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METHODOLOGY
METHODOLOGY

Leger,the largestCanadian-ownedpollingandmarketingresearchfirm, in collaborationwith the Canadianpress,conductedthis Websurveywith
a representativesampleof 1,542Canadiansand 1,001Americans,over the ageof 18, selectedfrom[9hΩǎ(LegerOpinion)representativepanel.
Thequestionnaireconsistedof 25 questionsand wascompletedin 10 minuteson average. Datacollectiontook placefrom June18th, 2021, to
June20th, 2021, viaComputer-AssistedWebInterviewingtechnology(CAWI). Using2016Censusreferencevariables,the Canadiandatawasthen
analyzedand weighted by our statisticiansaccordingto gender,age,mother tongue, region, educationlevel and the presenceof children in
householdsin order to rendera representativesampleof the generalpopulation. Using2010U.S. Censusreferencevariables,the Americandata
wasthen analyzedandweightedby our statisticiansaccordingto gender,age,region,race/ethnicity,householdsizeandeducationlevel in order
to rendera representativesampleof the generalpopulation.

The LEO(LegerOpinion) panel is the largest Canadianpanel with over 400,000 representativepanelistsfrom all regions of Canada. LEO
was created by Legerbasedon a representativeCanadiansampleof Canadiancitizenswith Internet access. LEO'spanelistswere randomly
selected(RDD)through Leger'scall centre, panelistsfrom more hard-to-reach target groupswere also added to the panel through targeted
recruitment campaigns. Thedouble-opt-in selectionprocess,a model to detect fraud and the renewalof 25% of the paneleachyear ensures
complete respondentquality. To ensurea higher responserate and reach people on their mobile devices,Legerhas also developeda high-
performanceAppleand Androidapplication. In fact, Legeris the only Canadianresearchfirm offering both the numberand quality of panelists.
Most competingpollingfirms in Canadaandthe UnitedStatesalsousethe LEOpanel.

A margin of error cannot be associatedwith a non-probability samplein a panel survey. For comparisonpurposes,a probability sampleof
this sizewould havea marginof error ±2.49%, 19 times out of 20 for the Canadiansampleandof ±3.09%, 19 times out of 20 for the American
sample. Theresultspresentedin this studycomplywith the publicopinionresearchstandardsanddisclosurerequirementsof CRIC(the Canadian
Researchand InsightsCouncil)and the globalESOMARnetwork. Legeris a foundingmemberof CRICand is activelyinvolvedin raisingquality
standardsin the surveyindustry. PresidentJean-Marc Légeris a memberof the/wL/ΩǎBoardof Directorsand the Canadianrepresentativeof
ESOMAR.

Federal Elections 2019

Federal

Parties

Leger 

Survey

Official 

Results

LPC 33% 33%

CPC 33% 34%

NDP 18% 16%

BQ 8% 8%

Green 6% 7%

PPC 2% 2%

Leger is the polling firm that has presented the most accuratedata, on average,over the last
ten years in Canada. During the last federal election in 2019, Leger was once again the most
accurate firm in the country. This accuracyis attributed to the quality of the LEOpanel and
rigorousapplicationof methodologicalrulesby Leger's600 employees,including200 professionals
in Leger's eight offices across Canada (Montreal, Toronto, Quebec City, Winnipeg, Calgary,
EdmontonandVancouver)andin the UnitedStates(Philadelphia).

Poll aggregator338Canada.com gave Legerthe highest rating among all polling firms in Canada
for the accuracyof its studies. See https:// 338canada.com/pollster-ratings.htm

https://338canada.com/pollster-ratings.htm
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Notes on Reading this Report 

The numberspresentedhavebeen rounded. However,the numbersbefore roundingwere usedto calculatethe
sumspresentedandmight thereforenot correspondto the manualadditionof thesenumbers.

In this report, data in bold red charactersindicatea significantlylower proportion than that of other respondents.
Conversely,datain boldgreencharactersindicatea significantlyhigherproportion that that of other respondents.

A moredetailedmethodologyispresentedin the appendix.

If you have questionsabout the data presentedin this report, pleasecontact ChristianBourque,Associateand
ExecutiveVice-Presentat the following e-mail address: cbourque@leger360.com or JackJedwab,President& CEO
of the Associationfor CanadianStudies: jack.jedwab@acs-aec.ca

mailto:cbourque@leger360.com
mailto:jack.jedwab@acs-aec.ca
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OVERALL SITUATION COMPARED TO THE BEGINNING
OF THE PANDEMIC

CTC686. Overall, when you compare to how things like health, finances, and lifestyle were for you (and, if applicable, your family) before 
ǘƘŜ ǇŀƴŘŜƳƛŎ ŀǊŜ ȅƻǳΧ 

Base: All respondents(n=1,542)

10%

61%

29%

Better off now than before the pandemic About the same as before the pandemicWorse off now than before the pandemic

TOTAL
CANADA

ATL QC ON MB/SK AB BC 18-34 35-54 55+ Urban
Sub-

urban
Rural

Weighted n =  1,542 105 362 592 101 173 209 421 526 596 646 583 291

Unweighted n= 1,542 100 412 604 125 137 164 425 590 527 687 577 263

Better off now than before the pandemic 10% 11% 13% 10% 7% 8% 10% 16% 10% 6% 10% 9% 11%

About the same as before the pandemic 61% 64% 65% 60% 61% 60% 54% 52% 58% 69% 60% 62% 60%

Worse off now than before the pandemic 29% 26% 22% 30% 33% 32% 36% 31% 32% 25% 30% 29% 28%
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OVERALL SITUATION COMPARED TO THE BEGINNING
OF THE PANDEMIC (CANADA VS UNITED STATES)

CTC686. Overall, when you compare to how things like health, finances, and lifestyle were for you (and, if applicable, your family) before 
ǘƘŜ ǇŀƴŘŜƳƛŎ ŀǊŜ ȅƻǳΧ 

Base: All respondents

TOTAL CANADA TOTAL USA Gap

Weighted n =  1,542 1,001

Unweighted n= 1,542 1,001

Better off now than before the pandemic 10% 17% 7

About the same as before the pandemic 61% 60% 1

Worse off now than before the pandemic 29% 23% 6
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CHANGES IN BEHAVIOURS

CTC687. The table below contains a list of circumstances and activities that some people have said changed for them since thebeginning of 
the pandemic in March 2020. Please indicate if the situation listed changed for you since the beginning of the pandemic by selecting:
increased, decreased or the same/no change. 

Base: All respondents(n=1,542)

39%

19%

16%

14%

11%

9%

6%

41%

40%

45%

52%

44%

18%

21%

17%

37%

15%

30%

11%

3%

7%

My weight since the beginning of the pandemic

My level of exercise since the beginning of the
pandemic

My consumption of alcohol like beer, wine or
spirits

My disposable income in a month

My spending to play lottery tickets like lotto draws 
ŀƴŘ ǎŎǊŀǘŎƘ ƴΩ ǿƛƴǎ 

My consumption of cannabis

My spending on online gambling like sports
betting or casino games

Increased

Same/No
Change

Decreased

* the 100% total corresponds to ǘƘŜ ƳŜƴǘƛƻƴǎΥ 5ƻƴΩǘ ƪƴƻǿ ŀƴŘ bƻǘ ŀǇǇƭƛŎŀōƭŜ 
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CHANGES IN BEHAVIOURSςDETAILS  

CTC687. The table below contains a list of circumstances and activities that some people have said changed for them since thebeginning of 
the pandemic in March 2020. Please indicate if the situation listed changed for you since the beginning of the pandemic by selecting:
increased, decreased or the same/no change. 

Base: All respondents

TOTAL
CANADA

ATL QC ON MB/SK AB BC 18-34 35-54 55+ Urban
Sub-

urban
Rural

Weighted n =  1,542 105 362 592 101 173 209 421 526 596 646 583 291

Unweighted n=
% Increased presented 

1,542 100 412 604 125 137 164 425 590 527 687 577 263

My weight since the beginning of the pandemic 39% 39% 41% 37% 35% 43% 42% 43% 40% 35% 41% 42% 30%

My level of exercise since the beginning of the 
pandemic

19% 20% 17% 18% 23% 24% 18% 24% 20% 15% 19% 20% 16%

My consumption of alcohol like beer, wine or spirits16% 12% 14% 16% 20% 13% 18% 18% 19% 11% 17% 16% 14%

My disposable income in a month 14% 11% 16% 15% 8% 13% 13% 19% 15% 10% 15% 14% 12%

My spending to play lottery tickets like lotto draws 
ŀƴŘ ǎŎǊŀǘŎƘ ƴΩ ǿƛƴǎ 

11% 7% 10% 15% 10% 7% 10% 12% 11% 11% 14% 9% 9%

My consumptionof cannabis 9% 11% 5% 10% 8% 7% 12% 12% 12% 3% 10% 9% 5%

My spending on online gambling like sports betting 
or casino games 

6% 3% 7% 7% 7% 1% 5% 7% 7% 4% 7% 5% 5%
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AMONG THOSE WHO HAVE INCREASED:
HOW MUCH MORE?

/¢/сууΦ !ǇǇǊƻȄƛƳŀǘŜƭȅ Ƙƻǿ ƳǳŎƘ ƳƻǊŜ Χ

Base: Respondentswho reported an increase in this behavior

ΧŀƭŎƻƘƻƭ did you consume?(n=249)

ΧŎŀƴƴŀōƛǎ did you consume? (n=137) 

ΧƘŀǾŜ ȅƻǳ ǎǇŜƴǘ ƎŀƳōƭƛƴƎ ƻƴƭƛƴŜ? (n=103)

ΧƘŀǾŜ ȅƻǳ ǎǇŜƴǘ ǇƭŀȅƛƴƎ ƭƻǘǘŜǊȅ? (n=181)

ΧǿŜƛƎƘǘ ƘŀǾŜ ȅƻǳ gained? (n=595) 

ΧƘƻǳǊǎ ŀǊŜ ȅƻǳ ŜȄŜǊŎƛǎƛƴƎ? (n=310)

Χdisposable income do you have? (n=251)

16% of Canadians say they are drinking more 
alcohol during the pandemic. On average, these 

Canadians drink:

6.3 extraservingsper week

9% of Canadians say they are using more 
cannabis during the pandemic. On average, these 

Canadians use:

5.6 extra times per week

6% of Canadians say they are spending more on 
online gambling during the pandemic. On average, 

these Canadians spend:

$74.8 additional spendingper week

11% of Canadians say they are spending more on 
online lottery during the pandemic. On average, 

these Canadians spend:

$30.4 additional spendingper week

39% of Canadians say they gained weight during 
the pandemic. On average, these Canadians gained:

16 pounds

19% of Canadians say they exercising more 
during the pandemic. On average, these Canadians 

exercise:

5 additional hoursper week

14%of Canadians say they have more disposable 
income during the pandemic. On average, these 

Canadians have:

$265.5 extra disposableincome
per month
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CHANGES IN THE BEHAVIORS 
OF AMERICANS

CTC687. The table below contains a list of circumstances and activities that some people have said changed for them since thebeginning of 
the pandemic in March 2020. Please indicate if the situation listed changed for you since the beginning of the pandemic by selecting:
increased, decreased or the same/no change. 

Base: All respondents(n=1,001)

26%

21%

14%

12%

8%

6%

5%

48%

48%

52%

37%

20%

30%

17%

19%

20%

25%

10%

4%

11%

8%

My weight since the beginning of the pandemic

My level of exercise since the beginning of the
pandemic

My disposable income in a month

My consumption of alcohol like beer, wine or
spirits

My consumption of cannabis

My spending to play lottery tickets like Mega
Millions, Powerball, Lotto and Scratch-offs

My spending on online gambling like sports
betting or casino games

Increased

Same/No
Change

Decreased

American survey

* the 100% total corresponds to ǘƘŜ ƳŜƴǘƛƻƴǎΥ 5ƻƴΩǘ ƪƴƻǿ ŀƴŘ bƻǘ ŀǇǇƭƛŎŀōƭŜ 
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CHANGES IN THE BEHAVIORS 
OF AMERICANS ςDETAILS  

CTC687. The table below contains a list of circumstances and activities that some people have said changed for them since thebeginning of 
the pandemic in March 2020. Please indicate if the situation listed changed for you since the beginning of the pandemic by selecting:
increased, decreased or the same/no change. 

Base: All respondents

TOTAL
USA

North-
East

Mid-
West

South West 18-34 35-54 55+ Male Female

Weighted n =  1,001 179 217 371 233 270 399 332 485 516

Unweighted n=
% Increased presented 

1,001 192 231 324 254 199 417 385 488 513

My weight since the beginning of the pandemic 26% 26% 22% 28% 27% 25% 29% 23% 25% 27%

My level of exercise since the beginning of the pandemic 21% 32% 12% 23% 18% 32% 20% 13% 21% 21%

My disposable income in a month 14% 21% 9% 14% 12% 16% 17% 8% 17% 11%

My consumption of alcohol like beer, wine or spirits 12% 14% 9% 11% 13% 18% 14% 5% 15% 9%

My consumption of cannabis 8% 14% 6% 8% 7% 17% 8% 2% 10% 6%

My spending to play lottery tickets like Mega Millions, 
Powerball, Lotto and Scratch-offs

6% 9% 4% 8% 1% 9% 7% 1% 8% 3%

My spending on online gambling like sports betting or 
casino games 

5% 11% 3% 6% 3% 11% 6% 1% 7% 4%

American survey
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CHANGES IN BEHAVIOURS(CANADA VS UNITED STATES) 

CTC687. The table below contains a list of circumstances and activities that some people have said changed for them since thebeginning of 
the pandemic in March 2020. Please indicate if the situation listed changed for you since the beginning of the pandemic by selecting:
increased, decreased or the same/no change. 

Base: All respondents

TOTAL CANADA TOTAL USA Gap

Weighted n =  1,542 1,001

Unweighted n=
% Increased presented 

1,542 1,001

My weight since the beginning of the pandemic 39% 26% 13

My level of exercise since the beginning of the pandemic 19% 21% 2

My consumption of alcohol like beer, wine or spirits 16% 12% 4

My disposable income in a month 14% 14% -

My spending to play lottery tickets like lotto draws and 
ǎŎǊŀǘŎƘ ƴΩ ǿƛƴǎκMega Millions, Powerball, Lotto and 
Scratch-offs

11% 6% 5

My consumptionof cannabis 9% 8% 1

My spending on online gambling like sports betting or 
casino games 

6% 5% 1
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INCREASE IN CERTAIN BEHAVIORS
(CANADA VS UNITED STATES) 

/¢/сууΦ !ǇǇǊƻȄƛƳŀǘŜƭȅ Ƙƻǿ ƳǳŎƘ ƳƻǊŜ Χ
Base: Respondentswho reported an increase in this behavior

TOTAL CANADA TOTAL USA Gap

ΧŀƭŎƻƘƻƭ did you consume?(extra servingper week) 6.3 5.9 0.4

ΧŎŀƴƴŀōƛǎ did you consume? (extra time per week) 5.6 5.8 0.2

ΧƘŀǾŜ ȅƻǳ ǎǇŜƴǘ ƎŀƳōƭƛƴƎ ƻƴƭƛƴŜΚ
(additionalspendingper week)

74.8 52.4 22.4

ΧƘŀǾŜ ȅƻǳ ǎǇŜƴǘ ǇƭŀȅƛƴƎ ǘƘŜ ƭƻǘǘŜǊȅΚ
(additionalspendingper week)

30.4 44.9 14.5

ΧǿŜƛƎƘǘ ƘŀǾŜ ȅƻǳ ƎŀƛƴŜŘ? (pounds gained) 16 18.3 2.3

ΧƘƻǳǊǎ ŀǊŜ ȅƻǳ ŜȄŜǊŎƛǎƛƴƎΚ (additionalhoursper week) 5 6.2 1.2

Χdisposable income do you have?
(extra disposableincomeper month) 

262.5 203.4 59.1
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EXPECTATIONS ABOUT ACTIVITIES AND SITUATIONS

CTC689. Thinking now of the future and the post-pandemic period, how will your behaviourschange? Please indicate how the following 
activities or situations will change for you, now that pandemic is over, and life can start to get back to normal.

Base: All respondents(n=1,542)

36%

15%

9%

8%

6%

2%

2%

47%

59%

45%

54%

49%

23%

24%

10%

15%

35%

12%

8%

5%

8%

My level of exercise

My disposable income in a month

My weight

My consumption of alcohol like beer, wine or
spirits

My spending to play lottery tickets like lotto draws 
ŀƴŘ ǎŎǊŀǘŎƘ ƴΩ ǿƛƴǎ 

My consumption of cannabis

My spending on online gambling like sports
betting or casino games

Increase

Same/No
Change

Decrease

* the 100% total corresponds to ǘƘŜ ƳŜƴǘƛƻƴǎΥ 5ƻƴΩǘ ƪƴƻǿ ŀƴŘ bƻǘ ŀǇǇƭƛŎŀōƭŜ 
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EXPECTATIONS ABOUT ACTIVITIES AND SITUATIONS
ςDETAILS  

CTC689. Thinking now of the future and the post-pandemic period, how will your behaviourschange? Please indicate how the following 
activities or situations will change for you, now that pandemic is over, and life can start to get back to normal.

Base: All respondents TOTAL
CANADA

ATL QC ON MB/SK AB BC 18-34 35-54 55+ Urban
Sub-

urban
Rural

Weighted n =  1,542 105 362 592 101 173 209 421 526 596 646 583 291
Unweighted n= 1,542 100 412 604 125 137 164 425 590 527 687 577 263

My level of exercise

Increase 36% 28% 33% 37% 33% 44% 39% 48% 38% 27% 37% 41% 26%
Same/No Change 47% 52% 48% 47% 50% 43% 43% 34% 45% 57% 42% 48% 55%
Decrease 10% 9% 12% 10% 6% 5% 10% 12% 10% 8% 13% 6% 10%
My disposable income in a month

Increase 15% 10% 17% 16% 16% 13% 15% 25% 16% 8% 16% 18% 8%
Same/No Change 59% 67% 64% 56% 57% 56% 58% 46% 57% 70% 57% 61% 62%
Decrease 15% 16% 12% 18% 16% 13% 14% 17% 15% 14% 15% 14% 18%
My weight 

Increase 9% 8% 10% 10% 6% 5% 9% 14% 9% 6% 13% 7% 6%
Same/No Change 45% 40% 52% 43% 52% 38% 44% 43% 40% 51% 42% 47% 49%
Decrease 35% 37% 29% 37% 29% 43% 36% 35% 39% 32% 35% 37% 32%
My consumption of alcohol like beer, wine or spirits

Increase 8% 10% 10% 8% 3% 5% 7% 12% 9% 4% 10% 7% 5%
Same/No Change 54% 57% 57% 53% 54% 52% 54% 50% 54% 58% 52% 55% 58%
Decrease 12% 9% 10% 10% 19% 14% 15% 12% 14% 10% 12% 12% 9%
aȅ ǎǇŜƴŘƛƴƎ ǘƻ Ǉƭŀȅ ƭƻǘǘŜǊȅ ǘƛŎƪŜǘǎ ƭƛƪŜ ƭƻǘǘƻ ŘǊŀǿǎ ŀƴŘ ǎŎǊŀǘŎƘ ƴΩ ǿƛƴǎ 

Increase 6% 0% 6% 7% 3% 3% 8% 7% 5% 5% 7% 5% 5%
Same/No Change 49% 57% 45% 50% 51% 53% 42% 35% 54% 54% 45% 53% 51%
Decrease 8% 9% 6% 9% 11% 8% 4% 9% 9% 6% 9% 6% 8%
My consumption of cannabis

Increase 2% 3% 2% 3% 2% 1% 2% 5% 2% 1% 3% 1% 3%
Same/No Change 23% 28% 16% 25% 22% 18% 28% 28% 25% 17% 22% 25% 20%
Decrease 5% 4% 3% 5% 7% 5% 6% 9% 7% 0% 6% 5% 2%
My spending on online gambling like sports betting or casino games 

Increase 2% 0% 3% 3% 3% 1% 2% 5% 3% 1% 3% 1% 2%
Same/No Change 24% 30% 29% 24% 16% 15% 25% 25% 27% 21% 24% 26% 24%
Decrease 8% 10% 8% 8% 12% 4% 6% 8% 10% 5% 9% 7% 6%



16

EXPECTATIONS ABOUT ACTIVITIES AND SITUATIONS
(CANADA VS UNITED STATES) 

CTC689. Thinking now of the future and the post-pandemic period, how will your behaviourschange? Please indicate how the following 
activities or situations will change for you now, that pandemic is over, and life can start to get back to normal.

Base: All respondents TOTAL CANADA TOTAL USA Gap

Weighted n =  1,542 1,001
Unweighted n= 1,542 1,001

My level of exercise

Increase 36% 28% 8
Same/No Change 47% 51% 4
Decrease 10% 6% 4
My disposable income in a month

Increase 15% 13% 2
Same/No Change 59% 55% 4
Decrease 15% 13% 2
My weight 

Increase 9% 10% 1
Same/No Change 45% 48% 3
Decrease 35% 27% 8
My consumption of alcohol like beer, wine or spirits

Increase 8% 7% 1
Same/No Change 54% 42% 12
Decrease 12% 8% 4
aȅ ǎǇŜƴŘƛƴƎ ǘƻ Ǉƭŀȅ ƭƻǘǘŜǊȅ ǘƛŎƪŜǘǎ ƭƛƪŜ ƭƻǘǘƻ ŘǊŀǿǎ ŀƴŘ ǎŎǊŀǘŎƘ ƴΩ ǿƛƴǎκMega Millions, Powerball, Lotto and Scratch-offs

Increase 6% 7% 1
Same/No Change 49% 30% 19
Decrease 8% 6% 2
My consumption of cannabis

Increase 2% 6% 4
Same/No Change 23% 21% 2
Decrease 5% 3% 2
My spending on online gambling like sports betting or casino games 

Increase 2% 5% 3
Same/No Change 24% 18% 6
Decrease 8% 5% 3
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