DECEMBER 7, 1953 35¢ PER COPY

) BlY 8EEE #0304 a1y IRET VS
TGaAEy B%2 (009-10) 07 4«4, T4y 4/]-
9%¢¢ Woveay suoiyisirigy
QOI A udTq08g syelasc £aeaqyT
IG~¢N R3ysaeatup ayy A¥s0

a¥s
ﬂ"n..‘.

IN THIS 1SSUE:  F _ : :Y: - no twg_,t

At first glance, snowflake k-
Storer stations also resemble each
other in certain respects, but each

has its own distinctive local identity.
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FIRST STATIONS OF VIRGINIA
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To give you that immediate, convenient light,
RONSON does a complete job. Behind every light
is RONSON’s thorough attention to engineering,
styling and distribution. You never miss with a
RONSON ... for RONSON puts in the palm of your
hand the sure-fire results you're always looking for.

Ever have the Richmond market in the palm of your
hand? The Havens & Martin, inc., Stations can do
that for you. Years of pioneering and know-how
deliver results in this rich market. WMBG, WCOD
and WTVR offer you loyal listeners. Fine
entertainment and public service round out a
complete job. Join the other advertisers who have
made the First Stations of Virginia their first choice.

WMBG ~» WCOD ~ WTVR'

Havens & Martin Inc. Stations are the only
complete broadcasting institution in Richmond.
Pioneer NBC outlets for Virginia’s first market.
WTVR represented nationally by Blair TV, Inc.
WMBG represented nationally by The Bolling Co.



THE INTERMOUNTAIN NETWORK

where your prospects

LIVE — LISTEN and BUY!

THE INTERMOUNTAIN NETWORK
where CHEVROLET Dealers
LIVE — LISTEN and SELL!

119 Chevrolet Dealers in Zone 36 . . . Nevada, Utah, Idaho,
Montana and Wyoming . . . Grouped together to buy —

16 NEWSCASTS WEEKLY

on 29 Intermountain Network Stations
(The most listened to stations in this area)

Chevrolet Dealers know that in today’s competitive market you have to reach the
buyer in every city and in the smallest hamlet to keep Chevrolet NUMBER ONE.

T0 DO THAT

CHEVROLET DEALERS BUY IMN!

The Early Edition — The Noon News — The Late Evening Edition . . . all featuring Jim Peterson

T0 SELL CHEVROLETS

SELL THE 7 STATE |NTEhRMOUNTAIN EMPIRE
_ o wit

3 '. Mr. BIG in the Intermountain West

gt INTERMOUNTAIN NETWORK

Mr. BIG in merchandising! Mr. Big in audience! Mr. BIG in
concentrated home-town coverage where people live, listen and buy!

Represented nationally by Avery-Knodel, Inc.

. LYNN L. MEYER, President 146 South Main Street, Salt Lake City, Utah

Pubushed ever% Monday, with Yearbook Numbers (53rd and 54th issues) guhlished in January and July by Bnoms'rma Wucu'mxs Irc, 1735
DeSales St N ashington 6, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D, C., under act of March 3. 1879.



bo much Boltr..

11 of the first 15

TOP TELEVISION SHOWS IN
DALLAS ARE ON KRLD-TV

PULSE OCT.. 1953

Straight across the board, KRLD-TV's dominating lead-
ership in North Texas is demonstrated over and over
again.

Program dominance, Maximum Power, Wider terri-
torial coverage, a consistently better and more
dependable picture insures the largest possible viewer
audience.

The prospects for successful and profitable advertising
effort COULDN'T BE MUCH BETTER...on KRLD-TV.
Channel 4 sells more ... simple as that.

John W. Runyen
Cheoirman of the Board

Clyde W. Rembert
President

THE BRANHAM COMPANY, EXCLUSIVE REPRESENTATIVE

100,000 WATTS VIDEO
$§0,000 WATTS AUDIO
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SUCCESSOR to William B. Ryan as presi-
dent of Broadcast Advertising Bureau may
be selected this week. Best guess is that
active operating head will be Kevin Sweeney,
present vice president. It’s understood Mr.
Sweeney, who draws $30,000, has notified
BAB board he will leave 90 days after ap-
pointment of new president. Selection com-
mittee, headed by Robert D. Swezey,
WDSU-AM-TV New Orleans, is expected
to urge Sweeney to remain, possibly as ex-
ecutive vice president or president. Mr.
Ryan has not announced plans.
* Kk *

WHILE OUTLOOK on compromise of
NCAA football telecast problem looks bleak
indeed at this writing, longer range view is
that agreement may evolve from regional
structure, whereby dozen or more areas, on
conference basis, will telecast games under
regional sponsorship.
* K Kk

WESTINGHOUSE Radio Stations Inc., out
of NARTB fold for some eight years, expect-
ed to rejoin after Jan. 1 when Chris Witting
assumes WRS presidency. Stations will mean
$12-14,000 additional revenue for NARTB.

* * *

WHICH WAY will FCC go if Daily Worker
(Communist) protests refusal of networks to
grant it time to answer Sen. McCarthy’s
recent blast? Educated answer: FCC would
hold hands-down that Sec. 315 of Communi-
cations Act {equal time provision for politi-
cal candidates) does not apply and that net-
works are perfectly competent to handle pro-
gramming matters.

* * *x

GAINING MOMENTUM is plan of uhf ad-
vocates to convince networks they should
provide competitive service in two or three
markets on uhf as means of speeding devel-
opment and of encouraging manufacturers
to produce high quality all-band receivers.

* Kk *

EMERGENCE of color tv from talk to prac-
tical stage seen in report that AT&T has
ordered 40 color monitors from RCA, just
about enough to supply cities with stations
that have signed up to receive equipment to
broadcast network colorcasts as soon as it is
available. Pressure also is on to get as many
installations as possible completed before
Jan. 1, when it is hoped dozen or more NBC-
TV outlets will broadcast Tournament of
Roses Parade in ¢olor. No confirmation of
any of this from AT&T, RCA or NBC, how-
ever, as all are mum on subject pending
FCC approval of compatible color system
which will be used.

* ok Kk

STATION representatives and stations, both
radio and television, tremendously busy past
few weeks handling availabilities for two
car companies. Lincoln-Mercury, through
Kenyon & Eckhardt, N. Y., is placing week-
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long campaigns in mid-December in about
600 markets while Ford Motor Co., through
J. Walter Thompson, N. Y., is starting Jan-
uary campaign in almost every market in
country.

* Kk K

FCC’S MULTIPLE ownership ruling, an-
nounced fortnight ago, does not relegate uhf
consideration to limbo of unknown future,
Guess is that Commission before end of
year will consider proposals to expedite de-
velopment of uhf through licensing of per-
haps two stations above existing five-station
ownership limit. When FCC enacted new
limitation rules, it was with understanding
that uhf factor would again receive consid-
eration at earliest practicable time.

* h K

IT'S STILL early to predict what unpredict-
able Big Ed Johnson (D-Colo.) will do about
his Senate seat. Statement last week that he
may retire from politics or baseball (see
story, page 60) was no surprise to many of
his intimates who feel Sen. Johnson will
give up his nonsalaried presidency of West-
ern League club in preference to Senate post.
Reason: pressures will be applied to keep
him in Senate because of close GOP-Demo-
cratic lineup.

* * *

ALTHOUGH FCC has no direct jurisdic-
tion over such developments as film-on-tape,
its intense interest is reflected in assignment
of two of its top engineers to witness RCA
demonstration at Princeton laboratories last
Tuesday (story page 31). FCC feels devel-
opment not only would revolutionize film
production, but also could mean economic
salvation of small tv stations not inter-con-
nected for network service.

* kK

SECOND Hoover Commission on Executive
Branch Reorganization has not touched FCC
in current investigations and research into
government integration. Possibly year will
elapse before commission considers FCC
Chairman’s powers. First Hoover unit rec-
ommended Chairman’s powers be increased
substantially but Congress defeated proposal.
Possible integration of FCC functions with
another agency isn't being considered and
it's doubtful whether it will be authorized,
sources say.

* k *

LOOK for negotiations between NARTB’s
Public Events Committee and American
Bar Assn. locking toward easing of ABA's
Canon 35, which establishes rule of profes-
sion that radio, tv and cameras should not
be admitted to court hearings.

* kK

RICHARD BUCKLEY, just resigned as
president of John Blair & Co., radio station
representatives, N. Y. [BeT, Nov. 30], re-
portedly is considering forming his own sta-
tion representative organization,
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Steinman Station

e

WLEV-TV is the one medium reaching all of Pennsylvania’s rich

Lehigh Valley—a consistently prosperous industrial and farm
area. Two years of experimental television testing have established
the WLEV-TV signal —assured the coverage to reach the homes,
serve the people, sell advertisers’ products profitably, economically.
Take advantage of the steady profit potential offered you by this
large, rich market—$1,097,387,000 spent annually in retail sales.
Buy WLEV-TV.

Represented by

MEEKER TV, Incorporated

New York Chicago Los Angeles San Francisco
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was doing his hite

At the job of spying on S.A.C..*

When this report of grave im-

port . .
To the Kremlin’s masters cam

back—
7%

“Recovered from craze, changed my ways,

No longer earning your pay. ..

Las el - s+1le b
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Forgot Revolution. Through with con-
fusion.

Now Listen to KOWH most the day!*

” =| Averace|

\\l. -,

& | HOOPER |
KOWH|

35.6%)

TerT—y -

EVERY GOOD TIME-BUYER
KNOWS KOWH HAS THE:

® Largest total gudience of
any Omaha station, 8 A.M,
10 6 P.M. Monday thru Sat-
urday! (Hooper,Oect1.,1951,
thru October, 1953.)

® Largest share of audience,
of any independent station

in America! (Oet., 1953.)

Genercl Manager, !odd Storz; Represanted Notionolly By The BOLLING €O.
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at deadline

WEAVER NBC PRES.; R. W. SARNOFF EXEC. VP

ELECTION of Sylvester L. (Pat) Weaver Jr.
as president of NBC and Robert W. Sarnoff as
executive vice president anncunced Friday by
Brig. Gen. David Sarnoff, RCA-NBC board
chairman and also NBC president since resig-
nation of Frank White [BeT, July 27].

Mr. Weaver is vice chairman of NBC board
and since mid-September has been in charge
of tv network programs, after serving as vice
president in charge of both radio and televi-
sion networks and supervising development of
NBC'’s color tv plans. Mr. Sarnoff, son of Gen.
Sarnoff, is head of NBC Film Div. and, also
since September, has served additionally as ex-
ecutive assistant to Mr. Weaver.

There was speculation that Carl Stanton,
now director of Film Div., will take over as
head of that unit, succeeding Mr. Sarnoff. Most
NBC key officials will report to Mr. Sarnoff in
his new role, and Mr. Sarnoff will report to Mr.
Weaver, who is responsible to Gen. Sarnoff.
With Mr. Weaver's election as president, title
of vice chairman of NBC board is being
dropped, though President Weaver will continue
as board member.

Continues Active Interest

Gen. Sarnoff, whose announcement followed
regular board meeting, said as board chairman
he would continue to take active interest in
NBC; that Mr. Weaver “has a happy combina-
tion of the attitudes, talents and experience”
needed for presidency and “will have my full
support in his efforts to keep our network first
in programming, first in audience, first in sales,
and first in public service.” Election of Robert
Sarnoff at Mr. Weaver’s suggestion, he said,
will relieve President Weaver of burden of ad-
ministrative details.

In closed circuit talk to NBC affiliates Gen.
Sarnoff said that with elections of Messrs.
Weaver, 44, and Sarnoff, 35, “our organization
is complete” and “we are all set for many years
to come.”

Mr. Weaver told affiliates that "Bob and I make
a good team . . . respect each other ... have a
genuine desire to advance NBC's interests because
we are convinced that's the best way we can ad-
vance the interests of our audience, our sponsgrs
and our affiliates. And we have the same funda-
mental concept of our job ... and we intend to
make it possible for any advertiser who can af-
ford any national advertising medium at all to
afford our facilities too.”

New president paid tribute to Gen. Sarnoff and
RCA-NBC and said "‘we look forward eagerly to
the new tools that our scientists will give us to
increase the é&ffectiveness of our broadcasting
service to the public. And when I speak of our
broadcasting service,’” he said, "I most certainly
refer to radio as well as to television. I firmly
believe in the value and permanency of radio.
NBC is the pioneer in radio and led the way in
developing this medium. We are determined to
meet the challenge of changing conditions and to
take advantage of every opportunity to create
new services and to increase business for sound
broadcasting.'

He assured affillates that 'we will do nothing
that is not in your interest as holders of the
NBC franchise in your community. I promise
you today that Bob and I will do everything in
our power to make NBC the greatest social force
and the greatest selling force in the nation.”

Gen. Sarnoff said that though his own service
as NBC’s acting president had made “extremely
heavy demands on my time and energies” it
had been “an experience I have thoroughly en-
joyed” and had “given me the better understand-
ing of the needs and problems of NBC that
can only come from intimate daily association
with its operations.” Discussing selection of

BROADCASTING ® TELECASTING
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Mr, W.eaver Mr. Sarnoff

Mr. Weaver, he sajd NBC had “many fine exec-
utives” from which to choose, and continued:

*'All these months that I have been acting as
president, as well 2s chairman of NBC, have con-
firmed my belief that basic to the broadcasting
business is the quality and character of its pro-
gram structure—‘the play's the thing.' Before
and above all else, we have a responsibility to
build not only the best individual programs, but
a complete schedule of good programs that will
satisfy the varied needs and interests of the vast
public we serve. Only in this way can a network
continue to hold its great audience. Moreover, this
is the surest way to serve the public interest, the
interest of our stockholders and the interest
of advertisers. . . . .

""Another major responsibility is to continue to
devise economically practical patterns that will
enable an ever greater number of advertisers—
large and small—to broadcast their messages ef-
fectively to the audience we have won,

*'So, concluded that the Pre;ldent of NBC
should have an awareness of high purpose, a
sincere regard for public service, a proven capa-
city for showmanship, a thorough understanding
of the advertisers' needs and problems. and an
appreciation of the economic facts of life in the
broadcasting industry, . . ."

Mr. Weaver joined NBC in 1949 as head of

television, after 23 vyears in advertising and
broadcasting including service as advertising
manager of American Tobacco Co. and radio-tv
vice president of Young & Rubicam. He be-
came vice president in charge of NBC radio-tv
networks in summer 1952 and was elected
vice chairman of board and assigned to plan-

9-Hour News Program

AS OUTGROWTH of photo-engravers
strike that had shut down New York
Daily newspapers since Nov.27 (see story
page 74), WOR-TV launched newspaper-
style news program lasting nine hours
last Saturday. Called Newspaper on 9,
program was scheduled on Saturday
from 7 am.-4 p.m. and Sunday, 8 a.m.-
5 p.m., with plans for extension if strike
continued. Station normally begins oper-
ations on Saturday at 4 p.m. and Sunday
at 5 p.m. Format of program is built
around complete newspaper, with all
types of news and features and new
“edition” every hour. Station spokesman
said late Friday that several advertisers,
including Macy’s Dept. Store, were con--
sidering sponsorship of nine-hour seg-
ment. In another development stemming
from strike, WABC New York an-
nounced Friday that in addition to 2
hours and 50 minutes of newscasts daily,
station will broadcast highlights from
New York Herald Tribune columns and
comics each night from 8:30-9 p.m.

® BUSINESS BRIEFLY

SPOT RADIO FOR STANDARD e Standard
Brands, on behalf of Royal pudding and Blue
Bonnet margarine, planning 26-week spot an-
nouncement radio campaign to start Jan. 4 in
approximately 50 markets. Ted Bates Inc.,
N. Y, is agency.

ABC CARNATION SHOW e Carnation Co.
(evaporated milk and Friskies dog ‘food) spon-
soring When A Girl Marries on ABC Radio,
Mon.-Fri., 10:45-11 a.m., for 52 weeks starting
Jan. 4. Agency: Erwin, Wasey & Co., S. F.

YULE DRIVE FOR PAPER-MATE ® Paper-
mate pens, through Foote, Cone & Belding,
N. Y, placing Christmas spot announcement
campaign in number of markets.

ning and supervision of color developments last
December.

Mr. Sarnoff joined NBC in 1948 in sales de-
partment after three years in Navy and three
with Cowles Publications. After serving in
numerous capacities, including tv production
manager, tv program sales manager, and direc-
tor of unit production for tv, he was elected a
vice president in June 1951 and year later was
put in charge of Film Div.

RCA Declares Dividends

RCA FRIDAY declared extra dividend of 20
cents per share and quarterly dividend of 25
cents per share on common stock, both payable
Jan. 25 to holders of record Jan. 5, Brig. Gen.
David Sarnoff, board chairman, announced.
New policy, he said, will entail quarterly dec:
laration of common stock dividends in May,
August, November and February, provided fu-
ture earnings justify them. Common stock
dividends since 1951 have been on semi-annual
basis. Board also on Friday declared dividend
of 87% cents a share on RCA first preferred
stock for first quarter of 1954, payable April
1 to holders of record March 15. During 1953,
RCA’s common stock dividends amounted to
$20,312,000; preferred dividends to $3,152,952.

Five Take MBS Shows

ACQUISITION of sponsorship for five radio
programs over Mutual was announced Friday
by Adolph N. Hult, vice president in charge of
sales. New sponsors are: Niagara Mfg. & Dis-
tributing Co., through Olian & Bronner Adv.,
Chicago, for Gabriel Heatter (Tues., 7:30-7:45
p.m. EST), starting Jan. 5; Credit Union Na-
tional Assn., Madison, through J. Walter
Thompson Co., N. Y., for People Helping Each
Other (Sun, 4:55-5 p.m. EST), starting Jan. 3;
Gillette Safety Razor Co., Boston, through
Maxon Adv., N. Y, for Blue-Grey football
game from Montgomery, Ala., on Dec. 26,
starting at 2:45 p.m. EST; Miller Brewing Co.,
Milwaukee, through Mathisson & Assoc., Mil-
waukee, for professional football championship
game on Dec. 27 at time and site still undeter-
mined, and Mutual Benefit Health & Accident
Assn. of Omaha, through Bozell & Jacobs, Chi-
cago, for annual Mutual of Omaha Calling
program on Christmas Day, 2-3 p.m. EST.

December 7, 1953 ® Page 9
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at deadline

KTAC Asks Leniency
From FCC; Other Actions

KTAC Tacoma, Wash., petitioned FCC Fri-
day to set aside order to show cause why li-
cense should not be revoked for failure to file
annual ownership report. Citing past record
of “meticulous” compliance, KTAC submitted
report, regretted delay caunsed in part by ill-
ness and death of minority stockholder. FCC
set hearing Jan. 18 on KTAC order, plus simi-
lar order for WLOI La Porte, Ind.

Protest Multiple Ownership Rules

FIRST formal protest to FCC's new wmultiple
ownershiP rules filed by St. Louis Telecast Inc,,
Commission reported Friday. Petition of St.
Louis ch. 11 applicant seeks deletion of “footnote
10" of new rules which would allow CBS' KMOX
St. Louis to continue in ch. 11 hearing under
“grandfather clause" despite fact CBS already
has interest in full limit of five tv stations (early
story page 62). X

St. Louis Telecast, which also seeks continuance
of ch. 11 case now set Dec, 31, charged contest-
ants are prejudiced by ability of CBS to remain
in hearing and make choice among several pend-
ing bids In which it has interest. Others seek-
ing ch. 11 there include St. Louis Amusement Co.
and 220 Tv Inc.

Duluth Grant Recommended

GRANT of vhf ch. 3 to KDAL Duluth recommend-
ed in initial decision issued Friday by FCC Hear-
ing Examiner Herbert Sharfman following with-
drawal of competitive bid by WEBC there (early
story page 60).

Third Applicant for Indianapolis Ch. 13
THIRD applicant for vhif c¢h. 13 at Indianapolis,

Mid-West Corp., petitioned FCC Friday in
rotest of Crosley madcastinf Cow. switch
TOom ch. Earlier, IBC and

vhf ch. 8 13.
WIRE flled joint protest (story page 60).
WEKDN Ch. 17 Bid Unopposed

BID of WKDN Camden, N, J., for uhf ch. 17
becomes unopposed as Patrick Joseph Stanton,
operator WIMJ Philadel;;hia, etitioned FPCC Fri-
da{ to dismiss his ch. 17 application. He would
get $2,200 from WKDN to cover expenses.

WBAM Files for Selma

NEW tv bid for vhf ch. 8 at Selma, Ala., filed
at FCC Fridax by Deep South Broadcasting Co.,
operator WBAM Montgomery.

WRS, WGN Endorse Short Form

PROPOSED simplification of FCC's annual owner-
ship and financial report forms for broadcast sta-
tions were endorsed Friday in comments filed
with Commission by Westinghouse Radio Stations
Inc. and WGN Chicago.

Dothan Channel Switch Asked

SWITCH of vhf ch. 5 from Dothan, Ala., to Talla-
hassee, Fla., asked of FCC Friday in petition by
John H. Phipf:s. o;lajeratmg WTAL there. No one
seeks channel at Dothan, he said, citing Talla-
hassee has only two commerclal channels, uhf
chs. 24 and 51, plus educational vhf ch. 11. Earlier,
KIT-TV Yakima, Wash., surrendering permit for
uhf ch. 23, petitioned for addition of vhf ch. 2
there (story page €60

RCA Holds Color Clinics
For Station Engineers

COLOR television clinics for 150 station en-
gineers will attend two-day clinic opening to-
day (Mon.) at RCA Victor plant, Camden,
N. I., under A. R. Hopkins, manager of RCA
Broadcast Marketing Div. Clinic to be re-
peated next Monday-Tuesday.

RCA engineers and executives associated with
color development will conduct sessions. Studio,
transmitting, test equipment will be demon-
strated to familiarize engineers with color
operation. Invited guests represent stations
that have ordered RCA color equipment. First
color clinic, held Oct. 28-29, was attended by
consulting engineers.

BROADCASTING ® TELECASTING

UPCOMING

Dec. 7: )daho Broadcasters Assn., Turf
Club, Twin Falls.

Dec. 7-8: ABC executives meet with of-
ficers of o&o stotions, New York.

Dec. 9-10: NARTB Tv Code Review
Board, NARTB Hdgtrs., Washington.

Dec. 11: NBC-TV Affiliates’ Executive
Committee meets with network offi-
cials, New York.

De¢. 11: Maryland-D. C. Broadcasters
Assn., Sheraton Park Hotel, Washing-
ton.

For other Upcomings see page 137.

Third Vhf Channel
Available for Milwaukee

THIRD commercial vhf channel made:- avail-
able for Milwaukee area as FCC Friday final-
ized rule-making to add ch. 6 to Whitefish
Bay, Wis., just north of city. WMIL-TV Mil-
waukee late Friday surrendered permit for
uhf ch. 31, filed for ch. 6. Hearst Corp.’s WISN
there, which petitioned for ch. 6 allocation
[B®T, Oct. 5], to file for ch. 6 today (Mon.).

To effect Whitefish Bay ch. 6, FCC changed
¢h. § at Marquette, Mich., to ch. 6 and changed
ch. 6 at Green Bay, Wis,, to ch. 5. Revisions
become effective 30 days after publication in
Federal Register. On air at Milwaukee are
vhf ch. 4 WTIMIJ-TV, uhf ch. 19 WOKY-TV
and uhf ch. 25 WCAN-TV., Vhf ch. 10 is
reserved for education. Four bids are in con-
test for vhf ch. 12 (story page S8).

Doherty Cites Cost Studies
At Tennessee State Meeting

PAYROLLS provide major challenge in effect-
ing economies at small stations, Richard P.
Doherty, NARTB labor vice president, told
Tenn. Assn. of Broadcasters Friday at Nash-
ville. In conducting wage-hour clinic he pointed
out payrolls consume over 60% of total cost
of small stations. Most other operating costs
are relatively fixed, he explained, stressing im-
portance of management efficiency. He re-
viewed NARTB findings on station operating
expenses.

Jack Weldon, WAIR Winston-Salem, N. C,,
moderated panel on sale of news. Participants
included Ed Ball, AP, and Cliff Marshall and
Tom Kettison of UP. J. Frank Jarman, WDNC
Durham, N, C.,, spoke on audience promotion
and public relations. Bert Ferguson, WDIA
Memphis, moderated panel on remote control.
Participants included Frank Corbett, WGAP
Maryville, and J. E. Walker, WDOD Chatta-
nooga. Ken Sparnon, BMI, discussed music
program. Mrs. Drue Smith, WAPO Chattanooga,
discussed ways of making women’s programs
click.

Earl Winger, WDOD Chattanooga, was elect-
ed association president. Other officers include
John Hart, WBIR Knoxville, vice president,
and Mrs. Smith, secretary-treasurer. Board
members: Parry Sheftall, WIZM Clarksville;
Robert McKay, WKRM Columbus; Arthur
Wilkerson, WLIL Lenoir.

. Harold E

PEOPLE

RICHARD G. YATES, assistant director of
sales of Republic Pictures Corp., appointed
executive assistant to president and vice presi-
dent in charge of sales of Hollywood Television
Service, tv film distribution company. Mr. Yates
will headquarter in New York.

JACK SHEFRIN, radio-tv director of John
Kaye Adv. Agency, Kansas City, to WRNY
Rochester, N. Y., as general manager,

WALTER E. BLODGETT, advertising office
manager, Standard Oil Co. of Ind., retires Dec.
30 after 47 years with company and 25 years
in advertising. He is well-known to radio-tv
time salesmen and played important part in
buying of “millions of dollars worth of adver-
tising,” according to Wesley 1. Nunn, Standard
advertising manager.

WILLIAM A. WOQOD, former director of public
affairs, CBS-TV Washington, named manager
educational WQED (TV) Pittsburgh.

LOIS JACOBY, editor, CBS, and before that
with Kenyon & Eckhardt, to J. W. Thompson
Co., N. Y, as editor and writer on Eastman
Kodak film series.

STEVE BEARD, formerly of Dallas office "of
Blair-Tv, has joined New York sales staff of
tv representative firm. Replacing him in Dal-
las is FRANK CARTER, previously associated
with KWFT-AM-TV Wichita Falls, Tex.

Groups Named to Probe

Freedom of News Access

SUBCOMMITTEES to investigate various
areas of “public events” in relation to access
granted or denied radio-tv in covering them
were named by Edgar Kobak of WTWA
Thomson, Ga., chairman of NARTB Public
Events Committee, in course of New York com-
mittee meeting Friday. Committee also recom-
mended its name be changed to Committee on
Freedom of Information. ’
Assignments to subcommittees (mostly of one
man each) were: radio-tv access to legislative
proceedings, P. A, Sugg, WKY-TV OQklahoma
City; to ‘;udicia] proceedings, Paul Raibourn,
KTLA (TV) Los An&eles: admission beyond fire
and police lines, etc.,, Merrill Lindsay, WSOY
Decatur, Ill.; review of current bant on access
to public events, Victor A. Sholis, WHAS-TV
Louisville, and E. R. Vadeboncoeur, WSYR Syra-
cuse; to prepare demonstration to show radio-tv
do not interfere with orderly conduct of busi-
ness, Joseph Close, WKNE Keene, N. H.; on equal
treatment with other media in matter of news
releases from official organizations, Victor C.
Diehm, WAZL Hazleton, Pa. Committeemen at
meeting included Messrs. Kobak, Sugg, Rai-
bourn, Lindsay, Vadeboncoeur, Sholis, Close
and Diehm. Absent: Richard A. Moore, KTTV
(TV) Hollywood; John F. Patt. WGAR Cleveland;
Hugh B. Terry, KLZ-TV Denver. NARTB offi-
cials attending session included Board Chairman
and General Counsel Justin Miller; President
Fellows; Secretary-Treasurer C. E.
Arney Jr.; Administrative Vice President Robert
K. Richards, Government Relations Vice Presi-

dent Ralph W. Hardy, and Thad H. Brown, vice

president and counsel to tv board.

Truman RTES Speaker

EX-PRESIDENT Harry S. Truman will be
guest speaker-at January luncheon meeting of
Radio & Television Executives Society, to be
held Monday, Jan. 11, at New York’s Hotel
Roosevelt. Date was set to accommodate Mr.
Truman, who will be in New York for -appéar-
ance on Omnibus Jan. 10.

Renew Periods After Winc.heII

ABC Friday night announced remewal by P.
Loritlard Co. of Taylor Grant News on ABC
Radio, Sunday, 9:15-9:30 p.m. EST, and by
Brown & Williamson Tobacco Co. of Orchid
Award on ABC-TV, Sunday, 9:15-9:30 p.m.
EST. Announcements came after earlier re-
ports of sponsor sentiment against periods fol-
lowing Walter Winchell simulcast, 9-9:15 p.m.
EST, on same networks.
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RADIO STATIOM

WiAZ

HUNTINGTON, WEST VIRGIMIA
SERVIMG 3 STATES

FOR THE ADVERTISER
WANTING
CLASS “A" TIME

“MUSIC

FROM THE

STARS"

7:05-7:30pm

MONDAY
thru
FRIDAY

e

A DISC JOCKEY SHOW
FEATURING THE MUSIC
OF A DIFFERENT
RECORDING ARTIST
EACH NIGHT. . . .

.

CONLAN
RATING
14.1

Represented by
. THE KATZ AGENCY

5,000 WATTS DAY
1,000 WATTS NIGHT
230 KC

WaiZ

N AFFILIATE
LT
Represanted By THE KATZ AGENCY

TELEVIS
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$25,000,000 has been set aside for
construction of new insurance buildings in
Jacksonville for 1953 and 1954. Here are four
of the seven new modern offices which

are either completed or under construction.

THIS IS

B ACKSONVILLE

.WMBR s Jacksonville’s FLORIDA...

. Insurance center of
most-listened-to

the southeast!

radio station
... and WMBR-TV is

Florida’s most powerful WMBR

television station! AM-FM-TV

Represented by CBS Radio

Source: Lalest Pulse Reports
and Television Spot Sales
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In Houston, the South’s FIRST market, KPRC continues conélusively FIRST. For
28 years, KPRC has shown top results because of leadership in popular live local
programs...top local news coverage.. .audience rating. .. cost per thousand...

coverage ... network affiliation.

Behind these facts stand a sound organization of top personnel, hustling

audience promotion and merchandising, plus public acceptance and prestige built
up throughout the years.
FIRST by FIRST, and all combined, KPRC is the best buy in the Gulf Coast area.

Call Edward Petry & Co., or write us direct for availabilities.

FIRST

F , R s r in Circulation

FIRST in news

F , R S r in Ratings

FIRST in Local Talent

F l R S r in Live Shows

F , R S r in Merchandising and Prometion
F , R S r in Public Service

’ I R S r in Physical Equipment




In Houston, KPRC gets the news first.

Six full-time radio newsmen cover the great Houston
and Gulf Coast area for KPRC’s 17 daily newscasts,
sportscaste, and weathercasts.

Each KPRC news specialist covers his own beat, !
writes, edits, and broadcasts. You won’t find a “rip-and- Seataned news aditor
Pat Floherty head
tear-man” on KPRC’s news staff. Announcers announce K;l:::'l Euu'nzn;ang'n:w:
. . - staff. valeran NBC
only. Each newscaster works full time in the station’s correspondent, Pat holds
the Headliner's Citatian
news department. for his distinguished
radio _reporting 4_:' the
National and regional news rolls in over not two, 1947 Texas City disaster.
not three, but five AP wires! Weather forecasts are piped
in through a direct line to the U.S. Weather Bureaun.
KPRC’s alert news staff competes with all news gather-
ing agencies in Houston, including the station’s own
associate, The Houston Post!
In Houston no other radio station offers this compre-

hensive news coverage.

HOUSTON

NBC and TQN on the Gulf Coast
JACK HARRIS, Vice President and General Manager
Nationally Represented by EDWARD PETRY & CO.




it's here .. .. NOW!

TV in CHARLESTON, W. VA.

with WKNA'TV

selling
the rich
multi-million
dollar
Charleston
market! ® EHARLESTON

The television gateway is now
open to tap this rich, well-populated industrial market that
spends over $620,000,000 annually. And your product or service
gets tremendous consumer acceptance because of double
network programming, and the fact that WKNA-TY is
Charleston's own television station!

affiliated with ABC and DUMONT Television Networks

the personality station

Joe L. Smith, Jr., Incorporated
Represented nationally by WEED TELEVISION
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IN REVIEW

PAROLE FILE 732

Network: CBS Radio (presented Nov. 27,
9-10 p.m. EST)

Narrator: Eric Sevareid

Format: Hour-long study of a parolee from
Colorado State Penitentiary, centering
on his prison activities during the last
week of his sentence and following him
as he faces readjustment to an outside
world that has seen 22 years of change.

Supervisor: Stuart Novins, director of
public affairs, CBS Radio

Producer: Al Morgan

Staff; CBS Radio Feature Project reperier
Don Kellerman; Sheldon Petersen of
KLZ Denver, CBS Radio affiliate

WITH Parole File 732, CBS Radio added lus-
ter to its reputation in the documentary field,
continuing a high level of performance that has
distinguished its previous Feature Project pro-
ductions which so far have examined such sig-

-nificant subjects as civil defense, teenager prob-

lems, medical charlatans, and Iron Curtain
country refugees.

It was largely the method of presentation in
Parole File 732, as in other productions, that
accounted for its effectiveness, both as a docu-
mentary record and as a dramatic episode.
Wisely, the producers felt there was drama
enough in the story of a man who discovers
freedom after serving 22 years behind prison
bars without having to introduce contrived
embellishments that have marred similar pro-
ductions. The accent was always on sobriety
and simplicity of presentation. There were no
dramatic flourishes; if anything, a quality of
under-emphasis sharpened the inherent drama-
tic elements.

There was painstaking attention to detail,
pointing up staples of everyday living to which
a parolee is a stranger. How do people cross
on traffic lights? How do they order meals in
a restaurant? Where did all these bright neon
lights come from? Wonder how these new
gear-shifts on cars work?

As program narrator, Peabody Award win-
ner Eric Sevareid provided an illuminating
commentary that was ever consistent with the
program's keynote of simplicity, factual pre-
sentation and good taste.

% ® *

VOICE OF FIRESTONE

NBC and NBC-TV simulcast 8:30-9 p.m.
(Nov. 30 anniversary program continued
9-3:30 on tv only.)

Sponsor: Firestone Tire & Rubber Co.

Agency: Sweeney & James Co., Cleveland

Producer: Charles Polacheck

Directors: Edwin Dunham {radio), Mr,
Polacheck (tv)

Musical Director: Howard Barlow

Writer: A, J, McGuinness

Announcer: Hugh James

Stars Nov. 30: Rise Stevens, Eleanor Ste-
ber, Jerome Hines, Brian Sullivan, Them-
as L. Thomas, Robert Rounseville

AMONG the institutions of broadcasting none
is hardier than the Voice of Firestone which,
as of last Monday, had been around 25 years.

Except for changes in performers, occasioned
by the attrition of time, this venerable series
today is not noticeably different from the open-
ing broadcast in 1928. An orchestra and sing-
ers are on hand to present music from opera,
operetta and lighter sources. As a concession
to television {(the show became a simulcast in
1949) dancers now get into the act, but not to
the exclusion of the audio portion of the
program.

The selections on the Nov. 30 show included
“Home on the Range” and the sextette from
“Lucia,” a fair example of the general musical
gamut of the series.

If there is a formula that explains the lon-
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gevity of this series, it must be the practice
of conservatism. The show resides in middle
ground, aiming neither at the intellectual nor
the boob, and hence commands a large and
faithful audience. It is a formula that prac-

tically guarantees a 50th anniversary.
e * %

TURNER CALLING

Network: ABC Radio

Qrigination: Chicago

Time: Mon.-Thurs., 9:15-9:3¢0 p.m. CST
(Nov. 30 premiere)

Commentator: Ulmer Turner

Producer-Director: Hal Taylor

Announcer: Jay Arlun

Writer: Ulmer Turner

TURNER CALLING is a moderately success-
ful attempt to combine *“hard” news develop-
ments with taped pickups of commentaries from
foreign world capitals as gleaned by newscaster
Ulmer Turner at his suburban Chicago short-
wave “listening post” for use on ABC radio.

Mr. Turner’s program, unusual in concept,
opens with *“actual Congo jungle drums and
bells” and a staccato of voices: “This is Mos-
cow calling; This is London calling,” and finally
“This is Turner Calling.” Explaining that the
program comprises the latest news and voices
of governmenti officials from other countries,
“friends and foes,” Mr. Turner, on the show
under scrutiny, delved into “hard” news: About
22 Americans who refused repatriation from
Korea, former Michigan Gov. Sigler’s air crash
into WBCK-TV Battle Creek’s tv tower (see
separate story this issue), the wreck of an Erie
express train, Agriculture Secretary Ezra Ben-
son’s views on fixed farm prices, and Indo-
China developments.

Mr. Turner then invited listeners, coast to
coast, to hear their “political enemies right at
work.” He played tapes from Radio Moscow
on collective farms and from Radio France,
noting that many listeners have never heard
foreign radio propaganda. More news capsules
touched on the Greenlease case, Korean atroci-
ties and USSR propaganda program.

The principal flaw in the Turner show as now
composed is that it leans too heavily on the
ordinary reporting of news which can be heard
almost anywhere on radio, at the expense of
the international eavesdropping which could
make it unique. More time for that and less
for commonplace news reading would improve

the program.
Ed * *

BOOKS

PRACTICAL TELEVISION ENGINEERING
(Second Edition) by Scott Helt. Rinehart &
Co., 232 Madision Ave., New York 16. 744
pp. $7.50. ’

MR. HELT, with the Research Division of Allen

B. DuMont Laboratories and also instructor in

tv at Columbia U., gives a detailed engineering

treatment of television explaining all the com-
ponents of transmitters and receivers, how they
work, and how they are combined in the com-
plete television system. Transmitting and
broadeasting problems are emphasized. The
book ranges from fundamentals to the most
intricate complexities of tv.

* * *

MINNIE PEARL’'S DIARY, by Minnie Pearl
(Ophelia Colley Canncon). Greenberg, Pub-
lisher, 201 E. 57th St., New York 22. 77 pp.
$1.

THE popular comedienne of NBC's WSM Nash-
ville's Grand Ole Opry employs the same rural
humor as she does on the Opry to describe four
months of the doings among her friends, rela-
tives and beaux at Grinders Switch (two wagon
greasin’s from Atlanta). With photographs.

BROADCASTING ® TELECASTING
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IS THE WATION'S

37th MARKET
IN
FOOD SALES

GET YOUR
SHARE OF THIS
$158,176,000.

BUSINESS

...and get it

BEST thru. ..
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OPEN MIKE

Fear and Favor

EDITOR:
I am a veteran in broadcasting. I've been an
active member of radio, and now tv, since 1935.
In the years that I have been in the business,
I've been proud to be part of it . . .Then over-
night' a handful of men make me ashamed of
my chosen profession. A handful of high-priced,
highly rated executives allow a Joe McCarthy
to scare them into giving him time . . . What
have the networks, or the folks ‘running the
networks, to fear from an FCC investigation
. . Where is our free radio and tv, free
from political pressures, when we allow a Mc-
Carthy or anyone else to come along and throw
the fear of God into us? . . .
Cy Newman
Cy Newman Advertising
Port Washington, N. Y.

EDITOR:

As the political writer for the Modesto Junior
College weekly newspaper, the Collegian, 1
would like to have your permission to reprint,
in full, your editorial entitled “The Great Hitch.
Hike" appearing on page 114 of your Nov, 23
edition of B®T. Appropriate credit will be given
and I shall see that your office receives a copy
of the paper in which the reprint appears.

I, like you, was appalled at the gall of the.

junior Senator from Wisconsin who somehow
got the sometimes wise broadcasters to allow
him “equal” air-time. How ridiculous.

Mickey Hart

Modesto, Calif.

EDITOR:

Isn't this pretty silly after giving Truman
his half-hour? What’s sauce for the goose, etc.
You ought to know better.

J. F. Koons
Midland Adv. Agency
Cincinnati

Opinion on Opinions

EDITOR:

Recently I read a remark by somebody who
inferred that trade journals had no business
editorializing on matters concerning the in-
dustry.

I disagree.

Since 1940 I have been a steady reader of
your book and from time to time made good
use of its many features and articles. But
the one thing that has always stood out is your
forthright opinions as expressed editorially.
While T have not always agreed with your
viewpoints (you can’t be right all the time)
nevertheless it seems to me that too much
praise has been given your journal for other
departments and not enough for your points
of view.

Whether a reader agrees with you or not
on an issue, I think he has to admit you don’t
“pussy foot” around the important issues. This
is good for the radio-television industry.

Keep it up.

Robert M. Reuschle,
National Sales Mgr.
WHUM-TV Reading, Pa.

EDITOR'S NOTE: Mr. Reuschle was manager of
cCann-Erickson’s radio-tv timebuying depart-
ment before joining WHUM-TV.]

News Summary
EDITOR:

‘The article by Jim Reed, “What’s Right and
Wrong with Radio News” [B®T, Nov. 30] is one
of the finest contributions to good thinking on
this subject I have ever seen.

Please accept my thanks for two things, first
for publishing the piece, and second for so
printing it, backed by advertising matter, that

I can clip it and paste it up for reference to
young newsmen in radio and tv.

But, also let me take strong issue with one
point in the piece, the recommendation that
newscasters should voice the commercials. That
is bad. . .. :

John Kirkwood
Denver, Colo.

Merchandising
EDITOR:

There is so much discussion these days about
merchandising support offered by radio stations
that it's refreshing to get a factual summary
which calls the shots as they are. By that I
mean tells what stations offer. So I am glad to
see BeT publish its merchandising supplement
[Nov. 30]. It's a valuable reference work for
anyone in the industry—for agencies and sta-
tions alike.

Frank Woodruff
Promotion and Research Dir.
Free & Peters, New York

EDITOR:

Foul! . . . We wuz robbed!

I realize, of course, that it's not your fault
that we are not included in the merchandising
edition that you put out this week. For that
matter, I'm sure it’s probably not K & E’s fault,
but ours for scmehow or other either overlook-
ing or mislaying the questicnnaire (although I
don’t remember one),

Howsomever, the odd part of the whole thing
is that as far as I know we're the only station
in the entire state that actually has a full-time
merchandising department whose work is ex-
clusively devoted to making route calls, pre-
paring jumbo cards, trade letters, ad infinitum.
We have two people who do nothing but work
full-time with distributors and dealers, sales-
men and suppliers, and who are not only
equipped to perform all the regular facets of
this work but also available to make personal
features before. wholesale groups and the like.

Believe me, I'm sorry as the devil that we
weren’t included in that supplemental book of
yours—which I have no doubt like all things
from B®T articles will find its way to a perma-
nent place on a timebuyer’s desk—but if you
could find any way possible to squeeze this let-
ter somewhere in any of your future issues,
you'd be helping us a great deal.

Leon P. Gorman Jr., Gen. Mgr.
WABI-AM-TV Bangor, Me.

Agree and Disagree
EDITOR:

. . . In 20 years you have done a real job.
At times one would agree with you and at
times he would not, but the significant fact is
that at all times you had the interests of the
industry at heart.

I still agree and disagree with you as I read
your magazine each week— and I never cease
to thank you for challenging my thinking.

Don Petty

McClean, Salisbury, Petty &
McClean

Los Angeles

To Whom The Spoils?

EDITOR:

I have followed the color television con-
troversy through your fine magazine since your
Sept. 1, 1940 issue, when you reported on page
92 that CBS had announced, after six months
of secret research, that it had developed color
television. May I offer my first public comment
on this matter. RCA Victor.

Robert N. Green
Friedman & Green
. Washington, D, C.
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Everyone
likes their

HOME
FOLKS!

Remember when, at that last eenvenlion vou attended. the
conversation took 11s usual turn—ended up with all the
bovs doing a little hragging ahout their home town?

P o oo o

It never fails, does it! Everyone likes their home folks—
feels iore comfortable when theyv're around them; shares
their interests, their likes and dislikes more closelv!

L]

o ' (i
UE:
“...BuT IN ALBUQUERQ
h~<ElJQAQO!ﬂ

Well, that’s the reason why the swing has heen to independ-
ent, local radio 100% of the time . . . why more and more
advertisers get the Dbest results from using stations with
their finger on their home town’s pulse. Sure, you can get
the same resulis . . . just ask any one of the nation’s leading

independents—they’re listed below for vour eonvenience.

THESE STATIONS CATER TO THEIR HOME TOWN'S TASTES:

WCUE — Akron, Ohio WMIL — Milwaukee, Wisconsin KREM — Spokane, Washington
WCOP — Boston, Mass. WKDA -— Nashville, Tennessee WTXL — Springfield, Mass.
WDOK — Cleveland, Ohio WAVZ — New Haven, Conn. KSTN  — Stockton, California
KMYR — Denver, Colorado WTIX — New Orleans, La. KSTL  — St. Louis, Missouri

KCBC — Des Moines, lowa KBYE — Oklahoma City, Okla. WOLF — Syracuse, New York
WIKY — Evansville, Indiana KOWH — Omaha, Nebraska KFMJ  — Tulsa, Oklahoma

KNUZ — Houston, Texas KXL — Portland, Oregon KWBB — Wichita, Kansas

WXLW — Indianapolis, Indiana KITE — San Antonio, Texas WNEB — Worcester, Mass.

WIXN — Jackson, Mississippi KSON — San Diego, California CKxL — Calgary, Alberta, Canada
KLMS — Lincoln, Nebraska KYA — San Francisco, California CKNW — Vancouver, B, C., Canada

WKYW — Louisville, Kentucky KEAR — San Mateo, California CKY
WMIN — Minneapolis—St. Paul, Minn. KOL  — Seattle, Washington

They are all members of AIMS — Association of Independent Metropolitan
Stations — each the outstanding independent station in a city.

Aim for BULL'S-EYE results...with the AIMS GROUP

— Winnipeg, Manitoba, Canada

ATIO
""oc\ N o

4P
Ororiran ®
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TOP RATINGS IN MARKET AFTER MARKET!

® SEATTLE - 1st Place!

‘Sat. eve,

. Beats Robert Montgomery, Mr. & Mrs. North,
Eddie Cantor, Fard Theatre, Playhouse of Stars.

® KANSAS.CITY - 1st Place!

Fri. eve. - rates 32.3 - Telepuise, Aug. 1953

Beats Philco:Goodyear TV Ployhouse, Ford Theotre,
Kraft TV Theatre, This Is Your Life, G.E. Theatre,
What's My Line, Godfrey’s Talent $couts.

® PITTSBURGH - 1st Place!

Thur. eve. - rates 41.5 - Telepulse, Avg. 1953

Beots This Is Your.life, Dawr You Go, Ferd Thea-
tre, Playhouss of Stars, Rabert. Mantgomery

- rates.53.3 - Telepulse, June 1953

& WASHINGTON, D. C. - 2nd Place!

Tues, eve, - rates 21.4 « Telepulse, Aug. 1953

Beats Danger, Suspense, Kraft TV Theatre,
Dougios Fairbanks Presents, lux Vide!: Theatrd.

® SAN ANTONIO - 2nd Place!

Tues. eve. - rates 28.1 - Telepulse, Aug. 1953

Beats Suspense, Blind Date, Burns & Allen, Kraft
TV Theotre, Toast of the Town, Beuiah, G. E.
Theotrs, Robert Mentgomery, lul Yideo Theatre.

® PORTLAND - 2nd Place!

Tues. eve. - rates 58.5 - Telepulse, Sept. 1953

Beats Break The Bank, Chance of a Lifetime, Play-
house of Stors, The Galdbergs, Big Story.

These leaders have,
RENEWED FOR 2ND YEAR!

® BLATZ Beer in 3 markets!

® DREWRYS Beer in @ markets!
® OLYMPIA Beer in- 6 markets!

® GENESEE Beer in 5 markets!

® SCHAEFER BeerinNew YorkCity!

No. 1 FILM SERIES NATIONALLY!—Telepulse, August, 1953

NOT ANYWHERE, BY ANYONE, HAS TELEVISION BEEN SO HANDSOMELY AND LAVISHLY ST




ZIV TELEVISION PROGRAMS, INC.
7529 MADISON RD,, CINCINNATI, OHIO
NEW YORK HOLLYWOOD




Advertisement

From where I sit

éy Joe Marsh

A Case of

“Moostaken” Identity

Slim Smith never had a chance to
use his moose call until a trip north
this year. Visited him yesterday to see
what he’d bagged.

“First day out,” he told me, “I
picked up a trail. I sounded the call
and waited. Then I heard a moose call.
Sure enough, something came crash-
ing through the brush. Turned out to
be another guy with his moose call.
Boy, did I get my finger off the trigger
of my gun in a hurry!

“My last day there I picked up an-
other trail. This time I got me a real
moose. But you can bet I took a good
look at that moose before I started to
do any shooting!”

From where I sit, we could all learn
a little from Slim’s experience. Most
of us are guilty sometime or other of
being too quick on the trigger. Like the
fellow who would deny me the right to
an occasional glass of beer with my
dinner. I say that kind of “aim” is
way off the target!

Mot

Copyright, 1953, United States Brewers Foundation
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on all accounts

ALAN I. ABEL probably is one of the youngest
combination producer-writer-directors in the
television industry today. At 29 Mr. Abel, ex-
ecutive producer for Bell Productions, New
York tv film producing firm, has finished shoot-
ing a series of musical comedies. Your Musical
Waorkshop and Penthouse Casino, and also has
completed the Bobby Breen Show series.

Constantly in demand by agencies and pack-
agers as a troubleshooter, Mr. Abel’s ability to
size up a production problem or budget snag
has been described as “uncanny.” His “authori-
tative diplomacy,” it has been added, has
soothed many a chaotic television rehearsal
filled by temperamental artists and belligerent
technicians.

Although he has avoided publicity for these
“ghost” appearances, Mr. Abel, nevertheless, is
retaining many anecdotes for a book which he
intends to write before he gets “too much
older.”

Mr. Abel first came under public scrutiny as
a clerk in his father's general store in Coshoc-
ton, Ohio. At the more advanced age of 17 he
was busy managing his own store where he
handled buying, selling and advertising.

An interest in dramatics led to study at and
a degree from Ohio State U., where he also
studied music and public relations. After three
years in the Army, where he wrote and directed
shows for Armed Forces Radio, Mr. Abel re-
turned to Columbus, Ohio, and soon organized
his own firm to package radio and tv shows.

He accepted a position in New York in 1950
as eastern advertising director for the Duplex
Musical Instrument Co. of St. Louis and when
Duplex entered defense work in 1952, Mr. Abel
resigned and joined Bell Productions as a writer-
director. His promotion to his present position
stemmed from his success in creating four new
and unusual low-budgeted packages for tv.

Although many people with whom he works
are double Mr. Abel’s age and vary in types, he
believes in locking “neither up nor down upon
anyone . . . treating with equal respect the fel-
low who cleans the studio and the V.P.”

Unmarried, although claiming several “nar-
row escapes,” Mr. Abel maintains a Manhattan
bachelor apartment. He likes tennis, swimming,
dancing and writing music. In this last con-
nection he has written several compositions for
solo tom-toms which have been published, and
his narration with orchestra and mixed chorus,
titled “Albert the Weasel,” is described as stand-
ard repertoire among the major symphonies.

BROADCASTING ® TELECASTING
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JULY 15, 1949--16,300 WATTS

WBTV

CHARLOTTE
N T

now operating at television’s top power

... the Carolinas’ first television station is also first to reach maximum power. Twenty-first
station in the nation in sets served (eighth among single-station markets) WBTV reaches
out to almost 4,000,000 people with effective buying income of $3,800,000,000.

The Television Service of

JEFFERSON STANDARD LIFE INSURANCE COMPANY
Represented Nationally by CBS TV Spot Sales

According to FCC Engineer, Edward Allen, 100,000 watts
on Channel 3 equals 316,000 watts on Channels 7-13, 5,000,000
waotts on UHF Channels. WEBTV's low channel, maximum power and
mountain-top transmitter, localed 1090 feet obove average sur-
sounding terrain, give the station exceptional geographical coverage.
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Chicago just witnessed the finest and largest
Air Fair in its history. Your exclusive pro-
motion of this event certainly was effective
with over 250,000 people attending during
the two days. The Fiftieth Anniversary of
Powered Flight was well commemorated. 99

RONALD E. CRAMER, President, Chicago Junior
Association of Commerce and Industry

SHOWMANSHIP by request

At the suggestion of

Gen. James H. Doolittle, a two-day

Air Fair was held at O’Hare International
Airport October 17-18. .. commemorating
the Fiftieth Anniversary of Powered Flight.

Chicago’s Showmanship Stations were asked
to create civic interest in this event . . .
- exclusively.

In one week, the story of powered flight’s
Golden Jubileé was unfolded on half-a-
hundred WBBM and WBBM-TV programs
—featured on a score of others—still further
publicized via hundreds of interest-creating
messages.

As stated above, the resulting two-day
attendance exceeded a quarter-million
visitors . . . five times the number attending
a former Air Fair presented two years
previously.

Showmanship inspires civic interest. It alse
creates brand preference. It is the trade-
mark of stations WBBM and WBBM-TV.

2
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our respects

to SAMUEL PAYSON HALL JR.

PAYSON HALL is a good example of a coun-
try boy who made good.

From an Ithaca, N. Y., farm boy to treasurer
and controller of the $32 million Meredith Pub-
lishing Co. and director of its radio and tele-
vision activities would seem to warrant that
accolade.

Meredith has its home office in that good,
solid mid-western America of Des Moines,
Iowa. It is here that it publishes the phe-
nomenally successful Beiter Homes & Gardens,
bible of suburbia and country living, with more
than 3.5 million circulation. It is here that
Meredith publishes the rural Successful Farm-
ing, with better than 1.5 million circulation.
And, it is here that it governs a growing na-
tional radio and television organization. Mere-
dith, through subsidiaries, owns WOW-AM-TV
Omaha, KPHO-AM-TV Phoenix, KCMO-AM-
FM-TV Kansas City, and WHEN (TV) Syra-
cuse, N. Y.

Samuel Payson Hall Jr.—more commonly
known as Payson Hall—is described by as-
sociates as a disarming individual.

He’s youthful looking—more so than his 38
years would indicate. He’s soft-spoken. He’s
easy-going. He has a dry wit. And, they add,
he’s brilliant and capable and hard working and
“sharp.”

In other words, those who know him think
he’s good.

Payson Hall was born in 1915 in Oil City,
Pa. His youth and young manhood were spent
on a six-acre farm in Ithaca, N. Y, site of
Cornell U, in the Finger Lakes region of the
Empire State. In 1932 he was graduated from
Ithaca High School, and in 1936 from Cornell,
with a B.A. Nine years later, going to night
school, Mr. Hall won a Master’s degree in
business administration from Ceolumbia U. in
New York.

From the time of his graduatlon from Corn-
ell to 1947 when he joined Meredith, Mr. Hall
held various accounting positions. He was a
credit analyst with the Chase National Bank
in New York. He acted as financial secretary
to the New York State Veterinary College at
Cornell. He was chief accountant of the
Bridgeport (Conn.) Brass Co. He was budget
manager of Trans World Airlines in Kansas
City. During World War II, he was executive
accountant with the U. S, Army Engineers’
Persian Gulf Command in Iran. This was the

N
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corridor for lend-lease shipments to Russia.

It was while he was with Trans World in
Kansas City that Mr. Hall met Fred Bohen,
president of Meredith Publishing Co, In July
1947, Mr. Hall joined the Des Moines publica-
tions company.

Shortly after he came with Meredith, E. T.
Meredith, vice president and general manager
of the company and son of the founder, evinced
a growing interest in broadcasting—especially
television. As a newcomer, not overburdened
with responsibilities, Mr. Hall was assigned to
research this new (for Meredith) field.

Meredith’s interest in broadcasting was a
logical and, to Mr. Hall, an obvious one. Broad-

casting was a natural expansion of magazine
operations into a related communication in-
dustry, also deriving its revenue from advertis-
ing. Above all, Meredith was enthusiastic about
the opportunities for extending its magazine
service principles into new program concepts
in radio and television.

As director of radio and television for
Meredith, Mr. Hall’s philosophy on broadcast-
ing management can be summed up in two
words: maximum decentralization. Each sta-
tion manager is largely autonomous in his
daily operations, guided only by broad policies
on program content, sales practices, and person-
nel relationships prescribed by the home office.
“Qur reliance and our strength are in our ex-
cellent station managerial personnel,” Mr. Hall
says.

Meredith considers radio and television as
two separate industries “and must be recog-
nized as such to be fully successful,” Mr. Hall
says,

But, he emphatically adds, “radic i$ no poor
cousin of television. We believe in the essential
soundness of am radio broadcasting, albeit we
recognize the strains and pains generated by
the transition period through which radio is
passing.”

Still vivid are Mr. Hall’s recollections of
WHEN"'s early days. This was the only station
grant Meredith received—although at one point
it had other applications pending. It is a
measure of the man that he refers to “the
close companionship generated in those early
days of struggle.”

WHEN went on the air in 1948. In 1951,
Meredith bought WOW-AM-TV Omaha for
$2.5 million. The next year, 1952, it bought
KPHO-AM-TV Phoenix for $1.5 million. Only
last month the FCC approved the purchase by
Meredith of KCMO-AM-FM-TV Kansas City
for $2 million.

Work has been Mr. Hall’s lot since early
youth. His father, an ill World War 1 veteran,
was in hospitals most of Mr. Hall’s childhood
vears. During summer months during his
youth, Mr. Hall worked on neighboring farms.
In his Cornell days, he worked the 4 p.m.-
midnight shift at the Pennsylvania-Dixie Ce-
ment Co. at Portland Point, N. Y., 10 miles
from Ithaca.

Mr. Hall maintains bachelor quarters in Des
Moines, surrounding himself with good books,
good music (he was a member of the Cornell
Symphony Orchestra and of several instru-
mental groups while in college) and good com-
panions. He is a member of Controllers In-
stitute of America, National Assn. of Cost Ac-
countants and Beta Gamma Sigma. He also is
a member of the Drake U. Accounting Dept.
Advisory Board and of the Cornell Club of
Towa.
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ALI. A BOARD

5 TR The new season is around the bend, and
its attractions are in full view.

With all the shows of all the networks
back on the air, CBS Television is again
e off to a fast start—as the November
" study of program popularity* reveals:

It leads at night with seven of the Top
Ten—and a 21 per cent higher average
rating than any other network.

It’s ahead during the day —with eight
of the Top Ten—and an average rating
higher by 35 per cent.

This popularity has specific meaning for
advertisers. For it’s a measure of network
competition in the markets where you can
best measure competition —in the major
markets where networks compete. .. and
the audience has a choice of what to see.

We’re bringing this popularity into more
and more markets. For the CBS Television
Network has grown from 74 stations last
year to 156 today. And our sponsors are
using an average nighttime network that’s
bigger by 68 per cent.

This ever-widening popularity explains why
advertisers’ investment on CBS Television

is bigger than on any other network during
the first nine months of 1953 —and bigger
today than ever in television history.

CEBES TELEVISION

*Trendex : November 1-7, 1958




a new station

with a 28-year reputation
What a success story! On the air since October 15th and
already a leader in the market. WHY? Because KOIN-TV
has benefited by the loyalty and audience acceptance which
radio station KOIN has built over the past 28 years. Viewers
have confidence in XKOIN-TV’s programming—they are
enthusiastic over the sharp clear picture that VHF assures,
This is the kind of impact that sells merchandise.

A POWERFUL station reaching a BIGGER market

What a prosperous market! KOIN-TV’s 56,000 watts of
power (100,000 soon) is reaching out to a family of cities
. with per capita sales MORE THAN DOUBLE the national
per capita retail sales average®. Set sales are booming—
with over 160,000** in use now and the number growing

t“ l“" El i ?ﬂ'l’”ﬂﬂda ﬂl‘!gﬂﬂ every day. It’s a rich, bustling ready-to-tap market.
. Write, phone, or wire for complete information and

lﬂI'IE Mﬂm',;j"g ﬂuﬁ'lﬂr availabilities.
I

*208%—based on 1052-58 Consumer Markets.
**Estimated as of December 1, 1953.

AVERY KNODEL, INC. National Representatives

New York ¢ Chicago * Los Angeles * San Francisco * Atflanta ° Dallas

. 'I'Iu'ﬁ'ura
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SARNOFF SEES TAPED TV
AT LOW COST IN 2 YEARS

Tuesday’s RCA demonstration of recording and reproduction on
tape of black and white and color telecasts shows ‘principle ele-

ments . . .
chairman.

have been tested and confirmed,’
He sees two years of ‘finishing touches’ before mag-

says RCA-NBC board

netically-taped television will be on the market at a drastic reduc-
tion from present film costs. He predicts many other uses of tv tape.

TELECASTING of pictures from tape record-
ings can become a commercial reality within
two years at a cost 80% to 90% below that of
telecasting monochrome images from film and
90% to 95% below film costs for color, it was
predicted Tuesday at the first public showing of
RCA’s system of recording tv programs on
magnetic tape.

While it was stressed the demonstration was
only a “progress report” and that there were
some problems still unsolved, pictures telecast
from an NBC studio in New York's Radio City
to the David Sarnoff Research Center at Prince-
ton, 45 miles away, where they were tape-re-
corded and reproduced, came through with
remarkably good quality. They were not as
vivid as the pictures picked up live in normal
broadcast reception and there was some streak-
ing which in the color pictures gave a greenish
tint to the flesh tones, but they showed that

RCA engineers have completed the major por-.

tion of their task and now have to be concerned
only with refinements.

As Brig. Gen. David Sarnoff, RCA board
chairman, commented: “While this electronic
video tape equipment is still in the develop-
mental stage, the basic principles and principal
elements of our system have been tested and
confirmed. We are confident that it is only a
matter of time, perhaps two years, before the
finishing touches will bring the system to com-
mercial reality.”

Just a Matter of ‘Doing’

The two-year estimate, Gen. Sarnoff said, in-
cludes not only the time needed for refinement
of laboratory equipment into a commercial
product, but also the time still required for
completion of the remaining research projects
now in progress, which must, of course, precede
the refining process. Major remaining labora-
tory problem, the reassembly of the color tape-
recorded signal for rebroadcast, is not difficult,
he stated, but “is just a matter of doing it.”

Major purpose of RCA’s experiments with
pictures on tape was to give television “a prac-
tical, low-cost solution to program recording,
immediate playback and rapid distribution,”
which Gen. Sarnoff called “essential for the
future of the television art.” Video tape, he
said, will be “important” for black-and-white
telecasting, “essential” for color.

But television is not the only field in which
pictures on tape may prove useful, Gen. Sarnoff
said. "“We see great possibilities of tape replac-
ing film for motion picture use,” he stated,
pointing out that since “magnetic tape requires
no chemical processing, the pictures can be
viewed the instant they are taken, which adds

BROADCASTING ® TELECASTING

a new flexibility in making motion pictures.”
Further developments of the video tape tech-
nique, he noted, will make low-cost video tape
equipment available as attachments for the
portable tv cameras already being used in in-
dustrial plants, stores, schools and colleges.

“The all-electronic chain of portable televi-
sion camera, video tape recorder and standard
television receiver would make a convenient
and versatile system for making amateur as
well as professional motion pictures,” he said.
"It will speed the preparation of newsreels and
will be a useful tool for news reporters. The
tape would not have to be sent away for
processing with its attendant delays and extra
costs. In the home, the tape equipment could
be used for home movies or connected to the
tv set to make a personal recording of a
favorite tv program.”

Demonstration, conducted by Dr. E. W.
Engstrom, vice president in charge of the RCA

Labs Division, included playbacks of both
black-and-white and color tv programs pre-
viously recorded on magnetic tape and, in one
sequence, gave the audience a chance to com-
pare a live colorcast being received on one set
with an immediate playback of the same pro-
gram recorded on tape. Margaret Hayes was
the featured actress throughout the demon-
stration program sequence, which was produced
under the direction of Herbert Swope Jr. of
NBC.

To explain the need for tape recording tech-
niques for television, Dr. Engstrom outlined the
process of recording a tv show by kinescope
recording methods. The pictures, he said, “pass
from the television camera through most of the
television system to be reproduced on a small
kinescope or picture tube. A special motion
picture camera then photographs the program
on motion picture film. The film must be
chemically processed and, usually, a print made
before the pictures can be reproduced. The
reproduction requires another installation in
which a television camera tube picks up the
scene from a motion picture projector for re-
broadcast.”

‘Roundabout and Costly’

This is a “roundabout and costly approach,”
Dr. Engstrom declared. He noted that it both
takes a lot of time, several hours in most cases,
to process the film and may limit the quality
of the pictures which “must encounter all the
hazards of both the television system and the
photographic process.” There is “no funda-
mental need,” he stated, for the four inter-

RCA TAPE METHOD
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COMPARISON of steps required in recording and reproducing a tv program by use of con-
ventional tv filming and by RCA’s video tape, demonstrated in color ond in black and
white last Tuesdoy, are shown in this diagram.
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RCA’s magnetic video tape is demonstrated
by RCA’s Board Chairman Brig. Gen. David
Sarnoff.

mediate pictures this method requires to be
formed, two photographically and two by tv,
in the journey from the electrical signals of the
camera to the signals for rebroadcast by a tv
transmitter.

“Magnetic tape recording, in contrast, stores
the electrical signals directly as they come from
the television camera,” he said. “No processing,
electronic or photographic, is necessary before
the tape is played back. A single compact piece
of equipment, which handles both recording
and reproduction, will do the job of two com-
plex installations needed with photographic
methods.”

This means much lower operating costs for
magnetic tape recording, Dr. Engstrom said,
when payroll, cost of tape or film and amortiza-
tion of equipment are taken into account. The
fact that tape needs no processing compensates
for its higher cost per minute of program time
than 35 mm film, he said, and the tape, unlike
film, can have its program electronically erased,
so that it may be used over and over.

Making a kinescope film recording of a
black-and-white tv program would cost at least
five times as much as doing the same job on
i4-inch tape, he estimated, assuming that the
tape is reused many times. This means, he
said, that in making copies for distribution to
tv stations, a half-hour program could be taped
for less than $15 a copy, again assuming re-
peated use of the tape.

More Savings in Color

In color programs, the savings are even
greater, with the original tape recording of a
color tv program costing as little as 5% of the
cost of recording it on color film. Copies of
. the show on tape that is to be reused many
times could be made for about $20 each for a
half-hour program, he estimated.

Principles of tape recording pictures are
similar to those of recording sound, Dr.
Engstrom explained, with electrical signals im-
pressed through a recording head—a small
horseshoe electromagnet—on the magnetically
treated surface of a plastic tape. The head, as
the tape is drawn across it, continuously
changes the magnetic polarity of the magnetic
oxide particles in accordance with the pattern
of the original signal. In playback the process
is reversed, the magnetic pattern on the tape
creating a current in the windings around the
reproducing head which closely duplicates the
original signal.

But, whereas audio signals are in the range
of 20 to 20,000 cycles per second, video signals
range up to four million cycles per second or
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TAPED TV IN TWO YEARS

200 times as great. RCA now has achieved a
band width of three million cycles per second,
Dr. Engstrom said. Video tapes need also to
carry sound as well as pictorial signals.

The secret in the RCA system is in the de-
velopment of special recording and reproducing
heads which respond to frequencies many times
higher than the cutoff point for the heads used
in sound recording, Accordingly, the speed of
the tape across the head has been brought to
within manageable limits, it was explained, with
the equipment used in the demonstration having
a tape speed of 30 feet a second. Equipment
now under development will reduce this to 20
feet a second, Dr. Engstrom reported.

Two Tracks for B&W

Black-and-white programs he said, are re-
corded on two tracks—one for the picture and
synchronizing signal, the other for sound—on
a quarter-inch tape. For color programs half-
inch tape.is used, to carry five tracks, one for
each primary color, red, blue and green, one
for the synchronizing signal and one for the
sound signal.

In the demonstration, the five recorded chan-
nels were obtained from the output of a color
set. To reproduce the program from the tape
recordings, the three primary color signals were
sent from the tape to the three-electron gun
of an RCA tricolor picture tube, along with
the synchronizing and sound signals. To re-
broadcast a tape-recorded color program the
three primary color signals and the synchroniz-
ing signal must be combined to send a single
composite signal to the transmitter. The ap-
paratus needed to perform this operation now is
under development, Dr. Engstrom said.

The tape reels used in Tuesday's demonstra-
tion were 17 inches in diameter, capable of

holding a four-minute tv program recording.
RCA now is working on a 19-inch reel which,
with thinner tape, will carry a 15-minute pro-
gram, Dr. Engstrom said, noting that with two
such reels for alternate use a station could
program indefinitely with continuous tape-re-
corded shows.

Special recording and reproducing amplifiers
to handle the signal inputs and outputs have
been designed so as to compensate for the
characteristics of both the heads and the tape
materials, it was said, to get good response
characteristics for tv’s wide band of frequen-
cies. Special precision apparatus also was neces-
sary for accurate control of the speed of the
tape at recording reproducing points. Even
small variations in the tape’s speed and in the
pressure it exerts on the head can affect the
picture noticeably. The laboratory equipment
used in the demonstration controls speed and
pressure many times more accurately than is
necessary for sound tape recorders, it was said,
with research now in process promising even
greater precision in regulating speed and pres-
sure.

Seven-Man Team

The experimental equipment used in the dem-
onstration was developed by a seven-man team
of RCA research engineers: Dr. Harry F. Olson
and William D. Houghten, who head the pro-
gram of tape development, and Maurice Astzt,
J. T. Fischer, A. R. Morgan, J. G. Woodward,
and Joseph Zenel.

Summing up the present status of tape re-
cording of tv pictures, Dr. Engstrom said:
“While some technical problems still must be
surmounted before video tape equipment can
be made available commercially, RCA consid-
ers that the toughest of them have been con-

RCA’s successful showing of tape recorded
video signals has evoked the gamut in prog-
nostications.

But most observers were in agreement on
two points:

(1) The immediate impact will be in tele-
vision.

(2) Its effect in motion picture produc-
tion will be in the nature of a supplementary
technique, for the foreseeable future at
least. What may be its ultimate future is
too far off to estimate with any coherence.

Assuming RCA’s premise is correct that
video tape recording equipment will be
“commercially” available in two years, here
is a consensus of what most expert observers
see.

® In television:

Tape will replace kinescope recordings,
particularly when color tv becomes common.
It will also be used more and more by
motion picture producers making films for
tv. It will definitely be taken up by major
Hollywood studios if subscription television
is approved for commercial usage. It can
be used to distribute programs to theatres
equipped with theatre tv apparatus, Viewers
will be able to record favorite programs.
New flexibility will be added to tv news
camera crews (portable camera, video tape
recorder, standard receiving set).

® In motion picture production:

Tape will be used so directors may view
“rushes” of scenes just shot without waiting
for photographic film to be processed and re-
turned. This will enable them if necessary to
reshoot immediately, since cast, Scenery
and technicians still will be available. As

What Do the Experts Expect of Tv Tape?

a replacement for film entirely? Hardly fore-
seeable. First, its present quality is far from
that obtainable on 35mm film and demanded
in theatre exhibition. Second, theatre owners
have too large an investment in current film
projection equipment to permit the swift ac-
ceptance of tape in place of film for theatre
exhibition. The only equipment that has a
potential here is the 20th Century-Fox-
licensed Eidophor apparatus. Third, al-
though its savings over film amount to 90%
to 95%, this does not mean as much as an
inexpert laymen might think. Only about
10% of the cost of a feature film is attributed
to film and processing; the 90% remaining is
accounted for by talent, scenery, technicians.
However, Hollywood spends $40-$50 mil-
lion a year on raw stock and a 90%-95%
saving here would be substantial.

Agreed on by all observers are advantages
of video tape recordings—instantancous
playback, re-use of tape through erasures,
less expensive than film, higher quality
black and white reproduction than present
kinescope recordings, unlimited number of
copies quickly.

Drawbacks are also acknowledged by
most of those who have been close to the
tape recording picture. Color can not yet be
transmitted over the air. A 17-in. reel,
used by RCA at its demonstration, only gave
four minutes of playing time. Degradation
of color pictures is still marked. There is
some question how much degradation there
will be in duplicates of the master tape. All
these, everyone agrees, are current problems.
None questions that it is a matter of time be-
fore these disadvantages will be overcome.
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In Attendance

FOUR HUNDRED guests attended
RCA's four demonstrations. Among
them:

FCC Chairman Rosel Hyde; Frank
Stanton, CBS president; William B,
Lodge, CBS engineering vice president;
Allen B. DuMont, president, Allen B.
DuMont Labs.; Gen. Edward P. Curtis,

vice president, Eastman Xodak Co.;
Frank Healey, executive director of
electronies, Bing Crosby Enterprises;

John T. Mullen, BCE chief engineer; Jack
Webb, producer and star of Dragnet; E.
Finley Carter, engineering vice president,
Sylvania Electric Products; Nicholas M.
Schenek, president, Loew’s Inc.; David O.
Selznick, president, David O. Selznick
Productions.

quered and that further development is cer-
tain to solve the remainder.”

Asked about the use of tape in the motion pic-
ture field, Dr. Engstrom said that first it possibly
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REACTION

COMMENTS from all segments of the radio-tv
and motion picture industries were generally
laudatory of the quality of RCA’s showing of
pictures from tape-recorded video signals. The
following were gathered by BeT after the Dec.
1 Princeton demonstration.

A spokesman for Eastman Kodak Co. said
that two top executives of this company, which
supplies much of the raw film stock now used
for photographs, movies and kinescopes, wit-
nessed the RCA tape demonstration and were
“very much impressed.” He declined to com-
ment as to the future of tape or its possible
effect on film, but said Eastman had been in
the film manufacturing business a long time
and could make whatever kind of film is
needed. “If it all goes to magnetic tape, which
seems highly improbable, we can make that
too,” he stated.

* * * * *

Edward Pack Curtis, Eastman vice president,
stated he considered RCA’s demonstration “a
laboratory demeonstration that was extremely
interesting.” He also said Eastman has been
manufacturing magnetic tape in its Paris plant,
but not in the U. S.

Two principal effects on the motion picture
business may ultimately follow as a result of
RCA’s development, Dr. Herbert T. Kalmus,
president and general manager of Technicolor
Motion Picture Corp., estimated. First, Dr.
Kalmus said, *“it may reduce the amount of
photographic film that will be used in the tele-
vision business,” and second, “it may introduce
supplemental recording of theatrical motion
pictures on magnetic tape which can be im-
mediately viewed by the director through a
television circuit which will save time and
money on motion picture photography in-
tended for the theatres.”

Dr. Kalmus added that solutions to the
long-range problems of producing final record-
ings for exhibition on large size theatrical
screens and the electronic problems of theatre
tv are probably 10 to 15 years away.

These developments will have no immediate
effect on Technicolor business, he said.

* * * * *

RCA’s demonstration was called a “revolu-
tionary process” by Dr. W. W. Wetzel, techni-
cal director, magnetic tape division, Minnesota
Mining & Manufacturing Co.

Dr. Wetzel said he was very much impressed
with the presentation and although he ad-
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will be used by directors for rushes, so they can
see them without waiting for film to be
processed. Next, feature pictures may be made
on tape, then reproduced on film for distribution
to theatres for exhibition. Finally, perhaps in
five years theatres will be equipped with tv
equipment and can put on their programs from
tape, climinating the need for film altogether.

The RCA demonstration was the first move in
the video tape recording field since early this
vear when Bing Crosby Enterprises showed
its version .in Los Angeles [B®T, Jan. 51. An
earlier “preliminary” demonstration by Crosby
was held in 1951. BCE’s work on video tape
recording has been shown only in black and
white. Associated with Crosby in the develop-
ment of its “video tape recorder” is Ampex
Electric Corp., Redwood City, Calif.

Among others working on systems and ap-
paratus for tape-recording tv signals are Min-
nesota Mining & Manufacturing Co., St. Paul;
General Electric Co., Syracuse; Armour Re-
search Foundation, Chicago; Shoup Engineer-
ing Co., Chicago; Audio & Video Products

GE’s Work on Tape

GENERAL ELECTRIC Co. has been
working on a video magnetic tape record-
ing system in its Syracuse laboratories
for more than a year, but has not as yet
publicly demonstrated its system.
Queried by BeT, William J. Morlock,
general manager of the GE Electronics
Division’s commercial equipment depart-
ment, said: “Until we have a machine
which will handle the tape at a practical
rate of speed, we will keep our develop-
ment program in the laboratories.” Mr.
Morlock said that present indications are
GE will be ready to demonstrate “such
a practical tape-speed machine” before
the end of 1954. What GE considers a
“practical rate of speed” was not defined.

Corp., New York; Brush Development Co.,
Cleveland; General Precision Lab., Pleasant-
ville, N. Y., and the military services.
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mitted there were minor imperfections, he saw
the public showing as an “astonishing triumph
of progress” in the tape recording field.

* * * * *

Potential immediate use for television and
for those motion picture producers primarily
engaged in films for tv was seen by a motion
picture executive. But purely supplementary
use in the production of films for theatre ex-
hibition—malnly permitting directors to scan
rushes immediately rather than awaiting the
processing of film shots was what he foresaw
for Hollywood feature film production.

Key, according to this official, is that theatre
exhibitors have investments too great in exist-
ing film apparatus, which will require con-
tinnance of the pictures-on-film method for a
long time to come.

One great possibility —is subscription-tv.
When and if pay-tv is approved, it is possible
that major Hollywoed production may turn
to magnetic tape recordings instead of film.
But, this is again television, he pointed out.

* L L g *

“Better than I expected,” was the reaction of
A. Prose Walker, director of engineering,
NARTB. Mr. Walker saw the RCA develop-
ment’s great potentiality in replacing “every-
thing” in the photographic line, especially in
broadcasting. He foresaw the use of tape re-
cordings in television growing to the stature
they have in radio broadcasting.

From the economics alone, Mr. Walker
thought the motion picture industry should
“go” for tape recording in a big way. “This is
electronic photography,” he said, “and the sav-
ings should be substantial,”

Demand might be so great, Mr. Walker, sur-
mised, that the equipment might very well be-
come commercially available sooner than the
two years predicted by RCA.

Among the refinements in the color record-
ings which Mr. Walker estimated will probably
be accomplished in the near future were the
elimination of slight smearing, streaking and
halo effects, as well as a high frequency noise
level hiss. He was sure, he said, that RCA
could lick those objections easily.

* ‘ * * *

Harold H. Buttner, vice president in charge
of research, IT&T, said: “It was a remarkably
fine demonstration of progress. which I hadn’t
thought would be achieved for a couple of years.
The simultaneous viewing of a live program

IT'S FINE

over microwave with the immediate playback
of the same recording as recorded on magnetic
tape was particularly impressive. From where
I sat it was impossible to notice any difference.
The present speed may be a little high, but
they announced that this is to be reduced.”

* * & * *

Describing the demonstration as “very inter-
esting,” Dr. Allen B. DuMont, president, Allen
B. DuMont Labs., said he feels that video tape
will probably be perfected within the next two
or three years. Major problems, he said, seem
to be in reducing the amount of tape needed,
as the size of the present roll is excessive. To
slow the tape speed to accomplish that will be
“quite a problem,” he said, although he ex-
pressed no doubt about its eventual accomplish-
ment. Frequencies also must be raised, he
said. Better controls are needed to eliminate
the jitter in the pictures caused by non-uniform
speed control, Dr. DuMont said, adding that
the RCA engineers had shown themselves well
aware of the problems they still have to solve
and “there is no question about video magnetic
tape’s eventual development.”

%* *® &* * *

William Goetz of Universal Pictures called
the demonstration “miraculous.” “It is a ter-
rific step,” he said, “not only for broadcasting
but eventually for moving pictures as well.”

* ¥ * * *

RCA’s new magnetic tape recording process
for motion pictures “will undoubtedly revolu-
tionize the industry to a greater extent than
the advent of sound,” but indicates certain limi-
tations in the application of the technique to
commercial tv productions, Bernard J. Carr,
president of Cascade Pictures of California,
Culver City, stated Friday.

“Animation, superimposition of images and
other technical effects . . . will still have to be
created on the drawing board of artists and in
the film laboratories,” he said. Mr. Carr pointed
out test sequence in RCA’s first demonstration
at Princeton, N, I., was shot with one camera,
claiming “this type of production cannot be ex-’
pected to hold the viewers’ interest for any
length of time.”

He added, however, that economy of time
and expense of recording could result in im-
proved production quality and said it seemed
likely optical effects and animation will con-
tinue by cutrent methods and be reproduced on
tape for rapid low-cost production.
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As D’Arcy Adv. expands New
York offices, Robert M. Ganger,
former P. Lorillard president
and Geyer, Newell & Ganger
partner, is named board chair-
man and Percy J. Orthwein is
named chairman of the exec-
utive committee. J. F. Ober-
| winder remains as president.

ROBERT M. GANGER, former president of
P. Lorillard Co. and before that a partner in
Geyer, Newell & Ganger Agency, now Geyer
!Inc., has been named chairman of the board
of D’Arcy Adv., Percy J. Orthwein, formeg
board chairman and now chairman of the exec-
utive committee, announced last week. Mr.
Ganger will be in the agency's New York
offices. J. F. Oberwinder continues as presi-
dent.

Coincident with Mr. Ganger’s appointment it
was announced that the firm’s New York facili-
'ties will be enlarged further to accommodate a
number of D'Arcy personnel now located in
the St. Louis offices. In this group are Frank
Weber, Wilbur Smart, James K. Payne, Frederic
Schneller, Robert N. Chrane, James McPhail,
James J. O'Neal, Arnold H. Rohlfing, and
Ernest G. Sunkel.

Mr. Orthwein said the latter move has been
icontemplated for some time but was delayed

v restricted office accommodations.

The company, in existence since 1906, has
erviced the following accounts an average of
18 years: Anheuser-Busch, Cleveland Electric
Nluminating Co.. Coca-Cola Co., Cook Chemi-
al Co., Davol Rubber Co., Friedman-Shelby

ivision of International Shoe Co.. General Tire

Rubber Co., Pennsylvania Athletic Goods Co.,

erber’s Baby Foods Co., Glenmore Distil-
leries Co., James Lees & Sons Co., Laclede Gas
0., McQuay-Norris Mfg Co., Missouri Pacific
ailroad, Olin Industries, Patterson-Sargent
aint Co., Rice-Stix, G. S. Suppiger Co.,
tromberg-Carlson Co., White Motor Co. and

ouston Light & Power Co.
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ADVERTISERS & AGENCIES
GANGER, ORTHWEIN TO TOP D’ARCY POSTS

Sy >l-l.\ 148 :L—.::ﬂ ﬂ
NEW boord chairman of D'Arcy Adv., Rob-
ert M. Ganger (r), chats with Percy J. Orth-
wein, former board chairmon and now chair-
man of the executive cammittee.

Paper-Mate Sues ‘Imitators’

FOUR suits charging unfair competition by
imitation were filed last week by Frawley Corp.,
manufacturer of Paper-Mate pens, and its
eastern and western distributors, against four
firms and an advertising agency in Los Angeles
Superior Court. The suit asks an injunction
accounting of profits and damages. The de-
fendants: Paper Master Pen Co., Universal Pen
Co., B-B Pen Co., Folger Coffee Co. and Fol-
ger’s agency, Raymond R. Morgan Co., Holly-
wood.

Eight similar suits have been filed against:
Clark Drug Co., Portsmouth, Ohio; Manhattan
Pen Co., Chicago; Stewart Drug Co., Spring-
field, Ohio; Manhattan Pen Co.; Tropp's, N. Y.
distributor; Sylvania Pen Inc., N. Y.; W. T.
Grant, Chicago store chain, and Penmaster Pen
Co., Chicago. Additional suits have not yet
been recorded.

These actions were filed by General Counsel
Louis Licht in association with the Chicago law
firm of Lederer, Livingstone, Kahn & Adsit.

WEMBLEY Inc., New Orleans (ties), has joined the fold of spansors on NBC-TV’s Today

with @ contract for 52 participations signed by D. W. Zicgelasch (scated), its advertising

director. Also present are (i to r): Edward R. Ritz, tv sales manager, NBC Central Division;

G. W, Hausser, Wembley assistant advertising director, and Robert G. McKee, NBC Chicago
aceount executive,

Hamm’s Brewing, L & M
Sponsor WGN-TV Baseball

In radio coverage, four adver-
tisers will share the bill for
White Sox games on WCFL.
Budweiser reportedly has op-
tions on stations in about 19
states for Cardinal coverage.

HAMM'S Brewing Co., St. Paul, and Liggett
& Myers (Chesterfields) will co-sponsor tele-
casts of all daytime home games of the Chicago
White Sox and Cubs on WGN-TV that city.
The schedule covers 77 Cubs contests and 55
Sox games, plus the annual pre-season city
series, Frank P. Schreiber, WGN Inc. manager-
treasurer, said Friday., Hamm’s and Ches-
terfield were co-sponsors last year.

It was learned, however, that Liggett & Myers
will not renew sponsorship of the Chicago
Cubs home and road games on WIND Chi-
cago. At least two other advertisers will pick
up the tab, it was understood, although the
station has not revealed their names. It is
believed one of them will be Coca-Cola.

Complete radio coverage of the White Sox
has been set on WCFL Chicago, with four
co-sponsors sharing the bill on alternate days.
They are Sinclair Refining Co. (Morey, Humm
& Johnstone Inc.), General Cigar Co. for
White Owls (Young & Rubicam), General Fi-
nance (Gordon Best Co.) and Coca-Cola
(D’Arcy Adv. Co)). g

D’Arcy also handles Anheuser-Busch (Bud-
weiser beer), which has contracted to sponsor
home and road games of the St. Louis Cards
on KXOK that city and a regional network,
the extent of which hinges largely on last
week’s minor league meeting in Atlanta [BeT,
Nov. 30].

Budweiser, it was learned, has taken options
on stations in some 19 states for Cardinal cov-
erage. About 100 statiohs will comprise the
regional network even if the minors take an
unfavorable attitude toward regional coverage,
it was understood, while a “green light” on un-
limited network broadcasts could up the figure
closer to 200. Anheuser-Busch’s baseball radio
tab was said to be “pretty high.” D’Arcy cur-
rently is screening a long list of applicants for
assistant sportscaster and color man to aid
Harry Carey on the Cards’ games.

Budweiser’s regional network plans were
said to hinge on the possibility the minor
leagues would reinstate the old 1 (d) 50-mile
rule in view of the Supreme Court’s decision
that baseball is a sport and not a business.

Monarch May Double Wine's
Budget in ‘54; Appoints Mogul

MONARCH Wine Co., Brooklyn. (Manische-
witz wine) last week named Emil Mogul Co.
New York, to handle its advertising, effective
Jan. 1. The account had been serviced by Dona-
hue & Coe, New York. Monarch’s advertising
budget is estimated at $1.5 million.

Mayer Robinson, treasurer and general man-
ager of Monarch, also said that the 1953 ad
budget will probably be doubled in 1954 in a
campaign to make the wine the largest selling
single brand in America.

Immediate plans cafl for a heavy spot
campaign in radio and television in 70 markets.
Special plans also being made for promotion
to Negro, Spanish and Polish markets and to
other groups with high per capita wine con-
sumption.
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PRESENTING apples to Dan Gordon, medio vice president for Ruthrouff & Ryan, New

York, are community queens of six northern Michgan cities, who with the staff of WWTV

(TV} Cadillac, Mich., scheduled to go on the air about Dec. 15, and its representative,

Weed Tv, were hosts to timebuyers and account executives of New York tv agencies at

two parties at New York's Biltmore Hotel. The girls (I to ¢): Phyllis Jorrisen, Ludington;

Barbara Jo Lille, Cadillac; Joan Hess, Charlevoix; Everil Meloche, Traverse City; Joan
Eflen Torr, Manistee, and Jeon Martin, Mt. Pleasont.

Cone, Bristol, Young
Begin NBC-TV Ad Pitch

FAIRFAX CONE, president, Foote, Cone &
Belding; Lee Bristol, president, Bristol-Myers
Co., and James Webb Young, director of and
consultant to J. Walter Thompson Co., were
seen and heard yesterday (Sunday) on NBC-TV
in two-minute pitches for the American system
of advertising. This was the beginning of a 13-
week project in which NBC-TV is making time
available to top advertising executives to ex-
plain the importance of advertising to the
public.

Brainchild of Jacob A. Evans, director of
advertising and promotion of NBC-TV, the
plan calls for the insertion of two-minute film
spots in three NBC-TV Sunday sustaining
shows, American I[nventory (2-2:30 p.m.);
American Forum of the Air (2:30-3 p.m.) and,
on alternate weeks, Meet the Press (6-6:30
p-m.).

Already lined up for appearances, in addition
to Messrs. Foote, Bristol and Young, are Robert
M. Gray, director of advertising and sales pro-
motion, Esso Standard Qil Co.; Henry G. Little,
president, Campbell-Ewald Co.; Ben Donald-
son, director of advertising and sales promotion,
Ford Motor Co., and Ben Duffy, president,
BBDO. Others of similar stature are expected
to take part, NBC said.

Segments, filmed in NBC-TV’s New York
studios, are produced by Craig Allen. Ben
Grauer introduced each speaker.

Gillette Takes Orange Bowl

GILLETTE Safety Razor Co., Boston, will
sponsor the Orange Bowl football game from
Miami on New Year’s Day over CBS-TV,
starting at 1:45 p.m. EST, with Red Barber
handling play-by-play. Agency: Maxon Adv.,
Detroit.

Miller Buys Grid Rights

MILLER Brewing Co., Milwaukee, has signed
a three-year contract for radio-tv rights to the
Chicage Tribune’s annual All-Star football
game, with an option to broadcast the Golden
Gloves boxing competition.
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Services for Kniffin

FUNERAL SERVICES were held last Tuesday
for Walter H. Kniffin, 52, media director of
H. W. Kastor & Sons Adv. Co., Chicago. Mr.
Kniffin died Nov. 29. He had been with Kas-
tor 37 years, starting as an office boy and rising
to media director more than seven years ago.
He is survived by his wife Mary, his mother
and a brother,

NEW BUSINESS

Texas Co. effective Dec. 5 is sponsoring I4th
consecutive annual series of Saturday afternoon
performances of Metropolitan Opera on full
ABC Radio network. Gounod’s *“Faust”
launched series. Agency is Kudner, N. Y.

Freemantle Overseas Radio Inc. announced Fri-
day it has arranged for tv coverage of 1953
Davis Cup tennis matches in Melbourne Dec.
28-30, with film flown daily to San Francisco,
with network origination from West Coast.
Company is negotiating with CBS-TV, ABC-
TV and NBC-TV. Last year’s coverage was
carried by NBC-TV.

Grand Duchess Steaks Co., Akron, Ohio (frozen
steaks), started sponsorship of Remember with

Tiny Fairbanks, musical-comedy show on 46
Mutual stations (Sat., 11-11:15 a.m. EST).
Agency: Phil DiNuoscio Adv., Akron.

SPOT

Charles of the Ritz, Cosmetic Div. (empty gift
powder box Christmas promotion) N. Y.,
through Peck Adv., N. Y., began five-week
saturation radio and tv participation campaign
about Nov. 23, in nine major cities: N. Y.,
Boston, L. A, S. F., Detroit, St. Louis, Atlanta,
Washington and Phila. .

Allied Artists Productions Inc., Hollywood,
theatrical motion picture firm, plans $150,000
tv-radio saturation spot announcement cam-
paign in major ‘nationwide -markets in con-
junction with local releases of Walter Wanger
production, “Riot in Cell Block 11,” starting
late in Jan. 1954.

Ban of Majors’ Broadcasts
Asked in Minor Loop Cities

BAN on major league baseball radio-tv com-
mercial broadcasts in minor league cities while
a local club is playing at home or away was
asked Thursday by the minors, meeting in
Atlanta. The ruling is designed to follow the
recent federal court decision in pro football,

The plan was offered by Sen. Edwin C. John-
son (D-Colo.), president of Western League
and chairman of the minors’ radio-tv commit-
tee. It is designed to restore restrictions re-
moved in 1951 at the suggestion of the Dept.
of Justice. It will be submitted next week to
the major league sessions in New York.

Sen. Johnson’s proposal brings to the fore
once again his recommendation on baseball
broadcasts that was incorporated in a bill
(S 1396) which failed passage in the Senate
last year. The bill stirred strong protests from
many broadcasters and was fought by NARTB.
At the Atlanta meeting, the Senator said he
may quit baseball or politics (see page 60).

Sen. Johnson’s plan allows broadcasts at any
time without consent if on a sustaining basis
nor would there be restrictions on any broad-
casts by the majors by stations in major league
cities. It was suggested the minors would de-
mand pay from the majors before giving per-
mission for any commercial coverage on sta-
tions wihin 50 miles of a minor league park.
The minors, it was believed, feel they could
share in “game-of-the-week” telecasts that might
involve as much as $2 million.

The baseball pension fund is based mainly on
radio-tv income, exceeding a million dollars
a year.

RALLY ’round, friends of P. 1.!

It’s here at last.

The newest in commercial suicide.

How to knock yourself out of business at
$1 a punch.

From Fillips & Associates, of 2862 W.
25th St., Cleveland, Ohio (Tel.: Superior
1-7065) comes a P. I. deal that promises
radio and tv stations a quick way to end all
their problems.

The thing is tabbed “Sound-Off,” *which
is an item that will cut off voice on tele-
vision sets, that annoy the television view-
ers and listeners,” according to the proud
sales pitch of Nick Fillips, president of
Fillips & Associates.

It'll work, too, on radios, as any engineer
can quickly explain.

Sound-Off, according to the plugs sup-

For Only $2.98, You Can Slit Your Own Throat

plied by the Fillips people, “is the amazing
new device that you put on your television
sets to cut out wrangling, annoying commer-
cials. Sound-Off comes with 20 feet of cord
so that from any seat in your television room,
by the push of a button off goes the com-
mercial. A repeat push and on-comes the
voice ... The new electrical ‘device’ is
your answer to an enjoyable television eve-
ning with no get up, sit down exercises every
other minute.”

The plug continues, “Sound-Off is sold
only through this station at the cost of. only
$2.98. A set with full instructions and a
free bonus hook to hang your cord on the
tv set, and you’ll be saving time and foot-
steps to get up to cut the voice of tv.”
The station, incidentally, gets $1 out of the
gadget, which is also priced at $3 as well
as $2.98 in the same commercial messages.
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FILM

’RACKET SQUAD’ SELLS IN 51 MARKETS

SALES of the Racket Squad film show in 51
markets was reported last week by George T.
Shubert, vice president in charge of ABC Film
Syndication Division, in announcing the pro-
gram has been purchased for regional spon-
sorship in 22 markets by the Heileman Brewing
Co., La Crosse, Wis.,, and the Pure Oil Co,,
Chicago.

On behalf of its Old Style Lager Beer,
Heileman has bought Racket Squad in Madison,
Minneapolis, Des Moines, Sioux City, Cedar
Rapids, Milwaukee, Green Bay, Peoria, Rock
Island, Rockford, Omaha, and Rochester, Minn.,
and in La Crosse, effective when the station in
that city starts operations.

Through Leo Burnett Adv., Chicago, Pure
Oil has signed for Racket Squad for showings
in Detroit, Ft. Wayne, Indianapolis, Toledo,
Kalamazoo, Saginaw, Jacksonville, Miami, and
Richmond.

Other recent sales of Racket Squad have
been to the Hugh A. Deadwyler Agency,
Charlotte, for sponsorship by an undisclosed
client in Charleston, Columbia, and Greenville,
S. C., Raleigh, Wilmington and Winston-Salem,
N. C., and Savannah; Brillo Co., through I.
Walter Thompson Co., in New York, Chicago
and Baltimore; The Kroger Co., Cincinnati,
in Hutchinson-Wichita and Memphis, and
Canadian Admiral, In London, Ont,, and Vic-
toria, B, C.

UPA Tells Expansion Plans

As Screen Gems Pact Ends

PLANS to expand United Productions of Amer-
ica’s commercial sales activities in the New York
and eastern seaboard tv spot and industrial film

fields were announced last week by UPA Pres- .

ident Stéphen Bosustow following the termina-
tion of a two-year agreement under which
Screen Gems Inc. served as sales representative
for UPA's one- and two-minute spots.

With UPA planning now to sell these films
independently as well as produce them, Mr.
Bosustow designated William Bernal of UPA’s
creating and film planning staff to serve as sales
representative in New York, where the com-
pany has its commercial studios at 670 Fifth
Ave. Mr. Bernal will work under the direction
of Don McCormick, manager of the New York
studio.

UPA spot tv clients were listed as General
Motors, Johnson's Wax, Jello, Jergen’s Lotion,

THREE PEOPLE concerned with the produc-
tion of Letter to Loretta meet in New York.
Atherton W. Hobler (I}, chairman of the
executive committee of Benton & Bowles,
New York, discusses the NBC-TV film show
with its star, Loretta Young, and her hus-
band, Tom Lewis, program’s executive pro-

ducer. Procter & Gamble sponsors Leiter

for its Tide and Lilt.

Lucky Strike, Chesterfield, Crisco, Motorola,
Tenderleaf tea, Duz, Camels, Anacin, DuMont
Tv, Elgin Watch, Syndicated beer, Carling’s
ale, Ivory soap, Imperial Oil of Canada, Motts
apple juice, and Sunsweet prune juice, among
others. Work sold for UPA by Screen Gems
now in the New York studio will be completed,
according to the announcement.

New Studio Firm in N.Y.

OPENING of new studio facilities for Visual
Transcriptions Inc. at 49 West 49th St., New
York, was announced last week by Richard
Serly Brummer, company president. The studio
will be a production center for live action films
and animation.

Mr. Brummer, who said he would continue
as secretary-treasurer of Bedford Park Film
Studios and as vice president of Brummer de
Forest Studios, also announced appointment of
George Capsis as secretary-treasurer and co-
producer-director of Visual Transcriptions. Mr.
Capsis formerly was production manager of
Francis Lee Studios and is a lecturer at
Columbia U.

NBC Film Division’s eastern regional sales stoff met at a film-production seminar last

week.

In formation behind John B. Cron, national sales monoger, are {l to r): Albert

Louber, James Monohan, James Fuchs, Jocques Liebenguth, Leonard Wagner {eastern
regional sales manager), John Kiermaier (administrative sales manager), William Breen,
Williom Graoinger and Robert Rodgers.
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MPTVY Names Three

To Film Division

APPOINTMENTS of three account executives
to the sales staff of the Film Syndication Di-
vision of Motion Pictures for Television were
announced Friday by Edward D. Madden, the
division’s vice president and general manager.

Joining MPTV’s Western Sales Division in
Hollywood under Manager Maurice Gresham
is Charles C, Alsup, He has served with Arrow
Productions.

Account executives added to the Eastern
Sales Division under Herb Jaffe are Gordon
M. Wiggin and Earl C. Donegan Jr. Mr,
Wiggin moves to film syndication from MPTV’s
Feature Film Division, with which he served
during the past year as account executive in
the New England and New York State areas.
He will serve the same area exclusively for the
film division. Mr. Donegan, who resigned as
advertising salesman for Everywoman’s maga-
zine, will be in the New York home office.

New TV Film Series
Drawn From Newsreels

NEW FILM series, The Greatest Drama, was
previewed ‘Thursday in New York by its co-
producers, General Telecasting (tv subsidiary
of General Teleradio) and Movietone News
(subsidiary of 20th Century-Fox Film Corp.).
Three films were shown of the 26 quarter-hour
series, each a biography of an American
celebrity whose life story is depicted in news-
reel clips from the Movietone News files.

Preview was introduced by Dwight W. Mar-
tin, vice president of General Teleradio, who
said that it represents a new concept of pro-
gram material and production methods. Pro-
gram's conception, he said, stemmed from a
request of General Tire & Rubber Co., parent
of General Teleradio, for a tv series that would
both engender goodwill for General Tire and
sales for its dealers, who cooperatively are
sponsoring its showing in 37 cities on a 50-50
basis.

Series is available for spomsorship in all
other U, S. cities, Mr. Martin said, stating
that with a number of major markets open,
it is hoped to make a sale to another national
advertiser, with the remaining markets to be
handled by syndication. Price varies, he said,
but on the average amounts to about 60% of
the quarter-hour Class A rate of the station
telecasting the series.

Anti-Trust Defendants Get
New Delay in Film Suit

BECAUSE compilation of voluminous statisti-
cal data has slowed up progress, Republic
Pictures Corp., Republic Productions Inc., Co-
lumbia Pictures Corp. and subsidiary, Screen
Gems Inc., last Tuesday were given another 30
days to complete their interrogatories in the
Dept. of Justice anti-trust suit to force release
of 16 mm feature motion pictures to tv and
other outlets.

Original deadline was set as last Jan. 19.
With various defendants unable to complete
answers by that date, several extensions have
been granted. With the information considered
“trade secrets,” Federal Judge Ben Harrison
has ordered sealed all answers filed by de-
fendants in the government’s suit, Filed July
22, 1952, in Federal District Court at Los
Angeles, the suit names 12 motion picture
compames as defendants. Although not a de-
fendant in the suit, Theatre Owners of America
(TOA) was named as a co-conspirator.
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and Get lowa’s Metropolitan Areas..

2/« the Remainder of lowal!

TAKE APPAREL SALES, FOR INSTANCE!

6.8% CeDAR RaPIDS - - - R
9.6% TRI-CITIES~
14.6% DES MOINES «
2.7% DUBUQUE- -
5.9% SIOUX CITY -
53% WATERLOO -
55.6% REMAINDER OF STATE

el 4 THE “REMAINDER OF IOWA" ACCOUNTS FOR THESE SALES:

because Rock Island County, fllinois

is included in Tri-Cities. {Which You MISS Unless You Cover the Entire State)

65.49%,
5.A.M. DAYTIME 61.6%,
STATION AUDIENCE AREA 44.89,
55.69%,
60.7%
65.1%
73.29%,
79.6%,

WISCONSIN 60-40/0

ILLINOIS

Food Stores

Eating and Drinking Places
General Merchandise Stores
Apparel Stores

Home Furnishings Stores
Automotive Dealers

Filling Stations

Building Material Groups
Drugstores

Source: 1952-'53 Consumer Markets

BUY ALL of IOWA~—

Plus "lowa Plus”—with

Wikl ©

Des Moines . . . 50,000 Watts

RARSAS

MISSOURL

FREE & PETERS, INC., National Representatives Col. B. J. Palmer, President

P. A. Loyet, Resident Manager



FILM

FILM SALES

SALE of Inner Sanctum tv film series in nine
cities last week has raised number of markets
carrying series to 31, it was announced by
John Cron, national sales manager of the NBC
Film Division. Sales on other products, Mr.
Cron said, has raised total markets on Victory
at Sea to 76; Douglas Fairbanks Presents, 111;
Dangerous Assignment, 144, and Captured, 73.

Guild Films Co. reported last week that
Life With Elizabeth tv film series currently is
carried over 52 tv stations, with latest sales for
showings over WBZ-TV Boston, KDYL-TV
Salt Lake City, KSTP-TV St. Paul, KGNC-TV
Amarillo, KHOL-TV Kearney, Neb., and
WEEK-TV Peoria.

PRODUCTION

John J. Franklin of Franklin Productions has
started production plans for second series of
tv subjects of This is Hawaii and Hawaiian
Paradise. Mr. Franklin also is starting produc-
tion plans of featurg picture “Canstancy Wil-
liams” to be filmed on location in Hawaii in
color,
®

United Artists Television, N. Y., has completed
three of new series of 13 cowboy G-men tv
films, and Henry Donevan, producer, started
shooting the second tric Nov, 24, All 13 of
the new series are scheduled for completion
by the first of the year.

Peter Algar Productions Inc,, N. Y., last week
produced its first color commercial spot an-
nouncement for Pall Mall cigarettes. The
one-minute announcement was filmed in both
color and black and white, with about 5,000
feet shot in color and 3,000 feet in black and
white, spokesman said. Sullivan, Stauffer, Col-
well & Bayles is the agency for Pall Mall.

Sound Masters Inc,, N. Y., has completed pro-
duction of 3% new introduction, program break
and closing segments for NBC Film Division’s
Paragon Playhouse series (formerly Douglas
Fairbanks Presents.)

G. U. Y. Production, New York, announced
last week the availablilty of a new, five-minute
tv film series, Time for Crime, which was said
to be designed for the low-budget advertiser.
It is a mystery-drama series, with three minutes
and 15 seconds of story content and provision
for an opening, closing and middle commercial.

RENEWALS

CONTRACT renewals of the Liberace show,
which currently is being presented on 135
television stations, are running “virtoally
100%,” it was announced by Barney Goldman,
general sales manager of Guild Films Co., pro-
ducer and distributor of the filmed show. He
noted that with less than one-third of the
schedules at an end, the company has negoti-
ated renewals in 34 markets.

RANDOM SHOTS

| INS-Telenews announced last week it will re-

lease to television station clients two year-end
reviews of the 1953 highlights of major news

| and sports events. The reviews will be con-

tained in the Weekly News Review and This
Week in Sports, 15-minute filmed programs that

will be delivered to stations during the week
of Dec. 21.
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PROGRAM SERVICES

SOA OPENS DRIVE TO FINANCE SUIT

| More than a hundred of 400

persons attending Song Writ-
ers of America’s New York
meeting sign pledges to con-
tribute money and support to
the organization’s $150 million
damage suit against BMI and
the broadcasting industry.

CAMPAIGN for funds to help finance the
$150 million damage suit against BMI and the
broadcasting industry [B®T, Nov. 16] was

launched by Song Writers of America at a

spirited meeting in New York last Monday

evening.
Though speakers stressed the need for funds,
I it was pointed out in answer to a question by

John Schulman of the New York law firm of
| Hays, St. John, Abramson & Schulman and
counsel to SOA, that the important considera-
tion in the suit was not the $150 million dam-
age claim but the divorcement of BMI from the
broadcasting industry, He declared:

“If the defendants came to me and offered
me $150 million to drop the suit without a
BMI1 divorcement, I'd reject that offer. If they
came to me and said they would divorce BMI
from the broadcasters and not offer a single
penny, I'd agree to drop the suit,”

Urged to Sign Pledge

After hearing speakers outline reasons for
instituting legal action, the estimated 400 per-
sons at the meeting were urged to sign a pledge
earmarking a certain amount toward a “battle
fund.” Although no sum was stipulated, sev-
eral speakers suggested an “equitable contribu-
tion” would be 5% of ASCAP performance
royalties. SOA is composed of non-BMI mem-
bers, many of whom belong to ASCAP.

The pledge read in part:

“I desire to contribute toward the expense
of investigating the activities of, and institute
proceedings against persons, firms or corpora-
tions conspiring to deprive me and my fellow
song writers of a fair and equal opportunity of
having our songs published, recorded, per-
formed and exploited.

“In consideration of pledges made by song-
writers similarly situated, I hereby agree to
contribute a total amount of $——, over a
period of three years, payable as follows:
Quarterly, Annually, Full.”

The suit, filed Nov. 9 in the Federal District
Court in New York, asks dissolution of NARTB,
divorcement of BMI1 from the broadcasting
industry and damages of $150 million. The
complaint names as plaintiffs 33 members of
SOA and as defendants 16 companies and 27
individuals. It charges the broadcasters have
entered into a conspiracy to keep all but BMJ}
music off the air and from being recorded.

In addition to soliciting pledges at the meet-
l ing, SOA circulated a “statement of endorse-

ment and support,” requesting songwriters to
| sign it. John Jacob Loeb, chairman of SOA,

reported at the end of the evening that more
| than 100 of the money pledges had been signed

and noted this figure did not include pledges
| submitted prior to the meeting.

Hard-hitting talks stressing necessity of. the
legal action for “existence of non-BMI song-
writers” were presented by Mr. Loeb and Ar-
thur Schwartz, composer and member of the
steering committee of SOA. Mr. Schulman who
filed the complaint on behalf of SOA, ex-
plained in detail the nature of the suit.

In a question-and-answer period, Mr. Schul-
man replied to an inquiry as to why ASCAP
publishers were not a party to the suit and
why they could not be tapped for financial
support. He said it .had been decided that the
songwriter was primarily involved in this dis-
pute and there would be “areas of complica-
tions” if ASCAP publishers were made a party
to the suit. He explained this remark by say-
ing some publishers issue both BMI and
ASCAP music. Mr. Schwartz concurred with
Mr. Schulman’s analysis and said another fac-
tor was the determination of the steering com-
mittee to stay on a “single track,” adding that
the inclusion of publishers in the suit might
raise other guestions to complicate the legal
proceeding.

Another question sought to ascertain whether
the suit constituted “an all-out fight” or whether
it was a maneuver to “wring some concessions”
from the broadcasters. All speakers asserted
it was a “life-and-death struggle” that would
be waged to conclusion, with Mr., Schwartz
warning that if the present situation continued,
there would be “no more concessions left.”

ASCAP TALKS STIR
QUALIFIED HOPE

Some progress is indicated in
the negotiations involving the
licensing of music for tv. Sta-
tion talks produce 'mutual de-
sire’ for accord, while network
conversations are a bit more
hopeful.

HOPE glimmered faintly last week that current
negotiations will produce satisfactory ASCAP
television licenses. Possibility of a pact was
indicated after meetings of station and network
negotiators with ASCAP officials in New York.
The negotiating subcommittee of the All-
Industry Local Tv Music License Committee,
authorized to negotiate terms of both blanket
and per program licenses for tv stations, held
its initial meeting with ASCAP Wednesday. The
session was described as “purely exploratory.”

'Mutual Desire’

“Fhere was an atmosphere of mutnal desire
to get together,” one observer reported, “but
the two sides are still quite a distance apart.”
Another meeting has been set for Dec. 14.

Session was attended by all members of the
all-industry negotiating subcommittee except
Philip Lasky of KPIX (TV) San Francisco.
Present were Dwight W. Martin, WOR-TV
New York, chairman; Paul Adanti, WHEN
(TV) Syracuse; Roger Clipp, WFIL-TV Phila-
delphia; Nathan Lord, WAVE-TV Louisville;
Irving Rosenhaus, WATV (TV) Newark; C.
Robert Thompson, WBEN-TV Buffalo, and
Stuart Sprague, committee attorney.

ASCAP was represented by Herman Finkel-
stein, general attorney; Richard Murray, for-
eign manager; Jules Collins, general sales
manager, and George Hoffman, controller.

Network negotiations for new blanket licenses
to succeed those now in effect but expiring on
Dec. 31, 1953, were resumed Monday at a
meeting of a high level executive from each tv
network with Stanley Adams, ASCAP presi-
dent. This group took up the problem of decid-
ing on the proper license terms after negotiat-
ing committees from both sides had failed to
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Annoying “'Roll-over''—starts up in TV sets when you mix remotes with locals

_ AT, o M.

Good-bye “Roll—over“l‘The RCA TV
RCA’s TV Genlock TG-45 ends picture slipping when you GENLOCK tightly locks your local and
“lup dissolve” and “superimpose." remote syn¢ generators together—n-

stantaneously and automatically.

Now you can lock two entirely different programs together—remote
or local—and hold pictures steady right through switching! No
manual adjustments of phasing to fiddle with. No extra equipment
needed at remote pick-up points. Here’s how the GENLOCK ‘works.

Located in your main studio, this simple unit compares the signal
of your remote sync generator with the signal of your local sync
generator, The difference in the phasing of the pulses produces an
“error” signal which locks your local generator as a “slave” to your
remote generator as a master. This enables you to treat remote
signals as local signals—and switch back and forth without picture
“roll-over,” no matter where your program originates!

The RCA GENLOCK is simple in design, completely automatic in

operation—"locks-in”" much faster than you can switch. It fits any RCA GENLOCK, Type TG-45. This is
standard 19-inch TV rack. the simple, automatic system that elec-

Give your programming a lift. Switch as you please berween trically locks two separate television
programs for variety and for special effects. It’s easy with a GENLOCK. pick-up systems together.

For more information call your RCA TV equipment representative.
Or write Dept. 22X, RCA Engineering Products, Camden, N. J.

TELEVISION BROADCAST EQUIPMENT

RADIO CORPORATION of AMERICA

SNGINFERING PRODUCTS DEPARTMENT, CAMDEN. N.J.

in Conada: RCA VICTOR Company Limited, Montreal
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make any change in the original position of
ASCAP that a renewal on the same terms
(roughly the radio rate plus 10% ) was its best
offer and the broadcasters’ counter-offer to sign
new agreement at 50% of the radio rate.
The network representatives presented a new
roposal to Mr. Adams who gave no definite
nswer, but it was felt for the first time there
ppears to be scme chance of working out a
ew agreement. Failing this, it appears likely
e networks will join the more than 80 tv
tations which have asked the Federal Court to
set fair and reasonable fees for tv music
licenses.
Although the use of ASCAP music is pro-
vided for while the case is in the courts, there
is no provision for interim fees and, except for
the networks and the some 50 stations with,
blanket licenses from ASCAP, ne payments
have been made by tv stations since March
1951, when negotiations for a per program
license were terminated and ASCAP issued its
own form, which was not accepted. Simon H.
Rifkind, special counsel named by the tv sta-
tions to handle their litigation, has requested
the court to set interim fees [BeT, Nov. 30}
‘|Argument on that motion is expected to be
heard this week.

PROGRAM SERVICES

Keystone Adds WRMN, KLCO

TWO new affiliates have been added by Key-
stone Broadcasting System, Blanche Stein, sta-
tion relations director, announced last week.
They are WRMN Elgin, Ill., and KLCO Po-
tean, Okla., and bring KBS’ affiliation total to
681,

Thesaurus Christmas Bonus

SUBSCRIBERS to RCA's Thesaurus will re-
ceive special holiday programming called “The
Big 12 Christmas Bonus Package,” consisting
of 12 items, including a full-hour, transcribed
version of Dickens’ “A Christmas Carol”;
“The Story of the Nativity,” a half hour show
featuring Walter Hampden as narrator, and
a half-hour “A Christmas Visit with Ted Ma-
lone Show.” Thesaurus also plans to issue
special New Year’s programming, including a
two-hour “New Year’s Eve Dance Parade,”

and “New Year’s Day—1954,” a half-hour

review of 1953 musical hits,

PAY-TV TO GET NEW

PARAMOUNT PICTURES will make its un-
released as well as its better motion pictures
of the past available to subscription video.
This was revealed during a press conference
Nov. 28 in Palm Springs, Calif,, at the start
of International Telemeter Corp.’s daily pay-
s-you-see tv service.

Participating were Barney Balaban, president
f Paramount Pictures Corp., which owns 51%
interest in Telemeter; Paul Raibourn, vice
resident of the film company and board
hairman of ITC; Carl Leserman and Louis
idenour, executive vice president and vice
resident in charge of engineering, respectively,
or ITC.

Industry’s Salvation

Mr. Balaban declared coin-box tv can become
e film industry’s salvation, adding revenue
d increasing profit, thus enabling studios to
spend more on production.
He said the ready supply of motion pictures
forms the major portion of Telemeter’s cur-
rent offering, but “we are going to find or
evelop specialties. There are many events we
offer that require no audience or spectator
participations, like staged boxing matches.”
Heartily endorsing the system, Samuel Gold-
wyn, independent producer attending thé pre-
micre but not a stockholder in ITC, declared
he has “believed for years that paid tv must
come.” He termed the Palm Springs experi-
ment “a historic event.”
Telemeter inaugurated its pay-as-you-see
lelevision service with a premiere of Para-
mount’s $1.25 million comedy film, “Forever
Female,” from the desert community’s Plaza
Theatre [BeT, Nov. 30, 16). .
The film, shown that evening at the theatre
for patrons paying the regular admission of
£1.15 each, simultaneously was released by
closed circuit on ¢h, 6. Subscribers saw the
film for $1.35 per tv set.
During the afternoon, the USC-Notre Dame
football game from Los Angeles Coliseum
hlso was microwaved to the Palm Springs Com-
munity Television Corp. antenna installed 3,800
feet high in the mountains overlooking the
Eesert town and then fed by cable to the 71
jubscribers who paid $1 “admission™ per coin-
ox-equipped set. Actual gross for the feature
motion picture by coin-box was $95.85. The
ootball game brought ITC $71 through pay-
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as-you-see television.

Reception was excellent for the football
game. Tom Harmon called the game while
camera crews of Paramount’s owned KTLA
(TV) Hoflywood, under direction of Klaus
Landsberg, station general manager, caught the
action. Cost to microwave the football game
was “under $5,000," according to Telemeter
executives.

Although ITC hasn't yet set a definite policy,
motion picture exhibitors will be given “first
refusal” rights in the firm’s pay-as-you-see
subscription fv service on a franchise basis in
territories where available.

It was pointed out, however, that the theatre
exhibitor who might become part of the local
Telemeter operations would not share in such
special showings as sports events, live shows
and other such major events. His participation
would be only on the feature film Telemeter
showings that hocok up with their own playdates.

Total investment in Telemeter to date is
nearly $3 million, with Paramount’s share “‘in
excess of $1 million,” it was revealed at the
press conference, Mr. Leserman’s stock interest
is “around 20%.” With Dec. 10 as a deadline,
he has an option to buy the 17% stock interest
owned by David Loew, his former partner and
co-developer of the coin-box system. Other
shareholders include Lehman Bros., New York
banking firm, and Paul McNamara, ITC’s
publicity and exploitation director,

It is estimated Telemeter’s invesiment in its
subsidiary, Palm Springs Community Television
Corp., including the setting up of the mountain
top antenna, with coaxial cable and wiring to
450 homes which receive the wired service is
approximately $750,000.

Fees Puid

Palm Springs residents taking the wired tv
service pay installation charges of $150 to
$450, depending upon location of their homes.
In addition they pay a wire cost of $60 per
year. They also pay $21.75 for installation
of the ITC coin-box and must guarantee $3
monthly in program acceptances.

Mr. Ridenour said there is little likelihood -

of unscrambling the picture without first drop-
ping the required amount of money needed in
the coinbox. The equipment contains a secret
code which Telemeter will be changing con-

tinuously to prevent the possibility of “gate-
crashing” to see the telecast without charge.

There is a great deal of foreign interest in
Telemeter, Mr. Raibourn told the press con-
ference. Stating that wire tv is a possibility
in England before toc long, he revealed a tv
commission, headed by Lord Derby, has been
investigating Telemeter’s method of operation.
So have officials from Italy and other countries,
he added.

‘Revealing that engineers have already com-
pleted surveys for installation of the pay-as-
you-see tv system, Mr. Balaban announced that
Telemeter next plans to invade the so-called
‘“‘dead” areas of Burbank and Glendale, sub-
urbs adjoining Los Angeles.

Paramount has invested in the pay tv system
in an attempt to recapture the “home audience”
he pointed out, adding: “We’ll always have the
theatre as a backbone, but any device that
reaches into the home for an audience will
take the pressure off film companies. I expect
the motion picture to form the backbone of
Telemeter and it is available to any company
and open to all producers.”

He said most of the motion picture com-
panies are ‘“cooperating” in the venture and
indicated that the ITC system was the eco-
nomic answer to the question of using late
films or specially-made pictures on the home
screen.

Emphasizing that his company was no
longer “experimenting,” Mr. McNamara, ITC
vice president, declared at the news conference:
“We're actually in business since the operation
here does not require approval of the FCC
because Palm Springs is a ‘closed circuit’ tv
area,”

He pointed out that there are some 225 such
closed circuit areas in the U. S. which cannot
receive regular tv programming because of
mountains or other problems. As a result
private firms have piped in tv on their own
cabIFs and then can install the Telemeter
service.

Gotham Recording Expands

GOTHAM Recording Corp., New York, an-
nounced last week that in line with its expan-
sion program, it has acquired new Ampex tape
machines valued at more than $100,000, addi-
tional office space and two, new sound-proof,
ajr-conditioned studios.

The firm, which is headed by Herbert Moss,
president, specializes in the production of radio
and tv commercials but also services industrial
firms for sales messages. Gotham also produces
for the Treasury Dept. the weekly Guest Star
program, said to be broadcast over 3,000 sta-
tions throughout the world.

In line with expansion plans, Mr. Moss an-
nounced last week that the company has re-
tained Bosh Stack Assoc., New York, public
relations firm, to launch a merchandising and
promotion campaign on behalf of Gotham's
activities.

Red Cross Recordings

THE AMERICAN Red Cross in planning its
1954 campaign for members and funds, has
prepared four transcribed radio endorsements
supporting the drive. The transcriptions were
made by the leaders of the Disabled American
Veterans, Veterans of Foreign Wars of the
U.S., American Legion and the American
Legion Auxiliary. Each spokesman testifies to
service rendered by the Red Cross to service-
men overseas and the civilian population at
home, and urges public support.
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GOSH! and we thought we were alone!

Alone in the 51,000-watt class, that is. In fact, we ter challenge this—if we’re not the onliest, we
claimed that we were the only 51,000-watt opera- certainly are the oldest 51,000 watter in the
tion in America. All the time, Station WBT, Char- U.S.A. We've been operating on that wattage
lotte, N.C., was also operating on 51,000 watts. since 1933. This is a matter of record!

! icl
LR Ll LN G And, as we told you before, that extra wattage

But we're still feeling distinctive about our gives you a lot of extra coverage in the rich con-
51,000-watt operation. Because—and no one bet- sumer markets up New England way!

WBZ: WBZA iz

@" WESTINGHOUSE RADIO STATIONS Inc KDKA - WOWO - KEX - KYW - WBZ - WBZA - WBZ-TV - WPTZ
’ Mational Representatives: Free & Peters, except for TV; for WBZ-TV and WPTZ, NBC Spot Sales
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Because it’s a very special window.
It’s where she looks—more than anywhere

else—for the things she goes out to buy.

Today, before the stores close, she and
26 million other U. S. housewives will
spend 26 million hours with their favorite
television programs. And then, 204

million dollars at the stores.

To reach her in this buying frame of
mind, the most effective way is through the
10 major-market stations represented by
CBS Television Spot Sales.

These stations, during the past two years,
have halved their costs per thousand.
What's more, discount plans halve these
costs again—getting them down to as
little as 34 cents. On the average, they

are the lowest in all television,

There’s no time like the daytime, And
no place like these 10 stations for getting
her attention... for getting your product

into her shopping cart.

CBS Television Spot Sales

Representing wcBs-1v, New York ; wcau-tv, Philadelphia ;
wror-Tv, Washington ; wBTY, Charlotte; wMBR-Tv, Jacksonville:
WwABT, Birmingham ; wBBM-Tv, Chicago; KGUL-TY, Galveston-
Houston ; XSL-Tv, Salt Lake City ; KNXT, Los Angeles and

CTrN, cBs Television Pacific Network.

Sources on request




FACTS & FIGURES

WHAN SAYS KANSANS HEAR RADIO MORE

Dr. Whan’s latest study on
Kansas adults indicates men
spend 2 hours 26 minutes
daily with radio, 25 minutes
with tv, 41 minutes with a
newspaper and 21 minutes
with a magazine. For women
the predominance of radio is
even greater.

KANSAS adults spend a great deal more time
listening to radio than to the combined time
spent viewing television, plus reading news-
papers and magazines, according to the 17th
annual survey of the Kansas audience con-
ducted for WIBW Topeka by Dr. Forest L.
Whan, of Kansas State College,

The Whan survey shows that men devote
their daily time to media as follows: listening
to radio, 2 hours 26 minutes; watching tele-
vision, 25 minutes; reading a newspaper, 41
| minutes; reading magazines, 21 minutes.
| For women the averages are: listening to
\radio, 3 hours 9 minutes; watching television,
/33 minutes; reading a newspaper, 38 minutes;
\reading magazines, 25 minutes.

Pursuing the subject further, Dr. Whan's
survey breaks down these figures for television
and non-television homes.

In Tv Homes

In television homes the use of the four
media on an average day follows: Men—
listening to radio, 1 hour 29 minutes; watching
television, 3 hours 1 minute; reading a news-
paper, 41 minutes; reading magazines, 13 min-
utes. Women—listening to radio, 1 hour 50
minutes; watching television, 3 hours 28 min-
utes; reading a newspaper, 36 minutes; reading
magazines, 19 minutes.

In non-television homes the use of the media
follows: men—Ilistening to radio, 2 hours 34
minutes; watching television, 1 minute; reading
a newspaper, 41 minutes; reading magazines,
22 minutes; women—Ilistening to radio, 3 hours

20 minutes; watching television, 2 minutes;
reading a newspaper, 38 minutes; reading maga-
zines, 26 minutes.

Of all families questioned in the survey, in-
cluding non-radio homes, 96.5% of families
usually hear radio in the daytime and 90.4%
at night,

The Whan study shows 66.5% of women
listened to radio in tv-equipped homes, com-
pleting the statement “Yesterday I spent time

, .7 At the same time 80,6% watched tele-
vision in tv homes, 82.1% read newspapers and
32.1% read magazines,

In non-tv homes 86.3% of women listened
to radio, 1.2% watched tv, 80,3% read news-
papers and 38,1% read magazines.

As to men, the same question showed 69.3%
in tv homes listened to radio, 79.6% watched
tv, 84.7% read newspapers and 26.9% read
magazines. In non-tv homes 87.2% of men
listened to radio, 1.3% saw tv, 80.3% read
newspapers and 34.6% read magazines.

The Whan survey shows the extent of car
radio use in Kansas, Completing statement
“T used the car radio yesterday,” the per-
centages were: women 46.6%, men 52.3%.

The car radio was used 71% of all miles
driven by women and 74.4% of all miles
driven by men.

Canada Tv Set Sales Rise

SALE of Canadian television receivers is con-
tinuing upward with the opening of the first
independent tv stations and early opening of
new CBC stations. For the first 10 months of
1953 the Radio-Television- Mfrs. Assn. of Can-
ada reports sale of 158,445 tv receivers (59,069
in October) valued at $106,225,628. Sales were
159,064 in Ontario, 84,672 in Quebec, 13,259
in British Columbia, 1,027 in the three prairie
provinces, and 423 in the three Atlantic coast
provinces.

Film Is Preferred
In Gordon Levoy Poll

Hollywood consultant releases
his sixth annual study. Poll
also indicates that sports fare
has increased in popularity,
surpassed only by anthological
dramatic shows.

FILMED programs for television are preferred
to live shows according to the sixth annual
poll conducted by Gordon Levoy, Hollywood
tv consultant and released last week., The
survey covers more than 1000 industry execu-
tives.

Anthological dramatic programs continue to
be the most favored, but sports have shown
a tremendous upswing to second position in
the poll. Next in order were situation comedy
and variety followed by news.

Panel, talent and audience participation shows
were not too popular, but concert music had
surprising strength. Old movies, westerns and
disc m.c. shows brought up last place, accord-
ing to the poll.

The half-hour length was most desired and
the largest number of respondents voted for
separate stories each week but with different
casts., It overwhelmingly was believed that
Hollywood’s role in tv will expand rapidly but
consensus was that the best creative sources
are the networks, closely followed by the inde-
pendent packagers,

Color and the expanding number of markets
occasioned by lifting of the FCC’s freeze were
found to be the most significant developments
of 1953. As to tv’s needs for 1954, most of
those queried put emphasis on better program-
ming.

Originally created in 1948 to find the answer
to “What do you want?”, results of the annual
poll has aroused such widespread interest that
Mr. Levoy has maintained it annually on a
non-profit basis for benefit of the industry.

Contending that there is no “box office” in
television, Mr. Levoy has sought opinions of
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ARB, NIELSEN, VIDEODEX MAKE IT UNANIMOUS FOR ‘LUCY’

CBS-TV's I Love Lucy, dethroned last month
in American Research Bureau ratings for the
month of October [BeT, Nov. 9] regained the
top spot in ARB figures for November released
last week,

Dragnet, which had usurped Lucy’s reign,
narrowly missed repeating and wound up in
second place in ARB’s latest ratings.

The ratings:

PERCENT OF VIEWERS

Program Network Rating
1 | Love Lucy (CBS) 62,2
2 Dragnet (NBC; 62,0
3 You Bet Your Life (NBC 53.2
4 Talent Scouts (CBS) 459
5 Toast of the Town (CBS) 46.3
6 Milton Berle (NBC) 44.2
7 Godfrey & Friends (CBS) 43.0
8 Jockie Gledson CBS) 421
9 Our Miss Brooks CBS) 41
10 Television Playvhouse {NBC) ».0
TOTAL VIEWERS
Viewers
Program Network (Add 000)
1 1 love Lucy (CBS) 42,040
2 Dragnet (NBC) 39,010
3 You Bet Your Llife {NBC) 36,930
4 Toast of the Town {CBS) 32,940
5 Comedy Hour (NBC) 31,050
| (Abbott 8 Costello)
-6 Godfrey & Friends {CBS 29,790
7 Milton Berle {NBC 29,020
B Jockie Gleason (CBS) 27,200
9 Talent Scouts (CBS 26,800
110 Television Playhouse {NBC 25,330

NBC-TV’s Dragnet, summertime tv topper in
the network program listings, is maintaining
its popularity in the regular season by again
placing second to the usual first-place I Love
Lucy, CBS-TV program, The high rating for
Dragnet was reported in the A, C. Nielsen Co.’s
ratings for the top 10 tv network tv programs
for the two weeks ending Nov, 7. The list:
NUMBER OF TV HOMES REACHED

Homes
Rank Pregram (000)
i | Love Lucy (CBS) 15,882
2 Dragnet (NBC) 14,022
3 You Bel Your Life (NBC) 12,048
4 Toast of the Town (CBS) 11,748
5 Arthur Godfrey's Scouts (CBS) 11,582
[} Arthur Godfrey (Tom) (CBS) 11,239
7 Buick-Berle Show (NBC) 11,181
8 Arthur Godfrey (Liggett & Myers) (CBS) 10,505
9 Philece Tv Playhouse (NBC) 10,200
10 Colgate Comedy Hour (NBC) 10,152

PER CENT OF TV HOMES REACHED
PROGRAM STATION BASIS

Homes
Rank Program %
1 | Love Lucy (CBS) 63,4
2 Dragnet (NBC) 57.
3 Arthur Godfrey’s Scouts (CBS) 51.0
4 Yoast of the Town (CBS 49.8
5 You Bet Your Life {NBC 48.7
3 Buick-Berle Show (NBC) 46.9
7 Arthur Godfrey (Toni) (CBS) 45,1
8 Jackie Gleason Show (NBC) 44.3
9 Arthur Godfrey (Lnggeh & Myers) (CBS) 43.0
10 Philco Tv Playhouse (NBC) 42,2

Copyright 1953 by A, C, Nielsen Company

VIDEODEX Inc. reported last week that CBS-
TV’s I Love Lucy was the top network televi-
sion program for the Nov. 1-7 period, based
on both percentage and number of tv homes
reached. Listing of top 10 programs follows:

VIDEODEX NETWORK TOP 10 PROGRAMS

Nov. 1-7, 1953

¥ of % of Tv

NAME OF PROGRAM CITIES HOMES
1 [ Love Lucy (CBS) 85 528
2 Godfrey & Friends (CBS} 78 43.1
3 Talent Scouts (CRS) 52 43.0
4 Dragnet (NBC) 7 42,6
5 Grouche Marx (NBC) 84 39.2
& Red Buttons (CBS) 77 37.8
7 Jackie Gleason (CBS) 60 36.6
B8 Comedy Hour (NBC) 82 358
9 Toast of the Town (CBS) 70 32.2
10 Your Shew of Shows (NBC) 54 309

it of # Tv HOMES
NAME OF PROGRAM CITIES {000°s)
1 | Love Lucy (CBS) [:1] 13947
2 Dragnet {NBC) 77 10,795
3 Godfrey & Friends (CBS) 78 10,607
4 Grouche Marx {NBC) 86 10,180
5 Comedy Hour (NBC) 82 9,488
6 Talent Scouis (CBS) 52 9,182
7 Red Buttons (CBS) 77 2,100
B8 Toast of the Town (CBS) 70 7.705
9 Milton Berle (NBC) 72 7,662
10 Jockie Gieason (CBS) 80 7,650
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B(G MIKE...

4 THE "ALFALFA KING"

Alfalfa — baled in the field — is the scene as BIG MIKE
 introduces another chapter in Nebraska's agricultural
/ and industrial story. Dawson County in West Central
Nebraska is the largest alfalfa producing county in the
world. The Platte Valley which forms the central part
of the state from east to west produces more alfalfa
than any other area in the world, Nebraska's alfalfa
dehydration industry (processing of alfalfa into meal)
leads the United States, producing one-third of the na-
tion's total! It is only natural that Nebraska . . . top
state in the production of alfalfa . . . should lead the
nation in the dehydration industry. Natural it is too . . .
as Nebraska industry and agriculture increases the
state’s wealth and buying power . . . BIG MIKE becomes
more important to the nation’s advertisers. BIG MIKE's
influence in Nebraska is well known to most people . ..
If you haven't heard the story, Free & Peters will be glad
to give you the facts. The same goes for General Man-
ager, Harry Burke.
SUASTREY.
\\ \ O\ \_; ] ./ / i
\\\\@“(Dv;)@b?\ EMIP) I 8?5 § /o
»@\\\\\\\\\\ W /1777 Q@%
—

Big Mike is the physical trademark of KFAB —
Nebraska's most-listened-to-station
(Hooper Area Survey, Jan.-Feb., 1953)
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the advertising manager of various sponsors,
television executives of advertising agencies
and station program directors. The survey does
ot purport to be a sampling of audience ap-
eal, he points out, but rather a compilation of
the preferences and opinions of the “buyers” of
programs.
Television editors, however, were also in-
cluded in the poll. This was done in order to
pproximate a public reaction for comparative
urposes and which was brought out in the
nalysis.
| Originally favoring live shows, by a wide
margin, there has been a perceptible trend in
each of the five previous years toward the mo-
Eon picture production for television, Mr.
evoy found. The current report evidenced
he first majority, although a narrow one, for
, he points out.

The ahalysis states that the desire for the
anthology type of dramatic shows is merely
following the pattern of the motion picture
industry itself, but the growth in the importance
of sports is definitely noted. Many opinions
indicate that situation comedy is being over-
done.

Mr. Levoy reiterates his comment of last
year that “when it is remembered that into
comedy or vaudeville go the biggest ‘names’
in show business, the highest budgets in tele-
vision, and the best time slots of the networks,
it is amazing that these are not ranked much
higher.”

Results of his poll are comprehensively set
forth and analyzed in a 36 page report com-
plete with voluminous statistics. Also ap-
pended are some 150 quoted opinions of the
respondents.

COLUMBIA — one of America’s fastest-growing cities!
U. S. Census reports 39.3% increase between 1940 and
1950 — three times the national average.

| COLUMBIA — center of thriving 14-county trading area.
Population: 595,700. E.B.l. $578,686,0001*

| *SOURCE —Sales Monagement Survey of Buying Power
Moy 10, 1953 — cavering 14-county trading orea credited

to Columbio, s.C.

| Network Afitiation: YWINOK-TV Channel 67
CBS-TV—Du Mont
WNOK 1230 ke.

MUTUAL

HALF-BILLION

DOLLAR MARKET

Columbia, South Carolina’s
trading area

\ P AL M ETTO
; RADIO CORPORATION

Studios: 1811 Mcin Street « COLUMBIA $.C,

e
T

e e

Represented By
Faul H. Reymer Co.

Early 18th Century Blunderbuss
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‘Lux Theatre’ and Benny
Top Nielsen Radio List

IN RADIO, the A. C. Nielsen Co. reports Lux
Radio Theatre still the favorite fare judging
from ratings of the medium’s top 10 evening
network shows. A close second goes to the
Jack Benny Show. Both are on CBS Radio.
Complete listing of evening once-a-week, eve-
ning multi-weekly, weekday, Sunday and Sat-
urday shows for the wecek, Oct. 18-24, is as
follows:

Homes Reached
Rank Prgram {000)
EVENING, ONCE-A-WEEK

{(Average for all Programs) {1,835)
1 Lux Radio Theatre (CBS) 4,476
2 Jack Benny Show (CBS) 4,252
3 Pabst Blue Ribbon Bouts {CBS) 3,491
4 People Are Funny {CBS) 3,357
5 You Bet Your Llife {NBC) 3,267
4 Mr. and Mrs. North [CBS) 3,178
7 Railroad Hour (NBC) 3,178
8 Great Gildersleeve (NBC) 3,088
9 Our Miss Brooks (CBS) 3,088
10 Arthur Godfrey’s Scouts (CBS) 3,088
EVENING, MULTI-WEEKLY

{Average for all Programs) (1,208)
1 News oi the World {(NBC) 2,641
2 One Man’s Family (NBC) 2,596
3 Gabriel Heatter (American Home Prod.)

} 1,925

WEEKDAY

{Average for all Programs} {1,790)
1 Arthur Godfrey (Nobisco) (T &Th) {CBS) 3,401
2 Romance of Helen Trent (CBS) 3,043
3 Arthur Godfrey (Liggett & Myers) (CBS) 3,043
4 Arthur Godfrey (Mabisco) (Fri.) (CBS) ,999
5 Arthur Godfrey {Pillsbury) (CBS) 909
] Wendy Warren ond the News (CBS) 2,864
7 Aunt Jenny (CBS) 2,820
8 QOur Gal, Sunday (CBS; 2,775
9 Arthur Godfrey (Toni) (CBS) 2,775

10 Rosemary (CBS) 2,641
DAY, SUNDAY

(Average for all Programs) (581)
1 Greatest Story Ever Taid (ABC) 1,164
2 Lanny Ross Show (MBS) 1,074
3 N. Y. Philharmenic Symphony (CBS) 1,074
DAY, SATURDAY

(Average for all Programs) (1,074)

1 Stars Over Hollywood (CBS) 2,820
2 Theotre of Todoy (CBS) 551
3 Bill Shade! and the News (CBS) 2,014

Copyright 1953 by A. €. Mielsen Company

Radio Shipments Up
For First 9 Months

SHIPMENTS of radio sets from factories to
dealers increased for the first nine months of
1953 compared to the 1952 period, according
to Radio-Electronics-Tv Mfrs. Assn. The nine-
month total was 4,807,332 compared to 4,599,-
083 in the same 1952 period.

Third-quarter radio shipments totaled 1,593,-
308 sets compared to 1,614,697 in the second
quarter and 1,719,377 in the third quarter of
1952. Following are radio set shipments to
dealers by states for the first nine months of
1953:

State Total State Total
Ala. 62,318 Neb 31,270
Ariz. 23.816 Nev. 5,720
Ark. 34,766 N. H. 12,614
Calif. 393,237 N. J. 161,190
olo. 32,691 N. M. . 16,7

Conn 64,655 N. Yo 660,929
Del 11,500 N. C. 103.836
D. 54,331 N.D 14,324
Fla. 103,229 Ohio 297,661
Ga. . 90,264 Okla 49,177
Idaho 10,828 Ore 37,433
Il 380,385 Pa 355,933
Ind. 112,791 A T 29,424
lowa 58,222 S. C 40,949
Kan. 51,658 S. D 14.061
Ky. 68,254 Tenn 75,228
La. 70,970 Tex. 211,954
Me. 24,528 Utah 14,791
Md. 70,190 Vit 10,613
Mass 162,303 Va. 78.079
Mich 232.244 Wash. 73.105
Minn 71,463 W, Va. 9,502
Miss 37.000  Wis. 100,207
Mo. 124,874 Wyo. 8.45
Mont. 17,165 —
Grand Total . 4.807.332

BROADCASTING ® TELECASTING



the most successful |

television stations
are those that
farthfully mirror
the interests of g
the communities

they serve

Many stations, throughout the country, do exactly this.
But — is the significance of their vital role

in the local community, and its reflection in viewer
loyalty, amply interpreted... outside the market...

to national advertisers and agencies?

Your local stature is of essential importance to
national advertisers and agencies. How well

we are competent to reflect it on your behalf is best
proven by the list of outstanding

television stations we represent.

Harrington, Righter and Parsons,Inc. | #44M  Balinor
WBEN-TV BRuffalo

New .Ybr % WEFEMY.TV Greensboro
C'izu'.ago WDAF-TV Kansas City
San Francisco
WHAS-TV Louisville
Television station representation—our only interest. W WTMI-TV Milwaukee
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& And wcco raDioO delivers this

Big Shot!

In the old Northwest the

mightiest marksman of all was
Paul Bunyan. On one hunt

alone he shot 330 partridges,

a 500-pound deer and more
rabbits and squirrels than his men
could eat. Got’em economically,

too—all with one bullet.

Even more remarkable (and
absolutely réal) is the mighty
prowess of the Northwest’s
modern giant, 50,000-watt wcco Gf‘t x
RADIO. With this one station
you can acquire customers in
four states, an area of some _
86,700 square miles. For f"‘
in 109
netting

WCCO reaches listeners <

primary counties, 4

larger weekly . @#F ~udiences in

82 of these 2 # counties than

any of_,‘ the more than 200
y/ 4 Mother stations heard

: throughout the entire areax*

audience economically, too,
at an astonishingly low cost per
thousand circulation. . .

only 6¢ per thousand families

daytime, 11¢ nighttime!

If you’re out after bigger
sales in this vast four-state
Northwest market, take

a shot at them now by calling . ..

WCCO RADIO

50,000 watts - Minneapolis-St. Paul
Represented by CBS Radio Spot Sales



TRADE ASSNS.

PROMOTION, PROGRAMMING ‘TOOLS'
DRAW FARM DIRECTORS’ ATTENTION

At their 10th anniversary session in Chicago, the farm directors
change their name to include television and elect Jack Jackson,
KCMO-AM-TV Kansas City, as new president.

PROMOTION and programming as twin tools
for building greater radio-tv farm audiences
and sponsor acceptance highlighted the 10th
anniversary convention of the National Assn.
of Radio Farm Directors in Chicago’s Con-
rad Hilton Hotel Nov., 27-29.

Utilizing the theme that farm directors reach
100 million rural-urban listeners daily and that
radio-tv are the keys to a $20 billion rural
market for consumer and agricultural products,
the association officially recognized television
as a new medium for RFDs to tackle at the
sponsor level.

Like many.other trade groups, the RFDs in-
corporated tv into their title and henceforth
will be known as the National Assn. of Tele-
vision and Radio Farm Directors. They de-
voted a considerable part of their sessions to
television.

Jack Jackson, KCMO-AM-TV Kansas City,
Mo., was elected new president of NATRFD,
succeeding Mal Hansen, WOW-AM-TV Oma-~
ha, Neb. Other officers are Frank Atwoed,
WTIC Hartford, vice president, and Merrill
Langfitt, KMA Shenandoah, lowa, secretary-
treasurer. Messrs., Jackson and Atwood for-
merly served as vice president and secretary-
treasurer, respectively.

Stronger Position

Outgoing President Hansen, in his final
report Nov. 27, summed up progress of the
association, noting more stations are using pro-
fessionally trained radio-tv farm directors and
that RFDs commercially are “in a stronger
position than they have ever been.” He said
while “toco many radio-tv executives have failed
to realize the selling potential of farm direc-
tors [AT DEADLINE, Nov. 30], management,
to a greater extent, has recognized the value of
the RFD to the station, and more people in the
advertising and related fields realize that we
exist as an organized and active group.” More
sponsors are using farm radio-tv, -he noted.

Mr. Hansen said he felt that as a professional
group, NATRFD “has done more to foster in-
ternational good will than any other segment of
the radio-tv industry,” He also sounded a key-
note for RFDs in television.

RFDs are in a strong position here, he
said, and have contacts for high quality shows.
He added:

“We will, of course, have to go all out for
sponsorship, just as we have had to come to
grips with the same problem in radio. Tv is
expensive and needs sponsors for service shows.
.. . [But] the road will be easier for farm com-
mercials in tv, I’'m positive that there is a bright
future for the RFDs willing to tackle tv.”

Promotion and programming dominated
Sunday sessions (Nov. 29), with RFDs talk-
ing largely in terms of television. Participants
on one panel (*Successful Promotion for Farm
Radio and Tv Shows™) included farm directors
John A. McDonald, WSM-AM-TV Nashville;
Murray Cox, WFAA-AM-TV Dallas; Sandy
Saunders, WKY-AM-TV Oklahoma City; Wes
Seyler, WIBW-AM-TV Topeka, Kan., and Allen
Young, promotion director of WIBW. A session
on “Successful Tv and Farm Programming”
featured Mr. Young, Don Sullivan, sales man-
ager, WNAX Yankton, S. D., and Harry Martin,
farm director, WFBM-TV Indianapolis.

Mr. Cox stressed five points of mutual pro-

BROADCASTING ® TELECASTING

motion among RFDs, the advertiser and the
station, urging close liaison with station’s
promotion department. Each group can pro-
mote the others, he said, asserting a way of
promoting a sponsor is to promote his dealers.

Mr. Saunders emphasized that “programming
is the first principle of good farm promotion”
and claimed “people remember 23% of what
they hear and over 70% of what they see.”

Policy, plans, programming, promotion and
publicity were stressed by Mr. Young, with the
admonition that farm directors should set an
objective and lay plans to follow it.

Mr. Seyler said he has found that a station
sometimes is better off cooperating with various
groups on projects than starting its own.

Mr. Sullivan recounted two objectives of the
RFD—to build and hold audience and sponsor-
ship. He emphasized contacts with key farm
groups, county agents, women’s organizations
and others. He also urged close liaison with
the station’s program department and sales
department. Mr. Sullivan noted high rating of
a program on KVTV (TV), the WNAX video
counterpart in Sioux City, lowa, from its stock-
yards, utilizing still pictures.

The RFD is his own best promotion man,
Mr. Young told delegates, and stressed pro-
motion angles., But he alsc cited cooperation
with the station’s promotion director. Dix
Harper, WLS Chicago farm news director, pre-
sided over programming panel.

Committee reports highlighted Nov. 27 ses-
sions prior to a buffet dinner at which John
Merrifield, WWJ - AM - TV Detroit, recounted
“Ten Years With NARFD.” Stanley Andrews,
executive director, National Agricultural Com-
munications Project, also spoke.

Now located at Michigan State College,
Mr. Andrews, former Point IV administrator,
stressed the importance of putting U. S. re-
sources, facilities and know-how to work for
better transmission of news to the farm level,
particularly the median 50% group. He referred
to the “mechanics of communications as the
greatest in the history of man right up with
the atomic age.”

Mr. Andrews explained his project, sponsored
by the U. S. Dept. of Agriculture and Land-
Grant College Assn.,, to which the Kellogg
Foundation donated $350,000 (B®*T, Nov. 16].
Radio is a “very positive part” and tv will play
an increasingly more important role in the com-
munications, he told B®T earlier. Series of
tv workshops will be held at Michigan State
next summer for farm editors, broadcasters
and others, he added.

Amproving Service’

Outgoing NARFD President Hansen earlier
had called on RFDs to cooperate with the
project, on whose board Sam Schneider, KVOO
Tuisa, is an association representative.

Closed session on Nov. 28 (Saturday) fea-
tured a panel on “Improving Service to RFDs”
with Phil Alampi, WABC New York; Roy
Battles, National Grange; Hollis Seavey, Clear
Channel Broadcasting Service, and others.
William Ryan, BAB president, addressed a
luncheon session on BAB farm services [AT
DEeADLINE, Nov. 30].

General session was held that afternoon on
“Special Services Farmers Will Need During
1954.” Mr. Hansen also reported on his recent
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Heart of the 5th Market
of The Great Northwest
...Purchasing Center
for a tremendous area
400 miles from any other
metropolitan center or

TV station.

CHANNEL 7

EFFECTIVE
RADIATED POWER

53 kw Video
26.5 kw Avral

ANTENNA HEIGHT:
850 ft.
Above Terrain

Represented by
RLAIR TV Inc.
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European frip and relief to Dutch farmers
throngh NARFD aid.
Other panelists during the convention were
| Ed Slusarczyk, WIBX Utica; Bill Zipf, WBNS
Columbus; Homer Quann, WSVA Harrison-
burg, Va.; Phil Evans, KMBC-KFRM Kansas
‘ City; Cliff Gray, WSPA Spartanburg, S. C;
Dud Cason, KMMO Marshall, Mo., and Mau-
rice. White, WHA Madison, Wis.
American Farm Bureau Federation gave an
award to Herb Plambeck, WHO Des Maines,
who continues in office as association historian.
He was cited as the RFD *who best interprets
agricuiture to the American public.” NATRFD
also indicated its blessing for regional sales
clinics designed to spur further advertising
expenditures in farm broadcasting.

Certain constitutional changes were made,

among them one which makes the historian an
elective rather than appointive officer. Other
modifications touch on requirements for full
and associate memberships. Twenty-seven
RFDs were certified for 10-year awards. Chair-
man of awards committee is Cal Karnstedt,
KSTP Minneapolis.

Annual National Safety Council awards were
given at a luncheon Sunday [B*T, Nov. 30].
The annual banquet was held that evening
through courtesy of the Great Atlantic &
Pacific Tea Co. Over 250 delegates, including
representatives of agencies handling rural ac-
counts (Gardner Adv. Co., Gittins Adv., others)
and station representative firms, attended the
convention, which was timed to coincide with
the annual International Livestock Exhibition
and 4-H Congress.
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PULSE or svracuse
April, 1953

WSVRACUSE
M/ 570 KC
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72 15-Min. Periods, 6 a.m. to Midnight

WSYR FIRST ... in 50 periods
WSYR SECOND in 22 periods

WSYR-AM-FM-TV — the Only Complete Broadcast Institution in Central New York

In this 5-Station Market,

- WEYR . FIRST

Any way you look at it

72

(that's oll there is)

WSYR FIRST
by 47% to 212%

WSYR FIRST
by 29.8% to 239%

NBC Affiliate » Write, Wire, Phone or
Ask Headley-Reed

Tv Circulation Plan
Set by NARTB Group

PROPOSED blueprint for the establishment of
a television circulation measurement compar-
able roughly to newspapers’ Audit Bureau of
Circulations was discussed by the NARTB Tv
Circulation Committee with research experts
from the four tv networks at a meeting in New
York last Tuesday.

NARTB President Harold E. Fellows, who
presided in the absence of Committee Chair-
man Robert D. Swezey of WDSU-AM-TV New
Orleans, reported that although much work
remained to be done it might be said that basic
plans are nearing finality.

Details of the closely guarded plan, de-
veloped under the direction of Dr. Franklin
Cawl, market research consultant, are subject
to approval by the NARTB board. There was
speculation that a presentation on steps needed
to put the plans into effcet may be made to the
board at its January meeting.

Indicating the extent of work remaining to
be done, it was reported that steps yet to be
taken include (1) decision on financing of the
pre-testing of the plan; (2) conducting the pre-
tests and making whatever adjustments may be
indicated as a result; (3) deciding on how the
measurement should be set up and administered
from an organizational standpoint, and finally
(4) selling subscriptions.

Committeemen attending the Tuesday ses-
sion included Campbell Arnoux, WTAR-TV
Norfolk, Va.; Richard A. Borel, WBNS-TV
Columbus, Ohio; Kenneth L. Carter, WAAM
(TV) Baltimore, and Donald Thornburgh,
WCAU-TV Philadelphia.

Sitting in from the networks were Hugh M.
Beville Jr.,, NBC-TV; Oscar Katz, CBS-TV;
Don Coyle, ABC-TV, and Edward R. Eadeh,
DuMont Tv. Also present were Dr. Cawl and,
from the NARTB staff, Thad Brown, vice presi-
dent and counsel to the Tv Board, and Richard
M. Allerton, manager of the research depart-
ment.

Committeemen unable to attend the meeting
were Chairman Swezey; Clair R. McCollough,
WGAL-TV Lancaster, Pa.; J. Leonard Reinsch,
WSB-TV Atlanta, and Lee B. Wailes, Storer
Broadcasting Co.

Aware Inc. Formed to Fight
Communism in Entertainment

FORMATION of a new group called Aware
Inc., designed to combat what it described as
the “communist conspiracy in the entertain-
ment world,” embracing radio, television, the
stage, variety, films, music and related cultur-
al media, was announced at a news conference
in New York last Thursday by Godfrey P.
Schmidt, president.

Mr. Schmidt is a New York lawyer and lec-
turer on constitutional and labor law at Ford-
ham U. Other officers are Ned Wever, actor,
first vice president; Paul R. Milton, radio and
television writer, second vice president; Rich-
ard Keith, actor, treasurer, and Jeanne Som-
merville, secretary. The board of directors in-
cludes all the officers, plus Howard Hotchner,
William Neil, William Keene, Bob Novak, Jim
Shean, Leigh Whipper, Wynn Wright, Vinton
Hayworth, V. L. Chalif and Vincent W. Hart-
nett, Mr. Hartnett was editor of Red Chan-
nels, a listing of alleged communists or fellow-
travelers in the entertainment industry pub-
lished by Counterattack. It was pointed out
at the meeting that Aware has no connection
with either Red Chaunnels or Counterattack.

In reply to a question, Mr. Schmidt said

| that membership in Aware is about 500,
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oo YOUNC N

gcw/ company on
WNEB

One of America’s Top Independents

for the Seventh Consecutive Year

following national and regional

FOODS & FOOD DRUGS
Anacin

PRODUCTS
Bayer Aspirin

A&P Bromo-Quinine
Armour Turkeys Chlarodent

Autocrat Coffee Doan’s Pills

Birdseye Feenamint

Bond Bread Four-Way Cold Tablets

Campbell’s Beans Musterole

Chase & Sanborn Coffee Pepto-Bismol

Durand’s Chocolates Pertussin
Super-Anahist

Eclipse Coffee Syrup
First National Stores
Frostes

Good Luck Margarine

Vick’s Vaporub
Vick’s Vatronol

:"""V""“’:Ai::‘l’f“w“ TRANSPORTATION
SOAPS Mc‘;;ee Boston & Maine Railroad

Instant Sanka Coffee Chevrolet Cars & Trucks

International Salt DeSoto

Duz Ford
Halo J'_"‘ke', Hudson
Ivory Flakes Lipton’s Soups Lineoln-Mercury
Oxydol Lipton’s lced Tea N. Y. Centrol Roilraad
Rinso Mrs. Filbert's Margarine Packard
Silverdust Pan-American Coffee Pontiac
Swan Bureau
Pream
Presto Cake Flour WINE & BEER
CIGARETTES Sclada Tea
State Line Potata Chips Dopvson
Comel are B Narragansett
Chesterfield Sunkist Oranges Ruppent
La Mm Wheegtena Parma Wine

Pall Mall Whiting's Milk Supreme Wine

FUEL & GASOLINE

Amoco

Atlantic

Esso

New England Coke
OTHERS

Blue Crass

Boston Harald

Chef Fail

Columbia Record Players

Cristy Drygas

D. A. Schulte Stores

Diamond Match Co.

Electrolux

Eskime Anti-Freaze

Esquire Boot Polish

General Electric

Glamorene

Howard Clothes

Ladies Home Journal

Liberty Mutual Insurance Ca.

Life Magozine

Massachusetts Davelopment
Commission

MGM Pictyres

Matorala Tv

New England Tel. & Tel.

Old Spice

Prestone Anti-Freeze

Prudential Life Insurance Co.

Regal Shoes

Soturday Evening Post
Shinola

Sundial Shoes
Trushay

WORCESTER
MASSACHUSETTS

Represented by
THE BOLLING COMPANY

e e e T AT A et S

ny

R
T

TELECASTING

BROADCASTING @

December 7, 1953

accounts—many with WNEB for years—

all with 1953-1954 WNEB contracts.
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... Still Your Best Buy in
WORCESTER, MASS.
New England’s Third Largest Market!

Best proof of performance: the

*
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Advertisers, Media Must
Go Hand in Hand—Fellows

ADVERTISER and media groups must get
together to improve the quality of advertising,
increasing its effectiveness, Harold E. Fellows,
NARTB president, told the Washington Host
Lions Club Wednesday,

Conceding -there are too many excessive
claims and too much blatancy, he said, “and
yet there is not enough advertising today. More
advertising—properly presented with an in-
telligent selection of media—will mean more
business.”

Mr. Fellows warned that media must be alert
“not only to the threat of attack but to our own
obvious and basic responsibilities if we are to
warrant the trust that is placed in us,”

TRADE ASSNS.

CRMC Plans to Reorganize

PLANS to reorganize the dormant Chicago
Radio Management Club will be explored at a
meeting Jan. 6.

Howard (Howdee) Meyers, O, L, Taylor Co.,
station representative firm, said last week a
proposal to merge the club, of which he is
president, with the Chicago Television Council,
has fallen through.

Societies Ele;:t Kobak

EDGAR KOBAK, WTWA Thomson, Ga., con-
sultant and president of Advertising Research
Foundation, was elected president of National
Society for Crippled Children & Adults and
also was named a trustee of the New York
State Society for three years.

Radio's

in the middlewest.

A Clear Channel Station
Serving the Middle West

MBS

cROWING

Because your advertising on radio reaches

more people than in any other medium.

And WGN reaches more people than any
other Chicago station™ . . . your basic buy

* Nielsen Coverage Service

Chicago Offee: 441 N. Michigan Ave.. Chleago |1
Esstors Salss Ofise: 220 E. 42nd Street. New York 17, N.Y. for New Yerk City. Philadeishis and Besten
Gea. P. Hollingbery Co.
Advertisiag Belicitors fer All Other Cltles
Iae Angeles—411 W. Sth Btrest .« New York—E808 5Sth Avenus
Chieago—3807 N, Michigan Avenue . Sin Franciscc—826 Market Birest

Chicago 11
Ilinois
50,000 Walts

- 720
On Your Dial

o Atlanta—3213 Peachtres Btrost
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ALLEN CITES TV
AID TO DRIVES

SUPPORT by the television industry to the
campaigns in behalf of the Community Chests
and United Fund in September and October
was praised last week by Joseph Allen, chair-
man of the radio-tv-film committee at a meet-
ing of the National Advisory Committee on
Public Relations of Community Chests of
America and United Defense Fund.

Mr. Allen reported that contributions by tv
included a presentation of What's My Line?
on all four networks and special half-hour
shows on each of the tv networks. They also
assisted the campaigns by producing filmed spot
announcements, with CBS-TV singled out for
special credit for producing most of the an-
nouncements.

Mr. Allen also pointed out that the Adver-
tising Council doubled its tv allocations for
this year’s  campaigns, making available a
total of 174 spot announcements during two
weeks in October. He said that an incomplete
report indicated that 241,172,000 home im-
pressions resulted from these announcements.

Spokesman for the campaigns credited tv in
part for the increase in contributions, and said
that with reports still to come in from some
cities, the results already are 100.3% of goal,
or 105.3% of last year’s figures. Total sum that
will be raised is estimated at about $280 mil-
lion, he added.

Sweeney Urges Advertisers
To Reveal Successful Ads

Effectiveness of ads could be
doubled in 1954 if success-
ful advertisers would discuss
their sales results, BAB’s Kevin
Sweeney advises.

ONE of the great needs of 1954 marketing is
“a sort of Kinsey Report” in which advertisers
will discuss freely the sales results obtained
from new advertising compaigns, Kevin
Sweeney, BAB vice president, said last week.

In a talk Wednesday at the Kansas City chap-
ter of the American Marketing Assn,, Mr.
Sweeney contended, “If important advertisers
would anonymously tell some neutral source
about their ads that sold and those that failed,
we could at least double the effectiveness of ad-
vertising in 1954.”

In support of his belief, Mr Sweeney cited
steps taken by the radio industry to ascertain
the effectiveness of campaigns, and added:

“Because a few retailers and manufacturers
have allowed us access to their figures, we know,
for instance, that we can sell fashion merchan-
dise to the mass market as well as newspapers
can, and that in the grocery product field, on
a dollar for dollar basis, radio can out-produce
any other medium, including tv. Two years ago,
even those of us in the radio industry were
somewhat doubtful about what we could do
in these fields against this competition.”

He singled out the department store field as
one in which advertising, on the whole is not
very effective, and declared;

“We are busy right now finding out for some
20 major stores what a sjzable increase in ra-
dio will do to help solve this situation. How-
ever, if most of the major stores in the country
pool their experiences with all their current
advertising in an ‘uninhibited’ report, we will
have the answers to what produces best for
stores within a few days rather than painfully
extracting the results over the next few years.”

BROADCASTING ® TELECASTING
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From all indications, it would
nct surprise us to see at least
75% of the total sets now in
use in this market converted
before January lst,

ABC-TV « (BS-TV
INTERCONNECTED

I would like to point out our
belief that this figure may well
be doubled within the next three
months, The Public acceptance
of KTVQ as a pioneer UHF sta-
tion in Oklahoma City has been
tremendous.

OKLAHOMA dTY
CHANNEL 25

JOHN ESAU, President

REPRESENTED NATIONALLY BY H-R TELEVISION

NEW YORK 17, N. Y.

MUrray Hill 9-2606

CHICAGO 1, ILLINCIS
Chrysler Bldg. 35 E. Wacker Dr.
RAndolph 6-6431

SAN FRANCISCO, CaAL. HOLLYWOOD, CAL,
110 Sulter SI. Equitable Bidg.
EXbrook 2-3407 GRanite 1480
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PERSONNEL RELATIONS

TRADE ASSNS.

Tv in Public Service
Reviewed by NARTB Unit

PROGRESS made by the NARTB Tv In-
formation Committee in presenting an ac-
curate account of television’s public service
achievements was reviewed at a Wednesday-
Thursday meeting in Washington, D. C.

The committee was confronted with anti-tv
claims relating to the medium’s impact on
juvenile delinquency and other problems. It was
given, too, a list of steps taken by the asso-
ciation t¢ meet what it feels are unfair and
untrue attacks. These include widely distributed
publications presenting evidence of television’s
contributions to the nation’s welfare.

At the meeting were NARTB President

Harold E. Fellows, committee chairman; Rich-
ard A. Borel, WBNS-TV Columbus, Ohio;
Howard Chernoff WTAP (TV) Parkersburg,
W. Va.; Jack Harris, KPRC-TV Houston; David
J. Jacobson, CBS-TV; Charles Vanda, WCAU-
TV Philadelphia.

Maryland, D. C. Broadcasters
Set Washington Meet Dec. 11

MEETING of the Maryland-District of Colum-
bia Broadcasters Assn. will be held Friday at
the Sheraton Park Hotel in Washington, accord-
ing to Charles J. Truitt, WBOC Salisbury,
association president. FCC Comr. John C.
Doerfer will address the luncheon, Washington
stations will be hosts.

THE
BRANHAM
COMPANY

officos
CHICAGD

MEW YORK
DETROIT
DALLAS
ATLANTA
CHARLOTTE

5T. LOUIS
MEMPHIS

S5AN FRANCISCO
LOS AMGELES
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WOL Picketing Ends,
Employes Back to Work

PICKETING of WOL Washington by AFTRA
and IBEW ended last week when the station
and unions reached an agreement on re-hiring
employes who were let go when the station
changed hands Nov. 13 [BeT, Nov, 30, 23].

Charles Dillon, WOL general manager, said
the accord was reached on a friendly basis.
AFTRA and IBEW employes who were not
re-hired at the time the station changed hands
were offered their old jobs. New employes
hired at that time were absorbed into the
organization.

The station’s popular music and news format
will be continued, Mr. Dillon said. The former
employes returned to duty Wednesday morning
following a Tuesday afternoon agreement.

Advertisers and agencies that had been con-
tacted by the unions in an information campaign
in which some contracts were cancelled were
being urged by the locals to resume their WOL
campaigns. WOL is operating under the
AFTRA .and IBEW contracts that prevailed
when the station was owned by Peoples Broad-
casting Corp., according to Mr. Dillon.

The two-week dispute was resolved at a
meeting between Mr, Dillon and two union
negotiators—Evelyn Freyman, head of the
AFTRA local, and Norton Richardson, presi-
dent of the IBEW local. The union employes
were hired without loss of senmiority.

=

AFM Begins Talks Dec. 15
With Recorders-Transcribers

TALKS begin Dec. 15 with representatives of
the recording and transcription industry on the
negotiation of a new contract with the Ameri-
can Federation of Musicians, it was announced
last week by James C. Petrillo, AFM president.

It was pointed out that no date has been set
for talks on a new contract with the radio and
television industry because the existing contract
does not expire until Jan. 31, 1954, while the
pacts with record and transcription firms end
Dec. 31. Discussion of the network contracts
during last week’s AFM strategy session was
slight, spokesmen reported.

Members of the AFM International Execu-
tive Board met in New York for 10 days in
preparation for bargaining talks. They will
return to New York Dec. 15 to begin negotia-
tions with the music and transcription industry.

SAG Sparks Discussions
On Telethons, Charity Shows

SCREEN ACTORS GUILD (SAG) board of
directors has appointed a special committee to
confer with other groups in the entertainment
industry on ‘“the problem of ever-increasing
number of telethons” and charity benefits.

The move is to protect the public as well as
actors and the entertainment industry in gen-
eral, board members asserted. They said steps
must be taken on an industry-wide basis to
enforce fair and sensible regulation of “so-
called telethons and charity benefits which de-
mand the free appearances of talent.”

Besides radic and television networks, the
SAG committee will talk with representatives
| of the Assn. of Motion Picture Producers,
Screen Directors: Guild, Artists’ Managers
Guild, Theatre Autherity and Hollywood Co-
ordinating Committee to set a united stand on
| the problem.

BROADCASTING ¢ TELECASTING
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WON

EVERY TIME BUYER AND EVERY
AD MANAGER IN AMERICA
SHOULD READ THIS
SIGNIFICANT

MESSAGE

980

....for the money!

(In other words, MORE SALES RESULTS FOR WONE ADVERTISERS)

I N 1 9 4 9 when WONE began operation, we decided to advertise only when we became the

TODAY

WHY?

NOW....

WONE

DOMINANT SELLING VOICE in the market.

WONE is the ONLY Hooper-rated station in Dayton!
(Until recently, all other Dayton stations had ardently supported and subscribed
to Hooper ratings.)} :

Ask Mr., Hooper—or any Headley-Reed representative.
Ask any greater Dayton retailer.

Ask any Miami Valley jobber or distributor.

Ask any national advertiser now using WONE.

O

Better still—ask the people of the Miami Valley.

WIFE-TV, sister station of WONE, recently began operation in Dayton on Channel-
22. With the same diligent effort in behalf of the audience and advertiser that
has raised WONE to its present position of leadership, we are confident that WIFE-
TV will become a dominant medium in the great Miami Valley market.

980 KILOCYCLES WIEFE-TV CHA&NEL 22

One of America’s Great Independents ABC and DU MONT Networks

Represented By
Headley-Reed

SKYLAND BROADCASTING CORP.

Owned and Operated By 74 Business, Civic and Cultural Leaders of the Community
380 WEST FIRST ST. — DAYTON, OHIO — “The City Bequfiful"
Ronold B. Woodyard. President C. ). Thornquest, Naf'l. Sales Mgr.




WBLN-TV

BLOOMINGTON—
NORMAL, ILLINOIS

NOW ON THE AIR

Exclusively Serving One of
America’s Richest Markets

Has open for sponsorship,
the following top-rated
shows:

15-MINUTE NEWSCASTS
10-MINUTE SPORTCASTS
5-MINUTE WEATHERCASTS
15-MINUTE SERIALS

CROWN THEATRE

DOUGLAS FAIRBANKS
PRESENTS

THE VISITOR

RANGE RIDER

ROYAL PLAYHOUSE
FILES OF JEFFREY JONES
CASES OF EDDIE DRAKE

OLD AMERICAN BARN
DANCE

DANGEROUS
ASSIGNMENTS

AMOS AND ANDY
STRANGE ADVENTURE
HOLIDAY IN PARIS
BOXING

HEART OF THE CITY
VICTORY AT SEA
CAPTURED

HOUR FEATURE FILMS

Write, wire, or phone William
Whitlock—Commercial Manager,
for complete details.

WBLN-TV

Channel 15

Bloomington, |llinois
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GOVERNMENT

REVENUE BUREAU RULES
NEW AM-TV TAX RELIEF

Some relief in tax burdens on radio-tv and tv station operators
seen in a new Bureau of Internal Revenue ruling. Study needed, but
first report indicates improvement over terms proposed last year.

PARTIAL relief, at least, from unfair tax
burdens on radio-tv and tv station operations
caused by special problems involved in growth
of the video medium was granted Thursday by
the Bureau of Internal Revenue.

The ruling followed several years of activity
by a special industry committee which has held
many meetings and participated in Revenue
Bureau conferences.

While effect of the ruling on the industry
awaits detailed study of the long, technical doc-
ument, first scanning of the language led to be-
lief that it is a considerable improvement over
the proposed terms issued Dec. 13, 1952,

Concedes Hardship

The bureau has recognized that application
of the 1946-49 base period to tv operations
created hardship by letting the government get
82 cents out of every dollar earned, in some
cases.

Issuance of the ruling brings a type of relief
sought by an industry committee first headed
by Capt. John A. Kennedy, former West Vir-
ginia and California broadcaster, and later by
George B. Storer, head of Storer Broadcasting

FCC SLATES MORE
COLOR TV SESSIONS

ANOTHER round of FCC color tv discussion
is understood to be set up for this week fol-
lowing last week’s one-day meeting. The meet-
ing last week took up details of some of the
problems involved in writing an official deci-
sion approving the compatible color signal
specifications sponsored by the National Tele-
vision System Committee and virtually the
entire radio-tv manufacturing industry. Prob-
lems revolved around questions of picture
quality, cost and complexity of apparatus.

The Commission is going through the pro-
posed staff report to insure careful scrutiny on
a decision all believe will set the pattern for
color tv for a long time. The feeling is evident
that the decision will be tightly drawn in
order that in the future no finger can be pointed
at loopholes or omissions.

Meanwhile, color tv took a step forward
last week with the demonstration of video
tape recording of black-and-white and color
signals (see separate story on page 31). Also,
General Electric Co. announced it would have
limited production of 15-in. round, all-glass
color kinescopes in the first quarter of 1954,
to be made available to all manufacturers.
Pilot production will begin in January, J. Mil:
ton Lang, GE tube department general man-
ager, said. Tubes, which will show a 12-in.
picture, will be made in Syracuse, Mr. Lang
added. They are of the three-gun, planar
shadow mask variety, he said.

Three “packages” of station color tv gear
were announced last week by Telechrome Inc.,
Amityville, LI, N.Y. In a brochure entitled,
“Color Tv—How to Inaugurate It With Mini-
mum Investment,” Telechrome offered a basic
package, a supplementary unit and full facili-
ties. No prices were given.

Co., and Dwight W, Martin, of General Tele-

radio. John Poole, Storer counsel, was active
in the work. Lovell Parker, Washington attor-
ney, was special tax counsel to the committee.

Rules governing computation of net income
and excess profits taxes worked a hardship on
tv operations under the 1946-49 base period
rule because in many cases these tv stations
were started by radio licensees who did not form
separate video corporations. Radio earnings
were wiped out by early television losses and
the base period experience formed a pattern for
earnings in later years that was concededly un-
fair to this new industry.

Application of the ruling will differ in each
case, it was explained by tax attorneys.

Appeals Court Hears
Chicago Ch. 2 Case

U.S. COURT OF APPEALS in Washington
heard oral argument last week on Zenith
Radio Corp.'s appeal against the FCC decision
which dismissed its tv application for Chicago’s
ch. 2.

Zenith counsel Edward K. Wheeler stressed
two points in his argument: (1)} That Zenith
had not waived any rights even though it had
not participated in the allocation proceeding or
the WBKB (TV) renewal hearing, and (2)
that the court, if it upsets the FCC decision, in-
struct the Commission to grant Zenith a com-
parative hearing against Balaban & Katz, the
original owners of WBKB (TV) on Chicago’s
ch. 4. The implication was that the FCC's ap-
proval of the $6 million sale of WBKB to CBS
might have to be revoked pending the outcome
of such a hearing.

Zenith appealed an FCC decision which dis-
missed its 1948 application for Chicago’s ch. 2
on the ground Zenith waived its rights to a
hearing by not participating in the tv allocation
proceeding or the WBKB renewal [BeT, April
27].

Zenith asserted it had not waived its rights
to a comparative hearing. It claimed it applied
for ch. 2, and WBKB then was on ch. 4. WBKB
was instructed to move to ch. 2 when the Com-
mission deleted ch. 4 from Chicago in its final
allocation report [B®T, April 14, 1952].

When the FCC renewed the WBKB license,
it also approved the merger of ABC with United
Paramount Theatres. Since this gave Ameri-
can Broadcasting-Paramount Theatres two tele-
vision stations in Chicago, conflicting with the
duopoly regulation, the Commission alse ap-
proved the sale of WBKB to CBS. Station now
is WBBM-TV, and is operating under tempo-
rary authority on ch, 2 pending the outcome
of the Zenith appeal.

The question of whether Zenith waived its
right to a hearing was explored in great detail
by the three-judge court. Sitting were Circuit
Judges E. Barrett Prettyman, David L. Bazelon
and Charles Fahey.

Arguing against Zenith’s position, particu-
larly its insistence that it be given a hearing
against Balaban & Katz rather than CBS, was
CBS counsel Judge Samuel Rosenman of
Rosenman, Colin, Goldmark & Kaye, New
York.
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BROADCASTING SYSTEM

The Nution;s‘ Greatest Regional Radio Network

takes pride in announcing the appointment

of
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NEW YORK-CHICAGO-SAN FRANCISCO'LOS ANGELES

as national representatives

EFFECTIVE JANUARY 1, 1954

H-R TELEVISION also represents KHJ-TV in Los Angeles
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GOVERNMENT

WITHDRAWAL OF COMPETITIVE BIDS
ALLOWS TV GRANTS IN FIVE CASES

FCC also issues noncommercial educational television to Cincinnati

and Oklahoma City.

Among other actions was the designation

¢

of hearings on cases concerned with St. Louis ch. 11, Milwaukee
ch. 12, New Orleans ch. 4 and Mansfield ch. 36.

DROPOUTS of competing applications con-
tinued last week to pave the way for new tv
grants by FCC, including uhf ch. 27 it Miami,
Fla,, uhf ch. 32 at Clearwater, Fla,, uhf ch.
29 at Richmond, Va., vhf ch. 9 at Jackson,
Tenn., and vhf ch. 11 at Provo, Utah.

In addition, the Commission announced
grant of , vhf ch. 5 to Lake Placid, N. Y., and
final decisions granting uhf ch. 19 to WHK
Cleveland and uhf ch. 27 to WLAP Lexington,
Ky.

Noncommercial educational grants for uhf
ch. 48 at Cincinnati and vhf ch. 13 at Okla-
homa City were announced, bringing post-
thaw educational stations authorized to total
of 28. Ch. 48 goes to Greater Cincinnati Tele-
vision Educational Foundation and ch. 13 to

" Oklahoma Educational Television Authority,
each a community-wide group in its area.

WMIE-TV Inc., owned 50% by WMIE
Miami, Fla., was the ch. 27 grantee following
withdrawal of a competitive application by
Robert W. Rounsaville, licensee of WMBM
Miami Beach. The ch. 27 grant is the second
commercial station for Miami. WTVIJ there
is operating on vhf ch. 4. Several weeks ago
the Commission granted vhf ch. 2 for a non-
commercial educational station to Dade
County’s Lindsay Hopkins Vocational School.

Kurt A. Meer, WMIE manager, reported it
is hoped to have the new ch. 27 station on the
air in four to six months.

Clearwater’s ch. 32 was awarded to attorney

Television Broadcasters following withdrawal
of a competing bid by WBOY Tarpon Springs.

Ch. 9 at Jackson went to WDXI there after
withdrawal by Sun Pub. Co.’s WTIS,

KOVO Provo was recipient of ch. 11 after
KCSU pgave up its mutually exclusive applica-
tion.

At Richmond, ch. 29 was granted to Win-
ston-Salem Broadcasting Co., operator of
WTOB-AM-TV Winston-Salem, N. C. The
award was made possible by the dismissal of
the competitive bid of Dixie Television Corp.

The Lake Placid ch. § permit was issued to
Great Northern Television Inc. which pro-
poses to construct the station near Blooming-
dale, N.Y., on Morgan Mt. President Joel H.
Scheier is president, general manager and one-
third owner of WIRY Plattsburg, N. Y. Other
WIRY principals are associated in the Great
Northern applications.

Details of the new grants follow:

Cincinnati, Ohio—Greater Cincinnati Televi-
sion Educational Foundation granted nencom-
mercial educational television station on uhf
ch. 48; effective radiated power 18.1 kw visual
and 9.55 kw aural; antenna height ahove aver-
age terrain 490 ft. Address: 1228 Central Park-
way.

Oklahoma City, Okia.—Oklahoma Educational
Television Authority granted noncommercial
educational vhf ch. 13; ERP 316 kw visual and
191 kw aural; antenna height above average
terrain 1,440. Address: State Capitol.

Clearwater, Fla.— Pioneer Gulf Television
Broadcasters granted uhf ch. 32; ERP 93.3 kw

W. Frank Hobbs trading as Pioneer Gulf

e

N
/The Mestern Market is completely
Fd N ~
clothed in KOA-Radio’s outsize signal

Size: 302 counties in 12 states.

The Western Market is o big earner—
$5-billion last year. (Average farm in-
come exceeds the national overage by
74.3%.)

A big spender, too. Last year, $4-billion
for consumer goods as well as for the
equipment and materials that are the
Western Market roncher-farmer's stock-
in-trade .

Big earner—free spender, the Western
Market is covered by the KOA hat. Sell
your product...buy KOA-Radio.

50,000 WATTS ¢ 850 KC

CALL PETRY m

JLFOR FOOD ADVERTISERS: | LEAGUE
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visual and 53.7 kw aural; antenna height above

average terrain 320 ft. Address: P. 0. Box
1146.
Miami, Fla.— WMIE-TV Inc. (WMIE 50%

owner) granted uhf ch. 27; ERP 200 kw visual
and 107 kw aural; antenna height above aver-
age terrain 340 ft. Address: Hotel Everglades,
Biscayne Blvd. and 3d St.

Bloomingdaie, N. Y. (Lake Placid)—Great
Northern Television Inc. granted vhf ch. 5;
ERP 3.55 kw visual and 2.19 kw aural; antenna
height above average terrain 2,750 ft. Address:
301 Cornelia St., Plattsburg.

Jackson, Tenn.— Dixie Broadecasting Co.
(WDXI) granted vhf ch. 9; ERP 56.2 kw visual
and 28.2 kw aural; antenna height above aver-
age terrain 340 ft. Address: c/o A. B. Robin-
son, Williams Bldg.

Prove, Utah — KOVO Broadcasting Co.
(KOVO) granted vhf ch, 11; ERP 64.6 kw
visual and 32.4 kw aural; antenna height above
average terrain 1,360 ft. Address: c/o C. A.
Tolboe, P. 0. Box 99.

Richmond, Va~—~Winston-Salem Broadcasting
Co. (WTOB-AM-TYV Winston-Salem) granted
uhf ¢h. 29; ERP 17 kw visual and 9.33 kw
aural; antenna height above average terrain
540 ft. Address: c/o James W. Coan, 826% W.
North St.,, Winston-Salem, N, C

Lexington, Ky—American Broadcasting Corp.
(WLAD") granted uhf ch. 27; ERP 247 kw visual
and 129 kw aural; antenna height above aver-
age terrain 623 ft.

Cleveland, Ohio — United Broadcasting Co.
(WHK) granted uhf ch. 19; ERP 220.3 kw
visual and 119 kw aural; antenna height above
average terrain 645 ft. '

Four additional comparative television hear-
ings were designated by FCC last week to com-
mence Dec. 31 in Washington. These include
St. Louis vhf ch. 11 (see story page 69); Mans-
field, Ohio, uhf ch. 36; Milwaukee vhf ch. 12;
and New Orleans vhf ch. 4.

Mansfield ch. 36 applicants are Mansfield
Journal Ce. and Fergum Theatres Inc.

Seeking ch. 12 at Milwaukee are Wisconsin
Broadcasting System (WFOX), Milwaukee
Broadcasting Co. (WEMP), Milwaukee Area
Telecasting Corp. and Kolero Telecasting Corp.

Kolero petitioned FCC last week for condi-
tional grant of its application pending final
ruling in the comparative hearing on grounds
the applications of its competitors are financial-
ly defective. Kolero president and 25% owner
is Eugene V. Roemer, in real estate, banking,
insurance and auto sales. A 25% interest also
is held by Catholic Knights of Wisconsin,
fraternal group.

Competing for ch. 4 at New,Orleans are
Loyola U. (WWL), Times-Picayune Pub. Co.
(WTPS) and James A. Noe & Co. (WNOE).

By memorandum opinion and order FCC
set aside its ruling of April 22 in the Beau-
mont-Port Arthur, Tex., vhf ch. 4 case which
dismissed the application of Jefferson Amuse-
ment Co., successor to Lufkin Amusement Co.
The new order designated Jefferson for hearing
Dec. 16 on the issue of whether it “should be
dismissed pursuant to the provisions of Sec.
1.363(a) of the Commission’s rules, in the
light of the filing and dismissal of the applica-
tion of Lufkin Amusement Co.”

Port Arthur College (KPAC Port Arthur)
and Smith Radic Co., contestants for ch. 4,
were made parties to the Dec. 16 hearing. The
ch. 4 proceeding which began last May, is
under “indefinite” continuance.

Sec. 1.363(a) provides that an applicant
once dismissed “with prejudice” may not re-
file, by itself or through a substitute, for the
same facilities within a year. The examiner
declined to dismiss Lufkin “without prejudice”
and subsequently refused to accept Jefferson.

Chairman Rosel H. Hyde and Comr. Robert
E. Lee dissented in last week’s ruling to re-
scind the April 22 order and give Jefferson
hearing on the dismissal issue.
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We're proud to have KCMO
and KCMO-TV, Kansas City, join
the Meredith Group.

The 17 years of Kansas City
radio experience which has
made KCMO the first Kansas
City choice of smart timebuyers

is also seen in KCMO-TV, which
went on the air in September.

Phoenix

For you (as well as for us) it's
KPHO-TV good to know that KCMO is now
Pll . a Meredith Station. KCMO and
Oenix KCMO-TV are affiliated with
ABC.

REPRESENTED BY THE KATI AGENCY

IS GOOD Affiliated with
TO KNOW IT'S Better Homes and Gardens and

A MEREDITH
STATION

Successful Farming Magazines
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3 Tv Grants Expected
As Stations Drop Out

THREE initial decisions for television grants
to sole survivors in competitive hearings ap-
peared forthcoming last week as the FCC ap-
proved petitions for dismissals by competitors.

KVOG Ogden, Utah, became sole applicant
in hearing status for vhf ch. 9 as Interstate
Broadcasting Corp. was granted withdrawal
of its bid.

At Indianapolis, Crosley Broadcasting Corp.
withdrew from the vhf ch. 8 hearing, leaving
unopposed the application of WISH there.
Crosley, however, filed a new bid for ch, 13,
already sought by. WIBC and WIRE. The
latter has protested the Crosley channel change.

KDAL Duluth becomes survivor applicant
for vhf c¢h. 3 at Duluth as the Commission
approved dropouts from the contest by WEBC
there. WEBC sought allocation of an addi-
tional vhf channel to the area, either chs. 10
or 12, but this request was denied by the Com-
mission last week in another order adding ch.
13 to Bemidji, Minn., and ch. 12 to Ironwood,
Mich.

In the Buffalo vhf ch. 7 contest, FCC on
Monday approved dismissal of the bids of
Buffalo Courier Express Inc. (WEBR), Copper
City Broadcasting Corp. (WKTV-TV Utica
and WKAL Rome, N.Y.) and Frontier Tele-
vision Inc., which have merged in a new appli-
cation under name of Great Lakes Television
Inc. [BeT, Nov. 30]. This reduces the ch. 7
fight to three, the other two being WKBW
Buffalo and Community Television Co.

Chesapeake Services Inc., dismissed its vhf
ch. 10 bid at Norfolk, leaving in contest Beach-
view Broadcasting Corp. there and WAVY
Portsmouth. WNOR Norfolk and WGH New-
port News withdrew earlier.

Central Florida Pub. Co.’s bid for uhf ch. 18
at Orlando, Fla., was dismissed by the Com-
mission for lack of prosecution. This leaves
unopposed the ch. 18 application of Orange
Television Enterprises.

Only two applicants remain for vhf ch. 12 at
Palm Beach., Fla., after withdrawal® by Tele-
vision Theatre of the Palm Beaches Inc., West
Palm Beach. Contestants are WWPG Palm
Beach and WEAT West Palm Beach.

The San Francisco-Oakland vhf ch. 2 con-
test was reduced to four applicants as KLX
Oakland dismissed its ¢h. 2 bid. Remaining in
the fight are Channel Two Inc. and KROW
Oakiand and KFRC and Television California,
San Francisco.

At Albany, Ga., two applicants remain for
vhf ch. 10 as WGPC drops out. Contestants
are WALB and WJAZ.

WHFB (TV) Extension

WHFB (TV) Benton Harbor, Mich., has been
advised by FCC that its application for addi-
tional time to comstruct on uhf ch. 42 “cannot
be granted on the basis of present information;
permittee is afforded an opportunity to reply.”
In an earlier report of this action, BeT incor-
rectly identified the call of WHFB (TV) as
WHBF-TV [BeT, Nov. 30). WHBF-TV is
operating on vhf ch. 4 at Rock Island, Ill., and
is not involved in the case. WHFB (TV) is
under permit to Palladium Pub. Co. at Benton
Harbor.
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JOHNSON TO QUIT SPORTS OR POLITICS

SEN. EDWIN C. JOHNSON {(D-Colo.), top-
ranking Democrat on the Senate Interstate &
Foreign Commerce Committee, may annousnce
in April 1954 whether or not he intends to
remain active in politics.

Sen. Johnson last Wednesday said he will.

retire from either politics or baseball next
year. The Senator, who is president of the
minor leagues’ Western Baseball League, was
in Atlanta attending a meeting of the minors.

The veteran lawmaker, who will be 70 on
New Years Day, has been in the Senate the
past 16 years. He is up for re-election next
fall. There have been reports in Colorado that
the state’s Gov. Dan Thornton, a Republican,
may oppose Sen. Johnson in the 1954 election.

The Senator reportedly of late has been
telling close friends that he will have a state-
ment on his plans sometime next April. He
will be in Washington early this month.

Sen. Johnson, who served as chairman of the
Senate commerce group committee in the 81st
and 82d Congress (January 1949-January 1952),

has been one of the most active legislators in the
Senate on radic-tv affairs.

One of his latest bills (S 1396) is related to
both baseball and broadcasting. It would per-
mit the big leagues to restore rule 1 (d) which
prohibited broadcasts or telecasts of major or
minor league games within a radius of S0 miles
of a home park. The bill failed to pass the
Senate after it had cleared the commerce com-
mittee.

As president of the Western Baseball League,
Sen. Johnson serves without pay. He has been
in the post since the league reorganized after
World War 1I. In the past few years, he has
asked to be relieved of the office but was drafted
for re-election.

This is not the first time that Sen. Johnson’s
possible retirement from the political arena
has been speculated. The Senator said in 1948
he did not want to run for re-election but was
“drafted.” It is said the same result may come
about .next fall should Sen. Johnson declare
himself out of the Senate race. )
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Two More Drop Uhf
CPs to Seek Vhf

TWO uhf permittees last week surrendered
grants to build new tv stations in order to
become eligible for vhf assignments in their
respective areas. They are KIT-TV Yakima,
Wash., uhf ch. 23, and WIBM-TV Jackson,
Mich., ch. 48.

At Yakima, KIT-TV dropped its permit to
build the ch. 23 station in a letter and petition
sent to the FCC Thursday. The construction
permit was granted Feb. 3 to KIT Inc.,, of
which Car! E. Haymond (KMO-AM-TV Ta-
coma, Wash.) is principal owner.

According to the applicant, the station man-
agement believes that a vhf frequency would
best serve the wide rural area with its moun-
tainous terrain.

Either ch. 2 or 3 could be assigned to Yakima
with minor inconvenience, the applicant con-
tends in asking amendment of Sec. 606 of the
FCC rules to give the city a vhf channel.

At Jackson, WIBM-TV surrendered its per-
mit for ch. 48 “because of economic difficulties
attending a uhf operation” not making it feas-
ible to construct at this time.

WIBM Inc., permittee of the ch. 48 facility,
announced it was surrendering its permit in
order to place itself in position to apply for the
proposed vhf ch. 10 facility in nearby Parma,
Mich. A proposal to assign ch. 10 to Parma is
presently pending before the Commission.

The Commission last week announced the
deletion of uhf ch. 28 WCTV (TV) at Flint,
Mich. Trans-American Tv Corp., permittee, con-
sidered the venture economically unsound and
cited lack of network affiliation.

KSTM-TV BIDS ANEW
FOR E. ST. LOUIS

PROMPTLY after FCC’s refusal to consider
its application for vhf ch. 11 at East St. Louis,
Ill.,, KSTM-TV St. Louis, new permittee operat-
ing on uhf ch. 36, petitioned the Commission
last Monday to reconsider the action and con-
tended the proposal is entitled to hearing
[BeT, Nov. 30].

FCC advised KSTM-TV that the ch. 11 ap-
plication “was not acceptable for filing” since
the station already was on the air and the tv
rules do not allow existing stations to seek

new channels in the same market.

Meanwhile, KSTM-TV announced that a
10% interest in the station has been purchased
by the East St. Louis Journal for about $75,000.
The station told the Commission this indicates
the sincerity of its ch. 11 bid which seeks to
provide a first local station for the Illinois city
adjoining St. Louis.

FCC last week designated for hearing the
ch. 11 contestants at St. Louis, to commence
in Washington Dec. 31. Applicants are St.
Louis Telecast Inc., St. Louis Amusement Co.,
CBS’ KMOX and 220 Television Inc. KSTM-
TV’s counsel, Franklin C. Salisbury, reported
the ch. 11 hearing order allows for the inclu-
sion of KSTM-TV’s application should the
commission rule favorably on the reconsidera-
tion request.

KSTM-TV’s petition argued that if subsec-
tion 2(c) of footnote 10 of Sec. 1.371 of FCC’s
rules prevents filing of the ch. 11 bid, the rule
is improper since it was adopted without ad-
vance notice and without opportunity for com-
ment by those who might be affected. The sta-
tion contended the Communications Act re-
quires that its application be afforded a hear-
ing on its merits.

PROPOSE CH. 13

INITIAL decision proposing to grant WDAER
Tampa, Fla., vhf ch. 13 there was issued last
week by FCC Hearing Examiner Basil P.
Cooper.

Proposing to deny the competitive applica-
tions of Orange Television Broadcasting Co.
and Tampa Television Co., the initial decision
concluded that preference must be given to
WDAE on the basis of superiority in ex-
perience, local ownership, better staff, ade-
quate studios and offices, and integration of

ownership and management.
Principals in WDAE include David E. Smiley

Sr. (88.58%), editor and publisher of the Tampa
Daily Times; Vice President-Secretary Joseph
F, Smiley (3.14%), and Treasurer David E.

Smiley Jr. (3.14%).

Principals in Tampa Television Co. include
President Doyle E. Carlton (15%), Tampa at-
torney; Vice President-General Manager W.
Walter Tison (20%), owner of WALT Tampa, and
S:a:)reta;y-rreasuret David Elmer Ward, Tampa
a Trney.

Principals in Orange Television Broadcasting
Co. include President David A. Falk (459%), Vice
President JYames A, Warren (5%), Treasurer
Jack D. Peters (5%), Secretary Cody Fowler
(8%) and Frank E. Mandel (30%).
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DAYTIME DOLLARS BUY MORE

In NBC daytime television your advertising

dollar becomes more elastic and more efficient. *

Compared to the average of all nighttime tele-
vision shows, the average NBC daytime TV
program reaches more homes per dollar . ..

gives you up to three times more commercial

. =
t
|

i

| /

time for your money . . . and gives you up to

three times the commercial frequency. These
are only a few of the reasons why daytime
dollars buy more when they are wisely pléced
in N B.C daytime television.

NBC TELEVISION

a service of Radio Corporation of America



B a2 MARKer O
N, STaTE
‘0

35 M ARRET

Page 62 ® December 7, 1953

GOYERNMENT

INDUSTRY SILENT ON NEW RULES
COVERING MULTIPLE OWNERSHIP

Storer is considering reinstatement petition in wake of dismissal of
its ch. 10 bid in Miami. CBS is undecided on future course.

ALTHOUGH there were reports that FCC
may be asked to reconmsider in whole or part
its new multiple ownership rules, the Commis-
sion by last Thursday had received no com-
ments, pro and con, concerning its order which
limits multiple tv station holdings under com-
mon ownership to five and am and fm to seven
each [BeT, Nov. 30].

FCC spokesmen noted parties have 30 days
to file, hence they do not expect reaction this
s00mn.

Storer Broadcasting Co., already operator
of five tv stations, indicated through counsel
it is considering whether to petition the Com-
mission to reinstate ifs application for vhf ch.
10 at Miami, where it owns WGBS.

FCC by separate order, issued concurrently
with the new multiple ownership rules, dis-
missed the Storer Miami bid even though the
firm offered to dispose of one of its other exist-
ing tv stations should it receive a grant at
Miami.

CBS officials also had not come to a de-
cision on what course to follow. FCC issued
an order to CBS to show cause why its am
station interests should not be reduced from
nine to seven. CBS owns six am stations out-
right and has minor holdings in three others.

Similarly, FCC ordered J. Elroy McCaw
to show cause why he should not reduce his
am interests from eight to seven. Additionally,
he and associates have bought WINS New
York from Crosley Broadcasting Corp., sub-
ject to FCC consent.

Considered for Years

FCC's multiple ownership proposal had
been under consideration for more than five
years. The final version in some respects is
more strict than earlier proposals since the
new rule, to become final 30 days from Dec. 3,
date published in the Federal Register, states a
minority non-controlling interest shall be
counted equal to full controlling interest for
the sake of the multiple station count. Because
the degree of influence of the minor stock-
holder cannot be accurately determined, FCC
chose the strict interpretation.

The new rules’ limitations apply not only to
stockholders, but also to directors and officers.

FCC left the door open on tv limitation, how-
ever, with respect to uhf.

A “grandfather clause” is contained in the
new rule which allows a pending tv applicant
such as CBS, which has full ownership of three
tv stations and minority holdings in two others,
to continue in hearing on its bids for addi-
tional stations if it asks waiver. But should
a grant be made for a sixth station, one of
the existing holdings must be dropped. This
waiver clause, however, does not apply to an
interest such as Storer which already has five
full tv ownerships, hence dismissal of the
Storer ch. 10 bid at Miami.

CBS owns WCBS-TV New York, WBBM-
TV Chicago and KNXT (TV) Los Angeles
and, as in am, holds minority interests in
WTOP-TV Washington and WCCO-TV Min-
neapolis. Pending television applications under
the grandfather waiver clause include CBS-
owned KMOX St. Louis for vhf ch. 11; CBS’
WEEI Boston for vhf ch. 5, and KQV Pitts-
burgh (owned 45% by CBS), which seeks
Irwin vhf ch, 4 at White Oak Borough, Pa.

ABC and NBC both already hold their full
complements of five tv stations each.

DuMont owns WABD (TV) New York,
WITG (TV) Washington and _WDTV (TV)
Pittsburgh but cannot acquire two more be-
cause FCC ruled it is *controlled” by Para-
mount Pictures Corp., minority stockholder in
DuMont and operator of KTLA (TV) Los
Angeles. However, either DuMont or Para-
mount Pictures could acquire one additional
station, it is believed.

Another entity which already has its limit
of five tv stations is Empire Coil Co. The firm
owns vhf ch. 9 WXEL (TV) Cleveland and
uhf outlets KPTV (TV) Portland, Ore., KCTY
(TV) Kansas City; KDEN (TV) Denver and
WNES (TV) Indianapolis. WXEL was in-
correctly identified as a uhf outlet in BeT’s Nov.
30 issue.

FCC’s order dismissing Storer’s Miami ch.
10 application, text of which was released
last week, pointed out that earlier the Com-
mission had advised Storer it could not own
four tv stations and prosecute applications for
two additional stations. This was before Storer
bought WBRC-TV Birmingham and had pend-
ing bids for ch. 10 at Miami and also for vhf
ch. 9 at Wheeling-Steubenville.

Storer subsequently dismissed both its
Miami and Wheeling bids, with ch. 9 being
granted to WSTV Steubenville. After acquir-
ing WBRC-TV, Storer refiled for ch. 10 at
Miami. It was the latter bid that FCC now
has dismissed.

FCC’s dismissal order explained that “Stor-
er's proposal to accept a grant of its applica-
tion on condition that it dispose of one of its
five television stations merely repeats one of
the proposals it urged when it held four sta-
tions and had two applications pending before
us. That proposal was rejected before and
we are of the view that it is untenable now.

“For, acceptance of this proposal would
permit the owner of five television stations to
file an unlimited number of applications on the
grounds that each time we granted an applica-
tion we could attach the proposed condition.
This could go on ad infinitum, disrupt entirely
our processing procedures, be manifestly un-
fair ‘to competing applicants, delay a first or
additional television service in a number of
communities and encourage trafficking in li-
censes. It is clear to us that to permit such
a situation to exist would not be in the public
interest.”

[For full text of multiple ownership decision,
see For THE RECORD, page 122.}

Gannett Sells WGUY Bangor
To Carpenter For $45,000

SALE of WGUY Bangor, Me,, by Guy Gannett
Broadcasting Services (WGAN Portland) to
Murray Carpenter for $45,000 was approved by
FCC late last week.

Sale of WGUY was in consideration of an
agreement whereby Mr. Carpenter dismissed his
competitive bid for vhf ch. 13 at Portland, thus
clearing the way for the grant of that facility
to WGAN. Mr. Carpenter subsequently filed
for vhf ch. 2 in Bangor, his home town. This
bid is opposed by a new application tendered
a fortnight ago by WLBZ Bangor [BeT, Nov.
23, 16, 9).

Mr, Carpenter is former officer and stock-
holder, WPOR Portland and WABI-AM-TV
Bangor.
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WE’VE HIT THE TOP!

With a TV Antenna 1000 Above Average Terrain.
Acfual height 925’. That’s as high as any in Michigan.

Far higher than any commercial slation in any
Michigan market except Detroit.
We're Installing a 50,000 Watt RCA Transmitter.

The 10,000 watt component is already installed and operating —

delivering 100,000 watts, e.r.p., video and 50,000 watts,

e.r.p., audio. That’s more power output than any other station
in the area delivers or plans to deliver in the near future.

But, full power of 316,000 watts, e.r.p., video and 158,000
watts, e.r.p., audio is scheduled for February 1, 1954.

A.T.&T. Relay Service Comes to Grand Rapids January 1, 1954.
Schedule your advertising on WOOD-TV, Grand Rapids’

only television station. The Western Michigan station with top

technical equipment, top local and network programming
and the top market to go with them.*
¥Primary serviee, too, to Western Michigan’s most populated area

including Muskegon, Lansing, Battle Creek and Kalamazoo.

O0OD-TV

GRAND RAPIDS, MICHIGAN

Grandwood Broadcasting Company.
Reaches more people who have more and buy more

NBC, Basic: ABC, CBS, DuMONT, Supplementary.
Associated with WFBM-AM and TV, Indianapolis, Ind.,
WEDF, Flint, Mich.,, WEOA, Evansville, Ind.
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Philadelphia’s
Greatest
Radio
Salesman!

Doug Arthur's pleasantly
persuasive voice reaches
more Philadelphia homes
than that of any other radio
personality. His famous
“Danceland’’ is the great-
est continued local success
ever achieved by an in-
dependent radio station.
“"King Arthur’ and his
Round Table has reigned
supreme in the Quaker
City for fourteen vyears,

. spinning favorite hit tunes
—new and old—to dance
to, work to, dream to. His
scintillating platter patter
has a universal appeal that
captures the hearts of lis-
teners of all ages, occupa-
tions, incomes.

Doug delivers his com-
‘mercials with captivating
enthusiasm. He makes them
SELL, and that is why his
sponsors "LOVE that man!”
Some of them have been
with him since he started
fourteen years ago.

WIBG GIVES YOU THE
MOST LISTENERS FOR
YOUR DOLLAR

1425 Walnut Street, Phila. 2, Pa.

10,000 WATTS
PHILADELPHIA'S MOST

POWERFUL INDEPENDENT

Represented by:
RADIO REPRESENTATIVES, Inc.
GRAND CENTRAL BUILDING
NEW YORK, NEW YORK
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WGAR, KXLY-AM-TV SOLD:;
SALES TOTAL $3.7 MILLION

Cleveland’'s WGAR goes to Peoples Broadcasting for $1,750,000;
Harris, Eisenstein and Jones buy Spokane radio and tv outlets for
$2 million. KPIX (TV)-Westinghouse negotiations continue.

SALE of two station properties—WGAR Cleve-
land and KXLY-AM-TV Spokane, Wash.—last
week involved transfer of funds in excess of
$3.7 million.

The WGAR transfer, involving $1,750,000,
is still in the final stages and subject to approval
by the boards of WGAR Broadcasting Co. and
the purchaser, Peoples Broadcasting Co. It rep-
resents one of the highest sale prices in recent
years for a radio property. Filing of the
application is expected within 10 days. The
sale is subject to FCC approval.

The KXLY-AM-TV transfer by the Ed
Craney-Bing Crosby organization involves a
total of $2,023,000,
of which $1,723,000
is capital stock, $150-
000 unpaid obliga-
tions and $150,000
material ordered.

Purchasers of
KXLY-AM-TV are
Northern Pacific Ra-
dio Corp. and North-
ern Pacific Televi-
sion Corp., both
Washington corpora-
tions wholly owned
by Messrs. Joseph
Harris, Norman
Eisenstein and Richard E. Jones, former
Detroiter and resident of Spokane since early
June as well as ex-Storer Broadcasting Co. vice
president and recently director of DuMont o&o
stations in New York, Washington and Pitts-
burgh. Mr. Harris and Mr. Eisenstein are New
York businessmen.

Mr. Craney is chief stockholder and presi-
dent of Symons Broadcasting Co., operating
KXLY, and in turn the Symons corporation
owns 50% of KXLY-TV with Mr. Crosby own-
ing roughly 47%.

Both the WGAR and KXLY-AM-TV trans-

Mr. Jones

-

Mr. Crosby

Mr. Craney

actions were handled by Blackburn-Hamilton
Co., station brokers.

While these two transfers were being nego-
tiated, a third transaction was believed near
completion—sale of KPIX (TV) San Francisco
by Wesley Dumm to Westinghouse Radio Sta-
tions Inc. for a figure that would put a value of
more than $5 million on the property {CLOSED
Circurt, Nov. 16].

Mr. Dumm was in New York and Washing-
ton completing details of the proposed sale.
The Dumm-owned KSFO San Francisco is not
involved.

In the $1,750,000 gross WGAR transfer
roughly $750,000 in quick assets will be taken

over by the purchaser, making the net purchase
cost about $1 million in cash. Herbert E.
Evans, president of Peoples Broadcasting Co.
and vice president of the parent Farm Bureau
Insurance Co., represented the purchaser.
James Lawrence Fly was Peoples counsel.

John F. Patt, president of the Goodwill Sta-
tions (WIR Detroit and WGAR), acted on be-
half of WGAR Broadcasting Co. with R.
Russell Eagen, of Kirkland, Fleming, Green,
Martin & Ellis, as counsel.

Ownership of WGAR is held as follows:
52% % in the estate of G. A. Richards, of
which his widow, Mrs. Francis §. Parker, is
executrix; 35% by Mr. Patt and his family;
124 % by station executives with Carl George,
general manager,
having over 5% and
Elmer M. Krause,
secretary - treasurer,
about 5%. Of the
52¥% % in the Rich-
ards estate, 422 %
is in a trust and
10% is held by Mrs.
Parker.

The entire execu-
tive staff will be re-
tained, Mr. Evans
told BeT. Mr. Patt
has agreed to remain
as consultant in view
of hi§ 23 years association with the property.
He continues to serve as president and execu-
tive head of WIR, which he said “is not on the
market.”

WIR is widely held by the public, with 1,200
stockholders holding a majority and the Rich-
ards estate 49% of stock.

Mr. Evans will be chief administrative officer
of WGAR in addition to other Peoples stations.
Mr. George remains as operating head and Mr.

Mr. Patt

BE

g

Mr. Lincoln

Krause continues as secretary-treasurer. No
other changes in policies or personnel are
planned, it was emphasized.

Mr. Patt told B®T sale of WGAR “accom-
plishes diversification which the Richards estate
had planned.” Previously, he said, KMPC Los
Angeles had been sold to the Gene Autry-Rob-
ert 0. Reynolds group for about $800,000,

WGAR has long been recognized as a fore-
most public service station. Mr. Evans said
this type of operation fits into the Peoples plans
and every effort will be made to conmtinue
the policy and maintain the station’s reputation.
WGAR operates on 1220 ke with 50 kw power.
It is a CBS outlet.

Peoples is the radio operating subsidiary of
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When you buy Gates remote control, you certainly do not
buy half a loaf. — The Gatesway is indeed the whole loaf ! . A
in reliable equipment for unattended operation. DIAL SELECTOR

METER/TUNING PANEL
Gates remote control includes rack cabinets for both studigs i
and transmitter, completely wired and ready to use. Mg}
for remote tuning are supplied with adjustable brac
fit nearly every application. The antenna and leg:
standard equipment — or, to the point, we don’t#elieve you
will need the help of your local hardware 02#6 ectrical store FREQUENEY MONTOR T

to complete the installation. t,;'f’ X EXTENSION PANEL

And no eg f/pment of this kllégaj‘
complete’ wnhouf a nationaldales
and sérvice orgamzahon ch as

engineer near
where you crg.»-

Avoilable fbr the as is a new
8- pcge,,'Erochure £n Gates com-
plete remote mﬁ\?rol systems., —

B);."'havmg s informative bro-'

_~thure ygﬁ will quickly discoy
/ why e Gatesway is the GM
¢ PJ.E’TE WAY and yet c¢dits, in
/‘fnony instances, ccfual}vfless

FM MONITOR
RECEIVER

WIAC | gan and

TOWER LIGHT
INDICATOR

DIDDE ANTENNA
CURRENT METERING

PRIMARY
CONTACTOR

y COMPLETE TRANS- &

MITTER CONTROL ‘\_
COMPLETE STUDIOD IN UNDER-WINDDOW g Jaus
REMOTE CONTROL CABINET S

POWER SUPPLIES

e =t MOTORAUNING,

ALL MOUNTINGS PROVIDED

GATES HAD'U GUMPANY QUINCY, ILL, U. S. A

Manufacturing Engineers Since 1922

Houstan, 2700 Polk Avenue Woshington, 0. C.. Worrer Bldg Atlonta, 13th & Spring Sts
Néw York. 51 Eost 42nd Streer Los Angeles, 7501 Sunset Blvd montreal, Canadion Morconi Co
New York. Internarional Div, 13 Eost 40th St
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the Murray D. Lincoln Farm Bureau insurance
organization. QOther Peoples radio properties
include WITM Trenton, N. J.; WRFD Worth-
ington (Columbus), OChio, and WMMN Fair-
mont, W. Va.

Mr. Evans said Peoples is headed for still
further expansion in the broadcast field. The
parent firm is the second largest mutual organi-
zation writing automobile insurance in the coun-
try and the fifth largest writer of such insurance.

Mr. Lincoln, a nationally known political
and civic leader and president of CARE, has
other charitable, philanthropic and internation-
al interests, and is highly regarded as a public
speaker.

The KXLY-AM-TV deal was closed last
Monday. The station will remain in the Craney-
operated XL station group but Mr. Craney will
return to his home in Butte, Mont., where he
operates KXLF-AM-TV. “The sale originally
was premised on Bing Crosby’s need for capital
to pay inheritance taxes on the estate of Mrs.
Crosby though this situation had been resolved.
KXLY-TV went on the air last Feb. 22 with its
transmitter located atop Mt. Spokane. It went
into the black in May, operated at a loss through
the summer and returned to the black again in
November.

Mr. Harris, like Mr. Eisenstein, a 45% owner
of the purchasing group, was formerly head of
Motion Pictures for Television Inc. and still has
a financial interest. He operates Harris Assoc.,
large insurance brokerage firm. Mr. Eisenstein
is a real estate investor and has interests in a
chemical plant and dress manufacturing house.

Mr. Jones said his move to Spokane was
based on the rapid growth of the Pacific North-
west. He indicated there would be no change

STATIONS
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TOTAL $40,000 loss is 550-ft. tower of WBCK-TVY Battle Creek, Mich., after o private

g s =iy

plane owned by former Michigan Gov. Kim Sigler crashed into a guy wire.

in policy other than to extend tv operating
hours into the morning periods. With opening
of live telecasting, he said, many more CBS pro-
grams will be available to the station. KXLY
was started in 1922 by Mr, Craney and the late
Tom Symons. All of the XL stations will con-
tinue to be available individually or as a group
under a single contract. Mr. Jones will be in
charge of sales for the entire XL group.
KXLY operates on 920 kc with 5 kw power.
KXLY-TV has 47.9 kw on ch. 4. Stations are
CBS affiliates. KXLY-TV alsc has DuMont.

Four Die as Plane
Hits WBCK-TV Tower

FOUR persons, including former Michigan
Gov. Kim Sigler, were killed last week when
their private Beechcraft plane crashed after
striking a guy wire of the 540-ft. tower of

heard on WBNS!

CBS for CENTRAL OHIO

—

(ad)man's best friend!

. . . and look at the big dog carrying it!

When sponsors want the most for that shrinking
advertising buck, WBNS Radio comes to the rescue
.« . with low cost per listener ., ., . and with more lis
teners than any other station in Central Ohio! And
WBNS is top dog with loyal listeners because it has
top programming. Latest Pulse Ratings show ALL
20 top-rated programs heard in Central Ohio are

radio

COLUMBUS, OHIO
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WBCK-TV Battle Creek, Mich., which was
to go on the air after Jan. 1 on uhf ch. §8.

The plane, owned by Mr. Sigler, struck the
wire at the 440-ft. elevation, sheared a wing,
struck the tower and caromed to the ground,
according to CAA afficials, Gene Cahill, sta-
tion program manager, told BeT. He said
flying conditions were “extremely hazardous,”
with low ceiling and a drizzling rain.

The Blaw-Knox tower, its pylon antenna
installed Nov. 20, was a total loss of $40,000,
with $4,000 damage tc the transmitter build-
ing, Mr. Cahill said.

Eye witnesses said all lights on the tower
were functioning properly before the crash,
according to Mr. Cahill. The transmitter is
near Augusta, nine miles from Battle Creek.
Mr. Cahill estimated operation of WBCK-TV
will be delayed until next summer.

Kearl, Wright Promoted
In KGMB Radio-Tv Split

SPLIT in radio and television operations of
KGMB-AM-TV Honolulu and appointment of
separate managers for each operation was an-
nounced last Monday before dedicati)on cere-
menies on that date for the Hawaiian Broad-
casting System’s new radio-tv center and in-
crease of KGMB-TV’s video power to 104 kw.
C. Richard Evans, vice president and gen-
eral manager of KGMB-AM-TV, said Wayne
Kearl, formerly assistant general manager of
HBS, has been named manager of KGMB-TV,
and Melvin B. Wright, former merchandising
director, will be manager of KGMB. At the
same time, he said, K. C. Wong, HBS assistant
treasurer, also has become office manager.

VENARD LEAVES
TAYLOR FIRM

LLOYD GEORGE VENARD, president and
a director of the O. L. Taylor Co., announced
last week he had resigned from the station
representation firm, effective Jan. 2 or earlier
if a successor can be
selected before that
time.
He notified the.
Taylor - represented
L of his de-
¢ plsfire-sdiirily  after
4 subsmtiire his res-
‘:\;'-Hk‘%ﬂﬂolﬁlﬁo 0. L.
"‘---: Zvb ?.ud Paul H.
Raymer.Ci, which
has zcquired all as-
sets of the Taylor
organization from
Mr. Taylor and is
operating the com-
pany as a separate entity apart from the Ray-
mer Co. [B*T, Nov. 23].

Mr. Venard
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now available

1RADL MaAtT

HERE’S A NEw 2500-foot reel with a number of improved
design features that will appeal to many tape recordists.

SOLID, ONE-PIECE CONSTRUCTION

Audiotape can now be supplied on this light-weight
STANDARD N.A.B. HUB DIAMETER Fiberglas reel at no increase in price. For a trial order,
get in touch with your nearest Audio distributor. If he
doesn’t have the new reels in stock, have him contact
our New York, Chicago or Hollywood office and we’ll
see that your requirements are promptly filled.

25% LIGHTER THAN ALUMINUM REEL

HAS SMOOTHER FLANGE EDGES

This is another example of how Audiotape gives you

WILL NOT BEND extra value at no extra cost. Its performance speaks for
itself. Output, frequency response, noise level and
RESISTS WARPING AND DISTORTION distortion are correctly proportioned for the most satis-

factory end result—with no compromise on quality any-
where along the line.

PRACTICALLY INDESTRUCTIBLE

ol
AUDIO DEVICES, Inc. - 5
444 MADISON AVE., NEW YORK 22, N.Y. audiofilm

Offices in Hollywood — Chicogo
Export Dept., 13 East 40th 5t., New York 16, N. Y., Cables "“ARLAB"
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When Customers
Tell Dealers...

It proves your messages
have the ring of authority!

WGAR commands the respect of
a large listening audience because
of authoritative news reporting,
outstanding shows and special
events, both local and CBS. This
buying audience is yours—to ring
up results in cash registers!

ADVERTISERS GET
RESULTS ON WGAR

Sales results obtained through
- use of WGAR are reflected in
the number of years both local
and national advertisers have
been with Cleveland’s Friendly

Station!

221 advertisers...... 3.5 years
94 advertisers. .. .. 6-10 years
17 advertisers. ...11-15 years

16 advertisers. .Over 16 years!

WGAR'S PLEDGE

Based on 23 years’ experience,
“WGAR secures from its staff
and its clients, careful prepara-
tion and delivery of advertising
messages tO maintain high
standards and good taste.”

Listeners quote WGAR because
they've learned to respect its voice
of authority. We invite you to share
the impact of this voice for your
sales messages.

. In Northern Chlo

WGAR

THE SPOT FOR SPOT RADIO

Cleveland
50,000 watts Wi,

CBS :

St
T B
Eastern Office: of .
665 Fitth Ave., N.Y.C.
Represented by The Henry 1. Christal Co.
In Canada by Radio Time Sales. Lid., Toronte
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SECOND TV OUTLET BEGINS IN NASHVILLE

FIVE new tv stations were to begin regular
programming last week as WSIX-TV Nashville,
Tenn., second outlet for that city, and WWOR-
TV Worcester, Mass., first home station there,
started operation Nov. 30 and Dec. 4, respec-
tively. Slated to go on the air yesterday (Sun-
day) were:

WJDM _(TV) Panama City, Fla, vhf ch. T

(CBS, ABC), reprsented by George P. Holling-

bery Co.

KMID (TV) Midland, Tex., vhf ¢h. 2 (NBC),
represented by Q. L. Taylor Co.

WTOV-~-TV Norfolk, Va., yhf ch. 27 (ABC, Du-
Mont), represented 6y Forjoe Tv.

WSIX-TV (ch. B), represented by George
P. Holiingbery Co., will reach into mid-Ten-
nessee and southwestern Kentucky, says the
CBS-TV affiliate, which ran a special dedica-
tory section Nov. 29 in the Nashville Tennes-
sean, publicizing its tv operation.

WWOR-TV (ch. 14) will be affiliated with
ABC and DuMont, and represented by Paul H.
Raymer Co.

KMID, using RCA equipment, has announced

LOOKING over congratulatery telegrams at
the Nov. 29 dedicatory program of WSIX-
TV Nashville, Tenn., are (I to r} Hardin
Conn, WSIX’ first announcer in 1927 and
now ¢ | for Tennes Busi Men’s
Assn.; Louis R. Draughon, president-general
manager, and Rep. J. Percy Priest (D-Tenn.).

its rate card of $200 an hour, Class A time,
Sid Grayson, general manager, reported.

Scheduled to go on the air Dec. 13, WEAU-
TV Eau Claire, Wis. (ch. 13), was to begin test
patterns yesterday (Sunday). It will be af-
filiated with NBC, ABC, and DuMont, Richard
Kepler, manager, said. .

KWTYV (TV) Oklahoma City (ch. 9) expects
to be on the air Dec. 15, Edgar T. Bell, general
manager, announced. The CBS-TV affiliate now
is having final pieces of its equipment installed.
Test pattern transmission is due tomorrow
(Tuesday).

Slated to start test patterns today (Monday),
WRTYV (TV) Asbury Park, N. J. (ch. 58), has
sent out reception report cards to dealers and
servicemen soliciting their cooperation in re-
porting on WRTYV signal clarity. Regular pro-
gramming date has been set for early January.

WINT (TV) Waterloo, Ind. (ch. 52), re-
ports its equipment delivery schedule will en-
able it to be on the air March 1. Total popula-
tion in its Grade A and B is more than % of a
million, R. Morris Pierce, announced.

Reports &f good reception 100 miles away
have been received by WITV (TV) Fort Lau-
derdale, Fla. (ch. 17), Wallace E. Stone, com-
mercial manager, said, The station commenced
operation Thanksgiving Day.

Another Thanksgiving starter, WIBF-TV

Augusta, Ga. (ch. 6), announced its local and
national advertising rate is $200 per hour.

Stations due on the air in the next 30 days are:
ARKANSAS ’
KATV (TV) Pine Bluff, vhf ch. 7, represented
by Avery-Knodel Inc., Dec. 15.
CALIFORNIA
KBID (TV) Fresno, uhf ch. 53, represented by
Meeker Tv Inc., Dec. 15.
KTVU (TV) Stockton, uhf ch. 36, represented
by George P. Hollingbery Co., Dec. 15.
COLORADO
KOA-TV Denver, vhf ch. 4 (NBC), represented
by Edward Petry & Co., Dec. 25.
CONNECTICUT
WNLC-TV New London, uhf ch, 26, represented
by Headley-Reed Tv, December '53.
FLORIDA
WINK (TV) Fort Myers, Vhf ch. 11, represented
by Weed Ty, December '53.
WJHP-TV Jacksonville, uhf ch. 36, represented
by Perry Assoc., December *53.
WJD (TV) Panama City, vhi ¢h. 7 (CBS,
éBC%}, regresented by George P. Hollingbery
0., Dec. 6.
WEAR-TV Pensacola, vhf ch. 3 (CBS), repre-
sented by George P. Hollingbery Co., Dec. 15.
IDAHO
KID-TV Idaho Falls, vhf ch. 3 (CBS, NEC),
represented by Gill-Perna, Dec. 10.
INDIANA
WRAY-TV Princeton, uhf ch. 52, represented by
Walker Representation Co., Dec. 15.
KANSAS
KOAM-TV Pittsburg, vhf ch. 7 (NBC, CBS,
BuMolxét).' represented by The Katz Agency,
ec. 13.

LOUISIANA

KSLA (TV Shrevegi)rt. vhf c¢h. 12 (NBC, CBS),

represented by Paul H. Raymer, Dec. 15.
MAINE
WCSH-TV Portland, vhi ch. 6 (NBC), repre-
sented by Weed Tv Inc., Dec. 20.
MARYLAND
WBOC-TV Salisbury, uhf ch. 16, Dec. 25.
MASSACHUSETTS

WMGT (TV) North Adams, uhf ch. 74. repre-

sented by Walker Representation Co., Dec. 25.
MICHIGAN .

WIBM-TV Jackson, uhf ch. 48, represented by
Forjoe Tv, Dec. 8.

WWTV (TV) Cadillac, vhf ch. 13 (CBS, ABC,
DuMont), reKresented by Weed Tv Inc., Dec. 13
(granted STA Sept. 29).

MISSISSIPPIL

WJIDT (TV) Jackson, vhf ch. 3 (NBC), repre-
sented by George P. Hollingbery Co., Dec. 15
(granted STA Oct. 19).

TR MISSOURI

TV Columbia, vhf ch. 8 (ABC, CBS,
DuMont, NBC), represented by H-R Tv Inc..

Dec. 15.
NEBRASKA

KHOL-TV Kearney, vhf ch. 13 (CBS, DuMont)
represented by Meeker Tv Inc., Dec. To (granted

STA Oct. 29).
NEW JERSEY

WRTV (TV) Asbury Park, uhf c¢h. 58, January

’b4 (tests due Dec. 7).
NORTH CAROLINA

WAYS-TV Charlotte, uhf ¢h, 38 (ABC), e-
sented by The Bolling Co., Dec. 15.( o L

WNCT (TV) Greenville, vhf ¢h. 9 (CBS, Du-
Dﬁ!ont), represented by John E. Pearson Tv Inc,,

ec. 20.
OHIO

WSTV-TV Steubenville, vhf c¢h. 9 (CBS), rep-
resented by Avery-Knodel Inc., Dec. 10 (granted
STA Sept. 16).

OKLAHOMA

KWTV (TV) Oklahoma City, vhf ch. 9 (CBS),
represented by Avery-Knodel Ine., Dec. 15
{granted STA Nov. 13).

KCEB (TV) Tulsa, uhf ch. 23, represented by
The Bolling Co., Dec. 15.

OREGON

KPIC (TV) Salem, uhf ch. 24, Dec. 15 (granted

STA Aug. 4).
PENNSYLVANIA

WCMB-TV Harrisburg, uhf ch. 27, represented
by Donald Cooke Inc., Dec. 15.

WARM-TV Scranton, uhf ch. 16, represented
by George P. Hollingbery Co., December 53,

TEXAS

KMID (TV) Midland.' vhf ch. 2 (NBC), repre-
sented by O. L. Taylor Co., Dec. 6.

KRGV-TV Weslaco, vhf ¢ch. 5 {(NBC), repre-
sented by Paul H. Raymer, Dec. 15.

VIRGINIA

WTOQV-TV Norfolk, uhf ch. 27 (ABC, DuMont)

represented by Forjoe Tv Inc., Dec. 6 (granted

STA Oct. 16).
WASHINGTON

KOMO-TV Seattle, vhf ch. 4 (NBC), repre-
sented by George P. Hollingbery Co., Dec. 11
(granted STA Nov, 13).

WISCONSIN

WEAU-TV Eau Claire, vhf ch. 13 (NBC, ABC,
BROADCASTING ® TELECASTING



FLINT, MICHIGAN

Now, there IS something new in the sales sun! A new
and potent network television station, serving a virgin

and untapped television market . . . the fich and dynamic
“Agri-industrial” market of Flint, third largest city in Mich-

igan and America’s pioneer Auto City! At last, picture-perfect
television is available to the more than half-a-million persons
populating this unique Agricultural and Industrial area . . .
535,100 customers for your products with an annual buying
income in excess of $863,000,0001

Nowhere else in America will you find a market to
match WTAC-TV’s “Agri-industrial” coverage area com-
position! Nowhere else will you find a more direct & less
costly method of meeting this market than via the sales-
making “Picture-Window” programming of WTACTV . . .
Flint’s FIRST and only television station . . . on the air—and in
the market—NOW!

Affiliated with the American Broadcasting Company,
and featuring selected programs from the other major

networks, WTAC-TV’s "Picture Window"” programming
combines the best of the national shows with tops in live
local studio productions. WTAC-TV, with top “Agri-indus-
trial” Coverage, is building and holding a large, loyal and
lucrative buying audience for your product sales story. Your
sales guarantee for profit satisfaction!

g

With Top “Agri-industrial” €overage!

PICTURE CLEAR

F Sty T
- ————, { v T,

“~Trendle-Ca

mpbell Broadcasting Corporation
Represented by Paul H. Raymer Company




LUBBOCK, TEXAS
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DUMONT PARAMOUNT
epresenited, dufvony-Knodel, e,

EFFECTIVE POWER
35,000 Watts Visual
17,500 Watts Avral

W. D, “Dub” Rogers, President

Mike Shapirc, Asst. Mgr.,
Director of Sales

channell 13
S oc ronas
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cDuMc]:»)ﬂt). rgpresenoed by George P. Hollingbery
0., Dec

WNAM-TV Neenah, uhf ch. 42, represented by
George W. Clark Inc., Dec. 15.

WYOMING
KFBC-TV Cheyenne, vhf ch. 5 (CBS), Dec. 25.
ALASKA

KTVA {TV) Anchorage. vhf ch. 11 (NBC, Du-
]l\)llont) represented by Hugh Feltis & Assoc,,
ec. 15,

Doty Heads WSBA-AM-TV

APPOINTMENT of Clarence L. Doty, for-
merly with Edward Petry & Co., New York,
station  representa-
tives, as vice presi-
dent and general
manager of WSBA-
AM-TV York, Pa,
was announced last
week by Louis J. Ap-
pell Jr., president of
Susquehanna Broad-
casting Co., licensee.
Mr. Doty assumed
his new post last
Tuesday.

WAVE-AM-TYV Sign Pact
With NBC Spot Sales

NBC SPOT SALES' expansion of its station
representation list moved ahead another notch
last week with signing of WAVE-AM-TV
Louisville, effective Jan. 1.

The appointment was announced jointly by
George W. Norton JIr., president, and Nathan
Lord, vice president and general manager of
WAVE Inc.,, and Thomas B. McFadden, di-
rector of NBC Spot Sales.

The sales representation arm of NBC also
was reported in negotiations with some other
stations, but their identities were not disclosed.
Nor was any formal comment forthcoming
from independent station representatives, who
through their Station Representatives Assn.
traditionally have opposed network activities
in the sale of spot radio-tv time for non-net-
work-owned stations.

WAVE, an NBC affiliate for 20 years,
operates on 970 k¢ with 5 kw. WAVE-TV
(ch. 3), which celebrated its fifth anniversary
Nov. 24, is a primary affiliate of NBC-TV and
also carries ABC-TV and DuMont programs,

Addition of WAVE-AM-TV counter-bal-
ances NBC Spot sales’ forthcoming loss of
Westinghouse Radio Stations’ WPTZ (T V)
Philadelphia and WBZ-TV Boston, which have
signed with Free & Peters—the organization
currently representing the WAVE stations—ef-
fective Feb. 1.

KMID (TV) -Names Grayson

SID GRAYSON, commercial manager of
KWFT-TV Wichita Falls since the station went
on the air Jlast

March, has been -
appointed general

manager of KMID |
(TV) Midland, Tex., |
and already assumed
his duties. The sta-
tions was slated to
go on the air Dec. 6.
Mr. Grayson was
commercial manager
at both KFDX and
KTRN, both in
Wichita Falls, before
joining KWFT-TV.

r. G'rayson

Des Moines Stations
Name New Personnel

TWO Des Moines radio stations have new man-
agers as a result of changes brought about by
the purchase of one station and the deaths of
two principals in the
other.

Vice president and
general manager of
KIOA Des Moines,
which was purchased
from Independent
Broadcasting Co. for
$150.000 by Town
& Farm Co. Inc.
[BeT, Oct. 5], is Rex
Lathen [AT DEAD-
LINE, Nov, 30]. His
appointment was an-
nounced by Don
Searle, President of
Town & Farm, which also operates KMMIJ
Grand Island, Neb., and KXXX Colby, Kan.
The purchase was completed Nov. 23,

New station manager, vice president and
board member of KSO Des Moines is Bill
Baldwin, former program director. Mr. Bald-

Mr. Baldwin

win was appointed by Kingsley H. Murphy Jr.,
who took over the presidency upon the death of
hi§ father, Kingsley H. Murphy Sr.

Mr, Searle Mr. Lathen

A number of changes were announced at
KSO, arising not only from the death of Mr.
Murphy, but also that of Herbert F. Holm, sta-
tion comptroller. The younger Mr. Murphy
has moved his family to Des Moines to assume
active operation of the station.

Gene Shumate, former KSO sports director,
has been promoted to commercial manager,
and named as a vice pres:dent and board mem-
ber.

Ove H. Strandskov of Des Moines has been
named to succeed the late Mr. Holm as comp-
troller, and Floyd E. Bartlett, chief engineer
since 1944, adds the duties of treasurer.

WDIA Plans 50 Kw Power

- PLANS are for a new, more powerful WDIA

Memphis by next spring. WDIA has set March
1 as its target date to begin operating with 50
kw on 1070 ke. It now is on 730 kc with 250
w, Station plans to program 21 hours daily
from 4 am. to | am. New transmitter
building will be 40" x 60' of concrete block.
WDIA has on order a Continental Electronics
Type 317 50 kw transmitter with delivery ex-
pected Dec. 1. Six 230-ft. Blaw-Knox towers
will be used, offering a four tower directional
during daytime and six towers at night (5 kw
at night).

Jess C. Denious- Dies-

JESS C. DENIOUS, 74, president of KGNO
Dodge City, Kan., died last Tuesday. Mr.
Denious also was editor and publisher of the
Dodge City Daily Globe.
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That's right, Danny Thomas . . .

Sylvania is presenting you with the
for the “Outstanding Comedy Show

Thanks, Svlvania, for honoring Danny Thomas this way
.. we wouldn’t be human if we weren’t pleased and
proud. And grateful to Danny, Jean Hagen, Ben Lessy,
Sherry Jackson, Rusty Hamer, and Corky (the dog) for
giving us such a hilarious show. Orchids, too, for the many
wonderful guys whose job it is to stay aff the TV screen
. . . our producer, our director, and the stage crew ... for
making this show a prize-winning series.
Thanks, too, for your second award...for timely cover-
age of the Coronation last June. But we feel a little

1953 Award
of the Year”!

guilty about this ane. The glory actually belongs to those
two friendly networks, the BBC and Canadian Broad-
casting Company. Their brilliant films and superb coop-
eration made this award possible. If we can take credit
for anything, it's simply the fact that we brought this
important event to the country quickly and effectively.
But that's nothing special at ABC.

Thanks especially to The American Tobacco Company
and Speidel, who sponsor the Danny Thomas Show. They
are the real winners of awards like these.

A B C TELEVISION NETWORK

AMERICAN

TELECASTING

BROADCASTING COMPANY
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'YOUR PRESENT
1 KW-UHF-TV
TRANSMITTER

3 o) ate!
A

General Electric’'s UHF leadership puts you on
the sure road to higher TV power!

@G.£ UHF TRANSMITTERS. 1 KW and 12 KW unics for initial
high  power telecasting equipment plus a 12 K\ amplifier for
expanding existing facilities,

@15 KW KLYSTRON TUBES. Product of General Electric prog-
ress. Provides exactly the power you need for strong field
intensity—excellent home receiver signals.

®G.E HELICAL ANTENNAS boost radiated power up to 20-25
times and contour for ideal market coverage.

.PROVED-IN-OPERATION BY MORE THAN A DOZEN MAIJOR TV
OUTLETS, Go down the list of important high power television
broadcasters throughout the country using General Electric
equipment. Measure its value to you by their success!
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@ Today...if your present transmitter
provides only minimum output, then you may not
get a strong station signal into your complete mar-
ket area. That automatically cuts coverage plus
important advertising revenue. Few, if any, broad-
casters who need high power for UHF telecasting
can afford to wait much longer. Promises of future
equipment development doesn’t solve their imme-

diate problem. Only G.E. offefs the right solution.
General Electric’s “look into the future” in 1949

¢

today gives you a single answer to all UHF equip-
ment requirements! Five years of UHF product
planning and development now provide broadcast-
ers with a 12 KW amplifier that can be combined
with your present small UHF transmitter for in-
creased field intensity—better pictures in your mar-
ket receivers. General Electric alone offers this
service to UHF stations already on-the-air! G.E.
alone can deliver 12 KW transmitting equipment
for new TV outlets today!

12 KW Amplifier installa-
tion from your local G-E 15 Kw Klyslron Tube

A Representatives. Act quick-
ly! General Electric Co.,
Section2103-19, Electronics
Park, Syracuse, New York.

Complete Television Equipment for UHF and VHF

GENERAL

\ Get complete details
\ R on how to accomplish this
1

Designed to achieve
maximum transmitter pow-
er for UHF telecasting. This

amazing tube was devel-
oped for G.E. by Verian
Associates and has been
proved of superior value to
all other types in more than
a dozen major installations.

ELECTRIC
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“Principles & Practices of

TELECASTING
OPERATIONS”

by HAROLD E. ENNES -

600 PAGES
OF PRACTICAL
INFORMATION
for everyone
interested in

TELECASTING

Indispemsakle o the

Engiseer, Producfion Man,

Dlrecier, Technicion, and
e all Suda

top reference
on Telecasting

the Video- & ud
CONTENTYS:
A Partial List of Authoritative Chapters:
Bosic Tel ting Equip t; Tha TV Cam-

t 4 -
era; The TV Control Room; Fundamentals of
TV Studio Lighting and Equipment; Network
Program Relay Systems; TV Operationol and
Maint Practices; Technical Production
of TV Shows; Flield Equipment and Micro-
Wave Relays; Analysis of Video and Audio
Transmitting Plants; Technical Definitions
-~ PLUS HUNDREDS OF OTHER SUBJECTS

Here, in one comlplete. easy-to-understand
volume is the whole fascinating story of Tele-
casting operations. Whether you are a Chief
Engineer, Production Director or Technical
Director; if you are now working in or plan-
ning to work in TV, or if you are simply
interested in Telecastinﬁ, this book is meant
for you. Here is practical, useful information
that makes you familiar with the equipment
and techniques used in Telecasting, tells you
everything—answers all your questions about
TV production and transmission, If you work
or are interested in Telecasting, you’ll want
this vast wealth of reliable information—
you’ll want this book in your library. Order
your copy today!

600 Pages, 450 lllusirations
6" x 9"

Hard Covers 5795

- ORDER
I Order from your electronic ToDAY:
parts distributor or bookstore,
I or write direct to Howard W.Sams & Co., Inc. |
I 2215 E, 46th St., Indianapolis 5, Ind. 1
| My [check) {money order) for $.......... !
I |
enclosed. Send the following:...... copyfies)
| il
i of "Telecasting Operations" ($7.95 per copy). |
i
l Name..icovioiaaroetnerersssesesones []
|
| R 1
I ]

LCI'I’y .................. State. ... 000
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RADIO and television moved quickly into the
breach last week to provide all-out “newspaper”
service to andiences and advertisers caught in
a shutdown of all major metropolitan New
York dailies.

Untabulated thousands of dollars of “new™
money were channelled into the broadcast media
by local advertisers determined to keep Christ-
mas merchandise moving even though deprived
of what normally is their principal advertising
outlet. Some stations reported they were turn-
ing away business or juggling schedules to
accommodate more.

First results indicated that the forced switch
to radio and television was paying off in terms

For the man on the street . . .

of store sales and traffic. Although store offi-
cials were reluctant to discuss the subject for
publication, an informal survey by BeT on
Thursday—fifth day of the strike—indicated
that in most cases sales were holding up. It
was emphasized however that it was “still much
too early to tell” what the full effect of the
absence of newspaper advertising and the ac-
companying surge in radio-tv use might be.

Department stores led the parade of adver-
tisers turning to the broadcast media in the
wake of the shutdown, which began Saturday
afternoon (Nov. 28) with a photo-engravers
strike supported by other unions. Motion pic-
ture and legitimate theatre houses and other
sales-minded organizations were quick to join
the stores on the broadcast bandwagon.

They bought time in all sizes, from news-
casts and other programs to spots and partici-
pations, though spots and participations domi-
nated. The size of the bonanza for the stations
would depend upon the duration of the strike,
which as of Thursday was still on.

The magnitude of this role was emphasized
by WOR New York Thursday in releasing
results of a survey made for it by Pulse Inc.
on Tuesday. The survey showed that $3.9%
of the 700 families interviewed said they had
listened to or watched newscasts on radio or
tv the preceding day. Of the 700 families,
16.1% said they had heard news on radio
only, 11.1% on tv only, and 66.7% on both
radic and television.

In addition to increased frequency of news-
casts, for example, several stations began giving
stock market reports. At least one station, -in-
dependent WMGM, found in the brokerage
firm of Newberger-Loeb Co. a sponsor for its
daily stock quotations, a six-minute summary
running Monday through Friday, and another,
WOR, signed Bache & Co. for three five-minute
reports a day. The comic strips were made
| available by WCBS-TV, which featured Charles
| Collingwood reading the “funnies” from Wash-

RADIO-TV FILLS N.Y. NEWS BREACH

ington newspapers as part of a special one-hour
telecast each morning at 7 o'clock, and by
WABC-TV, which presented Bill Steinke with
the comics around noontime daily. Several
stations put on reports of food prices in major
chain stores, and WABD (TV), in addition to
this service, inaugurated a “help wanted” seg-
ment after three news shows to enable hos-
pitals, stores, utilities and the like to announce
their needs for help.

WABD WCBS WNEW WWRL (Woodside,
L. L) WNBC-WNBT (TV) WPIX (TV) WABC-
AM-TV were among the stations reporting
increased newscasts.

NBC’s WNBC was reported to have recorded
more than $12,000 and WNBT (TV) $18,000
in strike business during the first four days of
the shut down, while WOR was said to have
added more than $12,000 through Thursday.
CBS-owned WCBS radio declined to reveal
dollar figures other than to say that “several
thousand dollars” had been added as of Mon-
day morning, but spokesmen reported 17 new
accounts signed through Wednesday and said
all normal availabilities had been sold out and
that some network and other shows were re-
scheduled to make way for 40 additional
minutes of participation programming Wednes-
day evening and again Thursday.

Among the advertisers engaged in the swing
to radio and television were Wanamaker’s de-
partment store, Macy’s, Gimbel’s, Peck & Peck,
Abraham & Strauss, Bloemingdale’s, Hearn’s,
Saks Fifth Avenue, major motion picture com-
panies, Rogers & MHammerstein, Radio City
Music Hall, and Admiration cigars. Esso, tradi-

. . . It was NBC’s news sheet
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MORE THAN 50 EDITIONS A DAY FROM THE WNBC NEWS ROOM

tionally radio-tv conscious, bought afl available
news spots on WNBT from Monday through
Tuesday noon and then renewed for another
series of 10 programs as the strike continued.
The NBC stations in particular took advan-
tage of the opportunity to promote their role
as news media. Max Buck, director of mer-
chandising and promotion, had 250,000 copies
of a single-sheet “commuter’s edition” printed
up daily giving headline news and listing the
stations’ newscast schedules, and had them dis-
tributed in railroad and subway stations, etc.
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ONLY TRAINS CAN MOVE THIS MOUNTAIN

for the ASSOCIATION OF AMERICAN RAILROADS
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DUMONT’S BERGMANN CITES COLOR COST,
LIMITED AUDIENCE FOR ‘SEVERAL YEARS’

Dayton Ad Club is also told that ‘mastery of uhf is assuring a

competitive television system.

CONVICTION that color television “will not
amount to much” for “several years” was
voiced by Ted Bergmann, general manager of
the DuMont Tv Network and director-designate
of the Broadcasting Division of Allen B. Du-
Mont Labs, in a speech before the Dayton
(Ohio) Advertising Club last Thursday.

He also admonished advertisers to “be vig-
ilant toward the protection of integrity, believ-
ability, absence of annoying repetition, and
unprovable claims” in advertising, and to *“help
us protect your own interests” in “the medium
that moves your merchandising so effectively.”

Mastery of Uhf

Mr. Bergmann, who moves into the post of
director of broadcasting for DuMont on Jan. 1,
told the group that “mastery of the uhf” is
assuring the development of a truly competitive
television system but said that, despite “rapid
advancement” in the number of stations, the
problem of station clearance is still a major
one for all four tv networks.

Sketching the growth of tv, he said that
“advertisers are ringing television’s cash register
in 1953 to the tune of one million dollars a
day against the total of zero dollars no cents
in 1946, while “viewers have invested seven
billion dollars in receivers and manufacturers
are turning sets out at the rate of nine million
a year.”

DuMont’s views on the non-immediacy of
color tv as a general service, he said, are based
on “the higher cost to all concerned as com-
pared to black and white” and “lack of circula-
tion,” Though agencies and advertisers are
interested to the extent that they want to know
how their products and trademarks will look

| in color, and how much redesigning and over-

hauling of merchandising techniques will be
necessary, Mr. Bergmann asserted, “we have
yet to detect any of these agencies or any of
these. sponsors either. ready or willing to sign
to underwrite their own color program on the
-air with their own money.

Color Audience Lack

“The reason for this reluctance is simply the
lack of a color audience in the foreseeable
future,” he continued. “The best information I
can get persuades me that there will be only
about 500 color sets by the end of 1953 in all
the United States, and the figure probably won't
be over 100,000 at the end of 1954.”

Mr. Bergmann noted that “25 or 30” stations
are said to be ready to order equipment to
carry network color broadcasts. This, he
pointed out, can be done for about $35,000.
But, he added:

“Even to tie a local identificatien into a
network program or to run a color film locally
would call for an additional outlay of $75,000
to $100,000, or a sum total of $110,000 to
$135,000 to do just a modest color job.

“If a station were a little more ambitious and
wanted to originate a live program in color it
could easily sink $500,000 to $600,000 in
equipping just one studic for such a purpose.
In this connection, just let me make it clear
that the equipping of one studio for live color
would cost more than to put an entire station
on the air with black and white.”

He thought that technical and manufactur-

ing progress within “three or four years’ time”
would be such that color sets with a screen size
equivalent to present 21-inch monochrome re-
ceivers could be manufactured and sold “for
somewhere in the neighborhood of $500.”

For these reasons, high costs and low circu-
lation, Mr. Bergmann maintained, “live color
television is not going to be done in cities such
as Dayton—just won’t be at the command of
local advertisers in a profitable sense—for
several years to come.” But although he saw
no “Immediate widespread swing” to color, he
felt that ‘“eventually color television will be
integrated with our present black-and-white
broadcasting.”

Referring to the increasing number of tv
stations, Mr. Bergmann said that “as each day
passes and more stations are built, the closer
are we coming to four complete national net-
works.” But station clearance is still a prob-
lem for the networks, he continued, pointing
out that of the 208 tv cities, 133 have one
station, 47 have two, 21 have three, and seven
have four or more. He said:

“Thus, four networks can feed simultaneous
programming in only seven cities. Three can
clear simultaneously in 28 cities, two networks
in 75 cities, and only one network in all 208
cities. Keeping this in mind and examining
the total business on all four networks, you
will find that it is equivalent to a nighttime
sell-out on three and one-third networks.”

He quoted AT&T as estimating that live net-
work service will be available to about 250 sta-
tions in approximately 140 cities at the end
of this year and that probably 100 other sta-
tions will be added during 1954.

Mr. Bergmann said experience had proven
DuMont correct in its belief that “there was
nothing wrong with uhf that high power would
not cure.”

Further, he said, “sponsors are interested
only in getting their messages before viewers
clearly, attractively and economically, not
in the means by which industry technicians do
the job,” while “viewers are quite indifferent as
to how a program gets to their home screen . . .
all they ask is that it be a good program.” He
continued:

“The FCC’s diagram of television’s future,

DTN’s Far Reach

DuMONT Television Network claims
that its network of 205 stations can reach
“virtually every tv set in the U. S.,” point-
ing out that its station line-up has tripled
in size in past year with the addition of
131 stations. Elmore B. Lyford, DuMont’s
director of station relations, said the net-
work has expanded to its present total
from 62 stations at the end of the
“freeze” in July 1952, to 74 at the end of
1952 and 126 last June 15. Mr. Lyford
added that DuMont also has the nation’s
largest commercially-sponsored tv pro-
gram in Bishop Sheen’s Life Is Worth
Living, now carried on 164 stations and
expected to reach an audience of about
20 million each week when the station
line-up is completed. The program, spon-
sored by the Admiral Corp., is presented
on Tuesday, 8-8:30 p.m., EST,
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MILWAUKEE ... is the fastest growing UHF Market in America

WCAN-TV spirals to new heights . . . OVER 175,000 UHF SETS* and only 10 weeks

on the air. Wherever you go . . . ROOFTOPS shout it . . . SALES prove it . . . and

SURVEYS show it.

October 14  Dr. Ella Clark of 26.7%
Marquette University

October 22 American Research Bureau 29.69,

November 6 American Research Bureau 32.2%

November16 Dr. Elia Clark of 35.4%
Marquette University
November 30 Projected Figure 39.8%

. .. with more to come. Look for 250,000 UHF sets
01 New Year's Day. Get your share of the
business on WCAN-TV—the CBS station that

brings increased sales to its advertisers. 25
*WCAN-TV rates are still based channel Milwaukee
Represented Nationally by

on 100,000 sets ‘ _
Write now for rate cards and success stories Alex Rosenman, 347 Madison Ave, N.Y,
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with its preponderance of uhf outlets assures
advertising men generally a chance to work in
the new medium—an opportunity that they
would not have enjoyed had television been
confined to the 500 stations that could have
been put on the vhf band.

“Already, class A time is virtually sold out
on the vhf pre-freeze stations. Had this ‘sold-
out’ condition continued to prevail, television
would have been in a fair way to have become
dominated by 10 or 12 major advertisers. But
that danger no longer exists. With 80 new
channels now available and the 2,000 stations
that they make possible, you can write your
own estimate as to the time that will be ‘avail-
able.”

He conceded that some agencies had “sniped”
at uhf, but said *“‘that situation, too, is passing
and it’s comforting to recall that it was not so
long ago that these same agencies doubted vhf’s
ability to cover a market.”

Some Abuses

In cautioning advertisers to take care to
avoid offense, Mr. Bergmann said:

Lately we in the industry have noted a rest-
lessness in the area of public acceptance of tele-
vision programming. This is primarily because
of a few advertisers who are abusing the privi-
lege accorded them to put their message into
America’s living room. . . .

Broadcasters—station owners and network
operators alike—are aware of this situation, as
indicated by their development and acceptance
of the NARTB code. But they have found that
in daily practice they are pretty much at the
mercy of the advertising men who handle their
sponsored programs and that many of these
advertising men are not sensitive to the public
reaction to the way they are using their time
on the air—sometimes by reason of content and

NETWORKS

at other times by reason of length of com-
mercial, . . .

The threat to tv has reached a point that calls
for a full realization on the part of advertisers
that they must be just as alert as broadcasters
to the protection of television as we know it
today., . . . You [advertisers] ean do more
than we in this respect because, effective and
helpful as the NARTB code is as a guide, it
still is less effective than a sharp appreciation
in the offices that prepare television commer-
cials. ...

Television has proven itself as the greatest
mass mover of merchandise man has yet created.

There are those who would “milk” the audience
acceptance through the vioclation of the spirit of
the code, in the mistaken belief that they are
selling more. Television offers to all manufac-
turers and retailers a great opportunity to dis-
play and sell their merchandise provided they
don’t become trespassers in the nation’s living
rooms as & result of unpalatable commercial
techniques. . .”

NBC, Rapp Settle Suit

QOUT-OF-COURT settlement has been made
by NBC in the $1.25 million suit filed by Phil
Rapp, creator-owner of “The Bickersons,” radio-
tv characters [BeT, Aug. 17]. Sum was not
disclosed. The suit, charging unfair competi-
tion and plagiarism, involved the Eddie Foy Jr.
sketches used last summer on NBC-TV's Satur-
day Night Revue, which Mr. Rapp claimed bur-
lesqued and imitated his property. NBC, under
terms of the settlement, has agreed not to use
any material which might be interpreted as imi-
tating Mr, Rapp's package, now being produced
on tv film. Mr. Rapp Nov. 5 filed in New York
Federal Court a two million-dollar infringe-
ment suit against CBS and Jackie Gleason, in-
volving the latter’s use of “The Honeymooners.”

Coming this Weintern to

ALBANY e TROY

o SCHENECTADY

WTRI

TELEVISION

HIGHER POWER

WIDER COVERAGE

Well Worth Waiting For!

You can soon get LIVE
CLEARANCE for your TV
network programs in the
nation’s 27th refail mar-
ket.

Associated with
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ABC Western Div. Furthers
Publicity-Promotion Split

Newly-announced shift in ex-
ecutive staffing is designed to
further separate radio-tv func-
tions of ABC’s West Coast op-
eration. Split will be on na-
tional and local levels.

ABC Western Division, which already has
separated the radio and tv functions of the
publicity-promotion department [BeT, Feb, 9],
has further split those two departments on
network and local levels, effective this week,
according to Earl J, Hudson, ABC vice presi-
dent in charge of the division.

Jon Wells Barkhurst, director of publicity-
promotion for ABC Radio Western Division
and KECA Los Angeles, now becomes director
of radio publicity-promotion for the network.
Stanton Kramer, director of publicity-promo-
tion for ABC-TV Western Division and KECA-
TV Los Angeles, is in the same post for the tv
network.

Barkhurst Assistants

Assistants to Mr. Barkhurst are Thomas
Wright, publicity, ABC Radio Western Division
and KECA, and Virginia West, program opera-
tions department, KECA. Mr. Kramer's as-
sistants are Gene Deporis, publicity, ABC-TV
Western Division and KECA-TV, and Dan
Baggott, Los Angeles newspaperman.

On the local level, John Asher, formerly di-
rector of advertising-promotion for Consolidat-
ed Television Sales, has joined KECA-TV as
director of publicity-promotion, with Stafford
Clark, publicity, ABC-TV Western Division
and KECA-TV, his assistant.

Nell Cleary, publicity, ABC-AM Western
Division and KECA, is now in charge of KECA
publicity. Robert Harden, promotion, ABC-
Radio Western Division and KECA, and Car-
roll McKenna, director of research, ABC-AM-
TV Western Division and KECA-AM-TV, now
handle KECA promotion. Annetta Kirby, of- -
fice coordinator, ABC-Radio Western Division
and KECA, assumes same duties with KECA.
These four report directly to Amos Baron,
KECA manager.

Networks Dispatch Staffs
To Cover Bermuda Parleys

RADIO and television networks were staffed
to give full coverage of the Big Three meeting
that started Friday in Bermuda [BeT, Nov.
30]. Most of the network newsmen went to
the islands early last week, with the final con-
tingent leaving Friday morning.

The radio-tv list included the following news-
men and technicians:

ABC—Martin Agronsky.

CBS Radio—Eric Sevareid, George Herman,
Lewis Shollenberger, Ted Church, Allan Jack-
son and Ed Morgan. CBS Television—Charles
Von Fremd, Robert Hess and William Macy.

MBS—Everett Holles and Henry Gladstone.

NBC—John Krumplebeck, Roger Butterfield,
Bob Blair, Jinx Falkenburg, Walter Godwin,
Ray Scherer, Sanford Sheldon and John Lan-
genegger.

Voice of America—Barooyr Zorthian.

German Radio—Peter von Zahn.

Italian Radio—Gianni Granzotto.
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SCHEDULE"

“Effective November 23, 1953
{Previous Schedule: 5:30 AM to 2 AM)

@&%@mb @’VLQAJS0,000
NOW.. 24-HOUR|

s T

| 7 newa

For complete information
on reaching this bonus late-listening

audience, call Free & Peters or
KEX Sales.

PORTLAND

WESTINGHOUSE RADIO STATIONS Inc —

)
KOKA « KYW « WOWD - WBZ-WBZA
KEX « WBL-TV « WPTZ \

Nationai Representatives: Free & Pelers, except for
TV Stations; for TV: NBC Spot Sales
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AT&T ADDS 19
IN NOVEMBER

Eighteen cities (19 stations) are
given nationwide tv network
facilities. AT&T also announces
plans for Boston - Lewiston -
Bangor link as well as addi-
tional channels between Al-
bany and Buffalo.

ADDITION of 19 television stations in I8
cities to the Bell System’s nationwide tv net-
work facilities during November was announced
last week by Ralph L. Helmreich, director of
operations for the Long Lines Department of
AT&T. Network service was said to be avail-
able to a total of 230 stations in 143 cities.

Stations added during November are: KCEN-
TV Temple, Tex., KROC-TV Rochester, Minn.,
WHEC-TV and WVET-TV Rochester, N. Y.,
KTVQ(TV) Oklahoma City, KLZ-TV Denver,
WIMR-TV. New Orleans, WIS-TV Columbia,
S.C., WNOW-TV York, WCIA-TV Champaign,
1., KGTV(TV) Des Moines, WIBW-TV To-
peka, WKIG-TV Ft. Wayne, KFDA-TV Ama-
rillo, WSIX-TV Nashville, KCRI-TV Cedar
Rapids, WIRK-TV West Palm Beach, WIBF-
TV Augusta and WITV (TV) Ft. Lauderdale,
Fla.

Mr. Helmreich also announced that the com-
pany has applied to FCC for authority to
construct a second section of a new microwave
route from Boston to Lewiston and Bangor,
Me., and to provide additional tv channels
between Albany and Buffalo, N.Y.

Programs to lewiston, Bangor

Construction of the Boston-Lewiston-Bangor
system will bring network programs to stations
in Lewiston and Bangor by means of one
northbound television channel.

Mr. Helmreich said that between Albany
and Buffalo, the company plans to add one
eastbound and one westbound tv channel to
the existing Albany-Buffalo radio-relay route.
Currently, two westbound channels are in oper-
ation and a third eastbound channel is under
construction. The additional westbound chan-
nel, according to Mr. Helmreich, is needed to
extend a third tv channgl between New York
and Cleveland. )

The company ultimately plans to have four

channels on the system, Mr. Helmreich said, -

with two in each direction to become part of
a microwave route serving tv stations from
New York to Chicago and back to New York
via St. Louis and Washington.

Mr. Helmreich noted that during November
the Atlanta-Jacksonville radio-relay system also
had been placed in service. This route spans
a distance of 298 miles, with 11 radio-relay sta-
tions having been- built along the route.

Intermountain Directors

NEW DIRECTORS elected at a semi-annual
stockholders meeting of Intermountain Net-
work Inc. Nov. 20 in Salt Lake City included
George McMillan, Sanford M. Stoddard, E. W.
Campbell, who also was named secretary-
treasurer, and Wilda Jean Hatch, who was
elected vice president.

Re-elected were George C. Hatch, board
chairman; Lynn L. Meyer, president, and Jack
Paige, executive vice president.

Mr. Meyer, in his report to the board, said
gross sales for the first 10 months of 1953
are up 18% over the same period last year
and projections indicate sales by the end of
the year will be up 22%.
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KEY members officiating ot the recent NBC
Owned & Operated Stations Division’s Pro-
motion, Merchandising, and Publicity Clinic
in New York ore (I to r) Max Buck, WNBC-
WNBT (TV) New York; Chorles R. Denny,
NBC Q&0 Division vice president, and H, W,
Shepard, NBC Spot Sales, promotion and
new business manager.

NBA Telecasts on DuMont,
Podoloff Says Tv Boosts Gate

PRO basketball executives are ‘“completely
convinced” that telecasting their games increases
their gate attendance, Maurice Podoloff, presi-
dent of the National Basketball Assn., asserted
last week.

In a statement released through the DuMont
Tv Network, which will telecast NBA games
on a network of some 50 stations each Satur-
day afternoon from Dec. 12 through March
13, Mr. Podoloff said the decision to go net-
work followed “a careful study last year of tv
influence in cities where pro basketball games
were shown on a spot basis, locally.” He con-
tinued:

“We are televising in the cities where we
are playing, too. We know that the home tv
pictures of the game will not destroy our audi-
ences. In fact, it’s just the opposite. Where-
ever we have televised locally in previous years
we have had attendance go up at the same time.

“New York and Boston last year were the
two places where we had the most frequent
televising of pro basketball games. In these
cities the game attendance went up about 55%.
This gain can be traced directly to television.
We don’t think there were any other major
factors. Television simply won over new fans.
It convinced skeptics that the pros played a
fast, hard and tricky game, fascinating to watch.
And so the new fans flocked in and stayed in.
We had a growing loyal audience.

“Here’s another single illustration of tv's
power. The Boston Celtics had been seen
often on television, from Boston, by a wide
public in the Providence area. We had built
up a video following in Providence. So once
last year on only 10 days’ notice we took the
New York Knicks and the Celtics into Provi-
dence, and we completely sold out the house.
This remarkable showing in such a short ad-
vance publicity period was due almost com-
pletely to the build-up of television cage fans.”

Noting that the DuMont telecasts will carry
the games into a number of cities which have
never seen pro basketball, Mr. Podoloff said:
“That’s going to whet a lot of appetites. Next
year we will book exhibition games in a num-
ber of these new cities, we anticipate, and we'll
have a lot of tv-created fans eager to see our
players at first hand. We are convinced tele-
vision will give us a great future.”

‘WORKER" TIME BID
MAY GO BEFORE FCC

THE FREE-TIME round-robin of the networks
appeared last week to be headed for the FCC
as a spokesman for the communist Daily
Worker said the newspaper intends to “fight
it out™ in its bid for free time to answer state-
ments made by Sen. Joseph R. McCarthy in
the speech he made in free time answering a
free-time speech by former President Truman
[BeT, Nov. 30, 23].

The Daily Worker spokesman told BeT that
the paper definitely intends to go to FCC with
its contention that it is entitled to be granted
network time in which to reply to the Wis-
consin senator. He said at least one network
had definitely rejected the Worker's request,
and a check of all those to which it had
been sent indicated that none had acquiesced.

ABC was reported to have told the Worker
that it did not consider Sen. McCarthy’s ref-
erences to that newspaper to constitute an
attack on it.

The Worker was understood to be basing
its demand on a single reference in which Sen.
McCarthy contended that Mr. Truman and
the Worker agreed on the definition of “Mec-
Carthyism” . . . “word for word, comma for
comma.” Sen. McCarthy’s demand for time
was founded largely on the former President's
use of the term “McCarthyism.”

Mr. Truman spoke Nov. 16, 11-11:30 p.m.,
on the radio and tv networks of ABC, CBS,
and NBC, and on the Mutual radio network,
while Sen. McCarthy spoke one week later at
the same hour on the same networks.

ABC and Owned Tv Stations’
Executives Meet in New York

TOP executives of ABC and the company’s
five owned television stations will meet in
New York today (Monday) and tomorrow to
plan operational patterns for 1954,

Sessions will be conducted by Robert E.
Kintner, ABC president. Network officials ex-
pected to attend are: Robert H. O’Brien, execu-
tive vice president; Robert M. Weitman, vice
president in charge of programming and
talent; Ernest Lee Jahncke Jr., vice president
and assistant to the president, and Frank Marx,
vice president in charge of engineering and
general services.

Also expected are George T. Shupert, vice
president in charge of ABC film syndication;
Alexander Stronach Jr., vice president in charge
of the television network; Charles R. Abry,
national director of television sales; Slocum
Chapin, director of the television network, and
William M. Materne, coordinator of owned
radio and television stations.

In attendance from the ABC-owned tv sta-
tions will be the following: Frank King, man-
ager; Elton Rule, sales manager, and Robert
Forward, program manager, of KEBCA-TV
Hollywood; James H. Connolly, vice president
in charge of San Francisco office; Vince Fran-
cis, manager, and William Hollenbeck, program
manager, of KGO-TV San Francisco; Sterling
C. Quinlan, general manager, Matthew Vie-
racker, treasurer, and James W, Beach, sales
manager, of WBKB (TV) Chicago; James G.
Riddell, president, and John Pival, manager of
WXYZ-TV Detroit; John H. Mitchell, vice
president and general manager, and Ardien B,
Rodner, program manager, of WABC-TV New
York.
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G EoLoGICAL RESEARCH is an impor-
tant part of Anaconda’s development
of its resources. At Butte, Montana,

) . Anaconda’s geologists, using the know-

I I n t kee B tte H I I how of a half-century’s experience, plus

H e I] g : U p u I the newest in geological equipment, help
. to implement the Company’s “ton-for-

ton” developmerit procedure, whereby

11" . . "n l for every ton of ore mined, another ton
e rlc es I 0" ea r . is proved to be available.
An example of the value of this geo-

- logical research is the Greater Butte Proj-
ect, Anaconda’s development of Butte's

| The construction ond study .of scole mine models
such os this provide voluoble geologicol informa-
| tion for mine development.

low-grade copper resources. Using large-
scale “block-caving” mining methods,
and relying on information obtained
from precise geological mapping over
many years, Anaconda is tapping a
proved reserve of 2,600,000,000 pounds

" of copper, providing the United States
with the equivalent of 2 whole new cop-
per district. This operation is in addition
to the. continued mining of the indi-
vidual high-grade veins in other parts
of the Butte District.

Careful, scientific application of geol-
ogy is an integral part of Anaconda’s
mining operations, not only at Butte, but
at all of Anaconda’s mines in the U. S,
Mexico and South America. The result-
ing exploration and development work
is in keeping with Anaconda’s company-
wide building and improvement pro-

" gram, now being brought toward com-
pletion at the Company’s mines, mills
and factories. This program is dedicated
to one goal . . . more metals and better
metal products. e

This transparent model
of a section of Butte Hill, permits
Anocondo's geologists to visvolize
complete gealogicol relotionships in
three dimensions, ond thereby focilitotes
the plotting of underground workings
and the plonning of future operotions.

The American Brass Company
Anacondo Wire & Cable Compony

Andes Copper Mining Compony
N A‘ o N D Chile Copper Compony
Greene Cononea Copper Company

Anacondo Aluminum Compony

do S C
co P P E R M I " I " G C o M PA " Y :::::no:fi:nalaéer:e!f;r;p:n’:; Refining Company
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NETWORKS

"Kraft Theatre’ in Color

NBC-TV's Kraft Television Theatre on
Dec. 16 is slated to become the first
dramatic show to be colorcast via the
RCA compatible system, it was announced
last week. This will add another “first”
to the show’s list. It is credited as the
first full-hour live dramatic show, first
commercial -network show, first to be
carried on the Midwest cable, and first to
present two different full-hour live dramas
weekly over two different networks. J.
Walter Thompson Co., N. Y., is the
agency handling the show for Kraft.

Court Declines Action
To Halt Lewis’ Expose

BROADCASTS reporting political and gam-
bling conditions in St. Mary’s County, Mary-
land, heard on the MBS Fulton Lewis jr. pro-

" gram, continued last week "as an unsuccessful
effort was made to cbtain a court order halting
the series. ’

Judge Richmond B. Keech of the U, S. Dis-
trict Court, D. C., denied a petition filed on
behalf of Abe Weiner of Lexington Park, Md.,
St. Mary’s school board member, claiming the
broadcasts are an invasion of his right of
privacy and that recorded material used by
Mr. Lewis was obtained by subterfuge.

The petition was denied at approximately
6:55 p.m. Monday. Within 10 minutes Mr.
Lewis gave a complete report of the argument.
Irving R. M. Panzer argued the petition on
behalf of Mr. Weiner with Roger Robb repre-
senting Mr. Lewis:

WPTX Lexington Park, which is carrying
the series, offered iime to Mr. Weiner; his
cousin, Joe Weiner, St. Mary’s political figure,
and Gov. Theodore R. McKeldin of Maryland.

“According to Mr. Lewis, Abe Weiner made
threats to John M. Naylor, WPTX 'manager,
claiming he would get advertisers to cancel
their contracts. The station management indi-
_cated last week that ome contract had been
cancelled but was unable to say whether it
was the result of any coercive action.

In denying the injunction request, Judge
Keech. said- he-felt the court had no right to
anticipate material in the broadcasts or enjoin
a libel in advance. He said the plaintiff must
resort to a suit for damages.

Mr., Panzer contended on behalf of Mr.
Weiner that the recordings are believed to have
been edited to distort true conversations and
to give a false picture of what occurred. Broad-
casts of recorded excerpts, he continued, invade
the plaintiffs right of privacy. He asked an
injunction to prevent broadcast of recorded ma-
terial or the substance of recordings.

KISJ (TV), KGLO-TV
Sign For CBS-TV Affiliation

KISI (TV) Pocatello, Idaho, and KGLO-TV
Mason City, Towa, have signed affiliation agree-
ments with CBS-TV, Herbert V. Akerberg,
CBS-TV vice president in charge of station
relations, announced last week.

KISI (ch. 6), which is owned and operated
by the Tribune-Journal Publishing Co., with
Robert S. Howard as general manager, became
a primary, non-interconnected affiliate last
Wednesday. KGLO-TV (ch. 6), which is owned
and operated by Lee Radio Inc., with Herbert
R. Ohrt as general manager, will become a
primary, non-interconnected affiliate on or
about May 1, 1954.
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BRITISH COMMERCIAL TV LOOKS BETTER

Second report from London by
former Katz agencyman T. E.
Kruglok indicates agencies
have a rosier view of British
commercial tv than at first,
Some persuaders: half-hour
shopping shows and commer-
cials between drama acts.

ADVERTISING agencies and advertisers are a
little happier today with the form commercial
tv will take if the Conservative Government
keeps its representatives in line
in the House of Commons long
enough to force through the motion
for an alternative service to BBC. Although
the original reaction of the Incorporated So-
ciety of British Advertisers and the Institute
of Incorporated Practitioners on Advertising
was lukewarm, individual members now see the
commercial aspects as a little closer to the
American system.

The Government already has indicated that
shopping programs up to a half-hour in dura-
tion will be permitted, all-commercial in na-

ENGLAND

ture; and that the commercial preceding and -

following programs may be modified where
a drama is presented in several acts. In this
event, it may be possible to carry a commercial
between acts. i
To an American observer, the difference
between this and the middle commercial the
critics have been railing against as an “Amer-
ican depravity” is purely a question of definition.
As could be expected, the rush for licenses
to operate stations has abated in favor of the
more lucrative prospect of nailing down time
franchises for the production of programs and
the sale of advertising adjacencies. British tv
looms up as the package producer’s paradise,
and the operation of the station is a mere tech-
nical phase to be done by a public corporation.

House of Lords Debate

The House of Lords debate on the anti-com-
mercial tv resolution bore out this observer’s
prediction that the Conservative Party would
have difficulty keeping its members in lipe. Al-
though the resolution was defeated, 20 Conserv-
ative peers voted in favor and 50 abstained,

despite the use of what the British call “two .

whips.”

The forthcoming debate in the House of
Commons will find the Churchill forces pre-
pared to jam through the commercial tv. Real-
izing the dangers of a ‘“free vote” in which
Conservatives can vote against the Government,
the party leaders will present the resolution on
a purely party basis.

Some Conservative members still are fighting
for a free vote to avoid the possibility of bring-
ing down the Government-—a danger which may
exist if the present anti-Churchill feeling within
the Conservative Party continues to grow.

Another development is the confirmation of

CFPL-TV on Air

CFPL-TV London, Ont., went on the air
at 6:30 p.m. Nov. 28 with a regular daily
commercial programming schedule, the
second Canadian independent tv station,
and the fifth Canadian tv station on the
air. CFPL-TV is on ch. 10, and is owned
by the daily London Free Press and
CFPL-AM-FM. :

rumors that the big British newspapers want to
get into the tv act, Lord Layton of the power-
ful News-Chronicle group admitted that his
paper as well as other national newspapers had
applied for licenses on the theory that with
commercial tv in action, the newspapers would
certainly not get more advertising—and they
might get a lot less.

The advertisers seem happy about the sepa-
ration of commercial tv functions, and the
non-responsibility of the advertiser in program
production. The Incorporated Society of British
Advertisers and the Institute of Incorporated
Practitioners in Advertising in a joint statement
pointed out: “It was the published view that
whilst neither organization possessed any man-
date to press for television advertising, they be-
lieve that if an alternative television were to find
favour with the public and with advertisers, it
should be based on a system by which the pro-
grams and the building-up of audiences should
be the responsibility of the stations and not the
advettisers.”

The Popular Television Assn., the pro-com- .
mercial tv organization headed by the Earl of
Derby,. is continuing its efforts to get public
opinion behind the Conservative Party motion,

Opponents of commercial tv may take some
comfort from Lord Salisbury’s speech in the
House of Lords. As spokesman for the Govern-
ment, he pointed out that the Government “has
pledged its word against sponsoring and nothing
will change its mind on the subject.” But the
difference between sponsorship and the com-
mercial interpolations proposed by the Post-
Master General is the difference between what
the British call a “disturbance” and what we
call “revolution.”

Collins Radio in Ottawa

ORGANIZATION of Collins Radio Co. of
Canada Ltd. with offices at 74 Sparks St.,
Ottawa, was announced last week.

The new firm is a wholly owned Canadian
subsidiary of Collins Radio Co., Cedar Rapids,
which designs and manufactures com-

CANADA munications and navigation equip-
ment. The subsidiary will work with
Canadian defense production officials and also
will promote the sale. of Collins commercial
equipment in Canada by working with the
parent company’s three Canadian distributors—
Canadian Aviation Electronics Ltd., Montreal;
Technical Enterprises Ltd., Toronto, and Air-
tronic Agencies Ltd., Vancouver. W. S. Kendall,
former sales manager, Marshall-Wells Co.,
Winnipeg, is new subsidiary’s resident manager.

Two Tv's Early in ‘54

CKCO-TV Kitchener (ch. 13) and CFCM-TV
Quebec (ch. 4) will be on the air
early in 1954, according to E. E.
Fitzgibbons of Famous Players
Canadian Corp., Toronto, one of the principal
shareholders.

CANADA

New Canadian Stations

CKGO is the call of a new 250-w station on
1240 kc at Eastview, Ont., suburb
of Ottawa. CKTR is a new 1-kw
outlet on 1350 kc at Three Rivers,
Que. Both stations and CFJB Brampton, Ont.,
will be represented nationally by Radio & Tele-
vision Sales Inc., Toronto and Montreal. CFJB
is expected to be on the air by Dec. 10,

CANADA
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PHILCO DEVELOPS
NEW TRANSISTOR

DEVELOPMENT of a new type transistor
which, it is held, outperforms all transistors
currently in use for both military and civilian
equipment, was to be announced today by
Philco Corp.

The new “surface barrier” transistor, accord-
ing to Leslie J. Woods, vice president and di-
rector of Philco research and engineering,
“operates at high frequencies and with low
power consumption-requirements which have
limited the uvse of transistors up to this time to
hearing aids and devices were stability is rela-
tively unimportant. The surface barrier tran-
sistor is the most important advance in elec-
tronics since discovery of the point contact
transistor; it opens up an entirely new realm
for transistors in both military and civilian
applications.” The surface barrier transistor
was announced to the Franklin Institute in
Philadelphia at a meeting attended by mem-
bers of the institute, Mr. Woods said the
new type transistor is the result of scientific
research and team work in the Philco research
laboratory lead by William E. Bradley, tech-
nical director, and William H. Forster, research
coordinator.

The surface barrier transistor is of unique
construction and unprecedented performance,
Mr. Woods said. It has operating character-
istics which make possible its use at frequencies
10 to 100 times as high as obtainable with the
older alloy junction transistors. “The new unit
operates with such economy of power consump-
tion that for the first time the portable military
communication receiver operating on very high
frequency channels can be powered solely by
two flashlight cells.” The receiver can be made
as small as a pack of cigarettes and has an
operating life of many weeks.

Behind the surface barrier transistor is &
new method of processing germanium which
gives promise of transistor mass production
because the method may be precisely controlled,
Mr. Woods said. Inability to control produc-
tion methods has been a limiting factor in the
production of transistors, he added.

Problem Solver

David B, Smith, Philco vice president of
research, said the new surface barrier transis-
tor solves many of the problems which have
plagued transistor development and held back
their use in military and commercial equipment.
This new type transistor, Mr. Smith added, is
“in our opinion but the beginning of a whole
family of transistors based on this principle.”

At the Philadelphia Institute of Radio En-
gineers dinner meeting, speeches were given
by William E. Bradley, technical director of
research, Philco, on the basic principle and
construction of the surface barrier transistor.
William H. Foster, coordinator of transistor
research, discussed the scientific explanation of
the transistor. Dr. James Angell, project en-
gineer in the transistor circuit section, spoke
on electronic circuits.

RCA Dedates New Plant

DAY-LONG ceremonies attended dedication
of RCA Victor Division’s Moorestown engi-
neering plant near Camden, N. J., Saturday.
The plant will make radar-type equipment for
the Armed Forces.

Company officials participating included L.
W. Teegarden, RCA executive vice president;
Charles M. Odorizzi, RCA Victor operating
vice president; W, Walter Watts, RCA techni-
cal products vice president, and Theodore A.
Smith, RCA engineering products vice president.
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EDUCATION

MANUFACTURING

Transmitting Equipment

SHIPMENTS
Station Power  band

Gates Radle Co.

WNXT Portsmouth, Qhio 5 kw am power increase

<., LaPralrie, Que. Skw am new statlen

KSIS Sedalln, Mo. | lr. am new station

CHRL Reberval, Que. [} am Power |nerease
Radle Corgi. of Ameriea

KID- 7V fdaho Falls.

Idal 28 kw tv (ch. 8) now statien
WCBH-TV Portland. Me. 28 hw tv (ch. B)  mew station
KOA-TV Denver, Cofs. 25 kw tv (ch.4)  new atation
WIDT(TV) Jacksen.Miss. 25kw tv (eh. 3)  new station

ORDERS
Allea B, DuMoat Labs,
KULA-TV Homolulu, T.H. 25 kw tv (eh. 4)  new statien
KFEC-TY Cheyenne.

Wye. 25 kw tv (ch. 5)  new station
WNHC-TVY New Haven,

Cenn. Skw tv (¢h. 6) replacement
WPTV (TV) Ashland, Ky, S5kw tv (eh. 58) new stathen
WFMZ-TV Allentown, Pa. 5 kw tv (sh. 67) new statiea
WNEM.TV Bay Clty.

Miech, Skw tv (ch.5) now station

OTHER SHIPMENTS: Television microwave re-
lay units (7000 mc) were made lﬁ week by

Raytheon Mmutacturin% to: CY (TV)
Festus (ch 14), AH-TV Chambersburg,
Pa. ch 46): C-TV Cheyenne, Wyo (h 5),

and WSAV-’I'V Harnsonburg Va. (ch., Addi-
tional units were sent to: Fort Monmouth N.J,
for %vemment training; Nipﬁon-Klkai Tokyo,
and WKAQ-TV San Juan,

AT&T to Begin Laying
Trans-Atlantic Cable

TRANS-ATLANTIC cable facilities supple-
mentmg present coverseas broadcast program
service will be supplied by the first telephone
cable system across that ocean, AT&T an-
nounced Tuesday. The cable will be owned joint-
ly by AT&T, British Post Office and Canadian
Overseas Telecommunication Corp.

Development of the cable has been underway
25 years. The project will cost $30 million and
take three years to complete. It will triple
present circuit capacity to Great Britain. The
ocean part of the system will be 2,000 nautical
miles long, running from Newfoundland to
Scotland. Over 100 underwater repeaters, in
development many years, will be installed.
Voice currents will travel along coaxial con-
ductors.

Bandwidth of the cable is 180 ke—far below
the 4.5 mc required for full-width video signals
and much below the 2.7 mc used on coaxial
cables for intercity tv connections.

The Bell System opened a single radiotele-
phone circuit from New York to London in
1927. Traffic grew from 2,500 calls the first
year to 75,000 in 1952,

GE Tube Dept. Reports
New Vhf Tetrode in Making

NEW vhf tv tetrode with a gain in excess
of 10 kw and a power output of 25 kw is now
in production at the Schenectady tube plant of
the General Electric Tube Dept. In making
the announcement, Grady L. Roark, manager
of marketing for the Tube Dept., said that the
new tube (GL-6251) is the most powerful trans-
mitting tube able to operate in all vhf channels.
Maximum ratings apply up to 20 mec.

Since only 5 kw are needed to drive a pair
of tubes, Mr. Roark pointed out that low-
power stations now on the air can increase
signal strength to top levels at moderate cost
by adding two of them in an amplifier stage.
New transmitters may incorporate the tubes
for a maximum antenna input power of 50
kw, he added.

WMAL Builds Studios
At American U.

RADIO-TELEVISION center will be built at
American U., Washington, by Evening Star
Broadcasting Co. (WMAL-AM-TV) for use in
communications research, production and re-
search, with primary emphasis on instruction
of the university’s radio and television students.

Ground was broken Wednesday by Samuel
H. Kauffmann, president of the Star and the
broadcast stations. The $250,000 structure is
to be completed within four months. American
U. has more than 200 radio and tv students,
with classes conducted in the WMAL-TV stu-
dios at 4461 Connecticut Ave.

Facilities will include film and recording
equipment, one of the capital’s largest studios,

GROUND WAS BROKEN Wednesday on

Americon U. compus by WMAL-AM-TY
Woashington for station-financed radio-tv
center. Taking part in ceremony (I to r):
Robert V. Fletcher, chairmon of Americon
U. trustees; Somuel H. Kauffmann, presi-
dent of Evening Staor Broadcasting Co., and
Dr. Hurst R. Anderson, university president.

workshop section, smaller studios, control
rooms and meeting rooms. The two-story plant
will be of modern design with limestone ex-
terior.

Kenneth H. Berkeley, vice president-general
manager of WMAL-AM-TV, said the building
will be the first of its kind in the Washington
area and one of the first in the country. The
WMAL-TV transmitter and antenna are located
on the American U. campus.

Second Educ. Ty Qutlet,
KTHE, Dedicated in L. A.

DEDICATION ceremonies last week for KTHE
(TV) Los Angeles on uhf ch. 28 marked the
operational start of the second educational tv
station in the U. S. Built and furnished by
the Hancock Foundation, the uhf station is
open to all groups on a noncommercial basis,
according to U. of Southern California offi-
cials. Offices and studios of KTHE are on
the university campus.

{
|
[ At a dinner preceding dedication ceremonies,

FCC Comr. Frieda Hennock termed the new
station, “The Schoolhouse of the Air.” Other
speakers included Dr. Franklin Dunham, chief
| of educational tv and radio, U. S. Office of
I Education; Dr. Edgar Fuller, chairman, Joint
Committee for Educational Tv, and James
| Francis Cardinal Mclntyre, archbishop of Los
| Angeles.
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‘Propaganda’ Label Pinned
To Educ. Tv Foundations

California subcommittee hears
charges some groups would
"flood’ homes and classes with
detrimental material.

THE FORD and Rosenberg foundations were
listed “among the worst” offenders in the
“powerful foundation groups ready to flood
American homes and classrooms” with propa-
ganda detrimental to the nation’s welfare by
one member of a State Assembly subcommit-
tec on educational television meeting in Los
Angeles Wednesday.

Further objection to educational tv as a
“transmission belt for propaganda,” was made
by Nancy D. Applewhite, Pasadena teacher
for several decades.

Headed by Los Angeles Assemblyman John
L. E. Collier, chairman, the group met to
discuss the state’s participation in the public
school system’s use of tv education.

Calling televised education a better teaching
tool as “it will certainly give the teacher an
adequate break with the space pirates, gang-
ster and other undesirable features of some
commercial television,” Mrs. Wilson S. Hines,
Pasadena Council of Parents & Teachers’ tv
chairman, added, “the possibilities for adults
also are unlimited.”

Maurice G. Blair, associated superintendent
of the Los Angeles city school district, in dis-
cussing the techniques and possibilities, hit
back at critics who label educational tv as po-
tentially subversive, by declaring it is sponsored
by ‘“worthy, intelligent, loyal and patriotic
American citizens.”

Denunciation of “all Communists, fellow
travelers, bleeding hearts, left wingers and sym-
pathizers” who might control televised educa-
tion was issued by Eugene F. Burge, past chair-
man of the American Legion’s Un-American
Activities Committee for Southern California.

The afternoon session was closed following
the testimony of Calvin J. Smith, general man-
ager of KFAC Los Angeles, who endorsed the
development of educational tv, but criticized
educators for limiting its program scope to
children.

Hennock Criticizes
VYideo Horror Shows

THE TELEVISION industry was chided for
too many murder and horror programs and
advised to sit down and take stock of itself by
FCC Comr. Frieda B. Hennock, in Los Angeles
to address the National Council of Teachers
of English {AT DEADLINE, Nov. 30] and also
participate in the dedication ceremonies for
uhf educational station KTHE(TV) on Nov. 29
(see story opposite page). =

“It's alarming to me as a public servant to
contemplate what some of the programs on
the air must be doing to the minds of our young
people,” she said at a press conference., “These
producers know what they're. doing. They
know right from wrong.”

Miss Hennock also tocok parents to task for
permitting their children to see such shows.

To a question on the NARTB's “moral code,”
she commented “it seems to me too much at-
tention was given to low neck lines and not
enough to the effect a continual diet of crime
and violence will have on our young people.
‘They should take that code and see how many
hours are devoted to material unfit for juvenile
audiences.”

BROADCASTING ® TELECASTING

K EY O

| Lubbock, Texas

announces

| LL/Le a/opoinfment

| 0

l as
naliona

| re/oredenfa,fiue

L EFFECTIVE

1953

December 1,

' - 790 Kilocycles

!
|  AMERICAN

[ BROADCASTING
ll COMPANY

THE hATZ AGENLY, INC.

| 5,000 Watts Day - 1,000 Watts Night

|

|

December 7, 1953 o

Page 85



AWARDS

SYLVANIA 53 TV AWARDS ANNOUNCED
BY JUDGING GROUP AT NEW YORK DINNER

Declining to make a Grand Award this year because tv standards
are higher than in 1952, the committee of judges praises tv's
maturity and network news coverage, but criticizes educational
efforts, commercials, lack of new ideas, set designs, children’s shows

and films’ recorded laughter.

PRESENTATION of the Sylvania Television
Awards for 1953 to “honor those who are ad-
vancing creative television technique” was
made by the committee of judges at an award
announcement dinner at the Hotel Pierre in
New York last Tuesday.

The committee decided not to single out any
program for the Grand Award, explaining it
felt the “‘general level of standards is now so
much higher that the discriminating viewer no
longer need search diligently to find good enter-
tainment or worthwhile informative fare.” The
committee concluded it could not “in all con-
science choose one program as better than all

: Py

make “most commercials downright obnoxions.”

{5) There is “a definite void, a lack of Tresh
approach, the new outlook throughout most
of television today.” Programs follow “tried
and proven formulas in the majority of in-
stances,” with a new and successful idea “im-
mediately copied and imitated with monotonous
similarity.”

(6) Scenic design in television is “too much
of a good thing,” with the tv screen “too small
for the elaborate setting now employed by
many programs.” Television design instead
should stress simplicity.

(7) Children's programs, with few notable

FOR THEIR news coverage of Queen Elizabeth’s Coronation, ABC-TV, CEC and BBC re-

ceive 1953 Sylvania Tv Awards. Figuring in presentations are (I to r): Davidson Dunton,

general manager, CBC; F. Basil Thornton, BBC MNorth American representative; Deems

Taylor, chairman of the Awards Committee; Alexander Stronach Jr., vice president in

charge of ABC-TV; Don G. Mitchell, Sylvania Electric Products Inc. board chairman, who

presided at the awords announcement dinner, and John Madigan, ABC-TV manager of
special events.

the others.” Last year the Sylvania Grand
Award went to NBC-TV’s Victory at Sea.

In its summation, titled “What the Committee
of Judges Thinks About Television,” the group
offered the following observations:

(1) Signs of tv’s maturity can be seen in
development within the medium itself of pro-
ducers, writers, directors and actors, in contrast
to the past when it tapped the talent of other
media.

(2) Significant news coverage has continued
to be presented by the networks, notably the*
inauguration, the coronation and atom bomb
tests presentations.

(3) Although television has made a well-
intentioned effort to raise the cultural and edu-
cational level of the public by its program-
ming, the production techniques “in too many
cases fall far short of good intent.” In dealing
with science, medicine, the arts and social prob-
lems of the day, a lack of imagination of pres-
entation is apparent in television. The best tele-
vision shows appear to come from the local tv
stations, rather than the networks.

(4) Lack of quality and persuasiveness of tv
commercials prompted the committee not to
choose an outstanding tv commercial this year.
Repetition and increased volume of sound
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exceptions, still leave much to be desired, with
slapstick humor, absurdities of speech, dress
and situation predominating such programs.

{8) The great number of television shows or
film display “cne deplorable technique®—the
use of recorded laughter in “an obvious effort
to spark a similar reaction from the home
audience.” The committee is “strongly opposed
to the patent insincerity of such a preduction
crutch.”

The committee of judges was headed by
Deems Taylor.

Presiding at the dinner and presenting the
awards to the winners was Don G. Mitchell,
chairman of the beard of Sylvania Electric
Products Inc. Outlining the reasons for Syl-
vania's sponsorship of the awards, Mr. Mitchell
declared:

“As manufacturers of television receivers, we
at Sylvania feel that our responsibility to the
purchaser extends further than just making
certain that he gets a quality set. We have a
definite interest in seecing to it that the pro-
grams which will be seen on that set are suit-
able for presentation as family entertainment
in the home.

“For this reason, we have brought together,
for the third time, a group of public spirited

citizens who are acknowledged leaders in their
various fields. We place no restrictions on our
committee of judges. They are granted com-
plete freedom in expressing their collective op-
inion of television’s strong points and weak-
nesses as well as in the selection of those per-
sons and programs they feel worthy of recog-
nition. It is our belief that by doing this Syl-
vania makes a positive contribution to the im-
provement of television programs.”

In attendance at the dinner were more than
300 guests, including Sylvania officials, leaders
of the broadcast and advertising industries and
members of the press.

Sylvanic; Award Winners

Winners in the various classifications were as
follows:

“For Timely News Coverage': The Coronation,
with awards to ABC-TV, BBC and CBC,

“For the outstanding panel show’”: What’s My
Line?, with awards to¢ Goodson-Todman Produc-
tions, Jules Montenier Inc.; Remington Rand Inc,
and CBS-TV; certificates of merit to Franklin
Heller, director; John Daly. moderator; Dorothy
Kilgallen, Arlene Francis, Bennett Cerf and Steve

Allen, panelists; and Earle Ludgin & Co. and
Young Rubicam Inc.
‘For outstanding achievement in a field of

Tuvenile education that hitherto has been over-
ooked”: Ding Dong School, with awards to Dr,
Frances Horwich, program conductor; General
Mills Ine., WNBQ (TV) Chica%vo and NBC-TV;
certificates of merit to Judith Waller, producer;
George Heinemann, creator; Reinald Werrenrath
Jr., director, and Tatham-Laird Inc.

"For the most versatile outstanding wvariety
performer of the year': Donald O'Connor. on
Colgate-Comedy Hour, with awards to Mr. O'Con-
nor, Colgate-Palmolive Co. and NBC-TV; cer-
tificates of merit to Sam Fuller, executive pro-
ducer: Ernest Glucksman, producer-director, and
Ted Bates & Co.

“For the most outstanding new television
Series”: Person to Person, with awards to Edward
R. Murrow, producer and moderator; American
0il Co., Theo. Hamm Brewing Co. and CBS-TV:
certificates of merit to John Aaron, producer,
Jesse Zousmer, producer; Franklin Schaffner,

rﬁgucexi: The Joseph Katz Co. and Campbell-

un Ine.

“For the outstanding local education program’:
Shakespeare on T, with awards to Dr. Frank C.
Baxter, moderator, and KNXT (TV) Los Angeles;
certificates of merit to Dean Carl Hancey, U. of
Southern California; James Aubrey Jr., vgﬁneral
manager, KNXT (TV), and William itley,
producer.

“For the outstanding comedy series of the
Eﬂ“: Make Room dfor Daddy. featuring Danny
omas, with awards to Mr. Thomas, American
Tobacco Co., Speidel Co. and ABC-TV; certiflcates
of merit to Jean Hagen, actress; Lou Edelman,
producer; William Asher, director; Melville Sha-
Velson, Alan Lipscott and Bob Fisher. writers;
BBDO and Sullivan, Stauffer, Colwell & Bayles.
For the most outstanding television actor of
tsl-;ei year”: Rod Steiger, with the award to Mr.
eiger.

“For the best script written directly for tele-
vision': Marty, with the award to Paddy Chayef-
sky. writer; certificates of merit to ed Coe,
producer: Goodyear Tire & Rubber Co.. Philco
Corp., Young & Rubicam and Hutchins Adv. Co.

“For the outstanding program as a public serv-
ice”: American Forum of -the Air, with awards
to Theodore Granik, producer. and NBC-TV;
certificates of merit to Heyward L. Siddons, direc-
tor, and Frank Blair, moderator.

“For the outstanding law enforcement docu-
mentary serles”: Dragnef, with awards to Jack
‘Webb, creator, star and director; Liggett & Myers
Tobacco Co. and NBC-TV; with certificates of
merit to Stanley Meyer, executive producer;
Michael Meshekoff, producer; Chief William H.
Parker, Los Angeles Police Dept., and Cunning-
ham & Walsh.

““For the best written adaptation for television™:
Appointment in Samarae, with award rving
Gaynor Neiman, writer; certificates:of merit to
Rogert Montgomery, producer; American To-
baceo Co., S. C. Johnson & Son Inec., BBDO and
Needham, Louis & Brorby.

“For their outstanding work on the Ford 50th
anniversary show’: Leland Hayward, Clark Jones
and Jerome Robbins with awards for their serv-
ices as producer, director and choreographer re-
spectively.

“For outstanding individual variety perform-
ance on the Ford show'”: Mary Martin, with
award to Miss Martin and certificates of merit
to Don Pardo, narrator; Helen Claire, narrator,
and Lois Long, writer.

“For outstanding contribution to the advance-
ment of creative television technique”: The TV-
Radio Workshop of the Ford Foundation, with
an award to the workshop and certificate of merit
to Robert Saudek. director of the workshop.
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Nothing like it ever before and it’s
getting big audiences, great reviews.
“Weekend,” radio’s only “Sunday
Newspaper of the Air,” has an all-
family appeal-news, features, reviews
and music. Two hours of wonderful
listening, two hours of wonderful
selling, And a one-minute participation
costs you only $2,250,

i THE “THREE” PLAN

You get saturation of your market
for as low as $2,025 per participation.
“Three” offers you three ot more
one-minute sales messages morning,
noon and night on three Monday-
Friday strips. Second Chance,
11:45-12 Noon, It Pays to Be Married,
5:45-6:00 PM, and Fibber McGee
and Molly, 10:00-10:15 PM.

Reach more wigwams for much less wampum

Smart bucks are going on NBC Radio. Now
you can buy full network one-minute
participations at the lowest prices we have
ever offered, in NBC Radio’s new sales plans,
“Weekend” and The “Three” Plan. Each is
tailor-made to get your sales messages into
more homes for less dollars. Naturally, the
best availabilities will be the first to go.*
To learn how these plans can be adapted

to your budget and marketing needs, get in
touch with your NBC Radio salesman today.

® December 7, 1953

*Goodrick Tires

] have just bought
participation in
** Weekend.” Tums and
Paper-Mate join
-.Thc *“Three” Plan, ‘
..'. LT --".
Ry

BROADCASTING e ‘TELECASTING



alures

¢ Fairfax Cone picks 10 tv commercials he wishes

Foote, Cone & Belding had made. Page 90.

e How radio made S.S.S. the biggest selling liquid

e Korean lesson: How not to cover a war.

The Press in T odayfs Society

On the Nov. 30 broadcast of his CBS Radio program (Mon.-Fri.,
7:45-8 p.m.) Edward R. Murrow commented on the New York
newspaper strike. B®I’s editors think his script is worth saving.

THERE is still no settlement in the New York newspaper strike. . . .
In New York subways and buses most people have nowhere to hide,
unless they have bought a magazine. It is
a case of unusual exposure for the faces
of commuting New Yorkers.

This is an appropriate time to reflect
upon the continuing phenomenon of the
daily newspaper. There was a time, about
20 years ago, when certain enthusiastic
persons — with more enthusiasm than
judgment — thought radio news would
kill them off. A city without newspapers
serves to remind everyone that press,
radio and television are basically com-
plementary. But the newspaper is more
tangible, Have regard for the disap-
pointment of those who are denied pictures of the latest murder
or investigation; for the disappointment of those who are not in-
formed as to who was born and who died; what well known business
man dined with what attractive blond at what well known bistro.
Consider the bitterness in the heart of the hostess whose party didn’t
get into print. Pity the faithful reader who cannot read his favorite
column, and is therefore denied support and sustenance for his
favorite prejudice. Spare a thought for those long, turgid editorials
chock-full of phrases that have long since lost their cutting edge.

And do not disregard the secondary uses of the newspaper.
What else is so suitable for lining the garbage pail, or to light a fire
in the grate or stove? And what of the unfortunates who wrap
newspapers in a triple layer under their jackets, or spread the mag-
azine sections between mattress and springs? There’s warmth and
protection there; and no radio or television station can make this
claim. And did you ever try to pack china or glassware without
newspapers?

But a newspaper is like your youth—never appreciated till it’s

BROADCASTING ® TELECASTING

tonic in America. Page 94.

Page 97.

gone. It is essential even for those who deal in radio and television
news to be able to read, even though at times they may have difficulty
reading their own copy aloud.

This reporter pretends to no considerable knowledge of news-
papers, although his record as a customer and reader in several
countries would add up to a tidy sum, both in money and time. I
would suppose that the main thing wrong with newspapers in this
country is that there aren’t enough of them, and that the editors
have in many cases assigned too much of their responsibility to
the syndicated columns.

It is not as great a calamity for a community to be without news-
papers as it was before the advent of radio and television. But'a
community must commune, and newspapers are a mainstay of com-
munication. Without press or radio, a community would be stunned
as by a stroke of paralysis. With the press silent, the paralysis
is only partial. But in free countries newspapers are something
more than mere communicators. They are an essential part of the
community’s freedom. They are an essential part of its spirit and
health. So a community without newspapers or with censored
newspapers is less than free. This is an old story to us, and there
was probably a time when the press was more powerful than it
now is. We still talk, and rightly, about the freedom of the press
as one of the foundations of our national life. But it is well to
remember that freedom through the press is the thing that comes
first. .

This reporter is uninformed as to who is right and who is wrong
in this controversy between publishers and employes here in New
York City. But the absence of newspapers brings forcibly to mind
considerations other than the absence of the comics, the columns,
the cartoons and the long and informative dispatches containing in-
telligence from various points at home and abroad.

I would suppose that there are good newspapers and bad ones.
Some contaitt more news than others. Most of us have our favor-
ites and are prepared to defend them. Some are altogether predict-
able in editorial policy and in presentation of the news. But most
of us—disregarding the secondary uses of newspapers—probably
feel that we couldnt be free without the newspapers, and that is
the real reason we want the newspapers to be free. Even in a
controlled society, where every effort is made to make people think
the same thing at the same time, there must be newspapers. How
much more important are they to us where diversity, dissent, dis-
closure and information may color the white space of newsprint.

December 7, 1953 ® Page 89



10 Tv Commercials I Wish We Had Made

By Fairfax M. Cone

-

This article is an adaptation of a speech, accompanied by
a film demonstration, that Mr. Cone, president of Foote,
Cone & Belding, made before the Eastern Annual Con-
ference of the American Assn. of Advertising Agencies,
BeT’s editors thought it was such a realistic
appraisal of commercial quality that it deserved fuller
space than was available in B®T’s news coverage last week.

Nov. 24.

IN presenting these ten television com-
mercials that I would like very much to
have made, I want to begin by restating a
firm conviction: I believe that good televi-
sion commercials represent the fulfillment
of advertising’s greatest opportunity.

If we take it—as I do—that there would
be no advertising if there were personal
salesmen enough to go around and if the
products in question could support them,
then advertising at its best is only a sub-
stitute. The task before all of us, always,
is to bring this substitution of salesmanship
in print and over the air, as close as we
can to salesmanship in person.

Through the years there have been de-
veloped some highly rewarding techniques
and some truly remarkable means.

Here, in America, we have the national
magazine that affords individual family cov-
erage of as many as five million families for
less than a third of the cost of sending each
a two-cent post card. The huge Sunday
supplements delivered by newspapers reach
even more families at even lower unit cost.
And then there is the newspaper itself, the
marvel of penetration. There is an enor-
mous outdoor and transit advertising oppor-
tunity.

And for more than 30 years we have been
developing the broadest and the cheapest of
all family coverage in radio. .

Each of these has brought out of our op-
portunity and out of our imagination, better
and better ways to help make sales cheaply
and profitably. Nevertheless, no one that L
know has ever been wholly satisfied within
the confines of any of our media nor with
the limitations of any one of our techniques.

Advertising in magazines and newspapers
always has presented the limitations of space.
You can’t have a dramatic picture of a boy
eating a piece of pie, and a huge mouth-
watering photograph of the rest of the pie
from which the boy’s piece was cut, and a
recipe for making the pie, and a striking
illustration of your product that makes the
pie look and taste so good, and the several
convincing reasons why—all the way you

Page 90 o December 7, 1953

want them in any affordable space unit that
1 know.

You have always to choose which way to
go, what to put in and what to leave out.
And, either way, a good deal of printed
advertising—perhaps the greatest proportion
—seems to me to be something less than
wholly satisfactory. Radio, for perfectly

MR. ConE

obvious reasons, is still more limiting. And
here I shall make only one observation.

In print, given adequate space, you can,
often, approximate a demonstration. You
can picture the pie or the boy's satisfaction
in eating it. In radio you can only falk
about either one. You can’t show anything,

Fortunately, none of these limitations has
kept advertising either in magazines and
newspapers—or over the radio—from being
the key to an economy that brings all things
to almost all people.

My point is only that there have been
limitations and that television removes all
but three: You can't actually feel the prod-
ucts advertised; you can’t taste them; and

you can’t smell them—even when this might
be highly desirable.

But you car see them in use—in action—
and since the picture on the screen is your
total tv experience at any given second, you
can have your boy eating pie, and the pie,
and the recipe, and the package, each in
maximum display and accompanied by the
strongest selling arguments you can devise.

The commercials that I shall talk about
seem to me to have been made with a high
level of imagination blended with sharp sell-
ing sense.

These certainly are not the only good com-
mercials on television, nor are they my
choice of the best.

For one thing, my own company makes
some that I think are pretty good. More
important, however, is the fact that I can’t
possibly have seen more than a fraction of
the year’s production. However, I have seen
the big shows and presumably the more am-
bitious commercials; and I would be happy
indeed to have these to my credit.

All ten sell as hard as their ten different
subjects allow. Nine of the ten are based
upon demonstration (the single exception
deals with a subject that I think is not
demonstrable), Each is, to me at least,
thoroughly entertaining—by which I mean
the exact opposite of boring. Each was
carefully done. And eight of the ten are
even beautifully done.

Three were done live; seven were on film.
Six are photographic and realistic. Two
combine photography and animation. And
two use straight animation.

The first commercial is for Kent cigarettes,
the second for Ford motor cars; then, in
order, Beautyrest mattresses, Johnson’s wax,
GMC trucks, Hamm’s beer, Finesse sham-
poo, SOS cleaning pads, Kraft caramels and
Gillette safety razor blades.

These are no tired radio commercials
propped up with pictures, and gagged and
gimmicked.

They are sound advertising pieces that
make the most, each in its own way, of ad-
vertising’s most exciting means.

BROADCASTING ® TELECASTING



ten memorable commercials

A

KENT CIGARETTES: Announcer demonstrates filter story
by showing stains left by Kent smoke and smoke of another
brand. "Believable and important,” says Mr. Cone, “and
it makes most cigarette commericals either dreary or dread-
ful by comparison.” One criticism: Ring on salesman’s
finger “competed with the package for my attention.”

JOHNSON'S GLO-COAT WAX: Camera shoots through
glass floor to demonstrate the number of foot scuffs made
by housewife and children on kitchen floor and hence the
severe fest to which floor waxes are put. “Honest and
convincing,” says Mr. Cone, ““an illustration of imagination
firmly and properly in harness.”

01 4 N el
FORD MOTOR CARS: Dr. Roy K. Marshal performs experi-
ment showing resilience of rubber used in Ford parts.
“The Ford demonstration,”” says Mr. Cane, “adds a little

to one’s knowledge about automobiles in general and
Ford automobiles in particular. It repays you adequately

for your time.”

GMC TRUCKS: Fleets of trucks parade to tune of gay
march. “Easily my favorite of all of these,” says Mr. Cone,
“because it presented the toughest assignment.” Commer-
cial is “gay in a deadly field and sharply penetrating.”
It fitted in with spot for which it was intended—between
halves in football telecasts.

. e
BEAUTYREST MATTRESSES: While annauncer explains can-
structian, glass of water is ploced on coil in cutaway FOR OTHER FIVE TURN PAGE p

section, stoys upright despite pressure an adjaining cails.
In full minute version of commericial, glass similarly ploced
an cail of ather kind of mattress spills when nearby cails
are pushed dawn.
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ten memorable commercials

(Continued from Page 91)

SOS CLEANING PADS: Magic bunny in animated cartoon
astounds court magician by shining a suit of armor to
blinding brightness in a trice. This and Gillette commercial
below are characterized by Mr. Cone as “wonderful, un-
derstandable and acceptable exaggerations . . . amusing
to watch and listen to.”

HAMM’S BEER: Animated cartoon features musical jingle
extolling merits of Hamm's. “Seems to me to be as skillful
and useful a combination of photography and animation
and music and song as | have yet seen and heard,” says Mr.
Cone. “And it has the added virtue of being based on a
memorable theme.”

GILLETTE BLADES: Shipwrecked man finds a case of safety
razor blades, to the obvious delight of himself and comely
companions. “"Compare this Gillette commercial with any
of those which attempt to demonstrate the superior result
of a Gillette shave. There simply are some things that
won’t demonstrate,”

FINESSE SHAMPOO: Girl demonstrates shampoo by wash-
ing her hair with it, later combing it when dry. Animation
sequence shows tiny magnets attracting dirt to illustrate
Finesse action. "Properly uses television to do something
that no other medium allows with comparable effective-
ness,” Mr. Cone says.

KRAFT CARAMELS: Commercial shows various recipes in
which caramels can be used. Mr. Cone likes it “because
it is a complete commercial, because it was done live,
because the voice-over so perfectly fits the action, and
because every foot of action advances the sale. It is a
competent and confident commercial.”
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To sell Apparel
to inland Californians

(AND WESTERN NEVADANS)

e on tihe B

Ji

Apparel or whatever the product — the way to sell in inland PFLENO

California is . . . on the BEELINE! It’s the five-station radio ‘. .

combination that gives you KF{? ACRAMENTO
THE MOST LISTENERS More than any competitive combina- KWG B STOCKTON
tion of local stations . . . more than the 2 leading San Francisco r

stations and the 3 leading Los Angeles stations combined.
(SAMS Report) KMJ & FRESNO

LOWEST COST PER THOUSAND More audience plus favor-
able Beeline combination rates naturally means lowest cost per
thousand listeners. (SAMS and Standard Rate & Data) KER" M BAKERSFIELD

Ask Raymer for the full story on this 3%-billion-dollar market
—inland Califernia and western Nevada.

McCLATCHY BROADCASTING COMPANY

SACRAMENTO, CALIFORNIA  PAUL H. RAYMER, National Representative
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888 Spells Success
In Spot Radio Campaign

By Lamar Swift
Executive Vice President, The S.5.5. Co.

CONCENTRATED radio advertising is one
of the big factors in making §.8.S. tonic the
top-selling liquid tonic in America. I say
that without equivocation because it’s true
and we've proved it with sales.

During a period when the tonic market
was declining nationally, S.S.S. sales hit new
highs. Sales for 1953 are more than twice
as great as in 1951.

Of course, this was not always the case
with our company. Until recent years our
advertising policy favored newspapers. We
put the bulk of our budget at that time into
ads in papers across the country. We even
used some color advertising. And we were
selling our product from Florida to Cali-
fornia, but not in the quantities we wanted.

Then in 1951, after re-evaluating our en-
tire advertising policy, we bought our first
radio spots. The results were encouraging
to us and to Tucker Wayne & Co., an At-
lanta advertising agency which entered the
picture about this time as our advertising
representative. Marvin Day, vice-president
at Tucker Wayne and supervisor for the
S.S.S. account, and I agreed that more ex-
tensive use of spot radic would further stim-
ulate our sales. For some 15 years, while in
‘the theatre business, I had used radio to at-
tract customers to movie houses. Why
couldn’t it sell tonic as well?

Finding Customers

To protect ourselves from aiming our ad-
vertising in the dark, we contracted with a
major research company to determine our
market potential. They told us where our
best customers could be found.

Now, how to reach those people? Again
the surveyors went to work, questioning
tonic users everyhere. The answers that
came back registered a resounding vote for
radio. In fact, 75% of the respondents said
they were prompted to buy such medicines
as a result of hearing radio commercials.

Our entire staff, from President Warren
Roberts on down, wholeheartedly agreed it
was time to act on our findings, and to give
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our new advertising concepts strong finan-
cial support and a fair trial.

And -that's when WSB Atlanta entered
the picture. Ours is an Atlanta company.
My great-grandfather was one of the found-
ers of the $.5.8. Co. back in 1866. The
formula is older than that, dating back to
an original medicine made by an Indian
tribe in Georgia. So it was only natural to
try out our radio advertising ideas with
homefolks. With the help of Holt Gewin-
ner, WSB sales representative, our agency
mapped out a radio spot schedule, concen~
trating on time pericds and adjacencies that
would hit our potential customers.

Almost immediately we noted an en-
couraging rise in business. Thanks to WSB’s
50 kw coverage, folks for miles around were
hearing our messages and creating a demand
for our product. Orders started rolling in
from all over the state and surrounding
states.

Soon we spread out to other stations and
other parts of the country, always buying
the big power-stations to spread an umbrella
over a widespread area, and using smaller
stations to reach special population groups
and provide additional coverage where
needed. Under the competent guidance of
our advertising agency officials, Marvin Day
and more recently Tad Mower, we have con-
tinued to buy time with great care and good
results in every market.

We are now using spots on 237 stations.
About 60% of our volume is concentrated
on stations in the South and the rest spread
throughout the nation, except in northern
New England.

We use one-minute spot announcements
exclusively, some testimonials, some straight
pitches on S$.8.8. tonic’s merits as a blood
builder and appetite stimulant. We don’t
stint on frequencies because we’ve learned
that you get from radio pretty much what
you put into it.

Our advertising budget is now up to al-
most $1 million annually. Some of it still
goes into newspapers, which we also select
to assure maximum results. By January

1953, radio was claiming some 70% of our
budget. It’s up to around 80% now. And
radio alone carried us successfully through
the past summer.

Perhaps you're wondering how we appor-
tion.this budget during the year. Well, you
can ask anybody in the medicinal tonic busi-
ness and he’ll tell you that sales are best in
the spring and fall. That’s very true, but
again Marvin Day, Tad Mower and 1 got
into a huddle one day and asked ourselves a
logical question. Why shouldn’t the public
also buy S.S.S. in the summer and winter if
our product was kept before them?

We pitched another habit out the window
and substituted around-the-calendar adver-
tising. Again the payoff was bigger sales.
This summer alone our volume was well
over the corresponding period of a year ago.
So we feel that we're definitely on the right
track.

The S.S.S. success formula, if I may call it
that, breaks down into two parts: 1. year-
round radio advertising; 2. seasonal use of
newspaper advertising.

It might surprise you to learn this, but
we place a tremendous responsibility on ra-
dio, other than expecting it to pump our mes-
sage into the homes of potential customers.
In fact, we rely on our advertising to serve
as the §.S.S. sales force. Our company has
no sales staff. We have one combination
sales-merchandising man, and occasionally
I call on customers in different sections of
the country, but I spend more time in check-
ing results than in writing orders.

Radio Creates Demand

We’ve found though that the orders take
care of themselves once the demand is cre-
ated by radio. Dealers know that S.5.S. is a
good seller so they like to stock it. Our
product can be found on the shelves of more
than 9 out of 10 drug stores in America.
So with good distribution and concentrated
advertising, we get the job done.

As an example of what this policy has
accomplished: A wholesaler in north Geor-
gia has route trucks servicing rural stores
throughout the northern hills of the state.
We rely on WSB to blanket this territory,
even though the station is 50 to 150 miles
away from most of these listeners. Yet this
particular concern sells 12 or more cases of
S.S.S. every month.

In April of this year, an Alabama whole-
saler bought eight cases of $.5.S. as a trial,
after hearing the intensive radio campaign
being used to push the product. Within
three months the orders from that area of
the state totaled 200 cases.

Needless to say, all of our wholesalers,
old and new, have enjoyed a healthy in-
crease in S.5.S. business. Almost every week
we get letters such as this one from a rural
merchant: “Please tell me how I can get
S.8.5. I get daily calls for it from folks
around here who hear it advertised on the
radio. I am out eight miles from town.
Please let me hear from you.” Needless to
say, we arranged for a nearby wholesaler
to supply the man.

Yes, radio will produce sales if it is used
wisely. We know that. Concentrated ra-
dio spots have done a remarkable job for
us in changing S.S.S. into $$$. And that's
the way we like it.
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. and what could be more special than BROADCASTING ¢ TELECASTING?

one of the most vital arts of our day. Here in the crisply-written pages of

BROADCASTING ¢ TELECASTING is second-to-second news of minute-fo-
minute interest to everyone who is anyone in the business of broadcasting. BeT
will come week ofter week as a live and thought-provoking reminder of you. For
B®T covers the radio and tv business worlds as no other magazine has ever done.

I iERE’S a 52-time-a-year magazine packed with all the news that is news of

Here's a gift that's actually as much a gift to you as the lucky person who re-
ceives it, for it will be remembered and remembered and remembered! .

List all the people on your staff who would be delighted to receive BT, List
clients and business associates who'd be grateful for your helpful thoughtfulness.
Your gift subscription starts with the issue of January 4th and is accompanied by
a sparkling 4-color card from you to the person who receives it

Special money-saving rates and handy order form on next page—
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Considering the primitiveness of the equipment they had to work
with, it is a wonder that radio correspondents who reported the
Korean War ever got a broadcast out of that beleaguered country.
The author of this article, now CBS Radio’s White House correspond-
ent, believes the planning of radio coverage of future combat should

begin now.

If he sounds somewhat embittered, it is because, as chief

of his network’s Far Eastern bureau, he learned at first hand the . . .

Korean Lesson: HOU) /Not to COU€I’ a War

NOW that the Korean War is over, those of
us who covered it for radio can look back
on our experiences with more objectivity
than was possible while we were struggling
with the absurdly inadequate radio facilities
made available to us. We may be able to
manage a weak little laugh at the hay-wire
contraptions we had to lash up ourselves
because the military flatly refused until the
very end to make anything available to us
except wire. And we can certainly offer
some serious thoughts about what must be
done in the event of any future wars or po-
lice actions which may, unhappily, erupt
elsewhere.

It is my understanding that in World War
II in the European Theatre of Operations
radio news broadcasts originated largely in
the mobile studios and vans of commercial
radio outfits such as Press Wireless, RCA,
and MacKay Radio. And in the Pacific, I
am told, United States military facilities
with studios and technicians were made
available from island to island.

For some incomprehensible reason, the
military ruled flatly against making any such
facilities available in the Korean War. Com-
mercial companies, after an abortive attempt
by RCA, were deterred from installing facil-
ities by the ephemeral nature of the war,
which seemed continually about to end,
either in victory, defeat, or Panmunjom.

What is incomprehensible to me is why,
during the three years this Korean conflict
dragged on, with news of incomparable in-
terest and importance to every American,
one of two things was not done. Either the
American radio networks should have point-
ed out forcefully to the military its failure to
accord fair and equal consideration to the
needs of the radio medium, or the radio
companies themselves should have supplied
the technicians and equipment needed.

The Army and Air Force gave a good deal
of thought to getting out the news, but some-
how they always thought in terms of tele-

BROADCASTING ® TELECASTING

By George Herman

types and never in terms of the faster on-
the-spot listener coverage of radio. And the
radio networks, content to leave the problem
to their newsmen, non-technicians though
they were, sent out only the equipment those
newsmen requested and never brought the
minds of their high-paid technical depart-
ments to bear on the problem. Consider
our experiences:

When the North Koreans opened their
unprovoked attack on South Korea the city
of Seoul boasted one of the four really good
commercial transmitters in the Far East
capable of reaching San Francisco. (The
others: Tokyo, Hongkong, Jakarta.) Which
was fine for radio newsmen except that we
didn't hold Seoul long enough to get much
use out of it. And the only way a voice sig-
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nal could be gotten out of the rest of South
Korea was by means of an ancient and rick-
ety telephone system built by the Japanese
and maintained in rather desultory fashion
by Korean technicians.

During the days of the Pusan Perimeter
a sweating, steaming radio correspondent
had to start out with an army field phone—
and you know what kind of quality they
have even for radiomen smart enough to
keep a full pocket full of fresh batteries
for them. This military phone connected
by frayed string into the ancient Mukden
cable which snakes its way under the water
separating Japan from Korea plugs into
the improbable long-distance telephone
system of Japan. That brought a precious
fraction of the sound into Tokyo where

Mr. Herman, with portable recorder, interviews crew member of U. S. ship off Inchon.
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perspiring Japanese technicians under the
command of a U.S. Army corporal fed it
into the overseas shortwave hookup, and
thus. eventually to San Francisco.

It’s easy to see from all this why such
husky-voiced specimens as FEdward R.
Murrow, Bill Downs, Bill Dunn, and the
like huffed and puffed and failed to get
through with regularity. It’s hard to know
how many great classics of radio war re-
porting we missed during the darkest and
most dramatic stages of the Pusan period.
It’s even more painful to think how need-
less all this waste of talent was.

We know now that a simple piece of
equipment, costing less than $50 at the
most, could have reversed the odds and
jammed a signal through nine out of ten
times. Just a line amplifier and a cheap
microphone of any variety, plus a couple
of leads with alligator clips to clip onto
the phone wire where it comes out of the
Army field phone. Any duffer of a hi-fi
enthusiast could figure it out. And the
first hi-fi fan to arrive in Korea immediately
did so.

For two years almost every single broad-
cast which came out of Korea was punched
out by a battered elderly CBS Magnecorder
pressed into overtime service as a remote
amplifier between recording jobs. From
Taegu, from Suwon, from Seoul, all broad-
casts after January 1951 until quite re-
cently were made over this single piece of
gear or over duplicate models later im-
ported by the Army.

Only for one brief period, from Oct.

12, 1950, to Jan. 2, 1951, did we use any-
thing which might be termed studio facili-
ties. And I hesitate even to describe them.
In the center of Seoul during this period
was a small studio carefully hung with
splendid oriental rugs used as sound proof-
ing. From its control room a set of Army
phone wires ran across the street to a tall
building atop which a U.S. Army fm radio
setup kept us in contact with the short
wave receiving station 12 miles north of
Seoul and the transmitter in a town called
Poo’pyong, 16 miles west of Seoul.

The fm link was unsteady to say the least
and the first hour before the broadcast
was always entirely occupied by a Korean
technician shouting despairingly into the
phone “Hello Poo’pyong, Hello Poo’pyong,”
a sound I still occasionally hear in bad
dreams after an overdose of apple strudel.

With Jeep and Carbine

For any really important or lengthy
broadcast I usually jeeped out to Poo’pyong,
with a GI driver who insisted on arming me
with a carbine because of the prevalence of
snipers, and did the broadcast from there.
There was no studio, merely the Magne-
corder set up on an overturned oil drum
in the middle of a vast barn-like building.
But the equipment, a mixture of RCA and
Russian gear abandoned by the North Ko-
reans, worked fine until the Chinese re-
turned for it on Jan. 3, 1951. So, back
again to the old Taegu-Pusan telephone
line.

But by now we had the Magnecorder
system to work with. The Army built me

a small phone-booth kind of cubby in a
corner of the correspondents’ billets. The
Army Signal! Corps ran in a set of wires,
handed over the bare ends and said, “Go
ahead, broadcast.” Although we held end-
less consultations with various colonels and
even a brigadier general or two in the
Signal Corps, the Army never furnished us
with any technical equipment at all until
the outbreak of the peace talks.

For future reference it should probably
be noted that the Army also had strong
objections to our doing broadcasts from
any place but the correspondents’ billets,
mostly for censorship reasons. But in time
we managed to argue our way out of that,
and during the final stages of the retaking
of Seoul, we moved our Magnecorder up to
a wrecked airplane which served as a tempo-
rary correspondents’ hangout at Suwon air-
field. Turning up the gain jammed a usable
signal down the miles of battered cable to
Taegu, Pusan and across the straits to
Tokyo. It also occasionally jammed the
phone communications of irate generals who
picked up our signal by induction along
their regular commang lines. But by keep-
ing our circuit time to the barest minimum,
we managed to avoid any restrictive action.

In due time, of course, the Eighth Army
retook Seoul and we moved the CBS Radio
Magnecorder into a special room in the
correspondents’ billets there, a room sound-
proofed with slabs of compressed seaweed
of the most unappetizing appearance. Again
the Army ran in some wires, handed us the
ends and said “Here you are; go ahead.”
And in the very next room they set up
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Homaloidally Speaking

With nothing in the way but towering bank balances, WMT-TV’s
signal, encouraged by 100,000 watts of power and a 703-foot

antenna, gets around Eastern Iowa. On the level.
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bank after bank of complex and expensive
teletype installations for the newsmen who
worked in the printed medium.

Again we queried the Signal Corps on
the availability of the kind of radio gear
used in the second World War. They said
there wasn’t any requisition number for
any gear, that it would have to be sent
from Washington, that it couldn’t be au-
thorized, and so forth far into the war.
Alsc that it wasn’t their duty to provide
us with radio gear, even if they did provide
all gear for teletype copy.

Eventually the peace talks developed and
then everybody said it would all be over
very soon anyhow, so why worry. That
was, let me think, July 1951! The Public
Information Office (not the Signal Corps)
did, however, make available a series of
several Magnecorders and a bright young
radio hobbyist named Hugo Victor. Single-
handed, and with his own money very
largely, this enthusiast rescued American
radio from its own inertia and that of the
Pentagon. He built a studio, soundproofed
it with Army blankets, and constructed an
ingenious control room out of odds and
ends which he scrounged or we bought
for him in Tokyo.

But all this came about only after a bitter
battle between radio and the press services
which is better forgotten about. The Public
Information Office of the UN Command
under Brig. Gen. William P. Nuckols for
a time sided with the press services, but
eventually put in the lines which enabled
us to do direct broadcasts from the news
train at Munsan.

TO OVERCOME business pessimism in
its area, WDVA Danville, Va., set out to
prove the community was in good eco-
nomic condition by airing arguments
from 50 Danville business men that “Busi-
ness Is Good in Danville.”

The “Business Is Good in Danville”
campaign was conceived by the station,
says Emerson Pryor, WDVA manager,
after a leveling off of production at Dan
River Mills Inc., which the station claims
is the world’s largest single-unit textile
mill, and after a drouth had damaged
tobacco crops severely in the area of
Danville, which WDV A says is Virginia's
largest and the world’s second largest
tobacco market.

SAYING IS BELIEVING IN DANVILLE

“It was almost impossible to find an
optimistic person on Main Street,” says
Mr. Pryor. Yet, he adds, a study of Dan-
ville’s 1953 business and WDVA'’s busi-
ness, plus figures produced by banks and
detailed analyses of some concerns, in-
dicated that “things just were not as black
as most anybody would have you be-
lieve.”

Accordingly, WDVA set out to prove
its case by tape-recording statements by
merchants telling why they thought
“Business Is Good in Danville.” The 50
statements took two days to air over
WDVA because of the station’s own tight
schedule (“another bit of evidence of
good business™}.

‘Which was all right until the news broke
out at the other extreme of the stretch of
Korean peninsula under our control. You
may remember the riots at Koje-do when
Communist-minded Chinese and Korean
prisoners kicked up such a fuss? Quite a
news story. And quite a long way to carry
the CBS Magnecorder by train, plane and
boat.

From Koje Island to the Korean mainland
we had only one line of communications,
the feeblest, leakiest phone line I have ever
used. But once again the simple éxpedient
of high-gain line amplification solved the
problem. It even helped soothe relations

between press associations and radio. We
set up the Magnecorder in the press tent by
day and briefed the newspapermen on micro-

phone technique, and they used it to read

their copy to Tokyo. It worked fine, but
really there ought to be some kind of field
amplifier lighter than the maggie. It was
a lot of weight to carry back and forth from
the press tent to the telephone shack where
the commanding officer of signals had al-
lowed us the use of his bedroom as a com-
paratively soundproof studio.

By this time everybody in the Far East
Command had begun to catch on to the idea
of line amplifiers. The lone CBS Magne-
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corder was joined in Korea by a brother
job from NBC as the peace talks moved to
a climax. Three more were provided by
the Public Information Office and the Psy-
chological Warfare division. Everybody in
radio news in Korea had acquired packrat
habits, and rolls of wire and spare connec-
tors and odds and ends of equipment began
to show up. The only thing we never seemed
to have enough of was Cannon XL connec-
tors,

By now you must have heard how we
made certain connections at Big & Little
Switch, the exchanges of prisoners. Enough
mention has been made of how we stuck
bare ends of mike wire into Cannon female
sockets and braced them in with whittled
match-sticks. But.even as veteran an ad-
libber as Ted Church, director of CBS Radio
News, was shocked when he actually saw
the broken match-ends sticking out of the
sockets in the side of the amplifier.

More Makeshift Measures

By then we were using a Gates three-pot
job provided by Psychological Warfare, and
it took a lot of matches to set it up every
day. Ted paled visibly when he first saw
the contraption, placed precariously on an
Army table in the middle of the prisoner
reception center. We didn’t tell him about
the days during Little Switch, the prelimi-
nary exchange of sick and wounded prison-
ers, when one of us had held a pair of stiff
Signal Corps wires' tightly twisted together
in his hand during an entire 20 minute
broadcast, somewhat like the Dutch boy
with his finger in the dike. We didn’t get
to solder that connection until late that eve-
ning. And since the broadcasters were also
technicians, there’s no telling what we said,
it was a triumph just to hear that faint far-
away voice in the earphones saying “We hear
you loud and clear,—where’ve ya been—
ya go ahead in 20 seconds from woof!”

Better Help for Radia

The point, I think, is this. If the American
military is going to have its action in the
field covered, it's got to stop thinking in
terms of press services alone. The frus-
trating favoritism accorded to press service
reporters is known to every radio newsman.
That it should apply to facilities as well is
intolerable.

Why there should be an order number
and a supply item of teletypes for press men
and not for an amplifier for radio men is
absolutely beyond me. The cost of the radio
gear is fractional.

There is no reason why the Army should

make teletypes and teletype operators avaii-
able to press men and flatly refuse to make
radio gear and even one single technician
regularly available to radiomen. And the
radio industry had damn well better realize
this and get on the ball before the next
overseas fracas. Both the policy and tech-
nical departments of our industry can make
better suggestions than this correspondent.
Leave them do so PDQ or the next fight
will again see the finest, high-priced radio
news talent again shouting into unresponsive
field phones in a “press” tent filled with other
correspondents grinding out copy to go
slowly but surely by teletype.
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Laying Plans for 1954 NARTB Convention Exhibits

AMONG THOSE on hand for the Nov. 19 meeting in New York to discuss preliminary
plans for exhibits at the 1954 NARTB convention [B®T, Nov. 23] were these prospective
exhibitors (I to r), seated, M. L. Gaskill, Philco Corp.; W. G. Small, Raytheon Mfg. Co.;
Warren Rohrer, Caterpillar Traoctor Co.; Frank Newman, Allen B, DuMont Labs.; stand-
ing, W. 0. Hadlock, RCA; Eugene Wald, DuMont Labs., and John Haerle, Gates Radio Co.

THIS GROUP of NARTB convention exhibit planners included {l to r}: seated, Arthur C,
Stringer, managing director for the exposition; R. F. O’Meara, American Telephone &
Telegraph Co.; Robert C. Bickel, Andrew Corp.; standing, F. R. MocFarland, Long Lines
Dept., AT&T; A. C. Kidder, General Electric Co.; W, H. Rappelt, Standard Electronics
Corp., and Roy Jordan, General Electric. Mr. Sfringer and C. E. Arney Jr.,, NARTB
! secretary-treasurer, led the discussions,

OTHER prospective exhibitors present for the sessions, looking toward the exposition ac-
componying the NARTB conclave opening ot the Palmer House in Chicago on May 23,
are represented by (I to r) A. F. Brundage, General Precision Labs.; R. G. Boch, Federal
Telecommunication Labs.; Walter A. Scanlon, CBS Television Film Sales, and Bennett
I S. Rosner and James McCarvell, RCA Recorded Program Services.
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CARMEN PHELPS
KITCHEN SHOW

ED HYMAN — SPORTS

NICK PAUL
M-C — VOCALIST
““YOUR SHOW"''

+ NEWS

WOALTV has a staff of news specialists — men who devote all
their time and thought to editing, rewriting and presenting news.
WOAI-TV uses AP, UP, INS plus its own staff of local reporters.

+ NBC

NBC's fine network programming supplements WOAILTY's own
outstanding local showmanship. WOAI-TY is the Southwest's Show-
room, operating in the largest and best equipped studios in the
San Antonio market.

SAN ANTONIO'S 151‘ TV STATION!

Represented Netlonally by EDWARD PETRY & COMPANY, INC.

New York - Chicdge - Los Angeles - 3t Lewls - Dallas < San Franclsce - Detrolt
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TWICE-WEEKLY Let's Look at Sports is taken
on WNBQ (TV) Chicago by Gus Allengauer {c),

restaurant operator. Looking on are John Mc-

Partlin (1), WNBQ sls. mgr., and sportscaster
Norman Barry, who conducts quarter-hour show,

1 7 g P & A
ARRANGEMENTS for Miller Brewing Co. of
Milwaukee to sponsor telecast of first play to
be written for tv by Robert E. Sherwood are
completed by Vernon S. Mullen Jr. (1), Miller
adv. dir., and John K. Herbert, NBC vice pres.
in chg. of tv sls. Sherwood play will be on
NBC-TV, Dec. 29, 8-9 p.m. EST.

,AT premiere of Tip-Top Merry-Go-Round, Sun-
day afternoon children’s show on WAAM (TV)
| Baltimore, are (I to r} Herbert B. Cahan,
WAAM prog. mgr.; "Mr, Toby,”” program star;
Charles Mergendahl, J. Walter Thompson Co.;
Brent Gunts, Brent Gunts Productions; Norm
‘Vamey and Charles Spaulding, both JWT.

,GEORGE V. CHRISTIE, vice pres., First Na-
tional Bank of Arizona, Phoenix, signs for 52
weehks sponsorship of Arizona Television News-
reel on KPHO-TV Phoenix. Locking on are
Julian Kaufman (1), station mgr., and Al Lar-
i son, KPHO-TV sls. mgr.

WHO WHEEL OF FORTUNE

A MAILING piece sent by WHO Des Moines
to the trade stresses that by buying WHO you
get lowa’s Metropolitan areas plus the re-
mainder of the state. By turning a wheel vari-
ous graphs appear in a slot on the front of
the brochure. These include territorial break-
downs of general merchandise sales, apparel
sales, home furnishings, automotive sales, build-
ing materials, filling station sales, drugstore and
food sales and ‘sales of eating and drinking
places. In each case, sales for “the remainder
of the state” are above those for any metropoli-
tan center. The reverse side of the promotion
piece is given over to graphs illustrating time
spent in various activities daily in the home
and radio stations “heard regularly” by Iowa
families.

VITAPIX FILM BROCHURE

FOUR-PAGE brochure has been prepared by
the Wexton Co., New York, for the Vitapix
Corp.’s Vitapix Feature Theater, a package of
26 new feature films produced expressly for
television. Agencies, advertisers and television
stations may obtain copies of the brochure,
which describes the films and services provided
by Vitapix, by writing Robert Wormhoudt,

- Vitapix Corp., 509 Madison Ave., New York,

N. Y.

WENR PROMOTION PIECE

WENR Chicago has distributed promotion piece
to agency account executives and timebuyers
claiming it is “giving Chicago the first new con-
cept in radio in 20 years.” Titled “WENR is a
Winner,” brochure quotes magazine and news-
paper critics hailing station’s fare as “fresh”
and “startling new.” Brochure adds that “Some
people think radio is dead. WENR has never
been so alive and full of vitality. The vitality
of new ideas . . . new stars . . . and new pro-
grams.” Promotion piece also asks agency
people to “Take a good look at the ABC’s of
the new WENR” . . . audience, better programs
and cost, and lists new shows and personalities.

SUCCESS STORY

THE Wallace Mackay Co., Seattle advertising
agency, uses a client’s success with television
as the basis for a promotional brochure about
the agency itself. Starting with a sketch of a
tv set on the cover, half the elaborate two-
color booklet tells how Mackay developed
animated film commercials in behalf of its
client, Bardahl Mfg. Corp., Seattle, and of the
success it brought in sales of the product, en-
thusiasm of distributors and dealers, and awards
for excellence in advertising. Remainder of the
brochure tells the story of the agency itself,
including its use of radio, tv and other media.

SANTA STATION BREAKS

EVERY station break on WGAY Silver Spring,
Md., is a Santa Claus promotion, part of an
intensive holiday promotion policy. It’s based on
this policy, according to Ernie Tannen, opera-
tions manager: “When Christmas comes, stores
decorate their fronts and interiors. No reason
why a radio station shouldn’t decorate its air.”
Features include a daily one-hour Neorth Pole
Calling. Climaxing the season will be a Christ-
mas Eve program which will feature drawings
of large numbers of toys for youngstérs who
have sent their names to North Pole Calling.
All civic groups are invited to broadcast news
of their holiday activities over the Washington
suburban station.

PROGRAMS & PROMOTION

QUIZ ANSWERS DISPLAYED

CORRECT answers to a tv quiz program are
being given away in advance as part of a mer-
chandising-promotion plan devised for the Puri-
tan Co. of America, Chicago, on behalf of its
Real.emon lemon juice. Puritan, which is a
participating sponsor on Movie Quick-Quiz over
WABD (TV) New York, has placed posters,
giving answers to questions that will be asked
on future tv programs, in Metropolitan stores
carrying Realemon. The plan was created by
Norman Knight, general manager of WABD
(TV) in conjunction with Walter Schwimmer
Productions, producers of the show, and
Schwimmer & Scott, Chicago, agency for the
sponsor.

SONG TITLE CONTEST

WINNER of a song title contest on Columbia
Pacific Radio Network’s Ralph Story’s Back-
yard will receive a third of sheet music and
record sales royalties, plus a week’s vacation
trip to Las Vegas. In addition, the winner, to
be announced Christmas day, will have gas
range given to a previously-named friend as a
present. Contest participants submit original
titles of a melody composed by Victor Young,
with the title used by lyricist Ned Washington
as the basis for words to the song, to be re-
leased early next year.

Musical Thanks

THE LIFE of the La Falce family in
Poughkeepsie, N. Y., was detailed in
an issue of Life magazine as a rep-
resentative American family of Italian
extraction that has made a contribution
to the American community. To share
this honor with fellow Italian-Americans,
the La Falce sons asked WOV New
York, which specializes in Italian pro-
gramming, if they might present a “musi-
cal thanks” over the station. WOV agreed,
and on Thanksgiving Day the sons served
as a glee club to sing a medley of tunes
over the Aldo Aldi program (2-4 p.m.).

‘GUIDING LIGHT’ DRESS

TELEVISION program inspired the editors of
Everywoman’s Magazine to design and create
a dress called “The Guiding Light Dress,” based
on the Guiding Light show (CBS, Mon.-Fri.,
1:45-2 p.m. EST). A special offer of the pattern
for such a dress is being made on the show
this week and next. The dress is designed for
both casual and party wear.

RECORD PROMOTION

GEARED to simplify telling its story to time-
buyers and media directors, KOWL Santa
Monica is distributing a new presentation in
the form of a 16-inch long-playing record,
titled “It’s a Gold Mine.” Further promotion
includes a brochure of facts and detailed
program-personality description. KOWL'’s story,
which compared the settlers’ discovery in
Caiifornia to the advertisers’ discovery of
the station, stresses the station’s listening
appeal to the Negro, Mexican and Mexican-
American market in Los Angeles County
through the introduction of KOWL personali-
ties and the “blue chip” advertisers sponsoring
their programs. In juxtaposition is a humorous
note through the introduction of “Mr. Statis-
tician” who breaks into the announcer’s dialogue
with hard-hitting facts delivered in a light
vein. Known as ‘The Dominant Language and
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LIVE ITEMS FROM OUR MORGUE
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That's what the trucking industry’s likely to be spending

in gross national outlay by then!

By 1975, the trucking industry is ex-
pected to spend 63 billion dollars for
| goods and services. America’s sup-
pliers—of everything from cotton to
- ! aluminum-—and America’s labor

> force will split this gigantic “melon”
among them, with a profound effect on the nation’s
prosperity. Because the $63 billion (conservatively

*Source: ‘'Trucks in 1975", by Carroll). Roush, band on Phe
findings of the Prasident's Policy Committee ( Paley Commi:
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+m?&" AMERICAN TRUCKING INDUSTRY.

projected from present expenditures and current
trends) will, in 1975, account for TEN PER CENT
of America’s gross national product. (““GNP”, as you
know, is an economist’s yardstick—the dollar value
of all goods and services produced in a year.)

American Trucking Associotions

American Trucking Associations
Washington 6, D.C.
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Negro Station of the West,” KOWL broadcasts
some 32 hours weekly to the Mexican market,
numbering 400,000 persons in L. A. County,
and 26 hours weekly to the Negro market of
350,000. Additionally, the station broadcasts
in 10 other languages.

FOUR SPECIALS ON WFAA-TV

NOVEMBER was a full month for WFAA-TV
Dallas which broadcast four new programs
during that period. These included Tempo
For Teens, first in a series of five programs
featuring Dallas Symphony conductor Walter
Hendl; a doll-fashion show sponsored by
Neiman-Marcus presenting the dolls of Mme.
Beatrice Alexander, world-famous doll collec-
tor; the opening of a Traffic Safety Conference
for Teenagers with Gov. Allan Shivers as guest
speaker, and most of the show of modern
military aircraft, part of the Airpower Sym-
posium in Dallas,

CJON COLORING BOOK CONTEST

CJON St. John’s, Newfoundland, has distrib-
uted to all schoolchildren in the city big
scribblers with a picture of the CION micro-
phone on the cover. A coloring contest for the
cover picture has five new bicycles as prizes.
Back cover of scribblers listed children’s pro-
grams on the station and 20 programs of inter-
est to the mothers, CJON also printed, in
collaboration with the Newfoundland Board
of Trade, a 70-page, three color, magazine-type
bocklet on the city of St. John's, with space for
the station’s message to listeners and potential
advertisers.

CHRISTMAS PARADE

FOR ITS first television remote broadcast
WSJS-TV Winston-Salem, N, C., picked up the
annual Christmas parade put on by that city’s
Retail Merchants Assn., Nov. 27. Program was
produced by Phil Hedrick with Lee Wallen-
haupt on camera and Bob Estes doing the
audio.

KCEN-TV PROMOTION

KCEN-TV Temple-Waco, Tex., has released
a promotion piece stressing that the station
covers central Texas, making that area a single
medium market for the first time. Brochure
also points out that the market is a rich one
with an effective buying income of $800,000,-
000, Station’s slogan is “K-CENtralize your
tv sales story on KCEN-TV.”

PROGRAMS & PROMOTIONS

WHEN Queen Frederika of Greece remarked during a tour of New Orleans that she had

never seen herself on television, Tom Hicks {}), WDSU-TV vice president in charge of pro-

gremming, presented her and King Paul with films made for WDSU-TVY’s Esso Reporter
in coverage of the royal couple’s visit to that city.

‘RAMAR’ TOUR PLANNED

MICHAEL SILVERMAN, executive vice pres-
ident of Television Programs of America, and
Jerome B. Capp, national advertising and pro-
motion director, announce plans for a Ramar
of the Jungle sales program. The program is
now seen on 100 tv outlets in all major markets
of the country, TPA reports. Jon Hall, star of
the series, will start a tour next spring, during
which he will present a program of Indian and
African native folklore entertainment to col-
leges, forums and clubs.

INTERNATIONAL PROGRAMS

CKSF Cornwall, Ont., has made numercus
documentary programs within its own area
and also across Canada. Now the staticn is
going international with two programs total-
ling about 20 half-hours. They will be done
by manager Fred Pemberton on a trans-Atlantic
trip aboard a small Netherlands freighter, which
touches at Cornwall and Great Lake ports,
and during his travels in Great Britain. The
programs will be taped and made available at
nominal cost to other Canadian stations.

THL LATEST
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50 GRAND IN WATTS

PROVIDING THE BEST
IN
PUBLIC SERVICE

The L. B. Wilson Station, Cincinnati

o

WCKY

DOUBLE BIRTHDAY PARTY

WWDC Washington will throw open its studios
to the public from 6-10 am. Dec. 15, in honor
of the birthdays of morning personality Art
Brown and custodian Bill Jenkins. Admission
to the party will be a donation to the station’s
Christmas Fund for the needy. Refreshments
will be provided by Mr. Brown’s sponsors, in-
cluding juice, coffee and donuts. Feature of
the party will be giveaways of a canary and
parakeet to the person submitting the best name
for the birds. Mr. Jenkins, who is occasionally
heard on Mr. Brown’s program, will take it
over completely for the party, and Mr. Brown
will sweep the studio floors.

=

‘POT O GOLD’ PROMOTION

TO PROMOTE its quiz shows, CHEX Peter-
borough, Ont., has distributed gold bridge
scores with matching gold pencils to women’s
groups in the area. One side of the bridge
score is a conventional scorecard. The other
side lists the CHEX Pot 0" Gold riddle, the
names of Pot O’ Gold sponsors and the
amount of the jackpot.

COMMUNITY PLANNING

WRTV (TV) Asbury Park, N, J.,, has invited
more than 100 organizations to prepare pro-
grams for the station, which will begin com-
mercial operation early in January, Thirty-five
organizations and schools are already at work
preparing programs which will be presented
at least once a week. -Among groups contacted
are womens’ clubs, ministerial organizations,
high schools, Rutgers U,, U. S, Department of
Agriculture, Ft. Monmouth, Boy Scouts and
others.

PLAYERS MAKE STATION BREAKS

TO PROMOTE its sports programs, CKOV
Kelowna, B.C., takes a tape recorder to the
hockey rinks in the area and has hockey
players from all.parts of the Okanagan Valley
make the station breaks, promoting programs
and the local games.

BROADCASTING ® TELECASTING
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Like giant Lorns on the horizon, radio-relay
towers carrying television programs throughout
the country are now standard fixtures in the
American scene.

Today these radio-relay systems together with
coaxial cable facilities make possible an audi-
ence of one hundred million people who may
see and hear the same event at the same instant.

The ability to carry important public events,
programs of education and entertainment for

BELL TELEPHONE SYSTEM
PROVIDING TRANSMISSION GHANNELS FOR INTERCITY RADIO AND TELEVISION TODAY AND TOMORROW

L Ha L Y
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¥

millions of Americans truly makes the horn-
shaped radio-relay antennas an important addi-
tion to our nation’s resources.

Already more than $100,000,000 worth of Bell
System facilities and equipment are devoted
to fumishing television network service. The
rapidly expanding television routes extend from
coast to coast and from the Great Lakes to
the Gulf of Mexico. They total some 40,000
channel miles.




Advertiser

Yohn A. Egan, formerly vice president of Grant
Adv, Inc.,, Chicago, to Consolidated Royal
Chemical Corp. (Krank’s shave cream, Liqui-
net, Peruna, Hypercin and Kolor-Bak) as gen-
eral sales manager, with responsibility for
sales, merchandising and promotion of those
products.

Agencies
George C. Oswald and Douglas J. Coyle named

vice presidents of Kenyon & Eckhardt Inc.,
N. Y.

Cuyler Stevens, account executive at Cunning-
ham & Walsh Inc., N. Y., elected vice presi-
dent.

PEOPLE

Frank H. Hakewill, media department director;
Robert E. Stracke, chief of production, and
James W. Woodman, account eéxecutive, elect-
ed vice presidents of Roche, Williams & Cleary
Inc., Chicago.

Ben Lansdaye, manager, Genuine Parts Co.,
Atlanta, and Phil Lansdale, group supervisor,
The Caples Co., L, A., form new agency, The
Lansdale Co., L. A., with offices at 421 S.
Western Ave. and telephone number, Dunkirk
5-2007. Robert G. Baldwin, copy chief, Caples
Co., to new firm as production manager.

George G. Anthony, media director, West-
Marquis Inc., L. A., to Stromberger, LaVene,
McKendie, same city, in similar capacity.

"Color Televition”

.

A special issue containing

"¢ 15 N.T.S.C. Monographs-

The National Television Systems Committee has authorized
IRE to publish its long awaited Monographs in the January
1954 special Color Television issue of “Proceedings of the
I'R-E” — thus giving them industry-wide distribution for
the first time in print.

¢ 25 additional Color TV articles-

will also appear in this issue, which brings the reader up-
to-the-minute on the developments of Color Television. Cop-
ies of the first Color Television issue are still available and
combined with this second Color Television issue will form
a complete bibliography of major historical importance.
Also included in the January issue will be a complete listing
of the N.T.S.C. system specifications as submitted to the
F.C.C.; and field test reports on the system’s performance.

in "Proceedings of the I'R-E” January '54

Available to non-members for $3.00. Extra copiestol R E
members are $1.25. All members get one copy free!

Another
Hislory
Mahing

Jisue!

I R E is an organization of 38,312 member-engineers. There are

no company memberships. Operating continuously since 1918,

1ts sections meel m 78 cities. 21 specializéd Professional

Groups widen the scope of ils member-services and 40 tech-
nical commitices help the industry.

“Proceedings of the I*R*E”

Published by

THE INSTITUTE OF RADIO ENGINEERS

1 East 79th Street, New York 21, N, Y.

Please place orders before December 10th.
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Don Blauhut, head of radio-tv department at
Raymond Spector
Co., N. Y., appoint-
ed director of radio
and tv at Edward
Kletter Assoc. Inc.,
N. Y,

Gilles Duhamel ap-
pointed radio-televi-
sion director of Har-
old F. Stanfield Ltd.,
Montreal advertising
agency. Ernmest H.
Smith, formerly ad-
vertising and sales
promotion manager
of CFCF Montreal, named radio supervisor
and timebuyer for agency.

Mr. Blauhut

Lee Cox advances to head of copy staff of
educational department of N. W. Ayer, Phila.,
following retirement of Herbert H. Smith.

Preston Selz, formerly with Foote, Cone &
Belding, to Beaumont & Hohman Inc, as Chi-
cago copy chief. Theodore C. Carlon and
Harold P. Falvey to copy staff of same agency.

Walter Riddell Jr., formerly account executive
at Leo Burnett Co., and William M. Galbraith,
with advertising department of Pillsbury Mills,
to Earle Ludgin & Co., Chicago, as account
executives. Daniel R, 0°Conner, member of
research staff of Foote, Cone & Belding, to
same agency in similar capacity.

Coleman F. Cody appointed account execu-
tive in Boston office of Doremus & Co., N, Y.

William J. Dunbar, Harris D. McKinney, Phila.
advertising agency, to Michener Co., same city,
as account executive,

Douglas F. Jenkins, U. S. representative, Asia
Tv Service, Hollywood, and former public
information officer, Far Eastern Command,
U. S. Army, to Campbell-Ewald Co., L. A., as
copywriter and client contact representative.

Hal Braunm, J. C. Penney Co., N. Y., to Hicks
& Greist, N. Y., as member of copy staff.

Everett B. Allen, Cochran Foil Products Co.,
and Robert L. Kress, Gimbels, to plans mer-
chandising department of N. W. Ayer, Phila.

Ruth Little tc John Falkner Arndt, Phila. She
was formerly with N. W. Ayer, same city.

Phil Krim, radio-tv department, McCann-Erick-
son Inc, N. Y, returns to Ted Bates & Co.,
Hollywood, in same capacity.

Gene Clayton, news director for WTMV East
St. Louis, Ill., named to public relations and
copy writing staff of Westheimer & Block Adv.,
St. Louis.

Minerva Ellis, member of radio television de-
partment, Compton Adv., N. Y., and William
Morwood, radio-tv script writer and editor,
were married Nov. 27.

Stations

Victor L. Toft named president of KFAB
Broadcasting Co. of Omaha. Elected vice
presidents are Fred S. Sidles, Joe W. Seacrest
and Walter W, White, Harry B. Sidles elected
secretary-treasurer. Harry D, Burke, general
manager of KFAB, elected to board of direc-
tors.

Alfred E. Spokes, business manager of WIOY
Burlington, Vi., elected treasurer and corporate
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The Chairman of the Federal Reserve System Subcommittee on Collections ells . . .

How to collect $2,000,000 a minute!

“90% of the nation’s business is transacted by check!" says
Mr. Valentine Willis, Vice-President of the Federal Reserve
Bank of New York. "But it wouldn’t be possible without an
efficient system of transporting and handling chis enormous
volume of ‘cash letzers.’

"“Every day, the Federal Reserve System collects checks worth
billions of dollars from all parts of the country. The sooner
we can return checks to their ‘home’ banks and give depositors
their money, the better for business.

“In the past ten years, the maxinum time for sending checks
‘home’ has been cut from seven to two days. For this amazing
record, we give a ot of ‘credit’ to Air Express!

BROADCASTING ® TELECASTING

Airbxpress

“We ship more than 8,400 pounds of checks in an average
day via Air Express, between the 12 Tederal Reserve Banks
and their branches. These packages weigh from two pounds
to 450 pounds. One busy day, one Federal Reserve Bank
shipped almost three /o125 of checks via Air Express!

“Checks are the lifeblood of our economic system. Air
Express has become a vital artery in this important work.

“Understanding economy is part of our job. We've found
that we can buy Air Express speed, in most weights and dis-
tances, at lower cost than any other air service.”

It pays to express yourself clearly. Say Air Express! Division
of Railway Express Agency.

S
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No other radio station in El
Paso reaches-as many radio
homes as KROD.

No other radio station in El
Paso can offer advertisers so
much coverage.

These are just two reasons why
KROD has a longer list of
both local and national adver-
tisers than any other station
in the entire El Paso Trading
Area.

You Can’t Cover the Fabulous
Southwest without...

CHE RANID NETWORK 1M EL FARD

National Representative
O. L. TAYLOR CO.
West Coast Representative
THE BRANHAM CO.

The best
way to
sell the
KANSAS
FARM

MARKET

use the
KANSAS

FARM
STATION

CBS RADIO

WI B W in Topeka

Ben Ludy, Gen Mgr., WIBW-KCKN
Rep. Capper Publications, Inc.
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PEOPLE

director of Vermont Bcstg. Corp., licensee of
station. Other directors re-elected are George
E. Little, David W. Howe, Frederick W. Shep-
ardson, Levi P. Smith and Guy M. Page. Urban
L. Bergeron elected assistant treasurer.

Harold C. Burke, general manager of WRTV
(TV) Asbury Park,
N. ]., promoted to
vice president in
charge of operations
of station, which is
scheduled to com-
mence test pattern
operations this week.
Allen Preville, mem-
ber of sales staff, ap-
pointed sales man-
ager.

John Pindell, ac-
count executive at
KING - TV Seattle,

Mr. Burke
named commercial manager of KHQ-TV Spo-
kane.

Jack Labrie to WSPR Springfield, Mass., as
news director and promotion manager.

Two for Munn

WHEN E. Harold Munn Jr., station
director of WTVB-AM-FM Coldwater,
Mich., and general manager of WSTR
Sturgis, Mich., embarked for Hawaii
early in October “to get away from it
all,” he little realized he was in for two
Hawaiian “firsts.” He was scheduled to
complete the engineering proof-of-per-
formance and tuneup for KAIM Kaimuki,
Honoluly, the first commercial fm in the .
Islands. Shortly after his arrival he was
contacted by KANI Kaneohe, Oahu, the
Islands’ first directional am station, also
under construction. After conclusion of
the KAIM tests, Mr. Munn directed
completion of the installation of KANI
and conducted proof-of-performance
measurements on the directional array.

Maurice Wynne, technical director at WAFB-
TV Baton Rouge, La.,, to KTAG-TV Lake
Charles, La., as chief engineer and program
manager.

Dale Hart, announcer at WBAP-AM-TV Fort
Worth, Tex., to KARK-TV Little Rock as pro-
gram director.

David Ruark, director of advertising and sales
promotion of Audio-
Video Co.,, N. Y., to
WFMY-TV Greens-
boro; N. C., as pro-
motion manager.

T E K

Milt Klein, general
sales service man-
ager, KECA - TV
Hollywood, named
account executive.

Fred W. Sample,

d general manager of
Mr. Ruark WAPL Appleton,
Wis,, to sales staff of WBAY-AM-TV Green
Bay, Wis.

William Hedgpeth promoted to director of ad-
ministration for program department of WTOP-
AM-TV Washington. 3

Art Knorr to WSYR-TV Syracuse, N. Y., as
account executive. Jackie Salisbury has re-
signed as continuity director of station.

Al Ruhfel appointed program director at
WSPD-TV Toledo, Ohio, replacing Les Dana
who is now general administrator for Storer
Bestg. Co. in Television Del Caribe, Havana.
John Saunders named assistant program di-
rector and production manager at WSPD-TV,
and Jim Reemsnyder is new assistant produc-
tion manager. Frank Venner takes over as
chief announcer.

Mr. Ruhfe] Mr. Saunders

Nancy B. Maguire, member of production
staf of WGBH Boston, non-commercial,
educational radio station, promoted to adminis-
trative assistant for programs. Janet Lawlor
named course monitor in WGBH production
department, and Carol Shepard, junior assis-
tant in programs and community relations.

Lester Pope appointed educational coordinator
for KOMO-TV Seattle.

Dick Balzer returns to WHBF Rock Island, 111.,
as manager of traffic department after two
years' Army service.

Del Gore, account executive for KROW, Oak-
land, Calif., named
sales manager at
KIJEO Fresno, Calif.

Bob Martin, assis-
tant station manager
at KPHO Phoenix,
appointed program
director for KPHO-
TV succeeding Art
Sprinkle, effective
Dec. 20.

John M, Asher, pro-
motion - advertising Ar. Ce

director, Consolidat- b5 (B0

ed Television Sales, Hollywoed, to KECA-TV
that city, as promotion manager.

Bob Murphy, WDSU-TV New Orleans, and
Hayward Lee Siddons, WNBW (TV) Washing-
ton to KOA-TV Denver as directors. Harland
Mendenhall, CBS-TV news, named photography
and film chief for station. Charles Anderson,
KFI Los Angeles, to station as floor manager
and director. Jobm Stell, KTTV (TV) Los An-
geles, to KOA-TV as floor manager, and Stan
Sievers as consultant engineer.

Hugb Pickett, WSB-TV Atlanta, to KSLA (TV)
Shreveport, La., as film director.

William D, Nietfeld, director of news and pub-
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Like to catch Philadelphia

.«.or New York, for example, with a "live” Hollywood

glamour show at ¢ P.M. (EST). . . then “air"
the same show same day in Los Angeles 3 hours later—9 P.M. (PST)?
Want to bridge this coast-to-coast gap of time and space effectively,

brilliantly—at low cost?

ANSWER: Jse Eastman Film (arforn v,
and TV-Record at 6; be ready to project and

show in LA, at 9 as specified),

For complete information write to:

Motion Picture Film Department
Eastman Kodak Compony
Rochester 4, N. Y.

East Coast Division  Midwest Division Wast Coast Division -
342 Madison Avenve 137 North Wobosh Avenue 8706 $Sonto Monica Bivd.
New York 17,N. Y.  Chicago 2, lliinais Hollywood 38, Californio

Eosiman
Television
Recording Camera
Installation—
NBC—

New York.




This is Mr. E. H. T. Crowder

President, Crowder Motor Company
South Charleston, W. Va.

This 1s what he says

“We have found that Mr. Lewis has
an extensive listening audience (via WTIP,
Charleston, W. Va.). And we could not
ask for a better audience or
means of delivering messages regarding
our Chrysler-Plymouth products to the
people of the Great Kanawha
Valley. We are very happy to be
_counted among Mr. Lewis’s sponsors.”

This 1s Fulton Lewis, Jr.

whose 5-times-a-week program is available to local
advertisers at local time cost plus low pro-rated talent
cost. Currently sponsored on 361 stations by more
than 750 advertisers (among them 65 automotive
firms), the program offers a tested means of reach-
ing customers and prospects. For availabilities,
check your Mutual ocutlet — or the Cooperative
Program Department, Mutual Broadcasting System,
7440 Broadway, NYC 18 (or Tribune Tower,
Chicago, 11).
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lic affairs, KCBS San Francisco, resigns to
enter private business.

Ted Herbert, account executive in ABC Net-
work Radio Sales, named to sales staff of
ABC-owned WABC New York as sales special-
ist for Mary Margaret McBride and forthcom-
ing Martin Block programs.

Hal O’Halloran, sports director at KFH Wichi-
ta, Kan., to KVOO Tulsa, Okla., to handle
play-by-play of Oklahoma A & M basketball
games. He replaces John Henry, who transfers
to KOA-AM-TV Denver as sports director.

John Hitt, WFAA-TV Dallas, appointed assis-

| tant chief engineer for KSLA (TV) Shreveport,
La.

Ron Koziol to WRDB Reedsburg, Wis., as
announcer.

Sue Warfield, formerly promotion and publicity
director for Frank Schoonmaker wine firm, to
WBAL-TV Baltimore as home economist, re-
placing Anita Conboy Jaffe, who has retired.

Emerson Parker, WGMS Washington, to
WCFM (FM) that city where he will handle
Classics in Jazz program.

Mike Wolosen, disc jockey at WTAR Norfol'k,
Va., to WNOR there, in same capacity.

Roy Howard, disc jockey at KIOA Des Moines,
to WMT Cedar Rapids, Iowa, in same capacity.

John J. Laux, executive vice president and gen-
eral manager of WSTV-AM-TV Steubenville,
Ohio, honored on behalf of WSTV for news
coverage of Red Cross, by Jefferson County
Chapter, American Red Cross.

John H. Poole, president of John Poole Bestg.
Co., and H. Leslie Hoffman, president of Hoff-
man Radio Corp., honored by Minute, L. A.
monthly magazine, for contributions to ad-
vancement of Southern Calif. business.

George C. Biggar, president and general man-
ager of WLBK DeKalb, 1., awarded honorary
membership in Kiwanis Club of Chicago’s Loop
for 1954,

Jack Knell, director of news and special events
for WBT Charlotte, N. C., appointed regional
vice president for southern area of Radio
Television News Directors Assn. .

Vere B. (Chum) Crockett, commercial manager
of WRKD Rockland, Me., author of “Designing
Small Boats,” published by D. Van Nostrand
Inc.

Bob Grammer, operations supervisor at WBAP-
TV Fort Worth, Tex., father of girl, Karen
Kae, Nov. 23.

John J. (Jack) Mulligan III, sales executive,
KLAC-TV Hollywood, father of boy, John J.
1v, Nov. 23.

Bernie Lofgren, technician at WIAR-TV Provi-
dence, father of boy, Nov, 18.

Networks

Norman H. Sloame, production control man-
ager, ABC-TV Hollywood, named sales service
manager.

Wade Bingham, newsreel cameraman, named
Far Eastern Bureau manager for CBS Televi-
sion Newsfilm, with headquarters in Tokyo,
effective Dec. 13.

Robert Stevens, producer-director, and Halsted
Welles, writer, have been signed by ABC-TV
as co-producers of weekly series of hour-long
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melodramas that are scheduled to begin on
Jan. 3 (Sun., 8-9 p.m. EST).

Ronald Joynt named sales representative of
CBC at Toronte. Wilf G. Carpentier, sales
representative of Canadian Broadcasting Corp.
at Toronto, named television director of CBC
at Winnipeg, Man.

Bill Brendle, sports editor of the New York
Enquirer, to publicity stafi of ABC as writer.

Film
Edwin W. Buckalew, CBS, appointed director

of sales for Wayne Steffner Productions, Holly-
wood.

Frank L. Woodruff, executive producer and
partner in Woodruff Assoc., Huntington, W.Va.,
and N.Y., announces dissolution of firm and
closing of N.Y. office.

Don Rivers, Walter A. Rivers & Assoc. to
Pearson & Luce Productions, S.F., as scenario
director.

Manufacturers

John A, Curtis appointed general sales manager
of Westinghouse Electronic Tube Div., Elmira,
N.Y., replacing Harold G. Cheney, who be-
comes assistant to vice president of that division.
Mr. Curtis was formerly with Pullman-Standard
Car Mfg. Co. as manager of track equipment
department.

Arthur F, Gibson, general manager of telephone
division of Stromberg-Carlson Co., Rochester,
N. Y., promoted to corporate secretary of
company, and John H. Voss, chief telephone
engineer, named to succeed Mr. Gibson as
general manager of telephone division.

H. E. Crow appointed chief engineer for Dage
Labs Inc., Decatur, Ill. (tv cameras). He was
formerly chief engineer at WHEN(TV) Syra-
cuse, N.Y., and WBKB(TV) Chicago. Clifford
Bruhn, A C Spark Plug organization, to Dage
Electronics Inc., Beech Grove, Ind., as produc-
tion manager.

Edward A. Altshuler, national marketing direc-
tor, Kaye-Halbert Corp., Culver City (tv set
mfrs.), to Berlant Assoc., Los Angeles (high-
fidelity tape recorders), as advertising and sales
manager.

Leslie Hill appqinted director of research for
Pentron Corp. (recorders, high fidelity com-
ponents and accessories), Chicago.

Representatives

Joseph B. Gunether and Albert J. Marruchi
elected vice presidents of Bramham & Co,,
Chicago, national representative.

Services

James R. Dickson, formerly in charge of client
service activities in Australian office of A. C.
Nielsen Ltd., appointed managing director of
company in both Australia and New Zealand.

|
Betty Lou Purvis and Tim Marks, both form-

erly with defunct Ferris Organization, N.Y.,
publicity firm, to Milburn McCarty Assoc.,
N.Y., as publicity account executives assigned
to radio and TV.

Worth Larkin, public relations director, L.A.
Chamber of Commerce, and Herb Dallinger,
Hollywood publicity photographer, have formed
Larkin-Dallinger Publicity Agency, with offices
at 1915 S. Western Ave. Telephone is Republic
4-1911.
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What law

makes pork cost less
in December
than it does in September?

Jom. Feb. Mor. Apr. Moy June

hly  Avg.

Sept. Oct.  MNov.  Dec.

1|:|| ||||||||||[:|||||!||I-|;||III:|II|III[EIIE'.IIII

']::IE well-known law of supply and
demand. With pork, it works like
this:

More than half the pigs are born
in spring—also according to law,
the law of nature. They spend a good
6 months growing to pork-chop size.

Then, along about the time the
first leaves fall, all these pigs begin
to come to market. And the same
thing happens as with any other
perishable commodity (strawber-
ries, eggs or oranges) when there is
suddenly a lot more than there was.

The price just naturally goes down!

The chart above shows how the
cycle goes. More pork—lower prices
during the winter followed by less

This chart shows the relationshi
between pork production an

ck prices based on figures for
5)347-49 {a typical period), which
the government is now using as
its index-base 5

pork—higher prices through the
summer months.

Summertime is the time when a
big new meat crop is “growing up”
on America’s farms and ranches.

The medical school of a leading
university reports a recent study
in which a number of overweight
people lost up to 100 pounds on
diets featuring double portions of
lean meat. Meat means so much
t0 80 many—in so many different
ways—that it's good to know
meat packers can help put it on
your table at a lower service cost
than for almost any other food.

AMERICAN MEAT INSTITUTE
Headquarters, Chicago » Members throughout the U. S.
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do have
the RICH,
GROWING and
ISOLATED

Wabash Valley Market
area-T10 10175
miles from the
nearest major

'"‘iﬂq center.

MUST BE REACHED
7& JE fﬂf = EROM WITHIN f

SENE your BEST BUY

in Terre Hawte

FORD
NELSON
WDIA’s
FOLGER'S
Salesman

FOLGER'S

Renews for 4th Year
on WDIA, Memphis

. thus Folger’s begins its 4th con-
secutive year of gaining completely
dominating coverage of the 562,212
Negroes in WDIA’s great 27-county Niel-
sen area. With dynamic Ford Nelson at
the mike, Folger's schedule consists of five
3% hours weekly which blanket this 46.99,
of the total area population. If you sgell
to Negroes a WDIA schedule is & must for
you . , , and there’s a schedule to fit your
budget. Join this great list of WDIA blue
chip accounts: Purex, Bab-0, Taystee
Bread, Blue Plate Foods, Kroger Stores,
Carnation Milk, Nu Maid Margarine, and
many others, Get the full WDIA story
today.

HOOPER RADIO AUDIENCE [INDEX
Citys Memphis, Tenn. Months: Sept.-Oct. 53
Time . WDIA B c D E F G H
TRT.P. 245 21.8 V7.7 154 107 87 7.1 33
{Note: WDIA’s shure Sot.: 19.0; Sun.: 25.5)

John E. Pearson Co., Represeniative
Dora-Clayton Agency, Southeast

Memphis, Tenn. WDI A Soonl

50,000 Watts
Page 112 ® December 7, 1953

FOR THE RECORD

Station Authorizations, Applications
(As Compiled by B*T)

Nov. 25 through Dec. 2

Inciudes dota on new stations, changes in existing stations, ownership changes, hearing
cases, rules & standards changes and routine roundup.

Abbreviations:

CP—construction permit. DA—directional an-
tenna. ERP-—effective radiated power. STL—
studio-transmitter link, synch. amp.—synchro-
nous amplifier. vhf—very high frequency. uhf—
ultra high frequency. ant.-—-antennz. aur.--aural.
vis. — visual. kw — kilowatts. w — watts. mc —

D—day. N.—night. LS—local sun-
set. mod. — modification. rans. — transmitter.
unl. — unlimited hours. k¢ — kilocycles. SSA —
special service authorization. STA—special tem-
porary authorization. (FCC file and hearing
docket numbers given in parentheses.)

megacycles.

FCC Commercial Station Authorizations
As of Oct. 31, 1953*

AM FM ™v
Licensed (all on air) 2,479 536 101
CPs on air 18 30 t214
CPs not on air 106 20 230
Total on air 2,419 566 1315
Total anthorized 2,603 586 545
Applications in hearing 137 3 150
New station requests 187 5 285
Facilities change request 148 34 18
Total applications pending 781 113 415
Licenses deleted in Sept. 2 ] 0
CPS deleted In Sept. 3 2 2

*Does not Include noncommercial educational
fm and tv stations.

tAuthorized to operate commercially.
. . »
Am ond Fm Summary through Dec. 2

Appls. In
Oon Pend- Hear-
Air Licensed -~ CPs ing ing
Am 2,507 2,487 126 182 13%
Fm 588 541 18 6 3

Television 5taiion Grants and Applications
Since April 14, 1952

Grants since July 11, 1952:

vhi uht Total
Commercial 188 286 4341
Educational 11 17 28
Total Operating Stations in U, S.:
vh uhf Total
Commercial on air 216 110 326
. Noncommercial on air 1 1 2

Applications filed since April 14, 1952:
New Amnd. vhf uhf Total

Commercial 882 337 680 518 1,200%

Educational 51 25 26 51

Total 913 337 701 544 1,251¢

1 él‘wengy-six CPs (6 vhf, 20 uhf) have been re-
urned.

: One applicant did not specity channel,
2 Includes 2§ already granted.
4 Includes 502 already granted.

L L] »

Note: Amended processing procedures and re-
vised cf priorify list (continuing only those
cities with contested applications) are now in
effect [B:T, Oct. 26].

ACTIONS OF FCC

New Tv Stations . . .

GRANTS

Clearwater, Fla—W, Frank Hobbs d/b as Pio-
neer Gulf Television Broadcasters, granted uhf
ch. 32 (578-584¢ mc); ERP 93.5 kw visual, 53.7 kw
aural; antenna helght above average terrain 320
ft., above ground 344 ft. Estimated construction
cost $179,186, first year operating cost $160,000,
revenue $160,000. Post office address P. O. Box
1146, Clearwater. Studio and transmitter loca-
tion 3835 Gulf to Bay Blvd. Geographic coordi-
nates 27° 57° 36” N, Lat., 82° 42 24.5” W, Long.
Transmitter DuMont, antenna RCA. Legal coun-
sel McCullen & Goza, Clearwater. Consulting
engineer W- J. Holey, Atlanta. Mr. Hobbs, an at-
torney, is sole owner. Granted Dec. 2.

Miami, Fla—WMIE Tv Inc. (WMIE), granted
uhf ch. 27 (548-554 mc); ERF 200 kw visual, 10
kw aural; antenna height above average terrain
340 ft., above ound 366.5 ft. Estimated con-
struction cost $200,855, first year operating cost
$180,000, revenue ,000. Post office address Ho-
tel Everglades, Biscayne Blvd., at 3d St., Miami.
Studio location Everglades Hotel, 244 Biscayne
Blvd. Transmitter location 65 S. E. 5th St. Geo-
graphic coorditiates 25° 46° 09” N. Lat., 80° 11’ 27~
W. Long. Transmitter and antenna RCA. Legal
counsel McKenna & Wilkinson, Washington. Con-
sulting engineer W, J, Holey, Atlanta, Ga. Princi-
pals include President E. D. Rivers Sr., director
in Timm Inc., licensee of WGAA-AM-FM Cedar-
town, Ga., chairman of board in WLBS Inc., li-
censee of WLBS Birmingham, Ala., chairman of
board in Southern Radio & Equip. Co., licensee
of WORBS Jacksonville; Executive Vice President
Curt A, Meer; Chairman of the Board A, J. Harris
(25%), president and principal stockbolder Mid-
West Mortgage Co., real estate and financing at
Miami and Louisville, Ky.; Secretary-Treasurer
B. J. Harris (25%), vice president Mid-West
Mortgage Co., and Sun Coast Bestg. Co, (WMIE)
(50%). Granted Dec. 2.

Traverse City, Mich.—Midwestern Bestg. Co.
(WTCM Traverse City; WATT Clam Lake Twp.;
WATZ Alpena Twp.; WMBN Bear Creek Twp.;
WATC Gaylord, Mgch.). granted vhf ¢h. 7 _(1 4=
180 me); ERP 51.3 kw visual, 30.9 kw aural; an-
tenna height above average terrain 760 ft., above

ound 46% ft, Estimated construction cost $188,-
54.70, first year operating cost $75,000, revenue
$100,000. Post office address Paul Bunyan Bldg.,
Traverse City. Studio and transmitter location
M-72 West, 3 miles W of center of Traverse City.
Geographic coordinates 44° 46’ 32" N. Lat., 85° 41’
[ % Long. Transmitter and_ antenna_ RCA.
Legal counsel Dow, Lohnes & Albertson, Wash-

ington. Consulting engineer George C. Davis,
Washington. Principals include President Les
Blederman (30%), Vice President william H. Xi-
ker 8165’4%). Secretary-Treasurer Drew McClay
(15%), Fred G. Zierle (1614%) and Edward G.
Biederman (22}52%). Granted Nov. 25.

Near Bloomingdale, N. Y.—Great Northern Tv
Ine., 1granted vhi ch. 5 (76-82 mec); ERP 3.55 kw
visual, 2.19 kw aural: antenna height above aver-
age terrain 2,750 ft., above ground 940 ft. Esti-
mated construction cost $327,793, first year op-
erating cost $150.000, revenue $190,000. Post of-
fice address 301 Cornelia St., Plattsburgh, N. Y.
Studio _and transmitter location Morgan Mt., 12
miles NE of Bloomini;iale, N. Y. Geographic ¢o-
ordinates 44° 25’ 56# N. Lat., 73° 50’ 38 . Long.
Transmitter and antenna RCA. Legal counsel Abe
L. Stein, Washington. Consulting engineer Lynne
C. Smeby, Washington. Principals include Presi-
dent Joel H. Scheler (632%), gresident-general
manager and 15 interest WIRY Plattsburg, N. Y.;
Vice President Vincent 8. Jerry (33149,
;E-_esment and 30% stockholder WIRY; Secretary-

easurer John M. Nazak 9.67%), chief engineer
and 3.3% stockholder WIRY, and Robert J, Duley
(20%), milk products. Granted Dec. 2.

Cincinnati, Ohio—The Greater Cincinnati Tele-
vision Educational Foundation requests reserved
uhf ch. 48 (674-680 mc); ERP 19.1 kw visual and
9.55 kw aural; antenna hejght above average ter-
rain 490 ft., above pround 363 ft., to be situated
on tower of WLWT (T'V); estimated construction
cost $136,000, first year operating cost $100,000.
Post office address 1228 Central Parkway. Studio
location 1243 Elm St. Transmitter location 2222
Chickasaw St. at WLWT (TV) site. Geographic
coordinates 38° 07° 28~ N, Lat., 83° 31° 18” W. Long.
Legal counsel Edgar W. Holtz, Cincinnati. Con-
sulling engineer R. J. Rockwell of Crosley Bestg.
Corp. Granted Dec. 2,

Oklahoma City, Okla.—Oklahoma Educational
Tv Authority, granted vhf ch. 13 (210-216 me);
ERP 316 kw visual, 192 kw aural; antenna height
above average terrain 1,440 ft. above ground
1,073 ft. Estimated construction cost $1,640,000,
first year operating cost $500,000, no revenue.
Post office address Box 3241, State Capitol, Okla-
homa_ City. Studio and transmitter location 6
mi. N of State Capitol on Lincoln Blvd. Geo-
graphic coordinates 35° 35’ 00” N, Lat., 97° 26’ 26"
W. Long. Transmitter and antenna RCA. Legal
counsel Cohn & Marks, Washington, D, C. Con-
sulting engineer George Davis, Washington, D. C.
Principals include Oklahoma State Regents for
Higher Education. The Univ. of Oklahoma
(WNAD-AM-FM) and Oklahoma A. & M. are in-
tegral parts of the Oklahoma State System of
Higher Education, administered by the Regents.
Granted Dee, 2.

Spartanburg, S. C.—The Spartan Radiocastin
Co. (WORD), granted vhf ch. 7 (174-180 mc); E
316 kKw visual, 204 kw aural; antenna height above
average terrain 2,000 ft., above ound 205 ft.
Estimated construction cost $376.671, first year
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operating cost $430,470, revenue $494,258. Post
o ce address 291 East Main Street, Spartanburg,
S. C. Studio location 291 East Main Street. Trans-
mitter location Hogback Mountain, SW of Tryon,
N. C. Geographic coordinates 35° 10’ 10” N. Lat.,
82° 17° 29”7 W. Long. Transmitter DuMont, an-
tenna GE. Legal counsel Spearman & Roberson,
Washington. Consulting engineer A. D. Rin,

Co., Washington. Principals include President
Walter J. Brown (39?{,) and Secretary-Treasurer
D S, Burnside (5.1%). Grant was made ossible
vy withdrawal of competitive bid of ere,

ORD has purchased WSPA for 5400 000 and
upon FCC approval will sell WORD and retain
WSPA. Granted Nov. 25.

Florence, S, C.—Jefferson Standard Bcestg. Co.,
granted vhi ch. 8 {180-186 mc); ERP 316 kw vis-
ual, 191 kw aural; antenna height above average
terrain 790 ft., above ground 775 ft. Estimated
construction cost $558,000, first year operating
cost $250,000, revenue $200,000. Post office address
Wilder Bldg., Charlotte, N. C, Studio and trans-
mitter location on Cherokee Rd. at Saluda Dr.
Geogra%uc coordinates 34° 10° 58” N, Lat,, 79°
47° 237 f{ Transmitter RCA. antenna GE.
Legal counsel Kirkland, Fleming, Green, Martin
& Ellis (Reed Roilo). Washirll_f%on. Consulting
engineer A. D, Ring & Co. (Howard T. Head),
Washington. Principals include President J. M,
Bry: 1st vice president of Jefferson Standard
Life Insurance Co.. Executive Vice President
Charles Crutchfield, and Vice President-Secre-
tary-Treasurer Larry Walder. Sole owner of ap-
plicant 15 Jefferson Standard Llfe Insurance Co.,
Charlotte, N, C. Granted Nov.

Jackson, Tenn—Dixie Bestg. CO» granted vhi
ch. 9 (186-192 mc); ERP 562 kw visual, 28.2 kw
aural; antenna height above average terrain 340
ft.. above ground 244 ft. Estimate
cost $181,750, first year operating cost $130,000
revenue $145.000. Studio and transmitter location
3.2 mi N of Madison County Courthouse, 35° 39"
50" Lat. 88° 49 20" W. Long. Transmitter
and antenna RCA. Legal counsel Prince, Tay-

ior & Crampton, Washington, Consulting engi=
neer Kear & Kennedy, Washin;ton Ai)pl cant is
iicensee of WDXI ackson s Include

President Aaron B. Robinson (57.3%), who also
has controllin% interest in WENK Union City,
Tenn., WTPR Paris, Tenn., 550 out of 1200 shares
of WcMA Corinth, Miss.. and is sole owner of
WDXE Lawrenceburg. Vice President Dr. Frank
M. Davis (6.6%), halt-owner of Davis Clinic,
Corinth, Miss.; Vice President Harley H. Moses
(6.6%), ‘owner of Moses Oﬂ & Auto é)ply Co,:
Harold L. Simpson (6.6%), owner of Simpson's
Super Stores (food store chaln) Jackson; Treas-
urer Ceell G. Murdock (6.6%), owner of Dr. Pe

per Bottling Co.. Corinth; Dave M. Palmer r
{6.6%), general manager Bell Coal & Transfer

constructlon

Co., Corinth; D. F. Prince, Washington attorne
with Prince, Taylor & Crampton, and three mi-
nority stockholders. Address Williams Blde.,
Jackson, Tenn. Granted Dec

Provo, Utah—KOVO Bcestg. Co (KOVO0), grant=
ed vhf ch. 11 (198-204 mc); ERP 64.6 kw visual,
324 kw aural; antenna height above average ter-
rain 1,360 It., above ground 137 ft. Estimated
construction cost $209,000, ﬁrst %(ear operating
cost $85.000, revenue $90,000. office address

0. Bcx 99, Provo. Studio locatlon 108 West
Center St. Transmitter location 5 mi. N of Le;
Utah. Geogr hic coordinates 40° 27 467 N, Lat.,
111° 51’ 09~ % Transmitter and antenna
RCA. Legal counsel Wilkinson, Boyden & Cra-
gun, Washington. Consulting engineer Millard
M. Garrison, Washington. Principals include

tton A. Tolboe (74.5%), Vice Presi-

Pregsident Cl
dent Charles E. Rowan (2. Sz., Vice President
Arch L. Madsen {1.7%) and Secretary-Treasurer
Victor J. Bird (2.4%). Granted Dec. 2.
Richmond, Va. — Winston-Salem Bcestg. Co.,
granted uhf ch. 29 (560-566 mc.); ERP 17 kw vis-
ual, 9.33 kw aural; antenna hei ht above average
terrain 540 ft., above ground ft. timated
construction cost $153,954, first year operating
cost $180.000 revenue 3100.000 Post office address
82615 West Fourth St., Winston-Salem, N. C. Stu-
dlo location to be determined. Transmitter loca-
tion 1.6 mi. from Richmond city limits on Midloth-
ian Turnpike. Geographic coordinates 37°¢ 30* 18”
N. Lat., 77° 30 3 W. Long. Transmitter and an-
tenna RCA. Legal counsel Krieger 8 Jorgensen,
Washin n, Consulting engineer William E.
Benns , Washington. rincipals include Pres-
ident ames W. Coan (7.5%), president and 30%
stockholder of WTOB Winston-Salem, N, C.: Vice
President Robert W. Brawley (5%), attorney and
20 stockholder of WTOB; Secretary-Treasurer
G. Johnson }7 5%) general manager and
30% stockholder o OB; Assistant Secretary
Archibald Craige (11.26%), attorney and 20%
stockholder of TOB Earl F. Slick (25%), oil
producer. Albert Butler (18, 75%), president and
25% owner of Arista Mllls (textiles); Jonas_8S,
Rich (12.5%), president and 50% owner of Dr,
Fepper Bot‘l:lin Co., Winston-Salem, and Thomas
B, Rich (12.5%), vice president and 50% owner
of Dr. Pepper Bottling Co.. Winston-Salem.
Granted Dec. 2.

APPLICATIONS

Indianapolis, Ind.—Crosley Bestg., Corp., vhf
ch. 13 (210-216 mc); ERP 318 kw visual, 158 kw
aural; antenna helght above average terrain
1000 ft. . above ﬁoound 994 ft. Estimated construc-
tion cost $1,276,000, first year operating cost 31 050,-
000. revenue $850,000, Post Office address 1
9th St., Crosley Square, Cincinnati, Ohio, Studio

location, west side New Jersey Ave., between
Ohio & New York Sis., Indianapolis. Transmitter
location S.E. corner South Post Road & Raymond
St, Indianapolls Geo§raph1c coordinates 39°¢

Lat. Long. Transmitter
and antenna RCA Legal counsel, D. M, Patrick,
Hogan & Hartson, Washington. Principa]s include
Chairman of the Board James D. Shouse, Presi-
dent R. E. Dunviile, Secretary R. §. Pruitt, Vice
President and Treasurer K. T. Murphy, Vice
President Harry M. Smith, Vice President Wil=
liam P. Robinson and Vice President John T.
Murphy. Sole owner of 100%_ of stock of appli-
cant is Avco Mig. Co.. New York. Applicant is
licensee of WLW WLWT (TV) Cincinnati, WINS
New York, WLWD (TV) Dayton and WLWC
(TV) Columbus and LWA (TV) Atlanta, Ga.
Filed Dec.

Buffalo, N. Y.—Great Lakes Tv Ine., vhf ch, 7
(174-180 mc); ERP 79.4 kw visual, 40.5 kw aural;
antenna helght above average terrain 1522 tt..
above ground 1323 ft. Estimated construction
cost $638, 781 ﬁrst year operating cost $750,000,
revenue $750,000. Office address 785 Main
St., Buffalo Studio location 785 Main St., Buffalo.
Transmitter location, Bleistein Rd., 2.65 miles N
62° E of Colden, N. Y, Geographic coordinates
42° 30" 31” N. Lat 78* 38’ 12" W. Long. Transmit-
ter and antenna RCA. Legal counsel, Kirkland
Fleming, Green, Martin & Ellis, Wash:
Consultinﬁ engineer, George P. Adair En neering
Co., Washington. Princip include Buffalo Cou-
rier Express Ine. ( 35?{,), owner WEBR Buffalo
and publisher of Bu, -Courier Express; WPIT
Pittsburgh, Pa. (1625%), Cataract Theatre Co
(16%26%), mouon pleture exhibitor; Copper Ci
Bestg Corp. (33153%), licensee of Rome
and WKTV (TV) tica, N. Y.; Treasurer William
J. Connor III, president and controlling stock-
holder WEBR; President Howard W. Clother,
treasurer of WEBR, and Secretai%, Robert C.
Hayman, 119, stockholder Cataract eatre Corp.

dplication represents merger of three pending

s for the same facility. These bids will be
withdrawn Filed Nov. 27.

Ardmore, Okla.—John P, Easley (EVS0), vhf
ch. 12 (204-210 mc); ERP 27.3 kw visual. 13}1 kw
aural: antenna height above average terrain 645
£t., above ground 355 ft. Estimated construction
cost $194,000, first year operating cost $120,000,
revenue $120,000. Post Office address. Ardmore,
Okla. Studio location, 114 North Washington,
Ardmore. Transmitter location. Hi, hway 77 &
North Carter County Line. eog‘ra ic coordin-
ates 34° 22’ 29” N. Lat., 97° 08’ 23" W ng. Trans-
mitter and antenna GE. Consulting engineer, A.
Earl Cullum Jr., Dallas, Tex. r, Easley ig
;qumzrz3 of the Daily Ardmorite and KVSO. Filed

ov. 23.

475 Fifth Avenue

Right halfback

Fullbacle

The Winning Combination

Available to you for bigger profits and better programs.
For a touchdown every time, let your sales team see and
hear the SESAC program service by dropping a card to—

SESAC Transcribed Library

The SESAC All-American Team

POSITION: NAME:

Left end American Folk Music
Right end South American

Left tackle Band

Right tackle Religious

Left guard Concert

Right quard Jazz

Center Hawaiian
Quarterback Sales Aids

Left haltback  Scripts

Bridges. Moods
and themes.

Program Notes

“The best in the field.”
“Tops in its class.”

“A thrilling full time star.”
"Stars on any team.”

"All around performer.”
"A great crowd pleaser.”
"Packs in the crowd.”

"Leads the way for bigger and
better sales with your sponsor.”

"Most professional in the field.”
"Big triple threat.”

"Carries the ball for bigger gains.”

New York 17, N. Y.
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San Antonio, Tex.—Mission Telecasting Corp.,
vhi ch. 12 (204-210 mce); ERP 316 kw visual, 158
kw aural; antenna helg}xt above average terrain
485 ft., above ground 573 ft. Estimated construc-
tion cost $605,000, first year operating cost $925,~
000, revenue $975,000. Post Office address, 317
Arden Grove, San Antonio. Studio and transmit-
ter location, 317 Arden Grove. Geographic co-
ordinates 29° 26’ 20” N, Lat.,, 98° 29 3 W. Long.
Transmitter and antenna RCA. Legal counsel,
Welch, Mott & Morgan. Washington. Consulting
engineer, George W. Intg. Washington. Principals
include Mission Bcestg, Co. (KONO-AM-FM
San Antonio) (50%): President Eugene J. Roth,

resident-94% stockholder KONO; Vice President

ames M. Brown, vice president-2% stockholder
KONO; Secreta A. Roth, secretary-2%
stockholder KONO; Treasurer Jack Roth; Vice
President L. A. Douglas (5%) and Joe R. Straus
(13%), ranching, and real estate. Filed Nov, 23.

Seattle, Wash.—Seattle Construction Co., uhf
ch. 20 (506-512 mc); ERP 200 kw visual, 1072 kw
aural; antenna helg‘ht above average terrain
640.5 ft., above ground 373 ft. Estimated con-
struction cost $223,198, first year operating cost
3(1’31,500. revenue $153,700. ost Office address,

. Mercer St., Seattle. Studio and transmit-
ter location, 1601 1st Ave. N., Seattle. Geographic
coordlnates 47° 38° 2" N, Lat 122¢ 21' 15" W.

Long. Transmitter and antenna RCA. Consulting
engineer, Edward J. Schneider, Seattle, Princi-
pa include President Edward J. Schneider
(13), investments, construction and real estate;
Vice President Willlam G. Clark (!3), invest-
ments, construction and real estate and Secre-
tary-Treasurer Frank J. Capretto (15), real estate
broker, Filed Nov. 23.

APPLICATIONS AMENDED

Jacksonville, Fla.—City of Jacksonville (WJAX)
amends application for new tv station on vhi
ch. 12 to change antenna height above average
terrain to 553 ft.; studio location to 311 West
Duvall St., Jacksonville. Filed Nov. 30.

aneapolis Minn—Twin Cmes Bcstg Corp.
(WGDY) amends apﬁlicatlon for vhf ch. 9 to
change ERP to 316 kw visual, 189.6 kw aural;
antenna height above average "terrain to 451 ft.
Filed Nov. 30.

APPLICATIONS DISMISSED

Oakland, Calif.—Tribune Bulilding Co. FCC dis-
missed hid for new tv station on vhf ch. 2 at
request of attorney. Dismissed Nov. 30

Miami Beach, Fla.—Robert W. Rounsaville.
FCC dismissed bid for new tv station on vhf
ch. 27 at request of attorney. Dismissed Dec. 1.

Orlando, Fla.—Central Florida Pub. Co. FCC
dismissed bid for new tv station on uhf ch. 18
for lack of prosecution. Dismissed Nov. 24.

West Palm Beach, Fla.—Tv Theatre of the Palm
Beaches Inc. FCC dismissed bid for new tv sta-
tion on vhf ch. 12 at request of attorney. Dis-
missed Nov. 30.

Miami, Fla,—Storer Bestg, Co. FCC by memo-
randum opinion and order dismissed bid for new
tv station on vhf ch. 10. Dismissed Noy, 25.

Tarpon Springs, Fla.—WBOY Ine. FCC dis-
missed bid for new tv station on uhf ch. 32 at
reguest of applicant. Dismissed De 1.

1bany, Ga.—J. W. Woodruft & J. Woodruft
dr. d/b as Albany Bestg. Co. FCC dismissed bid
for new tv station on vhf ch. 10 at request of
attorneir Dismissed Nov. 25.
alo, N. Y.—Buffalo Courier-Express Inc.
FCC dismissed bid for new tv station on vhf ch.
7 at request of attorney. Dismissed Nov. 30.

Buffalo, N. Y.—Copper City Bestg. Corp. FCC
dismissed bid for new tv station on vhf ch. 7 at
reﬁ uest of attorney. Dismissed Nov. 30.

iagara Falls, N. Y~Frontier Tv Inc. FCC dls-
missed bld for new tv station on vhf ch. 7 at
request of attorney. Dismissed Nov. 30.

ackson, Tenn.—The Sun Pub. Co. FCC dis-
missed bid for new tv station on vhf ch. 9 at
request of attorney. Dismissed Nov. 25.

rovo, Utah—Central Utah Bestg. Co. FCC dis-
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missed bid for new tv station on vhf ch. 11 at
request of applicant. Dismissed Nov. 30.
Norfolk, Va.—Chesapeake Services Inc. FCC
dismissed bid for new tv station on vhf ch. 10
at re% uest of attorney. Dismissed Dec. 2.
mond, Va.—Dixie Tv Corp. FCC dismissed
bid for new tv station on uhf ch, 28 at request
of applicant. Dismissed Nov. 25.

Existing Tv Stations . . .

ACTIONS BY FCC

WITV (TV) Ft, Lauderdale, Fla.—Gerico In-
vestment Co, granted STA to operate commer-
clally on ubhf ch. 17 for the period ending Dec.
3. Granted Nov. 23; announced Dec.

WKLO-TV Louisvﬂ.le, Ky. —Mld-Amerlca. Bestg.
Corp. granted modification of CP for uhf ch. 21
to change ERP to 251 kw visual, 120 kw aural;
antenna helght above average terrain 730 ft.
Granted Nov. 25; announced Dec. 1.

KSPJ (TV) Alexandria, La.—Barnet Bresner
granted modification of CP for uhf ch. 62 to
change ERP to 21.4 kw visual, 11.5 kw aural and
change studio location to 10th & Monroe Sis.,
Alexandria. Granted Nov. 23; announced Dec. 1.

KSLA (TV) Shreveport, La.—Inr.erim Tv Corp.
granted modification of CP for vhf ch. 12 to
change transmitter location to Lake & Market,
Shreveport; ERP to 11.5 kw visual and 575 kw
aural, antenna height above average terrain
270 ft. Granted Nov. 24; announced Dec. 1.

WWOR (TV) Worcester, Mass.—Salisbury Bestg.
Co. anted STA to or:;)erate commercially on
uhf ch. 14 for the peri ending April 17. Grant-
ed Nov. 25; announced 1.

KMPT (TV) Oklahoma Clty, Okla.—KLPR Tv
Inc. granted STA to operate commercially on
uhf ch. 1§ for the period ending March 8. Grant-
ed Nov. 20; announced Dec.

WTVR (TV) Richmond, Va.—-Havens & Martin
Inc. granted modiﬁcation of CP for vhf ch. &
to' change ERP to 100 kw visual, 50 kw aural;
antenna height above average terrain 840 ft.
Granted Nov. 25; announced Dec.

PERMITS DELETED

WCTV (TV) Flint, Mich.—Trans-American Tv
Corp. FCC deleted tv station on uhf ch. 28.
Deleted Nov. 27.

KTVK (TV) Santa Fe, N, M.—E. John Greer
& Saloma S. Greer d/b as Greer & Greer. FCC
deleted tv station on vhf ch. 2 for lack of prose-
ecution. Deleted Nov, 18.

CALL LETTERS ASSIGNED

KBID (TV) Fresno, Calif.—John Poole Bcstg.
Co., uhf ch. 53, changed from KCAF (TV).

KBIC-TV Los Angeles, Calif. — John Poole
Bestg. Co., uhf ch. 22, changed from KPIK (TV).

KBIK- TV Sacramento, Calif, — John Poole
Bestg. Co., uhf ch. 46, changed from KBIC-TV.

WGTH-TV Hartford, Conn.—General-Times Tv
Corp., uhf ch. 18.

WQXI-TV Atlanta, Ga.—Robert W. Rounsavllle,
uhf ch. 36.

WTHS-TV Mlami, Fla—Lindsey Hopkins Vo-
c?ltignal School, non-commercial educational vhf
c

KULA-TV Honolulu, Hawaiil—Pacific Frontier
Bestg. Co., vhf ch. 4, changed from KABS (TV),

WTLC (TV) Champaign, Ill.—U. of Illinois,
noncommercial educational vhf ch. 12.
uh‘v:':l.‘}l.l( (TV) Paducah, Ky.—Paducah Tv Corp.,

cl

KPLC-TV Lake Charles, La.—Calcasieu Bcstg.
Co., vhf ch. 7.

WGAN-TV Portland, Me.—Guy Gannett Bcestg.
Services, vhf ch. 13.

WTIBO-TV Cumberland, Md.—Maryland Radio
Corp., uhf ch. 17.

WBEC-TV Plitsfield, Mass. — Western Mass.
Bestg. Co., uhf ch. 64.

101 W. Broadman St. . .

For MINUTE spots
to SELL

Youngstown, Ohio
call any Headley-Reed office or . . .

—WFMJ

RADIO and
TELEVISION

Phone RI 3-4121

- . . .
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WSBM-TV Saginaw, Mich,—Booth Radio & Tv
Stations Inc., uhf ch. 51.
WUOM-TV Ann Arbor, Mich.—Regents of U.

of Mlch uhf ch, 26.
K-TV Goldsboro, N. C.—Goldsboro Tv
Corp uht ch.
1:;\L—TV Eugene, Ore.—Eugene Tv Inc., vhi
¢
uh\évng (TV) Erie, Pa.—Great Lakes Tv Co.,
[
WAKN-TV Alken, 5, C.—Aiken Electronics Ad-
vertising Cotp., uhf ch. 54.

WNAM TV Marlnette Wis.—M & M Bestg. Co..
vhf ch.

New Am Stations . . .
ACTIONS BY FCC

Neosho, Mo. — Ozarks Playground Bcstrs.,
granted 1420 ke, 500 w daytime. Estimated con-
struction cost $19.900, first year operating cost
$25,000. first year revenue 0,000 P.O. address
Court House, Russellville, Ark. Equal (Fartners
John V. Turner, Russellville County judge, and
Lawrence Neumeler, restaurateur. ranted

g, . M.—~Homer W. Nelson, Hugh 8,
Thomas, Robert W. Tobey and Edwin E, Merri-
man, co-partnership d/b as Luna County Bestg,
Co., granted 1230 ke, 250 w daytime. Estimated
construction cost $17 933, first year operating cost

,000, revenue $45,000. Mr. Nelson is mayor of
Brownfield, Tex., and Messrs. Thomas and Merri-
man are accountants in Brownfield and Lubbock,
Tex.. respectively. Post office address Box 791
Brownfield, Tex. Granted Nov. 25.

Lexington, Tenn.—Lexington Bestg, Co. granted
1490 ke, 250 w unlimited. Estimated construction
cost $20,000, first year operating cost $48,000, reve-
nue $60,000. Sole owner is Harold L. Simpson
18.6;?5 owner of WTPR Paris, 6.67% owner o

E Lawrenceburg, §.66% WDXI Jackson, 9.0%
WENK Union City, Tenn., and 8.33% WCMA
Corinth, Miss. Post office address Simpson’s
Center, Jackson, Tenn. Granted Dec. 2.

Grundy, Va. — Virginia-Kentucky Bestg. Co.
granted 1250 kc, 1 kw daytime. Estimated.con-
struction cost $25.940.43, first year operating cost
$48,000, revenue $65,000. Principals include Presi-
dent Charles F. Trivefte (3712%), former Ken-
tucky state senator and 1§ owner WTCW Whites-
burg, Ky.. Vice President David B. Jordan (25%),
chief eng1neer WTCW, and Secretary-’l‘reasurer
Kenneth J. Crosthwalt (3714%), 14 owner WTCW.
Post office address Ken Crosthwait, Box 398,
Whiteshurg. Granted Dec. 2.

APPLICATEONS

Cave Clty, Ky.—V. R. Anderson tr/as Mammoth
Cave Bestg. Co., 1440 ke, 1 kw daytime. Estimat-
ed construction cost $23,000, first year operating
cost $24,000, revenue 000, Mr. Anderson ls in
banking and theatre operation. Post office ad-
dress Cave City, XKv. or % attorney Paul R.
Huddleston, Price Bldg.,, Bowling Green, Ky.
Filed Nov. 25.

Trenton, Mo.—S. W. Arnold, Samuel A, Burk
& Sam M. Arnold d/b as Trenten Bestg. Co.,
1480 kc, 1 kw unlimited. Estimated construction
cost $23,102.49, first 1year operating cost $42.000
revenue $43.000. Principals in partnershi
clude Samuel A, Burk (50%). 50% partner IRK
Kirksville, Mo.; 8. W, Arnold (10%), 3% partner
KIRK and Sam M. Arnold (40%), 10% partner
KIRK. Post office address % Samuel A. Burk,
P.O. Box 726 Kirksville, Mo. Filed Nov. 23.

Eatontown, N, J.—Harold M. Gade, 1410 kc 500
w daytime. Estimated construction cost 500,
first vear operating cost 85,000, revenue ,000.
Mr. Gade is employe of the U. S. Signal Corps
Engineering Laboratory. Post office address P.O.
Box 383, Monmouth Beach, N. J. Filed Nov. 24.

Honolulu, T, H—Duke P, Kahanamoku & Irvin
V. Willat, 1230 ke, 250 w unlimited. Estimated
construction cost $15,130.46, first year operating
cost $95,000, revenue $120,00¢. Principals in part-
nership include Duke P. Kahanamoku, stock-
holder KONA Honolulu and Irvin V., Willat, in-
vestor in realty and stock. Mr. Kahanamoku
agrees to sell his 100 shares in KONA if permit is
issued. Post office address 114 Royal Circle,
Honolulu or 1414 Harper Ave. Hollywood, Calif.
Filed Nov. 23.

APPLICATIONS AMENDED

Monte Vista, Colo.—San Luis Valley Bestg. Co.
amends. applicatlon for new am station on 1240
ke, 250 w unlimited to specify 1490 kec. Filed
Nov., 23,

Kane, Pa. — Northern Allegheny Bestg. Co.
amends bid for new am station on 960 ke, 250
w daytime to specify 1590 kc. Filed Nov. 27.

Tulla, Tex.—Clint Formby tr/as Tulia Bestg.
Co., amends application for new am station on
ll.q370 kz?z' 1 kw daytime to specify 1260 kec. Filed

ov. 27.

Existing Am Stations . . .

ACTIONS BY FCC

WHBS Huntsville, Ala.—Huntsville Times Co.
granted CP to change ity daytime directional
pattern, operating on 1550 kc, 500 w night, 5 kw
daytime, directional unlimited. Granted Nov. 25,
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WJMW Athens, Ala.—Athens Bestg. Co. granted
modification of CP to change from 500 w daytime
to 1 kw daytime on 730 kec. Granted Nov. 25,

KFAR Fairbanks, Alaska—FCC granted exten-
sion of special service authorization for the
period ending Jan. 31 for use of 660 k¢ 10 kw
unlimited. Granted Nov. 25.

W01 Ames, lowa—FCC granted extension of
special service authorization for the period end-
ing Jan. 3t for use of 6§40 ke, 1 kw from 6:00 a.m.
to local sunrise (CST). Granted Nov. 25.

KIVI Shelby, Mont.—Tri-County Radio Corp.
granted CP to change from 1230 ke to 1240 ke,
operating with 250 w unlimited. Granted Nov. 25.

WNYC New York, N. Y—FCC granted exten-
sion of special service authorization for the pe-
riod ending Jan. 31 to operate additional hours
from 6:00 aom. (EST) to sunrise New York City
and from sunset Minneapolis to 10:00 p.m. (EST).
Granted Nov. 25,

WHUN Huntingdon, Pa.—Joseph F. Biddle Pub.
Co. granted modification of CP to increase power
on 1150 ke from 500 w daytime to I kw daytime.
Granted Dec. 2.

WKVM San Juan, P, R.—American Colonial
Bcestg. Corp. granted CP to replace expired per-
mit which authorized modification of CFP to
change transmitter location to Guaynabo, P. R.,
and change directional antenna system. Granted
Nov. 25.

WOKE 0Oak Ridge, Tenn. — Air Mart Corp.
Eranted modification of CP to change from 1290

. 1 kw daytime to 1290 ke, 500 w night, 1 kw
daytime directional, unlimited. Granted Nov. 25.

KWBU Corpus Christi, Tex.—FCC granted ex-
tension of special service authorization for the

eriod ending Jan. 31 for use of 1030 ke, 50 kw
Tom local sunrise Boston to local sunset Corpus
Christi. Granted Nov. 25.

APPLICATION

KV0X Moorhead, Minn.—KVOX Bestg. Co.
seeks CP to change from 1340 kc, 250 w unlimijted
to 1280 ke, 500 w night directional. 1 kw day-
time. Filed Nov. 27.

New Fm Stations . . .

ACTIONS BY FCC

Berkeley, Calif.—Pacifica Foundation granted
CP for new non.commercial educational im sta-
tion on ch. 207 (89.3 me); ERP 150 w; antenna
height above average terrain minus 100 ft.
Granted Dec. 2.

Glendale, Calif.—Nicholas M. Brazy granted
CP for new Class B fm station on ch. 246 (97.1
me); ERP 58 kw; antenna height above average
terrain 750 ft. Granted Nov. 25,

Existing Fm Stations . . .

ACTIONS BY FCC

KNEV Reno, Nev.—Everett B. Cobb granted
modification of CP to change from i05 kw to
2.3 kw. Granted Nov. 25.

WMFD-FM Wilmington, N, C.—Richard Austin
Dunlea granted CP_to change ERP from 11 kw
to 12 kw; antenna height above average terrain
from 340 ft. to 280 ft. Granted Nov. 25.

WHAT-FM Philadelphia, Pa. — Independence
Bestg, Co. granted modification of CP to change
antenna height above average terrain from 500
ft. to 290 ft. Granted Nov, 25.

WFAM-FM Altoona, Pa.—General Bestg. Corp.

ranted modification of CP to change ERP from

40 w to 350 w; antenna height above average
t;erraizn5 from minus 54 ft. to minus 345 ft. Granted
Nov. 25.

WHBT-FM Harriman, Tenn.—Harriman Bestg.
Co. granted modification of CP to change an-
tenna height above average terrain from minus
160 ft. to minus 110 ft. Granted Nov. 24; an-
nounced Dec. 1.

WJIPB (FM) Fairmont, W. Va. — Fairmont
Bestg. Co. granted CP to change ERP from 4.8
kw to 2.8 kw, antenna height above average
terrain from 240 ft. to 85 ft. Granted Nov. 25.

STATIONS DELETED

KGDM-FM Stockton, Calif.—E, F. Peffer grant-
ed request to cancel license and delete fm sta-
tion on ch. 225. Deleted Nov. 25.

WROW-FM Albany, N. Y. — Hudson Valley
Bestg, Co. granted request to cancel CP and
delete fm station on ch. 230. Deleted Nov. 25.

WSAI-FM Cincinnati, Ohio—Gordon Bestg. Co.
granted request to cancel CP, dismiss pending
application for license and delete fm station on
ch. 274. Deleted Nov. 26.

Ownership Changes . . .

ACTIONS BY FCC

WPFC Panama City, Fla—Bay County Bcstg.
Co. granted voluntary acquisition of positive
control by E. L. Dukate through sale of 247 shares
by Edward G. Holmes and § others to E. L. Dukate
and 3 others for $28,405. Principals include Presi-
dent E. L. Dukate (56.6%), Vice President W. D.
Lanier (26.8%), insurance and consumer finance,
ia:,nd Ezusla D. Harris (14.1%), housewife. Granted

ov. 25.

WDEC Americus, Ga.—Americus Bcstg. Co.
granted transfer of control from W. G. Pearlman
et al. to John E. Giistrap Jr. et al. through sale
of 1421 shares for $32,000. Principals include
John E. Gilstrap Jr. (5.87%); T. O. Marshall Jr.
(10.20%). attorney and banking; Fred B. Bowen
(5.87%). farm machinery, and Mrs. T. O. Marshall
Sr. (11.8%). Granted Nov. 25.

KIUL Garden City, Kan.—KIUL Inc. granted
voluntary transfer of control to John P. Harris
and 11 others through sale of all stock for $20,160.
Principals include J. P. Harris (16%), Sidneg F.
Harris (13145%), Sue Catherine Harris (16%),
Virginia S. Harris (1335%) and Virginia Harris
Rayl (1315%). J. P. & S. F. Harris each own
!5 of Oftawa Herald, Ottawa, Kan.; 40% Chanute
Tribune, Chanute, Kan.; 25% Burlington Hawk-
Eye Gazette, Burlington, Iowa; 20% of KBUR
Burlington; stockholders of Salina Journal
(KSAL) Salina, Kan., 12% KFBI Wichita, Kan.
and 12.17% stockholders KTVH (TV) Hutchinson,
Kan. Granted Nov. 25.

KSPI-AM-FM Stillwater, Okla.—Stillwater Pub.
Co. granted involuntary transfer of control from
Charles Bellatti (55%), deceased, to R. M. Bellat-

ti, J. R. Bellatti and Mrs. Edith H. Bellatti, trus- [

tees of the estate. Granted Nov. 24.
KUGN-AM-FM Eugene, Ore.~KUGN Inc. grant-
ed transfer of control to C. O. Fisher by transfer
of 100 shares from father, C. H. Fisher. Con-
sideration is transter of C, O. Fisher's 509 inter-
est in Oregon-Washington Broadcasters (KIHR),
Hood River, Ore., 25 shares of Valley Construc-
tion Co., 13 of 50% partnership interest in co-
partnership of C. H. Fisher & Son and to assume
obligation of C. H. Fisher for $35.200. Total con-
ggderation approximately $85.896. Granted Nov.

KIHR Hood River, Ore.—~C. H. Fisher and C. 0.
Fisher d/b as Oregon-Washington Bestrs. granted
voluntary assignment of license to C. H. Fisher
as part consideration (approximately $15985) for
purchase of KUGN-AM-FM Eugene, Ore., by C.
O. Fisher. Granted Nov, 25.

KOIN-AM-FM-TV Portland, Ore.—Mount Hood
Radio and Tv Bestg., Corp. granted voluntary
transfer of control to Theodore R. Gamble &
Harvey S, Benson, trustees, and Samuel I. New-
house Jr. and Mitzie E. Newhouse. S. I. New-
house Jr. (3313%) and M. E. Newhouse exercise
their option rights to acquire 50% interest for
sale price of KGW-AM-FM Portland. KGW had
dismissed competitive application for vhf ch. 6
in Portland. Approval is simultaneously sought
for transfer of stock by ori%lnal stockholders to
voting trust. Granted Nov. 25,

APPLICATIONS
KWAK Stuttgart, Ark.—Stuitgart Bestg. Corp.
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THE WHOLE
JOB %zaphed Uk

From coast to coast you
will find installations where
TOWER'S “Package” service is
paying off. We manufacture the
tower and erect it—handle your
job from the planning stage on
through complete maintenance
service,

A NEW HEAVY
DUTY 600 FT. TV
TOWER

Guyed type . . . heavy legs and braces
, . . designed for 100 MPH wind and
one-half inch ice load . . . hot dipped gal-
vanized or shop coat of primer undercoat

. _ supports all types of television an-
tennas and coaxial feed line or wave
guide . . . complete erection by experi-
enced crews.

MICROWAVE
TOWERS AND
REFLECTORS

TOWER is a pioneer in Microwave tow-

ers and Microwave 'reﬂeclm. We are

seeks voluntary acquisition of control by Wm. ers Microwave
Ross Beard and Melvin P. Spann through sale & passive rellectors used by the U. $ Gov:
by Beloit Taylor of 300 shares to Mr. Beard for er , Bell Teleph tem and
$10,000. Mr, Beard will give Mr, Spann 250 shares. leading manufacturers . . . TOWER res
Filed Nov. 20. l i llcczdors are used widely b)lr ;I'V nxu(:lr_u
- - KGAL Redlands, Calif.—Bernard Corren, Saul e to direct microwave signal from studio
Natlonal Advertlsers kevtine c& A. 1‘[Miltoln tl\glller d/b as tso;ntggeg f 10 'llransmillerf. XU: i.nvftne you to check
. cstg. Co. seeks voluntary assignment o L with our satisfied customers.
When Shopping for BIG RETURNS in comparty 31 the same name. 1\';;:i COIllsidiEI;atiol’é [ i
0ge is involved as each partnel retains 15 interes 1)
the Maritimes, your best “MARKET in new company. Filed Nov. 25. 5 | B
BASKET” is CHNS ... Ask WMOC Covington, Ga.—WMOC Inc. seeks vol- F)
untary assignment of license and CP to Georgia i "n ﬂm‘
JOS. WEED & CO. Bestg. Servpce I?C. ]go;' sfz.éioopplusldrental at $600 [ ﬂ - se——
a per year. Principals include President James L. -
350 Madison Ave., New York Coley (16.6%), president WRFS-AM-FM Alexan- | (&3
der City, Ala.; Vice President Charles H. What- I r
They also know about our new ley (168%), retsil radio_ty "dealer; Tressurer <
ames W. atley A , general manager s
5000-WATT TRANSMITTER WRES; Secretary 8. h T [(16.6%) and | [
a C. Duncan . , vice presiden b O
HALIFAX NOVA SCOTIA Filed Nov. 19. b
KFXD-TV Nampa, 1daho—Frank Hurt & Son | oE
Inc. seeks assignment of CP for vhf ch. € to X M &
C H N édahodBcstig. &i Ty Co. (KGEM, KTXI-'EV no%). | : 4
onsideration is the no charge made to KF: -
by KTVI-TV for use of its equipment during . SIOUX CI l ', |OWA
HALIFAX NOVA SCOTIA interim operation from June 17 to August 13, | e
1953. Filed Nov. 16. l
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WTOK Meridian, Miss,—Meridian Bestg, Co.
seeks voluntary assignment of license to aretnt
cstg.

colll'roration Southern Tv Corp. Meridian
will be dissolved. Filed Nov. 27.

WEBR Buffalo, N. Y.—WEBR Inc. seeks volun-
tary assignment of control to William J. Conners
III ﬂu‘ouih bequeathal of 51% of interest upon
death of his father William J. Conners Jr. Filed
Nov 23,

WLEU Erie, Pa.—Commodore Perry Bestg.
Service Inc. seeks voluntary acquisition of con-
trol of licensee corporation by Owen K. Murphy
through issuance of new stock and purchase of
121%% interest from Rowland Murph%r’I or $1,472.88.
Mr. Murphy will now own 51%. essrs. P. D.
Cook, Hugh H. Stout and P. D. Cook Jr. will
each own 16.3% interest. Filed Nov. 19.

WVPO Stroudsburg, Pa.—Pocono Bcestg. Inc.
seeks voluntary transfer of control to Empire
Newspapers-Radio Inc. through reorganization
of 5 companies now controlled by James H.
Ottaway and family. Reorganization involves
exchange of capital shares of the five corpora-
tions for purpose of establishing one operating
holding company with the 4 other companies
as wholly owned subsidiaries. Filed Nov. 23.

WFBC-AM-FM Greenville, 8. C.—Blue Ridge
Radio Corp. seeks voluntaxz assi'ﬁsment of li-
cense to Carolina Tv Inc, (WGCT [TV]). Purpose
of assignment is to carry out provisions of merger
agreement whereby WFBC acquired 39% interest
in WGCT (TV) in exchange for dismissing its
competitive bid. Filed Nov. 24,

KROD-AM-TV El Paso, Tex.—Roderick Bestg.
Corp. seeks voluntary assignment of license to
El Paso Times Inc. for $1,450,000, Purpose of the
sale is to consolidate business interests of Dor-
rence D. Roderick and his family who own more
than 5% of KROD and of the El! Paso Times.
Filed Nov. 17.

KGKL San Angelo, Tex.—Lewis O. Seibert
seeks voluntary assignment of license to Angelo
Bestg.-Telecasting Inc, No consideration involved
as Seibert will own 99.98% of new corporation.
Filed Nov. 23.

WLDY Ladysmith, Wis—Flambeau Bestg. Co.
seeks voluntary transfer of control to M & N
Bestg. Co. (WIGM Medford, WPFP Park Falls,
Wis.) through sale of all stock for $50,000. Prin-
cipals include President Charles H. Nelson
{33.3%), Vice President Lucie Spence Murphy
(10% ), Secretary-Treasurer Harold R. Murphy
(48.7%) and Harvey J. Kitz (10%). Filed Nov. 20.

KLUK Evanston, Wyo.—Melvin E. Whitmire &
Edwin L. Bullis d/b as Advertising Enterprises
Ltd. seek voluntary assighment of license to

. . . Still Going

E L
>

A coffee occount, using KGW, in-

creased sales in this area 42 per cent.

FOR SALES RESULTS USE KGW

Economical and efficient medium for
covering the mass market.

on the efficient 620 frequency

PORTLAND, OREGON

REPRESENTED NATIONALLY BY
EDWARD PETRY, INC.

AFFILIATED WITH NBC
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Edwin L. Bullis tr/as Advertising Enterprises
Ltd. through sale &v Mr. Whitmire of 50% in.
terest for $3,000. r. Bullis will now be sole
owner. Filed Nov. 23

Hearing Cases . . .

INITIAL DECISION

Tampa, Fla—New Tv, vhf ch. 13. FCC hearing
examiner Basil P. Cooper issued initial decision
locking toward the grant of the a?plicatlon of
Tampa Times Co. (W}gAE) for construction per-
mit for new tv station on ¢h. 13; and denial of
the competing applications of Orange Television
Broadcasting Co. and Tampa Television Co. Ac-

tion Dec. 2.
OTHER ACTIONS

KRLW Walnut Ridge, Ark.—Southern Baptist
College. Comr. Robert T. Bartley éranted peti-
tion to dismiss without prejudice its application
for CP to change from 1320 ke to 730 ke and in-
crease overall height of antenna. Action Nov. 24.

Stockton, Calif.—~Vhf ch. 13 proceeding; Radio
Diablo Inc.,, KXOB. FCC designated for consoli-
dated hearing applications for ch. 13; said hear-

ing to commence on Dec. 24; denied request of
Radio Diablo Inc. of Nov. 24 to dismiss applica-
tion of KXOB, and denied requests of KX and

Radio Diablo of Oct. 21 and Oct. 23, 1953, respec-
tively, to include an issue drawn under Sect.
307(b); and further ordered that issues in this
proceeding may be enlarged by examiner, on his
own motion.or on petition properly filed by party
to the proceeding and upon sufficient allegations
of fact in support thereof, by the addition of the
following jssue: ‘“To determine whether the
funds available to Radio Diablo Inc, will give
reasonable assurance that the proposals set forth
gl lfszsapplication will be effectuated.”” Action
ov. 25.

WIBW Belleville, Jl1.—Belleville Bestg. Co. is
being advised that its application to change facil-
ities from 1060 ke, 250 w daytime to 1260 kc, I kw
dDayth;le indicates necessity of hearing. Action

ec.

Edwardsville, Ill., Washington, Mo.—Comr. Rob-
ert T. Bartley cFranted petition of Edwardsville
Bestg. Co. for dismissal without prejudice of its
application for 1260 ke, 1 kw daytime at Edwards-
ville and retained in hearing docket application
of Franklin County Bestg. Co. for 1260 ke, 500 w
daytime. Action Nov. 25.

WLOI La Porte, Ind.—La Porte County Bcstg.
Co, FCC ordered licensee to show cause why
there should not be issued order revoking its
license, because of non-compliance with Commis-
sion’s rules pertaining to filing of annual owner-
ship reports; further ordered that hearing will be
held in Washington on Jan. 18, in order to de-
termine whether said order of revocation should
be issued. Action Nov. 25.

Fm Allocations—FCC by order finalized rule-
making of Oct. 15 and amended the Revised Ten-
tative Allocation Plan for Class B fm stations as
follows: Add ch. 239 to De Land, Fla., and delete
same from Lakeland, Fla.; add ch. 250 to Hunts-
ville, Ala., and delete ¢h. 250 from Birmingham,
Ala., and ch. 251 from Chattanooga, Tenn. Ac-
tion Nov. 25.

New Orleans, La.—Vhf ch. 4 proceeding, FCC
designated for hearing on Dec. 31 applications of
WWL, S and WNOE for new tv station on
vhf ch. 4; the issues in the proceedings may be
enlarged by examiner, on his own motion or on
petition properly filed by a party to the proceed-
ing and upon sufficient allegations of fact in sup-
port thereof, by addition of the following issue:
“To determine whether the funds available to
the applicant will give reasonable assurance that
the proposals set forth in the application will be
effectuated.” Action Dec. 2.

St. Louis, Mo.—Vhf ch. 11 proceeding.
designated for hearing apglications of WEW,
KMOX, St. Louis Amusement Co. and 220 Tv Inc.
for vhf ch. 11; said hearing to commence on Dec,
31: further ordered that issues in proceeding may
be enlarged by examiner, on his own motion or
on petition pro?er]y filed by party to proceedinﬁ
and upon sufficient allegations of fact in suppo
thereof. by the addition of the following issue:
“To determine whether the funds available to
the applicant will give reasonable assurance that
the proposals set forth in the application will be
effectuated.” Action Dec. 2.

Multiple Ownership Rules Amended — FCC
amended its multiple ownership rules covering
commercial broadcast stations to preclude any
party, or any of its stockholders, officers or di-
rectors, having an interest in more than 7 am sta-
tions, or 7 commercial fm stations, or 5 commer-
cial tv stations. Rules will become effective
30 days after publication in Federal Register. See
story B+T, Nov. 30, and text in FOR THE RECORD
this issue. Action Nov. 27.

Mansfield, Ohio—Uhf ch. 36 proceeding, FCC
designated for hearing on Dec. 31 applications
of Mansfield Journal Co. and Fergum Theatres
Ine. for new tv station on uhf ch. 36; that the
issue in the proceeding may be eniarged by exam-
iner, on his own motion or on petition properly
filed by party to the proceeding and upon suffi-
cient allegations of fact in support thereof, by
addition of the following issue: '‘To determine
whether the funds available o the applicant will

ive reasonable assurance that the proposals set
orth in the application will be "effectuated.”
Action Dec. 2,

KPAM Portland, Ore.~—Broadcasters Oregon
Ltd. is being advised that its application to in.
crease hours of operation on 1410 ke with 1 kw,

FCC

from daytime to unlimited, directional night,

indicates necessity of hearing. Action Dec. 2.
Franklin, Corry, Pa.—Comr. Robert T. Bartley
anted petition of Venango Bestrs. insofar as
t requests dismissal without prejudice of its

application for 1370 ke, 500 w daytime at Frank-

lin and removed competitive Rennekamp appli-

1cirat:mnzgor Corry, Pa. from hearing docket. Action
ov.

Proposed Rule Making Affecting 1540 ke—FCC
ggoposed rule making which would add 1540 ke

list of channels to which 1-B am stations may
be assigned, under the terms of the North Amer-
ican Regional Broadcasting Agreement, for the
purpose of estab]ishinf a station on that fre-
quency at Waterloo, Iowa. Comments will be
received on or before Dec. 31, 1853. By order,
the Commission placed in pending file the appli~
cation of J. W. Furr for Mod. of CP to specify
transmitter site and antenna system for station

HER to operate on that channel with 10 kw,
daytime at Columbus, Miss., pending the out-
come of the above proceeding; and dismissed
evetitions of Josh Higgins Bestg. Co. (KXEL),

aterloo, Iowa, and Furr in other particulars,
It also placed in pending file application of
Radio Mid-Columbia Inc., for new am station on
1540 kc, 1 kw, unlimited at The Dalles, Oreg.,
and application of The Kettle-Moraine Bestg. Co.
Hartford, Wis.,, to move station W to Fort
Atkinson, Wis., and continue operation on 1540
ke but with 280 w dggtime instead of 500 w
daytime. Action Nov. 25.

WMRC-AM-FM Greenville, 8. C.—Textile Bestg.
Co., granted authority to remain silent an addi-
tional period of 60 days from Nov. 25, pendin
action on assignment of license application an
consummation thereof. Station not to resume
broadcasting without prior authorization after
assignment of license. Action Nov. 25.

Three Additional Noncommercial Tv Channels
Proposed for Tenn.—Cn petition by Tennessee
Educational Television Commission filed Oct. 27,
the Commission adopted Notice of Proposed
Rule Making, to amend Section 3.606 of Table
of Tv Assignments, so as to assign ch. 11

Lexington, Tenn., ch. 7 to Rock Island, Tenn.,
and ch, 2 to Sneedville, Tenn. for noncommercial
‘educational use. The following change with

respect to the offset carrier requirement only
would be required as a result of assigning ch. 11
to, Lexington: Meridian, Miss.,, from 11 to 11
minus. Comments may be filed on or before Dec.
31, 1953. Action Nov. 25.

Tv Assignments — FCC adopted report and
order in rule making proceedin% initiated Aug.
27 looking toward amendment of television
channel assignments in the Minnesota-Michigan
area. It amended its Table of Television Assign-
ments to make the following changes: Add ch. 13
minus to Bemidji, Minn.; Substitute ch. 11 for
ch. 13 minus in Fargo, N. Dak.; Add ch. 12 minus
to Ironwood, Mich.; Substitute ch. 33 minus for
ch. 12 minus in Iron River, Minn.; Change the
ch. 11 assignment at International Falls, Minn.,
to 11 plus. These rule making proceedings were
initially based on proposals assign ch, 10 to
Virginia, Minn,, and ch. 12 to Duluth, Minn.-
Superior, Wis. A counterproposal had been filed
requesting the assignment of ch. 10 to Duluth.
Commissigner Webster voted to deny all pro-
posals and counterproposals. Commissioner Doer-
fer dissented. Action Dec, 1

Tv Transmitter Rules Amended—FCC by re-
port and order, amended Section 3.687 of the
rules relating to the operation of television trans-
mitters, as follows: (a) Add footnote designator
28a at the end of subsection (a) (2). (b) Insert
footnote 28a in its proper glace to read as follows:
Television stations shall have until July 1, 1954,
for compliance with the requirements of this
subparafraph with respect to attenuation of the
upper sidebands. Action Nov. 25.

KBOR Brownsville, Tex.—Brownsville Bcstg.
Co., granted CP to make changes in nighttime
directional antenna, operating on 1600 kc, 1 kw
unlimited, directional. Granted Dec. 2.

KTAC Tacoma, Wash.-_Tacoma Bestrs. Inc,
FCC ordered licensee to show cause wh¥ there
should not be issued order revoking its license,
because of non-compliance with Commission’s
rules gertaimng to filing of Annual Ownership
Reports; further ordered that hearings will be
held in Washington on Jan. 18. in order to de-
termine whether said Order of Revocation should
be issued. Action Nov. 25.

BROADCASTING ® TELECASTING



Milwaukee, Wis.—Vhf ch. 12 proceeding. FCC
designated for heari on Dec. 31 applications
of WFOX, WEMP, Milwaukee Area Telecasting
Corp. and Kolero Telecasting Cor&. for new tv
station on vhf ch. 12; the issue in the proceeding
may be enlar%ed by Examiner, on his own mo-
tion or on petition properly filed by a party to
the proceeding and upon sufficient allegations
of fact in support thereof, by addition of the
following issue: "To determine whether the funds
available to the applicant will give reasonable
assurance that the proposals set forth in the
application will be effectuated.” Action Dec. 2,

Routine Roundup . . .

November 25 Decisions

BY THE COMMISSION EN BANC
McFarland Letter

WHFB (TV) Benton Harbor, Mich,, Palladium
Pub. Co. — Is being advised that application
(BMPCT-1426) for additional time to construct
tv station (ch. 42) cannot be granted on basis
of present information; permittee is afforded op-
portunity to reply.

Phil Bird, Lawton Bestg. Co., Lawton, Okla,—
Are being advised that their applications for
new am stations to operate on 1600 kc, 1 kw, uni,
(Bird with DA-2, Lawton with DA-1) are mu-
tually exclusive and indicate necessity of hear-
ing (BP-9018, 8840).

Renewal of License

The following stations were granted renewal
of licenses for regular period:

I Pasadena, Calif.;, KCHJ Delano, Calif.;
KBIF Sanger, Calif.; KDB Santa Barbara, Calif.;
KIBS Bishop, Calif,; KPOL Los Angeles; KSYC
Yreka, Calif.; KVSM San Mateo, Calif.; KWKW
Pasadena, Calif.; KUTE Glendale, Calif.; WNRC

New Rochelle, N. Y.. KTUR Turlock, Calif,;
KAUS Austin, Minn.; KRUX Glendale, Ariz.;
KLV1. Pasadena, Tex.: WBRIS Bristol, Conn.;

KVWO Cheyenne, Wyo.

November 27 Decisions

BY THE COMMISSION EN BANC
Application Returned

KSTM-TV St. Louis, Mo., Broadcast House Inc,
—-Is being advised that application for CP for
tv station to operate on ch. 11 in East St. Louis,
I11., is not acceptable for filing, and same is being
returned. (Applicant has CP to operate on ch.
36 in St. Louis.)

ACTIONS ON MOTIONS
By Commissioner Robert T. Bartley

Merchants & Farmers Station, Raleigh, N. C.—
Granted petition for leave to amend its applica-
tion (Docket 10406; BP-8379) so as to specify 570
ke in lieu of 1440 kc, and for removal of amended
application from hearing docket.

Mid-Continent Television Inc, KAKE Bcestg.
Co., Wichita, Kan.—Granted petition of Mid-
Continent for extension of time to Dec. 10, 1953,
within which to file exceptions to initial decision
in re applications for tv ch. 10 (Docket 10262;
BPCT-9%4 and Docket 10263; BPCT-700).

By Examiner James D. Cunningham

Gave notice of pre-hearing conference to be
held in Washington beginning Dec. 1, 1953, at 2
p.m. in re applications of KTRH Bcestg. Co.. Hous-
ton Area Television Co., Houston Television
Co., and Tv Bcstg. Co. of Houston, applicants
for tv ch. 13 in Houston, Tex. (Docket 8796 et al)
(Action of 11/25/53).

WSAV In¢, WJIV-TV Inc, Savannah, Ga.—
Granted joint petition for extension of time to
Dec. 14 and 28, respectively, in which to file pro-
fosed findings and briefs in re their tv applica-
ions for ch. 3.

By Examiner Millard F. French

Chief, Safety & Special Radio Services Bureau
—Granted motion for continuance of hearing
from Dec. 1 to Dec. 11, 1953, in matter of order
to show cause why license of Robert V. H. Sug-
den, Yuma, Ariz., for Special Industrial Station
KOG-285 should not be revoked (Docket 10740).
(Action of 11/24/53).

Murphy Bestg. Co., Des Moines, Iowa—Granted
petition by Murphy Bestg. Co. for leave to
amend its tv application for ch. 8 (Docket 8900;
BPCT-370), so as to show substitution of William
C. Findley as director In lieu of Mrs. Katherine
Murhy, and change address of Mr. and Mrs.
Kingsley H. Murphy Jr. (Action of 11/23/53).

By Examiner Claire W. Hardy

Petersburg Television Corp., Southside Virginia
Telecasting Corp., Petersburg, Va.—Ordered that
hearing and conference scheduled to commence
on Nov. 27 be rescheduled to commence Nov.
30, 1953, at 9 a.m., in re applications for tv ch. 8
(Dockets 10737-38).

Southern Bestg, Service, Memphis,. Tenn, —

Granted petition for leave to amend its applica-
Hon (Docket 10549; BP-8802), to specify its pro-
posed studio location.

BROADCASTING ® TELECASTING

By Examiner Annie Neal Huntting

Commodore Perry Bestg. Service, Erie, Pa.—
Postponed hearing scheduled for Nov. 24 to Dec.
11?:1313%?'11!1 :)-e application for ch. 66 (Docket 10615;

By Examiner Herbert Sharfman
Head of the Lakes Bestg. Co., Superior, Wis,;
Red River Bcestg. Co., Duluth, Minn.—Granted
petition of Head of the Lakes for leave to amend
its application (Docket 10289; BPCT-621) for tv
ch. 3, to change main studio location from Su-
perior, Wis,, to Duluth, Minn,

By Examiner Hugh B, Hutchison

The Radio Station KFH Co., Taylor Radio &
Television Corp,, Wichita Television Corp. Inc,,
Wichita, Kan.—Cranted joint petition for exten-
sion of time from Nov. to Dec. 8, 1953, within
which to flle second portion of proposed findin.
re their tv applications for ch. 3; and time witl
which to file third portion of proposed ﬁnc.lnggg
was extended to and including Dec. 22, 1
(Dockets 10259-61).

By Examiner H. élﬂ'ord Irion
Gulf Coast Bestg. Co,, Baptist General Conven-
tion of Texas, Corpus Christi, Tex.—Continued

consolidated hearing on tv ch. 6, from Nov. 27
to Dec. 4,'1953 (Dockets 10559-60).

o

November 30 Applications

ACCEPTED FOR FILING
Modification of CP

Following stations request modification of CP
for extension of completion date a$ indicated:

WORZ Orlando, Fla., Central Fla. Bestg. Co.;
KFSA-TV Fort Smith, Ark., Southwestern Pub,
Co.,, to 1/31/54; KBIC-TV Los An%gles, Caljf.,
John Poole Bestg. Co., to 6/15/54; DEN(TV))
Denver, Colo., Empire Coil Co., to 7/1/54; KONA
(TV) Honolulu, Radic Honolulu Ltd., to 6/23/54;
WINT (TV) Waterloo, Ind,, Tri-State Tv Inc., to
6/15/54; WBAL-TV Baltimore, The Hearst Corp.,
to 6/22/54; KMMT (TV) Austin, Minn., Minn.-
Iowa Tv Co., to 5/25/5¢4; WRTV(TV) Asbury Park,
N. J.: Atlantic Video Corp., to 2/1/54; WEOK-TV
Poughkeepsie, N. Y., Mid-Hudson Bestrs. Inc., to
5/26/54: WRNY-TV Rochester, N. Y. Genesee
Valley Tv, to 6/1/54. -

CP To Replace Expired CP

WEBCK-TV Battle Creek, Mich.,, Mich. Bestg.
Co,—CP to replace expired CP (BPCT-1076) as
mod., which authorized new station. (BPCT-1807),

APPLICATIONS RETURNED
CP for Am

Jack W, Hawkins and Barney H. Hubbs, Cortez,
Colo.—CP for new am to be operated on 740 kc
wtiith power of 250 w and daytime hours of oper-
ation.

Salina Bestg. Co., Salina, Kan—CP for new am
to be operated on 1310 k¢ with power of 1 kw and
daytime hours of operation.

WBOY Inc., Garden City, Mich.--CP for new
am to be operated on 1570 ke with power of 25
w and da e hours of operation. o

Authority to Determine Power

KVFD Fort Dodge, Iowa, Northwest Bestg. Co,
—Authority to determine operating power by di-
rect measurement of ant. power.

Renewal of License

Following stations request renewal of license:
KAWT Douglas, Ariz., Carleton WS Morris (BR-

R Inc. (BR-
WSPB Sarasota, Fla, WSPB Inc. (BR-
); KULA Honolulu, T. H., Pacific Frontier
Bestg, Co. Ltd. (BR-1703); WAOV Vincennes,
Ind., Vincennes Sun-Co. (BR-1098); WHKP Hen-
dersonville, N, C., Radio Hendersonville Inc, (BR-
1405); KSGA Cottage Grove Ore., Coast Fork
Bestg, Co. (BR-2850); KGAL Lebanon, Ore., Linn
County Bcestg. Co, {(BR-2619); KMED Medford,
Ore., Radio Medford Inc. (BR-83); KWRC Fendles
ton, Ore., Western Radio Corp. (BR-115%); KRCO
Prineville, Ore., Radio Central Ore. (BR-=2422);
KBKW Aberdeen, Wash.,, KBKW Inc. {BR-2333);
KLOG Kelso, Wash,, Northwest Public Services
Inc. (BR-2355); KRKL Kirkland, Wash.,, W. A.
Chamness and L. N. Ostrander d/b as East Side
Bestg Co. (BR-1932); KWSC Pullman, Wash,,
State College of Wash. (BR-58); KTW Seattle,
Wash., The First Presbyterian Church of Seattle
(BR-64); KNEW Spokane, Wash., Inland Empire
Bestg., Co. (BR-1791); KTEL Walla Walla, Wash,,
Walla Walla Bestg, Co. (BR-1359); KWRL River-
ton, Wyo., Joseph P, Ernst (BR-2097)}.

Remote Control

Following stations request to operate transmit-
ters by remote control:

WETO Gadsden, Ala., Gadsden Radio Co, (BRC-
233; KROX Crookston, Minn., Crookston Bestg.
Co. (BRC-234); WSKY Asheville, N. C. Radio
Asheville Inc. (BRC-235); KTOW Oklahoma City,
Okla., Sooner Bestg. Co. (BRC-231); KHBG Ok-
mulgee, Okla., Okmulgee Bestg. Corp, (BRC-232).

b
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FOR THE RECORD

December 1 Decisions

BY THE BROADCAST BUREAU
Actions of November 25
Granted License

WGVE Gary, Ind., School City of Gary, Ind.—
Granted license for noncommercial educational
fm station; ch. 20! (88.1 mcs); 10 watts (BLED-
142).

KIBE Palo Alto, Calif., Sundial Bestg., Corp.—
Granted license covering change in daytime
Yower and installation of new trans.; 1220 ke,

kw-D (BL-5145).

Granted CP

KPDQ Portland, Ore., John W. Davis—Granted
CP covgring installation of new trans. (BP-9086).
WTIX New Orleans, La., Mid-Continent Bcstﬁ.
Co—~Granted CP to install new trans. (BP-9075).
WBCK-TV Battle Creek, Mich.,, Mich. Bestg,
Co—Granted CP to replace expired CP (BPCT-
1076) as mod., which authorized new tv station
on ch. 58, completion date 3/1/54 (BPCT-1807).

Modification of CP

WSTN St. Augustine, Fla., Saint Augustine
Bestg. Co—Granted mod. CP for change in type
of trans.; engineering condition (BMP-6355).

The following were granted mod. CPs for ex-
tension of completion Gates as shown:

WEMR Emporium, Pa., to 1/30/54; WBEL Beloit,
Wis.,, to 2/15‘}54; engineerin conditions; KCBH
Los A.r&eles. to 3/31/54: RTV (TV) Asbury
g N D S VS, WL, T
N. Y, 2/1/54; S s Angeles, H
KMMT (TV) Austin, Minn., to 5/25/54.

ELIKE Jefferson City, Mo., Empire Bestg Co—
Granted mod. CP o changg type of trans.; engi-
neering condition (BMP-6365).

Actions Taken November 24
Granted License

WBTO Linton, Ind., The Linton Bcestg. Co.—
Granted license for am station; 1600 ke, 500 w-D
(BL+5143).

WAJF Decatur, Ala., J. B. Falt Jr.—Granted
?fﬁ';se for am station; 1490 ke, 250 w, unl. (BL-

WNEB Worcester, Mass.,, New England Bestg.
Co.—Granted license covering installation of old
main trans. as auxiliary trans. (BL-5150).

KTTS Springfield, Mo., Independent Bcestg. Co.
—Granted license coverinﬁ mounting of tv ant.
on top of am tower (BL-5146).

WCAW Gardner, Mass.,, The Gardner Bestg, Co.
—Granted license covering change in frequency
to 1340 kc (BL-5149).

Modification of CP

WMVP Mt. Vernon, Ohio, The Mt. Vernon
Bestg. Co—Granted mod. CP to change type
trans.; engineering conditions (BMP-6370).

WMTS Murfreesboro, Tenn., Murfreesboro

Bestg, Co—Granted mod. CP to change type I

trans. and s ecﬂ%ﬁstudio location: engineering
condition (B -6361).

The following were granted mod. CPs for ex-
tension of completion tes as shown:

WNEL San, Juan, P. R., to 2/18/54, ezi;ineering
condition; WSPN Saratoga Springs. . Y, to
1/1/54; WOR-TV New York, to 1/1/54; WCNO-TV
New Orleans, La., to 5/30/54;; WTAR-TV Norfolk,
Va., to 6/1/54.

WEMR Emporium, Pa., Elk-Cameron Bestg, Co.
#arianted mod. CP to cixange type trans. (BMP-

KTSM-TV El Paso, Tex., Tri-State Bcstﬁ. Co.
—Granted mod. CP for extension of completion
date to 1/17/54 (BMPCT-1572).

KPAL Palm Springs, Calif.,, Desert Radio &
Telecasting Co.—Granted mod. CP for extension
of completion date to 1/15/54 (BMP-6366).

Granted CP

WHHM Memphis, Tenn., Mid-South Bcestg.
Corp.—Granted CP to change trans. location and
install new ant. system; engineering condition
{BP-9050).

Granted Authority

WBAA W, Lafayette, Ind,, Purdue U—Granted
authority to_remain silent on Christmas and
New Year's Day, Dec. 25, 1953, and Jan. 1. 1954,
respectively.

Action of November 20
Modification of License

KNOE Monroe, La.,, James A. Noe—Granted
mod. license to cfmnge studio location; engineer-
ing condition (BMIL.-1565).

December 1 Applications

ACCEPTED FOR FILING
Modification of CP

KEAR San Mateo, Calif., Bay Radio Inc.—Mod,
CP (BP-8514) which authorized incredse power,
Ln:ntglllagiggl gi new dtrarjlshtan? change to direc-

] and n ., to
trans. (Bl\d}'-'-s:g?). € Q2 T3 CF
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ML-5681—coaxial terminal tube
for high-power AM and TV trans-
mitting facilities.

WHY GRAYBAR RECOMMENDS

@ACHLET ELECTRON TUBES

When vou buy Machlett electron tubes via Graybar, you get stable, reliable, long-term
tube performance backed by carefully-controlled Machlett production methods.

1. Machiett vacuum firing at higher than operating temperatures . . ., thoroughly
frees internal components from occluded gases, for greater stability.

9. Special Machlett processing of filument wires and other internal components . . .
assures lifetime, stress-free, alignment of electrodes. X-Ray of all hidden
electrodes after assembly detects (and rejects) misalignments and potential

! grid-filament shorts.

3. Machlett high-voltage techniques during final pumping . . . smooths electrode
surfaces and minimizes arcing.

Add Machlett's comprehensive customer engineering service and you can see why Graybar
recommends the products of this 55-year old manufacturer of quality electron tubes.

For tubes or any other Broadeast or TV equipment need, make it a point to call
Graybar first. Your local Graybar office will be happy to provide complete price in-
formation as well as technical data. Graybar Electric Company, Ine. Executive
Offices: Graybar Building, 420 Lexington Avenue, New York 17, N. Y. 337:13

EVERYTHIMG ELECTRICAL TO KEEP YOU OM THE AIR

|
|

I'I'N OVER ONE HUNDRED PRINCIPAL CITIES
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Advertisement

EVERYTHING ELECTRICAL

to Keep You on the Air

Graybar’s nation-wide network of more
than 100 offices and warchouses assures
you of convenient service wherever you
are. Graybar Broadcast Equipment Rep-
resentatives are conveniently located in the
following cities.

ATLANTA
John Kluttz, Cypress 1751

BOSTON

J. P. Lynch, Kenmore 6-4567
CHICAGO

E. H. Taylor, Canal 6-4100
CINCINNATI

W. H. Hansher, Main 0600
CLEVELAND

A. C. Schwager, Cherry 1-1360
DALLAS

C. C. Ross, Randolph 6452
HOUSTON

R. T. Asbury, Atwood 4571
JACKSONVILLE

W. C. Winfree, Jacksonville 6-7611
KANSAS CITY, MO.

R. B. Uhrig, Baltimore 1644
LITTLE ROCK _

W. E. Kunkel, Little Rock 5-1246
LOS ANGELES

R. B. Thompson, Angelus 3-7282
MINNEAPOLIS

L. S. Sellner, Geneva 1621
NEW YORK

R. W. Griffiths, Exeter 2-2000
OMAHA

], O'Connell, Atlantic 5740

PHILADELPHIA

J. W. Crockett, Walnut 2-5405

PITTSBURGH

R. F. Grossett, Allegheny 1-4100
RICHMOND

E. C. Toms, Richmond 7-3491
ROCHESTER

A. E. Byers, Baker 7700
ST. LOUIS

J. P. Lenkerd, Newstead 4700
SAN FRANCISCO

K. G. Morrison, Market 1-5131
SEATTLE

D. 1. Craig, Mutual 0123

A Few of Qur Leading Supplier-Manufacturers—
Altec Lansing «+ Ampex * Berndt-Bach * Blaw-
Knox  Cannon ¢ Century Lighting + Commu-
nication Products ¢ Continentdl Electronics *
Crouse-Hinds * Daven + Fairchild *+ Federal
Telecommunication Laboratories <+ General
Electric * General Radio * Houston-Fearless
Karp Metal + Kliegl + James Knights « Machlett
+ Meletron + Minnesota Mining < Mole-
Richardson * Presto ¢ Prodelin « Rek-O-Kut «
Sarvis ¢« Tung-Sol + Webster *+ Western Electric ¢
Zoomar

EverythingElectrical ForBroadcasting-Telecasting
—Amplifiers « Antennas « Consoles ¢ Frequency
and Modulation Monitors, Test Equipment ¢
Loudspeakers and Accessories * Microphones
and Accessories ¢ Recorders and Accessories *
Speech Input Equipment + Towers * Tower
and Studio nghtmg Equipment * Transmission
Line and Accessories ¢ Transmitters, AM and
TV + Tubes < Turntables, Reproducel_'s, and
Accessories * TV Cameras and Film Equipment
» Video and Audio Monitors + Wiring Supplies
and Devices
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FOR THE RECORD

Following stations request mod. CP for exten-
sion of completion date as indicated:

W.TEF FM Grand Rapids, Mich,, Fetzer Bcstg
WKNE-TV Keene, N, H., WKNE org
6/22/54 WFBG-TV Altoona Pa., The able
Bestg. Co., to.8/30/54; KGNC- 'I'V Amarillo, Tex..,

Globe-News Pub. Co. to 6/8/54

CP To Install New Transmitter

WCSI Columbus, Ind., Syndicate Theatres Inc.
—CP to install new trans., change studio location
and remove fm ant. from am tower (BP-3%087 re-
submitted),

License To Cover CP

WEKY Richmond, Ky., Dages I. Boyle—License
to cover CP (BP- 8505) .as mod,, which authorized
new station (BL-5147).

WARB Covington, La., A. R. Blossman Inc.—
License to cover C (BP—8323) as mod., which
authorized new station (BL-5147).

KCHR Charleston, Mo., South Mo, Bestg, Co.—
License to cover CP (BP-8625) as mod., which
authorized new station (BL-5152).

KSMO Salem, Mo., “Show-Me” Bcstg. Co—
License to cover CP (BP-8765) as mod., which au-
thorized new station (BL-5154).

WNOS-FM High Point, N. C., The North State
Bestg, Co—License to cover ¢p {BPH-1756) as
mod., which authorized new station (BLH-333).

Renewal of License

Following stations request renewal of license:
WTHI-FM Terre Haute, Ind., Wabash Valle
Bestg, Corp. (BRH-519); WCOD (FM) Richmon
Va., Havens & Martln Inc. (BRH-512): WDIG
Dothan,_ Ala., Houston Broadcasters (BR-1557);
KMYC Marysville, Calif., Marysville-Yuba City
Bestrs. Inc. (BR-1087); WNAB Bridgeport, Conn.,
WNAB Inc. (BR-113%); WNER lee Oak, Fla.,
Norman O. Protsman (BR-2313); WBHF Carters-
ville, Ga., W. R. Frier (BR- 1297) KWCJ' Natchi-
toches, La. Natchitoches Bestg. Co. (BR-1540);
WNAT Natchez, Miss., Old South Bestg. Co, (BR-
2387) KWBE Beatrice, Neb., Blue Va Iey Bcstg
{BR-2280); WCTC New Brunswick, J..
Chanticleer Bestg. Co. (BR-1422); WKIP Pough-
ke%psie N. Y., Dutchess County Bcestg. Corp. {BR-
;. KGFF 'Shawnee, Okla., KGFF Bcestg. Co.
(BR- 461) KQRE Eugene, Ore., Lane Bcestg. Co.
({BR-92); KUGN Eugene, Ore., KUGN Inc. (Resub-
mitted) (BR-1271); KUIN Grants Pass, Ore,
Southern Ore. Bestg. Co. (BR-1039); KEMCM Me-
Minnvi]]e. Ore., Yamhlll Bestrs. Ine. (BR-2308);
WJIPA Washington, Washington Bestz. Co.
(BR-1173); KCTI Gonzaies Tex., Gonzales Bestg.
Co. {BR- 1849), KCLX CoIfax. ‘Wash., Whitman
County Bestrs. (BR-2462): KOMW O mak Wash.,
KOMW Inc. (BR-1778); KWNW Wenatchee, Wash.,
Wenatchee Bestrs. (BR-1882).

Remote Control
WLIL-FM Lenoir City, Tenn. Author Wilker-

son Lumber Co.—301-A operatxon by remote con-
trol (BRH-64).

December 2 Decisions
BY THE COMMISSION EN BANC

McFarland Letter

KPAM Portland, Ore., Bestrs, Ore. Ltd.—Is be-
ing advised that application (BP-8852) to increase
hours of operation on 1410 ke with 1 kw, from
D to unl, DA-N, indicates necessity of hearing.

WIBW Belleviile, N1, Belleville Bestg, Co—Is
being advised that appllcatlon (BP-6480) to
change facilities from 1060 ke, 250 w, D, to 126
ke, 1 kw, D, indicates necessity of hearlng

Renewal of License
The following stations were granted renewal
of license on regular basis:
KOBK Owatonna, Minn.; KCYL Lampasas,
Tex.; WRXO Roxboro, N, C.i. KJIM Beaumont,

Tex,: KDON-Aux. Salinas, Calif.; KCNY San
Marcos, Tex.; KBIO Burley, Idaho; KTUR Tur-
lock, Calif.

December 2 Applications
ACCEPTED FOR FILING

Modification of CP

Following statlons request mod. CP for exten-
slon of completion date as indicated:

KAVR Victorville, Calif., Apple Vall % Bestg.
Co.; WATR-TV Waterbury, Conn, R Inc..
to §/29/54; WCKG (TV) New Orleans. La., CKG

Tv Co., to 6/1/54; WKNX-TV Saginaw, Mich
* Lake Huron Bestg. Coxg to 2/2/54; WIL—
Louis, Mo., Mo. Bestg. Corp,, to 6/29/

Harry nayman Morningside, Md. —Mod CP
(BP-8851) which authorized new am, for approval
of ant., trans. and studio location as on farm of
Duvall’ B, Evans off Walters Lane, 0.4 mile N,
of Morningside {BMP-6379).

Renéwal of License

Following stations request renewal of license:
akersfield, Calif.,, MeCl atch§ Bestg.
Co. {(BR-49): KIEM Eureka, Calif., Redwood
Bestg, Co. (BR-818),

MILESTONES

» WGBF Evansville, Ind., celebrated its 30th
anniversary last month with a two-hour live .
program featuring station talent and guests.
Founded in 1923 by the Finke Furniture Co.
as Evansville’s first station, WGBF was taken
over in 1928 by Evansville-On-The-Air Inc.,
now On The Air Inc. Martin L. Leich is gen-
eral manager of the NBC affiliate, represented
by Weed & Co.

»J. E. McCONNELL, board chairman of
McConnell, Eastman & Co. Ltd.,, marked 50
years in the advertising agency business last
month. In 1903 he started his own agency
at London, Ont., where McConnell, Eastman
& Co., still has its head office, with branches
throughout Canada.

»THE Cleveland Press, celebrating its 75th
anniversary last month, was presented a giant
birthday cake by WTAM there on the two-
hour show, Morning Bandwagon. Louis B.
Seltzer, editor, represented the Press. Lloyd
Yoder, WTAM general manager, made the
presentation.

» CBS RADIO’s Ma Perkins serial (Mon.-Fri.,
1:15-1:30 p.m. EST) celebrated its 20th anni-
versary as a network show last Friday. During
the period it has been sponsored continuously
by Procter & Gamble, with the three actors
who originated the three leading characters
still playing the same roles.

» R. C, SMITH & SON Ltd., Toronto adver-
tising agency, celebrated its 40th anniversary
last month. Adam F. Smith, son of the founder,
is president; Alec Phare is general manager and
partner,

» MacLAREN ADVERTISING Ltd., Toronto,
has marked its 30 years in business with a
booklet on “How Advertising Happens.” The
booklet teils how the agency was formed by
president Jack MacLaren, while on the golf
links in June 1929, then relates how the agency
grew to its present position as one of the
largest in Canada, handling a substantial
amount of the total Canadian radio and tele-
vision advertising.

» WIP Philadelphia aired its 5,000th broad-
cast of Dawn Patrol Nov. 30. The all-night,
all-request show was launched in December
1938 and put the station on a 24-hour-a-day,
seven-day-week schedule for the first time. Joe
McCauley, m.c., has played a large percentage
of the 385,000 selections broadcast since the
show began, according to the station.

» CLIFFORD C. HARRIS, technical super-
visor, WIP Philadelphia, has marked his 20th
anniversary with the station. He is known for
his engineering work in civil defense, being
instrumental in setting up Conelrad in the
Philadelphia area. As chief engineer at WIP,
he supervised installation of the control room
transmitter, designing some of the equipment
himself.

»GERTRUDE BERG, radio-tv personality,
completed 24 years in radio last month with
broadcast of her weekly program, House of
Glass (NBC Radio, 9:35-10 pm. EST). Mrs.
Berg made her writing and acting debut on
NBC.Nov. 20, 1929, in The Goldbergs.
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Boxscore on Competitive Tv Hearings at FCC as .of Nov. 30

1 1 G 1 TATE 1 DATE T DT ¢ 1 1 P, T IO . o
t 1CEANFELIDOCKET | DESIGC- © REARING ¢ HEARING @ $ RECORD ¢ FIND., . DEC'E.ITION® t ADDITIONAL DATA
LOCATIOR 11 AFPLICANT T W, 1t KO, t NATER 1 SCHEDULED 1 pROUN . ADJOURRNINTS t CLOSID 1 DOB 3 1880ED :DUE 1 RE APPLICATIONS
. T 1 O 0 T T 1580 1Honn T t¥one 15-10700 & D-10700 disalssed
{Examinsr Herdy) tFlaine Pupire B/cing Co. t 7 110705 19-30-53 110-3C-53  :10-30-53 : tHemarks 1Required :11-9-53 :rud twithout nrajedice 11-3-5%;
H H H H 1 ] 1 1 i t N 1Record closnd 10-%-53 axcept
T T 1 1 T T t ] ] 1} : tfor receipt of exhibite and
T T ] t T 1 1 ] ] H t1 stirulstion; Welting Final
¥ t 1 ' ' T T : 1 1 ' :Decinfon
FFLANTA, OECROTA T T T 1 T T 0 1 ¥, 1 1¥one 1D-8£15 dlemissed without prel.
{Examiner Fotchison) sBobert ¥.Poussaville 1% 110676, 19-2-53  110-2-53 110-2-53  110-1b-53 110-1k-53 lllq\llf.d 110-18-532Filed uo-s-_‘o-ss- Tinal Dec'a. 1asusd
1 1 ] 1 3 3 : % 8 ] t 111-20-53
NN BT, L iLoulslens Telavinion B/ clig Cotp. T TI0550 1 T T 1 T 1 T T THearlng coalarencs cont d.
{Bxamicer Funtting} 1Southern TV Co. of Baten Bouge P2 10551 16-17-53 17-17-53 tlsdeticitely 1 t ] t tindefinitely panding Coms.
1 : 1 1 1] t 1 1 1 1 1 teotion on pet'n, for review
FEONT-FORT ATROR, tPort Arthur Collegs 1 110285 17-11-52 1 1 0 T 1 1 1 1
RS 1mith Badlo Gown: : b 110 111-26-%2 3112-15-52  15-6-53 tIndefinitely 1t ] T 1 ]
(Zzeminer Ruatting) 1The Enterpriss Company T 3t 7 T T T 1 thue & T Tlie & thanly to Eaceptlons filed E
rBesnmont B/oiog Corp. t 6 110267 17-11.52 ll-17-52  $1l-17-62 13-11-55  sP1les $7-22-53 1Piled  1D-10268 on 9-1u; Qral ergu-
IKTRM, Iag. t 310288 1 ' 1 t 1 1E-25.53 1 19-1-53  tment held 11-10; Waltlag
] t t ] : H ] t 1 H 1 1F1na} Decinicn
B, f Southrn T1er Fadic Jervice, Ipc. t [ LY. I 1 T 3 [ T T ] 1
(Rxanizer Butte) 10ttavay Stations, Ine. t W0 110682 19-8-53 110-9-53  110-9-53  11-18-5% 1 H H t t
$The Binghemton B/cers. Inc. T 110683 1 r 1 ' 1 T T 1 '
TiXbH, viv JLok- T ] 1 1 1 T 0 1 1 ] 1 0
FEILADELFEIA, FINS. 130uth Jersesy B/ciag Co. 117 110657 18-26-53 19-25.53 1 112-18-53 H 1 t t 0 K
élnlla-r Dopalme) tPatrick Jowéph Stanten t 110658 1 [ ] : 1 L3 t ' '
» CEIO tBrush=-Hoors Newspapers, Inc. ] T 7-11- 0 ] 1 T 1 F] T ]
{Exsmizer Litvin) 18tazk B/olng Corp. + 2@ 110273 17-1)-52 110-152  1£-17-53 112-7-53% 1 ] H 1 1
ETri-Cities Teleomsting, Ina, 1 t 17-29-53 3 1 1 ] 3 T ] ]
TON . The Wapital Television, Inc. ] 110728 1 [ 1 1 T O O 112-1-57 sxchange of info.
Ixanizer Falndnxhr) 1The Plerney Co. i 8 110 110-14-53 111-13-53  $11-13-51 312-16-53 [ t 1 t t
= D B/elng Corp. 3 11038 1 1 1 T PR ] 1See A 1 1 1
(Rxsmizer mm) thouoteln City 77, Isc, 1.3 110439 3131853 su-20-5Y  14-20-55 18-20-55  tBelow @ 3 t¥eiting Initial Deciwicn
1outhern Talevision, Ino. 3 0BTl 3 t T tIndefinitely: 1 t 1 0 toat!d. iadefinitely on join
1Tri-5tats Telecasting Corp. T 12 110472 1h-z2-53 15-25-53 15-25-53  15es Remazks t t 1 tret'a. of all applicants
1¥DR? B/cing Co. L] 110473 ¢ t ' 1 L} : 1 t t
TIRTOAT, GEf6 3 T 1 1 0 1 ' 1 THone  © TWons  1D-10670 disnissed vithout
{Bxaniner Hontting) $Tri-Clty B/elng Ce. t T4 110675 19-2-53  110-2-5%  311-16-5) 111-19-53 $11-19-53 :Rsquired ¢ 1-25-533!11-4 1prej.11-18-5%; Vaiting
2 )] T H 1] ] t L] L] 3 tPinal Decisian
TLEVELI®S, THib ] T T T T T T O T¥ona 1 LT T
Exunu-r z.uvu.i *Onited B/cing Co. 1L s 19-2-67  110-2-83 1101551 4 110-15-53 1Required 110-16-511711«1 1¥aiting Tinel Decieion
r 1 rior Telavision, Ina. I ) ) i 1 s 0 ] 1 3 1
{Bxzmicer Irion) oys-TT, Inc. $ 10 110557 16-24-5% 17-2453 18153  1In progress 1 H 1 1 1
1E-8ix Telavision, Ine, b} 1 ] 1 ] z 1 3 L]
tnlf Ccast B/cing Lo, [ ] T 1 ] ] i t
x tint Oen!l.Convention of Texas 1 6 18-3-53  112-hst 1 t t H ]
. Hunt i 110577 ¢ T 1 v 3 ] ] 1 1
ucmm. Bsnd Television Co. t 22 110978 t7-1-53  17-31-5% $7-31-5%  tladefioltely 1t t 1 L] L]
l, GOL 3 0 i 1 T 1 3Bone 3 t¥one tAppl'n, for add®l time to
(Examiear Ssith) xlnnhin States 77 Go. (XIET) 120 110669 19-1E-53 110-29-53 110-29-53 110-29-53 [Required 111-10-53:1Filed tcowplete construction:
] 1 3 t 1 ) 3 3. 1 t¥aitics Pinal Decleicn
TE WOIREY, TOVA Tlovien Ejclag Co. 1 1B8E5T 1 3 3 1 3 t T 112-10 Confsrencs to make
Bxaminar Freach 3 Lo, 8 1 19-23-53 110-23-53  110-23-51 1See Rematks 1 T 1 1 l-elﬁl_nlon;la-li tastimony
+ MICH: [Booth Radile Stations, Inc, 1 210660 1 T T 3 ] 0 1 112-14 Exchg, of Inforsmation
(Exeminer Butte) t¥oodward B/c P50 110661 18-26-97 19-26-R}  19-25-53 sSes Remarks 1 t 1 t 112-20 E‘E" of Pts, of Rsl,
] [ 1 t [ 1 1 tfons [ iNcns 1D-10 digmissed wfo praj.
1UA¥-CIO Bfclag Corp. of Michlgan 1 62 110664 18-26-53 19-25-53 19.25-53  110-9-53 110-9-53 :n.qutua 110-12-53:H1ed 310-61D-10663 digminsed ;7.;
1 t ' 1 1 1 1 t ] ] tprej. 3-22¢ Final Decz.1l-20
5 1Head of the Lpkes Bjcing Go. T 110 g 1 1 1 1 Tone 0 1 1
Examissr Sharfman, 1Red Biver B/ciang Co.,Inc, 3 110290 17-11-52 111-17-52  :11-17-52 #11-30.53 $11-30-53 sR-..nlrnd 1 1 t¥aiting Initial Decisics
» t 1o Corp. 1 110730 1t 1 B t t ] t t 111-4 vre hrg. confil2-10 con
{Ezaminer French) sDurbam B/cing Bnterprissa, Inc. [ 110731 210-14-53 311-13-53 :1)1-18-53 ¢ 1 T 1 1 tto exchg. 1Bfo1l2-17 cobf.te
] 1 ] ] L H 1 3 1 ] 3 texchg. pte, of relianda
IRIY, FERBSTLVANIL t 3 1 3 0 1 1 1 ] O g 10=-10514 disnisned 11-10-53
Exspiner Huntting) iCommodore Perry B/cing Service, Imc. t 66 V1061% t7-29-51 31E-28-53  1E.2E.57 112-3-63 ' t ' 1 :
5 3 1 0 0 0 1 0 0 [ 1 thas &  iDesignated under 309(0)3
(Exasiner Cuncinghsm) tZugens Talevieion, Inc. E13 110572 16-25-53 17-13+5%  17-13-53  15-7-53 $8-7-53  1P1led  19-14-53 1Filed  iPimal Dec'n. lesued 11-13-53
1 1 t t 1 1 ] 1 18-31-53 1 110-5-53 3
TVANSTILLE, TUDLANL 18outh Central 3;0ing GoTp. 1 TichEL 3 0 K 0 T T 1 1 T
(txamizer Sharfman) tPvaneville Telerision, Ias. 7 110462 th15-53 15-265.53 15-25-51  112-15-53 T 1 ] t B
10 The Alr, Imc. b 16y 3 1 t ] t t H t 1
NP, Ine. t 11046kt : 1 1 T ] 3 H :
FETW, WOtEIE WA e aadviT] $EaTiine, Yo, 1 110558 11-11-52 1 1 1 1 e & 1 1hus & 1
(Exeniner Gaguine) 3Trebit Corporstion t1z2 10269 xv-u-sz 11-17-52  111-17-%2 12-27-5%  17iled  14-30-53 tFiled  1¥aitisk Tioal Declaelon
1¥,8, Butterfleld Theatrss, Ino. t uoz‘to 111-5-52 : t ' s 11.30-53 1 16-15-53 1
YW WATHE, TUDYANK TRadlo Pt. Wagne, luc. 1 [ T T STiDe & TDie & ¢
{Exeniner Huatting) :.ummn, ¥ayne ¥/cisg 1 69 uolnas :yh—s; nh.s-s's :h.s-sj 1 11-6-53 1P1led 110-28-5%1Piled  I¥aiting Fisal Declslon
- 1 T 1. 1 ' 18-3-53 1 111-30-5% 1
B, maLimowr l.p.ufornh Inland Bjicing Jo. 1 l oot 1 i s tSes B balow 1 0 1 0
Exominer Coomer) x.uu o Ceo. Bu- Stetion 112 n. 1 2981 :in EEEFF-- t 1 t 1
Eraminar Bofid Fnﬂ.l:'ul 3/ 1;;0 laz 1 I '1 29-53 53 ,5:5 -53 et T z ety il
r l o ar B/c 0. 1 l 17— 18—2!- 3 tIn puernes 1 1 T 1 lore fuilcs B-1%
‘mmu“cmﬁmu! Tavaleres B/0ing Service Corp, T u i e T T T T - =
Bxamicer Litrin lhrtfurd Telecasting Co., Ioc, 13 ILo50 195055 |1o.1|:-.r.1. $10-10E1 ySee D Dbe t ] T ] ]
AT |:ﬂ-_ ¥, widd, e T T 1 . e———— . T ] g T
r act ul.dl I!nuh-'hnr alevisiza Co. (] 1107 IID-‘:B- g3 1 1 1 L] 1 1 1 1
e, ¥ T 'M‘%"“.e 4 toan ) T I 1 T T ¥ —— 1 T T TI-I-TY vre-Taaricg suafe
{Ezsaiper Cupninghsn) 1Bouston Ares Televielon Co. $13  :075) 111-12-53 112-10-53 1 t 1 1 1 ' t
tHouston Telsvislon Co., Inc. H T10754 ¢ 1 T 1 ] T ] t ]
l'm.ul-lon llcl%‘ £0, of Houston 1 110756 1t ] t ] ] t 1 3 L]
ivarea 0., I[no. H 0 5 1 3 H ) ] T 1 1 1
&_ﬂll{ Hunng] lcrolloz 3!"1![ cndgz T 8 110550 t11-18-57 112-18-53 % 1] 3 T ] ] 1
tSerippa-Bowsrd 10, Iag, 1 119512 1 1 ] t 1 ¥ T ] 1
(Xzasiner Srarfmon) tBadlc Stetlon ¥EIR, Ino. $110 11081 15-15-53 |6.15.53 16-15-53  1lndefinitely 1 t t 1 1
u‘.nn e Telavislon, Iac. ;3 !10% t ] ] 3 ] 1 1 ’
TAFCAITER, PENSILVANIA Bjcing Co, t 1103 t t [ tHone [ ] tB/cast Burean te rils Do
Lhu:lnﬂ' Bood) mu.. Ine. : ] 11016 uz-jl-g 12-2-53 12-2-53 _ 16-4-53 16453 llq_;:lr__LM au-u.:..}lu.;l.u] rl-:!icm-
» E) 1 3 T
{Exsuiner Irson) lllorlcln Bfeing Corp. v 27 810131'[ 111-12-53 013—11-5} ] 3 1 | s 1 |
he 10-15-53 Applicants filed affirwative Proposed Findings G. 10-1%-53 TakinZ of depceitions
11-9-53 All partiss filsd Couster Proposed Findings & Conclusiocs 11-5-53 Exchangas of sxhibits
011-20-53 Applicants filed Counter Cooclusioms 11-30-53 Purther hewring confersnce
B. 10-19-53 Exchaage of sxhibits B, 11-1%-53 Exchanee of exhibite & stipulations
10-26-53 Exchange of writtez poldts of Pelimnce & drafts of stlpulations 11-23-3 Conferance to axchange voints of rellance
11-2-53 Purtber hearing confsrence to prasent stipulations & points of reliance 11-2;:53 Izapiner lssusd grdsr contrelling hesriag
11-30-53 Presentstion of proof 2-15-53 Informsl conference to axchange writtsa direst testimosy
1-11-5% Parties to eudmit Jist of witnesses to be queetionsd
1-18-5% Cross-examination of witsesse,
* % & * & & * *x *

HERE is the boxscore on the status of com-
parative television hearings pending with the
FCC and in proceeding before Commission
hearing examiners as of Nov. 30.

It was compiled by Miss Frankie L. Fox

‘Page 120 ® December 7, 1953

under the direction of Robert J. Rawson, as-
sistant chief of the Hearing Division of the
FCC Broadcast Bureau. It was prepared for
the use of Commissioners and the FCC staff.

Since the report was prepared, the Commis-

sion on Wednesday announced an initial deci-
sion by Examiner Basil P. Cooper looking
toward grant of vhf ch. 13 at Tampa, Fla., to
Tampa Times Co. (WDAE) and proposing to
deny the competitive applications of Orange
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tTaylor Redio & TV Corp. t 3 31oRE0 17elle52 110-20-K2  110-20-52 19-9-53 19-9-53 :su T l t nmuu Initial Declelon
t¥ichita TY Corp,, Ins, ] 110261 1 i t ] t thelow 1t ] ] 4
3. 11-6-53 Confersnce to present poicts of rellaxe 8, &24-53 Affirmative Propossd Pindings filed dy parties I, Propossd Findinee submitted 6-15-53 on applicante?
11.13-53 Submyiesion of Terissd poiate of ‘reliance 9-9-53 Rebuttal Froposed Findings filed by barties applications only, such Proposed Tindings included 0o
11-23-53 Exchangs ¢f sxhibite 9-17-53 Conclusions to Propossd Flodinge filed by parties conclueione or findinge re opposing epplicant: en
12-1-53 Testimony §-26-53 Rerllaes to above filed 7-6-%3 Reolirs,Supplementsl Findings & Conclusicms

T, 8-19=53 Affirmative Proposed Fiodines filed

9=18-53 Rebuttal Provosed Modings filed br spulicants only
10-19-5% Conclusions to Proposed Fiadinge filed by D-9136 & D-10319

10-29-53 Repliss Lo above filed by D-9136 & P-10319

Television Broadcasting Co. and Tampa Tele-

vision Co. (see story this issue).

The Commission on Wednesday designated
additional competitive television applications
for hearings, also not shown in the chart. The
new cases, scheduled to begin Dec. 31 in Wash-
ington, include the following: St. Louis vhf

BROADCASTING ® TELECASTING

H. 10-20-53) Rearloz Confersnce held

11-17-53 Exchange of information
11.74-53 Exchange of points of relisnce
1’-\0-53 Conference for amesnded peints of relisnde

9-63 Exchange of exhivite
12—1h 6-53 To take depositiona

Sk Testiseny

ch. 11, contestants St. Louis Telecast Inc., St.

Louis Amusement Co., CBS and 220 Television

Inc.; Mansfield, Chio, uhf ch. 36, contestants
Mansfield Journal Co. and Fergum Theatres
Inc.; Milwaukee vhf ch.

12, contestants Wis-

consin Broadcasting System, Milwaukee Broad-
casting Co., Milwaukee Area Telecasting Corp.

f1led by applioaate

J. 10-16-53 Affirmative Provossd Pindings fi1ed by
applicants
12-8-53 Cmmtar Fropossd Fiodings & Conclusiens dus”
rem all pertice

12-22-53 hbu.ttnl Fropossd Plodinge & Cooclusions due
K. 11.30=-53 Pre-Rearicgloaference

12-18-53 Bxchangs of informatien

1-8-54 Exc¢hunge of pelnte of relisnce

1-11-5% Second Hearing Conference

and Kolero Telecasting Corp.; New Orleans
vhf ch. 4, contestants Loyola U., Times-
Picayune Pub. Co. and James A. Noe & Co.

Earlier television status reports have been
published by BeT when they were made avail-
able [BeT, Nov. 9, Oct. 17, Sept. 7, July 13
and May 8].
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recording
the world around

for professional ]
|
|
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ONE-CASE PORTABLE TAPE RECORDER

® lightens all remote work.

® A professional portable recorder and ampli-
fier in a single cose.

® |ightweight, ruaged, reliable.
® Zero level output. Frequency response flat
from 50 — 15,000 cps + 2 db.

Far demonstration, see your Classi- & ol
fied Telephone Directory under I :s_i"uﬁ'/ |

"Recorders'”, or write f

B [
!_' _:aquu/,mc.

Dept. "B-12" « 225 West Qhio Street, Chicago 10, lilinois |

RCA TUBES

in stock at

ALLIED! |

IMMEDIATE
DELIVERY

RCA-4E?7A. In stock for imme-
diate delivery. RCA-4E27 A, $35.75

RCA-833A. Air-Cooled Power
Triode—in stock for immediate
delivery. RCA-833A, $49.50

Qur prices and conditions of sale are
identical to those of the manufacturer.
Look to ALLIED for prompt delivery
of all RCA Broadcast-type tubes. Let us
save you time and effort.

Refer to your ALLIED 268-page
Buying Guide for station equip-
ment and supplies. Get what
you want when youv want it.
Ask to be put on ovur "Broad-
<ost Bulletin'’ mailing list.

Allled Radlo

E

ALLIED RADIO

100 N. Western Ave., Chicago 80
Phone: HAymarket |-6800
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FCC'S NEW MULTIPLE OWNERSHIP RULES

Limiting common ownership of am and fm stations to seven and
television to five. Reported by the Commission Nov. 27 [BeT, Nov. 30).

Before the
FEDERAL COMMUNICATIONS COMMISSION

Washington 25, D. C.
FCC 53-1570
97842
In the Matter of
The amendment of Sections
3.35, 3.240 and 3.636 of the
Rules and Regulations relat-
ing to multiple ownership of ‘
am, fm and television broad-
east stations
REPORT AND ORDER
By the Commission: Commissioner Hennock
concurring in part and dissenting in part
and issuing a statement.

Docket No. 8967

1. This proceeding involves a proposal to amend
Sections 3.35, 3.240 and 3.636 (formerly 3.640} of
the Ccmmission’s Rules and Regulations which
relate respectively to multiple ownership of am,
fm and television broadcast stations.

2. The proceeding was instituted by the issu-
ance of a notice of proposed rule making on Au-
gust 19, 1948 (13 F R. 5060). The following parties
submitted written comments with respect to the
proposed amendments and also participated in the
oral argument held before the Commission en
bane on January 17, 1949: Paramount Pictures
Inc., Balaban and Katz Corporation and Gulf
Theatres Inc. {the "Paramount group™); Colum-
bia Broadcasting System Inc.; the Fort Industry
Company; KMMJ Inc., Salt Lake City Broadcast-
ing Corporation, Trans-America Television Corpo-
ration and Universal Broadcasting Company (the
‘McKenna group’); and National Broadcasting
Company Inc. In addition, writtén comments
were submitted by Mr. E. B. Craney and Mr.
Arthur W. Scharfeld.

3. The partiés to this proceeding have raised
numerous objections to the pro;l)osecl amendments.
These objections fall generally into two cate-
gories. The first group challenges the authority
of the Commission to adopt rules of general ap-
plicability dealing with the subject multiple
ownership of broadcast stations, while the second
group objects to specific provisions of the pro-
posed amendment. We shall first take up the
arguments of the former group. .

4. There has been general agreement among
the parties to this proceeding that in order to
guard against monopolistic tendencies and to
preserve competition in the broadcasting industry
the Commission can and should, in the exercise
of its licensing functions, give ccnsideration to
the multiple ownership of stations. Nevertheless,
it has been argued that the Commission must an-
nounce the general principle of law governing
the multiple ownership of broadcast stations on
a case-to-case basis only and that the Commis-
sion is here_ precluded from issuing rules of gen-
eral applicability. This argument. however, fails
to consider the specific rule making powers con-
ferred on this Commission by the Communica-
tions Act? and the consistent rulings of the courts
sustaining the rule making powers of this Com-
mission. as well as other government agencies ?.
Under the Communications Act. the Commission
has full authority to adopt rules giving effect to
the principles that will apply in licensing radio
stations pursuant to the statutory touchstone
of “public convenience, interest and necessity.”
Such rules are designed to implement and enforce
the Act and to announce publicly Commission
policy with respect to factors which may warrant
a denial of a license because they are incompati-
ble with the policies and purposes of the Act.
The rule making powers conferred on the Com-
mission, expressly set forth in Sections 4(i) and
303(r) of the Act, not only authorize the adoption
of rules but affirmatively direct the Commission
to make such regulations as may be necessary to

1Section 4(i) provides:

“{i} The Commission may perform any and all
acts, make such rules and regulations and issue
such orders, not inconsistent with this Act, as may
be necessary in the execution of its functions.”

Section 303(r) provides:

“Except as otherwise provided in this Act, the
Commission from time to time, as public conven-
ience, interest, or negessits; requires, shall—

“{r) Make such rules and regulations and pre-
scribe such restrictions and conditions, not incon-
sistent with law, as may be necessary to carry
out the provisions of this Act, or any international
radio or wire communications treatv or conven-
tion, or regulations annexed thereto. including
any treaty or convention insofar as it relates to
the use of radio, to which the United States is
or may hereafter become a party.”

2 National Broadcasting Company v. United
States, 319 U.S. 190. affirming 47 F. Supp. 940;
Columbia Broadcasting System v. United States,
316 U.S. 407, 420-421; Heitmeyer v. Federal Com~
munications Commission, 68 App. D. C. 180, 95 F.
(2d) 90; Ward v. Federal Communications Com-
mission, 71 AFp. D.C. 166, 108 F. (2d) 486; cf.
Stahlman v. Federal Communications Commis-
sion, 15 App. D.C. 176, 126 F. (2d} 124; Securities
& Exchange Commission v. Chenery Corp,, 332
U.S. 194; Lichter v. United States, 334 U.S. 742.

carry out the provisions of the Act. In addition
to its rule making powers, the Commission may
proceed on a case-to-case basis so that the poli-
cies and purposes of the Act will be implemented
within the framework of particular cases. The
choice between these alternative techniques for
the implementation of the Act must be deter-
mined in light of all the relevant considerations
presented by the particular problem. The Su-
preme Court in Securities and Exchange Commis-
sion v. Chenery Corp. 332 U.S. 194, 203-204, stated;

“. .. an administrative agency must be equipped
to act either by general rule or by individual
order. To insist upon one form of action to the
exclusion of the other is to exalt form over ne-
cessity.

. . . There is thus a very definite place for
the case-by-case evolution of the statutory stand-
ards and the choice made between proceeding by
general rule or by individual ad hoc litigation is
one that lies primarily in the informed discretion
of the administrative agency. See Columbia
Broadcasting System v. U.S,, 316 1.5, 407, 421,

Our determination here fhat the problems pre-
sented by the multiple ownership of broadcast
stations are best resolved by the promulgation
of rules of general applicability is made on the
basis of the knowledge and experience acquired
by this Commission over a period of more than
a decade in the handling of these problems®

5. The provisions of Sections 3.35, 3.240 and
3.636 governing the multiple ownership of broad-
cast stations and the amendments thereof pro-
posed in this proceeding were promulgated pur-
suant to the general rule making authority con-
tained in Sections 4({i) and 303(r) of the Act and
are designed to implement the Congressional pol-
icy against monopoly enunciated specifically in
Sections 311 and 313 of the Communications Act.
Parties to this proceeding have urged that the
promulgation of these rules by this Commission
is an_attempt to enforce the anti-trust laws of
the United States which function Confress has
delegated to the Department of Justice. This con-
tention has been advanced before, and expressly
rejected by the courts. Thus, in Mansfield Journatl
Co. v. Federal Communications Commission, 86
U.S. App. D.C. 102, 180 . (2d) 28, the court stated:

“Appellant argues that this amounts to en-
forcement of the anti-trust laws. But whether
appellant has been guilty of a violation of these
laws is not here in issue. The fact that a policy
against monopoly has been made the subject of
eriminal sanction by Congress as to certain activi-
ties does not preclude an administrative agency
charged with furthering the public interest from
holding the general policy of Congress to be
aﬂpllcable 1o 3uestions arising in the proper dis-
charge of its duties. * * * Monopoly in the mass
communication of news and advertising is con-
trary to the public interest, even if not in terms
proscribed by the anti-trust laws.”*

6. Nor do we find merit in the contention that
Section_9%(a) of the Administrative Procedure
Act, 3 U.S.C, Section 1008, which provides that
“no sanction shall be imposed or substantive rule
or order be issued except within the jurisdiction
delegated to the agency and as authorized by
law", prohibits the adoption of these rules. The
legislative history of Section 9(a} leaves no doubt
that the Section was not intended to prevent an
agency from adopting rules which it would be
otherwise authorized to issue but was merely de-
signed to "afford statutory recognition for the

*In at least three cases in recent years the
courts have expressly rejected arguments that the
Federal Communications Cornmission should act
on a case-by-case basis rather than by adopting
general rules specifying in advance the circum-
stances under which 1t will or will not grant
licenses. National Broadcasting Company v, Fed-
eral Communications Commission, 319 US. 190
(Chain Broadcasting Regulations); Felman v.
United States, (N.D. Ill., Civil No. 49C227, aff'd.
339 U.S. 973 (Reserve time Rules); American
Broadcasting v. U.S. (110 F. Supp 374 (SD. N.Y.)
(Lottery Rules). ]

3In 1940 the Commission adopted a multiple
ownership rule for fm broadcasting stations (5
F.R. 2384)! multiple ownership rules for televi-
sion were adopted in 1941 (6 F.R. 2284); multiple
ownership rules for am breoadcasting stations
were adopted in 1943 (8 F.R. 16065). These rules
have been reported to Congress and discussed in
hearings but Congress has never taken action to
abolish or circumseribe the Commission's author-
ity to issue such rules. )

‘See also National Broadcasting Company V.
United States, 319 U.S, 190; Southern Steamship
%osrn%(}ny v. National Labor Relations Board, 316
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PROFESSIONAL CARDS

JANSKY & BAILEY INC.
xecutive Offices
Natenal Press Building

Yfces and Laboratories
1339 Wisconsin Ave., N. W,

Vashington, D. C. ADoms 4-2414

JAMES €. McNARY
Consulting Engineer
National Press 8ldg., Wash. 4, D. C.
Telephone District 7-1205
Member AFCCB *

—Established 1926—
PAUL GODLEY CO.
Upper Montclair, N. J. MO- 3-3000
Loboratories Great Notch, N. J.
Member AFCCE*

' GEORGE C. DAVIS
501-514 Munsey Bidg. STerling 3-0111
Washington 4, D. C.

Member AFCCR*

sommercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
NTERNATIONAL BLDG. DI 7-1319
WASHINGTON, D. C.
. 0. BOX 7037 JACKSON 5302
KANSAS CITY, MO.
Member APCCE*

A. D. RING & ASSOCIATES

30 Years’ Experience in Radio
Enginearing
MUNSEY BLDG. REPUBLIC 7-2347
WASHINGTON 4, D. C.
Member APCCR *

GEORGE E. GAUTNEY
CONSULTING RADIO ENGINEERS
1052 Wamer Bldg. National 8-7757

Washington 4, D. €.
Member AFCCRE *

Craven, lohnes & Culver
MUNSEY BUILDING DISTRICT 7.8218

WASHINGTON 4, D. €.
Member AFCCB ®

FRANK H. McINTOSH

CONSULTING RADIO ENGINEER
1216 WYAIT BLDG
WASHINGTON, D. C.
Matrepolitan 8-4477
Member AFCCE *

RUSSELL P. MAY

711 14th S, N. W, Sheraton Bldg.

Washington 3, D. C, REpublie 7-3984

Member AFCCE*

WELDON & CARR
Consulting
Radio & Television
Engineers
Washington 6, D.C, Dollas, Texas

1001 Conn. Avs, 4212 S, Buckner Blvd.
Memder AFCCE ®

PAGE, CREUTZ,
GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

710 14th 81, N. W. Executive 3-3670

Washington 5, D. C.
Member AFCCE®

KEAR & KENNEDY

1302 18th S1., N. W. Hudson 3-9000

WASHINGTON 4, D. C.
Member AFCCR *

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS

JUSTIN 4108
Memter AFCCE *

GUY C. HUTCHESON

P. O. Box 32 AR 4-8721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN
John A. Moffet—Associate
1405 G St., N. W.

Republic 7-6546
Washington 3, D. C.
Member AFCCH ®

LYNNE C. SMEBY
“Registered Professional Engineer”

1311 G S, N. W, EX 3-8073
WASHINGTON 5, D. C.

GEORGE P. ADAIR
Consulting Radie Englnesss
Quarter Ceniury Professional Bsperisnce
Radio-Television-
Electronles-Communications
1610 Eye St., N. W,, Wash, 6, D. C,
Esecutive 3.1230—Bsecutive 3-3831
(Nights-holidays, Lockwood 5-1819)
Member AFCCR®

WALTER F. KEAN

AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Read—Riverside 7-2153
Riverside, Il
(A Chicage suburb)

WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3738 Kanawha $1,, N. W., Wash,, D. €.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala,

Phone 62924
Member AFCCER*

ROBERT L. HAMMETT

CONSULTING RADIO ENGINEER

230 BANKERS INVESTMENT BLDG.

SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

JOHN B. HEFFELFINGER
815 E. 83rd St. Hiland 7010

J
KANSAS CITY, MISSOURI

Vandivere,
Cohen & Wearn

Consulting Electronic Engineers
4§12 Evans Bldg. NA. 8-2698
" 1420 New York Ave., N. W,

Washington 5, D. €.

CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cloveland 3, Ohio

HEnderson 2-3177
Member AFCCE®

Custom-Built Equipment

U. S. RECORDING CO.

1121 Vermont Ave.,, Wash. 5,D. C.
Lincoln 3-2705

COMMERCIAL RADIO

MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Enginoer on duty all night every night
JACKSON 5302
P. O. Box 7037 Kansas City, Me.

e TOWERS o
AM * FM * TV
Complete Installations
TOWER SALES & ERECTING CO.

‘6100 N. E. Columbia Blvd.
Portland 11, Oregon

TRALA RECORDS

Offerlng dises cancerning Stwdebaker Cor,
punches Terrific sales fer local Dealerd
One station In Each city being epproached.
Inquities are really net  necessary.

BOX 11 HOLLYWOOD

basic rule of law embodied in_judicial decisions.”
Senate Judiciary Committee Print, June 1945, in
Sen. Doc. No. 248, 78th Cong. 2d Sess,, p. 345

7. The objections advanced by the parties to
this proceeding against the specific provisions of
the amended rules are considered below.

8, We need not here take up those arguments
directed to the overlap and allied provisions of
the outstanding proposal (subsections (1) and
(2)). We have determined not to effectuate, at
this time, any changes with respect to overlap.
We recognize that some changes may well be de-
sirable, but recent developments, particularly in

8 The Attorney General’s Manual on the Admin-
istrative Procedure Act makes it clear that the
urpose of Section 9(a) was to prevent admin-
strative agencies from imposing sanctions or
adopting substantive rules which had not been
gpec!ﬂcall or generally authorized by Congress.
ee also Senate Report on S. 7 in Sen. Doc. 248,
79th Cong. 2d Sess.“p. 211; and House Report on
S. 7 in Sen. Doc, 248, 79th Cong. 2d Sess., p. 274,

BROADCASTING ¢ TELECASTING

television®, compel reconsideration of the entire
overlap question. While certain features of the
outstanding proposal are unrelated to these de-
velopments and would appear to merit adoption,
it is felt that such a plecemeal approach is in-
appropriate. Accordingly, we take no action
here changing the present provisions of our rules
governing overlap situations.

9. We turn now to the objections to the pro-
posed provisions which deal with the total num-

¢ Involved here is the question of determining
the extent of overlap—that is, the Ko%ulation
and area encompassed by the overlap. As brought
out in the Sixth Report and Order (pars, 85, 88,
90, 91) and several recent cases (In re Agphf;atwn
of Westinghouse Stations Inc., 8 Pike & Fischer
RR 381); In re Application of Louis Wasmer, 9
Pike & Fischer RR 713), this bresents a particu-
larly difficult problem in television because of
the technical data available and the rules drafted
on the basis of such limited data.

Memosr 4#GCE®

ber of stations in which a licensee should be
permitted to have an interest. The proposed rules
provide that the determination whether the grant
of a license would result in a concentration of
control of broadcasting facilitles inconsistent with

depend on the facis of

each case; and the factors which the Commission
will consider in making
set forth with particularity. It is further pro-
vided that the Commission will consider the

December 7, 1953 ® Page 123

t determination are




-

Payable in advance.
preceding publication date.

$2.00 minimum

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.
Deadline: Undisplayed—Monday preceding publication date.

Situations Wanted 20¢ per word—$2.00 minimum ¢ Help Wanted 26¢ per word—

All other classifications 30¢ per word—§4.00 mintmum ® Display ads. $16.00 per inch

No charge for blind box number.
BROADCASTING ® TELECASTING, 1735 DeSales St. N. W., Washington 6, D. C.

Arruicanta: If iraoscriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
separately, please). All transcriptions, photos, etc. sent to box numbers ere sent at owner’s risk. Baoapcasr-
ING » TrLEcasTING expressly repudiates any liability or responsibility for their custody or return.

Display—Tuesday

Send box replies to

Help Wanted

Managerial

1000 watt station for experi-

Immediate opening.
& ¥ Interview required.

enced commercial manager.

Contact Dave Button. KSVP, Box 38, Artesla,
New Mexico. Phone 650.
Salesmen

Guaranteed monthly income $400. against 15 per-
cent commission, protected territorfr. account list
for experienced salesmen. Established Illinois
independent offers permanent position, good fu-
ture for competent worker desiring to advance.
Paid vacation, bonus, sick benefits, corgran¥-
paid pension plan, Fast growing commu n
county with $86,000,000. annual retail sales. Per-
sonal Interview necessary. Write details of train-
ing, experience, age. Box 4114, B.T.

Salesmen free to travel with well known, national
organization are earning $150,-$300. we_eicl com-
missions selling new copyrighted special feature
for leading tv stations in midwest. Dependable
men can advance to campaig;lAmanagers. $15,-
000.-$18,000. yearly. Write & , B.T.

OQutstanding east coast twenty-four hour has
opening for radio salesman who wants to get into
five figure income bracket. This station has won
several top awards, stands high in community
and has top radio personalities. Send full de-
tails to Box 674A, B.T.

Florida salesman. Experienced man. Excellent
opportunity for hard worker. Give full details
in your first 'letter. Box 676A, B.T.

Bales manager for small market station located
in town of 3,500 must be fully trained capable
man. $350. base, plus 10% of net. Call, write or
wire George Cory, KUBC, Montrose, Colo.

Want greater sales. prestige, power, distribution
fast. Contact Ken Cowan, one of BROAD-
CASTING : TELECASTING's outstanding sales-
makers for stations, other Industry advertisers.
throughout the nation. Takes only a few minutes
to hear his unusual story. His years of experience
free to save you weeks and months of wonder-
ing. Write, wire, phone BROADCASTING -
TELECASTING, 444 Madison Avenue, New York
City: Plaza 5-8355.

Announcers

Opening southwest combination engineer-an-
nouncer with emphasis on announcing. Send
details to Box 381A, B+T.

Am-tv station in southeastern market of 100,000
is enlarging announcing staff. Am and tv dutles
with control board abilis required. Starti
salary $75.00. Complete information, photo an
tape or dise to Box 514A, B*T. Prefer applicants
from this region. -

Experienced, versatile, all-round announcer with
first or second. phone ticket. Permanent. Paid
vacation. Car necessary. Send comglete resume
first letter. Start $75. weekly. Box 524A, B.T.

Help Wanted—(Cont’d)

Help Wanted—(Cont’d)

Engineers, first class license. ExXperience desir-
able. New England area. Box 598A, B.T.

Chief engineer for 5 kw network, full-time Geor-
ia station. Send complete information including
ackground, experience, references and

requirements. Box 653A, B+T.

Experience pre-

Combo, first phone, kilowatt.
BG, Boone,

ferred. Urgent. Good salary. K
Towa.

Michigan independent has immediate oi)eninF for
licensed engineer. Studio and transmitter loca-
tion combined. Good working conditions. Send
all details in first letter to M. Robinson, WHFB,
Bentonn Harbor, Michigan.

Combo first phone man, good announcer. 250
watt Mutual station near Atlanta. Give all details.
Box 643A, B-+T.

Hey, you eastern sharpies! C'mon out west, where
men are men, etc. We're dumping our net, and
need a couple of sharp jockeys, one of whom
can do sports play-by-play, one of whom wanis

be PD. Sense of humor essential. Not nec-
essarily zanies, but we'll take one. If you and
your listeners have fun while you're on the air.
get off the dime and write. We'll give you your
own featured show, and one hell of an oppor-
tunity. Manager is a former jockey who knows
deejays are important! Station i in Washington,
state of. Greely was right. Frankly, the hunting
and fishing here are lousy, but the money's pretty
good. Send tape. background, and the usual glop
to Box 65%A, BT,

Salesman-sportscaster. Metropolitan Calif, indie.
Salary, com., talents. Send resume, photo, tape.
Box 68lA. B.T.

Experienced announcer with first class ticket for
California network regional. Engineering sec-
ondary to air salesmanship. Competitive market,
you must produce on the air. 45 hour, five day
week. Car necessary. Moderate starting salary,
future up to you. end resume, snapshot, tape
and references to Box 637TA, B.T.

Combo-announcer: 1,000 watt southwest has open-
in%{ for good music and news man. First. ¢lass
ticket desirable but not absolutely essential. An
excellent proposition for a man seeking per-
manency. Minimum $75.00. Send resume and tape
to Jack Pink, KWCO, Chickasha, Oklahoma.

music, news. Send

Staff announcer. Strong.
WBCK, Battle Creek,

disc, resume, references.
Michigan. Tv grantee.

Immediate opening for experienced announcer.
Ideal working conditions. Send tape, qualifica-
ﬁons and photo to WBRM, Marion, North Caro-
na.

Announcer. Immediate opening, must have ex-
perience, WEAYV, Plattsburg, New York.

New midwest 1 kw fulltime indie, needs 2 deep
voiced staff announcers with one year or more
experience. Write or wire Kenn Early, WITY,
P. O, Box 551 or phone 1313, Danville, Illinois.

Announcer. Ymmediate opening for good all-
around staff announcer. Salary plus talent. Ex-
cellent gpportunity. Send full details and audi-
tion to WJTN, Jamestown, N. Y.

Have immediate opening for two radio-television
announcers. Send tape, references, salary re-
quirements to WLOK, Inc., Lima, Ohio, or come
in for interview.

Announcer, personality, experience secondary, no
tapes or discs -returnecyl‘ WEAC, Patchogue, N, Y.

Announcer-salesman with car, Guaranteed wage
with opportunity to make real money in commis-
sions. WSMI, Litchfield, Illinois.

Announcer-engineer, first fghc:um:, strohg onh an-
nouncing, 1000 watt net affiliate, top pay, man:
employee benefits, good midwestern market.

%o'v.f qualify, send tape and letter to Box 582A,

Good announcer-production man for combination
work, Good salary for good solid mature young
man with real ability. Good CBS network sta-
tion. Send full information first letter, including
photo and audition tape. Box 608A, B.T.

i
Combo man with first class ticket for central
Pennsylvania am-fm. Announcing should be

diversified in abilitles. Post is permanent. 40
hour, 5 day week. Paid vacation. Car necessary.
Send resume, Salary open. Box 614A, B.T.

Minnesota station needs sports announcer able
‘tst;?izllBﬁ,rrne. Good salary plus commission. Box

Announcer for early morning shift. Good pay
and hours. Must be experienced. WWPF, Palat-
ka, Florida.

Technical

East coast major market independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving refer-
ences which will be checked. Box 271A, B.T.

Chief engineer-announcer, good voice, thoroughly
experienced both fields. Prefer family man. Car
necessary. $90.00—40 hours. Box 5934, B+T.

Chief engineer. Southern town, 30,000, excellent
living conditions. Prefer man who can do limited
announcing and one who wants to work toward
a good future. Tell all first letter. Box 534A, BeT.

First class operator-technician. WICY, Malone,
N. Y., Phone 187.

Engineers; need 2 with 1st phone immediately for

new 1 kw, fulltime indie. Write or wire Kenn

E.il'ﬂyi' WITY, Box 551, or phone 1313, Danville,
inois,

WLBC and WLBC-TV needs engineers with 1st
class licenses. Depending on experience engi-
neers start as high as $84.55 for forty-five hour
week. If interested call Maury Crain, Chief Engi-
neer at 4408 in Muncie, Indiana.

WLBC and WLBC-TV needs an assistant chief
engineer. Must have lst class license and be able
to do maintenance on am-fm and tv transmitters
Rllus video and audio gear. If interested write to

aury Crain, Chief Engineer, WLBC at Muncie,
Indiana, stating experience and salary expected.

Experienced first class engineer, 1000 watt di-
rectional. No announcing, Contact Paul! Dun-
bar, Chief Engineer, WVLK, Lexington, Ky.

Chief engineer wanted. Contact McNulty, WWIN,
1119 N. Charles, Baltimore 1, Md, Saratoga 7-3555.

Production-Programming, Others

Girl writer-announcer to handle well established
articipating show and interviews, write copy.
Ba'llf‘:s experience preferred. Address Box 5874,

Assistant professor of radio and television, south-
ern university, effective February 1. Send re-
sume. references, college transcripts. Box 5724,

oLy

abili
and af-

Program director, must have supervisor
and experience. Southern New Englan
fiiate. Box 5%9A, B.T.

Traffic manager with experience for top indie in
southeastern market. Top pay for right person.
Address Box 663A, B.T.

Copy writer-announcer. New 500 watt indie.
Excellent town, future. Rush details, KBTO, ¥l
Dorado, Kansas.

Immediate opening commercial cop iter at

friendly local station. Good pay, paid vacation,

germanent IPosinon. Send full particulars, WVSC,
omerset. Pa

Television

Managerial

Tv salesman manager—only a producer oonsid-
ered. Give references. complete background and
salary desired. Box 558A, B.T.

General manager, needed at once for vhf tv sta-
tion in one of Michigan's major markets. Must
have thorough knowledge of all phases such as
costs, personnel requirements. etc. All replies
treated confidentially. Give complete background
and experience with photo in first letter. Write
Box 698A, B.T.

Announcer

Announcer and salesman with NBC station. An-
nouncer must be versed in %ather'm and writing
news and sports. Excellent opportuniiy for tv
salesman, Contact WECT-TV, Elmira, N. Y.

Technical

Topnotch video maintenance man, Emphasis on
“Ike” chain. Good salary and conditions. KVOS-
TV, Bellingham, Washington.

Tv engineer, first class licensee for 100 kw erp
transmitter. Must have exi)erience with uht or
vhf transmitters and assoclated equipment. Ex-
cellent working conditions: Write for personal
interview giving experience, references and
salary desired. C. R. Thon, Operations Manager,
WGLYV, 48 North 4th St., Easton, Pennsyivania.



Help Wanted—(Cont’d)

Production-Programming, Others

Program manager and production manager. Will
only consider men who are experienced. Give
complete detajls. Box 55%A, B«T.

Situations Wanted—(Cont’d)

Looking? So am I! Desire permanency. Five
years experience. College graduate, Mature, re-
liable, smooth air style. Good DJ. Strong news
and sports. Operate board, network experience.
Tape on request. Box 66%9A, B.T.

Situations Wanted—(Cont’d)

Television

Managerial

Major market tv statlon needs one program
director. Must be experienced as assistant PD or
PD. Box 645A, Bs+T.

Experienced announcer, versatile. College grad-

uate, veteran, operate board, conscientious. wants

General or commercial. Experienced all phases.
Proven sales record. Presently employed. W
work on straight commission. Box 454A, BeT.

Situations Wanted

Managerial

to settle. Box €71A, B.T.
Announcer 3 years experience in Illinois. Com-
mercial voice, Qualified also news-music. Seek

ermanency, presently employed. College. Fam-
ily man. Box 673A, B.T.

Manager-salesmanager. Experienced 10 years all

phases, including tv. Married, 2 children, veteran.

Willing to purchase stock to insure permanent

};‘}E‘X“t' North central location preferred. Box
. BT,

General or commercial manager. Now employed
ieneral manager major market station. Young,

eavy on sales, promotion and overall manage-
ment. Top record and references. Box 644A, BsT.

Sportscaster. Nine years experience, desires a
change. Six years professional baseball, eight
years college football, basketball and boxing.
Box 683A, B.T.

Tv merger makes relocation advisable for top
reference, economy-minded, nationally respected
manager. Will welcome opportunity to discuss
your present or future needs and my qualifica-
tions. Not above accepting lesser capacity with
good assoclates. Twenty year successful broad-
casting background. Box 331A, BsT.

Announcers

14 years combined experience. 2 announcers de-

sire positions same am-tv station. References

prove successful productivity. Completely de-

ggrﬂjable. sober. Strong on appearance. Box
8A, B.T, .

Sales management team, familiar all phases of
operation and administration. Seeking perma-
nent association. Both are mature, stable, family
men. Ready to prove ability by results. Any
station from Maine to Florida. Box 647A, B-T.

Alert, ambitious, exempt, wants return radio.
é\fs.[ggagén%. programming, sales, Married. Box

Station manager—7 years managerial experience.
12 ¥ears radio experience. Interested in moving
to larger market with fulltime station. Prefer
g:llgkinﬁ gPange between January and April. Box

Announcers

Announcer, recent broadcasting school graduate.
No experience. Third class ticket. Box 474A, B-T.

Combo man, 5§ years experience as announcer,
engineer and salesman. Play-by-play sports.
Family man. General managers position. Mid-
west. Box 603A, BsT.

Sports announcer—tv and/or radio. Play-by-play
all sports. Write and deliver daily sports show.
Over six years experience including baseball,
hockey, football, ete. Avallable after Jan. 1.
Write Box §40A, BeT.

Program director-announcer, one kw midwest
independent desires better opportunity, Married
veteran, 27 years old, will move. College gradu-
ate, excellent air presentation, newscasting. Per-
sonal convictions prevent handling liquor and
cigarette commercials, etc. Tape and references
on reqguest. Need an experienced worker? Let's
get together. Box 695A, B-T.

Sports announcer. Three years play-by play base-
ball. Two years play-by-play high school and
college football. aily sports show. Have built
large sports audiences. Want to join station doing
minor league baseball in '54. Also staff work.
Write or wire Box 696A, B.T.

Announcer, combo-man,
perience. Married,
Don Barton, 26

versatile, light ex-
veteran. News, sports, DJ.
inden St., Brooklyn 21, N. Y.

Seeking announcer-copywriter’s job on eastern

station Cambridge school graduate with air

experience plus writing abilitv. Bob Benway.
4 W, Concord St., Boston, Mass.

Announcer, draft exempt, 3 months experience.
News, sports, platters, commercials. Young, re-
liable. Restricted ticket. Available immediately.
Travel, resume, audition. Andy Denonn, 169
C%louar;'lbia Heights, Brooklyn, New York. Main
4- b

Experienced announcer, drifter, drinker, sin-
%etl'lc‘ely eager to settle permanently. Box 641A,

Girl experienced in all phases of radic and tv.
Small independent station as well as network.
Desires on-the-air work on small station. (Combo
job). Will travel. Box 46A, B+T.

Wild, c¢razy, nervous country DJ. Really experi-
enced. Also play bass. Box 848A, B.T.

Sportscaster needed? I'm your man! Desire posi-
tion with progressive sports-minded station. Five
gears experience college basketball, football, and
aseball. I g.larantee excellent selling job. Lets
enjoy profits of current basketball season to-
gether. Avallable immediately. Box 648A, BeT.

first phone, copy, news, remotes,

Announcer,
'Eop references. Southwest. Box 651A,

servicing,
B+T.

Announcer, all phases, 9 years, network, board,
draft exempt, single. Box 652A, BT.

Rhythm and blues sSpeclalist team: powerful
1-2° punch. Have pulled several stations from
red to black. Highest pulse, hooper ratings
in present location. Solid background in negro
radio. Box 654A, B.T.

Colored DJ, rhythm, blues, spirituals. Beginner,
some experience. H‘ifh otential, Tape, refer-
ences. Bob Evans, 107 Princeton, empstead,
New York.

Announcer-journalism graduate, good commer-
cial-news delivery; news editing. copy writing.
Year net station plus training. Married, 33, free
to travel. Charles Royal, 311 S. Old Ranch Rd,,
Arcadia, Calif.

Technical

Ambitious vet wanfs start broadcasting. First
phone 214 gears military radio experience. Ex-
perience W2NDH. Box 642A, B-T,

2 first class technicians, girls with typing and
bookkeegln%, desire work. Preferably together.
Box 650, «T,

Engineer with 20 years experlence which in-
cludes new station construction and three years
tv desires position as technical director espe-
cially in warm climate. Box 658A, B«T

Engineer, first phone; one
uate CIRE and DeForert’s.
664A, B-T.

ear experience. Grad-
ill go anywhere. Box

Announcer with first class ticket. Five years
experience, Mostly announcing. $80.00 a week.
Northern Iowa, Minnesota, Wisconsin, or Colo-
rado. Write Box 660A, B-T.

Darn good hillbilly DJ. Results or no pay. Draft
exempt, married, car. Want to settle in nice
town. Good references. Write copy, also news.
Operate board. Live audition, Ready to work.
Nothing under $100. Box 662A, B.T.

Experience wanted — Announcer, disc jockey,
newscaster and control board. Short on experi-
ence, long on ambition. Broadcasting school
graduate. Third class restricted_ticket. Very
conscientious and dependable, Determined to
make good. Korean veteran, single, will travel.
Tape on request. Box 665A, B.T.

Very pleasar{t volece. Excellent news-commercial

very. Some experience. Draft exempt.
Single, 21. top references. Tape on request. Box
667A, B.T.

First phone engineer. five years experience am-tv
operation. Box 6T0A, B.T.

7 months experience; board operation; inde-
pendent statlon; desire larger operation station.
Age 30, married. Furnish references. Specialize
in newscasting, straight announcing. Box 685A,

BT, .

Chief engineer job up to 1 kw. Eight years as
operator. $85.00 minimum. Box 59%A, B.T.

Production-Programming, Others

Experienced sportscaster, versatile newsman.
Year around sports, or sports-sales, or sports-
news. Northeast, midwest. Box 688A, B.T.

Attentlon sport stations. Available sport and
program director, B years experience. All offers
considered. Box 6838A, B-T.

Six years radio announcing. One year sales, pro-
duction. Excellent references. Married, reliable,
sober, first phone, Seeking tv opportunity. Avail-
able January. Box 684A, BeT.

Comedian-MC. Hillbilly-cowboy. Writer ro-
ducer, director. Radio, stage. tv. Box 690A, BeT.

MC-announcer., Stage, radio, tv. Writer, producer,
director. Seasoned reporter. Box 691A, BeT.

Technical

Newsreel camerman-editor. Radio-tv. Newspaper,
g&giazil;le experience, Promotion, publicity. Box
, BeT.

Production-Programming, Others

Desire to get into small tv station. Completed
tv course. Veteran, ambitious. Resume on re-
quest. Box B72A, B.T.

Executive, § years network and local television
experience, covering production, sales, opera-
tions. Box 675A, B.T.

Tv program director of midwest operation wishes
to relocate with eastern television station. Execu-
tive type, strong on management. Experienced
all phases television. Box B77A, B.T.

Utility man. Knows writing, production, direc-
tion, publicity, newsreel, stage, broadcasting.
Box 693A, B+T.

Producer-MC. Stage and radio. Indoor-outdoor
shows. Photographer, writer. Box 8944, B.T.

Producer-director, film editor, small market and
NBC-TV experience. Married, 23, FCC first phone.
Gil Fried, 2852 Elizabeth, Denver, Colorado.

For Sale

Stations

Rocky Mountain: 250 watt. Good area. Blllshéﬁs
%481.‘000‘ Exclusive. $30,000. full price. Box 6 D

Active partner wanted, Fast growing west coast

g:}lr"ket. $12,500. or $25,000. will handle. Box 6824,

Equipment, etc.

Travis Tapak self-powered portable tape record-
er, complete $200. Gates SA-39 limiting amplifier,
$200. Both perfect, like new. WCOJ, Coates-
ville, Pennsylvania.

GE fm broadcast transmitter e BT-1-B, model
4BT 1B 1, freéuency range 88-108 MC, ocutput 250
watts. Two GE crystals frequency 227.546 KC

GE fm broadeast station monitor complete with

callbrate and run crystals. type BM-1-A, model
4 BM-1A. Indicator model 4 BZIA 1, power
supnply model 4BP2A 1, frequency range 88-108
MC. GE reg. power supply, type BP2A, model
4BP2A, 1, 105-125 volts, 1 phase, ocutput 300 volts
0.080 A-DC with 18 spare tubes. One Auto DRI
Aire model 46 dehydrator with specialized #m
antenna and between 300 and 400 foot Communi=
cations Products fm co-ax transmitter line. Used
on air only three years. In perfect condition.
No reasonable offer refused. WLAD, Danbury,
Conn.

Best offer, 240 ft. Truscon Self-sm)portin tower,
type H-30 with lights. WOKY-TV, 704 . Wis-
consin Avenue, Milwaukee, Wisconsin.

Call Letter g ecialties—-—-moneg etting 1pramo-
tions! Write RA-TEL, Box 770, Huntsville, Ala.

(Continued on next page)



Wanted to Buy

Stations
Experienced hroadcast; _w;n;s to l_)us; ;ingl-e;
market 250-1000 watt daytimer in upper midwest
border state. Box 557A. B.T.
Mid-westerner wants 250 to 5,000 watter, city
under 75,000, south or west, daytimer or un-
limited. Box 627A, B.T.

Thinking of selling? If you are list with us.
Clients everywhere. Jack L. Stoll & Assoclates,
4958 Melrose Ave., Los Angeles 29, Calif.

Equipment, etc.

500 watt transmitter. Must be in A-1 condition.
Contact George Merker, WRMN, Elgin, ‘Illinois.

Good used_DuMont ﬂyirfg spot scanne;. Seta_ilf:

to R. J. Carr, Purchasing Agent, International

'%‘selecmle_figr Corp., 2000 Stoner Ave., Los Angeles
, Calif.

Miscellaneous

FCC operator license quickly. Individualized
instruction by correspondence or in residence.
Beginners get first phone in 8 weeks. Guaran-
teed results. Free brochure. Write Don Gran-
%hanil. 6064 Hollywood Blvd., Hollywood, Cali-
ornia.

Help Wanted

BROADCAST EQUIPMENT

SALES . . . Radio broadcast, TV, and commu-
nicotion equipment manufacturer has openings
for aggressive sales.minded men with broadcast
experisnce.

SALES ADMINISTRATION

High level, saloried position directing branch
sales from company heodquarters in Midwest.
Knowledge of broadeast equipment parts and
occessories  essentiol.  Previous soles or mer-
chondising experience including inventory control
with electronics jobber or in broadcast and
electronics field desirable, No travel.

FIELD SALES

Sales engineer to travel ond sell broadecast
equipment to radioc stations in Midwest territory.
Salaried position with increased remuneration for
mors sales.

Please send full defails with phote, if pos-
sibla, and position preferred to Box 680A, -
B*T.

ANNOUNCERS
ENGINEERS

NEW 1 KW fulltime indie needs 3 deep-
voiced staff announcers with 1 year or
more experience. Also 2 engineers with
ist phone, preferably with board experi-

ence. $70. for 40 hour week, time and
half for overtime and holidays. Paid
vacation. Group insurance. Write or

wire Kenn Early, WITY, P. 0. Box 551,
or phone 1313, Danville, Illinois.

Announcers

IMMEDIATE OPENINGS. Announcer-
producer with emphasis on announe-
ing. Feminine personality with abil-
ity to organize and conduct own pro-
grams of interest to women. Unusual
opportunities at new YHF operation
in midwest college community. Rush
](;et’ei‘iled information to Box 666A,
L] -

Mis;ellnneous

THE BEST IH COMPLETE

ERECTIOM OF TOWERS
ANTENMA LIGHTS CO-AK CABLE
WRITE CALL [0 T )

LTON & COMPAMY
ERECTION MAINTINAMNCE
YEARS OF ENPERIINCE
Box TENY, Tel: %1115, Gasrenis, M, C,

J. M. HA
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Situations Wanted

Managerial

STATION
MANAGER

Top flight working executive with
outstanding sales and administra-
live background. Available im-
mediately. Want good proposition
from good network or independent
station. Will relocate. Box 6974,
BeT.

" For Sale

Equipment, etc,

EQUIPMENT
FOR SALE

1 TF-5A SUPERTURNSTILE with
Beacon light and de-icing elements,
¥Feed lines included. This antenna
can be used for Channels 4, 5
and 6.

1,660 FEET 314 INCH TEFLON in-

sulated transmission line.
2 3% INCH RIGID ANCHORS.

35 DUAL HANGERS FOR 3%3 inch
line using twin messengers.

Please contact H. J. Lovell,
Chief Engineer,

WKY-TV
OKLAHOMA CITY, OKLA.
Box 8668, Britton Station TR 8-2161

Available for immediate shipment at

worthwhile discount.

RCA two, MI-26965, TK30A field cam-
complete with pickup equipment,
synchronizing generator equipment, feld
switching equipment.

eras,

This last part of tv equipment made avail-
able as results of a merger. Anxious to
liquidate and thus will sell at major dis-
count. Equipment still in original pack-
ing cases and has never been used. If
interested, write, wire or phone:

. A. Morton, Vice-President, Station KJIR,
Seattle, Washington, Elliott 5890.

Employment Services

BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
Exesutive Personnel for Television and Radio
Effective Service to Employer and Employee
Howarp B, Frazrea

TV & Radioc Management Consultante
708 Bond Bldg., Washington 5, D. C.

PERSONNEL PROBLEMS?

We _render a complete and canfidential service
to Radio & TV Stations (neor and far) as well
as Program Producers.

Griffin & Culver Personnel (Agency)
280 Madison Ave., New York, N.Y. ORegon 9-2490
Paul Boron, Dir., Radie TV and Film Div.
Resumes welcomed [from quslified people.

FOR THE RECORD

ownership, operation or control directly or in-
directly of more than 7 am, 6 fm or 5 iv broad-
cast stations by any person to constitute a con-
centration of control contrary to the public in-
terest. It is also provided that no person or any
of its stockholders, officers or directors may have
a direct or indirect interest in or be stockholders,
officers or directors of more than 14 am, 12 fm
or 10 tv broadcast stations. Tables are also in-
cluded in the rules which specifically set forth
the maximum number of stations in which any
person or its stockholders, officers or directors
may have interests less than control.

10, One of the basic underlying considerations
in the enactment of the Communications Act
was the desire to effectuate the policy against
the monopolization of broadcast facilities and
the preservation of our broadcasting system on a
free competitive basis. See Federal Communica~
tions Commission v. Sanders Brothers Radio Sta-
tion, 309 U. 8. 470. This Commission has consis-~
tently adhered to the principle of "diversifica-
tion” in order to implement the Congressional
policy against monopoly and in order to preserve
competition. That principle requires a limitation
on the number of broadcast stations which may
be licensed to any person or to persons under
common control. It is our view that the opera-
tion of broadcast stations by a large group of
diversified licensees will better serve the public
interest than the operation of broadcast stations
by a small and limited group of licensees. The
vitality of our system of broadcasting depends
in large part on the introduction into this field of
licensees who are prepared and qualified to serve
the varied and divergent needs of the public for
radio service. Simply stated, the fundamental
purpose of this facet of the multiple ownership
rules is to promote diversification of ownership
in order to maximize diversification of program
and service viewpoints as well as to prevent any
undue concentration of economic power contrary
to the public interest. In this connection, we wish
to emphasize that by such rules diversification
of program services Is furthered without any
governmental encroachment on what we recog-
nize to be the prime responsibility of the broad-
cast licensee (See Section 326 of the Communicas=
tions Act). It is to effect this purpose that the
foregoing specific limitation on the number of
stations that may be owned, operated or con-
trolled by any person, has been included in the
multiple ownership rules.?

11. In view of the arguments advanced by some
parties that the proposed rules are arbitrary in
that they give no effect to class and size of sta-
tions, geographical locations, populations served,
and similar factors, we have considered alterna-
tives to the outstanding proposal® ' But as a re-
sult of a study of the present holdings of multiple
owners, we have concluded that any proposal to
limit multiple ownership on the basis of such
tactors as class of station or geographical loca-
tion, is either unsatisfactory or unworkable? For
a formula, which we believe would reascnably
limit ownership on such bases, would require ex-
tensive divestment of holdings by existing licen-
sees: it ig felt that this would be unduly disrup-
tive. On the other hand, if existing licensees
are to retain their present holdings, no formula
can be devised which does not substantially ex-
tend the present maximum limitation on station
ownership—a result felt to be completely unwar-
ranted in view of the important policy considera-
tions involved. As to devising a reasonable for-
mula and “grandfathering” present holdings how-
ever greatly in excesg of this new criterion, this
is believed improper in view of the extensive
multiple am holdings and the nature of such
holdings built up over that service’s long history
and the consequent unfairly preferential treat-
ment accorded such multiple owners. We con-
clude, therefore, that the methed employed in
our outstanding proposal is the only sound and

TSuch limitations have been in effect for the
im and tv service since the multiple ownership
rules for those services were adopted. The orig-
inal limit of 3 televisioin stations was subse-

uently raised to 5 in the light of changed con-

itions.

fIn the Matter of Brunton et al. 3 Pike &
Fischer RR 291, On the basis of the facts in that
proceeding, the Commission considered and gave
weight to such factors as the class and power of
stations in determining whether the requested
transfer of an additional station to CBS would
be in the public interest. The Commission’s de=~
cision in that proceeding does not, however, pre-
clude the adoption under appropriate circum-
stances of rules of general application such as
are involved here.

It should also be noted that even if all the
am stations owned bf.vo the one party are small,
there is a tendency concentrate in the same
general area; under these circumstances, own-
ership of more than 7 stations would result in a
concentration of control that would be contrary
to the public interest.

9 It is important to note that the proposed rules
do take these factors into consideration in situa-
tions not Involving an application for facilities
In excess of the maximum permissible number.

BROADCASTING ® TELECASTING



workable one because of thé history and present
development of the broadcast industry.

12. As stated, the outstanding proposal equates
two minority non-controlling holdings with one
full or controlling ownership. In view of the con-
tention made that the proposal is objectionable
because of this effort to deal with interests less
than control (e.g., that “[it] endeavor[s] to re-
duce to simple mathematical formulae matters
that are incapable of such reduction"), we have
re-examined this facet of the matter. It is our
conclusion that the principle of diversification
and the realities of the situation require that no
distinction be made between a minority non-
controlling interest and a full or controlling one.
While the holder of a small interest in many in-
stances may have slight influence on the opera-
tion of the station in question, it is also true
such a person can exert a considerable infiuence
—to an extent clearly within the objectives and
purview of the described diversification policy.
Several factors should be noted here: (1} there
may not be a correlation between the size of
the minority holding and the extent of the in-
fiuence wielded; (2) it is impossible to determine
on the face of the application what the influence
of the multiple owner will be; indeed, it may be
difficult or incapable of definite ascertainment
even in a subsequent hearing; and (3) in the case
of the holder who has interested himself in
numerous stations, there is a good probability
that because he is so actively engaged in the
broadcast field, his infAuence will tend to be a
positive or substantial one. For these reasons,
we are of the opinion that to permit parties to
acquire interests of any nature in more than the
specified maximum numbers of stations set out
within would tend to defeat the dlversification
policy. We have accordingly revised the multiple
ownership rules so0 as to preclude such holdings,®@

13. Section (a)(3) of the attached rules is also
concerned with the interests that any stock-
holder, officer or director of a party applying for
a license may have in other stations. Objections
have been raised to the consideration of the in-
terests of those who are only officers or directors
but not stockholders of applicants or licensees.
Such objections, however, ignore the practical
realities of business organization and control,
particularly in the case of corporations. In nu-
merous business organizations the actual day to
day control is in the hands of officers and direc-
tors who are not necessarily owners or stock-
holders. Reference need only be made to the
history of the antitrust laws to discover the con-
sequences which may flow from interlocking di-
rectorships and managements. And it is signifi-
cant that Congress has inserted provisions in the
antitrust laws specifically to guard against evils
resulting from the interlocking interests of di-~
rectors, officers and even employees of business
organizations. See 15 U.S.C., Sections 19, 20. In
light of these considerations, the Commission be-
lieves that 1t is both reasonable and necessary to
take cognizance of the interests of directors and
officers of licensees and applicants in order to
preserve competition and prevent monopoly in
the broadcasting fleld.

14. With respect to stockholders, Section (b) of
the proposed rules provides that in applying
Section (a) in the case of corporations having
more than 50 voting stockholders, only those
stockholders need be considered who are officers
or directors or who own 1% or more of the out-
standing voting stock. It has been suggested
that only holders of 5% or more of the stock of
such corporations should be considered. The
Commission is of the opinion, however, that the
provision as originally proposed should be adopt-
ed for the reason that in corporations of large
size, owners of 1% of the stock may have c¢on-

*We note that some parties who now have tele-
vision interests in flye stations which include
some of a minority nature, have applied for addi-
tional television facilities, presumably relylng
on the absence of any specific provision dealing
with minority holdings. We feel that such parties
who may have gone to considerable expense ap
otherwise relied on the policy prevailing before
this change, should not he penalized procedur-
ally by the immediate dismissal of their applica-
tions. Therefore, parties who have applied for
interests in excess of five before the date of
adoption of this rule change and whose applica-
tions—because their holdings involved minority
interests—were not defective under 1.361(¢c) or
inconsistent with other pendin§ applications of
the party within 1.362, may, if they desire, con-
tinue to prosecute their applications by a request
for waiver of either 1.36Z or 1.361(c}. It should
be clearly understood that the waiver thus grant-
ed is a procedural one only, permitting the par-
ties involved to continue in their hearings or
other processing procedure; the holdings of such
parties, whether minority or controlling, must
conform to the maximum number established
in the rules here adopted. It follows that a grant
to such a party bringing its interests to six would
bete c:sx%ditioned on divestment of some other

r
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siderable voice in the control and management;
and that interests of that size should properly be
considered in the application of these rules.

15, Neither the present nor proposed rules on
limiting multiple ownership in tv make any dis-
tinction between vhf and uht stations. The Com-
mission has received several petitions* requesting
that such a distinction be made, and that either
no limitation be placed on the ownership of uhf
stations or that the limitation on tv holdings be
raised to either 7 or 8 with no more than five in
the vhf service. This argument rests on the
premise that such action is desirable in order to
promote the early development of uhf. Opposi~
tions to these proposals have also been submit-
ted.” The opponents argue that the proposed
liberalization of the ownership limitation with
respect to uhf stations is not in the public in-
terest and that "If it appears that uhf is not
developing as rapidly as desired, and if smaller
communities are not being served by television,
and if no other solution 1s in sight, there will be
time enough to take such a drastic step as has
been suggested.” The Commission is now ac-
tively engaged in studying the position of the
post-freeze tv station. We note that other inter-
ested parties are also engaged along this linei?
Accordingly, we are deferring consideration of
the multiple ownership facet of the uhf guestion
to the overall uhf study.

16. We turn now to what is the appropriate spe-
cific limitation in each service on the number of
stations in which one person may hold an interest.
The attached rules continue in effect the existing
limitation on tv station ownership which, in our
judgment based on extensive experience with
the problems of multiple ownership, have proven
practicable and desirable. It is argued that the
rules should permit the ownership of the same
number of tv stations as am since tv operations
now need to be buitressed by the profits of the
am operation while the latter may need such
service from the former in the future. But the
period when television operations were largely
supported by am profits has passed, and televi-
sion stations, by and large, are either now op-
erating at a profit or can reasonably look forward
to such operation in the future. As to the con-
verse argument, it is believed that restrictions
on multiple ownership should be related to the
circumstances of the bresent and immediate
future rather than to some remote or possible
set of circumstances in the indefinite future. In
the absence of circumstances which we do not
now foresee, we believe that the policy of diversi-

1 These petitions were filed by the National
Broadcasting Company Inc., American Broadcast-
ing Company Inc., and Allen B. DuMont Labora-
tories Inc.

12 The opposing parties are Senator Edwin C.
Johnson, Redwood Broadcasting Co. Fairmont
Broadcasting Co., and New England Television
Company.

13 See e.g., the petition of the newly formed
Ultra High Frequency Television Association
dated October 27, 1953.

fication requires the adoption of the 5 station
limitation.¢

17. With respect to interests in fm broadcast
stations, the attached rules, unlike the proposal
which specified a 8 station fm limitation, raise
the limitation to seven—the am figure. It is con-
sidered desirable to have the same limitation
applicable to both aural services because of their
inter~-relationship and the present status of fm's
growth ¥

18. The specific limitation on the holding of in-
terests in excess of seven am broadcast stations
is a new provision of the Commission’s Rules on
multiple ownership. Aside from the factors set
out in the prior paragraph, the greater potential
of fm as compared to am for the accommodation
of broadcast stations might have justified a more
severe limijtation in am than limitation im-
i)osed in fm, It was determined, however, to
imit the holdings in am stations of any one per-
son to seven in order that é:resent holdings of
such stations be not unduly disrupted. The sge-
cific imitation of seven stations contained in the
attached rule is consistent with the historical de-
velopment of am broadcasting and the tremen-
dous expansion that has been achieved almost
entirely within the framework of that limitation:
only a very few parties have holdings in excess
of seven. As to these latter few, orders to show
cause why they should not divest themselves of
so much of their holdings as is necessary to
bring about conformity with the subject rule,
will be issued. Decision as to whether or not
divestment will be required will be made on the
basis of the arguments adduced and the factors
involved in each case.

19. In view of the above considerations, we find
that the public interest, convenience and neces-
sity will be served by the adoption of the at-
tached rules. Authority for their adoption is
contained in Sections 4(i), 303(r), 311, 313 and 314
of the Communications Act of 1§34, as amended.

20. Accordingly, IT IS ORDERED, this 25th
day of November, 1953, that, effective 30 days
after publication in the Federal Register, Sec-
tions 3.35, 3.240, and 3.636 of the Commission’s
Rules and Regulations are amended as set forth
in the attached Appendix.

FEDERAL COMMUNICATIONS COMMISSION®

Wm. P. Massing
Acting Secretary
Attachments

Appendix

*See Separate Views of Commissioner Hennock
attached.

Released: November 27, 1953

APPENDIX

Section 3.35 Multiple Ownership—No license for
a standard broadcast station shall be granted to

4 The argument is also made that no cogent
reasons exist for the disparity in tv and am mul-
tiple ownership rules in view of the fact that
the tv station potential is approximately equiva-
lent to the am station number. But there is a
substantial disparity between the number of ex-
isting am and tv stations. Further, ag brought
out in paragraph 18, the am figure of 7 was se-
lected because of the tremendous expansion
which has been achieved within the framework
of that limitation; a lower figure would result

* in either severe disruption or, in the event of

“grandfathering,” preferential treatment being
accorded too many licensees. No such considera-
tion pertains to the determination of the tv
figure.

% The most recent statistics avallable (January:
1, 1953) show that of 600 fm broadcast stations,
538 are owned by am licensees and for the most
part, duplicate the am programming.

Only 109, of the time does the advertiser make changes
in a schedule recommended by his agency.

Are You
Advertising
Against 10 to 1
Odds? ’

So your prime target is the agency. It can put you on

the schedule . . . and keep you there nine times out
of ten!

Far more executives in these agencies pay to read Ad-
vertising Agency Magazine than any other advertising
publication. .

Because it is the only magazine specifically edited for
them, 72.5% of our readers in agencies are Presidents,

Owners, Partners, Board Members, Branch Managers,
Vice Presidents, Account Executives, or Media Ex-
ecutives—key men who can make your sales story odds-
ont choice!

Advertising Agency Magazine

48 West 38th St,
New York 13, N. Y.
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any party (including all parties under common
control?) if

(1) such party directly or indirectly owns, op-
erates or controls another standard broadcast
station, a substantial portion of whose primary
service area would receive pritnary service from
the station In question, except upon a showing
that public Interest, convenience and necessity
will be served through such multiple ownership
situation: or

(2) such party, or any stockholder, officer or di-
rector of such party, directly or indirectly owns,
operates, controls, or has any interest in, or is an
officer or director of any other standard broadcast
station if the grant of such license would result
in a concentration of control of standard broad-
casting in a manner inconsistent with public in-
terest, convenience, or necessity. In determininF
whether there is such a concentration of control,
consideration will be given to the facts of each
case with particular reference to such factors as
the size, extent and location of areas served, the
number of Feople served, classes of station in-
volved and the extent of other competitive serv-
ice to the areas in question. The Commission,
however, will in any event consider that there
would be such a concentration of control con-
trery to the public interest, convenience or neces=
sity for any party or any of its stockholders,
officers or directors to have a direct or indirect
interest in, or be stockholders, officers, or direc~
E?rs c;;. more than seven standard broadcast sta-

ons.

Section 3.240 Multiple Ownership—No license
for an fm hbroadcast station shall be granted to
any part?r (including all parties under common
control 1) if

(1) such party directly or indirectly owns, op-
erates, or controls another fm broadcast station
which serves substantially the same service area:
or

(2) such party, or any stockholder, officer or di-
rector of such party, directly or indirectly, owns,
operates, controls, or has any interest in, or is an
officer or director of any other fm broadcast
station if the grant of such license would result
in a concentration of control of fm broadcasting
in a manner inconsistent with public interest,
convenience, or necessity. In determining wheth-
er there is such a concentration of control. con-
sideration will be fiven to the facts of each case
with particular reference to such factors as the
size, extent and Ilocation of areas served, the
number of people served, classes of stations in-
volved, and the extent of other competitive serv-
ice to the areas in question. The Commission,
however, will in any event consider that there
would be such a concentration of control con-
trary to the public interest, convenience or neces-
ity for any party or any of its stockholders, offi-
cers or directors to have a direct or indirect
interest in, or be stockholders, officers, or direc-
tors of, more than seven fm broadcast stations.iss

Section 3.638 Multiple Ownership—{a) No li-
cense for a television broadcast station shall be

1 The, word “control” as used herein is not
Iimited to majority stock ownership, but includes
actual working control in whatever manner ex-
ercised.

3 In applying the foregoing provisions to the
stockholders of a corporation which has more
than 50 voting stockholders, only those stockhold-
ers need be considered who are officers or direc-
tors or who directly or indirectly own 1% or
more of the outstanding voting stock.

#The word “control” as used herein is not
limited to majority stock ownership, but includes
actual working control in whatever manner ex-
ercised.

2 In a:lpp:yin the foregoing provisions to the
stockholders of a corporation which has more
than 50 voting stockholders, only those stock-
holders need be considered who are officers or di~
rectors or who directly or indirectly own 19 or
more of the outstanding voting stock.

Texas Daytimer
 $45.000.00

A great buy for a good owner-
manager. Currently grossing con-
giderably more than purchase
price. Excellent financing.

Appraisals o

WASHINGTON, D. C.
James W. Blackburn
flliam T. Stubblefield

Washington Bldg.
Sterling 3- 41-%
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Negotiations
BLACKBURN - HAMILTON COMPANY

RADIO-TV-NEWSPAPER BROKERS

CHICAGO

Ray V. Hamilton
Tribune Tower
Delaware 7-2755-8
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granted to any F'a)r%' (including all.parties under

common contro

(1) such party directly or indirectly owns, op-
erates, or controls another television broadcast
station which serves substantially the same area:
or

(2) such party, or any stockholder, officer or
director of such party, directly or indirectly
owns, operates, controls, or has any interest in,
or is an officer or director of any other television
broadcast station if the grant of such license
would result in a concentration of control of
television broadcasting in a manner inconsistent
with public interest, convenience, or necessity.
In de erminlng whether there is such a concen-
tration of control, consideration will be given to
the facts of each case with particular reference
to such factors as the size, extent and location of
areas served, the number of people served, and
the extent of other competitive service to the
areas in question. The Commission, however,
will in any event consider that there would be
such a concentration of control contrary to the
public interest, convenience or necessity for any
party or any of its stockholders, officers or di-
rectors to have a direct or indirect interest in,
or be stockholders, officers, or directors of, more
than five television broadcast stations.f

(b} Paragraph (a) of this section i8 not appli=
cable to non-commercial educational stations.

SEPARATE VIEWS OF COMMISSIONER
HENNOCK CONCURRING IN PART
AND DISSENTING IN PART

I concur in the Commission’s action to the ex-
tent that it adopts the rule limiting multiple
ownership to seven am, seven fm and five
stations. I disagree, however, with the following
aspects of the report and order.

1) Footnote 10 appended to paragraph 12 of the
report and order;

2} The decision not to adopt at this time spe-
cific provisions governing overlap situations; and

. 3) The failure to provide a definite geographic
limitation on the number of stations in which a
person may have an interest;

1. Footnote 10 states that there are some par-
ties who have interests in five television stations,
which include some of a minority nature, who
have apg]ied for additional television facilities
presumably relying on the absence of any specific

rovisions dealing with minority ho]dtngs. The
ootnote permits these parties to continue to
prosecute their applications by a request for
waiver of either Section 1.362 or 1.361(c)} of our
rules. It is pointed out that a waiver thus granted
would be procedural in nature, merely permitting
the parties involved to continue their hearings
or other processing procedures; that the interests
of such parties, whether minority or controlling,
must eventually conform te the maximum nums-
ber established in the rules adopted today; that
a grant to such a party, bringing its interests to
six television stations, would accordingly be
conditioned on divestment of some other interest.

1 strongly disapprove of this exception. It will
result in permitting a tv applicant who is also
a tv licensee, while prosecuting the application,
to retain his existing interests, even though, if
his application is granted, the resulting multiple

ownership situation would be contrary to our
rules and would have to be adjusted through di-
vestment.

In the ]past in the analogous cases we have
consistently refused to permit such a practice.
I have reference to the cases arising under Sec-

*The word “control” as used herein is not
limited to majority stock ownership, but includes
actual working control in whatever manner ex-
er'cisied. . p o

* In applying the provisions of paragraph (a)}
of this section to the stockholders of a corbo-
ration which has more than 50 voting stockhold-
ers, only those stockholders need he considered
who are officers or directors or who directly

or indirectly own 1% or more of the outstanding
voting stock.

West Coast
$2350,000.00

Located in one of the first
twenty-five markets, this network
operation offers a fine opportunity
for profits, prowth and ideal living. )

o: Financing

SAN FRANCISCO
Lester M. S8mith
235 Monizomery 3t.
Exbrook 2-3672

tiOl‘(li 1.371, footnote 10, subsection 2(c). This rule
reads:

“An application by a licensee or a permittee
of a television broadcast station which seeks to
modify an outstanding license or permit to spe-
cify a channel other than that authorized in said
license or permit will not be accepted for filing
by the Commission with the exception of appli-
ca&ions__ﬁled pursuant to Commission show-cause
orders.

The purpose of this rule is to prevent an appli-
cant from “standing astride’” two channels at the
same time, and the Commission has recognized
that this is “‘a_reasonable procedural method of
implementing both the purpose of Section 3.636
(multiple ownership) and the equitable and ef-
ficient processing of applications.’” (In re the peti-
tion of The Vindicator Printing Co. 8 Pike &
Fischer R.R. 328), We have consistently, and
rightly so, refused to waive this rule. Yet today
the Commission has seriously undermined the
rationale of its position. For, the parties to
whom footnote 10 of this report and order applies
will be doing the very thing the quoted rule is
intended to prevent—strad g two channels at
the same time.

But even apart from the foregoing, I deem
footnote 10 of the report and order to be legally
unsound. It is axiomatic that even licensees
have no vested right in their authorizations.
They are bound by new rules which we adopt in
the public interest, Yet, here the Commission
intimates that apPlicants may have such a right
in their applications, because they ''may have
gone to considerable expense and otherwige re-
lied on the policy prevailing before this change.”
This iS bad law and worse policy. The Commis-
sion should not feel restrained in adopting rules
in the public interest by the fact that such rules
may adversely affect an applicant. I am not
aware of any compemnﬁ. public interest consider-
ations that would require the Commission to af-
ford such special treatment to the applicant or
applicants who will benefit from this provision.

2. With respect to the overlap problem, I feel
that this is the appropriate time to adopt specific
standards governing the overlap situation, espe-
cially so in television, and with respect to that
service I would issue an appropriate proposal
toward that end. The purpose of the multiple
ownership rule is to prevent undue concentration
of ownership of the mass media of communica~
tions. The overlaJ: rules are an integral part of
the rules directed toward effectively achieving
this objective. The rules in effect today were
adopted long before the Sixth Report and Order
became effective. Their inadequacy to cope with
overlap situations was recognized five years ago
when the notice of propoSed rule making in this
proceeding was first issued. Yet today the Com-
mission has, In effect, reaffirmed them. And it
has done so in spite of the experience we have
gained from the proceedings in Docket 8736 et al
and recent cases before us., which have con-
clusively proved, time and time again, that the
avallable 1ools are too unreliable to deal realis-
tically with tv overlap problems on a case-by-
case basls;! We are.not serving the public inter-
est by refusing to face this problem now. Our
failure to0 do so will undoubtedly result in a fur-
ther regional concentration of ownership of me-
dia of mass communications, with its well known
consequences of (a) limiting competition, (b) ad-
versely affecting the diversification of control
over the services of programs to the television

ublie, (e) causing excessive concentration

he dvnamic tv field, and (d) seriously threaten-
ing the capacity of other licensees to compete
effectively d

3. The rules adopted today contain an upper
limit on the number of stations in which a party
may have an interest. This in my opinion is not
enough. For, it seems clear to me that an interest
in less than the permitted maximum number of
stations. concentrated in one state or a Fiven
geographica.l region, may often have a more dele-

erious effect on comgetition and constitute a
more stifiing concentration, than the ownership in
excess of the permitted maximum scattered
throughout the United States. Under the rules
adopted today we will continue the practice of
dealing with the problem of regional concentra-~
tion on a_case~by-case basis, If this were a new
roblem I would agree with this method. But
aving the benefit of experience I deem it In-
adequate. For, when faced with the problem of
regional monopolies, the Commission has repeat-
edly failed to give it a careful and mature con-
sideration that it deserves?® I would Iimit the
ownership, In tv at least, to not more than one
station in any state or geographical region which
may be considered as an integrated economic unit
and would issue now an appropriate notice of
roposed rule making with a view to accomplish=
ng this result. T realize that such a rule, if
adopted, would necessitate divestitures of some
existing interests, But the benefit which would
accrue to the public would far exceed any private
inconvenience.

1See e.g. pars. 88 and 91 of the Sixth Report
and Order; In re A]gpuca ons of Westinghouse
Radio Stations Inc,, 8 R.R. 381 and my separate
views therein; ¢f. Sec. 3.683 of the Rules,

#See my dissent to the grant to E. Anthony &
Sons Ine., Boston, Mass, Public Notice 85265,
March 26, 1953,

3See my dissents to the grant to Utah Broad-~
casting and Telecasting Corp.,, Public Notice
88265. 3/26/53; and to Southern Idaho Broadcast-
ing and Telecasting Company, Public Notice
88098, 3/19/53; and my dissent in WGAL Ine,,
9 R.R. 110, 119.
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IS WHAT RUST MEANS BY
A COMPLETE REMOTE CONTROL SYSTEM

Illustrated on this page are what we consider to be the
basic elements of a remote control system for the

RCA 250 K or L transmitter. For other transmitters,
different groups of elements will apply. Note that Rust
not only supplies standard transmitter, control and pre-
amplifier units (right) but also units for each of the
functions in the table below. These units are especially de-
signed for your transmitter. Each Rust system includes
a complete interconnection diagram tailored to your
equipment and your requirements. When you buy Rust
you have everything you need . . . nothing else to buy;
no units to fabricate.

What will you get for your money?

INDUSTRIAL CO.
I ——————

BROADCASTING ® TELECASTING

Don’t be fooled by talk of “low price” remote
control systems. Check and compare before you
buy any system. Find out how much a complete
installation will cost . . . what addition%luparts you
will have to buy or make. Does it fulfill all your
requirements?

Rust considers the system illustrated on this
age to be the minimum to do a satisfactory job.
t will provide the following control and metering

functions:

CONTROL METERING

Tower Lights Lighting Current

Filament "on -off!' Reset Filament Line Volfs
filoment, line and modulator
overload breakers.

Plate "on-off:’ Reset plate Plate Voltage
and P.A. overload breckers.
P.A. Tuning Plate Current

Power Ouiput Antenna Current

. . . and provides for addition of other control
and metering functions when and if desired.
special interest is the especially de-
signed RCA Actuator (A) which "“hooks up”
directly with the RCA 250 K or L front panel
controls. Like other Rust Systems, it providea
for resetting of manual overload breakers
(so that you need not send a man to the trans-
mitter location in the event of overload).

Let Rust quote you on a complete remote
control system designed for your transmitter.
You'll d an unbeatable wvalue. Write,
wire or phone.

the rust industrial company, inc.

608 WILLOW STREET

MANCHESTER, N. H,
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X

There's always a crowd aboard “Big Mo!”
Smart, far-sighted national and regional advertisers

. recognized leaders in their fields . . . continue to book passage for their products.
They're impressed with KSTM-TV’s central location . . . in the very heart of metro-
politan 5t. Louis . . . with the station’s fine equipment and experienced staff . . . with
the 600-foot tower atop the area’s second highest plot of ground . . . and with ’Big Mo's"
full 215,000 watts non-directional power expected momentarily.

St. Louis televiewers are boarding “Big Mo’’, too. A sparkling array of the finest in
ABC and CBS network shows, plus outstanding local productions, give KSTM-TV a much
larger audience with each passing day. A huge local promotion campaign is stimulating
conversions to the “show-boat’’ spot at an unprecedented rate . . . giving advertisers o
bonus bargain.

Yes, ““Big Mo” . . . the Mississippi River's newest show-boat . . . is really packing ‘em
in! To be in highly entertaining, increasingly-popular company, make o reservation . . .
today!

H-R TELEV'S'ON lNCo NEW YORK ¢ CHICAGO ¢ SAN FRANGCISCO » LOS ANGELES

CHANNEL 6 S A LOU

AFFILIATED WITH AMERICAN BROADCASTING COMPANY AND RADIO STATION KSTL
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EVERYWHERE YOU GO, THEY’ RE
WATCHING

WHEN

TELESTATUS.

TV STATIONS ON THE AIR
and Reports of Tv Sets in Their Coverage Areas—

Dec. 7, 1953 |

Editor's note: Stations listed here are on the air with regular commerctial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areag to BT
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them should be directed to that
source. Total U. S. sets in use is unduplicated B+T estimate.

Qutlets on Alr Sets In Station Arsa Outlets on Alr Sets in Station Area
City and Channsi vhf uhf City ond Channel vhf vhf
ALABAMA Macon w?&zzz\yr) 3 55,000 posid
Birmingham w::g_frl‘;l)(s) 164,300 ....... | Rome WROM-TV (%) 75500 ....... I
Mobile WALA-TV (10) 39900 ....... IDAHO |
WKAB-TV (48)  ....... 40,500 Boite
KIDO-TV (7) 13,900 .......
Montgomery WCOV-TV (20) ... o TB00 | idian (Bolse)KBOT (2) ... '
ARIZONA Pocatelle KWIXK-TV (10 ....... ..., I
Meso (Phoenix)KTYL-TV (12) 71,500 ....... ILLINOIS
Phoenix ey Balleville (St. WIVI(SQ) ... 127,000
KPHO-TV {5) 74500 ....... lovis, Mo.)
Tucson KOPO-TV (13) nopo@on | 0060000 Bloemington WBLN (15} ..., .......
KVOA-TV (4) 17,050 ..... Chompoign  WCIA (3) ... .......
Yumo KIva (11) 14100 ....... Chicagoe WEBBM-TV (2)
WBKB (7)
ARKANSAS WGN-TV (9}
Fort Smith KFSA-TV (22)  ....... 13,440 WNBG (5) 1575000 .......
Little Rock KRTV (017) ... 45,000 | Decatur WIVP (17) ITITEE 86,700
Peorio WEEK-TV (43
CALIFORNIA P WIVHTV ((19)) ieeesr 106,408
Bakersfield KERQ-TV (10) 74925 ....... Quincy WGEM-TV (10) 76,000 .......
KAFY-TV (29) ... 45,550 I Rockford WREX-TV (13) 133,854 .......
Chico KHSL-TV (12) 27540 ....... wWWo (39 0 ... 51,000
Eurake KIEM-TV (3) eeeeenr eeeenns Rock Island  WHBF-TV (4) 217,000 .......
Fresno KJEO (47) Li.eee aseess (Davenport,
KM3-TY (290 ... 58,419 | Maline)
los Angeles KECA.TV (7) Springfleld wIcS (Tv) (200 ....... 21,000
TV
KLAc-T\S (13) INDIANA \
XNEH (4 Bloomlngtor  WTTV (4) 285,000 ... .. - H
KNXT (‘1 Evansville  WEFIE (62)  ....... 25,000 <
KTV (1Y) 1,707,420 ....... Fort Woyne  WKJG-TV (33)  ....... ....... o, -8l
KTHE (2B)  ceiieer eveenn. Indionapolis  WFBM-TV (6) 401,000 .., ..
Montersy KMBY-TV (B) 183,954 ....... | tafayete WFAM-TV (59) A 36,590 n , :
Socramente  KCCC.TV (40) ... 28,650 | Moncle WIBCTV (#9) il i In Egypt they're V\(otchmg ves
Solinas KSBW-TV (8) 187,399 ....... Quiney KHOQA-TV (7) (See Hannibal, Mo.) in Rome and Delhi, and more
SanDiego AR eDTv 101 206382 ....... SovthBend  WSELTV (34) ... LRl than 250 similar communities
IOWA .
San Franclsco  KGO-TV (7) l o
nEUEe  gPIX (5) o | Ames WOLTV (5) saesa in Central New York
San Lul KRON-TV (4) 92,600 ....... Cedor Rapids KCRI-TV (9) q .
“Oblps  KVEC-TV (6) séen Ll | WNLTV (5 190,000 ....... What's more, they've been
D ] .
Sohbora  KEYT (3 72 ... “Moline,  NOCTVS) 215000 ....... watching for five years—and
Tulare (Fresme) KCOK-TV (27)  ...ooe eneee LLL ] e today 2% million of them
R OIORADD Des Moines KGTV (17) . ..... 17,325 # a
s v o oo Fort Dodge  KQTV (21) . .o | happily collaborate to wish
“Springs  KRDO-TV (13) aloeo .1l S g 0 L) o9s00 WHEN a happy 5th birth-
aterloo KWWL-TV ()  ...i.0 ieaies e
Denver KBTIV (9) | day. Happy viewers make
ﬁ;}g’v( 7()2) 180,825 KANSAS :
Pusble KESI-TV (5) 36134 ... Hutchinson  KTVH (12) 67 .| hecepiive: CHs@mens, recep-
Knu.w&:;) 35000 ....... Topeka WIBW-TV (13) 39.638 ... | tive to your product, your
CONNECTICUT ol KEDD (lz)emucxv """" 48,329 \ message. You can reach
Bridgeport WICCTY (43) ..., 35.479
New Bilicin ~ WKNB-TV (30) ... 100,381 | Henderson  WEWT (50) ... 24,555 | them through WHEN.
New Haven  WNHC-TV (6) 835190 ... | Levieille T (b SIS seoncon l SEE YOUR NEAREST
Waterbury ~ WATR-TV (53) ... . . WKLO-TV (21) ... 42,801 : KATZ AGENCY
DELAWARE LOUISIANA ! 1
Wilmingten ~ WDEL-TV (12) \Liziti)  eoaooa Baton Rouge WAFE-TV (28) ....... %100 |
: DISTRICT OF COLUMBIA loke Charles KTAG (25} ... e i
Washington W#ﬁ‘v‘i% @ Monros :PAOZE-{X.’!)(G) NG 15,160
WTOP.TV (9) New Orfeans WDSU-TV fﬁ) 218,184 ....... [
559,000 ....... WIMR-TV (61) . ..... 56,443
FLORIDA MAINE !
Ft. Leuderdale WFTL-TV (23)  ..... . 85.926 | 8angor WABL-TV (5) 45000 ....... |
wity (17} e e Lewiston WLAM-TV (170 ... .. ..o
Jacksonville  WMBR.TV (4) 175000 ....... Portiond WPMT (53)  ....... 19,500
Miami WTV] (4) 214,000 .......
Pensacala WPFA {15) MARYLAND
$t. Petersburg  WSUN-TV (38) 50,000 | galimare WAAM (13) CBS
West Palm e S WBAL-TV (11) o ABC
Beach WIRK-TY (21} e 17,447 : T WMARTV (2) S16505  ...... | pumONT
GEORGIA MASSACHUSETTS | A TELEVISION
Atlonta WAGATV (5) Rostan WBZI-TV (4} wmmzan ..., MEREDITH
WLWA (11) WNAC-TV (7) 1,103,507 ....... SYRACU S E
WSB.TY (2) 330000 ....... | Cambridge  WTAO-TV (56) ceveee. 79,600 STATION
Augusta WIBF-TV (§) 35,000 P (Boston) Y 55)
TV (28) e, 13,000 | Springfisld  WHYN-TV ¢
e i e o | terinete WWLP (61} ....... 75,000 |
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FOR THE

Outlets on Air

RECORD

KCRI-TV appeals ta both of them. The lowa former ond
his city neighbor. On KCRI-TV Channe! 9 they both get
whaot they wont in live, local pragramming and chaice
network fare. That's why KCRI-TV selis lowa's second
lorgest urban market [dallar volume of retail sales) and
Northeast lowa's rich farm morket. And ot 24 the cost
of other local TV media. Pop. 536,190. Retoil sales
$622 million. Gross farm income $485 million. Get all
the facts from H.R Television, Inc.

basi H
AschC '(Cl'l-fV channel fo
affiliote CEDAR RAPIDS, IOWA
Covering Northeast jowa
Page 132 ® December 7, 1953

City and Channnel vhf
MICHIGAN
Ann Arbor WPAG-TV (200 = .......
Battle Cresk  WBKZ-TV (64) = .......
Detrolt WIBK-TV (2)
wwli-tv (4)
WXYZI-TV (7)
Flint WTAC-TV (16)
Grond Ropids WOOD-TV (8)
Kalamexoo WKZO-TV (3)
Lansing WIIM-TV (&)
WILS-TV (54)
Saginaw WKNX.TV {57) aves
MINNESOTA
Austin KMMT (6) 64,421
Duluth WFTV (38) ...,
Minneapelis WCCO-TV (4)
(St. Paul)  WTCN-TV (11) 401,200
$¢. Paul  (Min- KSTP-TV (5) 405,300
neapolis) WMIN-TV (11) 395,220
Rochester KROC-TY (10) 48,000
MISSISSIPPY
Jacksen witv (28, ...
Meridian WTOK.TV (11) 13,400
MISSOURI
Festus Kacy (14 .......
Hanniba) KHOA-TV (7) 82,022
(Qulney, IIN.)
Kansas City KCMO-TV (8)
KMBC-TV (9)
WDAF-TV (4)
WHEB-TV (9) 338,699
KCTy (25) = .......
S0, Joseph KFEQ-TV (2) 81,879
1. Louis KSD-TV (5) 555,914
KSTM-TV (38) .e.....
WTVL (54) (See Balleville, L)
Springfield KTTS$-TV (10) s
KYTV (3) 31,300
MONTANA
Billings KOOK-Tv (2) 2,500
Buite KOPR-TV (&)
KXLF-TV (6) 4,000
NEBRASKA
Lineoln KFOR-TV (10) 63,500
KOLN-TV (12) 67,160
Omoha KMTV (3),
WOW-TV (&) 212,482
NEVADA
Los Vegas KLAS-TV (8) 16,140
Reno KZTV (8) 6,072
NEW JERSEY
Atiantic City WFPG-TV {46) 0000000
Nework (New WATV (13) 4,101,000
York City)
NEW MEXICO
Albuquerque KGGM-TV (13)
KQAT-TV (7}
KOB-TY (4) 32,333
Roswell KSWS-TV (8) 12,093
NEW YORK
Albany WROW-TV {41) .......
Binghamton  WNBF-TV (12) 182,000
Buffale WBEN-TV (4) 365,004
WBES-TV (59)
WBUF-TVY (07} .......
Elmira WECT (18) ...
WIVE (24)  ...... .
New York WABC-TV (7)
WASD (5)
WATV (13) (5e¢ Newark, N. J.)
WCBS-TV (2)
WNBT (4)
WOR-TVY (9)
WPIX (11) 4,101,000
Rochester WHAM-TV (8)
WHEC-TV (10
WVET-TV (10) 190,000
Schenectady  WRGBE (6) 290,500
Syrocuse WHMEN (8)
WSYR-TV (3) 268,275
Utlea WKTV (13) 127,000
NORTH CAROLINA
Asheville WISE-TV {62) .......
Chariotte WBTV (3) 365,301
Greensbore WFMY-TV (2) 191,383
Raleigh WNAO-TV (28)  .......
Winston-Salem WS5JS-TV (12) 157,580
WTOB-TV (26)  .......
NORTH DAKOTA
Fargo WDAY-TV (&) 19,800
Minot Kcig-rv (13) 11,5654

Sets in Station Area

whf

13,500
55,924

Qutlets on Air

Sets in Station Area

vhf

sasssa.

srssvan

City and Chonnne! vhf
OHIO
Akron WAKR-TV (49)
Ashtabula WICA-TV (15)
Cinclnnati WCPO-TV (9)
WKRC-TV (12)
WLWT (5) 450,000
Clevalond WEWS (5)
WNBK (4)
WXEL (9) 810,361
Columbus WBNS-TY (10)
WLWC (4) 307,000
WTYN (6) 330,220
Doyton WHIO-TV (7)
wiwD (2) 300,000
WIFE (TV) (22)  «.eeeee
Lima WLOK-TV (73) = -eccees
Toledo WwWSPD-TV {13) 223,000
Youngstown WFMJ-TV (73)
WKBN-TV (27)
Tanesville WHIZ-TV {50) treenes
OKLAHOMA
Lawten KSWO-TV (7) 32,140
Okla. City  WKY-TV (4) 237,369
KLPR-TV (19}
KTVG (25) creess
Tulsa KOTV (6) 165,340
OREGON
Medford KBES-TV (5)
Portland KOIN-TV (&)
KPTV (27)
PENNSYLVANIA
Aloona WFBG-TV (10)
Bethishem WLEV-TV (51)
Chambersburg WCHA-TV (46) .e
taston WGLY (57) ooa
Brie wICU (12) 198
Harrisburg WHP-TV (55)
WIPA (71) ...
Johnstown WIAC-TV (6)
WARD.TV (86)
Loncaster WGAL-TY (8)
Lebanon WLBR-TV (15)
New Castls WKST.TV (45)
Philadelphla WCAU-TV (10)
WFIL-TV (6)
WPTZ (3)
Pittsburgh WDTV (2)
WENS (16)
WKIF-TV (53)
Reading WEEU-TV (33)
WHUM-TV (61)
Scranten WGSI-TV (22)
WTVU (73)
Willkes-Barre WBRE-TV (28)
WILK-TV (34)
Yerk WNOW-TV (49)
WSBA-TYV (43} dereses
RHODE ISLAND
Providence WIJAR-TV (10} 1,080,413
SOUTH CAROLINA
Charleston WCSC-Tv  (5) 43,807
Columble Wis-Tv (10) 57,799
WCOS-TV (25) et
WNOK-TV (67)
Greenvllle WGVL (23)
SOUTH DAKOTA
Stoux Falls KELO-TV (11) 42,157
TENNESSEE
Johnsen Clty  WJHL-TV (11) 31,449
Knoxville WROL-TV (&) 40,178
WTSK-TV (26) = ..... .o
Memphis WHBQ-TV (13)
WMCT (5) 228,654
Nashville WSM-TV (4) 133,869
TEXAS
Abilens KRBC-TV (9) 17,010
Amarillo KFDA-TV (10} 36,271
KGNC-TV (4) 36,804
Avstin KTBC-TV (7) 52,050
Dallas KRLD-TV (4)
WFAA-TV (8) 306,000
El Paso KROD-TV {4) 33,692
KTSM-TV (9) 32,487
Ft. Worth WBAP-TV (5) 297,201
Galveston KGUL-TV (11) 235,000
Harlingen KGBS-TV (4) 25,500
Housten KPRC-TV {2),
KUMT (8) 281,500
KNUZ-TV (39) 200000
Longview KTVE (32) = .......
Lubback HCBD-TV L
KDUB-TV (13) 35,739
BROADCASTING

sassess
[

seasses

78,300

srssene

sranans
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WATCH

OLN-TV
GROW

LINCOLN-LAND

THE OTHER
BIG MARKET

NEBRASKA!

She Felyer Halions
WKZO — KALAMAZOO
WHKZO-TY — GRAND RAPIDS-KALAMAZCQ
WJEF = GRAND RAPIDS
WJEF-FM = GRAND RAPIDS-KALAMAZOO
KOLN = LINCOLN, NEBRASKA
KOULN.TY = LINCOLN, NEBRASKA
Associated with
WMBD — PECRIA, ILLINOIS
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Ovutlets on Air Sots In Statfon Arsa
2 und. Chcu':\nol vhi uhf
Sen Angelo KTXI.-'IE!) (8) 15539 ...... <
San Antenle  OAITV ((4) 169,007 ....... [
Temple KCEN-TV (6) I 2 & S |
Texarkana KCMC-TV (6) 4002 .......
Tyler KETX (099  ....... 8,000 |
'ace zFAI;‘XG'I-'Lv ((33)4) ....... 14,738
Wichita Fall - |
ane KWET-TV (6) 42,25 ....... |
UTAH
Salt Lak KDYL-TV (4),
-ley * KSL-TvV (5) 145200 .......
VIRGINIA
Hampton (Nor- WVECYVY (15) ..., . 54,000
folk!
Horrl!o,nbur‘ WSVA-TV (3) 61,290
Lymchbury WLVA-TV (13) 84,706

rt News \xACH (33

Norfolk T, 4) 200,600 .......
WVEC-TV ('IS) (See Humpton)

Richmond 182,302 .......
Reancks WSLS-TV (10} 102,928 .......
WASHINGTON
Beflingham KVOS$-TV (12) 29757 .......
Seattle KING-TV (5} 305,700 .......

Spekane KHQ-TV (6)
KXIS’-TV ((‘4 ) 2,779 .......
Tacom: KMO-TV
feoma KTNT-TV (1) 305700 .......
Yaukima KIMA-TV (27) = ....... 10,098
WEST VIRGINIA
Charleston WKNA-TV (49) = ....... 13,500
Huntington WSAZ-TV (3) 237900 .......
Parkersburg WTAP (18) ... 10,723
Wheeling WTRF-TV (7) 445,190 .......
WISCONSIN
Green Bay WBAY-TV (2) 181,335 .......
Madisen WKOW.-TV (27)
WMIV (33) DODDO0O 28,500
Milwavkes WTMLTVY (4) T 409,582 .......
WCAN-TV (25) teseans 164000
WOKY-TV (19) 0pDoODoD 160,000
Oshkesh WOSH-TY (48) ....... 11,000
ALASKA
Anchorage KFIA (20  ...... . .
CANADA
Montreal CBFT (2) 85800 .......
Ottawa CBOT (4) 10,00 ....... L
Sudbury CKSO (5) 1900 ......
Toronto CBLT (9) 222500 ....... |
HAWAI
Honolulv KGMB-TV (9)
KONA (11) 37000 ... ... .
MEXICO
Matamoros
{Brownsville,
Tex.) XELD-TV (7) 31,200 .......
Tijuona {Son Disga) XETV (6) 213175 ..... a0

Total Stations on Air 326*; Total Cnhu with Stations on
Air 215*; Total Sets in Use 27,481,000,

* Includes XELD-TV and XETV Tijvona, Mex- |
ico, and educational stations KTHE Los Angeles and |

Frpery

KUMT Houston.

(a) Figure dees not Include 177,486 sets which station [
reports [t serves in Canado,

|
(b) Number of sets not mrnnﬂy reported. Last repert |
was 203,544 on July 10, 1953.

FOR THE RECORD -

New Grantees' Commencement Target Dates

This list incdludes all stations not yet on the air commercially. Stations on the air are listed in
TELESTATUS, page 131

Informaticn In following order: Location, call letters,
channel, date gronted, storting torget date, netwerk
and representative.

ALABAMA

Birmingham, WILN-TV (48), 12/10/52—Unknown.
Sirmingham, WSGN-TV (42), 12/18/52—Unknown.

Decatur, W‘MSL-TV (23), 12/26/53-2/1/34.
M 9! y Bestg. Co. (12), Initial De-
cision 10/7/53.
ARKANSAS

Little Rock, KARK-TV (4), 6/18/83.March ‘54, Petry.

Little Rock, KETV (TV) (23), 10/30/33—Unknown.

Pir;(o gl.\iff, KATV (TV) (7), 6/18/53-12/15/53, Avery-
nodel.

CALIFORNIA

Berkeley-5an KQED (TV) (*9), 7/24/53-
January ‘54,

Corona, KCOA (TV) (52), 9/16/53—Unknown.

Fresno, KBID (TV) (53), 8/12/53-12/15/53, Meeker.

Los Angefes, KBIC-TV (22), 12/10/52-Late ‘53.

Merced, KMER (TV) (34), 9/16/53—Unknown.

Sacramento, KBIK-TV (46), 6/26/53-Fall “53.

Sacramento, McClatchy Bestg. €o. (10), Initicl Decision
11/6/53.

Salinas, KICU (TV) (28), 1/15/53-Fall '53.

Slz #ernordino, KITO-TV (18), 11/46/52-Fall ‘53, Holling-
ory.

San BnrnurdTnu, Orange Belt Telecasters (30), Initia! Deci-
slon 9/18/.

San Fﬂ:m:lscci,5 )KBAY-'I’V (20), 3/11/53-Feb. ‘54 (granted

STA Sept. 15).
KSAN-TV (32), 4/29/33-Jan. 34, Me-

Son Froncisco,
Gillvra.
Son Jose, KVIE (TV) (48), 6/17/53-Oct. 34.
San Jose, Standard Radio & Television Co. (11), fnitlal
Decislon 11/18/53.
Stocktan, KTVU (TV) (36), 1/8/53-12/15/53, Hollingbery.
Yuba City, KAGR-TV (52), 3/11/83—Unknown.

Froncisco,

COLORADO

Denver, KDEN (TV) (26), 7/11/352—Unknown.

Denver, KIRV (TV) (20), 9/18/352—Unknown,.

Denver, KOA-TV (4), 9/9/53-12/25/53 NBC, Peiry.
Denver, KRMA-TV (*6), 7/1/53-'

Grond Junctlon, KEXJ-TV (5), 3/26/53 May ‘54, Holmon.

CONNECTICUT

Bridgeport, WCTB (TV) (*71), 1/29/53—Unknown.
Bridgeport, WSJIL (TV) {49), 8/14/52—Unknown.
Hortford, WGTH-TV (1B), 10/21/53—Unknown,
Hartford, WEDH (TV) (*24), 1/29/53—Unknown.

N-Tw Haven, WELL-TV (359), 6/24/33—Summer ‘84, H-R

New London, WNLC-TV (26), 12/31/52-De¢. ’53 Head-
ley-Reed Tv.

Norwich, WCTN (TV) (*43), 1/29/53—Unknm
Stamford, WSTF (TV) (27), 5/27/53—Unknown.

DELAWARE

Dover, WHRN (TV) (40), 3/11/53—Unknown.
Wilmington, WILM.-TV (83), 10/14/53~Unknown.

FLORIDA

Clearwater, Pionser Gulf Tv Bestrs. (32), 12/2/53+
Unknown.

Information in following order: Location, call letters,
channel, date gronted, starting target dats, netwark
ond representalive.

Fort Myers, WINK (TV) ('il) 3/11/53 Doc ‘53, Weed Tv.

Jacksonville, WIHP-TV (36), 6/3, Dec. P.rry Assoc.

Jackeonville, woes-w (30), 8/12/53.Apr. ‘54, Stors
Notienal.

Miomi, Lindsay Hopkins Vocational School (*2),

11/12/53-Unknown,
Mlami, WMIE-TV (27), 12/2/53—Unknown.
Orlando, WDBO-TV (5), 10/14/53-Apr. ‘54, CBS, Blair.

Tv.

Pnnnma City, WIDM (TV) (7), 3/11/53.Dec. ‘53, ABC,
Hollingbery

P-E:aula, WEAR-TV (3), 6/3/53-12/15/53, CBS, Holling-

ry.
Tompa, Tampa Times Co. (13), Initiol Decision 11/30/53.
fompo, WFLA-TV (8}, Initlal Decision 7/13/53-Early '34,
NBC, Blair-Tv.
West Palm Beach, Palm Beach TYelevision (5),

Ine.
11/4/53-6/1/54.

GEORGIA

Atlanta, WQXI-TV (36), 11/19/53-Summer ‘54,
Aug.l.l.ldh‘t, WRDW-TV (12), 9/16/53-2/1/54, CBS, Headley-

R
Savannoh, WTOC-TV [11), 6/26/53-2/1/54, CBS, Katz.
Va'l‘dostr WGOV-TY (37), 2/26/53-Feb. '54, Stars Na-
ona

IDAHO
Ioliise,bl(TVI (TV) (9), 1/15/53-October ‘54, ABC, Hol-
Idulr:o FGI}I, KID-TV (3), 2/26/53-12/1/53, CBS, NBC,

ldalho Fﬂ"l, KIFT (TV) (8), 2/26/53-5pring ‘54, ABC Mol-

lingbe

Nampa, KFXD-'I’V (8), 3/11/53—Unknown, Hallingbery.

Pocatello, KIS) (TV) (8), 2/26/53—Nov. ‘34, CBS.

thl’n Fulll, KLIX-TV (11), 3/19/53-5/1/54, ABC, Holling-
ory.

ILLINOIS

. ef Ilinois ('12), 11/4/53—Unknown.

Champaign, WCUL (TV) (21), 7/22/53—Unknown.

Chicogo, Chicage Eduwhonul Tv Assn. (*11), 11/5/53—
Unknown.

Chicogo, WHFC-TV (26), 1/8/53—Unknewn.

Chicage, WIND-TV (20), 3/19/53—Unknown.

Denville, WDAN-TV (24), 12/10/32—Unknown, Everett.
McKinney.

Evanston, WTLE (TV) (32), 8/12/53—Unknown,

Marrisburg, WSIL-TV (22), 3/11/53—Unknown.

Jolist, WIOL-TV (48), B/2|/53-Un|m=wn

Champaign, U,

INDIANA

Elkhart, WSIV (TV) (52), 6/3/53-Feb. ‘54.

Fmi' }Nﬂ}/ne, Anthony Wayne Bestg. (69), Initial Decision
Indianopolis, WIRE (TV) (26), 3/26/53—Unknewn.
Indianapolis, WNES (YV) (67), 3/26/53—Unknown
Marlon, WMRI-TV (29), 3/11/53—|

Princeton, WRAY-TV (52), 3/“/53-12/15/53 Walker.
Terre Maute, WTHLTV (10), 10/7/53—-Unknown.
Waterloo, WINT (TV) (15), 4/6/53-3/:/54.

IOWA

Cedar Raplds, KEYC (‘I’V) (20

Des Moines, WHO-TV (13 /53- ring ‘54,

Mason City, KGLO-TV 3), 10/14/53- Sprlng ‘54, CBS,
DuM, Weed.

Sioux City, KCTV (TV) (36), 10/30/52—Unknown.

7/30/53 Unlmuwn

KANSAS

Mo nh et

1701 K St., N. W. « Washington 6, D. C., NA. 8-3233
Lincoln Building « New York 17, N. Y., MU. 7-4242

ALLEN hANDER

CMeqofiafor

FOR THE PURCHASE AND SALE
OF RADIO AND TELEVISION
STATIONS
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KSAC-TV ("8}, 7/24/53—Unknown.

Pitisburg, KOAM TV (7)., 2/26/53-12/13/53, NBC, CBS,
DuM, Katz,

Topoka, A M. London (42}, 11/5/53—Unknown.
Wichita, KAKE Bestg. Co. (10), Initial Decision 10/30/53.

KENTUCKY

Ashland, WPTV (TV) (59), 8/14/52—Unknown, Petry.

Lovisville, WLOU-TV (41), 1/15/33-Jan. ‘54,

Newport, Tri-Ci Bastg. Co. (74), [Initial
"720/53- ty g o. (74), Initial Decision

Paducerh, WTLK (TV) (43), 9/16/53—Unknown.

LOUISIANA

Alexandria, KSPJ (TV) (42), 4/2/33—Unknown,

Baton Rouge, KHTV (TV} (40), 12/18/52—_Unknown.

Lafayette, KVOL-TV (10), 9/16/53.3/15/84 (share time
with XLFY-TV).

Lafavette, KLFY-TV (10), 9/16/53—Unknown
time with KVOL-TV).

Lake Charfes, KPLC-TV (7), 11/12/53—Unknown.

New Orleans, WCKG (TV) (26), 4/2/53—Late Winter ‘54,
Glil-Perna.

New Ozleons, WCNO-TV (32), 4/2/53.1/1/54,
New Orleans. WTLO (TV} (20), 2/26/53~-Unknewn.

Shreveport KSLA (TV) (12), 9/19/53-12/15/53, NBC,
CBS, Raymer.

(shore
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Information in following order: Location, <all letters,
channel, date granted, starting farget date, network
and representative.

MAINE

Poland, WMTW (TV) (8), 7/8/53-4/1/54.

Portlond, WCSH-TV (6), 7/30/53-12/20753, NBC, Weed T

Porlland, Guy Gannett Bestg. Service (13), n /l9/53-
Spring ‘54, Avery-Knodel.

MARYLAND

Baltimore, WITH-TV (80), 12/18/52-1/1/54, Forjos.
Cumberland, WIBO-TV (17), 11/12/53-Summaer '54.
Frederick, WFMD-TV (62), 10/24/52—Winter ‘54.

Sulilbury, WBOC-TV (16), 3/11/53.12/25/53.

MASSACHUSETTS

Boston. WBOS-TV (50), 3/26/53—Unknown.

Boston, WQBH-TV (*2), 7/“/5-10/1/54

Baston, WIDW (TV) (44), 8/12/53—Unknown.
Brockton, WHEF-‘N (62), 7/30153 Full '54.

Lawrence, WGIM (72), & Unkno

New Bedford, W'I'EV TV) (28), 7/11/52 Foll, '53 Walker.

North Adoms, WMGT (TV) (74), 2/13/5312/25/53
Walker.
Pittsfield, WBEC-TV (64), 11/12/53—Unknown.

Worcester, WAAB-TV (20), B/12/53-Spring ‘54, Holling-
bery.

Worcester, WWOR-TV (14), 6/18/53-12/4/53, ABC, DuM,
Raymer (granted STA Nov. 25).

MICHIGAN

Ann Arbor, WUOM-TV (*26), 11/4/53—Unknown.

Bottle Cresk, WBCK-TV (58), 11/20/52-January
Headley-Reed.

Bay Clty, WNEM-TV (3), 9/2/53—Fall '53.

Benton Harbor, WHFB-TV (42), 2/26/53—Unknown.

Cadilloc, WWTV (TV) (33), 4/8/53-12/13/53, CBS, ABC,
DuM, Weed (grantsd STA Sept. 29).

Detroit, UAW-CIO Bestg. Corp. (62), 11/19/53—Unknown.

Eost Lansing, WXAR-TV (*80), 10/16/52-1/1/54.

Flint, WCTF (TV) (28), 7/11/52-Unknown. .

Flint WFDFE-TV (12), (nitial Decision 5/11/53.

Jackson, WIBM-TV {48), 11/20/52-12/8/53, Forice.

Muskegon, WTVM (TV) (35), 12/23/52—Unkneawn.

Saginaw, WSBM-TV (51), 10/29/53—Unknown.

Traverse City, Midwestern Bestg. Co. (7), 11/25/53—
Unknewn.

'54,

MINNESOTA

St. Cloud, WION-TV (7), 1/23/53.2/28/54, Rambsau.
St. Paul, WCOW-TV (17), 3/11/53—Unknown.

Columbus, WCBI-TV (28), 3/11/53—Unknown.

Gulfport, WGCM-TV (36), 2/11/83—Unknown.

Jockson, WSLI-TV (12), 7/22/53-Jon. *54—ABC, Wead Tv.

Jackson, WJDT (TV) (3), 8/27/53-12/15/53, NBC, Hol.
lingbery {gronted STA Qct. 19).

Meridian, WCOC.TV (30), 12/23/52—Unknown (granted
STA Nov. 13).

MISSOURI

Cape Girardeou, KFVS-TV (12), 10/14/53—Unknown.

Cape Girardeau, KGMO-TV (18), 4/16/33=Unknown.

Clayton, KFUO-TV (30), 2/5/53—Unknown.

Calumbla, KOMU-TV (B), 1/15/53-12/15/53, ABC, CBS,
DuM, NBC, H-R Television.

St. Louls, KETC (TV) {*9), 5/7/53=Unknown {(granted STA
Avg. 12).

St. Louis, WIL-TV (42), 2/12/53~Late ‘53.

Sedalla, KDRO-TV (), 2/26/53.1/1/54.

/éoy jAompdon,
WITH 28 years ...
ADIO experience
and . ..
N l] T RADE know how, oper-

ates , . .

LTOONA’s most com-
munity-conscious
station . . .

. and from community
service comes community
interest in your product.

Represented by Robert Meeker Assoclates

ABC

WFMZ-TV Allentown, Pa., negotiations are
completed for purchase of o 5 kw uhf tv
transmitter from Allen B. DuMeont Labs,
with the station expected to go on the air en
ch. 67 around the first of next yeor. At sign.
ing are (| to r): seated, James B. Tharpe,
DuMent national sales manager, and Ray-
mond Kohn, president of Penn-Allen Broad-

casting Co., WFMZ-TV licensee; stunding,

Lou Radford, eastern district manager, and l

Frank O’Connell, sales representative, both [
DuMont. |

Information in following order:
ch I, date gr
and representative,

Location, call letters,
ted, starting target date, network

MONTANA

Billings, KRHT (TV) (B), 1/15/53-Fall '53.
Great Folls, KFBB-TV (5), 1/15/53-Early ‘54, CBS, Weed |
Tv.

Great Falls, KMON-TV (3), 4/9/52—Unknown, Holling-
bery.
Mlssoula,
Perna.

KGVO.TV (13), 3/11/53-7/1/54, CBS, Gill-

NEBRASKA

Kearney, KHOL-TV (13), 7/22/53-12/10/53, CBS, DuM,
Meeker (granted STA Oct. 29). |

NEW HAMPSHIRE

Keene, WKNE-TV (45), 4/22/53~Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/1/54.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.

NEW JERSEY

I
|
Asbury Park, WRTV (TV) (58), 10/2/52-Jon, ’54 (tests I
due Dec. 7).
Atiantlc Clty, WOCN (TV) (52), 1/8/53=Unknown. l
New Brunswick, WDHN (TV) {47), 4/2/53—Unknown. i
New Brunswick, WILV (TV) (*19), 12/4/52—Unknewn.
Trenton, WTTM=TV (41), 7/16/53—Unknown.

NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/33—Unknown.

NEW YORK

Albany, WPIR (TV) (23), 6/10/53~Unknown.

Albany, WIVZ {TV) (*17), 7/24/52-Unknown.

RBinghamton, WQTV (TV) (*48), 8/14/52~Unknown.

Bloemingdale, Great Northern Tv Inc. (S), 12/2/53—
Unknewn-

Buffalo, WTVE.TV (*23), 7/24/52~Unknown.

Ithaca, WHCU-TV (20), 1/8/53-Nov. ‘54, CBS.

Ithaca, WIET (TV) (*14), 1/8/53—Unknewn.

Jamestown, WITN-TV (58), 1/23/53~Unknown.

Kingston, WKNY-TV (44), 1/23/33—Jan. ‘54, NBC, CBS,
DuM, Meeker. .

New York, WGTV (TV) (*23), 8/14/52—Unknewn.

Poughh le, WEOK-TV (21), 11/26/52—Jan. '34.
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NO DOUBLE -
SPOTS
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travels FIRST CLASS
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San Antonio’s
Leading

Independent

“DON'CHA HEAR
THEM BELLS”

RECORDED BY
LES PAUL-MARY FORD. Capitol

IRIS-TROJAN MUSIC
CORP.

BROADCAST MUSIC, INC
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TAEAL
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We have never encountered a
Broadcaster who wasn’t inter-
ested in this hazard—nor
one who wasn’t exposed to it!
Hundreds, nationwide,
have our unique

INSURANCE
covering this and related risks,
Policies tailored to fit your
institution, Rates? Almost
absurdly low. Details? A letter
to us, please.

WERITE FOR DETAILS

INGURANMCE EXCHANMGE

KAMSAS CITY, MISSOURI

s

)

Beason- Why "

The foremost national and local ad-
vertisers use WEVD year after
year to reach the vast
Jewish Market
of Meiropolitan New York
1. Top adult programming
2. Strang cudience impact
3. Inherent listener layalty
4. Potential buying power

1%

l..."' l

Send for o copy of
“WHD'S WHD ON WEVD"
Homry Groenfield, Managing Dirsctor
WEVD 117-119 West 46th St.,

New York 19

T
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Lecation, call letters,
network

Information in following eorder:
channel, date granted, starting target date,
and representative.

Rochester, WRNY-TV (27), 4/2/53—Unknown.

Rochester, WROM (TV) (*21), 7/24/52—Unknewn.
Rochester, WCBR-TV (15}, 6/10/53—Unknown.
Schanactady, WTR1 (TV) (35), &/11/53-1/15/54,
Syracuse, WHTV (TV) (*43), 9/18/52—Unknown.

Utlea, WFRB (TV) (19), 7/1/353—Unknown.

Watertown, WWNY-TV (4B), 12/23/52—Unknown, Weed

A

NORTH CAROLINA

Chapel Hill, WUNC-TV (*4) 9/30/33—Sept. "54.

Chorlotte, WAYS-TV (34), 2/26/53-12/15/53, ABC, Bolling.

Durham, WCIG-TV (46), 2/26/53-Unknown, DuM, NBC,
H-R Television.

Goldsbora, WIVX (1V) (34), 9/30/53—Unknown.

Gr;ﬂillgburo, WCOG-TV (57), 11/20/52-Unknawn, ABC,
olling.

Greenville, WNCT (TV) (9), 3/11/53-12/20/53, CBS, DuM,
Paarson.

Mount Airy, WPAQ-TV (55), 3/11/53—Fall ‘53, Clork.

Wilmingtan, WMFD-TV (6), 7/30/53-Spring ’54.

NORTH DAKOYA
Bismarck, KFYR-TV (5), 3/4/53-Early ‘54, Blair Tv (granted
STA Cct, 28).
Valley City, KXIB-TV {4), 8/5/54—Early ‘54, Weed Tv,

OHIO

4 Tv Ed . | F Al

Cincinnati, Greater Cinci
(*48), 12/2/53—Unknown.

Cincinnoti, WCIN-TV (54), 5/14/33-Spring 54,
Cleveland, WERE-TV (45}, 6/18/53—Fall ‘53,

Cleveland, United Bestg. Co. (19), Initial
10/15/53.

Columbus, WOSU-TV (*34), 4/22/33—Unknown.

Lima, WIMA-TV (33), 12/4/52-Spring '54, Weed Tv.

Massillon, WMAC-TV (23), 9/4/52.1/1/54, Patry.

Steubenville, WSTV.TV (9), 8/12/53-12/10/53, CBS,
Avery-Knodel (gronted STA Sepi. 16).

Youngstown, WUTV (TV) (21), 9/25/52.1/1/54, Petry.

Decision

OKLAHOMA

Mlami, KMIV (TV) (58), 4/22/53-Unknown.

Oklahema Clty, KWTV (TV) (%), 7/22/53 12/15/53,
CBS, Avery-Knodel (granted STA Neov, 13).

Oklahoma City, Oklahemo Educational Tv
{*13), 12/2/53—Unknown.

Tulso, KCEB (TV) (23), 2/26/53-12/15/53, Belling.

Autherity

OREGON

Eugene-Springfield, KTVP (V) (20), 2/11/53—Unknown.
Eugene, KVAL-TV (13), 5/14/53-Feb. ‘54, Hollingbery.

Portland (Ore.)-Yenceuver (Wash.), KVAN-TV (21), Initial
Declslon 4/18/53.

Portlond, Oregon Television Inc.
11/ 10/5

Suhm, K;'IC (TV) (24), 12/9/53-12/15/53 (granted STA

Avg. 4]
Salem, KSLM.FV (3), 9/30/53—Unknown.

Springfield-Eugens, KTVF (TV) (20), 2/11/53—Unknewn.

(12), Initiol Decisian

PENNSYLVANIA

Allentown, WFMZ.TV (67), 7/16/53—Early *54.
Allentewn, WQCY (TV) (391, 8/12/53—Unknewn.
Erie, WSEE (TV) (35), 10/14/53—Unknown.
Harrishurg, WCMA-TV (27), 7/24/33-.12/13/53—Cooks.
Hazleton, WAZL-TV (63), 12/18/52—Unknewn, Mosker.
Lancaster, WWLA (TV) (21), 3/7/53—Late '53, Tayler.
Lewlistown, WMRA-TV (38), 4/2/53—Unknown.
Phlladelphio, WIBG-TV (23), 10/21/53-Unknown.
Philadeiphia, WIP-TV (29), 11/24/52—Unknewn.
Pittsburgh, WQED (TV) (*13), 3/14/53-1/1/54 (granted
STA Oct. 14).
"tlhbul'h WTVQ (TV) (47), 12/23/53—Full ‘53, Head-
oy-Reed
Scranton, WARM-TV (16), 2/26/33-12/1/53, Hollingbery.
Willlomsport, WRAK-TY (38), 11/13/52=Unknewn.

RHODE ISLAND

Providence, WNET (TV) (18), 4/8/53—Unknown.

Providence, WPRO-TV (12), 9/2/53—Unknown, Blair Tv
{granted STA Sept. 23).

SOUTH CAROLINA

Aiken, WAKN-TV (54), 10/21/53—Unknown.
Anderson, WAIM-TV (£0), 9/30/33—Unknown.
Camden, WACA-TV (13), 6/3/53—Jan. ‘54.

Florence, Jefferson Standurd Bestg. Co. (8), 11/25/53—
Unknown.

Greenville, WGCT (TV) (4), 7/30/53-1/1/54, NBC, Weed.
Greenwoed, WCRS-TV (21), 4/8/53—Unknewn.
Spqnunburq, WsCv (Tv) (17}, 7/30/83—Jon. 54,

anburg, The Spartanburg Rodiocasting Co.

1 1/25/5:—un known. @

Information in following order: Location, call lotters,
channel, date gronted, starting target date, network
and representative-

TENNESSEE

Chattancoga, WOUC (TV) (49), 8/21/52—Unknown, Pear-
son.

Chattancaga, WIVT (TV) (43}, 8/21/52—Unknown.

Jacksen, Dixie Bestg. Co. (9), 12/2/53-6/1/54.

Old Hickery, WLAC.TV [Nashville] (5), 8/5/53-1/1/54.

TEXAS

Amorillo, Plains Empire Bestg. Co, (7), Initial Decision
11/9/53.

Béaumont, KBMT (TV) (31), 12/4/52—Fall ‘33, Taylor.
Besoumont, KTRM-TV (8), Initial Decision 7/22/53,
Dallas, KDTX (TV} {23), 1/15/53—Unknown.

Dallas, KLIF-TV (29), 2/12/53—Unknown.

El Paso, KEPO-TV (13), 10/24/52-Fall ‘53, Avery-
Knodel.

Fort Worth, KTCO (TV) (20), 3/11/53—Unknown.
Houston, KTVP (TV) (23), 1/8/53=Unknéwn.

Houston, KXYZ.TV (29), &/18/53—Unknown.

Lubbeck, KFYO-TV (8), 5/7/33~Late ‘53, Tayler.
Lufkin, KTRE-TV (9), 3/11/53—1954, Teyler.

Marshall, KMSL (TV) (18), 6/25/53—Unknown.
Midland, KMID (TV) (2), 7/1/53-12/6/53, NBC, Taylor.
San Antonie, KALA (TV) (33), 3/26/53~Unknewn.

San Juan, WKAQ-TY (2), 7/24/32-1954, Inter-Americon.
Sherman, KSHM (TV) (45), 3/4/53—Unknown.

Sweetwater, KPAR-TV ({12), 8/28/53—Unknown,
Avery-Kneodel.

Victerla, KNAL (TV) (19), 3/26/353~Unknewn, Best.
Weslaco, KRGV-TV (5), 7/16/53-12/15/53, NBC, Raymer.

UTAH
Prove, KOVO Bestg. Co. (11), 12/2/53—Unknown.

Salt Loke City, KUTV (TV) (2), 3/26/53-3/1/54, ABC,
Hellingbery.

css,

VERMONT

WCAX Bestp. Corp. (3), Initlal Declsion

Montpelier,
10/2/53,

VIRGINIA

Charlottesville, WCHV-TV (64), 1/29/53—Winter ‘54,
Walker.
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbery.

Marion, WMEV.TV (50), 4/2/53—Unknown, Donald
Cooke.

Norfolk, WTOV-TV (27), 7/B/53-12/6/53, ABC, DuM,
Forjos (granted STA Oct. 16).

Rich d, Winston-Sal Bestg. Co. (29), 12/2/53—
Unknown.

WASHINGTON
Seattle, KOMO-TV (4), 6/10/53-12/11/53, NBC, Hol-

lingbery (granted STA Nov. 13).

Vancovver (Wash.)-Portland (Ore.),
9/25/53.1/15/84.

Yakima, KIT-TV (23), 12/4/52-Jan. '54, Branham.

KVAN-TV (21),

WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53—Unknown.
Falrmont, WIPB-TV (33), 7/1/53-1/1/54—Gill-Perne.
Wheeling, WLTV (TV) (57), 2/11/53—Unknown.

WISCONSIN

Eauv Claire, WEAU.TV (13), 2/26/53-12/13/53, NBC,
ABC, DuM, Hollingbery.*

Lo Crosse, WKBH Television Inc. (B), 10/28/53-56/15/34.
Madison, WHA-TV (*21), 10/7/53—Unknown,
Marinette, WMAM.TV (11), 11/18/53—Unknown,
Miiwauvkes, WMIL-TV (31}, 8/20/8—Unknewn.
Neench, WNAM-TV (42), 12/23/52-12/15/53, Clark.
Superior, WDSM.TV (6), 10/14/53=Unknown, Free &

Peters.

WYOMING

Casper, KSPR-TV (2), 5/14/53—Unknown.
Cheyenne, KF3C-TV (5), 1/23/53-12/25/33, CasS.

ALASKA
Anchorage, KTVA (TV) (11), 7/30/53-12/15/53.
Fairbanks, KFIF (TV) (2), 7/1/53—Spring *54, ARC, CBS.

HAWAII
Honoluly, KULA-TV (4), 5/14/53-1/1/54.

PUBRTO RICO
Sen Juan, WAPA-TV (4), 8/12/33—Unknown.
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WEBG-TY Altoona, Pa., claims te be the first U, S, tv station to install the new RCA
Inspecting part of the gear are (Il to r): Frank E. Pellegrin,
Frank M. Headley and John B. Saell,
Jack Snyder, WFBG-TVY general manager; his son, Don, and George Burgaon, chief engineer
of the Altoona outlet.

Yidicon film camera chain.

all visiting from H-R Television Inc., New York;

WEFBG-TY, which went on the air earlier this year, operates on

vhf ch. 10.

UPCOMING

THIS MONTH
Dec. 7: FTC hearing on proposed trade practice
rules for radio-tv industry, 10 am., FTC Bldg.,
Washington.

Dec. 7: Idaho Broadcasters Assn.,, Turf Club.
Twin Falls.

Dec. 7-8: ABC executives meet with officers of
o & o tv stations, New York.

Dec. 9: Radio Parts & Electronic Equipment
Shows, Board of Directors, Hotel Roosevelt,
New York.

Dec. 9-10: NARTB Tv Code Review Board,
NARTB Hdgtrs.,, Washington.

Dec. 11: NBC-TV Affiliates’ Executive Committee
meets with network officials, New York.

Dec. 11: Maryland-D. C. Broadcasters Assn,,
Sheraton (Wardman) Park Hotel, Washington.

Dec. 11: Advertising Research Foundation, sub-
sceriber business meeting, Hotel Biltmore, New
York.

Dec. 11: Authors League of America, Screen
Writers Gulld, joint meeting to merge organ-
izations, New York.

JANUARY 1954
Jan. 6: Second session of 83d Congress begins,
Jan, 8: Daytime Broadcasters Assn., St. Louis.

Jan. 10-12: National Appliance & Radio-Tv Deal-
ers Assn, convention, Conrad Hilton Hotel.
Chicago.

Jan. 11 (week of): FCC network “giveaway"
case, oral argument before Supreme Court.

Jan. 18-19: Mutual Affiliates Advisory Committee
(tentative), Buena Vista Hotel, Biloxi, Miss.

—— HOWARD E. STARK

Brokers and Financial Consultants

TELEVISION STATIONS ® RADIO STATIONS

50 E. 38th St.
New York 22, N. Y.

ELdorado 5-0405
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Jan. 19-23: NARTB Combined Boards, Cameiback
Inn, Phoenix.

Jan. 23-24: Retail Advertising Conference, Sher-
aton Hotel, Chicago.
FEBRUARY 1954

Feb. 4-6: Audio Fair, Alexandria Hotel, Los An-
geles.

Feb. 14-20: Advertising Recognition Week.

Feb. 19-21: Democracy Workshop. sponsored by
NARTB, RETMA, U. S. Jr. Chamber of Com-
merce, Williamsburg, Va.

Feb. 21-28: Brotherhood Week.

MARCH 1954

March 5: Michigan State Radic & Television
Conterence, Michigan State College, East Lan-
sing.

March 24: Institute of Radio Engineers, Waldorf~
Astoria, New York.
APRIL 1954

April 4-6: American Public Relations Assn., Hotel
Biltmore, New York.

April 7-10; Ohio State U. Institute for Education
by Radio-Tv, Columbus.

April 23-25: American Women in Radio & Tele-
vision, annual convention, Kansas City, Mo.

April 24; Spring Technical Conference, sponsored
by Cincinnati section, Institute of Radio En-
gineers, Cincinnati.

April 28: Brand Names Day.

MAY 1854

. May 4-§: Government-industry electronic com-

ponent conference, Dept. of Interior auditorium,
Washington.

May 23: NARTB Convention,
Chicago.

Palmer House,

SEPTEMBER 1954

Sept. 30, Oct. 1-2: 1954 High Fidelity Show, Inter~
national Sight & Sound Exposition, Palmer
House, Chicago.

p L JACKSON'S

(MISSISSIPPI)

1'VHF

TEI.EVISION STATION

—WSII-TV

Industry and new business are
rapidly moving to central Missis-
sippi and you can effectively
reach this growing morket best
through WSLI-TV.

%-.

MISSISSIPPI’'S WEALTHIEST RKET

Weed Television — National Representative
NOW ! I [
Y ®

with SOUNDCRAFT
PROFESSIONAL RECORDING TAPE

it's o
polished’

Perfect reproduction — that's the reason
you'll want to use Soundcraft Professional
Recording Tape. Every high is crisp, clean
-~avery low clear, full-bodied. Soundcraft
Tape is Micro-Polished; polished, buffed
and re-polished to a glossy smoothness,
to produce greater output uniformity,
lower distortion, impreved high fre-
quency response, better head contact
and longer head life,

If you want quality second to none, be
sure to ask for Soundcraft Professional
Tape .. . the one and only Micro-Polished

SOUNDCRAFT

CORP.
Dept. N-93

10 East 52nd Street
New York 22, N, Y./

SPAT. APPLIED FOR
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—editorials
The Strike That Proved Nothing

IT WILL be unfortunate if the New York newspaper strike becomes
an arguing point in the eternal sales competition among media.
Unless the strike were prolonged, the test of radio and television
as vehicles of local advertising would be utterly inconclusive.

The massive advertising load of retailing operations in New
York could not be digested satisfactorily by one or two media
alone, without a protracted period of readjustment, notably during
the peak Christmas season. Assuming that all newspapers went
permanently out of business, it would take the retailing community
in New York months and probably years to accommodate itself
to the situation.

It is for that reason that reports of dwindling store traffic must
be considered as of only momentary significance. There is no
long-range conclusion to be drawn from a story in Women’s Wear
Daily that reported a decline in retail shopping last Tuesday follow-
ing the disappearance of newspapers and newspaper ads.

If there is any lesson to be learned from that report, it is that
advertising per se is tremendously important, no matter what ve-
hicle happens to carry it. A disruption in advertising continuity
as severe as that which has occurred in New York produces equal
disruption at the sales counter.

Consider what would happen if the condition were reversed and
all New York radio and television stations were shut down. The
effects on store traffic might not be as immediate, since newspapers
carry the weight of day-to-day retail advertising which in such a
situation would continue. But progressive deterioration of retail-
ing would be certain without the powerful brand name advertising
of the air.

Neither the broadcast media nor the newspapers can store up
really important sales ammunition in the New York strike. In
an emergency such as that radio and television can only begin
to fill the advertising gap; retailers who are unaccustomed to plac-
ing their major emphasis on radio and television cannot suddenly
become skillful in their use; broadcasters cannot quickly convert
comparatively fixed schedules to take care of an abnormal demand
for time.

This is not to say that radio and television failed to measure up
to the crisis insofar as taking over the newspapers’ editorial function
of delivering news and non-advertising information was concerned.
All stations expanded their news schedules and, as reported else-
where in this issue, one even televised newspaper comics.

The point is that an emergency condition, for which all the
parties were wholly unprepared, should not be used as an illustra-
tion of the strength or weakness of any medium.

Epic in Electronics

IT IS difficult to keep enthusiasm within reasonable bounds when
considering the technical and economic promises of television tape
recording, as demonstrated last week by RCA.

Even business rivals of RCA expressed extraordinary approval.
There can be no doubt that we are headed for an electronic future
of unimaginable accomplishment, and that future may be near
at hand.

The future is assured not alone by RCA’s development but by
the industrial dynamism that brought it about. The economic
competition among manufacturing and research companies in radio
and television has stimulated scientific progress. Other companies
are at work on tape systems and doubtless will have products to
market in competition with RCA’s.

The result of that competition is bound to provide rewards for
telecaster and televiewer alike. Tape in color or black and white
will make programming operations cheaper and presumably better,
to the advantage of station and audience. It should be of im-
measurable value to the independent station or the non-intercon-
nected affiliate, because of tape’s lower cost than film. It will be
of profound importance in other entertainment fields.

But tape, however significant in itself, is only one of many
techmical developments now in the laboratories. The dynamism
we speak of is certain to produce better and cheaper tv equipment
of all kinds. There seem to be innumerable frontiers in the elec-
tronic media.
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“Watch those contestants a little closer . . .
got to me last week!”

a subpoena-server

Lamentable Limitation

AFTER FIVE vyears of rather desultory study, the FCC finally
has begotten a new multiple ownership rule. Depending upon one’s
viewpoint, it is either a monstrosity or a perfect specimen.

One thing is evident: The FCC felt it had to bring forth a rule,
however well or ill-conceived. Broadcasters had to know where
they were going and how they would get there. It does provide
ground rules.

But it hardly can be said that the rule is realistic. By what
stretch can it be determined that more than the new limit of seven
am or fm stations, or more than five tv stations in the hands of
a single entity would constitute monopoly control? Seven am sta-
tions in scattered secondary markets might not be comparable to
a single clear-channel station in a center of population, either as
to influence or economic well-being.

The rule was forced, not because of aural services, but because
of the brisk quests for tv stations in major markets. But here again
the same logic applies. Would five tv stations—vhf or uhf or
mixed—in Class B or less markets be the equivalent of five vhf
stations in major markets?

At best, the FCC’s action must be regarded as another compro-
mise with expediency. Since the FCC felt it had to act, or face
criticism for its lethargy, the ruling can be considered a stop-gap,
to hold until the first round of tv allocations hearings runs its
course. Indeed, the Commission leaves the way open both as to
its future dealings with uhf station ownership and with the question
of overlap among stations under the same ownership.

The FCC later must reconsider its action for another reason.
It cannot forever reject the applications of those willing to provide
service in inadequately-served areas by the device of an arbitrary
limitation having no justifiable legislative or technical basis.

We think the FCC would have been better advised to have
written a rule that would allow consideration of multiple owner-
ship cases on their individual merits. Quasi-judicial commissions
are set up to exercise discretionary powers. They do not have to
live by hard and fast rules of their own making.

We can conceive of cases, because of geographical factors, where
a second or third station in the hands of a particular entity might
constitute monopoly control and of other cases where a dozen
stations of any class could be operated by one party in the public
interest, because of geography and local competition.

For the present, then, the rules are set. But there’s nothing to
preclude the Commission, on petition or on its own motion, from
considering anew the whole question of common ownership. That
time might well be when the present allocations hearing calendar
is about exhausted, or at least clearly charted. And that could
be in the next year or two.
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Once in a while, ocne radio station comes close
to capturing the true nature of its city ...
draws its strength from the same forces that
have made its city great . .. and because of
this gives strong, forceful, popular voice to the
entire city. This has happened in Pittsburgh . . .
and the station is WWSW.,

liked most by\Pittsburghers . . .

because it is most like Pittsburgh!
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