlM. 8RAHIAS 1.lol.STiAPIECES 

TOP CLASSICAL CROSSOVER 49 ST" GI 
f ON A "1fiER'S Ml3HT 

TOP WORLD 49 RODRIGO Y GABRIEU / 
1111 

TOP LATIN 50 BANDA LOS RECODITOS / 
ANOOBOPEDO 

$SONGS E ARTIST/TITLE 

THE BILLBOARD HOT 100 42 KESHA / 
lk T(): 

HOT 100 AIRPLAY 43 KESHA / 
ncr~ 

HOT DIGITAL SONGS 43 TAYLOR SWFT / 
TOOAYWAS A fAJRYW.E 

HEATSEEKERS SONGS 41 THE SCRIPT / 

'"""'"" 
MAINSTREAM TOP 40 44 KESHA / 

fl( IOK 

ADULT CONTEMPORARY 44 COLBI CAWT I 
fALLIWfCIRV()U 

ADULT TOP 40 44 ROB THOMAS/ 
SCM:D,1.Y 

ROCK SONGS 44 THREE DAYS GRACE I 

'"""' 
ACTIVE ROCK 44 THREE DAYS GRACE I 

BREAK 

HERITAGE ROCK 44 THREE DAYS GRACE / 

'"""' 
HOT COUNTRY SONGS 45 JASON WlEAN I 

Tt-ETRlllH 
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~ RHYTHMIC 46 IYAZ/ 
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~ 8Hlll00: 

~ 
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~ 
01(11.lS Ml 
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~ !A!l l Tt!E WHJLf \'iORl.D HEARS-
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% 
lHVTHATWArT 
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.COM EXCLUSIVES MUSIC AND MONEY 
Celebrate the Grammy Join members of the 
Awards at billboard.com. music, legal and financial 
Count down the 10 communities March 4 at 
biggest Grammy shockers the St. Regis in New York 
and the 10 moments you to explore challenges and 
missed. Plus, get all the key opportunities shaping 
action from the red the future of the music 
carpet in our Red Carpet business. More: billboard 
photo gallery. musicandmoney.com. 

LATIN MUSIC 
The Billboard Latin Music 
Conference & Awards will 
take place April 26-29 in 
Puerto Rico at the Conrad 
San Juan, Condado Plaza. 
Don't miss this important 
Latin music industry 
event. More at billboard 
latinconference.com. 
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Preparing For Battle 
Publishers, Songwriters Get Ready To Fight For A Share Of Unmatched Funds 

BY WALLACE COLLINS 

The stage is set for a brutal tug of war 
among major music publishing compa
nies, indie publishers and individual 
songwriters over millions of dollars that 
are available under the National Music 
Publishers' Assn.'s late-fee settlement 
with the RIAA. 

Under the settlement, the RIAA offered 
to turn over these funds to the NM PA in 
order to pre-emptively settle any claims 
against the four major labels for late fees 
on certain monies that had been held in 
what are known as "pending and un
matched accounts" for the years 2000-06 
(Billboard, Oct. 17, 2009). 

Most of these monies were related to 
cases where labels released albums be
fore contractual agreements and splits 
among songwriters had been finalized, 
sometimes prom piing the labels to with
hold payment of royalties on all compo
sitions on an album! even when only one 
song's splits were under dispute. The set
tlement establishes a fund of up to ap
proximately $285 million to be disttibuted 
among music publishers based on mar
ket share, rather than based on the actual 
amounts owed to publishers. 

As a lawyer who represents songwrit
ers as well as independent music pub
lishers, I have serious concerns about 
the hurdles they will face in getting th eir 
fair share of the funds. For starters, all 
interested parties need to know that this 
is an "opt in" arrangement: If you want 
your share, you must make a claim 
within the next few weeks or face the 
prospect of losi ng it. 

The NMPAhasdesignated Kenneth R. 
Feinberg as "special master" to adminis
ter the distribution of the settlement 
funds. Feinberg, who administered the 
Sept. 11 Victim Compensation Fund and 
the TARP bailout forthe U.S. Department 
of the Treasury, has been notifying pub
lishers and songwriters who own a share 
of their publishing about ap plying for 
their respective share of the settlement. 

Feinberg will make a market-share 
determination in order to calculate the 
amoun t due each claimant and, if the 
respective claiman t accepts the amount 
offered, then that publisher is precluded 
from pursuing the record companies on 
the claim. No doubt, there will be a feed
ing frenzy among major music publish
ers and the various parties vying for a 
piece of the pie. 

Many of my in d ie publishing clients 
are concerned that, as is often the case, 
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prospect of 

losing it. 
major publishers may try to game the sys
tem by laying claim to more than they are 
entitled to. The NMPA/ RIAA arrange
ment requ ires that any such disputes 
must be resolved between the parties, and 
the leverage in such a situation will surely 
favor the big guy. 

Another looming pitfall of the settle
ment for indie publishers: Because the 
$285 million is being allocated by mar
ket share. many major publishers that in 
some cases have already collected what 
they were owed during the relevant years 
may be paid twice, while indie publish
ers and songwriters who were never paid 
before and thus can' t claim any market 

share could be short-changed again. Also 
under dispute is who gets paid if a song's 
ownership or administration has changed 
since it was first published. 

Most of the unpaid funds originated 
in R&B and hip-hop, where there's often 
a mult itude of wr iters and publishers 
claiming not only a share of writing cred
its but credits for samples as well. Song
writ ing credit disputes are much less 
common in pop and country music 
where one or two writers usually com
pose a song. Urban artis ts and publish
ers will need to be especially vigilant to 
assure that they get the ir fai r sha re of 
the settlement monies from their re
spective publishers. 

Each songwriter will need to pursue 
his or her publisher for a share of what 
the publisher collects from the NM PA 
settlement. Otherwise, there's a strong 
likelihood that publishers will simply hold 
the monies they collect in their "pending 
and unmatched accounts" indefin itely, 
just as the labels had done previously. 

If a songwriter isn't satisfied with 
what his or her publisher offers, the 
songwrite r is free to pursue further 
claims against a label- but such a 
process would be overwhelmingly costly 
and time-consuming for most songwrit
ers. The best alternative for many of 
them is to contact their publishers now 
and let them know they're aware of the 
NMPA settlement and keep making 
noise so that the publishers will be mo
tivated to calculate and pay each song
writer hi s or her share. 

The late-fee settlement isn't perfect by 
any means, but it does make available 
$285 million for songwriters and pub
lishers that wasn't accessible before. In 
some respects, it will be a classic David
and-Gol iath battle pitting indie publish
ers against the majors and songwriters 
against publishers. Through it all, song
writers need to be especially vigilant, even 
ifit means pestering their publ ishers to 
get their fair share of the pie as the feed
ing frenzy begins. 

Wallace Co/./ins is an attorney in New 
York specializing in entertainment and 
inte/lect1,al propert.y law. 
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>>>VH1 
STOCKS UPON 
NEW SHOWS 
VHl ordered several 
new projects for 
spring, including 
several that extend 
the network into 
transformational 
reality TV territory. 
Makeover series 
" Transform Me" and 
the dating advice 
show "Undateable" 
will focus on giving 
viewers ways to 
improve their lives. 
The network also 
ordered "Famous 
Crime Scene"-which 
chronicles pop 
culture's most 
shocking deaths
and picked up a 
Canadian docu-soap, 
"Peak Season: 
Vancouver." 

>>>JACK 
DANIEL'S 
SEEKS NEW 
LATIN TALENT 
The Jack Daniel's 
Studio No. 7 Latin 
Music Series 
launched a battle of 
the bands where the 
winner gets to open 
a Los Angeles 
concert by Mexican 
artist Julieta 
Venegas. The contest 
is open to any Latin 
solo artist or band 
based in the United 
States. Aspiring acts 
must submit a digital 
video and audio 
sample at 
jdbuscandolabanda 
.com. A panel of 
judges will choose 10 
semifinalists whose 
music will be posted 
online, and fans will 
vote for the winners. 

>>>WAR VETS 
PREP ALBUM 
4Troops, a band 
created by 
Afghanistan and 
Iraq war veterans, 
has signed with 
Sony Masterworks 
for the May 25 
release of its self
titled debut album. 
The group, 
consisting of Capt. 
Meredith Melcher, 
Sgt. Daniel Jens, 
Staff Sgt. (Ret.) Ron 
Henry and former 
Sgt. David Clemo, 
will perform pop 
and country covers. 
4Troops will tour 
military bases 
beginning in March. 
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Apple iPad provides 
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BUILDING THE PERFECT BEAST 
Newly Merged 
Live Nation 
Entertainment 
Sets About 
Remaking The Biz 

After nearly a year of intense 
scrutiny, political posturing and 
consumer outcry, it's finally time 
to come to grips with the new 
music business' new superpower: 
Live Nation Entertainment. 

At a time when live entertain• 
ment remains one of the health
ier sectors of the trou Med music 
industry, the combined Live Na
tion and Ticketmaster s tands to 
dominate each part of that sec
tor: touring, management and 
ticketing. Live Nation is th e 
largest promoter and venue op
erator in the world, owning the 
majority ofNorth American am
phitheaters and promoting most 
of the world's top-grossing tours, 
including U2 and Madonna in 
2009. Ticketmaster's Front Line 
Management, which has for the 
past few years aggressively ac
quired rival management firms, 
boasts relationships with more 
than 200 major touring acts, i 11-

cluding the Eagles, Neil Dia
mond, Van Halen and Christina 
Aguilera. And Ticketrnaster En
tert.i inment sold J4 mill ion-plus 
tickets, valued at more than $8.9 
billion, in 2008. 

The new company, led by 
president/CEO Michael Rapino 
and executive chairman Irving 
Azoff, would control the major
ity ofbox-office dollars, the myr
iad revenue s treams from 
concet1 ticketing and the grow
ing e-commerce from fan-ticket 
interactions. Live Nation Enter
tainment will also aggressively 
pursue competitive advantages 
in merchandising, VIP ticket-

ing, fan clubs and, ultimately, 
physical distribution. 

"Those are the things where 
I think l ' m go ing to add the 
mos t to the equation," Azoff 
told Billboard in an ea rl ier in
terview. "And Michael is going 
to run the ticketing and the pro
moting operations. • 

Because of concessions that 
the newly merged company 
made to secure the approval of 
the U.S. Department of Justice 
(DO)), Live Nation will license 

ILLUSTRATION BY JOHN UELAND 

Ticketmaster's primary ticket
ing software to competitor AEG 
for five years and is expected to 
sell T icketmaster's automated 
ticketing service provider Paci
olan toComcast-Spectacor (Bill
board.biz, Jan. 25). 

But ticketing is no longer the 
core business here. Instead, it 
will be the linchpin ofa broader
based operation aimed a t prof
iting from every aspect of the 
artist/ fan relationship. 

With Front Line's unmatched 

client roster and Live Nation's 
long-te rm deals with U2, 
Madonna, Jay-Z, Nickelback, 
Shak ira, Jonas Brothers and 
others, Live Nation Entertain
ment's clout with artists is un
rivaled. It's similarly superior 
in its reach among music fans. 
Driven by its market-leading 
positions in ticketing, venue 
ownership and operation, Live 
Nation can market to fans when 
a show is announced, during 
the event and long after the tour 

buses leave town, even if it 
doesn't bundle tickets with pro
motion and artist services, or if 
there's a "firewall" between pro
moter and ticketing operations, 
as stipulated by the DO J. 

The appeal to sponsors along 
this pipeline is huge. And Live 
Nat ion has everything from 
merch to VIP ameni ties to 
recorded content to sell not only 
at live events, bu t more impor• 
tantly through its growing dig
ital s torefronts and information 
hubs at LiveNation.com and 
M usicToday, as well as through 
Front Line's I Love All Access 
VI P program. 

Jim Guerinot, who man
ages such acts as No Doubt, 
Trent Reznor and Nine Inch 
Nails, takes an optimistic view 
of the merger. 

"My function is to try and get 
the most opportunity for my 
clients, whether that is getting 
lower ticket prices or coming 
up with innovative ways to get 
our tickets in the hands offans 
instead of brokers," Guerinot 
says. "This is going to give me 
a great opportun ity to do that. 
It's very challenging when 
you're dealing with thesesiloed 
companies, where you have the 
promote r over he re and the 
ticketing company over there 
and you can' t do what you want 
to do." 

While ticketing con tracts ex
pire all the time, many Ticket
m aster con t racts remain 
current, and Live Nation will re
main a form idable competitor 
in bidding for renewals and new 
busi ness. T his makes some in
dependent promoters neivous, 
including I.M.P. Productions 
chairman Seth Hurwitz. 

continued on >>p6 
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>>>AC/ DC TO 
HEA DLINE U.K.'S 
DOWNLOAD 
FESTIVAL 
AC/DC will headline this 
year's edition of U.K. 
metal/rock festival 
Download. Other acts 
confirmed for the 
festival, which takes 
place June 11-13 at 
Donington Park, include 
Them Crooked Vultures, 
Deftones, Wolfmother 
and Stone Temple Pilots. 
Download launched in 
2003 as a replacement 
for the long-running 
Monsters of Rock 
festival, which was 
established in 1980 and 
ran at the site until 1996. 

>>>PRIMARY 
WAVE1..AGENCY 
GROU..
PARTNER 
Primary Wave and 
talent agency the 
Agency Group have 
signed a strategic 
alliance. The companies 
will form a publishing 
and management joint 
venture under the 
Primary Wave umbrella 
offering administration, 
co-publishing and 
management services 
to the Agency Group's 
roster. TAG's roster 
includes Paramore, 
Nickelback, Creed, 
Dolly Parton, Muse and 
the White Stripes. 

>>>CARRIE 
UNDERWOOD 
TO SING AT 
SUPER BOWL 
Country singer and 
"American Idol" winner 
Carrie Underwood will 
sing the national 
anthem at the Super 
Bowl, the NFL 
announced Jan. 28. 
Queen Latifah will sing 
"America the Beautiful" 
as part of the pregame 
festivities. British rock 
band the Who will 
perform the high
profile halftime show 
(see story, page 18). 
The Super Bowl takes 
place Feb. 7 at Sun Life 
Stadium in Miami and 
will feature the 
Indianapolis Colts 
against the New 
Orleans Saints. 

Compiled by Chris M. 
Walsh. Reporting by 
Devin Chanda, Leila 
Cobo, James Hibberd, 
Connor McKnight, 
Richard Smirke and 
Reuters. 

from »ps 
"Letting this move forward 

and allowing them to keep the 
existing deals in place accom
plishes nothing," Hurwitz says, 
adding that he's skeptical of the 
value of government oversight. 
"What if the deals expire and [the 
venues[ all decide to sign with 
Live Nation? TI1en nothing's 
happened." Hurwitz expects the 
company to offer incentives he 
simply can't match: "If they offer 
these incentives and part of 
these incentives are things they 
can only offer because they have 
created a monopoly, then this is 
not a better mousetrap." 

Many questions about the 
deal remain unanswered. TI1e 
future of Live Nation Ticket
ing and its president, Nathan 
Hubbard, will have to be ad
dressed. While all ticketing op
era lions will carry the Live 
Nation banner, melding with 
the largest ticketing company 
in the world won't be easy. And 
how aggressive wil l the newly 
merged company be in acquir
ing new ticketing contracts 
under the watch of the DOJ? 
T he DO) has said that it may 
investigate the competitive ef
fects of any acqu isitions that 
Live Nation makes of other 
ticketing companies. 

The government won't be tl1e 
only party keeping a close eye 
on the company. So w ill its 
shareholders-especially John 
Malone, chairman of Liberty 
Media, which launched a ten
der offer to acquire 34.5 million 
shares of Live Nation stock a 
day after the DO j approved the 
merger. Once Liberty com
pletes tl1eoffer,itwillcommand 
a hefty 34.9% stake in Live Na
tion, up from 14.6%. 

Malone has a complicated his
tory witl1 Barry Diller, chairman 
of Live Nation and chairman/ 
CEOofformerTicketmasterpar
ent IAC. In January 2008, Mal
one, then a majority shareholder 
in IAC, sued IACto prevent a re
structuring that would dilute his 
ownership stake. Malone lost, 
Diller broke up IAC,andTicket• 
master was spun off as its own 
publicly traded entity. 

Another potential personality 
clash: Managers like Azoffhave 
always sat on opposite ends of 
the negotiating table from pro
moters. Who has the edge now 
at Live Nation' The promoter 
with deep pockets, venues and 
marketing resources' Or the 
management company with 200 
touring acts in its stable? And can 
artists trust Front Line to be ag
gressive on their behalf when ne
gotiating deals with its sibling 
promotion d ivision? 

As for independent managers 
outside th is system, Guerinot 

• • 'These gu ys are going to be prepared Ticketmaster being the greedy 
party has been pulled back, and 
we have now learned that there 
were few innocents, [with[ pro
moters, artists and their man
agers all getting kickbacks on 
the [ticketing] fees." 

to rapidly have a direct-to-consumer 
model that expan d s what 

,ve're going to be a ble to do.' 
-JIM GUERINOT, ARTIST MANAGER 

says he doesn't feel threatened. 
" I've always found it to be a 
plus," he says of his boutique 
status. "Even when they rolled 
up [promoters] originally, I've 
always found these guys to have 
a greater sensitivity to making 
sure the smaller companies are 
treated on par and fairly." 

with a model that gave greater 
incentives to put more people 
in the place as opposed to fewer 
people at a higher gross.• 

an independent manager had 
happen within the last 12 
months," Guerinot says. "They 
could have said 'no,' and what 
was I going to do, not tour?" 

Whether they are pro- or 
anti-merger, most would agree 
that the industry model needs 
to be adjusted, and this union 
will see to that. Guerinot con
siders it an opportunity to grow 
the pie instead of finding new 
ways to slice it. 

Guerinot cites two recent ex
amples where he was able to 
work with both Ticketmaster 
and Live Nation on fan- and 
art ist-friendly initiatives. "No 
Doubt wanted to do a $10 
lawn," he says. "That was a big 
deal to us- trying to come up 

He says Live Nation and 
Ticketmaster adjusted service 
fees to keep ticket prices down. 
And when Nine Inch Nails em
barked on a 2009 farewell tour, 
Ticketmaster and Live Nation 
allowed the band to offer and 
fulfill direct-to-fan ticketing. 

The international attention 

placed on this merger has shined 
a spotlight on the inner work
ings of the concert business, not 
always in a flattering way. 

"Some good could come ofall 
this," says Vans Warped tour 
founder Kevin Lyman, president 
of 4fini Productions, which has 
thrived and innovated by work
ing both with and outside the 
biggest companies. "T11e veil of 

"These guys are going to be 
prepared to rapidly have a direct
to-consumer model that expands 
what we're going to be able to 
do," he says. "I'm one of those 
guys who can't wait to get in 
there and start doing stuff." 

"You can talk about the inno
vation that may occur because 
of digital technology and direct
to-consumer, all of which I be
lieve in, but those are two things 

KEEPING SCORE 

Additional reporting by 
Glenn Peoples. 

As The Dust Settles On The Live Nation-Ticketmaster Merger, 
Here's A Look At Who Benefits-And Who Doesn't 

WINNERS 
Irving Azoff: None of the concessions 
mandated by the Department of Justice 
(DOJ) threatens Azoff's vision of build
rng the ultimate management/venue/pro
moter/ticketing/content consortium. Per
haps most important, he can still focus 
on his primary goal of maximizing growth 
opportunities for Front Line Management 
clients, even as he fends off conflict-of
interest concerns. 

Michael Rapine: Since his 2005 promo
tion to CEO of what became Live Nation, 
Rapine has been at the helm of a com
pany that has been long on vision and 
short on profits. Still, Live Nation remains 
the world's leading concert promoter, and 
t he merger with Ticketmaster provides 
obvious juice to Rap ine's v ision of ex

tending the company's business relation
ships with artists beyond the razor-thin 
profits of concert performance. Now that 
Live Nation has firmly established a strong 
position in promotion, ticketing, venues, 
merchandising and sponsorships, expect 
a move into recorded music next. 

Comcast-Spectacor: Through its acqui
sition of Ticketmaster's Paciolan sub
sidiary, Comcast-Spectacor, and its venue 
management division, Global Comcast, 
will add to their portfolio an up-and
running ticketing company and its 200 
ticketing clients, which include college 
athletics programs and performing arts 
organizations. Comcast-Spectacor has 
enjoyed a friendly relationship with Live 

ware, AEG, and its concert division AEG 
Live, will be able to establish their own 
ticketing business and gain some val• 
ued time and space to plot their future in 
the market. Meanwhile, the DOJ's re
strictions on Live Nation's ability to share 
data from its t icketing business with its 
promotion and artist management d i
visions don't appear to apply to AEG. 

LOSERS 
Secondary ticket vendors: By allowing 
Ticketmaster to keep ticket reseller Tick
etsNow, the DOJ did little to protect the 
interests of secondary market leader 
Stub Hub and other local and regional 
resellers. There's no doubt that the 
newly merged company will seek to 
dominate ticket reselling, with distribu
tion and artist relationships on their side. 
"It's definitely a huge threat," says Don 
Vacarro, CEO of ticket aggregator 
TicketNetwork. "[Live Nation] will fun· 
nel even more tickets to the secondary 
market because the DOJ is giving them 

carte blanche." 

Independent promoters: While indie 

concert promotion and merchandising, 
with varying degrees of success. As 
recorded-music sales keep falling, the 
center of g ravity in the music business 
is shifting from labels to the revenue op
portunities centered on touring. 

JURY'S OUT 
The DOJ: Approving the merger while 
also establishing the framework for in
creased competition through AEG and 
Comcast-Spectacor should be consid
ered "a substantial achievement on the 
part of DOJ," says J im Rill, a former as
sistant a ttorney general for antitrust 
during the George H.W. Bush adminis
tration. But the lighter-than-expected 
conditions imposed on Live Nation 
worry opponents of the deal, such as 
Sally Greenberg, executive d irector of 
the National Consumers League, a 
founding member of the a nti-merger 
Ticket Disaster.org coalition. "The DOJ 
has asked consumers, independent pro
moters, ticket brokers, artists and venue 
owners to take a very large leap of faith," 
Greenberg said in a statement. 

promoters have survived the promoter Consumers: The DOJ would've had a 
consolidation that created Live Nation toughtimeprovingtheallegedanti·con-
by being nimble, niche-oriented and sumer aspects of the merger, g iven that 
often better promoters, they're now up ticket prices had a lready surged in the 
against an even more formidable oppo- wake of Live Nation's rollup of the pro-
nent. Those who have spoken out pub- motion business, while consumers' will-
licly against the merger have to wonder ingness to pay higher prices suggested 
if they'll get a realistic shot at promot· the increase was at least in part a market 
ing artists affiliated with Live Nation. correction. But while fans are going to 

get what's been touted as a dazzling array 
Nation,butthatcouldchangeoncethey Record labels: The fact that labels of artist-related products and a watchful 

government eye on ticket prices, will they 
celebrate t he combination of a d eeply 
unpopular ticketing giant with the world's 
largest concert promoter? - RW 

start competing for clients. weren't even a participant in the most 
important music d eal of the new mil-

Anschutz Entertainment Group: With lennium speaks volumes. Labels have 
the helpofTicketmaster'sticketing soft- been attempting to become players in 
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CASTING A WIDER NET 
The Grammy Awards Strive To Expand Base Among Younger Viewers 

You can't please all the people all the time. 

And no one knows that better than the Record

ing Academy as it prepares for the 52nd annual 
Grammy Awards Jan. 31. 

In what's become an annual ritual, grumblings 

over the current slate of nominees surfaced im
mediately after the live Dec. 2 nominations tele

cast on CBS. Critics decried the nominees as too 
commercial, especially in the marquee categories 

of record, album, song and best new artist of the 
year. Nominees in those categories were in fact 

among 2009's biggest-selling acts, including 

Beyonce, the Black Eyed Peas, Taylor Swift 
and Lady Gaga. 

Crit icism of the winners and nomi

nees is pa rt and parcel of any 
awards process. But a t a time 

when advertisers are 
clamoring for access 
to the coveted 18-34 

audience, the 
Grammys have 

watched its status 
as the grand 

daddy of mus ic 
award shows be 

come a double
edged sword. After 

more than half a century, 

the G ram mys face the challenge of trying to re

main relevant with today's Internet-savvy younger 

audience without compromis ing its legacy of 
being the only peer-based music awards show fo. 
cused on artistic merit, not sales or popularity. 

To that end, the Recording Academy has col
laborated for the third consecutive year with ad

vertising agency TB\V A \Chiat\ Day on a branding 
initiative to enhance the Grammys' appeal among 

younger music fans. It's also working to diver-
sify its voting membership . And th rough 

the years, it has tweaked and changed 

the voting process itself to ensure that 
all major genres of popular music are 
being honored and that votes weren't 

being cast on the basis of popularity 
or name recognition. 

When the Grammys firs t 

sought outTBWA\Chiat\ Day, 
the awards were labeled as 

"the Gran nys." the agency's 
creative direc-

tor Bob Ray
burn says . 

Between2000 
and 2009, the percentage of the 

overall Grammy TV audience that 
was 18-34 ranged from a peak of 
32.1% in 2002 to a low of2l.9% in 

HERE THERE 
AND EVERYWHERE 
The Grammy Brand Extends From Online 
To Onboard To On The Clothes Rack 

Condo says. 'We're getting those fans 
too, but we're getting those social net· 

work-connected fans that follow their 
favorite artist in those chamels." 

2008, when t he median age o f the Grammy 

viewer was 45.2 years old, according to Nielsen. 

For the 2009 telecast, the median age fell to 
41.l, as 18-34 viewers made up 24.6% of the 
total viewership. 

That may partly be a function of TV partner 
CBS having the oldest prime-time viewers hip of 

the four major networks- the median age of 
CBS viewers this season is 54.9 years old, com

pared with 51.3 at ABC, 49.0 at NBC and 46.4 at 
Fox, according to Nielsen. Viewers 18-34 also 

composed a smaller share of the TV audience of 
most other award shows in 2009, compared ,vith 

2000, with the exception of the MT V Video Music 
Awards (see chart, page 9). 

"We needed to b reak with tradition a bit and 

engage an audience that perhaps wasn't already 
watching CBS," Recording Academy chief mar
keting officer Evan Greene says. "What we've 

built ,vith Chiat\ Day allows us to expand our reach 

and message more broadly than we have be fore.· 
Despite a viewer ship that skews older, Rayburn 

says the Grammy brand retains significant value. 
"Authenticity is one of the s trengths of this 

brand," he says. " It is the oldest-stand ing music 
show, just as the Oscars was the first movie 

awards show. It has the ability to go historical 
and also look to the future." 

TB\V A \ Chiat\ Day's involvement began with 
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the 50th annual Grammys, which aired in Feb
ruary 2008, when it marketed the awards across 

mostly traditional media outlets. Since then the 

Gram mys have s tepped up their online outreacl1. 
This year's campaign, dubbed "We're AU Fans," 
placed a heavy emphasis on social media (see 

story, below). Fan-generated content from 
You Tube, Twitter and Flickr even informed the 

design of the campaign's traditional billboards 

and TV spots. 
There's evidence that the 3-year-old re brand

ing e ffort is gaining traction, with a decl ine in the 
median age of Grammy viewers in 2009, as well 

as an uptick in th e percentage of the audie nce that 
was 18-34. In ad d ition, Greene says Google 

searches a bout the Gram mys tripled in 2009 to 
18 million, up from 6 m illion the year before. 

"A lot of people who in the past had negative 
views a bout the Grammys, or weren't interested , 

are now posting comments about how surpris-

Online 
chatter 

box: The 
FanBuzz 

Visualizer 
atWereAII 
Fans.com 

"I'm in a Grammy's Commercial! Hell 
Yea! (I'm the 3rd g uy to pop up)." So 

tweeted a New York-based musician 
named Matty G Jan. 8, with a link to 

the Grammy Awards' YouTube chan
nel. That, in t um, feat ured a TV spot 

fbrthe52ndannualeventthatstitched 
t ogether layers of fan-g enerated 

videos of Lady Gaga"s "Poker Face." 
Matty G put the video on his own 

YouTube page with a link back to 

WereAIIFans.com,theGrammys' ded
icated micro-site that aggregates fan 
postings into visual mosaic portraits 

of nominees and compares the on
line chatter generated by everyone 

from Beyoncetothe Yeah Yeah Yeahs. 

Those viral ripples are exactly what 
the Recording Academy and advertis
ing agency TBWA\Chiat\Day had in 

mind for this year's Grammy market
ing campaign, the firstto deploy fans 

and artists' social networks dlrectlY in 
its imaging and execution. "We're 

going to whe re the fans are, rather 
than expecting the fans to look in Peo

ple magazine or look at an outdoor 

board or at their TV," TBWA\Chi
at\Day c reative director Patrick 

In addition to creating visual por
traits of artists by constantly scrap

ing images that link back to You

Tube, Flickr and Twitter posts, 
WereAIIFans.com lets fans c reate 
their own portraits using the same 
technology. Another widget, the 

FanBuzz Visualizer1 is a continu
ously updated side-by-side tally of 
on line chatter of about 20 nomi

nees. Outdoor, print and TV ads in

corporate the same viral mos:aic im
ages used in the online campaign. 

"They build on each other and the 
message continues to amplify," 
Recording Academy chief market

ing officer Evan Greene says. 

TBWA\Chiat\Day also got the 
"We're All Fans" concept into a line of 
T-shirts from John Varvatos into the 

designer's stores and Bloomingdale's. 
Proceeds from the $4 5 shirts go to 

Recording Academy charities Musi

Cares and the Grammy Foundation. 

vamped Grammy.com, which will 
stream the pretele-cast ceremony I ive 
for the third time- this year as part 

of a 72-hour online lead-in to the 
Grammys with live video, behind-the

scenes footage, coverage of Grammy 

Week events and mobile video biogs. 
The Web s ite links to t he awards' 
You Tube, Facebook, Twitter and My

Space channels. 
Other bells and whistles include a 

"Guess the Grammys'' winner p redic
tion iPhone app and a 2010 nominees 

compilation from EMI, which sold 

49,000 in its first week, according to 
Nielsen SoundScan. CBS Radio'son

line "Grammy Radio" also streams 
songs from nominees. 

Besides the digital initiatives, the 
Grammys have reupped with sev
eral sponsors including Delta Air

Ii nes, which is featuring two Grammy 

radio channels onboard its planes 
in January and February: a best new 

artist retrospective and a jazz chan
nel. An online rad io station (pan
dora.com/delta) allowed vis itors to 

program their own music and enter 
to win a trip to the awards. 

t rips to the awards open to employ
ees and HHonors members, while 
MasterCard's sponsorship of Grammy 

Week events-Including t he Musl
Carestribute honoring Neil Young

extends to flying in winning cardhold

ers from around the world. 
Also returning as the Grammys' 

print media partner is Peop le maga

zine, which sponsors the awards, of
ficial after-party and Grammy chari

ties. Westwood One Radio Network 

is back with its syndicated remotes 
from backstage and rehearsals. Hard 

Rock Cafe locations will host view
ing parties of the telecast, and the 

restaurant chain also conducted a 
Grammy trip sweepstakes. -ABY Other extensions include the re-
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Audio equip ment maker Harman 
International partnered with PBS and 

the National Geographic Channel to 
p roduce a broadcast special, "Road 
to a Grammy," featuring India .Arie, 

Bela Fleck and other nominees. Hilton 
Hotels is conducting a g iveaway of 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

~ ,a 
• 
~ 
~ 
~ 

5 

Brand-new day: The 'We're All Fans' branding campaign by the Recording Academy and TBWA\ Chiat\ Day features the Black Eyed Peas on an 
outdoor billboard (left) and Lady Gaga on the WereAIIFans.com site. 

ingly cool we are and how they're going to watch 
this year for the first time," Greene says. 

Efforts to change those perceptions have ex
tended beyond the branding campaign. Through 
the years, the Grammys have sometimes seemed 
out of synch with the art form it's charged with 
honoring. Excluding video and lifetime achieve
ment awards, such infiuential acts as Neil Young, 
Led Zeppelin, the Clash and Public Enemy have 
neverwo11 a Grammy. Among more recent acts, 
Pea rl Jam, Rad iohead, Jay-Zand Kanye West 
have11'twon any of the top four awards (album, 
record or song of the year or best new artist). In 
fact, from 2000 to 2009, Out Kast was the only 
h ip-hop act to win any of the top four, when it 
captured album of the year honors for its 2003 
release "Speakerboxxx/The Love Below." 

Inevitably, the Recording Academy's nomina
tion and voting process finds itself in the cross 
hairs when critics point out such snubs. To help 
ensure that Grammy voters are selecting nomi
nees and winners on the basis of artistic merit, 
the academy has rolled out nomination-review 
committees of genre experts (most recently in 
2007 for R&B) to select five finalists among the 

top 15 nominees for various categories in differ
ent genres. And to make certain that voters have 
access to the works being considered, the Record
ing Academy made nearly all the musicofthe sec
ond-ballot nominees for the 52nd annual 
Gram mys available for streaming. 

While the Recording Academy won't disclose 
a breakdown oftheage,genderorraceofits 12,000 
voting members, it must contend with the per
ception that its voters skew older and are there
fore out of loud, with what's happening musically. 

"Obviously, I hear t hat a fair amount," Record
ing Academy VP of awards Bill Freimuth says, 
noting that the Grammy University Network, 
wh ich launched nationwide in 2006 (see story, 
righ t), has sough t lo expand the potential pool 
of younger voters by getting students involved 
with tl1e Recording Academy at an earlier age. 

"Hopefully, once they graduate from college, 
they'll begin working in the industry and 
quickly develop their professional credits to 
become vo ting members," Freimuth says. 
"We're making a con certed effort to d iversify 
our voting members, and reaching out to man
agers in particular to help get the word out to 

younger professionals to join the Recording 
Academy. The fi rst thing I always ask is, 'Are 
you a voting member?' Because the results of 
the Grammy Awards are ultimately only as good 
as our current voting membership." 

In the end, though, who wins doesn't matter 
much to younger viewers, according to Bill Carter, 
a partner in youth marketing company Fuse. ln
stead,hesays! teens are more in terested in catch
ing performances of their favorite artists, a ltl,ough 
he notes that they tend to view theGrammys asa 
more adult property than the Video Music Awards. 

"The Grammys can survive on a 1nass audi
ence as opposed to a young audience," a VP of 
sales at a major label says. 'There are more spikes 
generated off this show than the [American 
Music Awards] or youth-o riented MTV . .. The 
important thing is that for three-and-a-halfhours, 
you have a large audience re-engaged with music 
and learning the names of artists that radio 
doesn't announce anymore. That's a big win for 
the industry." 

Billboard's Gail Mitchell is a tri.stee of the Los 
Angeles chapter of the Recording Academy. 

THE GRAMMYS' TV AUDIENCE 
Average viewership for the Grammy Awards telecast from 2000 through 2009, with the percentage of viewers who were 18-34. 
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DOWNWARD SLIDE 
The Gram mys weren' t the only major awards show to post lower 

ave rage viewership in 2009 vs. 2000. Only the Country Music Assn. 
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Awards were able to buck the trend. 
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WHO VOTES 
AND HOW 
A Look At How Grammy 
Nominees And Winners 
Are Selected 

To become a voting member of the 
Recording Academy, you must be a pro
fessional in the music industry with cre
ative or technical credits on six commer
c ia lly released tracks on a physical 
release or 12 d igitally released t racks. 
The term "professional" encompasses 
vocalis ts, songwriters, composers, en
gineersJ ptoducers1 arrangers, art ditec· 

t ors, liner-note writers and te chnicians. 
Voters must keep their membership dues 
current to remain e ligible to vote, 

There are 12,000 voting members out 
of a total membership of more than 
20,000. That figure encompasses asso
ciate members and the Grammy University 
Network (Grammy U). Associate mem
bers are creative and technical profession
als who possess fewer than the aforemen
t ioned credits, as well as other individuals 
whose careers focus on music or who are 

employees of companies involved in the 
recording industry. That designation in
cludes writers, publishers, attorneys and 
managers. Grammy U members are full
time students at a college or trade school 
who are in a music-related field or are con
sidering a career in music. 

Both voting and associate members can 

submit entries for consideration, as can 
major and independent labels registered 
with the Recording Academy. After the staff 

confirms the entries' eligibility and screen
ing convnlttees determine the proper cat
egory, the Recording Academy generates 
a lengthy first ballot of nominees. 

After the first round of voting, the top 
five selections for some fields go straight 
to the second and final ballot. Those 
fields include pop, dance, traditional 
pop, a lternative, rap, new age, reggae, 
world and spoken word. 

For R&B, country, jazz, gospel, Latin, 
classical and music video, 15-member 
nomination-review committees for each 
genre-comprising voting members cho
sen each year by the Recording Acad
emy's 12 chapters and ratified by the 
t rustees-narrow the top 15 vote-getters 
t o a list of five nominees. A larger nomi
nat ion-review committee made up of 25 

voting members, who are also chosen by 
the 12 chapters and ratified by the 
t rustees, handles the top four general cat
e gories of album, record, song and best 
new artist of the year, narrowing down 
the top 15 nominees to five. 

A representative from the accounting 
firm of Deloitte & Touche supervises the 
nomination-review voting sessions and 
collects all the ballot s. The nominations 
for craft fields, such as producer and 
album notes, are determined by differ
ent committees. 

In the final phase, t he voting member
s hip chooses among the second-ballot 
nominees in 109 categories in 29 fields to 
determine who will walk away with a 
gramophone statuette. -GM 
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MIDEM2.0 
Numbers Down But Spirits Up 
At Cannes Confab 

CANNES-Hardened MIDEM veterans know there are only two 
things you need to pack for a week on the Croisette in Cannes: an 
umbrella and sunglasses. 

At this year's event, both were requ ired, occasionally at the 
same time; a combination of sunshine and rain that also extended, 
metaphorically at least, to the conference itself. 

ences, MIDEM seemsable toac
commodate both the digital vi
sion ofSpotify CEO Daniel Ek 
(who was greeted by boy band
style screams as he gave h is Jan. 
24 keynote) and the old-school 

fury of Gorillaz manager Chris 
Morrison (who spent his Jan. 25 

session laying into Twitter, "The 
X factor," file sharing and much 
else besides). ~ 

.. .... .. • ~ ~ Overall attendance a t the confab-now streamlined into a sin
gle event combining MIDEM and its digital MidemNet sibling
was down again, falling 10% to around 7 ,200, according to 
conference organizers. But the mood among those who did at
tend was positive, with many attendees reporting brisker busi
ness than in recent years. 

So there was room for both the 
new breed of rock star entrepre
neurs (Pharrell Williams, Pete 
Wentz) and the backroom boys 

Monetiz ing streams (from left): TAG Strategic managing partner TED COHEN, Spotify CEO 
DANIEL EK and PATRICK WALKER, You Tube d irector of video partnerships for Europe, the 
Middle East and Africa. 

And, while there were plenty of s ilver lin ings to be found by 
those looking hard enough, no one was in the mood to be daz
zled by fool's gold. Those touting new business models on the 
panels found themselves facing tough, pragmatic questions as 
a ll s ides of the industry attempted to work out the mechanics of 
turning ideas into actual revenue. 

This was a MIDEM firmly rooted in the real world. It may not 
have always felt that way at 3 a.m. in the Carlton Bar, or tucking 
into dawn croque-messieurs in Chez Yvan, the Cannes cafe that 
serves blea ry-eyed revelers through the night. But attendees were 
quick to react when news broke, as when the U.S. Department of 
Justice approved the Live Nation-Ticketmaster merger. 

Artiste Management Productions managing di rector Harvey 
Goldsmith said from the podium that the latter move "will make 
everyone else sharpen the pencil and become more creative." That 
phrase could well become the new MID EM watchword. 

The conference's buzz topics- as discussed below- may have 
focused on digital innovation but, uniquely among music confer-

that keep the industry humming. There were opportunities to catch 
up on conference gossip through Twitteror good, old-fashioned face
to-face networking. Scope for both late-night parties and early-morn
ing meetings. And an increasing blurring of the lines among such 
d ifferent approaches. 

Plus ca change, plus c'est la meme chose, as they say in Chez 
Yvan as dawn breaks. 

APPS 
"Greatapps are like babies," lnterscopeGeffenA&M executive VP 
of digital Ted Mico said in the conference's best sound bite. •very 
easy to conceive, hard to deliver." 

But even though MI DEM concluded on the same day that Apple 
unveiled its potentially game-changing iPad, it's clear artist apps 
already are delive1ing for the industry. Goldsmith revealed his "Eu
reka!" moment as he watched one panel, telling the conference 
he now understood that apps can do for mobile what the Web did 
for computers. 

The only debate seems to be whether apps should be paid for (to 
drive revenue) or free (to drive profile), with most executives con
cluding that decisions should be made on an app-by-app basis. 

Apps "can be commercially viable or a se lf-liquidating market
ing expense,' Mico said, citing Lady Gaga's free a.pp in partner
ship with Kyte as evidence they can build a fan base, while others 
pointed to the successful $3 "I Am T-Pain" app as proof they can 
b1ing in money. 

Artist apps can sell well if they're "for a very defined audience, and 
as long as you can get the penetration out to that group," according 
to Je remy Phillips, COO at research firm Strategy Eye in London. 

Improved Web browsing on mobile could yet kill off part of the 
apps sector, but JDC research showing that there will be l billion 
Web-enabled mobile handsets this year suggests the market is 
huge. Some apps are already d1iving music sales. Music recogni
tion service Shazam CEO Andrew Fisher told M IDEM that his cus
tomers identify 2 million tracks per day, with up to 13% of users 
on certain d igital music services going on to purchase the track. 

TU N ED I N During a Ml DEM presentation, Music Matters president Jasper Donat discussed the results of a 
Synovatesurvey of 8,500 consumers in 13 countr ies about their music consumption habits. Here are some highlights. 

ATTENDED A LIVE MUSIC CONCERT IN THE LAST YEAR 
Live music was most popular among respondents in Western Europe, Australia and North America. 
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STREAMING 
The Spotify team arrived at MIDEM as potential saviors of the 
music business, but Cannes proved something of a reality check 
for the ad-funded subscription music service that has made 
such a splash in Europe. 

" I think those models that say, ' I f you watch a commercial, 
we will give you music for free.' will fail: Havas Worldwide/ 
Euro RSCG Worldwide global CEO David Jones told Billboard 
editorial director Bill \Verde during a MidemNet keynote. 

There were also doubts abou t whether Spotify and other 
st reaming services can deliver sufficient revenue to the la
bels. Part of the problem may be that-notwithstanding Jones' 
assessment- the free service is just too good. Warne r Music 
Group senior VP o f digital business development Stephen 
Bryan expressed his concern about "creating a service so com
pelling they don' t see enough value in taking consumers to 
the paid service." 

During his keynote, Ek stressed that free is intended as a gate
way to its subscription service, which already has 250,000 global 
users. But he acknowledged that "the truth is, no one has figured 
out the advertising space around music or the subsciiption model." 

Ek declined to give a date for Spotify's U.S. launch. But some at
tendees warned that U.S. labels and publishers will miss their 
chance if th ey don't sign ,vith Spotify in 2010. 

"That whole opportunity for hundreds of millions of dollars 
of revenue goes out the door due to the fact they are stuck on 
an old way of thinking," Ne ttwerk Music Group CEO Terry 
McBride said. "That concerns me. because th is is a huge op
portunity. This is monetiz ing a part of the business they are 
getting nothing fro m righ t now." 

GOVERNMENT INTERVENTIO N 
If the French government's approach to beating piracy has re
lied on the stick, in the form of its controversial "three str ikes" 
law, M IDEM saw it introduce the carrot. 

French m inister of culture Frederic Mitterrand visited the 
conference to announce a range of measures adopted from the 
cultural mission led by Patrick Zelnik, CEO of French inde
pendent label Naive. 

But the French industry that previously reveled in the govern
ment's commitment to "three strikes" is Jess happy with its pro
posal for a collective licensing scheme for digital music. Mitterrand 
told Billboard this would be an "obligation" for the industry within 
a year, to speed the creation of a "richer online offer." 

DOWNLOADED OR 
STREAMED MUSIC 
More U.K. respondents downloaded or streamed music 
in the past month than their U.S. counterparts. 

26% 

24% 

21% 

18% 

STREAM MUSIC DIREcnY FROM 
A SER'IKt SUCH AS MYSPAct, IPOTIFY 

19% 

14% 

PAID TO 0-0WNlOAD A MUSIC 
TIIA!l 1O MY COMPUTER 

MIDEM TAKEAWAYS 
The Cannes Lowdown On Initiatives In Three Key Sectors 

PUBLISHING 
Bulk synch deals: Third Side Music 
founding partner/VP of business af
fairs Patrick Curley told MIDEM's 
publishing summit that while indi
vidual songs may be licensed for as 
I ittle as $500, licensing them a long
side other songs in a bulk deal could 
yield $20,000 in revenue. 

Music supervision for ad agencies: 
I ma gem U.K. CEO John Minch told the 
summit his company now works as 
the "preferred suggester of music11 

w ith some ad agencies, even getting 
c learances on music from outside its 
own catalog. 

I n-house production houses: Mu
s ic publisher peermusic Germany 
announced a partnership with Tokio 
Hotel producer Peter Hoffman to 
sign and develop new talent 
before shopping f inished projects 
to labels . 

SOCIAL NETWORKS 
MySpace's future: While CEO Owen Van 
Natta highlighted the social network's 
first growth in user numbers since mld-
2009, Todd lnterland, manager of Lily 
Allen-who rose to prominence on the 
platform- said MySpace had now lost 
its "potency.It 

Ning's Zing: Ning allows users to create 
their own social networks. CEO Gina Bian
chini used her keynote with Fall Out BoY's 
Pete Wentz to hlghlightthe platfonn's 2 
million networks (including ones from 50 
Cent and Good Oiarlotte) and 41 million 
registered users. 

BRANDING 
Questioning endorsement deals: 
Carhartt Music head Philipp Mai burg 
said artist-brand ties have "completely 
changed," whi le Gorillaz manager 
Chris Morrison described Duffy's 
Diet Coke ad as "abysmal." 

Brands want ownership: Frank Cooper 
Ill, senior VP/chief consumer engage
ment officer for PepsiCo Americas Bev
erages, said the company was moving 

from "being a sponsor to a creator or 
curator0 through releases on Mountain 

Dew's Green Label Sound. 

The right deal doesn't need an ad 
Does Twitter still glitter? Ken Gullic, GM campaign: Santigold, Pharrell Will-
of U.S. indie Rocket Science, despaired iams and Julian Casablancas' Corner-
that "artists are expected to vomit up stone-brokered collaboration for Con· 
every thought." But Imogen Heap's verse, " My Drive Thru," took off on 
manager, Mark Wood of Radius Music, biogs and at radio "before any media 
said Heap now used the network for was actually bought," according to 
everything from planning tours to Cheryl Calegari, senior marketing di-
merch market research. rector of Converse U.K. 

"We disagree wi th the diagnosis," sa id David El Sayegh. di
rector general of French recording industry trade group Snep. 
"The digital market is actually taking off." 

level of state involvement in the indus try. 
Hence U .K. labels group BP 1 chief executive Geoff Taylor 

urged the British government to hold its nerve over anti-piracy 
legislation but rejected any "regimented, regulatory [licensing) 
sys tem" like the French proposal during the course of a single 
press conference. 

In fact, Snep revealed at MIDEM that digital wholesale in
come dropped 1.9% to€75.8 million ($106.7 million) in 2009, 
although it blamed that on a 41 % drop in ringtone sales. 

More popular was Mitterrand's plan for a subsidized "youth 
card" for buying on line music and h is pledge to advocate a lower 
sales tax on cultural goods. 

The trouble may be, as the French are discovering, with the gov
ernment- as with the Mafia- you're either in or you're out. 

But while some count1ies, notably Spain, cast envious glances 
toward such government initiatives, others want a say in the 

Additional reporting by Ed Christman, Aymeric Pichevin, 
Wolfgang Spahr and BiU Werde in Cannes. 
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7% 
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PAID TO 0-0WNLOAD A WHOLE DIGl!Al 
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BOUGHT A CD 
Survey respondents who purchased a CD in the past month. 

PURCHASED PURCHASED A MUSIC 
CDINASTORE A MUSIC CD ONLINE 

PURCHASED A BOOTLEG, 
COUNTERFEIT OR PIRATE MUSIC CD 

MONETIZE THIS 
U.S. respondents said they were willing to pay for the following services. 

Text alerts about lljlcoming sltows and tkket avai~bHity 

A«ess to 'members onlv' exduslve Internet gigs 

Guest list en~y and option for il!<ess-al~are.JS upgrade 

A«ess to 'members only' section on an art~t Web site 

70% 

67% 

67% 

67% 
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I n. theend, itwasabitofa letdo\\01. 
After weeks of overinflated ex

pectations, it was hard to see the 
"magical and revolutionary" q ual• 
ities that Apple CEO Steve Jobs 

attributed to the company's new iPad. 

A BIGGER BANG? 
version rates Apple can generate and 
how that affects iTunes traffic. Apple's iPad Offers Larger Mobile Platform For Music And Media 

To be fair, that's mostly because 
many of the potential uses for the slick, 
tablet-sized device have yet to be seen. 
The multimedia iPad featured little 
media and entertainment content at 

launch because only a handful of de• 
velopers had the chance to see i t be· 
fore its unveiling, and even then for 
only two weeks. 

But considering the dramatic im• 
pact that the iPhone has had on the 
mobile music market, developers are 
eager to see whether the i Pad can pro
vide a s imilar boost through a larger, 
more flexible platform. 

to recognize that Apple really 
is in tune with changing con
sumer behavior." 

App developers are immers
ing themselves in the techni• 
cal specifications and software 
development kit of the new de
vice, trying to figure out what 

they can do to enhance their 
existing iPhone apps as well as 
determine the opportunities 
for new apps created specifi
cally for the iPad. 

media compared with how 
they do so on an i Phone or a 
computer. Clear Channel's 
iheartradio, for example, is 
availabl e online and on 
smart phones through its 
downloadable app. While the 
company has added new fea
tures like video, Meier says 
few i Phone users access the 
video features due to the de· 
vice's size. 

"It's an interesting new platfonn 
that will obviously extend the iTunes 
library, thereby underscoring its value 
to the consumer and the transaction 
capabilities inherent ,vith it," McGuire 
says. "It's another place where I might 
look something up and discover new 
music. It could be a new and interest• 
ing way to see if people buy media. 
They're incremental things.• 

Piper Jaffray analyst Gene Munster 
expects Apple to sell between 3 mil• 
lion and 4 million iPads in the next 12 
months, with even more sold next year. 
That will come at the expense of iPod 
Touch sales, with Munster lowering 
his projections from 22.4 million to 
20.6 million for the year. 

"You cannot ignore when Apple 
launches a new product," says Gerrit 
Meier, COO of Clear Channel Radio's 
d ig ital unit, whose iheartradiostream
ing music iPhone application has been 
downloaded more t han 5 million 
times. "There have been just so many 
prodL1cts in the past that have provided 
inspiration for so much new innova
tion. You don't have to bean Apple fan 

But that process relies on 
more than just screen size and 
software. It a lso requ ires an 
understanding of how people 
will use the iPad , which is d if
ficult considering it's an en• 
tirely new category of device 
that won't be available for an-

Check it out: Apple CEO 
STEVE JOBS unveils the iPad 

at a press event in San Francisco. 

Meanwhile, a sizable por• 
lion of iheartradio listeners 
use the service only through 
the mobile app and not on 
their home computers. So 
Meier is hoping iPhone users 
,vill upgrade to the iPad and 
in doing so access the many 
features they aren't yet using. 

To meet these figures, Apple needs 

media companies and app developers 
to innovate around the new device in 
the same way they did for the i Phone. 
Access to the 140,000apps in the App 
Store is a major reason why con
sumers have purchased 75 m illion 
iPhones and iPod Touches combined. 

other two months. 
"That's a discussion we're literally 

having right now," says Tim Wester• 
gren, founder /chief strategy officerof 
Pandora, whose iPhone app dramati• 
cally expanded the streaming music 
service's user base. "We have more real 

estate, so what do we do with it and 
what's the use case? This will be driven 
by how people use it." 

From a media consumption per• 
spective, content owners are curious 
to see how iPad users interact with 

"As some of those fo lks 
graduate upward, I th ink we'll see a 
h igher usage of the videoco11tentwe're 
now providing,· he says. 

Gartner analyst Mike McGuire says 
the music industry should keep an eye 
on what kind ofiPhone-to-iPad con-

If media apps didn't p lay a large role 
in the iPad's launch, they ,vill certainly 
play a greater role in its future. 

Rocking The Slopes 
New European 
Festivals Mix Ski 
Vacations With 
Live Music 

LONDON-The rustic Austrian 
ski resort of Mayrhofen makes 
an unlikely setting for a five
day feast of a lternative rock 
and dance. 

In April, however, the Tyro
lean town's snowy streets will 

be hit by an avalanche of music 
fans attending Snowbombing, 
the annual music/winter sports 
event anchoring Europe's bur
geoning "snowfest" scene. 

This winter brings new rival 
events into the market, includ
ing the Little World Festival 
(March 13-19) in Meribel, France, 
and the Big Snow Festival in 
Arinsal, Andorra (March 14-21). 

"There's still b ig potential 
tor growth," says Ian Kaye, GM 
at Big Snow promoter Big 
Events Group. "If you compare 
the winter market to the sum
mer festival market, it's still 
very much in its infancy." 

Launched in 2000 in Risoul, 
France, Snowbombing was the 
first notable winter sports
linked music festival, initially 

drawing 250 customers with 
an accommodation/entertain
ment package from U.K, holi
day fi rm Outgoing Limited. Out
going founder Gareth Cooper 
conceived Snowbombing to 
add a new slant to its skiing 
holidays, advertising it in U.K. 
lifestyle and music publications. 

The event moved to Mayr
hofen in 2005, This year's bill 
(April 5-10) features Fatboy 
Slim, Editors, Doves and De La 
Soul playing at a range of 
venues , Prices range from 
£279 to £379 ($454-$617), 
with various travel options 
available at additional cost. 
Ticket sales, Cooper says, are 
expected to total 4,500-up 
from 3,500 in 2009, 

Cooper expresses skepti
cism about the emergence of 
rival events mixing ski holidays 
with live music, warning that 
"it's bloody hard to get the re
cipe right so that it satisfies 
the customers, the resort and 
yourself financially." 

Kaye says that Snowbomb· 
ing's success "made other 
people think, 'Maybe we can 
do something similar,' "al
though he acknowledges that 
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Big Snow likely won't make 
momey in its first year. Big 
Events Group hopes to grow 
the festival "organically year
on-year" by targeting 18- to 
34-year-old Brits through 
advertising in music, skiing 
and snowboarding media, 
Kay-e says. Headlining the in
augural Big Snow is 
Scottish dance artist 
Calvin Harris, with 
ticket prices starting 
at £399 ($649), in
cluding travel and 

accommodations. 
Another new ar

rival is the Little World 
Festival, organized 
by Universal Island U.K. pop 
act the Feeling, which spent 
its formative years playing the 
apres-ski circuit and staged a 
free 11homecoming11 show at 
Meribel to 6,000 people in 
2008. "We had such a laugh 
that we just thought, 'If we can 
bring all of our mates with us 
and get them to play as well, 
then that would be great,' " 
Feeling drummer Paul Stew
art says. 

Those "mates" include pop 
vocal ist Sophie Ellis-Bextor 

and singer/songwriter Ed Har
court, among some 15 acts 
playing venues that range in 
capacity from 300 to 1,800. A 
pass to all the shows costs 
€90 ($127), while the Feeling 
will also play a free outdoor 
show for an expected audi· 
ence of 8,000. 

This year's other newcomer 
is the 500-capacity dance
oriented Yeti Festival (April 5-
10) in Nassfeld-Hermagor, Aus· 
tria. The final lineup isn't yet 
confirmed, but combined ac· 

Let it snow· 2°MAN 
on t he final ~ighi ofYSnDJs bpe rfor.ms 

commodation and skiing/fes
tival passes cost £399 ($649). 

Agents and promoters de
clined to disclose artist fees, 
but Cooper says Snowbomb· 
ing increased its artists' bud· 
get by SO% this year to main
tain an edge over its new 
competitors. The event relies 
on high ticket prices, sponsor
ships (2010 sponsors include 
Volvo and the local tourist 
board) and alcohol sales to 
cover what Cooper calls "mas
sive" production costs like 
shipping in sound/lighting 
equipment and crew. 

James Whitting, a booking 

200 
. ow omb1ng 

9; inset: CALVIN HARRIS 
Bw,11 headline the inaugural 

--:f 19 Snow Festival in March. 

agent with Coda Whitting in 
London, booked U.K. rock 
band the Enemy tor this year's 
Snowbombing. He notes that 
Snowbombing can provide 
substantial broadcast expo· 
sure through the event's vari
ous media partners, such as 
MTV, U.K. TV network Channel 
4 and BBC Radio 1. 

''You will see more travel op

erators getting involved with 
winter festivals in the years 
to come,'' Whitting says. "It's 
something that- when exe
cuted well [with] the money 
invested in the talent- can be 
good for all parties." 
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Halting The Plunder 
App Makers Devise Ways To Fight-And Even Monetize-Piracy 

After dabbling in free smart• 
phone applications for most of 
last year, record labels and 
artists have started developing 
more interactive and content
heavy products with the intent 
of charging for them. But as 
they eye this move to a paid app 
model, there's a familiar issue 
on the horizon: piracy. 

Smart phones like Apple's 
iPhone are vulnerable to being 
"jail-broken" or "unlocked" by 
hackers, allowing users to oper
ate the devices on other mobile 
networks or install virtually any 
app they like. Some are apps cre
ated outside Apple's official de
veloper program, but most are 
pirated versions of official apps 
that users can install for free 
from a varietyofWebsites cater
ing to unlocked iPhone users. 

1 n October, mobile a11alytics 
fim1 Pinch Media said it had ex
amined about4 mi ll ion jail-bro
ken i Phones and found that 
38%ofthem have used a pirated 
app. In addition, developers es
timate between 75% and 90% 
of the paid apps available from 
the App Store have been pirated. 

For the developers making 
some of today's more popular 
music-based apps, app piracy 
has become a major concern. 
Take the hugely popular "I Am 
T-Pain" iPhone app from devel• 
oper Smule, which the com
pany says has been downloaded 
nearly 1 million times. Accord
ing to Smule, about 25% of 
those downloads were free, pi
rated ones. 

Th is isn' t an estimate. 
Smule, like many app develop
ers, has an analytics engine that 
tracks when users i11stall their 
apps, how often they use them 
and for how long, among other 
data. That same technology can 
recognize when an app is in 
stalled on an unlocked iPhone 
or whether the app was pur• 
chased legitimately. 

"It's a significant problem," 
Smule CEO Jeff Smith says. "If 
not for piracy, our revenues 
would have roughly doubled 
last year." 

Let's do the math. At $3 a 
pop, the approximately 250,000 
pirated versions of the T-Pain 
a pp would have brought in 
$750,000 if they had 
been purchased. 

SLOWHAND'S 
HANDSET 
T-Mobile has teamed with Fender Music and Eric 
Clapton to market the Android-powered myTouch 
3G Fender Limited Edition phone. The handset 
certainly looks the part, featuring a faux-wood, 
sunburst finish inspired by the Fender Stratocaster 
guitar. The phone will ship preloaded with such Clap-
ton classics as "Layla," "My Father's Eyes," "Rock 'n' Roll 
Heart" and "Wonderful Tonight." It will also include tracks 
by Wyclef Jean, Avril Lavigne and Brad Paisley, as well as 
various music-related Android apps. 

Other features include a 16 GB microSD card for stor
ing additional music and an enhanced music player that 
allows users to create ringtones from any song they're 
playing. T-Mobile will feature Clapton in a series of ads 
promoting the device and is also a sponsor of the artist's 
Crossroads Guitar Festival. 

The myTouch 3G Fender Limited Edition phone costs 
$180 when purchased with a two-year service contract 
from T-Mobile. - AB 

Apple takes 30% of all app sales, 
so that would have left $525,000 
to split among the developer, 
the label and the artist. 

Labels keep anywhere from 
40% to 60% o f that remain
der, depending on how much 
the developer con tr ibuted to 
the app, so in this case let's 
say Sony Music took the low 
end at 40%. That works out to 
$210,000 oflost revenue Sony 
missed out on due to piracy, 
half of which would have 
gone to T-Pain, not to men
tion the losses suffered by 
music publishers . 

There's little Apple can do to 
prevent app piracy other than 
create iPhones that are tougher 

to crack. So developers are 
taking matters in their 
own hands. The leading 
solution at this time is to 
focus on providing con
tent through the in-app 
commerce capabilities of 
iPhone apps rather than 
bundling content into the 
app directly. 

"Apple enabled in-a pp 
commerce in free apps 

and I think that's probably 
the single greatest thing they 
could have done to fight piracy," 
says Tim O'Brien.head ofbusi
ness development at 'Tap Tap 
Revenge" developerTapulous. 

Apple originally on ly allowed 
paid apps to feature in-game 
sales. To comply with this re
quirement, Tapulous initially 
sold its "Tap Tap Revenge 3" 
game for 99 cents. Jn two 
months, Tapulous sold 1.5 mil
lion copies of the game, while 
another I m illion downloads 

were lost to piracy. But the 
company' s bus iness model 
relies more on in-game ads and 
sales of downloadable "track 
packs" than on the revenue 
earned from game sales. In 
fact, it's giving away "Tap Tap 
Revenge 3" now that Apple 
allows free apps to offer in
game sales as well. 

O'Brien says Tapulous will 
start serving ads more aggres
sively to those using pirated ver
sions of the app in the coming 
weeks and try to wring addi
tional revenue out of them by 
allowing them to buy additional 
tracks for the game. 

Meanwhile, Smule doesn't 
allow those with pirated ver• 
sions of the T-Pain app to buy 
additional songs, thereby weak
ening the appeal of the unau
tl1orized app. It has sold some 
350,000 songs through legiti
mate versions of the app and 
markets the ability to download 
content to its apps as a value
added feature. Smith says this 
will remain a key strategy to 
rein in piracy for future music
based apps. 

"We' re trying to push more 
of the value into consumables 
and services versus the applica
tion itself," he says. "It essen
tially tethers content to the app." 

Whether in-app commerce 
is used to marginalize or mon
etize app pirates, artists and la
bels hoping to make a buck off 
iPbone appsshould start think
ing about how to protect their 
inveshnents. 

ILLUSTRATION BY JUDE BUFFUM 

1:111"S & 13Rll:FS 
ROXIO STRIKES 
MUSIC DEAL W ITH 
TRIPLE SCOOP 

on the Grammy home page, 
CBS' Grammy site, Last.Im 
and the CBS Radio home 

Roxio is adding up to 6,000 page. It will include hits from 
new songs to its PhotoShow 
service, which lets users ere· 

ate and share photo slide
shows set to music. The cat
alog comes from partner 
Triple Scoop Music, a music 

licensing service specializ
ing in providing music for 
Web presentations. Roxio, a 
division of Sonic Solutions, 
will make available SOO 
songs on a rotating basis 
from Triple Scoop Music"s li
brary. The PhotoShow serv
ice lets users add up to 50 
songs to a slideshow, includ
ing MP3 files they upload 
themselves. 

CBS INTERACTIV E 
LAUNCHES GRAMMY 
MUSIC CHA NNEL 
In support of the 52nd an
nual Grammy Awards, which 
airs Jan. 31 on CBS, CBS In
teractive Music Group has 
created a special Internet 
radio streaming music chan
nel cal led Grammy Radio. 
The channel will be featured 

such Grammy-nominated 
acts as Lady Gaga, the Black 
Eyed Peas, Green Day and 
Taylor Swift. CBS Interactive 
Music Group digital content 
manager Seth Neiman pro
grammed the channel. 

MOBILE PHONE 
OWNERSHIP SURGES 
AMONG KIDS 
Kids are becoming a larger 
part of the mobile phone 
user base. According to data 
from research group MRI, 
20% of children ages 6-11 
owned a mobile phone in 
2009, up sharply from 11.9% 
in 200S. The biggest jump in 
ownership was seen among 
kids 10-11, 36.1% of whom 
own a mobi le phone, up 
from 20% in 2005. Most use 
their phones to stay in con
tact with parents (88%), call 
friends (68%), for emergen
cies (56%) and for texting 
(54%), while 34.4% use them 
to listen to music and 16.5% 
to download ringtones. 
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Sharp-Dressed Scan we don't do it in the same time 
frame ... With us, someone 
walks intotl1ewomen's shoe de
partment and sees an album 
and picks it up on impulse.• 

Nordstrom Grows Sales By Fine-Tuning 
Its Music Retailing Strategy 

Nordstrom's 3-year-old incur
sion into music is paying off 
dividends for the fashion de
partment store chain. 

ness and other stores shrink 
their music presence.'' 

Nordstrom carries about 50 
titles in each depar tmen t 
store. with about 20 front-line 
t itles in adult apparel depart
ments and about 30 children's 
music and video titles in its 
kidswear departments. The 
Nordstrom Rack store carries 
approximately 50 mainstream 
titles, including pop, R&B, 
rock, hi p-hop and country. 

The titles in 

Nlordstrom also handpicks 
one or two titles by developing 
artists for both retail formats. 
"We like to do a value add for 
our customers by picking 
things we think are great al
bums and think our customer 
should have a chance to dis
cover," Barber says, e~'Plaining 
how French rock band Phoenix 
wound up at the chain. 

Nlordstrom rotates its in
ventory by bringing in any

where from two 

Clothes make the man: MICHAEL BUBLE, performing in 
December in Bremen, Germany, w ill launch his Crazy Love 
tour in March, w ith Nordstrom as the presenting sponsor. 

Barber says that the decline 
of the CD has been due to the 
fact that there are simply fewer 
places to buy them. "We are 
finding that customers still 
have an appetite for CDs," he 
says. "When you make it avail
able, they still want it." 

In December 2006, the 
Seattle-based retailer, which 
runs 112 full-line fashion de
partment s tores and 69 Nord
strom Rack off-price fashion 
outlets, began carrying a li m
ited selectionofabout 50S KUs, 
placing CDs near cash registers 
to encourage impulse pur
chases. I twas part of an exper
imental effort to take advantage 
of the obvious synergies be
tween fashion and music. 

Nordstrom's de
partment stores 
tend to be most
ly pop, R&B and 
some jazz, from 
such ar tists as 
Michael Buble, 
Alicia Keys and 
Michael Jack• 
son. But it also 

Retail 
Track 

to five new ti tles 
per month. 
Musicisstrate
gically placed 
in depar tments 

m ight only be found in the "It's always been a matter of 
men's department and Kings convenience for customers,'' 
of Leon and Lady Gaga would Barber says. 'The customer still 
be more appropriate for ap- lovesmusicanddoesn' thavea 
pare! departments targeting lot of places to buy it. So when 
younger shoppers, Barber they are purchasing apparel 
says. The chain typically sells and see music at the checkout 
CDs for $11.95 each. counter, they can pick it upata 

When Nordstrom first start
ed selling music, it focused 
heavily on releases it thought 
would appeal to young female 
shoppers, according to one 
head of sales at a major label. 

great rate." 

Unlike many of its rivals, 
Nordstrom doesn't run Sunday 
newspaper circulars. But it's 
finding other ways to incorpo
rate music into its branding and 
marketing initiat ives. In De
cember, Nordstrom announced 
it will be the presenting spon
sor of Buble's 2010 Crazy Love 
tour, which begins March 10 at 
the Amway Arena in Orlando, 
Fla. It will mark the first time 
that Nordstrom has sponsored 
a tour, and Barber says other 
tour sponsorsh ips are possible. 

Although he declines to dis
close specific sales data, Michael 
Barber, the consultant who has 
overseen the chain's music re
tailing effort, says Nordstrom's 
music business is thriving. 

ED CHRISTMAN Selling bulk can be chal
lenging when big-box retail
ers sell new hit titles at $9.99. 
But over the long haul, Nord
strom can increase sales, Bar
ber says. 

"We are 110w in our fourth 
year canying mus ic, we have 
grown every year, and we think 
we will continue to grow," Bar
ber says. "We are fi ll ing a void 
as record stores go out ofbusi-

carries many triple A-leaning 
acts, and the occasional edgy 
artist, like Lady Gaga, who ties 
in nicely with Nordstrom's fash-
ion reputation. 
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throughout the 
store, with the ti
t I es matching 
the target cus
tomer of each de-

partment. An artist with wide 
appeal like Buble could be 
found in up to two-th irds of a 
typical store's 50 or so depart
ments, while Bob Dy l a n 

"That d idn' t turn out so 
well," the execut ive says, 
adding tha t the chain has 
scaled back sales expectations 
for individual titles and diver
sified its offerings, which 
helped lift overall music sales. 

"Starbucks with its 8,000 lo
cations could do up to 40,000 or 
50,000 on hit titles" during the 
weeks following an album's re
lease, Barber says. "We are not 
that far from those totals, but 

As for the CD business, 
Nordstrom "still has room to 
grow,· he says. "We have a 
much longer path." 

bi 
For 24/7 retail news z and analysis, see 

• billboard.biz/ rota II. 

VICTOR 
MANUELLE 
Join Billboard to celebrate this salsa superstar as 
he embarks on his U.S. tour! 

THIS BILLBOARD STARS SPECIAL W ILL: 

• Highlight his career achievements and upcoming projects 

• Feature an in-depth interview w ith Manuelle 

• Spotlight his success on the Billboard Latin album and songs charts ... and MORE 

Advertise today to honor this salsa sensation! 

ISSUE DATE: March 27 • AD CLOSE: March 3 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

BacklnTheFold 
After Going lndie, Artists Rediscover 
Benefits Of Being On A Major 

We'll be the first to admit that 

in the last two years we've been 
outspoken about celebrating 
the successes that Lati n acts 

have had with independent la
bels and distributors. 

But in the last few months, 

the trend seems to have taken 
a turn. Duranguense singer 
Diana Reyes, who lei\ Univer

sal Latino to become co

founderofher own label DBC 
Records, signed with Capitol 

Latin. Puerto Rican singer/ 
songwriter Olga Tafl6n, who 

has recorded for Warner, Sony 
and Univision, founded her 

own labellast year but then en-

tered a partnership with Za

mora Music Group to release 
her albums with distribution 
through Sony Music Latin. And 

Top Spot Music, the l abel 
launched by producer Sergio 
George with entrepreneur 
Gregory Elias, is shifting its 

distribution from ind ie Select-

0-Hits to Sony Music Lati11. 
While these moves don't 

signal a slowdown in the ver
itable avalanche of Latin indie 

releases, it does highlight the 
fact that i ndie labels and dis

tributors aren't for eveIyone. 
After suffering from declin

ing sales in recent years, for-

Dominican 
Domination 
A New Crop Of Dominican-American 
Acts Breaks Out 

mer Sony and Warner salsa 

artist Luis Enrique enjoyed a 
revival w i th his 2009 album , 
"Ciclos," which was released 

on Top Spot and has sold 
46,000 copies, according to 
Nielsen SoundScan. With dis

tri but ion from Select-0-Hits, 
which sells to mass merd1ants 

as well as independents, Top 
Spot's strategy was to focus ini

tially on Puerto Rico and then 
expand to other major markets 

on the U.S. mainland. 
"We do exactly the same 

thing a major does." Select
O-H its VP Johnny Phillips 
says, adding that retai lers 

As urban bachata act Aventura per
formed sold-out concerts Jan. 20-21 at 

New York's Madison Square Garden 
and spent its 21st week atop Bill

board's Top Latin Albums chart, other 
Dominican-American acts were busy 

charting their own paths up from the 

New York underground. 

session in a Washington Heights base
ment and signed the group in 2008. 

Diaz, who in recent years had focused 
on promoting club nights in the 

Fed by social networi<s and a vibrant 

New York area, booked the 
group at c lubs where the DJs 

also worked at local radio sta

tions, Bachata Heightz opened 
for Manuelle and Gilberto Santa 

upper Manhattan club scene, such acts Rosa on the salsa veterans' joint 

as Bachata Heightz and Del Patio are headlining tour last year; mean-
picking up radio airplay and live gigs. whi le, the group's song "Me 

"can get us w i th a single 

phone call. We can setup dis
counts, in•stores, promotions 
in a matter of hours instead 
of days." 

What an indie like Select-

0 -Hits cannot do, however, 

is provide worldwide distri
buti on or wield the retai l 

clout a major can command 
with other product. T he suc

cess of "Ciclos" encouraged 

Top Spot to release the album 
abroad , where distr ibution 
moved to Sony. 

After Reyes 
launched DBC 

w i th former 
Fonovisa and 

Uni versal La-
tino execut ive 
Gabriel Fre
goso, she kept 
generating bLisk 
sales. Her top

per fo rm ing 

Latin 
Notas 
LEILA 
COBO 

title on DBC, 2008's " lnsat

isfecha," sold 51,000 copies, 

according to SoundScan. 
But Reyes acknowledges 

that she was busy promot
ing her own album and 

"wasn't able to be on top of 
things as I would have liked," 

she says. 

Although one of the leading 
incentives for artists to launch 
their own labels is retaining 

more revenue per album sale, 

that won't happen i f ar tists 

don't manage thei r costs ca re
fully, she says. Still, while 

Reyes will release her forth
coming album, "Amame, Be
sa me," i n April on Capitol 

Latin, she says going indie 
·wasn't a bad decision. But you 
need the r i ght team to back 

you up." 
Jose Diaz, owner of Nu Life 

Management. says Reyes' ex

perience isn't unusual. 
"Artists go back because 

they don't have managers or a 

team i n place," 

says Diaz, whose 
acts i nclude Vie
t or Manue lle, 
another major 
artist who two 

years ago went 

indepen d ent 
but has had the 
same, solid team 

with him since. 
Manuelle's departure from 

Sony was motivated by his de

si re to have more artistic au
tonomy, although he's still 

distributed by Sony. 
"We do need [major la

bels!," Diaz says. "They reach 
further than us, and they're 

in every par t of t he world. 
I'm not." 

b 
For 24/7 Latin news lz and analysis, see 

' billboard.blz/latln. 

twister parody of song, Reyna says, noting that one of 

Dominicans trying many You Tube tan videos has notched 
to speak English. A nearly 3 million views. The Pitbull re-

Dominican-Americans "are the Puedo Matar" has logged nearly Smil- version of the song recorded by Sen- mix, which also features Lil Jon and El 

trendsetters right now," says Jose Diaz, 
co-founder of label/management 
company Nu Life Entertainment. The 

company, which has a pressing/distri

bution deal with Sony Latin, has a 
tropical roster that includes Bachata 
Heightz in addition to Puerto Rican 

acts Victor Manuelle, Elvi s Crespo, 
N'Klabe and "Viva el Sueno" finalist 

Zone d'Tambora. 

Bachata Heightz had been playing 
together for years before Diaz at

tended the quintet's weekly practice 

lion MySpace plays. 
Even though the song peaked at No. 

5 on the tropical airplay chart la.st sum

mer, "we're not chasing radio right 

now." says Diaz, who just released the 
group's new single, "Te Busco." ''We 
know we're going to get p layed ... 

times have changed ... the multina
tionals have a recipe, but these groups 

have to work the street." 

Another song with a strong street 
base is the novelty track ''Watagata

pitu sberry," a rapid- fire, tongue-

sato, one-half of the duo Del Patio, 
and Dominican rapper B lack Point 
peaked at No. 4 on the Latin Rhythm 

airplay chart Dec. 5. But last week it 
debuted on Hot Latin Songs, likely fu

eled by a new remix with Pitbull. 
Frank Reyna, who manages Del 

Patio, says the song was intended for 
a mixtape for local DJs, but it blew up 

on line and in the Dominican Repub

lic before making it back to c lubs
and finally radio- in New York. "We 

have spent no money" promoting the 

Cata, is the first single from Pitbull's 
forthcoming Spanish album, his man
ager Robert Fernandez says. Pitbull's 

team is promoting the remix and shot 

a video that includes Del Patio. 
With Pitbull's involvement, "we're 

gaining the exposure and the connec

tions we needed to get out of the un
derground of New York," Reyna says. 

.com 

- Ayala Ben-Yehuda 

EN ESPANOL: All the great Latin 
mu,lc covarage you've come to 
expect from BIiiboard-in Spanish! 
Blllboardenespanol.com . 
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EL CHAPO TO PLAY 
CLUB DATES 
Regional Mexican star El 
Chapo de Sinaloa will play 

a run of small c lub dates 
promoted by Live Nation. El 

Chapo will hit House of Blues 
venues in Las Vegas; San 

Diego; Anaheim, Calif.; Los An
geles; Dallas; and Houston in 

March. Live Nation VP of ethnic 
programming touring Manuel 

Moran says regional Mexican 
artists of El Chapo's stature are 

likely to mix in more shows at 
clubs this year in addition to 

the usual convention centers, 
theaters and arenas. The idea 

is to secure sellouts in a down 
economy, bring in a different 

consumer and provide a more 

intimate experience for fans. 
And for the artists, "instead 
of offering them 10 dates a 

year we can offer them 25," 
Moran says. 

T ELEMUNDO TO ISSUE 
SOUNDTRACK EPs 
Telemundo will release EPs of 

music from its telenovelas, 

beginning with " Perro Amor." 
The title track from "Perro 
Amor" was released d igitally 

Jan. 11. An EP of four to six 
songs from t he show, which 

stars actor/singer Carlos Ponce 

and features a theme song per

formed by Ponce, will be avail
able digitally in early February 

and physically in early March. 

The network has previously 
distributed telenovela sound

tracks through Sony, but will 
now self-distribute to iTunes 

and Wal mart. Telemundo will 
also launch a music page on its 

Web site where songs from its 
shows wi ll be available as 

streams or free downloads. 

IFPI SAYS PIRACY 
RAVAGES SPAIN, 
BRAZIL 
Spain and Brazil are among the 
countries whose local music in
dustries have been hit hardest 

by piracy, according to the IFPl's 
Digital Music Report 2010. Ac

cording to the international la

bels organization, sales of al
bums by local artists in Spain 
fell 65% between 2004 and 

2OO9. In Brazil, the five biggest 

labels collectively released just 
67 full-priced albums by local 
artists in 2OO8-one-tenth of 

what they did a decade earlier. 
The report cited the early 

success of services offered by 

Vodafone Spain and Brazil's 
Sonora in attracting users as a 

positive development 
- Ayala Ben-Yehuda 
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And 
They're Off 

When it came to booking talent and 
producing tl1e festival expe rience, 
CDEG partnered with Jazz Fest guru 
Quint Davis and his Festival Produc
tions to help build a lineup ofSS acts 
on five stages. The diverse lineup in
cludes the Doobie Brothers, t he Churchill Downs Reels In 

Big Names To Launch 
Hullabalou Festival 

One of the key elements in launching any 
music fest ival, par ticularly a destin a tion 
event, is procuring a unique location that acts 
as a draw on its own. Think of the rolling hills 
of Manches ter, Tenn. , for Bonnaroo: the 

desert beauty of Indio, Calif., for Coachella; 
or the u rban oasis of Chicago's Grant Park 
for Lolla palooza. 

The new Hullabalou Music Fes tival i n 
Lou isville, Ky., boasts a special location of its 
own: the famed Churchill Downs racetrack, 
home of the Kentucky Derby. 

Set to debut July 23-25, Hullabalou has 
booked dependable- and expensive- head
liners Bon Jovi, Kenny Chesney and Dave 
Matthews Band to play against the backdrop 
of the twin spires. That alone shows the guys 
at Churchill Downs Entertainment Group are 
serious about their first music festival venture. 

CDEG formed last year as a wholly owned 
subsidiary of publicly traded Churchill Downs, 
with the intent of growing revenue for the com

Steve Miller Band, Loretta Lynn, 
Dwight Yoakam, Colbie Caillat, Al 
Green, Chris-ette Michele and Musiq 
Soulchild. 

"We're targeting the music audience that 
appreciates good, solid established artists,• 
Sexton says. "So while you would probably find 
more emerging artists at Lollapalooza, we're 
all about es tablished artists . And in 2010 that 

Hallowed ground: 
Churchill Downs 

m eans classic rock, coun
try and adult contempo
rary artists, supplemented 
by a paddock stage that 
will have some of the pre
mier bluegrass artists in 
the country, because Ken
tucky i s the Bluegrass 
State and we have a strong 
bluegrass follow ing.• 

One reason Hullabalou 
h as the money to reel in 
established stars is that it 
takes place at an existing 
venue that doesn' t require 
huge build-out costs like 
most festivals. It also has 
a unique revenue model, 

with a huge number of reserved seats in the 
existing grandstand, supplemented by gen
eral-admission seats on the infield, in contrast 
to most music festivals, which are primarily 
general admission, supplemented by upgrades 
and VIP amenities. "We pursued the strategy 
of a premier headliner each day integrated into 
a festival approach with multiple stages and 
multiple acts," Sexton says. 

Further easing production expenses for H ul
labalou was Churchill Downs' recent installa
tion of l ights and electrica l feeds after it 
committed to hosting six evenings of night 
racing this year. 

Louisville competes with music markets 
in Cincinnati, Nashville, Indianapolis and 
Columbus, Ohio. But its unique location and 

pany by crea ting large-scale 
events that utilize the Churchill 
Downs assets and bring new 
people to the properties. The 
stage was set, so to speak, when 
Churchill Downs hosted the 

OnThe 
Road 

talent-buying resources have 
quickly put i t on the map. ·we 
th ink we've found a market that 
has an opportunity, that has a 
very strong regional country and 
classic rock audience," Sexton 
says. "If asked what are we clos
es t to, l 'd say we're closest to 
Jazz Fest." 

Rolling Stones' A Bigger Bang 
tour in 2006, then the Police re
union tour a yea r later. 

CDEG president Steve Sex· 
ton hopes Hullabalou can be
come the Kentucky Derby of music festivals. 
"I know that's a pretty ambitious goal," he says. 
"But we do want it to be very large in scale and 
we wan t it to build over the years. With that in 
m ind we booked three very prominent and 
consumer-attractive headliners." 

The Churchill Downs folks know how to 
handle people: The Kentucky Oaks race in May 
draws 100,000 par tiers, and the Kentucky 
Derby the next day takes in I 50,000 revele rs. 
"Large crowds, traffic movement, that's what 
we do," Sexton says, adding, "We understand 
how to take care of and monetize large groups 
of people." 
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A Kentucky Heritage market
place wi II add navor to the event. 

"People in the festival business know well that 
food is part of the exper ience," Sexton says. 
"That and the marketplaces and the music cre
ate an overal l atmosphere and experience that 
people want." 

Hullabalou is a lready s haping up as a re
gional event, with more than half the sales to 
date coming from outside the market. "We'll 
start with regional, with some national appeal," 
Sexton says. "Over time, we hope it becomes a 
larger player in the national scene." 

biz For 24 / 7 tour ing nows and analysil;J se e 
• billboard.biz/touring. 
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HE WINDISH 
AGENCY 

PRESIDENT 

Tofil 
Windish 
The..-h~ of one of indie music's 
leading booking agencies talks 
about Live Nation-Ticketmaster 
and the benefits of remaining 
independent. 

At a time when many boutique booking agencies have folded their operations into those of 
larger, acquisitive rivals, Tom Windish has been intent on forging his own path. 

Windish opened the Windish Agency in 2004 following a seven-year stint as an agent at 
independent booking agency Billions Corp. Since then, his company has built an impres
sive roster of more than 300 acts including Animal Collective, Hot Chip, Justice, Cut Copy, 
Deerhunter, F\ iendly Fires, Girl Talk, the xx, Miike Snow and Crystal Cast les. 

Nowt e-Windish Agency is expanding into New York, with the opening in early February 
of an office in Manhattan's SoHo dist rict , its first outside of Chicago (Billboard.biz, Jan. 25). 
To help establish the agency's presence in the Big Apple, Windish recently hired agent Mike 
Mori, formerly of the Agency Group, who brings with him such clients as Ra Ra Riot, t he 
Antlers, Cloud Cult, Lenka, Michael Ian Black, Michael Showalter, Jedi Mind Tricks and We Are 
Scientist s. Joining Mori in the Ne w York office will be agent Steve Goodgold, who has been 
with Windish since August 2008 after coming from Chaotica/Vital Talent in New York. 

"We book a lot of artists from Europe whose first play is New York, so it makes sense for 
me to have agents there," Windish says. 

In an interview with Billboa rd, Windish shares his take on the Live Nation-Ticketmaster 
merger and d iscusses what's ahead for the festival market and his agency. 

Does the opening of the New 
York office mean you'll be more 
aggressive in signing new acts? 
We're already very aggressive about 
sign ing acts. I need to expand so 
that we can take advan tage of the 
great music being made. We have 
a cutting-edge roster, with a lot of 
younger artis ts. If we're going to 
keep adding them to the company, 
we will need to have more agents. 

Are there plans to open a West 
Coast office? 
Yeah, it's in the back of my mind. 

You've had offers through the 
years to Join larger talent agen• 
cles. Why have you remained 
independent? 
I feel very good about the level of 
service I'm providing with the 
agency I have now. I don't think 
there's much that a larger agency 
could do that I'm not doing. I enjoy 
the fact that when I want to hire 
someone, I can h ire and not go 
through the bureaucracy of a cor
poration to get it done. 

I realize that bigger agencies are 
pitching artists on film oppor tu
nities and books and speaking [en-

gagementsj, and various extra serv
ices. Some of our clients employ 
different companies to work on 
those opportunities, and they do a 
good job delivering those services. 
lfa manager is willing to p ick up 
a phone twice in a day, they can 
have those services provided by 
two companies. Often, I think an 
art is t can benefi t from h aving 
more than one company deliver 
those services. 

What are the advantages of 
signing with you instead of a 
larger agency? 
We have so many different types of 
relationships beyond the main peo
ple who put on the majority of con
ce rts in various markets. We can 
book a tour for a new artist, where 
they're actual.ly getting paid decen tly 
and playing in front of a lot of peo• 
pie who are open-minded to the 
music they're playing. I don't think 
the larger agencies have the depth 
of those types of relationships. 

What are some Innovative ap• 
proaches you've been taking to 
booking tours? 
For a new and developing artist that 

is attending South by Southwest or 
CM) [Music Marathonj, we try to 
get them as much attention as pos
sible by booking many d ifferent 
types of shows. We are open
m inded to building strong bills, 
often paying openers more than the 
industry standard of$ 100, $250 or 
$500 per show. We talk to the artists 
about giving up more of the money 
for talent to put together special 
shows so that consumers feel like 
they're getting a good value for the 
ticket price. We also spend a lot of 
time booking shows at colleges, per
forming arts centers and smaller 
regional festivals. 

Will the Live Nation-Ticketmaster 
merger affect your roster? 
When Clear Channel star ted buy
ing up [promoters], it didn't really 
change my business that much. 
When Live Nation was spun off 
from Clear Channel, it still didn't 
real ly change my bus iness that 
much. And when Ticketmaster pur
chased TicketWeb, again, it d idn't 
change things for me. So I don't 
th ink the [ merger] will change what 
I do or the decisions I make in a very 
big way. We will still do bus iness 

with them and their competitors. I 
don't see ticket fees going down, but 
I suppose there could be more all
in pr icing. 

In recent years, Live Nation has 
signed multirights deals with 
superstars like Jay-Z and Ma• 
donna. Are you concerned that 
the newly merged company 
could target indie acts and re• 
move boutique agencies from 
the equation? 
No, it doesn't concern me, person
ally. We have a fairly successful 
agency. But I don't think we have 
many artists that are on the radar of 
the huge promoters. We don't have 
that many artists selling 3,000-5,000 
tickets per night. The majority of 
our roster sells 500-1,500 tickets per 
nigh t. So are they going to try and 
book directly with some of the artists 
we're in te res ted in? Maybe. But 
we've worked with our artists for a 
long time and brought them unique, 
diverse opportunities. 

I could see us working more 
closely with Live Nation to put on 
a 11ational tour. I'm interested in 
tl1at and less concerned about being 
cutoutoftheequation. I don' t think 

a company like Live Nation could 
bring enough varied opportunities 
that would be beneficial for an 
artist's long-term career. This in 
dustry is most successful with 
healthy and diverse promoters. 

The economy affected some 
music festivals last year, and it's 
been announced that Rothbury 
and Pemberton won't happen in 
2010. Where do you see the fes
tival business headed? 
If you put together a strong bill and 
del iver a great experience to con
certgoers, then l believe you can 
build something that's successful. 
But it seems like there are less head
liners out there. Festivals shouldn't 
have to be huge to make investors 
happy. TI1e Pitchfork Festival draws 
about 18,000 people per day, which 
is notl1ing compared to something 
like Coachella. But Pitchfork is mak
ing money off ofit, and it's great for 
the bands. There are a lot of oppor
tunities, particularly in building 
smaller festivals. 

How important is a large-scale 
festival appearance to a devel· 
oping act? 
If it can happen, that's great. We 
work hard to get as many of our 
artists as we can booked on major 
festivals. But I don't think it's make 
or break. In the old days you had to 
get played by certain radio stations 
if you were going to be "success
ful." These days, you could trans
fer that same mentality to playing 
large festivals, but I th ink that men
tality is wrong. Just because you get 
on Lollapalooza doesn 't mean 
you're going to be big. It doesn't 
mean you'll have a career for the 
next year or three. 

For a lcnger version of this interview, 
go to bil1board.biz/to11ring. 

I could see us working more closely with Live Nation 
to put on a national tour. I'm interested in that and less 

concernedaboutbeingcutoutoftheequation. 
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BY TAKING THE STAGE 
AT THE SUPER BOWL, 
THE BRITISH ROCK 
LEGENDS WILL PLAY 
IN FRONT OF THE YEAR'S 
BIGGEST TV AUDIENCE 

BY RAYWADDELL 
Hey, kids! Those ·csl" theme songs sure are catchy, right? 
The band that wrote them wants you to know there's a lot 
more where that came from. 

In a me ld ing of the quintessential British band and the 
most American of events, the Who will deliver about 12 m in
utes of glory Feb. 7 at the Bridgestone halftime show for Super 
Bowl XLI V on CBS. The band is the latest in a line of impres
sive, mostly boomer-oriented A-l ist rock stars to play the spec
tacle, including Bruce Springsteen, Tom Petty, Prince, the 
Rolling Stones and Paul McCartney. 

But those acts had something to promote- be it a new albwn 
or an upcoming tour. Outside of a greatest-hits album released 
in December and at least one upcoming high-profile perform 
ance, the Who doesn't have much to allllounce at the moment. 
·Totally original, as usual," Roger Dal trey says with a laugh. 
"We've got an event lplannedJ for a charity that I'm a patron 
of, but that's about it. I know Pete !Townshend is] working on 
material. It's not that we're never going to work again- it's 
just at the moment there's nothing in the pipeline." 

Nothing, of course, except the chance to perform in front 
of an American TV audience ofl00 million people with quick 
access to the Who's catalog of albums to purchase. History 
shows that artists who perform at the Super Bowl receive a 
noticeable bump in sales, according to Nielsen Sound Scan. 
Last year's performer, Springsteen, sold 102,000 copies of 
his just-released "Working on a Dream" the week after he 
played; sales of his "Greatest Hits" album wi th the E Street 
Band rose by 66%. After performing in 2008, Tom Petty & 
the Heartbreakers' "Greatest Hits" album sales rose by 196% 
the week after the game; in 2007, Prince's "The Very Best of 
Prince" jumped 147%. 

Townshend says it just "seems like the right time" to play 
this biggest of stages. "It would be greatto be in ful l touring 
harness," he says. "But it stands alone. We've often been on 
the road when the Super Bowl has been on, and I've felt a bit 
peeved that everybody's talking about the Super Bowl and 
not talki ng about the Who's next s how. So for once we get the 
benefit of both." 

Odd as it may sou11d to music fans, Who manager Bill Cur
bishley says that the Super Bowl could be the first time many 
viewers have ever encountered the Who. "T here is a part of the 
Who audience that don't really know who they are," a circum
stance largely due to the omnipresence of CBS' globally popu
lar "CS!" frand1ise, which uses a trio of Who classics- "\Vho 
Are You," "Won't Get Fooled Again" and " Baba O'R iley"-for 
its theme songs. (In recent years, according to the Hollywood 
Reporter, "CSI: Miami"-which opens with "Won't Get Fooled 
Again"-was the most-watd1ed U.S. TV series around the world.) 

The magn itude of the halftime audience. both physical and via 
TV, is more than apparent to Townshend. "When we go out and 
tour, we don't play stadiums like the Rolling Stones or U2, we play 
arenas, and we don't always absolutely fill them to the brim. We 
do pretty weU, because we're quite good at what we do," he says. 
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Ready for some football· 
ROGER DAL TREY (left) 

and PETE TOWNSHEND 

_(I(, 
.) . ·--

MIAMI SOUND MACHINE 
While there wasn't a strict blueprint for who would play in front 
of the packed house a t Dolphin Stadium in Miami and a TV au
dience of more than 1 billion people, Charles Coplin, VP of pro
gramming for the NFL and one of the producers of the show, 
says there are certain criteria. 

"We stay away from overexposed acts. When was the last time 
you saw the Who on TV?" he asks. "We like acts whose songs 
are very familiar to people of all ages, all demographics." 

But Coplin says probably the most important aspect is a spirit 
of collaboration. "We were all 100% on the same page creatively, 
sonically, visually and logistically," Coplin says. 

Curbishley draws a parallel between the Who at the Super 
Bowl and the band's memorable set at the Concert for New York 
City in 2001 a t Madison Square Garden. "I was a little unsure 
about that when we went into it. New York is our second home, 
and nobody had more empathy for the people who lost loved 
ones in 9/ 11 than the band d id," Curbishley says." But the Who 
don't do short sets: they do two-hour shows, and you gradually 
move with the band through those shows. But the 9/11 show 
was phenomenal, and the reaction was brill ian t. And I'm hop
ing that the same thing will happen at the Super Bowl." 

So is Coplin. "There are other acts who do wonderful th ings 
and their music is tremendous, but it's not always as anthemic 
and explosive, and when you're doing something like the Super 
Bowl, those two words are really vital parts of making a show 
come to life." 

The challenge of showcasing a band like the Who is distill
ing decades of classic material down to minutes. Speculation 
about the set, conceived by Daltrey along with Simon Town
shend, Pete's son and a longtime musical associate of the band; 
executive producer Ricky Kirschner; and new director Hamish 
Hamilton, is always ofhuge interest to fans, and the NFL guards 
it like a state secret. So Coplin and company probably won't be 
thrilled that Townshend d iscussed it freely. 

"We're doing kind of a compact medley, like a mash-up of 
stuff," he says. "A bit of'Baba O'Riley.' a bit of'Pinball Wizard.' 
a bit of the close of Tommy,' a bitof'Who Are You' and a bit of 
'Won't Get Fooled Again.' It works- it's quite a saga. A lot of 
the s tuff that we do has that kind of celebratory vibe about it
we've always tried to make music that allows the audience to 
go a bit wild if they wantto. Hopefully it will hit the spot." 

Curbishley says he has been impressed with the skill and 
creativity o f the NFL Productions team. "I was really surprised 
at the grasp they have of the Who." he says. "Wait until you see 
the lighting of it-stunning stuff. The people who are in con
trol of the d ifferent areas of productions, they're really Who 
fans. They know the music inti mately." 

Super Bowl halftime shows, particularly in recent years, have 
moved light years beyond early productions that included col
lege bands and Carol Channing. This year, the show will in
c lude visual techniques never before attempted by the NFL. 
"\Vhat we want to do is have several 'wow' moments visually 
and musically that complement each other, that people have 
never seen before," Coplin says. 

The NFL has taken a few knocks the past several years by not 
showcasing more contemporary (read: young) acts, at least at 
hal~ime. The Who is no exception. "Music and en tertainment 
are such broad concepts that no matter which direction you go, 
you're going to getpushback," Coplin says. With Rock and Roll 
Hall of Fame acts like the Who, he says, "you have a much bet
ter chance offeeling very confident the next day when it's over.· 

OUTSIDE THE STADIUM 
The other live ente1tainment sutTotmding the Super Bowl- and 
there is plenty- is d iverse. Among those performing a t game-
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related events are Rihanna, Justin Bieber, Timbaland, Nelly Fur
tado, Pitbull, Paulina Rubio, Barenaked Ladies, Robert Randolph 
&the Family Band and O.A.R. The yet-to-be-announced pregame 
show will feature acts "very different" from the Who, Coplin says. 

The promotional value bands receive from th is stage extend 
well beyond the simple performance. Halftime artists are pro
moted at NF L playoff games, on the radio and in a wide array of 
TV promotions. "The [promotions] have done a nice job of show
ing the older Who and the newer Who, because they really are both 
of that," Coplin says. "The promotion that's been rnnning on tel
evision and radio has really leveraged the four decades of the band." 

The Who has dealt with journalists and the media for decades, 
chronicling the band's tragedies and triumphs, but one won

ders if the group is prepared for the media c ircus that surrounds 
the Super Bowl. "I think we' re actually perform ing an acoustic 
show a t the press day," Townshend says. "Roger and I have trou
ble sometimes when we sit on a dais together. Occas ionally, I 
hear Roger say something, and it's with the greatest respect I 
d isagree ... [but) it doesn't create the ki11d o f issues it used to 
create. Maybe that's just about getting older." 

Dal trey says he knows playing the Super Bowl is "regarded 
as an honor. I know it's an enviable position and it's n ice to have 
bee11 offered it." But he can't help add ing, "I wish it was a soc
cer match." 

WHO'S NEXT 
Largely because ofTownshend's licensing effo11s, Who music 
crops up all over the place. · It's absolutely astonishing, and 
strangely rewarding in a way," Dal trey says . "I always knew the 
way Townshend wrote was special. There was an energy within 
the music. The songs were written from a very private place 
from Pete, but it's the private p lace that we've all got." 

The power and continued relevance ofTownshend's writing 
are obvious, but few could a rgue that Dal trey's super-charged 
vocals don't play a huge role in the longevity of the songs. Dal
trey says he always knows "instantly" if he can deliver on the 
lyrics Townshend prod uces. "There are things that he brings 
to the table, I'll say, ' I can't sing t his, you would do a better job 
on this, or this is not one that we should be doing,' "he says. 
"It's not because I can't sing the notes, it's just about where the 
song sits and where I come from." 

Dal trey toured solo as a headliner last year and will tour as sup
port for Eric Clap ton in a b1ief spring tour. Townshend is in fulJ. 
blo,m writing mode, and despite h is prowess as a guitarist and 
performer, writing has proved to be his gift that keeps giving the 
most. "Almost everyth ing about my I ife as a writer a11d a performer 
is about four or five songs that I wrote in 1971," Townshend says. 

The performance at th e Super Bowl will help Daltrey and 
Townshend "stand together and decide what we are going to 
do next, what shape that will take a11d whether we should just 
try and pu t out another record, or whether we should do one of 
the fancy things I do on the s ide," Townshend says. 

For Dal trey, it's still about getting onstage, "being able to do the 
one thi11g I wanted to do in the fi rst p lace, which was to get up 
there and make some noise and just have fun with my friends and 
hopefully make people happy for a few hours in the audience," he 
says. "Anything' s better than working a bloody s tee I mill. Or a sheet 
metal factory. I did years of that, so I know the difference." 

Curbishley calls the Super Bowl "probably the last th ing that 
we haven't done, when I thinkabout it," he says. "Whenever there 
has been a ciisis of any sort this band has always turned up to be 
part of that, so it's g reat that we can now be part of what, to me, 
is like a national rejoicing. I know that the Super Bowl means a 
lot in the American psyche.and it's great for us to beon that plat
form. I think the boys would agree with me that most of what we 
have in our lives came from America. Sowe love America." • •· 
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How did you and Roger Oaltrey ultimately de· 
cide to play t he Super Bowl halftime show? 
We thought about it quite hard. I think Roger was doubt
ful that we should do it this year. We were going to play 
at Coachella, the New Orleans Jazz Festival, we had all 
kinds of things planned, so I persuaded Roger we should 
do the Super Bowl to kick those events off. And then I 
decided that I couldn't do that work later this year be
cause I had to continue to write. 

Most bands that play the Super Bowl use It as a plat
form to announce other projects. 
The only two shows Roger and I are committed to to
gether so far are the Super Bowl and then a concert ver
sion of"Quadrophenia" at Royal Albert Hall in March 
[ for the Teenage Cancer Trust). My hearing trouble makes 
it quite difficult for me to wo rk in a studio for long peri
ods of time. I have to be quite careful not to work too 
much or not to tour too much. 

This show, for us, is an example of what he and I can 
do together, waving the Who flag, carrying the flag for 
the boomer generation. just as Paul McCartney, Tom 
Petty and the Stones have done previous ly. 

It seems the Who's music is everywhere these days. 
I broke up the Who in 1981- we did a tour in '82 to say 
goodbye, we got back together in '89 to reminisce-but 
I had that long period between 1982 and 1989 where all 
I did was work on some solo stuff But I was also learn
ing how to run my catalog, learning how to be a pub
l ishe r, learning how to make money outside of records 
and touring. 

I developed quite a knack for it, and I was actually li
censing songs for television, for commercials, for movies 
well before it was considered to be OK. I was one of the 
first a11ists to sit with journalists and answer to the idea 
that I was selling out a heritage and emotional catalog 
that didn't really belong to me-that belonged to my 
fans, that argument. 

So today I feel quite confident about the fact thatw hen 
we do something like the Super Bowl, we do what we do 
very, very well- which is to play live- and it shines a 
light back on our work. 

There's no question that the licensing has bro ad
ened the band's appeal and proves these songs 
were built to last. 
It may have turned out they were built to last- but 
they were never intended to. What I was good at, al
most by accident, was working to the brief that I 
picked up when I was a kid, which was just writing 

TAO 
for the neighborhood. 

Later I started to look at a slightly different set of is
sues and values, but I never, ever strayed into the polit
ical. I don't quite know why-I've always had an interest 
in politics and world affairs- but I never allowed it to 
come into my work and I always fought very hard to pre
vent people from finding a political position in what I 
did. And the band were fairly apolitical as well. We saw 
ourselves almost as circus entertainers. Our function 
was to put on a show and make people happy, make them 
forget thei r troubles. 

When I go back and listen to the Who songs in par
t icular of the late '60s and early '70s, there was an 
asp iration in my writing attuned to the fact that what 
I could feel in the audience was- I won't say reli 
gious-but there was certainly a spiritual component 
to what people wanted their music to contain. There's 
definitely a higher call for the music now which is 
almost re ligious. U2, for example, are hugely suc
cessfu l with songs about an inner longing for free
dom, ideas . 

A song like "Baba •'Riley," with "we're all wasted," it 
just meant "we're all wasted"- it didn't have the signif
icance that it now has. What we fear is that in actual fact 
we have wasted an opportunity. I think I speak for my 
audience when I say that. I hope I do. 

Talk about your relationship with Roger. 
We've never hated each other in the way the press has 
sometimes portrayed. but we've never found it easy to 
get on with each other. We've never socialized very much, 
and we still don't. 

But what has emerged in the past 10 years, particu
larly with the death of [bassistJ John Entwistle, which 
was the last big shock we went through, is a tremen
dously supportive friendship. Roger and I have become 
friends who can say that we love each other, and at our 
age tha(s wonderful. I've known Roger since I was 11 
years old. 

What's your take on the latest Who "Greatest Hits" 
project that was released in December? 

It's interesting because it's got a couple of the more 
recent songs on it. It's got "Real Good Looking Boy" 
from the EP we did in 2002, which is the last record
ing we made with John, and it ' s got "It's Not 
Enough" from the last a lbum we did together called 
"Endless Wire.· 

It's really nice that when you listen to that record, we 
are actually recording music that compares pretty well 
to what we did in the old days. 

Are you satisfied with the Who's place in history? 
We hit the spot with our audience, particularly in Amer
ica, in a way that was pretty accidental. 

I was good at writing for the English working-class 
boys in my early days, and when we started to work in 
America I got a bit lost. I didn't really know what to write. 
and some of the big bands when we first went to Amer
ica in 1966 or '67 were Jim i Hendrix, who was writing 
about angels in the sky, the color purple; Cream: Crosby. 
Stills & Nash-the music at the time was qu ite roman
tic and drug-fueled. 

The Who were just a hard-drinking rock'n'roll band, 
dealing with the kind of working-class stuff that became 
the essence of what happe11ed later on with Bruce Spring
steen. Bruce used to come watch our band in the early 
days quite a lot. I'm not saying he was studying or copy
ing, but there was definitely a resonance. 

When the Who suddenly passed th rough even ts I ike 
Monterey Pop Festival and Woodstock, those things made 
us rather a romantic musical entity. Because we were so 
hardworking and so good live, when we finally came up 
with a definitive album in "Who's Next," the timing was 
absolutely perfect for us. 

And, strangely enough, "Quadrophenia," which is a 
piece about mods in London in the early '60s, has worked 
for several generations. That always surprises me when 
I talk to young people who hear it for the first time. They 
always say it reflects the way(they] feel about growing up. 

What are you writing these days? 
I'm working on a musical play called "Floss" about a girl 

who rides horses, whose husband is a retired musician. 
I've been working on it for a long time. First I wrote the 
story, then I wrote the book. 

It's about the idea that there is a tremendous feeling 
of fear today about the future and about our responsi
bility for the future, whether we're worried about global 
warming, our behavior as aggressors or as guardians of 
world peace. The m iddle classes of America and Europe 
look at the fu ture and they don't see any answers and 
they don't see very much hope. As an artist and song
writer I want to reflect some of that, but also demon
strate that music has a function in all th is. 

1 finished the s tory in November and I've written 
quite a lot of lyrics and I've been doing demos s ince the 
beginning of December. I've done about 10 songs so 
far. I don't know whether this wi ll work as a Who proj
ect. but I'm pretty sure there are a few songs that Roger 
will enjoy s inging. So there's a poss ibi lity we might be 
able to release some of the songs from the play as an 
album or an EP. -RW 

'I 1Nas licensing songs for 
television and movies 1Nell 
before it 1Nas considered 01(.' 
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They've been called Am erica' s 
greatest rock band by more 
than one music writer, and 
they' re certainly one of the 
busiest, but Drive-By Truckers 
h ave yet to parlay that critical 
love and work ethic in to arena
level su ccess. ~ But the band, 
its man agers at Red Light and 
n ew label home ATO Records 
all believe DBT's new album, 
"Th e Big To-Do ," due March 
16, could catapult them to 
that next level. And a just
premiered documen tar y on 
the band, "The Secret to a 
Happy Ending" (see story, 
page 24) , could do for the 
Truckers what "Anvil: The 
Story of Anvil" did for 
Canada's hard-lu ck metallers . 
PHOTOGRAPH BY DANNY CLINCH 

The hard-touring, hard-living Drive-By Truckers debuted 
with "Gangstabilly" in 1998 and boast about a dozen releases 
since. Top-selling among them was 2004's "Dirty South," 
which moved 111,000 units in the United States, according 
to Nielsen SoundScan. 

Thanks to the link between ATO and Red Light, the band 
is posit ioned to reap the rewards of these much-admired 
albums and the searing live shows during the past decade. 
"T his is a creative high point in their career," says Kevin 
Morris, manager of DBT at Red Light with Christine 
S lauder. "They're one of the few bands out there that keeps 
getting better," 

READY TO ROCK 
It hasn't been an easy path for DBT. The band has under
gone personnel changes that would have permanently shut
tered most groups; spent time contributing to ambitious 
projects like "Potato Hole" with BookerT. and "Scene 
of the Crime" with Bettye LaVette; and released a 

T here was a time around the release of the band's "Dirty 
South" in 2004 when the band flirted with broader success, 
much of it under that very same Southern rock banner. 

"The major-label rerelease of'Southern Rock Opera.' and 
then 'Decoration Day' and 'Dirty South,' all came out in a 25-
month period of time," Hood says. "We were touring 200-
plus dates a year-a couple of years we broke 250. Then it 
was that crazy election year and we were getting booed. We'd 
play 'Pullin' People on the Moon' and have some d ickhead 
who watd1es Fox News shooting us birds and yelling obscen
ities at us. That was happening almost every night of the fall 

tour in 2004, which on one level made us feel really punk 
rock. From a career perspective, I don't know if it ever really 
dawned on me that we were on the cusp of anyth ing. It just 
felt like we were in the middle of a battle." 

se ries of ra rities, live and solo CDs (two from 
p,rinciple songwriter/co-founder Patte rson 
Hood) that typically signal a band's d isso
lu tion . And yet DBT just recorded 3l 

There's little doubt that the flawed masterpiece "South
ern Rock Opera," whid1 chronicles the rise and crash of a 

fictional '70s rock band loosely based on Lynyrd Skynyrd, 
put DBT on the map. "It took us from playing to 50 

people to playing for 1,000 people pretty rapidly,• 
Hood says. "Getting from that level to the next 

level weeds a lot of bands out." ·we,, 
songs, roughly ha lf of which make 
up "T he Big To-Do." 

"The Big To-Do" puts DBT 
back on its comfortably 
noisy footing after the 
band veered off in to 
other stylistic terr itory. "I 
would have loved to have writ• 
ten a record that had more rock 

ess about 
going out quickly 

to radio than workmg 
It alongside touring 

and marketigg 
ll ·p~, songs on it maybe three years ago, 

but I wasn't in that place," Hood says. "I 

Hood often expounds 011 t he self. 
described "duality of the Southern 

thing," and that dual ity may be why 
D BT simply isn't a bigger band. 

"Sometimes the th ing that 
first g ives you that leg up 

is the foot that ends up 
kicking you in the nuts,• 

he says. "When 'Southern 
Rock Opera' came out jin 2003], 

i t was so different from anything 

was real thrilled when this batch of songs 
came and they kept being rockers. I was like, -WILL BOTWIN, 

anybody was doing, and we got away 
with it because it turned out to be a pass

ably good record. It was a crazy idea executed 
as well as could be on a $5,000 budget." 'Finally, a rock record.' The big rock songs are on ATO 

'The Big To-Do,' and the stuff that goes off in other 
directions will end up on another record, which we're 
probably going to call 'Go Go Boots.' " He expects "Go-Go 
Boots" to come late this year or early in 2011. 

For a band that boasts two strong songwriters in longtime 
collaborators Hood and Mike Cooley (a third, equally formi
dable writer, Jason Isbell, left the band in 2007 to embark on 
a solo career), whittling down songs to include on the album 
was the most challenging part of recording, Hood says. 

"!Culling songs] would have been the hardest thing about 
making ' Brighter Than Creation's Dark' jin 20071 ifwe had 
botl1ered to do it," Hood says. "Those songs all kind of fit to• 
gether. And we also knew it was the end of the record deal 
jwith New West], so what we didn't use, we didn't know what 
would happen with it So it was like, 'Fuck it, th is is the record. 
it will have 19 songs on it.' • 

Themes on "To-Do" are fami liar ones from DBT: falls 
from grace, economic and class struggles, death, drunk
enness and general domestic disorder. But while these 
themes generally have been set against the band's South
ern backdrops, th is t ime they also reflect the st ruggles of 
the entire country. 

A Southern perspective from DBT, whose roots are in 
Northeast Alabama, comes naturally. But Hood says he's 
never bee n comfortab le with the band be ing labeled as 
Southern rock. "I've always winced a t the term," he says . 
"Jt carries a certai 11 baggage that I'm not all that comfort
able with , I've never felt like that term defined us, even 
though it's used to define us a lot. There are a lot of people 
that have it in their head that they're not going to like us 
because of that label." 

"Southern Rock Opera" was co-produced by David 
Barbe; "The Big To-Do" is the ninth album he's worked 

on with the band. "He's our George Martin. Not just mu
sically or technically in the studio, but also on a personal 
level," says Hood, who says Barbe kept the band from break
ing up during the recording of"Southem Rock Opera." "He's 
got just enough distance from the inner workings of the band 
to see the big picture sometimes when we're too close to it." 

THEATO ERA 
The band was most recently signed to New West, and mem
bers have been outspoken about their d issatisfaction thus 
far with the ir label experiences. But at least in the early 
going, working with ATO has been "just about idyllic," 
Hood says. 

"It's been really refreshing to fly to New York to si t 
down with the head of the label and the head of promo
tion and all that and not be treated like a backwoods red
neck who e ither doesn't know what I'm tal king about or 
is trying to sabotage my own band," he says. "!Instead 
I'm] trea ted like someone who has managed to carve out 
a successful niche from something that sounded prepos
terous once upon a lime. It's about time. I'm not getting 
any younger." 

If Hood feels DBT may have found the right label home, 
the label also sees it as a good marriage. "They've consis
tently made great albums and they' re a touring band, which 
is important to the ATO side of things,· ATO president Will 
Botwin says. "We're less about going out quickly to radio and 
trying to blow something up than working it alongside tour
ing and marketing and online." 
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Hood was quickly im pressed by the label's patience with the 
band's erratic recording process. "As usual, we start making our 
record and then start th rowing the curve balls," Hood says. "That's 
justpartofwhatwe do, we can't help it. We' re from Alabama and 
we're obstinate. But ATO respected the fact that what we do may 
not be the no1mal way of doing things, but it works for us-it's 
really the only thing that works for us." 

Hood also says the band has warmed up to the fact that its label 
and management are under the same umbrella. "As scary as it 
initially could have been on paper- 'Oh, shit, our management 
and our label are in the same office!'-so far it's been nothing bu t 
good." Hood says. "The fact that our label is co-owned by an artist 
[Dave Matthews] and someone who's very successful on the man
agement end [ Coran Capshaw] is good for us.• 

Botwin believes that having label and management side by side 
"makes it a lot more cohesive for us where there's a need for quick 
decision-making, like with licensing. We're on the same philo
sophical page, sitting in the same room, with their manager across 
the hall." 

ATO is working the record to both indie and big-box retailers; 
DBT will do a Record Store Day event at Best Buy in Asheville, 

N .C., and another at the New York Best Buy, and there will be ex
clusive product for the indie stores. "We're doing a lot of regional 
stuff to get deep in there and make sure the record is visible in 
the few record stores that still exist," Botwin says. He also believes 
DBT is ripe to take off digitally, and the album will be offered on 
iTunes, Amazon and eMusic. 

ATO is also planning to go after radio, beginning with "Work
ing This Job," which retains its original title of"This Fucking Job" 
on tlie album. ("We got a great edit," Botwin says.) The initial tar
get is triple A, but hopes are to get some rock airplay as well. 

ACCESSIBLE BUT UNCOMPROMISED 
Jon Salter, product manager for DBTat ATO, says "The Big To
Do" will be available in multiple formats, including a CD Digipak 
with a 24-page booklet and a deluxe 180-gram LP, with a CD 
and insert-posters inside, that includes a vinyl-only bonus track. 
A digital version for iTunes includes a different bonus track 
from the LP. Also, the band will be selling on the road and on 
its Web site a limited-edition 40-plus-page booklet expanding 
on the work of longtime DBT artist Wes freed. 

Tl1e group is booked by High Road Touring and the Agency 

Group internationally, and the road schedule is predictably heavy. 
In February and March the band is play ing the southeas tern 
United States before heading to South by Southwest in Austin. 
The tour begins in earnes t in Apr il with a northeast run, fol
lowed by tl1e Midwest and the West Coast. Then comes Euro
pean festivals, U.S. festivals like Lollapalooza in Chicago and 
Mile High in Denver, and then a return to Europe to headline 
clubs and theaters. 

This makes the act accessible, of course-but as always, DBT 
remains proudly uncompromising. "They stick to their guns on 
everything, which is something I respect and love," manager 
Kevin Monis says. "That said, I think they want to sell records 
just as m uch as anyone else, and they want to play bigger rooms, 
and witl1 this record that will naturally happen.• 

Born into the music industry (his fatl1er is bassist David Hood 
of the famed Muscle Shoals Rhythm Section), Hood is an old 
hand at managing expectations. "I don't see us ever being the 
next Britney Spears," he says. "But this band has a lot of serious 
growth potential, on our own term s. We could be one of those 
lucky few, like Wilco or My Morning jacket, who gets to do ex
actly what we want to do and have regular success at it." 

Get 'Happy' 
DBT Docu Ready For Summer Festival Circuit 

Though you may not know it at the end of 
the film, "The Secret to a Happy Ending" 
does, in fact, have one. 

The title of the Drive-By Truckers docu
mentary, directed by Barr Weissman, comes 
from a Patterson Hood-penned song, ''World 
of Hurt," and is followed by the words, "is 
knowing when to roll credits." The documen
tary chronicles a volatile time in the band's 
history and ends with the departure of key 
member Jason Isbell, who at the time was 
divorcing DBT bassist Shonna Tucker. 

Hood first met Weissman while on the 
band's Dirty South tour in 2004. " I went 
out and talked to him, and in five minutes 
I knew that he was the guy," Hood says. 
"He was like, ' I don't want to do a tell-all, 
I don't give a shit about the b and's bat-

"The film really gets into why the sto
ries we tell are important to us, what they 
mean and where they come from," Hood 
says. "The South is this weird, almost semi
mythical place, but it's also a real place 
with real problems, and capturing both 
sides of that was cool." 

Weissman had planned on finishing the 
film in a year. " Here it is five-and-a-half 
years later and it's finally coming out," 
Hood says. "The story started twisting. He 
gets there and he's filming us, and all of a 
sudden there's all this crazy turmoil in the 
band-divorces, personnel changes. There 
are a lot of uncomfortable things for us to 
watch. A couple of members of the band 
will probably never see it again.'' 

The film ends in 2007, with the band's 
ties with record labels, drugs or each future still precarious. Fast-forward to 2010. 
other. That's not the story I want to tell. "We're still here,'' Hood says, " and some 
If all that exists, that's one thing, but that's of us will go to the premiere. That's the 
not what I'm here for! " happy ending that the movie doesn't nec-

Rather, according to Hood, Weissman essarily provide." 

Road movie (clockwise, from top left): An Alabama junk yard outside of Muscle Shoals; 
DRIVE-BY TRUCKERS perform in July 2005 at Baltimore's Artscape; DBT illustrator WES 
FREED and his wife, JVL FREED; the band's PATTERSON HOOD as a toddler; 'Happy' 
director BARR WEISSMAN films DBT in Athens, Ga., as the band loads up for its 2006 
Blessing and a Curse tour; DBT's Hood ( left) and MIKE COOLEY in July 2007 at the 9:30 
Club in Washington, D.C.; DBT's JASON ISBELL singing 'Never Gonna Change' at Artscape. 

wanted to focus on the power of rock'n'roll "The Secret to a Happy Ending" pre-
tobond fans totheirfavorite artists. Thefilm mieres Feb. 5 at the American Film lnsti-
evolved into much more, becoming a com- tute in Washington, D.C., and will be 
mentary on the social and economic pres- screened at various film festivals heading 
sures of the American South. into the summer. -RW 
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TRAFFIC JAM 
Rapper Freeway takes 
the road less traveled 

l!7J'it? BY CORTNEY HARDING 

W ILD KINGDOM 
Jaguar (love) captures 

a Fat Possum (deal) 

THIRD TIME'S A CHARM? 
Ted Leo finds yet 

another label home 

MUSIC MAN 
T Bone Burnett talks 

'Crazy Heart' 

40 YEARS OF SOUL 
Chronicling the legacy 

of 'Soul Train' 

them were artists we'd worked with; others, like 
Pete Seeger, had no connection to the hall but 
were n1usica1 institutions.1

' 

Cory Chisel, who performs the track 
"Some Cold Ra iny Day," heard about the 
project during a visit to the RED offices. 
"They had a list of all the songs they wanted 
artists to do, and I ended up having to fight 
it out to get what I wa11 ted," he says. To save 
money, the songs on the album are all in the 
public domain. 

For Steve Earle, being part of the project 
meant supporti11g his childhood home, and he 
went to great lengths to record his track. 

"! was touring and having trouble schedul
ing it, and I finally took a few days on my way 
home and got itdo11e," he says. "I was exhausted, 
but all the guys in the band are older than I am. 
They do two shows a day at the hall, so the only 
time you can record is early in the day or late at 
night, and we did it late. The guys just kept 
going, and it really woke me up." 

In addition to the tracks by Earle and Chisel, 
the album features such artists as Tom Waits, 
Ani Difranco, Jim James and Andrew Bird. 

But having big names on a compilation isn't 
a guarantee of sales or success, especially with 
a limited marketing budget. "We're doing this 
all on a shoestring," Morelli says. To control 
costs, RED utilized its in-house marketing team 
and sent information to retail principles it deals 
with on a regular basis to build excitement RED 
also built banner ads and other online tools for 
artists to use on their social networking pages 
and Web sites. 

LIFE PRESERVER 
"Al l the artists are really excited about this, 

and they are talking about it with fans," Morelli 
says. Chisel says he's doing as much press as 
he can and plans on selling the album at his 
merch table when he tours. Brandi Carlile, who 
also contributed to the album, says she has been 
blogging about the project a11d spreading the 
word during her tour. Benefit Album Celebrates 

New Orleans Musical 
Institution 

By any account, the Preservation Hall in New 
Orleans made it through Hurricane Katrina rel
atively unscathed. There was some m inor struc
tural damage to the build ing, wh ic h was 
constructed in 1750, but the venue's French 
Quarter location helped it avoid any flooding. 

But wh ile the hall itself survived in one 
piece, the mus icians associated with it, and 
the larger New Orleans musical community, 
weren't so lucky. In the wake of the storm-

and even four-and-a-half years later- many of 
them have been d isplaced and cannot fin d 
work or paying gigs. The upheaval also threat
ened Preservation Hall's Mus ic Outreach Pro
gram, which provides private lessons for 
students who wou ld otherwise be unable to 
afford them. 

When RED Distribut ion president Bob 
Morelli learned about the situation after visit
ing the hall a few years ago, he felt compelled 
to do something. 

"Some membeTs of my staff and I started 
calling everyone we knew, and we wound up 
getting six artists to fly down to New Orleans 

and record with the Preservation Hall Jazi 
Band," he says. 

Those artists started telling their friends and 
collaborators, and during the next three years, 
25 acts recorded songs with the band. The re
sults can be found on "Preservation: An Album 
to Benefit Preservation Hall & the Preservation 
Hall Music Outreach Fund." which RED wil l 
release Feb. 16. 

"Del McCoury was the first artist to record a 
track," Preservation Hall creative director Ben 
Jaffe says. "Then Jason Isbell responded, and 
we went from there. We put together a wish list 
of artists and just started reach ing out. Some of 

Despite a roster ofartists who may skew older, 
Chisel says he hopes younger listeners will em
brace the record. "There is such a rich history 
that is still there," he says. "I really want to ex
pose new people to th is music." 

Morelli adds that Jensen Communications is 
doing the album's press pro bono, and his goal 
is a piece on CBS' "Sunday Morning" or NPR. 

Jaffe says the hall's name wi ll be a big sell ing 
point. "Preservation Hall has a huge fan base 
on its own, one that translates well to different 
audiences," he says. "They will all find some
th ing on this album." 
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The Black Eyed Peas' 
Will.i.am. says he was 
commissioned to remix 
the Who's iconic 1965 rock 
anthem, "My Generation," 
which will air during the 
Feb. 7 b roadcast of Super 
Bowl XLIV-where the 
Who is performing at 
halftime-and then go on 
sale at iTunes. "It's the 
Who song, and then I 
altered the lyric to fit my 
generation. And Slash is 
on it," Will.i.am says. 
Before the big game, 
though, the Peas will head 
to the Jan. 31 Grammy 
Awards, where they're up 
for six trophies, including 
album of the year for "The 
E.N.D." and record of the 
year for "I Gotta Feeling." 

»>RADIOHEAD 
PERFORMS AT 
HAITI BENEFIT 
Radiohead played a Haiti 
benefit concert Jan. 24 
at Los Angeles' Music 
Box, and while the band 
performed favorites like 
" Fake Plastic Trees," 
"Karma Police" and 
"Bodysnatchers,'' 
front man Thom Yorke 
did a solo version of 
"lotus Flower," a new 
song he debuted last fall 
with his other band 
consisting of Flea, Nigel 
Godrich, Joey Waronker 
and Mauro Refosco. 
Tickets for Radiohead's 
Haiti benefit concert 
were auctioned off, with 
the most expensive one 
going for $2,000. Post
show, Yorke announced 
that $572,754 had been 
raised for Oxfam. 

»>LAURYN HILL 
RESURFACES 
Lauryn Hill hasn't 
performed live in nearly 
three years, but the 
reclusive rapper/soul 
singer surfaced Jan. 23 for 
a surprise performance at 
the Raggamuffin music 
festival in New Zealand, 
performing her 1998 hit 
" Doo Wop (That Thing)." 
In mid-2008, a source at 
Hill's label said she was 
"on hiatus" after a string 
of poor live performances 
and an onstage meltdown 
in New Orleans left fans 
demanding refunds. Hill 
had scheduled festival 
appearances in November 
2008 and April 2009, but 
later canceled them for 
''personal reasons. 11 

Reporting by Gary Graff, 
Monica Herrera and 
Connor McKnight. 

11m BY JASON LIPSHUTZ j 

Easy Rider 
Philly Rapper Freeway Hopes To Stimulate lndie Fans 

On "One Foot In," the third track from Free
way's upcoming album "The Stimulus Pack
age," he raps, "I got one foot in the music and 
one foot in the streets," over bumping percus
sion and a sumptuous soul sample. 

The reflective song captures the Philadel
phia MC's transition from street anthems to 
forward-thinking hip-hop on "Package," his 
first album on independent label Rhymesay
ers Entertainment. The set is due Feb.16. 

" I'm go ing into the release with an open 
mind," says the 32-year-old rapper, who first 
gained recognition as one of Jay-Z's proteges 
on Island Def Jam's Roe-a-Fella imprint. "I've 
already done my thing at Roe-a-Fella, but this 
is a whole new audience, and I'm ready for it." 

On the streng th of hard-charging single 
"Flipside" and production by Just Blaze and 
Kanye West, the rapper's 2003 debut, "Philadel
phia Freeway," peaked at No. 5 on the Billboard 
200. Although 2007 sophomore disc "Free at 
Last" didn' t match the success of his debut, 
standout track "It's Over" marked Freeway's 
first collaboration with veteran Seattle producer 
Jake One, who eventually nudged the rapper 
in a different musical direction. 

"Jake kept sending me beats after that al bum, 
and we started to see how well everything was 
turn ing out mus ically," Freeway says. With the 
rapper's car-alarm flow complementing Jake 
One's stomping soul-based beats, the pair de
cided to build off of" It's Over" and collaborate 
on an enti re album. 

Freeway patted ways with Roe-a-Fella in 2008 
afler "everything at Def Jam just wasn't work
ing out." Jake One soon led the rapper to his 
longtime label Rhymesayers, wh ich features 
underground rap stars like Atmosphere and 
Brother Ali. 
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For Rhymesayers president/CEO Siddiq Say
ers, the signing was an oppoitunity to expand 
the label's demographic while staying true to 
its underground fans. 

"Rhymesayers wasn't known for street
oriented hip-hop, and when people would ask 
me when we were going in that direction, I would 
always say, 'When I find myself a Freeway,' " 
Sayers says. "But any perception about a lack of 
diversity on our label is a misconception. Our 
goal was to make a dope record, not shove him 
down the throats of Atmosphere fans." 

Freeway spent 2009 acquainting himself 
with Rhymesayers' fan base, performing at the 
label's South by Southwest showcase and at 
Sound set Festival in Minnesota. 

"It was Rhymesayers' audience, and they loved 
it," Freeway says. "They have those real hard
core hip-hop fans that I could connect with." 

Two recent m ixtapes- the Jake One
assisted "The Beat Made Me Do It" and "Free
lapse," which takes its beats from Eminem 
songs-will be part of R hymesayers' vi ral 
marketing plan for the album. The rollout 
w ill include a heavy video campaign, rad io 
promotion for throwback first single "She 
Makes Me Feel Alright" and a preorde r pack
age th at includes a "stimulus check" re
deemable al Rhym esayers' flagship reco rd 
store Fifth Element and personally signed by 
Freeway and Jake One. 

Following a s tring of album-release party 
performances, Freeway plans to spend most 
of 2010 "on the tour circuit and working on 
new music everyday" and possibly co-headlin
ing a tour with Brother Ali. He also mentions 
the possibility of making another album with 
Jake One. "People might love this one so much 
that they demand another one," he says. •· · 

i;i•IAM BY MONICA HERRER~ 

DYNAMIC 
DUO 
Jaguar Love Loses Drummer, 
Finds New Label For 'Jams' 

When Johnny Whitney and 
Cody Votolato-better-known 
as the Por tland, Ore., indie 
rock duo Jaguar Love-took 
the stage at a South by South
west (SXSW) showcase last 
March, they weren't exactly on 
solid ground. The longtime 
friends and bandmates had 
parted ways with drummer Jay 
C lark in January, just two 
months before the music fes
tival and weeks before open
ing for Nine Inch Nails on club 
dates in Australia. 

"We were unsure of how our 
live show would work, but we 
pulled it together out of neces
sity," guitarist Votolato says of 
the gigs. 

"There were some personal 
issues, but the change mostly 
had to do with the fact that the 
way I always compose songs is 
through a drum machine," says 
Whitney, who plays keyboard 

>>>FRIGHT 
NIGHTS 
Scottish alt-rock outfit Fright
ened Rabbit shouldn't be scared 
in 2010. 

Built around Edinburgh
based singer/songwriter Scott 
Hutchison's distinctive folk
hued material, the band spent 
much of 2009 on the road pro
moting its acclaimed May 2008 
second album, "The Midnight 
Organ Fight," on U.K. indie Fat 
Cat Records. It supported 
Death Cab for Cutie, Gomez 
and Modest Mouse on UK tours 

and regularly toured the United 
States, where album tracks ap
peared on TV shows like "Grey's 
Anatomy,'' "Chuck" and "One 
Tree Hill." Nielsen SoundScan 
reports that "Midnight" has sold 
31,000 copies, easily outstrip-

and is a lso responsible for 
Jaguar Love's jarringly h igh
pitched, howling vocals. "Cody 
and I were just starting to like 
the way our songs sounded be
fore the drum machines were 
taken out." 

Matador Records had re
leased Jaguar Love's debut 
album, "Take Me to the Sea," in 
2008, but after seeing the band 
as a duo at SXSW, it passed on 

putting out a follow-up set. As 
luck would have it, tl10ugh, an
other indie label was waiting in 
the wings. 

"The guys from Fat Possum 
were at the same SXSW show 
Matador was at,'' Votolato says. 
"We hooked up with them 
there, then got home and re
corded some de mos and they 
were interested." 

Fat Possum w ill release 
"Hologram Jams," Jaguar Love's 
sophomore se t, March 2, and 

ping the 4,700 logged at home 
by the Official Charts Co. 

"Obviously, the TV shows 
haven't done us any harm,'' 
Hutchison says, "but at the 
root of it all, people just con
nected with the songs. With
out fail , the U.S. audiences 
have been amazing." 

Impressive new album "The 
Winter of Mixed Drinks" is due 
March 1 from Fat Cat in the 
United Kingdom, ahead of a 
March 9 U.S. release through 
Secretly Canadian. "I'm hap
pier with t his a lbum than the 
last one/' Hutchison says. "I've 
managed to get in all the de
tails that perhaps were miss
ing last time." 

Next comes a nine-date 
March U.K. tour(including Lon
don's 1,500-capacity Koko), 
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label founder Matthew Johnson 
says he had no reservations 
about the li neup change. "Their 
live show was a big reason we 
signed them," he says. 

Produced by John Goodman
son (Owl City, Los Campesinos!), 
"Hologram Jams" leans away 
from the post-punk of "Take 
Me to the Sea," which has sold 
8,000 copies, according to 
Nielsen SoundScan, and more 
toward hook-driven, aggres
s ive dance music like Whit-

with U.S. shows beginning mid
April ahead of a busy schedule 
of European dates and summer 
festivals. X-Ray Touring books 
the act outside North America, 
where it goes through Flower 
Booking. Hutchison is pub
lished by Domino Publishing. 

-Tom Ferguson 

> > > NUDE NO 
MORE 
Two years in the making, South 
African singer/songwriter Arno 
Carstens' third solo album is 
finally ready-and lined up as 
his U.K. debut. 

"Wonderful Wi ld" (Sony 
Music) will appear March 3 in 
South Africa, followed by an 
April 26 U.K. release, trailed by 
the single "Dreamer" (due Feb. 
1 in South Africa and Feb. 15 in 
the United Kingdom). It' s a 
pop-influenced departure 
from the rock sound that has 
earned Carstens a string of 
successful albums and awards 
in South Africa, both solo and 
fronting rock outfit Springbok 
Nude Girls. 

Previous solo a lbums "An· 
other Universe" (2003) and 
"The Hel lo Goodbye Boys" 
(2005) both earned Carstens 
South African Music Awards, 

ney' s recent work w ith duo 
Neon Blonde. It's also yet an
other step removed from Whit
ney and Votolato's musical 
roots as members ofhardcore 
act the Blood Brothers (along 
with Neon Blonde's other half, 
Mark Gajadhar) . 

"I grew up in Kirkland, 
Wash. , and Cody and I me t 
when we were lit tle kid s," 
Whitney says. "We came from 
a community with a very in
ces tuous band m ember rota-

adding to the Nude Girls' haul 
that they acq uired d uring their 
'90s heyday. 

"Wonderful Wild" was partly 
recorded in London, produced 
by Martin ''Youth" Glover (Dido, 
Crowded House, the Verve) 
and Jim Duguid (Paulo Nutini). 
Both of them are among 
Carstens' songwriting partners. 
"The producers and co
songwriters I worked with 
brought a different energy to 
my music," Carstens says. 

Following a Jan. 21 London 
showcase, Carstens embarks 
on a six-date tour supporting 
re-formed '80s act Ult ravox. 
He says he's hoping live shows 
will build up a U.K./European 
fan base, as "there"s so much 
in the album's songs that is 
waiting to surface live." Carstens 
is published by Sony/ATV and 
booked by Solo. 

-Diane Coetzer 

>>>HAZARD 
WARNING 
Vanessa Amorosi has lived a 
fast life. The Australian pop 
singer signed her first record 
contract at 14, became a re
cording artist at 16 and was a 
mil lion-seller by 18. 

Now 26, she's set for an in· 

tion, where we all had bands 
andl were members of each 
othe r's bands." 

Jaguar Love released a buzz 
track from "Hologram Jams" 
called "Up All Night" in Novem
ber, and the duo is currently 
going back and forth between 
"IS tarted a Fire" and "Polaroids 
and Red Wine" as the album's 
proper single. Meanwhile, fans 
who preorder the album at Fat
Poss um.com will receive a 
Jaguar Love wristband hand
made by Votolato and Whitney, 
who also runs the apparel line 
Crystal City Clothing. 

On the live front, Jaguar 
Love headlined the Rumble, a 
West Coast tour sponsored by 
Aust in-based alternative sta
tion WOXY.com, the Noise 
Pop festival and Owl maga
zine that runs Feb. 1-7. There 
are also plans to route another 
tour tha t w ill bring the act 
back to SXS W. 

"Whether it's rea ll y awe
some or kind of awesome de
pends on the atmosphere that 
we're in and the sound capabil
ities of th e venue," Voto lato 
says. "We haven't ruled out po
tentia I ly having a I ive drummer 
at some point, just to give it 
more of a kick." 

ternational push for her cur
rent Universal Music Aust ralia 
album "Hazardous,U with the 

major's European affiliates 
firming up 2010 release plans. 

Amorosi topped the Aus
t ralian Recording Industry 
Assn. singles chart last Octo· 
ber with "This Is Who I Am"; 
by year's end, it had shipped 
140,000 copies and finished 
as the third-best-selling home
grown single of the year, ac· 
cording to the ARIA. 

Parent a lbum "Hazardous" 
opened at No. 7 in Australia the 
week after its Nov. 6 release 
and is now ARIA-certified gold 
(35,000 units). "In the process 
of g rowing up and becoming a 
woman, her music has trans
formed into what it is now on 
the current album," Amorosi's 
Melbourne-based manager 
Ralph Carr says. 

The self-published Amorosi 
is booked in Australia by Pre
mier Artists and in Europe by 
Primary Talent. After playing a 
handful of Australian shows in 
January, she begins a nine-date 
arena tour supporting Rob 
Thomas Feb. 5 at Rod Laver 
Arena in Melbourne. A national 
headlining tour is planned for 
later this year. -Lars Brandle 

with TED LEO 
by LAURA LEEBOVE 

In early 2009, indie rock troubadour Ted Leo and his band, the Pharmacists, were without a record 
label for the second time since 2006, due to financial problems at Lookout Records and Touch 
and Go Records. About a week into recording (and funding) "The Brutalist Bricks," the group 
found yet another home, on Matador, which will release the a lbum March 9. Leo spoke with 
Billboard about switching labels, staying independent and the evolution of his music career. 

1 Before signing with Matador, did you 
consider re leasing the record yourself? 
We considered everything. It all happened 
relatively fast because I didn't have any in
tention of leaving Touch and Go, but it was 
February when they made the announcement 
that they were going under and it was only a 
half a year later that we wound up going to 
Matador. We weren't hanging out there in the 
wind forever, but certainly one of the first 
things that crossed my m ind was, "Is it even 
important that I'm working with a label at 
this point?" There are plenty of other ways to 
be doing things. 

2 What made you choose Matador? 
What really kind of tipped i t for Matador was 
having the personal conversation I was able 
to have with the people who run the label and 
the level of enthusiasm I felt from them. It 

just seemed like it would be a really comfort
able situation to s tep into. Also, i t is a b it of 
a jump in terms of the size of the label. I've 
never worked with anyone as big as Matador 
before, but they remain an independent label, 
wh ich is important to me. 

3 What do you think has changed the 
most about your music in the past decade? 
It's just varied fro m record to record. By the 
time we hit 2000, I had already been making 
music for a whi le, and by the time I sta rted 
making records with Lookout, I had, more or 
less, k ind of settled into my style of how I 
write songs. Obviously I don't want to ever 
be stagnant with that. I try to pus h myself to 
write the best songs I can write, but certa inly 
I thin k I have found a voice that suits me as 
far as songwriting goes . 

4 Not counting 2008's " Rapid Re· 
sponse" EP, this will be your third con
secutive record on three different labels. 
What has been the most challenging part 

of that experience? 
The most challenging part has less to do with 
the specifics of each label having the problems 
they've had than it does with questioning the 
general stateofthings:what it means to be at
tempting to actually have some sort of a career 
in independent music at this point in time: 
the tougher stuff, the bigger existential issues. 

5 When "Living With the Living" came 
out in 2007 there was tal k about how 
much t ime there had been between that 
album and 2004's "Shake t he Sheets." 
Why was t he gap even longer th is time? 
There are the logistical issues of having your 
label collapse under you. Also, it was a pretty 
depressing decade in a lot of ways . I think 
there's actually a lot more light and air in 
this new record for Matador, but it took me 
a while to get to the point where I was really 
feeling able to make that record. We had at 
least hal f of the record done the previous 
year, but it didn't feel right. I'd actually never 
really been in that position before where I 
went in with the intent of making a record 
and just d idn't feel it. 

6 What has changed t he most i n 
terms of your career as a whole in the 
past decade? 
My rela tionship with fans is something that 
I haven't seen in essence fundamental ly 
change, but in pract ice it has changed. 1 
can' t s it there and talk to people at shows 
all night anymore, I can't answer every e
mail that comes in. One of the reasons I like 
Twitte r is that it enables me to have less
pressured interac tion with tons of people, 
and they have access to me via the Web. It's 
a little bit of a bummer to not have that kind 
of face-to-face interaction I used to have. 
But at the sam e t ime I feel like as the aud i
ence has grown, it has managed to retain a 
certa in closeness. 

FEBRUARY 6, 2010 I www.billboard.biz 31 

i "- --' ,. 
I: 
! : 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

Al_l~lJIVIS 
nm 
PAT METHENY 
Orchestrion 
Producer: Pat Metheny 

Nonesuch Records 

Release Date: Jan. 26 

Well into his fourt h decade 
o f jazz stardom, guit arist 

Pat Metheny has pret t y 
much done it all, from re• 

cord ing in a var iety of for
mats to working w ith color· 

fu l col laborators. Metheny 
has gone t he solo route be• 

fore, but his latest release , 
"Orchestrion," pu ts an en· 

t ire ly i nnovative spin o n it. 

The main voi ce o f the al· 
bum's five expansive t racks 
is Metheny's signature elec· 

tric g u itar, but he also p lays 
t he keys and various rhythm 

instrumen ts. Addi tio nal ly, 

t he artist utilizes guitar-bot s 
(self-playing g uitar robots) 

and rad ica l ly employs an 
a rray o f custom - made 

mmm 
EDITORS 
In This Light and on This 
Evening 
Producer: Flood (Mark 

Ellis) 

Fader 

Release Date: Jan. 19 

Editors' suffocating melancholy 
and frontman Tom Smi th's 

weighty baritone have long 
drawn comparisons between 

the U.K. rock band and post
punk act Joy Division. So it's 

hard not t o see Edito rs' th ird 
album, " In This L ig h t and on 

This Evening,'' as its New Or

dering-a marked shi ft away 
from g uita rs to synthesizers 

and a cleaner, dance-friendly 
v i be that sti ll main ta ins 
much of t he emotional heft . 

But the transitio n can seem 

a bit self -conscious. On the 
track "Bric k s and Mortar," 
it t ranslates into far too much 

enthusiasm fo r the bells and 

acoustic inst rumen t s that w histles o n t he band's new 
were invented for his sonic 
explorations. The most obvi· 

ous disti nc t ion fro m past 

re leases is the r ich ly t ex· 
tu red soundscape of unusual 

tones that Metheny harmo· 

nizes with on w ith h is g uitar. 
As a result , "Orchestrion"

especially on the ro ll icking 

title track and the percussion
t inged " Spirit of t he Air"
surprises and exhi lara t es. 
Plus: Robots!-DO 

mach ines. But the e lec· 

t ronoc approach produces 
a catchy dancefloor single 
in " Papillon," wit h a melody 

t hat makes the most of 

Smit h 's robust voca ls. A 

f ew f orget table melo d ies 

are overshadowed by t he 
d ramat i c opening tit le 

track , w hich builds by lay
ers to an epic feel, and t he 

dreamy but r hyt hmic "Like 
Treasure.1'-EN 

LADY ANTEBELLUM 
Need You Now 
Producer: Paul Worley 

Capitol Records Nashville 

Release Date: Jan. 26 

When Nashville-based Lady Ante

vocal group of the year at the 2009 

Country Music Assn. Awards, it both ended Rascal 
Flatts' six-year reign in that category and accelerated 
the trio's journey into country music stardom. Indeed, 

Lady Antebellum's sophomore album, "Need You 
Now," will be a genre fixture this year. On the title track, 

the group's Charles Kelley and Hillary Scott harmonize 

on a melancholy tune about a bittersweet breakup and 
drunken yearning, and on ''Love This Pain,° Kelley 
shows off his vocal slyness and rough tenor with the 

accompaniment of lively guitar strings and pounding 
drums. And tracks like the riff-heavy, rock'n'roll romp 

"Stars Tonight" and the delicate arrangement of 
"Ready to Love Again" highlight the trio's musical 

growth. The new set-Lady A's follow-up to its self· 
titled debut in 2008-showcases the group's ability to 

combine its own contemporary country sound and folk-

L
rock flair with a familiar formula, making it a refreshing 
addition to the ever-expanding country genre.-CS 
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MOTION CITY 
SOUNDTRACK 
My Dinosaur Life 
Columbia Records 

Producer: Mark Hoppus 

Release Date : Jan. 19 

Minneapolis rock act Motion 

Cit y Soundtrack offers up a 

darker shade of pop-punk 
on its fourth alb um and 

maj or- label debut. "My Di· 
nosaur Life." On the set, pro· 

duced by B lin k-182's Mark 

t endencies combine nice ly 
w ith a harder sound on "My 
Dinosaur Life," pushing t he 

band back to its root s w it h 

enough twist to propel 1t in a 

new d irection.-KP 

OKGO 
Of the Blue Colour of the 
Sky 

Producer: Dave Fridmann 

Capitol Records 

Release Date: Jan. 72 

SADE 
Soldier of Love 
Producers: Sade, Mike Pela 

Epic Records 

Release Date: Feb. 9 

Suave production? Check. Heart
piercing lyrics? Check. SensualJ 

husky-voiced singer? Check. Those are just some of 
the things Sade fans can expect from the group's new 

album, "Soldier of Love." The release is Sade's first 
new material in 10 years, but the act hasn' t lost a beat. 

Over marching band drums and smeared electric gui• 
tar riffs on the t itle track, lead singer Sade Adu 

croons, "I've lost the use of my heart, but I'm still 
alive." And with the help of choppy violins and simple 

drums on the song "The Moon and the Sky," she 

declares her devotion to a former lover, singing, ''You 
could let me love anyone, but I only wanted you." The 
heartfelt track " Morning Bird" is packed with strings, 

piano strokes and tambourine clatter, while 
"Babyfather" finds Adu commending a man's fatherly 

instincts. "Be That Easy" is reminiscent of a country 

love song, with guitars and whistles, and standout 
track "In Another Time" features saxophone and a 
stunning violin arrangement, proving that good music 

stands the test of time.-MC 

frontman Damian K u lash 

floats his heartbroken croon 
over a zero-gravit y space

soul groove, w h ile '' Last 

Leaf" 1s hushed acoust ic folk 

t hat should p lease f ans of 
late singer/songwriter Elliot t 

Smith.-MW 

VAMPIRE WEEKEND 
Contra 
Producer: Rostam 

Batmanglij 

Hoppus (who first worked The members of OK Go have XL Recordings 

Release Date: Jan. 72 
Vampire Weekend's second 

album, " Contra," f onds the 
New York-based band push

ing its eclect ic, int ellectual 

ind ie rock further using a 

mash-up of musical genres, 
clever wordplay and emo

t ional heft. The group even 
adds some international f lair 

to t he new set. On the anom
alous reverb-washed opener, 

"Horchata," t humping drums 
accompany a Bol lywood-

wit h the group on its 2005 always been known more for 
alb u m, " Commit Th is to 

Memory") , Mot ion C ity 

Sound t rack tones down it s 
perky syn ths in favor o f 
heavier g uitar s, whi le st ill 

maintaining t he earnest vo

ca ls f or w hic h it 's become 
k nown. Over pulsating gui
tar -on the track "A Li feless 

Ordinary (Need a Li t tle 

Help)," singer/guitarist Jus
t in Pierre lament s. " I didn't 

think I wou ld make it/ 
Thought everybo d y was 

agai nst me/Al l t hose con
q uered eyes and Chr ist 

mases alone." Pierre's voice 
st rains over a m ix of eer ie 
and ro ll icking punk r i f fs on 

t he single "Disappear," and 

t he band's familiar sardonic 

the zaniness of their m usic 

v ideos (remember the ir 
t readmi ll-based YouTube 

favor ite "Here It Goes Again" 
in 2006?) than for t he zani

ness o f t heir music. Working 

w ith Flaming Lips producer 
Dave Fridmann. OK Go 

seems deter mined to 
c hange that o n its latest 

album, " Of t he B lue Colour 
o f t he Sky," an effor t t hat 

reflects a broadening of t he 
gro up 's stylistic palette. The 

set careens confident ly from 
t he Pri nce- i nspired fuzz
f unk of o p ener "WTF?" t o 

t he slinky live-band R&B of 
" I Want You So Bad I Can't 

Breathe" to "This Too Shall 
Pass," a thudding psych-pop 

ly rics are featured most no- an them in t he mold o f "Kids" 

tably o n the foul -mout hed by MGMT. It's no t al l so 
romp "@!#?@!." Motion City good -naturedly goofy. On 

Sou ndtrack's smart -aleck "While You W e re As leep," 

SPOON 
Transference 
Producer: Spoon 

Merge Records 

Release Date: Jan. 79 

Spoon's seventh studio album, 
11Transference," strikes a balance between its early 
angsty indie-rock and the soulful deconstructed pop 

of its 2007 release, " Ga Ga Ga Ga Ga." The battered 
piano keys, jagged guitar riffs and clashing drums on 

the single "Written in Reverse" add an ominous feel to 

the set, as Spoon frontman Britt Daniel's voice teeters 
between punchy and afflicted. "I'm writing this to you 
in reverse/Someone better call a hearse," he sings, 

while also referencing drug hazes and blank stares. 

The thrumming guitar and esoteric beats of " Who 
Makes Your Money" creates an atmospheric dreami· 
ness, while tension is built with snarling lyrics, buried 

piano and crushing guitar riffs on "Got Nuffin.11 On 
album closer "Nobody Gets Me but You," Spoon final

ly comes undone, melding bleak electronic pulses, 

strings and pounding drums in a combination of 
bounce and grit that goes down smoothly.-KP 
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sounding harmony, w h ile 
" Cal ifornia English" exhibit s 

Ivy League rhyme sk il ls , 
swirl ing strings and singer 

Ezra Koenig 's idiosyncratic 
A uto-Tune voca ls, w hic h 

g ive t he t rack a calypso vibe 
tha t 's more futu ristic new 

wave than T-Pain. First sin 
g le •lcousins'' incorpora tes a 

trash ing punk bassline and 
a powerful rhyt hm sect io n, 

and "I Th ink Ur a Contra" is 
the f irst Vampire W eekend 

song to use an acoustic gui· 
t ar. Koenig's f a lsetto and 

austere piano o n the t rack is 

unlike anything found on the 
band's 2008 sel f- titled de

but , or anywhere else, f or 
that matter.-KP 

l!'fil;iffl 
SOWETO GOSPEL 
CHOIR 
Grace 

other highlight. Tradit ional 
Sou t h A frican gospel piece 

"Muphul usi" fea t ures t he 
c ho ir accompanied only by 

hand d r ums and a strong 
solo vocal from B ongani 

Khumalo, and Sipokazi Nxu· 
male 's gent le delivery o f 

"Prayer for Sou t h Africa" is 
a l so a noteworthy vocal 

performance.- PVV 

FREEDY JOHNSTON 
Rain on the City 
Producer: Richard 

McLaurin 

Bar/None Records 

Release Date: Jan. 12 

Singer/songwriter F reedy 

Johnston's moment as a c ri t

ical supernova passed quick· 
ly enough dur ing t he '90s 

t hat probably few have no· 
! iced he hasn't released an 

a lbum of new material since 
2001. But his ri chly written 

SINC:il_l:S 
•:111:t•l:I 
JAY ELECTRONICA 
Exhibit C (5:31) 
Producer: Just Blaze 

W riter: J. Flowers 

Publ isher: not listed 

The Dogon Society/Just 

Blaze/Oecon 

Jay Electronica has been a sen
sat ion in Internet hip -hop cir· 

cles for years, but t he t rium· 

A decade into its career, Life· 
house is on the verge of reieas· 

ing its fift h studio album, 
"Smoke & Mirrors"-the follow• 

up to 2007's "Who We Are," 
which had three top 40 hits. 

"Halfway Gone," the set's lead 
single, reminds listeners t hat 

t here's more to this California 
pop-rock band t han slow· 

burning ballads. The song 
phant·sounding "Exhibit C" is opens with b lurred "wooh· 

themysteriousrapper's firstflir- ooh-oohs" t hat establish an 
tation with broader recognition, 

landing h im on stat ions like 
WQHT (Hot 97) New York w ith· 

out major-label support. Work· 

ing with an orchestrated sample 
from Billy Stewart's "Cross My 

Heart," producer Just Blaze 
gives Electronica the sort of airy, 
soulful backdrop he might have 

provided Jay-Z for 2001's "The 

Blueprint." Elect ronica's lyrical 
approach is more akin to Jig
ga's old rival Nas, t hough. He 

details his bouts with homeless-

u p tempo pace, and its lively, 

danceable rhythm works well 
with frontman Jason Wade's 

vocals, which waver between 
int imate and exp losive. The 

singer co-wrote t he single w ith 

m anager Jude Cole and 
looked to Kevin Rudolf and 

Jacob Kasher for som e extra 
punc h. The result is a fresh 

sound for L1fehouse as the 
band aims to extend its run on 
the hot AC and Billboard Hot 

100 charts.-MM Producer: Robin Hogar th 

Shanachie Records 

Release Date: Jan. 26 

and confidently performed ness and regional prejud ices 

The Soweto Gospel Choir's 
latest a lbum, "Grace," is eas

ily as exuberant and inspired 
as any of its past efforts. The 

aptly t itled 19-song set - t he 

South A fri can group's fourth 

release on Shanachie Rec· 
o rds-is a creative b lending 

of t radit ional South African 
gospel numbers with ele· 

gantly conceived arrange
ments o f contempo rary 

tunes, such as "Voices on t he 
W ind." The c ho ir's perform· 

ance is a sust ained d isplay 
of individual and ensemble 

virtuosit y, underwritten by 

new set , "Rain on t he City," 
is a wake-up ca ll t hat Jo hn

ston indeed left a hole in his 

recording absence. Fortu· 
nat e ly, he makes up for t he 

lost t ime o n these 11 songs. 

Flitting between Americana 

sass and Greenwich Village 
earnestness-wit h sub t le 

t ouches o f psychedel i a 
( " Lonely Penny" ), soul ( "The 

Devil Raises His Own") and 
bossa nova ("The Kind of 

Love We're ln") - Johnston 
del ivers anot her a l bum of 

nuanced and evocative 
t u nes laced w ith v ivid i m 

agery and emot ional depth. 

it s deep spiritual sensibility. The song "What You Cannot 
The track "Eli" is an i nfec
t ious cu t reminiscent o f the 

township j ive tha t is one of 

the foundational st y les o f 
South African pop music. 

Lucas Bok's gospel-inflected 
ar rangement of "Br idge Ov· 

er Troubled Water" is an· 

EDITED BY MITCHELL PETERS 
(A LBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Crystal Bell, 
Melanie Bertoldi, Mariel 
Concepcion, Gary Graff, Ronald 
Hart, Michael Mcnachem, Evie 
Nagy, Dan Ouelle tte, Kelsey 
Paine, Jesse Serwer, Ken Tucker, 
Philip Van Vleck, Mikael Wood 

CRITICS' CHOICE •: A new 
release, regard less of chart 
p o tential, high ly recommended 
for musical merit. 

See, You Can not Fig ht" 

closes t he set with a father 's 
devastating address to a son 

following his mot her's death. 
With t racks like t hese, let's 
hope t here isn't as long of a 

pause bet ween Jo hnston's 

project s next t ime.-GG 

PICK •: A new release predicted 
to hit t he top halt of t he chart in 
the co rresp onding fo rmat . 

All albums comme,cially available 
in the United Sta tes am eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floo r, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at BIiiboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, or to the wr iters in t he 
app ropr iate bureaus. 

(he's from New Orleans) before 
delv ing into a lyrically dense. 

tec hnically precise volley o f 

crypt ic relig ious references and 
old-school rap allusions. The 

track feels l ike a prelude to 

something much bigger-it's 

just not clear w hat that is at the 
moment.-JS 

mm 
LIFEHOUSE 
Halfway Gone (3:15) 

Producer: Jude Cole 

Wri"ters: various 
Pub lishers: various 

Geffen 

ZAC BROWN 
BAND 
Highway 20 Ride (3:53) 

Producers: Keith Stegall, 

Zac Brown 

Writers: Z. Brown, 

W. Durrette 

Publishers: Weimerhound 

Music/Lil' Dub Music/ 

Angelika Music (BM/) 

Home Grown/Atlantic/ 

Bigger Picture 

On "Highway 20 Ride," 

the fourth single from 

JUSTIN BIEBER 
FEATURING 
LUDACRIS 
Baby (3:36) 

Producers: Christopher 

''Tricky" Stewart, Terius "the· 

Dream" Nash 

Writers: various 

Publishers: various 

Island Def Jam 

Unlike Justin Bieber's first few 

singles, "Baby" recogn izes 

Zac Brown Band's million-selling "The Foundation," 
there's no fried chicken, no beer and no sand to be 

found. Consider it a sign of frontman Brown's softer 
side, and proof he and his bandmates can do more 

than have a good time. The song, about shared cus

tody of a young son, will hi t home with the country 
audience and beyond. The subject matter isn' t 

GORILLAZ FEATURING 
BOBBY WOMACK AND 
MOS DEF 
Stylo (4:33) 
Producers: Gori//az 

Writers: Gorillaz 

Publishers: EM/ Music Publishing, 

Medina Sound Music 

Virgin 

A day after Coachella announced that Gorillaz would 
headline its 2010 music festival, the group unveiled the 

retro first single from its anticipated third album, "Plas
t ic Beach." On " Stylo," Damon Albarn replaces Danger 

Mouse in the producer's chair and bounces atop a 

midtempo electro beat that drips with early-'80s flair. 

Albarn's alter-ego, lead singer 2D, croons hopeful rhet

oric about mango birds and twilight skies to the song's 
title character. Soul legend Bobby Womack bursts in 
with a powerfully delivered chorus, while the rather 

underutilized Mos Def-who appears throughout 
"Plastic Beach" as the character Sun Moon Stars-drops 

a short verse to close things out. "Stylo" leaves the lis

tener eagerly waiting to hear what the rest of this latest 
Gorillaz adventure brings.- RH 

that young relat ionships can cameoaddsawelcome urban 
result in unhappy endings. 
"We're just friends? What are 

you saying?," the 15-year-o ld 

heartt hrob asks o f his young 
love interest. "My first love 

broke my heart for t he first 

time, and now I'm like, 'Baby, 

baby, baby, oh.' " The mid· 
tempo number 's undeniab ly 

contagious c horus should 
keep Bieber's tween fan base 

sat isfied, and Ludacris' brief 

twist. "She had me going 

crazy/Oh, I was starstruck/She 
woke me up daily/Don't need 

no St arbucks," the A t lanta 
rapper q uips. The matchup 

adds a layer o f maturit y to 

Bieber's repertoire and should 

further solid ify h is growing 
presence on the charts. Only 

t ime will tell w het her h is "My 
World" a lbum, due March 2, 

will do the same.- MB 

unique-Craig Morgan's "Every Friday Afternoon" and 
Reba McEntire & Kenny Chesney"s "Every Other 

Weekend" come to mind-but there's something 
poignant about how it's addressed here. Brown's dis

tinctive vocal and the group's harmonies capture the 

pain that accompanies the wrenching decisions par
ents often make.-KT 
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IB•lirUhiW BY KEN TUCKER I 

Labor 
Of Love 
Friendships 
Fueled 'Crazy 
Heart' Soundtrack 

The Fox Searchlight Pictures 
film "Crazy Heart" and its ac
companying soundtrack are ex
amples of the importance of 
relationships. 

Film star Jeff Bridges had 
passed on the role until he dis
covered his friend T Bone Bur
nett would be involved. Burnett 
says he agreed to sign on after 
a doctor advised him to "only 
work with people that love you." 
Bridges, d irector Scott Cooper 
and the late Stephen Bruton, 
whoco-wrote many of the songs 
and co-produced the soundtrack 
with Burnett, fi t the bill. 

So d id Cameron Strang, 
founder /president of New West 
Records , wh ich released the 
soundtrack Jan . 19. Bruton, 
who died of complications from 
cancer last May, was a close 
friend of Strang and Burnett. 
He also recorded for New West. 

" It was defin itely one of those 
moments where everyone real
ized this was supposed to be," 

Strang says. 
The soundtrack debuts this 

week at No. 6011 Billboard's Top 
Country Albums chart, No. 5 
on Top Soundtracks and No. 38 
on the Billboard 200. Also avail
able is a limited-ed ition deluxe 
version that includes all 23 of 
the movie's songs, a Digipak 
and a booklet with lyrics. 

Bridges portrays down-on
his-luck country singer Bad 
Blake in "Crazy Heart," which 
has already won numerous 
awards, including a Golden 
Globe for Bridges as best actor 
in a drama. "The Weary Kind," 
sung by Ryan Bingham, also 
earned a Globe for best origi
nal song in a motion picture. 
Bingham, who co-wrote the 
song with Burnett and records 
for Universal Music Group 
Nashville's Lost Highway, also 
has a role in the movie. He plays 
the leader of Tony & the Rene• 
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gades, a pickup band that backs 
Blake at a bowling alley g ig. 

Burnett, Bruton, Bingham 
and Gary Nicholson created 

songs they thought the fictional 
Blake would s ing. "We spent 
five or six months sitting around 
writi ng and talking about the 
character; who he was, where 
he came from, what he liked, 
what was the first record he 
bought. h is first hit, the firs t 
song he ever wrote," Burne tt 
says. ''The songs grew out of the 
ground of this person." 

Bridges' co-star Colin Farrell, 
who plays Blake protege Tom
my Sweet, takes a turn at the 
mic on" Fallin' & Flyin' ," a duet 
with Blake, and solos on "Gone, 

Gone, Gone," written by Bing
ham and Burnett. 

Burnett rates Br idges' and 
Fanell's vocal abilities as "pretty 
damn good. It's notoneofthose 
situations where it was Auto
Tuned and manipulated. They 
are both great storytellers who 
made the tr.nsition to tell ing 
the story in song. Jeff and l have 
been playing together for 30 
years. I've heard him conjure up 
a storm on several occasions." 

ln addition to original mate
rial, the soundtrack features 

KING OF COMEDY 

such country 
class ics as 
Buck Owens' 
"Hello Trou
ble," the Lou

vin Brothers' "My Baby's 
Gone,"Townes Van Zandt's "If 
1 Needed You• and Waylon Jen
n in gs' "Are You Sure H ank 
Done It This Way." Another 
song, "Reflecting Ligh t," by 
Burnett's ex-wi fe Sam Ph illips, 
appears on the soundtrack be
ca use co-star Maggie Gyl len
haal's newspaper reporter 
character Jean Craddock lives 
in Santa Fe, N.M., where 
Phillips has a following. 

Burnett says the creative 
process was "great fun. It was 

a group of fiiends getting to• 
gether and playing songs. 
Bridges is a brilliant film intel
lect. To get to conspire with h im 
to create an identity was fun. It 
wasn't a challenge at all." 

The soundtrack was fin 
ished just weeks before Bruton 
died. "The sense of completion 
was incred ibly important to 
him and to all of us," Burnett 
says. "He was the id of the 
music (and] my first call when 
I found out we were going to 
make the movie. He was on the 
set every day and the touch
stone to that world. I've been 
in the studio most of my life, 
bu t Stephen was on the road 
for 30 years." 

Aziz Ansari's "Intimate Moments for a Sensual Evening" debuts at No. 1 on Billboard's Top 
Comedy Albums chart with 6,000 copies, according to Nielsen SoundScan, giving the Com
edy Central label its ninth chart-topper (and ninth debut at No. 1) on the 5-year old tally. 
The set also arrives at No. 89 on the Billboard 200 and No. 16 on Top Digital Albums. ,r 
Comedy Central has notched 44 albums on the IS-position Top Comedy Albums list since 
it launched Oct. 2, 2004- more hits than any other label by far. In total, 195 albums have 
appeared on the chart. 1 The album's first-week sales were aided by Ansari's Comedy Cen
tral special of the same name, which aired two days before the album dropped Jan. 19. The 
set was also hyped in iTunes' "New Music Tuesday" e-mail blast and offered for a low intro
ductory price in Amazon's MP3 store. The latter retailer launched the set Jan. 18, pricing 
it at $3.99 for a limited time. - Keith Caulfield 

86,000 90,000 

5,000 

COMEDY CENTRAL'S 
NO. 1s ON TOP COMEDY 
ALBUMS 
Dane Cook claims three of the nine chart-toppers the 
Comedy Central label has p laced on Top Comedy Albums. 
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IM'EI BY GAIL MITCHELL I 

Riding The Rails 
VH1 Airs 40th-Anniversary Tribute To 'Soul Train' 
It was the little show that could. Beginning its ride 
as a local, black-and-white-filmed dance show on 
Chicago's WC!U-TV, "Soul Train" chugged its way 
to Los Angeles and into pop culture history. The syn
dicated franchise's impact is chronicled in lhe40th
anniversary tribute ·soul Train: The Hippest Trip 
in America." Coinciding with the start ofBlack His
tory Month, the documentary airs Feb. 6 (9:30 p.m. 
ET)onVHl. 

Narrated by actor Terrence Howard with an origi
nal score by the Roots' Ahmir "?uestlove" Thomp-

son, the 90-mi nute documentary teems with perform
ance clips and commentaty by former dancers and 
crew members as well as music executives (Clive 
Davis, Antonio" LA." Reid) and major artists who ap
peared on "Soul Train." including Chaka Khan, Snoop 
Dogg, Aretha Franklin and Sly Stone. At the helm is 
"Soul Train" creator/producer/host Don Cornelius. 

Co-produced by VH I Rock Docs and Soul Train 
Holdings, the special doubles as entertainment 
and history lesson. The innovative show's Aug. 17, 
1970, debut was bracketed on one side by the civil 

SUCCESS IN 'STAGES' 

rights movement and on the other by the emer
gence of black empowerment. 

"This is so much more than a story about a man 
with a vision fora musicdanceshow," says Kena rd 
Gibbs, a co-principal in Soul Train Holdings with 
Peter Griffith and Anthony Maddox. "Had it not 
been for the social and political forces stirring the 
pot, the show probably wouldn't have been as suc
cessful. It empowered African-Americans, show
ing our culture and creativity in a light not seen on 
TV. This was reality TV al its best." 

After its 1971 move to L.A., "Soul Train" not only 
spun off award shows bu t also a No. l R&B/pop hit 
in 1974, MFSB's "TSOP (The Sound of Philadel
phia"). The Gamble & Huff-produced single was 
originally billed as "The Theme From 'Soul Train.' • 

Cornelius jokes in the documentary that the hit's 
title change was his "one mistake." During a re
cent phone interview, tl1ough, he says his fondest 
memory is the show's early validation by major 
R&B talent. 

"Gladys Knight & the Pips helped us start out, but 
we didn't know where it would go from there. We were 
just detetmined to make th.is happen, feeling it was 
the right kind of show for this country at the time," 
he recalls. "Then one day James Brown walked onto 
the sound stage. A few months later came the Jack
son 5 and then Stevie Wonder. So we're th.inking, 'OK, 

this might work.' "The show later hosted perform
ances by such pop stars as Elton John and David Bowie. 

The "Soul Train" documentary- the focus of 
Paley Center for Media screenings in New York 
(Jan. 27) and L.A. (Jan. 29)-is the latest branding 
venture by Soul Train Holdings, which bought the 
franch ise from Cornelius in 2008. Last year, the 
company launched a new Web site and revived the 
Soul Tra in Awards on BET/Centric (return ing in 
2010). Slated this spring: a DVD boxed setof"Soul 
Train" episodes, released through Time-Life. ... 

Vedera has been growing its audience since last brother; I was on the dance team. [Vedera] started rounds out the group,) Brian adds, 'We were wary 
fall with the pop-rock ballad "Satisfy." However, the about the same time we began dating." at first about how it would work, but once we started 
Kansas City, Mo., quartet's breakout first single Vedera released one a lbum independently we were like, 'Thisiswherewebelong.'" 
was a work in progress for much longer. 

'We started writing 'Satisfy' four years ago, and 
it went through several different versions before 
we decided it was ready for the world,'' says front· 
woman Kristen May, who co-wrote the song with 
her husband, band guitarist Brian Little. 

Sparked by a performance of the song on MTV's 
"The Hills," "Satisfy" is bubbling under Billboard's 
Adult Top 40 chart thanks primarily to Sirius XM 
channel the Pulse, which has played "Satisfy" 175 

times through Jan. 26, according to Nielsen BDS. 
The single also gained early terrestrial radio sup
port at hot AC stations KCDU Monterey, Calif., and 
KKSN Kansas City, Mo, 

"Stages"-Vedera's Epic Records debut a lbum 
released digitally Oct. 6-reached No. 2on Heat
seekers Albums and No. 146 on the Billboard 
200. Despite those peaks, however, the band 
considers the album's Feb. 2 physical release 
its biggest achievement thus far. "It's 
been our baby for so long; we just want 
as many people as possible to hear it," 
May says. 

Though May and Little attended 
the same high school, they didn't 
make a musical connection until 
after graduation. "We ran in differ
ent circles,'' May recalls. "He was in a 
band and hung out with my older 

through hometown label Second Nature Record
ings. Relocating to Los Angeles, the group 
played any g ig it could find before being discov
ered at the Troubadour by Epic head of A&R 
Mike Flynn, who produced "Stages." 

"It was funny because 
Mike was there to 
check out another 
band, but he ac
cidentally came 
early and saw us,1' 
says drummer 
Drew Little, Brian's 
brother. (Bassist 
Jason Douglas 

With "Loving Ghosts" in line as the next single, 
Vede ra will hit the road this spring, opening for 
Jack's Mannequin and performing on VHl's Best 
Cruise Ever. The group's biggest upcoming gig, 
though, will take place in the summer, when Ved
era joins the revived Lilith Fair festival alongside 
artists like Norah Jones and Loretta Lynn. 

''To be on that bill with all those amazing artists 
is really crazy," Brian says. "Lilith Fair-just the name 
of that tour is a big deal.'' -Monica Herrera 

Getting 
satisfaction: 
V EDERA 

BUILDING 
BLOCKS 
Israeli-born, Los Angeles-based 
singer/songwriter Oren Lavie seems 
to have all the building blocks for 
success. The video for his song "Her 
Morning Elegance" has been viewed 
more than 9 mi llion times on You
Tube and bears a striking resem
b lance to a recent Amazon Kindle 
commercial (Lavie's version came 
first). The video also scored a 
Grammy Award nomination for best 
short form music video, alongside 
such acts as the Black Eyed Peas 
and Coldplay. 

Lavie's track also was an iTunes 
free song of the week, garnering 
200,000 downloads. And he has an 
uinll at radio-Lavie•s business part 

ner is Chris Douridas, a DJ at influen
tial noncommercial KCRW Los An
geles. " Her Morning Elegance" even 
secured a prime synch placement 
in a Chevy Malibu ad. 

But all this exposure hasn't man
aged to translate into sales. Lavie's 
2008 album, "Opposite Side of the 
Sea," has sold 6,400 copies, accord· 
ing to Nielsen SoundScan. Mean
while , "Her Morning Elegance" has 
sold 26,000 downloads. 

"The album has been around for 
two-and-a-half years and rereleased 
a few times over,'' Lavie says. "At this 
point , I think a lot of people have it 
but not a lot of people have bought 
it. I get e-mails from people in Russia 
and Africa saying they love it, yet I've 
never sold any records there.'' 

By his own admission, Lavie isn't 
a businessman. "I've always done 
things by myself, and there is a limit 
to what I can do on my own," he 
says. " My goal as an artist is to cre
ate good work, and I think I've done 
that. I write and direct, so I can make 
a living doing that.'' 

Lavie says his next project is a 
multimedia show and Web site, 
which will allow people to buy stills 
from the "Her Morning Elegance" 
video. "We'll only sel l a still one 
t ime. and once it 's gone, it's gone/' 

he says. "We have 2,096 frames, so 
it should take a while." 

Perhaps a Grammy victory will speed 

the process. -Cortney Harding 

www.billboard.biz I 35 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

BillbearGI. CONNECT WITH THE Music INDUSTRY'S MOST IMPORTANT DEc1s1ON MAKERS 

Fo r ad placem ent in p r int and online call Jeff Serrette 800·223-7524/jser rette@b illbo ard.corn 

DUPLICATION/ 
REPLICATION 

CD• DVD • PRINTING • PACKAGING 

CRYSTAL CLEAR 
MIOIAG/f.OUll'A'MIIID~O..ar,., 

A@ ~ 
1000 1000 
RETAJ:L RETA J:L 
READY R E ADY 
C: IC>S: DVDS 
ONLY ONLY 
$870! $990! 

TOLL FREE 1·800-880-0073 
WWW.CRYSTALCLEARCDS.COM 

• I • 

WANTED TO BUY 

BUYING RECORD & CD COLLECTIONS 

PRIVATE COLLECTIONS-RADIO STATIONS

DJ RECORD POOLS 

21ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: sales@21centurymus ic.com 

John M. Jabra, President 

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE ... 

BE CREATIVE • KNOW YOUR OPTIONS 
ADVERTISE WISELY 

Billaaard JEFF seRRETTE SENI0RACC0UNTMANAGER 
PHONE: 646·6:;4·4697/800·2Z3•75Z4il'AX: 646-6:;4·8066 EMAIL: JSERRITTE@BIU BOARD.CDM 

(Advice) 
HOW DO YOU MAKE YOUR 

CLASSIFIED AD PAY? 
By running it consistently-<:onsecutive weeks- for impact!! 

Rarely does a prospective customer reply to an ad the very first 
time it appears. When that customer is ready to buy. 
Remember, the very week he or she is ready your 

advertisement should be in POSITION. 
Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!! 

TOLL FREE 
800-233-7524 or 646-654-4697 

DUPLICATION DISPLAY UNITS BANKRUPTCY SALE 

DON'T 
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RECORDING STUDIOS T-SHIRTS CONCERT INFO MUSIC PRODUCTION 
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'DANCE' FEVEH 

BENEFICIARIES 

RECC>l:tD-1:11:tEAl<ER 

>;,,With Taylor Swift's and Justin 
Bieber's respective bows at Nos. 
2 and 5 on the Billboard Hot 100, 
the chart sports a pai r of top five 
debuts for just the third time. On 

Feb. 28, 1998, Cellne Dion's "My 
Hear t WIii Go On" and WIil 
Smith's "Gettin' Jiggy Wit It" 
began at Nos. 1 and 3, 
respectively. On June 28, 2003, 
Clay Aiken's "This Is the Night" 
and Ruben Studdard's "Flying 
Without Wings" opened at Nos. 1 
and 2. 

» Rob Thomas collects his 
fourth chart-topper on Adult 
Top 40 with "Someday," passing 
Pink for most No. 1s by a solo 
artist. He a lso equo:lls the No. 1 
output of his band Matchbox 
Twenty, which, a long with 
Daughtry, trail Nlckelback's 
record five No. 1s. 

C Re;:id Ch;:irt Be;:it 
every week at 
billboard.com/chartbeat. 

Billboarll~ 

'Hope For Haiti' Soars With Historic Digital Week 
The "Hope for Haiti Now" chari ty 
album debuts a t No. l on the Bill
board 200 with 171,000 sold, accord
ing to Nielsen Sound Scan. It's th e 
first d igital-only album to top the tally 
i n its nearly 54-year h istory. 

The MTV Networks compilation, 
featuring performances culled from 

• , 
HOPE~HAITII 

the "Hope for Haiti Now" telethon held 
Jan. 22, reached digital distributo r s 
during the Jan. 23-24 weekend, mak
ing its sales number all the more im
pressive. SoundScan's tracking wee:k 
ends a t the close of business on Sun
day, so the brisk sales for "Haiti" came 
from only two days of availability. 

Sources i nd ica te th at the album 
racked up many of its sales as pre
orders. Apple's iTunes store began ac-

cepting preorders Jan. 21. However, a 
pre-order doesn' t count as a sale unt il 
the album is sent to th e customer. 

With "Haiti" debuting with 171,000 
copies sold, following 
100,000-plus s tarts at 
No . 1 from Ke$ha's 
"Animal" (152,000) and 
Vampire Weekend's 
"Contra" (124,000) , it's 
the first time since 2005 
that the first three track
ing week s of the year 
had an album that sold 
at least 100,000 copies . 
Comparatively, 200S d idn't have a sin• 
gle week where an album sold fewer 
than 100,000 copies, and it was th e 
las t year that such a feat occurred. 

Also, as " H a iti" is so ld through 
indie d ig ital d istributor IN grooves, it 
gives the Billboard 200 back-to-back 
independently d ist ributed No. 1 al
bums, following l ast week's chart-top
per "Contra." 

For the first t ime since 199S, three 
o f t he top six on the Billboar d 200 
are indie albums, th anks in part to 
the " H ai t i" ti tle. 1t joins t he new 
Spoon se t, "Transference" (Merge 
Records) , at No. 4, and "Contra" (XL 
Recordi ngs) at No. 6: both albums 
are d istributed by Alternative Distri
bution Alliance. 

The las t time three ind ie titles 
made the top six was June 17, 1995. 
That's when Naughty by Nature's 
" Poverty' s Paradise" (Tommy Boy) 

and the soundt rack to 
" Pocahontas" (on then
indie Walt Disney) de
bu ted at Nos. 3 and 4, 
respectively, joining the 
" Friday" soundtrack 
(Priori ty) a t No. 5. 

SWEET CHARITY: The 
" Hope for Ha iti Now" 
album is one of an elite 

group of charity efforts to top the Bill
board 200. 

How el ite' Only three such t it les 
have ruled the chart. 

The las t to do so was "God Bless 
America," which debuted at No. l 
wi th 181,000 on the Nov. 3 , 2001, 
tally. The Columbia release was com
piled after the Sept . 11 terrorist at
tacks to benefit the Twin Towers 
Fund. All but one of t h e set' s 15 
tracks were previously released (but 
thematically appropriate) songs. The 
only new t rack was Celine Dion's 
"God Bless America," as performed 
during the "America: A Tribute to He
roes" te lethon. 

Before that, you have to go back to 
1985 to find the first charity se t to 

reach No. I , also from Columbia: USA 
for Africa's "We Are the World." It 

climbed to the top spot on the April 
27 chart after debu ting a t No. 9 a week 
earlier. It ultimately spent three 
frames in the penthouse. 

For bonus points, can you name 
the artist who appears on all t hree 

chari ty albums? 
Answer: Columbia1 s own Bruce 

Springsteen. He participated in the 
"We Are th e World" t itle track and 
contributed a live version of "Trapped" 
to th e album. For "God Bless Amer
ica," he donated ano ther live cut , 
"Land of Hope and Dreams." And for 
the" Hai ti" set , h e delivered "We 
Shall Overcome.• 

THE LADY'S GOT POTENTIAL: Next 
week's Billboard 200 char t-topper will 
likely be Lady Antebellum's soph• 
omore album, "Need You Now." Early 
prognostications from industry gurus 
suggest the se t may sell around 
350,000 copies by close of business 
Jan . 31. It will be the first No. I for 
the trio , whose self-titled debut ar
rived and peaked a t No. 4 last May. 

Other al bums likely headed for 
lofty debuts on next week's Billboard 
200 include Corinne Bailey Rae's 
"T he Sea" and Celtic Woman's 
"Songs From the Heart." 

IVlarlcet \Natc:h A Weekly National Music Sales Report 
FCl'~~inOJM.24. 20lO. f iOu,Ma1~tt1ul"6i!d.. 
Corre>~«:! rrom a national uirrc:f,e, (I{ rNaiil:5to~ ancs rack 
Slllei~Ucol~to!d&lld~d~by 

~.<:l.~~!1 

.: ..... 
IJs!Weell 5,697,000 

Change 2.6% 

DisMla!IY!or 6,433,000 

Change -9.1% 

DIGIIAI 
ALBUIIS' 

1,714,000 

6.-4% 

DIGITAi 
TRACKS 

25.442,000 

2 .6 % 

1,437,000 25,525,000 

26.9% 2.3% 
•oio,tal &'bum saif.s are als.o cour'lt@d withil"I albu!'n sal~. 

Weekly Album Sales ( Mi llio n Units) 

30 

25 >---+--+---t--+--+--+--+--+-+---

20~-~-- 2010 ...+-+--+-+--+-+--+---< 

15 

10 

BM 

: IL _________________ __, 
J F M A M J J A s 0 N D 

Year-To-Date 
1009 !1110 CIIANGE 

OVERALL UNIT SALES 
Allalms 18,586,000 17,455,000 · 6.1% 

Dig~•I Tracks 78,617,000 79,064,000 0.6% 

Store Singles 83,000 107,000 28.9% 

Total 97,286,000 96,626,000 ·0.7% 

Albo.ms w/lEA' 26,447,700 25,361,400 -4.1% 
• jf'lefudM tt.!l el,; ~ivblel'll blbo.m'l sal~ (TEA) wilh lO tfbek dOwl"llo&ds ~va~t 
to on.e album iale. 

DIGITAL TRACKS SALES 

•09 ·1.-----------"""'''•·111li..rn-1111111~0:.uo1.1I 
'10 79.1 million 

SALES BY ALBUM FORMAT 

CD 13,989,000 11,905,000 -149% 

Digital 4,474,000 5,402,000 20.7% 

Vinyl 118,000 147,000 24.6% 

Other 3,000 2,000 -33.3% 

SoundScan 

1009 !1110 CHANG I 

YEAR-TO-DATE SALES BY ALBUM CATEGORY 

Ct.rrent 9,665,000 

Ca!Jlog 8,921,000 

Deep C.lalog 6,574,000 

CURRENT ALBUM SALES 

'09 

'10 

CATALOG ALBUM SALES 

'09 

'10 

9 ,330,000 -35% 

8,125,000 -8 .9% 

6,167,000 ·6.2% 

N~~-. Sour'ldScM counts as t::ur'l'~l Of'l!y sales w·tn-:n ti\,! first l8 l'l'IOntl'ls af .!11"1 
albuffl't r'@fe~ (12 l'l'lonth.s for· c<.assi«.I and j&.u: • ::burns). Tit.ies that stbv "' the 
top M!t af tile Billbaar'd 200. haweve,: r'@!Nlir'I .u t::utr~L Tit.es older' thar"o 18 
mor'lths Me cataloo. Deep c::ataloo is a MJbs~t of t::atalOQ to, titlH out more thar'I 
36 l"l"Onths, 
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li~IOUS ARTISTS Hope For Haiti Now 1 
NEmORkS OIGITA.l 0: (7 9-9) 

SUSAN BOYLE I Dreamed A Dream B 1 ~.,,.."'""LUUBlli 59'29;'<;.nNY t.lUSI~ I 1.91U 

LADY GAGA The Fame fJ t St REA~!ll).E/t:0NLJ\lt /CH[flRYIRf.E11>,TEASCOPE {11 ISOS•/IGA 112.98) 

SPOON Transference • ~1ERGE 36S• (15 '98) 

VARIOUS ARTISTS 2010 Grammy Nominees 
I 

I GRA.M~IY 078$0/CAPITOl 118 96l 

VAMPIRE WEEKEND Contra 1 X.L ,29" 1<1.981 

ALICIA KEYS 
;;;;; 

MBKIJ , 6S71 • IAWG (13.981 
The Element Of Freedom • t 

KESHA Animal 1 KEMOSA.8E/RCA .f92<19.'RMG 19 98\ 

THE BLACK EYED PEAS The E.N.D. 1• 1 INTER'3COPE Ot?Ra7"/1GA (t J 98) = TAYLOR SWIFT Fearless Ill 1 
HIS M.AttUXE <1200 118.981 ® 
LADY GAGA The Fame Monsler (EP) I• I STREA~Kl llE/t:ONL~ HCliHIFIYTREE!\lliTERSCOPf 013.Sn•/ IGA 10.98·1 

SOUNDTRACK Alvin And The Chipmunks: The Squeakquel • I FOX.S224W8JitNO '18.9SI 

JUSTIN BIEBER My Wo~d (EP) I• I S.,CHO:ot.ROVfRl,vtAO>.l) BRAUN/ISLAND {113i19/IIUMG {9.98 

MARY J. BLIGE 
;;;;; 

MAfRWlCH/13EFH.lr013722/IGA 13.981 STRONGER withEach Teaf 2 

MOTION CITY SOUNDTRACK My 01 nosaur Life 
1 

11 COlU~l81A Ht07•"/S0N'f!AUSIC (9 !M) 

LADY ANTEBELLUM Lady Antebellum • • CAPITOL NASIM LLE 03:2otl {12.981 

MICHAEL JACKSON Michael Jackson's This ts It (Soundtrack) rEI 1 MJ.IU'IC i601!-7iSON'f IAUSIC 117.981 = = MICHAEL BUBLE Crazy Love • 1 
J•.l rA{P-RlS[ S2073W'AlU,[R 8RQS. 18.90\~ 

RIHANNA 
Rated R : • • SRPJDEf JlilA 013?J6/10J~1G 119 981 

OWL CITY Ocean Eyes • I UNM:RSJtl REPUBLIC 01314 1' UfARG 10.98 

- ADAM LAMBERT For Your Enlertainment 3 
1111ftcA 5•801/RM5, 113.9& 

VARIOUS ARTISTS NOW 32 & EW/UNNHISAL/ZOMBA S3647/SON't MUSIC IHI 98\ 

YOUNG MONEY We Are Young Money I CASl1 LtONFt'J\l~lVERSl,L IAOfO\'ffi 013795/ULIRG 11J 9-81 

CARRIE UNDERWOOD Play On • 1 19/ARISTA NASHVIU.f 4992~S~!N fl 3 98l 

ZAC BROWN BAND 
;;;;; 

ROI\RIYIIGGER PICfURE/M}ME GROWWAllANIIC S16SJ 1/A5 l13.98) The Foundation 1• t1 
JOHN MAYER Battle Studies • 1 COtuLIBIA S3037°/SON'f IAUSIC 113 981 

SOUNDTRACK Glee: Season One: The Music Volume 2 ' • a 20TH COITURY FOX" fVICOUlllBlA tl1i'05/SONY UIJSIC 11 98 

JASON ALDEAN Wide Open • • BROUN BOW 7113i 118.981 

SOUNDTRACK Season One: The M usic Volume I ~ e = Glee: • ~OTH CEwTUR'f fO:( TV/COlUWBlA s-wmONY tAUSIC 0 1 981 

EMINEM Relapse 1 W[ fl/SltAOY/ArTERIAAl lft>1lEASC0P[ <1nt163•/IGA f13 981 = JAY-Z The Blueprint 3 • 1 ROC NATION 52085,6'/AG (18:!IIH@ 

MICHAEL JACKSON Number Ones 
111 11 MJJ/(P!C 8&9S3/SON'f IAUSIC 11 -4:981 

KINGS OF LEON Only By The Night I• • RCA 3:m 'l'AMG 113 98 

SELENA GOMEZ & THE SCENE Kiss And Tell I I 
IIOLLYWOOOG02-U11189Bl ® 

ROBIN THICKE Sex Thefapy: The Session I I 5-lAR llW(/INTfRSCOF'E 013708/IGA f l3.98 

NICKELBACK Dark Horse fJ 2 RDADRUNNf R 61802.fl /18 981 

TREY SONGZ 
Ready I ' SOllS BOOKIATlANHC 518794//1.G (18 98) 

SOUNDTRACK Crazy Heart 31 f.OX/f.OX SEAIICHU:.tfl 611~NEW WEST (17 .{18) 

GUCCI MANE The State Vs. Radric Davis I • BIUCt: SOOAO.'ASYLUM 52-0S.f<l"/WA.RM REIROS (18.98) = BEYONCE I Am . .. Sasha Fierce fJ 1 ~1USIC W0RlOICOLU,,.81A 1949VSONV' tAUSIC (11 98) 

DJ POET NAME LIFE Total Club Hits 41 • ntRIYE 9081$JfOJM-S {18 9B) 

NORAH JONES The Fall 3 RUJf NOTE 99286•/BLG HUB 

MILEY CYRUS The Time Of Ou, Lives (EP) I t HOLLYWOOD 00~719 U: (10.981 = MIRANDA LAMBERT Revolution I COlU~IBIA JNI.StMltEl 46854/SIAN 11 2 9-9) 

DARIUS RUCKER Learn To Live , • I CA.Pl lOl NASIM LLE 8S5!MI (18.981 

PHOENIX Wolfgang Amadeus Phoenix 17 LOYAUTE 0105•/GLASSIIOTE 111.981 

MELANIE FIONA The B,ldge I ;;;;; 

SRC/UNl'IERSAt. MOTOWN 0131SOJUIARS 110.98) • 
SOUNDTRACK Avatar :11 FOX/ATLANTIC S2l8811AG (18 '98) 

TIM MCGRAW Southern Voice : e t CURR 79152 (18.98) 

CASTING CROWNS Unlil The Whol,e World Hears • • 81:J\CH SlRtfllRWNION 10135/SONY MUSIC (11.98) -

111 45 44 SNOOP DOGG Malice N Wonderland • OOGG'fSTYLE/PAIORITY 08!U2 •fCAPflOL 18 98 

e 72 B9 KEITH URBAN Defying G ravi1y • CAPITOL NASHVt.lLE 35751• 18.98 

With 49,000 54111, 53 51 53 BREAKING BENJAMIN Dear Agony • HOllYWOOO 002396' 18.98!@ 
il's tile ninth album DAUGHTRY 
in the "Grammy 54 53 59 19.'RCA537H/R~iG HI 98@ Leave This Town 

Nomi!lffs" selies to 1111 55 49 TAYLOR SWIFT Taylor Swift B I 8l$ U./lCHl).[ (179-012 18.98 ® rea<h the top 10. 
G SKILLET 

Last year's edition 79 86 AflOf NI/INO/AILANflC Sl 99?7/A0 13.98 Awake 

peaked at No. 6 
67 50 34 SOUNDTRACK The Tw1llght Saga: New Moon • upon its debut SUMMIT/CHOP SliOP/AltANOC 5111421 "/AG 18 98 

withil,000. ~ 63 51 PINK Funhousa • 1..Ar1,CE 36759/JLG 13 99 

119 65 61 TIMBALAND Timbaland Presents Shock Value II • MOSLEY/BLACKGRDUNOIINTUI SCOPE <IIJ645'/IGA 13:!18 

60 59 65 VARIOUS ARTISTS WOW Hils 2010 aa YIORO·CUfl8/F'ROVIOENI-IN1Hi,RHY IUS1/UAI c~,o 11.98 

81 54 54 JEREMY CAMP Speaking Louder Than Before • DEC U1SO 17 98 @ • 73 64 THEM CROOKED VULTURES Them Crooked Vultures 12 OGCMIERSCOPE 013i83•flGI\ 13 98 
These~ With Zl,000, 

69 75 MICHAEL JACKSON The Essential Michael Jack&on fJ .. Is Ille highest 63 EPIC,fUO.M:Y 94287/SONY ~IUSIC (19.98 

charting for tile 64 70 74 SHINEDOWN The Sound Of Madness • band and Its first Jt1LA~ftC. 511?44AG 18 118 

on a major label 

G• VARIOUS ARTISTS The 99 Most Essential Brahms Masterpieces • >:S DIGITAL EX" (S 98) 
(Columbia) after C, EELS End Times II three albums on E WORKS Sli?•I\IAGRANT IJ.98 

indie Epit,ph. 117 71 60 SOUNDTRACK Twilight fJ SUP'-11!11/CHOP SHOi:>/ATlANIIC SISS13' /AG 18.98 ® 

68 66 58 R. KELLY Untitled • Jf"\'E3113~/Jl6 1398 

e 74 114 TRAIN Save Me, San Francisco 17 COlU~11M 07736./S{)~.Y MUS!C 12 98 

70 67 63 MUSE The Resistance 3 HELIUM..J 52113(),IWARNER BROS. 18.98 @ 

71 64 67 KID CUDI Man On The Moon: The End Of Day 4 
After he perlormed ORf AM OWG.0 0.D,I\INNEIISAL M010'1'1N 013195'/\Jl,fflG 13.98 E!) 

DRAKE 
and chatted on 72 75 68 YOUNG ~10NEYJCASH MOIJEYJ\JNl'.'EASAL MOTOWN (1l345&'t/MRG 9 911 So Far Gone (EP) • 
"The Oprah Winkey 73 68 57 50 CENT Before I Self•Oestruct • I 
Show" Jan. 19, lis SH1,0YfAFTERMATH/INTERSCOPE 0123'33"/W3A 13 9S C0/0\10 @ 

album earns a 60% 74 60 43 CHRIS BROWN Graffiti JI\IE 6-U3t/JlG 1:u a 
gain in sales. 

76 19 OMARION Oltuslon • Meanwhile, his - STo\RWOOlO 58135/MUSICWORKS 18 98 

"Whattya Want 76 76 B3 FLYLEAF Memento Mori I 
From Ne" sel~ A&"'10Cf0NE 01351?/IGA 1398 

59,000 downloads 77 62 50 SHAKIRA She Wolf 11 £PIC 61695/SOKV MUSI& 13.98 

(up 59%), mO'ling 
~ 89 76 MAXWELL BLACKsummers'night • 55-37 on tlte COlUMBtA MIH2/S0t.")' MUSIC (11.98 ® 

Bllboard Hot 100 . 79 81 56 SOUNDTRACK (500) Days Of Summer • ffiXtSlflE S18t0WWA.R~ER 8FIOS 13.98 

61 36 SOUNDTRACK Nine 21 GEiFEN 013801/IGA. 13 98 

77 70 JAY SEAN All Of Nothing 17 CASH MONEY/Ufoir\lERSAL REPUBLIC 01368JJUWR5 13.96 

93 111 MICHAEL JACKSON Thriller ~ E~C/Lts~cv 17986-•~0N'f MUSIC 17 .98 

95 B8 CAGE THE ELEPHANT Cage The Elephant 17 OSP .t96S8•JJIVE 13 98 
While the act took FOO FIGHTERS 84 7B 13 Greatest Hrts 11 four Yffll bet-.i RDSYIEU/RCA 36921•/IIMG 11.98 @ 

its prior studio GIii MELODY GARDOT My One And Only Thr ill a VE.RYE 012563•1\'G 13.9S efforts in 2005 and 
2009, thk new set C 109 120 LUKE BRYAN Doln' My Thing • tAPITOl NAStMlLE 65,833 (18 98t 

arrives only seven GIii BANDA LOS RECODITOS Ando Bien Pedo 17 months after OISA 711413/UMLE (10.98) 

"Hombre Lobo" 88 90 90 ALICE IN CHAINS Black Gives Way To Blue 5 VIRGIN 6it~9•fCAPtTOL 11.!I-S 
debuted and GIii AZIZ ANSARI 
peaked at No. 43 t:OMEDV CENTRl!l. IJ.83 (12-98) Intimate Moments For A Sensual Evening • 
last June. MARIAH CAREY • 90 83 73 1St.All0013~2S•f1DJMG 19.98 

Memoirs Of An Imperfect Angel 3 

m 91 B5 69 PARAMORE Brand New Eyes • I FUELED 8V RAIAEN S18250"/AG {18,98) 

The ~nger/song- 38 THREE DAYS GRACE 3 92 34 Jl\lE •6256/Jl6 1 :US Lile Starts Now 
writei, signed to COLBIE CAILLAT 
Justin limbertake's 93 87 79 U~tvtRSAL REPUBLIC 0l31!Ui'\IMRG (13!18)(!1 Breakthrough 

TeMmilll Records 0 106 112 CHRIS YOUNG The Man I Want To Be 11 
labe~ sees hk new RCA NA.SHV!UE 22118/SMN (10 9S) 

album start with G 101 118 I JOURNEY Journey's Greatest Hits • • COlULlBlA 4-U 93 13.98 @ 

5,000. With 
911 32 30 PEARL JAM Back spacer Timberlake,lte MONKEYYIRO.CH &274' 1U 8 

plaJtd "The Ellen RASCAL FLATTS • 97 97 94 l'fFOC STREET 0~61}4 18 98 Unstoppable 
Oe<ieneres Show'' THIRTY SECONDS TO MARS 
Jan. 19 and the 88 80 62 

l~OAOATA.UVIRGI~ &5111'/CAPITOL (18 98) 
This Is War 11 

"Hope for Haiti cm MATT MORRIS Wheo Everything Breaks Open • Now" telethon TENNII-.AN 40:i'OO EX IJ.98 

Jan.n • 100 103 106 TOBY KEITH American Ride SHOYI DOG·UNIVt RSAL 027 (18 98) 

THE BILLBOARD 200 ARTIST INDEX t.llCHAS. BUBU .. • . KELlYCl.AAKSOtl .. 179 
. . .. l 8, 144, 156 HARAYWHCK, ~ . . 19~ [ClS 

EMJtl[M 
CPNA 

.. 66 
• 30 

THE FRil.Y •. . .••• 199 JACK JOHtlSOrt . . •. IS~ KIJTLESS . 159 
H.I\U;STORM , ,184 JAMEY JOHNSOII . . . 12~ lA"1(LA MAtm • , . 196 

SOB l!ARlEY AND 

r..1GMT , . . ...•. 1~1 
(HRl$ETTE PAl(HELf . 1ti6 

SOCHfT • . .. 73 

ABBA . . . . . .120 
Jil,S()tj Al ~ . . . . . 28 
ALICE ltl CHAlttS . . . . . . 88 
KRIS Ml .Ell . .. . . . . . 101 
AZIU.HSAAI . .. . ... .. 8!1 
AVEtffi.RA. . •. . .. 122 
THEAlJETTBMflf:RS .115 

BAtlDAWSRECOOITOS . . tl,7 
THE BEATLES . 

.137, ln. 173 
BEYOJICE . . . . . 40 
JUSTII BIEBER . . . .13 
BIR0,,O.N ,, 110 
THE Bl.A.CK (YCD PC.II.$ , 9 
MARV J BUG[ .. ,14 

\l()N.,,.,, ____ .. 109 
SUSAlfB(JtLE ....... 2 
BOVS UKE~ LS . . 170 
BREAKltlG BtNJM4ltl .53 
BROOKS & oom ... .161 
GMTH BROOKS • . . . . 187 
CHRIS BRO'llll . . • . .. H 
ZN, BROWtl Bit.tm 25 
LUKE BRYAtl . . • . . . . . 88 

,.U.1'AY8UfFETT ... 119 CflfEO . . ... . . . 102 

CAGE THE H.EPHMIT . 8l 
cot.BE CAILLAT . . . 93 
JEREMY CAMP .... . 61 
MARIAH CA.REY . . . • 90 
ROSIW4E CASH . . .180 
CAST!m CRO'MIS 50 
KOIU't CH[Stl(Y , , .164 

CREEIJEMC.t CLORWATER . '"' RE\IW,l,l . . .. . . . . . 127 
BILLY CURRN6TOH . . . 169 
t-11.EY G'MJS . . . 43 1'8.ANIE AOtlA • • .. 47 

FfU'E FltlGER DEATH 
FUICH .. . . . . . .. . . 129 

DAUGHTRY . .. • . .54, 175 R.'11..EAf • . . .. . . . . • . 76 
OJPOCTIIAPA[ Lf( , 41 fOOAGHTERS . . .. •• . 8-4 
[)RIIJ(t ., ... ,, n 

38 I Go to www.billboard.biz for complete chart data 

n l[O HAMPAOtlO , f83 rl(flll.H JOtlfS . A2, \o,3 
6LDRIAl4A . • . . . • . • 190 fO.O'MJOO utttAO ,152 JOURNEY . • . . • .. • . 95 
SB.ENA GOtAEZ & 'IMTtl(Y HOUSTOPl .147 
THE SCEtlE . . . • • .34 

6AEEtl DAY • . . . • . 193 
GUCCI MMlE • . . . • • .39 MICHAR JACio;.SOI'• . . . 
O,WIOGUITTA .. . •. 162 .• . . . . . . 17. 32, 63.82 
6Uf1S t( ROSES . . . 107 SARAH JAROSZ • . .. . 158 

JAY·Z . • • . . . .31 

KESHA ... ... . .. • 8 
TOBY KEITH . . . . 100 
R. 'kEUY ...... 68 
AIXIA KEYS . . . ... .. . 7 
KIOCWI , , , . , .. 71 
KltlGS fl LEON , , , ,33 

LIDY olJITTBB.WM . .16 
LIDY GAGA . . . . • • 3. 11 
ADAM l APABERT . . . .21 
1.(ROJl)6. LAMBERT . .4'i 
LED ZEPF1:U!f . . •. 200 
lfOtlA LfW.S . . 1 n 
ULWAYrfE . .. 113 
LMfAO , 1~ 

THC WA.1.CRS , , 112 
oi1,vt MATOOYS BA.tll . 

.. . . .132 
~1A).WElL . . . . . . . 78 
J()Htl t4A'r'EA . • . . . 26 
?Jla MCCAAltlEY . . . 117 
TIM MCGRAW • • . . . . . 49 
).!Et.COY GA.ROOT . • . . . 85 

JUSTIHt.1ooRE ... . 181 
MAITMORRIS . . . .. . . . 99o 
l.10TIOII CITY SOut!ORACIC 

MOTLEY CRUE . 
JASOtl MRAZ 
MUCWMI: 
MUSE 

. . . . 15 
.165 

.•. 139 
.10l 

.. . 70 

Data for week of FEBRUARY 6 , 2010 I CHARTS LEGEND on Page 43 
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SALES OATA 
COMPILED BY 

n,i_<,1_~0. 
ScundSc.an 

r,m 1-~ i 5~ ART IST 
i!I ~; N! ;1 IWPHINI & MUM8Eft I OIS1RIBUIIMO LA.UL tPRICEj 

10 1 84 97 
,... 

KRIS ALLEN 
' 1 AIJl'IE 54502/JLG II .3.98 

102 96 82 CREED 
Wi>.O UP 13117 f13~8)@ 

103 86 71 MUOVAYNE 
EPIC 62153"/SON'f IJUSIC r11.981 

104 104 137 BEBE & CECE WINANS 
B&C 3110.S/t.V,LACO /14.M) 

10li 105 107 REBA 
STARSTRUCK M-0100NALORY 118 S81 ~ 

~ 111 103 SOUNDTRACK 
\'l',!,lT l»SNEY 003101 15 95 

e 127 113 GUNS N' ROSES 
GEfFEN 0017UIIN1UlSCOPE 116 981 

C 143 141 LMFAO 
P'.RRrY ROCKM'ILL I AWCHERA'f1Rf fll~.'URSCOP1: <112~ ?MA 10 .9.81 

1011 91 77 BON JOVI 
ISUND 0137Mrll'IJM.S 413 98l@ 

110 110 96 BIROMAN 
C"-SH MONEY/IJ};JI/ERSIIL !AOJOWN 0130,0/UMRG UJ 951 @I 

111 112 98 THE XX 
VOUNG IURKS •5-0' 14.98 

TIiie 

Kris Allen 

Full Circle 

Mudvayne 

Still 

Keep O n Loving You 
I 

Hannah Montana: The Movie 

Greatest Hits [ 

Party Rock 

The Circle I 
Pricete$$ 

xx l 
0 130 132 BOB MARLEY ANO THE WAILERS Legend: The Best Of Bob Marley And The Wailers 

TUH G0>.Si1SLANO 422·3-46-210/IOJIAG 113 9-9/8.9al #;, 

113 11 4 119 LIL WAYNE Tha Carter Ill 
CA.Sit MONEVi\lXMRSl.l tAOTOWN 01 197''/UMRS 13.98 

114 100 72 SOUNDTRACK The Hangover NEWLINEJ91S0l1 'aa, 

0 128 116 THE AVETT BROTHERS I and Love and You 
1 

I\MfAICAN/C()LUMBIA M0'99/S.%1' MUS-IC 1 t98) 

0 126 102 PASSION PIT Manners 
FflENCMKISS 438WCOLUii!BIA 112 981 

117 98 93 ' 
PAUL MCCARTNEY Good Evening New York City 

1 
~1Plft'UJI 318Si'/CONCORD 119 98 COJDVDl $ 

0 138 121 ORIANTHI Believe 
J .lil GU fEW 013S{J2 IGA ltl.QAl 

1111 102 91 JIMMY BUFFETT 
Bultet Holel : ~1All80AT 2121114.981 

e 140 101 ' 
ABBA Gold - Greatest Hits 
POt.VOOfl 51i007/A.&~1 HI 9811298 

I 

~ 11 
" 
2 

• 
12 

• 
a a 

• 

• 12 

IJ 

12 

• 
51 

• • 
11 

17 

l!I la 

ml 
The debut !ft from 
this fll'e-ple<e band 
from West Palm 
Bea<h,Aa., also 
bows at No. 2 orr 
Heatseeten 
Albums. The effort's 
"floating Vibes" 
was NPR's "song of 
the day" Jan. 8. 

These~ released 
last June, was 
offered as the $1.99 
deal of the day in 
Amazon's MPl store 
Jan. 21, yielding its 
bestsalesweet 
(4,000 copies, up 
1,424%). It also 
mo,es 6·1 on Top 
Blueg1ass Albums. 

ml 

1-1:i i 5~ ARTIST 5; N! ;1 1Mi>frnlT & NUM8E.R I DlSl MJfl.U[lNG LA8£L (PfilCE) 

MGMT 151 153 145 

152 150 139 

1113 147 135 

154 167 147 

• 180 163 

156 162 162 

1117 165 150 

em 
11111 170 172 

160 116 92 

161 154 144 ' 
182 151 152 

183 177 -

164 159 130 

UIS 166 194 

166 146 138 

167 175 175 

cm 
1118 178 190 

170 160 131 

COLU~18ll\ 19S12' /SONV MUSIC 9.98 

HOLLYWOOD UNOEAO 
At t.t/OCTONE 011331/IGA 12.98 

ENYA 
REPRIS-E 521-Bl!JJWAR>.ER BRO',, {18.S8l 

TOM PETTY ANO THE HEARTBREAKERS 
GEffEN OI032i ,'\1Wf 13 98 

JACK JOHNSON 
8flUSHFIAE 012973'J\JMRG (13.98 @I 

M ICHAEL BUBLE 
143/REPfHSE J00313fWAR>.ER 8ROS 18 9.fl 

THEORY OF A OEAOMAN 
fil)-4 g,aooi/ROAORUNNER 13 98 @ 

SARAH JAROSZ 
SUGA A HILL 4049,IWEU: 17 .llS 

KUTLESS 
SEC 67174 13.98 

ELVIS PRESLEY 
SONY MUSIC tl213' fl(ISTAR8UCKS (12 98) 

BROOKS & DUNN 
AR.lSJA N.ASHl/lltE 4992Z/SIA~ 113.98} 

DAVID GUETTA 
(iUM 86647•JASIAIILYIERKS 18.tl8 

NORAH JONES 
8l U£ NOT£ 32088• (17.98! 

KENNY CHESNEY 
SN.r. 0530/SIAN 11 9-8 

MOTLEY CRUE 
MOTlEY 380"/ElIVEN SEVEN ( IJ .98) ® 
CHRISETTE MICHELE 
DEf J.r.lA D 12791/ID...l.lG 1.3.98 (!l 

SLIPKNOT 
RQAOfU)>.>.ER 6179l8 (18 98)@ 

GRETCHEN WILSON 
COlUl.1BlA lNAS.IMUE 111894/SMN 9.98 

B ILLY CURRINGTON 
MHICUA'f NASIWI.H D09SSOi'UMGN 13.98 

ii 
Tille e Ii 

Oracular Spectacular e • 
Swan Songs • 22 

The Very Best Of E nya • 
Greatest Hits 14 

En Concert " 
Call Me Irresponsible • 

Scars & Souvenirs • • 
Song Up In Her Head 15 

It ls Well • 
Boy From Tupelo 12 

# 1 s ... And Then Some I 

One love 'II 

Come Away With Me • 

Greatest Hits II 3 

Greatest Hrts N 

Epiphany 

All Hope Is Gone • 
Greatest Hits 1H 

litlle Sit Of Everything ta 

Love Drunk • 
12 1 108 95 ' 

BRAD PAISLEY American Saturday Night 
MIS"fA ~ASHVILLE 4i3S2(SM>;" l\3.981 t 

The n-~aci 
Columbia collection 0 198 -

BOYS LIKE GIRLS 
C-04.Ut.1BIA ~tlt92ISO><V MUSlC (1 1.98) 

PUDDLE OF M UDD 
flAYIUSS/GEFHN {113661/ IGA (13 98. Volume 4: Songs In The Key Of Love & Hate • 

122 113 125 AVENTURA The Last PflH11UM LATIN 1osooraONY MUSIC l,\Tll\1 14.981 ~ 

123 121 127 ' 
VARIOUS ARTISTS NOWJ1 
EW/UNl\'ERSAL/lOMBA 23617/SONY MUSIC 08 98} • cm SURFER BLOOD Astro Coast 
KANl~E SO~II• 116.98\ 

G 135 148 JAMEY JOHNSON That Lonesome Song I MERCURY NAStMLLE 011231"/UIAGl\1 13.981 • 
126 115 99 ONEREPUBLIC Waking Up ~10SLtYm,, rnstOP-f 013fi07MA 0 3.9.81 

G 134 123 CREEOENCE CLEARWATER REVIVAL Chronicle The 20 Greatest Hits t 
FANTil.SY ?'/t-0>.C-ORO H .98f12.9a 

l!I 

128 122 124 SUGARLANO Love On The Inside MERCURY DIASKVILLE 011273"/UIAG l\1 {13.981 fJ 

G 145 149 FIVE FINGER DEATH PUNCH War Is The Answe, I PfltlSPfCJ fY.RI( so,oo· 413.9.Bl -ffi 1 

130 40 - OKGO Of The Blue Colour Of The Sky 
CAf'ITOl 82437 Ii 2 9.£1\ 48 

13 1 56 - ; SADE The Best Of Sade 
EPIC $5Ul7JSO>.Y MUS1C f9 981 

a I 

e 144 115 DAVE MATTHEWS BAND Big Whiskey And The GrooGrux King I IIAMA RAGS/RCA 48712"/RPA:i. l18.9Bi ® • 
133 118 109 WEEZER Raditude I DGt.twl f ASCOPE Ol~IO' lGA 13.98 1 

134 117 104 ROD STEWART Soulbook I 
J 302~i'AMG 11 3 981 4 

gallms all 10 of 172 164 129 
the singer's Hot 
Country SonCJJ top 173 173 -

40 hits with Sony 
from 20-04 to 2001. 

174 148 126 

The set also debtds 171! 184 179 

at NG. 24 on Top 
Country Albums and ·-includes a live tale 177 161 133 ' 
of Heart's 
"'BarraOJda." 178 156 158 ' 

179 169 161 

Ii 
180 137 140 

181 191 -

0111 
183 172 -

Best Buy offeied a 
number of sets for --

THE BEATLES 
APPLE e2,u1tAPflOL 24.98 

THE BEATLES 
APPLE 29J2S/CIIP110L 18.9.9/1n 8 

ROB THOMAS 
HABl EWAltANOC: 517814/AS {18 98! ® 
DAUGHmY 
1 ~ RCA $88$-0.IRI.IG 9 98 @ 

SILVERSUN P ICKUPS 
D.At.!i£R81RO 03::,• 15 98 

LEONA LEWIS 
SYCOIJ 59660/RIAG {13.98) 

ELVIS PRESLEY 
Rt:A 6$079"/RI.IG (19 9S.1129Sj 

KELLY CLARKSON 
S/19.lllCA 32715/SDK'f I.IUSIC (13.98)@ 

ROSANNE CASH 
MAN HAI fAN ~6516J8LG (18.tlS) 

JUSTIN MOORE 
\IALORY 0100 10 98 

THE TING TINGS 
t:OLUl.ll}hl. l.9925• (12 98) 

FRED HAMMOND 
f HAMYOKIWERITY 0341/JLG 13.9'.a 

HALESTORM 
AlLANTtt S 18122/AO (13.98) 

The Beatles 

1 

Cradlesong 

Daughtry 

Swoon 

Echo 

Elv1 s: 30 #1 Hits 

All I Ever Wanted 

The List 

Justin Moore 

We Started Nothing 

Love Unsloppable 

Halestorm 

+ 
• 

II 

L1 

3 

II 

22 

• 
'II 

• 
48 

1311 119 - KENNY ROGERS With Love I ONO 0371/MADACV 2 9.S/4 98 
$1.99 last week, 
including this title 

181! 99 66 VARIOUS ARTISTS 
t:O>.CORO l 3t9066 rx (9 S8) 

SOUNDTRACK 

Letters To Santa: A Holiday Musical Collection • 
51 138 58 - RINGO STARR YNot HIP.O 013792"/UM.E , 13.981 

137 132 110 THE BEATLES 
Abbey Road I APPLE SJ 383/CAPITOl t18.98l 

138 43 47 ELVIS PRESLEY Elvis 75 I 
RCA/LE&IIC'!' &0626/SO>;Y MUSIC f1l.98) 

138 141 136 JASON M RAZ We Sing. We Dance. We Steal Things. : ATlJIJHIC 44850&•/II.G 4\8.981 @) 

140 129 117 PINK FLOYD Dart< Side 01 The Moon HARVl:SI 5-MAS 11 163/CAPIIOL 118.98/10.98) 

141 125 81 SOUNDTRACK The Pr incess And The Frog I Wi;lT DfSNEV 0{14S85 (18 98) 

0 183 - SICK PUPPIES Tri-Polar R~1RMRSIN 28S31/CMIITOL {12 98 

143 157 164 THE SCRIPT 
The Script I PffO};OGENIC/EPIC 33450,'SO}.'Y ~IUSIC l12.98! 

144 131 153 M ICHAEL BUBLE tt'sTime 1•3/flEP111SE •B9•6{WIIRNEft BROS IHI 98 1$ 

1411 139 128 ORIGINAL BROADWAY CAST RECORDING Wicked 
DECCA BAOAmW1Y <101 ~2/DECCA '18 9Bi 

146 149 154 THE WHO Greatest Hits GEfFEN OIJ800JU~1E 113.981 

147 133 108 WHITNEY HOUSTON 
I look To You I t\RISlA 10033,'RIAG 113.991 

148 163 166 VARIOUS ARTISTS NOW That's What I Call Country Vol . 2 
EWJUNl\'ERSAL 56259/SOPN ~1USIC (18 98} 

1411 123 198 VAMPIRE WEEKEND Vampire Weekend I 
Xl31B' 111.9,5) 

150 142 142 GEORGE STRAIT Twang MCANIISHVI.LE 013ti3"/UM:.W (1J..98f 

• 

• 
• 

IJ 

• 

• 

• 

51 

41 

a 

II 

11 

(up 43%) anti the 
gaining albums at 
No~ 46, ~. U, 86, 
108, 115, 142, 184 
and 190. 

The album returns 
to the chart for the 
fkst time since 1991. 
Wilh8.8miliotl 
copies sold In the 
United Slates, ll's 
the lhl1d-best· 
sellng hits set since 
Nielsen SoundScan 
began traddng data 
in 1991. 

186 185 185 

GIii 
188 158 134 

188 176 165 

188 160 

1116 182 155 

1116 174 -

197 168 105 

198 186 -

1911 179 143 

200 192 184 

WIILJ DISNEY 003007 {12.9B) 

GARTH BROOKS 
PEARL 213 (25.88 CO/DVD)@ 

SWITCH FOOT 
lO't'J(ftCASE PEOPU/AltANOC 522070 •/.1,G (18 98) ($ 

RISE AGAINST 
OG,C/1>.'lERSCOPE Ol l -9-04"./IGA (13 98l 

GLORIANA 
EtABLEM/AEPfllSE/WA.R>.ER 8AOS (NAStt\lLLE) 5t918(l,WAN (13.9:8) 

BOB SEGER & THE SILVER BULLET BAND 
CAPIIOl 50334' n &.98) 

NICKELBACK 
ROA.[>fU.»,>.ER 613300 (1S 98)@ 

GREEN OAY 
REPRISE 517153"/WJ.RNER 13ROS (18 ~B) 

TENTH AVENUE NORTH 
REUNION 10126 (11.981 

HARRY CONNICK, JR. 
<:Oi.UUIAA 47228' /SONY l.1USIC (13.981 

TAMELA MANN 
TILL"'AANN Rl35 j14 9S) 

TRANS-SIBERIAN ORCHESTRA 
AlLANTIC 520'211/AG (20.'98) 

CARRIE UNDERWOOD 
19,'ARIS. l,IJARISTA ~ASHVILLE ? I 197/RMO (9 .9S) 

THE FRAY 
EPtC 10202'/SONY t.lUSIC (13 98) ® 
LEO ZEPPELIN 
SWAN SONG 31J148'/ATLAt.rllC (1 "9 9S)@ 

MCKEiBAC.K . . .36. 192 t:tc~E~ .1'. .~ •~: .~~ltt =~~.' ·:· :: . : .1,;~ OM~S RUCKER . . 4~ ~~~or·· .: :·:: ::i~~ l!,tl~iDAYS\!li'!l]l~~b[l;;•:i;l;,k~3;1!'1!!!!,. GLEE· SEASON otiE.: TlE 
MUSK: VOWl.1( 2 , .27 

THE HANGO'UtR •..• 1 Iii 
HAtllfAA l.10NTA/i.fl.. 

TENTH A1'EtltE tmrl-l . • 194 
THBi1 CROOKEO 

TU.!BALAFfO . . . . . . . . 59 
TH( TltlG TtlGS , , 182 YMlfff WEEKmo • . 6, 149 

OKGO •• • •. • .•• . . 131) 
OMAAION •...• •. . 75 
otlEREP\IIUC ... . . 128 
ORbUflHI , . ,1 18 
O\\'L Cln' ., .. ,., 20 

(LvtS PRESLfY , , . , , , 
... , .136, 160 178 

BRAD PAISLEY •.. •• 121 PUOOL( or MUOO , 171 
PARAMORE . • .91 
PASSIOtl PIT . 116 

RASCAL FLATTS .9'7 
REBA. . . .. . . . . .. . . .105 

PEAALJAAI , •. , .96 
TOl.1 PCTTY Atm THC 
HCAITT8RCAK( RS i ~ RIHAIIHA . . . . . .. . . • 19 

PHO(tl (X 46 RISE AGAINST . . . . . .189 
KEtmYROGERS .. . . . 135 

SAO( • " !JI 
lHC SCRIPT , , 143 
JAY SEAN ....•. 81 
808 SEGER g THE Sl~R 
SW.ET 8~ 0 . ... 191 
swmA . . .. . . . . . .. 11 
SMt.lEOO'/m . . . . . . . .. 6~ 
SICK PUPPES . . • . • . . 142 
SI..VERstJII PICKUPS . . 116 

SIIOOP OOGG- , , , .• 51 -'Mtl MIO THE 
SPOOff , • , , , . • .-4 Cl-lPMUUKS: THE 
RIPIDOSTARR , ..• 136 SOUEAKOUEL . . . . .. 12 
ROO STEWART .. . . . 134 AVAJAA . . . •. . . 48 
GEORGE STRAIT . . . • 160 CRAlYHEIIRT . . . . . 38 
$1.k>ARI.. Atm . . .. . . 12& OISNCV PHltl(AS Ar«> 
SURFER BlOOO . . .. . . 124 rtf\8 . , . , , , J86 
T1WLOR SWIFT . . .10. 55 Gt([ SOS0,1 OH(: TH[ 
SWITCHfOOT • . . . • . 18& !~Sit VOlUIAE 1 , 29 

THE PAOV'IE , 100 
IUtlE .•.....•.... 80 
THE PRlllCESS Alff) 
THE FROO . . .. .. • . 141 

TWll.JGHT . . . . . . . . . $ 7 
THE l'MLIGHT SAGA: 
tlEWt.!OOJ'l . . . . .. . . 57 

VU.TURES . .. . . . . . . 62 
THEORY OF A OEACl\1Ml . • 

• . 157 
ROBltl ntCJCE . . . . • .35 
lHIRfV stCOffOS 

TRAltl , ... , , .. , 69 
TRMIS-SIB(FVAN 
ORCHCSTR.l , 197 

lREV $0t1Gl . ....... 37 

TO MARS , 98 CAAftf: tN'IOERl//000 . . 
R•aTHO~MS , • 174 ... . • .. • • • . :?:-! , 198 
lHRU DAYS GRACt: 92 KBlH OOBAlf • • . . . .52 

%1
1~ Ak!:it1:1&1;,m; 
. . . . . . . . 5 

THE 99 MOST ESSHHIAL 
ORAHPAS MAS1CRPICCCS 
, , , .. , • , 65 

HOP( r-0R HAITI flOW , , 1 

Disney: Phineas And Ferb 

The Ultimate Hrts 

Hello Hurricane 

Appear To Reason 

Gloriana 

G,ealest Hrts 

All The Right Reasons 

2 1st Century Breakdown 

Over And Underneath 

Vout Songs 

The Master Plan 

Night Castle 

Some Hearts 

The Fray 

Mothership 

Iii a 

EJ 

EJ 

• 

• 
D 

• 
fJ 

II 

I 

I 

15 

I 

17 

I 

LETTERSTOSAJlTili. GRETCHEN \VI.SOtl .168 
A HOLllAY MUSICAL B(B( & ctQ'.'W~tlS . 104 
COLLECTION , ' 1"5 

tl0'//31, , 123 
tlCl'/132 . ,. , .. 

' ·" THC XX , 11 1 
tl(Jl/1 THAT'S WHAT I CAtL 

COtN'n RYVOL. 2 . • 148 
WOI/IHIT$ 2010 , .. . . . 60 CHnlSYOUIIG . .. . . 9.t 

YQUUG IJ()UEV . ... . . 23 

WEE2ER . . . . . .. . 133 
Tl£ WHO .. . . . . . . . . 146 

Data for week of FEBRUARY 6, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.b iz for complete chart data 39 
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SAL(S DATA 
COt.lPILEO BY 

BillbeartL ~i-~l.s~!"! 
SoundScan 

Ci) TOP INDEPENDENT'" 

15 

18 

G 

3 1 

G 
33 

34 

G 
36 

:n 

38 

38 

40 

41 

42 

43 

e 
46 

46 

47 

~1:1 ili3 ARTIST Title Ii 
;; ;~ f),1PRINT l JJUF.lf,ER I OISTR18UTI~G LA8EL jPRlCE} ti 

21 31 

35 • 
31 11 

24 

29 17 

27 11 

30 

33 11 

25 'l1 

34 45 

46 10 

38 13 

28 

32 211 

VARIOUS ARTISTS Hope For Ha1li Now 
MTV riETW0Rl<S DIGIT,_l EK 7.9S 

Contra 

Wide Open • 
SOUNDTRACK Crazy Heart 
fO ,'fOXSEARCHLIGl-H6U14 NEW WEST 17.9-8 

PHOENIX Woltgang Amadeus Pho,nl, 
lOYAUlf 0105"/GU.SStlOlE {11.9B} 

VARIOUS ARTISTS The 99 Most Essential Brahms Maslerpieces 
X5 OIGHAL EX S.98 

EELS End Times 
E WORKS SS7~lVA6RANT 13 M 

OMAR ION Ollusion 
STARWORLD 58135-11.f.USICWORKS 18 98 

Intimate Momenls For A Sensual Evening 

Back.spacer 

When E\ler)'thmg Breaks Open 

Stin 

1f.( 

The Hangoves 

Manners 

Buttel Hotel 

Astra Coast 

War Is The Answer 

Song Up In Her Head 

Greatest Hits 

Swoon 

The Master Plan 

RJD2 Colossus 
RJ'S £UCfFUCAL CONflECllOtfS 10009' (16138 

VARI0USARTISTS (:,,,fo<ley8abj'.Soeclc,,sRr,nlreGr"'"""""'Sorit>o<I< 
UNIVERSAL Sf'ECIAl t.1MlKHS 013541 EX.,STAR6UCl<S 12 98 

CHICKENFOOT Chk:ktntool • 

COLT FORD 
AvtR.IIGE JOE'S 1(101 {16 !)8) 

SOUNDTRACK 
LAJ(ESHota:E 3~0952 18.~8 

JENCARLOS 
8.ULLSEYE 89H 12.981 

July Flame 

Radio Relalialion 

Ram Or Shine 

MTV Unplugged 

Monslers Of Folk 

Smile Kid 

Veckallmest 

Ride Through The Counlry 

Fame 

8uscame 

DETHKLOK Melalocalypse: Delhalbum II (Souna\fack) 
WILLIAMS SlREET 60038i AOULT SWIM 13 98 

SOUNDTRACK The TwHighl Saga: New Moon: The Score 
SUMI.Ill 2075/E 1 (18 98) 

E0WARO SHARPE & THE MAGNETIC ZEROES Up From Below 
COMMUNITY1fAIRFAX 5-4:!:'/VAGRA.tff 13Jl.8 

DAVID GRAY Draw The Line 
IHT 10109A1fjERCER STREET 13.98 

ANIMAL COLLECTIVE Merriwealher Posl Pavilion 

A DAY TO REMEMBER 
VICTOHY ua• lJ 98 (f) 

ADAM LAMBERT 
RUFfTOWN 2009 I.US 

THE SWELL SEASON 
ANTI• 87048"/EPITil.PH (17 98) (!l 

TOM WAITS 
ANTI, IH053"/EPIJ.APH 17 98 

RODRIGO Y GABRIELA 
RUBYWOHKS ooso•1AlO 15-98 CD/DVD ® 
COLD WAR KIDS 
DOWNTOWN 701J•A !5.98 

Homesick 

Take One 

Slrlcl Joy 

Gilner And Doom: Live 

11 :11 

Behave YouraeH (EP) 

tlllRtlll!1IBEIWtlJ.EQMIIIHSfllUTlllllU9JllllE l'wmrJ!\ltDf"1H"!fukj-llf 
MORPAOH TASERN.IIClE CHOIR 50359'26 (19.98} 

THE HEAVY Tile House Thal 0irl Built 
COUNTER 028" (14.98) 

Following a p111file on CBS' ''Sunday Morni119" Jan. Z4, Melody 
Gardol's "My Ont and OnlylbrOI" IIOlonly IHftl!II lop Oigitll 
Allums al No. U (5,000 downloads, uP 1,104%) but .iso 1thrns lo Ille 
Biftboard 200 (No. 8S) and flies 9-1 on Too Traditional Jazz Albums. 
The stl's overall ws jumped lo 6,000 last week, a gain of 535", 
marking ils iecond-best sales frarnt alte, ils debut weell last May. 

40 I Go to www.billboard.biz for complete chart data 

(t) TOP DIGITAL'" 

3 

4 

5 

19 

20 

21 

22 

24 NEVI 

25 FlHlffRT 

Hope For Haili Now 

SPOON 
tAERGE 

VAMPIRE WEEKEND 
Xl 

LADY GAGA 
STREANLJNEJl(Ofi!UVEiCHERAYTREE/HnEASCOPE /IGA 

KESHA 
K010SABEIRC/I / RP.t6 

Transterence 

Contra 

The Fame 

Animal 

MOTION CITY SOUNDTRACK 
COLUIISIA / SON'f ,1us1c. 

My Dinosaur Life 15 

VARIOUS ARTISTS 
G.RMIM'f ICAl'l10l 

THE BLACK EYED PEAS 
IMTEflSCOPE 116" 

201 0 Grammy Nominees 

The E.N.D. 

~ARIOUS ARTISTS The 99 Mosl Essenlial Br.ihn,s MaSlerp,ec,s 65 

JOHN MAYER Baille Studies 26 

Ocean Eves 20 

Fearless 10 

My One And Only Thnll 85 

Glee: Season One: The Music Vofume 1 29 20TH CUJ'lllftY f(J:< fVIC0LUMBIAiS0NY MUSIC 

SOUNDTRACK Avatar 48 FOX/ATLANTIC IM 

AZIZ ANSARI tnbmate Moments For A Sensual Evening 89 

When Everything Breaks Open 99 

SCHOOL80Y/'MA'fl.10NO BAAUrt, lSLAND /IOJMO 
My Wortd (EP) 13 

SOUNDTRACK Glee: Season One: The Music Vofume 2 27 ZOTH CEmtlRY FOX TV1COLUMBIA , SONY MUSIC 

ALICIA KEYS The Element 01 Freedom 

Wottgang Amadeus Phoenbl 46 

(500) Day, Of Summer 79 

The Fame Mo11sler (EP} 
STREAML1NEil<OMLM/CHERR'fTREE/1,HERSCOPE IIGA 

11 

SOUNDTRACK Crazy Hearl 38 

Only By The Nigh! 33 • 

(t) TOP INTERNET 

to~ 9~ ARTIST 
:5; i:!l; U.tPRINT I iMSTRIBUTING LABEL 

Trnnsference 

I Dreamed A Dream 

Contra 

SOUNDTRACK 
FOX,'FOX SEAkCHUGHT ~l 8-4/NEW WEST 

Crazy Hearl 38 

LADY GAGA Tile fame 
STREAAILINEh:ONlMi CHERRYTREEmmRSC0PE 011805"/IGA 

~~~~~~90<?1:i:a!~~.~DTRACK My Dinosaur u, 15 

VARIOUS ARTISTS 
G.IW.llll'f 07881),CffllOl 

2010 Grammy Nominees 

• 

• 
~~H~~~~~~~~iCOLu~:~ :,~~~f5n0~~::u~i Music Volume 2 27 e 
~t<,;~,~\!',~t~, .. SROS <!l Crazy Love 18 • 
AC/DC 
COLUIASIA 33519 EX/SON'f l 1USIC 

ALICIA KEYS 
tABK/J 46511"/RMG 

Black lee 

The Element Of Freedom 

SOUNDTRACK Glee: Season One: TM Mus,c Volume I 

• 
• 

29 • 20TH CUffiJRV FOX TV1COLUMBIA 5-4090JSOtlY MUSIC 

y Nol 136 

For Your Entertainment 21 

A Badly Broken Code _ 

Kia, Bop s,ngs Tile Bealles 

End Times 66 

Avatar 48 

fearless 10 

STRONGER w,lhEach Tear 14 

The E.N.0. 

DI The Blue Colour Of The Sky 130 

The Essenllal Teddy Pender111ass 
PHILAOEU'Hllli INTERNIIITIONAULEGACY l 7476ISOHY IAUSIC -

PINK MARTINI Splendor In The Grass 

Alvin And The Chipmunks: The Squeakquel 12 • 

EXCLUSIVE CHARTS 
FROM BILLBOARD 

For more charts and chart detail s, go to b•llbo011d.b11 
and b 1:lt10<1td corr>, refreshed every Thursday. 

1~ ILIKE .. PROFILES: 
\V MOST ADDED '·?¢ 

I 13 

2 13 

3 54 

4 33 

II 18 

II 17 

7 28 

8 - I 

9 11 10 

10 

11 . I 

12 12 43 

13 25 

14 - 25 

111 15 21 

d t. ... c!i ~u; 
I 11 

2 18 

3 19 

4 4 11 

5 29 

II 13 

7 

8 14 

8 18 

10 10 

11 18 

12 12 14 

13 16 12 

14 11 29 

15 14 20 

- 1 

2 1 50 

3 14 

4 36 

13 

46 

17 

15 

17 

10 43 

11 

e 14 30 

13 12 16 

14 11 18 

13 37 

FIREFLIES 
OWL CITY NM:RSAl REPU-81.IC 

MEET ME HALFWAY 
me I LAOK EYED PEAS INTERSCOPf 

PAPARAZZI 
LAOY GAGA fSTREAtAtlNEIKONlPJE/CHERRYTREEJINTERSCOPE) 

TODAY WAS A FAIRYTALE 
TAYLOR $WlFT BIG l.tACHmE 

REPLAY 
IYAZ ! IIME IS tA0t4EVJBELtf0A Hl:JGHIS.,'REPRISE 

BLAH BLAH BLAH 
kESIIA FEATURING .30H!3 KDIOSABE,'RCIII/RMG 

JULY FLAME 
lAUPJI VllRS RAVEN MARCHIMG 8At.O 

BOOM BOOM POW 
THE I LAOK EYED PEAS \'Ill I AA4,'ltHERSCOP 

IMMA BE 
THE I LACK fYED PUS flllltltStOPE 

HALO 
IIEYOMCE t.1U.51C WORlOICOlUtilBIA 

EMPIRE STATE OF MIND 
JAH + ALICIA ICI:¥$ jROC tallON) 

TITLE 
The WNll's most purchaffd songs via Lala• lhll 
d.gli,I rt'IU$10 Wtb$11. Wllh .,_ ~-$1\lt C.lailOQ 

I\RTtST (IMPRIITT,LASElt ot songs ov .. ~ 10 play, l)u\,, ai,nd Sh•• o,nUn• 

I( HA ' r.,o A 

FIREFLIES 
OWi. CITY UMIVEHSA.L IUJlUIW.IC 

EMPIRE STATE OF MIND 
JAY·Z + ALICIA kEYS AOC NATION 

BAD ROMANCE 
LAOY GA6A (STREAIAll.mKONUVEJCHERRYTREEi,NTERSCOPE) 

I GOTTA FEELING 
TIIE BUCK EYED PEAS (um:RSCoP[) 

SEXY BITCH 
DAYIO OUITTA FEATlJRINIJ .UON IGUM,A$1AALWEHK$/CM'110L 

HARD 
AlltANNA fUTURl ltG JUZY (SfiPIDEF .1Aill,IOJMG 

REPLAY 
IYAZ (Tf~1E IS MONEY/8ELU6A HEIGHTS/REPRISE) 

SAY AHH 
JREY $0HGZ FEATURIHG FABOLOU$ SONG BOOKJAllANllC/AG 

1901 
Pt10fNIX (lOYAUrEJGU.SSNOIEiRt O) 

PAPARAZZI 
LAOY GAGA (STREAIALINE/KONU\1E/CHERRVIBEE.,1NTEA SCOPE) 

MEET ME HALFWAY 
TIIE IUCI( EYED PU$ (lNTE"RSCoPE) 

MONEY TO BLOW 
BlfllMAN ff.ATlJRINQ UL WAYNE I ORA.KE CASH IAOIIEY1UNl\'t.RSAL IAOfl)WN 

YOU BELONG WITH ME 
f AYlOfl SWIFT (BIG J,IACHINE) 

WHATCHASAY 
JASON OEAULO {BELUGA HEIGHTSN,•ARNER BROS.) 

TITLE 
AR11ST (IIIIPRIF<T I OISTRIBUTING LABEL) 

INTIMATE MOMENTS FOR A SENSUAL EVENING 
AZIZ A111$ARI COMEDY ENTRAL 

IN CR EDI BAD 
THE lONRY ISLANO UKIVERSAL REPUSLIC,,Ut.1Rt 

I TOLD YOU I WAS FREAKY (SOUNDTRACK) 
FLIGHT OF THE CONCllOROS (HB01SU8 POP) 

ISOLATED INCIDENT 
DANE ~01( (COt.lEDY CENTRAL) 

THE ESSENTIAL "WEIRD AC' YANKOVIC 
WORO AL Y.ll'KCMC (WAY tA06Y/V0Lc.All0/\.EGACY/Jt.G) 

BO BURNHAM 
10 BUAIIHA.1111 C-0Mf0Y (;ENlHA.l 

FEEL THE STEEL 
STEEL PAMTHEA UNtVEflSAl flEPU8UCIUWk6) 

SERIOUSLY, WHO FARTED? 
k lCI( SWAADSOlt (COI .. EOY CENTRAL) 

MY WEAKNESS IS STRONG 
PATTON OSWALT (DEGENERAJE/ WARMEFI 8H0$.) 

KING BABY 
JIM 6AFFtGAN JCOtAEOY CEtlTRAL) 

TALL. DARK & CHICANO 
GEORGE LOPEZ (H80.i'COl.f.EOY COffRAl) 

EL NINO LOCO 
RODIIIEY CARRlfGTON (CIIIPITOL NASHVlLlE) 

AGED AND CONFUSED 
IIU UNl,VAl l JACK/WARNER Bfl.0S. NA.SHVILl t 1WRN 

TAILGATE PARTY 
WIR't THE WLE GUY JACKtWARNER BROS. (NASHVILLE)IWAN 

BEHAVIORAL PROBLEMS 
RON WIIITt {CAPITOL NA.SHVILLE) 

Data for week of FEBRUARY 6, 2010 
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AIRPLAY 
P.tDIIITDAEO BY 

!~.~!1 
BOS 

8 

7 

8 

• 

SAlES DATA 
COMPlt£0 BY 

11i_cl!f"!1 
SovndScan 

Lit,SU. & NUMSER I OISlRHWTING Lit,SEl. (PRICE) 

.-riORIANTHI 
mfl l AL. GEHEN. 01J502 IGA. l9 98) 

SURFER BLOOD 
t:A.NltlE 501H8' 16.99 

SARAH JAROSZ 
SUGAR iiltl 4049/WH K 17.98 

RJO2 
RJ'S, ELECTRICA.l COK'NECTIONS 1(1009• (1698) 

LAURA VEIRS 
RAVEN IW~CfflflG 8/IJJD 006• 14.98 

48 ~~~r, ~~-~?.,, "" 
THE TEMPER TRAP 
LIBERATION/GUSSNOTE 800'22/COLUMBIA 12 9.S 

24 ~o~,:%!~~'~:!;'~;.~,t~~~3~fGNETIC ZEROES 

l6 FLORENCE + THE MACHINE 
UN.IVE~SAL RlPu81.1C OIJU01UltRG j13.9B) 

COUNTER 028" (14 90 

Billbeartl ID 

Astro Coast 

$01119 Up In Her Head 

Colossus 

Juty Flame 

Aide Thr0ugh The Country 

Conditions 

Up From Below 

Lungs 

These Simple Truths 

The House That Dirt Built 

Da,id letterman 
liked the Bri!M 
band so much, he 
had it play Ille 
same song twke lo 
a row during his 
Jan. IS "late 
Sl\ow." The October 
1009 release has its 
best sales weet yet: 
l,OOOcO!)ies. 

311 24 36 

- 27 

A. Enlightenment 8. Endarkenment (Hint: There Is No C) 

SIX FEET UNDER 
METAL BLADE 14968 U3.98) 

JAY FARRAR & BENJAMIN GIBBARO 
F-STOP!ATlANTIC 52i 477•1it,G {18 99) ,® 
WE CAME AS ROMANS 
EQUAL 'ilSION 175 {13.98) 

SOMr 
oeuosou~o 1(19 c1s-i1s) 

BO BURNHAM 
COMEOY CENTRAL 0078 t15 98 CO.,OVO) (£I 

EASTON CORBIN 
MERCURY AASttYILl.E OIGITAl. EXIUMGN {3 99) 

Milke Snow 

Adelitas Way 

Chopin: Complete Waltzes 

Graveyard Classics 111 

To Plant A Seed 

If The Rains Come f irst 

Bo Burnham 

A Little More Country Than That (EP) 

EDITORS 
KITCHENWARE 091(1/fA.DEJt LABEL I I .B.S In This Light And On This Evening S7 28 11 EVERY AVENUE 

FU.RLESS 30128 {lUB) Picture Perfect 

OESSA 
0001.!TREE 022 U .98 

BLAKROC 
BLAt:ROC 33032· EX 1:3.99 

21 15 12 ~~~l~N~ 2:~~:s~NORIA 

22 36 17 1o~~r~s!c~E5'*161SON'I MASTERWORKS 13 98 

16 10 ?c~~~9~8~Y:~:~os MACHINE -

A 8.adly Broken Code 

BlakRoc 

Anything Goes 

Love Travels 

La Roux 

The Airborne Toxic Event 

Album 

Glorious 

Stand Up And Scream 

At Home With Friends 

A Friend 01 A Friend 

Its physical m 
release !!)UIS Its re· 
entry (up 212%). It 
first PO!IPfd onto 
the tally I.Jsl 
Octaba al Na. JS 
for one week upon 
Its digital debut. 

m 

a 44 l2 :,J,~~~~:TTACKl 

31 14 NICK SWAROSON 
COMEOY CENTRAL 0089 fl 2 .98) 

THE HOTRATS 
fAT POSSUM f 205• (14 SS) 

WILLIAM MCDOWELL 
!; I 5l0J IJ .98 

TRAILER CHOIR 
SHOW 006-UNI\IERSAL 025 (7.98) 

SONOS 
BIGHEllUMNER\IE FORfCit,Sl 013291'1\IG {13.98 

BMC BOVZ 
1(),1> 5 DIC'.I IAL ~ (9.98) 

OWEN PALLETT 
OOMIKO 252• U .98) 

JONNY DIAZ 
INOi'COLU~181A 520341SOK'Y 1.tUSIC (13 99) 

REAL ESTATE 
WOOOS.IST OOJ4 (14.981 

THE BIG PINK 
4AO 2916' {1".98) 

COLT FORD 
Al/ERASE JOE'S 2U (108) ll4 30 Live From The Suwannee River Jam 

VH1 added the 
video far the 
album's "Like Yoo 
Do" la Its rotation 
last week, 
p1ampllng the 
set's TI6% gain. 

DEADMAUS 
MAU5TRAP 21H,'ULTRA (15.98) -

/ HEATSEEKERS SONGS'" 
/1 I 

21 ~~~~-~-~f~~H~L~E\DE 
19 /;.~N1b (LOVAUTE1GLASSK0T~RED) 

10 ~s~~Jlo~;iN~~~R~!Rfn~s~~_:v THAN THAT 

WHO I AM 
NICK JONAS & TllE lOMIN1$TTIATION (HOLLYWOOD) 

26 ~! ~~:T 40t C/IIIIERSCOPE) 

21 ~(~~~?.~0~11,~~.~.~ 
MONSTER 
Sh'JUET (AJIOOff/lKO/it,TtA.NllCi 

BEER ON THE TABLE 
,oSH Tll0MP$0N jCOt.UMf,IA) 

NOTHIN' ON YOU 
1.0.1. IUT\IRINO BRUNO MlRS tkEBE.LHOCK.,'CHAtfD HUSlLE,,ATlAf411CI 

0 LET'S 00 IT 
WW FLOW FUME (SO ICEYIASVLUIII/WARNER BROS.) 

BIG TIME RUSH 
B,16 TIME Rt.1$11 (NICKElOOEON/COLUl.tSlit,) 

WHAT 00 YOU SAY? 
Mll>:EY AVAl.llN fEATllllNO IIIIT NAST'( A)l)ffE L.BW:Y & CISCO AlJLER ,~(,ffl tRSCCf:t) 

KEEP ON LOVIN' YOU 
STEEL MAGNOUA {811,) tAACHl((I;) 

ALL THE WAY TURNT UP 
R0$COI: DASH F(AJURINCi SOUUA 80Y TELL'EM (~11.tllt.lUSIC U~EllOffE .f/ltHERSCOPE) 

SNUFF 

WOMEN LIE, MEN LIE 
'f'O GOTTI FUT\IRING LIL WAYII.E {mEVIIAt LE.if'OLO Gll:OUN.DSJJ,i"kl.lC) 

Grand 
THE LAURIE BERKNER BAND 
1\JIO TOMATOES 23406,iRAZOR & TIE (18.98) 

REGIONAL HEATSEEKERS #1 ALBUMS 

Believe 
Orianthi 

Believe 
Orianthi 

Astro Coast 
Surfer Blood 

MID ATLANT IC 

Ast ro Coast 
Surfer Blood 

Ride Through The Country 
Colt Ford 

Ride Through The Country 
Colt Ford 

l:1J31=1t• SOUTH CENTRAL 

The Big Pink, "Dominos" 
The London rock band's single enters at No. 40 on the Alterna· 

tive chart, marking the group's first appearance on a Billboard 

singles tally. The 4AD/Beggars Group act has sold 18,000 copies 
of its debut album, "A Brief History of Love," since its release 

last September. 

SOUTH ATLANTIC 

-~ 
~ .. i 

-~ :,1 

THE Bl; PINK •. 

Someday Came Suddenly 

Ser iously, Who Farted? 

Turn Ons 

As We Worship: Live 

Off The Hillbilly Hook (EP) 

SONOSSings 

Back For The 1st Time 

Heartland 

More Beautlful You 

Real Estate 

A Brief History Of Love 

Fer Lack 0 1 A BeUer Name 

Rocketship Run 

- I l."i•"•• 1:•~ , 
, RJD2 

Colossus 

2 
Surfer Blood 
Astro(;(}ast 

• Orlanthl 
Belisve 

4 
Sarah Jarosz 
Song Up In Her Head 

• Edllors 
In This Light And On This. Evening 

6 
Laura Veirs 
JuJyFl~me 

7 The Temper Trap 
CortdftJons 

8 Ect,,an:1 Sha,pe & The Mag,etlc2eroe$ 
Up From tJeJow 

• Florence+ The Machine 
wngs 

~ 
La Roux 
LaRoox 

~ EST NORTH CENTRAL 
, Dessa 

Badfy Broken Code 

2 
Orlanthl 
Believe 

• Sarah Jarosz 
Song Up In Her Head 

4 
Adelitas Way 
Adelitas Way 

I Surfer Blood 
AstroCoast 

6 
Laura Veirs 
Jilly Flame 

7 Edwan:I Sha,pe & The Mag,elcZeroes 
Up From Below 

8 Randy Houser 
AnythfngGoos 

• Hot Chelle Rae 
Lovesick Electric 

.! 
RJD2 
Colossus 

Data for week of FEBRUARY 6, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 41 
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@THE BILLBOARD HOT 100" 

t;~ i Si TITLE Artist 
jJ Ni II PRODUCER JSGNGWRITEA) lt.1PRINT l PROMOTIOK LABEL 

Bl TIK TOK Ke$ha 
l l 

16 1!111 DR LUK!: 6 .BLAtlCO (K.Sl:.WU,L.GOI IWALO,S LE:VIN) @ H "OSABl:iRCA,flMC 

A TODAY WAS A FAIRYTALE Taylor Swift 
V ;_.1 __ ,_,...J-"""-"".!<!!<""-'"'-1!.s!!!'-'l..---------------'"-""G"-P"'L<"'C"'H""''..,, 

3 

0 4 ·-8 

7 

8 

0 
10 

5 4 

00_._S18EAIALltJElKONLl\lELCt4ERE.'f].R~~ R~~ • 
Young Money Featuring Lloyd 

Justin Bieber Feat'-!rlng Ludacrls 
0 SCHOOL80V1RA\1.lCflO ERAJ.11{,lSlANl'.l/l)Jl.tG 

lyaz 
J.ROlEM fJ.IIOIEl.1,K..J0:M:S.t:.ANDERSON,JbESfl01A£..w.(.l:1HERC!N,J Jt(JW.S (i) Ill.II: IS MONf"1BEl.lFJi'i HOOHIS_lfll:PfllSE 

SEXY CHICK David Guetta Featuring Akon 
D Gll£TTA.S.VEE C SINOOES D.GUETTil. JC.SINORES G.TUINFORT .\IEEAnllAIA (!) GUP,t,,ASlRAlWERKSiCAPflOL 

EMPIRE STATE OF MINO Jay-Z + Alic ia Keys 
~UX.J~U.-1,.Ul'IC.,,.HUKTE SCJ;Nrl;'l,1,.$'1UC~8LIRGHJ~U.-U.ff'ICJi.HUl'i'TfAK!Y$,8xtV($,$.'!Otlllffl.lN <i:10 ROCW.TICIN 

HARO Rihanna Featuring Je-ez.y 
C.STEWART,T.NASH T.NASH,C.A.STEWARTJUENlY,J.W.JENKINSI 0 SRPIDEf JAM,'IOJMG 

• 1 

I HEY, SOUL SISTER Train • 

linger daims h~ 
first Hot roo top ro 
with ireview tmk 
from his sophomore 
album, tenlativefy 
titled "My World 
Pait l," due Mardi 
ll. Trad< opens at 
No. l on Hot Digttal 
longs wilh 199,000 
download~ 

13 

23 

15 :l4 

10 14 

l-!A JEBEH .ESe10N~GE tPt101JAijA»,£ LINO ~ BJORiLUf<O) @~ \'ABELCOLUMBIIJ 

IMMA BE The Black Eyed Peas 
nt w•·~ 1 llfR 

Ludacris 
1-tAJNUS C.8RlOGES,T.WILUAIAS,C.RIOENH0UR,E.SAtllER,H.SHOCKLH @ l>ll)Jl)Ef JAll,,'IDJIIG 

FIREFLIES Owl City 
A YOllt,jGJUtl!ESSEN 4A.VOUr<G) €1 UNIVERS.11:1. REPtlBUC 

::J -~ 
fJ 1 • 

111 

32 41 

11 12 ·-17 

21 

CARRY OUT Timbaland Featuring Justin Timberlake 
TitABil.lAl«)JROC .VMOSUY.J.HAPMON J.nt.leERLAKE TCLAYTOI+ 8EANZ © IAOOLE.V18LACt:GROONO/fflERSCOflE 

I GOTTA FEELING The Black Eyed Peas 
0 GUITTA,fRIESTIRER (W.AOAMS A PltJEOA,J GO).! EZ S fE RGUSON.O GUITTA,fRIESTERER) @ INffRSCOPE 

STRANDED (HAITI MON AMOUR) Jay-Z, Bono, The Edge & mhanna 
NOl LISTED tlOl USTED u) I.ITV NEIWOFIKS 

00 YOU REMEMBER Jay Sean Featuring Sean Paul & Lil Jon 
J ko,w !OBBV1v .. % ~SUtU.oomt1.F.STCRM.J.9(A~~.&P~OC.W.K,St.'fflu.Po1:1,m) 0 c.isM MC1'1£Vtt1t\lf.11~ MPtSJC I 

:t,E!~,_;~~.~g:LUll HA\'WOO0 t.kEllEY.H SCOTT J KEAR ~ ~PP~~t=~s'::!~:,"; • 
SAY AAH Trey Songz Featuring Fabolous 
Y.'fOPUIY,D.CORELL,T.IA'dOH lH.PAillEBEE, JR., I.Nt VERSON,f.SCAlESJfLW.ALKER,D.COOELL 0 SOKG SOOt<,iAlU.rmc 

TELEPHONE Lady Gaga Feat1.1rlng Beyonce 
R,JOOlti:,,UJ)'r' GAGA (S.G.G'fRI.WI0lTA}W:RKNS,L.0,,Nfl.S,llRA~,9.KKCMUSt (i) STJ!U~'l;ONLJIJL'Oif~filWNlIRSC'JPi 

BLAH BLAH BLAH Ke$ha Featuring 30Hl3 
8 BU.NCO ~ S£8ERT.B LEVn-J N HITCH,S.FOREMAN' @ KEJ.tOSABEIRCA/RMG 

16 

10 

19 

20 

13 13 

17 19 

19 28 

20 31 

12 7 

18 24 

16 10 

21 26 

~ ~ E:sM ~~~~R THAN ONE Soys Uke Girls Featuring Tat ~~L~~v~I~ • 18 

23 

211 

30 

31 

33 

34 

38 

14 11 

25 33 

22 16 

37 44 

23 18 

27 22 

30 21 

31 32 

DOWN Jay Sean Featuring Lil Wayne 
J R!M'(!IOIIB'l'BASS {J.SEAN,. COTIER,R U.RCft'l,J SKALWl,J PERms..o CA.RTER/ 00 ~ ll(l);EY,UlilVUlSAL REPVBU:: 

ACCORDING TO YOU 
H.8ENSON (S.OIAPAONO,A.FflAMPTON) 

WHATCHA SAY 
J ROTEIA J .ROTEM,K A)JOERSON,J OESROULEA.U"X I HEAP 

Orianthi 
0 TAt,GEFFEN,1NTERSCOPE 

LIVE LIKE WE'RE DYING Kris Allen 
S l(fPKER,A fRArAPTON S KIPt(ER A fR.AIAPTON O o·ooNOGHUE , .. SHEEHAI( @ 19JJlvt/JlG 

:g~,,~~w:.,~ ~~;,~, ~J, ~ 816 "''"'"""""'!:t0:,;;,~v;~ fJ 
IN MY HEAD Jason Derulo 
J ROTEIA fJ OESROULEAUX J ROTEM C: ICELLY) © BELUGA HEIGlltTS/WARNER eROS 

,. FOREVER Drake Featuring Kanye West, Lil Wayne & Eminem I 
&i,I 6()i-10A {PlS.U.!UELS,,1,.GRAHAM,):..WES1,0 CARTEJl)l.t.lATttEJIS) 0 H.IIRI/EV li.llSON.'20"E 4,•STREAP.lll'<f.'lllTERSCOPE 

PAPARAZZI Lady Gaga I 
R.tUSARl,LAOY GAOA fS.C,.C,~fUJANOI IA,ftfUSAAII €100 S lHEAl.lllt.lE/KO!ilU\'l:JCHERR:'flflfE,IIN(EflSCOP~ 

MEET ME HALFWAY The Black Eyed Peas 
Kl-WlRS.\llil.L.U,Mff/l.AllliWS)J>t,1:0tl..1.00-..El.$.ffRGUSO,UiJ!MIRl:>,J.t,\PTIST[,,S,Wll'(NJ(OMX.fK,NllMIER,I.Ct,ASO ~ INTERSOOPE 

TIE ME DOWN New Boyz Featuring Ray J 
J,1,V-tlARI fE H BENJAP.llN VO A THOMAS) @ SHOTTV/ASVLU).1/\IJARMER eROS 

28 25 m_. 1-:!!.}!.!.,~~,E~,:~~la.Vl:!«~~:!~.!JS~a:;.!!·'·~"a.!:!''~'.:."c.--------------K-el~~~~:!!..:!!l:~~~l~~~:l~'-!I 
26 17 l'l r ,A~!i(i ~o~~! o~~Et Y,JCDRIIISHl ~I~&~~~~ I] 

24 IS ll ~ .PIAAml.SHELL8'CK IK.S PIARTIN,SHELL8'CK,UM8ER) Britne~ ~r~~: I 
36 33 29 USE SOMEBODY 

A PETAAGLlA.J.KIKG IC f-OLLOWILl.J.FOLLOWlLU.l.FOlLO'lllLL.N FOlLO'NILL) 

55 65 111 ~~:~~~~LL~ ... ~~(!1!~ ~:H~~ f.H~LLSACKt Ad~m,~~~Ft~J I 
38 34 :l5 EVACUATE THE DANCEFLODR Cascada 

tA.R£UTER.Y.PElfER lV.PEIFER,A.ESJ-iUIJS.PA.REUTERI ©0 ROBBINS 

25 

28 

2ti 

13 

37 

25 

311 35 30 «, SWEET DREAMS Beyonce I• 10 ut Jl).I JON~.W'IIU:JMS.RICO W\'E (8 KNO\\'lES.J G SCHEFFER,1/1,WILKINS.RICO LOVE) @ PMJSf.C WORLDICOLUP~Bl.li 

40 36 37 FIFTEEN Taylor Swift 
N CHAPl.l-"ll 1 SWIFT {1 51//IFl) @ IJt,ll'i'ERSAL REP UBUC/8 IG FAACHfNE 23 

40 52 'iJ ~:O~~(~.:!s~~Jc!~~ .. :S~~e1 Mi~~:~=~~~t 
43 50 IF YOU ONLY KNEW Shinedown 

R.CAVAlLO IB.SIIIITH.0.8ASSEm 0 ATLANllC 

4 1 46 E !~N~X~~J~~~.A MONROE) J~~~o:~~~.~ 
44 38 38 MONEY TO BLOW Bird man Featuring Lil Wayne & Drake 

ORUllMA SOY {8.WILLIAJ.1S,A.GR"HAM O CAATER C GHOL50tl) 0 CASH ,~ori EY1U'llt\lERSAL rAOTOWN 
2ti 

46 49 TRY SLEEPING WITH A BROKEN HEART Anc;a Keys 
J.BHAS,:.ER jJ .l!HASKE.R,A.Kt Y$,P.REYN0LD$ 6) IA8k/J,HMG 27 

48 42 39 FALLIN' FOR YOU Colbie Caillal 
R NOWELS KCAJLLAl.J SHANl<S (C CAILLAT.RNOWELS) 0 UNIVERSAL REPU81.IC 

12 

NATURALLY Selena Gomez & The Scene 

Sole original song 
from "HOPe for 
Haiti Now" beooftt 
moves more down· 
loads(lll,000) 
than any other 
tradlfrom the 
b1oadcasl 

long be<omes just 
the 23rd ent1y in 
Hot 100 hiltoiy to 
spend a year or 
moie on the chart. 
Jason Mral's "I'm 
Yours" was lhe ~st 
to reach the mile
stonu year ago, 
on ill way to set· 
ting the aD-Ume 
reco1d of JG weeks. 

m 
Col~b0talion kom 
"Hope for Hatti 
Now" broadcast ~ 
only the se<ond 
version of the 
Leonard Cohen das· 
sk to grace the Hot 
roo. Kate Voegele 
spenl one weeli at 
No. 68 in the Hay 
31, 2008, issue. 

m 
Singer's perform• 
ance kom Jan. 20 
"Oprah" broadcast 
was Immediately 
released digitally 
(40,000 sold), wilh 
PIOCeeds benefiUng 
HalU relief efforts, 
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118 54 55 

66 73 

64 77 
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63 68 
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60 66 

70 74 

71 79 
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70 65 54 

71 57 45 

70 

62 

63 

20 

78 
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80 87 

79 62 61 

83 69 59 

e 89 86 

G_ 87 92 

G 85 88 
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88 81 75 

91 84 

92 -

95 100 

99 -

98 -
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AIRPLAY 
MOHITOREO 8Y 

SALES DATA 
COMPILED 8Y 

!1i.~½e~ 
BOS 

niclscn 
SoundScan 

IMPRIWT , PROl.tOTtONA~~:~ e 
OneRepubllc 

(i) PAOSLEY1UHEFISC011t 

Daughtry 
H.8ENS<i:N C OAUGJ-iTRY,C.l<ROEGE.R,8,.JAMES.JJAOI 0 19.'RCA/RIAG 

SOUTHERN VOICE Tim McGraw 
8.GALUMORE,TPACGRAWOSMITH (TOOOGlAS,lil OIPJERO) © CURI:! 

BREAKEVEN The Scripl 
OQ'DOOO&Hl.l[,MstlllHAA).fRA~tflloel,S.A KJptjEfl ID O'DOt.OGIIJE.~I SHEEff.r.>J.A FfWAPTON,S KIPNER @ PHCNOCINIC/EPK: 

I WANNA ROCK Snoop Dogg 
S.DEVILLE (C.C BROADUS JR . .E.IADLINA.R.GlltYARO, JR.} 0 OOGGVSffiE1f'AIDRITV1CAPITOL 

SAY SOMETHING Timbaland Featur ing Drake 
11M8At..AHOJROC (TVMOSI.IY.J HARMO"AGRP.HA.M.1.CLAYTOtU.MAULTSSYJ 0 MOSlEY18,IJ,Q:GROlltlOJ'MTERSCOPE 

I AM Mary J. Blige 

50 

59 

641 

61 

62 f STARGATE fl! J l:IUGf,11.S ERJKSEN,1 E HERt.!ANSEr4 JAIJSTI)J,E OEAN_M 13EllE) @ MATRWl{;H, GUFEN, IKTERSCOPE ' 

~~~a~!!:.~~~;,~'!: .• ~.~~Uw~aM"'W•''""'>'"''"'""'""' (D ,_,...,."MO,t~!1.'.~!~!~: • 16 
ON TO THE NEXT ONE Jay-2 + Swi22 Bea12 
SWIZZ 8EATZ lS.C.CARTER.K.DEAN,G.AUGE..)tOEROSNA'i.J.tHATONt @ RDC NATION 

NEVER GONNA BE ALONE Nickelback 
R J LA-NGE.J MOI (NICKEl8ACK.R J LAf<GE.C KROEGER) @ ROAORUMNE~ RRP 

HEARTBREAK WARFARE John Mayer 
J FUVER,S JORDAN !J MAYER) @ COLUMSl.11 

HALFWAY GONE Llfehouse 
J.Cot.E,UFEHOUSE J.'1/AOE,J.COLE,IC.RUDOLf.J.KASHER 0 ££FFEN.-WTEFtSCOPE 

SHOTS LMFAO Featuring Lil Jon 
LP~FAO (S.K GORDY.S .6.GOROV.J H S~OTH.E.0£LATORRE) €1 PARTY ROCl()IIJllL I AM1CHERRYTRE£.IJNTERSCOPE 

SOLDIER OF LOVE Sade 
SAOE PA.PEL.Ii SADU,A.HAl E S MATTHEWFUN.P.S DE)JMAN $@ EPIC 

I INVENTED SEX Trey Song, Fea1ur lng Drake 
LOS OAIAVSlRO tC.l.lCKINKfY,lSCAlES,1 NtVEkSO)J,A.GAAHltM) @ SOtiiO 800K/.IIILAN11C 

I CAN TRANSFORM YA Chris Brown Featuring Lil Wayne & Swizz Beat2 
swm 8EATZ lC.BFIOWN.J.80YD.K.OEAH,JJl..8ERE-"LD.CAFITER 8 JIVE/JLG 

HISTORY IN THE MAKING Darius Rucker 
F.ROGERS (0 RUCl(ER.F.ROGERS.C:.MILLS) 0 C:APITOL ".IISHVILlE 

UPRISING Muse 
l.1USE M.13ELW1Y © HELIU).1-JJWARf<ER BROS 

I WANNA MAKE YOU CLOSE YOUR EYES Olertcs Benlley 
B.8EAVERS.D 8ENTLEV /8.8EA\'ERS.D.8ENllfY) 0 CAPITOL rlASHVlLLE 

DROP THE WORLD Lil Wayne Featuring Eminem 
CM£J&![,Sl,K CU'8.B.CARII. ll).c.Mllfll-.J.WODOM>MMo\lw.R:S.l.f.RCS'l'O,M.STfl~NGE.CMOI.US! (D CASH l,Oll[Y-\!tif\1[11$1,1. WOlOWN 

SOMEDAY Rob Thomas 
1.1 SERLEllC {R.f HOMAS ),1 SERLETIC,S CARTER) @ EMSLEP,1.,1.IITUrmc 

HILLBILLY BONE Blake Shellon Featuring Traoe Adkins 
S.HrnDRICKS (C.WISEIJAN,l.LAIHD 6) '1/AflNER BROS \NASHVILLE 'WRPl 

AMERICAN SATURDAY NIGHT Brad Paisley 
F.ROGERS 8.PAISLEY.A 60RLEY,K.LOVELACE) 0 ARIST.11 tlASH.Vll l E 

SPOTLIGHT Gucci Mane Featur ing Usher 
POLO'II OA OON (R OAVIS,U RAYWJNO IV,J JONES) 0 8RICI< SOUAD1ASVllfJ,1/WARMER BROS. 

OUR KIND OF LOVE Lady Antebellum 
P.WORLE'f,lAl)Y AFHEIIELI.UIA O HA'f\\'000,C kELLf'f,H SCOTT,6US8EE 0 CAPITOL IIASHVILI.E 

REDEMPTION SONG Rlhanna 
S.SAUTA,A..COWAAtl, l.).1Q)JIG0PAEflY (B.tlARffV) 0 SRP/DEf JAM,, IOJlaG 

TEMPORARY HOME Carrie Underwood 
t.1.6R16 HT C,U),IOERWOOD,L l AIRO,Z.MALOV 0 HI/ARISTA NASHVILLE 

CONSIDER ME GONE Reba 
R.MCENTIRE,M BRIGHT jS ()IAMOKO,M 6REENj @ S,ARSTRUCIC/VALORY 

SEX THERAPY Robin Thicke 
PiGlOYi! [),l,()O,l,lll)l$t.JCE nocKl:.EOU,111.UOt.ES..F>(IAWSCfj,Ml'IIE~f".S G()lll,,(8J.6l.UCK,,.'GOL0t @ STAAT!I.AA.,'IJTE!ISCDPE 

THAT'S HOW COUNTRY BOYS ROLL BIiiy Currlng1on 
C.C.HAfABERLAIPi,8 .CUR.RINGTON (ll.CURRlNGlDN,0.DAVIOSON,8.JONES) €I t.1ERCURY NASHVILLE 

CRYIN' FOR ME (WAYMAN'$ SONG) Toby Keith 
HEITH.M.WRIGHT KEITH @ SHO'II OOG•IJtJIVERSAL 

YOUR LOVE IS MY DRUG Ke$ha 
OR LUKE,8 8UtlCO,.ltMMO (KSE6ERT,PSEBERT,,J COLEMAN) @ KEMOSA8EJRCA.1RIAG 

EIGHT SECOND RIDE Jake Owen 
J.FtllCH~Y J.OWENJ.OURk.l!NCE 0 RC.Ii IIASHVILLt 

1901 Phoenix 
PtlOENIX,f::ZOAR (PHOElllX) 0 LOVAIJTEJGLAS-StJOTEIRED 

'TIL SUMMER COMES AROUND Kenh Urban 
0 fiUFF,K URBAN (M,PO'IIELl.k UR8MI) 0 CAPITOL IIASHVILl E 

A LITTLE MORE COUNTRY THAN THAT Easlon Corbin 
C. CHAfA6ERLAIM' {0.POYTHRESS,R l FEEt:.WVAR6LE) @ t.1ERCURY NASHVILLE 

JUST BREATHE Pearl Jam 
B.O'BRlEN (E.\'EOOER) 0 PAONl<EY'IIREr<CH 

HIGHWAY 20 RIDE Zac Brown Band 
K.STEGAlU 8R01//)J (l.eROWtl.W OllRRITTE) 0 HOIAE GROWNIATLANTICIBIGGER PICTURE 

PAPERS Usher 
S GARRITT ZAYTOVErl (U RAvt!O)JD IV S.GARRETT,X OOTSOll ,A I.IATHISj @ LAFACE/JlG 

BREAK Three Days Grace 
H BENSON (IHH!:.E DAYS GIIACE,8.SlOCK) 0 JIY!:JJLG 

CRAWL Chris Brown 
A.MESSINGER,M.ATWEH !C.8ROWN.UIESSINGER.M.-"TWEH,l.80YO) 0 Jl\!E/JLG 

AMERICAN HONEY Lady Antebellum 
PW~L[V.LAOY ANTE8ELlUIA tS STIVENS.C RBARLOWE.H UNOSE'f) 0 CAPITOL NASHVILLE 

BABY BY ME 50 Cenl Featuring Ne·.Yo 
POlO'I/ QA OOM (CJ JACICSON JR ,J JOMES S SMITH) @ SHAOY/AFTERIA.ATH,1fflTERSCOPE 

GIVE IT UP TO ME Shakira Fealurlng LIi Wayne 
lli.18ALJ.NO,JROC (1.V.IAOSL£Y,S.UA~SAftAK flJPOLL,A.GH0Sl,D.C~IE.k,J.6UN1) @ EPIC 

RUSSIAN ROULETTE Rihanna 
C.HARIAON'f,KE-YO !S.SMmt,C.HAAMOll) 0 SRPiDEF JAW,/IOJMG 

58 .. 
67 

68 

58 

20 

37 

52 

18 

72 

65 

78 

IO 

61 

12 

38 

79 

65 

IS 

27 

70 

1G 

91 

12 

93 

31 

73 

53 

97 

28 

29 

47 29 36 

cm A ARMAfO,TJAl.ll;S (A ARPUTO,T.JAMES.0 K,1,RAOGLU) 0 HOLLVWOOO 

HALLELUJAH Justin Timberlake & Matt Morris Featuring C harlie Sexton 

29 

FAST START FOR SWIFT'S 'FAIRYTALE' 
G 47 51 

G 49 ~ 
• 53 67 

39 40 

51 64 

86 -

NOl LISTED (L.C.OHEN) €I t lTV MEIWORKS 

WHITE LIAR Miranda Lambert 
F.LIOOELU tWRUCH IUAM8EFIT.N.H018'r') (11 COLUMBIA (NASHV1LLE) 

IT K ILLS ME Melanie Fiona 
J FENIX). MARTIN (A MAJlllM,R LITHEJOHM, JR .L.CAAR.E SHUU.1AN) @ SRCJUNt\'ERS,1,L F.lOT01NN 

SHUT IT DOWN Pitbull Featuring Akon 
C.Sf'l\lb'.S,DJ SNA~ES A'<.A I.OGAN0e Gl,,\J,,l{ (AC.Pt:llEl,CSPA!ti(S,A.lHl,l,.._,W&'IIG,l,IIC,l[J @ YR, 30~POLOGR<MOS J RM:i 

GANGSTA LUV Snoop Oogg Featuring The•Dream 
C.Sl t WA.Rl.lNASH t NA$H.C.A.SltWART.C..C.SHOADUS JR. 0 OOG(;YSTY1.E;PRtOfUIY1CAPITOL 

WHY DON'T WE JUST DANCE Josh Turner 
F.ROGERS (J 8EAYERS.J SlllGlElON,O.BRO\\'N) €I tlCA NASIMllE 

SET THE FIRE TO THE THIRD BAR Snow Patrol Feat. Martha Wainwrighl 
J.LEE (6 LIGHTBOOY,N CONNOlLV,TSlt.1PSOK,J OUtNN P.WILSOr<) 0 POLYOOR1FICllON1GEFFE~,NfEFtSCOPE 

COWBOY CASANOVA Carrie Underwood 
_ 118 __ 45_ 4_3 _ _. IA.BRl(;Hl (C.U)JCIERWOOD,M.EltZOND0,8.JM1tSt (l) 19i'AHISIANA.$KVILU 

42 I Go to www.billboard.biz for complete chart data 

Taylor Swift posts the highest opening-week download sum by a female artist 

in the history of Nielsen Sound Scan digital tracking (since 2003) as "Today Was 

a Fairytale" debuts at No. l on Hot Digital Songs and No. 2 on the Billboard Hot 

100 with 325,000. The title, from the upcoming film "Valentine's Day," in which 

Swift co-stars, is her first No. I on Digital Songs. It's also her best start on the 

Hot 100 and equals her highest Hot 100 peak, established with "You Belong 

With Me" in August. In contrast with the new song's quick ascent, "Belong" 

took 16 weeks to reach the runner-up slot. -Silvio Pietrol11ongo 

Data for week of FEBRUARY 6 , 2010 I CHARTS LEGEND on Page 43 
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AIRPLAY SALES DATA 
MOtJITORED BY cm,PILED BY 

~.t:\~!'! )'!i_<;l.~~!'! 
BDS SOund5can 

f HOT 100 AIRPLAY'" 
~~ 

Ii §i ii :~i~~IMPRINT I PROt.tOTIOO l A8EL) 

A 1 13 B'I TIK TOK 
V c_ __ ....... _ "-""'"'"'"''"'''"'Ma.O.,s .. =~•"'c"',.'"'"'"''O,_J ___ __, 

• 13 ~~:~:~~~t~~OtERflYTREfAtlTE~rSC) 

• l J :;l~U~~~~A~ AKOlf iGUP'1ASTRALWERKSICAPITOL \ 

16 ~.~~\~is Mo«EY/flELUOA HEIGHTS/REPRISE> 4 

II 

e • 0 10 

e 
10 

12 

13 

14 

18 ~~P}~uEa;~:,~~o~:.,~~~D 

BEDROCK 
g :t 'YOUtll~UIIEYFm,UDYD(CO.SH-.oEf,UMJG!i.1.tOTCrlMJ 

11 HARO 
RIHI\NNI\ FUT. JEElY fSRPIDEF JAMIIOJMG) 

HOW LOW 
lUOACIIIS (DfP1DEF JAt,f/lOJIIC.) 

16 15 27 DOWN 
.-"===========""----

17 17 17 

18 16 20 

Cl. 23 19 LADY ANTEBELLUM jCAPrlOl NASH ... ILLE) 

20 21 36 ~-~~ 0~~~~~~~~t 
ACCORDING TO YOU 

• 34 ORIANlHl TAUGEFFEN/INlEIISCOPE • 22 1 l J); .~: ,2.;>:,~ SHOHY/ASVLU .. <W>RNER " OS. 

• 31 
TELEPHONE 

24 

e ll 
i!il 

• 1:1 aa TITLE 
;; ;!; ARTIST (IWPRlrt l / FR0t.t0ll0N LABt.q e 

0 TODAY WAS A FAIRYTALE 
TAYLOII sw1n tl,IG ,.,.,, H I.It. 

2 16 TIK TOK 
Ke.SHA (KEMOSABE.iRCAJRM6) • ' BABY 

l , MTIII JHBl.ffflWDtla\S w«\Bl.Wtfl'lf[fl(I IJl.lm'Wll}'OM61 

4 BEDROCK 
YOIJ4Q M0ta fW. I.UM)\'USH IA~,W~Y)IO,\N) 

5 16 ~~:\ ,.~~R~to~'._;~~R • 
8 13 BAD ROMANCE • 

I :::: :f.A/-OO'flYIRESll/llllS(ffl) I • 13 6 
THE BUCl nm PU,S (INTERSCOPE) 

e - 1 STRANDED (HAITI MON AMOUR) 
JAY-Z, 110110. THE ED6E I RlttAJIINA (MTV Wt l WOflKSf 

0 22 I CARRY OUT I 7 TWOOAIQffJI.J..lffllltMelMil)t:lllY~~ r 

10 7 23 REPLAY 
IYAZ ~TIME 15 t.10NEYIBELUGA HEIGHTSiREPRISE) 

CD 10 HARD 
RIHANNA RAT • .IEITT (SRP/DEf JAt.1/IOJ).lG) 

12 BLAH BLAH BLAH 
Kf.SHA FEAT. 300!:J K0.10SAIIE1HCA/RlilGI 

13 26 SEXY BITCH 
OAVD GI.El,_ FEAt AADN tWWTRAtYJERl<SrJATCU 

14 11 33 I GOTTA FEELING 
THE SU.Cl El[O PEAS (IITTIRSCOPE) 

111 20 EMPIRE STATE OF MIND • JAY-Z + ALICIA .:EYS ROC rlAIION 

111 23 FIREFLIES fJ OWL CIT'( jU.i!VERSAL REPUBUq 

G 14 7 I ~~~JSL~~it)Ef JAM,,10JMG 

CD 15 23 ~~YE! E~~~lll~~:Ot. MASHVlll f) • 
19 16 DO YOU REMEMBER 12

1 wSEMfm.lEIW1'NlllL1JCWµs._1lf!Jll\tll\t:RY4..f81lill:Q 

G 27 l ~O~~R~L~~8~LUGA HEIG.tHSl 'llAfiNER BROS.I • TELEPHONE 20 9 
~UDr-FOOIEUCIW-EiUll.tOUr.~-IWIIII~ ,-

22 19 14 TWO IS BETTER THAN ONE • BOYS UKf OIIU..S FEAT. TAYlOII SWIFT (COlur.t8lA) 

23 18 11 LIVE LIKE WE'RE DYING 
KAIS ALLEfl (19,'Jl\'E.,JLGl 

e - I HALLELUJAH 
.tJmfTIU Wl611Wl~FU1.0M.ISD.1D11,rt;t(fflFtS1 

211 21 ' ACCORDING TO YOU 
J ORIAtmil (fAU GEffEll!l ITTERSCOPE) 

Billbeartl. 

M :;;: :ii TITLE II 5i: i:! ARTIST (IMPRon I PRor, on oN LASELi 

~ 48 TRY Sl.EEP1NG WrTH A BROKEN HEART 
W° ALICIA UYS 1)181(/J,RIIG) 

1/!P,. 30 13 THE TRUITH 
'-# ,I.A.SON Al.OU, N (3ROl(EN SOW) 

~ TWO IS BETTER THAN ONE W' 3J BOYS Ull:E GIRL$ FEAT. TAYLOII SWIFT (COI.UP.IBIA) 

3 
8RITNl't SPEARS fJfl/E/JLG) 211 20 16 

30 28 33 ~~~~~~}~~~RSCOPE) 
31 25 24 ~!t~~!r0

u~iv1~~ REPOSLIC 

G 35 14 :=A~A~,.~R~ (COLUP.IBIA (NASHVltLE)) 

33 24 21 ::f~~ .... m<IMS(lfRR'(ll,a1tllll..-m) 

34 29 15 !.°~!~;~~. ~ OICE 

I WANNA ROCK 
SIIOOP D066 00<:,GYSlvt.E,PRIORtlY/CAJlt tO,L G 38 
MONEY TO BLOW 38 26 13 

G 46 

8KIWI FEAtutWJiYlilEI OOM:Et,OIWEVLt.ti1:f&tWTOV,NJ 

1AM 
MARY J, I UGE MATIIIARCKi6£fFEN1INTERSCOPE) 

38 37 19 ::a.~.~.~.~}~!rcoP!) 
38 27 I 9 ~~!~;,~ (UNIV ... S,,L REPUBUC/BIGIIACHl•f> 

AMERICAN SATURDAY NIGHT G 40 I MO PAISUY (ARISTA NASHVILLE) 

4 1 32 17 (::~~,:L~rr~~A= YOUR EYES 

er.. 49 LIVE LIKE WE'RE DYING 
~ KRIS ALLBI {iQl'JtVfJJLGJ 

er.. 44 10 WHY DON"T WE JUST DANCE 
'iii' JOSH T\lfl.HER (MCA. NAfiHVlLLE) 

• 43 14 I ~.~~i~~K~RI~,~~~ .~,~~Lll~\G 
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ALBUM CHARTS 

Sales data eomplled from a compreheslve pool o f U.S. musk: 
merchants by Nielsen SoundScan. Sales d 3t., for R&B/hlp -hop 
ret&ll charts Is comi:illed by Nlelset1 SoundScan from a n&tlonal 
subset of core stores that specialize in those genres. 
e Albums w ith the greatest sales 5iJains this week. 

M .11 :~::!n~::~~:~~:;':~: :~::::~ the title 
R :~';a~~l==~~:e::;fa::::~:te t rtle with 

1ffiR ~n:~~:S.=::: ~ ~o~:~1!;;,~~~d 200 

PRICING/CONFIGURATION/AVAILABILITY 
CD/Cassette prices are sus.1gested list or equivalent prices., whicti 
are pro;ected from wholesale prices.@ after price r,dic:ates albln! 
only available on DualDisc. CO/OVO after price ind.Cates CD/DVD 
combo onty avalable, ® DualDISC ~allable, ® CD/OVD con-bo 
available. • lndlca~ ..,.,y1 LP Is availabl&. Pricing and Vin~ LP iWall· 
llbillty a,e r\Ot lnck.lded on al l charts. EX after ctiUllog number Indi
cates title is exdushre t o one account o, has limited d istribution. 

SONG CHARTS 
See lesiends on respective chart pasies for the Billboa, d Hot 100 
and Hot R&B/Hip•Hop Sonsis . 

RADIO AIRPLAY CHARTS 
Hot 100 Airplay, Rock Sonsis, Hot Count,y Songs. Hot Rap 
songs, ChriStlan songs. Hot Latin songs and LaUn Alrplay charts 
are compiled from a national st1mple or data supplied by Nlet!4!n 
6 r03dc:Mt Dtita Syst em.s. Chtirts are rtinked by numb« of gross 
impressions, comput ed by a"OSS•referenc:lng ex&Ct times of air • 
p lay with Arbitron listener dat a. Mainstream Top 40, Adult 
Cont emporary, Adult Top 40, Alternative, Trip le A. Active Rock, 
Heritage Rock, Mainstream R&B/Hip•Hop, Rhythmic, Adult R&B, 
Hot Christian AC Sonsis. Hot Gospel Sonv,s, Hot Dance Airplay, 
and Smooth Jazz Songs are ranked by total detections.. 
e songs shOW'ing an incr@asa In audlanee (or d&t&e:llons) 

01.'M t ho prevlous week, regarde,ss of chart movement 

- II :~:~~!";::~~:!:;;';;:1~~d1i~:::s:e t itl& 

RECURRENT RULES 
Sonsis are removed from the Billboard Hot 100 and Hot 100 
Airplay charts simultaneously after 20 weeks on the Billboard 
Hot 100 and If ranking b&k)W No. so. Songs arit r9moved from 
Hot R&B/Hip·Hop songs after 20 weeks If r..nklng below No. 
SO. Songs are removed from I-IOt Country Songs atte, 20 weeks 
if ranking below No. 10 In detections or &l.ldlenc:e, provided th&t 
t hey are not still gaining eoough audience point s to bullet o r if 

t hey rank below No. 10 and post a third consecutive week of 
audience de<:line, regardless of total chart weeks. Son~s are 
removed from Mainstream Top 40, Rock Son'1s, Mainstream 
R&B/Hip•Hop, Rhythmic. Hot Latin Songs and Lalin Airplay 
charts after 20 w e&ks If ranking below No. 20. DMCending 
.songs are re-movod from Adult Contempcrary, Adult Top 40 
l!nd Adult R&S after 20 weel(s If r3nl dng below No, 1S, a fter 26 
w eeks If rMklng bejow No. 10 , or after 52 weeks If ranking 
below No. 5. Desceriding songs are removed from the 

Alternative, Trip le A, Active Rock, He,itage Rock, Chr istian 
Son!ils, Hot Ct,ristian AC Sonsis, Christian CHR. Hot Gospel 
Sonsis, Hot Dance Airplay and Smooth Jazz Sonsis charts after 

20 WMk~ and If ranking below No. 15. 

CONFIGURATIONS 
$ CO single available.@ Disiit al Download a\lailable. 0 DVD 
s ingle available. 0 V inyl Max i •Sin!jlle availab l e-. 0 Vinyl sing le 
,wallable. 0 CD Maxl·Slngle av3Jlable, Configurations are not 
included on all singles c harts. 

HOT DANCE CLUB SONGS 
Compiled from a national safl"Jlle of reports from d.Jb DJs.. 
• Titles with the greatest dli> play .--Creas& c:Nef' the pnMOtls week. 

R :::~kid~t!S~~~~::=~~~~~on 
AWARD CERT. LEVELS 
ALBUM CHARTS 
• Recording Industry Assn. Of America (RIAA) certification for 
net shipment o f 500,000 albums (Gold). • RlAA certification for 
net shipment o f 1 m illion units (Platinum). ❖ RlAA certification 
for net Shipment of 10 mllUon uniU; (Diamond). NumMal w ith in 
Platinum or Diamond symbol lndic:ate-s album's multi-platinum 
level. F« boxed sets, -,nd double-,lbums with 3 running time of 
100 mlnt.ltes or more, the RIAA mt.lltlplies shipments by the num· 
ber o f discs and/or tapes. O Certificat ion for net shipments o f 
100,000 units (Oro). Certification o f 200,000 units (Platino). 
2 Certification of 400,000 units (Multi--Platino). 

SINGLES CHARTS 
e RIAA c:ertificat'on for 500,000 Ptllcl downlollds (Gold). 
• RIAA certification for 1 milion paid downloads (Platinlffl}. 
Nlffleral within p l,Minum symbol rldicates song's m~trlLm level 
0 RIAA certfication for net sh4ment of 500.000 sinsile-s (Gold). 

MUSIC VIDEO SALES CHARTS 
• RIAA gold certificat ion f or net shipment of 25,000 units for 
video singles. 0 RIAA gold certificat ion for net shipment of 
50,000 units for shortform or longform videos.• RIAA p latinum 
certification for net shipment of 50,000 units fo, video singles. 
D RIAA platinum certif ication for sales o f 100,000 units for 
shortform or longfom, \lldeos. Num~ral w it hin p latinum symbol 
indicates $01l9'S muttlplatlnum level. 

DVD SALES/VHS SALES/VIDEO RENTALS 
• RIAA gold certlfk:atlon for net shipment of 50,000 Lriits or S1 mi~ 
lion In S31es -,t wggested retail price,• Rt.AA platinum certlflc-atlon 
for S&les of 100,000 units or $2 million lfl sales -,t suggested retail 
p rice. 0 IRMA gold certification f or a m in imum sate of 12S,OOO Lriits 
o r a dollar volume of $9 m illion at retail for theatrically released pro
g rams; or of at least 25,000 units and $1 mi5on at suggested retail 
fo, non-theill:tieal utles. • IRMA p latinum certification for a m in im.Jm 
.sale of 250,000 units or a dollar volume of $18 m lllon at retal for 
theatrkally reteas&d programs, and or at 11!-itSl 50,000 uritS and S2 
rnillkJn at suggested retllll for non-t heab'lc3' tltJes. 
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12 LIVE LIKE WE' RE DYING 
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IN MY HEAD 
».SOIi OEIIULO (6ELUGA HEIGHTS,,WAflNt R BROS) 
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FOREVER 

WHATAYA WANT FROM ME 
ADAM lAMIIERT !19/RCAi'fHAG) 

ONE LESS LONELY GIRL 
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Colbie {aillat as,:end! to tlle Adult Contemporary apex, as "Fallin' tor 
You" rise<l-1. 

The song is Caillat's mond No. 1 on the survey. On the Jan. 19, 
2008, chart, "Bubbly" began a 19-weelc reign, the longest p('Jlt• 
holl!t residence tor, female arfot's debut single in the mart's 48-
ye;1r history. 

{aiHat co-wrote "FaUin' tor You" with Y<flerabte pop tunesmith 
Rkt Nowels, who allO co-prodoced the tmk. The song's asunslon 
grants Now els a No. 1 on a 
BiUboa1d chart In a tourtb de<ade. 
Kil previOIIS leaders lndude 
Belinda CJrlisle's "Heaven Is a 
Place on Ea1tb" 0987), Anita 
Baker's "Body & Soul" (1994) and 
Santana's ''The Game of love," 
tealislng Mkhele Branch (2002). 

Upon learning of NI latest 
adlievtmen~ Nowell told 
BiDboanl, "Colbie Is the real deal. 
We'!! writing HW lits, so hope· 
tutlV we'U ha'le MOtber big one 
next ye;1r at th~ time." 
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Peart Jam plates tts first No. I on Triple A 
(viewable at billboard.biz/charts), as "Just 
Breathe" dimbsl-1. The Clll also bullets at ____ ,=,__ 
No. 10 on Rock Songs. Charting on tlle 
to1mer isl since 1996, the band bad 
previously peaked as high as No. 3 witll "I 
Am Mine" in 2001. 
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e 25 18 ~:,~~ ~<::.~~~iP~~:,: ~/ALL 

2S 24 14 ~H~~HUN~~ ~4~~;~ .. ~~~~ 

a 

• II 

II 

7 

0 
9 

lS fOO HGlfTU1$ ROSWELURCAIRP.IG 

24 :c~.~;~~.v V~~:~~PIIOL 

14 
~:O~o~~~o'.:' flAWLESS/GEffEIMNTIRSCOPE 

l O ~~~~~~,R~~~U~N~RJRRP 
28 :~~;~~~S G,~:~.~i~~l 

10 10 23 ~~!~f,~:;!E 

12 

14 

111 

12 12 :.w~:~um, .. , DGCJIKlERSCOPE 

11 33 ~~~~~E;,~:~.~?,,~~~ 
13 11 ~-~~,:.:;r~~o~,~HING 

14 38 :~:~c~\~,~~'~'~!:,OUND 

15 18 ~,?.::s.i~E~ MNOIATLANTIC 

17 11 ~~!!:'; ROADAUNNE~RkP 

SCREAM WITH ME 
MUOI/AYltE EPICt 17 16 10 

18 16 CRASH 
CAYO REPRISE G 

Cl) 20 10 ~~:~,~TA~?~, 
e 19 22 :~.-:;::<;,~~~;.,..,,...,., ... 
G 21 

$ 23 

DRAGONFLY 
SHAMAN'S tWl~E$l SHAMAN'S HARVEST/TR1RAL) 

LETTER FROM A THIEF 
CHEVEUE EPIC 

23 22 15 ::~~~.~~:,~,~ SCARRED 

e 24 

G 21 

LITTLE SMIRK 
THEORY OF A OEAIJMAN (6041fl0A0k Utnf ERJflRP 

GIVE ME A SIGN (FOREVER AND EVER) 
IREAKtNG 8UtJAIUN HOLLYWOOD 
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SOundScan Billbear1L 

' HOT COUNTRY SONGS~ 

3 I 3 
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o_ ,o 

0 
G 

8 5 I 

0 10 11 

G) II 13 

CD 13 16 

c, ,2 14 

(l 16 

e 17 

• 15 

16 14 

Artist 
IMPRINT & MUIABER f PROMOTIOt< LABEL 

19_....,..,,_======"-------------J-'a"-so" ~"'A"'':"~-";a_,~,_, _ 

SOUTHERN VOICE 
B GALUMORE T MCGRAW D SMITH .OOUGLAS B OIPIERO 

I WANNA MAKE YOU CLOSE YOUR EYES 
F.1 IIEAVERS O SENTLEY S IIEAVEflS O BUJTLEY 

AMERICAN SATURDAY NIGHT 
~.ROGEkS B PAISUY,A.GORLEY,K LOVELACE 

HISTORY IN THE MAKING 
F.ROGERS O.RUCKER,F.ROGERS,C.IAILLS 

WHY DON'T WE JUST DANCE 
FROGERS J BEA'l'ERS.J.Slt<GLETON O BROWN 

CONSIDER ME GONE 
R I.ICE~lflE,M IIRIGHT S.OIAI.IONO,M.GREftl 

THAT'S HOW COUNTRY BOYS ROLL 

Miranda Lambert 
© COLUMBIA 

Tim McGraw 
I CURB 

Dierks BenUey 
, c.-mOL .i.1isH'l'ILt £ 

Brad Paisley 
6) Afll$-IA NASH'l'ILLE 

Darius Rucker 
@ CAPITOl NASH'l'ILLE 

Josh Turner 
(!) tACA JJASH'l'ILLE 

Reba 
@ SilARSlRUCKJVALOR'r' 

C.CH.Utl:!ERLAIN,fi.CURFlltJOf ON B.CUkRIKGION,D.OAVIOSON,8..JONES 
BIiiy Currington 

© I.IEFtC-URY 

CRYIN' FOR ME (WAYMAN'$ SONG) 
T.KffiH hi.WRIGHT l.l(EITH 

TEMPORARY HOME 
, .. BRIGHT C urmERWOOO,L LAIRO,Z tAAL 

'TIL SUMMER COMES AROUND 
0.HUFf,K.Uft8At( M.POWELL,K.URBAN 

Toby Keith 
(D SHOW DOG-UNIVERSAL 

Carrie Underwood 
HI/ARISTA JJASH'l'ILLE 

Keith Urban 
@ cAPnOl NASH'l'ILLE 

HILLBILLY BONE 
S.liE..iDRlCKS C.WISEMAN,t LAIRD 

Blake Shelton Fea1urlng Trace Adkins 
• \\'ARNER BROS./WRN 

A LITTLE MORE COUNTRY THAN THAT 
C CH,O.IBE"RLAIN O POYTHRESS R L fEEK W 'l'ARBLE 

AMERICAN HONEY 
PWORLEYLAOY AmEBELWM S.STEVENS C.R.BARLOWE,H.LINOS 

Easton Corbin 
@ MERCURY 

Jason Michael Carroll 
, ARISTA NASH'l'ILLE 

George Strait 
tACA NASH'l'ILLE 

Zac Brown Band 
© ~0"'1E.Jiij0Wt<t ATlANTIC/BtGGE~ PJCTUB 

Taylor Swift 
Bl MA H1N 

Kellie Picic:ler 
@ 19,fBtfA 

Lady Antebellum 
CAPITOl NASH'l'ILLE 

Gary Allan 
0 tACA Jlil.SH'l'll l E 

Steel Magnolia 
© 6IG MACH1NE 

Josh Thompson 
© COLUMBIA 

All tbretof his 
~ngles fiom "Wide 
Open" (No. Son TOP 
Country Albums) 
have now readied 
tile top of the <hart. 
lead tradi "SIie's 

Cooolry" spent a 

weellat No. lin May 
2009, followed by 
the four-weell 

10 dlart- l011per "Big 
Gretn Tractor" in 

11 September. 

12 

~~ 13 

14 

15 
Title tra<kfrom 

14 "Ftarless" aosses 

17 
tlleAil)()wtl 

tbreihold and lates 
11 Greatest Gainer nod 

(UP 2.S minion 
11 listen!rin11<essionsi 

211 In its sixth chart 
weell, Swift's song 

21 andl.Jdv 

22 
Antebellum's 

" American Honey" 

22 (llo. 20) 11avetlle 

BACKWOOOS 
J.STOVER (J .t,100RE,J.PAULIN.J.S.STOVER) 

fewest cumulative 
24 weells among titles JuStm ~_:~~ 24 weells among tit Ifs 

HELL ON THE HEART 
J JOYCE (E CHURCH.O RUTTAN.JSPtlLMAN) 

inside the top 20. Enc Church I 25 inside the top 20. 
(!) CAflnot Nil.SH'l'ILLE 

~-G 31 

G 23 

28 27 

G 30 . 29 

G 32 

G 35 

G 34 

34 33 

C 39 

G 37 

G 33 

38 36 

G 42 

G 41 

• 43 

C 5o 

G 53 

G 
G_ 46 

G 43 

ISO 47 

ct) TOP COUNTRY ALBUMS'" 

Title ~ ~1:1 i 9~ ARTIST ;; !! I I I1.tPRl~ l & NUMBER i DISJJU8Ul lr40 LABEL (PRICI:) 

Fearless g 28 19 ROSANNE CASH 
MJ.tlMATTAN 96576.i'11LG (18.99) 

2 Lady Antebellum • 1 27 25 JUSTIN MOORE Justin Moore 
\'ALOflY 0100 {10.9S) 

e GLORIANA 
3 Play On • 1 27 Gloriana 

19,'ARISTA MASHVILLE 49923,'Sl.tN 1 J 98 Er.161..fMfffl"'ISE,\\'N-ttlH!IIOS.51ffi()V.ffl(\3.9ij 

ZAC BROWN BAND • RASCAL FLATTS 
4 4 110Altfl!WIPIC1Uf£,W'J,'ECM,ll~IIC5'1fm1.0IG13.o;!i The Founclaoon 29 ~ LYRIC STREET 002764 (13.98) 

Greaiest Hits Volume 1 

JASON ALDEAN Wide Open • 30 29 KELLIE PICKLER Kellie Pickler 
BROKEN 80\\' 7637 _fl 8:98~ 191BNA 21811/Sl-'N (11 98) (il 

SOUNDTRACK Crazy Heart G 32 JAKE OWEN Easy Does It 
FO FO)( SEARCHLIGHT 618-4 NEW WEST 17 98 RCA 31287/SMN (1"2 98) 

MIRANDA LAMBERT DIERKS BENTLEY 
Revolution Feel That Fire 

COLUM6IA 46854.'SLt~ j12.98j CAffiOL NASH'l'tllf 02158 (18.98t 

8 DARIUS RUCKER Learn To Uve • ;~~JE ~~-~~01 c,s 9tl1 Ride Through The Country 

II Southern Voice • 34 33 ERIC CHURCH Carolina 
CAPfTOl NASH'l'ltl.f 2os10• in 9'9) 

G) 10 10 Defying Gravity • I 35 31 !!;~~~~~""""'"""~ Sa\150fi.o,eW-
RANOY HOUSER 

11 Taylor Swift El 311 34 SKOW DOG•UltfVERSAl 1)11699 110.98) Anything Goes 

• 16 17 Ooin' My Thing 37 35 SUGARLAND LIVE On The Inside 
~013191iEXoUL~H496IDCMij@ ., 

14 16 The Man I Want To Be 38 36 JOE NICHOLS Old Things New 
RCA2Z.S181StAN 10"98 SHOW OOG•UftlVfRSA1. 012'989 (1398) 

14 11 11 RASCAL FLATTS Unstoppable • 1 39 37 ~=!1
1~et('0.9;:) I'm Aboul To Come Alive 

111 12 14 American Ride 40 33 :!!~~~T5~~;'~!118~ I10ll\\uS.lheU-H1$(1Ro,dylOl'o 

BOMSHEL 18 13 15 Keep On Lovfng You 41 39 Fight Like A Gir l 
CUR8 76946 (18.lJ8! 

G 17 13 • 1 42 50 MARTINA MCBRIDE Shine 
RCA 3"190,,SMN (17 98) 

18 IS 12 43 52 JASON MICHAEL CARROi.i.. G""'ing Up~ Gelling 00 AP:51A~\1£269109AN/1298J 

~ 13 22 That Lonesome Song • 44 LYLE LOVETT Natural Forces CURB/LOST litGHWA'r' {113174/UMGr+ (13.98) 

20 23 23 1¥:JNTI-.r.V""1IC31Gamyl\:ll.2 46 54 53 COLT FORD Live From Toe StN.ramee River Jam 
A\'EPA(,E.[rS214{1499') 

21 20 20 Twang • 1 46 46 45 LOVE AND TH EFT World Wide Open 
PiCA NASHVILLE I)13173"/ UPAGU 13 S.S CAIIO.l\'OCl'.I Ol'llJM.'MC SIJ:lit (11.93') 

BROOKS & DUNN 47 40 43 BIG & RICH Greatest Hits 22 21 21 AfllSlA.~499ZZiSUN l3.: Jllls ... And Then Some WAR.NEft BROS. 519706/\\'Rr+ 08.981 

REBA MCENTIRE 
23 22 13 KENNY CHESNEY Greatest Hits II 48 51 55 50 Greatest Hits 

BNA -49530/St,N (1 UIB! MCA NASH\JlLLE 011664/U).lE (J998) ·- GRETCHEN WILSON Greatest Hits 24 48 49 49 :::.i.e:,.~,nw .. ,•,~ NOOlhal'sYl\u:ilCaJICooniy CotUMBIA 51894/Sl,lr+ ii 98 

28 24 24 BILLY CURRINGTON Little Bit Of Everything 50 42 41 KENNY CHESNEY lucky Old Sun 
Pi~RCURV 009550,UMGN (13.98} BLUE CHAl~/8Nlt 34SSJ/SMN {18.98) 

Data for week of FEBRUARY 6, 2010 I For chart reprints call 646.654.4633 

GIMMIE THAT GIRL 
tA.WRlGKT RJ\KINS,0.DAVIOSON,8.HAYSUP 

OUTSIDE MY WINDOW 
S.BUXTON S BUXTON Y SHAW /,I J HUOSON.G SURR 

IT'S JUST THAT WAY 
K STEGALL (V folCGEHE I( SACKLE'r',K STEf~iUq 

THE MAN I WANT TO BE 
J.STROUO 8.JAL1ES,UUCHOLS 

WHISTLIN' OIXIE 
tA.WRIGHT,C.AUORfTCH, Ill R.HOUSERJ;..TRIBBLE 

HIP TO MY HEART 
tl CHAPIIIAI~ K PERRY,R PERRY N PERRY.8 6EAYERS 

DANCING IN CIRCLES 
J.toPLAN,fU:..ORRALl S.B.ULES,R f .OHRALL,IUf>RINCil:..R 

LOVE LIKE CRAZV 
•.JOHNSON D.JOiiNSON,l JAMES) 

SHE WON'T BE LONELY LONG 
K STEGALL O JOHNSON,P:O'O-ONfULL,G.GRIFflN 

19 AND CRAZV 

Artist 
IMPRrNT & totUP.18ER I PROMOTION- LABEL 

Rascal Flatls 
@ LYRIC SIREET 

Joe Nichols 
6) SHOW OOG-UNI\IERSAL 

Sarah Buxton 
LYRIC STREU 

Alan Jackson 
(!) AAlSTA KASHVILLE 

Chris Young 
0 RCA 

Randy Houser 
0 SHOW DOG-UNIVERSAL 

The Band Perry 
@ REP\lBllC USHVIUE 

Love And Then 
@ LYklC SlM:EH 

Lee Brice 
© CURB 

Clay Walker 
@ CURB 

PA IRWIIU KEAR,K OL1tmSOF4 M IRWIN,J KEAR,K OSMUNSON,k SHEPARD 
Bomshel 

@ CURR 

THERE IS A GOO 
LSROWN A.OOftLEY.C.OUliOf.S 

HOW FAR 00 YOU WANNA GO? 
PA.SERLHIC t,tSERLfTtC J.STEEl E O.t.lYRICK 

THE CALL 
J STROOO IA.KENNON N.GOROOlt J CAI.IJJ11ELL 

WORK HARD, PLAY HARDER 
G WILS,Otl ,J fl ICH ,B CHAKC,EY G WILSON J.RICH,V MCGEHE 

MY BEST DAYS ARE AHEAD OF ME 
tA.BRlGtil 1.1.GREEN,K.BlAZY 

Lee, Ann Womack 
0 Mt.A MASHVILLE 

Gloriana 
, EMBlEM,'\\'ARNER B~OS..'WRM 

Matt Kennon 
@ SAI.IA.JAl.1/STROUOAVARIOUS 

Gretchen Wilson 
@ REONECKJC.05 

Danny Gokey 
19,RCA 

Craig Morgan 
0 Bt<A 

Williams Riley 
tl GOLOf N,O GEORGE SJ WlllW.1S,0 GEORGE,T OWCNS (!) GOLOEtt NASMVIU E 

RAIN IS A GOOD THING Luke Bryan 
J.STEV'ENS UFtYAN,0.0A~IDSON) 0 CAPl10l MASHVILU:. 

JACKSON HOLE James Wesley 
O.FRIZSELL t.1.CRISWELL RCLA'llSON W.CRISWELL 0R()t;Ert BOW 

PRAY FOR YOU Jaron And The Long Road To Love 
COt,IITTY J LOWENSTEIN,J BREtfll!NGER @ JARONW0001QUARTER8Aet: 

STAY HERE FOREVER Jewel 
t4 CHAPMAN J KlLCHEA 0-.0A'l'IOSOtU ,PINSOtl VALQRY 

THIS IS OUR MOMENT Kenny Chesney 
B.CANtlON,K.CHEStlEY K..CHESNfY.8.JAMES 6) 0rtA 

I CAN'T MAKE IT RAIN Houston County 
J.STROUO A HOOPER,Z HO-OPER,J MILLORUPA,O.OAYIOSON.B HAYSLI' 0 STROUOAVARIOOS 

LOOK WHO'S BACK IN LOVE Jonathan Singleloo & The Grove 
(!) SHOW OOG•UNNERSAL 

ct) TOP BLUEGRASS ALBUMS'" 

ARTIST Title 

S0119 Up In Her Head 

2 I 49 SllcVEMARTIN 
40SHAAE61004J•,fl0.Jt£1ER 

Toe c-. New Sor,gs Fa- lhe FM,.Simg Banp 

PATTY LOVELESS Mountain Soul II 3 17 
SAGUARO ROAO 2497~ 

4 OLD CROW MEDICINE SHOW Tennessee Pusher 
JO NE11W~RK J0812' 

5 1 THEISAACS The Isaacs ... ltlltaly:AnlmlslAC;q,elaCdEdion 
20 :.i, 6Afll£RMJSCGRIX.P4G014 

8 74 BUlllllllll,Gllll£llillllllflllQlQlllMlfi1£N$ l(.ml\MSClltr.Hffl"lll\!.C,, 
GAITHER tAUSIC GROUP -mas 
I.OOlOO WAIIIVRIGl!T m Hgll/llde& Hillilson.: The Craf• Poo~P!Oj;a 7 10 13 
2M0 SlORY SOUND 001 

0 11£ WAIUt-r JENNYS LiYe Al The Mauch Chunk Opera House 24 12 19 REO HOUSE 220 

II 19 RICKY SKAGGS Soto: Songs My Dad Loved 
SKAGGS f A1'lLY 901009 

10 10 11 14 SAM BUSH Circles Around Me 
SUGAR HILi. 4055/WELK 

21 

lS 

19 'HEART' IS HOT SHOT 

211 

27 

25 

29 

29 

33 

37 

36 

39 

40 

41 

42 

43 

46 

4ll 

47 

:ii 
::I 

The "Crazy Heart" film soundtrack 

24 bags the Hot Shot D ebut on Top 

Coun try Albums, where i t opens al 

No. 6 with 11,000 cop ies sold , the 

first top 10 start by a soundtrack on 

thi s chart since "Hannah Montana: 
4S 

T he Movie" entered at No. I last 

10 May. TI1e "Crazy H eart" collection sports four songs by lead ac-

27 tor Jeff B ridges, including a duet with actor Colin Farrell, who 

" 
also contributes a solo track. 111e soundtrack relies heavily upon 

classi c country fare from a1tists including Kitty Wells and 

George Jones. Alt-country performers on the set include Lucin• 

d a Williams and Ryan Bingham. -Wade Jessen 

Go to www.billboard.biz for complete chart data I 45 
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T HE BLACK EYED PEAS 
UIEE.N,0. INTERSCOPE 012887'JIGA 

LMARY J. BLIGE I 
S STRONGER wmllACH ruR l.t,l,lRIAP.CH.WJEN 013722.«i4 

14 ~=,;1S~ACKS~~rn1.•un.z fJ 
RIHANNA 
RATED R SRP1DEf JAM 013736.'l>JMG 

YOUNG MONEY 
Wt:MIYQ.li.&lllllEY~ltfflU'f1Ul~l~11Ji111013i'!W.ffi 

36 = !',~"'""'"""""'"""""'"'""'""" 

• 
10 20 JAY·Z 

TtlE BLUEPRINT J ROC NAIION 5208S6'/AG ® • 
11 

12 21 

13 

ROBIN THICKE 
SDMfUl"l':MSESSOISTAR'TfW:.IJlllFISOCffl)l310$ 

TREY SONGZ 
READY SONG BOOKJATLANl lC S18794iAG 

GUCCI MANE 
lll!S11,':I'4,.ILIRDl'/$1FlX~~,\'/UiBEA:S 

~.=,~ rAUSCWOIII.OOOJJtJ&l.19-m'Sf.trtlilJSIC B 
DJ POET NAME LIFE 
TOTAL CLUB HllS' THRl~E 90825.IIOJMU 

MELANIE FIONA 
THE BRIDGE s.RCJUt41\1ERSAI. J.IOTOWN 013150.r\lMRG 

SNOOP DOGG 
MAI..I.E N WlltalUNl ooror5l'tl.f.i1'tl0HffY (189,12",C4f\1Cl. 

T IMBALAND 
nl&l..t.lilPIUOOS$IUIWIIIW.E'l:WOOOJlltGS.(fff l)i.S'tlo 

R. KELLY 
UHmuo JIVE J l 13&-Jl G 

KID CUDI 
Ulllllfa:ct:HOOlfM'Q ll,OOn.l.lMIQLIJl)(l!;l1,6',,.; 

DRAKE 
M)hVl.0:llJpt'IQl;{;.~JJOE1Uf~/,ffl(ll',\IQ1~1.lll 

50 CENT 
BEfCf!El aLf.W'!RIJQ'S~J.TKTllffi!,C{f£0'1:mJ.'_Q 

CHRIS BROWN 
Gf!Afflll JfllE 6143.4/JLG 

OMARION 
OLLUSION STARWORLO 5813Si a.lUSICWOflKS 

::1..~~.~t"""' COWl•B• 891'2 S011'1 MUSIC • 
::o~~!,HMf~!::~~AtlGQISlAt400'~2ti•AJJ~ • 

BEBE & CECE WINANS 
STIU e&C 31 10S/11AL.ACO 

BIRDMAN 
Plnl.IS$CAStl tACtEY,U>.r.tRSAJ..Y:ll tw,\'Nl)1309)\IIAlf0€ 

~!~:~~ l~. ::~J~., 286171SONY '1USI • 

WHITNEY HOUSTON 
l LOOK TO YOU il.RlSlA 1003.JIRMG 

CHRISETTE MICHELE 
EPIPHANY Off JA!A 0 12797 IDJa.10@ 

RJD2 
COLOSSUS RJ'S E:LE:C1RICAL tONmCllONS 10009' 

CLIPSE 
TIL lllE CASKET DROP$ Cou».lBlil. 21099/SONV MUSIC 

JUVENILE 
Coc«Y & CONFIDENT UfP1E1 /All.ANTIC 51 1263/AG 

JANET 
tlUKBER0NESA&:a.1 D1361Z,Ua.1E 

WALE 
ATTfllTION DEFICIT AI.LIOO,,WlERSCOPE 01J2'29~11GA 

NEW BOYZ 
SKJllft'JE»QAIIOANtCSKlffi~~•,.Wfl lt.&100 

B.G. 
TOD H0002 BE HOUYWOCQOiCllf'II.CJTY.•AJ\.AU'IIC201.3E1 

• 

~fRTRAIL GRA/lll tlUS1LE/AIUUfllCS12261"/AG® f.l 
PITBULL 
REHUJTION t.tA 30S1POlO GROUNOS.,J S1991/RMG 

K"JON 
I GET AROUND UP"&UP/UIIIJERSM. flEF\161.JC 0131~1JURG 

TEDDY PENDERGRASS 
Mll:lE'OIGfU '81JCWiilA,'Ellllll!~ll;.l;<Jol'U 

~;~H~?:UVIZOtE~ffilflroH0123001&t • 
MARY MARY 
TIESOIJIOt.fYll.00(/COltMIIA 2-9087"t'SOO MUSIC@ 

LEDISI 
TURII ME LOOSE VERVE FORECAST 012677NG @ 

LIL• BOOSIE 
~ IIFEl\lllJf l(WfMU?Z 111.Ll\)'r_l,ISl!NloWilrl'i:~ 

TECH N9NE 
1(,0,D. STRANGE 641RBC 

CHARLIE WILSON 
UNC~E CHARI.IE P t.1USIC/JIVE 23389/JLG 

ANTHONY HAMILTON 
llE P(a(T CF IT Ml P.11ST'IM ,,useiso SO Clf23367/J.G 

DESSA 
A Bl\()(.Y BROK.EN CODE DOOt.tl REE 02:2 

BLAKROC 
aLAkflOC BLAJ:ROC 3JOJ2 ' EX. 

lilKd M.ine (Jlictur!d) IMl!I• a <ilrffl·best bow 
on Mainloom R&B/Hig.ffop, am the <hari's 
hilioot debut in lwo years, wilh "lemooade'' 
at No. 22. Tbt too maklle! the start ol llot 
Sly~ & Yung Joe's "lootln Bo'/" In Ma! 1008. 
Boll> !0119! .we lied Will two olbe! litles lor 
higllest e'4ly by a rap too sirl(e 2000. 

Billbcoortl. 

- ~ MAl,..STREAM 
~ R&B/HIP-HOP~ • i.!!I Bi T1TLE 51 •ii ARTIST IIMPflltH: PROMOflON I..AJIEq 

BEDROCK 

12 ~.:.V,!:Z~m FAB0LOUS SONG 600K<ATLArnlC 

15 ~~\~},!,Ms~C/UIIIV'"SAl '1010'HN/UPAR0 

2l :,\~~o~:~~~ ,i.~f SONG 800,/AllANTIC 

I WANNA ROCK 
SWOBf> DOGG OOGVSTVLf/PRl~ ITY/CAPITOl 

10 ~Y. ~.~~~
1
:mi A BROKEN HEART 

ON TO TH E NEXT ONE 
MY-Z + SWIZZ BEATZ ROC Nil.110N 

0 LET'S DO IT 
WW flOCt:A FUMIE SO ICEY ASYLUt WARNER BROS. 

PAPERS 
USHER AfACEiJlG 

BABY BY ME 
50 tflfl FEAT. NE-YO SHADYi'Af1'ERt.tA1H/lNIERSC0i>E 

SPOTLIGHT 
11.JCQ WJIEfEJU. USHER ~c,; StlW:\ASYWt.(i\\\lJlt~ 6ROS. 

I GET IT IN 
IMI.P«lN FEAT, IGUCQ ltANl RIICJILOifAUSCWOIIKS.ifAm 

BAO HABITS 
MAXWELL (COLUFABIA) 

LEMONADE 
OUl:tl IWCE f6RICK SOUAO ASYLUM 'HAflNE.fl: BROS 

GANGSTA LUV 
St400P 0000 Fm TME-llf9.~I IDOOGYS fflK:fllTY,C.6Jlllct 

I FED UP 
g DJjffil,lf0f£AT.UStfR,OIU,I([. WUIIGJEmlllO'IKISSM'ETif~1) 

WOMEN LIE, MEN LIE 
YO 60TTI FOT. UL WAYNE IMTASl , 

ALL THE WAY TURNT UP 
ROSCOE BASH FEAT. SOUI..JA IIOY TELL 'EM MUSIC UltE 

11 ~,~s~!~.
1
::~ HILSON .,. G<TE&SL, ... suos,n""" 

SOLDIER OF LOVE 
SADE EPlCICOlUMBIA 

TIP OF MV TONGUE 
.IA.6GEO EDGE FEAT. TAIIIA & O\JCCI MAJIE SLIP-N-SUDE 

STEADY MOBBIN' 
YOCN~IIEY ffAT.ID:Clla\llf t!MCt~i.tr-0¥.tiitllll'IIG 

17 ~:: ,1~~~~~~~.Y!.rzz11Lm Jr,sJtG 

AIN'T LEIWIN WITHOUT YOU 
MHEIM OM PIE Mil l /ATLANTIC 

ON FIRE 
Lil WAYNE CASH MONEV NI\IERSAL M010WN/U'1HG 

SPEEDIN ° 
OMARIOM STAR'I/ORl.0; t.1U-S1C\\'ORKS,,CAPITOL 

FLEX 
TNE PAfflY BOVZ CJ\MOUFlAGEJWITT C0"~11TTEEISATTERY 

TIE ME DOWN 
NEW BOYl ffAt. RAY J SHQ ITY/.\SYLUII/WARNEH BHOS. 

DO YOU THINK ABOUT ME 
SO CENT SHADY,'J\FTERt.lATH1UJTERSCOf'£ 
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12 10 

1a 13 
14 12 

19 15 

12 

18 

11 

20 

12 

19 

15 

13 

24 

20 
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BEDROCK 
YOUN6 MOt4EY FUT. LLOYD SH J.lmFt'1UtlMJIS/4l t.lOTU\\ 

EMPIRE STATE OF MIND 
JA'f.Z + ALICIA lEYS ROC NAIION 

HARD 
RIHANNA RAT. JEEIY {SRP, DEF JA a.1,'IOJa.lG 

TIE ME DOWN 
MEW BQTI FEAT, RAY J SHOl TY/ASVLUM/\\'ARNER BROS. 

BAD ROMANCE 
UJJYGAG.A SlRUMlflfJKClflllll(JCMl:RRYOO:~mn:ASC()PE 

SEXY CHICK 
OAVD OUETTA FEAT. AKON t Ull,I/ASlRA.L'IIERKS/CAPITOL 

HOW LOW 
LUBA.CRIS (DTP DEF JAt,MDJ" G\ 

GANGSTA LUV 
St400f OOGli RAT. TIE<O~ l{IOSGYS"M.EiJlRYJFffiiCAffict) 

SAY AAH 
TREl SONOZ FEAT. fABOI..DUS . 

DO YOU REMEMBER 
JloYSEAIIFUT,Sfil.Nl'MJL.lll. JON CA9iFAOP,fftNw:&I.Lf6 UU: 

WHATCHA SAY 
JASON OER\JLO ·seLUSA HEIGHTSl'A'"RNER BROS. 

FOREVER 
ORA.KI HARVEY J.IASOKJZONE 4/SfREAJ.lutJE/INfERSCOPt: 

MONEY TO BLOW 
IIIIIWI FOT. UL Wll'l'NE & CIVilE !:A!it r.t0t;£Y U,h91Sht Yl)!m'l'l 

IMMA BE 
THE BUCK EYED PEAS INlERSCOf'E 

SWEET DREAMS 
BEYONCE it.iUSIC WORLD1COLUMBIA 

I WANNA ROCK 
SNOOf 0000 0GG'fSIYLE,,1'Rl0RllY/CA1'1l0L 

I INVENTED SEX 
TREY SOtmz FEAT. OftAlE SOHG 800K/All.ANIIC 

CARRY OUT 

SHUT IT DOWN 
PllBULL FEAT. AKON t.tR JOSIPOlO GROUNDS/J/RhlG 

TELEPHONE 
UIIYGMll fOO.BEWIIIII !O)w,_MC£lllrfllif£W' Ellso:P9 

MEET ME HALFWAY 
THE BUCK EYEII PEAS (INlERSCOf'E 

LAIIY GAGA iSTREAMUll>KONLIVEJGHERRVTRf~1NT£RSCOPE 

IN MY HEAD 
JASON OERIJLO l8ELU-6A HEIGHTSl'A'"RKEA BROS 

IT KILLS ME 
MB.AMIE FJOHA SRC1'UNlvERSAL t.lQIQWN 

CRAWL 
CHRIS BROWM JII/E,'JLG 

RUDE BOY 
RIHANNI\ "SRP/OEF J,UAl lDJt,G 

FEEL IT 
1lllfiiMPA\tS. m1111UJSEM IJUlOt&FlilWill'l; WJ(t!: 'IMW,!J,N:~ 

ONE LESS LONELY GIRL 
JUSTIN BIEBER ISLAND10JrAG 

NOTHIN° ON YOU 
8.0.1. ffAt BftmO MARS IRESEI.AOOM3AAtiO HISllE•m>NOC 

BABY BY ME 
50 Cl:lf1 FEAT. NE•YO ISHAOYIJ\FTERt.1ATH/IW RSCOPE 

MEDICINE 
PlIS FEAI KUii HILSON 6l(i GA.US,1SUP-N-SLJOf,,AnMUIC 

WASTED 
G.mKUffOOIUU(ltOJILI.AICUWIF-1!0:9J.WIOO[~lRffm 

SAY SOMETHING 
TIMIAI.Atll ffAl OIIAKE IAOSlEV,'BtJ.CKIJIOOOWHERSCOPE 

ON TO THE NEXT ONE 
JJ,.Y-Z + SWIZZ 8£ATZ ROC NATION 

DO YOU THINK ABOUT ME 
50 &ENT (SHAOY,'AFnH'-!AIH/WIERSCOPE) 

Two veteran rappers reach career mileposts this week. 

Ludacris puts more distance between him and Mariah 

Carey for the most top !Os on the Rhythmic airplay chart 

as "How Low" moves 11-9. The track is the rapper's 23rd 

top 10 since his debut song, "What's Your Fantasy," peaked 

at No. 5 in 2000. Carey is second overall, and first among 

females, with 21 top l0s. 

On Top R&B/ Hip-Hop Albums, "The Blueprint 3" (No. 

8) logs its 20th week in the top 10, granting Jay-Z his most 

time spen t in the upper tier with a single album. The for

mer No. 1 surpasses "Vol. 2 .. . Hard Knock Life" (1998) 

and "The Black Album" (2003), each with 19 weeks. The rapper also leads all acts with the most 

career weeks in the top 10 since 2000 (1 16). -Raph,ael George 

AIRPLAY 
•10MITORED B't' 

l3 JAHDM DIVINE MILlJATLAM'TIC 

16 ~:::E,~~CE/JtO 

32 :~,~~:~~~ .. 
19 ~~~~~.~~~~:l~IR~t~LL 

SALES DATA 
C0•1PILED BY 

!!i.,1.~~!'! 
SoundScan 

!!!!!!:!i'=:,,11 ~A ~~~~:ITH A BROKEN HEART 

37 CLOSE TO YOU 
BUIE & CECf WINANS (B&t./1,tAU CO) 

G 2s 

39 ~:.~iw~~E .~~~~1~,u-r,:ou 
WHAT l'VE BEEN WAITING FOR 
BRIAN MCKNlliHT HARD WOR 1 

1AM 
MAM'Y J.. BllGE MAIHIARCH C:.Hf!':NIIN1£RS Of'E 

FISTFUL OF TEARS 
MAXWELL COlUPASlA 

YESTERDAY 
TONI BJIAXTON FEAT, TRFY S<MJGZ ATLANTIC 

SEX THERAPY 
ROIIII THl&«E STAR TRAK,/INl ERSCOP 

DON'T MAKE 0EM LIKE U NO MORE 
RUIIHt SlUDIIARO 19JHICKORV/fl£D 

DOESN'T MEAN ANYTHING 
AUCIA KEYS tAB flt.!G 

15 ~~.i.1~:~i:, 
15 !.!!~~:~~~~~ U 

15 ! 1~!! '.!'c~~ FEAT. JHE W:KSONS (l.tJl'fP1~ COLUrAEIIA 

THERE GOES MY BABY 
USHER LAfAC JLG 

WORST CASE SCENARIO 
JOI 56J/KEOAR 

13 :,<;,~
1
~'! ~,~tE YOU LOVE ME 

13 :~~~;~~:~~:T. LUOACNS WVEIJLGI 
HIGHER THAN THIS 
l.EOISI YE"R'llt fORECASTNERV 

WDJ.CRIS OIP/OEf- JA.1.1/IDJM(, 

EMPIRE STATE OF MIND 
JAY-?+ AUW. KEYS jROC NATIOm 

MONEY TO BLOW 
IRIMUIFWU.IU&IDIWl!fJ&IUJMM.N'l{fl!W./.t3TO~!Nlll"1 

I WANNA ROCK 
$110(11' DOGG {OOGGYST'dEJ1'R.it}tl.lfYJCAPITOI.} 

17 TIE ME DOWN 
NEW BOYl FEAT. RAY J ~TlY/AS'flUf.&.IWA.RNER BROS. 

SAY SOMETHING 
ffll8MM'.IMOPN:t1~m.EY,1!1JO(GUl.NC>fflEftSOCff 

FOREVER 22 OflAKl (KAfMY MASON/ZONE 4iSTREA).!UNEtlN1ERSCOPE 

15 GANGSTA LUV 
SNOOP llOGG FUT. THHJREAM T'l'l.£f'RIOflITTiCN'f!Ol 

ON TO THE NEXT ONE 
JAY-? + SWIZZ BEAT? (f\OC HATtON I 

19 BABY BY ME 
$0 COO KAT. NE-YO SHAOV,ATTERMJ\l HIIM'TERSCOPE 

14 SPOTLIGHT 
WCCI IIWE FW: USHIR l,'!IIIJCI( S<JUIIO.'AS'1\I.P.\'l'!AA.a 8R05..) 

0 LET'S DO IT 
WAKA Fl.DCICA FLAME SO IU Yi'ASYlUPA/WAAl,lER tlROS. 

26 WASTED 
QIUJ:liWffUl MOOCJCM.IJttlM.llf:00(0000.W~~mlil 

27 RUN THIS TOWN 
JAY•Z. AIWMA & WYE WEST ROG ltATION 

13 STEADY MOBBIN' 
TUUIIGIIOMEYfflT.GIJCtllWI i1 ~~M'JT(l' ... 'IIW"3J 

ALL THE WAY TUR NT UP 
ROSCOE DAStl FEAT. SOULIA BOY TR L 1:M F.tUSIC UNt 

SHUT IT DOWN 
frTBULL FEAT. All.ON MR 31>5/POl.O 6ROOtlDS/J/Rt.tG 

BEST I EVER HAD 

O\JCCI MAIIE {BR:lCK SOU/t.Q/A-SYLUt.l,WA~NER 8fl0$. 

DO YOU THINK ABOUT ME 
50 CElfT SHAD'fiAFTERMATHIIMlERSCOflE 

WOMEN LIE, MEN LIE 
YO GOTTI FIAT. LIL WAM Ot1MTABL£m o GAOUtWJ.RUG. 

MEDICINE 
l'LIES FEAL KERI HILSON 81G GI\U SJSl.F-rt.St.JX•All.ANTIC 

FED UP 
OJDW.mfm UHl\,DMt;t YO.WIG..m'r IIKJ:IKISS IH:ll:Sm 

NOTHIN' ON YOU 
S.0.8. Ff.At BIUIO MARS (Rf88..RCCK,GW40 Hl.1Sll£,All.Nm'.:I 

46 I Go to www.billboard.biz for complete chart data Data for week of FEBRUARY 6, 2010 I CHARTS LEGEND on Page 43 
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Ludacris 
r.r.urius {t.8RIOGES,l.WlLUAFIS C RIDEKHOUR E S ... DLER H SHOCKLEE) @ W,EF Jill(lOJllG 

TRY SLEEPING WITH A BROKEN HEART Mela Keys 
.81tA ~ .SH KE.R .KE. P:kt YN O l,16 Hit.I 

I INVENTED SEX Trey Songz Featuring Drake 
LOS DAMYSTRO t.MCt<lfOilEY.lSCALES,T.NEYERSOlt.A.6RAliill (a) SONG BOOl<J'ATLAKllC 

SOLDIER OF LOVE Sade 
SAOE.M PUA JS ii.OU.A HALE.S MATTHEWlt.lAN.PS DENMAN) ~G) EPlCICOLU.t.181A 

I AM Mary J. Blige 
SlARGATf I.I J 6U3UI SfRIKSBUJ; HERI.UJJSEN J.NJSTW DWUI 6ffl © IL\TnllRCH.'GElfEJC,'fflERSCOPE 

SEX THERAPY Robin TMeke 
Pll!JIIOA OOflJiOI SAOCE Tlio:£.1:.DEAN,JJCr<ES.AlAWSON,H.'A•l!<l:R.S.GOTIL£8,J.GUJO<.,\Y.Gll.DI u) $'UiR f}W(,1Mfl::R$X!flE 

SAY SOMETHING Timbaland Featuring Drake 
Tit.iBALAND.JROC .\I.MOSlf'(.JJWlt.tal.A.GAAHAll,lCUiYTON,JJ.WJLTS 0 t.lOSLE'l'1SlACt<'6ROl.tt0,1HEfl:SCOP£ 

I WANNA ROCK Snoop Dogg 
@ OOGGYSTYLE/PRIORITY/CAPITOL 

8 irdman Featuring Lil Wayne & Drake 
llkUl.tlt.lA BOV 8.Wlll..W,l$J,.C.HAHA>.l ,D.tARfEH,C.GHOI.SON @ CASH tA0tlEY/UlillVtk$AL tlOTOWN • .'UFIRG 

PAPERS Usher 
S.6ARRETT.ZAYTOVEN (U.RAVMONO IV,S.GARRETT.)COOTSOfot,A.I.IATHIS) (i) LA.fACEJJLG 

AIN'T LEAVIN WITHOUT YOU 
~'GEE ll,GSU.IA,fS,W,BAAlSl{f{),8M.K!,.\IAIDl.S.C1'mPJ.~M.MIJ.t.QIJ.S£Will.ltllf.WJMlPEUEllt 

HARO Rihanna Featur ing Jeezy 
C STEWART T tJASH jTtlASH,C A STEWART,R fEUTV,J.YI JEtll<l )lS) 0 SRPJOEF JJU!/IOJt.lG 

BAD HABITS Ma,cwell 
H.OAVIO,P,WSZt H.OA\110.1.IUSZE (il COUJlt.lBlA 

HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
THE RUP4NERS.RICO LOYE (RICO LO\IE,A.HARR..J.JACt<SOH'.U.RA'ft.10ND IV) 0 LA.fACEIJLG 

ON TO THE NEXT ONE Jay-Z + Swizz Beatz 
SWIZZ BEil.TZ (SC CARTER.K OEAA,6 AUGEX DEROSNAV.J CHAT<'MI @ ROC PMTIO/rt 

EMPIRE STATE OF MIND Jay-Z + Alicia Keys 
SHJ",JSt'l'.tl.L,(Al;Pt,'1-lj).'ll (S.CCARTER,t Slil.0®.ll5H,.WIWA.IUPt.,A1tlJITE,AJt'VS8.tMS,S ROONOO>.] @0 Rt'CMI~ 

PRETTY WINGS Ma,cwell 
H.OAVIO,PIUSZE !H,OA\llO.t.lUSZE (i6) COLUt.1B!A 

M ILLION DOLLAR BILL Whitney Houston 
SWIZZ BEATZ.A KEYS (A KEYS ~ DEAN .N HARR IS.AW FELOER .R TYSON) 0 il.RtSlA/Rlt.tG 

0 LErS DO IT Wak" Floeka Flame 
@ SO tCEViASVLUM/VIARt.lER BROS 

Mary Mary Featuring Kierra "KiKi* Sheard 
W.CAWPSELL W.CAWP6El l ,t .ATKl/l$•CAtAP8ELL,1.AIKIMS--CAPlf>BELL 6) YV 8LOC.l(fC0LUI.IBIA 

BABY BY ME 50 Cent Featuring Ne•Yo 
POLOW OA DON CC.J.JACt:SON. JR .• J.JOtJES.S.SMITH) @ SHAOY1AFTERllATH,'INTEAstOPE 

CLOSE TO YOU BeBe & Cece Winans 
@ B&CJMALACO 

Gucci Mane 
S C,RAWFQRO {R OAVlS.S CRAWFORD J H KA YUN ,I.I VOU1At,f) @ !IRICt: SOUAO/ASYl.Ul.i/WARNER 8ROS 

ALL THE WAY TURNT UP Roscoe Dash Featuring Sou lja Boy Tell'em 
t<E J.L.JOHt.lSON.DJ\'A.Y,I( EAONllU,C.AACEO (i) lt.U.ILIAUSIC L1Nt l70NE , ,1Nl t kSCOP£ 

CAN'T LIVE WITHOUT YOU Charlie Wilson 
TffE UNDERDOGS (H,J.IU.SON. JR..O.E.ntOl.4AS.J.fA.UNTlERO'f 11.5-L.RUS.SEll) 0 fl' MUS~fJIVE/JLG 

STEADY MOBBIN' Young Money Featuring Gueei Mane 
KAtlE O CARTER.O.JOHNSON.R.OAvtS © Cil.SH tAONEY1U.NIYERSAL t.tOTOWN/Ut.fRG 

WOMEN LIE, MEN LIE Yo Gotti Featuring Lil Wayne 
B.YOUlllC (IU.HIAI.IS,8.VOU.NG.D.CAHTEH) © INEVIIA8L~'POLO GkOUNOS]J,,flltG 

WASTED Gucci Mane Featuring Plies Or OJ Da Julceman 
FAT801 L.OOOGl AS,R.DA\llS,A \\'ASHIMGTON @ BRICK SOUAO,SO ICEYl'/IAR.NER BROS. 

FISTFUL OF TEARS Maxwell 
© COLUt.181A 

Gucci Mane Featuring Usher 
PQLOW OA DQtl R.OAVIS U RAYIIOHO IV,J JONES @ !IRICI< SOUAO/ASVLUl.l/'IIARNER BROS 

FOREVER Drake Featuring Kanye Wesl , Lil Wayne & Eminem 
BC8-1DA jl.l.$AMI.ElS.A.GRAHAr.l;;.wES1,0 CARIERJ,U.CAtHtflS 0 HARVEY lltl.SON./ZCltlt ,4,'Slfl£Ar4JtlE.,'1tlERSCOP£ 

DON"T MAKE 'EM LIKE U NO MORE Ruben Studdard 
SVIENCE CR.PERRV.G.EALEY) @ 19,'HICKORY1REO 

NEIGHBORS KNOW MY NAME Trey Songz 
TTil.VLOR,PH.A'VfS.J t.1CGEE NEVERSON,lTAYt.OR,P:HAYES © SONG BOOKIATtAffllC 

DO YOU THINK ABOUT ME 50 Cenl 
ROCKWILOUI {C.J JACKSON, JR,.0 STINSOII) @ SHADY!AnERIU.THJlt(TERSCOPE 

YESTERDAY Toni Braxton Featuring Trey Songz 
FRAKK E.H.MASOtt. JR. tJ.fRAIIKS.J.AAMSTRONG,M.'A'HJIE.lBAl1LE.l8AAX10H) (i6)0 AfLAAIIC 

ON THE OCEAN K' Jon 
!('JON.PROTEUS (t.JOHNSOKl @0 UP&UP/OEH TYt.lE/UNI\IERSAl REPUBllC/UMRG 

REGRET LeToya Featuring Ludacris 
fAUt<,JfRill<t<LW (TAIJKJ( STEPHENSQ..iJVALflflltlE,l-WCKETT,RJJEWT.SR .. J.FRAI.IKUttC 6-m)GES) @ CAF1T04. 

I CAN TRANSFORM YA Chris Brown Fea1uring Lil Wayne & Swizz Beatz 
$Will BO.Tl (C.8kOWll,J.fl.OYO,t<.OEA.t.l,J.A.8Efl.EAL,D.CARWI) @ JIVEJ.J.G 

I GET IT IN Omarion Featuring Gucci Mane 
8006 ~SlY {l'~K,JffiVOO.N,Rl•EWT.SR.O.GPMOBEM'f.JVALOOr<E.RDA\IIS) fj) STAAWCfllD,"M.ISIO,l,(;flKS,tAPITO.. 

THERE GOES MY BABY Usher 
JIM JONSlrt.RlCO LOVE (RICO lOVE.J 6 SCHEFFERJ.ROl.tAnO,O.MORRIS) LAFACE/ JLG 

5 STAR CHICK Yo Gotti 
H01 ROO (I.I FAlM~•S R.TAlE, JR } @ POLO GROUtlOS/J.,Rlt.lG 

FLEX The Party Boyz 
DJ Wt fl.00,ERS /J.ROGERS,8.JACf;SON.C.Hlt.H.1.JACKS(lM,J.GIL8fR1 II) (j) C,.UOU~LAtE,,HITZ COr.lll'lftt,S/JlERY 

FED UP DJ Khaled Featuring Usher, Drake, Young Jeezy & Rick Ross 
Tl-Eftl).MJIS(KJ,O)W.ID.UAA'M'.'.NOt/,JW~WfltlERrSI.A.(fW~MAMfft.Jll:l&JW,JB(Tfl), 0 '1'1ETHEBEST.(J 

GANGSTA LUV Snoop Dogg Featuri ng The-Dream 
C STEWART.T WASH H NASH.C.A Sffi\'ART.C C.BROAOUS JR ) @ OOGGYSTYLIE/Pf!IORITYICAPITOL 

BREAK UP Mario Featuring Gucci Mane & Sean Garret! 
S.OARkEI 1,$.CRAWfOJ:ID (S.GARRtl 1,S.CRAWFORD,R t!AVIS) @ J,,f:ilt.lG 

MEDICINE Plies Fealuring Kerl HIison 
POLOW OA OON CA.l.WASHLNGTON) (il BJG GATESJSLIP-!l-SLIOEIATLAffllC 

I AIN'T HEARIN' U Angie Stone 
S WHITE (J WYM~) @ STA)(JCltG 

LITTLE FREAK Usher Featuring Nicki Minaj 
LAfAC£1JLG 

R. Kelly 
IKflNI l Y,D.CAF.tl'-ER,R.XEllV {8.l(ELlY..J.SUECOf.D.CAt1f1EJ:l,C.Xl:LLV) 6) Jl'VE/.Jl.G 

TIP OF MY TONGUE Jagged Edge Featuring Trina & Gucci Mane 
rtA.D stREWS 8.D.CASEY.8.0.CASE'Y.R.SAUNOERS.A.OIA2.t...TAYL.OO.fi .OAVIS 0 SUP.W-SLl)E 

SPEEDIN' Omarion 
25.l!AUSC IOC t)tlJJ«JA.Ql.£ .Jt.fJ1Wi'(R,C.RUER.0.IJWll8EFRY.CSTO(ES') @SMAm.tl.M.IS(U/lllKs.CJfflCl. 

YOU'RE THE ONE Dondria 
J OUPRl,8 .. , cox (J.OUPRl,8 W co,q 0 so so OEFIMALACO 

Data for week of FEBRUARY 6 , 2010 I For chart reprints call 646.654.4633 
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CJooner nabs his 
third top 10 
folowing the No. 6 
peak of "Nagk" 
(2008) and the TI· 
week No. I "Lost 
Withotlt You" 
(2007). 

m 

~nger returns wtth 
her highest debut 
~nee 2003. Th~ 
tra<k was fi1st beard 
on her Wffl!y BET 
reaUtv show. 

Artist 
PROOUCER {SONGWRIHR) ____ IMPRWT , PROl•OTIOH Lil.BEL 

TIE ME DOWN New Boyz Fealuring Ray J 
JAY-NAHi {E.H.BENJAPAJl4 Y,0.A.IHOWAS) @ SHOI rv,ASYU.IJ.1/WARrmt BftOS. 

ON FIRE Lil Wayne 
COOL & t!Rt (G.t10J:IODER,P.BE.LL011E) 6) CA$J1 tAOtlEV/Ur<NER:SA.L tAOIOWN . .'UFARG 

BULLETPROOF Raheem Devaughn Featuring Ludacris 
KEK~V OOPEJ.C.GON2ALEZ.R S.OEVAUGHH C.BRIDGES C.MAYFIELO 0 JI\/E/JlG 

ARE YOU LISTENING Kirk Franklin Presents Artists United For Haiti 
K FRANKLUJ H MARTIN K fRil.tlKLlN FO YO SOUk,GOSJlO tEttlRlC JLG 

RELIGIOUS R. Kelly 
IHt. PEtflA.CQN (ltl(fLLY,t."DAWt<INS,A.Dl)(Qt.l) @ Jl\lf,/JLG 

EVERYTHING TO ME Monica 
U.ELUOTT.LAMB (1.1.ElUOTT.C.lAtlB,J.SULll't'AN.f.BASKElT.C.llCDOOALO.J.0.WJLllAPISf ~Rt.tG 

HOMEGURL (HE GOTTA) Booe 
J.BROWN (0 HAt.11lTON.111URNETT.J.BROWN.S .-TWATER) CITI UNDER SEIGEiOEF JA.).1JIOJt.1G 

INDEPENDENT Candi Redd 
J.RIL£V {\' RHODES) @ DEFV18EJHALL•A•FAWE/UflCAUTHORIZEO/ASYWt.1/WARtfER 8ROS 

SWEET DREAMS Beyonce 
.Ml ~SW.W.\\U:INS.HICO 1.1'.h'E (8.t WlWLES.J.G.SCt£ffER,W.WUIF4S~ LOVE) u) t.WS,C W(.afilD;'COLUtA!Wt 

THIS IS IT Michael Jackson Featuring The Jacksons 
PA ,JACICSON,J UctLAlN.).1 WARREN !Pl JAC~SON.P,ANl(Al t.1JJ/EPIC/COLUt.181A 

WORST CASE SCENARIO Joe 
J.THOt.1AS.J PTHOUP-SON (J.THOt,1Afi.JPTMOPAPSON..J.SKIMNER.Tt,O,RTtNEZ) @ 563/l<EDAR 
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K'JON'S EXTENDED RUN 
Detroit native K'Jon ties the record for the longest chart run by a male on Hot 

R&B/ Hip,Hop Songs as "On the Ocean" (No. 39) enters its 71st week. His 

tenure matches Usher's "You Make Me Wanna," which logged 71 frames from 

August 1997 to December 1998. That single held the overall longevity record 

until it was eclipsed by Mary j. Blige's "Be Without You" in 2007 (75 weeks). 

"Ocean" debuted as an independent single, largely with sales from his home 

market. Airplay had lagged until Universal picked up the project a month into 

its run. It peaked at No. 12 on this chart and at No. 1 on Adult R&B last June. -Raphael George 
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WAIT ON THE LORD 
DCN'a!E MCClt.RIIFEAT.r.wNClNIIC-sllAm~ Jt.G 

THE MASTER PLAN 
TAM.ELA MMIN Tll lVMA.NN 

12 19 ~,~:!~~~G~S~~C~:.~~~~IV/JLG 
15 13 ~.~.E.~~;'"~.~ a, HN0UW\I 

17 19 t~~~N~ t'J, : o~~f~LE 

19 17 ~~~V
Oi ,r.~~. ;~~! u-BEL1LIGKT 

18 14 ~: ;;ERlfV/JLG 
21 14 ~~~?.~ E:.~,o .. " " GOsPEL 

20 11 = ~~.t~:r:~.:~~SFll,UlHl 
ARE YOU LISTENING 
IJUfP,UfCUIIPRf.$i!lll.mtrfSUll'rIDltRIINTIFO'I09JUIJlS?OQ:~;t~ 

23 15 ~~:..:f:!.':.,.....,_,11/TIGlfflilXiWl"'A 
THE LIFTER 24 26 TEii WllilN TEODYSJAt,tZ, SH,.NACRIE 

28 HE"S BEEN JUST THAT GODO 
tW \IIW.UN fl,l,l l.ALNI IMTMl'Kl'lO?ml'.,1,UL•.WXMNi.6W!!IS1R'I 
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AIRPLAY 
FAOIHTOAEO BY 

SALES OATA 
COMPILED BY 

r.it!\.'!~11 
BOS Billbeard~ 

10 

20 

--111 B~ TITLE 
~ - -· ARTIST lMl)AINI ,· PROWOTIO-N LASE.L 

1110 IT =N (ID t£CHO ESTA HECHO) 
SHAIUM EPI 

M CR'l'SlAL MET10lf£4Tllf!NS lMIYIMKS 1M' E.~TE 

l O ~:~ " ONSTER/HEAR/tUG 

4 9 ~:~~l\JINU11U.E9J"ASIROJ.119""0ffi0. 

10 ~~,J~.~,:~~~~; (OH BABY PLEASE) 

12 ] ~~':,';TIJRIMG,.._DA\ISO>J<CerAIJStlllO"-"""" 
BODIES 13 ROIIBIE WILLIAMS ASIAA1.WERK$i'CAPITOL 

1 11 r!~~.~,~~;!;_iu~,~~ VEN 

REVOLVER 19 MADONNA FUT\JR_,G LIL WAYNE WARt.lER BROS 

17 TIK TOK 
KE$HA KEIAOS-ASE/RCAJIUIG 

23 HARD 
IUHAIINA FUTURMIJ J EfZY SRPJOH JAf.1,ilOJllG 

PUSH N PULL 151 IIOFERIM& •-IYSSYLIIAIOSUNUMRUSKSEA IOSUN 

18 9 = t~~,o~f ORE 

21 

38 

28 

27 4 

11 13 

WONDERFUL 
Bl.LIE MYERS ~RUIILOOP 

TELEPHONE 
LlD1'6lOUU.TUllltBIEt01t1 StR!.JNUtlffl.lf..tff:lfi.Ylfillllll::lw.tt 

ACAPELLA 
kB.IS Wl.U AP .... INTERSCOPE 

FANCY FREE 
SUNJH 

DRAMA QUEEN (TEXTING U) 
S .. ONE DENNY + IIUIRY tWIRIS 8ARflY HAkR~S 

• 31 
THE POWER OF MUSIC 
KRISnNE W FLY AG.Allt 

22 16 13 ~~!';';:', ~.~~.~: 
14 :,~~':_.~;~ru~,~NOW 

DIRTY DESIRE 

II §lil el ARTIST 
• • • m u IMPRl~T & KUU8ER , OISTRl8UllKG LA8El fl 
I 65 ~~~!!~{Ol:Jftf!FE111BU:;F.t·1iW(I fJ 

2 LADY GAGA • 
Tlt:ELll~!):~ll!.W.N~~'NffiWj;,f41Z']',GI 

a 28 OWL CITY • Or.E.UI EYES UNl\'l:.RSAL RePu&uc 013141'JUMR(; 

4 4 2 DJ POET NAME LIFE 
TOTAL CUM HITS 4 THANE 00825,'IOJl,IG 

29 ~:~W\\W.IJMOtJ!IMll:I4NTB'iOJ't01~tili1 

22 DAVID GUETTA 
ONE l.OVI GIJ"I 85SH •/AS1RAL'A'ERKS 

22 40 
THIEVERY CORPORATION 
RADIO REU.llATIOll ESl 140 I 

10 

18 :~~~~l~RcJ.:~rri~~MiSIL~~wg: 

I LA ROUX I 
l 8 ~ U IIOUX M.LIE.PClIDJR'l:tllffMRtE.Um;RSCL'4l!; 013.?a9"GI.: 

22 IMOGEN HEAP 
ELLIPSE MEGJ.PHONICIRCA S05,0SJRF,tG 

11 12 VARIOUS ARTISTS 
M IWl'S'MWIOO Mt:~M"-'li~l&.MN!.I.~ 

13 32 BEYONCE 
lllf~lrOR'flEllllllllllll•JJIIU~illl:WJfl'~ 

14 16 TIESTO I 
KALBDOS&Off F,tUSICAL fREEOOll ZOSZ,UlTRA 

12 19 MIIKESNOW 
MIIKE SNOW DOWNTOWN 70085A 

15 61 SOUNDTRACK 
SUJMOOO MllllONAIRf INTERSCGFE 012502/lGil. 

16 VARIOUS ARTISTS I JUST DANCE 2 ULTRA.>lSLANO 01J57tl/lOJ11G 

13 27 DJ SKRIBBLE 
TOT.U Cl.1111 ltlT$ l 1HRJVEOANCE 1Jl)IJ14/1 HRM: 

17 23 
CASCADA 
EVACUATE THE DANCEFlOC'.IR ROBBINS 75084 I 

23 IS DEADMAUS 
FOR LACK OF A aETTE.R NAME MAtJSTRAfl 217 41ULTAA 

12 DAVE AUDE I OA\1£ AUOE PRESENT$: IJLTRA.2010 ULTRA 2197 

20 23 
BREATHE CAROLINA I 
HELLO FASC1NAn ON fEARtess 30127 

19 10 NEON INDIAN 
PSYCHIC CHASMS lt:FSE 001 ~ 

- THE WORKOUT HEROES 
100 # 1 WORkOUT HITSI 1/fORKt DIGITAL EX 

24 22 :~~~~ R~:: tl40S•1MUTE@ 

29 25 I MOBY 24 WAIT FOR ME Lil IL£ lOIOT 94 16A1wure 

--111 as TITLE 
~- -· ARTIST IMl'ftltff I l)AOMOIION LAS~L 

I LOCA 
g RANN'I' ffATU RING NIM.A FLOWERS flOCKBEFIFIY 

FEEL IT 
nffl61RI\TBro'lln!al~IR.amfflml!J«f.(ru,,tJi,'aM'MB: 

29 29 SHAME ON ME 
AMANDA BLAltK DOWfHO'I/M 

29 22 HERE WE COME (READY OR NOT) 
ROD CARRILLO & SHEFALI CAHRILlO 

30 24 MEET ME HALFWAY 
THf BLAU: mo PEAS INTEFISCOPE 

31 26 12 ~)~,~. ';!~,.L,?,~~m 

I WANNA BE YOUR BABY 
Hftlll OAUI.IAN 

FOR YOUR ENTERTAINMENT 
ADAM LAMBfRT 19/RCAJRl,t6 

4 1 ~~~s ~~~R OP,.mmvnv 
FEELIN' LIKE A SUPERSTAR 
BAIUIARA TUCKER 6 STAR 

13 ~!,K,~:U;, 
IT"S OVER 2 i DJ SCOTT MANN FEAnJIINO AMUICA DJ SM 

l0 ~~)~R~G~I ~~.<;;fH~USE 
LOST IN YOU 
JIMMY D. ROIIN$DN PRf.S811S CEEVOX J MUSIC 

END OF THE DAY 
MARI.IA tlESIOOVSKI KltlG Of CLUBS 

WHATCHA SAY 
S I JASON DERIJlO BELUGA HEIGHTS,'WARNEft BROS. 

13 WORKIN' GIRL 

BAD ROMANCE 
LAOY QA6A STREAPAUNE;KOtll.M;OfEFIFNTREE;MERSCOf'E 

ONE LOIIE 8 ' DAWJ WITTA fEAJ\fllllG mau WtAASWJt\\m(SiCN'fT(l 

l l2 ~~~LTRA 

J 
HANG ON 

IS PWMB CURB 

9 fo~~ ;,.~N~;~us 
161 FIGHT FOR YOU 

MOftGAlil PAGE t.lEllWERK 

3 ~E~l1;~.:~SHllfflllMIISCAlffiEEOCW.lPIIA 

12 ~~~.~;~;~Rl~~~rWIRE t .. USIAAP/UllRA 

14 !~2.K!,.,_IL .... "1fE.<TIJlll116MATIIIAfAA•IMOOA 
YOU AND I 
MEDIN,. LA8EW.AOE 

HARD 
6 1 "'""" mnt~NO JfElY '"''"" JAP~IOJr,o 

10 ~l~~E~l~RV~~rlNGS 

BEDROCK 
YCtlllG MIHYRAl\flNG WIYDCJ.9'1 WJ,1£YAltl,etSAL tAOTUrhJ 

LA LA LA 

TELEPHONE 
LO &lr.lFQ'T\Jfl!G 1MltEST-Q.U£IDIJf.f,,(Rfr(FHWJl9Xff 

U-TURN 

Data for week of FEBRUARY 6 , 2010 I For chart reprints call 646.654.4633 

AIRPLAY 
IM>tnTOAEO BY 

r.i.~~~~11 
BOS 

SAL£SDATI. 
COMPILED BY 

11i_cl_~CI] 

JAZZ/. 
CLASSICAL 

SOundScan 

ct) TOP TRADITIONAi: 
,JAZZ ALBUMS" 

0 
3 

4 

8 

8 

0 
8 

• 

11 

12 

,_Ill BS ARTIST 1:u· 
~I 111 TITLE 1uf'R1t1T & Nu11a1:.R 1 01su11BuYmG uaEi m 

CHRIS BOTTI 
QtllSIOTTl:• 8ClffllllCtu.tlii3!:-l:i'.rJ>'IWOC 

22 ~:/.~~ MATTER HtA0$ UP 3156 

SI ~~~l~O~:~.~~OKCORO 30615 $ 

4 13 ~~,!,w;Q.51()1.tl>IOIKml:;(KIJ>46252 

22 ~i!~~O~P~S~A~~~H 3"'6',CONCOHD@ 

20 ~.~~~~ P~:~~6/CONCORO 

3 II VARIOUS ARTISTS 
tOMIIWIFWJIHCAW(lll'S:IJIIIWfflWl.ill.l'Eijfh'Ci({fil 

13 ~~:. ~ ~ ~A~ACHIE517' 

SPENCER DAY 
VAGAIOelD "iONAS lll:tlA,'(;OOCffiO JA:tl 31317,'CONXf!O 

DAVE KOZ 
GREATEST HITS CAPITOL 34163 

• ~ • SMOOTH JAZZ 
,%• SONGS 

1 29 

SADE EPIC1COLUMSIA 

4 25 SWEET SUMMER NIGHTS 
NAJEE HEADS UP 

4 27 BRIGHT 
PETER WHITE PEAKJCP,IG • 15 RETRO BOY 

RIUWID ELLIOT AH JI$ I flY 

e 11 13 SUNDAY MORNING 
EUGE GROOVE SHANACHIE 

7 27 TOUCH 
IONEY JAMES CONCOROJCt,tG 

8 10 IS CHASING PIRATES 
IIORAH JCMIE$ SLUE IIOTfJC.APITOL Cl) 

• 16 BOGOTA BY BUS 
JESSE COOi: COACH. liOUSElf.1 

10 29 TROPICAL RAIN 
JESSY J PEAK/CIAG 

11 14 13 TILL YOU COME TO ME 
SPENCER DAY 'fONAS r,tEOIA/COHCORO JAZZfC11G • 16 21 N IKKI'S WALK 
JEff eow1 ~1 

15 I AND THEN I KNEW lg: DAI/EKOZ CAPITOL 

14 12 34 TIJUANA DANCE 
RICk I RAUN ARTISTRY 

18 13 30 SONGBIRD 
CRAIG CHAQUICO SHAltACHrE 

,.Ill BS ARTIST 1:u· 
~- II TITLE 11.lPRlNT & tlUW6£k I 01$1Al6UTING l.AB~l ID 

7 

0 13 

• 

8 

7 

8 

• 10 

10 

11 II 

• 13 

13 14 

Cl) 16 

18 12 

ALICE SARA OTT 

62 THE PRIESTS A " VI f 38 9S. N'fl,1 ·1 

64 

12 

34 

39 

46 

13 

37 

16 

35 

44 

CHICAGO SYMPHotll' OACt£SlRA (BOUl.fZ) 
nlf.-tl\UIBW!lffl'.MNlEIMIOlRIUJIISl)]ftID.trlr.JI 

IIIIIIIIIAl/ll\ll!IU(lfl!I IIJllllll1«llO (ETm~ 
COI..OftA~OfflV.iUIASWQfC1.ASSICS1~1J.1!LG 

THE PIIOMISE SY(XHUUl"61A J996&'SON'f PAUSIC 

ANDREA BOCELLI 
INWTO SUGAR 012161/tlECCA Et) 

ANDREA BOCELLI 
MY CliRlSlMAS SUGAR 013437 'DECCA 

OAVID GARRETT 
OAVQ GARRETT DECCA 0128i'"blNPi9LS,li. t l/iSStSGro.fl 

PAUL POTTS 
PASSIOllE S'fCOJCOLUfA81A 47.$J9/SONY l.!USIC 

SARAH BRIGHTMAN 
SY'MPHOllY: LIVE II VIEHMA MAIIKA.1 IAN 216Sti8LO ® 

THE CANADIAN TENORS 
ntE C,.NM>IAN TENOR$ OECCA 0135{19 

SOUNDTRACK 
NalS' DEMOIISSl).-Y~53mSJlf~\ISWI,~ 

CHARLIE BAGGETT 
I OllLY DREAM OF YOU BRO 1288 

ESCALA 
fSGALA SYCO/COLUr,tB!A 47423,SONY I.Ill-SIC 

MORMON TABERNACLE CHOIR 
lllll)J:JllflMU88al&"-'IWll~:Jlll::i!l! 

ANDREA BOCELLI 
11"'-\'CA'D~'SOOWIIUIS,ll.lA.GCl.,CIIO~\l'AJ@ 

--111 as ARTIST 
5111 TITLE U.1PfUNT & NUr,t6ER I 015 IALalHING lil.Bt l 

1 20 RODRIGO Y GABRIELA 

0 11 SOMI 
JF THE RAiNS COME FIRST 08llQSOIJND 1011 

3 39 VARIOUS ARTISTS 
FUYIIGHIICHIWGl:SOII.SJal.lllllllWOII.DltNl311ll$ 

0 10 17 JESSE COOK 
THE RUMBA FOUNDATION COil.CH HOUSE 2Mi2/E1 

8 65 
CELTIC WOMAN 
UfOIEEEST JClllllft£SSBmll.CCU1£TIOllllllllllWl34124fll!i 

0 4 23 CELTIC THUNDER 
TAKE ME liOME CELTIC THUNDER 013087/DECCA 

7 10 FELA 
lllE IIEST OF ntE BLACK PRl$1JOIT 1,1E<i,1,FO!a: 61502 ,$i 

0 71 CELTIC THUNDER 
ACT TWO CElllC THIJNOER 011606/0ECCA 

• 14 LOREENA MCKENNITT 
AIIIBll'EfWiliEAHIIJYSSfYll.lM..JW~'Ml\'E~W 

10 8 II KOLOHE KAI 
THIS IS TIil LIFE GO ALOHA 1011 

11 IS THE VERY BEST 
WARM flEAIIT OF AFRICA GREEN OWL 007 

RODRIGO Y GABRIELA 

PUCE Ill THE VALLEY BROCKWELL 61/0PTV MEOIA 

Tl£ BABV ElNSTm MUSIC BOX OOCHESlRA 
BJ.BY EIN$TEIN: WORLD MUSIC \\'Al,f 01Sf4EY 003161 

PJ 

0 

l;;l 
rl 

Go to www.billboard.biz for complete chart data I 49 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

DILE AL AMOR 
AVflfTURA f'Rt llillU._I LAHN 

ME GUSTA TODO DE Tl 
SANDA El REOODO [If CRUZ UZARKAGA FONOYISA 

0 
e 

16 HAY OJITOS 
IMTOCAIU IGOOO-llSOKY MUSIC LATIN\ 

e 12 

• 0 
II 

10 10 

CD 18 

12 

13 11 

e 16 

• 17 

16 14 

• 21 

18 15 

CD 22 

~ 23 

2 1 20 

22 19 

23 13 

0 27 

• 26 

G 31 

'Z7 24 

16 

3 

10 

29 

12 

13 

8 

28 

12 

26 

8 

18 

8 

24 

11 

8 

15 

12 

18 

6 

13 

14 

11 

LA CALABAZA 
LA ARROLUDOIIA BANDA El La!Oet OISA 

ANDO B1EN PEDO 
SANDA LOS RECOUITOS rDJSA.I 

DID IT AGAIN (LO HECHO ESTA HECHO) 
SHAKIRA Ef'tC/SOt!Y t.1USIC LATIN 

TEVES FATAL 
El TROIIO OE MDICO /FOMOVISAIMUSfVISAl 

EL DOCTORADO 
TONY OIZE /PINA.\ 

ESTUVE 
ALEJANDRO FER/CANDEZ {t OWOYISAl 

COLGANDO EN TUS MANOS 
CARLOS BAUTE CON llARYA SANCHEZ t\\'ARMR LATINA) 

TE IRA MEJOR SIN Ml 
.IOAII $EIA$TIIJI IMU:SAJIT/ ffALSOAl 

EOUIVOCADA 
TllALl.l ISOtfY F.tUSIC U.TINl 

SU VENENO 
AVEln'URA ff'REMIUt.l LATtNI 

MIENTES 
CAMILA <SONY FAUSIC LATIN) 

DERECHO DE ANTIGUEDAD 
LA OflGIIW.. BAMIAB. LIMON tE SAW.Ml~ LIZARRIIGA lf<M\~ 

HASTA ABAJO 
DOIi OMAR fU.ltCHEll:/UNIYERSAL r.tUSIC U.f lNOI 

Ml COMPLEMENTO 
LOS HURACAMES OEl NORTE IDISAl 

ME ENAMORE DE Tl 
CHAYANIIE SONY MUSIC Li!.Tlrl 

YA LO SE 
.IENIII IIMJU. /FOMOVISAl 

NI CON OTRO CORAZON 
PEDRO FERNANDEZ (FONO\'ISA) 

SIN EVIDENCIAS 
IWUlA MS rf)ISMASLl 

LOOKING FOR PARADISE 
Al.fJMIJRO SANZ ffAJ\lllltlG ALICIA KEY'S IWARfjlJI UTINA.l 

BAD ROMANCE 
UIJY 6AM l'ffllhLILlflEh:t.NJVE,,011:HRVTfltblNTSlSCCffl 

SOY TODO TUYO 
LOS Tl/CANES OE TUUAIIA IFOH1)YISA,'MUSIYISA\ 

TE AMO 
C:UMBRE NORTEIIA SONY MU~C L,liTIN 

SEXY CHICK 
[IAV'l0GtlEfalUTl.llfiGUXINnt.l'AST1W.'//IJIKS,'CAPfTCll 

"'ll 37 CARITA DE ANGEL 
W LARRY HEf\NAlolllfZ jt.l£NDIETA1 FOt<OYISA/MUS!VISA) 

A CAMINOS DIFERENTES 
~ 35 15 ROaERTO TAPIA if-ONO\ilSAA.IUSIVISA ~ ========'-----
i!l!l. ERES TODO TODO 
~ 32 

20 .IULION ALVAREZ Y SU NORTTtlO Wl'llA WISA.IASll 
-~~~~~~~~~~---

3 1 25 20 ESCLAVO DE SUS BESOS 
DAVIO I ISIAl j\'All:,'UNIVl:RSAL 1,ms1c LAn~Ol 

32 29 11 

38 30 20 

311 34 4 

G 38 

G 43 

G 46 

43 36 

e 48 

G 
G 
47 

YO ME CONFIE 
ANDRES NAROOEZ ''El IIW:IZO'_'.JOISA) 

TE PIDO PERDON 
m o "ft. IAMIIIIO' 11:NTE 

CIB.O AZUL, CIELO IU!lADO AAA CIB.O NEVAOO 
PES.WO OlSA.1.ASL 

AMOR OUEDATE 
JEtjtARLOS flUtl SEYl: 

PRRRUM 
COSCULLUEl.A (StENTf 

TE SIENTO 
WISIN & '(Mm, " \ACHETE.W<IVERSAL ,,us1c LATINO 

90 MILLAS (90 MILES) 
LOS INQUIETOS OEL NORTE (EAGLE MUSIC) 

NADIE TE AMARA COMO YO 
OYLANIJ Y U NNY SONY l lUSIC LATI 

PONTE EN Ml LUGAR 
ESPINOZA f'AZ l'>ISA.IASL 

MEET ME HALFWAY 
HIE aLACk EY'EO PEAS f!NTEASCOPE 

ESA MUCHACHITA 
LOS REYES OE ARRANQUE so~ l.tUSIC LAHN 

TIK TOK 
l:E$HA KD10SA8EIRCA/RllG 

WATAGATAPITUSBERRY 
SENSATO DH PATIO fU.T\Jf\U(O I LAl:I POINT llBURO~ 

SIN Tl NO VIVO 
PATRI.ILLA 11 (OISA} 

Ml NINA BONITA 
CHINO Y NACHO (l,tACHElEJU~l\lf'l:SAL FIUSIC LATINO} 

4B 47 4 ~/ T~~E~(~~:~:~ ONOVISA 

50 42 MIRAME 
VICTOR MANUEUE (KtY,WI) 

AJejaldro r«nandez scores his elgbth No. 1 

on Hot utln Songs as~ Mt Va la Vol" .at. 
jumps 4-1, pushilg him into six.lb place IO! I'- """S 
most (hall·loppm by a male. On Tropkal 
AJ111ia't, Ille trade Jumps 5-1 to become his 
fi1sl No. 1 afle,elght previous appearanm , , I 
on that tally. 

Billbear1t 

_(i) iTOIH !ATIN'Al!.BUMS'" 

,.111 ~111 Eli ARTIST 
ii :5; ; j TITLE (lFAPRlflT I PH0M0 110N LA.flELI 

----II BANDA LOS RECODITOS 
ANDO IIEN PEOO OISA 721423,UMLE 

2 1 33 AVENTURA [2J 
TME LAST F'RE"-111.A1 LATIII ~SOO,SON't ._1USIC L,liTIH 

3 2 35 WISIN & VANDEL 

~! 
LA IIEVOlUCION WY/11ACHETE 01W~7/ U!ALE ® 

4 4 11 JENCARLOS 
8UStAME BULLSEYt: 89U 

5 3 8 JENNI RIVERA 
LA 8flAN SBtlllRA FOffOYISA 354391i.,u .. 1u: 

6 5 7 ALEJANDRO FERNANDEZ 

= OOSIIIINYl't•OOUCOILtl1mo...t1 Ul'-l'l,Art;nt11'U»tl1N1 

7 7 10 LARRY HERNANDEZ 
BIVMlDESOEr,• ,..,,lil~ •·•-u~~si""'=U,IJ:~ 

8 8 8 BANDA El. ll£COOO DE CRUZ l.2ARRAGA 
ME GUSTA TOOO OE TI FONOvtSA 3&439•, UIALE ti) 

II 6 7 ALEJANDRO FERNANDEZ 
DOS MUNOOS-: TRADN:ION FONOVJSA 354372/UIILE 

" G 10 8 PESADO 
DESOE LACAJITTta: Yta.UMEN 1 DISA, 71656.1,Ul,ILE~ 

11 9 8 
THALIA 
PRIMERA FIU SONY MUSIC LA.flN 56091 

12 11 8 
INTOCABLE 
a.ASSIC 13000-1 Mt3DiSOJ\1V MUSIC l ATltl 

13 15 43 LARRY HERNANDEZ • 16 !WICO COf\RllCIS601;1£1A,FCftCMSA 57((07,tJmE 

14 12 12 EL TRONO DE MEXICO 
HASJA Ml FINAL FOr<OVISA 3543 15/UMLE 

15 1• 12 MARCO ANTONIO SOLIS 
MMllf:MARCtl AlfT'CNOSllJSFCNCMSA3.W'6.UPAL£(i) 

G 20 8 mJ ~~:~~~}~~~ ~~n~ mr.,. H .r.s~~ ~ 
17 18 2 VARIOUS ARTISTS 

SlffR:EXITDS:lOMEJORORAOO~~fJl,I~ 

18 16 36 
ESPINOZA PAZ • YO NO tAlfTD. PEIIJlDlllBITMIOSASI. OlSA 7:D2:51,ml.l: 

CD 22 18 DON CHETO 
El KTME OE UST'EOfS PL'-TINO .SS.32 

20 19 9 PATRULLA 81 
$IN Tl NO VIVE OISA 1'214{14/UMLE 

2 1 17 9 DRACO 
AMOR VINCIT OMNIA S0!4Y I.IUSIC LATIN 59999 

22 21 46 TITO "EL BAMBINO" D EL PATR(Nt SIENTE 653S93JUMLE 

23 13 10 TITO "EL BAMBINO" 
fl~ lA\1C'IDIUSOO&\PMJ!SA. lf.SCLAffl!KUJ21U.\£ 

24 24 74 LUIS FONSI • l'WiRASIE.SIJEll(J)UMFSM. llJSCU.-N:>0!1JID\iWU@ = 
25 23 10 TONY DIZE 

LANEUDi1,DE1.A ... ,, c,~TID1fllA;o,coo1soo••-un., 

0 30 63 EL TRON O DE MEXICO 0 ALMAS 61'.MEUS FONOVISA JSJSO-•IUtALE 

'Z7 26 16 VARIOUS ARTISTS 
RAOIOEXJTOS;Q OISCOORl\tol02009 l)SAn418i',tJIILE 

28 29 31 LAURA PAUSINI 
PRtMAYERA AlfflCFAIJA WARNER UTltlA 5161)27 

29 27 7 ALEJANDRO FERNANDEZ 
OOSMLN~~MlKLAlNlRltlMSl,354397.ll!tt.l: 

30 28 44 MARISELA 
20 EXITOS INMORTAlfS ltA 6614 I 

G 32 20 LOS TIGRES DEL NORTE 
LA GIIAtlJlfQINO\IISA :}54192/UMLE ® 

G 43 13 LOS BUKIS 
Sfi.OloliM,UfTe30"' -EXIIOS ., 

33 25 11 ALEJANDRO SANZ 
PARA ISO EXP RIESS WARrtER LATINA 522519 

em VARIOUS ARTISTS 
B. SONIICIJ0\1[11 Dl NEXICONIUBITA: PMITt 1 o:&. i'W2U.M.1 

G 34 16 JUAN GABRIEL 
M$00D011$ ~lldGOS~6'6~SlM'lllliStl.Affi c..40 13 PATRULLA 81 
SBIIE EIIAMMTE: 30 SUl'ffl EXITOS ~ 7213S5,tJmf 

G 45 13 LOS TEMERARIOS 
S8IE D&AMAffl: 30 SUPUI EXITOS OISA 721:W7,\JtAl£ 

C 36 25 TERCER CIELO 
DiiWIJl.:sJEJffi_(l,9,'ftYlmllf,f~~IJJNl&Jilll\Ml: 

C 39 10 LOS RIEILEROS DEL NORTE 
Ell VIVO PARA TI FONO\IISA 3542'96/UMLE@ 

0 50 35 ~ :!~!~~.U~~~J~lt)UlC I o LA ARROLLADORA BANDA EL LIMON 42 8 SERIE llt!MAMTE: 30 RIPUI EXffllSOSi\12135111.M.E 

42 31 29 VICENTE FERNANDEZ 
NECESITO DE Tl SOtlY MUSIC LAnN S:J2'tl2 

43 41 76 DADDY YANKEE 2 
llUIIKIDE&Ullll[SOU~B..Ui<l8.NJOtrl::.W.0lUWL! 

44 38 45 LA QUINTA ESTACION 
MN FRENOS S-ONV I.IUSIC LATIN 44947 

45 35 10 TIERRA CALI 
WlllfflllUITut1,lfflffvtW.!fo~lllllitl/."Jt:!Wi»\..Vll: 

45 37 13 EDNITA 
S,OY S0!4Y l.llfSIC LATIN 559,34 

G 55 13 EL TIGRILLO PALMA 
SffllfOIAAWlll: 30stffftEXITO&FaiMSA3543'MIM.f 

C 56 8 CONJUNTO PRIMAVERA 
SEN: OIAAWll'f: 30SlffREKITOSRlt01SA.JS4'25,WA.E 

411 44 14 DAVID BISBAL 
SIIMIWUTRilS't'Alf.Lt.r1~Y.lstl.Affl001Jl911\1'.l!.E.fi:> 

50 51 32 
EL TRONO DE MEXICO 
OESDE Ll f'ATRIA: EN VlVO roNCJIJISA 354098.AMLE@ 

Reggaeton neW<omers Dyland & lennv hit ~ 
Ille top of lalin Rhythm Airplay wllh their I • • 

first title as a lead act, "Nadie Te Amara ~ 
Como Yo" (3-1). The last new artist to reach ~ "' 
thesummltwithhbfirstsingle was Baby , 
8ov with "Ya No !lores (lei Me tm You)" 
in the Aug. 2, 2008, issue. 

50 I Go to www.billboard.biz for complete chart data 

AIRPLAY 
MOtUTORED BY 

SAUS DATA 
C0t.4PILED BY 

nielscn 
SoundScan 

•~a REGIONAL:...-..-.._ 
• 1' MEXICAN'AIRPL:AY' 

l ~ .a..LATINJ POP
'41 AIRPL:AY" 

G 
7 

8 

9 

111 

20 

ii 
0 

2 

e 
4 

• II 

• 8 

0 
G 
CD 
12 

13 

111 

17 

:;~ i! TITLE 
:5i ;~ AR11$T (l~1PRfNT / PROWOlJOH L.ASEL) 

I 14 

16 

19 

4 33 

ME GUSTA TODO DE Tl 

13 
ALEJAMQRO ffRMAMQE!fQNQYIS! 

28 • r~ 1s~~s:t,~s~R~j:B~A1 

23 ~~~i~~~M!ro:~~~:~,UCHA1M 

... Ill=! TITLE 5i ii ARTIST 4U.1PRlNT I PROilOT10N LABEL) 

11 11 IU ~:~~~¥1~~4~ ... I 
1 22 ~~~~r:~R~:~~Tltl 

4 9 I ~!~Je! r!~tt~E~NtYt:8$A\ MUS1C \ AJIMO 
MIRAMla 8 p Y!jTQR MANUfLLE KIYA\'I 

24 !~N~;~;£~~P4 LA11N 

12 ~o~v~,g;,!?RADO 

l O a ~~~NR~YC~~O~ S~ QP 

26 Ml CAMA HUELE A Tl 

16 16 NGlSOtlYt.!lf.SI LAIIN 

12 l l GRACIAS A Tl 
\\ISJI, 'IMCRffRUWI EIWJJf-t!WSNWl\¥t,fl'E1WIDl ~1./,"tlJ 

l l 17 LA VI LLEGAR 
RfY RUIZ G&NSOltY PAUSIC LATIN 

10 20 COMO VOLVER A SER FELIZ 
lUIS UR QUE I OP $TOP 

15 1 :RU'r;~~0~,1~C~ &~!~~Q~:.~rr~ tAlltf 

14 a ~'~1~ =:$;?us~c~~:!° ESTA HECHO) 

13 191 ;~~~ T;H~RIA 

1 7 2 ~~:~:~~~!~u~l~GE~if'OJetT ! IBUROtl 

15 8 • i.!:~v~~~~~~~SIC U.TIN 

~· 0 
0 
e 
0 

5 

G • 0 
9 

10 

11 

12 

14 

111 

:;Ii S! T ITLE 
:5i ;1 ARTl$T (IMPRJln I PROt,lOTION LA.8EL) 

4 16 .ri SE ME VA LA VOZ 1 
111!!11 ALUAIIEIIIO FEANAN[IEZ lffllYERSAl '"USlC LATI»() 

l 2 ~~1~ :P~;~~s~cEL~:;'!' ESTA HECHO) 

12 ~:~~:~~:~~TIN 
5 11 COLGANDO EN TUS MANOS 

CARLOS MUTE Cati MllRTA SANCHEZ WAR KER l ATIIIA 

13 EOUIVOCADA 
THALIA sow MUSIC LATIN 

MIENTES 
CAMU SOrtY 14US!C LATIN 

I I ME ENAMORE DE Tl 
CH~YAN!fE SONY t.,V§IC UIIN 

13 7 
~~~~~1~,:~,kLll§<HERR'/Tlll"l!illRSC<fE 

11 48 ;,~.!,~~: .... m i, 
12 26 ~V~N~~~,~~M LATIN 

LOOKING FOR PARADISE 7 18
1 AJ.UANPROSAtiZFUTlJRtNG!l.laAKEXSW&INERu.TfNA 

20 ESCLAVO DE SUS BESOS 
OAYl[I B1$BAL VALE/U!<'IYERML ,ms1c LI.TINO 

15 10 ;.;,~,g~,!?RADO 

10 13 ~~~.~~~~1TE 
18 30 ; ,~:; EPIC/SONY MUSICLADN 

16 17 10 !~:Ju~~F,~T~O iU:ON W,A,ASTRALYlrnt'$'Cl,f~ I(,\. 

17 14 22 ~.!'.~iL!.;~;!.. .. USl.l'.l'tl!Ofill ..... ,,w;Wl!! 

18 19 14 ~~,~~K~v~o~!~~~~Xoef 
19 16 23 ~~~?11~:i:u~!E~~?,~u~J~~INO 

3 

4 

e 

TE SIENTO 

~111 Eli TITL E 
~. ;1 ARTIST (II.INmn / P~(»,10110N LAflEll 

14 

2 11 

1 8 

16 J~~.~~?RADO 

PRRRUM 23 13 
..... ,....,...__,oos_c.,uU11=""''"''"''""'"'------' e 15 

TE PIDO PERDON 
TITO 'f l IAMll610" SIENTE • 0 

0 
10 

13 

14 

111 

16 6 ~E~~~~l~SAIIEIRCAtRMG 

11 .J !~~~ l~~Z~CHHE,'UNlVER§Al • tUSJC lA'IINQ 

14 !~~,;.~G,.Oll'1Al,._\\"""Wll"
l 3 11 REPLAY 

IYAZ TIME IS t,'6NEV/BELUGA HEIGHTS/REPRISE 

12 12 SOLO TE PREGUNTO 
WIBIIL & ALEX FRESH 

18 ;:;.~~:~~~!~\:!~QEB~~iPQINT 1'6U,ON 

I l ~~ :~N~Y ~~• MIS SUEN OS 

6 • ~~Ns~i~!? wv1rAACHEJUUNM:RS-'L 1.1us1c LAJ1r<o 

CD 31 CD 21 2 
~M~~~GWl'YOCASM~O.EY1\MIRSILMOTl)~M 

111 CHINITA 18 231 llffl)MIIZ.tif!Mllllru!R~fiGlmll)§',n"1"-l'§ffi'ti\lU5tltlTJI 

24 10 MAMI BESAME 
EODY·K PRWIUI" LA1'1N 

l• •c:a...__-.. 

111 18 DID IT AGAIN (lO HECHO ESTA HECHO) 
] ' §HAK1RA ( PIC/SONY MU§IC LA.TIN 

20 19 19 ~~o~~tA.!TE 

BANDA LOS RECODITOS BOWS AT NO. 1 

!Ando bien oedol • 

Blocking Aventu ra's "The Last• from a 22nd week at the summit of 

Top Latin Albums, Banda Los Recoditos' debut set, "Ando Bien Pedo." 

enters at No. 1 on both Top Latin Albums and Regional Mexican 

Albums (6,000 copies). The group is only the ninth act to bow its 

debut album atop the former chart in its 17-year history. Its lead 

single, "Ando Bien Pedo," shoots up Hot Latin Songs, moving 12-6 

(10.3 million audience impressions, up 33%). -Rai,ly Ramirez 

Data for week of FEBRUARY 6, 2010 I CHARTS LEGEND on Page 43 

http://magazinesdownload.com/
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QJAPAN 
----~- -~- -----~- ---- -

BILLBOARD JAPAN HOT 100 

!I §! fWIHl,cSllUIIIWIIIJU'MtfU.KJB:H) .UWA'rll 2'll 

13 ~U~~: ,::IAUSIC 

2 

3 

4 

5 

8 

7 

8 

9 

10 

32 ::::~SHIMA SONY MUSIC 

ACCORDING TO YOU 
ORWfTIU UNIVERSAL 

FLY AWAY 
RAKE ARIOLA 

30 ~=~s~:AR1NI KOOO lfTAWO 

44 ~~~ I~~~ R~~:~i~E 
ARUKU AROUND (LTD EDITION) 
SAKANACTIOII VICTOR 

56 ~~~~~TA~X-~~~~E 

IS ~~~l~tiil~i~c~~ 
JS ~~S:.! ~~~~~~$TRA CUTTltlG EOGE 

I FRANCE 
SINGLES 

,.::: 
i!!ll 

~::: 
:5; fSNEP/IF0PtTITHI\IE) JANUARY 26, 2'009 

1 NEW BAD RO MANCE 
lJmGA&,.SlllNA.tEKOt.l.h~t~1ffi!'flflE 

2 STEREO LOVE 
EOWA.RO MAYA FT. VllA Jt6UllNA f\.AY Olt 

3 J'AIMERAIS TELLEMENT 
JOUI LEE 1•ERCURY 

4 MEET ME HALFWAY 
THE BLACK EYED l'W lNrEFISC-OPE 

5 NEW WHAT I S LOVE 2K9 
KLASS MEn& HA00AWA'I' M6 INTERACTIONS 

8 ET MAI NTENANT 
JOHNNY IIALLYD.AY WARNER 

7 RUSSIAN ROULETTE 
5 RUWOU. SRP/OEF JAi.i I RAIN 8 6 : MIKA CASABtANCMSt AND 

9 PART Y IN THE U.S.A 
!MILEY CYRUS H0UYW00D 

10 FEVER 
CAS<:A0A Z00LAN0/ZE6RALATI0NJAATW 

I 1TALY 
DIGITAL SONGS 

wl:i 
f; 

t;l:1 
5; {IIIIEUElf) JANUARY 22, 2'009 

BACIAMI ANCORA 
J0YANOTTI UNIVERSAL 

2 MEET ME HALFWAY 
ntE I LACK EYED PEAS 1NTER SCOPE 

3 BAO AOMANCE 
UDY~ SRNA.t,UIJt.Utt~E't."M5CCFf 

4 SALVA Ml 
6Wl'llA NANNINI SON'f MUSIC 

5 10 STEREO LOVE 
EOWARO MAYA Ft VIKA Jt6UUNA SPltnmr - J TIK TOK 8 6 ~ KE$11A KE110SABE/RCA 

7 NEW 3 WOADS 
CHf'RYL C(llE f1. WILLI.AM P0LYD0H 

II Tl V'ORREI SOLLEVARE 
ELISA CON 61ULWI0 SANGI0RGI SUGAA 

9 EMPIRE STATE OF MINO 
JAY-Z + AUctA KE'l'S ROC J,JAllOI+ 

10 4 RAIN 
MIU C-ASABLANCA,IISLA«0 

- NETHERLANDS 
SINGLES 

JANUARY 22, 2'0011 

A NIGHT LIKE THIS 

2 

CARO EMERALD GRANDP.t0llO J IK ZOU ZO GRAAG 
JUIII! fRIBE 

3 2 B ROOOJE BA KPAO 
ntE OflP0SITTS TOP NOTCH 

4 23 ~ GEEF Kl OE SI.EUTI:L VAN JO.NI VOOR 
GHOOE0ERS KO IIERK 

5 5 F IREFLI ES 
OWi. CITY UNIV[RSAL REPU6LIC 

ALBUMS 

..J. JURK! 
~ AV0NIJJURK TRIBE 

2 I 
Kl 
MA.MASE STUDIO 100 

3 I ALICIA KEYS 7 : THE ELEMENT OF FRl:ED0M J 

4 9 JOHN MAVER 
BATnE STUIJIES COLUMBIA 

5 l KYTEMAN 19 THE HERMJJ SESSIONS JAt.lWA 

~ UNITED KINGDOM 
- ------- -- ------

SINGLES 

!i §! ~=) .IMl'IWl'f 24. 2009 

2 

3 

4 

5 

FIREFLIES 
OWL CfTY UNIVEftSAL REPUBLIC 

R EPLAY 
IYAZ TD.1E IS lol00£Y/8El.U&,6. HE16HT5/REPRISE 

DON7 STOP SELIEVIN' 
GLEE CAST FOXICOlUMBIA 

STARSTRUKK 
30fl!3 FT. KATY PERIIY PHOTO FINISH 

RIVERSIDE (LETS GO) 
&IDtm SAMSON DATA 

8 NEW r~~~ ~A~A QUIETLY 

7 

8 

9 

6 fo~:Iy ~6~~B~ELIEVIN' 

101 ~L~~;~~~~Ls~co 
BAO ROMANCE 
IAUY G.\liA Sff:1.ltltf/(1.]IIIJ\'E/OfJAYTREEl'Wt'EHSO[ff 

10 32 ONE SHOT 
.IL$ EPIC 

OcANADA 
BILLBOARD CANADI AN HOT 100 

~::: ~; §! (IIELSEN IIJS/SOUNDSUII) FEBRUARY 6.. 2009 

TIK TOK 
KE.SHA kHA0SABEiftC,\,S0NY t.1US1C 

2 BAD ROMANCE 
wrr•s..~tn'Ut~EnftSl)Jt1J,f,Util1 

3 NEW BABY 
.U.1NlllfBFllJIIIOl:iOm:a1"MIIXl IF.QIWll}U,.tflS,ll 

4 16 WAVIN' FLAQ 
IC'NU.N A&lt/Ocrom:JUNlvERSAL 

5 EMPIRE STATE OF MIN O 
JA'l'-Z + ALICIA tcf.YS ROC NAn0t4/W"AKEA 

8 .J STRANDED (HAITI MON AMOUR) 
i JAY.Z, BOHO, THE Bl6E & ftlWICA M1\I ~KS 

7 REPLAY 
IYAZ l'tt.lEISlC.ti",WU,-..AHEJr.HfSi,miR&/1'1AAPlR 

8 FIREFLIES 
OWL CITY UNIVERSAL REPUBLIC/UNIVERSAL 

9 14 HARD 
RIIIANNA n. .aEZV SRP/OEF JAM/UNIVERSAL 

10 12 TELEPHONE 
WYWfi l'OtI~t~.-.o~Tflll.lJ::ltfEUIOSt 

l'D SPAIN 
------------

SINGLE S 

wl:i 
f; 

:;;t:i 
::5; {PR0MU&ICA(JMUllA) J.MIIAfl't n, 2oa1 

BAD ROMANCE 
lAO't 61QS1%1.1,1.N'.:400£0ffi!IYR:E M:fl~OOr'E 

2 QUE NAOIE 
MANUEL CARRASCO DUO CDti! M.AW "'ALE 

3 Ml PRINCESA 
DAVID l lSIW VALf 

4 KALE MBA (WERGE - WEROIE) 
aURUKA SOM SIST'EMA FABRIC 

5 NI ROSAS NI JUGUETES 
PAULINA RUII0 UNIVERSAL 

RUSSIAN ROULETTE 8 RIHANHA SRP/OEF JAi• 

7 QUIEAO APREEN OER OE Tl 
El CANTO DEL LOCO SONY MUSIC 

8 I GOTTA FEELING 
THE IUCl EYE0 PEAS IIHERSCOFE 

9 10 LO OKING FOR PARADISE 
IIUJAJIOAO SANZ FT. ALIQA Km w,i.~rn BROS, 

10 13 DESOE CUANOO 
Al EJMI0R0 SANZ WARNER 6ROS 

-AUSTRIA 
SINGLES 

JMHWl't 2s, 200I 

TIK TOK 
KESIIA XEl.t0SAl>EJR~A 

2 I WILL LOVE YOU MONDAY (365) 
AUILA IJl061E IIUSIC FOR DAEAr,s 

3 BAD ROMANCE 
lAC1t 6NllSR5'M.Jl~OfAA\'R:E ~ 

4 I LIKE 
KERI HILSON U0Sl.EY/lltTERSCOfE 

5 MEET ME HALFWAY 
TiiE IIUCK fY[IJ l'EAS ll'tTERSCOP'I; 

GEORGES PRElREJMENER Pt«.IWIMOtllCER 
NEUJAHRSKOlt:ZERT 2010 UCJ 

2 ELVIS PRESLEY 
ELVIS 7S. RCA 

3 3 J LADY GA GA 
Tit: FANE Sfll611AltE..-.i:NlM.OfflMRtf.'fflfr!SOOf'E 

4 FALCO 
TiiE SPIRIT NEVER (NE$ STARWATCH 

5 DAVID GUETTA 
ONE LOVE GUI .. \IIHCIN 

Data for week of FEBRUARY 6, 2010 I For chart reprints call 6 46.654.4633 

- GERMANY 
---------------

SINGLES 

!I §! (MEGIA CONTROL) JANUARY Mi, tt)(J9 

TIK TOK 
11:ESKA KU10SA8E/RC.lt 

2 I LIKE 
.:Ell HI.Wit M0SLEV/INTERSC0PE 

3 BAD ROMANCE 
llmGPGASJPEIIAJ.t,Et;OW.£CHOOflm..t.'TlROO'J'E 

4 I WILL LOVE YOU MONDAY (365) 
AURA III0NE MUSIC f0k DREAt.lS 

5 DISCO POGO 
AT?Eel fRAUENARlT & MANNY MARC £OH 

8 MEET ME HALFWAY 
THE I LACK EYED PEAS UlTERSC0PE 

7 10 WHATCHA SAY 
JASON DERUL0 BELUGA HEIGHTS,'\YARtlER flRQS, 

8 a I MONSTA 
CULCHA CANDEU URBAN 

9 RUSSIAN ROULETTE 
Rt.-AMIIA SRP/DEF JAIA 

10 12 WISHING YOU WELL 
STAMF0UR UNIVERSAL 

FIREFLIES 
0'Wl CITY UNIVERSAL REPUBllC 

[ 2 2 I : ~t.J~~OSA8E/RCA 

3 REPLAY 
IYAZ TIME IS MONEY/6ELUGA HEJGHTS.lllEPRISI; 

4 BLAH B LAH BLAH 
IUKA FT. JeH!l U r•0SA8EJRCA 

5 BA D ROMANCE 
UIJYWIASTIQ',ttEt.flt.l.h£tt'~1ffiSOllE 

8 WHATCHA SAY 
JAS(M 0ERUL0 8ELLJ60, HEIGHTSJWARIIER 8R0S. 

7 EMPIRE STATE OF MINO 
JAY-Z + AUC1A KEYS ROC W.ll0N 

8 12 ROCK THAT B ODY 
me I LACK neo PEAS lNTERSC0PE 

9 HAVEN'T MET YOU YET 
MICHAEL MlE HJ/REPRISE 

10 BLACK BOX 
$TUI WALKER SON'f I.IUSIC 

• PORTUGAL 
- ------------

A LBUMS 

wl:i 
f; 

t;= 5; fll .. l JANUARY M, 20011 

THE BLACK EYED PEAS 
m e E.,N,D INTEftSCOfl'E 

2 I O'ZRT 2 ~ PROJECT FA.AOL 

3 PAULO GONZO 
3 PEllflL C0LUIABIA 

4 I LEANDRO t l "' T1J,1flEM EU £SPACIAL 

5 7 IL DIVO 
~N EVENIHG WITH l. 01\10 • LIVE IN,~ SYC0 rs--:i HOJE & 4 ~ AMAUA H0JE LA FOi.iE 

7 16 TRES CANTOS - JOSE BRAN CO 
AO VIVO S'fC.0 

8 13 ANJOS 
VlflAR A PACilN.A Vl.OISCO/P01IH 

9 RUA OA SAUOADE 
RUA 01\ SMKlU •CAIICOES DEAlfY DOS SNfffAAO. 

10 AUi VELOSO 
AO VIVO NO PAftllAO An.AIITIC0 CAPITOL 

.JLNORWAY 7r 
SINGLES 

~i (VBID8IS GANG NORWAY! JANUARY 2fi, ?009 

AUSSlAN ROULETTE 

2 

RIIIAIIIIA ISLAN0/(1.Ef JAi• 

~ WHO SAYS ~ J0tlfol MAYER COLUMBIA 

3 BA D R OMAN CE 
UIJYGAOASTIQ'.UEliOMM,CHlfl'r'ffl8t.100Xff 

4 FIREFLIES 
0Wl CITY UNIVERSAL AEPU8l1C 

5 TIK TOK 
IESHA KU10SA8E/RCA 

MOTOR PSYCHO 
HEAVY llfTAL FRUIT RU«E GkM.llA0f()N 

2 FROYA 
N'I' AMERICAN DREAM MARIA.MN 

3 11 JOHN MAYER 
IATTLE STUDIES COlUMBlA 

4 CARPENTERS 
w•o UtlrVERSAL 

5 8 J BJORN EIOSVAG 
DE I ESTE i>El ROHUIA 

EUROPEAN 
HOT 100 SINGLES 

wl:i 
i'!ll 

t;E; 
:ls (IIIELSEN/IILLI0AR0) JANUARY 27, 200!11 

BAD ROMANCE 
LAIW6":.t.$DlfAAIJatlu.€.0£1UM'.11:£rli:llSO'.ff 

2 3 ] ~~:~E~ OSABE/RCA 

3 1 MEET ME HALFWAY 
THE Bl.A.GIi: [YB) PEAS INlERSCOPE 

4 FIREFLI ES 
OWL CJTY U«JVERSAL REPU8Ut/UNIVERSAL 

5 RUSSIAN ROULETTE 
RIHANNA SRP/Ot f JAW 

II STEREO LOVE 
E0WAR0 MAYA n, VIKA JI0ULINA SPlllriflrl' 

7 EMPIRE STATE OF MINO 
JAH + ALICIA KEYS R0C NATION 

8 REPLAY 
IYAZ TIME SS t.l0«EY/6ELU~ HEJGHTS.'REPRSSE 

9 22 CON T STOP BELIEVlN ' 
GLEE CAST FOXJCOlUMtllA 

10 I LIKE 
KERI KILSON PAOSLEYIINTERSCOPE 

11 10 J'A IMERAIS TELL£MENT 
JENA LEE J.lERCURY 

12 12 I GOTTA FEELING 
THE BU.Cl EYB> PEAS lrf lERSC0i'E 

13 15 I WILL LOVE YOU MONDAY (365) 
AURA 0I0NE MUSIC FOR 0REAt•S 

14 14 STARSTRUKK 
3CIH!3 FT. ICATY PER.RY PKOT0 FINISH 

15 20 WHATCHA SAY 
JASON llllt\l.0 8EUIG.II HB<",HlSNIARNER BROS 

111 16 SEXY CHICK 
0AVIIJ 6UETTA FT. AKOII! GUt,IJVIHCilN 

17 11 RIVERSIDE (LETS G O) 
SIDrlEY SAMSON 0ATA 

18 19 MORNI NG AFTER DARK 
TIMBDl,Ajl0FtNELJ.JRJIOOIXl~OllllIB!lt!A: 

19 13 RAIN 
MIKA CASAiRA~CA.,'ISLAN0 

1 WHAT IS LOVE 2K9 
Kl.ASS MEETS 11.l.OOAWAY ttS INTEAACTIOti S 

EURO DIGITAL 
SONGS SPOTLIGHT 

2 

3 

4 

5 

8 

7 

8 

9 

10 

DENMARK 

THE BALCONY 
THE RUMOOR $.A.ID FIRE A"LAR,_1 

PARTY I PROVINSEN 
HEJ; MAlEMAlll( C0PENHAGEtt 

RE = B~t~~RWl\l[Uf~Wruu ui 

3 l ~~~=u.EQl:lilivnl:£,~ 

TRY SLEEPING WITH A BROKEN HEART 
ALICIA KEY& MBK,'J 

TURN THE LIGHTS OFF 
KATO fl JON DlSC0·WAK/SONY MUSIC 

EMPIRE STATE OF MIND 
JJ.Y-Z + ALICIA KEY$ R0C NATT0I~ 

RE ~!~ut'ii.~~ AR1Pt0f'U 

FIREFLIES 
OWL CITY UNIVERSAL REPUBLIC 

HURTFUL 
ERIC ICA.SSLl Kl«G ISLAJ,J0 ROCKY STAR 

At No. 3 on the U.K. ~ng~s Chart, 
the ''Glee" ai51 version of 
Journey's "Don't StOP Believin' " 
surpasses its Ho. 4 BDlboard Hot 
100 peak tl!at It achieved last June. 

of-DENMARK 
SINGLES 

~::: 3i (IFPlfNIELSEN 

!; MARK111NG RESWICHI JAIIUARY27. 2009 

THE BALCONY 
THE RUMOUR $.A.IIJ RRE ALAR,.1/1.180 

2 PARTY I PROVINSEN 
HEJ IMAT'EMAn K COPENHAGEN 

3 15 SKUB TIL TAGET 
metFM'DIIEfll'fiDMIER~OElO'ti\:~~~ 

4 BAD ROMANCE 
wrt~SRWUE,,Uu.EOEIIIIYr-'IEErmflliCO?E 

5 TRY SLEEPING WITH A BflOKEN HEART 
ALICIA KEYS J 

ALBUMS 
RASMUS SEEBACH 
RASMUS SEEIACH Afl1PEOf'LE 

2 NEW 
MICHAEL FALCH 
FO0SP0R I HAVElfT 6ATE'llA'( 

3 THE RUMOUR SAID FIRE 
TitE lH AHO 0EATII OF A MALE BOl1f' A:LARl,t.1,iBO 

4 NfW ANDERS MATTHESEN 
VlllA l'U I STAlE ARTPE0PLf 

5 THOMAS HELMIG 
TOMMY BOY S0rtY r•us1c 

EURO !!ids~ 

DIGITALSONGS = ·• 
wl:i t;::S JNIEUEN S0UN0SCAlt 
j!!; ~; UITERNATI0Jl'AL) ff8Rl.lARY I , 2-0011 

FIREFLIES 
0Wt. CITY UNIVERSAL fUPUBl.lC 

2 REPLAY 
l'l'AZ TIME IS r.t0NEY/BElUGA HEIGHTS.,ft.EPftlS1: 

3 TIK TOK 
klSKA KAS2 U0NEY/RCA 

4 4 ... um GAGASJ!IUMH,l«J!!Lt,1f,C1fJ¥1'11Rff.rfrIRSWR' 
I BAO ROMANCE 

5 DON'T STOP BELIEV'IN' 
OJfW'JR.Lfi\9lm, cm'l'MQ[E[Jl!l'tt(8ftJ«RJ1\lW,l&I 

8 STARSTRUKK 
30H!3 FT. k.111TY PERRY PHOTO mJISH 

7 MEET ME HALFWAY 
ntE BLACK EYED PEAS !!HER.SCOPE 

II RIVERSIDE 
SUl'.Ef SAMSON S«EAKERZ r.tUlllo; 

9 NEW ~~~~Ai.QUIETLY 

10 14 EMPIRE STATE OF MIND 
JAN: • AUCIA KEYS R0C tJATI0tJ 

11 9 DON'T STOP BELIEV'IN' 
JOURNEY COLUll,SIA/LEG.ltCY 

12 t O~ RIKAKNA SAP/Off JAl1 
~ RUSSIAN ROUL ETTE 

13 NEW ~r~Pl~HOT 

14 12 BROKEN HEELS 
ALEXANDRA I URKE SYC0 

15 17 YOUNG FOREVER 
JAY-Z + MR. IIU0S0N ROC t1Al10N 

EUROPEAN 
ALBUMS 

~::: §! !S jNIElHNJIILlB0ARDI JMfUARY 27, 2-009 

LADY GAGA 
TIIEFIM[ s::TFEt\UE,ID.LtJSCl-¥,IR\'Jflff'NHRSOH 

2 THE BLACK EYED PEAS 
ntE E,N,D INTERSC0PE 

3 A LICIA KEVS 
THE ELEMErlT DF FRH IJ0M J 

4 MICHAEL B UBLE 
CRA.l'I' LOI/E 1 ·43/REPRISE 

5 SUSAN BOYLE 
I 0RWI.ED A ORUM SYCO 

8 F LORENCE + THE MACHINE 
WIIGS ISL ANO 

7 ROBBIE WILLIAMS 
REALITY KIU fD TIE VIDEO STAR CHlrvsAl..1$,"'1RCm 

8 10 PAOLO NUTINI 
SUNNY SI0E UP ATLANTIC 

9 MUSE 
ntE RESISTANCE A&E/HEllUM WARNER 

10 I ADOAO 
12 ~ f\lEFI IMIIIEFI UNO DICII U«IVERSA.L 

11 11 RIHANNA 
RATED II SFIP OE~ JAt.1 

12 VAMPIRE WEEK END 
C0IITRA :(l 

13 13 FALCO 
THE SPIRIT NfVUt DIES STARWATCH 

14 16 LADYGAOA 
tHEFMll JllllSnlSOOMUElll'AJ&O-(lf0'!1f£11~ 

15 NEW it~~~~:~~~~ KOISE 

EUROPEAN =;_ 
AIRPLAY 

,.::: 3i i!!ll JANUARY 27. 2'009 

LADY GAGA 
U Oll(IMMIU:swt,Q,U(IW],LM.,l)iflRtlR:~~ 

2 I KESHA 
1 ~ TIK TOI KO.DSABE;flCA 

3 RIHANNA 
RUSSIAN ROOLITTE SRPiOEF JAM 

4 THE BLACK EYEO PEAS 
MER ME HALFWAY INlERSCOPE 

5 JAY-Z + A LICIA KEYS 
EMPIRE STATE (If MIND ROG ltAtlON 

II OWL CIT Y 
ARER.IES UNNERSAL REPUBLIC 

7 11 JASON OERULO 
WHATCMA SAY 8El1JGA H(IGHTS/\\'ARMER BROS 

8 EOWARO MAYA FT. VIKA JIGULINA 
STUIE0 L0YE SP1NtllNI 

9 ITAZ 
REPLAY 11~1£ IS lit0NfViSRLGII HtlGHIS,REPfilSt 

10 12 JAY SEAN FT. LIL WAYNE 
OOWlt CASH l,1Qt.1EV,'UNIVERSAL REPUBLIC 

11 FIOBBIE WILLIAMS 
YOU kM0W ME CHRVSAUS/\JIRGIN 

12 10 BEVON CE 
SWEET DREAMS PAUSIC W0RL0/COLUt.161A 

13 CHRISTOPHE MAE 
INrlGUE, 0liltliUE, DINeUE WARNER 

14 13 ALICIA KEYS 
OOES1t7T MEAN ANYTHING MBK/J 

15 15 TIMBEFILANO FT. NELLY FURTAROO 
M{lfltllNG AETDI CWIK 61.ACKGROlf«l.lNTfflSC(JIE 
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RECORD COMPANIES: Island Def Jam Music Group names 

Dara Cohen VP of content strategy. She was VP of scripted 
programming at Turner Networks' Court TV. 

Golden Music Nashville names Bill Heltemes Midwest di
rector of promotion and marketing. He was director of re

gional promotion for the Midwest and Mid-Atlantic regions 
at Broken Bow Records. 

Warner Music U.K. promotes Raoul Chatterjee to senior 
VP of commercial. He was director. 

PUBLISHING: Sony/ATV Music Publishing names Josh Saru

bin VP of A&R. He previously served in the same role at Island 
Def Jam Records. 

BMI promotes Richard A. Garza to senior director of legal 
and business affairs for performing rights. He was director. 

DISTRIBUTION: El Entertainment appoints Jim Cuomo 
GM/executive VP of El Music Distribution U.S. He was pres

ident at Ryko Distribution. 

TOURING: Secondary ticketing company TicketsNow ap

points Ron Bens ion to the newly created position of CEO. He 
previously held the same title at Prollnk Solutions in Phoenix. 

DIGITAL: eMuslc names Lee Nadler chief marketing offi

cer. He was founder/CEO at marketing consulting firm 
Sherpa Marketing. 

RealNetworks names Mike Lunsford executive VP of its 

technology products and solutions and media software and 
services divisions. He will also continue overseeing Rhapsody 

America, where he was executive VP of strategic ventures. 

RELATED Fl ELDS: SESAC promotes Trevor Gale to senior VP 
of writer/publisher relations. He was VP. 

MTV Networks Latin America appoints Eduardo Lebrija 

Martinez-Lavin VP/country manager of MTVN Mexico. He 
was ad sales manager at Sony Pictures Television. 

-Edited by Mitchell Peters 

GCX>ll\afC)lill<..C,_ 
GRAMMYS LAUNCH ONLINE CHARITY 
In conjunction with Grammy Awards week, approximately 

100 items of music merchandise are being auctioned on eBay 
to raise funds for MusiCares and the Grammy Foundation. 

The auction. which began Jan. 25 and ends Feb. 10, features 
such items as autographed i nstruments and albums, tickets 

to this year's 52nd annual awards in Los Angeles, Grammy
branded merch, a l unch date with film director Judd Apatow 

and the chance to be a roadie for a day on Enrique Iglesias' tour. 
"Over the past several years, our enti re aucti on busi ness 

has raised between $750,000and $1 m illion each year,"says 
Kristen Madsen. senior VP of the Grammy Foundation and 

MusiCares. The auctions have been active for about lO years. 
according to Madsen, who says that transitioning to the In ter

net was a natural progression from l ive and silent auctions. 
Gathering the items is a year-round task. "We have tremen

dous support for the musician community," Madsen says. 
"There are certain challenges, but they tend to be logi stic and 

creative ones in trying to th ink of items and then fulfill ideas 
that are different and unique." 

T he money ra ised goes toward musicians who need 
health care and musical education programs in schools. 

-Mitchell Peters 

IVI 11) I: IVI 2 <> ·1 <> 
The 43rd MIDEM conference took place Jan. 23-27 at the Palais de Festivals 
in Cannes. Around 7,200 participants from 78 countries attended the confab, 

which opened with France's annual NRJ Music Awards and included Midem
Net conferences focusing on monetizing assets in today's industry. High

lights included a keynote session with artist/producer Pharrell Williams, a 

panel highlighting the importance of digital streaming and MySpace CEO 
Owen Van Natta's speech about the prospects of musical content on digital 

platforms. Billboard editorial director Bill Werde hosted the magazine's fourth 
annual MIDEM breakfast, recognizing the conference's deal makers. l'HOTOS: 

A METHODICAL APPROACH 
The Crystal Method is back in the lab
or, more specifically, t he Crystalwerks 
studio that Scott Kirkland and Ken Jor

dan built in Los Angeles and is now 
t heir creative home. 

"We've got a couple ideas, so we're 

excited about that ," Kirkland says of 
the fol low-up to 2008's Grammy 
Award-nominated "Divided by Night." 

"We just need to get into the studio 
and kind of see where our heads are 

at and get comfortable with the gear 
again . .. Once that happens, the cre

ative thing becomes second nature." 
The duo has been road-testing 

some of those new ideas at recent DJ 

gigs, and Kirkland says he and Jordan 
hope to have some new Crystal 

Method music in people's ears sooner 
rather than later. "We'd love to have a 
single o r an EP out in t he spring or 

summer to show where we're going." 

he says, "and then maybe some 
remixes and come back wit h a full 

album in 2011. The big thing is just to 
not repeat ourselves." 

In fact, Kirkland adds, an album isn't 

necessarily a priority. 
" In today's wor ld, especially in elec

tronic music, albums are sort of not 
even the focus of the band," he says. 

"We might just start doing stuff and 
releasing it when we feel i t 's right. If 

we feel we"ve got a group of tracks 

that would make a good album, we'll 
do that. Or we'll just put things out as 

we come up with t hem and let people 
hear them while they're fresh." 
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SYMPOSIUM 
IN ASSOCIATION WITH • • LOEB & 

-• LOEBLLP 

March 4, 2010 
The St. Regis • NYC 
Join today's top dealmakers to explore the risks 

and key opportunities shaping the future of the 

music business. 

DON'T MISS: 

• Keynote Interv iews with C-Level Executives 

• Insightful Analysis From: 

Media Investors, Digital Music Executives, 
Equity Groups, Entertainment Attorneys, 
Venture Capitalists, Music Publishers & 

Brand Marketers 

• Networking Receptions . . . and More! 

REGISTER TODAY! 
$999 Registration Rate 
Deadline: March 3 

REGISTRATION 
Lisa Kastner 646.6 54.4643 • LKastner@Billboard.com 

SPONSORSHIP OPPORTUNITIES 
Kim Grif f iths 646.654 .4718 • Kim .Griff iths@Billboard .com 
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Director 
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CEO 
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Chairman/CEO 
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RID CARAEFF 
President & CEO 

V EVO 

CAMEO CARLSON 
EVP 
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• • • PAUL DEGOOYER ROGER FAXON JOHN FRANKENHEIMER 
SVP o f Electron ic Chairman/CEO Co-Cl1a1rman 

Games & Music EMI Music Publishing LOEB & LOEB LLP 
MTV N etworks 

TIM C HANG 
Principal 

No rwest Vent u re 
Partners 

DAVID GOODMAN 
President 

CBS In teract ive 
Music Group 
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DAVID HYMAN 

CEO 
MOG 

PETER KEISER 
VP Marketing 
Crac ker Barrel 

Old Country Store 

JOHN RUDOLPH ED RUTH 
CEO Director of Strateg ic 

Bug Music Bu sine ss Development 
& Par tner Man ag ement 

Ver izon Wi reless 

JOHN KIRKPATRICK MICHAEL NATHANSON JAMES QUAGLIAROLI 
Chief Music Officer 

Hot Top ic 

SYD SCHWARTZ 
Senior VP Global 
D191ta l Marketing 

EMI 

Ser11or Analyst 
Bernst e in Researc h 

CYNTHIA SEXTON 
EVP G lobal Brand 

PM tnersh1ps, 
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Principal 
Spectrum Eq urty 

Investors 

JEFF SMITH 
CEO 

Smule 
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