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Budget Studio Gear Breaks Barriers | isiand Targeting
Gives Artists, Labels New Flexibility

B BY PAUL VERNA

NEW YORK—A new generation of
low-cost, high-quality recording
equipment has transformed the
record-making process in recent
years, allowing artists and labels un-
precedented flexibility and forcing
top recording studios to diversify
their product mix.

These machines have broken the
barriers that once divided the artist’s
bedroom from the professional studio
and have leveled the technological
playing field for all artists, regardless
of budget. For the first time, un-
known songwriters are using the
same set of composing, performing,
and recording tools as those used by
such established artists as Bryan
Adams, Queensryche, Quincy Jones,
Tom Petty, and k.d. lang.

All are taking advantage of a prolif-
eration of studio gear that offers pro-
fessional quality at an affordable

Warner’s Fuchs
Pledges Scrutiny

B BY DON JEFFREY

NEW YORK—Michael Fuchs, ¢hair-
man/CEO of Warner Music Group,

&)

FUCHS

|

|
promises that Warner’s labels will
pay closer attention to song lyrics
than they have in the past. In future
ventures with other labels, lyries will
be serutinized with more care than
was used with Interscope Records.

But in an exclusive interview with
(Continued on page 91)

price. The devices include the $900
Mackie CR-1604 mixer, the $3,000
Alesis Adat digital 8-track recorder,

and the $2,000 Yamaha ProMix 01
digital mixer. These and other ma-
chines have turned what were once
home and demo studios into facilities
capable of outputting state-of-the-art
material.

For artists and their A&R liaisons,
the benefits of this technology are
far-reaching.

“It certainly gave us a lot more
flexibility in recording Lisa Loeb’s al-

bum,” says Jim Barber, A&R repre-
sentative for Geffen Records, Loeb’s
label. “We managed to make Adat
work for us in a way that gave us all
the technological capabilities we
needed, and we didn’t have the ex-
pense of working in a 24-track fa-
cililty.”

Asked if the availability of Adat re-
duced the overall budget for “Tails,”
Loeb’s album, Barber says, “It defi-
nitely did. For artists who own their
own Adats, you could substantially
reduce their recording budgets.”

While there is no indication that al-
bum budgets have decreased across
the board, they certainly have not
risen at the rates they did in the "70s
and ’80s, according to Larry Hamby,
VP of A&R at A&M Records.

“There was a period 10 years ago
where the rate of inflation of the cost
of making a record was pretty rapid,”
says Hamby. “In the first decade 1

(Continued on page 91)

B BY EMMANUEL LEGRAND

PARIS—French music is feeling
the effects of France’s decision to re-
sume nuclear testing in
the South Pacific.

As consumers pro-
test by declining to buy
French goods, the
country’s bands find
themselves shunned by
radio, frozen out of
gigs, and having their
records publicly burned in some
countries.

The reactions have been particu-
larly strong in Japan, Scandinavia,
the Netherlands, and the countries
near the test site: Australia and

French Music Feeling Shock
Waves From Nuclear Tests

DEEP FOREST

New Zealand.

“All the countries where thereis a
solid ecological movement have
been at the forefront of a movement
against French inter-
ests abroad, and that
includes music,” says
a French industry
souree,

The global picture,
though, is one of
varying  shades.
French music in the
U.S. appears to have been unaffect-
ed by the furor, while Germany,
with its strong environmentalist
lobby, has made no moves to curb
French acts. Indeed, French rap band

(Continued on paye 84)

Etheridge Abroad

B BY MELINDA NEWMAN

NEW YORK—"Yes I Am,” Melis-
sa Etheridge's 1993 multimillion-
selling album, established her as a

ETHERIDGE

superstar in the U.S. Now with
“Your Little Secret,” Island will
| try to make her one in the rest of
the world.
In fact, for the first six months
(Continned on page 92)

DreamWorks Gets
Warner Alumni

B BY CRAIG ROSEN

L.OS ANGELES—With their long-ru-
mored deal complete, former Warner

Shown, from left, are Lenny Waronker,
Mo Ostin, and Michael Ostin

Bros. executives Mo Ostin, Lenny
Waronker, and Ostin’s son Michael will
join David Geffen at DreamWorks
SKG Music to begin plotting the future
of what will surely be one of the most

powerful start-up labels of the "90s.
Mo Ostin says the former Warner
(Continued on page 93)
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Pretenders’ Hynde Appreciates The “View’

Some people always feel at home, no matter how far they wan-
der. And the luckiest can even find new routes for savoring the dis-
tance covered.

“The way rock affected me when I was younger, growing up in
Akron, Ohio, was that it was a form of escapism,” mused Chrissie
Hynde in March 1987, playing with her two toddler daughters in
her Manhattan dressing room just prior to a sold-out Pretenders’
concert at Radio City Music Hall. “When I was in bed at night, I
could hear a train whistle in the distance, and it was that great feel-
ing of imagining that you were going somewhere. There was that
sense of adventure, a sense of discovering something new, just a
sense of getting away {rom the mundane. Having to deal with the
mundane is something we all have to learn to do,” she counseled,
brushing back her eyebrow-level auburn bangs as she rolled lem-
ons across the carpet into empty teacups to amuse her squealing
offspring. “But how not to beconie mundane, that’s something else.”

Roughly two years later, Hynde was back in

automobile with its bodyvwork torn away, this lean, defenseless
music makes it possible to see why the tires squealed whenever
Hynde raced her engine.

“*“The Phone Call’ is another song that feels so natural on the
new album,” says Hynde, referring to the 1977 demo that occa-
sioned the Pretenders’ U.K. deal with Real Records. “Our new
performance is so ethereal, but so close to the bone. Rock’n’roll
should always reflect the setting in which it’s made.”

Chrissie Ellen Hynde was born Sept. 7, 1951, in Akron, the
second child (she has an older brother, Terry) of telephone com-
pany employee Melville “Bud” Hynde and his wife, Dolores, who
had a local beauty salon. “My dad’s father worked for a rubber
company, and my mom’s father was a cop,” says Chrissie. To pre-
vent familial occupations from repeating themselves, she studied
art at Kent State and then departed for London, where she toiled
in boutiques and wrote rock criticism for New Musical Express

until her own music career drew raves in 197&-

Akron on a visit, listening to Baltimore & Ohio rail
cars rolling below her window at the converted
grain silos of the Quaker Hilton as she wrote
“Criminal,” a song about the guilty malaise of
lonely lovesickness—and a self-exposing peak of
the Pretenders’ quietly impassioned new 15-track
live acoustic suite, “The Isle Of View” (Warner
Bros., due Oct. 24).

“In a way, that song reminds me of the two odors
that pervaded Akron when I was a kid,” says
Hynde, chatting as she unwinds in her home in the
pristine countryside of England, the singer/band-
leader’s adopted huse since 1973. “There was the
putrid scent of burning rubber from the Goodyear
factories and the fantastic aroma of the raw oat-
meal coming from the Quaker Oats mills in town.
You felt basic, just like those smells.

“Maybe it’s because I’ve never been in drug re-
hab or a weight-loss clinic, but I really haven’t
changed much from the day I started playing mu-

music

TO MYEARS

by Timoth

79 with the newly formed Pretenders’ cover ver-
sion of the Kinks’ “Stop Your Sobbing.” A subse-
quent three-year relationship with Kinks’
founder Ray Davies yielded a child, Natalie, and
a later five-year marriage to singer Jim Kerr of
Simple Minds produced her second daughter,
Yasmin. Much of Hynde’s songwriting since the
1990 “packed!” album, which contained “Crimi-
nal,” has addressed with dryv-eyed clarity the role
of single mothers in a world starved for lasting
attachments.

“There’s been a return to more adolescent im-
pulses in our culture,” she suggests, “where the
emphasis is on youth, cosmetic things, female
and male sexism, and a spectating attitude on so-
ciety that’s similar to sports. Back in "87, I said
I wouldn't let my songs be used for product-en-
dorsement deals, and I still won't—even though
that attitude now makes most consumer-minded
Americans quizzical. Rock’n’roll gives us the

y White

sic at 17. I've adapted along the way, but philosoph-

ically, I'm the same vegetarian hippie musician I

was when I left home for London with everything I owned in one
suitcase, or when we spoke in New York in 1987. Except now I'm
more comfortable with everything.

“I just came back from Akron, where I go about twice a year
with my children to see relatives,” she says, “and now I can appre-
ciate the resemblance of the lush Ohio hills to rural England. Or
I borrow my mother’s car to drive through every old Akron neigh-
borhood where a house of ours once stood, before they put the in-
terstate through. But that’s my perspective as a resident of the isle
England, which is where the name of the new record comes from.
It’s also the title of the unlisted final melody on the record, which
I wrote before I put the Pretenders together, and, when spoken,
it sounds like ‘I love you.””

Arriving on the tail wind of the Pretenders’ 1994 album, “Last
Of The Independents,” a merrily lurid and impertinent work that
tendered some of the testiest rock of the last 12 months, the
“Isle” sessions might be mistaken at first blush for a demure
back step. But these unclad versions of Pretenders hits and cher-
ished relies from Hynde’s two-decade songbook (taped at Lon-
don’s Jacob Street Studios in May with the group’s current
lineup, plus the Duke Quartet) each divulge the deeper emotions
grinding beneath their rock’n’roll release mechanisms. Like an

FROM COMICS TO CUTTING-EDGE MUSIC
Boston's Newbury Comics may have started out as a comics busi-
ness, but now it's succeeding as a music chain specializing in
alternative rock. Associate retail editor Don Jeffrey has the story.
Page 55

ALL THAT JAZZ FROM BET

Black Entertainment Television is branching out by launching a
24-hour sister cable channel that will be all jazz. The channel, to
debut in January, will feature new and classic jazz programming.
Music video editor Brett Atwood reports. Page 82

I BPI COMMUNICATIONS « Chairman & CEQ: GERALD S. HOBBS - President: Arthur F. Kingsbury
« Executive Vice Presidents: John B. Babcock Jr., Robert J. Dowling, Martin R. Feely, Howard
Lander « Senior Vice Presidents: Georgina Challis, Paul Curran, Ann Haire, Rosalee Lovett
« Vige President: Gienn Heffernan « Chairman Emeritus: W.D. Littletord

© Copyright 1995 by BPI Communications. Al titles, logos, trademarks, service marks, copyrights, and other
intellectual property rights are used under license from VNU Business Press Syndication International BV. No part
of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any
means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the
publisher. BILLBOARD MAGAZINE (ISSN 0006-2510) is published weekly except for the last week in December,
One Astor Plaza, 1515 Broadway, New York, N.Y. 10036 Subscription rate: annual rate, Continental U.S
$249.00. Continental Europe 205 pounds. Biliboard, Tower House, Sovereign Park, Market Harborough, Leices-
tershire, England LE16 9EF Registered as a newspaper at the British Post Office. Japan 119,000 yen. Music
Labo Inc., Dempa Building, 2nd Floor, 11-2, 1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Sec-
ond class postage paid at New York, N.Y. and al additional mailing offices. Postmaster: please send changes of
address to Billboard, P O., Box 2011, Marion, OH 43305-201 1. Current and back Copies of Billboard are avail-
able on microfilm from Kraus Microform, Route 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300
North Zeeb Road, Ann Arbor, Mich. 48106. For Group Subscription information call 212-536-5261. For Sub-
scription fnformation call 1-800-745-8922 (Outside U.S.: 614-382-3322). for any other information call 212-
764-7300. Printed in the U.S.A,

sense of community we lack, but the commercial
importance we sometimes place on it shows how
vapid people have become spiritually.

“And yet, when it's put in its proper place and makes a contri-
bution towards a greater good, music has the elevating spirit we
all need to help us deal with our responsibilities. I mean, I can
still put on a favorite record, like Phyllis Nelson’s '80s [ U.K.] hit
“Move Closer,” stand in the middle of the room, and swoon from
her awesome delivery.”

How does Chrissie Hynde respond to her own output?

“Well, 've been a witness to what Charles Mingus wrote in
his book ‘Beneath The Underdog’ about musicians dwelling on
a ‘colorless island’ beyond the racial divide we currently suffer
from. Back before my band had settled on a name, this biker in
a white-supremacy-type cycle club took me into his room one
day, bolted the door, and said he didn’t want his {riends to hear
the song that meant the most to him—and he played me the Sam
Cooke version of the Platters’ ‘The Great Pretender’

“The way that moment affected me, giving our band a name and
something to aim for, is the same kind of consciousness I hope comes
out in our work on ‘The Isle Of View.” Artists always play the role
of leaders, in a cultural sense, but the best thing they can do is
publicly share their soulfulness. No matter how much my biker friend
or the rest of us try to resist it, music is a vision of our salvation.”
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Songwriter Of The Year

- VINCE GILL

ADDICTED TO A DOLLAR
Doug Stone
That's A Smash Publishing

BE MY BABY TONIGHT
Ed Hill

Music Hill Music

New Haven Music

BEFORE YOU KILL US ALL
Keith Follese
Breaker Maker Music

Careers-BMG Music Publishing, Inc.

THE BIG ONE
Gerry House
Devon O'Day
Housenotes Music

43rd Annual

BMI

CALLIN' BATON ROUGE
Dennis Linde
EMI-Combine Music Corp.

THE CITY PUT THE
COUNTRY BACK IN ME
Mike Geiger

Woody Mullis

Belle Glade Music
Egan's Creek Music
Sixteen Stars Music

DADDY NEVER WAS
THE CADILLAC KIND
Dave Gibson
Maypop Music

DON'T TAKE THE GIRL
Larry Johnson
Craig Martin

Eric Zanetis Publishing Company

DOWN ON THE FARM
Jerry Laseter
Noosa Heads Music, Inc.

EVERY ONCE IN A WHILE
Henry Paul, Il

Van Stephenson
EMI-Blackwood Mausic, Inc.
Hamstein Cumberland Music

FOOLISH PRIDE
Travis Tritt
Travis Tritt Publishing

GOIN' THROUGH

THE BIG D

Ronnie Rogers

Jon Scott Wright

Mark Wright
EMIi-Blackwood Music, Inc.
Maypop Music

Songs of Jasper, Inc.

A GOOD RUN OF BAD LUCK
Clint Black

Hayden Nicholas
Blackened Music

HALF THE MAN
Clint Black
Hayden Nicholas
Blackened Music

HANGIN' IN

Rick Giles

Diamond Struck Music
Hamstein Cumberland Music
Patenrick Music

COUNTR
AWARDS

HEY CINDERELLA
Matraca Berg

Gary Harrison

August Wind Music
Longitude Music Co.
Maria Belle Music

Patrick Joseph Music, Inc.
Warner-Tamerlane
Publishing Corp.

HOW CAN | HELP

YOU SAY GOODBYE

Burton Collins

Burton B. Collins Publishing
Howe Sound Music
Reynsong Publishing
Corporation

| CAN'T REACH HER
ANYMORE

Mark Petersen
Bruce Theien

Ray Stevens Music

1 JUST WANTED YOU

TO KNOW

Gary Harrison

Patrick Joseph Music, Inc.
Warner-Tamerlane
Publishing Corp.

| SEE IT NOW

Paul Nelson

Terilee Music

Tree Publishing Co., Inc.

| WISH | COULD HAVE
BEEN THERE

Kent Robbins

Colter Bay Music

wMusic, Inc.
1) .

OIN- —

Aaron Barker

Bill Shore

Rick West

Dabilu Music

Hidden Harbor Music
Katie Walker Music
Music Corporation
of America, Inc.
0-Tex Music

I'VE GOT IT MADE
Max D. Barnes
Hardscratch Music
Irving Music, Inc.

IF BUBBA CAN DANCE
() CAN T0O)

Mike McGuire

Marty Raybon

Sugar Bend Music

IF i COULD MAKE A LIVING
Roger Murran

Keith Stegall

Murrah Music Corporation
Tom Collins Music Corporation

IF THE GOOD DIE YOUNG
Paul Nelson

Terilee Music

Tree Publishing Co., Inc.

IS IT OVER YET
Billy Kirsch
Nocturnal Eclipse Music

JUKEBOX JUNKIE
Jerry Cupit
Janice Honeycutt
Cupit Music

LIFE #9

Kostas

Tony Perez

Seven Angels Music

Songs of PolyGram International, Inc.

LITTLE ROCK
Tom Douglas
Tree Publishing Co., Inc.

LOVE A LITTLE STRONGER
Billy Crittenden

Chuck Jones

Gregory Swint

Circle of Life Music
Diamond Struck Music
Hamstein Cumberland Music
Heart Doctor Music

John Juan Music

LOVEBUG (2nd Award)
Wayne Kemp

Curtis Wayne

Black Jack Pudlishing
Glad Music Co.

THE MAN IN LOVE 'VITH YOU
Steve Dorff
Boots and Spurs Music

MORE LOVE
Doug Stone
That's A Smash Publishing

NATIONAL WORKING
WOMAN'S HOLIDAY
James Dean Hicks

Roger Murrah

Murrah Music Corporation
On The Mantel Music

NO DOUBT ABOUT IT
John Scott She-rill

All Over Town Music
New Wolf Music

Tree Publishing Co., Inc.

NOW | KNOW

Don Cook

Cindy Greene

Chick Rains

Don Cook Music

Tree Publishing Co., Inc.
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Publisher Of The Year

SONY TREE

OME NMIGHT A DAY

Pete Wasner
Foreshadow. Songs, Inc.
Uncle Pete Music

PICKUP MAN

Howatd Perdew
Modzr Music
Songwriters Ink Music

PIECE OF MY HEART
Bert Berns

Jerry Ragovoy
Unichappell Music, Inc.
Web 1V Music, Inc.

RENEGADES, REBELS
AND ROGUES

Earl Clark

Paul Nelson

0-Tex Music

Terilee Music

Tree Publishing Co., Inc.
Us Four Publishing, Inc.

ROCK BOTTOM
Buddy Buie
J.R. Cobb

BCL. Music, Inc.

ROCK MY WORLD
(LITTLE COUNTRY GIRL)
Bill LaBounty

Steva O'Brien

August Wind Music
Longitude Music Co.
Sneaky Moon Music
Steve O'Brien Music

SHE CAN'T SAY | DIDN'T CRY
Tony Martin

Troy Martin

Reese Wilson

Hamrstein Cumberland Music
Starstruck Angel Music, Inc.

SHE DREAMS
Gary Harrison
Patrick Joseph Music, Inc.

‘Warner-Tamerlane Publishing Corp.

SHZ'D GIVE ANYTHING
Vince Melamed

Jeffrey Steele
Alberta’'s Paw Music
August Wind Music
Blu2 Desert Music
Longitude Music Ca,
Mike Curb Music

SHE'S NOT THE
CHZATIN' KIND

Rannie Dunn

Showbilly Music

Tree Publishing Co., Inc.

SOMEBODY NEW
Alzx Harvey
Ensign Music Corporation

1§ S NN _INE AXEern

THE SONG REMEMBERS WHEN
Hugh Prestwood

Careers-BMG Music Publishing, Inc.

Hugh Prestwood Music

SPILLED PERFUME
Dean Dillon

Pam Tillis

Acuff-Rose Music, Inc.
Ben's Future Music
Tree Publishing Co., Inc.

SUMMERTIME BLUES

Jerry Capehart

Eddie Cochran

Warner-Tamerlane Publishing Corp.

TAKE ME AS | AM

Bob DiPiero

Karen Staley

All Over Town Music
American Made Music
Little Big Town Music
Tree Publishing Co., Inc.

THAT AIN'T NO WAY TO GO
Kix Brooks

Don Cook

Ronnie Dunn

Buffalo Prairie Songs

Don Cook Music

Showbilly Music

Tree Publishing Co., Inc.

THAT'S MY BABY
Chuck Cannon

Taste Auction Music
Wacissa River Music

THAT'S MY STORY
Tony Haselden

Alex Hawkins

Lee Roy Parnell
Ashwords Music

Lee Roy Parnell Music
Millhouse Music

Songs of PolyGram International, Inc.

Thats My Story Music

THEY DON'T MAKE ‘EM
LIKE THAT ANYMORE
Jeffrey Steele

Blue Desert Music
Longitude Music Co.
Mike Curb Music

THINKIN' PROBLEM
David Ball

Low Country Music
New Court Music, Inc.

THIRD ROCK FROM THE SUN
Tony Martin

Sterling Whipple

Baby Mae Music

Hamstein Cumberland Music
Rio Bravo Music

TRASHY WOMEN

Chris Wall

Groper Music

Rhythm Wrangler Music

at hitn-//bmi alete ()|

TRYIN’ TO GET OVER YOU
Vince Gill
Benefit Music

UNTANGLIN' MY MIND
Clint Black

Merle Haggard

Blackened Music

Sierra Mountain Music, Inc.
Tree Publishing Co., Inc.

WALKING AWAY A WINNER
Bob DiPiero

Tom Shapiro

American Made Music
Diamond Struck Music
Hamsteln Cumberiand Music
Little Big Town Music

WATERMELON CRAWL
Buddy Brock

Zack Turner
Acuff-Rose Music, Inc.
Coburn Music, Inc.

WHAT THE COWGIRLS DO
Vince Gill

Reed Nlelsen

Benefit Music

Longitudée Music Co.

WHEN LOVE FINDS YOU
Vince Gill
Benefit Music

WHEN THE THQUGHT OF
YOU CATCHES UP WITH ME
David Ball

EMI-Blackwood Music, Inc.

WHEN YOU WALK

COME AROUND

Vince Gill

Pete Wasner

Benefit Music
Foreshadow Songs, Inc.
Uncle Pete Music

WHO'S THAT MAN
Toby Keith

Songs of PolyGram Intemational, Inc.

Tokeco Tunes

WINK

Bob DiPiero

Tom Shapiro

American Made Music
Diamond Struck Music
Hamstein Cumberland Music
Little Big Town Music

WISH | DIDN'T KNOW NOW

Toby Keith

Songs of PolyGram International, Inc.
Tokeco Tunes

more informa: llhl DL B3V
AMAMW ameri

M;)st Performed Song
Of The Year

( Robert J. Burton Award)

BOB DI PIERO
TOM SHAPIRO

“Wink”
publishers
American Made Music
Diamond Struck Music
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Implications Of Work Made For Hire

B BY WALLACE COLLINS

Most record contracts require that record-
ing artists render their services to their
record labels pursuant to a “work made for
hire” provision. Under the work made for hire
doctrine of the U.S. copyright law, the record
label retains ownership of an artist’s master
recordings and thus insures maximum prof-
its for itself,

However, the legal ramifications of these
work-made-for-hire arrangements could be
disastrous for the record industry. Most labels
could face substantial liability under the Fed-
eral Fair Labor Standards Act and under
New York and California state labor laws,
since the artists who create works made for
hire could be deemed employees for the pur-
poses of workers’ compensation benefits, min-
imum-wage guarantees, and unemployment
and disability insurance. There may also be
grounds for an artist-employee to revoke
existing contracts, a move that could be espe-
cially devastating to a record label that has an
option for future works from an artist.

Under the U.S. copyright law, as amended
by the Sound Recording Act of 1971, a copy-
right is granted in a sound recording sepa-
rate and apart from the copyright granted in
the underlying song. Copyright ownership
usually vests in the person who actually cre-
ates a given work the moment it is “fixed in a
tangible medium,” which, in the case of a
recording artist, would be when the master is
recorded. If the work is created as a “work
made for hire,” then the company who hires
or employs the artist is deemed to be the
author of the work and owns all rights of
copyright in the work.

Record contracts are structured as multi-
album recording commitments whereby the
label agrees to finance one or more albums
and has options to demand several more from
the artist at the label’s sole discretion. The
record label “advances” a sum of money to the
artist for the production of the album, which
the artist records and then delivers to the
record label on a work-made-for-hire basis.
Assuming that the record company releases
the album and that there are sales, the record
company agrees to pay the artist a “royalty”
from sales of the album based on an extreme-
ly complicated calculation involving a myriad
of variables. However, before the record label
actually pays any royalties to the artist, it is
entitled to “recoup” the entire advance sole-
ly from the artist royalties.

Under this scenario, the artist ultimately
pays for the cost of producing an album, but
the record company owns the album in its
entirety, and the artist receives little or no
real compensation, since the bulk of the
advance is used to pay for recordings costs.
Since the record company also has the right
to cross-collateralize outstanding advances
from any one album against royalties other-
wise payable from any other album, an artist
could conceivably sell thousands of albums
and still be in an unrecouped position with its
record label. All the while, however, the
record company is being paid for the albums
and takes its profit off the top.

Record labels justify this system largely on
the basis that it protects them from the high
number of failures that occur. To be fair, it is
a high-stakes business, and record labels do
frequently end up with albums that do not sell
and do not make a profit, and the label often
loses its entire investment. However, the size

and profitability of the major record labels
clearly indicates that the system works much
better for them than it does for the typical
artist. That is where federal and state labor
laws would come into play.

Record labels and artists alike should take
very seriously the possibility that their rela-
tionship is a matter of employment rather
than independent contracting. Most record

‘Artists who cre-
ate works made
for hire could be
deemed
employees.’

Wallace Collins is a
New York lawyer spe-
cializing in entertain-
ment and copyright law.

contracts contain numerous provisions that
state that the label has the right to control the
nature and quality of the artist’s work and
output, to control recording sessions, and to
accept or reject delivered produet if it is not
“commerecially satisfactory.” The label almost
always has the contractual right to exercise
discretion over the artist’s repertoire and the
content of the recordings and can require the
artist to stop recording or to rerecord any
track to suit the label’s standards. Further-
more, almost all significant recording con-
tracts are “exclusive” such that the label con-
trols the sole right to the artist’s output
during the term of the agreement.

All of these factors weigh in favor of a find-
ing by the courts that the artist is the record
company’s employee under the Federal Fair
Labor Standards Act and state labor laws,

specifically those of California and New York,
where most record labels are headquartered.

In the event that the artist is deemed to be
the record label’s employee, then the artist
would have a variety of available rights and
remedies. The artist would have a right to
claim workers’ compensation benefits for job-
related injuries and, if these injuries were
severe enough, the artist may qualify for dis-
ability coverage.

Likewise, an artist whose option is not
picked up by the label could claim that he was
fired and may well be entitled to claim unem-
ployment-insurance benefits.

In addition, the artist would have a right to
claim minimum-wage guarantees during the
term of employment. A minimum-wage
salary must be paid in a timely fashion and
must be guaranteed and cannot be based on
the vagaries of sales figures and royalties.
Failure to abide by these standards opens the
record labels to claims for actual and statu-
tory damages under the Federal Fair Labor
Standards Act and other applicable labor
laws. -

Most significantly, a record label’s failure
to provide the appropriate employment
benefits and wage payments may constitute
grounds for rescission of the contracts on the
basis that they violate public policy and are
void ab initio, or are void for lack of consider-
ation. In addition to demanding the return of
the master recordings, the artist may also be
able to collect consequential damages arising
from the rescission of the contracts.

Such a scenario could mean an enormous
windfall for recording artists and financial
disaster for the record industry. Record com-
panies would do well to carefully review the
unwieldy language in the myriad provisions
of their artist contracts and streamline them
S0 as to avoid this artist-employee scenario.

NONFICTION SURF MUSIC

Thank you to Timothy White for his “White
Paper” cover story (“Reverse Takeoff: Surf
"N’Rod Music Revival Intensifies,” Billboard,
Aug. 19) on the current momentum of surf
music reissues, and especially for his kind
words regarding our “Rare Surf” albums on
the AVI label. As one who works to promote
the view that the truth about this subculture
is far more exciting than the California myth,
I was pleased to read commentary about the
music that goes deeper than “Cowabunga!
Wax your boards!”

Now, with such developments as “Pulp Fie-
tion” and your article, the word is out: Strip
away the beach party trappings and discover
one of the true regional folk movements of
American culture—as valid an expression as,
say, Western swing was to Texas, Motown was
to Detroit, or reggae to Jamaica. I must also
thank you for my picture on the cover; after
35 years of involvement in our music, a most
gratifying milestone!

Paul Johnson
Carlsbad, Calif.

LIKES EDITORIAL REPERTOIRE
Congratulations to John Lannert for bring-
ing to light the problems currently being
experienced by music publishers doing busi-
ness in Mexico (“Suit Shows Muddy Mexican
Royalties,” Billboard, Sept. 30). As an inde-

pendent music publisher with a substantial

investment in Latin music and Mexico, we are

sensitive to the problems with Sociedad de

Autores y Compositores de Misica. Contin-

ued pressure on an international level by

organizations representing songwriters and

music publishers will be important to a reso-
lution of the dispute.

Again, congratulations to Billboard for

being there first.

David Renzer

Senior VP/General Manager

Zomba Music Publishing

New York

CLASSICAL GAFFE

I found the article by Bradley Bambarger
on New Albion Records [Billboard, Sept. 23]
insightful and accurate. New Albion has been
on the leading edge of classical recordings
and has developed a repertory that major
labels are just beginning to cover. New Albion
began this activity 11 years ago, when the
industry at large was still enmeshed in the
necrophilia of classical music.

However, your headline writer, by tagging
New Albion as “new age,” caused the intend-
ed classical trade readership to skip over it
and turn the page.

Foster Reed
New Albion Records Inc.
San Francisco

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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Harrell Gets Nod As Motown CEQO

Former Uptown Chief Aims To Stress A&R

M BY J.R. REYNOLDS

LOS ANGELES—In a move that was
anticipated for nearly a month in indus-
try circles, former Uptown chief Andre
Harrell was named president/CEO of
Motown Records, replacing Jheryl
Busby.

Harrell will report directly to Poly-
Gram president/CEO Alain Levy.
Clarence Avant will continue as chair-
man of Motown.

The appointment, announced Oct. 2,
is expected to infuse new youth and vig-
or into the label.

“The music business is driven by
A&R, especially at Motown,” says
Levy. “Andre has shown that he knows
how to build artists. He’s driven, and
that’s something I like very much in an
executive.”

Departing executive Busby says he

has accomplished his objective of re-
building Motown. “My goal when com-
ing to Motown in 1988 was to restore its
faded brilliance and create a foundation
for the label’s legacy to continue,” Bus-
by says. “I am confi-
dent that I'm leav-
ing with that task
accomplished.”
Busby took the
Motown reins the
same year that la-
bel founder Berry
Gordy sold it to
Boston Ventures
and MCA for $61
million. In 1993, the label was pur-
chased by PolyGram for $300 million.
According to published reports, Bus-
by is planning to launch his own label
with Black Entertainment Television.
However, Busby declined to com-

HARRELL

Music Video Meet To Key In
On Multimedia Via Hancock

M BY BRETT ATWOOD

As part of its growing emphasis on
multimedia, Billboard has chosen mul-
tiple Grammy-winner Herbie Han-
cock to join industry legend Quincy
Jones as a keynote speaker at this
year’s Billboard Music Video Confer-
ence, which will be held Nov. 8-10 at
the Loews Santa Monica Beach Hotel
in Santa Monica, Calif.

Both artists will discuss the com-
mon ground of the multimedia and
music video industries.

In addition to his Grammys, Hancock
has won an Academy Award for his
score to the film “Round Midnight,” as
well as numerous MTV awards for his
groundbreaking videoclip “Rockit.”

Hancock’s latest clip, the title track
from his Mercury debut disc “Dis Is
Da Drum,” features Hancock in a
100% computer-generated environ-
ment (Billboard, July 29).

Hancock & Joe Productions, which
is jointly owned by Hancock and Joe
Manolakakis, recently formed a
strategic alliance with Irvine, Calif.-
based software publisher Graphix
Zone to collaborate on a series of CD-
ROMs (Billboard, Sept. 23). The first
project will explore the history of jazz
from its roots to its current offshoots.

“In the very near future, all music
will have some sort of graphical com-
ponent to it,” says Hancock. “Music
videos have compelled all musicians to
turn their eyes toward visuals as part
of the creative process. MTV initiated
this path, which is now leading toward
the day when audio-only records will
be a thing of the past.”

Jones, who will be in the midst of a
tour promoting his “Q’s Jook Joint” al-
bum, will deliver his Nov. 9 speech live
via satellite.

Jones is readying his first CD-ROM
project, also titled “Q’s Jook Joint,” for
release in 1996. The interactive music
videodisc will be released by QD7,
which is a joint venture between 7th
Level Inc. and Quincy Jones-David
Salzman Entertainment.

In addition to the keynote speeches,
the conference will include two multi-
media-themed panels and the second
MultiMedia Expo.

“Online Opportunities” will examine
the new developments in music video
in cyberspace. It will investigate what

new programming and promotion op-
tions are opening up on the Internet,
including the “netcasting” of music
videos.

Another panel, “Multimedia And
Music Video: The Real Deal,” will ex-
amine ways that the music video com-
munity can maximize its use of new
media. The panel
will address the
evolution of the
“enhanced CD”
and its relationship
to traditional video.

The Billboard
Music Video Con-
ference also will
contain numerous
panels that focus
specifically on the music video commu-
nity, including “Quiet On The Set,”
which will examine the communication
difficulties that often arise at each
stage of a clip’s production; “The New
Avenues,” which will look at the alter-
native outlets for music video expo-
sure, including direct broadeast satel-
lite, low-power TV, and public music
video kiosks; and “Advertising Work-

(Continued on page 84)

HANCOCK

ment on his future plans and execu-
tives at BET were unavailable at
press time.

Harrell began his career in music in
1977 as a rapper in the defunct act Dr.
Jekyll & Mr. Hyde. In 1983, he became
VP of Russell Simmons’ Rush Commu-
nications.

In 1986, Harrell entered a joint ven-
ture with MCA Records to form Up-
town Records, which went on to break
such hip-hop and R&B acts as Jodeci,
Mary J. Blige, and Heavy D. & the
Boyz.

Sources estimate the value of Up-
town to be $80 million to $100 million.
The Uptown name, roster, and catalog
will remain with MCA.

Harrell, Uptown, and PolyGram
would not discuss the financial package
the executive received. A source close
to the deal says Harrell received at
least $40 million.

Says the source, “That was a critical
transaction and gives him the kind of
Jjuice he'll need for dealing with people
as the new head of a major label.”

While MCA has not announced a re-
placement for Harrell at Uptown, some
industry observers speculate that the
label’s A&R VP/artist Heavy D.is a

(Continued o page 25)

B BY MARILYN A. GILLEN

LOS ANGELES—A&M Records is
venturing into the relatively unknown
realm of CD Plus with release of its
first two multimedia albums Nov. 21 at
$18.95 each.

“Alive In The Superunknown” by
multiplatinum act Soundgarden and
“] Talk To Planets” by Monster Mag-
net will launch the label into the em-
bryonic world of “enhanced CDs,” hy-
brid discs that play like traditional
albums on audio decks and like multi-
media CD-ROMs in computers.

“We tried to put a little slice of Mon-
ster Magnet’s world onto an album
and then say, ‘Come play,’ ” says the
band’s Dave Wyndorf, who can be “de-
volved into the primordial ooze” within
the CD Plus disc. “It’s less about de-
seribing us biographically, which real-
ly is pretty boring, than it is about get-
ting to know what makes us tick by
getting inside our minds a little. It's re-
ally trippy.”

Soundgarden’s equally trippy pro-
Jjectis stuffed with audio and video sur-
prises housed behind the disc’s “por-
tals to unknown worlds.”

A&M Explores Multimedia
With Its First CD Plus Titles

“A lot of what we do is very visually
inclined,” says Soundgarden guitarist
Kim Thayil. “So it's a natural step for
us to take our music and create a new
experience based on it.”

Major-label pioneers in this fledg-
ling format include Arista (Sarah
MecLachlan’s “Freedom Sessions,” the
Bogmen'’s “Life Begins At 40 Mil-
lion”), Philips Media/Island Records
(the Cranberries’ “doors and win-
dows”), Trauma/Interscope (Bush’s
“Little Things”™), and Elektra (Moby’s
“Moby Disk”). Numerous others are
hot on their heels with enhanced CD
product due in the coming months, in-
cluding Reprise (Randy Newman’s
“Faust”), Angel (a classical series),
Capitol (Blind Melon), and Atlantic (a
multi-artist sampler).

A&M will be near the front of the
line, however, in releasing an “official”
CD Plus, a disc manufactured accord-
ing to new “Blue Book” specifications
laid out in June by Philips and Sony in
association with Microsoft and Apple
(Billboard, June 17).

Rykodisc’s Sugar album “Besides,”
released July 25, also followed the

(Continied on page 62)

California, Here They Come. BMG Entertainment company presidents prepare
to cut the ribbon on BMG’s new West Coast headquarters. Shown, from left, are
Michael Dornemann, chairman/CEO, BMG Entertainment; Strauss Zelnick,
president/CEO, BMG Entertainment North America; Bob Jamieson, president,
RCA Records Label; Lou Maglia, president, Zoo Entertainment; Worth Linen,
president, BMG Direct; Ron Goldstein, president, Private Music; and Nick Firth,
president, BMG Music Publishing.

Delicious Vinyl
Owners Slug It
Out In Court

M BY CHRIS MORRIS

LOS ANGELES—Citing differences
with his partner Matt Dike, Delicious
Vinyl co-owner Mike Ross filed a peti-
tion in L.A. Superior Court seeking
the appointment of a provisional di-
rector for the label.

The petition—the latest in a series
of legal actions lobbed by Ross and
Dike, each of whom owns 50% of the
L.A.-based hip-hop label—claims that
Dike and Ross are “unable to agree to
the management and direction of De-
licious Vinyl.”

It requests that an individual
named David Kaplan be designated to

(Continued on page 84)

NEW YORK—Veteran radio business
writer Chuck Taylor joins Billboard
this week as radio editor. He succeeds
Phyllis Stark, who was named manag-
ing editor of Country Airplay Monitor
in August.

At the same time, Eric Boehlert is
promoted to senior writer. Boehlert,
who had been radio features editor,
will continue to contribute to the Radio
section; he has acted as radio editor
since Stark’s move to Airplay Monitor.
Taylor and Boehlert are based in Bill-
board’s main editorial office in New
York; each reports to managing editor
Ken Schlager.

Taylor comes to Billboard from Ra-
dio World magazine, a monthly trade
publication for radio management. As
editor of Radio World since May 1994,
Taylor was responsible for all editorial
elements of the magazine, which is
published by IMAS Publishing of Falls

TAYLOR BOEHLERT
Church, Va.

In his new post, Taylor will lead Bill-
board’s radio coverage with a team of
reporters that includes Boehlert,
Washington, D.C., bureau chief Bill
Holland, and Los Angeles-based Car-
rie Borzillo and Doug Reece. Holland
spearheads Billboard’s coverage of leg-
islative and regulatory news; Borzillo’s
beat includes radio networks and syn-
dication, as well as radio promotion.

“Chuck Taylor is a skilled radio ex-
pert with excellent experience as both

Taylor New Billboard Radio Ed.; Boehlert Promoted

a broadeaster and an industry journal-
ist and editor,” says Billboard editor in
chief Timothy White. “Billboard is
enormously pleased to have someone
with his fine credentials leading our ra-
dio beat, and we're confident he'll play
a dramatic role in Billboard’s expand-
ing inquiry into the ongoing evolution
of the programming landscape.

“Eric Boehlert has continually shown
himself to be one of Billboard’s most
perceptive and resourceful reporters,”
White adds, “bringing zeal and ground-
breaking insight to such complex sto-
ries as the multileveled clout of modern
rock and the uneasy distance between
Madison Avenue and the alternative
music scene it seeks to court. Like few
other trade reporters in our industry,
his stories constantly serve as the indis-
pensable template for follow-up cover-
age by both the business and consumer
press because they always decipher the

present and forecast the future. In his
new post as senior writer, Eric will play a
leading role in Billboard’s editorial
thrust as we move toward the year 2000.”

Prior to becoming editor of Radio
World, Taylor was managing editor of
Radio World International, another
IMAS trade publication. Before join-
ing IMAS, he served as a section editor
and reporter for the Washington Busi-
ness Journal from 1985-87. He also
worked as a DJ from 1980-81 at
WWOD and WKZZ in his native
Lynchburg, Va. Taylor has a BS de-
gree in communication arts from
James Madison University in Har-
risonburg, Va.

Boehlert joined Billboard in June
1992. In addition to writing regularly
for the Radio section, Eric oversees
Billboard’s reviews of books, films, and
other media and is one of the maga-
zine’s key news and feature writers.
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New-Media Firm GRD Group
Launched By GRP Label Vets

B BY MARILYN A. GILLEN

LOS ANGELES-—The founders of
category-killer GRP Records have
raised their jazz
GQD standard over mul-
THe oro crour. tee | timedia and hope to
generate another
business hit with a new entertain-
ment company focused on the conver-
gence of music and tecﬁnology
The New York-
based GRD Group—
formed by long-
time partners and
music-industry veterans Dave
Grusin, Larry Rosen, and Jon Dia-
mond-—will focus on a variety of new
media, including the fast-emerging
area of online services.
The company’s business strategy
will be geared toward acquiring and
managing emerging new-media com-

Giant Has Big

BILLBOARD EXCLUSIVE

ROSEN

GRUSIN

panies, as well as starting and devel-
oping new ones,
Diamond says.
The first such ac-
quisition is New
York-based multimedia company N2K
(Need To Know) Inc., which developed
what will be GRD’s flagship brand-
name property, Jazz Central Station.
Jazz Central Station is an online
music resource on the Microsoft Net-
work with offerings including “the histo-
(Continued on page 94)

Plans For

Supernaw’s Label Debut

B BY DEBORAH EVANS PRICE

NASHVILLE—The title of Doug
Supernaw’s new album, “You Still Got
Me,” is more than a catchy name
culled from one cut on the set. It’'s a
tongue-in-cheek reminder from one

of country music’s mavericks that,
though he might get temporarlly
sidelined, he doesn’t ever plan to be
off the country playing field.

In the aftermath of his mixed sue-
cess on BNA, his bow at Giant shows
Supernaw is still very much in the
game. “I'm thrilled to be at Giant be-
cause they’re supportive of me,” Su-
pernaw says. “Even though they still
don’t know quite how to take me
sometimes, they are still supportive.”

With unusual stunts like shaving
syndicated radio host Blair Garner’s
head after defeating him in a

wrestling match at the Country Radio
Seminar last year, Supernaw has de-
veloped a reputation for being a bit
left-of-center.

His career tra-
jectory has also
been a little out of
the norm. Accord-
ing to SoundScan,
his 1993 BNA de-
but album, “Red &
Rio Grande,” has
sold 414,000 units.
His sophomore ef-
fort, “Deep
Thoughts From A Shallow Mind,” re-
leased in September 1994, has sold
77,000.

Supernaw’s history at radio has
also been uneven. “I Don’t Call Him
Daddy” hit No. 1 on Billboard’s Hot

(Continued on page 84)

SUPERNAW

s COUNTRY

BMG Int’l Gives
Elvis A Tidier
Catalog, Boxes

B BY JEFF CLARK-MEADS

LONDON—An international

PRESLEY

committee is aiming to restore the
crown of the king of rock’n’roll.
In what would have been Elvis
Presley’s 61st year, his catalog is
(Continued on page 93)
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Motown’s Boyz Il Men Aimed
‘At Spanish- Speakmg Markets

B BY JOHN LANNERT

In the past two years, superstar vo-
cal quartet Boyz IT Men have quietly

become hombres in Spanish-speaking -

markets.

The Motown
group’s 1993 ver-
sion of “Cooley-
highharmony”’
that contained a
Spanish version of
its smash “End Of
The Road” has
sold nearly 1 million units in the U.S.
and Latin America, according to exec-
utives from Motown, PolyGram Lati-
no, and PolyGram Latin America.

Now Motown and PolyGram are
hoping to pop even bigger sales fig-
ures with Boyz IT Men's Oct. 24 re-
lease, “II—Yo Te Voy A Amar.”

The 14-song package contains the

i\

MOTOWN®

B BY J.R. REYNOLDS

LOS ANGELES—Motown Re-
cords is embarking on a massive
marketing campaign—including a
90-minute MTV special—to help
launch “Inner City Blues—The Mu-
sic Of Marvin Gaye.” Set for inter-
national release Oct. 17, the tribute
album features a wide range of tal-
ent, including Bono, Boyz IT Men,
Madonna, Sounds Of Blackness,
and Stevie Wonder.

The MTV documentary, “Inner
City Blues,” is the centerpiece of
the label’s campaign and premieres
on Oct. 19. The special offers a ret-
rospeetive of Gaye’s life and career
and features interviews with the
late artist’s contemporaries, among
them Motown founder Berry Gordy,

Motown Honors Marvin Gaye
Tribute Set Backed By MTV Special

as well as videoclips of artist perfor-
mances.

“Inner City Blues—The Music Of
Marvin Gaye” comprises tracks by
artists and pro-
ducers who share
an intense re-
spect for Gaye
and his songs,
which skillfully
addressed social
issues, as well as
matters of the
heart.

Candace Bond,
Motown’s VP of catalog develop-
ment and special markets, cautions
die-hard Gaye fans that the project
was not intended to feature faithful
remakes.

GAYE

(Continued on page 76)

original 10 English-language tracks
from the group’s 8 million-seller “I1,”
plus Spanish-language counterparts
to “Water Runs Dry” (No Dejemos
Que Muera El Amor), “Yesterday,”
“On Bended Knee” (Rendido Ante

(Continued on page 84)

VH1 Online
Takes Vid Net
To Cyberspace

B BY BRETT ATWOOD

LOS ANGELES—VH]1 is joining its
sister music channel MTV in cyber-
space. The music
network aims to
capture the atten-
tion of its comput-
er-savvy viewers
with exclusive on-
line editorial eon-
tent, instant “chat”
forums, and down-
loadable music

MUSIC FIRST

videos.

The site officially launches on Tues-
day (10), but it is already accessible
on Ameriea Online at keyword:VH]1,
as well as on the Internet’s World

(Continued on page 83)
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B BY CHET FLIPPO

NASHVILLE—First-time nominee
Alison Krauss emerged as the big
winner in a night of upsets at the 29th
annual Country Music Assn. Awards
held here Oct. 4.
1905 Vince Gill re-
0 peated his win as

male vocalist of

the year for an

unprecedented

. K; . ﬁci fifth consecutive
I year, but Krauss

won all four of

her nominated categories, including

female vocalist of the year.

Alan Jackson, who led the nomina-
tions with six, won entertainer of the
year (Gill has won the title the last
two years) but missed in his five oth-
er categories.

The evening got off to a scintillat-
ing start when nominee Shania
Twain, introduced by host Gill with a
joke about inflatable dolls, pranced
out in a barely-there black rhinestone
outfit to do a high-voltage version of
her hit “Any Man Of Mine,” complete
with bumps and grinds.

“Now, that’s the way to open this
show!” said Gill.

Things were more sedate when
Jackson performed the song “Home,”
a track from his first album, which he
dedicated to “mom and dad.”

The award for single of the year
was the evening’s first surprise.
Krauss & Union Station beat Jack-
son, Twain, the Tractors, and Tracy
Byrd with their song “When You Say
Nothing At All.” Krauss wryly noted
that she doubted she’d be able to keep
her dinner down.

The choice for album of the year
was an upset, too, as Patty Loveless
swept by favorites Jackson and Gill to
claim the award for “When Fallen An-
gels Fly.” Loveless was added to the
nominations at the last minute, after
Krauss’ album “Now That I Found
You: A Collection” was withdrawn be-
cause it did not meet the CMA ecriteri-
on of containing at least 60% new ma-
terial.

The trend of upsets continued with
the award for song of the year, for
which Jackson’s “Gone Country”
(written by Bob McDill) had been
considered a shoo-in. Instead, CMA
voters picked the mildly controversial
“Independence Day,” a song about an
abused wife, written by Gretchen Pe-
ters and recorded by Martina
McBride.

Peters thanked “all the women who
have written to me” as a result of
hearing the song. Backstage, Peters
told Billboard that it was one of her
hardest songs to write because it has
no happy ending.

The first predictable award went to
Brooks & Dunn, who, for the fourth
year in a row, were named vocal duo
of the year.

(Continued on page 87)
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CMA Awards Surprise Many;
Newcomer Krauss Wins Four

Representative Gold. Recording Industry Assn. of America chairman Jay
Berman, right, presents Rep. Bob Clement (D-Tenn.) with a special “‘Les
Miserables” gold plague on behalf of stage performer and recording artist Gary
Morris, who met with Clement recently to discuss performance rights.

‘Soul Train’ Turns 25 With Box, TV Show

MCA Collection Features Wide Gamut Of R&B Acts

H BY LARRY FLICK

NEW YORK—On Nov. 7, MCA
Records will commemorate the 25th
anniversary of the famed “Soul Train”
TV series with a three-CD/cassette
boxed set of classic pop and R&B hits
by such top-selling acts as Michael
Jackson, Whitney Houston, Janet
Jackson, Marvin Gaye, and Boyz 11
Men.

The centerpiece of MCA’s market-
ing campaign behind “Soul Train 25th
Anniversary” is a CBS-TV special that
traces the history of the program
through clips and artist interviews.
“Soul Train” ereator Don Cornelius
will host the special, which airs Nov.
25.

“Our anticipation is that [the TV
special] will have an impact on this pro-
ject similar to that of the Motown 25th
anniversary show several years ago,”
says David Harleston, senior VP of
MCA’s black music collective. “When
you look at the content of both the box
and the show and absorb how signifi-

RECORD COMPANIES. Brian Koppel-
man is promoted to senior VP of EMI
Records (EMI/Chrysalis/SBK) in
New York. He was VP.

Angel Records in New York pro-
motes Aimee Gautreau to VP of pub-
licity and advertising and Ethan
Crimmins to director of special mar-
kets and international sales. She was
senior director of publicity and media
relations, and he was special markets
sales manager.

David Michery is named VP of ur-
ban A&R for Street Life/Scotti Bros.
Records in Los Angeles. He was a
producer.

Hajime “Jim” Yoda is appointed
executive VP of Avex America and di-
rector of Avex/Critique Records in
New York. He was GM of the interna-
tional division of Avex in Japan.

Anne Marie Reggie is promoted to
senior director of national pop promo-
tion for London Records in New York.
She was director of national pop pro-

KOPPELMAN GAUTREAU
motion.

Elektra Entertainment Group in
New York promotes Alli Truch to se-
nior director of creative services and
Sandra Cordoba to senior director of
graphie art production. They were, re-
spectively, director of creative serv-
ices and director of graphic art pro-
duction.

Polydor Records in Nashville
names Sam Cerami VP of promotion.
He was an independent promoter.

Bill Hendrickson is named nation-
al accounts manager for Collectables
Records in Ardmore, Pa. He was

cant ‘Soul Train’ has been in the ca-
reers of so many, it is truly stagger-
ing.”

“Soul Train 25th Anniversary” fea-
tures 58 tracks, a 56-page booklet filled
with candid photos from the program,
and liner notes by Cornelius, who has
hosted the show since its inception.

The set’s song selection is vast, plac-
ing vintage cuts like “Higher And
Higher” by Jackie Wilson and “In The
Rain” by the Dramatics next to more
current fare like “I'll Make Love To
You” by Boyz II Men and “Hip Hop
Hooray” by Naughty By Nature.

“We are aiming to reach more than
older demographics,” says Ashley Fox,
VP of marketing for MCA’s black mu-
sic collective. “Our plan is to reach the
kids in school who are still getting up
early on Saturday morning and watch-
ing the show.”

MCA is planning a series of block
parties around the U.S. during No-
vember to showecase material from the
collection.

In a season rife with boxed retro-

TURN

MICHERY YODA
Northeast regional marketing repre-
sentative at Atlantic Records.

Hugh Waddell is appointed direc-
tor of publicity and artist develop-
ment for Decca Records in Nashville.
He was publicist for Johnny Cash and
the House of Cash.

Windham Hill/High Street Records
in Menlo Park, Calif., appoints Chris-
tine L. Reed VP of A&R. She was di-
rector of A&R for Narada Records.

Aaron Talbert is named director of
field marketing for Loose Cannon
Records in New York. He was region-
al marketing manager, East Coast,

TABLE

spectives, some retailers see a poten-
tially rocky road for “Soul Train 25th
Anniversary” since all the music on it
can be found elsewhere.

“You have to be a big fan of the show
in order to want the box,” says Roy
Burkhert, buyer for Harmony House,
a 37-store chain based in Troy, Mich.
“The TV special will be a big help in
triggering some impulse purchasing in
the days that follow its airing.”

Bruce Resnikoff, MCA’s executive
VP/GM of special markets and prod-
ucts, sees “Soul Train 25th Anniver-
sary’ as a “perennial gift item. It
speaks not only of black music, but to
all forms of popular music.”

Gladys Knight, who appeared on the
first episode of “Soul Train,” agrees.
“We needed someone to provide a
showcase arena for our talent—some-
one who understood and related to us,”
she says. “That person was Don Cor-
nelius. I'm proud of Don’s accomplish-
ments over the years and the entrepre-
neurship that he has shown, because we
need more of that in our time.”

Immortal/Epic’s
Korn Sprouts
On Heatseekers

B BY CARRIE BORZILLO

LOS ANGELES—Constant touring
and determined label executives have
helped make Immortal/Epic act Korn
the first debut hardcore rock act to top
the Heatseekers chart and one of the
first to crack the up-
per half of The Bill-
board 200 in the last
two years.

Upstart punk, al-
ternative, and alter-
na-pop Heatseeker
bands have charted
on The Billboard 200 in the past few
years. But a debut album with the in-
tensity and rage of “Korn,” character-
ized by heavy guitars and gut-wrench-
ing vocals, hasn’t
had such success
in recent years.
EastWest super-
group  Down,
which debuted on
The Billboard 200
at No. 57 the week
of Saturday (7)—bypassing Heatseek-
ers—is easily the most successful such
band since Epic’s Rage Against The
Machine became a Heatseekerr Impact
Artist with its self-titled debut in 1993.

According to SoundScan, “Korn” has
sold more than 154,000 units.

After playing 200-250 shows since
that album was released worldwide on
Oct. 11, 1994, Korn finally reached No. 1
on Heatseekers for the week ending
Sept. 30.

The band became a Heatseeker Im-
pact Artist when it cracked the top half
of The Billboard 200 the week ending
Saturday (7), moving from 109-99 on the
chart. This week, the album is No. 104
on The Billboard 200.

“This is kind of accessible for the
grunge kids, and it definitely has the
Sony push behind it the same way Rage
Against The Machine did,” says Beth
MacGrory-Dubb, buyer at the 15-store,
Boston-based Newbury Comics. “The
kids think it has credibility because it’s

(Continued on page 87)

KORN

REGGIE

LILEY

for Motown Records.

Darren Higman is named director
of product development for Atlantie
Records in Los Angeles. He was di-
rector of marketing, soundtracks, for
MCA Records.

Emma Hoyle is appointed director
of international for Milan Entertain-
ment in New York. She was interna-
tional coordinator for Editions Milan
Music.

PUBLISHING. Eric Liley is named se-
nior director of the Western division
of media licensing at BMI in New

DEMPSEY

York. He was director of brand devel-
opment at Showtime.

RELATED FIELDS. Susan Dempsey is
promoted to senior director of Goth-
am Advertising, Sony Music's in-
house advertising agency, in New
York. She was director of broadecast
media.

Robin Kaye is named senior direc-
tor of film and television licensing for
PolyGram Filmed Entertainment in
New York. She was associate director
of film and television licensing at
MCA Records.
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SONG OF THE YEAR
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Gary B. Baker &  Frank Myers

I | ) PUBLISHERS OF THE YEAR

Al

Olm ry o0y (1ss heys Fublising & Warner/Chappell Music Group

Gary Burr

CEO/Prcsndcnt of ¥

AscaAP’s MosT PERFORMED SONGS

ADDICTED TO ADOLLAR writers  Ray Hood Ray Maddox DADDY NEVER WAS THE CADILLAC KIND
. Kim Tribble writer Bernie Nelson
publishers BeKool Music  Brian's Dream publisher Colgems-EMI Music Inc.

BE MY BABY TONIGHT  writer Rich Fagan DOWN ON THE FARM writer Kerry Kurt Phil

. FARI lips
publishar  Of Music publisher Emdar Music I%xas Wedge Music
BEFORE YOU KILL US ALL DREAMING WITH MY EYES OPEN
writer Max Troy Barnes writer Tony Arata
publishers Famous Music Corporation publishers Famous Music Corporation

Island Bound Music, Inc. Pookie Bear Music

THE BOYS AND ME writers  Mac McAnally Mark Mitler EVERY ONCE IN A WHILE  writer Dave Robhins .
publishers Beginner Music publishers Warner/Chappell Music Group

Travelin’ Zoo Music
[ GOD BLESSED TEXAS ~ writers  Porter Howell Bradr Seals
CHATTAHOOCHEE writers  Alan Jackson Jim McBride publishers Howlin’ Hits Music, Inc.

¢
publishers Sony Crass Keys Publishing Square West Musu: Inc.
Warner/Chappell Music Group .
GOODBYE SAYS ITALL  writers  Charlie Black Bobby Fischer
THE CITY PUT THE COUNTRY BACK IN ME . ohnn MacR ae
writer Michael Huffman publishers BMG Songs, |
publishers Dixie Stars Music Fwe Bar- éongs

Someplace Else Music EMI April Music Inc.
House On Fire Music, Inc.
Little Beagle Music
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HANGIN’ IN writer

publishers

HARD TO SAY writer

publisher

HE THINKS HE’LL KEEP-HER
writers

publishers

HEY CINDERELLA writer

publishers

1 JUST WANTED YOU TO KNOW
writer
publisher

I'NEVER KNEW LOVE writers

publisher
| SEE IT NOW writers
publishers

1 SURE CAN SMELL THE RAIN
writers
publishers

| SWEAR writers

publishers

| TAKE MY CHANCES writers

publishers

| TRY TO THINK ABOUT ELVIS
writer
publishers

| WISH | COULD HAVE BEEN THERE
writer
publishers

I'M HOLDING MY OWN  writer

publisher

IF BUBBA CAN DANCE (I CAM T00)
viriter
publishers

IFTCOULD MAKE A LIVING
writer
publisher

IF THE GOOD DIE YOUNG  writer

publisher

IF YOU'VE GOT LOVE writers

publishers

IN MY OWN BACKYARD  writers

publishers

INDEPENDENCE DAY writer

publisher
INDIAN OUTLAW writers
publishers

IT WON'T BE OVER YOU  writer

publisher

JUKEBOX JUNKIE writer

publisher

KICK A LITTLE writers

publishers

AscAP’s MosT PERFORMED SONGS

Steve Bogard
Ranzho Bogardo Music
Wamer/Chappell Music Group

Mark Miller
Travelin’ Zoo Music

Mary Cha_fin Carpenter
Dor Schlitz

EMI April Music Inc.
Getarealjob Music
New Don Songs

New Hayes Music

Suzy Bogguss
Farious Music Corporation
Loyal Dutchess Music

Tim Mens
Miss Dot Music, Inc.
Scny Cross Keys Publishing

Larry Boone Will Robinson*
So1y Cross {eys Publishing

La-ry Boone Woodx Lee
Soay Cross Keys Publishing
Warner/Chappell Music Gronp

Walt Aldridee John Jarrard
Alabama Band Music Company
Rizk Hall Music Inc.

Miss Blyss Music

Gary B. Baker Frank Myers
Rick Hall Music, Inc.
Marganactive Songs, Inc.

Mary Cha_[Jzin Carpenter
Den Schlitz

EfAl April Music Inc.
Getarealjob Music
N=w Don Songs

N2w Hayes Music

Gary Burr
Gary Burr Music
MCA Music Publishing

John Anderson
Mmo Mus'c Corporation
Holmes Creek Music

Tony Arata .
Fookie Bear Music

Eob MeDill :
PolyGram International
Publishing :
Ranger Bob Music

Alan Jackson
Warner/Chappell Music Group

Craig Wiseman .
Almo Music Corporation

Wark Sanders Steve Seskin
_ove This Town Music
MCA Music Publishing

Kerry Kurt Phillips
Andy Spooner
Emdar Music
Texas Wedge Music

GretchenPeters
Sony Cross Keys Publishing

Tommy Barnes .
Edge 0’ 'Woods Music
Taguchi Music Corporation

Trey Bruce o
MCA Music Publishing

Ken Mellons
Cupit Memaries

Porter Howell Dwayne
0’Brien Brady Seals

Howlin’ Hits Music, Inc.
Square 'West Music, Inc.

LIFESTYLES OF THE NOT SO RICH & FAMOUS

writers
publishers

Byron Hill~Wayne Tester
Brother Bart Music
MCA Music Publishing

ALITTLE LESS TALK AND A LOT MORE ACTION

writer
publishers

LIVIN' ON LOVE writer

publisher

THE MAN IN LOVE WITH YOU
writer
publisher

MAN OF MY WORD writers

publishers

MORE LOVE writer

publishers

MY“BABY LOVES ME writer

publisher
MY LOVE writers

publishers

Keith Hinton

PolyGram International
Publishing .
Sheddhouse Music

Alan Jackson
Warner/Chappell Music Group

Gary Harju :
Spurs and Boots Music

Gary Burr _Allen Shamblin
Almo Music Corporation
Gary Burr Music

Hayes Street Music_

MCA Music Publishing
Allen Shamblin Music

Gary Burr
Gary Burr Music
MCA Music Publishing

Gretchen Peters %
Sony Cross Keys Publishing

TommY Barnes Porter
Howel! Brady Seals

Edge 0’ Woods Music
Howlin’ Hits Music, inc.
Square West Music, Inc.
Taguchi Music Corporation

NATIONAL WORKING WOMAN'S HOLIDAY

writer
publishers

NO DOUBT ABOUT T writer

publisher

NOT A MOMENT TOO SOON
writers
publishers

ONE NIGHT A DAY writer

publishers

PICKUP MAN writer

publishers

RENEGADES, REBELS AND ROGUES
writer
publisher

ROPE THE MOON writers

publishers

SHE DREAMS writer

publishers

SHE'D GIVE ANYTHING  writers

publishers

SHUT UP AND KISS ME  writer

publisher

SOMEBODY NEW writer

publisher
STANDING OUTSIDE THE FIRE

writers
publishers

STOP ON A DIME writers

publishers

at ergy )
Castle Street Music, Inc.
Ears Last Music

Steve Seskin
Love This Town Music

Joe Barnhill Wayne Perry
Suzi Bob Music
Zomba Enterprises, Inc.

Gary Burr
Garx Burr Music
MCA Music Publishing

Kerry Kurt Phillips
Emdar Music
Texas Wedge Music

Larry Boone =
Sony Cross Keys Publishing

Aggie Brown Jess Brown
James Denton .
Almo Music Corporation
Bamatuck Music, Inc.
Just A Dream Music
Pearl Dancer Music

Tim Mensy

Brass Ring Music

Miss Dot Music Inc.
Sony Cross Keys Publishing

Chris Farren Vince
Melamed* Jeffrey Steele™
Curb Songs Farrenuff Music
Full Keel Music, Inc.

Mary Chapin Carpenter
Wh;yWa|k Musit:p

Michael E. Curtis
Famous Music Corporation

Garth Brooks Jenny Yates
Criterion Musi¢ Corporation
Escudilla Music

Major Bob Music

No Fences Music

Porter Howell Dwayne
0'Brien Brady Seals

Howlin’ Hits Music, Inc.
Square West Music, Inc.

T.LC. ASAP writers

publishers

TAKE THESE CHAINS FROM MY HEART

writers

publisher
THAT'S MY BABY writer
publishers

Gary B. Baker Frank Myers
Dixie Stars Music
Zomba Enterprises, Inc.

Im( Heath Fred Rose
ilene Music, Inc.

Lari White .
Almo Music Corporation
Lasongs Publishing

THEY DON'T MAKE "EM LIKE THAT ANYMORE

writer
publishers

THINKIN' PROBLEM writers

publishers

THIRD RATE ROMANCE  writer

publishers

THIRD ROCK FROM THE SUN
writer
publisher

WE CAN'T LOVE LIKE THIS ANYMORE

writer
publishers

WE DON'T HAVE TO DO THIS
writers
publishers

WHAT MIGHT HAVE BEEN writers
publishers

WHAT ‘SINITFORME  writers

publishers

WHAT’S IT TO YOU writers

publishers

writer
publishers

WHEN LOVE FINDS YOU

WHEN SHE CRIES writer

publisher

writer
publishers

WHISPER MY NAME

(WHO SAYS) YOU CAN'T HAVE IT ALL
writers
publishers

WHY HAVEN'T | HEARD FROM YOU
writers
publishers

WILD ONE writer

publishers

XXX’S AND 000°S writer

publishers

Chris Farren _
Curb Songs Farrenuff Music
Full Kee! Music Co.

Allen Shamblin Stuart Ziff
Almo Music Corporation
EMI April Music, Inc.
Hayes Street Music

Russell Smith
Fourth Floor Music Inc.
Warner/Chappell Music Group

John Greenebaum
Major Bob Music

John Jarrard

Alabama Band
Music Company

Miss Blyss Music

Gary Burr Victoria Shaw
BMG Songs, Inc.

Gary Burr Music
MCA Music Publishing

Porter Howell Dwayne
0'Brien Brady Seals

Howlin’ Hits Music, Inc.
Square West Music, Inc.

Gary Burr John Jarrard

Garx Burr Music

MCA Music Publishing

The New Crew

New John Music Company
Warner/Chappell Music Group

Robert Ellis Orrall
Curtis Wright

EMI April Music Inc.
JKids Music :
Stroudavarious Music

Michael Omartian
Edward Grant Inc.
Middle C Music

Marc Beeson
EMI April Music Inc.

Trey Bruce
Big Tractor Music
Warner/Chappell Music Group

Alan Jackson Jim McBride
Sony Cross Keys Publishing
Warner/Chappell Music Group

Sandy Knox T.W. Hale
Bash Music
Life of the Record Music

Jaime Kyle
Daniel The Dog Songs
Warner/Chappell Music Group

Alice Randall
Mother Dixie Music
Sony Tunes Inc.

ASCAP
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Meat Loaf’s ‘Welcome’ Follow-Up =
MCA Set Breaks From ‘Hell’ Predecessors

B BY CRAIG ROSEN

LOS ANGELES—Meat Loaf and
MCA Records will see if lightning
can strike again with the release of
“Welcome To The Neighborhood,”
due Nov. 14.

The album follows 1993’s “Bat Out
Of Hell II: Back Into Hell,” with
which Meat Loaf made one of the
most dramatic career resurgences in
recent memory.

The album, which hit No. 1 on The
Billboard 200, has sold more than 4
million copies, according to Sound-
Secan. It revived the career of an
artist many had written off after he
failed to deliver a commerecially suc-
cessful follow-up to his 1977 block-
buster, “Bat Out Of Hell.”

In its early stages, Meat Loaf’s
new project was tentatively titled
“Escape From Hell (Welcome To The
Neighborhood),” but the first part of
the title was dropped, as the singer
says this album was never intended

as the third installment in a “Hell”
trilogy.

For one, Meat Loaf’s “Hell” song-
writer/producer Jim Steinman, who
was working on a project with
Andrew Lloyd
Webber at the
time, wasn’t
heavily involved
in the new album.

Steinman did
write two songs,
“QOriginal Sin”
and “Left In The
Dark,” and
offered advice to
Meat Loaf. It was
his suggestion that Meat Loaf record
Tom Waits’ “Martha” for the album.

However, the singer also called on
a number of ace songwriters, includ-
ing Diane Warren, who wrote three
songs, ineluding the first single, “I'd
Lie For You (And That’s The
Truth),” and Van Halen’s Sammy
Hagar, who wrote and guests on

MEAT LOAF

Rhino Surveys Diverse
Career Of Bobby Darin

M BY CHRIS MORRIS

LOS ANGELES—James Austin,
senior director of A& R/special projects
at Rhino Records, recounts with
amusement an L.A. easy listening DJ’s
on-air explosion
directed at Bobby
Darin, the subject
of Rhino’s boxed
set release “As
Long As I'm
Singing: The
Bobby Darin Col-
lection,” due Nov.
21.

Austin recalls,
“He said, ‘You
know something? I
don’t know what
happened to
Bobby Darin—a
piano must have fallen on his head. To
stop doing pop music and start doing
this other stuff—for lack of a better
word, I'll call it crap. And this is the
least bad of the bunch.” And he played
‘If I Were A Carpenter’ ...

“He was really putting Bobby down.
Why? Because Bobby had the guts, the

chutzpah, with a following in the palm
of his hand, to say, ‘I've just gotta do
this other thing.” And he did it, and peo-
ple hated him for it, and other people
loved him for it.”

Indeed, Darin, who died in 1973 at

the age of 37, was a stylistic chameleon,
and Rhino’s four-CD, 96-track set—the
first major retrospective devoted to the
singer—attempts to capture his musi-
cal versatility.

Austin, who co-produced the boxed
set with Jeff Bleil, author of the Darin
study “That’s All,” and Darin’s long-
time producer Nik Venet, notes that
Darin’s hyperactive, multifaceted cre-
ativity was spurred by justified fears
that his heart condition would kill him
at an early age.

Austin adds, “While he was doing
rock'n’roll, he loved Sinatra. He kind of
wanted to be in that bag, and he devel-
oped a huge following. He was big in
Vegas and had a great stage act. Then
he beczme Bobby Darin and wanted to
do folk and country.”

There was never any question that
“As Long As I’m Singing”—which
draws on Darin’s recordings for

(Continued on page 22)
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“Amnesty Is Granted.”

The album, produced by Ron Nevi-
son, features other notable guests,
including Steven Van Zandt and John
Mellencamp drummer Kenny
Aronoff.

MCA serviced the first single to
top 40, hot AC, AC, and album rock
on Sept. 20.

With the release of “Welcome To
The Neighborhood,” MCA is confi-
dent that it “can do it all over again,
based upon the early reaction to the
single and the knowledge of the mar-

(Continued on page 21)

Building An Empire. The Gin Blossoms helped kick off the release of the
“Empire Records” soundtrack by performing their new hit from the set, “Til |
Hear It From You,” at a concert at the Hollywood Palladium. Shown, from left, are
New Regency Productions senior VP of music Mitchell Leib, the Gin Blossoms'
Jesse Valenzuela, “Empire Records” screenwriter Carol Heikkinen, and “Empire
Records” director Allan Moyle.
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BANQU ET TABLE: Beggars Banquet, which opened
its U.S. offices earlier this year after parting ways with
Thirsty Ear Communications, continues to integrate
the American offshoot into its overall plans (Billboard,
July 15).

Upcoming releases include the solo debut of Trans-
global Underground singer Natasha Atlas. The
release, out this spring, will carry the Mantra logo, a
new imprint started by Beggars Banquet. “Mantra is
an in-house companion to Beggars Banquet,” says label
founder and head Martin Mills. “Beggars Banquet is
thought of mainly as an indie, guitar-oriented label. We
see Mantra as a link between that

Beggars Banquet Chants New Mantra;
‘Hurricane’ Rufus Comes To Town

DO THE FUNKY RUFUS: Let’s face it, every time
Rufus Thomas comes to town, it’s a party. And when the
78-year-old Thomas shows up in black vinyl pants, you
know you're in for an especially good time. Such was the
case last week, when Thomas was in New York touting
Shanachie’s latest edition to its Grammy-nominated
“Bluesiana” series.

“Bluesiana Hurricane” features Thomas and other
R&B and jazz luminaries, such as Lester Bowie, Bill
Doggett, and Chuck Rainey, recording old chestnuts,
some made famous by the participants. The album was
recorded earlier this year live-to-tape in two sessions in
New York. Portions of the royalties
go to the Inter Faith Council, an

and the hardcore dance slant of XL
[Beggars’ dance labell.” Also
signed to Mantra is trip-hop act
Co-Co & the Bean.

Beggars Banquet has also
acquired the Wiiija label from Rough
Trade. The imprint is best known for
its act Cornershop, which is licensed

organization dedicated to helping
the homeless in Orange County,
N.C.

At the luncheon, Thomas regaled
his lunch companions with stories
compiled during more than 40 years
m| in the music business. Not one to

through Luaka Bop in the U.S. Beg-
gars Banquet intends to start a
structured reissue program of its
diverse catalog, which includes
Bauhaus, the Fall, the Cult, and Gary Numan, through
ADA in the U.S. and its other distributors in the rest of
the world. “Some of it has been available on import here,
some came out during our deal with BMG, and some never
came out,” says Mills. “There’s never been an organized
effort.” The flurry of activity represents Mills’ desire “not
to just work with creative artists, but with creative people
within the industry. We're delegating taste-makers . . .
also, I believe it’s really important for indies to reinvent
themselves continually.”

.As exemplified by Atlas’ release in the rest of the world
this July, Mills says, the company is much less concerned
about releasing records simultaneously around the globe
than it used to be. “The loss of sales in the U.S. because of
imports is not really significant for us,” he says. “It’s more
important for us to start to build a story in the U.S.” This
should happen via people hearing about the record through
the international press or at record shops that are hip to
what’s going on in the rest of the world.

The U.S. arm, run by Leslie Bleakley, has named
former Thirsty Ear staffer Ron Decker product man-
ager at BB U.S. and KSFU San Francisco music direc-
tor Jim Heffernan office manager. Bleakley will also
serve as the U.S. A&R director. “We'd like to have more
of a creative presence here and work with more U.S.
artists,” says Mills. “By operating an office here, we can
have more creative control and strengthen our rela-
tionship with Atlantic.”

Two years ago, Beggars signed a deal with Atlantic to
release its bigger projects, such as Buffalo Tom, Peter
Murphy, and the Charlatans, who are experiencing a
career resurgence in the UK. Bleakley plans to start a
singles label in 1996 that will heighten the profile of
U.S. acts and of the label’s U.S. division as well.

by Melinda Newman

hide his light under a bushel, he
talked about singlehandedly turn-
ing back an increasingly hostile
crowd of 40,000 at Wattstax, the
benefit concert produced by Stax Records in Los Ange-
les in 1972. He also discussed his request for an audi-
ence with the queen during his next trip to England,
throwing in a hilarious impersonation of an uptight offi-
cer’s wife doing the funky chicken at a performance at
a U.S. military base in the U.K. several years ago.
Thomas, who still hosts a Saturday morning radio show
on WDIA Memphis, will be the subject of a greatest-hits
package coming from Rhino in the spring. The project
will cover 20 years of Thomas’ finest and funniest, from
1953’s “Bearcat” to 1972's “Do The Funky Penguin.”

MORE MELISSA: Acts have different events that sig-
nify when they have reached a certain milestone. Melissa
Etheridge knew she had achieved a career goal when other
singers began recording her songs (see story, page 1).
Trisha Yearwood’s recent cover of “You Can Sleep While
I Drive” was a high point. “Even as a child, even when I
was 11 or 12 years old, I knew what would make me dif-
ferent was if I could write,” Etheridge says. “A lot of peo-
ple have really good voices, but if you could connect with
someone’s soul through something you wrote, you'd be spe-
cial. Trisha told me a few years ago that she loved that song.
Kenny Rogers also was going to cut it, but it didn’t quite
work out.”

Another high point was singing “Thunder Road” with
its songwriter, Bruce Springsteen, for the taping of her
MTV.“Unplugged” show earlier this year. “That had to
be the biggest moment of the year for me,” says Etheridge
of a year that had no shortage of wonderful moments. “I
barely got through the song. I just kept looking at him [in
disbelief] and thinking, ‘I have to sing.’ It was really hor-
rible. I wanted it to be a really intense moment, and I'm
looking like a stupid little kid.”
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Country Acts Buoyed By Gospel Tribute

Sparrow Plans Radio Push For Lari White Track

Bl BY DEBORAH EVANS PRICE

NASHVILLE—Due to the positive
feedback Sparrow Records has
gotten from country radio on its
multi-artist album “Amazing
Grace—A Country Salute To
Gospel,” the label is promoting
Lari White’s cut on the project,
“Amazing Grace,” to country radio
as a singie.

With the blessings of RCA Rec-
ords and White’s manager, Bill
Carter, Sparrow president Bill
Hearn says the label serviced the
cut via CDX and the entire album
to country radio. It hired indepen-
dent promoter B.J. McElwee of
Nashville-based B.J. Promotions to
work the single.

“Our strategy is to get airplay,”
Hearn says. “We’ve seen, as evi-
denced in Atlanta, that wherever
country stations are playing this
record, people are buying it.”

Hearn says sales in Atlanta have
been propelled by WKHX-FM’s
morning personality Moby’s enthu-
siasm for the alburh. “We’ve got the
No. 1 [country] radio station in
Atlanta playing the John Berry
cut, “Blessed Assurance,” every
[day] on the morning show, and the
record has literally exploded in
Atlanta,” Hearn says.

He is hoping the White cut will
generate enough airplay to push
sales of the album in Atlanta and
other cities. “We’re starting todo a
lot of promotions in the general-
market retailers in Atlanta, and
we’'re working with national
accounts to put this record on lis-
tening stations and listening posts,
because we really believe that
when people hear this, they're
going to buy it,” he says. “So we're
targeting our campaign to get as
much airplay as we can.”

Carter says that releasing the
White song as a single makes
sense to him. “We're kind of
between singles at the time,” he
says. “We have nothing to lose and
everything to gain. I talked to
[RCA Label Group chairman] Joe
Galante about it and Mike Wilson,
RCA’s head of promotion, and we
felt that it was a positive move for
us. They agreed, and we went
ahead and put it out.”

White is enthusiastic about the
release of the single. “I’'m excited
about it. First of all, I was just
happy they asked me to be part of
the project,” she says. “Like a lot
of country artists, I grew up
singing in church. Those were
some of my first singing and per-
forming experiences. Some of
those old gospel hymns are more
familiar than nursery rhymes.
They are something that I grew up
with that are really a part of me.”

White says she’s getting great
feedback from country radio. “I've
talked to several who are playing
it and getting lots of phones and
lots of requests,” she says.
“They’re saying, ‘We can only play
it four or five times a day, and
we're playing it four or five times
a day. We’re maxing it out.””

Tom Rivers, operations manager
at WQYK-FM Tampa, Fla., con-

firms that assessment. “I think the
last really big reaction record I
saw like this was
‘Don’t Take The
Girl’ [by Tim
McGraw]. The
reaction has
been really
strong,” he says.
“I"d certainly
equate it from a
current stand-
point with the
Vince [Gill] and
Dolly [Parton] song or the new
Garth [Brooks). I think the combi-
nation of her vocal with that piece
of music is a strong [one]. I've got-
ten some calls from some other
programmers about it, and my rec-
ommendation was, ‘Give it a spin,
stay there, and answer the phones;

WHITE

you're going to find it gets big
reaction.” ”

Carter says the song also gets
great response when White per-
forms it live a cappella. “As a matter
of fact, she did it at the Jacksonville,
Fla., Navy base, and it prompted the
commander to call me and tell me
he’d never experienced a more emo-
tional moment than when she walked
out and did that a cappella in front
of 20,000 sailors. It’s a song that has
special meaning to her and her fam-
ily. It has a tremendous impact.”

White readily agrees. “I’ve been
singing ‘Amazing Grace’ as an
encore in shows since I started tour-
ing three years ago,” she says. “I've
sung it in Lee Canyon in Nevada in
this gorgeous outdoor show at the
bottom of the canyon with the cliffs

(Continued on page 21)

business ST e
™ TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
SANTANA Greek Theatre Sept. 19- 24,157 Nederlander Organi-
JEFF BECK Los Angeles 20,22-23 $35/831,50/$25.50 24,648, zation
ANGELHUE iDI0 four shows,
two
seHouts
REM. Cynthia woods Sept. 15- | $684,768 23,000 PACE Concerts
RADIOHEAD Mitchell Pavilion 16 $35/325 sehout
The Woodlands,
Texas
PEARL JAM South Park Meadows  Sept. 16 $641.818 38.210 PACE Concerts
RAMONES Austin, Texas $21.50 seliout
REM. World Music Theatre  Sept. 24 $546,551 18,863 Tinley Park Jam
RADIOHEAD Tinfey Park, I}, $39.50/829.50/825 20,000 Corp.
ERIC CLAPTON | united Center Sept2t | 4511818 15300 Jam Prods.
_ CLARENCE “GATEMOUTH" | Chicago $47.501$29.50 seflout
BROWN )
DAVID BOWIE SkyDome, Toronto ~ Sept. 20 $487,444 19,261 Concert Prods.
NINE INCH NAILS .{8674,135 Canadi-  seliout International
PRICK an}
335
HORDE FESTIVAL: Hardee's Wainut Creek  Aug. 26 $447.255 20,348 PACE Concerts
BLACK CROWES Amphitheatre $22.50 seliout Cellar Door
BLUES TRAVELER, Raleigh, N.C.
6. LOVE & SPECIAL SAUCE,
GOD STREET WINE
& OTHERS
Live Coca-Cola Star Lake ~ Sept. 17 $375.096 25,106 PACE Concerts
PJ HARVEY Amphitheatre a $19.75/814.75 selfout DiCesare-Engler
YERUCA SALY Burgettstown, Pa. Prods.
VAN HALEN Mark of the Quad  Sept. 24 $382.348 9.967 Jam Prods.
Cities $38.75/333.75 sallout
. Moline, Il
LIVE CoreStates Spectrum  Sept. 20 $357.259 14582 Electric Factory Con-
PJ HARVEY Philadelphia $24.50 seliout certs
VERUCA SALT
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-327-
1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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SOUTH BY SOUTHWEST
MUSIC & MEDIA CONFERENCE

MARCH 13-17, 1996

AUSTIN CONVENTION CENTER
AUSTIN, TEXAS

90

10th anniversary

CONFERENCE AND FESTIVAL: The Tenth Annual SXSW Music and Media Conference
and Festival will drow 5000 music and media industry professionals from around the world
to Ausfin, Texas for three days of panel discussions, workshops and demo crifiques and four
nights of music featuring 500 acts in over 30 venues. Call for info on the SXSW Multimedia
Festival and the SXSW Film Festival.

SHOWCASE APPLICATION DEADLINES: Contact usfor a Showcase Application Form
if you are not on the mailing ist. Submissions accepted through October 16, 1995 witha $10
processing fee. Late submissions accepted through November 15 with a $15 processing fee.

REGISTRATION RATES & DEADLINES: Postmarked by October 16,1995-5195;
by December 4, 1995-5250; by January 15, 1996-5295; by February 12, 1996-$350;
Walkup Rate - $395

FOR MORE INFORMATION:

write SXSW, Box 4999, Austin TX 78765
Tel. (512) 467-7979; FAX (512) 4510754
E-mail: 72662.2465 @ compuserve.com
Check out our World Wide Web site ot

http: / /monsterbit.com/sxsw.html
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Elton Second To Elvis For Gold Singles
September Sees ‘Lion King,” U2 Rake In Platinums

H BY CHRIS MORRIS

LOS ANGELES—*“The Lion King,”
Elton John, and U2 all enjoyed a double-
digit-platinum September, according to
sales certifications for the month from
the Recording Industry Assn. of Amer-
ica.

Walt Disney Records’ “The Lion
King” soundtrack roared to 10 million
certified units, becoming one of the top
five soundtrack albums of all time. It
trails “The Bodyguard,” the champion
at 15 million, and “Saturday Night
Fever,” “Purple Rain,” and “Dirty Dane-
ing,” which are tied, at 11 million apiece.

Elton John'’s “Greatest Hits” (Rock-
et) shot past the 12 million-unit mark;
the album is the all-time best-selling hits
collection by a male artist. Two other
Rocket albums by John, “Goodbye Yel-
low Brick Road” and “Greatest Hits, Vol.
II,” were also certified for sales of 6 mil-
lion and 4 million, respectively.

Elton John also collected two gold sin-
gles in September. With a total of 15
awards in the category, John is now sec-
ond only to Elvis Presley as the male
vocalist with the most gold singles; the
king of rock’n’roll rules with 50 gold
dises. (Five John singles from the "70s
that were previously certified gold
arrived at platinum status last month.)

U2 became the first Irish act to vault
the 10 million-unit level with the 10-
times-platinum certification of its 1987

Island landmark, “The Joshua Tree.”
The band’s 1991 album, “Achtung Baby,”
reached 7 million.

Virtually all the band’s '80s catalog hit
new high-water marks in September:
“Rattle And Hum” (1988, 5 million),
“War” (1983, 4 million), “The Unforget-
table Fire” (1984, 3 million), “October”
(1983, 1 million), and “Boy” (1982, 1 mil-
lion).

TLC’s LaFace/Arista album “Crazy-
SexyCool” leaped to sales of 6 million,
making it the best-selling album by an
all-female group.

Alanis Morissette’s fast-selling Mav-
erick debut, “Jagged Little Pill,” soared
to double-platinum status in September.

First-time million-sellers for the
month included R&B voealist Brian
McKnight, country singer John Berry,
Australian modern rockers Silverchair,
and U.K. rock band Radiohead.

Gold-album debutantes include coun-
try vocalists Wade Hayes and Rick
Trevino, R&B/reggae artist Diana King,
modern rock bands Rusted Root and
Foo Fighters, rap acts Mack 10 and
Luniz, and rap/dancehall artist Shaggy.

Rappers Junior M.A.F1.A. and AZ
collected their first gold singles.

A complete list of September RIAA
certifications follows.

MULTIPLATINUM ALBUMS
Elton John, “Greatest Hits,” Rocket, 12 mil-
lion.

Various artists, “The Lion King"” (soundtrack),
‘Walt Disney, 12 million.

U2, “The Joshua Tree,” Island, 10 million.

Garth Brooks, “The Hits,” Capitol Nashville,
8 million.

U2, “Achtung Baby,” Island, 7 million.

Elton John, “Goodbye Yellow Brick Road,”
Rocket, 6 million.

TLC, “CrazySexyCool,” LaFace/Arista, 6 mil-
lion.

Salt-N-Pepa, “Very Necessary,” London, 5 mil-
lion.

U2, “Rattle And Hum,” Island, 5 million.

R. Kelly, “12 Play,” Jive, 4 million.

Elton John, “Greatest Hits, Vol. I1,” Rocket, 4
million.

U2, “War,” Island, 4 million.

U2, “The Unforgettable Fire,” Island, 3 million.

Silk, “Lose Control,” Elektra, 2 million.

Yanni, “Reflections Of Passion,” Private Music,
2 million.

Kansas, “Best Of Kansas,” Epic, 2 million.

Nine Inch Nails, “Pretty Hate Machine,” TVT,
2 million.

Various artists, “Dangerous Minds” (sound-
track), MCA, 2 million.

Alanis Morissette, ‘Jagged Little Pill,” Mav-
erick, 2 million.

Gary Wright, “Dream Weaver,” Warner Bros.,
2 million.

PLATINUM ALBUMS
U2, “October,” Island, its ninth.
U2, “Boy,” Island, its 10th.
Isley Brothers, “Greatest Hits, Vol. 1,” Epie,
(Continued on page 20)
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SEPTEMBER CERTS

(Continued from page 18)
I their sixth.

Isley Brothers, “Between The Sheets,” Epic

AN EXCLUSIVE ==
Brian McKnight, “Brian McKnight,” Mereury,
LIMITED | ™.
T D Silverchair, “Frogstomp,” Epic, its first.

John Berry, “John Berry,” Capitol Nashville,
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MADE AND PRINTED IN CAMADA

his first.

Jodeci, “The Show, The After Party, The
Hotel,” Uptown, its third.

Various artists, “Dangerous Minds” (sound-
track), MCA.

Jeff Foxworthy, “Games Rednecks Play,”

| Warner Bros., his second.

Radiohead, “Pable Honey,” Capitol, its first.

GOLD ALBUMS

Lorrie Morgan, “Greatest Hits,” BNA Enter-
tainment, her fifth,

Wade Haves, “Old Enough To Know,” Colum-
bia, his first.

Rick Trevino, “Rick Trevino,” Columbia, his
first.

Diana King, “Tougher Than Love,”
Work/Columbia, her first.

Naughty By Nature, “Poverty’s Paradise,”
Tommy Bay, its third.

Rusted Root, “When I Woke,” Mercury, its
first.

Various artists, “ "60s Dance Party,” Dominion.

Various artists, “Hooked On Classics,” K-tel.

Neil Young, “Mirror Ball,” Reprise, his 15th.

Kansas, “Kansas,” Epic, its ninth.

Jacksons, “The Jacksons Live,” Epic, their
fifth.

George Jones & Tammy Wynette, “Greatest
Hits,” Epic, his seventh, her third.

Jeff Beck, “Jeff Beck With The Jan Hammer
Group Live,” Epic, his fifth.

Xscape, “Off The Hook,” So So Def/Columbia.
its second.

Shaggy, “Boombastic,” Virgin, his first.

Luniz, “Operation Stackola,” Noo Trybe, its
first.

Monica, “Miss Thang,” Rowdy/Arista, her
first.

Marco Antonio Solis Y Los Bukis, “Por
Amor A Mi Pueblo,” Fonovisa, their second.

Jodeci, “The Show, The After Party, The
Hotel,” Uptown, its third.

Tracy Byrd, “Love Lessons,” MCA. his second.

Various artists, “The Best Of *50s Party,” Pri-
ority.

Various artists, “The Best Of *70s Super
Groups,” Priority.

Various artists, “Dangerous Minds” (sound-
track), MCA.

Sammy Hagar, “Unboxed,” Geffen, his fifth.

Jeff Foxworthy, “Games Rednecks Play,”
‘Warner Bros., his second.

Foo Fighters, “Foo Fighters,” Roswell/Capi-
tol, their first,

Suzy Bogguss, “Something Up My Sleeve,”
Capitol Nashville, her third.

PLATINUM SINGLES

Elton John, “Goodbye Yellow Brick Road,” Rock-
et, his first,

Elton John, “Crocodile Rock,” Rocket, his sec-
ond.

Elton John, “Bennie And The Jets,” Rocket, his
third.

Elton John, “Island Girl,” Rocket, his fourth.

Elton John, “Philadelphia Freedom,” Rocket, his
fifth.

GOLD SINGLES

Junior M.A.F.LA,, “Players Anthem,” Big
Beat/Atlantic, its first.

AZ, “Sugar Hill,” EMI, his first.

Elton John, “Daniel,” Rocket, his 14th.

Elton John, “The Bitch Is Back.” Rocket, his 15th.

Montell Jordan, “Somethin’ 4 Da Honeyz,
RAL/Violator, his second.

Assistance m preparing this story was
provided by Douglas Reece.
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MEAT LOAF’S ‘WELCOME’ FOLLOW-UP

(Continued from page 15)

ketplace and the buyer of Meat
Loaf,” says MCA executive VP/GM of
marketing Randy Miller.

Miller says, “We learned a lot
from the last record. The last time
we went into the project believing
that Meat Loaf was back. We had
done extensive research and studied
the marketplace to figure out how we
could bring him back and how we
could market the record to the con-
sumer with or without radio or video
airplay.”

Radio programmers and retailers
are also optimistic. Top 40 WSTR
(Star 94) Atlanta PD Kevin Peterson
thinks that “I'd Lie For You” “will do
well. It has a good hook, the produc-
tion is great, and it’s got a good
tempo. It has all the things a top 40
station looks for in a pop record, not
to mention the fact that he is a very
familiar artist who has sold millions
of records in his career.”

Top 40 WHYI (Y100) Fort Laud-
erdale, Fla. MD Al Chio says the
song has garnered an “instant reac-
tion” from listeners. “They like it
and want to know when the single
and album are coming out,” he says.
“Reaction has been very positive.”

Roy Burkhert, new-release buyer
for the 38-store, Troy, Mich.-based
Harmony House, says that Uni has
been doing a good job of discounting
the CD single to set up the album. “I
think it will follow in the footsteps of

the last [album]. If the lead single is
indicative of the whole album, it
should be a strong seller. We do very
well with Meat Loaf up here.”

Yet to Meat Loaf, “Bat Out Of Hell
I1: Back Into Hell” wasn't necessar-
ily a comeback. “People say, ‘Is it
sweeter the second time around? Is
it revenge, or do you feel exonerat-
ed? But that’s not how I look at it,”
he says. “I look at it like I did my
work. It was good work and people
happened to have the same taste that
1 do, and they bought the record and
enjoyed it.”

Such an attitude may seem blasé
to some, but for Meat Loaf, it’s a way
to cope. “I’ve learned to deal with it,”
he says. “When we had the success
for the first ‘Bat Out Of Hell,” 1
didn’t know how to deal with it. I
went into self-inflicted exile and
said, ‘I don’t want to do it anymore,’
because it was no longer about the
work. It was about, ‘When is the next
record coming? How many will it
sell, and how much money will we be
making? ”

The ups and downs of his career
have left the singer wiser. “I've
learned how to satisfy myself, but at
the same time satisfy other people
without driving myself crazy,” he
says.

As a result, the follow-up to “Bat
I1” came quicker than anyone could
have imagined, including Meat Loaf

himself. “I would have never thought
that another record would come out
right now,” says Meat Loaf. “I think
a lot of divine intervention brought
this record about, and some hard
work by a lot of people.”

Meat Loaf says he had no qualms
about doing the album without Stein-
man’s full participation. He adds that
he wasn’t going to complete the
album unless every song was up to
par.

“A lot of people will say, ‘You have
three singles, just do anything,’ but
I don’t do records that way,” he says.
“T make albums, and it has got to
have a beginning, a middle, and an
ending, and everything in the middle
has to be as good as the beginning
and end . . . Because I will not sacri-
fice my integrity for anything or
anybody, I have been fortunate to be
in [musie] for 27 years.”

Working with Nevison also proved
fruitful for Meat Loaf. “Vocally, this
is the best record I have ever done,
and we did it faster than I have ever
done a record before,” he says. The
singer recorded his vocals for the
album in a mere 2% weeks. “It usu-
ally takes me about 2% years,” he
says.

To promote the album, MCA is
pulling out all the technological
stops, with an elaborate Meat Loaf
Internet site set to debut on Oct. 27
(Billboard, Oct. 7).

In addition, the videoclip for “I'd
Lie For You (And That’s The
Truth),” lensed by acclaimed music
video director Howard Greenhalgh,
has been described as “an Indiana
Jones-style action-adventure
thriller.” Miller says the clip was “so
epic in proportion” that the label
developed a trailer for the clip to
show to radio programmers and

retailers while the full version of the
clip was still in production. (Two
crew members died in a helicopter
crash during shooting of the video at
the Sequoia National Forest in
Kernville, Calif. [Billboard, Sept. 9]).

The second track, “Amnesty Is
Granted,” will be serviced to album
rock simultaneously with the album’s
release.

COUNTRY ACTS BUOYED BY GOSPEL TRIBUTE

(Continued from page 16)

and sky and a hillside full of people,
and I’ve sung it as an encore in a
smoky, tiny little bar where every-
body was just nuts and half drunk,
and that song is so powerful it goes
anywhere and moves people. It
stands on its own no matter where
you take it.”

White says she would like to
record a gospel album someday and
has already started to gather songs
she would like to include. Though
there’s no definite timetable for her
to record such a set, she will be par-
ticipating in the next “Silent Wit-
ness” album and video. The first pro-
ject, released by Sony, included
Shenandoah’s Marty Raybon, Marty
Stuart, Ricky Skaggs, Sawyer
Brown’s Mark Miller, and Johnny
Cash, among others.

With Vince Gill’s new single, “Go

Rest High On The Mountain,” being
a spiritual song and White’s “Amaz-
ing Grace” getting airplay, it seems
country radio is becoming more
open to songs with a Christian mes-
sage. “I think people are less afraid
to play [inspirational music],” Rivers
says. “There’s been a strong empha-
sis on tempo and lots of danceable
music, and I don’t think there’s any-
thing wrong with that. I think it’s
important, but I also think the songs
that may have a spiritual edge are
the songs that are going to have a
strong emotional edge. The more
songs we can play as a format to
engage the listener on an emotional
level, the stronger we're going to be.
That’s always been a cornerstone of
country music—the ability to tell a
story or to engage the country music
listener on a very intimate level.”
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Enhanced Billhoard Online Has Even More Information

Billboard Online, the electronic-
informaticn service of the Billboard
Musie Group. has further enhanced the
data available to users.

The album charts on the service now
feature mare of the information avail-
able on the charts printed in Billboard,
including number of weeks on the
chart, peak positions, catalog numbers,
distributing labals, and gold and plat-
inum certifications. All of this infor-
matien, plus writer and producer cred-
its, has been added to the singles
charts.

Similarly, the home video charts now
list full titles, number of weeks on the
chart, catalog numbers, distributing
labels, and principal performers.

Users have access to charts every
Thursday at 3 p.m. EST.

New features on Billboard Online
include Boxscore, a weekly report on

top-grossing concerts, provided by
Amusement Business, and Market
Watch, Billboard’s weekly national
music sales report. The service has
also updated its concert/event archive,
which now stretches back to December
1993.

Billboard Online, launched last
spring, provides electronic access to
each week’s issue of Billboard. The ser-
vice also offers access to the previous
11 years of Billboard charts and four
years of Billboard articles in full-text
form.

Weekly editorial information from
Country Airplay Monitor and R&B
Airplay Monitor and European airplay
charts from Music & Media and Bill-
board’s new London-based Music Mon-
itor magazine are also available.

The extensive research archive also
includes databases from the All Music

5

HOLLYWO0OD
213/876-8733‘

Guide, Amusement Business, the
Record Industry Assn. of America
(gold and platinum certifications), and
the Music Video Source.

Billboard Online, a co-venture with
Houston-based Telescan Inc., requires
a personal computer and a modem for
access. Users pay a one-time charge

for the software and usage fees based
on connect time. Software is available
in Windows, DOS, and Macintosh ver-
sions.

For further information on how to
obtain Billboard Online software, con-
tact Vince Beese at 212-536-1402 or
800-449-1402.

RHINO SURVEYS BOBBY DARIN, STYLE BY STYLE

(Continued from page 15)

Atlantic, Atco, Capitol, Direction, and
Motown—would not be arranged in
chronological order.

“I couldn’t do the chronological
thing,” Austin says. “As I was wrestling
with this thing, I said, ‘I love all his
phases, but it’s going to be a hard lis-
ten if you're gonna mix this chronolog-
ically. You're gonna have folk and coun-
try next to a real pop standard. It’s not
gonna work.””

As aresult, the set’s first CD takes in
Darin’s rock’n’roll recordings like
“Splish Splash” and “Dream Lover”;
the second and third survey his hard-
hitting swingers and standards, includ-
ing the 1958 No. 1 hit “Mack The
Knife,” “Beyond The Sea,” and “That’s
All”; and the fourth covers his country
and folk recordings, including Darin’s
covers of Bob Dylan and Tim Hardin
tunes and his protest originals like
“Simple Song Of Freedom.”

The set comes with a 60-page book-
let with notes by Michael Oricchio of

ALLEGRO

“Before
anyone hears
OUT IUSIC,
ey ve dot to
aseelt.

_ Eric Lowenhar 3
National Marketing Mai
DENON RECORDS / SAVO
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not all that Allegro has to offer. Before your

music can be seen or heard, we have to talk.

———

S0

Gi_\_'_e us a call. 1-800-288-2007
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The San Jose (Calif.) Mercury, free-
lance writer and Rhino liner notes edi-
tor Darcy Sullivan, and Venet, who con-
tributes track-by-track annotation.

It includes 11 previously unissued
tracks, including the demo for “Dream
Lover” (featuring folk singer Fred Neil
on guitar), which was unearthed by pro-
ducer Joel Dorn; vintage live versions of
the standards “My Funny Valentine”
and “You're Nobody Till Somebody
Loves You” cut at the Flamingo in Las
Vegas; and a demo of “Simple Song Of
Freedom,” recorded by Venet.

Austin sees “As Long As I'm
Singing” as a set with potentially broad
appeal.

“There’s a really diversified audience
out there,” he says. “People who are my
parents’ age, who are in their 70s, will
like this. Kids who are my daughter’s
age, who are 18 right now, will like this,
because they heard ‘Beyond The Sea’ in
‘Apollo 13’ and in a Coke commercial.
Kids who are into Esquivel and this
whole lounge thing—I'm not saying
they’re going to rush out and buy this,
but there is that crossover . . . There’s
that solid two CDs of swingin’ stuff that
they’re gonna like.”

Rhino product manager Colleen
Andersen says the company will sup-
port ‘As Long As I'm Singing” with a
14-track sampler that will be serviced
to press and to AC, jazz/AC, oldies, col-
lege, and modern rock radio.

Initial consumer advertising target-
ing Darin’s fans will appear in national
magazines like Time and People,
Andersen says.

Future consumer ads and promotions
will cross-promote the set with such
forthcoming Rhino sets as “Cocktail
Nation,” its three-CD bachelor pad
music set (Billboard, Sept. 9); “Best Of
The Rat Pack,” an anthology of work by
Sinatra cronies; and previously released
Martin Denny and Julie London com-
pilations.

While Andersen says the label is
clearly aiming at lounge music listeners
who might by drawn to Darin’s socko,
Vegas-hit style, she admits that “the
problem that we really have tying into
the younger audience is that the boxed-
set price point [in this case, $59.98 for
the CD-only set] really doesn’t fly with
that buying group . . . The consumer
who’s into that isn’t buying boxed sets;
they’re buying the compilations, the sin-
gle CDs.”

As press time, Rhino was trying to
finalize details for a possible event in
January at the Hard Rock Cafe in Las
Vegas, during which an item of Darin
memorabilia will be donated to the
hotel-restaurant.

“We are trying to put together an
event that would have a tribute theme,”
Andersen says. “We've been in discus-
sions with the Brian Setzer Orchestra,
as far as performing, and with the
Hard Rock [about] actually turning
that into a concert that they would be
selling tickets for.”

Break hearts.
Wreck marfiages.
Caguse prégnancies...

That's What
Love Songs
Often Do
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siLLBoOARD'S HEATSEEKERS ALBuM CHART

COMPILED FOR WEEK ENDING OCT. 14, 1995 FROM A NATIONAL SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
i SALAEC HAn TS LD LGS S e b Sl I ll (111 top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
w i} I Sle % ! ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
h ;J < ‘%" § I | ARTIST TITLE () Albums with the greatest sales gains. © 1995, Billboard/BP1 Communications and SoundSean, Inc.
= © | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
x%x%* NO.1 % * 21 19 3 EDWYN COLLINS BAR NONE 58 (9.98/14.98) GORGEOUS GEORGE
@ 1 9 DEEP BLUE SOMETHING RAINMAKER/INTERSCOPE 92608/AG (10.98/15.98) HOME 22 18 16 HUM Rrca 66577 (7.98/15.98) YOU'D PREFER AN ASTRONAUT
2 2 21 | JOAN OSBORNE BLUE GORILLA 526699/MERCURY (10.98 EQ/15.98) RELISH 23 | 23 11 | BUJU BANTON ([00SE CANNON 524119*/ISLAND (10.98/15.98) 'TIL SHILOH
(3)] — | 1 | URGE OVERKILL ceren 24518 (10.98115.98) EXIT THE DRAGON 24 | 22 | 7 | PATRA 550 MusIc 67094+PIC (10,98 EQ/15.98) SCENT OF ATTRACTION
4 4 7 TAKE THAT 4RisTA 18800 (9.98/15.98) NOBODY ELSE 25 29 9 TRU NO LIMIT 52983*/PRIORITY (10.98/15.98) TRUE
@ 5 7 [ EDWIN MCCAIN LAVA 92609/4G (10.98/15.98) HONOR AMONG THIEVES — | 1 | HEATHER NOVA 8iG CAT/WORK 67019/COLUMBIA (10.98 EQ/15.98) OYSTER
(6] — | 1 | BLUR vain 40855 c0.9m15.99 THE GREAT ESCAPE 27 | 24 | 9 | LETTERS TO CLEO cianT 26613wannER BROS (10.981598)  WHOLESALE MEATS AND FISHES
@ 9 7 | GARBAGE ALMO SOUNDS 80004 */GEFFEN (10.98/16.98) GARBAGE 28 | 27 | 12 | JEFF CARSON MCG CURB 77744/CURB (10.98/15.98) JEFF CARSON
8 8 ‘ 7 TERRI CLARK MERCURY NASHVILLE 26991 (10.98 EQ/15.98) TERR! CLARK 29 30 5 WILLIAM BECTON & FRIENDS weE 5145/INTERSOUND (9.98/13.98) BROKEN
| 9 | 6 | 13 ] BRYAN WHITE rsviumoionzz 09u1590) BRYAN WHITE — | 1 | cECILIA BARTOLI tonvon 448300 (10.9816.98) A PORTRAIT
10 12 14 | MOKENSTEF OUTBURST/RAL 527364 */ISLAND (10.98/15.98) AZZ 122 @ — 6 KITARO oMo 71005 (10.9916.98) AN ENCHANTED EVENING
1 3 2 .LOVE& S SAUC / } y COAST TO COAST MOTEL :
G PECIAL E OKEr 67152/EPIC (10.96 EG/15. 99 A AST @ — 1 JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.98) BY HEART
12 11 13 BROTHER CANE vIRGIN 40564 (10.98/15.98) SEEDS
33 31 16 | KENNY CHESNEY BNA 66562/RCA (9.98/15.98) ALL | NEED TO KNOW
13 13 12 | THE JAZZMASTERS jvc 2049 (9.98/15.98) THE JAZZMASTERS Il
34 7 2 SON VOLT wARNER BROS. 46010 (10.98/15.98) TRACE
21 6 | CIV LavA 92603/AG (10.98/15.98) Clv 3 e e To)
3 2 ADAM SANDLER @ BROS. (9.98/15.98) Y'RE ALL T
15 | 20 | 6 | RAY BOLTZ woRD41601/EP(C (.95 EQ/15.98) THE CONCERT OF A LIFETIME L Ll WARNER BROS, 45333 ®
g ! OF YOU
16 | 15 | 6 | RONKENOLY inreciry 02392 (11.9817.98) SING OUT WITH ONE VOICE 3 | 34 ] T | JEWEL ATLANTIC 82700AG (7.95/11.98) 13839
17 17 4 JARS OF CLAY ESSENTIAL 5573/BRENTWOCD (10.98/15.98) JARS OF CLAY 37 28 3 E.S.G. PERRION 53973*/PRIORITY {10.98/16.98) SAILIN' DA SOUTH
18 | 10 | 2 | OCTOBER PROJECT epic 67019 (10.98 E15.98) FALLING FARTHER IN 38 | 25 | 3 | MAZZ eMILATIN 30913 (8.9812.98) SOLO PARATI
19 | 14 | 7 | B.G. KNOCC OUT & DRESTA QUTBURST/RAL 527899*/ISLAND (10.98 EQ/15.98) REAL BROTHAS 39 | 40 | 6 | POINT OF GRACE wORD 5608/EPIC (9.98 EX/15.98) THE WHOLE TRUTH
26 [ 12 | THE IMMORTALS vERNON YARD 39629MIRGIN (9.98/15.98) MORTAL KOMBAT 40 | 36 | 23 | RHETT AKINS DECCA 11098MCA (10.98/15.98) A THOUSAND MEMORIES
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SOULFUL: With R&B
and top 40 radio firmly be-
hind Pure Soul, the four
soulful divas are poised to
make some waves in the R&
B community with their
StepSun/Interscope debut,
due Tuesday (10).

The Washington, D.C.-
based group’s first single,
“We Must Be In Love,” is
No. 18 this week on Hot R&
B Singles and No. 96 on Hot

To Die For. “Doe Or Die,”
AZ’s much-anticipated
EMI debut drops Tuesday
(10). The Brooklyn-based
rapper has already made a
name for himself with his
first single, “Sugar Hill,”
which features missjones.
The song is No. 21 on Hot
R&B Singles, No. 3 on Hot
Rap Singles, and No. 25
on Hot 100 Singles this
week.

100 Singles. The second sin-
gle, “1 Want You
Back” —produced by Teddy
Riley —has just been servi-
ced to R&B radio.

Haqq Islam, CEO/presi-
dent of University Records,
discovered the group and re-
leased “We Must Be In

P UL

WEEKLY

COVERAGE OF
Love” on his label in early
summer.

When Interscope came on
board, Steve Berman, head
of marketing at Interscope,
says the label manufactured
and shipped 30,000 copies of
the single in a mere three
days to meet the demand of
consumers. Just as quickly,
Islam and Interscope
teamed the group with such
producers as Riley, Denzil
Foster, and Thomas McEl-
roy to get the album finished
in seven weeks.

The group has
already made ra- ~
dio and retail pro-
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FOR

HOT PROSPECTS
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THE

Texas Statesmen. Lonestar begins a tour Sunday (8) to support
its BNA Records debut, due Tuesday (10). They will appear on
TNN’s “Music City Tonight™ on Oct. 17. Their single, “Tequila
Talkin’,” is No. 34 on Hot Country Singles & Tracks this week.

REGIQMNAL

MOUNTAIN
_Tgrri C_lurk, Terri Clark

motional stops up
and down the East
Coast and will hit
key stores in the
Washington, D.C.,
area the weekend
of Oct. 6-8.

“Our goal is to
concentrate on hot
developing mar-
kets like the East
and South and
spread it from
there with a mas-
sive national
push,” says Ber-
man. “This is a
huge priority for us here.”

POINTING OUT THE
OBVIOUS: Even with a
song that has already been
No. 1 at modern rock KXRK
(X96) Salt Lake City and
opening gigs with Candle-
box, Grindstone Records
plans to go back to the basies
with rockers the Obvious.

The band’s debut album,
“Detached,” is due on the
L.A.-based label Tuesday
(10).

The title track, which is

Vi

EAST NORTH CENTRAL
Urge Overkill, Exit The Dragon

HEATSEEKERS

f " NORTHEAST

Letters To Cleo, Wholesale Meats & Fishes
i

HEATSEEKERS

| S

CHART BY
them on the road for 10
months a year. While [com-
mercial] radio is important,
we don’t want to push it yet.”

“Detached” is already get-
ting a fantastic response at
college radio and will be ser-
viced to commercial album
rock and modern rock out-
lets in January.

For now, the band started
a 10-day college tour on Oct.
3, where it will perform at
noon at various campuses.
On Oct. 21-22, the Obvious—
which has its
logo painted on
the front of the
Coconut Teazer
club in
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| Deep Blue Something, Home
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Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
Urge Overkill, Exit The Dragon
Deep Blue Something, Horme
Take That, Nobody Else
Garbage, Garbage
Terri Clark, Terri Clark
Joan Osborne, Relish
Clv, CIv
Blur, Great Escape
Max-A-Million, Take Your Time
MoKenStef, Azz 122
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SOUTH ATLANTIC
Edwin McCain, Honor Among Thieves
Seven Mary Three, American Standard
William Becton, Broken
Deep Blue Something, Home
Buju Banton, 'Til Shiloh
Urge Overkill, Exit The Dragon
Take That, Nobody Else
The Jazzmasters, The Jazzmasters lI
Patra, Scent Of Attraction

O] e e

G. Love & Special Sauce, Coast To Coast.

the first single, made its way
to the top of X96's playlist in
fall and winter 1994.

“This is a new band and a
new label, so we want to take

our time building college
awareness and credibility,”
says J.D. Sussman, GM at
the 10-month-old Grind-
stone. “We plan to keep

L.A.—will per-
form at the Gol-
denvoice-pro-
moted “College
Fest Way More
Weekend” at
California State
University,
Dominguez
Hills.

Additionally,
the Obvious will
return to their
hometown Oct.
16 for a gig with
Blind Melon,
and the band will play other
dates on its own through
Oct. 31.

MOST WANTED: East
Bay Area hardcore rockers
A.F.1's “Don’'t Make Me IlI”
was the most-requested
song on modern rock KITS
(Live 105) San Franecisco’s
overnight show and “The
Punk Playpen” speciality
show, according to Live 105
air personality Lisa Carr.
The song is from the band’s
full-length album, “Answer

CARRIE

N G S

BORZILLOD

That And Stay Fashiona-
ble,” released on Wignut
Records.

CORRECTION: Due to a
copy editing mishap, the photo
caption of Paul Kelly in the
Oct. 7 issue contained a few er-
rors. It should have read: Aus-
tralian singer/songwriter Paul
Kelly, formerly with the Mes-
sengers, returns less than a
year after his last album,

Bad To The

Bone. Pennsylvania-based
rockers the Badlees will
open for Jimmy Page and
Robert Plant Oct. 19 in
Buffalo, N.Y. The band’s
Rite-Off Records release,
“River Songs,” has been
picked up by Atlas/A&M and
will be reissued Tuesday
(10). The album'’s first
single, “Fear Of Falling,” is
gaining momentum at
album rock radio.

“Wanted Man,” made its way
onto erities’ top 10 lists in 1994.
“Deeper Water,” which is the
title track from his new Van-
guard album, “Extra Mile,”
and “Give In To My Love” are
getting spins at such triple-A
stations as WRLT Nashville
and KSPN Aspen, Colo. A U.S.
tour starts in late October.
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‘Nobody Knows’ Tony Rich—Yet

LaFace Debut To Be Released For Holidays

Il BY DAVID NATHAN

LOS ANGELES—In an atypical move,
LaFace Records will release the debut
album of artist Tony Rich Nov. 21—
before the release of the set’s first sin-
gle, “Nobody Knows,” which will not
street until late
January.

Davett Single-
tary, VP of artist
relations and mar-
keting at LaFace,
says, “We want
people to hear the
whole album. Once
they become aware
of Tony’s music, we
feel it’s important to make sure con-
sumers have an opportunity to purchase
the CD during the holiday buying sea-
son.”

Coupling thoughtful lyries with a dis-
tinctive blend of hip, acoustic-flavored
pop and soul, “Words” will be the sub-
ject of an across-the-board marketing
campaign by the Atlanta-based label
and its joint-venture partner, Arista.

To introduce Rich’s distinctive blend
of pop, folk, and R&B, LaFace is
arranging a series of showcases for
retail, press, and radio that will be open
to the public. Says Singletary, “One of
Tony’s biggest strengths is in live per-
formance. We want to take him straight
to the people.”

Showcases are set for Los Angeles
(Oct. 24), Atlanta (Oct. 27), Chicago
(Nov. 15), and New York (Nov. 17).

The label plans to service promotion-
al copies of “Words” to nontraditional
outlets, such as restaurants, coffee
houses, and health spas. “We're target-
ing everyone from the college campus
to the eappuceino erowd,” says Single-
tary.
The label’s confidence in the com-
mercial potential of Detroit-born
Rich—who wrote, produced, and played
several instruments on the album—
reflects responses from a special
LaFace mailing that went to press,
retail, radio, artists, video directors, and

Six In The Spirit. Warner Alliance artists O'Landa Draper, Donnie McClurkin,

producers in August. “We wanted to get
an industry buzz going on him early on,”
says Singletary. “The response was
overwhelming. [LaFace co-president]
L.A. Reid sent a personal letter to his
peers and friends, and he was blown
away by the reaction.”

Arista parent BMG tentatively plans
to release “Words” outside the U.S.
simultaneously with its domestic debut.
The artist showcased last month in the
Netherlands for BMG’s European exec-
utives.

Rich is signed to Otna Oundsa Music
and Stiff Shirt Music for publishing,
both based in Atlanta. He describes the
music on “Words” as “almost like a
movie, a movie about my life, my expe-
riences, and my observations.”

The artist came to Reid’s attention
after producers Tim & Bob introduced
him to producer Dallas Austin and MCA
recording artist Pebbles.

“They were doing a deal with Dallas,
and I got this message about seven
months after we'd met that said they
were about to hook me up,” Rich says.
“I said, ‘Yeah, right!” But the next thing
I knew, I was talking to Dallas and then
to Pebbles. I played one song for her
over the phone, and the next day I was
taking my first-ever flight—to
Atlanta.”

Pebbles recorded two of Rich’s tunes
for her current album, “Straight From
My Heart,” and introduced him to then-
husband Reid, who was impressed with
Rich’s writing and production skills.
The artist worked with Reid on a ses-
sion with Elton John and Sounds Of
Blackness for a 1994 Curtis Mayfield
tribute set.

Additionally, Motown’s Boyz IT Men
recorded Rich’s tune “I Sit Away” for
its multiplatinum “IT” album.

Before beginning work on his own
debut set earlier this year, Rich pro-
duced tunes for a new Johnny Gill
album, slated for 1996 release, and pro-
duced remixes on Toni Braxton’s “You
Mean The World To Me” and TLC’s
“Red Light Special.”

The artist plans to utilize a variety of

and Beverly Crawford were among the performers at a recent showcase recep-
tion at the Gospel Music Workshop of America in Los Angeles. Pictured, from
left, are Draper, McClurkin, Warner Bros. black music division senior VP/GM
Denise Brown, Crawford, Warner Alliance gospel promotion VP Demetrus
Alexander, and Warner Bros. black music division promotion VP Greg Peck.

musicians on future projects, which
explains why he uses the moniker “the
Tony Rich Project” for his first album:
“I want to have my records come under
that name, ‘the Tony Rich Project,’ so |
can bring in different musicians and
come back with a different flavor or
image each time,” he says. “I’'m looking
at my career as a recording artist as dif-
ferent episodes in a story, with ‘Words’
as the opening chapter.”

Rich is managed by Mark Shimmel
in Los Angeles. He has no booking
agent, and there were no plans for a
commercial tour at press time.

%:l %

Moore Is Betta’. Silas/MCA artist Chanté Moore, center, takes a moment after
her recent Greek Theater performance in Los Angeles to greet Silas president
Louil Silas Jr., left, and Qwest Records founder/producer Quincy Jones.

HOT WAX: On the heels of Run-D.M.C.’s Joseph Sim-
mons’ formation of a gospel rap label, RevRun, Profile
Records is releasing the vinyl-only boxed set “Run-
D.M.C.,” which contains 10 classic recordings from the old-
school rap act.

Among the 12-inches included in the collection are
favorites “It’s Like That” backed with “Sucker M.C.’s,”
“My Adidas” backed with “Peter Piper,” and “Walk This
Way”

The set ships to retail Nov. 7 with a list price of $39.95,
which is more than a fair priee, according to Profile mar-
keting senior VP Fred Feldman. “Nowadays, you spend
$9 for two 12-inches,” he says. “So you get a lot for your
money with this set.”

The singles are a re-pressing
of the rap act’s original prod-
uct, and each dise is packaged
in sleeves bearing the same
artwork as the original
records. Feldman says the set
is geared toward DJs and other
vinyl consumers.

“We’ll be servicing some
promotion sets to mix-show
DJs and some crossover guys
as a thank you to radio for their
continuing support,” he says.

The label also plans to reservice vintage videos of cor-
responding singles to local, regional, and national outlets,
including MTYV, the Box, and BET. Profile will begin ser-
vicing the clips in late October.

The
Rhythm
and the

Blues

BESLA UPDATE: The theme of the 15th annual Black
Entertainment & Sports Lawyers Assn. conference is “The
Changing Dynamics: A Blueprint For Success In The 21st
Century,” and organizers say they’re serious about impart-
ing food for thought.

The confab, which will be held at the Americana Hotel
Resort and Casino in Aruba, West Indies, Nov. 1-5, features
such seminars as “Financing Entertainment Ventures,”
“Legal And Business Aspects Of Distribution In The
Recording Industry,” and “The Next Frontier: Legal And
Business Opportunities In The International Marketplace
For Urban Recording Artists.”

Entertainment attorney/BESLA board member Gary
A. Watson says that the conference is not just for lawyers,
and he urges label executives and other business people in
music to consider attending.

Says Watson, “They’ll have access to insight and knowl-
edge that’s not just confined to legal issues and will boast
their opportunities for success into the 21st century.”

LIVIN’ LARGE: According to the Recording Industry
Assn. of America, LaFace act TLC has become the biggest-
selling all-female recording act, as its “CrazySexyCool” set
certifies six-times platinum. The album is currently No. 8

by J. R. Reynolds

Run-D.M.C. Gets Vinyl-Only Box;
LaFace Is Crazy About TLC

on The Billboard 200 and No. 20 on the Top R&B Albums
chart. Look for the threesome to keep retail busy with its
current Kenny Edmonds-produced/written single, “Dig-
gin’ On You.”

LaFace also plans to release a four-clip compilation that
features the clip to “Diggin,” ” “Waterfalls,” “Red Light
Special,” and “Creep.” The product, which is being issued
on home video and laserdisc, includes special documentary
footage of TLC on the road this summer. You'll find it in
stores Oct. 24.

MAKIN’ NOIZE: On Nov. 7, Loud Records will release a
mix tape hosted by DJ Funkmaster Flex. In the tradition
of pirate mix tapes that eircu-
late in New York and other mar-
kets bearing a heavy hip-hop
underground, “Funkmaster
Flex The Mix Tape Vol. I” is
described as “60 minutes of
funk.”

The good-time tape consists
of freestyle odysseys from such
rap talents as Method Man,
Redman, Q-Tip, Busta
Rhymes, Naughty By Nature,
and Erick Sermon.

On Oct. 10, the label will
release two promotion-only singles from the set: “LOUD
Hangover,” which features debut Loud artists Sadat X (of
Brand Nubian) and Akinyele, and “Everyday Every
Night,” spotlighting debut Loud R&B artist Yvette-
Michelle.

ROCK, RHYTHM, N’ BLUES: Did anybody catch the
cameo role of rock man Brian O’Neal of Black Bart in
the film “Devil In A Blue Dress,” which stars Denzel
Washington? O’Neal is in the speakeasy club scene pick-
ing his guitar to the classic tune “Good Rockin’ Tonight,”
which he produced for the "40s flick.

If you're a closet rocker, then listen for “You Don’t
Know,” the single from Black Bart’s Rattlesnake Venom
Records set “Bootleg Breakout,” which is scheduled for
release sometime in the fall . . . Paula Records R&B vocal-
ist Carl Sims is showing signs of warming in the South
with his album “House Of Love,” according to label execs.
Adding fuel to the embers is the artist’s current six-date
tour of the region. The classic soul crooner’s last stop is
Nov. 24 in Biloxi, Miss. . . . Black Top/Rounder blues artist
Bobby Parker turns in the Louisiana-soaked blues set
“Shine Me Up.” Electric guitar riffs abound on this soulful
collection of 11 honky-tonk tracks.

One of the things that blues music has always done is
weave interesting stories that are often funny or tragic.
“Shine Me Up” is a prime example of the kind of skillful
songwriting that’s made the genre such a respected art
form over the years.
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CAREY-ING ON: “Fantasy” by Mariah Carey (Columbia) hangs in at
No. 1 on Hot R&B Singles with more than twice as many overall points
as the No. 2 record and is still gaining in airplay. Slipping into the No. 2
position with a nice increase in airplay is “Brokenhearted” by Brandy
(Atlantic). Although “Brokenhearted” is very strong in airplay, the question
is, Can it hold out long enough to beat the competition?

I GOT FIVE ON IT: “Who Can I Run To” by Xscape (So So Def/Colum-
bia) makes a powerful debut at No. 5. This song was originally done by
the Jones Girls and was the B-side to “You Gonna Make Me Love Some-
body Else,” which peaked at No. 5 on the R&B singles chart in 1979.
Xscape’s rendition has been receiving plenty of airplay for the past 10
weeks and is already No. 2 on Hot R&B Airplay. Because of the popularity
of “Who,” Xscape’s album, “Off The Hook,” has had a strong surge in sales
over the past few weeks, which helped boost it as high as No. 3 on Hot
R&B Albums. This week, the album gets pushed back, despite the fact that
it increased in sales, because of some very high debuts.

GRIDLOCK: “Tell Me” by Groove Theory (Epic) stalls at No. 7, even
though it has very healthy gains in airplay and sales. “Tell Me,” along with
“Sentimental” by Deborah Cox (Arista), are both caught in a very compet-
itive part of the chart. Groove Theory has just finished an 18-city promo
tour, in which it visited radio and retail along with labelmates Anointed.
Both groups are receiving rave reviews everywhere they go. Anointed is
a gospel group whose current single, “It’s In God’s Hands Now,” is starting
to be picked up by R&B radio. Meanwhile, this week “Sentimental” has
the largest increase in total points, with most of them coming from a strong
surge in sales. Normally, such strong gains would push a record further
than one position, but because of the competition “Sentimental” moves 9-
8.

STRONG’N’STEADY: “Feel The Funk” by Immature (MCA) contin-
ues its steady climb up Hot R&B Singles. At radio, “Feel The Funk” is
top 10 at eight stations, including WFXE Columbus, Ga.,, WPLZ-FM
Richmond, Va., and WWWZ Charleston, S.C. “Already Missing You” by
Gerald & Eddie Levert Sr. (EastWest) has the largest increase in air-
play this week, but because it moves into the top 20 it isn’t eligible for
the Greatest Gainer/Airplay award. Their set, “Father & Son,” makes
a very strong debut on the Top R&B Albums chart, coming in at No.
3. Currently, “Already Missing You” is top 10 at 21 stations, including
WWDM Columbia, S.C., KMJJ-FM Shreveport, La., and WXYV Balti-
more.

GREATEST GAINERS: “Pretty Girl” by Jon B. (Yab Yum/550 Music)
wins Greatest Gainer/Airplay honors this week. It is No. 1 at KDKS-FM
Shreveport and is top 10 at five others, including KDLE Wichita, Kan.,
WEDR Miami, and WMYK Norfolk, Va. “Danger” by Blahzay Blahzay
(Fader/Mercury) takes the award for Greatest Gainer/Sales. This is a rap
record that is blowing up on the street. At R&B radio, it is breaking fast
at WKYS Washington, D.C., WOWI Norfolk, Va., and WQMG-FM
Greensboro, N.C.

HOT R&B
SINGLES

BUBBLING UNDER
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MOTOWN’S HARRELL

(Continued from page 8)

likely candidate.

Harrell says his mandate is to ener-
gize Motown’s modest-selling artist
roster with a combination of new art-
ists and re-emphasis on the existing
roster. “I'll be taking it in a younger,
more glamorous direction,” he says.

According to year-end Billboard
chart data, Motown ranked seventh
among the top 15 labels releasing
R&B product in 1994, with 29 charting
singles and albums.

Motown’s Queen Latifah became
the first female solo rap artist to have
a gold-certified album with her most
recent release, “Black Reign.”

Label act Boyz II Men distin-
guished itself by becoming the first
since Donna Summer in 1979 to have
two songs in the top three on the Hot
100 Singles chart with “I’ll Make Love
To You” and “On Bended Knee.”

“I’ll Make Love To You” held at No.
1 on the chart for 14 weeks, tying
Whitney Houston’s “I Will Always
Love You” as No. 1 single with the
most weeks at the top.

Some industry observers say Mo-
town’s inability to break more new
acts on a major level was the impetus
for Busby’s departure. With Uptown’s
sturdy track record for finding and
breaking new talent, PolyGram bets
Harrell can do the same for Motown.
In 1994, Uptown ranked second
among all labels for number of charted
R&B singles. The distributed label
came in fifth for the number of
charted R&B albums.

At 35, Harrell is still young enough
to be accepted by hot, hip producers
and talent, yet old enough to hold his
own among tenured executives in the
boardroom.

Says Harrell, “The biggest chal-
lenge is to make Motown a dynamie
and exciting place to be. To do that, I'll
be hiring not just people from the mu-
sic business, but from other sectors,
such as talent from major advertising
firms to work in marketing.”

The executive plans to sign “a lot”
of artists in coming months and will
become personally involved in the ca-
reers of existing acts. “I plan to sit
down with producer Michael Bivens
and bring [Motown joint venture la-
bel] Biv Ten back to the forefront,”
Harrell says. “I also want to get be-
hind [Motown acts] Johnny Gill and
Queen Latifah, as well as veteran acts
like the Four Tops and the Tempta-
tions.”

Harrell, who will continue to be
based in New York, side-stepped spec-
ulation that he would move Motown’s
headquarters there. Nevertheless, he
says he will be “stepping up” the la-
bel’s presence in New York by build-
ing a recording studio, and he will
make “a big investment” in the pub-
lishing business. Motown Publishing is
located in New York.

“We're also going to establish of-
fices in Atlanta, where a significant
music scene has been developing over
the last four or five years,” Harrell
says.

As part of his deal with PolyGram,
Harrell will have green-light powers
over small-budget films and television
projects, and he plans to beef up the
company’s film and television divi-
sions.

Harrell says, “We’ll be using the
star power of Stevie [Wonder] and
Diana [Ross] as vehicles to do televi-
sion specials.”

Billboard,
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%E % i S g vxig ARTIST TITLE Eé 49 | 37 | 34 | 38 | BROWNSTONE A M) 57827/EPIC (10.98 EQ/15.98) FROM THE BOTTOM UP | 4
2|52 o <L 0 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa 50 1 38 30 MYSTIKAL BIG BOY 12/JIVE (9.98/14.98) MYSTIKAL 38
* x xNO. 1/GREATEST GAINER * % * 51)| NEWP | 1 | ALEX BUGNON RCA 66665 (9.9/15.98) TALES FROM THE BRIGHT SIDE | 51
0| — 2 KOOL G RAP COLD CHILUNYEPIC STREET 57808%/EPIC {10.98 EQ/15.98) | week at No. 1 4,56 1 52 | 35 I 37 17 | ¢-BO awoL 7197 (9.98114.98) TALES FROM THE CRYPT 4
% & *HOT SHOT DEBUT & & & @ NEW ) 1 A FEW GOOD MEN LAFACE 26021/ARISTA (10.98/15.98) TAKEADIP | 53
@ NEW D) 1 | 4 NPG45999/WARNER BROS. {10.98/16.98) THE GOLD EXPERIENCE | 2 54 | 50 | 52 | 27 gIEKrDRngsggcTﬁggom.s.gw RETURN TO THE 36 CHAMBERS | 2
(3| NEWD | 1 | SERALD LEVERT & EDDIE LEVERT, SR. FATHER ANDSON | 3 55 | 44 | 50 | 47 | SADEA’ ercessest (1098 EQU1698) THE BEST OF SADE | 7
N 56 47 18 19 [ JON B. vAB YUM/S50 MUSIC 66436/EPIC {10.98 EQ/15.98) BONAFIDE 24
* k % PACESETTER & & % 5 55 54 6 J. SPENCER M0JAZZ 0551/MOTOWN (10.98/15.98) BLUE MOON | 49
@ 87 | — 2 | DAS EFX EASTWEST 61829*/EEG (10.98/15.98) HOLD IT DOWN | 4
- 58 | 49 | 41 8 | VARIOUS ARTISTS TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 33
5 s 0 Al | XSCAPE 5050 DEF 67022/COLUMBIA (10.98 EQ/15.98) OFF THE HOOK . 59 | 52 51 46 | METHOD MAN A DEF JAM/RAL 523839%/ISLAND (10.98/16.98) TICAL 1
§ ! ! 8 SO DUGENELS D T LT . THESSHOW ! 60 2 39 11 | GURU CHRYSALIS 34290/EMI (10.98/15.98) JAZZMATAZZ VOL. |l NEW REALITY 16
1 4 i A Y oS00 A ST IO 15150 — 2 61 60 60 14 | TONY THOMPSON GIANT 24596/WARNER BROS. (10.98/15.98) SEXSATIONAL 17
8 5 2 11 BONE THUGS-N-HARMONY A“ RUTHLESS 5539/RELATIVITY (10.98/16.98) E. 1999 ETERNAL 1 62 53 53 75 | SOUNDTRACK A PRIORITY 53950° (10.98/15.98) = 1
- = 3 RS OS NDTRACHKSAS ko2 0B 17458) LIRS 2 63 43 46 15 | MOKENSTEF OUTBURSY/RAL 527364*/ISLAND (10.98/15.98) AZZ 172 24
10 6 5 6 JUNIOR M.A.F.I.A. UNDEAS/BIG BEAT 92614*/AG (10.98/15.98) CONSPIRACY 7 64 58 56 27 | SOUL FOR REAL A UPTOWN 11125/MCA (9.98/15.98) Tl 5
11 7 [ 9 f&%“}”éggfé’ésﬁﬂ@ﬁﬁfﬁ TONY STARKS (GHOST FACE KILLER) @ oy g7 4 cusanunx. | 2 65 | 57 63 13 | WAYMAN TISDALE MOJAZZ 0552/M0TOWN (10.98/15.98) POWER FORWARD | 48
NEWDP | 1 | RBX PREMEDITATED 45866 WARNER BROS (9.98/15 98) THE RBX FILES | 12 66 | 48 | 62 | 67 | BONETHUGS-N-HARMONYA CREEPIN ON AH COME UP (EP) | 2
10 | 10 | 13 | D'ANGELO emi 32629 (10.98/15.98) BROWN SUGAR | 3 NEWP | 1 | SOUL Il SOUL viRiN 40628 (10.98/15.98) VOLUME V BELIEVE | 67
14 | 8 9 | 8 | BRIAN MCKNIGHT MERCURY 528280 (10.98 EQ/15.98) | REMEMBER YOU | 4 68 | 59 | 61 | 42 | PHIL PERRY BLUE THUMB 4026/GRP (9.98/15.98) PURE PLEASURE | 50
15 | 11 | 11 | 3 | SOLO PERSPECTIVE 549017 (9.98/15 98} soo | 11 69 | 51 | 49 | 29 | E-401sickwiD'IT 41558/4VE (10.98/15.98) IN A MAJOR WAY | 2
16 | 9 | 8 | 1 | JODECIA o i0ssiess THE SHOW, THE AFTER PARTY, THE HOTEL | 1 0 | 62 | 57 | 83 | WUTANGCLANA = ENTER THE WU-TANG (36 CHAMBERS) | 8
NEW ) 1 SOUNDTRACK CAPITOL 32438 (10.98/16.98) DEAD PRESIDENTS 17 11 15 45 7 PATRA 550 MUSIC 57094:(;&15.98) SCENT OF ATTRACTION 28
18 | 12 | — | 2 | SOUNDTRACK UPTOWN 11342/MCA (10.98/17.98) _ NEW YORK UNDERCOVER | 12 72 | 61 | 55 { 19 | NAUGHTY BY NATURE Tommy BOY 1111 (11.98/15.98) POVERTY'S PARADISE | |
15 16 11 MONICA @ ROWDY 37006/ARISTA (10.98/15.98) yp— MISS THANG Qﬁ 13 64 a6 3 MAYSA BLUE THUMB 7001/GRP (10.98/16.98) MAYSA | 64
20 | 14 | 12 | 46 | TLC A° LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL | 2 74 | 66 | 59 | 52 | BARRY WHITE A? A&M 540115/PERSPECTIVE (9.98/13.98) THE ICON IS LOVE | 1
21 13 13 13 | LUNIZ®@  NOO TRYBE 40523 (9.98/13.98) OPERATION STACKOLA 1 15 | 67 71 51 | THUG LIFE INTERSCOPE 92360/AG (9.98/15.98) VOLUME 1 6
22 | 18| 2 4 REGINA BELLE COLUMBIA 66813 (10.98 EQ/16.98) REACHIN' BACK | 18 716 | 63 | 47 | 26 | MONTELL JORDAN A PMP/RAL 527179+/ISLAND (10.98/16.98) THIS IS HOW WE DO IT 4
23 | 17 | 15 | 16 | MACK 10 prioriry 53938 9.9814.99 ) MACK 10 | 2 17 | 54 | 58 [ 4 | SOUNDTRACK 40 ACRES AND A MULE 11304#/MCA (10.98/16.98) CLOCKERS | 54
24 | 20 [ 19 | 29 | 2PAC A INTERSCOPE 92399*/AG (10.98/16.98) ME AGAINST THEWORLD | 1 | 78 | 78 | 69 | 17 | ALL-4-ONE @ BLITZZ/ATLANTIC 82746/AG (10.98/16.98) AND THE MUSIC SPEAKS | 31
25 16 14 6 TWINZ G FUNK/RAL 527883*/ISLAND (10.98/15.98) CONVERSATION 8 19| 733 73 | 150 | KENNY G A®ARISTA 18646 (10.98/15.98) BREATHLESS 2
26 | 23 | 25 | 53 | BRANDY A’ ATLANTIC 8261D/AG (9 98/15 98} BRANDY b 80 | 46 | 91 14 | B.O.N.E. ENTERPRISE STONEY BURKE 70020 (3.98/14.98) FACES OF DEATH | 29
27 | 21 | 18 | 11 | AFTER 7 ViRGIN 40547 (10 98/16.98) REFLECTIONS 7 NEW ) 1 DOUG E. FRESH GEE STREET INDEPENDENT 444069*/ISLAND (9.98/15.98) PLAY | 81
28 19 22 55 | THE NOTORIOUS B.I.G. A BAD BOY 73000*/ARISTA (9.98/15.98) READY TO DIE 3 82 | 75 | 8 17 | IMPROMP2 MO0JAZZ 530541/MOTOWN (9.98/13.98) YOU'RE GONNA LOVE IT | 52
jz ij T: iz :ﬂ’:g::;L.J:(I:REQS;IT — HISTORY: PAST, PRESENT AND FUTBL?:EM;:S;l? 111 L mﬁggﬁseﬁilﬁggs;g%ggﬂ15'98) sl R
o EPIC 59000 (23.98 EQ/32.98) ‘ ' 84 | 68 68 31 [ ADINA HOWARD @ MECCA DON/EASTWEST 61757/EEG (10.98/15.98) DO YOU WANNA RIDE? 7
31 | 27 | 26 | 10 | TRU No L 53983+/PRIORITY (10.98/15.98) TRUE | 25 85 | 80 | & | 31 | BROTHALYNCHHUNG @ o1 os SEASON OF DA SICCNESS | 26
32 | 2% | 21 | 6 | THE DOVE SHACK G FUNKRAL 527933%/ISLAND (10.98/15.98) THIS IS THE SHACK | 13 RE-ENTRY | 46 | SOUNDTRACK A’ DEATH ROW/INTERSCOPE 92484%/AG (10.98/16.98) MURDER WAS THE CASE | 1
33 | 25 | 28 | 16 | WILLIAM BECTON & FRIENDS INTERSOUND 9145 (9.98/14.98) BROKEN | 2§ 87 | 76 | 78 | 15 | GRAND PUBA cLekTRA 61619+/EEG (10.98/15.98) 2000 | 5
34 | 29 | 27 | 44 | MARY J. BLIGE A’ UPTOWN 11156*/MCA (10.98/15.98) MY LIFE 1 88 | 56 | 43 3 | PEBBLES mca 1119 STRAIGHT FROM THE HEART | 43
NEWD | | | MARTIN LAWRENCE EASTWEST 61749 £EG (10.98/15.98) FUNKIT | 35 8 | 74 | 64 | 56 | GERALD LEVERT A EASTWEST 92416/EEG (10.98/15.98) GROOVEON | 2
36 | 36 | 9 | AL GREEN THERIGHT STUFF 30800/CAPITOL (10,9816 98) GREATEST HITS | 34 90 | 59 | 66 | 44 | THE DAYTON FAMILY PO BROKE 1514*/RELATIVITY (9.98/16.98) WHAT'S ON MY MIND? | 38 |
37 32 31 13 | SOUTH CIRCLE SUAVE 1518*/RELATIVITY (9.98/16.98) ANOTHA DAY ANOTHA BALLA 8 91 | 65 | 44 10 | THE JAZZMASTERS JvC 2049 (9.98 15 98) THE JAZZMASTERS Il | 35
NEWD | 1 | DIANA ROSS MOTOWN 530586 (10.9816.98) TAKE ME HIGHER | 38 92 | 82 | 70 | 28 | THE WHISPERS CAPITOL 30270 (10.98/15.98) TOAST TO THE LADIES
39 | 38 | 40 | 43 | KIRK FRANKLIN AND THE ESM"-Y hd KIRK FRANKLIN AND THE FAMILY | 6 93 | 72 | 65 | 55 | GLADYS KNIGHT @ mca 10946 (10.98/15.98) JUSTFORYOU | 6 |
40 | 31 33 57 | BOYZ Il MEN A® MOTOWN 0323 (10.98/16.98) I 1 94 | 94 95 50 | BARRY WHITE MERCURY 522459 (10.98/15.98) ALL TIME GREATEST HITS | 70
41 | 34 | 35 | 23 | MOBB DEEP @ LoUD 66480%/RCA (9.98/15.98) THE INFAMOUS | 3 95 | 8 | 76 IRERE R.KELLY A‘ Ve 41527 (10981598 JeRtiviy|
NEWDP | | | J. DUBB RELENTLESS 530(7.98/12.98) GAME RELATED | 42 | % 71| 8|3 gﬁﬁé?ﬂ;?gﬁgﬁ'ﬂlsl.ga) SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 1 | 33
NEW ) 1 | THE TEMPTATIONS MOTOWN 530568 (10.98/16.98) FOR LOVERS ONLY | 43 97 | 84 | 67 | 14 | SKEE-LO SUNSHINE 75486/SCOTTI BROS. (9.98/15.98) IWISH | 37
44 | 40 | 42 | 11 | BUJU BANTON LOOSE CANNON 524119*/ASLAND (10.98/15.98) ‘TILSHILOH | 27 RE-ENTRY | 43 | EIGHTBALL & MJG SUAVE 0002 (9.98/15.98) ON THE OUTSIDE LOOKING IN | 11 |
4 | 33 | 29 3 | E.S.G. PERRION 53973*/PRIORITY (10.98/16.98) SAILIN' DA SOUTH | 29 RE-ENTRY | 16 | INCOGNITO TALKIN LOUD/VERVE FORECAST 528000VERVE (9.98/15.98) 100 DEGREES AND RISING | 29
46 39 32 12 | BUSHWICK BILL RAP-A-LOT 40512*/NOO TRYBE (10.98/15.98) PHANTOM OF THE RAPRA 3 100 | 98 I 79 48 | SCARFACE A RAP-A-LOT 39946*/NOO TRYBE (10.98/15.98) THE DIARY 2

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certificatiorrfor shipment of 500,000 album units (250,000 for EPs). A RIAA certiication for shipment of 1 million units (500,000 for EPs), with multiplatinum tities indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG iabels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1995, Billboard/BP! Communications, and SoundScan, Inc.

Relied upon by the entire record and video industry, Billboard’s 1995 Record Retailing
Directory contains over 7,000 listings of full-line record stores featuring chain stores,
chain headquarters and independents.

Packed with comprehensive listings that give you the information you require to reach

Billboard,s 1 995 Record record retailers...phone and fax numbers, store names and addresses, chain store planners

and buyers. Plus the 1995 RRD packs all this essential information into one compact 6 x

9 directory — so it’s easy to handle and take on the road.

sps - |
Retalllng DI rectory Industry leaders agree—this source of reliable information is too valuable to be without.

v 6 . . To order your copy at $135 plus $5 shipping and handling ($12 for international orders)
1
Outstanding source material...an invaluable tool in call 1-(800) 344-7119. In NY call (212) 536-5174. In NJ call (908) 363-4156. Or send

seeking new opportunities.”’ H.Brown, Impel Marketing { w check to: Billboard Dircctories, Dept. BDRD3035, PO. Box 2016, Lakewood, NJ 08701

Get a jump on your competition! Order bulk copies for your entire

Billboard’s 1995 Record Retailing Directory provides the accurate : L )
information you need to reach record retailers and sell them your sales staff and marketing team — call us today for special rates!
JiSt = Please udd appropriate sules tax in NY. NJ. PA, CA. TN, MA. IL & DC. Orders payable in U.S. funds only.

products and services. All sales are final, BDRD3035
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FOR WEEK ENDING OCTOBER 14, 1995

0 I n HVTM
Compited from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 86 R&B stations
are electronically monitored 24 hours a day, 7 days a week, Songs ranked by gross impressions, computed by cross-
referencing exact times of airptay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
x x
o |5 E TITLE 2|5 E TITLE
= | 3| 2 | ARTIST (LABEUDISTRIBUTING LABEL) E | S | 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
HOW HIGH
* & NO.1 & » 3836 | 9 | REDMANMETHOD MAN (DEF JAMRALISLAND)
FANTASY
1| © | MaRiAH CAREY (COLUMBIA) 2 whs at No. 1 4018 R‘gg{ﬁ;gé& (COLUMBIA}
WHO CAN | RUN TO VIBIN'
4110 XSCAPE (SO SO DEF/COLUMBIA) 40|37 1 BOYZ Il MEN (MOTOWN)
@ 3110 BROKENHEARTED a4 YOU CAN'T RUN
BRANDY (ATLANTIC) VANESSA WILLIAMS (WING/MERCURY)
YOU ARE NOT ALONE WHERE EVER YOU ARE
412| MICHAEL JACKSON (EPIC) 65| 2 | TeRRy ELLIS (EASTWEST/EEG)
5 (5|7 |HATEU a3 (42115 BE ENCOURAGED
4 (NPG/WARNER BROS.) WILLIAM BECTON & FRIENDS (INTERSOUND)
TELL ME TEMPTATIONS
6) 6|12 GROOVE THEORY (EPIC) 47| 4 | 2'Pac INTERSCOPE)
SENTIMENTAL CURIOSITY
7 | 11| Desoran cox (ARISTA) 4539|112 AARON HALL (MCA)
RUNAWAY TONITE
8| 8 | 8 | JaNET JACKSON (a&M) 46(45] 8, FEW GOOD MEN (LAFACE/ARISTA)
‘TIL YOU DO ME RIGHT ARE YOU READY?
91918 arrery (VIRGIN) 47|43 | 6 | brppiEs imca)
10| 10| 8 | GANGSTA'S PARADISE 48 | 48| 7 | SUMMERTIME IN THE LBC
COOLIO FEATURING L.V. (MCA) THE DOVE SHACK (G FUNK/RAL/ISLAND)
YOU USED TO LOVE ME LOVE DON'T LIVE HERE ANYMORE
W19 Fr evans (BAD BOY/ARISTA) 95 | 5 | FAITH EVANS (BAD BOY/ARISTA)
HEAVEN DIGGIN’ ON YOU
13] 11| so0 (PERSPECTIVE) 67| 2 | TLCCAFACEARISTA)
WE MUST BE IN LOVE SOON AS | GET HOME
13116 | 19| pige son sTep SUN/INTERSCOPE) 62 | 2 | FAiTH Evans (8aD BOY/ARISTA)
ON THE DOWN LOW AIN'T NUTHIN’ BUT A SHE THING
14112115 | grian mckNiGHT (MERCURY} 3|3 SALT-N-PEPA (LONDON/ISLAND)
HE'S MINE | NEED YOU TONIGHT
15| 14| 21 | {iGKENSTEF (OUTBURST/RAL/ISLAND) (3369 | 2 JUNIOR MAF.LA. (UNDEAS/BIG BEAT/ATLANTIC)
CRUISIN' TONIGHT'S THE NIGHT
23| 6 | FanceLo (EMI) 34 | 51| 20 | BiACKSTREET GNTERSCOPE)
ALREADY MISSING YOU BEFORE YOU WALK OUT OF MY LIFE
K GERALD & EDDIE LEVERT, SR (EASTWEST/EEG) ()| 57 | 7 MONICA (ROWDY/ARISTA)
SOMEONE TO LOVE ALL | CAN DO
18117127 | jong. FEAT BABYFACE (YAB YUM/550 MUSIC) 8|3 TINA MOORE (STREET LIFE/SCOTTI BROS )
BROWN SUGAR SOMETHIN’ 4 DA HONEYZ
18]15]20 D'ANGELO (EMI} 87 | 44 | 12 | §ONTELL JORDAN (PMP/RAL/ISLAND)
WATERFALLS HANDLE OUR BUSINESS
201828 7c (LAFACE/ARISTA) 58|56 6 TONY THOMPSON (GIANT/WARNER BROS.)
21119119 ONE MORE CHANCE/STAY WITH ME 5914615 LOVE DON'T LOVE NOBODY
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) PHIL PERRY (BLUE THUMB/GRP)
WATER RUNS DRY COME WITH ME
22|20 | 34 | govzh MeN (MOTOWN) 60|50 | 4 | Shar(GASOLINE ALLEY/MCA)
FEEL THE FUNK IF YOU WANT IT
241 11| |vmaroRe (MCA) 63]8 SOUL FOR REAL (UPTOWN/MCA)
LIKE THIS AND LIKE THAT MC'S ACT LUIKE THEY BON'T KNOW ﬂ
341 4 | yonica (ROWDY/ARISTA) 62(59 3 KRS-ONE (JIVE)
BEST FRIEND (YOU MAKE ME FEEL LIKE)
2512729 BRANDY (ATLANTIC) 6315216 MARY J. BLIGE (UPTOWN/MCA)
DON'T TAKE IT PERSONAL WEST Up!
26|26 | 26 MONICA (ROWDY/ARISTA) 6413 | we & THE MAAD CIRCLE (PAYDAY/LONDON}
FEELS SO GOOD | CAN'T TELL YOU WHY
20|25 |19 | xocape (S0 SO DEF/COLUMBIA) 65|54 | 14 BROWNSTONE (MJJ/EPIC)
PLAYER'S ANTHEM WHAT ABOUT OUR LOVE?
28| 28| 13 | JyNORMAF.LA (UNDEAS/BIG BEATIATLANTIC) 68 | 4 | NiavSA (BLUE THUMB GRP)
29 { 29| 78 | CAN'T YOU SEE | 1| YOU PUT A MOVE ON MY HEART
TOTAL FEAT, THE NOTORIOUS B.LG. (TOMMY BOY) | QUINCY JONES INTRODUCING TAMIA (QWESTAVE)
BOOMBASTIC 1 WISH
30| 22| 21| Siagay ke 68160 | 10 | seeeio (SUNSHINE/SCOTTI BROS.)
3113315 1ST OF THA MONTH 71| 4 | 1 MIsS YOU (COME BACK HOME)
BONE THUGS-N HARMONY (RUTHLESS) ! MONIFAH (UPTOWN MCA)
SUGAR HILL LOVE ENUFF
3231 12| 3P 10066 3 | souL o wirain
| GOT 5 ONIT ANYTHING
33135]16 LUNIZ (NOO TRYBE) Pl 3T vieric
313214 LOVE AMBITION (CALL ON ME) 72161 4 EVERYDAY IT RAINS
JASON WEAVER {MOTOWN) MARY J. BUGE (DEF JAM/RAL/ISLAND)
FREEK'N YOU SO MANY TEARS
3 (30|22 JODECI (UPTOWN/MCA} 1372120 Jope (INTERSCOPE)
CRAZY LOVE GIRLS TOWN
363835 BRIAN MCKNIGHT (MERCURY) 4| 4 | SuPer cat (COLUMBIA)
@ 87 PRETTY GIRL 150731 6 KICK YOUR GAME
JON B. (YAB YUM/550 MUSIC) TLC (LAFACE/ARISTA)

( ) Records with the greatest airplay gains. © 1995 Biilboard/BPI Commumcauons

HOT R&B REGIIRIIENT AIRPLAY

1] 1|5 | THIS IS HOW WE DO IT 15| 9| oy
MONTELL JORDAN (PMP/RAL/ISLAND) BLACKSTREET {INTERSCOPE)
GRAPEVYNE 2 BABY
21216 BROWNSTONE (MJJ/EPIC} 1520 13 BRANDY (ATLANTIC)
3| 4|16 \FYOU LOVE ME 16 | 13 | 26 | PRACTICE WHAT YOU PREACH
BROWNSTONE {MJJ/EPIC) BARRY WHITE (A&M/PERSPECTIVE)
4 | 5| 4 | EVERY LITTLE THING | DO 17 | 16| 11 | FOR YOUR LOVE
SOUL FOR REAL (UPTOWN/MCA} STEVIE WONDER (MOTOWN)
5134 | LIKE 18111 8 ASK OF YOU
KUT KLOSE (KEIA/ELEKTRA/EEG) RAPHAEL SAADIQ (EPIC SOUNDTRAX/550 MUSIC)
6|9 |8 |!TSBEEN YOU 19| 21| 11| THINK OF YOU
ANITA BAKER (ELEKTRA/EEG) USHER (LAFACE/ARISTA)
718 |9 | FREAK LIKE ME 20117120 BEFORE | LET YOU GO
ADINA HOWARD (MECCA DON EASTWEST/EEG) BLACKSTREET (INTERSCOPE)
8110 4 I'LL BE THERE../YOU'RE ALL I... 21114 9 SHY GUY
METHOD MAN/M J. BLIGE (DEF JAM/RAL} DIANA KING (WORK/COLUMBIA)
9 | 12|21 | ! WANNA BE DOWN 22| — | 23 | ON BENDED KNEE
BRANDY (ATLANTIC) BOYZ Il MEN (MOTOWN)
CANDY RAIN | APOLOGIZE
100714 SOUL FOR REAL (UPTOWN/MCA) ni2\U ANITA BAKER (ELEKTRA/EEG)
CREEP EMOTIONS
1119118 ) 7% (LAFACE/ARISTA) |16 H-TOWN (LUKE)
12 6 | 2 | | WANNA LOVE LIKE THAT 25 | 23 | 14 | COME ON
TONY THOMPSON (GIANT/WARNER BROS.} BARRY WHITE (A&M/PERSPECTIVE)
1318113 RED LIGHT SPECIAL Recurrents are titles which have appeared on the Hot R&B
TLC (LAFACE/ARISTA) Singles chart for 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z

24
56
17
49
38

46
40
18

62

43

47
10

31

48

45

69
32

80

g1
33

16

59
50
10

15

25

84

66
51
58

12

60
63

86
68
18
39
65
61

29
37

79
93

76
22
14

74
23

30
67

55

82
81

n

TITLE (Publisher — Licensing Org.) Sheet Music Dist

1ST OF THA MONTH {(Ruthiess Attack, ASCAP/Mo
Thug, ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI)

ALL | CAN DO (Rondor, BMI/Sony. BMV/Irving,
BMI/Andrea Martin, BMI) WBM

ALREADY MISSING YGU (Divided, BMI/Zomba.
BMI/Ramal, BM\/Warner-Tamerlane, BMI) WBM
ANYTHING (To The Tee, BMI)

ARE YOU READY? {All Silver, ASCAP/Pebbitone.
ASCAP/Hard Hands. ASCAP/Beane Tribe. ASCAP/EMI
Biackwood, BMI/Who Knows, BMI/MCA, BMI/Lo Mo, BMI}
BE ENCOURAGED (Red Rewmar, SESAC)

BEST FRIEND (Human Rhythm. BMi}
BOOMBASTIC/IN THE SUMMERTIME (LivingSting,
ASCAP/Malaco, BMI() HL

BROKENHEARTED (Human Riwthm. BMIYourg Legend, ASCAP)
BROWN SUGAR (Ah-choo. ASCAP/12:00 AM, ASCAP/
PolyGram Int'l, ASCAP/Jazz Merchant, ASCAP} HL
CAN | TOUCH YOU... THERE? (Warner Chappell,
ASCAP/Mr. Bolton's. BMI/Zomba, BMI/Warner-
Tamerlane. BMI/Out Of Pocket. ASCAP) WBM

CAN'T YOU SEE (FROM NEW JERSEY DRIVE)
(Evelle. ASCAP/WB, ASCAP/South Of Soul, ASCAP/12 AM,
ASCAP/Late Hours, ASCAP/EM) Blackwood. BMI/Janice
Combs. BMI/PolyGram Int'l, ASCAP) WBM/HL

CELL THERAPY (Organized Noize, BMi/Sti¥t Shirt.
BMI/Goodie Mob, BMI)

CLAP YO HANDS (Naughty. ASCAP/WB, ASCAP/Cotgems-
EMI, ASCAP/B. Feidman & Co.. BMI) WBM

COME WITH ME (Music Corp. Of America,
BMI/Cameo Appearance By Ramses, ASCAP/Vandy,
ASCAP/MCA, ASCAP/G.Spot, BMI/Yppahc, ASCAP) HL
CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bros
ASCAP/Caledonian. ASCAP) WBM

CURIOSITY (FROM DANGEROUS MINDS) (EMI Apri,
ASCAP/Dalin De(yate. ASCAPMass Confusion, ASCAP/MCA ASCAP
DANGER {Copyright Control)

DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS)
(D.AR.P.. ASCAP/Afro Dredite. BMI/Nu Rhythm And Life,
BMI/EMI April, ASCAP/Full Keel, ASCAP/Deep Technology.
ASCAP/Def Jam, ASCAP/LL Cool J, ASCAP) HLAWBM
FADES EM ALL (EMI Aprl, ASCAP/Big Poppa,
ASCAP/Justin, ASCAP/Bee Mo Easy, ASCAP)
FANTASY (Rye. BM!/Sony. BM!/Metered, ASCAP/
PolyGram Int'l, ASCAP/Stone Jam, ASCAP/Ness. Nitty &
Capone. ASCAP/WB, ASCAP) HL/WBM

FEEL ME FLOW (Naughty, ASCAP/WB,
ASCAP/Rhinelander. ASCAP) WBM

FEELS SO GOOO (So So Def. ASCAP/EMI April,
ASCAP/Ar Control, ASCAP} HL

FEEL THE FUNK (FROM DANGEROUS MINDS)
(Zomba. BMI/Hookman, BMI) WBM

FREEK'N YOU (EMI April, ASCAP/DeSwing Mob. ASCAP) HL
GANGSTA'S PARAOISE (FROM DANGEROUS MINDS)
(T-Boy. ASCAP/0/B/0 Itself. ASCAP/Boo Daddy. ASCAP/Lary
Sanders, BMU/Songs Of PolyGram, BMI/Madcastie,
BMV/Johete, ASCAP/Black Bull, ASCAP) HLAWBM
GIRLSTOWN (Zomba. ASCAP/Wild Apache.
ASCAP/Enc Sermon. ASCAP) WBM

HANDLE OUR BUSINESS (Davey Pooh. ASCAP/Waca,
ASCAP; Slap Roc, BM()

HEAVEN (EMI April. ASCAP/Flyte Tyme, ASCAP/New
Perspective, ASCAP)

HE'S MINE (Mo Ken, ASCAP/AIl Init. ASCAP/Hami Wave.
ASCAP/Controversy, ASCAP/WB, ASCAP/Songs Of Lastrada.
BMI/Songs Of PolyGram. BMI/Rubber Band, BMI) WBM/HL
HOW HIGH (FROM THE SHOW!) (Funky Noble,
ASCAP/Zomba. ASCAP/Erick Sermon, ASCAP/Careers-
BMG. BMI/Wu-Tang. BMI) HL/WBM

| CAN LOVE YOU LIKE THAT (Diamond Cuts,
BMIAWondertand, BMI/Critenon, ASCAP/Second Wave,
ASCAP/Full Keel. ASCAP/Friends And Angels. ASCAP) HLAWBM
| CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass
County, ASCAP/Red Cloud. ASCAP) WBM

ICE CREAM (Careers-BMG, BMI/Ramecca. BMWu-Tang, BMI)
IF YOU WANT IT (EMi April. ASCAP/Soul On Soul, ASCAP/WB,
ASCAP/Evelle, ASCAP/Tweive And Under, ASCAP/Slam U Well
BMI/Gansta Lean, BMYO/B/O tisetf, BMI) WBM

1 GOT 5 ON IT {Stackola. BM/True Science, ASCAP/Triple Gold.
BMV/Jay King IV, BMUSongs Of All Natons, BMI/Wamer-
Tameriane. BMV/EM! Blackwood. BMU/Two Tuff-Enuff, BMI) WBM
1 HATE U (Controversy. ASCAP/WB. ASCAP) WBM

1 MISS YOU (COME BACK HOME) (FROM NEW YORK
UNDERCOVER) (EMI April, ASCAP/E-Z-Duz-it,
ASCAP/WB, ASCAP/Evelle, ASCAP)

| WISH (Orange Bear, BMI)

JEEPS, LEX COUPS, BIMAZ & BENZ (EM! April,
ASCAP/Bee Mo Easy, ASCAP/Lost Boyz. ASCAP/Vanessa’
ASCAP/My Two Sons. ASCAP/Clyde Otis. ASCAP) HL
JUST FOR MY MAN (Seveith Seal, ASCAP/Trembal, ASCAP)
KISS FROM A ROSE (FROM BATMAN FOREVER) (SPZ BMI}
LOOK WHAT YOU'VE DONE (frauma Unit
ASCAP/BMG. ASCAP/The Lady Roars, BMI)

LOVE AMBITION (CALL ON ME) (Human Rhythm, BMI)
LOVE DON'T LOVE NOBODY (Wamer-Tamerane, BMi) WBM
LOVE ENUFF (Jazzie B, PRS/EMI Virgin. PRS/EMI.
PRS/EMI April, ASCAP/EMI Blackwood. BMI}

LOVE T.K.0. (Warner-Tameriane, BMI) WBM

MC’S ACT LIKE THEY DON'T KNOW (Zomba. ASCAP/BDP.
ASCAP/Gifted Pearl, ASCAP/EMI Apnl, ASCAP) WBMHL

MIND BLOWING (Vertical City. BMI/PMA, BMI}

MY UP AND DOWN (Chile. ASCAP/Maximum Strength.
ASCAP/Too Slow U Blow, ASCAP/Stankey Chank. ASCAP}
THE NOD FACTOR (Farever People, ASCAP/Lester
Fernandez, ASCAP/VRI-JON, BMI)

ONE MORE CHANCE/STAY WITH ME (Big Poppa, ASCAP/
Justin, ASCAP/EMI April. ASCAP/Jobete, ASCAP) HUWBM

ON THE DOWN LOW (Cancelled Lunch,
ASCAP/PolyGram Int'l, ASCAP) HL

ON THEM THANGS (Real An Ruff. ASCAP/ASB. ASCAP)
PLAYER'S ANTHEM (Undeas, ASCAP/Ciark’s True Funk,
BMI/EMI April, ASCAP/Justin, ASCAP/Big Poppa, ASCAP) HL
PRETTY GIRL (Sony Tree, BMI/Ecaf, BMI) WBM/HL
PULL UP TO THE BUMPER (Songs Of PolyGram, BMUxat.
BMVGrace Jones, ASCAP/PolyGram It ASCAP/Chenan. ASCAP) HL
REAL HIP HOP (Straight Out Da Sewer, ASCAP/EMI
April. ASCAP/Cetlar To The Addict. ASCAP)

ROUND & ROUND (Tripploc. ASCAP/Wayniac.
ASCAP/Warren G, ASCAP/PolyGram Int’l, ASCAP) HL
RUNAWAY (Black Ice, BMI/EMI April. ASCAP/Flyte
Tyme, ASCAP) WBM

RUNNIN' (Beetunkye, BMVEMI Blackwood, BMVEphcy. ASCAP)
SENTIMENTAL (EMI April, ASCAP/D.A.R.P
ASCAP/WB, ASCAP/Nuthouse, ASCAP/EMI Blackwood.
BMI/Deborah Cox, BMI) WBM/HL

SITTIN’ ON CHROME (DAMASTA ASCAP/Varry White.
ASCAP/PolyGram Int'l, ASCAP) HL

SLAM (EMI Blackwood, BMI/EMI, BMI/Promuse.
BMI/Special Ed. BMI/Howie Tee, BMI)

SO MANY TEARS (loshua's Dream, BMI/Interscope
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Pearl. BMI/Warner-Tamerlane. BM!/Grand Imperial
Thug. BMI/Pubhowyalike, BMI/Triboy, ASCAP/Black
Bull, ASCAP/Jobete, ASCAP) WBM

SOMEONE TO LOVE (Sony Tree, BMY/Ecaf, BMI) HL
SOMETHIN' 4 DA HONEYZ (Chyysalks, ASCAP/Mo' Swarg,
ASCAP/OY's, BMINomad-Norman, BMiAWamer- Tamestane. BVSongs
0f PolyGram, BMMadcasstie, BMSecond Decade, BMI) HLAWBM
STAY WITH ME (EMI Blackwood. BMI/Benny's Music
BM!/Steve Harvey, BMI)

SUGAR HILL (Tricky Track, BMI)

SULTRY FUNKX (Al Seeing Eye. ASCAP/PolyGram int'l.
ASCAP/Better Days, BMI/Songs Of PolyGram, BMi/Rap
And More, BMI}

SUMMERTIME IN THE LBC (FROM THE SHOW!) (Big
Nuts, BMI/EMI April, ASCAP) HL

TAKE ME HIGHER (Gratitude Sky, ASCAP/Warner
Chappell. ASCAP/Kalamazoo, ASCAP) WBM

TELL ME {(Almo. ASCAP/Groove 78, ASCAP/Jizop.
BMI/Sony Tree, BMI/Dream Team, BMI) WBM/HL
TEMPTATIONS Uoshua’s Dream, BMI/Interscope
Pearl, BMI/Warner-Tamerlane, ASCAP/Saja.
BMI/Songs Of Lastrada, BMI/Funky Knoble,
BMI/Bridgeport, BMI/Bee Mo Easy. ASCAP) WBM/HL
THIS IS NOT A GOODBYE (Warner-Tamerlane,
BMI/Big Herb’s. BM!/Back 2 Da Getto, ASCAP/Ms.
Mary’s, BMI) WBMm

THROW YOUR SET IN THE AIR (Soul Assasins, ASCAP/
MCA. ASCAP/Hits From Da Bong. ASCAP/BMG, ASCAP)
‘TIL YOU DO ME RIGHT (Sony Tree. BMI/Ecaf.
BMI/Kmel. BMI)
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44
27

26

35
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57

52
80
73
92
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72

6
75

54
13

TONIGHT'S THE NIGHT (Donril, ASCAP/Zomba, ASCAP/

T Lucas. ASCAP/Smokin' Sound, ASCAP/Tade), ASCAP) WBM
TONITE (EMI Aprii, ASCAP/D A R.P, ASCAP}

VIBIN' (Vanderpool. BMI/Aynaw, BMI/Shawn Patrick.
BMI/Ensign, BMI/Bee & Tee, BMI/Butter Jinx, BMI) HL
WATERFALLS (Organized Noize, BMV/Stf Shirt, BML/Belt Star.
ASCAP/Tizbiz. ASCAP/Pebbitone, ASCAP/EMI April. ASCAP) HL
WATER RUNS DRY (Sony Tree, BMI/Ecaf, BMI) HL
WE MUST BE IN LOVE (Played Like A StepSun.
ASCAP/Black Art Of War. ASCAP)

WEST UP! (Base Pipe. ASCAP/Woopteewoo,
ASCAP/WB, ASCAP/Gangsta Boogie. ASCAP/Real An
Ruff, ASCAP/Mycenae, ASCAP) WBM

WHAT ABOUT OUR LOVE? (PolyGram Int'l. ASCAP/Uncie
Buddies. ASCAP/EMI Blackwood, BMI/EMI. BMI)

WHAT YOU WANNA 007 (Lench Mob, ASCAP/Gangsta
Boogie. ASCAP/WB. ASCAP) WBM

WHATZ UP, WHATZ UP (Pepper Drive. BMI)
WHERE'S DA PARTY AT? (Entertaining, BMI)

WHO CAN | RUN TO (Warner-Tamertane, BMI)

Y'ALL AIN'T READY YET (Zomba. ASCAP/Chin
Checkin’, ASCAP) WBM

YOU ARE NOT ALONE (Zomba, BMI/R.Kelly,
BMi/Warner-Tamerlane, BM}/Black ice, BMI} WBM
YOU BRING ME JOY/I LOVE YOU (MCA, ASCAP/Mary
J. Blige. ASCAP/EMI April, ASCAP/Joel Hailey.
ASCAP/Ninth Street. ASCAP/Justin Combs. ASCAP) HL
YOU CAN'T RUN {Sony Tree, BMI/Ecaf, BMI}

YOU USED TO LOVE ME (Chyna Baby. BMI/Janice Combs,
BMUEMI Blackwood, BMINinth Street Tunne!, BMI) HL
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Paul Masterson Gives Dancefloors Hi-NRG ‘Fassion’

A LAD WITH NU-NRG: If you
are among the hi-NRG purists who
find the current crop of Euro-
grown fare a tad too thin and sug-
ary to embrace but are tired of
spinning your old Megatone and
Oaklawn 12-inchers, then you need
to be introduced to young U.K.
renegade Paul Masterson, who
has given the '80s-era dance sub-
genre a makeover that would make
Regis Philbin and Kathie Lee
Gifford proud.

Backed by the diva-styled vocal
power of newcomer Luvain, Mas-

Liz Livin’ Lovely. Radikal diva Liz
Torres, left, parties it up with DJ/pro-
ducer Johnny Dynell at a recent edi-
tion of New York’s ever-popular Jackie
60 weekly club soiree. The singer con-
tinues to tour in support of her latest
single, “Set Urself Free,” which was
produced by the omnipresent Junior
Vasquez. She is also working on a fol-
low-up with producer Danny Tenaglia.

terson delivers what could easily
become his first global pop smash,
in the form of “Passion,” which he
recorded under the name Amen.
Mark our words, runway regulars
will be swingin’ their handbags
and singin’ along to the crazy-
catchy chorus by the end of the
track’s first breakdown. The only
thing missing from this gem is lyri-
cal verses that are as meaty as the
hook. But it hardly seems to mat-
ter in this case, given the potency
of Masterson’s taut melody and
frenetic, almost trance-like
rhythms.

Perhaps one of the best things
about “Passion,” which is available
on deConstruction Records, is that
it is underlined by an intangible but
apparent reverence for hi-NRG
architects, such as the late Patrick
Cowley, that too many of his Euro-
pean counterparts do not seem to
display. Masterson has clearly done
his homework, and he is using his
education to develop fresh ideas,
rather than tread the same ground
over and over again. We are fiend-
ing for more music from this star-
bound young talent. After one close
encounter with his “passion,” you
will be, too.

G ROOVELINE: What a pleasure
it is for us to report that clubland

Dance
TRAX
by Larry Flick

veteran Larry Yasgar is back in
action. The visionary man who was
once behind the dear-departed
Vendetta Records, as well as the
robust father figure who first
guided C+C Music Factory
(among several other platinum
acts), has formed Centurion
Records, a New York-rooted indie
that will be equally devoted to both
hardcore and radio-friendly dance
fare.

Yasgar proves that he still has
sharp ears with the label’s first
release, “Pac-Pac” by Shadow (aka
producer/composer Winston Bai-
ley), a tribalistic throwdown that is
rife with shoulder-shakin’ percus-
sion and contagious vocal chants.
Bailey’s original version jiggles
nicely, while Tommy Musto and
Matthew Heilbronn’s remix
underlines the track with a bassline
that guarantees widespread DJ
approval.

Remember Sunscream? The act,
which remains one of the few to
successfully put a marketable face
on the now-dormant techno scene,
has completed “Change Or Die,” its
second album for Columbia. This
appropriately titled collection
offers the group’s menu of hypnot-
ic electro-trance grooves that are
topped with hummable pop
melodies. Such tracks as the recent
European single “When” and the
forthcoming “Exodus” (remixed to
eerie effect by Rollo) sound equal-
ly accessible to dancefloors and
alterna-pop radio airwaves. Colum-
bia is tentatively planning to
release “Change Or Die” in the
U.S. in February 1996, while the
U.K. arm is looking at issuing the
set at Christmas time.

On Oct. 24, 4th & B’'way unveils
the third stateside chapter in its
ongoing “Rebirth Of Cool” compi-
lation series. Assembled by the
label’s Julian Palmer, this album
boldly questions the parameters of
the so-called acid-jazz revolution
with 10 jams that are related only
in that they mine somewhat mellow,
midtempo grooves. Otherwise,
each cut displays the results of
each act’s exploration of traditional
Jjazz, classic funk, trip-hop, hip-hop,
ambient-pop, and old-school R&B
idioms. The set’s highlights are
seemingly endless, though Jhelisa
stands head-and-shoulders above
the pack with the smooth yet
assertive “Friendly Pressure,” a
genius effort that leaves you won-
dering why she is struggling for
mainstream attention while lesser
new-jill swingers saturate top 40
airwaves.

New York’s New Breed Records
also rattles and challenges the
umbrella-like concept of acid-jazz
with “Jumbo Pack,” an 18-track

journey into the realm of raw funk,
improvisational  jazz, and
cut'n’scratch ragga dubs. DJ/pro-
ducer I-Cue beat-mixes the jams
into a cohesive, chill-party package,
combining some of his own record-
ings (such as “Keepin’ It On” and
“Dig This”) with the musings of
folks like DJ Smash and Hus-
tletron (aka Hal Lee). Kickin’
stuff.

Speaking of New Breed and Hus-
tletron, look for “Son Of Hus-
tletron,” an abstract six-cut EP
that delves into the depths of futur-
istic funk and trip-hop. Hal Lee
keeps the grooves jeep-friendly
while stretching simple melodies to
soothing effect. Essential for the
adventurous and experimental at
heart.

IN THE MIX: DJ Sneak is at it
again. With “Recycled Loops,” the
oh-so-prolific producer/turntable
artist issues another in a long line
of solid EPs—this time, for New
York’s DV8/AV8 Records. With
such a brave and ballsy record title,
ya know that Sneak had to deliver
jams that slammed any nasty quips
from street-level right outta the
ballpark—which he does with
notable ease. Much like Kenny
“Dope” Gonzalez did under the
guise of the Bucketheads, Sneak
offers dubby house anthems that
have one foot stepping toward the
future, while the other is deeply
entrenched in the bygone disco era.
“Tribal Sex” and “All Around The
World” stand out as cuts that both
mainstream and underground
jocks will find munchable. Have a
taste.

On a similarly soulful and some-
what retro dub tip, New Jersey’s
Brothers Vibe make a fine first
impression with a self-titied EP
that could position studio partners
Tony Rodriguez and Bon Vega as
a production team to reckon with.
“Friend Vibe” stands out for its

Billboard.
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

garage flavor and samples of
Sylvester’s “Over And Over.” For
those who need a vocal to clutch,
“Work It” introduces diva-in-wait-
ing Mystic amid a flurry of infec-
tious synth loops and vigorous
beats. Look for this one on Sound
of Music Recordings.

The ever-reliable Cutting
Records slides into the fall season
with a handful of 12-inchers worth
spending a minute or two with.
Heading up the list is Jason
Nevins, who flexes his deep-house
muscle with the sample-happy
“Beat Box,” which he cut under the
name Xtra Strength. Meanwhile,
Jose Nunez shows that he can flow
on the dub tip with the best of ’em
on “Slow Dancing,” an under-
ground kicker he concocted as his
alter-ego, Doctor Love. The latter
track has some muscular
bass’n’break action via Harry
“Choo-Choo” Romero’s stormin’
remix.

Maxi Records is also stoking up
for a busy season with “I Found It,”
the third single by rising vamp
Daphne, a David Anthony pro-
duction that previews her long-
awaited full-length debut album.
Also on the label’s agenda is “Maxi-
mum Dancefloor Capacity, Volume
2,” which traces the indie’s last
year of creative activity under the
turntable touch of Tedd Patterson.
Among the juicier jams featured
are “That Ain’t Right” by Judy
Albanese and Miji’s “Need That
Fun At Home.”

Teenage classical violinist Vanes-
sa- Mae is inching toward a transi-
tion into the club realm with “Tocca-
ta & Fugue In D Minor,” which has
been fashioned for the house music
generation in tastefully constructed
remixes by Bobby D’Ambrosio and
Fred Jorio. D’Ambrosio’s juicy Jour-
ney version has the vibrancy and per-
cussive motion to serve peak-hour
punters well, while Jorio’s harder
Lectroluv remix simmers with the
kind of deep-baked bassline that

unde ‘ground heads require. Avail-
able mn the EMI-distributed Angel
Reco ds.

REMEMBER HER NAME:
One f the better perks of writing
a colamn like this is having the
oppcrtunity to peek into the
deve opment of an artist destined
for siiccess. Although we admit to
occasionally sticking our necks
out in support of some who are
best ‘orgotten, we have no fear in
pred cting that lovely south Lon-
doner Sylvia is a very special
singer/songwriter with a brilliant
career ahead of her. In fact, we
are thrilled to be among the first
to publicly announce her pres-
ence.

Recently signed to BMG Music
Publishing by the ever-savvy
Mike Sefton—who can take a
bow for nurturing the songwrit-
ing skills of Frankie Knuckles,
Steve Anderson, Rollo, and
Mike Pickering, among count-
less others—the 24-year-old
artist has a string of major-label
A&R execs lining up to get her
signature on a recording agree-
ment, not to mention the attention
of Massive Attack, who may tap
her as a featured singer on its
next album.

On the seven-song demo that
has stirred up all of this activity,
Sylvia initially comes across as a
hip-hop-derived hybrid of Sade
and Desiree, but closer exami-
nation of her material reveals a
unique sound that is spiced with
subtle African vocal inflections,
ambient-funk groove texture,
and lyrics that are far more
earthy. If you can score a copy of
this tape (you will not believe
that she recorded most of the
vocals in her kitchen), grab it and
tuck it away in a safe place. It is
bound to be a collector’s item
once Sylvia becomes a massive
star. We are betting the rent on
this one.

All Camile Needs. Fortune-5 recording artist Camile, right, chats with Atlantic
ingenue Brandy at the recent opening bash for the Motown Cafe in New York.
Camile is currently on the road promoting her latest single, “All The Love You
Need,” a pop-inflected dance ditty that was written and produced by Tony
Moran. The singer is also at work on her first album, which should be completed
and released during the first quarter of 1996.
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Writers’ Societies Name Top Songs, Publishers

Burr Is ASCAP Songwriter Of Year

NASHVILLE—Six hits earned for Gary Burr the honor
of being named songwriter of the year at the ASCAP

awards dinner and presentation here Oct. 3.

He shared the spotlight with Warner/Chappell Music and
Sony Cross Keys Publishing as publishers of the year and
with Gary B. Baker and Frank Myers, who wrote the coun-
try song of the year, “I Swear.” In addition, George Strait

received ASCAP’s Voice of Music Award.

Burr’s winning songs were “I Try To Think About Elvis,”
“Man Of My Word,” “More Love,” “One Night A Day,” “We
Don’t Have To Do This,” and “What’s In It For Me.”

Other multiple-song winners were Tommy Barnes, Mark
Miller, Alan Jackson, Jim McBride, Kerry Kurt Philips,
Tony Arata, Porter Howell, Brady Seals, Mary Chapin
Carpenter, Don Schlitz, Tim Mensy, Larry Boone, John Jar-
rard, Gary B. Baker, Frank Myers, Steve Seskin, Gretchen
Peters, Trey Bruce, Dwayne O’'Brien, Allen Shamblin, and

Chris Farren.

Sony Cross Keys received nine citations during the
evening, and Warner/Chappell received 10. The two pub-
lishers shared honors for the song “Chattahoochee” for the

second year in a row.

Other publishers with multiple citations were Alabama
Band Music, Almo Music, BMG Songs, Curb Songs, Dixie
Stars Music, Edge 0’Woods Musie, Emdar Musie, EMI
Music, Famous Musie, Farrenuff Music, Full Kell Music,
Gary Burr Music, Getarealjob Music, Hayes Street Music,
Howlin’ Hits Music, Love This Town Music, Major Bob
Music, MCA Musie, Miss Blyss Music, New Don Songs,
Pookie Bear Musie, PolyGram International, and Rick Hall

Music.

Strait received the Voice of Music Award for his “inter-
pretations of great songs which have touched the hearts
and minds of music lovers throughout the world.”

The presentation was held in the Tennessee Ballroom of
the Opryland Hotel with a “Country Music Paradise”
theme and was hosted by ASCAP vice president Connie

Bradley.

A total of 75 songs received awards (see separate listing

on page 36).

page 36).

‘Wink’ Among BMI Winners

NASHVILLE—Vince Gill, Sony Tree Publishing, and the song
“Wink” were the top honorees at the 43rd annual BMI Country
Awards. Held at BMI’s new Music Row offices, the Sept. 30 gala
kicked off Nashville’s annual Country Music Week festivities.
President/CEO Frances Preston and VP Roger Sovine pre-
sented citations of achievement to 189 writers and publishers
during the event. Gill started CMA week on a positive note, as
he took home sengwriter of the year honors for the second time.
Sony Tree president/CEO Donna Hilley accepted the publisher
of the year accolade for the fourth consecutive year, giving Sony
Tree an impressive total of 22 wins.

The Robert J. Burton Award for the most-performed coun-
try song of the year went to “Wink.” Recorded by Neal McCoy,
the tune was written by Bob DiPiero and Tom Shapiro.

The songs for which Gill won BMI awards this year were
“Tryin’ To Get Over You,” “What The Cowgirls Do,” “When
Loves Finds You,” and “Whenever You Come Around.”

The writers who accepted three BMI honors at this year’s
gala were Clint Black, Bob DiPiero, Gary Harrison, and Paul
Nelson. Those who received two awards included David Ball,
Matraca Berg, Don Cook, Ronnie Dunn, Chuck Jones, Toby
Keith, Tony Martin, Roger Murrah, Hayden Nicholas, Tom
Shapiro, Jeffrey Steele, Doug Stone, and Pete Wasner.

Tree Publishing Co. was recognized for 11 songs, earning
Sony Tree publisher of the year award, given to the publishing
company with the highest percentage of copyright ownership
in award-winning songs. Other publishers to net multiple hon-
ors were Acuff-Rose Musie, All Over Town/Little Big Town
Music, American Made Music, August Wind Musie/Patrick
Joseph Music, Benefit Music, Blackened Musie, Blue Desert
Musie, Careers-BMG Music Publishing, Diamond Struck Music,
Don Cook Music, EMI Music Publishing, Foreshadow Songs,
Great Broad/Maria Belle Music, Hamstein Cumberland Music,
Irving Musie, Longitude Music Co., Maypop Music, Mike Curb
Musie, Murrah Music Corp., O-Tex Music, Showbilly Music,
Songs of PolyGram International, Terilee Music, That’s A Smash
Publishing, Tokeco Tunes, Uncle Pete Music, and Warner-
Tamerlane Publishing Corp. & Associated Cos.

A total of 73 songs received awards (see separate listing on

Inc.

ment.

Chip Davis Is Pride Of SESAC

The presentation of the prestigious Pride of SESAC Award
capped the list of honors at the company’s annual National Per-
formance Activity Awards, held Oct. 5 at Nashville’s Spring-
house Golf Resort.

SESAC managing director/COO Bill Velez handed the Pride
of SESAC Award to Mannheim Steamroller’s Chip Davis, not-
ing that the award—which is not given on an annual basis— is
awarded only when a songwriter or publisher affiliate exceeds
standard performance levels. Velez, who also hosted the event,
noted that Mannheim Steamroller’s Christmas releases tradi-
tionally dominate the Christmas charts. Publisher is Dots and
Lines Ink.

The awards ceremony, which concluded the activities of
Country Music Assn. Week, also saw Frank Dycus named coun-
try songwriter of the year for “I'm Gonna Get A Life,” as
recorded by Mark Chesnutt. Publisher is W.B.M. Music Corps.

Blue Note recording artist Geri Allen was named jazz song-
writer of the year. Her successful album “Twenty-One” was
named best jazz album at the recent Soul Awards. Publisher
is Antoinette Music.

Saxophonist and Windham Hill artist Warren Hill was cho-
sen new adult contemporary songwriter of the year. Publish-
er is Never Been Warren Music.

SESAC affiliate Hulk Hogan and affiliate songwriters J.J.
Maguire and Jimmy Hart were named venue licensing song-
writers of the year for writing SESAC-affiliated music used
in stadiums and arenas, in conjunction with Hogan’s World
Wrestling Federation activities. Publisher is Beach Bar Music

Vince Caputo, Tom Hedden, and Dave Robidoux were select-
ed television performance licensing songwriters of the year.
They score NFL highlight shows such as “This Is The NFL,”
and they won an Emmy for “75 Seasons: A History Of The
NFL.” Publisher is NFL Music.

Affiliate Jim Brickman was named adult contemporary
songwriter of the year. Publisher is the Brickman Arrange-

“Ni El Primero Ni E] Ultimo” was Latina musie song of the
year. Editoria Esperanza Musical was chosen Latina music
publisher of the year.

JUST WHAT NASHVILLE NEEDS: Another
new record company. Doug Morris has decided
to open a Nashville office for Rising Tide Records
and has tapped Ken Levitan of Vector Manage-
ment to be Nashville president. Levitan will have
roster autonomy, and if Vector’s roster—with the
likes of Joe Ely and Lyle Lovett—is any indica-
tion, the label will lean toward diversity. No sign-
ings as of yet.

ABSTRACT COUNTRY: That painting you saw
behind Dwight Yoakam when he performed on
the Country Music Assn. awards show is titled
“Abstraction” and is a celebration of nature by
the late abstract expressionist Hans Burkhardt,
who was well-known for the art he created in
response to war, spanning the decades from the
Spanish Civil War to Vietnam. Yoakam discov-
ered Burkhardt’s work last year and decided to
put it not only enstage but also on the sleeve of
his new album, “Gone.”

BMI president/CEO Frances Preston pro-
duced some special guests at the BMI awards
dinner. As you know, this year’s inductees into the
Country Music Hall of Fame are Jo Walker-
Meador and the late Roger Miller. To standing
ovations, Preston brought onstage Walker-
Meador and Miller’s widow, Mary, and son Roger
Dean. The latter, sporting a spiffy green west-
ern jacket adorned with white arrows, is very
much his father’s son.

Other notables at the BMI soiree included
Grandpa Jones, Eddy Arnold, Ray Stevens,
Jackie DeShannon, U.S. Sen. Fred Thompson
of Tennessee, David Ball, Shania Twain, Kim

Carnes, BlackHawk, Joe Diffie, Bill Monroe,
Vince Gill, Suzy Bogguss, and Alexander Har-
vey.

Clint Black was there with the news that he’s
hooked up with the Keebler Co. to benefit USA
Harvest, the big all-volunteer food distribution
organization. Keebler is sponsoring his tour, and
Black fans are asked to bring non-perishable

food items to
concerts. Kee-

Nashville
SCZM

bler will match
or exceed fan
food donations,
and the compa-
ny estimates
that the tour
will produce a
donation of
about 70 tons of

food to USA =
Harvest.
Black will

play the Star-

wood here Oct. 15. He has done a TV com-
mercial with Ernie the Keebler ElIf, and
Black’s face currently appears on millions of
boxes of Keebler Wheatables snack crackers,
complete with bounce-back ads for a $2.99
multi-artist country sampler CD and tour
merchandise.

WYNONNA jetted in from her Las Vegas per-
formance for Andre Agassi’s “Grand Slam For
Children” benefit to sing at the Nashville Song-
writers Hall of Fame Dinner and Induction Cer-

by Chet Flippo

Rising Tide Label Reaches Nashville; Awards Festivities Bring Qut The Stars

emony Oct. 1. She is looking very svelte and
sounding better than ever as she gears up for
1996’s mammoth tour and her next album. To cel-
ebrate Dave Loggins’ induction into the Hall, she
called him onstage as she performed his song
“She Is His Only Need,” which was the first hit
of her solo career. “This is the only song that’s
ever made Tony Brown cry,” she remarked. She
also said that
this was her first
performance
with son Eli-
jah—now 9
months old—in
the room.

Jack Clement
presided over
the induction of
Dickey Lee —
now aka
Richard Lee—
into the Hall,
John D. Loud-
ermilk introduced Loggins, and Kris Kristof-
ferson did the honors in welcoming Waylon Jen-
nings into the Hall. Guy Clark and Brooks &
Dunn performed a medley of Jennings songs.
When Jennings took the stage, he announced,
“I’'ve been writing a book, and a lot of y’all out
there are in trouble.” In the crowd were Mae
Boren Axton, Marijohn Wilklin, Hank
Thompson, Jessi Colter, Tommy Collins, Bill
Anderson, Joe Allison, Hank Cochran, Sonny
Curtis, and Hal Ketchum.

Nashville Songwriters Assn. International

president Pat Alger presented songwriter Har-
lan Howard with the President’s Choice Award
to thank him for the Harlan Howard Birthday
Bashes, which have raised more than $250,000 for
the NSAI, the Nashville Entertainment Assn.,
and the Nashville Songwriters Hall of Fame.

M ORE FAME: In another CMA week festivity,
the Country Music Hall of Fame inducted five
artists into the Walkway of Stars, which is in the
lobby of the Hall of Fame. Martina McBride,
John Michael Montgomery, Kathy Mattea, Joe
Diffie, and Tracy Lawrence were honored with
stars Oct. 5. There are now 269 bronze stars in
the Walkway, representing artists ranging from
the Fruit Jar Drinkers to Billy Ray Cyrus.

THE ASCAP GALA drew a blue-ribbon ros-
ter of fab stars to the Opryland Hotel: George
Strait, Travis Tritt, Alan Jackson, Faith Hill,
Alabama, Michael McDonald, Little Texas,
Diamond Rio, Tim McGraw, Shenandoah,
Sawyer Brown, Lari White, Bryan White,
and Restless Heart. George Strait showed up
hatless for once to receive his Voice of Music
Award.

GARTH BROOKS passed on this year’s
awards show to finish his forthcoming album,
“Fresh Horses.” A release date of Nov. 21 has
been set for the Allen Reynolds-produced
album, the first studio project for Brooks in two
years. He will appear on “The Tonight Show
With Jay Leno” Nov. 20 and on “The Today
Show” Nov. 22,
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B > Vil 52 | 4 46 29 | JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL | 27
NEW 1 EMILIO CAPITOL NASHVILLE 32392 (9.98/13.98) LIFE IS GOOD 13 1
(—) L ASH = 53 53 51 33 | TRISHA YEARWOOD @ nca 11201 (10.98/15.98) THINKIN' ABOUT YOU 3
14 il 11 3 GEORGE STRAIT McA 11263 (39.98/49.98) STRAIT OUT OF THE BOX 11
< 54 52 57 16 | KENNY CHESNEY BNA 66562/RCA (9.98/15.98) ALL | NEED TO KNOW 39
1 1 (
; 6 : DOLV RERIO Haeo byl Sl o RELIRIEE SReetL il 55 50 45 36 | SAWYER BROWN @ CURB 77689 (10.98/15.98) GREATEST HITS 1990-1995 5
4 {

16 13 14 80 | TIM MCGRAW A’ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1 56 IE 37 57 | CLINT BLACK ® RCA 66415 (1098 16 98) ONE EMOTION 8
@ NEWD y R R g e I/ 57 56 58 | 170 | MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY (10.98 EQ/15.98)  COME ON COME ON 6
HEWE £ NV W oG G A (I R 58 | 51 48 | 27 | JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) soLoouT | 35

19 < i & EORRIEAMORGANI®IENATe6s080RIG08) CREATESTRITS J 63 62 63 WILLIE NELSON COLUMBIA 64184/SONY (598 EQ/9.98) SUPER HITS 34

JEFF FOXWORTHY A
20 | 15 | 12 | 90 | LivNeR BROS. 45314 (9 98/15 %) I8 YOU MIGHT BE A REDNECK IF. 3 60 | 54 | 50 | 34 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES | 48
—
18 | 21 69 | VINCE GILL A MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 61 57 55 1 62 | JOE DIFFIE A EPIC 64357/SONY {10 98 EQ/15.98) THIRD ROCK FROM THE SUN 6
2|17l Bs am’;ﬁ%gsmgﬁg%) THIS THING CALLED WANTIN' AND HAVIN' IT ALL | 10 62 | 59 | 60 | 216 | BROOKS & DUNN A’ ARISTA 18658 (3.98/15 98) BRAND NEW MAN | 3
i . .

22 19 7 ALABAMA RCA 66525 (10.98/15.98) IN PICTURES 12 63 55 49 19 DWIGHT YOAKAM REPRISE 45907/ WARNER BROS. (10.98/15.98) DWIGHT LIVE 8
24 | 19 | 28 | 3 | SAMMY KERSHAW WERCURY NASHVILLE 528536 (10.98 £Q/16.98)  EIHITSICRAPTERIDL | 19 65 | 65 | 52 | MARY CHAPIN CARPENTER A COLUMBIA 64327/SONY (1098 EQ1698)  STONES INTHEROAD | 1
25 | 23 | 23 | 53 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN | 1 65 | 60 | 51 | 75 | PAMTILLIS A ARISTA 18758 (9.98/15.98) SWEETHEART'S DANCE | 6
26 | 21 | 18 | 11 | TRACY BYRD @ MCA 11242 (10.98/15.98) LOVE LESSONS | 6 * % * PACESETTER* * %

) 69 73 13 | THE MOFFATTS POLYDOR NASHVILLE 527373 {9.98/13.98) (i THE MOFFATTS | 48

R R R s YOU HAVE THE RIGHT TO REMAIN SILENT | 7 -

- RS 8 67 61 61 53 | THE TRACTORS A ARISTA 18728 (3.98/15.98) [l THE TRACTORS .

28 | 24 2 TRACY LAWRENCE ATLANTIC 82847/AG (10.98/15.98) TRACY LAWRENCE LIVE | 24

68 58 53 53 | TOBY KEITH @ POLYDOR NASHVILLE 523407 (10.98/15.98) BOOMTOWN 8

29 25 22 75 REBA MCENTIRE A mCA 10994 (10 98/15.98) READ MY MIND 2 ——

69 | 67 69 68 | DAVID BALL A WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 6
30 | 29 | 8 | TERRICLARK MERCURY NASHVILLE 526991 (10.98 EQ/15 98) TERRI CLARK | 29
70 | 64 64 6 DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.98) DARYLE SINGLETARY | 64

31 27 24 69 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN 3

o 0 B0l aLAN Jackson A 1— 4 n 66 63 88 | COLLIN RAYE A EPIC 53952/SONY (.98 EQ/15 98) EXTREMES 12
ARISTA 18759 (10.98/15 98) WHO | AM
75 | = [J¥s@ll LEE ROY PARNELL ‘ WE ALL GET LUCKY SOMETIMES | 52

3326 | 2 15 | BRYAN WHITE ASYLUM 61642 (10.98/15.98) BRYAN WHITE | 17 CAREER 18790/ARISTA (10.98/15.98) IR

34 | 29 | 25 | 87 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK | 15 73 | 68 | 67 | 156 | ALAN IJBQICIKUS(?Q';,Q%, A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) | 1

35 28 26 5¢ | TRACY LAWRENCE A ATLANTIC 82656/AG (10.98/15.98) | SEE IT NOW 3 74 74 70 10 | JUNIOR BROWN MCG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH (EP) 54

36 | 33 27 7 TY ENGLAND RCA 66522 (9.98/15.98) TY ENGLAND 13 75 62 56 24 | TY HERNDON EPIC 66337/SONY (7.98 EQ/11.98) WHAT MATTERED MOST 9

(O Albums with the greatest sates gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 miilion units, with multimillion selters indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan, Inc

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'“tmrd Tu cnunlll calaln Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan s
I ® ™ FOR WEEK ENDING OCT. 14, 1995 llll n
% - % -
28 |53 | arTist TITLE | €5 28 | BE o
=2 | 33| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) B3] 2|32 EXa)
1 1 PATSY CLINE A® MCA 12* (7.98/12.98) 198 weeks at No. 1 GREATEST HITS | 230 14 14 WAYLON JENNINGS A* RCA 8506* (8.98) GREATEST HITS 10_2_
2 2 HANK WILLIAMS, JR. @ CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 44 15 -13— COLLIN RAYE A EPIC 47468/SONY (9.98 EQ/13.98) ALL I CANBE | 22
3 3 REBA MCENTIRE A° MCA 4979* (7.98/12.98) GREATEST HITS | 228 16 18 ALAN JACKSON A‘ ARISTA 8681 (9.98 EQ/13.98) DON'T ROCK THE JUKEBOX | 18
4 7 HANK WILLIAMS MERCURY NASHVILLE 823293 (7 98 EQ/10.98) 24 GREATEST HITS | 36 17 24 KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 104
5 6 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS, voL. 2 | 230 18 17 MARY CHAPIN CARPENTER A COLUMBIA 46077/SONY (8.98 £Q/13.98) SHOOTING STRAIGHT IN THE DARK | 45
6 4 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATESTHITS | 82 19 19 VINCE GILL MCA 10140 (9.98/15.98) POCKET FULL OF GOLD | 24
1 8 BILLY RAY CYRUS A® MERCURY NASHVILLE 510635 (10 98 EQ/16.98) SOME GAVE ALL L 20 22 GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAIT HITS | 68
8 10 | GEORGE STRAIT A" MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 228 21 | 20 | ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE | 99
9 5 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 230 22 23 ALABAMA A RCA 61040 (9.98/13.98) GREATEST HITS VOL. 2 53
10 9 SHANIA TWAIN MERCURY NASHVILLE 514422 (9.98 EQ/15.98) SHANIA TWAIN 11 23 16 THE BELLAMY BROTHERS CURB 42298/MCA (4.98/11.98) GREATEST HITS voL. il | 37
I Tl 11 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS [ 215 ] 24 | — WYNONNA A* CURB 10529/MCA (10.98/15.98) WYNONNA 19
12 15 | COLLIN RAYE A EPIC 48983/SONY (9.98 EQ/13.98) IN THIS LIFE 9 2% | 21 JOHN ANDERSON A BNA 61029/RCA (9.98/13.98) SEMINOLE WIND | 33
13 12 PATSY CLINE mCA 4038 (7.98/12 98) THE PATSY CLINE STORY | 62 Catalog albumns are older titles which are registering significant sales. € 1995, Billbeard/BPI Communications and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
] BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 150 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
&'I'“ AcKs WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
FOR WEEK ENDING OCT. 1, 1995 ™
g, ] 8. ]
w2 € g = =l _x|¢ |28 L2
L] ot Qi@ TITLE ARTIST | <o 2 Hlzo |2 TITLE ARTIST e}
RS ;% PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & Iz|22|22| 5 g PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &
IT'S NOT THE END OF THE WORLD & EMILIO |
R LAY *x % NO. 1 % xx — e 45 | 50 | 9 | 5 BrCKETT (°.NELSON,LBOONE.E. CLARK) (C) CAPITOL NASHVILLE 58432 | -
s 5 weeks at No. 1 L 4
L] L] 1| 10§ 6yr000,6/GALLMORE (S.DUKES.J.SANDERSON M HALL) s ym (© v) CURB 76961 | | 42 | 4 | 9 | HERE COMES THE RAIN, AR | 39|
" | 65 | § | SHE'S EVERY WOMAN GARTH BROOKS | 7 40 | 35 | 28 | 19 | ! WANT MY GOODBYE BACK & TY HERNDON | 7
AREYNOLDS (v.SHAW,G.BROOKS) CAPITOL NASHVILLE ALBUM CUT D.JOHNSON (P.BUNCH.D. JOHNSON,D.BERG) (C) (v) EPIC 77946
IF THE WORLD HAD A FRONT PORCH & TRACY LAWRENCE
3 2 3 12| 'STROUD (T.LAWRENCE.P.NELSON.K BEARD] (C) (V) ATLANTIC 87119 2 a7 52 | 4 PB?F%VVEIG,ESMDER) ¢ MA(STV)CD@ECSAEE 4
BETTER THINGS TO DO & TERRI CLARK C
@] s 8 | 14 | K STEGALL.C WATERS (T.SHAPIRO,T.CLARK C.WATERS) (C) (V) MERCURY NASHVILLE 852 046 | 42 | 4L | 34 16 §L‘£5‘§',ﬁ_}&§ﬁ'}§ﬁ?g,ﬁ‘ﬁ“¥ GIRE © ﬁkéﬁé&% 2
7| 11 | 12 | 'MNOT STRONG ENOUGH TO SAY NO @ BLACKHAWK | ¢ WHEN A WOMAN LOVES A MAN & LEE ROY PARNELL
@ “L":;*[‘;HE;SJT-LSN\?E’GAS (© 2) éRA’lsT“r\—ilﬁ?lei 48 | o1 6 S.HENDRICKS L.PARNELL (M.LUNA R.VAN HOY) (V) CAREER 12862 |
®) s $ LI | ShenDRicks (CSTALED (© ) warneR BRos. 17181 | © 5 | 57 | 4 ?g?jﬂgg‘}g& 8ﬁﬁ"ésm, -‘w%&%&a%%‘ag 44
LRI WU I POMP ML | T | a5 [ [ w [ a0 | INSETMEENDANCES, o AN
g | 6 | 7 [MEEME HALFWAY DOWN PATTY LOVELESS | ¢ DEEP DOWN - ® PAM TILLIS
E.GORDY,JR_(J LAUDERDALE) (C) (V) EPIC 77956 59 | — | 2 [ DEER DO ALDRIDGE JIARRARD 4
TILLS, ] , ) (C) (V) ARISTA 1-2878
g | 3 | 2 [EIEE ONEBOY, ONE GIRL 0 GO I I THAT ROAD NOT TAKEN JOE
P.WORLEY £.SEAY,J.HOBBS (M.A.SPRINGER,5.SMITH) (C) (V) EPIC 77973 47 40 43 18 | | ol ATE ) DIFFIE (CRELLYD BEASLEY) W EPI[(?I7F7§I7§ 40
12 14 8 y&%gyxss( 'LQAQNH[E)RRILL S SESKIN) ® JOHN MlCHAE(|6> M?\ME&C&E% L 50 53 6 slAVE’TH'S ONE FdR ME @ RICK TREVINO | 4g
(i’HIS THIN(;, T P $.BUCKINGHAM,B.CHANCEY (V. THOMPSON,M.D. SANDERS) (C) (V) COLUMBIA 77900
13 1 16 | 13 | 4 iTERMMCANALLY (R.SAMOSET.D.LOGGINS) ©) () CURB 76955 | 11 53 | 5 5 Q_QJOWJ!ﬂ&;ﬁ,g,\'ﬁ%\{ﬂls_mmm g JQM\%SEP%%L;;E 49
12)| 14 | 17 | 12 | SAFEINTHE ARMS OF LOVE , @ MARTINA MCBRIDE | 13 THREE WORDS, TWO HEARTS, ONE NIGHT ® MARK COLLIE
(12) M MCBRIDE P WORLEY E SEAY (P ROSEM KEIKEDV.P.BUNCHy (C) (y) RCA 64345 5 | 37 | 25 18 1 STROUD,M.COLLIE 'M.COLLIE.G.HOUSE) G ot gse 25
* Kk * IRPOWER * % % RUB-A-DUBBIN’ & KEN MELLONS
(@) 25 | 4 | 4 | CHECKYESOR NO  GEORGE STRAT | |3 3 | 15 | 3 | JCUPIT (D.GOODMAN,S.P.DAVIS,B.HOBBS) " 0w eric 78086 | )
T.BROWN,G.STRAIT (D.A. WELLS.D.H.OGLESBY) (V) MCA 55127 52 | 39 | 21| 14 SIL(;:R%' TSREJD(IZ)TT — & TOBY KEgITH 15
— H.SH KEITH (v) POLYDOR NASHVILLE 579 574
ALL | NEED TO KNOW & KENNY CHESNEY
15 | 18 | 12 | BErokeTT (5 SESKINM.A SPRINGER) © W Bnasazer | 14 (53)| 63 | — | 2 | REBECCALYNN ® BRYAN WHITE | 53
8.J WALKER,JR_K LEHNING (D.SAMPSON,S EWING) (C) [V} ASYLUM 64360
@ 17 20 i | WANNA GO TOO FAR & TRISHA YEARWOOD 15
GIUNDIS (L MARTINE,JR,,K.ROBBINS) (V) MCA 55078 54 [ 51 | 45 | 17 TLERAODM?E“,TRA” P i — GEORGE CSTRA'T 7
8 | 23 | 12 | ! LETHER LIE © DARYLE SINGLETARY | |5 BROWR0 TRA (. DILON. L EENIRY e
J STROUD,R. TRAVIS.D.MALLOY (TJOHNSON) (C)V) GIANT 17818 (55| 64 | — | 2 | THECAR @ JEFF CARSON | 55
% | 18 g | SOMETIMES SHE FORGETS ® TRAVISTRITT | g C.HOWARD (C.M.SPRIGGS, G HEYDE) C} (D) (V) MCG CURB 76970
\ an I'M A STRANGER HERE MYSELF & PERFECT STRANGER
G BROWN T.TRITT (S EARLE' V) WARNER BROS 17792 96 | 55 | 58 | 3 | BROOKS.T TUTHILL (D.UNDSEY,M.LINDSEYM.KEITH) (© W) CURB 76969 | 7
* % x AIRPOWER * * % 58 | 59 | 5 | HONKY TONK HEALIN' & DAVID BALL | o7
25 | 33 | 4 | WHISKEY UNDER THE BRIDGE BROOKS & DUNN | |3 8 CHANCEY (D BALL,T.POLK) (V) WARNER BROS. 17785 B
S.HENDRICKS,D.COOK (D.COOK,K.BROOKS,R.DUNN} (V) ARISTA 1-2770 61 | 61 g | WHO'S COUNTING & WESLEY DENNIS | gg
A K STEGALL JKELTON (R.SPRINGER T.MARTIN R WILSON \) MERCURY NASHVILLE 852 286
* k k IRPOWER * % %
* * * HOT SHOT DEBUT * * %
19 2 10 THE WO{Q/IAN IN ME {NEEDS THE MAN IN YOU) & SHANIA TWAIN 19 NOTHING D DWIGHT YOAKAM
R.J.LANGE (S.TWAIN,R.J.LANGE) (V) MERCURY NASHVILLE 852206 NEW D 1 P ANDERSON (D.YOAKAM,KOSTAS} REPRISE ALBUM CUTAWARNER BROE 07
* % * AIRPOWER * * * 60 | 56 | 54 | 6 | BILL'S LAUNDROMAT, BAR AND GRILL # CONFEDERATE RAILROAD | g4
w | 2 | 5 | ONMYOWN  REBA MCENTIRE | 5 B.BECKETT (M.GERMINO J A, STEWART) (C) (V) ATLANTIC 87104
T.BROWN,R.MCENTIRE (8.BACHARACH,C. SAGER} () (V) MCA 55100 6 1 » | KNOCK, KNOCK & THE HUTCHENS | ¢
- 1.STROUD {J.SALLEY,J.STEVENS) ATLANTIC ALBUM CUT
2 | 2 |10 ] LS ot aronnear | 2 1| | 2 | THOSE WoRDS WE SAID & KIM RICHEY | g,
d delibh il R.BENNETT (K RICHEY ANGELO) (C) (v) MERCURY NASHVILLE 852 300
@| 2 | % | 5 | WHONEEDS YOU BABY & CLAY WALKER | 27 EEEREIR S EGUE
J.STROUD (C.WALKER R BOUDREAUX K. WILLIAMS) (C) (V) GIANT 1777} 63 | 60 | 63 | 7 E EAMAKINGC Fabil | el CAVROWL (60 i
J.CRUTCHFIELD (P.RODGERS) (C) (v) CURB 76966
@)| 2 | a0 | 7 | LIFEGOESON & LITTLE TEXAS | 23
C.DINAPOLLD.GRAU.LITTLE TEXAS (D.GRAY,T.MCHUGH.K.FOLLESE) (V) WARNER BROS. 17770 NEW D 1 Hf&,gfg;&v‘ﬁégm CHOLAS T SCHUYLER) CLC'NT BLAgK 64
2% | 26 | 11 | HEAVEN BOUND (I'M READY) & SHENANDOAH | 22 R S
D.COOK (D.LINDE) (C) V) CAPITOL NASHVILLE 58442 65 | o4 (EGEN WALKING TO JERUSALEM # TRACY BYRD | |g
OIEIERE BACK [N YOUR ARMS AGAIN LORRIE MORGAN | 75 _BROWN (S,HOGIN,M.D. SANDERS CI (V) MCAB5049 | 7 |
J.STROUD (J.F KNOBLOCH,P.DAVIS) (C) {v) BNA 64353 6 | 49 | 47 | g | YOURTATTOO @ SAMMY KERSHAW | 47
DON'T STOP & WADE HAYES | 1o B.CANNON,N.WILSON 'KOSTAS J TEMPCHIN) (V) MERCURY NASHVILLE 852 208
26 | 11| 10 | 18 | D0k (CRaiNS, SHAPIRO) () (v) COLUMBIA 77954 67 | 74 | 3 | THETROUBLE WITH LOVE ¢ ROB CROSBY | 47
@D| 31 | 3 | 5 | | WILLALWAYS LOVE YOU DOLLY PARTON & VINCE GILL | 27 LCRUTE U EU VAR S IEMARE ) ICLRIVER NORTH.5006
© S.BUCKINGHAM,D.PARTON (D.PARTON) COLUMBIA ALBUM CUT NEWD 1 HOME ALONE ® 4 RUNNER | 42
% |9 o | 15 | T THINK ABOUT IT ALL THE TIME JOHN BERRY | 4 B.CANNON,L SHELL (D.W.WILSON,C.MORRIS) (V) POLYDOR NASHVILLE 577 040
J BOWEN,C. HOWARD (D.SCHLITZ,8.LIVSEY) CAPITOL NASHVILLE ALBUM CUT 69 l 71 3 | THESE ARMS ® BAKER & MYERS | 4q
5 | 37 |7 | THAT'S AS CLOSE AS I'LL GET TO LOVING YOU ® AARON TIPPIN | 29 N.LARKIN,M.HOLLANDSWORTH (G BAKER,F | MYERS) ) (V) MCG CURB 76967
| $.GIBSON (5.DWORSKY,P JEFFERSON,J.LEYERS) (C) (V) RCA 64392 NEW) 1 1 JUST CAN'T STAND TO BE UNHAPPY ¢ BOBBIE CRYNER | 79
r 30 21 12 15 ONE EMOTION @ CLINT BLACK 2 B.BECKETT,7.BROWN {H.PRESTWOOD} (C) (V) MCA 55099
J.STROUD,C. BLACK (C.BLACK,H.NICHOLAS) (V) RCA 64381 70 I 69 10 ANY GAL OF MINE GINO THE NEW GUY 56
@ 8 55 3 IN PICTURES ALABAMA 31 G.RUBERTOQ {G.RUBERTO) NO LABEL
E.GORDY,JR. ALABAMA (J.DOYLE,B.€.BOYD) (C) (V) RCA 64419 NEW D 1 HEART HALF EMPTY ® TY HERNDON FEATURING STEPHANIE BENTLEY | 77
32 | 2 5 19 | SHOULD'VE ASKED HER FASTER ¢ TY ENGLAND 8 D.JOHNSON (G BURR,D.CHILD) (C) (V) EPIC 78073
G.FUNDIS (B.DIPIERO,A.ANDERSON J.KLEMICK) (C) (V) RCA 64280 13 54 ’ 49 8 EVERY LITTLE WORD HAL KETCHUM 49
33 20 27 20 NOT ON YOUR LOVE @ JEFF CARSON 1 A.REYNOLDS,J. ROONEY (M. HUMMON,H.KETCHUM) (V)MCGCURB 76965 | "~ |
C.HOWARD (T MAR1IN,R WILSON,T.MARTIN) (C) {v) MCG CURB 76954 NEW ) 1 NOT ENOUGH HOURS IN THE NIGHT © DOUG SUPERNAW | 74
33 20 9 TEQUILA TALKIN' LONESTAR 33 R.LANDIS (A.BARKER,R HARBIN,K.WILLIAMS} ___OWVIGIANT 17764
D.COOK.W WILSON (B.LABOUNTY,C.WATERS) (C) (V) BNA 64386 15 56 66 15 PARTY ALL NIGHT & JEFF FOXWORTHY 53
@ 36 2 7 GO REST HIGH ON THAT MOUNTAIN & VINCE GILL 35 S.ROUSE (S.ROUSE,J.FOXWORTHY) (C) (V) WARNER BROS. 17806
T.BROWN (V.GILL) (V) MCA 55098
3 | 34 | 32 | 19 | YOU'RE GONNA MISS ME WHEN I'M GONE ¢ BROOKS & DUNN | (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
- f_gngll.%gSDOCgosK (K.BROOKS,D.COOK,R.DUNN) ’(\{_)RA:'SYA éi;% = attain 3000 detections for the first time. OYide_zqclip availability. Catglog number is for cassette single, or vinyl if cassette is unavailabie. (C)
o [ |6 | AT cmnronc sueons g B | Eopetauu st Yoo B Cone et 5 oo,
L] COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
Bi"hx]rd 0'] 0““ I‘V I“g es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY Souridisiiri®
® ™ FOR WEEK ENDING OCT. 14, 1995
=z =
x x| £ 2 = K2 ~ | £ & 1~
oW |sH Eoldg ol | EH | 0| ¥s
T2122| 22| 23| TITLE (aBEL & NUMBERIDISTRIBUTING LABEL ARTIST ZE| 22| 22| £35 | TITLE t6EL & NUMBERDISTRIBUTING LABEL ARTIST
***NO. 1% %% NEWP | 1 | THE WOMAN IN ME (NEEDS THE MAN IN YOU) MERCURY NASHVILLE 852206 SHANIA TWAIN
1 | 1 | 1 | & | ILKEIT, | LOVE IT curs 76961 6 weeks at No. 1 TIM MCGRAW 17 | 17 | 3 | BETTER THINGS TO DO MERCURY NASHVILLE 852 046 TERRI CLARK
2 2 3 10 | ONE BOY, ONE GIRL EPIC 77973 COLLIN RAYE 16 15 18 3 LOVE LESSONS wmca 55102 TRACY BYRD
3 3 2 16 YOU HAVE THE RIGHT TO REMAIN SILENT CURB 476956 PERFECT STRANGER 17 14 14 16 WALKING TO JERUSALEM wmca 55049 TRACY BYRD
4 5 ] 9 I'M NOT STRONG ENOUGH TO SAY NO ARISTA 1-2857 BLACKHAWK_ 18 18 15 16 ANGELS AMONG US Rrca 62643 ALABAMA
5 6 9 15 SOMEONE ELSE’S STAR ASYLUM 64435 BRYAN WHITE 19 19 4 THAT'S AS CLOSE AS I'LL GET TO LOVING YOU RrCa 64392 AARON TIPPIN
6 | 4 | 4 | 16 | ANY MAN OF MINE/WHOSE BED... ® MERCURY NASHVILLE 856 448 SHANIA TWAIN 20 | 16 | 5 [ IF 1 WAS A DRINKIN® MAN aTtanTiC 87120 NEAL MCCOY
1 8 7 16 WHEN YOU SAY NOTHING AT ALL BNA 64329 ALISON KRAUSS & UNION STATION 21 13 13 7 DUST ON THE BOTTLE mca 54944 DAVID LEE MURPHY
8 7 6 16 | NOT ON YOUR LOVE McG CURB 76954 JEFF CARSON 22 | 23 { 20 | 4 | IT'S NOT THE END OF THE WORLD CAPITOL NASHVILLE 58432 EMILIO
9 | 9 [ 8 | 11 | PARTYALL NIGHT warnER 8R0S 17806 JEFF FOXWORTHY (23)] Re-ENTRY | 3 | SAFE IN THE ARMS OF LOVE Rca64345 MARTINA MCBRIDE
10 | 10 | 12 | 4 | NO MAN’S LAND ATLANTIC 87105 JOHN MICHAEL MONTGOMERY |24 | 2 | 21 | 7 [ BABY, NOW THAT PVE FOUND YOU rounD:r 4601 ALISON KRAUSS & UNION STATION
11 11 10 8 LET’'S GO TO VEGAS WARNER BROS. 17181 FAITH HILL @ NEW b 1 IF THE WORLD HAD A FRONT PORCH ATLANTIC 87119 TRACY LAWRENCE
16 - 2 WHO NEEDS YOU BABY GIANT 17771 CLAY WALKER (O Records with the greatest saies gains this week. ®Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
’ certification for sales of 1 miilion units, with multimiltion titles indicated by a numeral foltowing the symbol. © 1995, Billboard/BP!
13 12 11 14 SHOULD'VE ASKED HER FASTER RCh 64280 TY ENGLAND Communications and SoundScan. Inc.
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by Wade Jessen

HIGH FIVE: Tim McGraw’s “I Like It, I Love It” grips
the No. 1 slot on Billboard’s Hot Country Singles & Tracks
for a fifth consecutive week, the only release to accomplish
that feat since Billy Ray Cyrus’ “Achy Breaky Heart”
spent five weeks there in 1992. For readers who are curi-
ous about the all-time country singles record for consecu-
tive weeks at No. 1, the McGraw and Cyrus titles are way
down the list. Three singles titles are tied for that dis-
tinction, each turning in 21 consecutive weeks: “I'm Mov-
ing On” by Hank Snow (1950), “I’ll Hold You In My
Heart” by Eddy Arnold (1947), and “In The Jailhouse
Now” hy Webb Pierce (1955).

MORE TOPPERS: While McGraw’s “I Like It, I Love
It” remains at the top of our airplay list, the cassette sin-
gle remains at No. 1 on Top Country Singles Sales for a
sixth consecutive week, outpacing the No. 2 title by a 3-to-
1 margin. Concurrently, McGraw’s third Curb album, “All
I Want,” stays at No. 1 on Top Country Albums after
debuting in that spot the previous week. It dips slightly
(4-5) on The Billboard 200.

H OT SHOTS: The Mavericks steal Hot Shot Debut hon-
ors at No. 9 on Top Country Albums with their third set,
“Music For All Oceasions.” MCA sales VP Dave Weigand
says much of that business was from hardcore Mavericks
fans who cross genre boundaries. Aside from CD and cas-
sette, this package has been made available on limited
quantities of vinyl; Weigand reasons that the overall retro
feel of the Mavericks’ material—and album art depicting

a throwback to the ’60s—precipitated that decision.
Weigand adds that the Mavericks themselves are “vinyl
junkies,” and their fans should appreciate owning this set
in this nostalgic configuration.

The Mavericks’ title moved 16,000 pieces, debuting at
No. 61 on The Billboard 200. The lead single from the
album jumps 42-39 on our airplay list. The group’s first
MCA set, 1992’s “From Hell To Paradise,” never charted,
while 1994’s “What A Crying Shame” rose to No. 6 on Top
Country Albums.

MORE DEBUTS: Tejano favorite Emilio debuts on Top
Country Albums at No. 13 with “Life Is Good,” his first
outing on the mainstream country chart. The lead single
from that Capitol Nashville set, “It’s Not The End Of The
World,” jumps 45-38 on Hot Country Singles & Tracks,
with heavy airplay reported at KHEY El Paso, Texas, and
new spins detected at WXTU Philadelphia, KFDI Wichi-
ta, Kan.,, WYNY New York, KKAT Salt Lake City, and
WKIX Raleigh, N.C. The Emilio set enters The Billboard
200 at No. 82, selling 12,000 units. Meanwhile, Martina
McBride (RCA) enters the country list at No. 17 with
“Wild Angels,” and Little Texas (Warner Bros.) rounds
out, that chart’s debuts at No. 18 with a first hits collec-
tion.

TROPHIES: David Lee Murphy (MCA) earns Greatest
Gainer roses on Top Country Albums with “Out With A
Bang” (No. 12), while our percentage-based Pacesetter
award goes to the Moffatts’ Polydor Nashville set, bul-
leting at No. 66 on that chart with a 10% increase over the
prior week. On our airplay scorecard, Airpower status is
achieved by George Strait’s “Check Yes Or No” at No. 13,
available only on Strait’s new boxed set, “Strait Out Of The
Box.” Other Airpower winners include “Whiskey Under
The Bridge” by Brooks & Dunn at No. 18, “The Woman
In Me (Needs The Man In You)” by Shania Twain (19-
19), and “On My Own” by Reba McEntire (24-20). Hot
Shot Debut honors are earned by Dwight Yoakam’s
“Nothing,” the lead single from his forthcoming Reprise
set, “Gone,” which is slated for retail availability Oct. 31.

COUNTRY SINGLES A-Z

; ;i 75 PARTY ALL NIGHT (Shabloo, BMI/Max Latfs, BMI)
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 53 REBECCA LYNN (MCA, ASCAP/Acuff-Rose, BMI) WBM
51 RUB-A-DUBBIN' {Goodman Walker, BMI/Beckaroo,
. . X . BMI/Shoot Straight, ASCAP)
TITLE (Publisher — Licensing Org ) Sheet Music Dist. 12 SAFE IN THE ARMS OF LOVE (irving. BMI/Fortunate
14 ALL | NEED TO KNOW (Love This Town, ASCAP/David 16 | LET HER LIE (Big Giant, BMI/Dr. Vet, BMI/Little Moon, BMI/La Rue Two, BMI/Zanesville, BMI) WBM
Aaron, ASCAP/Murrah, BMI) WBM Dakota, BM!) WBM 48  SAVE THIS ONE FOR ME (EMI April, ASCAP/Ides Of
71 ANY GAL OF MINE (Not Published) 1 I LIKE IT, | LOVE IT (Emdar, ASCAP/Texas Wedge, March, ASCAP/Starstruck Writers Group, ASCAP/Mark
49 ANYTHING FOR LOVE (Sony Tree, BMI/Taylor Rose, ASCAP/Rick Hall, ASCAP) WBM D., ASCAP) HL
BMI) HL 56 I'M A STRANGER HERE MYSELF (Cross Timbers, 42 SHE AIN'T YOUR ORDINARY GIRL (Suzi Joe, BMI/My
25 BACK IN YOUR ARMS AGAIN (Almo, ASCAP/Garlicky, BMI/Bright Like The Sun, BMI/Forerunner, BMI/Palm Split, BMI)
ASCAP/Paul And Jonathan, BM!) WBM tsland, BMI) 2 SHE'S EVERY WOMAN (BMG, ASCAP/Major Bob,
4 BETTER THINGS TO 0O (Great Cumberland, BMI/Dia 5 I'M NOT STRONG ENOUGH TO SAY NO (Zomba, ASCAP) WBM/HL
mond Struck, BMI/Tom Shapiro, BMI/Sony Tree, ASCAP) WBM 32 SHOULD'VE ASKED HER FASTER (Little Big Town,
BMi/Mike Curb, BMI) WBM/HL ' 45 IN BETWEEN DANCES (Almo, ASCAP/Craig Bickhardt, BMI/American Made, BMI/Mighty Nice, BMI/Al Ander-
52 BIG OL' TRUCK (Songs Of PolyGram, BMI/Tokeco, BMI) ASCAP/Scarlet's Sister, ASCAP) WBM song, BMI) WBM/HL
HL 31 IN PICTURES (BMG, ASCAP/Careers-BMG, BMI) 17 SOMETIMES SHE FORGETS (WB, ASCAP) WBM
60 BILL'S LAUNDROMAT, BAR AND GRILL (Sony Cross WBM/HL 34 TEQUILA TALKIN' (Hidden Planet. BMI/Ensign, |
Keys, ASCAP/GMM!, ASCAP/Millhouse, BM!/Songs Of 28 | THINK ABOUT T ALL THE TIME (New Don, BMI/Great Cumberland, BMI) WBM/HL |
PolyGram, BMI) HL ASCAP/New Hayes, ASCAP/Irving. BM1) WBM 47 THAT ROAD NOT TAKEN (Himownself's, ASCAP/Wood
44 BORN IN THE DARK (House Of Dust, BMI/First Write, 38  IT'S NOT THE END OF THE WORLD (Sony Tree, BMI/Ter- Newton, ASCAP/Miss Pammy’s, ASCAP/South Paw,
BMI) ilee, BMI/0-Tex, BMI/Sony Cross Keys, ASCAP) HL BMI/Terry Rose, BMl/Woodfile, BMI)
55 THE CAR (Diamond Storm, BMI/EMI Tower Street, 15 | WANNA GO TOO FAR (Careers-BMG, BMI/Doo Layng, 29 THAT'S AS CLOSE AS I'LL GET TO LOVING YOU
BMI/EMI Blackwood, BMI) BM!/Iving. BMI/Colter Bay, BM{) WBM/HL (Mclames, BMI/IR.S., BMi/Bugle, BMI/Irving, BMI/Almo,
13 CHECK YES OR NO Uohn Juan, BMINictoria Kay, ASCAP) 40 | WANT MY GOODBYE BACK (Longitude, BMI/August ASCAP/Tikki Merm, ASCAP/Siren, SABAM) WBM
46 DEEP DOWN (Rick Hall, ASCAP/Watertown, Wwind, BMI/Hendershot, BMI/Sydney Erin, BMI/Cave 69 THESE ARMS (Zomba, ASCAP/Dixie Stars, ASCAP) HL
ASCAP/Alabama Band, ASCAP/Wildcountry, Berg, BMI) WBM 11 (THIS THING CALLED) WANTIN' AND HAVIN' IT ALL
ASCAP/Miss Blyss, ASCAP) WBM 27 | WILL ALWAYS LOVE YOU (Veivet Apple, BMI) WBM (WB, ASCAP/Samosonian, ASCAP/Avaton Way, ASCAP)
26 DON'T STOP (Sony Tree, BMI/Great Cumberland, 61 KNOCK, KNOCK (WBM., SESAC/Extra Innings, WBM
BMI/Diamond Struck, BMI/Mike Curb, BMI) WBM/HL SESAC/Warner-Tameriane, BMI/jeff Stevens, BMI) WBM 62 THOSE WORDS WE SAID (Mighty Nice, BMI/Wait No
7 DUST ON THE BOTTLE (N2 D, ASCAP) 54 LEAD ON (Acuff-Rose, BMI/Maypop, BMI/Wildcountry, More, BMI/Biue Water, BMI/PolyGram Int'l, ASCAP)
73 EVERY LITTLE WORD (Careers-BMG, BMI/Songs Of BMI) WBM 50 THREE WORDS, TWO HEARTS, ONE NIGHT (Music Corp.
PolyGram, BMI/Foreshadow, BMI) HL 6 LET'S GO TO VEGAS (All Over Town, BMI/Sony Tree, Of America, BMI/Mark Coilie, BMI/Housenotes, BMI) HL
63 FEEL LIKE MAKIN' LOVE (Badco, ASCAP) BMI) WBM/HL 67 THE TROUBLE WITH LOVE (Music Corp. Of America,
35 GO REST HIGH ON THAT MOUNTAIN (Benefit, BMI) 64 LIFE GETS AWAY (Blackened, BMI/Irving, BMI/EMI BMi/Santee River, BMI/Blackwood, BMI/Ticket To Ride,
WBM Blackwood, BMI/Bethiehem, BMI) BMI) HL
8 HALFWAY DOWN (Mighty Nice, BMI/Laudersongs, 23 LIFE GOES ON (Howlin' Hits, ASCAP/Square West, 41 TROUBLE (Bro ‘N Sts, BMI/Keith Sykes, BMI)
BMi/Blue Water, BMI) HL ASCAP/Kicking Bird, BMI/Thomahawk, BMI/Careers- 65 WALKING TO JERUSALEM (Sony Tree, BMI/Katy's
72 HEART HALF EMPTY (Gary Burm, ASCAP/MCA, BMG, BMI/Breaker Maker, BMI) WBM/HL Rainbow, BMI/Starstruck Writers Group, ASCAP/Mark
ASCAP/EMI April, ASCAP/Desmobile, ASCAP) 37 LOVE LESSONS (Saddle Tan, BMI/Acufi-Rose, D., ASCAP) HL
24 HEAVEN BOUND (I'M READY) (EMI Blackwood. BMIi/Hewitt, ASCAP) WBM 43 WHEN A WOMAN LOVES A MAN (Major Bob,
BMI/Right Key, BMI/Linde Manor, BMI) HL 10 NO MAN'S LAND (All Over Town, BMI/Sony Tree, ASCAP/Sony Tree, BMI/True South, BMI) WBM/HL
39 HERE COMES THE RAIN (Sony Tree, BMI/Raul Malo, BMI/New Wolf, BMI/Love This Town, ASCAP/David 18 WHISKEY UNDER THE BRIDGE (Sony Tree, BMI/Don
BMi/Songs 01 PolyGram, BMI/Seven Angeis, BMI) HL Aaron, ASCAP) WBM/HL Cook, BMI/Buffaio Prairie, BMI/Showbilly, BMI) HL
68 HOME ALONE (Fianl Approach, BMI/MCA, BMI/Poly- 74 NOT ENOUGH HOURS IN THE NIGHT (Sony Cross 22 WHO NEEDS YOU BABY (Lori James, BMI/Linda Cobb,
Gram International Tunes, SESAC/Craig Morris, ASCAP) Keys, ASCAP/Kim Williams, ASCAP/0-Tex, BMI/Hit BMI/That's A Smash, BMI/Sony Cross Keys, ASCAP) HL
57 HONKY TONK HEALIN' (EMI Biackwood, BMI/Forrest Street, BMI) 58 WHO’S COUNTING (EMI April, ASCAP/Stroudacaster,
Hills, BMI) WBM/HL 59 NOTHING (Coal Dust West, BMI/Warner-Tamerlane, BMI/Baby Mae, BMI/Hamstein Cumberland, ASCAP)
21 IF 1 WAS A DRINKIN' MAN (EM} Tower Street, BMI/Songs Of PolyGram, BMI/Seven Angels, BMI) WBM/HL
BMI/MCA Canada, SOCAN/Sold For A Song, 33 NOT ON YOUR LOVE (Stroudacaster, BMI/Baby Mae, 19 THE WOMAN IN ME (NEEDS THE MAN IN YOU)
SOCAN/Brother Bart, ASCAP) HL BMI/Warner-Tamerlane, BMI) WBM (Loon Echo, BMI/Zomba, ASCAP) WBM
3 IF THE WORLD HAD A FRONT PORCH (TLE, 9 ONE BOY, ONE GIRL (EMI Blackwood, BMI/Mark Alan 36 YOU'RE GONNA MISS ME WHEN I'M GONE (Sony
ASCAP/Lac Grand, ASCAP/Muy Bueno, BMI/Sony Tree, Springes, BMI) HL Tree, BMI/Butfalo Prairie, BMI/Showbilly, BMI/Don
BMt/Terilee, BMI) WBM/HL 30 ONE EMOTION (Blackened, BMI/Irving, BMI) WBM Cook, BMI) HL
70 1JUST CAN'T STAND TO BE UNHAPPY (Careers-BMG, 20 ON MY OWN (New Hidden Valiey, ASCAP/Carole Bayer 66 YOUR TATTOO (Songs Of PolyGram, BMI/Seven

BMI/Hugh Prestwood, BM!)

Sager, BMi) WBM

Angels, BMI/Night River, ASCAP) HL/WBM
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ASCAP’s Award-Winners

Here is the complete list of the 75
most-performed ASCAP songs, their
ASCAP writers, and publishers.

“Addicted To A Dollar”—Ray Hood, Ray
Maddox, Kim Tribble; BeKool Music, Brian’s
Dream.

“Be My Baby Tonight”—Rich Fagan; Of
Musie.

“Before You Kill Us All”—Max Troy
Barnes; Famous Music Corp., Island Bound
Musie.

“The Boys And Me”—Mac McAnally, Mark
Miller; Beginner Music, Travelin’ Zoo Music.

“Chattahoochee”—Alan Jackson, Jim
MeBride; Sony Cross Keys Publishing, Warn-
er/Chappell Music Group.

“The City Put The Country Back In
Me”’—Michael Huffman; Dixie Stars Music,
Someplace Else Musie.

“Daddy Never Was The Cadillac Kind”—
Bernie Nelson; Colgems-EMI Music.

“Down On The Farm”—Kerry Kurt
Phillips; Emdar Music, Texas Wedge Music.

“Dreaming With My Eyes Open”—Tony
Arata; Famous Musie Corp., Pookie Bear
Musie.

“Every Once In A While”—Dave Robbins;
Warner/Chappell Music Group.

“God Blessed Texas”—Porter Howell,
Brady Seals; Howlin’ Hits Music, Square West
Music.

“Goodbye Says It Al1”—Charlie Black,
Bobby Fischer, Johnny MacRae; BMG Songs,
Five-Bar-B Songs, EMI April Music, House On
Fire Music, Little Beagle Music.

“Hangin’ In”— Steve Bogard; Rancho Bog-
ardo Music, Warner/Chappell Music Group.

“Hard To Say”—Mark Miller; Travelin’
Zoo Musie.

“He Thinks He’ll Keep Her”—Mary
Chapin Carpenter, Don Schlitz; EMI April
Musie, Getarealjob Music, New Don Songs,
New Hayes Music.

“Hey Cinderella”—Suzy Bogguss; Famous
Musie Corp., Loyal Dutchess Music.

“I Just Wanted You To Know”—Tim
Mensy; Miss Dot Music, Sony Cross Keys Pub-
lishing.

“I Never Knew Love”—Larry Boone; Sony
Cross Keys Publishing.

“I See It Now”—Larry Boone, Woody Lee;
Sony Cross Keys Publishing, Warner/Chappell
Music Group.

“I Sure Can Smell The Rain”—Walt
Aldridge, John Jarrard; Alabama Band Music
Co., Rick Hall Music, Miss Blyss Music.

“I Swear”— Gary B. Baker, Frank Myers;
Rick Hall Music, Morganactive Songs.

“I Take My Chances”—Mary Chapin Car-
penter, Don Schlitz; EMI April Music, Getare-
aljob Music, New Don Songs, New Hayes
Musie.

“I Try To Think About Elvis”—Gary
Burr; Gary Burr Music, MCA Music.

“I Wish I Could Have Been There”—John
Anderson; Almo Music, Holmes Creek Music.

“I’m Holding My Own”—Tony Arata;
Pookie Bear Music.

“If Bubba Can Dance (I Can Too)”—Bob
MeDill; PolyGram International, Ranger Bob
Musie.

“If I Could Make A Living”—Alan Jack-
son; Warner/Chappell Music Group.

“If The Good Die Young”—Craig Wise-
man; Almo Music.

“If You’ve Got Love”—Mark Sanders,
Steve Seskin; Love This Town Music, MCA
Music.

“In My Own Backyard”—Kerry Kurt
Phillips, Andy Spooner; Emdar Music, Texas
Wedge Music.

“Independence Day”—Gretchen Peters;
Sony Cross Keys Publishing.

“Indian Outlaw”—Tommy Barnes; Edge
O’'Woods Music, Taguchi Music.

“It Won’t Be Over You”—Trey Bruce;
MCA Music.

“Jukebox Junkie”—Ken Mellons; Cupit
Memaries.

“Kick A Little”—Porter Howell, Dwayne
O’Brien, Brady Seals; Howlin’ Hits Music,
Square West Music.

“Lifestyles Of The Not So Rich &
Famous”—Byron Hill, Wayne Tester; Broth-
er Bart Music, MCA Music.

“A Little Less Talk And A Lot More
Action”—Keith Hinton; PolyGram Interna-
tional, Sheddhouse Music.

“Livin’ On Love”—Alan Jackson; Warn-
er/Chappell Music Group.

“The Man In Love With You”—Gary
Harju; Spurs And Boots Music.

“Man Of My Word”—Gary Burr, Allen
Shamblin; Almo Musice, Gary Burr Musie,
Hayes Street Music, MCA Music, Allen Sham-
blin Music.

“More Love”—Gary Burr; Gary Burr
Music, MCA Musie.

“My Baby Loves Me”—Gretchen Peters;
Sony Cross Keys Publishing.

“My Love”—Tommy Barnes, Porter How-
ell, Brady Seals; Edge O’'Woods Music, Howl-
in’ Hits Music, Square West Music, Taguchi
Music.

“National Working Woman’s Holiday”—
Pat Terry; Castle Street Music, Ears Last
Music.

“No Doubt About It”"—Steve Seskin; Love
This Town Music.

“Not A Moment Too Soon”— Joe Barnhill,
Wayne Perry; Suzi Bob Music, Zomba Enter-
prises.

“One Night A Day”—Gary Burr; Gary
Burr Music, MCA Musie.

“Pickup Man”—Kerry Kurt Phillips;
Emdar Music, Texas Wedge Music.

“Renegades, Rebels And Rogues”—Larry
Boone; Sony Cross Keys Publishing.

“Rope The Moon”—Aggie Brown, Jess
Brown, James Denton; Almo Music, Bamatuck
Musie, Just A Dream Music, Pearl Dancer
Music.

“She Dreams”—Tim Mensy; Brass Ring
Musie, Miss Dot Music, Sony Cross Keys Pub-
lishing.

“She’d Give Anything”—Chris Farren;
Curb Songs, Farrenuff Music, Full Keel Music.

“Shut Up And Kiss Me”—Mary Chapin
Carpenter; Why Walk Music.

“Somebody New”—Michael E. Curtis;
Famous Music.

“Standing Outside The Fire”—Garth
Brooks, Jenny Yates; Criterion Music, Escud-
illa Musie, Major Bob Music, No Fences Music.

“Stop On A Dime”—Porter Howell,
Dwayne O'Brien, Brady Seals; Howlin’ Hits
Musie, Square West Music.

“T.L.C. A.S.A.P.”—Gary B. Baker, Frank
Myers; Dixie Stars Music, Zomba Enterprises.

“Take These Chains From My Heart”—
Hy Heath, Fred Rose; Milene Music.

“That’s My Baby”—Lari White; Almo
Music, Lasongs Publishing.

“They Don’t Make ’Em Like That Any-
more”—Chris Farren; Curb Songs, Farennuff
Musie, Full Keel Music.

“Thinkin’ Problem”—Allen Shamblin, Stu-
art Ziff; Almo Music, EMI April Music, Hayes
Street Music.

“Third Rate Romance”—Russell Smith;
Fourth Floor Music, Warner/Chappell Music
Group.

“Third Rock From The Sun”—John
Greenebaum; Major Bob Music.

“We Can’t Love Like This Anymore”—
John Jarrard; Alabama Band Music Co., Miss
Blyss Music.

“We Don’t Have To Do This”—Gary Burr,
Victoria Shaw; BMG Songs, Gary Burr Music,
MCA Publishing.

“What Might Have Been”—Porter How-
ell, Dwayne O’Brien, Brady Seals; Howlin’ Hits
Musie, Square West Music.

“What’s In It For Me”—Gary Burr, John
Jarrard; Gary Burr Music, MCA Music, the
New Crew, New John Music, Warner/Chappell
Music Group.

“What's It To You”—Robert Ellis Orrall,
Curtis Wright; EMI April Music, JKids Music,
Stroudavarious Music.

“When Love Finds You”—Michael Omart-
ian; Edward Grant, Middle C Music.

“When She Cries”—Mare Beeson; EMI
April Music.

“Whisper My Name”—Trey Bruce; Big
Tractor Music, Warner/Chappell Music Group.

“(Who Says) You Can’t Have It All"—
Alan Jackson, Jim McBride; Sony Cross Keys
Publishing, Warner/Chappell Music Group.

“Why Haven’t I Heard From You”—
Sandy Knox, T'W. Hale; Bash Music, Life Of
The Record Music.

“Wild One”—Jaime Kyle; Daniel The Dog
Songs, Warner/Chappell Music Group.

“XXX’s And 000’s”—Alice Randall;
Mother Dixie Music, Sony Tunes.

BMI’s Most-Performed Songs Of The Year

Following are the year’s most-per-
formed BMI songs, listed with title,
songwriter, publishing company, artist,
and label. The winners are based on
broadeast performances between April
1, 1994, and March 31, 1995.

“Addicted To A Dollar,” Doug Stone,
That’s A Smash Publishing, Doug Stone,
Epic.

“Be My Baby Tonight,” Ed Hill,
Musie Hill Music, New Haven Music,
John Michael Montgomery, Atlantic.

“Before You Kill Us All,” Keith
Follese, Breaker Maker Music, Careers-
BMG Music Publishing Inc., Randy
Travis, Warner Bros.

“The Big One,” Gerry House, Devon
0’Day, Housenotes Music, George Strait,
MCA.

“Callin’ Baton Rouge,” Dennis
Linde, EMI-Combine Music Corp., Garth
Brooks, Capitol Nashville (Liberty).

“The City Put The Country Back In
Me,” Mike Geiger/Woody Mullis, Belle
Glade Music, Egan’s Creek Musie, Six-
teen Stars Musie, Neal McCoy, Atlantic.

“Daddy Never Was The Cadillac
Kind,” Dave Gibson, Maypop Musie, Con-
federate Railroad, Atlantic.

“Don’t Take The Girl,” Larry John-
son, Craig Martin, Eric Zanetis Publish-
ing Co., Tim McGraw, Curb.

“Down On The Farm,” Jerry Laseter,
Noosa Heads Music Inc., Tim MeGraw,
Curb.

“Every Once In A While,” Henry Paul
111, Van Stephenson, EMI-Blackwood
Music Ine., Hamstein Cumberland Music,
BlackHawk, Arista.

“Foolish Pride,” Travis Tritt, Travis
Tritt Publishing, Travis Tritt, Warner
Bros.

“Goin’ Through The Big D,” Ronnie
Rogers, Jon Scott Wright/Mark Wright,
EMI-Blackwood Music Inc., Maypop
Musice, Songs of Jasper Ine, Mark Ches-
nutt, Decca.

“A Good Run Of Bad Luck,” Clint
Black/Hayden Nicholas, Blackened
Music, Clint Black, RCA.

“Half The Man,” Clint Black/Hayden
Nicholas, Blackened Musie, Clint Black,
RCA.

“Hangin’ In,” Rick Giles, Diamond
Struck Musie, Hamstein Cumberland
Musie, Patenrick Musie, Tanya Tucker,
Capitol Nashville (Liberty).

“Hey Cinderella,” Matraca
Berg/Gary Harrison, August Wind
Music, Longitude Music Co., Maria Belle
Musie, Patrick Joseph Music Inc., Warn-
er-Tamerlane Publishing Corp., Suzy
Bogguss, Capitol Nashville (Liberty).

“How Can I Help You Say Goodbye,”
Burton Collins, Burton B. Collins Pub-
lishing, Howe Sound Music, Reynsong
Publishing Corp., Patty Loveless, Epic.

“] Can’t Reach Her Anymore,” Mark
Petersen/Bruce Theien, Ray Stevens
Musie, Sammy Kershaw, Mercury.

“I Just Wanted You To Know,” Gary
Harrison, Patrick Joseph Music Ine.,
Warner-Tamerlane Publishing Corp.,
Mark Chesnutt, MCA.

“I See It Now,” Paul Nelson, Terilee
Music, Tree Publishing Co. Inc., Tracy
Lawrence, Atlantic.

“I Wish I Could Have Been There,”
Kent Robbins, Colter Bay Music, Irving
Music Inc., John Anderson, BNA.

“I'd Like To Have That One Back,”
Aaron Barker/Bill Shore/Rick West,
Dabilu Musie, Hidden Harbor Music,
Katie Walker Music, Music Corp. of
America Inc., O-Tex Music, George
Strait, MCA.

“I've Got It Made, Max D. Barnes,
Hardscratch Music, Irving Music Inc.,
John Anderson, BNA.

“If Bubba Can Dance (I Can Too0),”
Mike McGuire, Marty Raybon, Sugar

Bend Music, Shenandoah, RCA.

“If I Could Make A Living,” Roger
Murrah, Keith Stegall, Murrah Music
Corp., Tom Collins Music Corp., Clay
Walker, Giant.

“If The Good Die Young,” Paul Nel-
son, Terilee Music, Tree Publishing Co.
Inc., Tracy Lawrence, Atlantic.

“Is It Over Yet,” Billy Kirsch, Noc-
turnal Eclipse Music, Wynonna, MCA.

“Jukebox Junkie,” Jerry Cupit/Jan-
ice Honeycutt, Cupit Music, Ken Mellons,
Epic.

“Life #9,” Kostas/Tony Perez, Seven
Angels Music, Songs of PolyGram Inter-
national Inc., Martina McBride, RCA.

“Little Rock,” Tom Douglas, Tree
Publishing Co. Ine., Collin Raye, Epic.

“Love A Little Stronger,” Billy Crit-
tenden/Chuck Jones/Gregory Swint, Cir-
cle of Life Musie, Diamond Struck Music,
Hamstein Cumberland Music, Heart
Doctor Musie, John Juan Musie, Diamond
Rio, Arista.

“Lovebug” (second award), Wayne
Kemp/Curtis Wayne, Black Jack Pub-
lishing, Glad Music Co., George Strait,
MCA.

“The Man In Love With You,” Steve
Dorff, Boots and Spurs Music, George
Strait, MCA.

“More Love,” Doug Stone, That’s A
Smash Publishing, Doug Stone, Epic.

“National Working Woman'’s Holi-
day,” James Dean Hicks/Roger Murrah,
Murrah Music Corp., On the Mantel
Music, Sammy Kershaw, Mercury.

“No Doubt About It,” John Scott
Sherrill, All Over Town Music, New Wolf
Musie, Tree Publishing Co. Inc., Neal
McCoy, Atlantic.

“Now I Know,” Don Cook/Cindy
Greene/Chick Rains, Don Cook Musie,
Tree Publishing Co. Inec., Lari
White,.RCA.

“One Night A Day,” Pete Wasner,
Foreshadow Songs Inc., Uncle Pete
Music, Garth Brooks, Capitol Nashville
(Liberty).

“Pickup Man,” Howard Perdew,
Modar Musie, Songwriters Ink Musie,
Joe Diffie, Epic.

“Piece Of My Heart,” Bert
Berns/Jerry Ragovoy, Unichappell Music
Ine., Web IV Music Inc., Faith Hill, Warn-
er Bros.

“Renegades, Rebels And Rogues,”
Earl Clark, Paul Nelson, O-Tex Musie,
Terilee Music, Tree Publishing Co. Inc.,
Us Four Publishing Inc., Tracy
Lawrence, Atlantic.

“Rock Bottom,” Buddy Buie/J.R.
Cobb, BCL Music Ine., Wynonna, MCA.

“Rock My World (Little Country
Girl),” Bill LaBounty/Steve O’Brien/
August Wind Music, Longitude Musie
Co., Sneaky Moon Music, Steve O'Brien
Musie, Brooks& Dunn, Arista.

“She Can’t Say I Didn’t Cry,” Tony
Martin/Troy Martin/Reese Wilson,
Hamstein Cumberland Music, Starstruck
Angel Musie Inc., Rick Trevino, Colum-
bia.

“She Dreams,” Gary Harrison,
Patrick Joseph Music Inc., Warner-
Tamerlane Publishing Corp., Mark Ches-
nutt, Decca.

“She’d Give Anything,” Vince
Melamed, Jeffrey Steele, Alberta’s Paw
Music, August Wind Musie, Blue Desert
Music, Longitude Music Co., Mike Curb
Music, Boy Howdy, Curb.

“She’s Not The Cheatin’ Kind,” Ron-
nie Dunn, Showbilly Music, Tree Pub-
lishing Co. Inc., Brooks & Dunn, Arista.

“Somebody New,” Alex Harvey,
Ensign Music Corp., Billy Ray Cyrus,
Mercury.

“The Song Remembers When,”
Hugh Prestwood, Careers-BMG Music
Publishing Ine., Hugh Prestwood Music,

Trisha Yearwood, MCA.

“Spilled Perfume,” Dean Dillon/Pam
Tillis, Acuff-Rose Music Inc., Ben’s
Future Music, Tree Publishing Co. Ine.,
Pam Tillis, Arista.

“Summertime Blues,” Jerry Cape-
hart/Eddie Cochran, Warner-Tamerlane
Publishing Corp., Alan Jackson, Arista,

“Take Me As I Am,” Bob Di-
Piero/Karen Staley, All Over Town
Music, American Made Music, Little Big
Town Musie, Tree Publishing Co. Ine.,
Faith Hill, Warner Bros.

“That Ain’t No Way To Go,” Kix
Brooks/Don Cook/Ronnie Dunn, Buffalo
Prairie Songs, Don Cook Music, Show-
billy Music, Tree Publishing Co. Inc.,
Brooks & Dunn, Arista.

“That’s My Baby,” Chuck Cannon,
Taste Auction Music, Wacissa River
Musie, Lari White, RCA.

“That’s My Story,” Tony
Haselden/Alex Hawkins/Lee Roy Par-
nell, Ashwords Music, Lee Roy Parnell
Music, Millhouse Music, Songs of Poly-
Gram International Ine., That's My Story
Music, Collin Raye, Epic.

“They Don’t Make ‘Em Like That
Anymore,” Jeffrey Steele, Blue Desert
Music, Longitude Music Co., Mike Curb
Music, Boy Howdy, Curb.

“Thinkin’ Problem,” David Ball, Low
Country Music, New Court Music Inc.,
David Ball, Warner Bros.

“Third Rock From The Sun,” Tony
Martin/Sterling Whipple, Baby Mae
Musie, Hamstein Cumberland Music, Rio
Bravo Music, Joe Diffie, Epic.

“Trashy Women,” Chris Wall, Grop-
er Music, Rhythm Wrangler Musie, Con-
federate Railroad, Atlantic.

“Tryin’ To Get Over You,” Vince Gill,
Benefit Musie, Vince Gill, MCA.

“Untanglin® My Mind,” Clint
Black/Merle Haggard, Blackened Music,
Sierra Mountain Music Inc., Tree Pub-
lishing Co. Inc., Clint Black, RCA.

“Walking Away A Winner,” Bob DiP-
iero, Tom Shapiro, American Made
Musie, Diamond Struck Music, Hamstein
Cumberland Music, Little Big Town
Music, Kathy Mattea, Mercury.

“Watermelon Crawl,” Buddy
Brock/Zack Turner, Acuff-Rose Music
Inc., Coburn Music Inc., Tracy Byrd,
MCA.

“What The Cowgirls Do,” Vince Gill,
Reed Nielsen, Benefit Musie, Longitude
Music Co., Vince Gill, MCA.

“When Love Finds You,” Vince Gill,
Benefit Music, Vince Gill, MCA.

“When The Thought Of You Catch-
es Up With Me,” David Ball, EMI-Black-
wood Music Ine., David Ball, Warner
Bros.

“When You Walk In The Room,”
Jackie DeShannon, EMI-Unart Catalog
Inc., Pam Tillis, Arista.

“Whenever You Come Around,”
Vince Gill/Pete Wasner, Benefit Music,
Foreshadow Songs Inc., Uncle Pete
Musie, Vince Gill, MCA.

“Who’s That Man,” Toby Keith,
Songs of PolyGram International Inc.,
Tokeco Tunes, Toby Keith, Polydor.

“Wink” (song of the year), Bob DiP-
iero/Tom Shapiro, American Made
Musie, Diamond Struck Music, Hamstein
Cumberland Music, Little Big Town
Musie, Neal McCoy, Atlantic.

“Wish I Didn’t Know Now,” Toby
Keith, Songs of PolyGram International
Inc., Tokeco Tunes, Toby Keith, Mercury.

“XXX’s And 000’s (An American
Girl),” Matraca Berg, August Wind
Music, Great Broad Music, Longitude
Music Co., Trisha Yearwood, MCA.

“Your Love Amazes Me,” Chuck
Jones, Diamond Struck Musie, Hamstein
Cumberland Music, John Berry, Capitol
Nashville (Liberty).
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Hot Latin Tracks.

-

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

o DATA SYSTEMS' RADIO TRACK SERVICE. 93 LATIN MUSIC STATIONS ARE
2 B Q O E ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
2u| Q| 25| €5 ARTIST TITLE
F2l52 x| B0 LABEL/DISTRIBUTING LABEL PRODUCER (SONGWRITER)
* % *NO. 1% % %

1 | 1 4 | LUIS MIGUEL @ S| NOS DEJAN

WEA LATINA 3 weeks at No. | L.MIGUEL,K.CIBRIAN {J.A.JIMENEZ)

@ 6 9 5 GLORIA ESTEFAN & ABRIENDO PUERTAS

EPIC/SONY E.ESTEFAN JR..K.SANTANDER (K.SANTANDER)

3 2 ) 9 LOS TIGRES DEL NORTE GOLPES EN EL CORAZON

FONQVI TN INC. (R.VALENCIA)

@] +] 7] CRISTIAN VUELVEME A QUERER

| MELODY/FONOVISA J.AVENDANO LUHRS {J AVENDANO LUHRS)

5 5 4 9 M. A. SOLIS Y LOS BUKIS SERA MEJOR QUE TE VAYAS

FONOVISA M.A.SOLIS (M.A.SOLIS)

6 3 3 14 SELENA ¢ TUSOLO TU

EMI LATIN J.HERNANDEZ (F VALDEZ LEAL)

THALIA PIEL MORENA

] 10 5 EMI LATIN E.ESTEFAN JR. K.SANTANDER (K.SANTANDER)

8 8 6 5 MAZZ ESTUPIDO ROMANTICO
ST, SQNALL A TURIL RV ELE

* % & AIRPOWER * * *
13| — | 2 | SELENA TECHNO CUMBIA
EME LATIN A.B.QUINTANILLA #11 {A.B.QUINTANILLA I1,P.ASTUDILLO}

EE

——
RICKY MARTIN
ﬁNY

———
@ TE EXTRANO, TE OLVIDO, TE AMO

K.C.PORTER (C.LARA)

111 10| 8 | § | MARCANTHONY SE ME SIGUE OLVIDANDO
SOHO LATINO/SONY S.GEORGE,M.ANTHONY (R.AMADO PEREZ)

12 9 ) 5 | 16 | SELENA @ | COULD FALL IN LOVE
EMI LATIN K.THOMAS (K.THOMAS)

13 12 12 JUAN GABRIEL CANCION 187
ARIOLA/BMG JUAN GABRIEL (JUAN GABRIEL)

% | MANA HUNDIDO EN UN RINCON

WEA LATINA FHER,A.GONZALES.).QUINTANA (FHER)

LOS FUGITIVOS
RODVEN

VELETA LOCA
P.MOTTA (L AGUILE)

JULIO IGLESIAS
SONY

© BAILA MORENA
RARCUSA (R.LIVI,R.FERRO)

ALEJANDRO FERNANDEZ

@ COMO QUIEN PIERDE UNA ESTRELLA

=
=)
o [~ jesjw oo

SONY P.RAMIREZ (H.ESTRADA)
16 19 GUARDIANES DEL AMOR PARA QUE QUIERO UN CORAZON
ARIOLA/BMG A.PASTOR (P.CALDERON)

[ N L I =8 L I =

NEWD | 1| | JORGELUIS CABRERA LA CHICA DE MIS SUENOS
BALBOA NOT LISTED (H.RAYA)
23 | 32 | 5 | MoJADO TU PIERDES MAS
3 FONOVI3A LLOZANO (£ CHAVEZ MARQUEZ)
29 | 29 | 3 | MANNY MANUEL SI UNA
MERENGAZO/SONY J.QUEROL (P.ASTUDILLO,A.B.QUINTANILLA jII)
ENRIQUE IGLESIAS SI TU TE VAS
NEW ’ 1 FONOVISA R.PEREZ BOTIJA (E.IGLESIAS R.MORALES)
8] 21 | 5 | EMILIO @ NO ES EL FIN DEL MUNDO
CAPITOL NASHVILLE/EMI LATIN B.BECKETT (P.NELSON.L.BOONE,E.CLARK)
20 | 23 | 4 | JERRYRIVERA AHORA QUE ESTOY SOLO
SONY C.S0TO (M.LAURET)
25 | 17 | 16| 8 | ELSAGARCIA & LA LUNA SERA LA LUNA
EMI LATIN E.GARCIA (M.MARROQUI)
INTOCABLE @ LA MENTIRA
712 4] e J.LAYALA (NOT LISTED)
27 19| 2 | a PIMPINELA @ PASE LO QUE PASE
POLYGRAM LATINO J.GALAN,L.GALAN (J.GALAN,L.GALAN)
LOS PALOMINOS LA LLA
3l 31 3 SONY M.LICHTENBERGER JR. (M.BENITO)
MARTA SANCHEZ ENA Y SOL
NEW ’ 1 POLYGRAM LATING C.DE WALDEN M.DI CARLD (C.DE WALDEN.M.DI CARLO C.TORO MONTORO,L.BARTH)
NEWD | 1 | THE BARRIO BOYZZ ERES MI VERDAD
SBI/EN LATIN NOT LISTED (J.M.SCARANO N.SKORSKY L.GOMEZ)
(3D| NEWD | 1 | VICENTE FERNANDEZ  NOPUEDO ACOSTUMBRARME A ESTAR SIN I
SONY .RAMIREZ {F.Z MALDONADO)
32 | 28 | 37 | 3 | TIRANOS DEL NORTE TRAMPA MORTAL
FONOVISA J.MARTINEZ (E.TORRES)
33 | 35 | 30 | 7 | MICHAEL SALGADO @ CRUZ DE MADERA
JOEY J.S.LOPEZ (L MENDEZ ALMEGOR)
LA MAFIA ® NADIE
U 2L 7 2l SONY M.LICHTENBERGER JR. (A.LARRINAGA) |
GIRO SI TU SUPIERAS
@ NEW ’ 1 SDI/SONY C.SOTO (O.ALFANNO) |
LIBERACION TENGO GANAS DE LLORAR
NEW’ ! FONOVISA V.CANALES (L.PADILLA)
37| 15| 14 | 9 | BANDAZETA REVENTON UNISEX
FONOVISA ZE LUIS (ZE LUIS)
8| 32| | 8 | LAURAFLORES PORQUE SE QUE ME MIENTES
FONOVISA M.A.SOLIS (M.A.SOLIS)

LOS CAMINANTES
LUNA/~ONOVISA

EL DINERO
A.OF LUNA (P.GARZA)

40 | 34 | 33 3

28 STATIONS

MICHAEL JACKSON
EPIC/SONY

ROPICA ALSA

18 STATIONS

¢ YOU ARE NOT ALONE
M.JACKSON R KELLY (R.KELLY)

R ONA A

53 STATIONS

1 CRISTIAN MELODY/FONOVISA
VUELVEME A QUERER

2 RICKY MARTIN SONY
TE EXTRANO, TE OLVIDO..

3 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS

4 LUIS MIGUEL WEA LATINA
SI NOS DEJAN

5 MANA WEA LATINA
HUNDIDO EN UN RINCON

6 THALIA EMI LATIN
PIEL MORENA

7 MARTA SANCHEZ POLYGRAM
LATINO ARENA Y SOL

8 PIMPINELA POLYGRAM LATI-
NO PASE LO QUE PASE

9 EDNITA NAZARIO EM! LATIN

DIME TU
10 THE BARRIO BOYZZ SBK/EMI
LATIN ERES MI VERDAD
11 JULIO IGLESIAS SONY
BAILA MORENA
12 MILLIE EMI LATIN
OLA

S
13 KIARA RODVEN
NADIE COMO TU
14 MICHAEL JACKSON
EPIC/SONY YOU ARE NOT...
15 ENRIQUE IGLESIAS FONO-
visa SI TU TE VAS

1 MARC ANTHONY SOHO LATI-
NO/SONY SE ME SIGUE...
2 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS
3 JERRY RIVERA SONY
AHORA QUE ESTOY SOLO
4 MANNY MANUEL MERENGA-
20/SONY SI UNA VEZ
5 CRISTIAN MELODY/FONOVISA
VUELVEME A QUERER
6 GIRO SDI/SONY
SI TU SUPIERAS
7 REY RUIZ soNY
EL REY DEL MUNDO
8 JOHNNY RIVERA
SONERO/SONY DEJAME. ..
9 RICKY MARTIN sONY
TE EXTRANO, TE OLVIDO...
10 INDIA SOHO LATINO/SONY
OELLAO YO
11 LUIS MIGUEL WEA LATINA
SI NOS DEJAN
12 JAILENE EMI LATIN
SOY UNA DAMA
13 LOS CANTANTES MONTANO
EL VENAO
14 ZONA ROJA MAX/SONY
QUIERO MAS
15 MICHAEL JACKSON
EPIC/SONY_YOU ARE NOT...

1 LOS TIGRES DEL NORTE
FONOVISA GOLPES ENEL...
2 LUIS MIGUEL WEA LATINA
SI NOS DEJAN
3 SELENA EMI LATIN
TU SOLO TU
4 M. A. SOLIS Y LOS BUKIS
FONOVISA SERA MEJOR..
5 MAZZ EMI LATIN
ESTUPIDO ROMANTICO
6 JUAN GABRIEL ARIOLA/BMG
CANCION 187
7 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS
8 SELENA EMI LATIN
TECHNO CUMBIA
9 JORGE LUIS CABRERA 8AL
80a LA CHICA DE MIS...
10 LOS FUGITIVOS RODVEN
VELETA LOCA
11 ALEJANDRO FERNANDEZ
SoNy COMO QUIEN...
12 GUARDIANES DEL AMOR
FONOVISA PARA QUE...
13 MOJADO FONOVISA
TU PIERDES MAS
14 EMILIO CAPITOL
NASHVILLE/EMI LATIN NO ES...
15 INTOCABLE EMI LATIN
LA MENTIRA

(O Records showing an increase in detections cwer the previous week, regardless of chart movement. A record which has been on the chart

for more than 20
6

00 detections for the first time. If two records are bed in numbevgigg ays the record being

below the top 20 are removed from the chart afier 26 weeks. © 1

0 weeks will not receive a bullet even if 1t registers an increase in detections. Airpower awarded to those records which attain
played on more stations 1s placed first. Records
liboard/BPI Communlcahons Inc

by John Lannert

WONDER-FUL BRAZIL: Big-time Brazilian music fan
Stevie Wonder (remember “Bird Of Beauty” back in '747)
is booked to perform several dates in Brazil. Wonder, Celia
Cruz, Tito Puente, Al Green, Branford Marsalis (as part
of Buckshot Lefongque), and Roy Hargrove are the head-
liners for a stellar lineup of jazz, Latin, and R&B greats
slated to appear at the Free Jazz Festivals in Sio Paulo,
Rio de Janeiro, and—for the first time—Porto Alegre.
Other acts rounding out the bills of the multiday events
are Harry Connick Jr., Jamiroquai, Rachelle Ferrell,
George Duke, Sounds Of Blackness, Leroy Jones,
Brand New Heavies, and the Rebirth Brass Band.
The Free Jazz Festivals, which run Oct. 17-24, are pro-
duced by Rio-based Dueto Promogdes. The festivals will
take place at the Palace in Sio Paulo, the Metropolitan in
Rio, and Teatro Siao Pedro and Gigantinho in Porto Ale-

e.

Apart from his Free Jazz shows, Wonder is set to play
two concerts in Brazil. He is slated to appear with Gilber-
to Gil Oct. 20 at the Metropolitan in Rio and solo Oct. 22
at Sao Paulo’s Pista de Atletismo do Ibirapuera.

APPOINTMENTS: Warner/Chappell Music Inc. has
named Ellen Moraskie to the newly created post of VP
Latin Music. Moraskie, previously regional director Latin
America for Sony Music Publishing, will be based in

Artists & Music

Miami . . . BMG Music Publishing has tapped Virginia di
Gregorio to head the company’s just-formed Latin divi-
sion BMG Sengs U.S. Latin, which will be based in Miami.
Di Gregorio formerly was an independent copyright con-
sultant . .. Debra Villalobos has been appointed Latin
music buyer for Camelot Music. She formerly was Latin
music buyer for Wherehouse Entertainment.

STATESIDE BRIEFS: WEA Latina’s noted pop/rock
act Mana has established an environmental watchdog
organization called Selva Negra, which will be based in
Guadalajara, Mexico. During a recent tour stop in Bogot4,
Colombia, the group met with that country’s Nobel Prize-
winning novelist Gabriel Garcia Marquez . . . EMI Latin
has signed hot Tejano act La Tropa F. The band former-
ly was with Manny/WEA Latina . . . In a statement, MTV
Latino’s VP/GM Dick Arroyo has announced that MTV
Latino now reaches more than 6 million homes in the U.S.
and Latin America. Arroyo did not, however, say how many
viewers were actually watching the channel.

CAETANO, LIVE: PolyGram Brasil legend Caetano
Veloso is releasing “Fina Estampa 11,” a live version of his
1994 Spanish-language hit album, “Fina Estampa.” Veloso
recently recorded a track, “Tonada De Luna Llena,” for
the upcoming soundtrack to the Pedro Almoddvar-direct-
ed film “La Flor De Mi Secreto.”

EMI BRAZIL ROLLS: In March 1996, EMI Brazil and
World Pacific/Capitol will simultaneously release “Coisas
Téao Simples” by multitalented singer/songwriter/
instrumentalist Joao Donato. Produced by Kazue Yoshi-
da, “Coisas” blends familiar material with previously unre-
leased songs co-written by Donato, along with Cazuza,
Veloso, and Warner giant Gilberto Gil. “Coisas” will be

(Continued on next page)
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"Billboard Latin 50

SoundScan®
Compiled from a national sample of retail store and rack sales reports coilected, compiled, and provided by ll "“
§ E g § %’s | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE

ok h NO.1 & & &
1 1 11 SELENA EMI LATIN/EMI 34123/EMI LATIN 11 weeksat No. 1 DREAMING OF YOU
* % & HOT SHOT DEBUT * & *

NEWD | GLORIA ESTEFAN EPIC 67284/50NY ABRIENDO PUERTAS
3 2 27 GIPSY KINGS NONESUCH 79358/AG THE BEST OF GIPSY KINGS
4 4 80 SELENA A EMI LATIN 28803 AMOR PROHIBIDO

5 3 3 MAZZ Emi LATIN 30913 SOLOPARATI |
[} 3 14 JULIO IGLESIAS sONY 81604 LA CARRETERA
7 | 13 | VARIOUS ARTISTS ARiOLA 29136/8MG MACARENA MIX
8 5 8 CARLOS VIVES POLYGRAM LATINO 528 531 LA TIERRA DEL OLVIDO
9 8 58 LUIS MIGUEL A WEA LATINA 97234 SEGUNDO ROMANCE
10 9 11 JUAN GABRIEL ARIOLA 23580/BMG EL MEXICO QUE SE NOS FUE
11 | 10 | 23 | LOS TIGRES DEL NORTE FONOVISA 6030 EL EJEMPLO
12 12 40 SELENA EMILATIN 30907 12 SUPER EXITOS
13 11 | 119 | GLORIA ESTEFAN A EPIC 53807/SONY MI TIERRA
14 13 18 MARC ANTHONY SOHO LATING 81582/SONY TODO A SU TIEMPO
18 | 119 | LUIS MIGUEL A WEA LATINA 75805 ROMANCE
16 14 | 20 M. A. SOLIS Y LOS BUKIS | FONOVISA 0505 POR AMOR A M| PUEBLO
32 | 4 | JOSE LUIS RODRIGUEZ RODVEN 3212 LO MEJOR DE...

% % & GREATEST GAINER * & &

36 8 KINITO MENDEZ J&N 35164/EMI LATIN EL HOMBRE MERENGUE
T 16 23 MANA WEA LATINA 99707 CUANDO LOS ANGELES LLORAN
20 19 | 119 | SOUNDTRACK ELEKTRA 961240/EEG THE MAMBO KINGS
21 22 98 SELENA | EMI LATIN 42770 LIVE!
2 15 18 INTOCABLE EMi LATIN 32632 OTRO MUNDO
23 20 13 JUAN.LUIS GUERRA 440 KAREN 29418/BMG GRANDES EXITOS
24 17 | 31 LA MAFIA SONY 81520 EXITOS EN VIVO

Artists & Music

LATIN NOTAS

(Continued from preceding page)

released in the U.S. on World Pacif-
ic/Capitol.

Just out on EMI is “Abrigo” by sultry
chanteuse Marina Lima. Unlike her
previous albums, “Abrigo” contains just
outside material, including covers of
standards by Anténio Carlos Jobim,
Rita Lee, and Timbalada. “Abrigo” was
produced by Liminha and Jodao Augus-
to. “Abrigo” may be released in the U.S,,
too.

Also just released is “Equilibrio Dis-
tante,” an Italian-language record by
Legiao Urbana’s band leader Renato
Russo. The album is dedicated to

They’re Not Jesting. Tejano luminar-
ies the Royal Jesters recently signed
with BMG U.S. Latin. Their label bow,

“Royal Jesters Reunion”—due out in

1 SELENA EMI LATINEMUEMI LATIN
DREAMING OF YOU
2 GIPSY KINGS NONESUCH/AG
THE BEST OF GIPSY KINGS
3 JULIO IGLESIAS SONY
LA CARRETERA
4 VARIOUS ARTISTS ARIOLABMG
MACARENA MIX
5 LUIS MIGUEL WEA (ATINA
SEGUNDO ROMANCE
6 LUIS MIGUEL WEA (ATINA
ROMANCE
7 M. A SOLIS Y LOS BUKIS FONC-
wisa POR AMOR A MI PUEBLO
8 JOSE LUIS RODRIGUEZ
RODVEN LO MEJOR DE...
9 MANA WEA (ATINA CUANDO
LOS ANGELES LLORAN
10 LOS DEL RIO ARIOLA/BMG
A MI ME GUSTA
11 ROCIO DURCAL ARIOLA/BMG
HAY AMORES Y AMORES
12 RICKY MARTIN SONY
A MEDIO VIVIR
13 THALIA EMI LATIN EN EXTASIS
14 CARLOS VIVES POLYGRAM
LATINO CLASICOS DE LA
PROVINCIA
15 MANA WEA LATINA DONDE
JUGARAN LOS NINGS

ROPICA ALSA

1 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS

2 CARLOS VIVES POLYGRAM LATI-
NO LA TIERRA DEL OLVIDO

3 GLORIA ESTEFAN EPIC/SONY
MI TIERRA

4 MARC ANTHONY SOHO LATI-
NO/SONY TODO A SU TIEMPO

5 KINITO MENDEZ JAN/EMI LATIN
EL HOMBRE MERENGUE

6 SOUNDTRACK ELEKTRA/EEG
THE MAMBO KINGS

7 JUAN LUIS GUERRA 440
KAREN/BMG GRANDES EXITOS

8 JERRY RIVERA SONY MAGIA

9 ALBITA CRESCENT MOONEPICSONY
NO SE PARECE A NADA

10 LOS HERMANOS ROSARIO
KAREN/POLYGRAM LATINO
LOS DUENOS DEL SWING
11 INDIA SOHO LATINO/SONY

DICEN QUE SOY

13 EL GENERAL RCABMG ES MUNDIAL

14 VARIOUS ARTISTS RODVEN
MERENGUE EN LA CALLE 8'95

15 GILBERTO SANTA ROSA
SONY EN VIVO DESDE EL
CARNEGIE HALL

R ONA A

1 SELENA EMI LATIN
AMOR PROHIBIDO
2 MAZZ EMI LATIN
SOLO PARA Ti
3 JUAN GABRIEL ARIOLA/BMG
EL MEXICO QUE SE NOS FUE
4 LOS TIGRES DEL NORTE
FONOVISA EL EJEMPLO
S SELENA EMI LATIN
12 SUPER EXITOS
6 SELENA EMI LATIN LIVE!
7 INTOCABLE EMJ LATIN
OTRO MUNDO
8 LA MAFIA sony
EXITOS EN VIVO
9 LOS HURACANES DEL
NORTE FONOVISA
JUGADA NORTENA
10 SELENA EMI LATIN
ENTRE A MI MUNDO
11 BANDA MACHOS FONOVISA
M CHICA IDEAL
12 VICENTE FERNANDEZ SONY
AUNQUE ME DUELA EL ALMA
13 BRONCO FONOQVISA
ROMPIENDO BARRERAS
14 VARIOUS ARTISTS RODVEN
CUMBIA TRISTE
15 LOS FUGITIVOS RODVEN
ILUSIONES

(25)| 30 | 4 | LOS HURACANES DEL NORTE ronovish 9316 JUGADA NORTENA | €arly 1996—is a salute to Tejano
7 Y T music and features classics from the
o EMICATIN42635 past several years. Shown, sitting from
(21)| 38 | 16 | LOS DEL RIO aRioLA 18570/BMG AMIMEGUSTA | left, are band members Oscar Law-
28 | 28 | 8 | BANDA MACHOS Fonovisa 6034 MICHICA IDEAL |  SON, Dimas Garza, and Henry Hernan-
29 | 25 | 19 | VICENTE FERNANDEZ SONY 81565 AUNQUE ME DUELA EL ALMA deza Sta”dé’;/?éfﬁfg ’Eﬂf' afi Ltl:;ls SS”tva’
producer, .S. Latin; Pal ote-
2 ROC A HAY AMORES Y AMORES ; X
RESENTRY POl e lo, assistant, BMG U.S. Latin, Central
31 | 23 2 RICKY MARTIN SONY 81651 A MEDIO VIVIR Region; and Billy Pope, sales director,
(32)| 34 | 14 | JERRY RIVERA sonv 81583 MaciA | BMG U.S. Latin, Central Region.
(33)| 40 | 34 | BRONCO Fonovisa 6029 ROMPIENDO BARRERAS
39 | 14 | ALBITA CRESCENT MOONEPC 66966/SONY NO SE PARECE A NADA LATIN TRACKS A-Z
3 27 3 JHALIMENIATING5217 ENTEXTASIS TITLE (Publisher — Licensing Org.} Sheet Music Dist.
36 24 15 VARIOUS ARTISTS RODVEN 3209 CUMBIA TRISTE 2 ABRIENDO PUERTAS (FIPP, BMI)
5 | 12 | LOS FUGITIVOS RODVEN 3205 ILUSIONES 24 AHORA QUE ESTOY SOLO (PSO Ltd.. ASCAP/Geminis
Star Corp., ASCAP}
38 21 11 LOS HERMANOS ROSARIO KAREN 0169POLYGRAM LATINO LOS DUENOS DEL SWING 29 ARENA Y SOL (Copyright Control)
39 33 53 INDIA SOHO LATING 81373/SONY DICEN QUE SOY 16 BAILA MORENA (Lwi Music, ASCAP/Rata Music, ASCAP)
40 | 37 | 27 | SELENA Y GRACIELA BELTRAN £mi LATIN 32639 LAS REINAS DEL PUEBLO 13 CANCION 187 (BMG Songs. ASCAP)
17 COMO QUIEN PIERDE UNA ESTRELLA (Uni Musica, ASCAP)
41 35 119 LINDA RONSTADT A ELEKTRA 60765/EEG CANCIONES DE MI PADRE__ 33 CRUZ DE MADERA (San Antonio Music, BMI)
42 26 18 LOS PALOMINOS sony 81567 EL GANADOR 39 EL DINERO (Copyright Control}
43 | 44 | 74 | CARLOS VIVES POLYGRAM LATINO 518 884 CLASICOS DE LA PROVINCIA 30 ERES MI VERDAD ‘VOU')RE MY EVERYTHING)
(Intersong U.S.A., ASCAP!
44 41 2 JOEL NAVA £RIOLA 18794/BMG JOEL NAVA 8 ESTUPIDO ROMANTICO (Pezce Ruck BMVAonelgvara, BV
45 | 42 | 119 | MANA | WEA LATINA 90818 DONDE JUGARAN LOS NINOS 3 GOLPES EN EL CORAZON (Tigres Def Norte .M., BM)
46 46 2 MANNY MANUEL MERENGAZO 81453/SONY REY DE CORAZONES 14 HUNDIDO EN UN RINCON (Copyright Control}
47 | 29 | 39 | EL GENERAL Rca 21090/8MG £5 MUNDIAL 12 1COULD FALL IN LOVE (Sony Tunes, ASCAP/Yellow
Elephant, ASCAP/Sony, ASCAP)
48 48 82 PEDRO FERNANDEZ POLYGRAM LATINO 526 175 MI FORMA DE SENTIR 19 LACHICA DE MIS SUENOS (Copyright Control)
49 | 43 | 119 | GIPSY KINGS A ELEKTRA 60845/EEG o GIPSY KINGS 28 LA LLAMA (Copyright Control)
50 | 47 | 27 VARIOUS ARTISTS RODVEN 3182 MERENGUE EN LA CALLE 8 ‘95 25 LA LUNA SERA LA LUNA (EMI April, BMI)

26 LA MENTIRA (Copyright Control)
34 NADIE (Mafiola, ASCAP/Larrinaga. ASCAP/Warner
Chappell, ASCAP)
23 NO ES EL FIN OEL MUNDO (Sony Tree, BMI/Terilee.
BMI/Sony Cross Keys, ASCAP/0-Tex Music, BMI)
31 NO PUEDO ACOSTUMBRARME A ESTAR SIN TI
(Copyright Control)
18 PARA QUE QUIERO UN CORAZON (BMG Songs, ASCAP)
27 PASE LO QUE PASE (Firstper Music, ASCAP)
7 PIEL MORENA (FIPP, BMI)
38 PORQUE SE QUE ME MIENTES (Mas Latin. SESAC)
37 REVENTON UNISEX (Copyright Control)
11 SE ME SIGUE OLVIDANDO (BMG Music, BMI)
5 SERA MEJOR QUE TE VAYAS (Mas Latin, SESAC)
1 SI NOS DEJAN (BMG Songs, ASCAP)
35 SITU SUPIERAS (Copyright Control)
22 SITU TE VAS (Fonovisa, SESAC)
21 S| UNA VEZ (Peace Rock, BMI/EMI Blackwood.
BMI/Five Candel, BMI)
9 TECHNO CUMBIA (A.Q.IIl Music, BMI/EMI Blackwood.
BMI/Peace Rock, BMI)
10 TE EXTRANO, TE OLVIDO, TE AMO (Copynght Control)
36 TENGO GANAS DE LLORAR (Copyright Control)
32 TRAMPA MORTAL (Luna, BMI)
20 TU PIERDES MAS (Copyright Control)
6 TU SOLO TU (Peer int'l., BMI)

Russo’s Italian heritage. Lastly, EMI
remastered and released all the
albums by Legido Urbana. They are
available individually or as part of a
self-titled boxed set. The remastering
was supervised by Augusto and band
members Dado Villa-Lobos and
Marcelo Bonfa.

CHART NOTES: Gloria Estefan’s
“Abriendo Puertas” (Epic/Sony)
makes a solid bow at Na. 67 on The
Billboard 200, but the debut of the hol-
iday-etched record falls 26 notches
short of “Mi Tierra’s” entry in 1993.
However, the premiere position by
“Abriendo Puertas” is not totally sur-
prising, since Epic execs had said that
they were not going to the mat for
“Abriendo Puertas.” On Hot Latin
Tracks, “Abriendo Puertas” comes in
at No. 2 behind Selena’s “Dreaming
Of You” (EMI Latin), which holds a

wide lead in album sales, Luis
Miguel’s “Si Nos Dejan” (WEA Lati-
na) barely edged out “Abriendo Puer-
tas” to remain atop that chart for the
third successive week. “Abriendo
Puertas” has a strong chance of eas-
ing into the top slot next week.

Most impressive this week is the
debut of Emilio’s “Life Is Good” (EMI
Latin), a full-length country album
that entered The Billboard 200 at No.
82. With no prior track record in the
country market, Emilio’s strong bow
should arch a few eyebrows.

CLARIFICATION: In the Sept. 30
issue, it was erroneously reported that
ASCAP owned the most song titles on
Hot Latin Tracks for that week. BMI
actually had the most titles. ASCAR,
however, has placed the most songs
since the A-Z listing was launched in
March.

2] !E 2B!R!E
CLRTINA.

* Knowledgeabie Latin Service Reps.
* Best Prices Guaranteed
® Catalogs and Flyers

LATIN MUSIC DISTRIBUTOR

7960 SILVERTONE AVE e SUITE 116 & SAN DIEGO o CALIFORNIA 92126

* 100% Retums* { on recommended products) TOLL FREE :

Largest ‘i,
Sele%tlon 006

el e,

\J

Musu:'

PHONE
FAX

(619) 695-8863
(619) 695-3768
1-800-74-LATIN

HABLAMOS SU IIOM

MANHATTAN LATIN MUSIC CENTER
. DiSlribuidora one S{0 ¢

Discos Compactoa
Cassettes / Video=

Envios a todas partes
en E.U. y el Mundo Entero

ENOS
“LA;M s 1oy

DOS CENTRICOS

New York Miami
LOCALES PARA 71oy: Tel:
SERVIRLO A (212) 563-4508 (305) 591-7684
UerD

Froe
1- 800 745 4509

“““ Fax: Fax:

(212) 563-4847  (305) 477-0789

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GANDE Y MAS COMPLETA EN
MUSICA LATINA
EN EL MUNDO

SIN DUDA,

SIMPLEMENTE LA MEJOR!

Discas Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi- .
cation for sales of 500,000 units. a RIAA certification for sales of 1 million units. Greatest Gainer shows 15 VELETA LOCA (Copyright Control)

chart's largest unit increase. [EB indicates past and present Heatseeker titles. © 1995, Billboard/BP1 4 VUELVEME A QUERER (Fonovisa, SESAC) 6940 5. 12 Street Miomi, FL 33144 » Local: {305) 262-7711 + Fox: {305) 261-6143
Communications and SoundScan, Inc. 40 YOU ARE NOT ALONE (Zomba. BMI/R Kelly, BMI)
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MELODY

Distributed in Mexico by
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(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) cer-
tification for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi-
cates vinyl available. indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications.

Fashion Cafe in Manhattan at 7 p.m. on Oct. 5. But people
on the corner won'’t be the only ones enjoying the Red-
man Quartet. The concert—bolstered by interviews with
the band members and special guests—was scheduled to
be broadcast live on the Internet’'s World Wide Web by
JAZZ Online and Surf Communications. Tech heads with

REPRINTS

For reprints of advertisements or

articles appearing in Billboard
(minimum of 100) call Cindee Weiss
212-536-5003

a 14.4 modem SLIP/PPP connection and Xing Technolo-
gyv’s Streamworks (which allows for live audio playback)
can cyberbask in some of the more fluent improvising of
the day. It’s a “first for jazz,” according to JAZZ Online
president Joe Vella. Info about how the procedure works
can be found at Warner’s JazzSpace site (http:/wwwjaz-
zonln.com/JAZZ/W Bjazz.htm).

Those without a computer will be able to catch the per-
formance at a later date on more conventional equipment.
Black Entertainment Television is taping the gig for
future broadcast. The company has aired video footage of
other celebrations, such 1s James Moody’s star-studded
birthday bash at New York’s Blue Note club (which has
just been released by Telare as “Moody’s Party”), on its
nightly ‘Jazz Central” show. The channel is currently fine-
tuning a new network, BET on Jazz: The Cable Jazz Chan-
nel, slated to debut in January 1996 (see story, page 82).

N
g Compiled from a national sample of retail store SoundScan®
x |8 i § | and one-stop sales reports. [T
2 | 2] g |ARTIST TITLE
E | & | £ | LABEL & NUMBER/DISTRIBUTING LABEL
} * & NO.1 % & Entertainer of the year: the Days, the Fox Brothers,
1|16 MICHAEL W. SMITH ’ . Bruce Haynes, Ken Holloway, Ron David Moore.
LIS Gl il AP s Male vocalist: Bruce Haynes, Ken Holloway, Ron
2 | 2 | 17| VARIOUS ARTISTS  WORD 0604 MY UTMOST FOR HIS HIGHEST David Moore, Michael James, David Patillo.
Female vocalist: Lisa Daggs, Judy Deramus, Susie
N . .
3 |36 |PETRA worD 9624 o O DOUBT | Luchsinger, Terri Lynn, Paula McCulla. ,
4 | 6| 9 | RAYBOLTZ WORD 41601 THE CONCERT OF A LIFETIME by Deb WE Pri Vocal duo of the year: Jeff & Sheri Easter, Rivers &
5 | 4|7 RONKENOLY INTEGRITY 02392 G SING OUT WITH ONE VOICE 2L COOTIELIVaNGI=ri0e gV‘S(Y)‘lTSIROY Rogers & Dale Evans, Seneca, Margo Smith
|7 |n (';(clangé E?,GNREL& I‘QQEOLﬂENE'LY L KIRK FRANKLIN AND THE FAMILY HONOR ROLL: MidS_outh leads the pack with four nom- Vocal group of the year: Brush Arbor, the Days, the
: inations for the upcoming Christian Country Music Assn.  Fox Brothers, the Manuel Family Band, MidSouth.
7 | 5| 18| JARS OF CLAY ESSENTIAL 5573/BRENTWOOD o Awards, to be held Nov. 2 in Hendersonville, Tenn. Ricky Song of the year: “Cain’s Blood” by 4 Runner, written
8 | 9 |5 | AMY GRANT A? MYRRH 6974/WORD HOUSE OF LOVE Skaggs, Susie Luchsinger, the Days, Bruce Haynes, by Jack Sundrud and Michael Johnson; “Child Of The
VARIOUS ARTISTS = — Ken Holloway, and Ron David Moore are among the  Light” by the Days, written by Chuck Day; “He Loved Us
9 | 8 |13 | sparmow 1445/CHORDANT  AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL other multiple nominees vying for accolades during the  To Death” by Ken Holloway, written by Ken Holloway;
10 | 10 | 30 | POINT OF GRACE  woRD 5608 g THE WHOLE TRUTH first nationally televised CCM A show, which will be broad-  “Jesus And John” by Bruce Haynes, written by J.B.
cast over the Trinity Broadcasting Network. Haynes and Rick Hargrovel; and “Without You (I Haven’t |
an|s| s g&EQgWASSIEJZONSUSAN ASHTON SO FAR, THE BEST OF SUSAN ASHTON: VOLUME ONE “I feel like the fact that millions of people are going to  Got A Prayer)” by MidSouth, written by Robby McGee,
view this award show is going to create a whole new  Scott Rath, and Peter Jeffries. |
@ LS JINEWEEONS EriRepiase o oRi GOING PUBLIC excitement for this genre of music—the fans as well as the Mainstream country artist: Charlie Daniels, Alison
13 | 12 | 14 | YOLANDA ADAMS  TRIBUTE 5921/DIADEM MORE THAN A MELODY industry,” CCMA president Gene Higgins says. Krauss, Paul Overstreet, Marty Raybon, Ricky Skaggs,
14 | 11| 5 | GEOFF MOORE & THE DISTANCE Paul Overstreet, Shenandoah vocalist Marty Raybon,  Russ Taff. . .
FOREFRONT 5129/CHORDANT HOME RUN and Luchsinger are slated to host the awards, which will New artist: Randy Howard, Lisa Daggs, Dinah & the
@5)| 16 | 3 NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE & be part of the CCM A convention. Held Nov. 1-4, the con-  Desert Crusaders, Ronny McKinley, Southern Chapel.
VERITY 43010 TR - vention will include an exhibit hall and nightly artist show- Musician of the year: Charlie Daniels, Ricky Skaggs,
16 |15 14 gﬁzsgﬁ'ﬁggLKER/FELLL,‘\)/\EV?J'&PESVRVOQE BY ANY MEANS NECESSARY cases, as well as seminars and workshops on performance  Steve “Rabbitt” Easter, Terry McMillan, Ken Rivers.
DONALD LAWRENCE & TRICITY SINGERS technique, songwriting, publishing, booking, and man- Pioneer Award: Johnny Cash, Bruce Haynes, Kenny
wsal fg DI st e AT BIBLE STORIES agement. Hinson, MidSouth, Paul Overstreet.
21| 17 | CLAY CROSSE  REUNION 4727/WORD TIME TO BELIEVE Among the new offerings at this year’s convention will Radio personality of the year: Tom Carter, Doug Der-
be a radio seminar for programmers, an appreciation lun-  amus, Billy Hale, Marty Smith, Terry Wood.
28|51 | 4HIM  BENSON 4046 T=ERISE cheon for radio personnel, and « talent competition for new Radio station: KEXS Excelsior, Mo., KJOJ Houston,
20 1 19| 9 | OUT OF THE GREY  SPARROW 1466 GRAVITY artists. The winning act will get to make a recording and  KPBC Dallas, WENO Nashville, WPUV Pulaski, Va.
B EVENTCUNT S C T have a single put on a compilation disc serviced to Chris- Video of the year: “Adam’s Side” by Billy Walker,
21 | 20 | 63 | SparROW 140BICHORDANT 8 HEAVEN IN THE REAL WORLD tian country radio. The awards show will be produced by ~ “Cain’s Blood” by 4 Runner, “For Pete’s Sake,” by Susie |
22 [ 17 | 145) DC TALKA  rorerRonT 3002/CHORDANT FREE AT LAST Lyndon LaFevers, who recently produced Bill Gaither’s  Luchsinger, “Silent Witness” by various artists, “Walk
Ryman Gospel Reunion. Over God’s Heaven” by Alison Krauss and the Cox Fami-
23 [ 13| 9 | RICH MULLINS  REUNION 7726 BROTHERS KEEPER The nominees are as follows: ly, “Without You (I Haven’t Got a Prayer)” by MidSouth.
24 | 23| 28 | ANOINTED WORD 67051 CALL
25 | 25 |103| CARMAN @  SPARROW 1387/CHORDANT THE STANDARD
26 | 32 | HELEN BAYLOR  WORD 66443 THE LIVE EXPERIENCE \’
27 | 22 | 103| MICHAEL W. SMITH @  ReUNION 0086WORD FIRST DECADE 1983-1993 (| A%’
28 | 24 | 77 | AUDIO ADRENALINE  FOREFRONT 3012/CHORDANT DON'T CENSOR ME
NEWD | LARNELLE HARRIS  BENSON 84195 UNBELIEVABLE LOVE BI U—E
36 | 11 | WES KING  REUNION 3720 COMMON CREED
31 |30 | 15 | VARIOUS ARTISTS  KTEL 6171 TODAY'S BEST CHRISTIAN HITS N‘)’TES The Fashion Cafe—a chi chi restaurant already with a
NEWD | GEORGIA MASS CHOIR  savOY 7117MALACO  LORD TAKE ME THROUGH - solid connection to the world of fashion due to its super-
by Jim M . model founders—was chosen as the gig’s site because the
(33) [RE-ENTRY| RAY BOLTZ  wORD 5473 MOMENTS FOR THE HEART y Jim Macnie already dapper Redman is about to become even more rak-
34 |3 ] 50 | BEBE & CECE WINANS  SPARROW 1417/CHORDANT RELATIONSHIPS 0 . ] o ish. In a unique deal with DKNY, the modern men’s col-
NIl EVENT, MANY DEALS. The Beatles did it, U2  lection by celebrated clothes designer Donna Karan, Red-
RE-ENTRY| PFR  SPARROW 1452/CHORDANT GREAT LENGTHS | did it, and now Joshua Redman is doing it. No, not selling  man and band will sport gratis threads throughout their
36 (29| 37 | SIERRA  STARSONG 1003/CHOROANT SIERRA a ton of records—though Redman’s latest Warner Bros.  fall tour. “It’s something we don’t do very often,” says
date, “Spirit Of The Moment: Live At The Village Van-  Larry Hotz, spokesman for DKNY. “The people we choose
37 | 27 | 117] RON KENOLY  INTEGRITY 044/CHORDANT LIFT HIM UP WITH RON KENOLY guard,” is making the registers whir at retail (and sitting  to dress have to reflect the identity of the collection, and
RE-ENTRY| THE BROOKLYN TABERNACLE CHOIR I i pretty in the top 10 of the Top Jazz Albums charts). What  Josh fits it very well. He really is his own person—an indi-
WARNERIACEIANCE459720 ) an NAS then? Playing a city rooftop gig, where streetside onlook-  vidual. Established as someone to look out for; his talent
RE-ENTRY| STEVE GREEN  SPARROW 1412/CHORDANT PEOPLE NEED THE LORD ers are sure to gather and groove. The tenor saxophonist  is undeniable.”
40 | 20 [ 37 | POINT OF GRACE  WORD 26014 POINT OF GRACE was scheduled to serenade anyone within earshot of the College campuses compose much of Redman’s itinerary,

maximizing the DKNY association. “That’s where many
of our customers are,” says Hotz. “They’ll see our
wardrobe on the guys. We want to reinforce that here are
some cool people wearing our clothes.” Everything from
ties to shoes are involved. Redman isn’t required to hawk
the line—just look as sharp as he plays. Sounds easy.

KIBBLES & BITS: Jazz has a place in the country’s most
august music halls again this season. Thursday (12) is the
date of the Carnegie Hall Jazz Band’s fall debut concert,
New Orleans to Now. Musical director Jon Faddis has
invited trumpeter Doc Cheatham and saxist Kenny Dav-
ern to join his impressive big band as guests. Across town,
at the Lincoln Center, the site of opera diva Kathleen Bat-
tle’s recent show with such improvisers as pianist Cyrus
Chestnut and bassist Christian McBride, the Jazz
Orchestra returns from a European run. On Oct. 16, it
will perform pieces by Monk, Mingus, and Morton. Wyn-
ton Marsalis, whose four-part PBS show is in full swing
right now;, leads the group. Friday (13) is the kickoff of the
13th annual San Francisco Jazz Festival, with scheduled
performances by Cecil Taylor, Randy Weston, Keith
Jarrett, Wayne Shorter, and Slide Hampton.

40
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fast become the dominant style of today’s scene, as wit-
nessed by its show of force on the charts in releases by
Kirk Franklin & the Family, William Becton, Hezeki-
ah Walker, Donald Lawrence & the Tri-City Singers,
and John P. Kee, who recently completed production on
the forthcoming album from his VIP Seminar Mass
Choir. And for good reason, too. It’s a reflection of the
growing youth segment in today’s progressive churches. It

Artists & Music

old songwriter, arranger, and producer, quite by surprise.
The Washington, D.C., native says he put all his assets and
money into making the demo, which he began shopping to
labels only late last year. Becton’s big break, however, came
when he took a copy to a DJ in Washington, D.C., who sub-

“I've studied, performed, and written in every music
idiom,” he says. “On this project, you'll find classical ele-
ments, jazz, down-home, traditional gospel, and there’s the
urban/Ré&B flair. That’s the major difference. My music
doesn’t fit into a category, and I hope to keep it that way.”

Becton, who was touring heavily as part of a major pro-
motional campaign, is back in the studio working on his
sophomore release, which is not expected for release until

pmpoAra.
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Top

Gospel Alhums.

Compiled from a national sample of retail store and rack sales Soilnd|3iirlr®

=
<
Il § § reports collected, compiled, and provided by
n ’4‘(% _ > | €|¢ |ARTIST TITLE
I | & | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
% % NO.1 & %
18 WILLIAM BECTON & FRIENDS
WEB 9145INTERSOUND 5 weeks at No. 1 BROKEN

DONALD LAWRENCE & THE TRI-CITY SINGERS

CRYSTAL ROSE 51480/SPARROW BIBLE STORIES

KIRK FRANKLIN AND THE FAMILY @

GOSPO CENTRIC 2119 KIRK FRANKLIN AND THE FAMILY

™ ’ P 4 | 35 | THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
) 3 sequently played it, and then it took off. VERITY 43010 SHOW UP!
by Lisa Collins There have been a great many comparisons to Franklin. NEWD | REV. MILTON BRUNSON AND THE THOMPSON COMMUNITY SINGERS
B , o WORD 67303/EPIC SHOUT
l i ecton takes them as sheer flattery, while remaining def- KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOIR
N FULL GEAR: “New traditional,” the high-stepping  erential to those who would intimate any duplication on BORN AGAIN 1008 EXCITED
worship and praise/traditional church go: bl i : m
gl AT PSeEEIIeR s’ MELJ: 17| 3 | EDDIE JAMES & THE PHOENIX MASS CHOIR  FRESHWINE 001 HIGHER

HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 4168 LIVE IN NEW YORK BY ANY MEANS. ..

THE CANTON SPIRITUALS  BLACKBERRY 1610/MALACO LIVE IN MEMPHIS 1I

CIdSICIEICIEIS) fa

CHICAGO COMMUNITY CHOIR

AMBASSADOR 47005/REDEMPTION WE GIVE YOU PRAISE

—
—
(=3
=
w

YOLANDA ADAMS  TRIBUTE 3592 MORE THAN A MELODY

SHIRLEY CAESAR

is what has fueled the rise of Franklin, propelled Fred next year. AD| 10| 10| woro e7301/eric SHIRLEY CAESAR LIVE. .HE WILL COME
Hammond’s Radical For Christ, and was in full gear last G (13)| 3¢ | 19 | TRI-STATE MASS CHOIR lll  PARADISE 7011/TYSCOT WORTHY
month as O’Landa Draper and his choir (the Associates) OD BLESS THE CHILD: The West Angeles Church GMWA WOMEN OF WORSHIP

recorded their debut live project for Warner Alliance at  of God in Christ has launched its own label —West A Music 14 | 12| 73 | AlEu0 INT'IL MUSIG/TYSCOT 3006/ATLANTA INT'L IT'S OUR TIME

ly Name!

Chicago’s Palace Theatre. Such cuts as “Why Don’t You Corp.—with the Sept. 19 release of “Lift Your Hand—A (15) |Re-extRy DONALD LAWRENCE PRESENTS RODNEY POSEY
Come,” “I Got A Feeling,” “The Blood,” and “Jesus Saves ~ New Worship Experience,” the fourth album from the SPARROW 51470 LIVE IN PRAISE & WORSHIP WITH THE WHITFIELD COMPANY
(I Just Want To Sing)” well define the medium and mark ~ West Angeles COGIC Mass Choir. The first three vol- 16 | 9 | 7 | VANESSA BELL ARMSTRONG  VERITY 43011 THE SECRET IS OUT
Warner Alliance’s second attempt to perfect it. The first, umes of the choir’s Saints In Praise series on Sparrow MONTEL THOMAS & THE NEW YORK SOUL WINNERS
“Jesus, Precious King,” the debut album from Beverly  Records has sold 250,000 units, according to the label. “Lift 21 | 4 | vecTRON 2178 SEALED BY THE HOLY GHOST
Crawford, bowed last week to a great deal of favorable ~ Your Hand,” featuring a vocal track from Donnie 18 | 11 | 57 | HELEN BAYLOR  woRD 66443/EPIC BB THE LIVE EXPERIENCE
comment from gospel announcers and industry insiders McClurkin and the talents of Grammy nominee Kurt
alike. Perhaps the most familiar spin making the rounds—  Carr, is being distributed independently. RE-ENTRY| MICHAEL FLETCHER _ SOUND OF GOSPEL 216 HIGHEST PRAISE
= ) [ . =
at legst_ for the moment;_—ns Beeton’s “Broken,” which Is B ] 20 | 14| 7 | GEORGIA MASS CHOIR  MALACO 7117 LORD TAKE ME THROUGH
receiving heavy rotation on urban and gospel radio RIEFLY: Intersound announces the release of “King
throughout the country, bumping Franklin out of the No.  Of Glory,” the sophomore set from James Hall and his 35- 21 |19 | 125 THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS
1 slot and pushing Intersound’s sales volume way up. voice choir, Worship And Praise, which was recorded live 22 | 8 |51 | DOTTIE PEOPLES  ATLANTA INTL 10200 ON TIME GOD
The success of the album has caught Becton, a 26-year-  in Montreal and features new music. -
(Z3) |RE-ENTRY PETER'S ROCK MASS CHOIR
SOUND OF GOSPEL 213 A MESSAGE FROM THE ROCK
JAMES HALL AND WORSHIP & PRAISE
NEWD | 5 7ersounn 9163 KING OF GLORY
25 | 26 | 121| MISSISSIPPI MASS CHOIR  MALACO 6013 IT REMAINS TO BE SEEN
26 | 25 | go | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 1097/CGl LIVE IN ATLANTA AT MOREHOUSE COLLEGE
97 | 15 | 35 | FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4008 THE INNER COURT
28 | 16 | 19 | MIGHTY CLOUDS OF JOY  INTERSOUND 9147 POWER
99 | 27| 7 | GMWA WOMEN OF WORSHIP
ALEHO INT'L MUSIC 00B0/STARSONG JESUS IS THE NAME!
30 |36 15| NORTH EAST OHIO MASS CHOIR  REDEMPTION 75001 NO FAILURE
l 31 | 35|97 | YOLANDA ADAMS  TRIBUTE 3937 SAVE THE WORLD
32 | 20 | 15 | THE JACKSON SOUTHERNAIRES  MALACO 4472 THE WORD IN SONG
33 | 28 | 31 | REV. JAMES MOORE W/ THE MISSISSIPPI MASS CHOIR
MALACO 6018 LIVE AT JACKSON STATE UNIVERSITY
' 34 | 32|26 | SLIM & SUPREME ANGELS  INTERSOUND 9144 STAY UNDER THE BLOOD
39 | 18 | 45 | BEBE & CECE WINANS  CAPITOL 28216 RELATIONSHIPS
36 | 24 | 53 | STEPHANIE MILLS
GOSPOQ CENTRIC 72123/CHORDANT PERSONAL INSPIRATIONS
37 | 33|29 | ANOINTED WORD 67051/EPIC THE CALL
3 38 | 22 | 67 | SOUNDS OF BLACKNESS
"- PERSPECTIVE 549 006 AFRICA TO AMERICA: THE JOURNEY OF THE DRUM
BSS lS 39 |38 | 21 | RICKY DILLARD'S NEW GENERATION CHORALE
; MALACO 6019 HALLELUJAH

RE-ENTRY

TRAMAINE HAWKINS  COLUMBIA 57876 70O A HIGHER PLACE

(O Records with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units;
A RIAA certification for sales of 1 million units with each additional miion indicated by a numeral foilowing the symbol. All alburns available
on cassette and CO. *Astesisk indicates vimyl availabie. [f indicates past or present Heatseeker titles. © 1995, Bilboard/BPI Communications

SOMETHING TERRIBLE HAPPENS
WHEN YOU DON’T ADVERTISE...

Charlene Bell T m— .
VELMER WATKINS

NOTHING...

Distributed To C.B.A. Through BENSON MUSIC

CHARLENE BELL - “JUST PRAISE”
AIR 10214 & THE ANGELIC GOSPEL COMMUNITY CHOIR CALL BILLBOARD CLASSIFIED
([ =2 “BLESS HIS HOLY NAME” 1-800-223-7524 (OUT OF STATE)
AIR 10210 212-536-5174
NAIRD ATLANTA INTERNATIONAL RECORD COMPANY,. INC. 881 MEMORIAL DRIVE, S.E., ATLANTA, GA 30316 404-524-6835
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TOP BLUES ALBUMS.

Artists & Music

at Salzburg and La Scala;
she opened Covent Garden
in September as Susanna
in “Figaro” and will be
singing “Don Giovanni's”
Zerlina in Chicago in Jan-

Her first aria record
won’t be out until fall
1996, but in the meantime
you can check her out her
creamy voice with the
pearly high notes on

The cast also boasts another young and exciting new

Alagna has a busy season, including his first Don Car-

Lothar Zagrosek, with Heinz Kruse, Elizabeth Con-
nell, and Monte Pederson. Its Renaissance-era story—
about a deformed nobleman whose longing for love and
beauty leads him to ereate an island paradise that becomes
a site of orgies and debauchery—is told with impassioned
vocal lines and lushly iridescent orchestrations.

Hugely successful until the coming of the Nazis, who
cared for neither his subjects nor his religion, Schreker’s
star plummeted in the early '30s, and he died in 1934. His
student, Berthold Goldschmidt, who was born in Ham-
burg in 1903, managed to flee the Nazis for London in
1933, where he made a career as a conductor. Zagrosek
and the Deutsches Symphonie-Orchester Berlin with
Simon Estes, Della Jones, and Roberta Alexander have
recorded Goldschmidt’s opera “Beatrice Cenci,” which is
out on Sony Classical.

Written as part of a competition for the 1951 Festival of
Britain, “Beatrice” is based on Shelley’s verse drama “The
Cenci,” set in the Renaissance, and has an even more grue-
some story of rape, murder, and execution and some
attractive writing for women’s voices.

OPERA REFERENCE: You won’t find either of the
above in “A Night At the Opera” by Sir Denis Forman, a
new, irreverent guide for the operatically uninitiated from
Random House. Sir Denis, former chairman of Granada
Television in the U.K., sticks rather closer to the tried and
true in the 83 operas he profiles. The popularity test for
inclusion was three or more recorded versions listed in the
Gramophone CD catalog of December 1992, which meant
leaving out “Peter Grimes,” for example.

Sir Denis offers such insights as “we all have our off
days, and Hugo von Hofmannsthal made a real pig’s ear
of it this time” (with the libretto for “Ariadne Auf Naxos”).
The plot summaries tend to be exhaustingly colloquial, if
rather more entertaining than the usual opera house
digests, but the musical deconstructions, dubbed “Look
Out For,” usefully pick out and lightly describe the high
points and include a handy “minutes from start” feature
for each.

And beneath the flip exterior beats the heart of a rabid
fan: Sir Denis’ rating system includes “alpha,” “alpha-
plus,” and “mighty alpha,” and only the usual suspects
(poor old “Lakmé,” for example, which rates “gamma or
worse”) come in under par.

YOUTH GETS A BREAK: Teldec is pricing the debut
recording (Beethoven and Mozart concertos with Kurt
Masur and the New York Philharmonic) of its 12-year-
old pianist, Helen Huang, at $13.97. Is this so her grade
school classmates can afford to buy it?

Gnee Calalsg,
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ongwriters & Publishers

N1 SONG CREDITS

P’Gram, Amberson Form Pub Co.
New Signings Will Add To Bernstein Works

@ BY IRV LICHTMAN

NEW YORK—While the concert and
theater works of the late composer/
conductor Leonard Bernstein are the
core of a new co-venture between Poly-
Gram International Music Publishing
and the Bernstein estate, signing addi-
tional writing talent in both creative
areas is also on the agenda.

The new firm, the Leonard Bern-
stein Musie Co., is a 50/50 partnership
between PolyGram and the Amberson
Group, which has handled Bernstein’s
copyrights, among other Bernstein-
associated projects, for many decades,
with the share of all his copyrights to
be co-owned by PolyGram.

Amberson was formed in the '60s by
Bernstein as he began to retrieve his

works after they entered their second
28-year copyright term under the old
federal copyright laws. These include
such well-known musical theater
scores as “On The Town,” “Wonderful
Town,” “West Side Story,” and “Can-
dide” and such classical compositions
as “Chichester Psalms,” ‘Jeremiah,”
and “Kaddish.” Bernstein died in 1990.

David Hockman, chairman of Poly-
Gram’s music publishing interests, did
not dispute reports that PolyGram
paid $5 million-$10 million to acquire
rights to the catalog.

Harry Kraut, a longtime key
Amberson executive, says the choice of
PolyGram as a publishing partner was

" underscored by its sister label’s domi-

nant role in classical music and its
international clout. “Bernstein was

Feting Military’s 50 Yrs.

Warner/Chappell VP Looks Back

NEW YORK—Frank Military’s spa-
cious offices at Warner/Chappell’s New
York offices are festooned with photos
of many of the most important song-
writers and singers over the past 50
years. There they are—whether in
poses with Military or pictured in

CAHN & MILITARY

stock head shots, saluting Military’s
presence. He has, his friends and asso-

ciates would agree, played a hand in -

giving many of these talents some of
their greatest successes in song hits.

Military, who runs Warner/Chap-
pell’s New York office as senior VP is,
in fact, celebrating his 50th year in the
entertainment field, most of them as a
music publisher. In honor of this
anniversary, he is being honored by the
Friars Foundation in New York Nov. 6
with the Applause Award for lifetime
achievement. Set to perform that
evening are three performers who
have had long business and personal
relationships with Military (and all of
whom are part of his “wall of fame”):
Tony Bennett, Liza Minnelli, and Alan
King.

Military’s career got under way in
1945, when, as a pending graduate of
Lafayette High School in Brooklyn,
N.Y,, he noticed an intriguing notice on
the school’s bulletin board: “MGM
needs you.” Military reecalls, “Unable
to afford to go college, I said, ‘Gee, this
is great.” The job called for me to work
as a messenger taking local movie ads
to newspapers. Later, I got a promo-
tion to the talent department as a
receptionist. This position gave me the

(Continued on page 76)

ASCAP Denies Charges Of
Wrongdoing In SESAC Suit

NEW YORK—ASCARP has responded,
through its attorneys White & Case, to
a SESAC suit charging the perfor-
mance right society with wrongdoing
in hiring two SESAC executives, for-

mer president/COOQO/vice chairman

Vince Candilora and former VP/gen-
eral counsel Laurie Hughes (Billboard,
Oct. 7).

White & Case attorney Laura
Hoguet says, “The suit commenced in
Nashville against ASCAP and two indi-
viduals who recently left a competitor,
SESAC, is totally without merit. These
two individuals . . . are among several
employees who have left SESAC in
recent months due to changes in the
management of that company.

“SESAC’s use of litigation to punish
these people for changing jobs can only

damage SESAC’s reputation in the
music community. [They] bring to
ASCAP their skills and years of expe-
rience as a top manager and attorney,
respectively, but they do not bring con-
fidential information or trade secrets
of any kind. ASCAP will defend itself,
Mr. Candilora, and Ms. Hughes vigor-
ously against SESAC'’s claims.”

The SESAC suit centers on
ASCAP’s hiring of Candilora as direc-
tor of licensing. SESAC has charged
ASCAP and the two executives with
“willful and malicious efforts to mis-
appropriate SESAC’s confidential and
proprietary information and to entice
away its key employees and to harm
and disrupt its business.” SESAC is
seeking more than $4 million in dam-
ages.

associated with PolyGram for many
years, having first done a new record-
ing of ‘Carmen,’ and, later, studio
recordings of ‘West Side Story’ and
‘On The Town,’” he says. “They have

BERNSTEIN

a lot of human resources in the field of
serious music. We want to bring on
works [by other writers] whether
already written or not . . . With the
Internet and other new electronic
media, we can spread our [copyrights
around] so that we can get Bernstein
performances in every quarter of the
world. We have needed worldwide
resources.”

On the issue of new writers, Kraut
says that newly acquired or created
repertoire would likely reflect Bern-
stein’s eclectic work. “I don’t see us
being involved in rock or rap, but if
someone like Elton John were to write
a musical, we'd certainly be interest-
ed,” he says.

Kraut will serve as a director of
Leonard Bernstein Music Publishing
Co., as will Amberson chairman and
Bernstein’s daughter Jamie Bernstein
Thomas. Hockman says that Poly-
Gram’s recent experiences indicate
“good music” is finding a bigger audi-
ence around the world, adding that the
company is in the process of making

other deals similar to the Bernstein co-

venture. In a statement he says, “We
will seek and sign composers whose
music, like Maestro Bernstein’s, finds
not only its place on the concert stage,
but also its audiences . . . in the non-
classical world.” Thomas sounds a sim-
ilar note by saying, “We [will] initiate
a new phase in realizing my father’s
dream of bringing the joy of music to
people all over the world.”

According to Hockman, PolyGram
and Amberson will share creative
responsibilities, while PolyGram will
handle administrative functions. Also,
PolyGram’s T.B. Harms catalog, which
contains early Jerome Kern scores, is
likely to relate closely to the new co-
venture.

The PolyGram connection gives the
new company, which is based in New
York, subsidiary PolyGram associa-
tions in 35 countries. The firm is a sep-
arate entity on the level of two other
PolyGram publishing units, PolyGram
Music and Island Music. Certain rights
held by Boosey & Hawkes in rentals
and G. Schirmer in publishing rights—
most notably administration rights to
“West, Side Story” in all territories
other than the U.S.—continue “for the
present time,” a statement says.

T I T L K W R I T FE R
Carey, Chris Frantz, Tine
Sorty Songs/BM, PolyGram
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From The Master’s Trunk,

A New Set Of

UNSUNG BERLIN: Throughout
his career, Irving Berlin, as his own
publisher, took a hard line on grant-
ing permission to use his copyrights
in situations where he could call the
shots, such as stage or screen rendi-
tions or even scholarly tomes that
analyzed pop music masters.
Needless to say, new “unsung”
Berlin songs rarely found their way
out of the Berlin trunk during his life-
time, unless, of course, they ended up
in a “new” Berlin show or film score.
Now, six years after his death in
1989 at 101, Varese Sarabande has
produced “Unsung Irving Berlin,” a
two-CD set of 31 Berlin songs, many
of which are seeing the light of day for
the first time. Many others have had
little exposure after their public intro-
duction. (Actually, a previous

“unsung” album from the label

unearthed a

Berlin Songs

The best songs on this release
come from Berlin’s formidable mid-
dle years in the late ’20s and ’30s.
There is a delightful antidote to the
Depression blues in “I Say It’s
Spinach,” and one is completely won -
over by the engagingly rhythmic
prattle of a 1930 film song, “Do You
Believe Your Eyes Or Do You Believe
Your Baby?” Even a corny "20s ditty
called “I'm On My Way Home” is pro-
pelled by a sure-handedness, a con-
fidence in how to express things and
an awareness of the folks who would
listen. In advanced age, the great
man didn’t seem quite sure of who
was out there, failing too often in
style and subject matter to do what
he had done with genius years
before—helping people respond to
feelings he knew they felt.

While “Unsung Irving Berlin”

serves history

grand Berlin
show-business
anthem called
“Take It In
Your Stride,”
which was cut

WIII‘IIE & Music

well—scholar-
ship demands

full disclo-
sure—and the
performances

are typically

from “Annie Get reflective of
Your Gun.” That 9 label ow-
show still got by by Irv Lichtman ner/producer

with “There’s
No Business Like Show Business.”)

Nothing is going to disturb Berlin’s
ranking in the highest level of Amer-
ica’s great composers and lyricists,
not even a collection that reveals no
previously unacknowledged gem,
although some are sweetly reminis-
cent of his golden years, which lasted
almost a half-century! Some of the
songs are from Berlin’s earliest days
as a songwriter. Reflecting the con-
fidence of their author, they show the
promise of remarkable things to
come. Sadly, many songs he wrote
Jjust before or a few years after his
last Broadway hurrah—the unsuec-
cessful “Mr. President” in 1962—are
not the well-honed work of a man who
had lifted his Tin Pan Alley sensibil-
ities to new sophisticated heights and
still got the general public to embrace
him as he wrote one wonderful song
after another.

For instance, there is a 1955 copy-
right, “Please Let Me Come Back to
You,” which is described in the liner
notes as conveying a “pleading, coun-
try-music waltz mood.” It is just that,
but it doesn’t give itself away—
through melodic or lyric freshness—
as the work of Berlin.

Bruce Kim-
mel’s skills at giving show/film
songs a proper setting—it appears
that Berlin always let the public in
on the best that he had to give.

ACTIVE YEAR LATER: Australia’s
Rosella Music has just celebrated its
first year in business, and it’s got a
claim that’s also worthy of mention.
Says a company spokesman, “[Sign-
ing] 64 writers in any one year is a
formidable achievement by any pub-
lisher, regardless of size, but what is
even more rewarding for each and
every one of these composers is that
all of them have at least one song
commercially released on CD in
[Australial.” That’s a cozy fit for
Rosella’s slogan: “Proudly Aus-
tralian, independent, and active!”

PRINT ON PRINT: The following

are the best-selling folios from Warn-

er Bros. Publications:

1. Green Day, “Dookie.” Guitar tab.

2. Selections from “Batman Forever.”

3. Blues Traveler, “Four.” Guitar

tab.

4. Smashing Pumpkins, “Siamese
Dream.” Guitar tab.

5. “John Michael Montgomery.”
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Adat-XT Improves On Predecessor

2nd-Generation Recorder Offers Faster Operation

[l BY PAUL VERNA Like the most recent version of the
standard Adat (system 4), the XT can
handle tape lengths of up to 64 min-
utes, says Mack.

Asked how Alesis plans to convert
Adat users—particularly owners of
more than one unit—to the new, high-
er-priced recorders, Mack says, “A big
portion of the customer base consists
of single-Adat owners. At one point,
that number was 70%, and then it went
down to 55%-60% when we lowered
the price [from $3,999 to $2,999]. Peo-
ple who have multiple systems will sell
their Adats and get this one, based on
the fact that the operation is so much

ing to Alesis director of marketing
Jim Mack.

The Adat-XT will carry a suggest-
ed list price of $3,499; the standard
Adat lists for $2,999.

“We improved the software control
of the transport so the transport is
constantly looking at tape tensions,”
says Mack, noting that the XT works
up to four times faster than the stan-
dard Adat. “It’s able to adapt itself
better to different situations. It looks
at the locate points, and if it overshoots
one, it can figure out it’s done that, so
the next time it locates that point it
gets closer on the first pass.”

NEW YORK—The Alesis Corp., the
company responsible for the spectac-
ularly successful Adat modular digital
multitrack recorder, is scheduled to
introduce a second-generation unit at
the Audio Engineering Society con-
vention Oct. 5.

Marketed under the model name
Adat-XT, the new machine retains the
basic architecture of its predecessor
but offers such key improvements as
faster tape transport, built-in auto
location capabilities, and improved
analog-to-digital converters, accord-

Satriani’s Site Lines. Guitar sensation Joe Satriani checked into the Site,
near San Francisco, to work on his new, self-titted Relativity Recordings project,
produced by noted studio man Glyn Johns. Shown at the sessions, standing
from left, are renowned session players Nathan East (bass), Manu Katché (per-
cussion), and Andy Fairweather Low (rhythm guitar). Seated, from left, are Johns
and Satriani.

il BY DEBORAH EVANS PRICE

NASHVILLE—When Sony Music
signed its recent deal with Keith
Thomas, the company added one of
the industry’s most accomplished
writer/producers to its stable of cre-
ative talent (Billboard, Sept. 2).
Thomas’ relationship with the Sony
organization began three years ago,
when he signed a co-publishing deal.
Under the new agreement, Thomas—

ducer for Sony’s various labels.
In addition to working with Sony
Thomas’ re-
cent credits
ducing four cuts on Regina Belle’s
“Reachin’ Back” album, producing
He’s currently producing projects
by Sophie B. Hawkins, Rebbie Jack-
Williams, Grant, James Ingram, and
others have been testaments not only
“I had some people say, ‘You'll
never be able to make pop records

artists, Thomas’ contract allows him
to continue
working with
longtime clients
Amy Grant and
Vanessa Wil-
liams, as well as
include writing
and producing
two songs on Exposé’s upcoming
greatest-hits package, and writing
son, and a Christmas tune with Regi-
na Belle for a Sony album.
to Thomas’ talent but to Nashville’s
emergence as a total music city,
here,’ ” Thomas says. “This town has
a certain stigma—country music or

via his company, Yellow Elephant
F | l E one outside pro-
Selena’s “I

and producing the 1995 Pepsi “Choice
In recent years, the hits coming
beyond its country and contemporary
Christian music, and that’s it. To be

Music Inc.—will be an exclusive pro-
ject a year.

Could Fall In Love With You,” pro-

Of A New Generation” jingle.

out of Thomas’ Tennessee studio by

Christian base.

able to make a living here doing pop

records has been great.”

A native of Conyers, Ga., Thomas
began his career at age 9, perform-
ing in his father’s country band. By
the time he was in college, he was
performing with and writing songs
for the Sharrett Brothers, a gospel
act on Word Records. His big break
as a songwriter came when Ronnie
Milsap recorded two of Thomas’
tunes for his “Milsap Magic” album.
In 1979, Thomas moved to Nashville
and became the first staff writer for
Milsap Music.

Thomas remembers that period as
a valuable learning experience,
because he spent a lot of time in the
studio producing demos and experi-
menting. The following year, he
became the first staff writer with
‘Word Music and went on to launch a
career as an artist, recording two
jazz-oriented albums for the label.
During the six years he spent at
Word, he produced Kenny Marks, the
Imperials, the Gaither Vocal Band,
Paul Smith, First Call, and Carman.

He began working with BeBe and
CeCe Winans and decided to start his
own independent production and pub-
lishing company, Yellow Elephant
Music, in Franklin, Tenn. In 1987, he
produced the Winans’ first album, for
which CeCe won a Grammy for best
soul gospel voeal performance.

On the strength of that album,
Thomas began landing other pro-
jects, including “Takin’ A Chance,”
an overseas hit he co-wrote and pro-
duced for Whitney Houston. Mercury
president Ed Eckstine enlisted
Thomas to work with Williams, a col-
laboration that has yielded such hits
as “Save The Best For Last,” “The
Sweetest Days,” and “Colors Of The
Wind” from “Pocahontas.” Thomas
also worked with Grant on the bulk
of her last two albums, co-writing
and/or producing such hits as “Baby,
Baby,” “I Will Remember You,” and
“House Of Love.”

“T love to take the artist and design
a sound for them,” Thomas says of his
approach to producing. “To me, what
a producer does is look at an artist

Pop Writer/Producer Keith Thomas
Overcoming Nashville’s Country Stigma

and see what he can do to bring the
best out in that artist.”

Thomas says he tries to create an
environment that is conducive to cre-
ativity. “I try to make the artist feel
comfortable,” he explains. “Some-
times I'll ask them to think of a cer-
tain thing while they’re singing that
would make them sing totally differ-
ent, and they are impressed with
themselves after they hear it. When
we're doing vocals, I'm constantly

“trying to set a visual setting in their

minds for a certain line or certain
verse, more or less play acting.”

Three years ago, Thomas bought
the Bennett House in Franklin, which
became the studio at which he’s
worked off and on for the past eight
years. Built in
1875, the historic
house has two
studios, one
Thomas’ private
workplace and
the other a com-
mercial facility.

3 Looking to
THOMAS the future,
Thomas says he
plans to continue writing and pro-
ducing and eventually wants his own
label. “My manager and I have been
talking about that,” he says. “We're
keeping our eyes open now for new
artists. It’s not part of the Sony
agreement, but since I'm with Sony
right now, that would be the place to
go with it.”

Thomas’ future also includes per-
forming again. In November, he’ll
make his first concert appearance in
10 years, when he performs a still-
untitled original piece with the
Nashville Symphony. He’ll also per-
form “Colors Of The Wind.”

“There are times it crosses my
mind that I wish I had pursued the
artistry thing more,” Thomas says.
“I feel I am an artist in a sense. I
think that’s why I get so attached to
the stuff I work on. I put my heart
and soul in it. It'’s not a business to
me. It never has been. It’s all about
being creative and loving what I do.”

In addition, the Adat-XT is loaded
with features that were otherwise
available only with the BRC, Alesis’
master controller/editor for Adat. For
one, the Adat-XT has an internal
memory that allows it to store up to 10
locate points without the use of an
external controller. Mack says that
locations one and four can be assigned
as loop starting and ending points, and
locations two and three can be
assigned as punch-in and punch-out
spots, allowing the user to automati-
cally punch in and out of a tape with a
preroll and postroll.

Also, the XT has built-in offset
capabilities, unlike its predecessor,
which needs the BRC in order to be
offset against another machine.

Even with these new features, how-
ever, the full potential of the XT cannot
be realized without the $1,499 BRC,
which offers advanced editing, locat-
ing, and synchronizing features.

“The BRC will continue to be the
master remote, and it'll still be a syn-
chronizing option for MIDI and
SMPTE [time code] applications,” says
Mack. “The ability to name locate
points and synchronize with other
machines is the forte of the BRC.”

The XT unit is fully compatible with
older Adats and the BRC. However, a
multi-Adat system consisting of any
combination of XT and standard units
will work at the speed of the slower
machines, according to Mack.

faster.

“If you’ve watched the Porsche 911
over the years, it’s always been an
excellent machine, but the next version
is more refined,” Mack adds.

The Adat-XT is a slicker, more
rugged, and slightly heavier version of
the classic Adat. It sports a brushed-
chrome exterior and an information-
packed liquid crystal display.

The leader in a modular digital
multitrack field crowded with such
prominent players as Tascam, Fostex,
Yamaha, and Sony, Alesis has sold an
impressive 70,000 Adats since it intro-
duced the system in early 1991. Fur-
thermore, Alesis’ proprietary, S-VHS-
based, 8-track format is supported by
approximately 100 companies that
make Adat-compatible products.

Mack says the introduction of the
XT is a statement about the
endurance of the Adat format, which
faces competition not only from
other tape-based devices but from
computer-based digital audio work-
stations.

“Any time there’s competition
between formats, there’s always the
issue of how well a format is support-
ed beyond the first machine that
comes out, so an important part of this
product introduction is the statement
that we're supporting the format, and
other people are too,” says Mack. “The
second generation is what’s going to
solidify it.”

/

3M Donates Tape To Motown Studio Museum. Tape manufacturer 3M
contributed to the restoration of the legendary Motown Studio A in Detroit by
donating reels of its Scotch 111 and Scotch 2012 tape products of the late '50s
and early '60s. Shown seated at the console is Motown Museum operations

manager Ron Swope.
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Pro Audio

Billboard.

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING OCTOBER 7, 1995)
CATEGORY HOT 100 R&B COUNTRY ALBUM ROCK CLUB-PLAY
TITLE FANTASY FANTASY | LIKE IT, TOMORROW EVERYBODY BE
Artist/ Mariah Carey/ Mariah Carey/ 1 LOVEIT Silverchair/ SOMEBODY
Producer M. Carey M. Carey Tim McGraw/ K. ""Caveman" Shirley| Ruffneck Feat.
{Label) D. Hall D. Hall J. Stroud {Epic) Yavahn/
{Columbia) S. Combs B. Gallimore D.S. Richardson
{Columbia) {Curb) D.A. Jenkins
S.B. Wilson
(MAW)
RECORDING CRAVE/HIT FACTORY| CRAVE/HIT FACTORY| LOUD FESTIVAL STARDUST
STUDIO(S) {(New York) (New York) {Nashville) (Sydney, AUSTRALIA) (Montclair, NJ)
Engineer(s) Jay Healy Jay Healy Julian King Kevin Shirley Saheer Wilson
RECORDING SSL 4000G Plus/ SSL 4000G Plus/ SSL 4000E Neve 8058 Trident Series 24
CONSOLE(S) Neve VRSP Legend | Neve VRSP Legend
with Flying Faders with Flying Faders
MULTITRACK/ | Sony 3348 Sony 3348 Otari DTR-900 MCi 24 Saturn 624
2-TRACK
RECORDER(S)
(Noise reduction)
STUDIO Custom Augsperger, | Custom Augsperger, | Yamaha NS10M Yamaha NS10 Tannoy PBM 6.5/
MONITOR(S) Tannoy Tannoy System 115
Mastering Laby Mastering Lab/
Custom Boxer 5 Custom Boxer 5
MASTER TAPE | 3M 996/Ampex 467 | 3M 996/Ampex 467 | Ampex 467 Ampex 467 Ampex 499
MIX DOWN HIT FACTORY HIT FACTORY LouD ECLIPSE STARDUST
STUDIO(S) {(New York) (New York) {Nashville, TN) (Sydney, AUSTRALIA) (Montclair, NJ)
Engineers(s) Jay Healy Tony Maserati Chris Lord-Alge Kevin Shirley Shaheer Wilson
CONSOLE(S) $SL 4096G Plus Neve VRSP Legend | SSL 4000E SSL 4000E Trident Series 24
with Ultimation with Flying Faders
MULTITRACK/ | Sony 3348/ Sony 3348/ Otari DTR-800 Panasonic SE 2700 | Saturn 624
2-TRACK- Studer A820 1/2" Studer A820 1/2" w/ Apogee Filters
RECORDER(S) | (doiby SR)
(Noise reduction)
STUDIO Custom Boxer 5 Custom Boxer 5 Yamaha NS10M Yamaha NSIF Tannoy PBM 6.5/
MONITOR(S) Yamaha NS10 Tannoy DMT 12 System 115
MASTER TAPE | Ampex 499 Ampex 499 Ampex 467 Ampex DAT Ampex 456
MASTERING GATEWAY GATEWAY MASTERING LAB STERLING SOUND | EUROPADISK
(ALBUM) MASTERING MASTERING Doug Sax Ted Jensen Don Grossinger
Engineer Bob Ludwig Bob Ludwig
PRIMARY CD Sony Sony MCA Sony Europadisk
REPLICATOR Manufacturing Manufacturing Manufacturing Manufacturing Manufacturing
(ALBUM)
PRIMARY TAPE | Sony Sony MCA Sony Europadisk
DUPLICATOR Manutacturing Manufacturing Manufacturing Manufacturing Manufacturing
(ALBUM)

® 1995, Billboard/BPi Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult
Contemporary & Dance appear in rotation.

Ampex Recording Media Corporation

MORE ENGINEERS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

PUT TOGETHER

AMPEX
A MASTER OF ENGINEERING

101 Broadeony, M.S. 2202 B2

Redwood City, California 94063

415) 367-3809

afln,

Lats AcAmsy 8078

o
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Grace Under Pressure. Atlantic Records act Machines Of Loving Grace
worked at NRG Recording Services in North Hollywood, Calif., on an upcoming
project for the label. The sessions were produced by Sylvia Massy, known for
her work with Green Jelly and Dinosaur Jr. Shown standing, from left, are band
manager Gena Rankin, keyboardist/sequencer Mike Fisher, vocalist Scott,
bassist Ray, and assistant engineer John Ewing Jr. Seated is producer Massy.

Audio Force Expands Horizons
N.Y. Rental Co. Adds Studio To Mix

il BY PAUL VERNA

NEW YORK—In the high-stakes, low-
profile world of equipment rental,
Audio Force has endured the fickle
currents of the New York studio mar-
ket longer than any player in the area.

The secret to the feisty company’s
success, according to president Ray
Buccafusco, has been an unfailing
devotion to providing a full service to
the customer, beyond merely pushing
gear out the door.

“Whatever it takes to help a partic-
ular project, we try to do it,” says Bue-
cafusco. “If it means sub-renting a
piece of gear out, we’ll sub-rent a piece
of gear. And it isn’t even necessarily
done with other rental companies. It
can be done within the community
itself. We have good enough relation-
ships with studios themselves that if
they have an extra piece laying around
that they would like to rent out, we're
more than happy to do it.”

In a business fueled by personal
relationships, Buccafusco nurtures his
contacts by attending the conventions
of such trade groups as the Audio
Engineering Society, the National
Assn. of Broadcasters, and the Society
of Professional Audio Recording Ser-
vices.

“We're very much integrated into
the studio community,” says Buceca-
fusco. “That’s why I find organizations
like SPARS and others very impor-
tant—because that allows this inte-
gration to take place. Nobody’s isolat-
ed. We're all in it to do the same thing.
It’s one big circle.”

In order to ensure that Audio Force
maintains its prominent place in that
circle, Buccafusco decided to open a
studio at the company’s headquarters
in the Film Center building in mid-
town Manhattan, N.Y. The room is a
natural extension of Audio Force’s
rental business: Since the gear is
already in the house, why not put it to
full use?

Built on wheels, acoustically treat-

ed, and air-conditioned, the studio is
not only a sanctuary from Audio
Force’s rambunetious warehouse, but
has emerged as a lucrative niche busi-
ness for the company.

“The studio came out of our desire
to better service our clients,” says
Buccafusco. “Then we found that, with
all this digital technology, the formats
are not exactly compatible, and if
clients did work at one studio that had
one format and then tried to go to
another that had a different format,
they were stuck. So we started to do
format conversions, using Harmonia
Mundi systems, and that progressed
into CD premastering, editing, and
sweetening.”

A self-described “Brooklyn [N.Y.]
kid, from Bensonhurst,” Buccafusco
started out as a delivery driver for the
fledgling Audio Force approximately
15 years ago. The company was found-
ed by the late Sid Zimet as a spinoff of
Audio Techniques, the longtime New
York rental outfit operated by indus-
try pioneer Ham Brosious, now a
prominent retail outlet.

Buccafusco ascended the ranks of
Audio Force in the '80s, stepping into
the leadership role following Zimet’s
death in a plane crash in April 1988.

Early in his tenure as president,
Buccafusco recognized the talents and
eagerness of a young Audio Force
technician, Tom Lewis, and promoted
him to a partnership with the compa-
ny.
“I noticed how responsive Tom was
to the equipment and how knowledge-
able he had become working with Sid
and on his own, and we've been togeth-
er ever since,” says Buccafusco of
Lewis, who now serves as VP, The rest
of the Audio Foree staff consists of
chief technician Dani Salt, sales man-
ager Mary Cesar, assistant technician
Sean O’Keefe, chief engineer Rick
Rowe, sound reinforcement manager
Sal Marino, and delivery people Andy
Lubas and Andrew Moore.
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Infernational

WORLD

LATEST

NEWS

H BY MIKE LEVIN

HONG KONG—Wshile the interna-
tional music industry presses China
for new standards of copyright
enforcement, U.S. pub-
lisher Cherry Lane is
using its Beijing office
to expand its mainland
business.

The lone foreign pub-
lisher with a presence
in China, Cherry Lane
recently completed two licensing and
two publishing deals with local part-
ners. At present, government regu-
lations say foreign music can be
licensed only through a local pub-
lishing house or directly imported
through a government monopoly.

Cherry Lane will sell 44 titles
from California-based Delta Music’s
LaserLight label. These include such
public-domain repertoire as early
Louis Armstrong and Patti Page.
The package was arranged through
Heng Mei Audio & Visual. Four other
LaserLight titles—two each by

Cherry Lane’s China Shop
Publisher To Sell 44 U.S. Titles

Placido Domingo and Luciano
Pavarotti—will be released by the
China Musicians Music Publishing
Co.

All 48 titles are being vetted by the
Ministry of Culture—which now
demands proof of permission from
the copyright owner—and are
expected to be released for sale by
the end of the year.

Cherry Lane published a John
Denver book of sheet music at the
beginning of October, through the
People’s Music Publishing House, and
a five-volume, instructional heavy
metal guitar book through Knowl-
edge Press.

China’s bureaucracy may be
heavy-handed, says Cherry Lane’s
China managing director Michael
Primont, but “there has definitely
been a change in attitudes toward
foreign music since the piracy accord
[between the U.S. and China} was
signed in March. I feel waiting until
everything is perfect is not the right
way to do business here.”

(Continued on page 50)

AND VIEWS

FROM AROUND

Toshiba-EMI Confah Breaks Barriers

EMI Chairman: Japanese Co. Key In Global Plan

B BY STEVE McCLURE

TOKYO—Top EMI Music executives,
including president/CEO James
Fifield, were among those rallying the
troops at Toshiba-EMI’s “Now, the
Music Conference '95,” held here Sept.
25-217.

Approximately 400 people, mainly
Toshiba-EMI staffers but other record
dealers from different parts of Japan
too, got a preview of the company’s
domestic and foreign repertoire new-
release schedules, punctuated by show-
case performances by such artists as
Supergrass, D’Angelo, and Paula
Abdul and domestic acts Junko Onishi
and the Big Three, among others.

The EMI executive team, led by
Thorn EMI chairman Sir Colin South-
gate, was holding a regular meeting in
Tokyo that happened to coincide with
the Toshiba-EMI event. Fifield used
the opportunity to deliver a pep talk,
in which he emphasized Toshiba-EMT’s
key role in EMI Music’s global strate-

gy
“We've got the best release schedule

Russian CD Plant Adopts SID Codes

Will Lead Campaign To Curb Chronic Piracy Problem

H BY VAD!M YURCHENKOV

YEKATERINBURG, Russia—The
Russian CD-pressing industry has
taken a significant
new step in fight-

f |
P nationally signifi-
cant presser to
adopt the source identification (SID)

ing piracy.
code that allows each dise to be traced

The Urals
Electromechani-
back to its point of manufacture.

cal Plant’s CD
facility here has
become the first

The company’s decision to adopt the
code is due in part to a visit here by a
delegation from international labels
body IFPI during the summer (Bill-
board, Aug. 5). However, the UEP CD
operation, established in 1993, has
strived since its inception to assist the
international record industry’s anti-
piracy efforts.

UEP’s activities to protect copy-
rights may also have implications
beyond Russia’s borders. Since the fall
of Communism, Russia’s huge market
has been flooded with pirated product
from Poland and Bulgaria, but mainly
from China. A source at UEP suggests
that the Chinese, regarded as the most

successful in imitating UEP-pressed
discs, have even managed to duplicate
the company’s internal batch numbers.

The tragedy of piracy in Russia is
that it hits those who can least afford it.
Because the Russian market is domi-
nated by domestic produet—up to 70%
of sales, according to some estimates—
unlicensed records take away income
not from the relatively affluent West-
ern industry, but from the fledgling
Russian record business.

The SID code is helping combat this
problem in that, under new Russian
copyright legislation, anybody know-
ingly selling or distributing pirate
product is guilty of a criminal offense.

that we’ve had in years, and this should
translate to another record year for
Toshiba-EMI, as well as EMI Music
worldwide,” he said.

“Because of the size of the Japanese
market, Toshiba-EMI and its contin-
gent growth and local artist develop-
ment is essential for EMI to achieve its
long-range goal,” said Fifield, defining
that goal as “being the premier music
company in the world.”

“Our new closer business association
should enable us to accelerate the
attainment of our goal,” he added,
referring to EMI's increase of its stake
in Toshiba-EMI from 50% to 55% last
year.

Peter Buckleigh, EMI Music’s resi-
dent director in Japan, discounted
speculation that the company’s execu-

tives decided to meet in Japan this year
with an eye to raising EMI’s stake in
Toshiba-EMI.

“The guys who were over here were
just having their annual committee
meeting,” he says. “It just happened to
be in Japan. They felt they should come
over and be part of the party.”

Toshiba-EMI had sales of 79 billion
yen ($887.6 million) in the fiscal year
ending March 1995, accounting for
25% of EMI Music’s worldwide rev-
enues in the year and making the
Tokyo-based firm Japan’s second-
biggest record company, after Sony
Music Entertainment (Japan). Leaving
out video and other products, Toshiba-
EMTI'’s audio software sales totaled 62.5
billion yen ($702 million).

(Continued on page 50)

Arcade Claims Indie Record
For Dutch Industry Listings

AMSTERDAM—The Arcade Music
Group is claiming a new record for
Amsterdam’s independent labels. The
company was the Dutch market
leader in July and August and says
that this is the first time an indie has
topped the listings for two consecutive
months.

According to industry figures, in
July, Arcade had a 20.7% share of
wholesale business, ahead of Sony
Musie, which had 19.1%; in August,
Arcade had 23.9%, ahead of Poly-
Gram, with 23.5%.

Arcade Music Group president/CEO
André De Raaff says that the success
was based on Arcade’s compilation
albums, as well as releases from such
acts as Bert Heerink, Youp Van 't Hek,
Lois Lane, and Ome Henk.

The Arcade Music Group compris-
es three label operations: Arcade,
CNR Music, and Vanguard Classics.
De Raaff maintains that no other indie

has sustained a leading market share
over two months.

The Dutch record market increased
6% in wholesale value terms in the

first six months of the year, according
to labels association NVPI. NVPI’s
membership accounts for 85%-90% of
Dutch record-industry revenues.
NVPI members produced incomes
of $162.6 million in the first half of the
year through sales of records. In addi-
tion, non-audio sales, for such prod-
ucts as video, laserdiscs, videodiscs,
CD-ROM, and CD-i, reached $2.17
million. This is the first time these fig-
ures have been made available by
NVPIL
WILLEM HOOS

Wour ad In the International Buyer's Guide reaches
more than 50,000 potential clients who are looking
for the types of goods and services you pravide.

UKk & EUROPE:
441710323GG806

BILLBOARD OCTOBER 14, 1995

www americanradiohistorv com

a7


www.americanradiohistory.com

95.7% of
readers
worldwide
find Billboard
extremely
important
for work.

Billboard
trade
ads & editorial
are the primary
sources
retailers use
to find new
releases.

MIDEM 30TH
AD CLOSE: OCT. 17

ISSUE DATE: NOY. 11

Midem's music market has
become "THE” annual
meeting venue for the
music Industry, bringing
members of the music
industry together from all
over the globe. With over
2,696 companies and ¢,740
international registrants, it
has certainly earned its
reputation as an excitirg,
informative event whera
dedls are "done”.
Billboard's Spotlight will
provide a review of the
evolution of Midem, as ‘well

Qs a preview of its future.,

Contact
Gene Smith
212-536-5001

J_ I.,gl_ .

WORLDWIDE DANCE

AD CLOSE: OCT. 24

ISSUE DATE: NOV. 18

The beat goes on In
Billboard’s November 18th
issue. A guide to the
worldwide club scene, this
annual spotlight offers a
comprehensive run-down
on what’s spinning in the
cutting-edge clubs of
different locales (including
England, Italy, Spain and
the States). From the
places you'd expect to
the most remote venues,
this Issue wifl be a clip and
save reference to the
world’s most prominent
dance community
happenings.

Contact
Ken Piotrowski
212-536-5223

AD CLOSE: OCT 31
ISSUE DATE: NOV.25

Bilboard's Spotiight on rap will
survey the state of music and
the market, the past year’s
trends and styles, and take you
overseas fo report rap activity
in the UK., France, ttaly, Japan
and Australia. Additlonal cov-
erage will include rap acts that
are taking to on-line sites and
CD-Roms; the trend toward
urban stations using rappers as
broadcast talent - who's where
and how they fare on radio;
and a report on members of
the successful group, the Wu-
Tang Clan and how they have
produced successful albums
for several other huge arfists.

Contact
Ken Piotrowski
212-536-5223
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ISSUE DATE: DEC.2

In a continuing effortto
embrace Latin American
markets worldwide, Billboard
shines the spoftiight on Brazil in
its December 2nd issue. This
late-breaking comprehensive
review of Brazil’s market
includes profiles/outiooks
from record labels, an
update on the concert scene
and a report on the recent
resurgence of veteran pop
acts. We'll also take a look at
certain “hot” topics in the
market, such as the effect of

ISSUE DATE: DEC. 23

Billboard’s 1995 Year
End issue is a renowned
event, where artists and
the entire industry take
the spotlight. It con-
tains the Year End
charts, chronicling the
year’'s best releases.
Plus, expanded editori-
al coverage recaptures
the impactful trends
and happenings of the
past year. A Collector’s
Issue, it remains on the
newsstana for two

AD CLOSE: OCT. 4

PUB. DATE: DEC. 13

A global directory of
record labels, home
video companies, audio
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publishers, wholesalers,
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International

‘New Zealand Piano’ Floats On Pritchard’s White Cloud Label

B BY GRAHAM REID

AUCKLAND, New Zealand—Outsiders
usually associate the sound of this South
Pacific city with the post-Velvet Under-
ground guitars of the Flying Nun label
or the ringing Beatle-esque harmonies
and melodies of Crowded House.

Yet last month, the relaxing tones of
Wellington multi-instrumentalist Peter
Pritchard began to resound interna-
tionally. Pritchard saw his “Studies For

The New Zealand Harmonic Piano”
reach No. 9 on the Heatseekers chart
Sept. 2 and No. 149 on The Billboard 200
the same week. This feat is remarkable
when one considers that Pritchard is
almost unknown in his native New
Zealand.

Pritchard, a self-effacing, 54-year-old
part-time accountant from Wellington,
New Zealand’s capital, readily express-
es his surprise and excitement that his
meditative, reflectively ambient album

TVT RECORDS CODgFOIU[O[GS ITSISRAELI AFFILIATE:
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has met with such success.

Pritchard’s label, White Cloud, is
named for the Maori term for New
Zealand, Aotearoa, which means the
land of the long white cloud. White
Cloud owner, English-born Jon Mark,
former member of John Mayall’s Blues-
breakers and of the legendary Mare
Almond Band in the ’70s, says that
Pritchard is emblematic of the depth of
talent he has discovered since moving
here in 1985, when he retired to New
Zealand to “do something different.”

And Pritchard’s album is by no means
alone in the White Cloud catalog of fine-
ly crafted, beautifully recorded New
Zealand albums, to which Mark hopes
to give more opportunity. Mark does,
however, note the conspicuous lack of
success in bringing White Cloud albums
to the attention of the New Zealand pub-
lic, who are largely unaware of either
the label or the artists on it.

He acknowledges that working out of
the South Pacifie is difficult; however, an
association with Klaus Heymann of the
respected classical label Naxos has led
to access to Naxos’ distribution net-
works for White Cloud, a company
owned jointly by Mark, who produces
and coordinated the label’s roster; his
wife, Thelma Burchell, who handles art-
work and business affairs; and Hey-
mann.

“White Cloud formed two years ago,”
says Mark. “For the first year, we con-
centrated on the world excluding the
U.8. but have been staggering our
releases in America since March.”

The label’s catalog reflects the
strength and diversity of composition
and creativity he has found in his adopt-
ed homeland. Mark disabuses the idea
that White Cloud is a new age label: “It’s
simply good instrumental music that
doesn’t have a category—we’re old age
and middle age as well,” he laughs.
White Cloud is distributed in the U.S.
by Naxos and in Europe by Music &
Video Distribution in Munich (MVD),
which also puts out Naxos product.

MVD managing director Wolfgang
Ruso says, “Naxos has built up a repu-
tation among its clientele, and we decid-
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ed to offer the same people product on
White Cloud as a new age-style label.”

With 10 titles released into the U.S.
in March through Naxos’ New Jersey
distribution center, Mark emphasizes
that the label is committed to local
artists, although it does include Aus-
tralian artists and wouldn’t refuse those
from the U.S. or Europe if they felt
right.

“However, our thrust is from the
Southern Hemisphere, and there is a
wealth of talent here to be nurtured,”
says Mark. Albums are usually record-
ed in Mark’s studio in Wellington, and
CDs are pressed in either Germany (for
the world except the U.S.) or the U.S.

It is the sound of Pritchard’s album
that sets it apart, Mark says. “It’s just
acoustic piano, but we treated it in a cer-
tain way to express the space, feeling,
and greenery of New Zealand,” says
Mark.

“We processed the album to try and
not have the sound too dry,” adds
Pritchard, whose background is in writ-
ing meditative music but who acknowl-
edges influences from Debussy, Ravel,
and the other 20th century piano com-
posers to whom he listens. ‘Jon is very
creative in the reverb area, trying to
capture a back-to-nature feel. The whole
thing about the album is that it has a
very New Zealand theme, and that has
captured the imagination of people
internationally. There are no particular
Maori themes in there, but being a New

MTV Europe Awards Travel To Paris

PARIS—The second MTV Europe
Music Awards are to be held here, fol-
lowing 1994’s inaugural event in Berlin,
and will be broadcast Nov. 23 to a
potential global audience of 250 million.
Speaking at a press conference
here on Sept. 29, MTV Europe presi-
dent Brent Hansen said the show was
a sign that Paris had become “a real
rock’n’roll place.” French rapper MC
Solaar added that the presence of the
awards show was a recognition of
France’s increasing creative input into
the international music industry.
Hosted by fashion designer and

broadcaster Jean-Paul Gaultier, the
show will have a circus theme. Acts due
to perform include Bon Jovi, the Cran-
berries, East 17, and Solaar.

The show comes when MTV Europe
is attempting to raise the company’s
profile in France and southern Europe.

France is one of MTV Europe’s
weakest markets because of the coun-
try’s low penetration of cable—less
than 1.2 million households—and
because the network competes here
with French-language channel MCM
Euromusique.
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CHERRY LANE'S CHINA SHOP

(Continued from page 47)

The international music industry has
expressed its disappointment at the
speed of progress made by Chinese
authorities in tackling the country’s
piracy problem and in making the
country’s markets more accessible to
Western companies (Billboard, Sept.
30).

Cherry Lane opened its office in

China in early 1994 and has spent
nearly two years developing relation-
ships among Chinese publishers. It
arranged a John Denver tour last year
and has been used as a consultant by
many government music agencies. Pri-
mont is also a contributor to the coun-
try’s premier music magazine, China
Audio-Visual.
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