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BY MARCO DILENGE

At the intersection where Europe, the Middle East, and Africa meet, there is not
one but two growing bastions for business: Dubai, the United Arab Emirates;

and Doha, Qatar. Dilenge explores the dynamics of these two cities and why
businesses are flocking to them.
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trategically
located at the
crossroads of
Europe, Asia,
and Africa,
Dubai, the
United Arab Emirates (UAE), has
established itself as the commercial,

financial, and business hub of the
Middle East. In Dubai there are no
taxes, no customs, and no restric-
tions on transferring funds—in
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short, a dream location for capital-
ists the world over.

Dubai’s population comprises
mainly expatriates, with UAE

nationals constituting the minority.

According to the UAE Ministry of
Labor, more than one million resi-
dents of Dubai, or 83 percent of
the population, is foreign-born.
The majority of foreign nationals
hail from India (51 percent), fol-
lowed by Pakistan (16 percent).

Dubai is home to some 100,000
Western expats, according to FCm
Travel Solutions. The official lan-
guage of UAE is Arabic, but
English is widely spoken in Dubai.
Expats of various nationalities
have been pouring capital into
Dubai during the last few years, con-
tributing not only to the city’s pros-
perity but also to an unprecedented
property boom. The property expan-
sion also is driven by the fact that




foreigners are permitted to purchase

and own specifically designated

property without a local partner or
sponsor. Rents are soaring with the
continuing flow of transterees and
companies from around the world
attracted to Dubai’s no-tax benefits.
The demographics of Doha,
Qatar, are different from most
Middle Eastern cities, but similar to
those of Dubai. As in Dubai, the
majority of Doha’s residents are

expatriates. The market for real
estate is thriving because it is legal
for foreigners to buy land in specific
zones of Doha for private use. This
entitles them to renewable residen-
cy permits, and allows them to live
and work in Qatar.

Unlike Dubai, Doha’s wealth is
based on oil and natural gas. The
Qatari government is trying to
rapidly diversify the Qatari economy
in order to move away from this

dependence on oil. As a result,
Doha currently is experiencing
rapid growth. According to the
“CIA World Fact Book,” Qatar’s
population growth is 2.5 percent in
2007, which, in addition to the
growth rates of the last few years,
has caused a boom in the real estate
sector, with rents skyrocketing.
According to the BBC, as of late
January 2007, Doha had higher real
estate prices than Dubai.
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Rapid Growth

According to Richard Robertson,
managing director, Middle East, for
Crown Relocations, Dubai, both
Dubai and Doha are cities dedicated
to diversifying and moving into
trade and commerce, as the govern-
ments are aware that the oil reserves
are being depleted. It has been stat-
ed by the government of UAE that
oil reserves in Dubai will be exhaust-
ed within 20 years.

The ruler of Dubai, Sheikh
Mohammed bin Rashid Al
Maktoum, is following in the foot-
steps of the ruler of the UAE,
Sheikh Khalifa bin Zayed Al
Nahyan, by attempting to bring

Dubai to the forefront of interna-
tional trade and tourism.

Both cities are striving to
improve their resources and infras-
tructures. However, Dubai is a fast-
paced, round-the-clock city, while
Doha is not. Qatar boasts the
world’s single largest gas reserve,
which is exponentially fueling the
economy. This gives Qatar a check-
book with lots of zeros to purchase
and improve its own infrastructure.

In addition, both countries and
companies are seeking to develop
and invest overseas into global mar-
kets with local products—be it
finance, real estate, or port manage-
ment, to name a few.

Expatriates and Real Estate
Although the UAE Ministry of
Information and Culture estimates
the population of Dubai at 1.3 mil-

lion, Robertson said that figure is
conservative—the population likely
is more than two million. As a mat-
ter of fact, the population of Dubai
has more than doubled since 1995,
according to the UAE Ministry of
Information and Culture. Seventy-
five percent of the population is
male, according to the Dubai
Department of Health and Medical
Services.

In Dubai, property rents on aver-
age have increased between 40 and
100 percent in the last year and
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between 30 and 70 percent in the
three years prior.

According to a recent survey con-
ducted by Qatar-based Barwa Real
Estate Company, Qatar suffers from
an estimated shortage of 40,000
housing units. The large expatriate
population is suffering from the spi-
raling inflation driven by unchecked
rents, prices that have caused an
increase on all basic commodities.
According to a local survey on rent
increases in Qatar, rent for an
unfurnished two-bedroom apart-
ment in 2003 was between 1,500 to
2,500 riyals (US $412 to $687)
monthly, to reach about 5,000
riyals (US $1,374) by 2005 and

10,000 to 12,000 riyals (US $2,747
to US $3,297) by 2007.

Culture

According to Robertson, there is
much multicultural diversification
in Dubai and Doha with people of
all nationalities and religious beliefs
living side-by-side.

He said that he feels it is impor-
tant for anyone who lives, works, or
conducts business in this region to
experience some level of cultural
training—what is morally acceptable
to one nationality is not necessarily
acceptable to another.

“I can say I am proud to be here
spending time assisting companies

and individuals with their needs and
utilizing our knowledge and
resources, be it locally or globally,”
said Robertson.

“We, as a team, are working with
these countries as they grow and
expand. No matter how long a per-
son is here, they are always
involved, in some way or another.
We are in the ‘solution business’ in
a market that is thriving with
opportunities. We have to adapt, be
proactive and resourceful to meet
and exceed market demands,” he
said. M

Marco Dilenge is marketing coordinator for
Crown EMEA, Frankfurt, GERMANY. He
can be reached at +49 69 1539 400 19 or
e-mail mdilenge@crownworldwide.com.

Become a Worldwide ERC® Champion.
.FI'_':-'

WORLPWIRE

W

- T T

Az ernploes radility jprofessioral, wou ey soernething alout the lerefits of tearmmsorl.

i .
W
{ Y

iy

L

‘“.i-l 1' e.' ! * k I
e |

" e A + _Jl-l | B :
Halp build a stronger sommu niy. Join the hlember-GavA-Mam bar Cam pakgn.

oy L

-

|
"

. ."F B W

b

Sio waie callirg on wou o balp us builcl your professional association's team. By irwitingg your [usiness
pahers o colleagues to joir Waorldwicle ERC®, not only @re you helaing o inbocace terntoa
onerofalirc] jprofessioral et ancl a bost of wauaale resowrces, laut youls baliping D il a shorge
cllolxa cormnunity. At e szne tirna, you can ean points towmrcd a biedtoliows or Cistincuisbecd Samnice
Aggrcl, arcl cain recocnition for yoursalf ancl your cormaary. Together, we can clo great things!

Fad ewtmers st vwanvere.omg MG,

SO A LRI P A k] sl 4R e

MOBILITY /OCTOBER 2007 81




