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ltaly Gets Ist Rack
—Tape Group Is Set

By GERMANO RUSCITTO

MILAN—The launch this month
of Italy’s first rackjobbing opera-
tion and the fact that three leading
record companies are forming a
consortium to develop new tape
outlets are the opening of new
chapters in the Italian record in-
dustry.

The gradual decline in the num-
ber of traditional record dealers,
down from around 4,000 a few
years ago to little more than 1,500
now, has been only partially coun-
terbalanced by the opening of
specialist tape shops, and has been
causing increasing concern within
the industry.

Other headaches that have been
facing manufacturers have been the
general contraction of the industry,
falling record sales, the severe eco-
nomic recession that is still grip-
ping the country and the way that
disks seem to be having to face
stiffer and stiffer competition in
the marketplace from other sectors
of the leisure industry.

Despite these adverse factors, the
launch of the racking operation
and the formation of the consor-
tium to develop tape have been
warmly welcomed by the whole in-
dustry and arz expected to provide
an enormous and much-needed fil-
lip to the market.

The racking operation is Rack
Italia and has been formed after
nearly two years of discussions
with major manufacturers. Presi-
dent of the organization is Roberto
Galanti, previously with Phono-
gram, who also fills the post of
joint managing director with an-
other ex-Pronogram  executive,
Giorgio Braga.

The operation will concentrate
primarily on opening accounts at
electrical and photographic stores,
supermarkets, car washes, motor
accessory outlets and the larger
cafes and will initially seek busi-
ness in the Milan, Liguria and Ro-
magna areas before attempting to

(Continued on page 50)

Raid Ala. Tape Plant

By BILL WILLIAMS

FLORENCE, Ala.—U.S. mar-
shals here raided and confiscated
equipment and materials from Ala-
bama Custom Tape, Inc., here last
week, following a writ of seizure
and temporary injunction against
further operation of the firm.

This was ordered by U.S. Dis-
trict Judge Seybourn Lynne in
Birmingham, after a suit was filed
by FAME Publishing Co., Muscle
Shoals, and 56 other recording and
publishing companies located
throughout the United - States,
against the local firm.

(In Nashville, Tommy Hill,
manager of Million Records, said
the U.S. marshals had also con-
fiscated more than $200,000 worth
of product owned by his firm.)

The suit charges Alabama Cus-
tom Tape, Inc., with “record pi-
racy” and ‘“tape bootlegging.” It
asks a permanent injunction
against the company’s operation,
seizure of the tape; and equipment,
and $500,000 damage.

After the judge issued the in-
junction and writ of seizure, Mar-
shal Jesse Stephenson and two
deputy marshals raided the plant
and confiscated equipment and
materials. Named as defendants
in the suit are Autrey Inman,
Charles C. Watkins and Charles
C. Rigby. Inman is a one-time
Columbia recording artist.

In handing down the order,
Judge Lynne said: "It appears to

the court from the specific facts
stated that the defendants are
manufacturing and selling unau-
thorized tapes, and that these re-
cordings are being sold in viola-
tion of the copyright rights in the
plaintiff’s musical works.”

The bulk of the plaintiffs are
publishers, and the suit is being
handled by attorneys for the Na-
tional Music Publishers Associa-
tion. The plaintiffs charge that the
company has used legitimate re-
cordings, names of recording art-

(Continued on page 49)

Kitt Forms Fund
In South Africa

By PETER FELDMAN

JOHANNESBURG — Enter-
tainer Eartha Kitt, during her
South African concert tour, or-
ganized a foundation, Stage Per-
former’'s Fndowment For Educa-
tional Development (SPEED), to
raise money for African education.

The permanent foundation, es-
tablished 'n conjunction with a
South African chain store organi-
zation, will ask every entertainer
who appears in the country to
donate 2 oercent of earnings
towards non-white education.

Miss Kitt herself raised 4,000

(Continued on page 54)
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Granz Plans
No-Pact Firm

By ELIOT TIEGEL

LOS ANGELES — Norman
Granz is formulating a no-artist-
contract record label to specialize
in nostalgic jazz.

The founder of Verve has al-
ready bought back from MGM
16 Art Tatum albums (all of which
were taken out of the catalog).

“If 1 sign an artist, T have a
moral responsibility to get his rec-
ords out, and under current dis-
tribution conditions, 1 couldn’t last
two minutes.”

Granz points to the 100 percent
return privilege, the power of racks
to emphasize pop hits, plus mary
of the labels owning their own
distribution centers. "1 don’t want
to gel iato a rat race and I'm not
going to try for the instant hit.”

Granz does plan to record Duke
Ellington and Ray Brown re-creat-
ing the Ellington-Jimmy Blanion
duets. “It’s a sound idea,” he said.
“Everything doesn’t have to be
Neil Young.” He feels it’s “essen-
tial” to have Art Tatum’s piano
artistry available. That was the
only product MGM would sell
back from the 1959 sale.

Granz reveals he has tried to
tuy back Verve, but MGM has
held on and. in fact, is now re-
packaging many of the name jazz
musicians who gave it such pres-
tige during the 1950's.

Granz plans a series with Ella
Fitzgerald and the Tommy Flana-
gan Trio in which all the tunes

(Continued on page 70)

The 5th Annual Radio Programming Forum promises to be
radio’s biggest meeting of the year. This year the Forum
will be held in Los Angeles at the luxurious Century Plaza
Hotel on August 17-18-19. Special hotel rates have been
arranged for early registrants. To register send $135 to:
Radio Programming Forum, Billboard Publications,

Sunset Blvd., Los Angeles, CA 9069.
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TaintedImage of
Rack Is Blasted

By PAUL ACKERMAN

ST. LOUIS — Stating that the
majority of rackjobbers do an
excellent job of merchandising,
Norman Wienstroer, vice presi-
dent of Musical Isle of America,
lashed out at manufacturers who
put rackers all in one bag and
fail to give recognition where it
is due. As a result, the rackjobber
was getting a “tainted image,” he
stated.

Wienstroer said the dedicated,

competent rackjobbers far out-
numbered the bad apples. He
added that operations such as

J.L. Marsh, Schwartz Brothers,
ABC Record and Tape Sales in-
cluding Musical Isle, and many
more, were doing a standout mer-
chandising job.

Wienstroer’s blast continued:

“Yet, at every NARM conven-
tion, it seems that the manufac-
turers blame all the industry prob-
lems on the racks. It is claimed
we don’t promote, we don’t give
enough exposure to catalog, we
ask for excessive returns, and for
too much ad money. Personally,
1 feel this attitude is an insult to
those who do promote, do give
spread and exposure, do keep re-
turns in line, use legitimate ad-
vertising and pay their bills on
time.

“We cannot speak for all rack-
jobbers, but T can tell you about
our Musical Isle operation. During
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All the same,
about the two rival matrix and discrete disk systems
and local chain store owner Sol Polk called lack of
standardization in television cartridge “disgraceful.” (See
full coverage of CES in the Tape/Audio/Video section

May, for instance, Musical Isle
put over 200 new albums on re-
lease; and our weekly average 1s

(Continued on page 10)

Ind Tape Firm
Opens Diskery

By JOHN SIPPEL

NORTH AUGUSTA, S. C. —
Charles A. Schafer, local business-
man who started making custom
product for mortuaries on car-
tridge tape as early as 1960 and
more recently has been prominent
as an unlicensed tape duplicator
of potpourri hit tape product, has
started Cutlass Records, with of-
fices here and in Nashville.

Schafer told Billboard that he
has allied himself with Billy Carr,
independent producer/writer, who
heads the Nashville operation
which will concern itself primarily
with acquiring artists and operating
the sales activity of Cutlass. Assist-
ing Carr marketwise will be Stu
Tinney, newcomer to the recording
industry but described as a market-
ing veteran by Carr. Michael Javits,
formerly with Premier Albums in

(Continued on page 70)

Non-Compatible ‘Q’
Not a Deterrent: CES

By EARL PAIGE

CHICAGO—Non-compatibility
ware and non-standardization in
equipment did not discourage retail buyers at Consumer
Electronics Show (CES), which tallied a record 22,000
opening day registration. Retail sales of 4-channel units
will jump 25 to 30 percent by year end, predicted
retailer and

in 4-channel hard-
television cartridge

seminar panelist Richard

there was considerable grumbling

On the software front, buyers heard nearly side-by-
side demonstrations of the Columbia, Electro-Voice and
matrix disk and RCA,
discrete “Quadradisc.”

Blank tape exhibits were more elaborate than ever
as this area of software caught buyers’ attention as
never before. There were also scores of new accessory
marketers exhibiting.

While less in number, there were several exhibitors

JVC and Panasonic

(Continued on page 70)
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General News

U.S. Rejects Shaab Challenge

WASHINGTON—A suit chal-
lenging the constitutionality of the
copyright protection law (PL 92-
140) for sound recordings against
unauthorized sound duplication
was dismissed by a three judge
federal court panel last week.

Plaintiff Ronald Shaab of Baton
Rouge, La., had claimed that sound
recordings do not qualify as writ-
ings that may be constitutionally
copyrighted, that the statute is
vague, and that it failed to provide
for a compulsory licensing of re-
cordings in the same manner as it
provides for compulsory licensing
of musical compositions. Shaab’s
contention that this discriminates
against someone like himself
whose musical works are subject
to compulsory licensing was re-
jected.

RIAA Intervenes

Defendants in the action were
the U.S. Attorney General and the
Librarian of Congress, the offi-
cials charged, respectively, with
enforcing the criminal provisions
of the Copyright Act and adminis-
tering the Copyright Office. The
Recording Industry Association of
America was granted permission
by the Court to intervene as an
interested party in the defense of
the new statute.

The Court held that, although

sound reccrdings were not antici-
pated when the copyright clause
was framed, the clause “must be
interpreted broadly to provide pro-
tection for this method of fixing
creative works in original form.”
Recording firms that provide the
equipment and originate the di-
verse talents of arrangers, per-
formers and technicians satisfy the
requirements of authorship found
in the copyright clause, the Court
held, noting that this point was
even conceded by the plaintiff
during the oral argument.
Promotes Arts

The Ccurt also distinguished
clearly between compulsory licens-
ing for copyrighted musical com-
positions which, it said, ‘“promote
the arts by permitting numerous
artistic interpretations of a single
written composition,” and the
plaintiff’s demand that such com-
pulsory licensing likewise be ex-
tended to sound recordings.

“If Congress, in 92-140, had
extended the compulsory licensing
provisions to call for licensing of
companies that wish to make and
sell identical versions of the re-
corded corapositions, these public
benefits would not result. Con-
sumer choizes would not be broad-
ened since identical interpretations
would be supplied first by the

Hallmark Prepares Pop Hit
Song Greeting Cards for’73

KANSAS CITY, Mo. — Hall-
mark Cards Inc., here will begin
sale of a 24 to 30 all-occasion
greeting card series, based entirely
upon pop song hits, very early in
1973. Spokesmen for the world’s
largest card printer said the series,

“Sounds of Love,” would be made-

available to the company’s over-
20,000 retail outlets in the U.S.

Hallmark’s first acquisition of
copyrights to be featured on the
greeting cards was from Irving and
Almo Music. A&M recording pub-
lishing affiliates. In a negotiation
with Dick Stewart of the publishing
firms, Hallmark sewed up rights
to lyrics by Richard Carpenter, Cat
Stevens, Paul Williams, Roger
Nichols and Mason Williams. Com-
pany is dealing with other pub-
lishers for lyrics to be used on the
card line.

The line, which includes
correlative posters at the start, will
use “‘unusually-shaped cards, with
prominent graphic display of the
song title, and, perhaps, part of the
lyrics on the cover. The inside left

800 to Attend
CBS First

Foreign Parley

NEW YORK—About 800 dele-
gates are expected to attend the
Columbia and Epic Records’ 1972
convention July 26-30. Tt will be
held at Grosvenor House, London,
and marks the first time the com-
pany has held its annual conven-
tion overseas.

President of CBS Records Inter-
national, Walter Yetnikoff, will use
the convention for a series of in-
ternational meetings. Jack Craigo,
vice president sales and distribu-
tion, will host sales and distribu-
tion meetings and seminars, and
Ron Alexenburg, vice president
Epic, will introduce a multimedia
presentation of new product.

Arnold Levine, creative director,
Columbia, has produced a feature-
length film of CBS artists to be
shown at the convention.

Roz Blanch is named conven-
tion coordinator, working with a
committee consisting of David
Wynshaw, co-ordinator; Bunny
Friedus, Columbia Records Inter-
national coordinator; Don DeVito,
assistant coordinator, and Hank
Altman, audio and visual.

Billboard is published weekly by Billboard Publications, Inc., 165 W, 46th St., New York,

page will probably carry the full
lyrics of the song, while some part
of the lyric and/or the title may
be used on the inside right page.”
Cards will carry artwork, relative
to the mood of the card, but the
spotlight will be on the lyrics and
title of the song. “Music and lyrics
are a living scrapbook of our
times,” Clark Randall, corporate
director of product management
for Hallmark, stated. .

Cards will sell “for under $1,
with a variety of cards at different
prices available.” Hallmark will
kick off the promotion probably
right after Christmas, with special
point-of-purchase material to high-
light the new line. Other related
products contemplated for “Sounds
of Love” include: books, buttons,
writing papers, puzzles, calendars,
scrapbooks and photo albums.

Dual Mktg.

NASHVILLE—Nashboro Rec-
ords is capitalizing on a two-
pronged system of marketing to
reap bonus sales from old blues
and last week picked up the mas-
ter on an old album by Betty
Swann from Money Records in
Los Angeles to place on the Abet
label. First, the label has its reg-
ular 35 distributors across the
country, said vice president Fred-
die North. But also, through
Ernie’s Record Mart located here,
which has a mailing list of more
than 100,000 individual record
buyers, the label is selling a vast
amount of old blues singles and
albums.

The initial impetus for record
sales through Ernie’s mail order
business ccmes from a late-night
radio show hosted by John R, air
personality on WLAC here. The
signal of the 50,000-watter booms
all through the Midwest and South
at night. And in many of those
rural areas and small towns in
the South and Midwest, record fans
cannot buy old blues in their local
record shops.

“Our distributors place small
orders constantly on this product,”
North said, “but most blues fans
know that Ernie’s is the place to
buy the records they want.”

North, a recording artist on
Nashboro’s Mankind label as well
as a Nashboro company executive,
said that the deal for the Swann
master was made with Ruth Dol-

originator and later by the li-
censee. Equally important, compe-
tition and the creative aspects of
the industry would be impaired
since established recording firms
would be discouraged from in-
vesting in new arrangements and
performers, if they were compelled
to license their successful interpre-

(Continued on page 25)

Parley Ponders
Promotion Plays

LOS ANGELES—The tactics of
record promotion on radio today
have become so complex, that
many record promotion e).(ecutives
are in a quandary when it comes

NARM Retains 1,000
Anti-Pirate ‘Shoppers’

BALA CYNWYD, Pa. — The
National Association of Record
Merchandisers (NARM) has re-
tained close to 1,000 ‘‘shoppers”
who will cover the nation’s retail
outlets and report on alleged boot-
leg record and tape product being
handled at retail level.

The “shoppers” appointed by
NARM'’s Anti-Piracy Committee as
part of its new offensive against
iflegal duplication of prerecorded
music product, is expected to give
the music industry an unprece-
dented investigatory force through-
out the country.

According to Jules Malamud,
executive director of NARM, the
“shoppers” will cover all types of
outlets, including independent mu-
sic stores, department and discount

stores, truck stops, service stations,
and other places where allegedly

TOP COURT
BID IS NEXT

WASHINGTON—The Shaab
challenge to the constitutional-
ity of the new copyright pro-
tection law will be carried on
to the Supreme Court, in spite
of the rejection of all of the
Shaab arguments by a three-
judge panel in Federal District
Court (see separate story).

Washington attorney Jim
Fiske, said he was entering the
necessary procedural petitions

last week, to keep the case alive.

phin of Money Records. She also
operates record stores in the Los
Angeles area. A master of a sin-
gle by the Larks was also pur-
chased for Nashboro distribution
from her.

“With our mail order operation
(actually Nashboro is an offshoot
of the mail order business, which
has been in operation for many
years under president Howard Al-

Kapralick’s 2
Free Concerts

LOS ANGELES—David Kap-
ralick, Sly Stone’s manager, is pro-
ducing two free rock festivals at
parks here and in New York with-
in two weeks. Purpose of the event,
titled “Om in the Sky Festival,” is
to raise the mystical consciousness
of the music audience, according
to Kapralick.

Name acts appearing in the
shows are still to be finalized. Fea-
tured in each 1 to 4 p.m. gathering
will be skywriting, roving musi-
cians, singers, dancers and parades.
Festival dates are Sunday (2) at
New York's Central Park and July
4 in Los Angeles at Pilgrimage
Theater, Griffith Park, South Park
in \IiVatts and perhaps MacArthur
Park.

illicit product may be offered for
sale.

NARM is also working in" Wash-
ington on plans to institute nation-
wide anti-piracy legislation that
would reach beyond the 10 states
in which it now exists.

to getting a new record by a new
artist played on the air. Yet, both
radio executives and record com-
pany officials know the life spirit
of radio vitally depends on fresh
excitement. Without the constant
flow of new recording artists into
the field, the entire music industry
may become stagnant.

To discuss this problem—and
other aspects of radio program-
ming—the fifth annual Billboard
Radio Programming Forum will
feature a panel of five of the lead-
ing record company promotion au-
thorities in the business. Com-
prising this panel will be Steve
Popovich, national promotion di-
rector of Columbia Records; Har-

(Continued on page 25)

Group Formed to Protect
Black Music Via Copyright

NEW YORK—A Committee to
Protect American Black Music,
aimed at aligning itself with the
general movement to seek an ex-
tension of the 1915 Copyright
Law, has been formed. It urges
that a writer should receive royal-
ties during his lifetime, plus 50
years more.

Launching the committee are
Henry Allen, vice president of
Atlantic Records and the com-
pany's sales manager, Rick Wil-
lard.

Allen and Willard have sent a
letter to members of the Black
Congressional caucas urging them
to “seek a one-year extension of
the Copyright Law.” The law pro-
tects a song for 56 years after
which it passes into public domain.
Both houses of Congress in the
last five years have passed a one-
year extension to the law.

The letter points out that W. C.
Handy’s “St. Louis Blues” passed
into public domain two years ago,
although currently protected by the
extensions. The Handy family col-
lects an “estimated $100,000 from
the more than 100 tunes he wrote.”

The letter continues: “Other
great tunes that Americans have
sung throughout the ages also fall
into this category. They include

Tack Builds Nashboro

lison), Betty Swann is a natural
for us,” North said. But one of
the beauties of the mail order op-
eration is that all of the people
who receive a catalog sheet of
product every two or three months
“have done business with the firm
before and are likely to buy
again.” Ernie’s has been booming,
he said. Most of the sales are
soul, but a country division start-
ed a year ago is growing rapidly.

BELL DRIVING
CRITICS WILD

NEW YORK-—Bell Records
has literally launched a big
drive on a new album by John
Hurley, just signed to the label.
In both New York and Los
Angeles, a total of 40 album
reviewers for newspapers and
magazines are being invited to
a chauffeur-driven, four-hour
ride in a limousine. Anytime
during a two-week period, the
limousine is available for any
use desired. Via 8-track car-
tridge, music will entertain the
passengers. And the music, of
course, is Hurley’s new LP
“John Hurley Delivers One
More Hallelujah,” being re-
leased this week.

‘Some Of These Days’ by Shelton
Brooks, ‘Honeysuckle Rose’ by the
late Fats Waller and the now
wheel-chaired Andy Razaf, who
depends upon the royalties from
the latter and other songs to pay
his $18,000 a. year medical ex-
penses, ‘Basin Street Blues’ by
Spencer Williams, ‘Running Wild,’
‘Old Fashioned Love’ and ‘If I
Could Be With You’ by the late
James P. Johnson, ‘I'm Just Wild
About Harry’ . . . by Noble Sissle
and Eubie Blake.

“The only satisfaction these
great black Americans received was
small royalty checks — small in
comparison to the hundreds of
thousands pocketed by singers, pub-
lishing firms and record companies
who capitalized on their words and
music.”

Willard was in Washington over
the weekend attending the Black
Congressional caucus dinner and
pushing the aim of the committee
to congressmen. Joining the com-
mittee is singer Wilson Pickett.

Vegas Judge
Affirms Order

LAS VEGAS — U.S. District
Court Judge Rodger D. Foley
issued an injunction prohibiting
several Clark County defendents
in a $1 million dollar tape copy-
right infringement suit from manu-
facturing, selling and distributing
pirated records and tapes of pop-
ular music.

Foley also denied a motion on
behalf of the firms to suppress
evidence and to have allegedly pi-
rated tapes and recordings returned
to them.

Last May 4th U.S. deputy mar-
shal’s action on an order of seizure
granted by Foley, Billiboard
May 13, seized more than $1
millton worth of tapes and re-
cordings allegedly made illegally.
Over 30 persons and firms were
named in the-suit.

According to the complaint the
defendants used electronic and me-
chanical devices to transfer exact
renditions and performances on to
phonograph records and magnetic
tapes and that they advertised and
sold the unlawfully duplicated rec-
ords and tapes nationwide.

However, the suit said the de-
fendants entered into a nationwide
conspiracy by pirating the records
and tapes without authorization
and by not paying royalties re-
quired under the copyright act.

The court was asked for an ac-
counting of damages based on
triple the amount of royalties due
the plaintiff as a result of the pi-
rating.

More Late News
See Paae 70
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General News

WB Branch Multi-Media Shows
Spark New Artists’ Emergence

LOS ANGELES—Warner Bros.
Records this year has become so
convinced of the wusefulness of
multi-media new product presenta-
tions to its branch distribution
personnel that the WB merchan-
dising department now has a full-
time staffer doing nothing but
assembling slides and other visuals
for these presentations.

Warner is now putting together
a full branch presentation for each
of its nine yearly releases. Three
such shows have already taken on
the road to the eight WEA branch
centers.

A top representative from WB’s
sales department and from the
merchandising-advertising depart-
ment team up to travel with the
elaborate slide presentation. Three
teams go out each time.

Current branch presentation is
titled “The Phlorescent Leech &
Eddie Show,” featuring Mark Vol-
man and Howard Kaylen as taped
MCs. The pair, former Turtles
lead singers, have recently been
featured with Frank Zappa and
the presentation is titled after their
first solo album as a team. Also
strongly featured on the show is
material on the Capricorn debut
album by Captain Beyond.

Helped Break Rundgren
The previous presentation fea-
tured as taped host, Todd Rund-
gren, whose single and album are
now in the upper reaches of the
Billboard charts. “On a successful

BH LP Codes
Comedy Cuts

LOS ANGELES—To help radio
station program directors, a new
comedy album by Beverly Hills
Records has a coding system on all
of the cuts similar to the one used
in the movie industry.

Morris Diamond, president of
the label, said the comedy LP
“Sex Is Not Hazardous to Your
Health” will feature 34 cuts. Three
are rated X and intended for col-
lege radio and progressive rock
FM stations. Six cuts are rated GP
for “programmer’s guidance sug-
gested.” The other 25 cuts are rated
G, which means they’re pretty
much safe for everyone to play.
The system, Diamond said, has
met with approval of everyone he’s
talked with, based on test-pressing
sent to key radio stations. The LP
features Jackie Vernon, Tom Bos-
ley, Marian Mercer, and Louisa
Moritz. It’s been shipped this week
to distributors.

McPhatter Dies
At Age of 41

NEW YORK — Singer Clyde
McPhatter died Tuesday (13) ap-
parently of a heart attack. He was
41. McPhatter started singing at
five in his father’s Durham, N.C.
church and had his own gospel
quartet at 13.

He joined the Dominos and
sang with them for three years,
leaving to form his own group, the
Drifters. The group made their
first records for Atlantic in 1953,
and McPhatter remained with the
group for a year before being
drafted into the U.S. Army.

After leaving the Army he be-
came a solo artist. His major hit
was the million selling, “A Lover’s
Question.”

WGKA Aided Push

NEW YORK—Due to a trans-
mission error, another Atlanta Ra-
dio station was credited with the
promotional success of Rich’s
classical music fair. The station
which deserves the credit is
WGKA, Atlanta. The E. Power
Biggs program and interview were
also on WGKA.
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By NAT FREEDLAND

record, you can never be sure
exactly how much the marketing
campaign was responsible for it,”
said Hal Halverstadt, WB's mer-
chandising-advertising director,
who is responsible for the multi-
media presentation program. “But
I'm sure that our field sales, pro-
motion and distribution personnel
were aware of Todd Rundgren to
a degree which is rare for any
new artist.”

Halverstadt explained that along
with the combination of in-person
and audio-visual merchandising
presentations, all branch sales per-
sonnel are provided with 9x9 book-
lets outlining the copy and graphics
for each artist campaign in the
six-week release.

After use at the WEA branches,
the slide presentations are sent to
key overseas distributors, including
Japan, Australia, England, Ger-
many, Holland, France and South
Africa. “Even in the markets that
don’t speak English, these audio-
visual shows are still the most
effective way to present the basic
information about our new artists.”

The presentations concentrate
more on new artists than on es-
tablished acts because it is the
newcomers who especially need
the exposure, Halverstadt ex-
plained. Each branch showing is

Audio Devices
Suing Koven

LOS ANGELES—An error
in a headline in last week’s
Billboard incorrectly attributed
to Audio Magnetics a court suit
brought by Audio Devices. Au-
dio Devices, a division of Cap-
itol Industries, is suing Donald
Koven’s Mobile Stereo in Su-
perior Court here for an alleged
$9,497 delinquency.

AMC Drive
On Budget

NEW YORK—The American
Music Conference held its semi-
annual meeting in Chicago and
heard a report by Lee Schooler,
chairman of AMC’s public rela-
tions firm, on the efforts of the
Public Relations Board, Inc. to
restore the $3.7 million budget for
musical education in Chicago’s
public schools.

FRB, it was reported, has begun
a campaign which includes the
formation of a citizen’s committee,
newspapers, radio and television
publicity and the appearance of
Benny Goodman at a Board of
Education hearing.

Playing major roles in the for-
mation of the citizen’s committee
were: AMC director Kenneth
Ingram, vice-president of sales,
Selmer Division, Magnavox Corp.,
Charles Suber, publisher of Down
Beat Magazine, Don Boroian of
Musical Educational Service, Wil-
liam Young of the Chicago Mu-
sical Instrument Co. and Don
Minaglia, Superintendent of Music
for Chicago’s public schools.

The AMC board also approved
a grant to MISTEROGERS
NEIGHBORHOOD, a children’s
program on National Educational
Television.

Musicor Sues Natl.

CHICAGO — Musicor Records
has instituted suit in Circuit Court
here, seeking payment of a
$5.489.76 delinquency, which it
alleges is due from National Tape
Distrs., Inc., Milwaukee. NTDI
recently filed a Chap. 11 action in
federal district court here (Bill-
board, May 20). Richard Shelton
represents the plaintiff.

made into a festive occasion, either
a lunch or dinner program. If the
branch itself is not set up for cater-
ing facilities, the program is moved
to a convenient hotel.

Road Show Routing

“We play to about 50 at each
branch,” Halverstadt said. “We try
to get the entire staff in. Not only
sales, promotion and executives,
but the warehouse kids and espe-
cially the order clerks.” The pres-
entations are scheduled for two
weeks prior to date of release.

Warner’s highly professional
slide and tape presentations are
also used on a somewhat different
scale for direct pitches to dealers
and accounts. For example, Hal-
verstadt has put together showings
exclusively for record buyers of
the big Western retail chain, White
Front.

“White Front prides itself on
being able to break records through
its selling power,” Halverstadt said.
“And our presentation got them to
go on three of our albums which
they had previously ignored.”

Also, Warner is planning an an-
nual series of regional dealer pres-
entations featuring the multi-
media shows from now on. Ac-
tually, two such dealer presentation
series were held within the past 12
months, located at impressively
offbeat sites such as the Queen
Mary docked at Long Beach and
the new Playboy resort in New
Jersey.

“But we've found if there's too
much partying built into the eve-
ning it becomes less effective for
taking care of business,” Halver-
stadt said. “It's been demonstrated
that the best form for these things
is something along the line of the
dealer presentation we held at New
York’s Plaza Hotel, which is cer-
tainly outstanding for food and
atmosphere. We started with a
cocktail hour and then moved to
a nearby theater-seating room for
a presentation and some live art-
ists. Then we moved to a dining
hall for dinner. That way, there
wasn’t too much going on at one
time.,”

Blue Thumb,
Island Enter
License Deal

NEW YORK — Blue Thumb
Records and Island Records have
entered into a licensing agreement
whereby Blue Thumb, manufac-
tured domestically through the
Famous Music Corp., will be dis-
tributed in the UK. by Island
Records.

Effective immediately, the
agreement calls for Island to dis-
tribute all Blue Thumb product,
inclusive of the entire artist roster.

Island will launch the Blue
Thumb label in Britain on July 23
under its own logo, and will mount
a major promotion campaign in its
support. The first releases will be
“Home Is Where the Music Is” by
Hugh Masakela; “Strikin’ It Rich”
by Dan Hicks and His Hot Licks;
and “Headkeeper” by Dave
Mason.

The Blue Thumb/Island agree-
ment is Island’s first U.S. catalog
deal.

Alice Cooper Unit

Slates a Benefit

NEW YORK — The Alice
Cooper rock group, with Alice
Cooper, Mike Bruce, Dennis Dun-
away, Glen Buxton and Neal
Smith will appear in a benefit
concert at the Nazareth Speedway,
Nazareth, Pa. on Sunday (25).

Proceeds will be donated to the
Jerry Lewis Muscular Dystrophy
Fund. Mama Lion and son will
also appear.

Executive Tumtable

Luba Firchuk has been promoted to the position of co-
ordinator, promotion, for Columbia Records. A Hunter College
graduate, Miss Firchuk has worked at the label for several years
in the promotion area. . . . Roy Chiovari, formerly with Warner/
Reprise as a local promotion man in the Chicago area, has been
appointed Midwest regional promotion manager for the label.
He will be based in Chicago. . . . Ken Wardell has been named
promotion representative in San Francisco for RCA Records. He
was previously program director and an on-the-air personality for
radio station KZAP, Sacramento. . . . Gordon Boehne has been
appointed controller of Heilicher Bros. and J.L. Marsh, Inc,
divisions of Pickwick International, Inc.

* K %

Bill Lucas, director of creative services, Harry Anger, direc-
tor of merchandising and market planning, Eliot Horne, manager,
a&r rock music, East Coast, and Bill O’Dell, manager of mer-
chandising and market planning, have exited RCA. Bill Keane
was named director, marketing development and planning, as
replacement for Lucas and Anger. (Exec Turntable, June 17.)

Eric Kushins has been named operations manager for Capitol
Records’ Eastern sales office. He was formerly a production
assistant with Polydor. . . . David Leanse is leaving his position
as national executive director of NARAS to return to private law
practice, specializing in entertainment-communications mergers
and acquisitions. . . . Gary George has been appointed to head
Warner Bros. Records’ West Coast publicity office. He was
previously a publicist for the New York Museum of Modern Art.
. . . Sandy Pollock, formerly assistant to Increase Records presi-
dent Ron Jacobs, is now publicist for Artie Ripp’s Family Pro-
ductions. . . .George Sims has joined Seattle West Recording as
general manager of the Homegrown and Sea-West labels. . . .
Jim Sinclaire has been named national promotion director of
Im’Press Records. He is a musician and producer as well as a
merchandising consultant. . . . Vince Marchiolo, onetime road
manager for Poco and formerly in national promotion for ABC/
Dunhill, has been appointed to the newly created post of artist
relations assistant to ABC’s vice president Marv Helfer. . . . David
Mook now heads the Damont Corp., a Beverly Hills publishing/
artist representation firm. He was formerly a vice president with
Aaron Schroeder International. Larry Marks, also with the
Schroeder office in Los Angeles, is the firm’s general professional
manager.

* * %

Ed Ochs, former Billboard rock columnist and soul editor,
has been named music editor of LA, a new weekly newspaper
debuting July 4 in Los Angeles. . . . James A. Long, a black
Detroit educator who was principal of Northwestern High School
in Detroit for the last two years, has been appointed to the Storer
Broadcasting Co. staff as general executive and coordinator of
employee training programs. . . . Jack Pleis, veteran arranger/
producer with RCA, Los Angeles, has left that position. . . .
Jimmy Barden, formerly with Chappell, Los Angeles, has been
named director of Creative Services West for Aaron Schroeder
International. He is being assisted by Kadi Morand. .
Alan Lavinger, longtime industry executive in merchandising and
advertising with such labels as UA and Cream, has joined Shp!by
International, makers of custom auto parts, as merchandising
manager. . . . Gloria Clark, pre-production chief for UA, has
left the label. . . . John Ireradi has exited DGG, where he was
Western regional sales representative. ITreradi, who started in

(Continued on page 25)
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Last week at Madison Square Garden,
20,000 people saw an unforgettable performance of the songs
that millions will now hear.

“SIMON AND GARFUNKEL'S
GREATEST HITS” ;

Including never-before-released live periormances:
“Bridge Over Troubled Water”
“The Sound of Silence”
“Mrs. Robinson”
“Scarborough Fair/ Canticle”
“I Am a Rock”
“For Emily, Whenever I May Find Her”
“Kathy’s Song”
“Bookends”
“America”
“Cecilia”
“El Condor Pasa (If I Could)”
“The Boxer”
“Homeward Bound™
“The 59th Street Bridge Song
(Feelin’ Groovy)”

KC 31350

From the American group

that’s sold more albums than any other in history.
The definitive album of greatest hits.

On Colembia Records ~ and Tapes

wwWw americanradiohistorv com
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The Grass Roots celebrated their seventh anniversary with ABC/
Dunhill Records by re-signing with the label. Pictured (I. to r. top row)
are Virgil Weber, Joel Larson, Reed Kailing, ABC/Dunhill President
Jay Lasker and Rob Grill. Seated (l. to r.) are Warren Entner and Grass

Roots producer Steve Barri.

Ben Karol Sees Mfrs. In
Retailing, Detrimental

By ROBERT SOBEL

NEW YORK — Ben Karol of
the King Karol retail chain has
scored manufacturers who engage
in retailing. “It is wrong and det-
rimental to the entire industry for
the manufacturer to be also in-
volved in retailing. This manufac-
turer obviously enjoys a tremen-
dous advantage, price-wise. The
whole concept cheapens the prod-
uct in the eyes of the consumer.
The consumer, realizing that there
is a large price discrepancy from
one retail store to another, be-
comes distrustful and wary. He is
bewildered and doesn’t buy,” Karol
declared.

Karol himself is a subdistributor
as well as a partner, with Phil
King. in the five-store operation
in the metropolitan N.Y. area. A
sixth will open Oct. 1 here in the
National General Building. When
choosing a new store he looks
for the proper location where he
can also oversee. ‘“No, absentee
management does not work too
well. It’s a fast-moving business
and not to be on top of it is dis-
asterous. New things come up hour
to hour. What is relevant today is
irrelevant tomorrow, and a store
and its management, to be success-
ful, must fit into the over-all con-
cept of this kind of change.”

Karol looks for a space of at
least 2,000 and.up to 4,000 square
feet, depending on the anticipated
volume and for a potential of
$500,000 volume vyearly, before
choosing a new site. “To pay our
personnel and because of the high
overhead, we must generate a min-
imum of $300,000 per store. Our
total personnel numbers 125, of
which about 75 are clerks,” he
said.

The mail order business, ac-
cording to Karol, accounts for
about $750.000 yearly.

Regarding the ordering of prod-
uct, Karol said that each store
manager does his own ordering.
There is however, he said, a con-
stant interchange of merchandise
“among our different locations. We
all work, of course, from one in-
ventory in the warehouse.”

Catalog Store

Karol also believes in a catalog
store, “in the real sense of the
word.” Karol keeps a minimum of
40,000 records in each of his
stores and ‘“you can’t just restrict
these to the top 200. They must
be the top 40,000.” In this regard,
Karol said he has in stock at least
one record of every listing in the
Schwann catalog. “It’s not so much
the depth but its that we must
handle everything. It’s the only
way for the buyer to know and
trust us—whether he be another
dealer looking for a particular
item, or the consumer.

Pilferage Problem

Pilferage remains a big prob-
lem for Karol as well as for other
stores. “The only way to handle
it, at least for now, is to alert our
people. This helps keep it within
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reasonable bounds. We never have
nor ever will handle bootlegged
product. Every dealer should do
likewise.”

Karol expects business to be
strong during the latter six months,
based mainly on economic indi-
cators. He sees the future as very
bright for the industry. He noted
that the home entertainment field
will play an important role in its
growth. “People will be entertained
more and more at home, making it
possible for the person to see and
hear better electronically. And, as
more leisure time opens up for
him, the consumer will seek more
of these advantages. As for our-
selves, we will always supply the
needs, in whatever form it takes,
cartridge TV, tapes, records, 4-
channel, and in the educational
field, and will continue to grow
with them. We all must grow as a
result. The horizon for the indus-
try is unlimited.”

Nectar in TV
Push on LP

NEW YORK — Nectar Records
has launched a television adver-
tising campaign for “Eileen Fulton
Sings With You in Mind,” which
was released late last year,

Danny Fortunato, Nectar presi-
dent, who produces, promotes and
markets the company’s product,
said that the Fulton LP is being
supported by three TV spots in 12
markets. The commercials are air-
ing on the CBS-TV soap opera,
“As the World Turns,” on which
Miss Fulton stars. In addition, Nec-
tar has placed ads in TV fan mag-
azines. Her latest single, “I Won-
der Who My Daddy Is,” written
by Gladys Shelley, was recently
released.

The artist’s first single, “Radio,”
concerns the oldtime radio soap
operas, and Fortunato believes it
is the only record of its kind.

Nectar is also into the nostalgia
wave with “Bring the Boogie-
Woogie Back,” by Toni Mathis.
The single recreates the musical
background of the 40’s, and is
“probably the first nostalgic rec-
ord created with a soul motif,” by
Fortunato.

Nectar, which has 21 national
independent distributors, has two
music publishers, Scottie Music
(BMI) and Donato Music
(ASCAP). The label is aiming for
the MOR pop market.

CTIl and Kudu
Move Quarters

NEW YORK — Creed Taylor
Inc. and Kudu Records have
moved to One Rockefeller Plaza.

Creed Taylor said that CTI has
also expanded its activities by sign-
ing a pact with Metronome of
Sweden for exclusive U.S. distri-
bution rights.

A CTI package show with
Freddie Hubbard, George Benson,
Grover Washington, Jr., Hubert
Laws, Ester Phillips, Johnny Ham-
mond, Stanley Turrentine, Joe Far-
rell, Hank Crawford, Airto and
Milt Jackson will appear at the
Felt Forum, N.Y. Friday (30).

Dr Pepper Concert Series

HEMPSTEAD, N.Y.— The Dr
Pepper Co., through their adver-
tising agency, Young & Rubicam,
has signed an agreement making
them exclusive sponsor of the
weekly live concert series broadcast
over WLIR-FM and originating
from Ultra-Sonic Recording Stu-
dios. A concert by Randy New-
man, Warner Bros. recording art-
ist, on Tuesday (20) will mark the
first week of the sponsorship,
which has been set for a 23-week
period,

In selecting the WLIR-FM con-
cert series, Dr Pepper and Young
& Rubicam noted the highly con-
centrated youth market attracted
to the series, which includes a stu-
dio audience of 50 to 60 guests in
addition to the radio audience.
The agency believes that the as-
sociation will contribute to product
image-building among the lucrative
18-34-year-old market.

Spots for the series include open-
ing and closing billboards and two
one-minute commercials during the
concert.

Producer of the series is Mike
(Eppy) Epstein. the director is Ul-
tra-Sonic’s Mike Colchamiro, and

the engineers who mix the concert
for broadcasting are John Bradley,
Steve Goetz and Jeff Kracke, all
from Ultra-Sonic, who rotate du-
ties on a weekly basis.

The series has been broadcast
every Tuesday evening since Octo-
ber 1971. WCBS-TV News has
covered past concerts with Alex
Taylor and Todd Rundgren, and
that news team will again film the
Newman concert.

Upcoming concerts will include
Jack Bonus, Grunt Records artist,
and John Hammond, Columbia
Records artist.

Authors Cited for
‘Fiddler’ as Champ

NEW YORK—Sheldon Harnick
and Jerry Bock were the recipi-
ents of a special congratulatory
resolution from the Council of
the American Guild of Authors
as “Fiddler on the Roof” became
the longest-running production in
Broadway history. On Saturday
(17) the show reached 3,225 per-
formances.

Letters To

he Editor

Dear Sir:

My commendations to Richie
Havens, Frank Zappa and other
artists speaking out against drugs.
Perhaps the source of the drug
problem lies with those govern-
ment agencies originally intended
to curb the problem.

For example, the Food and

Drug Administration is supposed
to regulate drugs. But instead of
protecting the consumer it has
aligned itself with business inter-
ests and, as a result, the market
has been flooded with drugs.
Thank you for your articles on

the subject.
John Webb
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General News

Celebrating at a party for Polydor Records’ release of the original.cast
|1 Can't Cope” are (left to right)

album from ‘““Don’'t Bother Me,

o
0 B .
S LT
% &

Fd "

Polydor's N.Y. promotion representative Steve Borkum, Hope Clark,
cast member and Frankie Crocker of WBLS-FM.

Allied Improves Pressing
And Printing Facilities

LOS ANGELES—Allied Record
Co., the custom pressing firm, is
currently in the midst of produc-
ing what it claims an “error proof”
single. Several new manufacturing
developments are claimed by Jack
Wegner, the company’s manufac-
turing head, that will virtually
eliminate pressing problems the in-
dustry has had with singles.

First is an ‘“‘automatic drinking
machine,” the first of its kind in
the country, Wegner claims. It
claims to eliminate any off-center
hole problems that might be en-
countered with seven-inch product.
The new machine was developed
by Allied and New Jersey Labeling
Machine Co. The new machine
also speeds up the labeling process,
Wegner says.

Wegner also cites new quality
control equipment developed for
Allied by Altec and Thorens, along
with new offset printing facilities
for labels and jackets that will pro-
vide faster service for accounts.

Another development is Allied’s
new design for molds and stamper
mountings. Allied and the Richard-

son Co., a raw material supplier of
styrene, have been working on a
new compound for disks.

Wegner, who has headed the
plant since 1945, points to more
automation coming into the custom
business which will improve qual-
ity and produce a more consistent
product.

Atl. Jazz Week
In Dept. Store

NEW YORK—Gimbels depart-
ment store here was the scene last
week of an Atlantic Jazz Week fea-
turing Dave Brubeck, Herbie
Mann, David Newman, Bobby
Short, Max Roach and Gary Bur-
ton.

Each Atlantic artist appeared on
each day of the week in a special
gazebo erected as part of the pro-
motion.

Atlantic is planning future art-
ist appearances in the department
store because of the success of the
jazz promotion.
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By SAM SUTHERLAND

While record company execu-
tives are often dismissed as little
more than shrewd businessmen,
there are enough exceptions to
blunt the force of that old saw.
And Jac Holzman, president of
Elektra Records, is one of the
more obvious examples of a suc-
cessful executive with a solid tech-
nical and musical background.

Holzman’s long list of produc-
tion credits originates with his
early career as an engineer. The
battered Magnecord that sits in
his New York office is a testament
to those early days. Sitting in that
office, he recently offered his
views of studio technique in terms
of his earlier years, his work at
Elektra, and his recent return to
the studio to produce Harry
Chapin.

“I produced most of the records
here for the first 10 years,” Holz-
man recalled. “Then, whenever we
moved into a new area, I would
produce the first album in that
field.” Such an active role was
commensurate for Elektra’s a&r
man, but he extended that role
to include the training of all
Elektra producers and many en-
gineers.

How did he choose producers?

“I take somebody who seems
to have some musical chops,”
Holzman explained. “And then I
expose them to everything.” Which,
he continued, meant experience
at every phase of record produc-
tion, particularly engineering.

“You'’re not going to let some-
body fly an airplane if he doesn’t
know how the stick works,” he
stated. “One of the greatest dan-
gers I see is the producer who
has musical values, but who is in-
timidated by the studio. A Paul
Rothchild takes the studio by the
scruff of the neck.

Solid Background

“I've never met a really great
producer who didn’t have a solid
engineering background. A pro-
ducer should have an idea of how
the record is going to sound af-
ter going through lacquering, then
through each successive stage of
production right up to the record
in the store, because, at every step
of the way, there is a slight deg-
radation of the original.” And the
producer, Holzman stated, has to
anticipate each stage and each deg-
radation.

While Holzman insisted on that
basic technical strength, he also
stated, “You can have 20 differ-
ent philosophies on how to run a
session, and 10 of them will work.”

Holzman’s philosophy .began
forming during his early engi-
neering experience and today he
sees that philosophy in terms of
a record’s emotional impact.

“I've always tried to keep things
simple. And I've always said, ‘Less
is more.” All technology is there
to serve the emotional value of
the record,” he said. Which does
not, however, imply that Holzman
has resisted progress. “Any tech-
nical innovation which makes for
a significant improvement, we’ll
use,” he stated, and he pointed
toward the design of Elektra Re-
corders in Los Angeles as evidence.

Thus, while Holzman viewed
24-track recording as technically
impractical and unnecessary, he
was optimistic about the future of
quadrasonic simply, “because it
multiplies the sound field by a
factor of six. I don’t want to be in
the middle of a drum set, but an
additional dramatic element is
available through this increased
field, one that can give you an
enormous emotional impact”
Holzman further qualified his re-
action to 4-channel, noting that
English bands like the Moody
Blues or Pink Floyd would prob-
ably be the first to really use
quadrasonic as more than just an
afterthought.

The interview with Jac Holzman
will be concluded in next week’s
column.

* * %

Eliot Tiegel has offered a

glimpse of recent developments at
the Village Recorder in West Los

WwwWw americanradiohistorv com

Angeles, which recently initiated
a campaign to provide services
for the jazz, blues and commer-
cial field.

Spearheading the drive is Dick
LaPalm, the new vice president
and general manager, whose past
work brought him into contact
with jazz and blues artists. LaPalm
is also interested in forming a ra-
dio spot service for clients, draw-
ing upon his advertising and pro-
motion copywriting background to
work out spots and include them in
a client’s package. “An artist can
come in, do his album, and when
he comes in to mix the tapes, we’ll
have a spot all ready for him,
with the copy ove his music,” La-
Palm explained.

LaPalm, formerly with Cadet
and Chess Records, is planning a
cross-country promotional junket
to offset the pressures of the “glut”
of studios in the L. A. area. La-
Palm points to the studio’s owner,
Geordie Hormel, as “devoted to
the state of the art,” and he in-
cludes staff engineers Baker Bigs-
by and Tony Reale as additional
strong points for the studio, with
both men planning in-house pro-
duction work on albums.

At Quadrafonic Sound Studios
in Nashville, Jake Holmes has
been working with producer David
Briggs on Holmes’ next Columbia
tracks. Gene Eichelberger engi-
neered those sessions as well as
for Glen Spreen’s productions of
Ronnie Milsap for Warner Bros.
and Days End for Epic.

From Miami, Sara Lane has re-
ported recent activity at Criteria
Recording Studios. April Lawton
and her new band (with Mike Pi-
nera and Mitch Mitchell) Ramatan
have been working on a forthcom-
ing Atlantic album.

Greg Allman was in, working
on a solo album which will offer
his efforts on drums, bass, 12-
string guitar and piano. Carl Rich-
ardson handled the engineering.

Howard and Ron Albert, known
collectively as A&A Productions,
handled Criteria’s 16-track remote
coverage of Alice Cooper at the
Miami Jai Alai Fronton on May
27. Next in line will be Dr. John
in New Orleans on Saturday (24)
and the Church of Nazarene Choir
(800 voices!) and Symphony Or-
chestra from Kansas City during
the Democratic National Conven-
tion in Miami Beach in July.

Both Record Plants have been
racking up impressive sessions. At
the N.Y. facility, dates have in-
cluded Don McLean and Patrick
Sky, both produced for United
Artists by Ed Freeman with Tom
Flye handling the mixing; Elek-
tra’s Judy Collins, with Mark
Abramson producing and mixing;
Edgar Winter, produced by none
other than Rick Derringer; Ginger
Greco, produced by Stan Vincent
for Sonny & Cher Productions
with Flye engineering; Universal
Jones, produced by Eugene Mec-
Daniels for MGM, Flye engineer-
ing and mixing; and the 47th Street
Coalition, produced by Bob Dinu
for Rodin Productions, with Jay
Messina mixing.

Meanwhile, the L.A. Record
Plant has hosted Black Sabbath
(Malibu Productions); Jimmy Mil-
ler’s production of Bobby Whit-
lock’s next ABC/Dunhill album
for Jimmy Miller Productions,
Ltd.; and Andre Lewis and Jack
Adams producing Maxayn for Cap-
ricorn, with Adams engineering.

Capricorn Records has noted re-
cent activity, with Eddie Offord
mixing Wet Willie’s next offering,
entitled “Red Hot Chicken,” at
Capricorn’s studio in Macon. Orig-
inal recording was done at Muscle
Shoals Sound.

White Witch have completed
their work, with Johnny Sanlin
producing and engineering at the
Capricorn studio, where Sandlin
also edited the new Allman Broth-
ers’ single.

Meanwhile, Capricorn’s expan-
sion program is nearing comple-
tion. More about that move will
follow.

Bell Reservice
Partridge Disk

NEW YORK — The new Part-
ridge Family single “Breaking Up
is Hard to Do” is being com-
pletely reserviced to radio stations
In its commercial, rather than pro-
motional, form, following a mis-
labeling problem in one of the
plants pressing for Bell Records.

“Approximately 1,200 disk
jockey copies of another recording
were shipped out with the Part-
ridge Family ‘Breaking Up is Hard
to Do’ label on them,” explained
Irv Beigel, Bell’'s executive vice
president. “The mistake was made
at the factory. In order to be sure
that there is absolutely no possi-
bility of error at the radio stations,
we are shipping out regular label
copies.”

Gorshin to Guest
At B’rith Fete

NEW YORK — Actor-impres-
sionist Frank Gorshin will be
guest entertainer at this year’s
annual awards dinner sponsored
by the Music and Performing
Arts Lodge of B’nai B’rith on
Saturday (24), at the New York
Hilton Hotel.

Morris Opens
Miami Office

NEW YORK—Edwin H. Morris
Music Co. will open offices in
Miami.

Buddy Morris, president, said
that Jack Lee, who is returning to
Morris after having joined United
Artists Music four years ago, will
direct the company’s publishing ac-
tivities in Florida.
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YOU DON’T

Tug on Superman’s cape
Spit in the wind
Pull the mask off the Old Lone Ranger

BUT
YOU HAD BETTER

start mess’n around with

JIM CROCE

his smash single

YOU DON’T MESS AROUND WITH JIM

ABC-11328
from his chart bustin’ album

YOU DON'T MESS AROUND WITH JIM

ABCX-756
produced by Terry Cashman & Tommy West
for Interrobang Productions

exclusively on
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Rnancial News

HBP Blanket
TV Music Deal

LOS ANGELES — Hanna-Bar-
bera Productions here has signed
Soundtrack Music, a music service
firm, to produce music for 140
half-hour television shows for the
1972-73 network TV season. The
assignment includes scoring seven
series.

Hoyt Curtin, president of Sound-
track, said the music would all be
original; the majority of the pro-
grams will be animated cartoons.
Soundtrack has worked with Han-
na-Barbera on other projects over
the years and Curtin musical as-
sociation with animated characters
goes back to “Mr. Magoo” and
“Huckleberry Hound.”

R N H

Duotone’s new Quad Dia-
mond is sure to take its share
of the growing four-channel
market. A pioneer in the dia-
mond stylus field, Duotone
has perfected a double polish-
ing process that assures quad
equipment owners the finest
precision tip contour and ultra
high polish.

The Quad Diamond is com-
patible with stereo and mono
records...and improves their
performance.

No special cartridge is re-
quired. The Quad Diamond is
made in most popular types
for currently available four
channel systems.

This season, Quad is the
BIG one...why not sell the
only needle created for that
market?

COMPLETE CATALOG FROM:

COMPANY
P.0. Box 1168
South Miami, Florida 33142
{305) 665-1121
IN CANMADA:
Capitol Records Ltd. Malton, Ontario

ADVERTISING IN
p BUSINESSPAPERS
MEANS BUSINESS
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MAXIE WAXIE
EARNINGS UP

NEW YORK-—Maxie Waxie
Quality Music Co., on a sales
increase of 70 percent, reports
earnings were up 150 percent
for the nine-month period ended
April 30, 1972, from the same
period in 1971, reported presi-
dent Max Silverman.

Net profits rose from $40.-
231 in 1971 to $101,035 during
the same period in 1972. Sales
were $1,705933 in 1972 as
compared with $1,049,731 in
1971,

With the opening of its 12th
retail outlet, in the Rockville
Mall, Md., the company has
also completed the expansion of
its office and warehouse space.

Brosious Forms
Audiotechniques

NEW YORK—Audiotechniques,
Inc. has been formed in Stamford,
Conn.

Hamilton H. Brosious, president
of the new firm and formerly vice-
president and general manager of
Soully Recording Instruments Co.,
Bridgeport, Conn., said that Audio-
techniques will be a sister com-
pany to Videotechniques, Inc., a
CCTV systems company located
at the same address.

With distribution franchises se-
cured for the entire line of MCI
multi-channel tape recorders, Dol-
by noise reduction systems, stand-
ard Tape Laboratory test tapes,
Taber bulk tape degaussers, Video-
techniques CCTV products, Even-
Tide Clockworks digital delay
lines and Levell transistorized por-
table test equipment, Audiotech-
niques will service and sell to re-
cording studios, broadcast stations
and educational institutions
throughout the Northwest.

Clayton-Thomas
Album & Tour

LOS ANGELES—David Clay-
ton-Thomas, former Blood, Sweat
& Tears lead singer whose first
Columbia soloist album also fea-
tured complex big band rock-jazz
charts, goes into the studio this
week to cut a new album with sim-
ply a four-man rhythm section.

After finishing the yet-untitled
a!bum, Clayton-Thomas will be-
gin his first solo concert tour in
mid-August. Dates are yet to be
announced by the singer’s man-
ager, Larry Goldblatt, who left
B,S&T to go with Clayton-Thomas.

8 s Even More
EXCITING aad Picturesque
Whea you stay at the

BEL AIR SANDS

One of America’s outstanding
RESORT MOTOR HOTELS on
SUNSET BLVD. and SAN
DIEGO FREEWAY (Hwy. 405)
In the Neighborhood of
Movie and TV Stars

Two Olympic-size Pools
£ Wading Pool » Children's Play
‘| Area * Pooiside Dining = Private’
Patios * Excelient Food

Cocktail Lounge

Retes from $17.50 Single
— $21.50 Double
Write for Complete
details and Color
Brochure or make
Reservations

NOW.

7

MOTOR HOTEL

s IDI 461 FSunset Bivd.
at San Diego Freeway (Hwy. 405)
LOS ANGELES, CALIFORNIA 90048
Phone 213-476-124)
FREE GARAGE PARKING

Counterfeiter
Convicted
In Memphis

NEW YORK — A man accused
of selling counterfeit tapes in in-
terstate commerce and through
the mails was convicted after a
jury trial of mail fraud and inter-
state transportation of counterfeit
labels, a violation of Section 2318
of the U.S. Code.

The defendant known as Robert
Richard Shultz, it was alleged,
also did business as Robert Rich-
ards and Robert Craig. The trial
was held in U. S. District Court
in Memphis, Tenn., before Judge
Robert McRae. Clen Reid, assis-
tant U. S. attorney for the Western
District of Tenn., was prosecutor.

Shultz could be sentenced to a
fine of up to $1,000 and/or a
jail term of up to five years for
mail fraud; and a fine of up to
$1,000 and/or up to one year in
jail on the conviction for inter-
state transportation of counterfeit
labels.

The judge set no
date for sentencing.

Mook Sets Up
Damont Corp.

LOS ANGELES—The Damont
Corp. has been formed by David
Mook to manage artists, handle
their publishing and pair acts with
producers for record labels.

Under the corporate banner are
American Dream Music, Common
Good Music, Hippodrome Manage-
ment and Sierra Record Produc-
tions.

Mook’s first clients include Ge-
ronimo Black, a Uni act, for whom
he is handling publishing; writer
performers Evie Sands and Mi-
chael McGinnis, for whom he is
handling record production and
publishing, and Andrea Robinson,
whom he manages and handles
publishing. She records for ABC/
Dunbhill.

The company also represents
Jeff Kruger's Ember-Sparta opera-
tion in London, handling their pub-
lishing. Mook will handle publish-
ing and product merchandising for
Sid and Marty Krofft Productions.

New Label Formed

LOS ANGELES — Outstanding
Records is a new label founded
by Earl Beecher in Huntington
Beach. First releases are “Chinese
Samba” by the P.T.S. and “Blue”
by Judy, 17-year-old writer-artist.

immediate

Market Quotations

As of closing, Thursday, June 15, 1972
NAME 1972 Week’s Vol.  Week’'s  Week's Week’s Net
High Low in 100's High Low Close Change
Admiral 27 8 114 20 1858 1958 + 7B
A&E Plastik Pak Co. 127 3% 210 62 57 6Va + Y
American Auto Vending 153 6% 87 12% 1134 12% + 14
ABC 76Va 25 949 75% 67% 74% + 6%
Ampex 2578 7 904 7% 7Va 7% - %
Automatic Radio 144 5 167 8 7% 7% - 3
ARA 178 117 272 167 160 165V + 22
Avco Corp. 207 12V2 551 15V 14V 15 + 3%
Avnet 155% 8a 383 138 1234 1234 — 3B
Bell & Howell 70va 32 259 6712 652 67% + 1
Capitol Ind. 217% 6Va 59 7V2 6% 72 + 3%
Certron 8% 2Vs 166 3% 312 3% + 2
CBS 57% 30V 911 53% 51 51% - Vs
Columbia Pictures 17% 65 410 12% 1134 113% - Vs
Craig Corp. 9 2% 91 4% 4% 42 Unch
Creative Management 17% 758 83 1412 1354 13% - %
Disney, Walt 196 77 813 186V4 178 186 + 2Va
EMI 6 3 140 4% 434 412 Unch.
General Electric 70V 52% 1715 67Va 65V 665 Unch.
Gulf + Western 44% 19 1341 40% 3854 39% - W
Hammond Corp. 137 82 178 108 92 9Y2 - Y
Handleman 47 27V 313 29Va 27Vs 27V — 2%
Harvey Group 8% 3 52 5% 4% 5 - la
Instruments Systems Corp. 12 454 317 5Vs 47 4% - %
ITT 67% 457 3232 67% 55 56V - 134
Interstate United 13Y2 6 487 82 7% 8V4 + Va2
Macke 16%2 8% 142 153 15 15 - Y
Matsushita Electric Ind. 28% 164 1489 27% 26 26% + Y
Mattel Inc. 524 18% 744 25 24% 24% Unch.
MCA 35% 1734 81 29 2812 28% Unch
Memorex 792 19V 832 30% 2854 28% =
MGM 267 152 274 182 1634 18Va + %%
Metromedia 39 17% 122 37 368 362 - %
M 1582 9548 409 154V 1474 154 + 4
Motorcla 117% 512 471 117% 108 11634 + 67
No. American Philips 39% 217 77 36Va 34% 34% - 1%
Pickwick International 512 32 192 4934 48V4 48Va — 13
Playboy Enterprises 25Ve  16% 155 21V2 20V/2 21 + 3
RCA 45 26 1794 3834 347 37% + 23
Servmat 40V 252 329 337% 312 332 + 2
Sony Corp. 44Yy 1414 2614 41 3658 4012 + 258
Superscope 3254 Ve 135 152 137 14 — 134
Tandy Corp. 49 3034 1521 38Y2 3612 37 - Y%
Telex 22% 7% 1079 10 Vs 92 - V2
Tenna Corp. 1R%] 4V 151 8% 8Vs 83 - %
Transamerica 232 14% 1500 1934 19Vs 9% - W
Triangle 22% 143 55 165 16 16V - Y
20th Century-Fox 17 75 826 10% 10 102 -~ 3
Vendo 19 % 295 19 17Va 19 + 1
Viewlex 127 5% 172 8% 77 7% )
Warner Communications 48% 2578 1656 48% 4553 48%8 + 13
Wurlitzer 201y 10V 62 16 147% 1534 + %
Zenith 547  36% 963 457 44% 45V + Y

As of closing, Thursday, June 15, 1972

. ’ .
OVER THE COUNTER® Week’'s Week’s Week's

Righ Low Close
ABKCO Ind. 634 ) [}
Audio Phonics 4 4 4
Bally Mmfg. Corp. 52% 51 521/
Cartridge TV 358 314 314
Data Packaging 8V 7% 7%
GRT Corp. 3% 33 3%
Gates Learjet 152 158 158
Goody, Sam 7% 72 7%
Integrity Enter. 7Va 6Ys 6V

Koss Electronics 1012 978 9%

OVER THE COUNTER="jiek® Week's Week's

Magnetic Tape Eng. 77 7Va 7%

M. Josephson Assoc. 15% 1514  15%
Mills Music M 11 N
NMC 1056 10 10%
Perception Ventures 3 234 3

Recoton 434 3% 4%
Schwartz Bros. 10% 103% 10%
Telecor Inc. 32Ys 303 32Va
Teletronics Int. 143 134 143%

United Record & Tape 3% 22 3Va

*Qver-the-counter prices snown are “bid”’ (as opposed to “‘asked’’). Neither the bid nor the

asked prices of unlisted securities represent actual transactions.
the range within which these securities could have been sold

compilation.

Rather, they are a ggide to
or bought at the time of

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the New York Stock Exchange and all principal stock exchanges.

Exclusivity, LP Cuts & the Future

e Continued from page 1

about 50 LP’s. We try to stock
just about every album that has a
chance to sell; in some cases we
may only stock five or 10 of a
number, but we do try to give full
representation to all our manufac-
turers, They are satisfied with our
return privilege, and we do dis-
count our bills.

“We may not operate as the
stereotype rackjobber those
that use a limited number of items
and categories. We use the charts
as a reference but not as a re-
straint as to what we can mer-
chandise. Many rackjobbers use
the automatic shipment system to
their accounts on new releases and
refills. Every account serviced by

Redding on Motown

LOS ANGELES—Noel Redding,
former Jimi Hendrix bassist, has
recovered from his fall at Frank
Zappa's home and is completing
a Motown album with his new
trio, Road. The trio includes ses-
sion drummer Leslie Sampson and
former Rare Earth lead guitarist
Rod Richard. Album is being
produced by Tom Wilson.

www americanradiohistorv com

our Musical Isle is called on per-
sonally by a professional sales
representative, and orders are writ-
ten based on special needs of the
account. Our representatives are
not just inventory clerks or robots
programmed by computers. Six of
our sales representatives have been
branch managers for major record
labels. We communicate with our
suppliers at all times . . . they can
take our inventory, check the
movement of their product and at-
tend our sales meetings. We co-
operate with them in their specific
promotion programs.

“l am sure there are many rack-
jobbers who perform all the func-
tions expected of them by their
suppliers. Many people seem to for-
get that racks were created out of
need when the retailers failed to
give manufacturers the needed ex-
posure for their product. The so-
called ‘retail explosion’ is not evi-
dent in our market and it is like
blowing in the wind to expect that
it will ever develop as predicted.

Matter of Concern

“What is happening is that there
are several chains expanding, and
they are simply merchandised by
automation with few exceptions
where they have management per-
sonnel who can effectively side-
step the central controls. The con-

cessions these chains are getting
from manufacturers is a matter of
concern to retailers as well as rack-
jobbers and 1 don’t see any blue
sky with them from the manufac-
turers’ viewpoint.

End Result

“The end result of this tainted
image that has been given to racks
by some manufacturers, is that
racks are being squeezed by their
suppliers, either through shorter
discounts, or by manufacturers sell-
ing direct to retailers at more at-
tractive prices than previously.

“Despite this squeeze we have
been able to retain most of our
customers because we give them
faster service and can give them
all labels. Those manufacturers
who have opened sales offices in
our market still look to us for the
bulk of their sales because of the
effective coverage we give them.

“I think it is time that some
recognition be given to those mer-
chandisers who perform all the
services that dictate their being.
My opinion is that the efficient
racks will continue to grow despite
the direct selling by manufactur-
ers. They just cannot offer the
complete service that is available
to the retailer through the good
rackjobber.”
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New Releases from Atlantic
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Exile on Main Street Amazing Grace Mississippi Gambier
The Rolling Stones Aretha Franklin Herbie Mann
COC-2-2900 SD 2-906 SD 1610

(Rolling Stones Records)
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Eagles If An Angel Came to Jackie Dan Cassidy The Great American

Asylum SD-5054 See You, Would You Jackie De Shanron LD 10002 Songbook
Make Her Feel SD 7231 (Little Cavid Records) Carmen McRae
At Home? SD 2-904
Black Oak Arkansas
SD 7008
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Rollin’ Man Birth The Velvet Underground The Don Shirley Now

B. Lance Keith Jarrett Live at Max’s Kansas City  Point of View Myrna Summers and the
SD 7218 with Charlie Haden, Featuring Lou Reed, SD 1605 Interdenominational
Paul Motian and Doug Yule, Billy Yule, Singers
Dewey Redman Sterling Morrison SD 060
SD 1612 5D 9500
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Keyboard Tales Black Man’s Lament
Michael Perlitch Alex Bradford
SD 7230 SD 061

It all started here...and it not stopping.
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A choice word or two about
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Homegrown (SP 4351)

Honest.

Michael D’Abo '
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Excitingly comfortable. R T TR
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A&M’s Summer releases.
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ALDEMARO
0 ROMERO
& HIS
ONDA
NUEVA

the new mu3|c from the new world

} 7 . t:"
FROM CARACAS VENEZUELA
THE LATEST LATIN RHYTHM
INVENTION, ONDA NUEVA
MEANS NEW WAVE.
TOMORROW'’S BEAT TODAY ...
HEAR IT SPREAD FROM THIS
UNIQUE COLUMBIA ALBUM.
Ted Macero,Producer

@

BART / LEVY Associates,Inc.,
8601 Wilshire Boulevard,
Beverly Hills,California 90211
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Laonda Music - Godspell Music, Publishers
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Talent

Carroll’s 'Alice’ Gets
Filmusical Treatment

LONDON—Lewis Carroll’s im-
mortal classic “Alice in Wonder-
land” is getting a brand new mu-
sical film treatment by Oscar-
winning composer John Barry, and
will present at least two innova-
tions to filmgoers, according to
Barry and executive producer Jo-
seph Shaftel.

To be released for Christmas
under “Alice’s Adventures in Won-
derland,” the feature will contain
ballot music, ballads, musical
fragments, bridges and some dia-
log to music. “This is something
new in movie music,” Barry said.
“In all, there will be 21 principal
musical items.”

Shaftel, a former violin prodigy
who played in concerts with major
symphony orchestras, will try
something new—selling the sound-
track album in every theater where
“Alice” is to be played, globally.
To this extent, he has formed his
own music company. No major
label has been announced for dis-
tribution.

Barry, who is doing an album of
his own past film music for Poly-
dor, arranged, conducted and or-
chestrated the music for the movie,
claiming “this could be the first
time all this has been done by one
man for one movie.” He recorded
the entire score in 16 track at CTS
Studios here, using a 50-piece or-
chestra. “It’s the first musical I've
ever done, complete with full
score.”

Lyrics are by Don Black, who

Zambian Veto
By U.K. Equity

JOHANNESBURG — Equity,
the U.K. entertainers union, has
banned members from performing
in Zambia.

The ban is a result of a riot at
a recent open-air pop festival at
Lusaka’s Independence Stadium.
during which several members of
U.K. groups, Christie and Edison
Lighthouse, were injured,

The groups went to Rhodesia
and asked Equity to warn members
of the dangers of accepting con-
tracts in Zambia.

British cabaret and pop artists
and groups have enjoyed lucrative
contracts in Zambia in the past,
often combining their visits with
tours of Southern Africa.

One British singer-comedian
booked into a Lusaka restaurant
has already refused to fulfill his
engagement as a result of the
Equity ban.

Onda Nueva
Fest. Founder

—Qwn Album

LOS ANGELES — Aldemaro,
Romero, founder of the Onda
Nueva Song Festival held for the
past two years at Caracas, Vene-
zuela, will have his first Onda
Nueva release as an artist in the
U.S. this week. Columbia is releas-
ing “Aldemaro Romero and his
Onda Nueva,” featuring Ron.ero
on piano with a rhythm section
and vocal group singing in English.

The Onda Nueva is a Latin syn-
copated 34 or 6/8 beat developed
by Romero. Jazz guitarist Charlie
Byrd had an album of Romero’s
music in this style released by
Columbia earlier in the year.

The new Aldemaro Romero al-
bum was recorded in Hollywood
and is divided equally between
Onda Nueva arrangements of con-
temporary standards such as “It’s
Impossible” and “Bluesette” plus
original Romero tunes with English
lyrics by Sammy Cahn or Her-
mine Hilton, “It Never Ends™” with
Cahn will probably be the single.
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with Barry, won an Oscar for
“Born Free,” and also teamed
with him on several other films.
Black, the chief executive of Nems
Enterprises Ltd. talent agency, is
also Matt Monro’s manager.

Barry will also do an Albert
Hall concert in October with Mik-
los Rosza and the Royal Philhar-
monic Orchestra. He has won Os-
cars and Grammys, the latter for
his “Midnight Cowboy” score, and
another Oscar for “Lion in Win-
ter.”

The musical “Alice” started as
a television special idea by writer-
director Will Sterling, who then
got together with Shaftel. They
brought in Barry via agent Dennis
Selinger of CMA, and expanded
the version into the full length
feature, shooting at Shepperton
Studios outside London.

Three of Barry’s ballads are
sung by 15-year-old Fiona Fuller-
ton, who plays the lead. Other
stars in the film who sing include
Peter Sellers and Michael Craw-
ford.

Signings

Miriam Makeba has signed for
management with Armstead Visual
Productions in New York. Tours
in Africa, Europe and Scandinavia
have been booked through the re-
mainder of this year, and a U.S.
and Caribbean tour is scheduled
for 1973. Hansel Enrique,
Cuban-born composer, has signed
with Peer International Corp.’s
Latin division, The artist’s first
composition for the company.
“Hoy Voy a Hacer me Equipaje”
(“Today I'm Going to Prepare My
Luggage™), has been recorded by
Kristian, an artist on Peer Produc-
tion Inc.s Discos Monica label.

. . Mickey Stevenson has signed
to produce for GSF Records. His
initial production projects involve
two new acts. Jessie Smith, and a
group called the Classic Example.
Debut singles for both acts are
due in August and LP's will follow
in the fall. . . . Robin & Jo, a
husband and wife singing team
produced by Jeff Barry, have
signed with A&M. Their first re-

(Continued on page 18)
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PARRISH & GURVITZ
Bitter End, New York

It could have been a rough
night. Bereavement forced Lloyd
Baskin, one of the band’s lead
vocalists and a mainstay on key-
boards, to abandon the weekend’s
performances, leaving Seatrain,
Capitol Records group, to fend for
itself. So Andy Kulberg (flute,
bass) and Richard Greene (elec.
violin) brought in Al Kooper to
flesh things out. Larry Ataman-
uik handled his drum kit, and
newcomer Peter Walsh (elec. gui-
tar, vocals) handled lead vocals.

Traces of the original Blues
Project surfaced against the now
distinct style of Seatrain, and the
resulting music was solid, exciting
and very satisfying. Peter Rowan,
who has left the band to embark
on a solo career, is admirably suc-
ceeded by Walsh, whose full, ebul-
lient vocals may well be better
suited to Baskin's style than
Rowan’s often.hard-edged voice.

Kulberg was vibrant, if briefly
shrill, on “Flute Thing,” extended
here to provide himself, Greene
and Kooper with solos. And
Kooper’s gifts were displayed at
their best, tempered by genuine
humor and nicely offset by
Greene’s incendiary bluegrass
violin.

Opening the evening was Parrish
and Gurvitz, a new act whose first
Decca album was produced by
George Martin. That album
offered tight electric music with
meticulous  vocals.  Surprisingly,
their Bitter End appearance found
their vocals the weakest point of
an otherwise strong performance.
Pitch problems occasionally
blunted a very tight. efficient pres-
entation of nicely energized origi-
nals, with the duo's guitar work
beautifully supported by their
back-up band. which included
Mike Kelli~’s precise drumming.

SAM SUTHERLAND

ELVIS PRESLEY
Madison Square Garden, N.Y.

Willie Mays has returned to
New York where we always knew
he belonged. and now Elvis has
come home, no matter how briefly.
In our confident ethnocentricity,
we have invariably assumed that
America’s superstars were essen-
tially New Yorkers: if they were
not actually in the Big City. they
were just temporarily out of town
on business.

Credit Al Aronowitz of the New
York Post with the best description
of Elvis’ first New York City con-
cert. That rock critic compared
him to Muhammed Ali before he

fell before Joe Frazier. Our time
needs unselfconscious heroes. We
need someone whose talent is so
large that it is undiminished when
he strides onstage in a white leather
jumpsuit and sequined cape. It's
nice not to have to worry about
what “role” a cultural figurehead
thinks he’s playing. and who does
he think he is anyway, the out-
rageous egotist.

Elvis at the Garden was a stone
gas. Nostalgia was but a small
part of the celebration. Elvis’ voice,
always better than the critics had
admitted, has become even richer
and more resonant than before.
and all the Southern jukeboxes
pounding with white country blues
in backcountry bars were evoked
by the singer and his songs,

Presley filtered sentimental bal-
lads, raunchy rock ‘n’ roll and
contemporary melodies through his
original sensibility and made them
his own. Newer material included
“Proud Mary,” “I've Never Been
to Heaven” and “Polk Salad
Annie.” Naturally, the ultimate
audience explosions were reserved
for “Heartbreak Hotel,” “Don't
Be Cruel.” "Love Me Tender.”
“Hound Dog” and “I'm All Shook
Up.” But Elvis teased the crowd
with a slow-soul introduction to
“Hound Dog.” The throng listened
in respectful disappointment until
he let loose with the familiar
throaty gyrating blues-rocker that
they had wanted all along. Pres-
ley closed with a medley of “Dixie™
and “Battle Hymn of the Repub-
lic.” a perfect Act IIl curtain.

A blinking thread of flashbulbs
linked Elvis’ age to that of the
flower children. Thousands of
bursting flashbulbs created a psy-
chedelic lightshow. and the stage
seemed to shudder and jump in
the tiny spaces between light and
dark. That image only reinforced
what one had suspected from the
start. Elvis has nothing really to
do with time. To our everlasting
love and envy. he has transcended
the exasperating constrictions of
time and place.

DAN BOTTSTEIN

BEANS
JOYCE EVERSON
Max’s Kansas City, New York

A little acoustic  craziness is
always welcome. And Beans. a
quartet of warm and mellow musi-

cians. is mort than capable of
providing just that. Despite the
loss of @ key member several

months back. the band remains
refreshing. if not always refined.
Acoustic guitars, percussions. man-
dolin. melodica. bass and voices
are the basic elements utilized. and

(Continued on page 16)
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Brother Theodore, a campus
favorite in the 50's, is back in New
York. The “genius of the sinister”
performs every Saturday at mid-
night at the Orpheum Theatre on
the Lower East Side. . . . George
Carlin, Little David comedian, is
at the Bitter End through Monday
(19). Dan Cassidy, on the same
Jabel, is appearing with Carlin.
. . . Peter Duchin opens the 75th
season of the Steel Pier in Atlantic
City, July 1-7. On the bill with
the Peter Duchin Orchestra are the
Four Seasons. . . . Barbara Fried-
man, advertised as “a visual god-
dess phenomenon™ who interprets
rock through movements, is at
Kenny's Castaways in Yorkville.

Brownsville Station, whose new
album is “Night on the Town,” on
Big Tree, distributed by Bell, is
touring the U.S. and Canada. Stops
include East Kent Area, Ridge-
town, Ontario. Canada, Wednes-
day (21); Ogle County Fair
Grounds, Oregon, 1l1., Sunday (25);
Rockville, Ind., Monday (26);
Wheeling. Ill.. Tuesday (27); Villa
Park. 11l., Wednesday (28); and
Hoffman Estates, Ill., Thursday
(29). . . . Eric Von Schmidt’s first
Poppy LP. “2nd Right, 3rd Row.”
features some unique background
sound—a ping pong game between
cartoonist Jules Feiffer and Gerald
Weales, a friend of Von Schmidt.
Paul Butterfield guest-stars on the
album. the jacket of which depicts
Von Schmidt as a “trapped and
wrathful” young man in his army
platoon group portrait.

A Father's Day concert will be
held at Canaan Baptist Church in
Harlem on Sunday (18), featuring
Labelle, with Buff and special
guest artist Nikki Giovanni. Ad-
mission is free. . . . Rock shows
are now being presented at the
Aragon in Chicago on a regular
basis. An all-Columbia show opens
the Aragon on Friday (23). Top-
ping the bill is It's a Beautiful
Day, and Blue Oyster Cult and
Spirit will perform. WGLD Radio
will cover the opening with live
reports throughout the evening. On
July 21. the Doors and Dr. John
the Night Tripper will play the
Aragon. . . . Rock guitarist Roy
Buchanan makes his first New
York appearance on Wednesday
(21) at Carnegie Hall, backed by
his own group. the Snakestretchers.
In conjunction with the concert.
WNET Channel 13. New York.
will rebroadcast the 90-minute
special. “Introducing . . . Roy
Buchanan.” on Saturday night (17).

The Staten Island Ferry will sail
to the sounds of jazz on July 4 on
a two-hour ride up the Hudson
and past the Statue of Liberty.
Two New Orleans bands will be
featured—Kid Thomnas and the
Preservation Hall Jazz Band and
Papa Albert French and the Orig-
inal Tuxedo Jazz Band. . . .
Cheech and Chong, Ode come-
dians, at My Father’s Place night-
c¢lub in Roslyn, L.I., July 13-16
and at Asbury Park, N.J., later in
the month. . . . English rock group
Heads, Hands & Feet make their
sole New York appearance of the
year July 28-29 at the Schaefer
Music Festival in Central Park.
... The Strawbs, British rock act,
will do their only New York gigs
of the season on July 1 at the
Capitol Theater in Port Chester
and July 7 at the Central Park
concert series. The band has never
before performed in the U.S. . ..
Jerry La Croix & White Trash play
the Loew's Theater, Jersey City,
on Tuesday (27) and the Sunshine
Inn, Asbury Park, July 2. ... Bill
Withers at the Bitter End, July 5-
10 and Central Park July 14, . ..
Jazz singer Lee Wiley at Carnegie
Hall, July 5, for the Newport Jazz
Festival. Her accompanists are
Bobby Hackett, Teddy Wilson,
George Duvivier, Don Lamond

and Bucky Pizzarelli. . . . Joseph
Neal, following his performance in
~Applause,” has joined the cast of
“Jacques Brel Is Alive and Well and
Living in Paris,” which is playing
at the Village Gate. Neal replaces
Jack Blackton, who is now starring
in the new off-Broadway hit
“Hark!” . . . The Brownie’s Re-
venge, “a 29 piece jazzrock odys-
sey.” is at Lincoln Center's Dam-
rosch Mall on Sunday (18).

DAN BOTTSTEIN

LOS ANGELES

Leon Russell double bills with
Three Dog Night at Pittsburgh’s
Three Rivers Stadium and the
Dogs started their summer stadi-
um tour June 16. at Akron Rubber
Bowl with the James Gang, to be
taped on the “"Monitor” NBC net-
work radio feature. . . .Tom Jones
vacationiing between summer U.S.
dates on yacht rented from John
Wayne. . . . Taj Mahal headlining
three California benefits for the
United Farm Workers. . . . Cher
got her gold record for “Gypsies,
Tramps & Thieves” in a surprise
birthday party at Villa Capri. . . .
Clara Ward & the Ward Singers
recording a UA album live at
Clara's mother’s new L.A. church.
“The Miracle Temple of All
Faiths.” . . . Grass Roots baseball
team has their new uniforms and
is ready to take on all comers.

Orlando Lopez, conga drum
virtuoso in Willie Bobo’s band, has
his own ‘Mazacote” album on
Discos Latin. Single is “Give Me
Love.” . . . Judy Russell, Doris
Day’s secretary, wed to champion
motorcross racer Peter Lamppu.

Lou Rawls, Sammy Davis Jr.,
Ray Charles, Aretha Franklin and
James Brown being interviewed
for a new book about black vo-
calists. . . . Renny Roker, Creem
national sales manager. just fin-
ished featured role in MGM film
“Melinda.” . . . Purple Records is
repackaging the 1970 *“Gemini
Suite” by Jon Lord of Deep Pur-
ple to take advantage of the cur-
rent interest rock groups perform-
ing with symphony orchestras. . . .
Paul Williams did four London TV
shows. . . . Leonard Rosenman’s
New Muse Ensemble to perform
his score for Jacques Cousteau's
next TV special. . . . “Crossings”
is Herbie Hancock’s first single
in several years. . . . B. B. King
makes his first worldwidet our in
September. .Cowsills at the
Pasadena Ice House. Billy
Joel and Jose Feliciano open the
Central Park music festival this
summer. . . . Mama Lion at Para-

(Continued on page '6)
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Rock and Circus Are
‘Successful,” Says ATI

NEW YORK —Cyrcus, or-
ganized by Jeff Franklin and Sol
Saffian of American Talent Inter-
national, is a new productoin con-
cept of offering bigtop attractions
and rock acts on the same bill.

Saffian said that ATI first be-
came involved in packaging rock
performances with circus acts
when the rock group Faces re-
quested to be booked with circus
productions.

ATI, at the beginning skeptical
about the idea, was in contact with
George Hamid, who had originally
used rock artists in his Steel Pier
acts in Atlantic City and when he
agreed that Cyrcus could work,
they decided to begin a production
fo their own.

The initial problem, it turned
out, was signing on quality circus
performers, Ringling Bros. and
other major touring groups ex-
pressed little interest in providing
acts for Cyrcus. ATI, again in
touch with George Hamid, worked
out arrangements for what turned
out to be “a very successful” tour
of the South.

Ironically, said Saffian, we were
faced with unknown reactions
from concert goers and it turned
out that the concessionaires were
the only ones disappointed with
Cyrcus. With eight circus acts
running close to 45-minutes and
three rock sets, he continued, the
audience “just doesn’t want to
leave their seats.”

Faces, Badfinger and Ramatan,
are also appeartng with Cyrcus,
ATI, pleased with possibilities of
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expanding rock entertainment, has
booked Cyrcus for a return tour
of eight dates starting July 1.

The scheduled dates are: Boston
Gardens (1), The Spectrum, Phila-
delphia (2), Rubber Bowl, Akron,
Ohio (3), Chrysler Arena, Ann
Arbor, Mich. (5), War Memorial,
Syracuse, N.Y. (6), Mt. Pocono
Raceway, Mt. Pocono, Pa. (8), Civ-
ic Arena, Pittsburgh, (9) and Dil-
lon Stadium, Hartford, Conn. (10).

ATI said that Fleetwood Mac
and McKendree Springs will also
join Cyrcus for a tour now sched-
uled for the fall.

Rock Revivals
From Banner

NEW YORK — Banner Talent
Associates, Inc. has booked the
Earls, the Cadillacs, the Orlons,
Cornel Gunter with the Coasters
and the Billy Vera Band for the
Academy of Music, N.Y. Satur-
day, (24).

On the West Coast, Chubby
Checker, Danny & the Juniors and
Bobby Lewis are booked for a
series of rock revival concerts.
Among the dates are Hollywood
Bowl, Los Angeles Friday (30),
San Diego, July 1, Oakland Coli-
seum, QOakland (2) and San Fran-
cisco (3)

Talent In Action

e Continued from page 15

each song is approached with a
wealth of humor. “What’s Your
Name” and “Duke of Earl” were
covered nicely, breaking away
from the band’s usual style and
properly ingratiating a New York
audience that could still appreciate
the subtleties of Don and Juan.
Also moving was “Honky Tonk
Refrigerator,” from the band’s first
Avalanche/United Artists album.
Joyce Everson (Warner Bros.),
was the opening act, a lady who,
it appears, has substantial gifts
but has yet to come to terms with
them. Her voice is clear, supple
and often inviting, but she attempts
to mold it too closely to the glottal
filligrees and shifting textures of

Joni Mitchell.
SAM SUTHERLAND

ELVIN JONES QUARTET

PETER THOM
Folk City, New York

Elvin Jones has long been one
of the best jazz drummers in
America and at his Folk City ap-
pearance, he displayed the impec-
cable rhythmic control and thick-
textured rolls that would be the
envy of many a rock drummer.

Jones is surrounded by a cast of
fine instrumentalists—David Leib-
man, tenor and soprano saxes and
flute; Steve Grossman, tenor sax;
and Gene Perla, electronic bass.
Shored by Joness powerful
rhythmic foundation Leibman and
Grossman spun intricate melodic
fragments. On “Soul Train,” a
subtle sax solo was followed by
lush melodies in interplay with
Jones’ complex rhythms and
Perla’s laid back bass. Jones took
center stage for one extended
thunderclap solo. His latest United
Artists album is “Merry Go
Round.”

Singer-guitarist Peter Thom,
who has an LP upcoming for UA,
provided an attractive opening set.
In songs ranging from Arthur

Crudup’s “That’s All Right, Mama”
to his own “Letter to Jacksonville”
and “Know You Well,” three high-
lights of his segment, Thom
utilized the blues as a color pic-
turebook of life’s jolts and joys.
A comedic interpretation of the
Elvis hit, “I Want You, I Need
You, I Love You,” also was an
engaging item. The sole cavil
against Thom is that he should
open up on his vocals; his intense
blues, although excellent, are a bit
too constricted for full impact.
DAN BOTTSTEIN

NANCY SINATRA SHOW

Now Grove, Los Angeles

Nancy Sinatra’s Las Vegas show
transferred to the Grove and
proved to be a sleek, imaginative
presentation in this “hypercritical”
Hollywood environment. The show
is organized around a stunningly
garbed Nancy singing a cluster of
numbers, then being joined on
stage or replaced temporarily by
one of her three supporting acts:
Lee Hazelwood, Clydie King &
the Sweet Things or Hugh Lam-
bert with his male chorus of
dancers.

Lambert, Miss Sinatra’s husband,
staged the show, and has Nancy
working hard and effectively
through the contrasting segments.
Musical director Billy Strange, and
an all-star rhythm section featur-
ing drummer Hal Blaine, propelled
the house orchestra at a dynamic
clip. NAT FREEDLAND

HOD DAVID

MARK ALLEN
Mister Kelly’s, Chicago

Appearing in their first big club
date on only hours notice as a re-
placement, could account for
some of the restraint in Hod David
and Marc Allen’s performance.
The long-haired, leather-legged
duo concentrate on feelings all
ages can identify with: friendship,

(Continued on page 18)
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dise Ballroom. . . . Albert King
at Ash Grove. . . . Johnny Mathis
already booked for New Year’s
Eve at the Now Grove. . . . Mu-
sicians’ Union free big band con-
cert series at the Local 47 audi-
torium each Tuesday in July at
1:30 and 7 p.m.

NAT FREEDLAND

CINCINNATI

Chicago, seven-piece combo cur-
rently sporting three double-album
releases on the Columbia label,
set by Belkin Productions for a
single shot at Cincinnati Gardens
July 8. Unit comprises Robert
Lamm, piano-organ; Terry Kath,
guitar; Jim Pankow, trombone; Lee
Loughnane, trumpet; Walt Para-
zaider, woodwinds; Peter Cetera,
bass, and Danny Seraphine, drums.
. . . Ed Wright, who manned the

turntables here at WCIN from
1956 through 1962 and later at
WABQ, Cleveland, now heads up
his own Hollywood agency, the
Edward Windsor Wright Corp.,
repping such names as Bill Cosby,
Bobby Womack and the Tempta-
tions. Before launching his Holly-
wood project, Wright was asso-
ciated with United Artists in record
promotion.

Expohio 72, the Ohio State
Fair to be held in Columbus Aug.
24 through Sept. 4, last week
finalized its grandstand talent ar-
ray with the signing of Bob Hope
for the Labor Day weekend, Sept.
2-3. Appearing during the same
period will be Jody Miller and
David Cassidy. Others in the fair’s
talent parade are Glen Campbell,
Aug. 24-25; Kenny Rogers and the
First Edition, Aug. 26; Chet At-
kins, Floyd Cramer and Boots
Randolph, Aug. 27, and the Os-
mond Brothers, Aug. 28-29. . . .
Gwen Conley, songstress who ap-
pears regularly on Bob Braun’s
*50-50 Club” on WLW-T and affil-
iate stations, has signed a new
two-year pact with Avco Broad-
casting Corp. She has appeared in
the past with the Dee Felice Trio
and with James Brown on concert
dates.

Wayne Napier, of Erlanger, Ky.,
was at Rusty York’s Jewel Record-
ing Studios here last week to cut
a pair of ditties for a single release
on Leaf Records, a new label in
the area. Both sides were written,
produced and arranged by Napier.
Working Man’s Music (BMI) has
the publishing. . . . Burt Farber,
long the bandleader in the Persian
Room of New York’s Hotel Plaza,
and his wife Pauline are returning
to Cincinnati for the summer fol-
lowing the permanent shuttering of
the Persian Room. Farber, a native
of Brooklyn, was long the top pian-
ist and ork leader in the Cincy area
a few years back. . . . Bob Braun,
host of Avco Broadcasting’s “*50-50
Club” heard via WLW-T and the
Avco four-city hook-up, has been
appointed Sagamore of the Wa-
bash by Indiana Gov. Edgar D.
Whitcomb. The Sagamore of the
Wabash is the highest non-military
award the governor is authorized
to give. BILL SACHS

MEMPHIS

The Mid-South Fair has slated
Sonny and Cher for two shows on
Sept. 30. . . . The American tour
of the Royal Philharmonic Or-
chestra of London will include a
Memphis concert Nov. 8. ..
Stax has a new single out by the
River City Street Band on Enter-
prise called “Some Other Man.”
. . . The Staple Singers “I'll Take
You There” has reached the plati-
num stage. . . . Soul Children and
Newcomers are at work in the
Stax studio. Stax contributed

$5,000 to the Memphis Chapter of
the National Business League.

A hot New Orleans piano
player, Professor Longhair, is cut-
ting some tracks at Ardent Studio.
Also at Ardent is Tony Joe White
producing a record by Jim Brolin.
. . . Ardent is working on a new
River City Street Band album. . . .
Jose Feliciano is still working on
an LP at Trans-Maximus. . . .
Willie Mitchell, riding a wave of
solid successes, is working with a
new group of three vocalists known
as Quiet Elegance. The debonaire
Willie is also producing Little Ann
Peeble and Al Green. Green, who
once confessed to learning to sing
in the bathtub, has a new release,
“I'm Still In Love With You.”

Mike Post is producing a Bobby
Doyle album at Sam Phillips
Studio. . . . Jerry Lee Lewis and
his sister, Linda Gail Lewis, have
done a duet. Their next single is
“Me and Jesus” backed with
“Handwriting on the Wall.” Miss
Lewis also has new single ready
for release, “Ivory Tower.”

Juddy Phillips is working on a
new single on R&B singer Eddie
Banks and Percy Wiggins, brother
of singer Spencer Wiggins, at the
Sam Phillips Studio. Louis Wil-
liams, leader of the Ovations, has
signed a booking agency contract
with Continental Artists. Lewis
Willis, owner of Allied Studios, is
working with saxophonist Joe
Arnold for a single on the Cole-
man label.

Singer Ivory Joe Hunter is in
Nashville working on new mate-
rial for the Jack Clement Music
Co. Hunter, who also has been
playing at Le Restaurant Inter-
national in Memphis, has drawn
more customers than any other
entertainer in the club’s existence.
. . . Kris Kristofferson and Rita
Coolidge appeared at the Audi-
torium last week. Hydra, an At-
lanta rock group, and Blue Oyster
Cult and Spirit, are due in at the
Overton Park Shell. . . . Also at
the Shell was the high energy rock
group, Detroit, with Mitch Ryder,
plus the Brownsville Station. . . .
Earlier Edgar Winter did a gig at
the Shell. JAMES CORTESE

NASHVILLE

Gene Eichelberg, one of Nash-
ville’s leading engineers, has re-
signed his position at Quadrafonic
Sound Studios to do free-lance
work. It's part of the engineering
shuffle going on in the city. At
least eight have changed around in

the past few months. . . . The new
studio manager at Columbia in
Nashville is Norman Anderson,
who succeeds Harold Hitt. Hitt
resigned to take over the presi-
dency of Metropolitan Studios in
the Mercury Building. Anderson’s
wife works here for SESAC. . . .
Recording at Quadrafonic is
Dan Fogleberg, Columbia, pro-
duced by Norbert Putnam. He’s
puttting together an album. . . .
Days End, Epic, are remixing their
new single, produced by Glen
Spreen, top Nashville arranger. . . .
Elliot Mazer is mixing It’s a Beau-
tiful Day, Columbia Artists. . . .
Also at Quadrafonic is The James
Gang, ABC Dunhill, working on
their second album there. After
their recent successful concert in
Nashville, the Quad people hosted
a party for them at the Penthouse

at the King of the Road. . . .
Jake Holmes, Columbia, pro-
duced by David Briggs, is re-
mixing several tunes. . . . WSM,
Inc., has begun tours of Civil War
Battlefields of the area as a new
feature of its tour business. The
battle of Nashville is considered
by some historians to be the most
decisive of the entire Civil War.
BILL WILLIAMS

(Continued on page 18)
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See the hot record man o the hot tube.

"The Jerry Reed When You're Hot You're Hot Hour”
goes natwork on CBS-TV for five weeks beginning
Tuesday, June 20 at 7:30 PM. (6:30 central time).

A lot of people will be watching. Stock up now.
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Talent

Stones’ 1972 Tour—
Tighter Presentation

By NAT FREEDLAND

LOS ANGELES—From disk
jockeys on the air. to reviewers
and to street talk by the general
music public—the word was unani-
mous. The four Rolling Stones
concerts presented in the L.A.
area this past weekend June 9-11.
were very likely one of the best
rock shows ever seen in Southern
California.

A riot outside the San Diego
Sports Arena Monday (12) by
several hundred fans victimized by
counterfeit tickets selling for up
to $60 in no way dims the tri-
umph of the West Coast opening
of the 1972 Stones tour.

The presentation of the show is
even tighter and more thought-out
than the ’69 tour. As the stage
was darkened for the final set-up.
a dragon banner was lowered from
the ceiling and Mick Jagger en-
tered by leaping through a slit in
the mouth.

Jagger seemed to have developed
an entire arsenal of new dance
movements. He has become a
veritable spastic Nureyev, a de-
monic eye-riveting force purified
with the years to an ultimate of
rock showmanship. His garb at
the forum Sunday was a velvet
jacket over what eventually proved
to be a sequined jumpsuit which
zipped down below the hip bones,
Completing the costume were
white socks and sneakers plus a
long silk scarf which Jagger used
on occasion for ritualistically
whipping the stage.

While Mick was the focus of all
eyes as he stalked and leaped
around with his microphone. shout-
ing out his driving lyrics, the rest
of the Stones went about their

business of playing some of the
best organized, most energetic rock
music of any band ever assembled.

The earlier part of the 90-min-
ute set was heavy in material from
the Rolling Stones current “Exile
on Main Street” album, with
“Tumbling Dice” pgetting a par-
ticularly climactic reaction. The
true climax, however, came with
four of the group’s major hits of
recent  years, “Street Fighting
Man.” “Jumping Jack Flash” and
an extended version of “Midnight
Rambler.” The SRO Forum crowd
was on its feet through all this
and thunderously demanded an
encore. which proved to be, of
course, "“Honky Tonk Woman.”

Jagger and the other four Stones
seemed to be in a particularly
gracious, takin g-care-of-business
mood through the evening. Pro-
moter Bill Graham, who also
made the brief introductions, was
all over the stage area keeping
things going. The result, with much
credit due to Chip Monck’s mas-
sive light and amplification tower,
was one of the best-behaved but
enjoyable large-scale concerts ever
put on at the Forum.

The show was opened with a
45-minute set by Stevie Wonder
and his big soul band. Wonder
did what was essentially the same
presentation he showed here at
the Joe Cocker concert, freaking
up his older hits with synthesizer
keyboard attacks. But the act
seems even more satisfying now,
losing a certain element of aca-
demic dryness it seemed to have
during its first Forum appearance.
Wonder came off the stage to a
deserved standing ovation.

Rock Not Getting Fair Shake
From Education, Says Lecturer

NEW YORK — Rock has been
seriously underestimated by the
educational system, according to
Eric Isralow, a doctoral candidate
in the department of Social, His-
torical and Philosophical Founda-
tions of Education at the State
University of New York in Buffa-
lo. He has been teaching courses
and giving lectures on rock music
since January 70.

Isralow is now completing his
dissertation, “The 3 R’s— Rock
and Roll and Revolution,” and he
is attempting to offset his intellec-

Simon, Staples
—26 Date Tour

NEW YORK—-Joe Simon (Spring
Records), and a bill which includes
the Staple Singers, the Dramatics
and the Stylistics, will appear in
the North and Southeast U.S. on
a 26-date engagement during June
and July.

The areas to be covered include:
Pittsburgh, Pa., June 19; Dayton,
Ohio (20); Cincinnati, Ohio (22);
Louisville, Ky. (23); Cleveland,
Ohio (24); Washington, D.C. (29);
Fayetteville, N.C. (30); Durham.
N.C.,, July 1; Richmond, Va. (2);
Columbus, Ohio (3); Milwaukee,
Wis. (4); Winston-Salem (7); Co-
lumbia, S.C. (8); Charlotte, N.C.
(9); Columbus, Ga. (10); Dothan,
Ala. (11); Mason, Ga. (12); At-
lanta, Ga. (13); Augusta, Ga. (14);
Savannah, Ga. (15), and Green-
ville, S.C. (16).

Talent In Action

® Continued from page 16

“There Is Nothing in This World
I Wouldnt Do for You, My
Friend”; loneliness, “A Lady Lives
Across the Hall From Me”; dis-
illusionment, “*My Friends in Col-
orado”: search for love, “This
One Isn't and a Lot of Them Are.”

A bouncy, humorous change of
pace. "1 Love Being Back in the
Forties,” brought appreciative re-
action from the staid patrons.
Hod’s vivid guitar work in “Warm
Summer Rain” shook memories

AT
We dare fo be
. differenf! Giving
some M.D.’s the D.P.’s
| Over 60,000 ordered—
| No major airplay.
 Tremendous reception
from over one million
in college and public
concerts: (BMR Records)

For concert & campus bookings
contact:

P.M. LEE STEVENSON
Phone (302) 737-8948

loose. The sensitive, original lyr-
rics by Hod start intimately, with
Marc Allen’s low-keyed, free style
voice carying the song. reach a
crescendo  with Hod's vigorous
guitar accompaniment, and fade
softly.

Their fresh, now sound. evolved
after a year together, will be fea-
tured on a Bell Records as-yet-un-
named album produced by Bob
Johnston, to be released in August.

ANNE DUSTON

TRINI LOPEZ
Desert Inn, Las Vegas

Offering an entirely new show,
the easy-going Trini Lopez has an
exciting, vibrant 60 minutes in
which he utilizes the Spanish
language for several numbers in
his show.

The Capitol artist offers several
songs from his latest album “Viva
Trini Lopez” as well as his new
single “Rubi Mountain.”

Lopez plays guitar for several
Carole King numbers including
“You've Got a Friend” both in
Spanish and English.

His lively fun kind of show
utilizes lights to coordinate color
with the mood and tempo of his
songs. Lopez has the type of show
that appeals to a wide cross sec-
tion of people. The orchestration
is reminiscent of the driving Stan
Kenton sound. LAURA DENI

BILLY ECKSTINE

Persian Room, New York

In his opening night perform-
ance, Billy Eckstine, with a rich-
ness of style and sound, moved
effortlessly through two genera-
tions of music.

Following a smooth rendition of
“Summer of '42." he went on the
upbeat on Leon Russell's “A Song
for You,” “MacArthur Park,” the
Beatles’ “All You Need Is Love”
and Paul Anka’s “My Way.”

Then. in the indelible Eckstine
way, he sang a medley of “Blue
Moon,” “Desert Caravan,” “My

Foolish Heart,” “No Orchids for
the Lady,” “My Destiny” and a
special to Louie, in “I'm Confess-
ing,” with nostalgic finishing bars
on the horn.

Ending the evening, he returned
to the current sound and one real-
izes that while on stage he is an
artist who is more than capable
of achieving both ends of the song
spectrum and in giving a total
package of nightclub entertain-
ment.

By SAM SUTHERLAND

tual and personal involvement
with rock music by exposing him-
self to the music industry here.
While Isralow’s various courses on
rock at SUNY Buffalo have been
credited, he feels that rock music
should receive more exposure
throughout universities and col-
leges.

From the
Music Capitals
Of the World

e Continued from page 16

ATLANTA

South and Freddy Weller, will be
the subjects of books to be mar-
keted by Screen Gems-Columbia
Publications beginning this sum-
mer. . . . “Joe South Complete” is
the title of a just released book
containing 58 songs from the Cap-
itol recording artist. Weller’s yet-
to-be titled songbook has just
entered production and is expected
to be marketed by the end of
August. . . .

Stax artist Frederick Knight,
whose current hit is “I've Been
Lonely For So Long,” has signed
a booking contract with En’Ter-
tain’'ment,” a division of Bill Low-
ery Talent. . . . BMI has filed a
copyright suit infringement against
Sam Roberts, owner and operator
of the Village Barn in Knoxville,
Tenn. ASCAP reportedly filed a
similar suit May 17. . . .

Liza Minnelli will make two
concert appearances at the Civic
Center June 17. . . . LaGrange,
Ga., native Chips Moman has com-
pleted the move of his studios here.
He’s at 2107 Faulkner Road. . . .
Doppler Enterprises’ Tom Wells
has negotiated a Vanguard LP con-
tract for Silverman, a local rock

trio.
SHELLY PISANI

Ramatam on Tour

NEW YORK — Ramatam, At-
lantic recording group, is one of
the opening acts on tour with
Faces in the World's First Rock
and Roll Cyrcus package, not Raz-
mataz, as incorrectly reported in
last week's Billboard.

Signings

e Continued from page 15

lease is a remake of Barry's
“Chapel of Love.” Robin & Jo
are appearing at Mr. D’'s, Fort
Wayne. until Sunday (17). and
will perform at She, Cincinnati,
July 6-8. and Gulliver’s, Port Ches-
ter, N.Y., July 11-30. . . . The
Gary Toms Trio has signed with
Invincible Tahiti Records, and will
record with I/T artist Anita La

Blood, Sweat
Tears Roll

NEW YORK -— The new Blood.
Sweat & Tears debuted with its
current personnel in Canada and
New England this month. A week
at Paul’s Mall in Boston. starting
Monday (12) was final U.S. stop
before an eight-nation tour of
Israel and Europe.

B, S&T has been rehearsing new
material since New Year's Eve,
when it played a farewell concert
with  vocalist David Clayton-
Thomas. After a short tryout
period with blind pianist-vocalist
Bobby Doyle. the group added
Jerry Fisher as lead singer and
Larry Willis on Kkeyboard. with
Lou Marini Jr. playing saxophones
plus seven original members.

Shon. The Trio will also record
separately. Portland, Gary
Ogan and Bill Lamb’s acoustic duo,
has signed with Elektra.
Manuela, a top German recording
artist for 10 years, has signed for
international management with
Gus Lampe, former operator of
Hollywood’s Cocoanut Grove. . . .
Lee Van Cleef, Western film star.
will record an album for Oak
Records, Ray Ruff’s label. . | . The
Exiles, veteran Kentucky group
which has recorded for Columbia.
has signed with Internationally
Syndicated Agencies. Yorktown,
Ind. . . . Climax has signed with
Creative Management Associates
for representation in all fields. . . .
Writer-singer Austin Roberts has
signed with Wes Farrell's Chelsea
Records. Janson Productions will
participate in recording the artist.
.. . Frutos del Pais, South Ameri-
can group, has signed with Trini
Lopez’s Hombre Music Publishing.
The group had three songs in
“Antonio.” a film recently com-
pleted by Lopez in Santiago, Chile,
. . . Dee Ervin, Los Angeles soul
writer. has signed as an artist with
Artie Mogull’s Signpost Records.
. .. Swallow has become the first
act to sign for management with
Skip Chernov’s Concert Consul-
tants of Rhode Island, a major
New England concert promoter.

His decision to leave the campus
and examine the industry stemmed
from his belief that “the educa-
tional system is unresponsive to
the needs of the students.” And
this, for Isralow, includes the vital
role rock has played in the lives
of American youth as “the best
barometer of youth culture.”

Isralow’s lectures have focused
on sexism, racism, alienation and
drugs. and how each field has been
affected by, and has, in turn
affected, rock music. Since col-
leges appear reluctant to adopt
Isralow’s “overview” approach to
American society in terms of its
culture, he has, with several other
friends and associates, formed the
Institute of Rock and Roll Studies,
a project from which he hopes to
eventually provide students with a
more flexible, creative alternative
to traditional educational formats.

Record Library

While the Institute has managed
to build a record library of over
25,000 albums and at least that
many singles, Isralow and his asso-
ciates are hoping to “build credi-
bility” for such an educational
experience. Isralow notes that,
since a bachelor’s degree no longer
constitutes the major credential it
once did, students should be per-
mitted to design their own educa-
tions, and he feels the Institute
will provide a valuable context for
many students.

While the national press has
been focusing on the revival of
interest in the ’50’s as nostalgia,
Isralow refutes that position,
noting that interest in that period
represents a continuing expression
of alienation on the part of youth.
“You can look into the music to-
day,” stated Isralow, “and find out
why youth is alienated: Why
they're going to the country, and
moving away from the city, why
they’re separated from the politi-
cal and economic values of the
country. They’re basically very
unhappy. And the music reflects
that.”

Paradise Alive

—Preston Record

LOS ANGELES—BIlly Preston
set an attendance record of 1,600
at the Paradise Ballroom. The
rock dance concert facility on the
site of the former Factory private
club is backed by financier Bernie
Cornfield. Peggy Nestor is interim
manager since Jerry Brandt, the
Electric Circus impresario who
put Paradise Ballroom together,
departed from the new club. A
new creative management team
is being sought by Cornfield.

The Paradise Ballroom has just
obtained a liquor license and its
weekend admission price is now
scaled to $3 and $1 for students.

The club has become a popular
site for record company press
parties displaying new artists.

14 PARKER LPs
ON ESP DISK

NEW YORK—ESP-Disk Ltd.
will release 14 jazz albums of
broadcast performances by the
late Charlie Parker. The release
was made possible through a
recently concluded arrangement
with the estate of the musician.
Initial LP's in the series are
scheduled for July.

The material. most of which
has not been available previ-
ously, was broadcast from 1947
to 1954. Albums to follow in
the same jazz release programs
include Lester Young broad-
casts from 1938 to 1939, Bud
Powell broadcasts of the early
50’'s and a second LP in the
Billie Holiday broadcast series
(1954-1956).
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Radio-TV programming

FUTURE OF RADIO

Opinions Differ on Formats’ Future

EDITOR’S NOTE: This is the
latest discussion on the future of
radio in general. Program directors
from all of the major formats have
appeared here, nearly all with de-
finitive statements and opinions.

The future of Top 40 radio, “as
I see it,” said KLIV music director
Dave Sholin, San Jose, Calif., in-
cludes “a return to some of the
things that were happening in the
early 1960’s—a somewhat ex-
panded playlist with the use of
more album cuts, even though
many cuts are, in essence, singles,
and a relaxed and more conversa-
tional approach being used by air
personnel. In general, a lot more

‘Live’ Concert
Package Firm

LOS ANGELES—A new firm
has been formed here to provide
a package deal on broadcast of
live concerts to the record indus-
try. The plan was announced last
week here by Art Astor, general
manager of KDAY here, KDAY
program director Bob Wilson, and
Freddie De Mann, who operates a
record promotion firm called Con-
sumer Awareness here.

The new business venture is not
officially connected with KDAY.
What the three men offer to do
is schedule a live concert by a
group of their choice on at Jeast
10 progressive rock stations up
and down the West Coast. Cost
to the record company would
be $4,000. However, fringe bene-
fits, besides exposure for the group
performing in the concerts would
be 36 ten-second spot announce-
ments, displays in 30-plus White
Front record departments, and an
initial order to the White Front
stores for 1,500 albums.

Further details of what the new
firm will also provide is not
available at this time, although
the stations that were mentioned
as carrying each concert would
include KDAY.

Two Firms Link

For Syndication

LOS ANGELES — TV Cinema
Sales Corp. and Arthur Pickens &
Associates have joined forces as a
TV syndication outlet. Pickens is
located in Chicago. TV Cinema is
here.

One of the music shows being
syndicated by the new combine is
“The Buck Owens TV Ranch
Show,” a half-hour series. Jerry
Weisfeldt and Art Greenfield of
TV Cinema made the deal with
Arthur Pickens and Rod Erickson
of Pickens & Associates.

variety as a form of entertainment,
substituting for the use of super
money giveaways and heavy hype.

“As each day passes, listeners
are becoming more aware of dif-
ferent kinds of radio, different
kinds kinds of music, and they will
ask for more variety included in
the basic format of Top 40 radio.
It will be Top 40 radio’s job to of-
fer its listeners music that will ap-
peal to them in a much broader
context, without becoming unfa-
miliar. And this change will be a
slow process, but I foresee it as
the future of Top 40 radio.”

J. J. Jordan, program director
of KISN, Portland, Ore., Top 40
station, said that he felt radio was
getting a little stale. “Man, what we
need is spme ‘fun’ put back into
radio. We are running a tight,
more-music format here, but every-
time a jock of mine opens his
mouth, he generates excitement! 1
want my listeners to really listen
and get off on the excitement that
comes across the air when they
tune in KISN. Radio, to me, is
getting a little stale—a little too
much of a background sound. Let’s
take radic, AM and FM and any-
thing, and put some excitement in
it or we may find ourselves on a
dead-end street trying to get back
and it may be too late.”

Tom Mann, program director of
KALE, Tri-Cities, Wash., takes a
different point of view. “Although
I am somewhat biased in my feel-
ings, I think that the Top 40 radio
station is far more alive today than
many people give it credit for. Top
40 is now as it always has been,
the voice of the majority of the
people, or, at least, more so than
progressive stations. Head music
or acid rock is slowly  dying, as
the drug culture begins to fade,
and the insistence of people to hear
hours of uninterrupted music is not
as great. I think the avenue is now
opening up for adult-oriented Top
40 stations aiming at the 18-34

year old to really come into their
own,

“Playing the hits, using maxi-
mum personality, and getting rid
of the sub-teen image is the first
step toward this goal. By this, I
mean getting rid of the offending
bubblegum sounds, restricting or
eliminating the heavy sound music,
and using jock patter aimed at an
average age group of 26. Use that
man behind the mike to get in-
volved with people and get people
involved with the station. Become
an integral part of the community.
This will be harder to do in the
larger markets, but I beleive that
it is still possible when presented
the right way.

Screaming Out

“The screaming teenybop jock
is gradually going to find that he
has no place in this maturing
world. Even kids don’t like to be
talked to as if they were children.

(Continued on page 26)
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DAN MCcKINNON, president of KSON radio station and the new music

publishing firm of House of Hits, greets new writer Lloyd Barnett.
center, to the stable. Barnett was signed by House of Hits as the re-
sult of a songwriting contest held by the station. At right is Johnny

Horton, manager of House of Hits.

Exclusivity, LP
Cuts&the Future

EDITOR’S NOTE: This is the
latest installment of a taped inter-
view with Bill Drake, a program-
ming consultant whose particular
approach to radio has created a
generic term—Drake style. The in-
tervliew was conducted by Claude
Hall.

HALL: When you shifted toward
the policy of more album cuts a
while back, how did you break the
news to Ted Atkins and the other
guys about the changes you wanted
to make? Was it hard to do? Be-
cause 1 don’t think you rule with
an iron hand.

Record Firms Spur
KTSA Voter Drive

SAN ANTONIO—KTSA, a Top 40 station here which has al-
ready encouraged more than 20,000 people to register to vote, has
launched phase three of its registration drive and intends to bring
home another 10,000 registrations with the aid of the record and
music industry. Sonny Melendrez, operations manager, is offering
the listener who brings in the most people to register a quadrasonic
jukebox, which was provided courtesy of Famous Music and hinges,
of course, on the Chesapeake Juke Box Band. The unit includes an
AM-FM radio and will be filled with the winner’s favorite records.
Also, the winner will have his choice of call letters engraved on

the unit.

Other prizes will be albums having a sticker on them labelling
them as official KTSA voter registration LP’s and commending
the group and the record company that donated the album for “their

(Continued on page 26)
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FORUM

August17-19 CenturyPlaza Hotel,Los Angeles

Register now!! Early registrants will re-
ceive a special discount on hotel rooms.
Registration fee is $135 and includes
three luncheons, a cocktail party, all
work materials, and entry into the ses-
sions. To register, fill out this form and
enclose $135. A form for your hotel reg-
istration will be sent to you.

Name

Firm or Radio Station

Address

City, State, Zip

TO REGISTER FOR THE FORUM, fill out this form, enclose your check for $135, and send to: Radio Pro-
gramming Forum, Billboard Magazine, 9000 Sunset Blvd., Los Angeles, CA 90069.
Details of topics and speakers will be sent to you at a later date.
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DRAKE: It’s not a thing of that
at all . . because first, that
wouldn’t be the method that we’d
take. What we would do is . . .
see, we discuss all of these things
very thoroughly and before you
say: I think we ought to such and
such and such and such . .. well,
we have these meetings and every
guy sits around and talks about
these things and we not only talk
about the pluses of why this or
that might be a good idea, we ask
every guy to knock all of the holes
in the idea that he can . . . let’s
find out where the flaws are be-
fore any idea gets on the air. Be-
cause otherwise, we’d be all kid-
ding ourselves, you know, about
radio. Everything has to be thought
out and everything has to be an
agreement. There were some good
points brought up in meetings both
for and against the album-play
policy. And, as far as the system,
the way to play the cuts, and the
scheduling of the albums and
everything else, I'd say that every-
one contributed to that. We’ve had
a lot of ideas suggested in meet-
ings—some from me and some
from them-—and when we actu-
ally got down to analyzing them,
they were horrifying . . . we
shouldn’t have been considering
those ideas in the first place. For-
tunately, you sort of wipe those
bad things out of your mind.

HALL: How often do you have
meetings of your program direc-
tors?

DRAKE: We try to do that sort
of thing every two to six months,
depending on everybody’s timing.
This gives a program director a
chance to sound off on his prob-
lems and get a feedback from
everybody else . . . we’lll go over

(Continued on page 26)

AM/FM Split

MINEOLA, N. Y. — WLHI has
separated its AM and FM pro-
gramming, with WLHI continuing
as an MOR station while WLHI-
FM will broadcast “beautiful mu-
sic” in the form of instrumentals
and light MOR, in stereo, with
commercials on the half-hour. The
FM programming is being con-
sidered for 24-hour scheduling.

FM Country

COLUMBIA, S.C.—WCOS-FM
here, which had been programming
progressive rock, is shifting to a
country music format 24 hours a
day, according to Woody Wind-
ham.

WSB, Atlanta moves aside to let
Richard Harris, right, take over
the mike for a while. Harris was
performing in Atlanta and visited
the MOR station.

‘Soap Opera’
Nostalgia

GRAND RAPIDS, Mich—
Duck Productions, a new syndica-
tion firm, has just introduced
“Love of Strife,” a 13-week com-
edy radio series, reports Dick
Smith, vice president.

“The series is, very simply, a
true trip through the English lan-
guage with those classic soap opera
stories, John and Marsha. The
series is short and to the point
with a rapid-fire delivery patterned
after ‘Laugh In. The entire pro-
gram, when run with a 30-second
spot, only runs 90 seconds.” Smith
works at WMAX here, Marsha is
his wife, WGRD personality Mike
McCarthy plays John. John Lead-
er, now at WQXI in Atlanta, is an
announcer on the demo tape that
is available for radio stations in-
terested in the series.

New Country Outlet

HUMBOLDT, Tenn.—WHMT,
slated to go on the air about now,
will feature a format blending rock
and country music, according to
station manager Todd A. Beezley,
who came to the station from
KBIA-FM, Columbia, Mo.

Lee Davis is the new program
director. He came from KTGR in
Columbia, Mo. The 500-watt sta-
tion operates at 1190 on the dial.

See Vox Jox
On Page 39
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URIAH HEEP HAS CREATED
‘DEMONS AND WIZARDS:
AND A MONSITER.
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ﬁOn Zillboard’s TOF LP’'S AND TAPE and it was released ;GE} four wveeks ago.

Just released out of the allbbum by popular demand
Uriah Heep's single “Easy Livin'* (73307)
already on top 40 stations.

Uriah Heep now on four throughout the U.S..

Y-
Jmerctry

From the Mercury Record Corporation Family of Labels/Mercury, Philips, Vertigo, Dial, Mister Chand.
A Product of Mercury Record Productions, Inc./35 East Wacker Drive, Chicago, IHingis 60601
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Records, Inc.
Hendersonville,
Tenn.

Radio-TV programming

La. Progressive FM  WCAS Folk—
Racks Solid Advance

SLIDELL, La. — You can im-
agine how freaked out Mike Lea,
program-music director of WVSL-
FM here was when he got a tele-
phone call from England and the
guy on the other end of the phone
commented about liking the new
programming. The station had just
switched from Top 40 to progres-
sive rock—its second effort at
this kind of a format.

“It freaked us out,” Lea said
about the phone call, which was
actually from London Records in
England wanting to buy time to
advertise records on the station.
“I appreciated the phone call, but
wondered what kind of a signal
we were putting out. I went back
and checked out the transmitter.”

The telephone call, incidentally,
personified the type of help that
has come from the record industry
to get the format into operation.
The station once programmed
progressive rock. but Lea said
that the owner was reluctant to
try that type of format again be-
cause “he’d got taken for some
money. That’s why we had to
prove ourselves.”

The proof the owner wanted
was $3,000 in billings written in
advance for the first month.

$3,800 Advance

Madden Randle, a salesman for
the station who’s currently also
doubling as an air personality,
lined up $3,800 in advance for the
first month and Lea admitted that

“most of the advertising was from
record companies . . . matter of
fact, just about all of it.” Besides
Randle and Lea, air personalities
at the moment on the station in-
clude Reid Reker and Dale Daven-
port.

At this time, Lea, who is search-
ing desperately for previous pro-
gressive rock albums for the sta-
tion’s music library, is picking all
of the music himself “to keep my
finger on the format,” but the air
personalities pick their own music
for their shows from the approved
list. “I specify types of music they
should play at certain times, but
that’s only to keep the pack go-
ing. The deejay has a lot of lati-
tude to do his own show. I just
don’t want bad tunes getting on the
air.”

The station is already getting
phone calls from other places be-
sides London. For example, New
Orleans and Mobile, and Jackson,
Miss. But it’s in New Orleans that
WVSL-FM hopes to compete and
it was Bill Johnson, promoter at
the Warehouse there, who spurred
the phone call from London, Eng-
land.

“He tipped off London Records
about us,” said Lea, a little dis-
appointed that he didn’t, after all,
have the most wonderful FM sig-
nal in the world.

But the London spot buy prob-
ably made up for his disappoint-
ment. The station’s now on the
air, isn’t it?

Classical Music Air
Executives to Confer

CLEVELAND—"“New Program-
ming Concepts for Concert Music”
is one of the major topics that will
be discussed July 13-16 during the
annual meeting of the Concert
Music Broadcasters  Association
here at the Hilton Inn South, ac-
cording to C. K. Patrick, associa-
tion chairman.

The meeting starts with dinner
on Thursday and gets into the ses-
sions on Friday. Karl Haas, host
of the radio show, “‘Adventures in
Good Music,” will be the Friday
luncheon speaker. The luncheon is
courtesy of Hi Fidelity Magazine
and Musical America. That after-
noon a panel of record company

representatives will discuss rela-'

tions between concert music sta-
tions and the recording industry.
Richard Kaye, manager of WCRB,
Boston, will chair a panel later on
syndicated program sources. That
evening, Michael Maxell, general
manager of the Cleveland Orches-

tra, will be the dinner speaker. A
concert at Blossom Music Center
by the Cleveland Orchestra, under
the direction of Lorin Maazel, will
conclude the day’s activities.
Saturday, sessions will range

from a demonstration of the Dol-
by System to a report on recent
experiments in radio by WQXR,
New York, as well as a 4-channel
demonstration. That afternoon,
Henry Fogel of WONO in Syra-
cuse, N.Y., will chair a panel on
how to conduct marathons and the
panel members will include Robert
Conrad of WCLV-FM, Cleveland,
and Richard Kaye, WCRB, Bos-
ton. Philips Records will host a
reception that evening at Blossom
Music Center.

Sunday, there’ll be a report on
ASCAP licensing. Later Jim Keel-
er of WFIN-FM, Philadelphia, will
chair a session called “Old Wine
in New Bottle—New Programming
Concepts in Concert Music.”

5%

Rond

JOHNNY CARSON, host of the ‘“‘Tonight Show” on NBC-TV network,
gave a surprise birthday party for Trimi Lopez, who was a guest on the
show. Carson stands at left. Lighting candles are Susan Pleshette, right,

and Ed McMahon, right.
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Hits Mixi

CAMBRIDGE, Mass. — WCAS
is now featuring a format weaving
folk and folk-rock oldies with cur-
rent hits in what station manager
Stuart G. Zuckerman calls a “For
City Folks” format. It’s a mellow
blend of hits, LP cuts and almost
any record that has a soft, folksy,
pleasant sound, he said.

“In mood, it's almost a con-
temporary vocal version of an FM
beautiful music station. Lots of mu-
sic, long music clusters, and a min-
imum of deejay chatter. A few in-
dustry people around town are call-
ing us a hip WJIB-FM. We're flat-
tered with such a comparison, in
spite of the fact that WJIB-FM is
our sister station.

The deejay lineup at the station
includes Jim Coakley 6-10 a.m.,
Steve Pell until 3 p.m., and Craig
Lundquist 3-8 p.m. Weekend men
Dan Le Blanc and Tony Cennamo
round out the staff.

Country Video
Boosts Billings

HOUSTON—KHTV-TV here is
reaping bonus advertising revenues
from syndicated country music
television shows, according to pro-
gram director Gene Jacobsen.

From 6:30 p.m. until 10 p.m.
each Saturday, the station pro-
grams country music shows. To
lead off the night, Ted Hunt, a lo-
cal country artist, hosts his own
live half-hour show. Then comes
the syndicated TV shows of Porter
Wagoner, the Wilburn Brothers,
the “Good Ol’ Nashville Music”
show, the Buck Owens show,
“Country Place,” and the Bill An-
derson show.

These shows are one of the more
successful ventures of the TV sta-
tion, Jacobsen said,

Record Stores
Aid WIBF-FM

PHILADELPHIA — WIBF-FM,
located in the suburb of Jenkin-
town, has expanded its big band
and Dixieland programming to 3§
hours per week. Air personalities
on the station include Don Hess,
Dave Solomon, Buzz Allen, and
Ted Taylor.

The House of Jazz and Bryn
Mawr Record Shop supply the sta-
tion with a large portion of its pro-
gramming material.

THE ORIGINAL HIT
VERSION OF

"l WONDER
WHO MY
DADDY I§"

AS SUNG BY

EILEEN FULTON

IS ON NECTAR RECORDS
(OF COURSE)

SHE SINGS IT LIKE
A BRIGHT EYED CHILD

WRITTEN BY
GLADYS SHELLEY

IF YOU HAVE NOT
RECEIVED YOUR COPY
CALL OR WRITE TO

NECTAR RECORDS
P.O. BOX 939
ANSONIA STA.

NEW YORK, N.Y. 10023
(212) 877-3426
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ARRANGED AND CONDUCTED BY KURT KAISER

Bringing in The Sheaves & Love Lifted Me (Medley) « Were You
There? e Fill My Cup, Lord ¢ Open My Eves & Scftly And
Tenderly {(Medley) ¢ The Savior Is Waiting » In The Sweet Ey
And By « No One Ever Cared For Me Like Jesus » If We Could
See Beyorid Today ¢ In A Silent World ¢ | Weuld Be Like Jesus

WST-8E540 $5.8€; Stereo € Tape 2-8540 $€.€5; Cassette WC-£54C $6.95

W”””g””’.ds WACO, TEXAS 76703— CALL STAN MOSER COLLECT (817—772-7650)

In Canada: WORD RECORDS, Box 6900, Vancouver 3, B.C.
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RECORD PROMOTION MEN'S CONTEST

VOTE:

This is your chance to honor the nation’s record promotion men. In
each division, vote for first, second and third place by placing a number
out beside the man’s name. Then send this ballot to: Claude Hall, Bill-
board Magazine, 9000 Sunset Blvd., Los Angeles, CA 90069.

These votes will be tabulated by the Billboard staff and winners will
be announced at the awards luncheon during the fifth annual Billboard
Radio Programming Forum at the Century Plaza Hotel, Los Angeles,
Aug. 17-19. Plaques will be awarded to the leading national promotion
director in the nation, the leading record promofion man in each of the
four districts, the leading independent record promotion man, and the
best national staff promotion man.

SOUTHEAST

Johnny Lloyd, Buddah ___

Jim Harper, Target
Danni Gibbons,

Stan Chaison, Atlantic

All South Don Brrt, Ind.
Walt Moorehead, Marty Lacker, Ind.

Atlantic David Ezell, A&M __
Bobby Hurt, CBS Eddie Lambert, London __

Ken Van Durand, RCA
Gary Schaffer,

Tone Dist. _ _
Gary Tanner, Polydor
Bob Heliday, Ind.
Leo Carter, Mercury
Bob Riley, King
Robert E. Lee,

Rec. Sales
Tom Moore, Campus
George Cooper III, Ind. ____
Bobbi Byrd, SSS
Philip Rauls, Atlantic
Al Monet, MCA _

Don McGregor,
Warner Bros.

Peter Nashick, Kinny ______
Jack Fine, Ind. _______
Joe Galkins, Ind.
Eddie Pugh, Kinny
Mike Craft, UA _
Charlie Minor, A&M
Mike Martin, MGM
Marty Kupps, ABC
Ernie Phillips, Ind.
Wade Pepper, Capitol
Larry Baunach, Dot
Ed Mascola, Polydor ______
Chuck Chellman, Ind.
Biff Collie, UA _
Larry King, Southland ____
Dave Mack, RCA __
Tom McEntee, MGM ____

NATIONAL PROMOTION DIRECTORS

Pat Pipolo, MCA
Larry Douglas, singles,

RCA
Red Schwartz, Avco

Frank Mancini, RCA
Mike Kagen, Epic ___
Jerry Sharell, Buddah _____
Dick Kline, pop,

Stan Bly, Mercury Atlantic
Long John Silver, singles, Henry Allen, Atlantic
Mercury Ron Sanl,

Warner Bros. __
Harold Childs, A&M _
Al Cory, Capitol

Bob Mercer, Fantasy
Danny Davis, SG/Col
Vince Faraci, custom labels,

Atlantic Buddy Blake, SSS
Joe Medlin, soul, Larry Cohen,
Polydor Jamie/Guyden

Cy Warren, London
Lenny Meisel, London
Steve Rudolph, Scepter ___
Boo Fraiser, Perception ___
Freddie North,
Nashhoro

Pete Bennett, Apple
Mike Sheppard,

Gordon Prince, Motown ___
Mike Becce, Polydor
Eddie 0’Keefe,

Vanguard
Fred Ruppert, Elektra ______
Al Riley, Chess/Janus _____
Gordon Bossin, Bell
Herb Gordon,

Monument Paramount ______
Marvin Helfer, Jerry Fine, Chelsea
ABC-Dunhill __ Ben Scotti, MGM _

Steve Popovich, CBS I Chester Simmons, Stax ___

NATIONAL PROMOTION STAFF

Write-in vote for two candidates. An award will be pre-
sented to the best staff national promotion man who is not
a director.

LOCAL & REGIONAL RECORD

Bob McLain, Capitol _____
Jim Sala, A&GM __
Gene Denonovitch, CBS __
Tom Gilardi, Ind. ___
Kelvyn Ventour, RCA ___
Ken Benson, Buddah
Arnie Leeman,

WB/Elektra ____
Merlin Littlefield, RCA ____
Luther Wood, Capitol ___
Richard Taub, Dot
Bill Heard, CBS
Bill Davis, Atlantic
Jim Jeffries, Bell
Irvin Woolsey, Atlantic ___
Mike Gusler, CBS
Bill Cook, Ind.
Mike Dragus, Kinny
Cy Gold, TDA
Jay Cunniff, ABC
Mel London,

United Records
Ed Keely, Capitol
Don Doublas, Capitol ____
Russ Yerge, CBS
Nick Hunter, CBS
Steve Evenoff, Decca
Bob Shoals, Capitol ___
Irwin Barg, London
Paul Diamond, London ___

Mike Atkinson, Epic
Mel Turoff, London
Mike Kilmartin, Fantasy __
John Carter, Atlantic ____
Dan Holliday, A&M
Donna Savedo, UA
John Fisher, Atlantic
Otis Smith, Invictus
Ernie Farrell, MGM
Don Whittemore, RCA ___ _
Eddie deJoy, A&M
George Jay, Ind.
Abe Glazer, MGM
Clive Fox, MGM ___

Larry Karp, MGM

Lou Galliani, RCA

Bud O’Shea, Epic

Pete Marino, WB

Pat McCoy, ABC __
Dave Urso, WB _____

Joe Gregg, ABC

Paul Rappaport, CBS
Freddie Mancuso, Stax

Buck Reingold, Buddah ___
Herb Rosen,Ind.
Bob Ebson, Capitol
Earl Rollison, CBS
Steve W. Rudolph,
Scepter
Dan Kelly, Atlantic
Gary Lippe, A&M
Joe Bilello, Buddah
Jim Taylor, A&M
Matty Singer,
David Rosen -
George Collier, MCA ___

Chappy Johnson,
Chips Dist.

Fred Edwards,
Stereo Dimension

PROMOTION MEN

MIDWEST

Dick Colanzi,
Poison Ring ___
Paul Gallis, Ind.
Dan Markus,
Bedno/Wright
Dave Remedea,
Kent Beauchamp
Richie Johnson, Ind.
Frank Mull, Mercury ______
Jack Hakim, Buddah ___
Roger Bland, UA ___
John Rogers,
Big State
Chet Miller, CBS
Tom Amman, RCA
Danny Ingel, Ind.
Al McNutt, MCA
Gordon Anderson, Epic ___
Paul Diamond, London ____
Roy Chiovari, WB ____
Mike Conwisher, ABC __
Mike Levitton, A&M _
Howard Bedno, Ind.
Frank Anderson, Kinny ___
Al Mathias, RCA
Norris Green, WB
Tex Schofield,
Record Ser.
Kerry Knodle, Heilicher __
Glen Bruder, Roberts

WEST COAST

Terry Powell, CBS
Ron Middag, Elektra
Barry Mitchell, UA
Bill Roberts, UA ___
Mike Leventon, A&M
Lou Fields, Ind. _
Jan Basham,

Rec. Merch. __
Chuck Meyer, MCA
Jack Shields, Stax ___
Stan Najolia, Buddah _____
Julio Aiello,

Metromedia .

Ben Wood, CBS

Sue Kezich, ABC
Steve Fischler, Kinny
Mike Borchetta, Ind.
Jim Harper, Target
Les Anderson, WB
Sydney Miller, Capitol _____
Jerry Morris,

Fidelity Dist. _
David Krauss, Elektra

NORTHEAST

Buddy Scott, Ind.
Moe Schulman, Alpha
Mike Klenfner, CBS
Zim Zemarel, CBS
Tony Montgomery,

RCA
Sol Handwerger, MGM ___
Danny Davis, Mercury
Joe Cash, Ind.

Fred Horton,

Best & Gold __
Jack Perry, CBS __
Bar® . Harris,

Atlantic
Stan Herman, Ind.
Bill Beamish, Kinny

Tracy, Seaboard

Ron Elz, Capitol
Dick Ware, CBS _
Bud Murphy, Atlantic
Pat Bullock, Big State
Ernie Phillips, Ind.
Don Miller, RCA
Pete Gideon, MCA
Steve Dunn, A&M ___
Frank Chively, London ___
Dave Johnson, Motown ____
Dick Bethel, Capitol _____
Julie Godsey, Epic

Doug Lee, Kinny Group __
Bud Stebbins, RCA _____
Tom Benjamin, UA
Roy Wunch, CBS __
Bob Wurker, Capitol
Dave Vaughn, Ind.
Tim Kehr, CBS ____
Charley Salah, Motown ____
Gary Lippee, A&M
Lou Sicaraza, Atlantic
Perry Stevens, Ind.

Larry Mangiaracino,
Polydor

Wes Hayns, Heilicher
Ted Cohen, WB _

Rob Hegel,
A&I Supreme

Tony Richland, Ind.
Bill Chappel, UA _____
Berry Mitchell, UA
Jerry Dougman,

Buddah .
Randy Brown, Epic
Mike Alhadeff, ABC
Dennis Morgan, MCA ___
Wayne Arnold, Capitol ___
Steve Feldman, A&M
Jeff Traeger, Elektra
Dick Forrester, Ind.
Lenny Luffman, MCA _____
Rich Paladino, Elektra _
Bob Buziak ___
Jack Ross, Chess

Don Graham, Chess
Jim Benci, Ind. _
Ray Anderson, RCA ___

George Furness,
Atlantic

Don Carter, Capitol

Joe Senkiewicz, CBS
Ray Melanese, Kinny
Don Colberg, CBS
Tom Kennedy,

Universal
Ron Moseley, Sussex
Nate Chacker, RCA
Red Richards,

Schwartz Bros.
Ron deMorino, Kinny
Bill Harper, Universal _____
Dave Marshall, London ____
Steve Rudolf, Scepter
Joe Baldzell, Ind.
Jerry Ralston,

Best & Gold
Maury Bloom, MCA
Bob Zenter, Capitol

1. Company: Bill Spitalsky, Ind. John Allen, MCA ___ F. Nestro, Ind.
Cecil Holmes, Buddah Bob Greenberg, Tom Klimanski, UDS ____
2. Company: Logan Westbrook, CBS ___ Warner Bros. Frank Berman, Alpha ____
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Executive Turntable

e Continued from page 4

1960 with Mutual Dist., Boston, had previously been in the
creative service division of UA. . .. Dick Sherman has resigned
as sales director, West Coast, for the Berry Gordy labels and
product manager of MoWest and Natural Resources. Prior to
joining Motown in 1971, Sherman was national sales manager
for Warner Bros./Reprise for five years. An attorney, Sherman
started as a regional sales director for Columbia in the mid-50’s.

*x Kk X

Dick LaPalm has joined the Village Recorder in Los Angeles
as vice president and general manager. He was formerly advertis-
ing and sales promotion manager for GRT Music Tapes. In his
new post, LaPalm will oversee the studio’s entire staff and devel-
op sales and marketing plans. Before being switched over to GRT
Music Tapes in 1971, he had been manager of Cadet Records for
eight years. . . . Marvin Deane has been appointed director of
artists relations for MGM Records. He had previously held ex-
ecutive positions with Warner Bros., Campbell, Silver, Cosby
Corp., and most recently was with the Holland-Dozier-Holland
label. . . . Joe McHugh has been named president of Karass Me-
dia works. He retains his interests in management and production
of Southern Conspiracy. McHugh was formerly director of ad-
vertising and publicity for Paramount Records, director of na-
tional promotion for Morton D. Wax & Associates and director
of a&r for Stonehedge Productions.

*x Kk X

Gerald Hobbs has been appointed assistant general manager
of the American Artist Division, which encompasses Watson-
Guptill, American Artist, American Artist Book Club and the
Art Directors Annual. He officially assumes the title on Aug. 15.
Hobbs started three years ago in Merchandising Sales & Service
Organization as sales representative, later becoming field sales
manager, and is currently circulation promotion manager for the
entire Central Circulation Division. . . . Garth Gentilin has been
elected a member of the Videotape Production Association’s
board of directors. Gentilin, head of the V.P.A. network rela-
tions committee, is a sales executive with Lewron Television in
New York. . . . Richard H. Burkett has been named director,
manufacturing and engineering, for Viewlex, Inc.’s custom ser-
vices division. He was previously national engineering manager
for Capitol Records. Franklin Rohloff and Ress Burdick have
been appointed account executives for the same division of the
firm. Prior to joining Viewlex, Rohloff was vice president in
charge of West Coast operations for National Tape Distributors.
Burdick was formerly an account executive with Monarch Record
and Tape Manufacturing Co., a Viewlex subsidiary and part of
the custom services division.

Scott Shukat has resigned from the William Morris Agency.
He negotiated production deals for such artists as Don McLean,
David Frye, Laura Nyro, David Steinberg and Sha Na Na. . . .
Annette Coscia has joined Sid Woloshin, Inc., as sales represen-
tative and associate producer. She was formerly a production as-
sistant for J. Walter Thompson. . . . John Lombardo has been
named professional manager for Sunbury/Dunbar Music Canada
Ltd. For the past two years, he was staff producer at Spring Rec-
ords. . . . David A. Neuman, previously director of communica-
tions for Remco Industries, has been named director of mer-
chandising for Cartridge Rental Network. . . . Manny Rustia has
been promoted to manager of accounting for GSF, Inc. He was
formerly senior accountant at ABC Films. . . . Bruce L. Wolfson,
previously director of syndication for EUE/Screen Gems Video
Services, has been appointed executive director of Lewron Tele-
vision Inc., New York. . . . Donald V. Kleffman has been named
marketing manager of the audio-video systems division of Ampex
Corp. He replaces A.A. Sroka, who has been appointed manager
of corporate marketing services. . . . John A. Pollock has been
named president of Electrohome Limited in Kitchener, Ontario,
Canada. Other executive appointments at the company include:
Donald S. Sykes, executive vice president, finance, and vice chair-
man of the board; Howard W. Main, executive vice president,
marketing, and chairman of the board of directors of Central On-
tario Television Limited, a wholly owned subsidiary of Electro-
home; and W.D. McGregor, president of Central Ontario Tele-
vision Limited.

Red Schwartz, national director of promotion for Avco
Records, is leaving the firm to join United Artists Records as di-
rector of special projects. Presently living in New York, he’ll be
moving to the West Coast in the near future. Schwartz’ record
career began with the old Vee Jay label. Prior to that, he was a
successful Philadelphia air personality. . . . Dick Wooley is leav-
ing Atlantic Records to join Capricorn Records, which head-
quarters in Macon, Ga., as director of national promotion. . . .
Bruce Johnson is leaving KLAC, Los Angeles, where he was
general manager, to become head of radio for RKO General
Broadcasting. He’ll make his headquarters in Los Angeles.

Mike Kagen, national promotion director of Epic Records, is
leaving the label after several years to become general manager
of Sunflower Records, distributed by MGM Records. He’ll be
joining Sunflower June 26 in Los Angeles.
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Yox Jox

By CLAUDE HALL
Radio-TV Editor

I'd like to write something funny
about the teeshirt craze. Only, I
can’t think of anything funny to
say about them except it’s pretty
funny that they bother sending
them to me. Right? Because I
probably can influence about zilch
record sales. Anyway, over the
past couple of years, there have
been some great teeshirts issued
by record companies. In some
cases, the record labels have had
bigger hits in teeshirts than in
records. One of the best quality
teeshirts was the one Warner Bros.
had, it was great, but the only
time I can remember seeing one
was on their promotion men. Lou
Dennis once wore one at a con-
vention somewhere. Among the
teeshirts that have been sent to

me, I think I have to give the Bud-
dah shirt a spotlight review, even
though it plugged Buddah and not
a record act. This was a couple of
years ago and it has been a great
basketball sweatshirt. I've made
some great jump shots while wear-
ing it, so I know it’s a good shirt.
It’s not much good at dribbling the
ball, though. T haven’t worn my
Bobby Whitlock teeshirt yet, but
it looks like a good beer-drinking
shirt. However, I've got to lay off
the beer for a while because it’s
a large size and I'm, unfortunately,
extra large (all that beer, you
know) size at the moment. The
Uriah Heep teeshirt from Mer-
cury Records is my size at the
moment (Long John Silver knows
me all too well, I suspect) and
it's good for writing nonsense like
this. About the only other tee-
shirt that I've personally received
is one from the Jefferson Airplane.
In fact, I got two from the Air-
plane and both of them were a
dab small, but Augie Blume knows
both of my kids and he wanted
to make sure the teeshirts went
to them and I didn’t wear them.

Oh, yes. I got a Boone’s Farm
teeshirt the other day from Co-
lumbia Records, which was nice of
them. But, by and large, I don’t
get remembered at teeshirt time.
The chart department at Bill-
board gets all of the teeshirts,
because the record companies
know that's where the real action
is at. Music and program directors
from coast-to-coast also get tons
of teeshirts, because I see them
from time to time being worn.
And a few radio stations are also
turning out teeshirts — such as
KYA and KNEW in San Fran-
cisco. Anyhowever, I've decided
that it’s time to really get with it,
get where the action is, so to
speak, and establish a chart which
will rate teeshirts. In fact, I may
carry it further than that and
establish a tipsheet devoted to
teeshirts. So, if any of you radio
station personnel would like to
become teeshirt correspondents or
communicators, please let me
know. After all, how many of
you can wear a record?

(Continued on page 39)

U.S. Rejects Shaab

o Continued from page 3

tations to those desiring to take
advantage of the originator’s ini-
tiative and to add nothing them-
selves.”

The Court also rejected the
argument that the law was am-
biguous. It held that the purpose
of the statute was to provide a
limited copyright in sound re-
cordings to protect them against
unauthorized duplication and
“piracy,” and said that the
fanguage in the law is designed to
carry out that purpose.

www americanradiohistorv com

Warner Bros. brass toast champagne to new president Joe Smith

(center) who was in England when his promotion was announced.
From left: vice presidents Ed West and Stan Cornyn, Smith, chairman
of the board Mo Ostin and vice president Lenny Waronker.

NARM Board Advisory
Group in Ist Meeting

PHILADELPHIA—The NARM
Board of Directors will hold its
first meeting with the Manufac-
turers Advisory Committe, a new
body appointed for the first time
this year by NARM president Da-
vid Press. The meeting will be held
Monday (19) at the Americans Ho-
tel in New York.

Members of the Advisory Com-
mittee are Al Bell, Stax Records;
Irv Beigel, Bell Records; Bob Fead,
A&M Records; Joel Friedman,
Warner Bros. Records; Rick Frio,
MCA Records; Herb Goldfarb,

London Records; Mort Hoffman,
RCA Records; Philip Jones, Mo-
town Records; Michael Lipton,
United Artists Records; Bruce
Lundvall, Columbia Records;
Brown Meggs, Capitol Records;
and Lou Simon, Mercury Record
Productions.

The NARM Board of Directors
will hold its own meeting Tuesday
(20) to consider recommendations
from the Manufacturers Advisory
Committee, the Distributors Ad-
visory Committee and the Retailers
Advisory Committee. The latter
committees met earlier in Chicago.

Record Promo Tactics
For Discussion at Forum

o Continued from page 3

old Childs, national promotion di-
rector of A&M Records; Jerry
Sharell, national promotion di-
rector of Buddah Records: Ben
Scotti. vice president of promotion,
MGM Records; and Pat Pipolo,
vice president and director of na-
tional promotion, MCA Records.

An interesting facet of this panel
discussion is that the audience will
be involved from the start in the
activities. Rather than work from
prepared speeches, this session of
the three-day forum will be sparked
by questions directed by the mod-
erator as well as from the audi-
ence.

The Forum will be held Aug.
17-19 at the Century Plaza Hotel
here. Several hundred radio pro-

gram directors, general managers,
and record company executives,
artists, record producers, and rec-
ord promotion men from coast-to-
coast will be attending the Forum,
the only educational radio-oriented
meeting of its kind. In addition,
several program directors attend
each year from other parts of the
world.

To register, send $135 to: Radio
Programming F or um, Billboard
Magazine, 9000 Sunset Blvd., Los
Angeles, CA 90069. This fee en-
titles you to three luncheons, in-
cluding the Awards Luncheon; an
artist appreciation cocktail party,
attendance to all of the sessions,
and all work materials. Early regis-
trants also receive a special dis-
count on their hotel rooms.

York; $2.45.

DRUGS ARE A REAL TRIP.

A trip to police headquarters. Handcuffed.
Fingerprinted. Booked. Is it worth it? Read
“Getting Busted—Personal Experiences of
Arrest, Trial and Prison,” edited by Ross
Firestone.Learnfirsthand what it’s like to be
busted. Another in Billboard’s “Bulifighters”
series, published by Douglas Books. Dis-
tributed by The World Publishing Co., New

Lef't Thumb

Right Thumb
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Automation: The Key to Creativity

HANNIBAL, Mo.—Automation
is going to allow air personalities
to be more creative., to do more
with their music and to play more
music, believes Mark Mathew,
manager of totally automated
KGRC-FM here.

“We believe in automation.”
said Mathew. “There's no reason
why a creative air personality must
be turned into a monkey and sit
at the board for four hours when
through automation he can cut an
‘alive” show in 40 minutes and
spend the rest of his time in the
sguldjp creating other radio mate-
rial.

The station stresses the “alive™
tag, rather than “live” radio. Math-
ew said that one-fourth of all

By ANNE DUSTON

U.S. radio stations have some au-
tomation. “Even with a totally
automated system, you can’t tell
the difference from a live broad-
cast.

"KGRC-FM is the kind of sta-
tion every deejay is looking for,”
he said. "Our people are hand-
selected for leadership with an
eye to the future.”

KGRC plans to pioneer in the
field of automated radio, especially
in the FM field, which Mathew
sees as becoming the dominant
radio media in the next 10 years.

Future plans include develop-
ing automated programs on a
segmented and personality basis,
using the present talent at KGRC-
FM, and selling them in the small

Format Opinions Differ

e Continued from page 20

Kids are becoming oriented today
to the adult world much quicker
than several years ago. They are
more aware of the world they live
in and even love is getting to high-
er planes today than the mere
crushes we had as high schoolers
. love is reaching out and touch-
ing deeper today than ever before
. and this means growing up
faster. If we talk to the audience
as though all of them had intelli-
gence. then Top 40 radio will again
grow with—and talk to—people.
“MOR radio is, needless to say.
coming together with Top 40. Even
progressive stations seem to be
pulling closer toward Top 40.
Country music stations are still, to
my ears, air-polluters, but then my
lack of taste for country music
need not get into this.”
- Lee Davis, program manager of
WMAQ, Chicago MOR station,
said that he believes the future of
radio is in specialization, as far as
formats go. “However, I believe in
creativity within each format. Ba-
sically, I still think that the hard-
est form of creativity is in the real
ability to communicate one-to-one
in a natural manner. I think we're
all in this business because we
want to entertain and inform. This
is done through communication.
Money is simply a measure of
success. But, as for radio, I'm con-
vinced it will thrive . . . there are
too many dedicated young broad-
casters coming up to let it die. Un-
less regulation scares them away
by restraining creativity.”
Vertical Formats
Dale Andrews, program director
of WCBM, Baltimore, said that in
his opinion “we are already into a
fairly advanced state of specializa-
tion in program formats. I think
the only field which will have a
continuing broad appeal is MOR,
be it AM or FM. As we become
more computerized and as research
methods. radio-buying methods,
and programming techniques be-
come more technically perfect in
reaching for exact listener cate-
gories, we may be limiting our-
selves in the number of listeners
that any single radio station can
reach: by their very natures, Top

45 rpm RECORDS

oldies by mail

OLDIES

1955
to

1970

All original artists.

For complete catalog send $1.00
(deductible from any subsequent order)

to:
BLUE NOTE SHOP

156 Central Ave., Albany, N.Y. 12206
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40, country, soul and progressive
rock limit themselves to a specific
audience. Meanwhile, MOR radio
seems to be. in many cases, the
only ‘format’ left in which there is
room to provide sheer entertain-
ment (entertainment not necessar-
ily meaning music and vice versa).

"I hope that there will always
be room in radio for many various
formats. but 1 personally feel that
the dominant force in radio in
years to come will be, as it has
been for some time, the middle-
of-the-road station, which, by its
very nature, can absorb and put
to good use the best aspects of all
the other formats.”

Jerry Rogers, program director
of WSGA, Top 40 station in Sa-
vannah, Ga., felt that the future
of Top 40 radio would be great
if it would stop playing only the
top 40 records. As for MOR,
“Their future is good, but so many
MOR stations are nothing but wa-
tered-down Top 40 stations.” Pro-
gressive rock stations need to get
more into the mainstream of mu-
sic, he said, because ‘‘very few
people want to hear nine or ten
non-hits in a row.” In regards to
the soul format, he said that many
soul stations he’s heard need to
get more involved in their com-
munities. And country stations, in
his opinion, still have the hangup
of the “friends and neighbors” ap-
proach, but the future for country
music is bright because of its huge
appeal.

Joseph A. Monteith, program di-
rector and operations manager of
KTOP, Topeka, Kans., a contem-
porary station, said that he felt
there would be closer and closer
relation between the Top 40 and
MOR stations in the coming years,
especially in small and medium
markets. “*MOR stations are finding
that they must be more selective in
their music, trying to reach a
younger audience, thus dissolvine
what used to be the complete and
entire domain of the Top 40 sta-
tions. The changing trends in mu-
sic toward a softer. much more
listenable and commercial sound
have resulted in the difference be-
tween Top 40 and MOR operations
becoming hard to distinguish.
MOR stations will turn, more and
more, to tighter and more selective
playlists with a slower pace in pro-
gramming. Top 40 in turn must
find that new and imaginative in-
gredient that they once had in the
early days of Top 40, but have
now lost.

“The limited appeal of progres-
sive music will continue to keep
progressive stations fairly well in
the major markets where they can
find enough audience to survive.
If the progressive music tends to
soften and tastes change as they
have in the past two years, pro-
gressive stations might find them-
selves with larger audiences. That
is, provided they attempt to instill
into their programming presenta-
tions a little more conservative ap-
proach.”

He also felt that country stations
will continue to have an influence
on both Top 40 and MOR sta-
tions, but didn’t think that country
stations would ever dominate any
market like Top 40 radio does.

and medium national air markets;
establishing multi-station ownership
in major markets using one set of
deejays; initiating automated pro-
gram consultation service for sta-
tions (Mathew predicted that they
could set up a completely auto-
mated system in two weeks, and
the owner would only have to
open the door on Monday morn-
ing). An IBM computer will con-
trol availabilities, logs, program
formats and billings for multiple
stations.

Automation aids a deejay's crea-
tivity in numerous ways, Mathew
said. "A decjay never has to step
on a record,” he pointed out.
“The intro can be done until it’s
perfect.”

Almost jokingly, he said that
even when an air personality feels
lousy, he can sound good. “You
keep doing takes until the show
is recorded just the way you
think it should be.”

Automation’s chief shortcoming?
“They say it lacks the sense of
immediacy. We have solved that.”

“We have prerecorded time and
temperature. The deejay records
a series of temps, with the right
temp selected by machine during
air time. We can come in live
with weather and news bulletins,
if necessary,” he explained.

The four-year-old station plays
top 40, appealing to a mature au-
dience (18-39). One out of every
three records are “‘encores” from
1955-1971.

The music, originally picked by
the deejays, is entered into an IBM
computer which selects a new
playlist of 54 records every Fri-
day. There is no less than a four
hour repeat of any record or LP.

“The music is put on a cartridge
carousel and randomly selected by
the IBM system. A machine calls
on the prerecorded tape for intro,
outro, time, temp, rap, and happen-
ings,” he said.

“We do try to break records,”

(Continued on page 49)

Exclusivity,

e Continued from page 20

the music and the rotation poli-
cies.

HALL: Have you given much
thought to speaking at the Bill-
board Radio Programming Forum
this year?

DRAKE: I just don’t think those
things are good for me.

HALL: No, it probably wouldn’t
do you a bit of good, but it would
do me a lot of good.

DRAKE: I don’t mean that. I
just don’t think a speech by me
would benefit anybody. Because,
when you get down to specifics
about radio, radio is my job and
I'm not going to tell a whole
bunch of people what I'm really
doing.

HALL: But philosophy and
theory . . . would mean a lot to
everyone. For example, your the-
ories about progressive rock. . . .

DRAKE: Well, I don’t know.
I'll think about it. I've got a big
project coming up which may
take up all of my time. I'll know
in a couple of weeks whether I'll
be able to speak or not. I'm
tempted, but. . .

HALL: Do you listen to all ra-
dio in an analytical sense?

DRAKE: 1 can listen to sweet
music stations without getting ana-
lytical . . . and country stations.

HALL: I'd like to see the de-
velopment of the progressive coun-
try format . . . on FM radio.

DRAKE: Claude, you and I
both know that you don’t find that
many FM radios in a pickup truck.
Did you see “The Last Picture
Show”? You ought to go see that

. it’ll really knock you out. That
whole small town scene. And I
don’t think there’s any music at
all but Hank Williams records and
it's all over the radio, a little
country station.

HALL: What do you see is go-
ing to happen with radio?

DRAKE: Well, the problem with

www americanradiohistorvy com

station in San Francisco, are, from left: Bill Groves, promotion man for
H.R. Basford Co., Sacheen Littiefeather, and KSAN-FM program director

Thom O'Hair.

Record Firms Spur
KTSA Voter Drive

e Continued from page 20

unselfish efforts in helping to register the young voters of South

Texas.” The station has schedule

a massive on-air campaign pro-

moting each of the LP’s. For the campaign, CBS Records contributed
a hundred albums by Janis Joplin, Capitol gave a hundred Grand
Funk LP’s. Ode donated a hundred Carole King albums. Atlantic
sent some albums by Roberta Flack, RCA gave some Nilsson albums.

“The eagerness of the record industry to participate in this
worthwhile cause has been incredible,” Melendrez said.

The finale of this phase of the voter registration campaign will
be a concert July 4. Already scheduled to appear at the concert
are Cheech & Chong, who received a public service award for their
performance at a concert in the first phase of the campaign; Dr.
Hook, the Rasberries, and Elton John.

album cuts, which has been hap-
pening for some while . . . if you
can call it a problem, is that you
don’t know which album cut. But
I have found that the best album
cuts usually surface. Let’s face it,
if a record company pulls a single
out of an album, they generally
have a good idea that it’s a good
song.

HALL: But the general trend
has been to a shorter playlist and
here your printed survey shows all
of those albums.

DRAKE: But we don’t play all
of those albums. For example,
there’s a specific album that we'd
be foolish to play any of the cuts,
even though it’s selling well in this
market and we show it on our list.
But, on the other hand, we played
several cuts out of the Wings al-
bum. It was being played three
weeks before stock got into the
stores so it didn’t show on our list
before that. By the time an album
gets into the stores and starts sell-
ing and we get enough reports for
it to show on our album list at
KHIJ, we might not be playing any
cuts from that album anymore.

HALL: In the old days at KHJ
when Ron Jacobs was program-
ming the station and it was build-
ing it seems to me that Ron used
to get tapes out of the studio of
Sonny & Cher. Do the stations still
try to get those exclusives . . . or
do you feel they’re necessary any-
more?

DRAKE: Well, I think it’s im-
portant to have exciting new rec-
ords on the air as quick as possible.
But it’s illegal to play a record
before it’s released. Anyway, a
record company can’t afford to
give any one station an exclusive

. it's like telling all of the other
stations in the market to ‘go to
hell’ and that’s a real problem for
a record company. Playing exclu-
sives indiscriminately hurts too
many people. On the other hand,
those days and the competition to

LP Cuts & the Future

play exclusives then got a lot of
bad records played.

HALL: Well, those exclusives
helped make Sonny & Cher.

DRAKE: Bob Skaff and Charlie
Green brought a dub by of that
first Sonny & Cher hit and Skaff
wasn’t even with Atlantic, to whom
they were signed then. And Green
was their manager. It was as simple
as that. I'll tell you the reason we
did that whole Sonny & Cher thing.
I don’t think I'd even met Sonny
Bono at that point . . . or maybe
I'd said hello to him in Martoni’s
. . . but, first of all, we did that
Sonny & Cher thing because
KRLA was doing all of those Bea-
tles things. People talk about all
of the related excitement that a
concert brings, which is true to a
degree, but very few people realize
today that the first time KHIJ hit
No. 1 in a rating period was when
KRLA had the Beatles in town at
the Bowl and interviews and all
that excitement and what we did
was take the Sonny & Cher thing,
that exclusive record, and create a
diversion.

HALL: Your plans for the fu-
ture?

DRAKE: Like I told you before,
we turn down a lot of stations on
consulting . . . because that’s not
the total answer to our business.
We're getting more and more into
FM. And Gene Chenault spends
a lot of time looking for new prop-
erties.

HALL: Are you a partner in
that, too?

DRAKE: It’s a subsidiary of our
company.

HALL: One last thing: Did you
go out and dig up that buried
treasure that sunk the KMAK pro-
motion which allowed you to beat
Ron Jacobs that time years ago in
Fresno?

DRAKE: No, but he always
thought I did . . for a long
enough time, anyway.

JUNE 24, 1972, BILLBOARD
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~ RADIO-TU MART

If you're a deejay searching for a radio station—or
a radio station searching for a deejay—Billboard is
the best buy. No other trade publication is read by
S0 many air personalities and program directors.
And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified ads achieve better results than any
other publication in the field. General managers re-
port that a Radio-TV Job Mart can draw five times
the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—for two times.
Box numbers will be used, if you wish. Send money
and advertising copy to:

Radio-TV Job Mart
Billboard
165 W. 46th St.
New York, N.Y. 10036

POSITIONS WANTED

Two large market first phone jocks
want to relocate by August. Cur
rently employed at 50,000 watt South-
ern Rocker. Drive time and nights
Will consider any location and size
market. Package deal preferred. Box
505, Radio-TV Job Mart, Billboard.
165 West 46th St., New York, N.Y
10036.

Nonsense—you CAN be No. 1 if you
hire me as Program Director. I’ll bet
my job on it ($15,000). I'm looking
for a Top 100 Market that needs a
Top 40 P.D. who’ll make the station’s
staff sound like pro’s . . . not a
hatchet man that needs to hire an
entire new crew. To make his for-
mula work. Drop me a line. I'm
known for my air and production
work, with a first phone toe boot. I'll
write back as soon as possible and
keep all mail confidential. I’ve been
here three years and I'll have to tell
you why I regret to leave. Box 507
Radio-TV Job Mart. Billboard, 165
West 46th St.. New York, N.Y. 10036.
6/24

EXPERIENCED PRO--$6 and up.
New York City announcer with ten
years of experience at major stations
in top-ten markets will record your
spots, promos, I.D.’s, etc. at bargain
rates. 810 per minute spot. $6 per
thirty-second or less whatevers. A~
st¥le for any format. Money back if
not satisfied. Send copy. instructions
and check to Terry Sullivan, 165
West End Ave., New York, N.Y.
10023. Voice only—no music, ete. 6 21

HELLO FLORIDA! This 1st Phone
northern morning man patiently
awaits the tropics. My problem is
aggressive automation. and a situa-
tion where personality is becoming
less important at this small market
contemporary. The answer lies with
one of the south’s great radio sta-
tions. Maybe yours. It’s with a station
whose present or future automation
plans stop after the all night show.
A contemporary, Top 40, or Up MOR
station in a small to medium marke'*
where a little more than time and
temp is appreciated. Three years cX.
perience, First Phone, Single. and a
variable price tag. Let’s talk! All
Florida markets welcome but I sure
love the coast! (412) 745-5336. 7/8

IMPRISONED! At a station with little
character in a market with no growth
potential. Release me—a Top 40 Cre-
ative Personality with a 1st phone
and excellent references; and I will
WORK for a reasonable salary and
relocate almost anywhere. Currently
working Florida small market—ME-
DIUM MARKETS BEWARE: Tight
board, good sound, fine production
and familiarity with music of all for-
mats are my capabilities. I am a
young, responsible, draft exempt
family man, reliable and dependable,
but no engineer. For more informa-
tion call John Humphreys (904) 629.
3347. 6,24

Award-winning newsman seeking PD
slot, in a small’medium market, in
West' NW. 11 years BX experience,
including DJ. Now with a large mar-
ket 50 Kw’er. Single. 25, stable, relia-
ble. I believe in Oldies, as a program-
ming tool, and will bring with me a
library of over 3000. Available after
July 15th. Box 508, Radio-TV Job
Mart, Billboard, 165 West 46th Street.
New York, N.Y. 10036. 6/24

I'm currently working in a twin-city
market of 300,000 plus. After nearly
five years with the same station, I’m
ready for a change. I’ve learned all
I can and advanced as far as it's
possible with this organization. The
latest Pulse numbers were very fa-
vorable for me. On-the-air, I offer
vou professionalism, quick wit, pleas-
ant delivery and a good voice. In the
production room, I offer you out-
standing, creative commercial pro-
ductions. Off-the-air and outside of
the production room, I offer you that
““extra effort” that no amount of
money can buy. Broadcasting is not
my hobby or my ijob, it’s my profes-
sion, and I hope to hear from you
soon. Box 506, Radio-TV Job Mart.
Billboard, 165 West 46th St., New
York, N.Y. 10036. 6/2

Currently working in Arkansas’ sec-
ond market, and ranked =1 in my
morning drive time shift. I'm ready
for a move to a medium or large
market, somewhere [ can settle
down. Check it out, very tight board,
production, news, and play by play
for any sport. I have 4 years of ex-
perience I'm willing to put to work
for your Top 40 or upbeat MOR sta-
tion. I need a new gig yesterday.
Tape and resume upon your request.
Will relocate ANYWHERE. Box 510.
Radio-TV Job Mart. Billboard, 165
West 46th Street, New York, N.Y.
10036. 715

FIRST PHONE, College and Broad.
casting School Graduate (320 Hours
simulated broadcast logged) will
8uarantee one vear for air experi-
ence. Can handle any music format
as well as production and news, and
will go anywhere to get my start.
Available Now—A simple letter or
call will get you a tape in return.
Contact Carl Dysland. 2334 Caracas
Street, La Crescenta, California
91214. (213) 248-6762. 6 24

AM Radio is dying . . . yes . . . dying
slowly. Why? Because a lot of P.D.’s
and G.M.s are pushing ¢More
Music’’ down jocks’ throats and less
and less talk. Today, a trend toward
he ‘‘personality” jock is taking
place; not screaming insane jocks,
but intelligent, talented jocks. If you
are a wide awake G.M. or P.D., rock
or up tempo M.O.R., want ratings
and are willing to pay well . . . read
on! I am a rock/mor “PERSON-
ALITY” jock—(family man) 25-years
old, trying to get out of STALE
Conn. radio. I want something with
vim and vigor. 5 years ‘“‘on air” ex-
perience—3 vears recording studio
engineer—heavy on production. Join
the other progressive stations in re-
viving AM radio. Call (203) 387-2388.
NOW! Will relocate. Available AT
ONCE. 7/1

POSITIONS OPEN

WANTED NOW! Alive top 40 jock for
evening slot on 24 hour midwest
medium market rocker. Prefer ma-
ture 24-28-year-old with great voice.
Above average salary plus talent
fees. This is th ecompany you’ve been
looking for. Send air check, resume,
recent photo and salary requirements
to Box 509, Radio-TV Job Mart, Bill-
board, 165 West 46th St., New York,
N.Y. 10036. 6/24

Jock, Major Market B/G including
Top Ten drive. Top 40 or uptempo
MOR. Strong production. references.
Settle down with pro operation, con-
sider anvwhere. Ron O’Brien, (303
442-9672 or 443-3487. 71

Wanted a young, dynamic, aggressive
news director for 10,000 Watt KGGF.
Also need a good MOR jock who can
read news and do production. Con-
tact: Bill Miller, Operations Man-
ager, KGGF, Coffeyville, Kansas.
(316) 251-3800. 7/1
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CHECK TYPE OF AD YOU WANT:

[ REGULAR CLASSIFIED—50¢ a word. Minimum
$10.00. First line set all caps. Name, address
and phone number to be included in word count.

O DISPLAY CLASSIFIED AD-—One inch, $25.00.
Each additional inch in same ad, $18.00. Box

rule around all ads.

[0 Box Number, c/o BILLBOARD, figure 10 addi-

box number and address.

[ Distribution Services

Equipment
[J Help Wanted

O Promotional Services

O Record Mfg. Services, Supplies &

[0 Used Coin Machine Equipment

Check heading under which ad is to appear
(Tape & Cartridge category classified ad not accepted.)

[0 Business Opportunities
[ Professional Services
[ For Sale

[0 Wanted to Buy

[ Publishing Services

DEADLINE-—Closes 4:30 p.m. Tuesday, 11 days

prior to date of issue.

CASH WITH ORDER, Classified Adv.

Billboard.

ADDRESS ALL ADS—Erv Kattus, BILLBOARD,
2160 Patterson St., Cincinnati, Ohio 45214, or
telephone Classified Adv. Dept., 513/381-6450.
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SUPER PROMOTIONS
IS
BRITE-STAR

Complete record promotion and
distribution Services.
® Masters Leased
® Nashville Sessions Arranged
Send all records for review to:

BRITE STAR PROMOTIONS
728 16th Ave. S.
Nashville, Tenn. 37203
Call: Nashville (615) 244-4064

tn

PROMOTE YOUR RECORD
, NATIONALLY
with new ‘‘personal’’ service to 2,000
radio stations and distributors—10-
hour weekly exposure reaching the
‘““very people you nced” by direct
phone line. Write for details and get
your record on the charts.
Hollywood Audition Showcase
6777 Hollywood Bivd.
Hollywood, Calif. 90028
(213) HO 9-3721 eow

COMEDY MATERIAL

“FREE” CATALOG . . . EVERYTHING
for the Deejay! Comedy, books, air-
checks, wild tracks, old radio shows,
FCC tests, and more! Write: Command.
Box 26348-B, San Francisco 94126. tfn

NEW COMEDY! 11,000 RIOTOUS CLAS-
sified gag lines, $10. Unconditionally
guaranteed. Comedy catalog free. Orrin
Edmund, Mariposa, Calif. 95338. je24

BUSINESS OPPORTUNITIES

STEREQ ACCESSORY
AND MAINTENANCE LINE

Needs new distributors. Operate
from vour home with no overhead.
Be your own boss. Send $10 for com-
plete sample assortment, prices and
fact sheets. OR $100 + $5 partial
freight for dealers starter kit—value
$422 (limit 1).
UNITED STEREO ACCESSORIES

P.O. Box 524, Costa Mesa, Calif. 92625
i

|
|
I I

DISTRIBUTING SERVICES

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm
oldies and goodies at 25¢ each, also
maior label LP listings at promotional
prices. Send for free listings. All orders
welcome. Apex Rendezvous, Inc., 1135
W. Elizabeth Ave., Linden, N.J. 07036.

tfn

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major
label LP’s are low as $1.00. Your choice.
Write for free listings. Scorpio Music
Distributors, 6612 Limekiln Pike, Philz-
delphia, Pa. 19138. Dealers only. tfn

BUY WHERE PROFIT IS. SEND FOR
free list of 45 RPM oldies. prices can’t
be beat! Free assorted 45 RPM Records.
Minimum shipment is 1,000 records.
Freight Approximately 1¢ per record in
advance. Global Records Sale, 1914 Fair-
mount Ave., Philadelphia. Penn. 19130
(215) 769-0900. tfn

DISTRIBUTING SERVICES—LOOKING
for one-stop with fastest service, lowest
prices, free phone calls, plus special
buys dollar-up. Call collect or write:
Molaman Record Dist., 12038 Wilshire,
Los Angeles, Calif. 90025. (213) 477-10&7.

n

ASCAP COUNTRY MELODY WRITER
seeks lyrics, have contacts. share demo
costs. Equal collaboration—no guaran-
tees, serious, cooperative. Send lyrics to:
P.O. Box 1017. Billboard Publications,
9000 Sunset Blvd., Suite 415, Los An-
geles, Calif. 90069. je24

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are
available on microfilm dating from
November 1894 to December 1970.
Microfilm copies of articles from any
of these issues may be obtained
from Billboard Publications at a
cost of $1.50 per page. For further
information contact:

Dennis Hyland,
Corporate Research Division,
Billboard Publications,
165 W. 46th Street,

New York, N.Y. 10036.
tfn

CLOSE-QUT 45s AND LPs. LOWEST
prices. Best selection. B.B. Records, 257
Bayard Rd., Upper Derby, Pa. 19082 (215)
LE 2-4473 (We Export). tfn

COLLECTORS RHYTHM N’ BLUES.
rock n’ roll. Original labels. Send §1
(refundable) for comprehensive catalog.
Roy’s Memory Shop, 2312 Bissonet, Hous-
ton, Texas 77005. (713) 526-5819. eow

COUNTRY AND WESTERN, $3 PER 100
different titles. Global Record Sale, 1914
Fairmount Ave., Philadelphia, Pa. 19130.
(215) 769-0900. tfn
FREE CATALOGS OF THOUSANDS OF
older LP’s and 45s, all types. Golden
Memories Records, Mooresville, Ind.
16158. tfn

POSTERS, BLACK LIGHTS, INCENSE,
beads, patches, stickers and decals. Send
for free catalog. (404) 876-4474, H & B
Distributors, 951 Peachtree St., N.E., At-
lanta, Georgia 30309. tfn

RECORD AND MOVIE COLLECTORS!
Free trial subsecrintion: California Cata-
log, P.0. Box 203B, Point Richmond,
Calif. (we also buy 78's, Ips. transerip-
tions, plus 16mm films). je24

SEARCHING FOR MATERIAL? TAL-
ented, charismic songwriter will send
52 originals waxed. Satisfaction guaran-
teed $6.00. Richard Grimes, 8345 Acoma,
Denver, Colorado 80221. eow

16MM. 8MM “GOLDEN MOVIE CLASS-
ies.” Sound and Silent. Free catalog to
interested parties. Niles, 1019-BBS.
Michigan St., South Bend, Ind. 46618. tfn

48TH. AT BROADWAY
RECORDING STUDIO
Recording Distribution Center
13,000 sq. ft.
Modern—must be seen!
Reasonable rental!
Brokers protected!

5 3-9200
DOUGLAS L. ELLIMAN & CO. INC.
15 E. 49th. St., New York City .
je

WANTED TO BUY

WE BUY JUKE BOX RECORDS. HIGH-
est prices paid. Global Records Sale,
1914 Fairmount Ave., Philadelphia,
Penn. 19130 (215) 769-0900. tfn
W ANTED— NATIONAL COIN RE-
jector which takes Canadian money for
Sceburg music machines, Model D.S. to
show case. Will pay $5.00 more for each
than regular price. Chester Music, 11
Pembroke St., Newton, Mass. 02158,

SCHOOLS &

INSTRUCTIONS

F.C.C. IST CLASS LICENSE IN 5
weeks. R.E.I. will train you. For more
information call toll free: 1-800—237-2251.
V.A. approved. tfn
A.LLR. OFFERS FIRST PHONE LICENSE
course in 4 weeks or less. VA approved.
New classes start every Monday. Tuition
$333.00. American Institute of Radio,
2622 Old Lebanon Road, Nashville, Tenn.
37214 (615) 889-0469. tfn

wwWw americanradiohistorv com

MOVING TO METROPOLITAN N.Y.
area?? Ranch house (34 min. LIRR to
NYC). Desirable north shore L. I., N. Y.
area. Good schools, shopping, 4 bed-
rooms, 314 baths, den, office rec. room.
Richly planted. Privacy. Call: (212) 246-
7769 week days: (914) 762-2782 evenings,
weekends. Box SS, c/o Billboard, 165 W.
46th St., N.Y.C. 10036. tfn

DISTRIBUTORS

I }

PATCHES $2.40 A DOZEN. 1000 OTHER
NOW items. House of Ripps, 38 N. Mac
Questen Parkway, Mt. Vernon, New
York 10530. je24

INTERNATIONAL

EXCHANGE

IMPORTED FROM ENGLAND!' ALL
albums  cassettes / singles. Best Prices.
Record Export, 39, Gloucester Road,
London, S.W. 7. iyl

CLASSIFIED
ADVERTISIN
DOESN'T
COST,

IT
PAYS
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CI Ssi | M Si
EMI Shift to Compl
np Letters To
Is Near Completion Edit
e I a These are best selling middie-of-the-road singles compiled from
N ) national retail sales and radio station air play listed in rank order.

LONDON — The shifting of and that as output is gradually
EMI's pressing and distribution St?lll’Pde up at ﬂ(]i? r;ew hplar(ljt, ‘: Dear Sir: = o= =%
. . will be correspondin ased ou - : -
divisions from their present 61- at the presentp compgles;,p On behalf of a station which I L g .(r[firslf—l-.:ll;'ells),'(l}:l:fll.f::.)uum“r ;E
year-old headquarters at Hayes to . . seems to have grabbed hold of a L =

. _ When the record pressing switch stick with two short ends. I'd
a new $10 million complex two is complete, the company’s tape like to add a postscript to T 1 1 1 SONG SUNG BLUE .................... 8
miles away should be completed duplicating plant will be moved to sponse to George Simon’s letter Neil Diamond, Uni 55326 (MCA)
within three weeks. The massive the new building.. ) on promotion (g)f Jazz records. 2 2 2 :::;pr:&r:éc{}:)) TAKE SOME TIME 9
operation involves the moving of _The factory is located in a WBFB has broadcast 100 percent Carpenters. A&M 1351
single-story building formerly oc- i i i i 2 ‘

over 1,300 personnel and an ex- sing y g [ y classical music until quite re- (Colgems, ASCAP/Screen Gems-Columbia, BMI)
NN o cupied by a rubber firm. The  cently when we introduced six 4 4 2 CANDY MAN 17
1st|f1g s.tock of around 5 million interior has been completely gutted hours of primarily black jazz, Sammy Davis Jr.. MeM ida20 T
LP’s, singles and tapes. to give 170,000 square feet of floor six nights a week. I must say, (Taradem, BMI)

So far, over 3.5 million records sp?ece :;nd.B r}:/h_iqs conmdplete, };/)1111 Ihwz;]s ﬁstoundétd zla(t the response @ 5 7 8 LIVING IN 2A7Houg£ ?mnm .......... 6

. ra a itain’'s—a possibly whic oger rock, the jazz an- Cher, Kapp 2171 (MCA) (Peso, BMI)

and tapes have been shifted to the 's— bi : .
new factory and warehouse com- SISl Y (e . nouncer, got to his .plea's for 3 3 5 DIARY ... ... 9
plex, which covers an area of 16 At the front of the factory is records to form a basic library. Bread, Elektra 45784
T T e el be a two-story office block which Compared to our classical librar- (Screen Gems-Columbia, BMI)
s during the next few weeks will house administrative staff and ian, he was swamped! And he 7 8 12 HOwW CAN | BE SURE ................

The distribution and orderiné also the EMI }aboratories. The wfas getting just about the_sort David Cassidy, Bell 45-220 (Slacsar, ASCAP)
division switched at the end of last office area is designed on the open of response which Geor'ge Simon 8 9 11 DADDY DON'T YOU WALK SO FAST...... .. 8
week. Over 500 personnel will be  12ndscape principle to give a total ceipleiey duord U dients Wayne Newton, Chelsea 78-0100
involved in this side of the move. environmental prospect. tg<1ve yg;lysomle 1.dez; oft ttl_le tOl}llgh (RCA) (Jewel, ASCAP)

T ime classical station has i ’ 1
or(}j{();]ijve{é the swdltch!ng of re}::- getting records. There are excep- 6 6 4 :(;I{:s[t);nrf;%:‘ito)n,l ;?ewrjs.!]gsn TO SLEEP AT ALL 14
pe production to the C' d' P h tions. They know who they are, (Almo, ASCAP)
057 cc]>]mplex is proceeding more iardi to Pus and the consequent exposure is 10 13 20 AMAZING GRACE ...................... 6
gradually. For the past fortnight 7 7 given just because theirs are all Pipes and Drums and the Military Band of the
the new plant, which has been Arts Releases we have to play Royal Scots Dragon Guards, RCA 74-0709
equipped initially with 100 presses Let’s h that classical (Sunbury, ASCAP) ‘
and which has a capacity of 30 NEW YORK—John Ciardi will . fs o J ab Efg'“}( re}E 13 21 30 LEAN ON ME ... . ................... 5
million albums a year, has been . X YIS S DUIIC y Oockwor, Bill Withers, Sussex 232 (Buddah) Interior, BMI)
] > autograph copies of his Spoken Orange’s Beethoven, Emerson
producing about 10 percent of the . . & ? ? 25 28 38 SEALED WITH A KISS .. ........... ....
firm's disk output and started 24- Arts releases at the American Li- g&]?rs w'};lalineii atnd some of the Bobby Vinton, Epic 5-10861 (CBS) {(Post, ASCAP)
: ; ] brary A iati ) ill lead to some promo-
gfligeogzr?::ﬁi';gf%rf ]ﬂ;:t f'g;tr e thr: yCh.ssocm ll;)'[l]t Con‘f’srznced at tion to show the record buyers 9 5 6 NICETOBEWITHYOU ... ............ 14
g year. 1cago 1lton, ednesday what an untapped resource the Gallery, Sussex 232 (Buddah)

Magufacturing personnel—700— (28). field of classical music is. ([R1CEIOTABMI) 5
started moving last week and the - « @ 19 22 32 1 NEED YOU ... ... ...................
sxgitch hwil] be kcompleted vc}/lithin Cocuigrd;i;atZStpﬁl:fseéeaSr?{n?:nZ Sincerely America, Warner Bros. 7580 (WB, ASCAP)
about three weeks. Roy Matthews, ’ Simon Pontin

3 ' . . 32 37 — WHERE IS THE LOVE ... ... ........... 3
EMTI's f_actory_ manager, said that collect.lon of 24 original poems WBFB Roberta Flack & Donny Hathaway, Atlantic 2879
production will not be affected for children. (Antisia, ASCAP)

15 17 19 LIFE & BREATH ...................... 7
T H A glima%, Rlaghy RA%%?\P:;)O%] (Bell) (Warner/
rown’s 1,
oronto Having 20 24 36 DAY BY DAY ... .. .. ... .. ... 4
A B Y Godspell, Bell 45-210 (Valando/New Cadenz, ASCAP)
oom fr1ear 18 19 28 WERE FREE ......................... 7
R d I d TBeverly BBIJ\T;nerS' Scepter 12348 (Pocketful of
- unes,
ecor . ssue 28 35 — THE HAPPIEST GIRL IN THE USA. ... ... 3
TORONTO—The Toronto Sym- (Dr?r?E-[F)g:\gnoa'//[\)logTeJ,Lé%)(Famous)
phony enters its 50th season with 24 26 27 GONE ..... ... .. . ... .. ... . ........ 6
what is shaping up to be its big- fg;,y,a;‘;gi',’;“ﬁ",ia,ﬁgi?" Bma)w
gest ever year. 21 31 34 MY GUY ... 4
An aggressive subscription pro- Petula Clark, MGM 14392 (Jobete, ASCAP)
gram yielded an enrollment of @ 8 ] oo sReraegeeatososeace :
15,942 names, the highest for any (Plain & Simple, ASCAP)
North American Symphony, ac- @ 11 11 7 MORNING HAS BROKEN ... ... ... .. 12
cording to a T.S.0. announcement. (Clart.Stevgr;vs\,l)A&M 1335
The forthcoming Brahms Festi- @ ving,

5 23 25 29 OUTASSPACE ... ..... . ..................
val at O'Keefe Centre has already Billy Preston, A&M 1320 (Irving/Wep, BMI)
excqeded the' 92 percent capacity 12 12 13 | SAW THE LIGHT
audiences which att.ended t}.le 1970 Todd Rundgren, Bearsvil.lé.o.obf!-(.Wa.r-n.el: ‘B'rés‘.)' o
Beethoven Centennial Festival. (Earmark/Screen Gems-Columbia, BMI)

Meanwhile, World Records’ @ 27 30 31 BUTTERFLY ..........................
gé\:)i;.\Ré_YpSJ;_LSf ?]t th: Milnitemag Storefz in Cambridge, Mass., to auto- Audat label has released the Danye! Gerard, Verve 10670 (Pending, ASCAP)

_ opies of her Angel recording of Verdi's ‘‘La Traviata.” Left to Toronto Symphony’s 50th Anni- —
right are, Jim Johnson, Boston district sales manager; Ms. Sills; Tony versary album which has a sug- 3940 ';tEy(l):foEs,'%.c(E A?SI?ISE (:‘etl’uﬂyn/;\?gnfgumi”' 3
Caronia, Angel Eastern sales manager; Ralph Kusinitz, Miniteman store gested list of $5.98. The project
manager; Dennis DeStefano, Boston sales representative and Fred was financed by the CAPAC/CAB @ 17 18 18 AUTOMATICALLY SUNSH'bNE ------------ 7
Sepaniou, Angel national sales manager. committee, which is designed to Supremes, Motown 1200 {Jobete, ASCAP)

promote Canadian music. 35 — — SEE YOU IN SEPTEMBER .. . ... el
The album’s promotion is being Mike Curb Congregation, MGM 14391 (Vibar, ASCAP)
boosted by the recent forming of 31 33 — ALONE AGAIN (NATURALLY) ............. 3
the Associates of the Toronto Sym- ?Ai,\'gﬂ' 2;%‘;:},')"3"' MAM 3619 (London)
phony', a body set up to develop 4 AF[EIi MIDNIGHT 3
the aims of the orchestra. The 3 ¥ — ).). Cale, Shelter 7321 (Capitoly
repertoire _on the LP includes {Moss-Rose, BMI)
916"110."‘ ’p epin’s Symphonic Poem — — — T00 YOUNG ....................... ...
“Guernica” and Harry Freedman's Donny Osmond, MGM 14407 (Jefferson, ASCAP)
UELEEIGS — — — I AM WOMAN ...
@ Helen Reddy, Capitol 3350 (Buggeriegs, BMI)
. R 14 10 10 LOVE THEME FROM “THE GODFATHER”
Speak Softly Love) . ................... 12
NET Will Air ® i R
amous,
| [ m— Lovelack Work 34 36 37 OH GIRL .. ... .. ... ...
;?»;"" Chi-Lites, Brunswick 55471 (Julio-Brain, BMI)
3F NEW YORK — The Western 37 — — DADDY DON'T GET HOOKED ON ME...... 2
Hemisphere premiere of “Trumpet mgc g:}\/li)s, Columbia 4-45618 (Screen Gems-Colum-
Concerto” by William Lovelack — — — MENOF LEARNING ....... ... ... 1
willbe aired on NET July 15 at VDigr;ss &Bla'sgmrne, Uni 55330 (MCA) (Wayne/
7:30 p.m., and DT
[0 Pt and repeated on Tuly @ 40 — — TAKE IT EASY ... . 2
at 8:00 p.m. Eagles, Asylum 11005 (Atlantic) (Benchmark, ASCAP)
The concert, performed by the 30 32 35 BEAUTIFUL ......................... ..
R L f Boston Pops Orchestra with Doc ) ; Gordon Lightfo;t, REeprise 1088 (Moose, CAPAC)
CAEDMON RECORDS founders Barbara Holdridge, left, and Mari- ~ Severinsen soloist and  Arthur 1 8 T e Raaaigh Grean Sounds, Ramweod 922
anne Mantell, center, receive certificates of appreciation from August Fiedler, conducting, was video- (September, ASCAP)
N L g
Heckscher, New York City’s administrator for Parks, Recreation and taped at Symphony Hall in Boston — — — TOO LATE TO TURN BACK NOW ... ... ... .. 1
Cultural Affairs. The awards from Mayor John Lindsay cited the April 29. Th : b Cornelius Brothers & Sister Rose, United Artists
firm's cultural contributions as a producer of spoken word recordings on April 29. The concerto 1s pub- 50910 (Unart/Stagedoor, BMI)
over the past 20 years. Caedmon Records is a subsidiary of Ray-  lished by the Peer-Southern Or- Billboard SPECIAL SURVEY For Week Ending 6/24/72
theon’s D.C. Heath and Co. publishing division. ganization.
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Tape/Audio/Video

4-Channel Grabs Sales
As Systems’ War Cools

CHICAGO—Four-channel took
much of the play at last week’s
Consumer Electronics Show (CES)
here, but it was the buyers who
made most of the noise.

While 4-channel equipment of
some kind was in evidence at vir-
tually every booth and buying ap-
peared fairly strong, there was a
noticeable lack of manufacturers
“blowing their horns” about the
various systems.

The explanation for this attitude
seems to be one of not adding
more confusion to an already con-
fused situation. Several manufac-
turers admitted that since no prog-
ress has really made in the area
of standardization they felt it bet-
ter to show their product but not

By BOB KIRSCH

hold the continuous demonstra-
tions that characterized the previ-
ous two shows.

Retailers, while buying, felt con-
fused and in some cases angry.
Many left with no better under-
standing of 4-channel than when
they arrived.

There were, however, other con-
figurations which were on display
and received strong play from
manufacturers. Most prominent
among these were high quality
cassette and 8-track units, compo-
nents, prepackaged components
and standard stereo systems.

Will Carry Both

As with last year’s show, the so-
called “frilly” features were not as
much in evidence as the features

More Firms Into Headphones

By ANNE DUSTON

CHICAGO — More and more
firms are entering the headphone
business now that retailers have
discovered such audio additions
mean extra business. Trends in-
clude more color, promotionally
priced units and even quadrasonic
headsets.

One American company has de-
cided to buck the Japanese domi-
nation in headphones, and has de-
veloped a complete new line, do-
mestically manufactured.

Telex introduced six stereo head-
sets, ranging in price from $15.95
to $59.95 at Consumer Electronics
Show (CES). Bright colors distin-
guish the Models 100, 200, 300
and 400. Starting with a basic dy-
namic element lightweight, plastic
headpiece with removable cushions,
step-up features include volume
control, steel yokes, fully padded
headband and automatic type trans-
ducer.

Studio 2 has deeper earpiece for
added response, 15-foot coil cord,
and 3-16 ohm impedance. List is
$59.95. Studio 1, listing at $69.95
adds sliding tone and volume con-
trols. Both have surgical silicone
ear cushions.

18 SEARS STORES

An electrostatic stereo head-
phone, the SE100J by Pioneer, has
matching impedance of 4-16 ohms,
maximum input power of 10V, and
frequency range of 20-35,000 Hz.
Cable is 8 feet. This unit lists for
$129.95.

Quadraphonic Headsets

The Rhinelander Sonic IV by

Sonic is adaptable to 2-channel,
(Continued on page 34)

retailers and consumers have de-
manded to make these products
more reliable, saleable and desir-
able to the more quality conscious
consumer of today.

In the 4-channel confusion, many
retailers displayed strong prefer-
ences toward a particular mode,
but admitted they will have to
carry both until some of the stand-
ardization problems are cleared.

“I like discrete,” said C. W.
Conn Jr. of Conn Appliances in
Beaumont, Tex.,” but I'm going to
carry both discrete and matrix. As
for price points, I'm not really
looking for anything special. What
I will probably do in the near fu-
ture is build a sound room for 4-

(Continued on page 32)

Prerecorded Tape Firms
Gain in Hardware Outlets

By EARL PAIGE

CHICAGO—Manufacturers and marketers-of prerecorded tape
continued to carve out a niche for themselves at the predominantly
hardware-oriented Consumer Electronics Show (CES) though most
activity was in budget and cut-out lines. The influence of bootleggers
was one other facet (see separate story).

Regular product was represented by Columbia Masterwork and
Project 3 Records, both pushing four-channel software, and BASF,
the latter boasting 10 new disk-tape releases and announcing 9 in
preparation. Also represented were specialty labels Laff Records and:

Party Time Productions.

Among new exhibitors was M & A Record Wholesalers, the
basically cut-out wing of Merrill and Aaron Rose’s giant retail opera-
tion here. Merrill Rose said he made 55 new contacts opening day

and expressed complete satisfaction.

Other budget and/or cut-out marketers included Sutton Record
Co., Apex-Rendezvous, Pickwick (in conjunction with the Soma Dis-
tributing div. J. L. Marsh exhibit) and Richard Kasner Co. Not re-
turning were National Tape Distributing, Royal Record & Tape Rack,

(Continued on page 34)

Blank Tape Headed for
Record-Breaking Sales

CHICAGO—BIlank tape, spurred
by greater retail and consumer
awareness and sophistication and
stronger manufacturer lines and
promoters than ever, grabbed a
large share of the spotlight at last

Ex e

MARKETING consumer electronics was the opening topic at Consumer
Electronics Show (CES) with panel (from left) made up of San Diego
retailer Ira Fishbein, Mr. Dependable; Rockford, Ill. store owner Bill

Fisher,

Fisher's Appliance & TV: Jack Adams, MART; William H.

Anderson, RCA consumer electronics; George Fezell, Magnavox Co.

CTI Delivering TV Cartridge Units

CHICAGO — The videocassette
drive towards consumerism moved
into high gear here last week when
Cartridge Television, Inc., through
its primary licencee Sears, Roebuck
& Co., began offering the units
for delivery in its 18 retail outlets
throughout this city.

Sears had been demonstrating
the units, assembled by its elec-
tronics manufacturing division, and
accepting advance orders for the
past several weeks.

Sears’ major consumer thrust
was timed to coincide with the
1972 Consumer Electronics Show
(CES) which also featured other

By RADCLIFFE JOE

Cartrivision units assembled by
such CTI licensees as Admiral,
Emerson, Teledyne Packard Bell,
Montgomery Ward and DuMont.

To celebrate its marketing de-
but, CTI hosted a special cham-
pagne press conference presided
over by Donald Johnston, the com-
pany’s vice president in charge of
marketing, and attended by execu-
tives of Emerson Television Sales,
Teledyne Packard Bell, Sears, Ad-
miral and others,

Although Sears is the only com-
pany actually marketing the units
at this time, stores in the Mont-
gomery Ward chain have been

demonstrating production units of
its Airline Cartrivision units, while
the Union Electric Corp., revealed
plans to market the Emerson “Im--
perial” Cartrivision unit through
Emerson and DuMont dealers in
Chicago, Los Angeles and Phil-
adelphia.

Marketing plans for the end
of the current quarter have also
been released by Admiral, whose
“Orion” Cartrivision consoles are
Just about ready to come off the
production line; while in Houston,
Texas, Foley’s Department Store
began demonstrating and accepting

(Continued on page 35)

week’s Consumer Electronics Show
(CES).

Retailers responded to the in-
creased numbers of high quality,
more sophisticated tape hardware
with a swing to blank tape—par-
ticularly cassette and 8 track—of
the same quality.

The number of cassette hard-
ware units with bias switches
covered a wider range than ever,
making chromium dioxide tape
an even more important segment
of the industry. At the same time,

the number of units encompassing
the Dolby Systems or other noise
reduction systems hit a new high,
and quality tape, particularly high
energy, took on a new importance.
The growing numbers of 8-track
units with record feature is forcing
a necessity for more blank 8-track
tapes, and retailers also took full
advantage of this development.
Stronger Push
Blank tape manufacturers, in ad-
dition to broadening their lines,
showed many new concepts in
(Continued on page 33)

Merchandising Conference
To Review Tape Retailing

LOS ANGELES—Two of the
pioneer merchandising directors of
record companies are organizing a
meeting here Friday (23) to discuss
“better merchandising of tapes on
the retail level.”

George Balos, 10-year veteran
with Mercury, and Fred Rice, dean
of all merchandising men going

into his 27th year with Capitol,
have sent letters to tape marketing
and merchandising executives on
the Coast informing them of the
conference at 2 p.m. in the Capitol
Tower.

Anyone wishing to participate is
asked to contact Rice here or
Balos in Chicago.

Argue Matrix, Discrete;
Urge ‘Combination’ Disk

CHICAGO — Retailers blasted
CBS Records and RCA Records
for not combining matrix and dis-
crete into one disk system during
the Consumer Electronics Show
(CES) panel on 4-channel here
last week. Polite arguments flared
between the panelists and many in
the audience rose to offer views
and ask questions.

The direct confrontation was be-
tween Stanley J. Kavan, CBS
Records, proponent of the matrix
SQ concept, and John Pudwell,
RCA record division, the firm
pushing discrete disks.

Case Sales & Competition Get Hotter

By BENN OLLMAN

CHICAGO — Competition for
the 8-track and cassette home stor-
age and portable case business
continues to increase. With the
market obviously heading nowhere
but up, exhibitors at Consumer
Electronics Show (CES) neverthe-
less voiced deep concern over
several puzzlers:

What size storage cabinet does
the tape buying consumer actually
prefer for home use now that

30

his collection has begun to grow?

What is the optimum size for
a portable 8-track or cassette car-
rying case?

And will the mounting thievery
of tape equipment and tapes from
cars have an adverse effect on
8-track purchases? One case manu-
facturer showed up here with a
line of cases designed to be slipped
underneath car seats away from
prying eyes.

Case manufacturers and market-
ers also continue to tread water,
waiting for a solution to the long de-
bated issue of whether prerecorded
cassettes will wrest sales supermacy
from the solidly entrenched 8-track
cartridges. Currently, most manu-
facturers are riding with the
8-track wave.

The 20-plus exhibitors on hand
at CES with displays of tape
carrying and storage cases is ample
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evidence that this “after market”
is not being overlooked.
Home Storage Market
A noticeable trend is the move
to upgrade case buyers. Several
major firms showing here are bet-
ting that a viable market exists
for luxurious, plush-lined storage
cabinets for home wuse. Their
thinking: The tape user with a
sizable investment in his 8-tracks
(Continued on page 35)

As in many previous discussions,
the subject of available software
kept flaring up.

Kavan said the higher costs of
matrix disks “was a transitory fac-
tor.” He said there is hope for a
one inventory factor in matrix LP’s
and defended the $1 higher price
on the basis of added costs in
production. He predicted a catalog
of 100 titles would be available
by the end of the year.

RCA’s philosophy of releasing
discrete disks is based on new
material and hits, Pudwell said, ad-
mitting that the company released
too many 4-channel tapes. He pre-
dicted 15 new titles by the end of
the year.

One other area of spiri