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Shopping Studies: A Review Essay
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Abstract

Consumption has been extensively studied by European and American

scholars, but has drawn little attention from Taiwanese social scientists. To

reduce this gap, the purpose of this paper is to review three core shopping

studies issues: clearly defining the meaning of the word shopping and to

properly locate it in the Chinese language context; decoding the myth that

women overwhelmingly love to shop and discussing gender differences in

shopping behaviors; and addressing the idea that shopping is embedded in

social relations that involve recreational and laborious social practices. 

Keywords: Shopping, consumption, consumer culture, social practices,

gender and consumption
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