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MUSIC AND MONEY 
Join members of the 
music, legal and financial 
communities March 4 at 
the St. Regis in New York 
to explore challenges and 
key opportunities shaping 
the future of the music 
business. More: billboard 
musicandmoney.com. 

LATIN MUSIC 
The Billboard Latin Music 
Conference & Awards, 
presented by State Farm 
in association with T· 
Mobile, is set for April 26· 
29 in Puerto Rico and will 
feature a Q&A with 
Aventura. More at billb oard 
latinconference.com. 

FEBRUARY 13, 2010 www.billboard.biz I 3 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

_ ()l:>INION EDITORIALS j COMMENTARY I LETTERS 

One Cheer For Antitrust 
DOJ Approval Of Live Nation-Ticketmaster Merger Is A Bad Bet For Consumers 

BY DAVID BALTO 

On Jan. 25, after 11 months of waiting, 
Ticketmaster and Live Nation received 
the approval of the U.S. Department of 

Justice to consummate their merger to 
fonn Live Nation Entertainment. 

At first blush it looked like a merger that 
tl1e DOJ would block. Ticketmaster dom
inated the U.S. ticket ing market for more 
than a decade, winning the enmity of mil
lions of consmners through excessive serv· 

ice charges (ironically titled "convenience 
fees") and demonstrating its skill a t ma
nipulating supply and driving up prices. 

Live Nation was the first significant rival 
to Ticketmaster1 s dominance when it 
launched its own t icketing subsidiary in 
January 2009,and it quickly secured a sub
stantial foothold, leaving Ticketmaster 
with no o ther option than to eat ilS prey. 

More than 50congressmen and 25,000 
consu mers wrote lo the DOJ asking it to 
block the merger. After all, it was hard to 
imagine how permittingTicketmaster to 
acquire its sole rival would create more 
competition or be good for consumers. 
One would have thought that the Obama 
administration, which sought to send a 
clear message that it's tl1e new antitrust 
sheriff in town, would've decided to march 
these two companies into court and get 
a federal court judge to just say no. 

Instead, the DO) permitted the merger 
with a complicated divestiture, to create 
not one, but two supposed ticketi ng ri
vals. First, Ticketrnaster must license its 
ticketing software to AEG, the country's 
second-largest concert promoter. It also 
required Ticke tmaster to sell its auto
mated ticketing service provider Paciolan 
to Comcast-Spectacor, which is majority-

AN EQUITABLE SETTLEMENT 
In a recent Billboard opinion piece (Bill
board, Feb. 6), Wallace Collins speculated 
that the Na t ional Mus ic Publishe rs' 
Assn.'s late-fee program will lead to a 
"brutal tug of war" among major publish
ers, independent publishers and song
writers. H is conclusion is simply wrong. 
This settlement is a tremendous victory 
for all songwriters and music publishers. 

Under the late-fee settlement, t he 
NMPA will distribute up to $275 mil
lion to songwriters and publishers with 
transparency and integrity. More impor
tantly, the settlement establishes better 
record label business practices in I.he fu
ture to prevent this problem from hap
pening again. 

The NMPA represents all music pub
lishers and songwriters regardless of size. 
The late-fee settlement is suppmted unan
imously by ilie NMPA's 18-member board 
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owned by cable giant Comcast and whose 
holdings include tl1e Philadelphia Flyers 
hockey team, the Philadelphia 76ers bas
ketball team and their respective arenas. 

111ere are plenty of reasons to doubt this 
elaborate attempt at industrial engineer
ing. AEG will be very dependent on its cl1ief 
rival for ilS livelihood, and Paciolan was 
never seen as a significant alternative in 
the concert mar.ket. The DO) also failed to 
protect competition in ilie secondary mar
ket. a llowing Live Nation Entertainment 
to keep ticket reseller Ticket s Now. Most 
merger d ivestitures don' t succeed, and th is 
one needs 1nuch more than good inten
tions to fully restore competition. 

Just as significantly. the DO) imposed 
limits on the newly merged company to 
prevent it from engaging in oilier forms 
of anticompetitive conduct. The approacl1 
is somewhat novel. It prohiibits Live Na
tion Entertainment from retaliating against 
venue owners iliat use oilier ticketing serv
ices. bars anticompetitive bundling of pro
motion and artist services, and prevents 
the ticketing business from shadng cus
tomer data with tl1e promotion business. 

of directors, 14 of whom are independ
ent publishers. And Special Master Ken
neth Feinberg was retained to ensure the 
program is admin istered fairly and with
out prejudice. 

Contrar.y to Mr. Col Ii ns' claim, disputes 
aren't lefi to tl1e parties alone to resolve. 
Clear dispute-resolution rules ensure a 
fair and orderly resolution if conflicting 
parties don't agree. It may be true that 
much of the pending and unmatched pay
ments originate from urban mus ic. but 
all available evidence shows t11atsuch pay
ments are spread across music publish-

But while these conditions are laud
able, will they work? Only time will tell. 
Under the law, an antitrust remedy must 
restore the competition that would oth
erwise be los t through a merger. And 

policing a media giant with a long record 
ofharming consumers will pose tremen
dous challenges even for the DO J. 

The better course clearly would've been 
blocking the merger. What can tl1e DO) 
and the Federal Trade Commission now 
do to protect consumers? First, the DO) 
must aggressively enforce ilie provisions 
in its order. It must protect both venues 
and independent concert promoters that 

keep tile market honest by offering new 
forms of competition. 

Second, tl1e DOJ should challenge ex
clusivity arrangements between venues 
and Live Nation Enterta inment. Such 
anangements are the core of the merged 
company's market power and ilie most ef
fective way to challenge that power is by 
umvinding them. Finally, the FTC needs 
to crack down on any potentially deceptive 
practices by Live Nation Entertainment, 
such as "paperless" ticketing. which will 
limit consumers' ability to transfer their 
tickets and lead to higher prices and fees. 

The DOJ and the FTC must keep Live 
Nation Entertainment under the ir en
forcement microscope, while consumers 
and tl1e company's rivals must keep the 
regulators' feet to the fire. 

David Balto is a senior fellow at the Center 
.for American Progress in Washington, 
D.C. He has more than 20yearsof 
experience as an antitrust attorney in tM 
private sector, the Antitrust Division ofth.e 
Department ofjustice and the Federal 
Trade Commission. 
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ers ofall sizes. 

If any publ isher disagrees with Fein
berg's market-share calculation, it is free 
to opt out of the program and wi ll not be 
disadvantaged in any way. 

Distributing up to $275 million to an 
entire industry isn't an easy task, but what 
a wonderful problem to have. 

For more information, go to NMPA
LateFeeSettlement.com or call the hot
line at 866-249-8110. 

David Israelite 

President/CEO 
National Music Publishers' Assn. 
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>>>SONY 
CORP.'S MUSIC 
REVENUE 
INCHES UP 
Following its 
restructuring, Sony 
Corp. issued third· 
quarter results 
showing the first 
profit in five quarters 
at the Tokyo-based 
company. Sony 
Corp.'s music arm-
including Sony Music 
Entertainment, Sony 
Music Entertainment 
Japan and the 50% 
stake in Sony/ATV-
increased sales and 
operating revenue 
by 2% year on year, 
from 160.2 billion 
yen ($1.8 billion) to 
163.5 billion yen 
($1.81 billion). 

>>>DOUBLE 
OSCAR NODS 
FOR NEWMAN 
Randy Newman 
received two 
Academy Award 
nominations in the 
category of music 
(original song), for 
" Almost There" and 
" Down in New 
Orleans" from "The 
Princess and the 
Frog.'' Also 
nominated are 
Reinhardt Wagner 
and lyricist Frank 
Thomas for "Loin de 
Paname," Maury 
Yeston for " Take It 
All" and Ryan 
Bingham and T-Bone 
Burnett for "The 
Weary Kind (Theme 
From Crazy Heart)." 
For a full list of 
nominations, go to 
Billboard.biz. 

B >>>LOSTRES 
~ 
w 
0 TOUR LINEUP 
4 
~ SET 
~ Mexican superstars 

~ Alejandro 
~ Fernandez, Marco • ~ Antonio Solfs and 

~ Joan Sebastian will 

~ team for a nine-city 

~ 
U.S. tour that kicks 

~ off April 10 in 

~ 
Anaheim, Calif., and 
closes May 30 in 

~ Dallas. The Los Tres ~ 

~ 
tour will be 
produced by Live 

,: Nation, and tickets § go on sale Feb. 12. 
~ 

I 
The Los Tres 
concept is a spin on 

~ 
Juntos en Concierto, 
the multi-act Latin 

~ concert series led by 
~ Marc Anthony, which 
~ 

~ launched in 2005. 

FACE VALUE 
Live Nation to retire 
Ticketmaster name 

ld§i1ili BY ED CHRISTMAN I 

HOT TRACKS 
Mobile music shifts to 
on-demand streams 

AWARD 

• SCHOOL OF ROCK 
Trying to revive the 
U.K.'s college circuit 

Grammy Performances Boost Digital Track Sales 

The 2010 Grammy Awards 
once again demonslrated their 
power to move music sales, as 
Pink, the Black Eyed Peas and 
o ther acts who performed on 
the show posted big dig ital 
sales increases. 

The Sunday, Jan. 31, live 
telecast on CBS ended just one 
half-hour before the conclu
sion of Nielsen SoundScan's 
sales week. so a more complete 
look at post-Grammy sa les 
gains won't be available for an
other week. 

Still, label executives say on
line merchants like iTunes and 
Amazon did brisk business on 
Sunday, noting tha t digita l 
sales jumps dulingand imme
diately after the broadcast are 
a useful early barometer of 
sales performance for the rest 
of the week. 

Artists who appeared on the 
52nd annual Grammys will 
reap the benefits of surpris
ingly strong TV ratings. View
ersh ip averaged 2S.9 m illion. 

surging 36% from last year's 
broadcast. according to 
Nielsen, h elped by perform
ances by some of the past 
year's top h itmakers, includ
ing Lady Gaga, Beyonce and 
Taylor Swift. 

In addition, thanks to a part
nership between Apple and re
tailer Target. the broadcast 
featured numerous reminders 
through onscreen messages 
that consumers could go to 
itunes.com/target to purchase 
videoclips of Grammy per
formances. While those per
for mances weren't posted on 
iTunes until later in the week, 
the messages helped drive con
sumer traffic to iTunes during 
and after the broadcast. 

Digital track sales typical! y 
cool off in la te January after an 
annual Christmas surge from 
consumers \vho receive new 
iPods for Christmas. Indeed, 
in tJ1e week e nding Jan. 3l. 
overall digital track sales in the 
Uni ted States s lipped 4.6% 

from the prior week to 24. 9 
m illion units. according to 
SoundScan. 

But amid the seasonal slow
down, Grammy performances 
helped spark huge digital-track 
sales ga ins for songs per
formed dur ing the te lecas t. 
Sales of Pink's "Glitter in the 
Air" topped 9,000 units in the 
week ending Jan. 31, skyrock
eting about 2,900% from their 
prior-week tal ly, with the ma
jority of those sales generated 
on Sunday, label sources say. 

Likewise, sales of Michael 
Jackson's "Earth Song," the 
subject of an all-star tribu te 
featuri ng Usher, Carrie Un
derwood, Smokey Robinson 
and others, surged 649% to 
8 ,000 units. 

On a unit bas is, Lady Ante
bellum's "Need You Now" was 
the biggest ga iner among 
songs that were performed on 
Grammy night, with down load 
sales jumping40,000 units, or 
SO%. to 122,000. But the song 

A LEGAL MATTER 
Warning labels for 

narcocorridos? 

BITE-SIZE BYTES 
Cameo Carlson on 

digital music marketing 

also benefited from the 
marke ting surrounding '' 
last week's release of the coun
try trio's sophomore album of 
the same name, which debuts 
this week at No. I 011 the Bill
board 200. 

Also posting a massive sales 
gain was the Black Eyed Peas' 
" lmma Be." wh ich sold 
178,000, up 37,000, or 26%, 
from the previous week's total. 
Green Day's "21 Guns," which 
the band performed with cast 
members from the musical 
"American Id iot," jumped 
15,000 units, or 62%, to 39,000. 
Among acts that performed or 
were featured on the Gram
mys, Jackson, the Peas and 
Green Day posted the largest 
gains in total digital track sales 
for the week ending Jan. 31 
(see chart, page 6). 

Distribution executives ex
pect Beyonce and Swift, the 
evening's biggest winners, to 
enjoy a significant sales boost 
in the coming weeks for the ir 

Sasha Fie rce" and " Fear
less." 8eyonce's performance 
of "If I Were a Boy" sparked a 
77% surge in sales of the song 
to 10,000 units. according to 
Sound Scan. Swift's total d igi
tal track sales plu11ged 42% 
from the plior week to 320,000, 
bu t the steep drop was ex
pected after her single "Today 
\Vas a Fairytale" debuted the 
prio r week with the most 
download sales by a female 
artist in SoundScan's history. 

Meanwhile. brick-and
mortar re tailers said at mid
week that this year's Grammys 
haven't produced any huge 
breakout winners on the scale 
of Ray Charles' "Genius Loves 
Company" or Alison Krauss & 
Robert Plant's "Raising Sand," 
which won multiple awards. 
including album of the year, in 
200S and 2009, respectively. 

In Portland, Maine, Jim 
Pinfold, a buyer at the 10-store 
Bull continued on »p6 
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>>>TRANS 
WORLD COO 
LITWAK RESIGNS 
Trans World COO Jim 
Litwak has resigned, 
effective Feb. 16. 
Company chairman 
Robert Higgins will take on 
Litwak's responsibilities 
while Trans World is 
seeking a new head of 
merchandising and 
marketing, according 
to a press release. 
"After 12 years in the 
entertainment retail 
space, it is time for me to 
pursue d ifferent avenues 
and opportunities," 
Litwak said. 

>>>DEFINITIVE 
JUX GOESON 
HIATUS 
Hip-hop label Definitive 
Jux is going on hiatus. As 
co-founder EI-P explained 
on the label's blog, the 
Def Jux Web site will 
continue to sell items and 
the label has a 1O-year
anniversary compilation 
coming up. "But as a 
traditional record label 
Def Jux will effectively be 
put on hiatus," he wrote. 
" We are not closing, but 
we are changing." EI-P will 
devote his t ime to 
producing and to his solo 
career. Def Jux has 
released albums by 
Dizzee Rascal, Murs, 
Aesop Rock and Mr. Lif, 
among others. 

>>>STEVIE 
WONDER MAY 
HEADLINE 
GLASTONBURY 
Stevie Wonder and alt
rock band Muse could 
join U2 as the headline 
acts at the 2010 
Glastonbury Festival this 
summer. Organizer 
Michael Eavis discussed 
the performers to play 
the 40th-anniversary 
event, set for June 23-27, 
during a session at the 
Event Production Show 
at London's Olympia. 
Eavis said Muse would 
headline June 26 and it 
was " probable" that 
Wonder would close the 
English festival June 27 i n 
Somerset. 

Compiled by Chris M. 
Walsh. Reporting by 
Leila Cobo, Ann 
Donahue, Andre Paine, 
Glenn Peoples and Chris 
M. Walsh. 

.biz 
Fo 24 /7 news and 
analysts on your 
mobile device, go to: 
mobile.billboard.biz 
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Moose chain, says the sales in
crease so far "does not com
pare with last year when Plant 

& Krauss, Coldplay, Radiohead 
and Adel e" pos ted bi g gains. 

" We saw a bump on Bl ack 
Eyed Peas, bu t are well pre
pared for it," Pin fol d says, 
adding that besides the group's 
album "The E.N.D . ." Kings of 
Leon's "Only by the Night" i s 
also enjoying a sales spurt. 

"Whi le the show is invigor
ating the sales of these year-old 
records, the show has not pro
duced a sense of discovery," 
says Carl Mello, head of pur
chasing at 28-unit, Brighton, 
Mass.-based Newbury Comics, 
adding that "there isn't any
thing terrifically exciting hap
pening from it." 

Sti ll, some merchants re
ported welcome, across-the
board gains in music sales. 

" We saw an incredible in
crease in Pink sales1 and music 
sales had a great day in general 
[on Tuesday)," says lsh Cue
bas, VP of m us ic and new 
media at Trans World Enter
tainment. "The Black Eye Peas' 
sales are way u p, but I th ink 
that has more to do w i th their 
appearance on 'CBS Sunday 
Morning' than the Grammys." 

Looking ahead to the rest of 
the week , Mello anti cipates 
strong sales for the Zac Brown 
Band's album "The Founda
tion." noting that the group's 
Grammy performance with 

Leon Russell was probably the 
firs Ii: ti1ne many music fans in 
the Northeast had ever heard 
of the band. 

"T he Foundation" was al
ready doing bett er "a t our 
chain than most of the other 
Grammy [artis ts') alb ums, 
which were hardl y selling any
thing at all before the show," 
Mello adds. "Even with the 
jmnp, Zac Brown sales are still 
wicked small potatoes." 

Similarly, Mello expec ts 
Lady Antebellum to enjoy a 
sales boost among mainstream 
music fans as the broadcast 
helped the group reach beyond 
1 s core country fan base. Other 
retailers agree tha t t he 
Grammy telecast provided a 
welcome launching pad for the 
album "Need You Now" and 
could help offset the typ ical 
second-week decline for a hot 
debut release. The album sold 
481,000 units in the Uni ted 
States in the week ending Jan. 
31, according to SoundScan. 

In Amarillo, Texas, Hasti ngs 

360 DEGREES OF BILLBOARD 

AVENTURA TO BE 
LATIN MUSIC 
CONFERENCE 
SUPERSTAR Q&A 
Urban bachata act Aventura, 
fresh from selling out four 
shows at New York's Madison 
Square Garden, will be this 
year's superstar Q&A at the Bill
board Latin Music Conference 
& Awards in April. 

Aventura members An
thony "Romeo" Santos (lead 
singer/songwriter), Lenny San
tos (producer/guitarist), Max 
" Mikey" Santos (bassist/rap
per) and Henry Santos Jeter 
(singer/songwriter) will sit 
down with Leila Cobo, Bill
board executive director of 
content and programming for 
Latin music and entertainment. 
The interview will be one of the 
centerpieces of the confer
ence, which will take place 
April 26-29 at the Conrad San 

Juan Condado Plaza Hotel in 
San Juan, Puerto Rico. 

The conference, presented 
by State Farm in association 
with T-Mobile, is the largest 
Latin music industry gathering 
in the world. Its superstar Q&As 
have featured the genre's pre
miere artists, including Don 
Omar, Enrique Iglesias, Ricky 
Martin, Marc Anthony, Juanes 
and Paulina Rubio. Aventura's 
sitdown follows a successful 
2009 in which the group's 
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Entertainment VP/ divisi onal 
merchandise manager Phil 
McConnell says that "while 
there is not one big spike, sales 
are spread out more than 1 
have seen in the past." 

At the 150-unit chain, stores 
are seeing "the most buzz 
about the Zac Brown Band 
and we are seeing action on 
the Black Eyed Peas," Mc
Connell adds. In terms of per
centage gains, the 20-track 
" 2010 G rammy Nominees" 
compilation album h ad the 
biggest increase. 

Most merchants say they 
don' t anticipate running out 
of any Grammy ti tles, al 
though some reordering for 
the post-Grammy weekend 
may be a possibi lity. ••· 

MORE ONTHEGRAMMYS: 

Go t o pages 53-58 for a 
special Backbeat section 
w1th photos from Grammy 
Week events and post· 
show parties. 

album "The Last" (Premium) 
occupied the summit of Bill-
board's year-end Top Latin Al-
bums chart. 

The conference also in-
eludes an exclusive industry 
Q&A with Jesus Lopez, chair-
man of Universal Music Latin 
Entertainment/ Iberian Penin-
sula, the world's largest Latin 
music label. The conference 
features industry panels and 
performances by such acts as 
Elvis Crespo and N'Klabe. 

The event culminates with 
the Billboard Latin Music Awards, 
which will air live on the Tele-
mundo Network from San 

TRACKING HIGHER 
Digital tracks by Grammy 
performers and winners WEEKENDING JAN.24 • 
with biggest unit sales gains. wrEKIWD IGJAI, 31 • 
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SHOOTING STARS 
Overall dig Ital t rack sales 
gains among art ists who 
performed or were featured 
on the Grammy telecast. 

10 ,!I( 

RATINGS SURGE 
Average viewership of CBS' Grammy telecast 
jumped 36% from 2009. The key 18-34 demo made 2.!:!!!.... 
up a slightly smaller percentage of the TV audience. 

20.0M 
-~ 

25.3'1 .... 21.t" ... 24.I" .... 
IIOl "" "" SOURCE: Niel.sen SoundScan; N"elsen Co. • Les.s than 500 units 

Juan"s Coliseo de Puerto Rico. Global Radio Network pres-
For more information, go to ident/CEO Marc Angell says. 
billboardlatinconference.com. "With the growing popular-

ity of classic hits in radio 
BILLBOARD TEAMS these days, adding Billboard 
WITH GLOBAL RADIO Radio t o our portfolio wil l 
NETW ORK TO LAUNCH increase our listener base 
BILLBOARD RADIO substantially." 
Billboard has partnered with Angell says Billboard Radio 
Global Radio Network, parent will use the Music of Your Life 
of the syndicated Music of "stars play the stars" concept 
Your Life adult standards radio of having celebrities serve as 
network, to launch Billboard DJs, noting that top enter-
Radio, a syndicated daily show tainers and radio personali-
that will feature a mix of hits ties have expressed an inter-
from the 'SOs through today. est in going on the air with 

Billboard Radio will debut Billboard Radio. 
in March on Music of Your Life "We're thrilled to be work-
as a two-hour weekend spe- ing with Global Radio Network 
cial and will launch as a daily to launch Billboard Radio on 
show in Apri l. Music of Your the widely listened-to Music 
Life has been playing adult of Your Life format," Billboard 
standards for 31 years and is publisher Howard Appelbaum 
one of the longest-running says. "This unique radio show 
syndicated radio networks in will showcase the Billboard 
the country. charts, which are the meas-

"Billboard is one of the ure of success in music, and 
strongest brands in music w ill offer consumers an excit-
today, and we"re proud and ing new way to hear the etas-
excited for the opportunity,'' sic hits they love." 
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WE SALUTE 
THOSE WHO ARE AS 

PERFORMANCE
DRIVEN AS 
WE ARE. 
TIAA-CREF congratulates Lady Antebellum on their hit "I Run to 
You'.' And on being nominated for "Best Country Performance 
by a Duo or Group with Vocals" and "Best Country Song" at the 
52nd Annual Grammy Awards. 

Visit us at tiaa-cref .org/ change to view our television 
commercial featuring the song. 

FOR THE GREATER GOOD® 

TIAA-CREF Individual & Institutional Services, LLC, and Teachers Personal Investors Services, Inc., members FINRA, distribute securities products. C46144 © 2010 Teachers Insurance and Annuity 
Association-College Retirement Equities Fund (TIAA-CREF), 730 Third Avenue, New York, NY 10017. 
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Worried Blues 
Music Publishers At MIDEM Eye Digital Challenges 

CISAC, the International Confederation of 
Authors and Composers Societies, revealed 
at MI DEM tha t its 222 member societies 
collected €7 billion (nearly $10 billion) in 
2008, a 1.5% decline after four stra ight yea rs 
of growth. 

As the music industry reels from the com
bined weight of plunging CD sales, unrelent
ing piracy and the rocky transition to a d igital 
market, some viewed the slight decline as ev
idence that the music publish ing sector re
mains resilient. But others expressed concern 

its own join t venture with various European 
collection societies, but only for Anglo-Amer
ican repertoire. That means a rights user s till 
needs to cut deals with societies in each Eu
ropean country to l icense local-language 
repertoire. "So now we have to do more deals 
than even before to get all the repertoire," a 
d igital re tail executive complained to Bill
board at M IDEM. 

Another frequent topic of de bate con
cerned efforts to collect music licensing fees 
from Internet serv ice providers for music 

that next year's report covering 
2009 will likely reflec t a further 
decline, due to s till-shr inking 
mechanical royal ties and a re
cent softness in public perfo rm
ance royalties, due to a fall i n 
advertising-related revenue. 

Whatever way CISAC's an
nual revenue is interpreted, the 
music publishing panels at the 
convent ion, held Jan. 23-27 in 

Publishers 
Place 

downloaded through peer-to
peer networks. 

While executives said they 
backed blanket music licenses 
for ISPs, some acknowledged 
that i t's highly unlikely ISPs 
would ever pay up without leg
i slation forcing their hand. 
Canad;an Musical Reproduction 
Rights Agency president David 
Basskin caut ioned during a 

Cannes, revealed a surprising amount of angst 
in the sector. 

panel that "it 's hard to convey how fero
ciously" opposed the ISPs are to such a fee. 

For example, executives participating in 
a panel examining the progress of the mul
titerritorial licensing initiative begun at the 
behest of the European Comm issio11 11oted 
tha t the process has created confusion 
rather than the one-stop lice11si11g so lution 
that it was supposed to provide for digital 
service providers. 

So far, each of the majors has structured 

With mechanical royalties declining and 
performance royalties hurt by lower advertis
ing expenditures, some publishers expressed 
concern abou t lagg·ing behind record labels 
in the transition to a digital marke t. While 
digital revenue typ ically makes up anywhere 
from abou t one-third to more than one-half 
of a label's annual revenue, mos t music pub
lishers still generate only about 10% or less 

AS MUSIC MOVES TO THE 'CLOUD,' 
LEGAL ISSUES FOLLOW 

In the unpredictable world of 
Internet commerce, one trend 
seems clear: Content is mov
ing to the "cloud," or re mote 
servers that can be accessed 
from any computer. 

Music is making the move, 
too, enabling fans to access 
their tunes from any Web
connected device. The concept 
isn't new. More than a decade 
ago, music entrepreneur 
Michael Robertson's MP3.com 
launched a service called 
My.M P3.com, which bought 
thousands of CDs, loaded the 
songs onto its computers and 
then, for a fee, streamed them 
online to customers who could 
"prove" that they already owned 
the CDs- all without licenses 
from labels or publ ishers. The 
labels sued, and a New York fed
eral court came down hard on 
MP3.com, rejecting its fair use 
argument as "indefensible" and 

imposing a whopping $53 mil
lion in statutory damages. 

Robertson- whose cloud
based M P3Tunes.com "locker" 
and SideLoad.com services are 
currently under legal attack by 
EM I- got label executives and 
lawyers talking by predicting in 
a Jan. 19 post on TechCrunch 
that iTunes would also soo11 
move to the cloud, powered by 
Lala, a licensed music stream
ing and storage service acquired 
by Apple late last year. Accord
ing to Robertson, "an upcoming 
major revision of iTunes will 
copy each user's catalog to the 
Net, making it avai lable from 
any browser or Net-connected 
iPod/Touch/ tablet." 

But what really raised the 
eyebrows was Robertson's pro
nouncement that "because 
users are in possession of the 
materials" - that is, they had al
ready purchased the songs that 
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would migrate to the cloud
"no new licenses are required 
from the record labels or pub
lishers." In other words, accord
ing to Robertson, though Apple 
would be providing a valuable 
new music service that isn't cov
ered by its existing agreements 
with the labels and publishers, 
it wouldn' t have to pay them an 
extra dime. 

I..;:,.bel executives strongly dis
agree. "Any kind of functional
ity that's built on remote storage 
of your music collection will re
quire a license," one executive 
says, adding that cloud-based 
services do present "great op
portunities" for both consumers 
and businesses. 

Yaacov Ben-Yaacov, CEO of 
Catch Media, which provides 
backroom cloud services under 
licenses from the labels, echoes 
that view, touting the might of 
"having the power of the ind us-

Talking points: 
Universal Music 
Publishing Group 
chairman/CEO 
DAVID RENZER 

of their revenue from digital sources. 
During a MIDEM panel, Bob Kohn, chair

man/CEO of royal ty account ing service 
provider RoyaltyShare, put things in perspec
tive, pointing out that in 1914, a hit song was 
capable of selling 3 million copies of sheet 
music, which was the main income genera
tor for the industry back then. By 1928, the 
top-selling sheet music titles only sold about 
300,000 uni ts . But Kohn noted that publish
ers adapted to the changes in the market and 
soon generated most of their income from 
the sales of sound recordings and public per
formance royalties. 

will be paid on the basis of market share. A 
controversial element of the settlement is how 
publishers will divvy u p the funds they re
ceive from the settlement. 

Dur ing a keynote interview at MIDEM, 
Universal Music Publishing Group chairman/ 
CEO David Renzer explained how his com
pany intends to address songwriter payments. 

Also discussed: the National Music Pub
lishers' Assn.'s (NMPA) settlement with the 
RIAA over pending and unmatched pay
ments held by the major labe ls. Publishers 
who opt to participate in the settlement agree 
to waive a late fee of 1.5% per mon th or 1.8% 
annually that the U.S. Copyrigh t Royalty 
Board ruled last year that publishers could 
seek from labels . 

After the company makes payments for 
songs on its own "pending and unmatched" 
list, it wi ll exa1nine which songs were .. active" 
during each of the three time periods to make 
further payouts, Renzer sa id. He also said 
Universal plans to hire a consultant to ensure 
it's dis tributing payment fairly. 

Renzer commended the NMPA for nego
tiating the roughly $285 million settlement 
with the RIAA. "The labels were very con
cerned about the late fee and it led in to lengthy 
negotiations," he sa id, credit ing NM PA CEO 
David Israelite with "doing a great jo b on 
the part of the publishers ... we were frankly 
a little shocked at the size of tl1e number that 
ultimately was be ing discussed." The se ttlement provides for those funds to 

be paid out in three installments for the pe
riods of2000-06, 2007-08 and 2009 and after. 
Publ ishers who participate in the settlement 

biz For 24/7 publishing news and analysis, 
• sec billboard.biz/publishing. 

try being behind you" rather 
than taking an overly aggres
sive legal stance. 

So who's right? Like many 
matters in copyright law, the 
answer isn't cleaL The MP3.com 
precedent certainly suggests 
that a service can't just copy and 
stream music to users, even if 
those users already "own" the 
songs. But a 2008 decision from 
the Second Circuit Court of Ap
peals in Cartoon Network v. 
CSC Holdings points in the 
otherdirection. ln that case, the 
court held that a "remote-stor
age DVR"-essentially a TiVo 
in the cloud-run by Cablevi-

Cloud in the 
forecast: Apple 
CEO STEVE JOBS 

sion didn't infringe copyright 
owners' tights because it was a 
customer- not Cablevision
"who actually presses the but
ton to make the recording." 

But the Cablevision case's 
reach may be limited. To avoid 
legal problems, Cablevision al
lotted separate hard-drive 
space in the cloud for each 
user. So if200,000 subscribers 
wanted to record "Desperate 
Housewives," the system 
would make 200,000 separate 
copies. While it would've been 
much more efficient for Cable
vision to make one copy and 
stream it to every subscriber 
who wanted to watch, such a 
sys tem would've been less 
likely to survive a legal chal
lenge. Thus the lega lity of any 
uiTunes in the cloud" service 
could well turn on whether 
Apple s tores just one copy of 
Lady Gaga's "Poker Face" or a 
separate one for each of the 
mi llions who will want their 
copy stored in the cloud. 

There's the law, and then 
there's business. It's no secret 
that the labels already th ink 
they have ceded far too much 
power to App le. It's hard to 

imagine the four majors stand
ing idly by while Apple moves 
iTunes to the cloud, without Ji. 
censes or additionaI remuner
ation to the copyright owners. 

If Apple does launch such a 
service without new licenses, 
the labels would face several op
tions, none of them attractive. 
They could pull their songs 
from iTunes, though cutting off 
sales to one's biggest customer 
is rarely a winning move. Or 
they could sue, embittering re
lations with Apple, and without 
any guarantee of victory. 

My prediction? iTunes and 
othe r on l ine services w il l 
move to the cloud- but only 
with licenses. 

Ben Sheffner is a copyright 
attorney who has represented 
record labels and once 1vorked 
on the Cablevision case while he 
was an attorney at Fox 
Entertainment Gro1,p. He is an 
attorney in the NBC Universal 
Television Cro14p, which is 20% 
owned by Vivendi, I.he parent of 
Universal Music Croup, and is 
the aut.hor of the Copyrights B[ 

Campaigns blog (copyrightsand 
campaigns.blogspot..com). 
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JAPAN'S NEW LATIN QUARTER ENTERTAINMENT 
IN CONJUNCTION WITH 

PARTEN ERi-WHiTEHOUSE ALLIANCE UAPAN), PARTIN ERi HOLDINGS (USA) 

AND NATIONAL LEAGUE MUSIC (WORLDWIDE) 

ANNOUNCE 

Recently discovered, never before released recordings from legendary artists dating as far back 
as 50 years leads to the forming of a new worldwide company. 

' 
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..... ~~ . 
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The famed Tokyo night club organization has established Record, Documentary & Publishing divisions to exploit its rare archival recordings of American 
and International superstar acts including Nat King Cole, Sammy Davis Jr., Patti Page, Chubby Checker, Bobby Rydell, Connie Francis, Pat Boone. 

The campaign Includes: 
Massive advertising promotion worldwide lnclu,dlng MIDEM Dally News, BIiiboard, magulnes, newspapers, Internet promotion and marketing. 

The establishment of the N ew Latin Recording Company Issuing 10 compilation CD's In 2010. 
4 CD Box-Set "Best Of" compilation for Christmas Season 2010. 

Docume ntaries In both Engllsh and Japanese on the history of The Ne w Latin Quarte r night club for TV and DVD distribution including related music CD. 
A m assive coffee-table book with over 500 never - before-seen photos of majo r acts appearing at t he historic club for hollday season 2010 with a companion CD. 

The establlshment of a worldwide music publishing organization for acts and catalogs from both past and present. 
Special marketing packages from NLQ Recordings, new CD distribution for car companies, hotels, and Industrial conventions. 

PUBLICITY 
Steve Levesque 
Luck Media & Marketing, Inc. 
Tel: 818-760-8077 
Tel: 702-221-5825 
E-mail: steve@luckmedia.com 
Los Angeles, CA USA/Las Vegas NV USA 

SUPPORTED BY KOSAIDO AKATSUKI CO. LTD 

!'.1-? ~j~~ Q.5t>"::>~ 
~ KOSAIDO AKATSUKI Co.,Ltd. 

EXCLUSIVE REPRESENTATION 
Jay Warner 
National League Music 
Tel: 323-95•-4703 
E~mail: americanleaguemusic@earthlink.net 
Los Angeles, CA USA 
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Regrets, They've 
HadAFew 
The Ticketmaster Brand Takes Its Final Curtain Call 
To paraphrase the Bard, I come to 
buryTicketm aster, not to praise it. 

The newly merged Live Nation 
Entertainmen t's ticketing opera
tions will be branded with the Live 
Nation name, laying to rest one of 

the most accomplished but vilified 
nam es in the h is tory o f live 
entertainment. No brand carried 
more equity in the business. no r 
generated more vitriol from con

OnThe 
Road 

treasur e trove of consumer data 
tha t com es when a fan buys a 
ticket. 

That last p iece is what ulti
mately drives the model of Live 
Nation Entertainment. The In
ternet allowed for the a-eation 
of new, innovat ive, enticin g 
mousetraps and increased com
petitio n, spurring Ticketmas
ter's shift towar d a more 

sumers. A comm on term of en dearmen t on 
message boards is "Ticketbastard. • 

At the same time, no brand brough t more in
novation to ticketing, changed the model so dras
tically or- whether today's concert fans realize 
it- did more to deliver ticketing from the dark 
ages. Concertgoers in the '70s went through a 
far different experience snagging tickets than 
they do today. In the o ld days, concert tickets 
were e ither picked up a t the venue box office or 
purchased at record stores or other reta il out
lets. I recall as a kid going to the record s tore to 
buy tickets. and the clerk would pull ou t a shoe 
box with stacks oftickets held toge ther with m b
ber bands. Sometimes there was a seating chart, 

marketing-oriented company. 
For all the focus on ticke ting. this merger is 

about marketing. as is the decision to d rop the 
Ticketmaste r name. This is one bat tle-scarred 
brand, but u nderneath th is banner a.re people 
who have always been willing to take the heat. 
They've taken shots at pretty much every indus
try gathering I've attended for years and from 
cred-heavy acts rangi ng from Pearl Jam to 
Bruce Springsteen. 

They've been accused o f a ll sorts of evildo
ing, most of i t under the head ing of "greed." 
They take the hits by design. PartofTicketmas
ter's unspoken deal wi th its clients and artists 
is to bite the bullet and protect the name o n the 

sometimes no t. The p romoter 
con trolled the inven tory, work
ing in con junction with the 
venue. Settlement was a gruel
ing process and opportunities 
for deception or human error 
were rife. 

Nothing left to 
subtract: EDDIE I 
VEDDER of Pear 
Jam, a longtime 
Ticket master_ 
critic- and cltent 

The automation of the ticket
ing business was largely spurred 
in the '70s by a company called 
T icketron, a computer software 
and hardware entity owned by 
Control Data o f Minneapolis, 
whose primary business was the 
lo ttery. Meanwhile, th ree guys 
in Tempe, Ariz.- Albert Lef· 
fler, Peter Gadwa and Gordon 
Gunn- built a software system 
at Arizona State University they 
called "Ticketmaster. • They de
vised a system where all t ickets 
came off of a single, fully inte
grated inventory control system. 

His tory shows that licketrnas
ter was a better mousetrap. The 
T icketron model looked at the 

BOXSCORE Concert Gl'osses 

I 
GROSS/ 
TICKET PRICE(S) 

$6,654,168 
$250/$ 75/$ 40/ 
$95 

ARTIST(S) 
Venue, Oate 

BETTE MIDLER 

Attendance 
QiP3C'ly Pro mot er 

GUNS N' ROSES, SEBASTIAN BACH, DANKO JONES I $789,501 
l'1837.582GaMCMr~ 
$/g 6S/$46 66 Bell Centre, Montreal, J&n. 27 ~f 3ir Gillelt Entertainment Group, live Nation 

I $741,696 l:f ;i·!•l4·ih44W#ll;i·!ll•t·l¥·!?i=i9;$11'?11111#·1•l;J 
$59/$.39 ~~l~~':~~frena, Columbus, ~•~~ Live Nation 

I $676.16sw li11tii·Uh 
• $'25/S'S Collseo de Puerto Rico, Hato ______ Rey, Puerto Rico, Jan. 29 131291 

se out 
Tony Mojena Entertainment 

I 
I 
I 
I 
I 
I 
Ill 

$669,807 
(8.56 .. 006 ~~~) 
$-:\30"/5352' 

$630,896 
$•16 75/$36 75 

TIESTO 
Hip6dromo de las Americas, 
Mexico City, Jan. 22 

14,110 
14 500 

JIM GAFFIGAN, RICH BROOKS 
13,866 
four :s~ outs 

Cookie Prese-nti, 

Jam Pro ductions, Outback Concerts 

LADY GAGA, JASON DERULO, SEMI PRECIOUS WEAPONS $610,177 
$73/$35 SO ~rJ~~s\iheatre, Rosemont, 1f61? three st>ows Live Nation, in-house 

$566,379 l:i;i·!•l¥ihiM®il;fitl·Z.li·i#i:i#;Jll1?-lliti#t•I·ld 
$59/$39 ~f~h~~~~~ ~3ena, Grand Rapids, !~•~ c3 Uva Nation 

$so2.97s l:i;l-i·lk1hHA#il·i·!tl·fli·!#i:J3·1111?iliil#t·I·l·i 
$59/$39 Rupp Arena, Lexin5i1ton, Ky., Jan. 21 ~~9~~ Live Nation 

s4ss,4a4 19'Jltiil;J•i1¥V13:tliit·!il:f!31M•t-!i13•1t•lii¥ 
~~~7Js.~:W') ~!~1~b"a1.rsa~tlnipeg, 1si~1 Uve NaUon 

$400,780 
$59/$39 

BRAD PAISLEY, MIRANDA LAMBERT, JUSTIN MOORE 
U.S. Cellular Coliseum, 
Bloomington, Ill., Jan. 24 7,102 Uva Nation s-e ovr 

I $400,000 
$G

9
/S.

37 
~~\!~~aJ~e/~~!ll1r;1• fu,~g f ve shows AEG live 

THE DISCO BISCUITS 

KISS, BUCKCHERRY II $397,432 
$ ·35,25/5 79.75/ Oracle Arena, Oakland, Calif., 7,829 
$42 50/$·o 77 Nov. 22 se out Concerts West /AEG Live 

I $394,543 ll;t·ii~¼il:i#·it·iti•ld3:liif ·t· 
$58/$25 San O!ego Sports Arena, 9,666 

San 01ego, Oec. 4 10.492 Uva Nation 

I $394,504 iilli)l• h•#l·l=I; 
$ 4g 75/$4S is Nokl& Theatre L.A. Live, 5,809 

Los Angele-s, Dec. 12 !>e out Goldenvoice/AEG live 

I s394A 15 lihl6i3U#1h[, 
$"7'/$"6/$80/ The Colosseum at Caem, 3,852 
$4'1 Palace, Las Ve-gas, Nov. 27 4,091 C.aesars Pal&ce, AEG Live 

GUNS N' ROSES, SEBASTIAN BACH, DANKO JONES Ill John Lbb&tt Centre, London, Ill...:-=--- Ontario, Jan. 25 
5,286 
6.475 

Uva Nallon 

I 
I 
I 
II 
I 
I 
I 
I 
I 
I 

$385,924 
$63/$43 

$385,753 
$8" .36/$63'8/ 
$S40q/$4S 

$380,047 
$7S25/i,352S 

$378,587 
$S6/$38 \0 

$375,553 
$79 75/$39 50 

$374,500 
$53SO 

$371,936 
$MSO/S20 

$370,423 
(740050000 pes,::E.: 
$80M/$2>03 

$366,065 
$35 

$363,878 
$S6/$38 50 

LADY GAGA, KID CUDI, SEMI PRECIOUS WEAPONS 
Clti Wang Th&atr&, Boston. 7,056 
Dec. 1-2 two se louts Live Nation 

ii 3 i =I ·ltl ii: t·i :+ :j ;i t·i t I it·i t I 3; 
The Colosseum at Caesars 6 384 
Palace, Las Ve-gas, Dec. 11-12 e '4te two shows AEG Live 

BRIAN SETZER ORCHESTRA, ROYAL CROWN REVUE, THE VENTURES 
Uva Nallon 

HP Pavilion, San Jos&, Cali f., 7,363 
Nov. 18 808 6 A EG Live 

i ·W3hi11it-
Nokia Theatre, Grand Prairie, 6 ,10 1 
Texas, Dec. 2 se out Uve Nellon 

liili46il¼Wt·Sidi·St·);J•i;it? 
DAR Constitution Hell, 7,000 
Washington, O.C., Nov. lO-Oec. 1 two $Qi iout.s LM.P. 

li;fii~¼il:ii·it·iii•l;J3iiiii·f 
Honda Center, Anaheim, Calif., 9 ,196 
Dec. 3 ll.647 

Live Nation, in-house 

TIESTO 
Estadio de ltagOi, Medellin, 6 ,500 
Colombia, Dec. S s~ ovr CMG Entertainment BVI, Gotlc:a & Saco Prods. 

iiil;J#i·tifid;Z.!31#§1!-i 
Joe Louis Arena, Detroit, Jan. 16 ~f7~g6 Live Nation, in•house 

ii·li·l1ii:llti:•1·111i·iti•t-1tt31i·i'I· 
~~1,st Arena, Everett, Wash,, ~ 2~t A EG Live 

consumer as the client a nd 
charged the building o r pro
moter to sell their tickets for them. T icketmas
te r flipped that model, charging the consumer 
a service fee for a convenient.dependable means 
of getting tickets and paying the client- the pro
moter, venue or sports franchise-a royalty fee 
or reba te. Allof a sudden, ticketing moved from 
a cost cen ter for venues to a revenue-prod ucer. 
They l iked this. 

-.11 
marquee. People have signed contracts wi th 

$362,528 •:t•iii·f&illild!i:t•£i:811ii/·SiiiiP11ii:J•Jlil3;f 
$ ·59 99/$29.99 Phltlps Arena, Atlanta, oe-c . 26 Wo~/5 Sweet Peaches Productions 

T icketmas te r exploded and acquired Tick
etron in 1991. FiveyearslateJ, Ticketmaste r.com 
sold its first ticket in Seattle. ign iting the chain 
o f events that led to this m erger. The Internet 
changed everything. boosting the conven ience 
o f the transactio n, facilitating the secondary 
markers explosive growth and provid ing the 
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Ticketmaster because they wanted to, not be- 11!!1 
cause they had to. Iii 

Now it seems that the Ticketmaster name 11!1 
will be relegated to the brand g raveyard. Live lilil 
Nation Entertainment. which carries its own I 
baggage in the eyes of consumers. stands alone 
in the big gorilla cage. And in the end, fans will II 
go see th e artists they want to see, with the ir Iii 
biggest concern being, as ever, getting the best I 
ticketthey can affo rd. And it won't come out of 
a shoe box. 

bi 
For 24/7 touring news z and analy.sfs, se,e 

• billboard.biz/touring. 
I 
11 

$357,789 
$7S 50/$'18 

$355,941 
$59 7',/528 IS 

$352,067 
$34/$'9.99 

$351,507 
$99 7S/$4S 7S 

$348,965 

Q102 JINGLE BALL: THE FRAY, COBRA STARSHIP & OTHERS 
Susquehanna Bank Ce nter, 
Camden, N.J., Oe.c. 9 

6,973 
6.980 

TRANS-SIBERIAN ORCHESTRA 
BankAtfantic Center, Sunrise. 8,756 
Fla., Dec. 4 se out 

Live Nalion 

Live Nation, in•house 

i:i;t·)il·iilWMd!·£iit·t,illl;J[3i:J•ll:t3;f 
~~~~~tseum, Uniondale, !~•~~ Uva Nation 

MORRISSEY, DOLL & THE KICKS 
5,795 
6.(171 Live Nation 

STEELY DAN, DEEP BLUE ORGAN TRIO 
s·3s/$49 so ~-t,;,.T

1
~~17as Hall, Akron, Ohio, :.tsi4two shows. Live Nation 

s34s.413 1311ttiil·t·tifYi3:f-fiit·iii:t•i318•Z.)il3·1I·liii 
~~~~7/s\~n\ Collsee Pepsi, Quebec: City, Feb. 1 tJl~ Gillett Entertainment Group, live Nation 

$347,337 
$<;6/$38 \0 

SO YOU THINK YOU CAN DANCE TOUR 
Arc:o Aref'la, Sacramento, Callf., 6,782 
Nov. 16 7.256 

AEG Live 
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PJ-1151-1 
TRFY J\N:\ST1\SIO 
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1'1\(,f McCON N HL 
1-!MJDFN li 1rrsuy 
R IUL\RD GL\SKOW 
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JIM T ORIN 
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CORAN C\rSII AW 

J:\\01\ COLTOI\: 

C1, 11· 1-!oorrn. 

LIV[ N:\TION 

W 11 SO:--! HOWARD 
NEil JACORS[N 

J\) W 1\SSON 
ROR J\\AN I EY 

MATT ROGfRS 
SARAI! BARNES 

SOUTH FLORIDA'S ULTIMATE SPORTS & ENTERTAINMENT SHOWPLACE. 

For booking information contact Jarred Diamond by phone (786) 777-1467, fax (786) 777- 1600 or e -mail jd iamond@heat.com. 
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IU[dihil BY ANTONY BRUNO I 

In Pursuit Of A Stream 
Mobile Downloads Give Way To On-Demand Streaming 

The mobile music market is 
in the midst of a fundamen
tal and potentially lifesaving 
transition . 

TI1e download model- built 
on the faulty premise that a 
ringtone-buying public would 
flock to buying and download
ing full-length tracks as well
will soon be replaced by 
on-demand streaming-access 
models as smart phones make 
up a greater share of available 
mobile handsets. 

Evidence of this shift is al
ready starting to emerge. 
Nokia's Comes With Music 
service has struggled to gain 
traction as the mobile hand
set maker continues to tweak 
its strategy (see story, page 13). 
Verizon Wireless reported that 
music and video downloads 
through its VCAST service to
taled 38 million in fourth
quarter 2009, p lunging 24% 
from 50 million a year earlier. 

Evolving consumer prefer
ences have prompted several 
music download services to 
shift gears. Dada Entertain
ment and Thumbplay, which 
built their businesses on sell
ing ringtones and later added 
fu ll-tr ack downloads, intro
duced streaming music appli
cations in January as their new 
flagship se r vices: Dada's 
Play.Me for And roid smart 
phones and Thumbplay's 
Thumbplay Music for Black
Berry devices. RealNetworks' 
Rhapsody subscription serv
ice, which o perates Verizon 
Wireless' download service, 
now also has an on-demand 
streaming app for iPhones 
and Android devices. 

"The music download busi-

TAKE THE 
WHEEL 
Never mind the dangers 
oftexting while driving. 
How scary is that guy 

ness is good, but we're not see
ing dramatic growth," Dada 
CEO Massimiliano Pellegrini 
says. "With the cloud music 
approach, we can ge t much 
better traction in the market." 

Why will music streaming 
succeed where download s 
have struggled? For starters, 
everyone misunderstood the 
meaning of the ringtone's 
success. Ringtones were an 
applica tion that users down
loaded to personalize their 
phones. There wasn't any 
need to transfer ringtones to 
different devices. 

Digital music is different in 
that fans want to play music 
on a variety of devices-their 
car stereo, iPod, mobile phone 
and computer. Transferring a 
music file to each was impos
sible due to digital rights man
agement restrictions, and 
even without ORM it remains 
cumbersome, 

Buying a song through the 
phone has usually meant 
down loading one ve rs ion to 
the device (of a lower quality 
so as not to tax the network) 
and another ver sion to the 
computer, using whatever 
music manage1nent software 
the operator or service pro
vider offered . Transferring 
those files into iTunes- the 
dominant music manage
ment software-and other de
vices is an inconvenience. 
Streaming, meanwhile , i s 
much easier. 

"Right now, you can't fight 
Apple," says Dave Dederer, VP 
of business development for 
Melodeo, which years ago 
switched from a download 
model to offering the nuTsie 

weaving through traffic while fiddling with his I Pod? 
Helping to address this problem is Brando Workshop's 
Steering Wheel Bluetooth MP3/FM Car Kit. The de· 
vice combines a Bluetooth speaker phone for taking 
calls and a built-in MP3 player that p lays music stored 
on microSD cards and streams audio through an FM 
transmitter. It also lets users store up to 600 contacts 
and is rechargeable through either a car lighter at· 
tachment or a USB cable. 

The kit costs $48, providing a more affordable alter-
native to expensive in-dash options. -AB 
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New direction: The ThumbPlay Music application 
for BlackBerry smart phones 

app that lets users s tream any 
song in their iTunes library 
on demand to their mobile 
phones . "Over 75% of people 
who use music in a digitalen
vi ronment use th e iTunes 
s oftware to manage thei r 
whole universe. If you don't 
extend and leverage that li
brary ... you're just pissing 
in the wind." 

For a time, however, there 
wasn't another choice. U .S . 
wireless operators still don't 
offe r on-demand streaming 
se rvices, and it wasn't until 
smart phones like the iPhone, 
BlackBerry and Android de
vices with their associated app 
s tores came along that serv
ices like Melodeo, Thumb
p lay, Rhapsody and Dada 
could circumvent that barrier 
and offer st reaming to thei r 
consumers. 

Today, that model can reach 
only a minority of consmners1 

as smart phones make u p 
only 17% of the overall U.S. 
mobile phone market, accord
ing to Forrester Research . But 
tha t figure is expected to 
more than double i n the next 
two years. As smart phones 

become more ubiquitous, so 
wi ll cloud-based music serv
ices, which will also extend to 
other connected devices like 
car stereos, Apple's new iPad 
and home enter tain m ent 
equipment. 

The download model will 
remain to serve consumers 
without smart phones, at least 
until wireless operators offer 
on-demand streaming serv
ices of their own. Even after 
smart phones eventually take 
over the market, mobile down
loads may con tinue to occupy 
a small niche. 

But moving to the subscrip
tion-based streaming model 
offers better revenue for the 
recording industry, which is 
realizing that se lling a digital 
single here and there isn't 
going to make up for plung
ing CD sales. 

"Driving consumers to a re
curring revenue model is 
more compell ing," Th u mb
play CEO Evan Schwartz says. 
" I t's a bigger business for 
everybody." 

bi 
For 2,4/7 digital news z and analysis, see 

" blllboard.bl•/dlgltal. 

131TS & B1~11:FS 
NETBISCUITS TO 
BUILD SITES FOR 
UMG ACTS 
Universal Music Group has 
tapped mobile platform Net· 
biscuits to create mobile 
Web sites for many of its art
ists. Under the deal, Netbis· 
cuits will help design and 
host artist-branded Web 
sites that can be easily 
accessed through mobile 
phones and contain features 
created specifically tor such 
devices. This includes the 
ability to buy content, inter· 
act with other fans and re
ceive alerts when artists are 
appearing locally. Netbis· 
cuits is also helping UMG 
create artist-based apps for 
smart phones, Android de· 
vices and those with Win
dows Mobile software. The 

by 2013, according to Fu· 
turesource Consulting. The 
firm says 3.6 billion apps 
were downloaded in 2009 
and projects another 6.6 bil· 
lion will be downloaded this 
year, growing to 16.2 billion 
by 2013. While more than 
85% of app downloads are 
free, paid apps are forecast 
to bring in $4.6 billion in 
2010. Combined mobile 
content revenue-which in· 

eludes not only apps but 
a lso sales of music, ring
tonesand games-will total 
$38 billion worldwide by 
2013, the company says. 

DOCKERS AD 
FEATURES MUSIC ID 
APPSHAZAM 
Music ID mobile app Sha· 
2am will be featured in a 

deal stems from a 2009 col· commercial that wil l debut 
laboration between the two during the Super Bowl tele-
companieson a mobile Web cast. The company teamed 
site for Bon Jovi. with apparel brand Dockers 

STUDY: GLOBAL APP 
REVENUE TO REACH 
$1SB IN 2013 

on a campaign that will ask 
viewers to use Shazam to 
"tag" the audio in a Dock· 
ers TV ad, which will then 
direct them to a Dockers· 
branded site. The site wi ll 
a lso sell downloads of the 
"I Wear No Pants" track fea
tured in the ad. 

Mobile apps created for 
smart-phone p latforms like 
the iPhone, BlackBerry and 
Android are expected to 
generate $15 billion globally 

'HOT MASTER RINGTONES," Ff3° Billbeartl 
I 2010 
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SAY SOMETHING 
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I GOTTA FEELING 
THE Bl.Act( f'8) PEAS 

Lady Antebellum, fresh off its Grammy w in 
for best country performance by duo o, 

group with vocals with " I Run to You," moves 
upwards of 25,000 units (3·2, up 51%, this 
week's biggest sales gainer) of «Need You 

Now." Meanwhile, the act's album of the 
same name debuts atop the Billboard 200. 
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WAITING FOR 
LIFTOFF 
Nokia's Comes With Music Still Struggling To Gain Traction 
When Nokia launched its Comes With Music service in October 2008, it came with a lot more 
than just a year's worth of unlimited music downloads bundled into the price of a mobile hand
set. It also carried high expectations among record labels, which hoped Nokia could convert its 
global smart-phone dominance into tens of millions of new paying music users. 

Fast forward more than a year later, however, and Nokia's mobile music initiative mostly comes 
w:ith disappointment. While some label sources are s till hopeful that Comes With Music will w:in 
over more customers, others express bitter frustration with the rollout so far. 

" It's been a total disappointment and disaster," one senior executive a t a major label says. "The 
offering just doesn't seem to have caught on or connected with the imagination o f consumers.• 

Nokia executives acknowledge that Comes With 
Mus ic stumbled out of the gate, but they remain 

optimistic about its p rospects. During the com
pany's fourth-quarter earnings call in late Janu-
ary, CEO Olli-Pekka Kallasvuo boasted that the 
company had sold three times more Comes With 
Music phones than it d id in the third quarter. 

"We are con tinuing to expand into more coun
tries." Kallasvuo sai.d. "And with every new 

launch, we learn new ways to im
prove our execution." 

T he Comes With Mu-
sic plan is now available 

in 16 coun tries worldwide and 
on 21 devices. Nokia hasn't dis
closed sales totals. but even the 

Slow start: The 5310, 
Nokia's first Comes With Music 
handset in the United Kingdom. 

most liberal label estimates put 
it at around 1 million devices s ince launch. 
A top priority is getting Comes With Music on better handsets, 

amid complaints from critics in the recording industry that Nokia' s phones can't compete 
with the sexier iPhone. Indeed, Nokia's share of the global smart-phone market sl ipped in 
2009, as Apple and BlackBerry parent Research in Motion posted gains . Nokia had a 39% 
share of global smar t-phone shipments last year, down from 40% in 2008, while RIM 
climbed to 19.8% from 15.5% and Apple rose to 14.4% from 9.1%, according to research 
firm Strategy Analytics . 

Some of Nokia's newer handsets have generated positive reviews, including itsX6 touch-screen 
music phone, which began rolling out in European markets in November. But the initial 32 GB 
versio11 of the X6 was only available with Comes With Music and cost about €4S0 ($626) . In Ja11-
uary, Nokia rolled out a 16 GB version o f the X6 without Comes With Music, reportedly in re
sponse to soft demand for the bundled version of the handset. Other new handsets are in the 
pipeline, but Nokia plans to introduce half as many new smart-phone models in 2010 as it d id 
last year in an effort to s implify its prod uct line. 

Comes With Music has yet to launch in the United States, although Nokia is in talks with U.S. 
carriers, according to Adam Mirabella, global director ofOvi Music Services, which includes 
Comes Wi th Music and Nokia's other music download services. 

"When we h it the tight combinatio11 and all the right pieces of the puzzle come together ... 
we'll announce something in the U.S.," Mirabella says. 

But convincing U.S. wireless carriers to play ball could prove to be a tall order, given Comes 
With Music'sdisappointing launch in the United Kingdom and other European markets and the 
fact that most caniers o perate their own mobile music plans. Moreover, competing smart phones 
like the iPhone and the Black Berry offer users on-demand streaming music services (see story. 
page 12). Nokia may have to incorporate a streaming music o ption as part of Comes With Music
o r a t least in conjunction with it-to remain competitive in th is reshaped landscape. It's some
thing the company hasn't yet ruled out, Mirabella says. 

"We're looking around us to see how these other in itiatives in music may or may not capture 
the atte11tion of consumers," he says. "O11ce we see what we need to learn from those things, we 
will decide how and when to incorporate those things into our strategy." 

In the meantime, Nokia is continuing to launch Comes With Music in emerging digital music 
markets, such as Russia, Brazil and, most recently, Malaysia. The company also expects to rol l 
out the service in India this sum1ner. 

In add ition to providing new growth opportunities, roll ing out Comes With Mus ic in 
develop ing markets also helps appease its label partners by offering a legi timate digital 
music service in some countries where none exisls. "We need Nokia where they have a strong 
market presence and Apple doesn't," a d ig ital executive at a major label says." For us, that's 
ext remely important.• 
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Blue Island Tribe on tour in the Pacific. 

"This AFE tour was incredible. I got to see things I've never 
seen before; meet and connect with so many interesting, 

fun, amazing people; eat new foods; perform for thousands; 
gain new fans; and best of all , I got to play MUSIC every day. 
How awesome it was to bring aloha to the lives of the troops 

who are working so far away from home. It made me so 
happy to see the young American kids and teens rocking 
out to the music alongside Okinawan or Japanese natives. 
Music is the universal language. It knows no boundaries in 
age, color, or gender. It almost brought a tear to my eye to 

realize that what I was playing and singing was bringing 
people together. What an honor. I can't wait to do it again." 
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DOWN BY 
THE LEVY 
Italy Expands Scope Of Private Copying Tax 

MI LAN-Italy has expanded the scope of its pri
vate-copying levy, creating a potential multimil
lion-euro annual windfall for the country's 
entertainment industry, even as it raises a stonn 
of protest from consumer electronics firms. 

Mario Limongelli, president of Italy's main 
indie labels' group PMI, calls the changes "a 
breath of oxygen for a [music] industry which, 
alas, is d isappearing." 

The levy compensates rights-holders for rev
enue lost though home-copying of copyrighted 
content, as required by a 2003 European Com
mission directive. The tax had previously only 
covered such blank med ia as CDs and DVDs. 

• • 

But under a planned extension, the levy will also 
be applied to purchases of MP3 players, multi
media mobile phones, computers and hard 
drives. The Dec. 30 Cultural Heritage Ministry 
decree contain ing the measures is due to pass 
into law imminently. 

At If Pl-affiliated labels group FIMI, p resident 
Enzo Mazza anticipates the measures raising an 
additional €-40 million ($55.6 million) annually 
for tights-holders on top of the cunent annual 
figure of€60 m illion ($83.5 million), although 
the music sector's exact share isn't yet dete1mined. 

The levy will be collected by Italian authors' 

group SlAE for distribution to theappropriate sec-

'Compared to rcYenuc 
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~ 

..t ,· 
,r 

•• 

from perforn1ing and 
m echanical rights, it 
,vill still be cru mbs.' 

-CLAUDIO BUJA, 
UNIVERSAL MUSIC PUBLISHING ITALY 

• • \ 

SI 
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tors. SIAE will distribute the 50%share 
of the m t1sic revenue due to publish
ers and songwriters, while neigh
boring rights society SCF and 
independent label groups A Fl and 

Audiocoop will handle the 50%due 
to labels and performers. 

_.~-1-. . :-' ,1 
I 
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the 'technological' lobby." 
Nevertheless, when the decree 

was issued Dec. 30, it provoked a 
tide of criticism, particularly over 
the inclusion of multimedia mo
b ile phones, which attract a flat 

€0.90 ($1.26) levy. 
Universal Music Publishing Italy 

chairman Oaudio Buja claims publish
ers' current levy revenue totals "about e6 

million [$8.4 million] a year." He suggests that 
could now increase "by 50%-100%," but adds, 
"Compared to revenue from performing and me
chanical rights, it will still be crumbs." 

Buttheconsumer electronics sector insists that 
the levy's total annual burden will now be 
€200 million-€300 m illion ($279 mil
lion-$419 million), a claim SCF pres
ident Gianlu igi Chiodaroli 
dismisses as "groundless." 

Mazza claims the manufactur
ers have "pumped up the figures 
to scare the government, after hav
ing lobbied hard to s top this decree." 

The pricing structure will be re-
viewed after three years. Initial charges for 
most devices vary accord ing to memory size; the 
levy on a 160 GB iPod Classic is€16.10 ($22.50), 
while an 8 GB memory stick would have a €0.72 
($1) charge. Consumer electronics makers are 
widely expected to pass the cost on to consumers. 

PM I was involved in yearlong government dis
cussions with labels, publishers, b roadcasters 
and o ther re levan t parties prior to the decree. 
Limongelli insists that ·many of the tariffs were 
lowered d L1ring that process in o rder to appease 

... 

One vociferous critic is Stefano 
Parisi, president of telecommunica-

tions sector trade group Asstel and CEO of 
lead ing telecom Fastweb. Parisi says the major
ity of European Union member states "don't have 
a private-copying levy for mobile phones." 

Parisi says the new measures will penalize 
consumers. Consumer association Altrocon

sumo recently estimated that the levy 
could cost the typical household as 

much as €100 [$140] a year. 
Under Italian law, a m iniste

rial decree becomes effective after 
its publication in tl1e official leg
islative Gazette, with its appear-

ance expected within days. 
Opponents then have 30 days to ap

peal, an option that Parisi says Fas t
web is considering. 

Mobile phone manufact ure r Nokia ltaly is 
doing likewise, accord ing to communications 
manager Tiziana Pollio. 

"We feel we're being asked to pay twice, as 
we already have royalty agreements with SIAE 
for our Comes With Music service," she says. 
"In a world where piracy [is] rampant, we've set 
up a legal digital music service-I do n't think 
the decree offers much of an incentive for that 
sort of activity." 

Thanks for the Music ,, 
, We would like to congratulate our clients 

and friends on their recent wins and 
nominations at the 52nd Annual Grammy 
Awards. Thank you for your music and 
your contribution to the arts. 

To learn about Miller Kaplan Arase and 
our service offerings visit us online at 
www.MillerKaplan.com or call our Los 
Angeles office at 818.769.2010 

Royalty Compliance Audit 
Business Management 

Financial & Tax Planning 

Congratulations to the winners of the 52nd Annual 
Grammy Awards 
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HMVTAKES 
OVER MAMA 
U.K. entertainment retailer 
HMV Group says it has 
completed its acquisition 
of live venue joint-venture 
partner Mama Group. 
HMV's offer of 5.4 pence 
(8.6 cents) per share, 
valuing Mama Group at 
£46 million ($73 million), 
has been accepted by 
shareholders representing 
56.4% of Mama's existing 
shares, raising HM V's total 
stake to 66.3%. "Building 
on the successful platform 
created by the formation 
of our joint venture with 
Mama just over a year ago, 
we will be embarking on 
exciting new growth plans 
for the Group in live music 
and ticketing," HMV group 
CEO Simon Fox said in a 
statement. 

BMGMOVES 
INTO SWEDEN 
BMG Rights Management 
is opening a Stockholm 
office to serve its growing 
writer base in Scandinavia 
after acquiring some of 
the publishing rights of 
Scandinavian Songs and 
the master rights of its 
record label Hawk 
Records. Former 
Scandinavian Songs 
manager Niclass Bjorlund 
has been appointed GM at 
BMG Rights Management 
(Scandinavia). The deal 
covers about 11,000 songs 
and 90 master recordings 
from Swedish artists, but 
not copyrights acquired 
after 2005. Those remain 
with the publisher's co· 
owners Hans Desmond 
and Sanji Tandan, who will 
work as consultants for 
BMG. 

GRIFFITH, 
GAUGHAN 
HONORED 
Grammy Award-winning 
singer/songwriter Nanci 
Griffith and veteran 
Scottish singer/songwriter/ 
guitarist Dick Gaughan 
received lifetime 
achievement awards at the 
11th annual BBC Radio 2 
Folk Awards, held Feb. 1 at 
the Brewery in London. 
Other winners included 
Irish singer Cara Dillon, 
who took the best album 
award for "Hill of Thieves" 
(Charcoal Records), and 
Jon Boden, one-half of 
Spiers & Boden and a 
member of Bellowhead, 
who was named folk 
singer of the year. 

Reporting by Hazel Davis 
and Andre Paine. 

BACK-TO-SCHOOL DAYS 
Event Consultant Eyes Revival Of U.K.'s Once-Vital College Circuit 

LONDON- In the north of England, 
moves are afoot to reawaken a s leep
ing giant: Britain's college circuit. 

Forty years ago this month, tl1e Who 
recorded one of rock's definitive in-con 
cert albums, "Live a t Leeds," at the Re
fectory. a performance venue housed 
within the Leeds University complex. 
College gigs a lso helped break acts li ke 
the Smiths and James in the '80s and 
Blur and Radiohead in the '90s. 

Muse, the Strokes and Arctic Monkeys 
have played the Refect01y in recent years, 
wh ile acts like the Noiselles, the Kooks 
and Ms Dynamite have appeared at the 
university's smaller, l ,000-capacity venue 
Stylus. However, the circuit of colleges 
and un iversities has declined so much 
that veteran booking agent Neil Warnock 
says, "Nowadays, I don't bel ieve you can 
even call it a circuit." 

But in January, Stockport, Cheshire
based LFX Consulting unveiled an ini
tiative offering agents access to a 

"mini-circuit" of six northern English 
universities with 11 venues includ ing 
Leeds Refecto1y (capacity: 2,100), Liver
pool's Mountford Hall (2,300) and Lin
coln's Engine Shed (1,750). 

LFX founder Luke Fitzmaurice says 
he is particularly interested in reviving 
the old circuit's underused larger halls. 
"Sheffield Octagon 11,600 capacity) has 
done one live show in 18 months," he 
says. "Leeds Refectory's getting two or 
tlueea year. It's a real shame some clas
sic venues are effectively being put out 
to pasture-and a problem for student 
unions' revenues." 

Student union bookers wi ll pay LFX 
a commission for confirmed shows. The 
initial reaction among booking agents 
has been "good, but noncommittal," 
Fitzmaurice says. 

from 2004 to 2009, Fitzmaurice was 
enterta inme nt manager of NUS Ser
vices, which operates a purchasing con
sortium for 140 student unions and the 

Aussie Venues 
Threatened By 
New Licensing 
Regulations 

been Australia's prime music 

exports in recent years. 

National Union of Students . There, he 
created tl1e biannual Ulive package lour 
of 15-20 universities, booked through 
promoter Kilimanjaro. 

"It can be a great lour to do," agent 
Tom Taafe at London-based 1TB says, 
"[although) the money on offer is gen
erally not going to get you an A-list act." 
Headliners in 2008-09 included all-rock
ers the Twang and the Aulomalic. 

Warnock, CEO of the Agency Group 
in London, recalls the circuit's late
'60sj'70s heyday, with 20 major univer
sities hosting top acts each weekend of 
every 10-week tetm with dozens more 

offering sma!Jer shows. 
While acknowledging some venues 

like the University of East Anglia and 
the University of London Union remain 
active, Warnock says the college circuit 
isashadowofitsformerself. "I remem
ber being able lo go all the way from 
Scotland to Plymouth [on England's 
southwest coast) on a college tour," he 

'Like our CBGB': Melbourne's Tote Hotel 

College classmates (from left): Roxy 
Music"s PHIL MANZANERA (left) and 
ANDY MACKAY perform at Leicester 
University in 1972; SHINGAI SHONIWA 
of the Noisettes performing at Leeds 
University in 2009. 

says. "You just can't do that anymore." 
Warnock cites tl1e government's lale

'70s withdrawal of universities' per 
capita entertainment funding as the real 
turning point, resulting in the loss of"a 
whole stratum of venues." The college 
circuit's decline has accelerated in re
cent years with midsize venues open
ing in many university towns and more 
clubs hold ing student-tailored nights 
with cheap admission and drinks. 

"In the end," Taafe says, "universities 
couldn't compete with the traffic these 
other venues could bring.• 

Roxy Music guitarist Phil Manzanera 
recalls his band "got a lot of our firs I 
breaks playing the unis, • noting that "the 
circuit was incredibly important, with 
your target audience all in one place wan l
ing to be entertained every weekend." 

Manzanera calls the LFX initiative "a 
great idea" that could help emerging acts. 
"You need a framework, especially for 
young bands," he says. "With a guaran
teed circuit, they could organize theirown 
small package tours." 

Taafe acknowledges that "the way for
ward may, indeed, be small pockets of 
universities partnering in certain regions 
of the country to offer a package deal." 

He cautions, however, that "students 
won't pay fo r acls they don't k now
and the acts they want to see cost 
[money)." 

Victoria's state government 
insists the new rules are fair. 

"For the first time," a represen
tative for the director of liquor 
licensing says, " licensees
rather than taxpayers-are 
paying the full costs of regu
lating the liquor industry." 

BRISBANE, Australia-Touring 
professionals Down Under fear 
new alcohol licensing regula
tions could strangle the vital 
pub/club scene in Australia's 
live music capital, Melbourne. 

Tote proprietor Bruce Milne 
is calling for voices in the 
"upper echelons of the music 

industry" to lobby for changes 
to the regulations. But as of yet, 
he's elicited little more than 
sympathy, although Australian 
Independent Record Labels 
Assn. chainrnan David Vodicka 
promises "strong support" 
for any lobbying efforts by 
the local live community. At Al
bert Music, the Australian label/ 
publishing home to AC/ DC, 
CEO Tim Prescott warns that 
the Tote's closure could be fol
lowed by that of other small 
venues, meaning ufewer 
p laces to break new talent." 

The measures are "definitely 
a threat" to Australia's music 
industry, says Tim Northeast, 
owner of the 850-capacity 
Corner Hotel and 300· 
capacity Northcote Social Club, 
both located in Melbourne. He 
suggests many of the city's 50· 
odd venues are already " con
sidering whether hosting live 
music is worth the financial risk." 

"just on CCTV to keep them 
happy-money I'd rather spend 
on keeping the beer cold and 
getting the bands in." 

Venue operators in the 
states of New South Wales 
and Queensland have also re
cently been confronted with 
strict new regulations aimed 
at curbing alcohol abuse. "It's 
an overregulated industry at 
the moment and it's only get
ting worse," says Bevan 
Bickle, director of the 
Katarzyna Group, which op
erates six Brisbane, Queens
land, venues. 

Hefty increases in late-night 
licensing fees on top of costly 
security requirements for pubs 
and clubs rolled out last year 
have already c laimed one 
high-profile casualty, the 330-
capacity Tote Hotel, which 
shuttered Jan. 18 after 27 years. 

" The Tote was always like 
our CBGB,'' Sydney-based EMI 
Music Australia A&R manager 
Glenn Dickie says. 

Jet, the Hoodoo Gurus and 
Silverchair all played the Tote, 
as did internat ional acts like 
the White Stripes and Mud
honey. Such pub venues have 
proved essential in develop
ing the rock acts that have 

The Jan. 1 regulations ap
plied new "risk factors" to 
determine a venue's 2010 
licensing fees. Venues serving 
alcohol after 1 a.m. now face 
higher fees, in addition to 
meeting strict standards for 
security, CCTV and sound 
levels, which have been en
forced since July 2009. 
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Official records show the 
Tote's alcohol license fee 
surged 39% from $4,289.50 
Australian ($3,865) in 2009 to 
$5,962.50 Australian ($5,371) 
this year. Milne says he exper· 
imented with closing before 1 
a.m., but claims that doing so 
caused business to drop 13% 
on Friday and Saturday. 

Milne says the Tote couldn't 
run profitably under the new 
rules, noting he had to spend 
$30,000 Australian ($27,000) 

The annual license fee for the 
1,640-capacity Esplanade Hotel 
inMelboumemorethantripled 
from about $5,000 Australian 
($4,500)10 $16,000 Australian 
($14,370), according to man
ager David Barrett. The venue 
has a 1:45 a.m. curfew for 
bands that play on Friday and 
Saturday nights. At the mo
ment, the additional costs "are 
something we can deal with, 
but for sure it hurts," Barrett 
says. " The smaller venues will 
definitely feel the sting." 

Indeed, at Melboume"s 180· 
capacity Railway Hotel, man
ager/booker Peter Neg rel Ii 
says new security overhead 
forced him to pull live music 
last September. 

But Sydney-based Frontier 
Touring tour coord inator 
Michael Harrison suggests 
small venues' survival might 
require abandoning their jeal· 
ously protected independence 
and seeking corporate brand· 
ingsupport. 

"Venues need to look at 
other ways to finance their 
business," he says. "I'd rather 
be playing at the Jagermeis
ter Hotel than no hotel." • •· 
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False Idols 
Mexico Mulls Bill Requiring Warning 
Labels For Narcocorridos 

When the Mexican Navy gun
ned down notorious Mexican 

d rug cartel chief Arturo Bel
tran Leyva in December, trib

ute videos s tarted po pping up 
on YouTube almost immed i

ately. They showed pictures of 
Beltran Leyva, 

aka "el Jefe de 
Jefes" (the Chief 

of Chiefs), with 

sta.cks of money, 
guns and bags 

of cocain e as the 
backd ro p to 
catchy corridos 

exalting his life 
and times. 

Latin 
Notas 
LEILA 
COBO 

Such exhibitions of adu

lation, co u pl ed with the 
s taggering social and h uman 

toll the d rug trade has taken 
on Mexico (15,000 dead i n 

the past th ree years), prom pted 
the count ry's ru ling Na

tional Action Party party to 

p ropose legislation in Janu
ary to regulate narcocorridos, 
the dancea b le s o ngs that 

s peak about drug dealers 
and their e xploits. 

Surpr isingly, many in the 
music industry are pr ivately 

hailing the action, even as they 
acknowledge that narcocorri

dos have never been as mas

s ively popular as today. 
"As a label executive, l'm 

against any type o f censu re," 

said one recor d execu t ive 
who, like every

one else in te r
viewed for th e 

piece, asked to 
rem ain anony

tnous, due i n 
large part to se
curity concerns. 
"But as a Mexic;an 

l to tally agree 
with this pro

posal. It's rep rehensible that 

music- w h ich is a means of 
communication- is used to 
praise th is lifestyle." 

It has been wid ely m isre

ported that the proposal could 
punish a rtists and med ia ex

ecutives wi t h up to three 
years in p rison for p rod ucing 

and a iring narcocorridos. l n
stead, the proposed legisla

tion, introduced Jan. 20 by 
Congr ess mem ber Oscar 
Martin Arce, seeks to regu
late the mass diffusion of nar-

Laying down t he law: Members of Arturo Beltran Leyva's 
drug cartel a re p resented t o t he press April 14, 2009, by 
Mexican la w-enforcement officials . 

cocorridos o r other related 
ma terial- like videos o r 

film- by requiring that they 
be labeled v.~th a warning, akin 

to what's required for to bacco, 
alcohol o r ads for age-re

stricted movies. The warning 
label would be req uired only 

on co111ent that calls for the 
commission of a crime. 

"We aren't limiting liberty 
of expression," Martin Arce 

says. "We're referring exclu
sively to when th ere's a call to 

commit a specific crime." 
This isn't the first time the 

Mexican government tried to 
p u t a lid on explicit narcocor

ridos. Since 2001, 71 Mexican 
radio stations have been sanc

tioned for a iring the music, 
citing a 1961 fede ral law that 

prohibits "exultation of vio
lence o r crime." 

And yet, narcocorridos have 
grow11 increasingly explicit in 

their p raise for specific d rug 
lords and in their adulation 

for the narco lifestyle . And , 
they've become more popular, 

in part due to exposure on 
YouTu be , which does n' t cen

sure the content. 
Moreover, d rug-related vi

olence in Mexico has risen , 
claiming th e lives of popu

lar musicians like Valentin 
Elizalde, who was gunned 

down in 2007, and Sergio 
G6mez, wh o was kid nap

ped, tortured and shot the 
same year. 

And while the government's 

m otion m ay not curb the vio
lence or reduce narcocorrido 
production, it m ay heighten 

awareness that this isn't merely 
entertai nment, nor should it 

be treated as such. 

"Look at the message: ' l 
was no one until I got into the 

business,'" on e concert p ro
mote r says, citing the lyrics of 

many a narcocorrido. "There 
are a lot o f poor people out 

there. But they know that 
someone with a gun can take 

anyone who is rich and ed u
cated and make them get on 

their knees." 

b 
For 24/7 Latin news 

. iz a r:-d analysis, see. 
b1llboard.blz/ lat1n. 

Band On The Run 14,000 tracks in two months, 

with t rack sales beginning 
around 900 per week and es

calating t o about 3,000 for 
the week ending Jan. 31, ac

cording t o SoundScan. 

Seven weeks in, combined 

mobile sale s of the s ingle 
"Ando Bien Pedo," including 

mastertones and full·track 
downloads, were compara

b le t o those of " Dame Tu 
Amor," a No. 2 hit on Hot Latin 

Songs in Octobe r 2008 for 

Alacranes Musical, a better· 
known act with a similarly 

young fan base, Medrano says. 

Banda Los Recoditos Makes A Splash With 'Ando Bien Pedo' 

When Banda Los Re coditos' Last" is back atop the chart track and maste rtone sales 
"Ando Bien Pede" bowed 

at No. 1 on Billboard's Top 
Latin Albums chart last issue, 

knoc king Avent ura's " The 
Last" out of the top spot, 

CD purchase s accounted 
for nearly a ll of its sales. ("The 

this week, nudging "Ando 

Bien Pedo" to No. 2.) 
But while digital made up 

only about 3 % o f the first

week sales of "Ando Bien 
Pe do," according to Nielse n 
SoundScan, robust fu ll-

Chart-toppers: BANDA LOS RECODITOS 
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of the album's title track 

point to the growt h poten· 
tial o f t he regional Mexican 

digital marke t. 

The single "Ando Bien 
Pedo" is No. 2 on Hot Latin 
Songs this week and has sold 

At press t ime, "Ando Bien 

Pedo" was one of the top
selling tracks of the week for 

Unive rsal Music Latin Ente r
tainment (UMLE), besting 

m any pop and urba n songs 
that usually lead in track sales. 

Since the title track's digital 
release, the song has sold 

"It' s ultimately a dance about t wice a s many mobile 

track and because of the lyrics 
and the content, it's reaching 
people who like party music in 

g e neral," Fonovisa/ Disa pres
ident Gustavo Lopez says. 

Of course, it doesn' t hurt 

that t he song was a club hit 
before it was a radio hit. While 
downloads grew a long with 

radio a irplay, fans were 
searching for the song digi

tally long before it became 
an a irplay smash, according 

to UMLE senior manager of 
digit al product marketing 

Jazm in Medrano. 

downloads as online down· 
loads, w ith m astertone s ac· 
counting for about 70% of 

mobile purchases. 
Meanwhile , sales of the CD 

have been stronger than ex

pected. The sales goal for a 
band like Recoditos, which 
has existed in one form or an· 

other for 20 years but is still 

considered a developing act, 
would typically be about 
20,000, Lopez says. But 

"Ando Bien Pedo" has already 

shipped 50,000 in the United 
States. - Ayala Ben-Yehuda 

EN ESPANOL: All the great Latin music coverage 
,corn you've com e to exp ect fro m Billboard-i n Sp anish! 

Blllboardenespanol.com. 

l:N 
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KAMINSKY JOINS 
UNIVERSAL 

---
Angel Kam insky has bee n 
named VP of Latin artist mar

keting for Unive rsal Music 
Latin America, replacing Jose 

Puig, who has been appointed 
GM for Universal Music Mex

ico. Kaminsky has an exte n
sive background in marketing 

and artist development and 
was previously VP of market

ing and content for Warner 
Music Mexico/U.S. He will be 

based in Miami, reporting d i· 
rectly to Jesus Lopez, chair

man of Unive rsal Music Lat in 
America/ Iberian Peninsula. In 

his new post, Kaminsky wil l 
coordinate marketing efforts 

regionwide for Universal's 
Latin artists, including Alejan

dro Fernandez, David Bisbal 
and Don Omar. - Leila Cobo 

BISBAL LAUNCHES 
22-DATE TOUR 
David Bisbal kicked off a 22-gig 

tour of Latin America, the 

United States and Europe Jan. 
31 in Caracas, Venezuela, after 

presenting Coca-Cola 's official 

song for the 2010 World Cup to 
company executives in Mexico. 

The Spanish singer has re

corded the track, "Wavin' Flag;' 
with rapper K'naan. Three of 
Bisbal's Mexico concerts in late 

February and early March will 

be part of the Coca-Cola Tro
phy tour. After Caracas, the tour 

visits Guayaquil, Ecuador (Fe b . 
3) and Orizaba (Feb. 5) and Ve

racruz (Feb. 6) in Mexico, be
fore hitting Orlando, Fla. (Feb. 

13) and Miami (Feb. 14). It then 
returns to Mexico and Panama 

before heading to Europe and 
Spain, where the tour ends July 

23 in Atarfe, near Granada. 
- Howell Llewellyn 

ARCANGEL PLANS 
LIVE WEBCAST OF 
P.R. SHOW 
Re ggaet6n artist Arcangel's 
Fe b. 11 concert from Puerto 

Rico's Museo de Arte will be 

webcast live and on-demand. 
ClikConcert, a service of uVu
Mobile and Global Digital Syndi· 

cation, will bring t he concert 

to Arcangel's social network 
pages, fan sites and the ClikCon
cert Web site for $5.99 per vir

tual "ticket." The price includes 
an exclusive ringtone and wall· 

paper. Viewers can a lso receive 

the concert on their phones for 
$4.99 by texting a shortcode. 

-Ayala Ben-Yehuda 
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UNIVERSAL 
MOTOWN 
REPUBLIC 

GROUP 
EXECUTIVE 

VP 

The former iTunes music 
programming manager talks 
about where digital music is 
headed and what it's like working 
for a major label. 

The recording industry has no shortage of executives with interesting backgrounds. But the 

resume of Universal Motown Republic Group executive VP Cameo Carlson indicates just 
how much the culture of the business is changing. 

Carlson came to Universal from Apple, where she was manager of label re lations and 
music programming at iTunes. From 2000 to 2004, she was the rock and alternative music 

director for AOL's on line radio services. She joined Universal Motown Records Group in 

2007 as senior VP of digital business development and was promoted to her current post 
in October. 

Given her unique perspective as a former Apple employee durang iTunes' early days, Carl

son is often called upon to provide strategic input for not only the digital plans at Universal 
Motown Republic but also at the corporate level for Universal Music Group. Given her back

ground, she feels that labels face a digital future. But her approach differs from what one might 

expect from the average label suit. 
For example, she thinks labels need to focus as much on the promotional opportunities 

of digital channels as the revenue ones. She feels artists need to think differently about how 

they create and release music to t ake better advantage of multimedia initiatives like the 

iTunes Pass, but also acknowledges the difficulty of marketing these new services to fans. 
In an interview with Billboard, Carlson shares her thoughts on these issues and discusses 

the differences between working for a major label and a digital music company. 

What are your most immediate 
goals in the digital music market? 
We would certainly like fans to buy 
more than just a track, so we're try
ing to look at ways we can get that 
interaction to be more significant. 

So they come to buy one thing 
and instead buy more? 
Fans have lost ownership wi th 
artists because there's so much ac
cess. There's this ubiqui ty to the 
music that fans don't connect with 
artists. It's on us as marketers to get 
that back. You have to care about an 
artist and about what they're about 
in order to support them. Other
wise. it is just a d isposable song. 
Maybe you'll get lucky if people like 
it and maybe you won't. We're not 
going to make up for falling physi
cal sales 99 cents or$ l.29 at a time. 
The way we're going to do that is by 
allowing fans to have more interac
tion and have an experience around 
mus ic. l t's not just "I want the new 
album." It's "I want the new album 
and I want to be part of the market
ing plan. I want to be in the digital 
booklet because I made a video the 

band took a screen-grab from." It's 
about really having ownership and 
being part of that. We're just not 
monetizing that. But I think we can. 

Talk about some of the tools that 
let that happen today. What Im
pact has the (Tunes Pass had? 
I don't knowthatwe've figured out 
as an industry how to use that prop
erly. We're not used to bite-sized 
content over time. That's where we 
need to be headed. An artist goes 
in to the studio and creates a proj
ect and delivers it. You need an artist 
that's willing to take a chance and 
say. "I'll give you a song now and 
I'm going lo commit to give you a 
number of songs over the rest of the 
year." It's tough, and it's really tough 
to market that. It requires an invest
ment from a fan before they've 
heard anything. So it really only 
works for artists that are established, 
and those are the a11ists that are the 
most used to just going into the stu
dio and creating an album. 

So it 's kind of a two-pronged ap• 
proach for the la be Is. On one 

hand, you have to educate your 
artists to provide content in this 
new way, and on the other edu
cate fans on this new way of ob· 
taining it. 
Absolutely. I have said from the be
ginning, while the labels get 
bashed for the way they do or do 
not move forward to change things, 
it starts with the artists. Everybody 
in this business h as to look al 
things differently. 

So does the iTunes LP format 
play a role here? 
It will make a difference when it's 
accessible on the iPhone and iPod 
Touch. Until then, it's an experience 
that's completely locked to your 
computer, wh ich is interesting be
cause the bulk of what makes 
(Apple] successful is not about that. 
It's about the device. 

You came to Universal from 
iTunes, and before that you 
were at AOL. What's ii tlke mov
ing from a dig ital music serv
ice to a label? 
My take on it when I came he re 

was that I could come in with a dif
ferent perspective. What we've 
seen over the last couple of years 
is that the label model has to 
change. I feel I'm uniquely posi
tioned to understand at least part 
of what the change needs to be. I 
certa inly don' t have all the an
swers. But the plan is to try to be 
part of the change rather than be 
on the other side of it where I 
would get frustrated by the labels' 
inability to change, or not under
standing it. In some ways. that's 
happening very painfully and by 
force. But I' m excited to be part of 
the changes. It's a different way of 
looking at thi ngs. 

What did you learn about the 
way labels and the music indus
try work that you weren't aware 
of before? 
I don' t think I was aware of the 
many layers of pressure that the 
labels deal with-from artists. to 
labe ls. to partners, in ternally. I 
used to get frustrated and think, 
"Why can't they justdoX. Y or 2'" 
I have a much be tter understand-

ing of that now. I have a much dif
ferent understanding of what it 
takes to sell something and what 
that means. i come from an edi
torial background, and so I'd look 
al everything from the position of 
" Do I like this?" or "What do I 
think about this?" There is a dif
ferent m ind-set now where I may 
not par ticularly like this [song], 
but this is a sel lable th ing to an 
audience. J d idn't have that per
spective at all at iTunes, because 
in the early days it certainly wasn't 
focused on the sales aspect. It has 
shifted over the las t couple of 
years. But at the ti me, it was much 
less focused on sales and more on 
the editorial voice. 

So flipping that question around, 
what realities of the digital music 
market did you take for granted 
while on the digital side that you 
found weren't as well-known in 
the label world? 
I took for granted that everyone 
thought digital music was the fu. 
ture. When I got to the label I think 
they were still hanging on and not 
sure everything was going to go that 
way. I also took for granted that the 
communication about what made 
digital partners successful was a big
ger part of the everyday conversa
tion wi th artists than it was. When 
I got here I thought there must be 
a million conversations educating 
artists about what iTunes was and 
what it means, but that wasn't the 
case. They either get itor they don't. 
Some want to know more about it 
and some don't. 

Cameo Carlson will be a panelist at 
Billboard's Music and Monev 
Svmposium, which will be held 
March 4 at the St. Regis in New 
York. For more information, go to 
billboardevent.s.com. 

While the labels get bashed for the way they do or do not 
move forward to change things, it starts with the artists. 

Everybody in this business has to look at things differently. 
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He Doesn,t Blog. 
He Doesn't Twitter. Alan 

Jackson Prefers To Speak 
Through His Music

And Thanks To A Deal 
With Cracker Barrel, 

Through His Merch 

BY DEBORAH EVANS PRICE 

Alan Jackson is well-known as a man 
of few words-unless he's putting them in a song. 
• A self-effacing superstar who doesn't like to do 
interviews because he's uncomfortable promoting 
himself, Jackson has proved during the last 20 
years to be one of music's most reliable hitmakers, 
consistently delivering expertly crafted, no-frills, 
traditional country seemingly immune to the 
vagaries of taste or trends. He does that yet again 
on "Freight Train," a 12-song collection due 
March 30 from Arista Nashville. • Sitting in his 
spacious Nashville home on a Friday afternoon, 
Jackson is watching a heavy snow fall outside, 
a rare event in middle Tennessee. His three 
daughters have passed the age where they'd be 
interested in buildin g snowmen, so he's content 
to hunker down inside and discuss his new 
record, and his place as a veteran artis t in an 
ever-changing industry. >>> 
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Jackson has long been a core artist at country radio and a fa. 
vorite among his peers. who have showered him with 16 Coun
try Music Assn. Awards, including three entertainer of the year 
honors. These days, his presence extends beyond radio, TV and 
stage and into the restaurant realm. as he is the first artist to have 
his own line of merchandise at Cracker Barrel Old Country Store. 

Cracker Barrel is a natural fit for Jackson, whose easygoing. 
what-me-worry delivery and quotidian lyrical concerns have 
always drawn in working-class men and women. Like country 
icons Jimmie Rodgers, Hank Williams and Merle Haggard be
fore him. Jackson has succeeded by making music that seems 
much simpler than it is and connects with fans who are often 
left cold by edgier, more faddish artists. 

loved that one," he says. "After Vern died, I wanted to do a song 
in tribute to him and that's one of the first ones I thought of." 

The first single, "It's Just That Way," was written by Ste
gall, Vicky McGehee and Kylie Sackley, and is No. 25 on Hot 
Country Songs. " I wanted to do a love song for a change," 
Jackson says. "I haven't had one in a while." 

Among Jackson's sel f.penned contr ibutions are "Hard 
Hat and a Hammer," a tribute to blue-collar workers; "The 
Best Keeps Getting Better," a love song about the rewards 
of a long-term relationship: and "After 17," written about 
his eldest daughter, Mattie. 

"If you listen to that song and knew anything about me, 

OVER 50, BUT FAR FROM OVER 
Jackson turned 51 last October. yet in a youth-obsessed world. 
he, Strait and Reba McEntire keep scoring radio h its and sell
ing records. 'They are sti ll the most consistent hitmakers in 
the format." Kil M Tucson, Ariz., PD Buzz Jackson says. "I'm 
thrilled every time a new George Strait or Alan Jackson album 
arrives because I know they will be full of great songs. I lit
erally just played [Jackson's] 'Remember When' on the air a 
few m inutes ago and remarked about what a great song i t still 
is. He's a modern-day poet." 

Kil M's Jackson also notes that count ry artists face less 
age-related challenges than those in other formats. "The 

pop audience, in gen eral, has a much 
Whether se1ving up a fun uptempo hit like 
"Chattahoochee" or a poignant reflection on 
9/11 in "Where Were You (When the World 
Stopped Turning)," great songs have always 
been the foundation of Jackson's career- and 
one of the reasons he's the eighth-best-sell
ing artist since 1991, the start of the Nielsen 
SoundScan era. He has sold 37.5 million al
bums so far. 

~ • 
rt LITERALLY JUST PLAYED 

shorter attention span. The country [ fan] 
is more invested personally in the format 
and in the music." 

Galante says Music Row's publishing 
community respects the fact that Jackson 
is a skilled songwriter-and it also appre
ciates that he's open to recording songs by 
other writers. "The publishe rs know that 
he has had hits that were not his songs," 
Galante says. "1 've n ever spoken to Alan 
about a single and had him say to me, 'Don't 
go with that one because I didn't write it.'" 

"I'm 20 years into it now," Jackson says. 
"and a majority of the artists that came along 
with me, and even people that came along 
after me, are gone. George Strait is about the 
only one older than me that's still around. I 

"REMEMBER W'HEN" 
ON THE AIR A FEW 

MINUTES AGO. HE'S A 
MODERN-DAY POET.' 

don't know why some of them stay and some 
of them go. But I like to thi11k it just goes back to the mus ic." 

'TRAIN' ON TRACK 
The New11an, Ga., 11ative made h is Arista debut with his 1989 
al bum "Here in the Real World." which the RIAA has certi
fied double-platinum. Since then he's continually populated 
country radio wi th such hits as "Don't Rock the Jukebox." 
"Drive," "Remember When" and " It's Five O'Clock Some
where," placing more than 50 songs in the top 10 of Bill
board's Hot Cou11try Songs chart. including 2S No. ls (see 
story, below). 

Along the way, he's only taken two slight detours. In 2006, 
he released both "Precious Memories," a gospel project orig
inally recorded as a Christmas gift for his mother that sold 
1.8 million units, and "Like Red on a Rose." a critically ac
claimed collection oflove so11gs produced by Alison Krauss 
that sold 812,000 copies . 

"Like Red on a Rose" is Jackson's only album that wasn't 
produced by Keith Stegall. He reteamed with Stegall for 2008's 
"Good Time." a return to his roots that produced the singles 
"Small Town Southern Man." "Country Boy," "Sissy's 
Song" and " I Still Like Bologna.• He wrote all 17 songs 
on "Good Time," bu t on his new effort, he either wrote 
or co-wrote seven. 

"Keith and I get in there and try to figure out the songs 
and we always try to pick the ones that fit together." he 
says. "I don't care if I have all of m ine on there or none of 
mine as long as it's a good album. That's the way that I've al
ways tried to do it." 

The album's title track was wr itten by Canadian singer/ 
songwriter Fred Eaglesmith. "I heard it on sa tellite radio 
one day in the ca r." Jackson says. "I listen to bluegrass on 
there a lot. I wasn't familiar with it, and I thought it would 
be a good remake." 

Jackson also includes a potent cover of the Vern Gosdin clas
sic "Till the End" as a duet with Lee Ann Womack. "I've always 

-BUZZ JACKSON, KIIM TUCSON, ARIZ. 

you'd say. 'Oh, yea h. he wrote that about his daughter.' but I 
try not to write songs that are so specific that they wouldn't 
apply to anybody." he says . "It's a typical story of a young per
son leaving home." 

Sony Music Nashville chairman Joe Galante says "Freight 
Train" is "exactly what you expect it to be: a great country 
record. There's noth ing w rong with that. He's gone from 
'Chattahoochee' to observing the world in 'Where Were You.' 
and now his kids are going off to school and here comes 'Afler 
17.' You're watching the man go through h is life a11d you're 
experiencing that journey with him." 

Roll out the barrel: Alan Jackson's 
Cracker Barrel merch 

ALAN 
JACKSON 

BY THE 
NUMBERS 

Since Jackson made 
his Billboard chart debut 

Among country 
acts, he's in fourth 

place in album 
sales, behind Garth 
Brooks (with 68.4 
m illion), George 

Strait (41.9 million) 
and Tim McGraw 

(38.7 million). 

All 13 of his studio 
albums have peaked 

in the top five on 
Billboard's Top 

Country Albums chart. 

on Oct. 21, 1989, with 
"Blue Blooded Woman" 
on Hot Country Songs, 
he has the second-most 
No. 1s on the chart. Only 
George Strait, with 27 
in that span of time, 

has more. 
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Though country fans may lag behind their 
pop and R&B counterparts in terms o f 
embraci11g d igital technology, Jackson sees 

that changing. "The fan base that I've had al l these yea rs has 
come along. Some of them are not as plugged in to the digi
tal world, so they want to go out and buy the CD at Wal mart 
or something," he says. "On the other hand, we had a pretty 
good number of digital (sales] off the 'Good Time' album. so 
somebody is buying stuff on the Internet as well.· 

Though Jackson has an informative and well-developed Web 
site, he's not into Twitter and doesn't blog. KKGO Los Angeles 
PD Tonya Campos says veteran country acts learned to connect 
with their fans before such technology existed. "Artists like Reba, 
George Strait and Alan Jackson were not for tunate enough to 
have Twitter, Face book or M ySpace that someone like Taylor 
Swift has had at her fingertips since the beginning ofher career. 
But they have incorporated wider means to capture an audience, 
and they've proved their music is still in demand." 

Of his 22 charting 
sets-which include 

studio albums, 
Christmas releases, 
hits packages and 
live efforts-he has 
notched 20 top 10s. 

Twelve of those 
t itles went to No. 1. 

His best-selling album 
of the SoundScan era is 

"The Greatest Hits 
Collection." Released in 
1995, the package has 

sold 5.7 mi llion copies in 
the United States. 
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COOKING UP SOME 
MERCHANDISE 
For Jackson, one of those means is 
through a deal with the Cracker Bar
rel Old Country Store restaurants. Last 
November, he became the first artist 
to have an entire line of branded mer
chandise sold through the 593-outlet 
chain, which previously dabbled in se
lect CDs and merch, including a pink 
Dolly Parton rocking chair. 

"It's just my kind of people," Jack
son says of the Cracker Barrel crowd. 
"I've been a lot of places and my wife, 
Denise, she likes a lot of the fancy 
restaurants. I'm more of a basic eater. 
I still go into Cracker Barrel. Those are 
the kind of people who like the kind 
of music I'm making." 

Jackson's line of merchandise in
cludes rocking chairs, Western shirts, 
salt-and-pepper shakers, a blanket, a 
leather box, T-shirts, Chr istmas or
naments and a cookbook. There was 
also a CD exclusive to Cracker Barrel, 
"Alan Jackson: Songs of Love and 

The write stuff: ALAN JACKSON 
during the filming of the video for 
'It's Just That Way.' 

Heartache," that includes hits and two previously umeleased 
tracks. The products are available throughout 41 states as 
well as on line. 

"The Alan Jackson collection is important for our whole 
music and merchandising program." Cracker Barrel VP of 
marketing Peter Keiser says." It was a test for us . It was the 
first time we had developed a deal with a country art ist and 
introduced products beyond music. Alan is the righ t artist 
for us, and we designed the product I ine to give our guests 
the opportunity to share in the relaxed lifestyle, country 
heritage and family connections that Alan writes abou t in 
his 1nusic." 

Though Keiser declined to provide specific sales figures 
for the Jackson line, he says the products are selling briskly. 
"We hope to continue to refine it [by] working with Alan
and potentially down the road we'll evaluate some other 
artists,· he says. 

While its competitors have struggled in tl1e economic down
turn, "Cracker Barrel thrives because of two things: the loca
tion o f the s tores and the accessibility to a large sector of the 
public," says Elissa Elan, East Coast bureau chief at Nation's 
Restaurant News. "The whole Americana feel associated with 
the brand resonates right now with the public. And the part· 
nership with Alan Jackson ties in perfectly with that profile." 

Though an agreement had yet to be signed at press time, 
discussions are under way about Cracker Barrel sponsoring 
Jackson's upcoming tour. 

'FISHING WHERE THE FISH ARE' 
Beyond the expansion of his mercl1, when it comes to letting 
fans know there's a new record coming from a veteran artist, 
the tried-and-true methods are most reliable. "It's always a 
challenge, but the beautiful thing is that Alan Jackson is a 
brand, and people know what to expect from him." Sony Music 
Nashville VP of marketing Tom Baldrica says. Jackson will per• 
form on NB C's "Today" on the album's street date, and, Baldrica 
says. he'll "obviously be on CMT, GAC and Country Weekly. 
You just go at the country consumer. It's not anything fancy. 

Of his 25 No. 1s on 
Hot Country Songs, 
his longest-reigning 

chart-topper was 
"It 's Five O 'Clock 
Somewhere," his 
duet with Jimmy 

Buffett . The tune sat 
at No. 1 for eight 
weeks in 2003. 

Besides "Greatest Hits," 
he has 12 releases that 
have sold more than 1 

million copies, including 
1992's "A Lot About Livin' 
(And a Little 'Bout Love)" 
(with 3.7 million), 2002's 
"Drive" (3.5 million) and 
1991's "Don't Rock the 
Jukebox" (2.8 million). 

It's going fishing where the fish are." 
Ray Uhlir, Sony Music Nashville senior director of market

ing and artist development, says there will also be an iTunes 
Countdown." It's a different track each week for three weeks 
in front of the record and then with the iTunes 'Complete My 
Album' opportunity," he says. 

Jackson will showcase new music Feb. 25 in a perform
ance at Sony Music Nashville's luncheon during the annual 
Country Radio Seminar. The label also has other plans to en• 
gage radio. "The last album we launched we did 'Breakfast 
With Alan,' • Baldrica says. "We took some of his top mar• 
kets and basically had a recurring feature for the entire week, 
where Alan called into the radio station every day. He had a 
bunch offun with it." 

When Jackson hits the road this year, he'll be working with 
a new booking agency. After more than 10 years witl1 Cre
ative Artists Agency, he recently switched to William Morris 
Endeavor Entertainment. "The first par t of my career, I had 
my own kind of promotion outfit, we booked our own stuff, 
and then we went [with CAA] for a long time. But I just got 
to a point where sometimes a little change might be good," 
Jackson says. 

There may be more changes in Jackson's future. "TI1is is 
actually my last album for Arista," he says. "My contract is 
up after this, so I guess I'll be doing something for somebody 
oron my own. I don't know yet. I haven't really though t about 
it that much. I guess it's time to start thinking about i t now." 

One thing is for certain: Retirement is not an option. " I'm 
very lucky to still be a part of this," he says. "As long as I'm 
sti ll able to have a hit 011 the radio and sell a few albums and 
some tickets, I don' t see that it would be worth retiring. If 
you just do 50-60 shows a year, it's not that much time away 
from home. 

"I've always said, there's not much to retire from." Jackson 
continues. "It's not really hard work. This is a business. This 
is a job. You have to work, commit and be dedicated. 1rs also 
fun and rewarding, and it's not near as hard work as most of 
my fans have to do for a living. It's hard to complain." 

In terms of album 
sales, he's the 

e ighth-best-selling 
artist of the Nielsen 

SoundScan era 
(1991-present), with 

37.5 m illion sold . 

Jackson has scored a 
top 40 hit on Hot Country 

Songs every year since 
1990. His most recent, "It's 

Just That Way,'' entered 
the top 40 Jan. 9. 

-Keith Caulfield 
SOURCE M,e!sen SWtldSCan 

A FAMILY 
AFFAIR 

One of the challenges of having a long, successful ca
reer is coming up with fresh ideas, particularly when 11 

comes to snooting a video for a love song. In addit ion 
to solicit ing ideas from the usual industry pros, ~ack
son invited his three daughters to create a video treat-
men! for "It's J ust That Way," the lead smgle from his 

nothing stood out," ~ackson recalls. "I Just told my g irls 
one day, 'You a ll are creative music people, why don't 

form sort of like those directors do when they send in 
their treatments.' 

"Sne put it on the computer and printed it out for 
me, and I thought it was really good. I sent it to my 
manager and then the record label got a hold of it and 

year-old English major a t the University of Tennessee 
in Knoxville. " He's walking to go get his girlfriend and 
from the moment he wakes up, nothing about the day 
is now it should oe. He sees the moon instead of the 
sun, and he walks past all these different situations 

Then later in the video, he comes to the girl's house 
and she comes out and they continue to walk together. 

stages of production at press time. Mattie missed a lit· 
tie school to attend the shoot "It was just two days. They 
did the shoot one day in Nashville and one day in Tampa 
[Fla.]," says Mattie, who interned for the label last sum
mer between semesters. "To wale these professionals 
that are so great at what they do create something that 
I wrote, is amazing. It was the coolest feeling." - DEP 
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0 bserved over Stellas in the lounge at the Soho 
Grand, Danger Mouse and James Mercer 
make an unlikely pair. 1 Mister Mouse- whose 

given name is Brian Burton-has a neatly trimmed 
Afro and goatee; he could be the founder of some startup 
that combines social networking, crowd-sourcing and, say, cats. Mercer, best-known for fronting 
the indie rock act the Shins, looks like Kevin Spacey. Burton represents his home base of Los An
geles-he's a multiracial genre-crossing musician whose iPhone screensaver is a picture of fer
rets dressed as characters from "The Wizard of Oz." Mercer lives in Portland, Ore., with his wife, 
who owns an organic bedding company, and two kids. He worries about public schools and his 
backyard compost pile. 1 But when one-half of Gnarls Barkley and the man behind Natalie Port
man's favorite band met at a festival in 2004, things clicked. They kept in touch, hung out at other 
fests and finally tied the knot in 2008 and formed Broken Bells. Now, almost two years later, the 
pair is about to release a self-titled album, due March 9 on Columbia. 1 "It was good timing for 

both of us," Mercer says. "I was trying to figure stuff out and I wanted to do something different. 
I tossed around the idea of a solo record, but in the end, I'm glad Brian was looking for someone 

to work with, because it would have been crazy for me to do it on my own." 

The album the pair created is multilayered and almost 
psychedelic, tethered by Mercer's s teady vocals-and it man

ages to sound almost nothing like the Shins or Gnarls Barkley. 
Mercer is quick to add that the new project doesn't mean that 

the Shins are defunct. Burton says that Gnarls Barkley is on hia-
tus whi le he works on Broken Bells and Cee-Lo records a solo album 

- but the future is unpredictable. "I never feel like I have to do any
thing." he says. Indeed, Burton's en tire career, from his pionee ring 
Beatlesflay-Z mash-up "The Grey Album" to his production work on 
Beck records, flas been bui lt on diversity. 

The pair established a schedule, with Mercer spending two weeks 
at Burton's L.A. studio and two weeks in Portland while they recorded . 
At the end of the process, the pair had 20 "ideas." as Burton puts it. 

"I don't know ifl could call the m songs per se," he says. "We pared 
everything down and grouped everything that fit together. There were 
th ings on there that we loved, but they didn't fit in." 

The project wrapped last spring. At the time, Mercer was a free 
agent-the Shins had fulfil led their contract with Sub Pop and hadn't 
s igned any other deals. But Burton's situation was a little more com
plicated. Whi le living in the United Kingdom in the early part of the 
decade, Burton had signed to an indie label called Lex Records, which 
then struck a deal with EM I, which assumed his contract. In 2009, 
Burton tried releasing a collaboration with indie oddball Sparkle

up issuing a collection of David Lynch photographs and a blank CD 
under the title.) According to sources, EMI and Burton have re
solved their differences, and there are plans for an official debut 
Danger Mouse CD. 

Meanwhile, Burton and Mercer took meetings with various labels 
about the new project. "We kept it really under wraps and paid for it 
ourselves," Burton says. "There were a few people who wanted i t, but 
ultimately, we decided to go with Columbia." 

Burton says that he and Mercer both had conversations with high
level executives at the label, who spoke to them in some depth about 
the music. "It wasn't just flattery, and we could tell they really wanted 
to be part of it." he says. "We knew they had a reputation for devel
oping bands and sticking with them for the long haul. like MGMT." 

"Columbia felt like a good fit." says Ian Montone, who manages 
both the Shins and Danger Mouse. "They are a strong international 
label, with genuine mus ic people at the helm. Rob Stringer. Steve 
Barnett and Rick Rubin all showed an immediate and passiona te in
terest in the band." 

Columbia VP of marketing Scott Greer affirms that the label's track 
record was a strong selling po int. "If you look at what we do with 
bands like Adele and the Ting Tings and MGMT, I think a new band 
should feel confident in the work we do." he says. "In the case of Bro
ken Bells, we felt that even though they were two pretty well-known 

horse, "Dark Night of the Soul," but EMI 
blocked the album's release. (The album 
qu ickly leakedonl ine, and Burton ended BY CORTNEY HARDING 

artis ts, this real ly was a new band, and we 
couldn't skip any steps or assume that peo
ple would automatically be interested." 

26 I BILLBOARD I FEBRUARY 13, 2010 PHOTOGRAPH BY FRANK OCKENFELS 3 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

The Musical Bromance Of Jaimes Mercer And Danger 
Mouse Leads To The Creation Of Broken Bells 

"Supergro ups" like Broken Bells face a unique set of challenges, 
and sales can be m ixed at best. For every dream team like Monsters 
of Folk, which debuted at No. 8 on the Billboard 200, there's a band 
like Tinted Windows, which fai led to catch fi re. 

Greer says the campaign to roll out" Broken Bells" targets estab
lished fans and new converts. Th e campaign sta rted in Septem ber 
with a series of banner ads that featured the band in silhouette and 
directed users to a landing page with a stem of a song. The URL of 
the landing page was an anagram of" Broken Bells," and every time 
a user refreshed, a new stem played. In all, there were five URLs 
and 30 stems. 

"Pitchfork couldn't figure it out, and Stereogum finally had to ask 
their ad sales department," Greer says. "They posted something to 
the effect of: 'We try not to talk to ad sales, but we were so curious 
about this, and it's a new James 
Mercer and Danger Mouse project.' 

tail; the band will also sell a deluxe version of the album 
for $39.99 that is designed to be a music box-a darker, 
more modern and baller ina-less version of the little
girl classic. When opened, it plays a track called "The 
Overture," which is no t on the album, for several 
minutes. Burton adds that the box can be hacked 
and the music can be pulled off to be remixed. In 
addition to the album, the box will contain stickers, 
posters, lobby cards and a leatl1er book. 

"The band is interested in creating an atn10sphere 
and an experience," Greer says. "For instance, we had 
all of our Sony college reps in town for CM) (Music 
Marathon], and we put them on a bus and drove them 
around the city at night while they listened to 'Broken 

Bells' on MP3 play
ers. We're planning 

It's pretty great, because we were 
then getting news stories about a 
banner ad." 

Greer says that even with the 
buzz about the ad, h e didn' t want 
to overestimate the level of aware
ness about th e band. After the ad, 
the label directed much of the early 
messag ing to Shins and Gnarls 
Barkley fans . "When we released 

'WE KEPT "BROKEN BELLS" 
REALLY UNDER WRAPS AND 

PAID FOR IT OURSELVES.' 

on doing a version of 
the album witl1 a vi
sual izer on iTunes, 
and we're even toy
ing with the idea of 
playing it at planetar
iums, accompanied by 
a laser light show." -BRIAN 'DANGER MOUSE' BURTON 

Although a version of 
the a lbum h as already 
leaked , Burton and Merce r 

say they aren't worried. "The songs on the version floating 
around the Web now are mislabeled. There are songs on there 
that aren't on the final album- it's an old version," Burton 
says. Broken Bel ls are plann ing a show at South by South
west and mulling over summer festival options, although 

a track on their si te, we e-mai led 
those lis ts first," Greer says. "And then we watched the reaction roll 
across the world. It h it Germany, the n NME, then the U.S. and fi. 
nally Australia ." 

When it came t ime to prem iere the video for the first single, "The 
High Road," Columbia partnered with MySpace and showed teaser 
clips of the video in the days before release, sound tracked not by the 
actual song, but by stems of the song. As soon as the video went live, 
it spread throughout the blogosphere, picked up by indie and hi p
hop sites. TI1e video has been added at m tvU and will be added at 
MTV2 and VH I . 

The track is also having success at multiple radio formats. "We 
sent it wide on Dec. 21, just to get it out there," Greer says. "It's not 
impacting until early February, but some stations added it before the 
holidays. And it's being added on all formats-in Seattle, it's been 
played on (nonprofit alternative) KEXP, [modern rock) KN DD, [triple 
A KMTT) the Mountain and r ,ip-hopJ KUBE." 

The stations aren't the only Seattleites loving Broken Bells, ei
ther. Starbucks wi ll stock the al bu m, along with the usual chains 
and indie retail. 

In addi tion, Broken Bells created a 7-inch exclusive fo r indie re-

fi rm dates haven't been announced. 
The pair adds that it really has no idea how the album 

will do in the end. " I d idn't th ink (the Gnarls Barkley 
hit) 'Crazy' would ever do well," Burton says. "We got 
turned down by all the majors before sign ing to Down
town. A U.K. DJ got the track and started using it as a 
promo for a show, and then it grew there, and then KROQ 
(Los Angeles] started playing it, and that was it. It was funny, 
though, because urban stations wouldn't touch it." 

Burton says h e's experiencing some of the same resist
a nce w ith Broken Be lls. "When I travel, people ask me what 
I do, a nd when I say I'm a music ian. the next question they 
ask is, 'What kind?'• he says. " ls this rock? Is it soul? Is i t 
something else? I don't know, but I do know we did some
th ing g reat.· 
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SCALED BACK 
Juliana Hatfield makes 

new album for $125 

IH•l'l£ii;\41 BY DEBORAH EVANS PRICE 

JOE 
SIX PAK 
Blake Shelton Keeps It 
Short, If Not Sweet, With 
New Album Format 

Blake Shelton is nothing if not a realist. "I can 
look at SoundScan and want to slit my wrists, 
not just for me, but for the entire industry,· he 
says. "You can either try something new or you 
can go with what you already know isn't work
ing. So I'm all about being a guinea pig. · 

Luckily for Shelton, his label was more 
than happy to have him r un some unex
plored Habitra ils. With the March 2 release 
of h i s "Hillbilly Bone" album, Warner 
Music Nashville is employing a different 
tack in deliveri ng new music to country 
consumers. Shelton's release is the first in 
wha t Warner is dubbing a "Six Pak," a six
song album of new material, to be followed 
by another still-to-be-recorded CD tenta
tively set for August. 

Shelton says industry reaction has been pos
itive, especially from songwriters and publish
ers. "People have said, 'Thank you fo r trying 
this. We thi nk it's go ing to work. We can get 
music ou t quicker,' • he says. • Fans will get 
more music than me putting out a new album 
eve1y two years. It's a quicker way to get new 
music to them." 

Warner Music Nashville senior VP of sales 
and market ing Peter Strickland says Shelton 
was the right artist to launch this new strategy 
for severa l reasons, incl uding "how fans react 
with him online and on the road. He's contin
uously being asked about when he has a new 
album coming out . . . and timing was good 
too because Blake was i11 the studio making a 
new record .· 

Strickland says the Six Pak will enable artists 
"to deliver music to ( fans] on a much more reg
ular basis a t a value price package." 

"H illbilly Bone" is She lton's s ixth s tudio 
a lbum. The Oklahoma native debuted in 2001 
with the hit single "Austin,· which spent five 
weeks at No. 1 on Bill board's Hot Country 
Songs chart. Since then he's hit the summit 
with "The Baby," "Some Beach," "Home" and 

II ~~ 
11111 

BATTERY-POWERED 
Alkaline Trio 

goes its own way 

ONE MONO SHOW 
Touring is lucrative for 

Japanese rock band 

SHOOT TO KILL 
Shooter Jennings 

gets spooky 

A NEW 'WORLD' 
Charity song revamped 

for Haitian relief 

Beer me: BLAKE SHELTON 

"She Wouldn't Be Gone." 
His current title-track single, a raucous duet 

with Trace Adkins, is No. 12 on Hot Country 
Songs. "Lyrically it's just a fun song." Shelton 
says. "Once we got in the studio, we thought it 
would be good to have Trace's voice on there. 
Originally all we were going to do was put him 
on the chorus as a bass part, and then we thought, 
'This needs to be a duet.' If you have Trace Ad
kins on a song with you, you're stupid not to take 
advantage o f that." 

The label also took a new approach in selling 
the d ig ital s ingle. "We decided that instead o f 
putting out the d igital s ingle in the middle of 
the traffic that happens in November and De
cember, we would be better-served putting out 
the video 011 iTunes fi rs t whe11 we went to radio 

·"· 'You <·an either trv 
son1ething new o"'r 

vou <'an go ,vith 
,vl1at vou alreadv 

know is11.'t ,vorking. 
So 1'111 all about 

being a guinea pig: 
-BLAKE SHELTON 

with the song." Strickland says. 
'Typically, we put out the digital single at the 

same ti me we go to radio. T his was a little b it of 
a d ifferent marketing strategy for us," he adds. 
"In doi11g so, that video did show up in the top 
five on the digital side. It is one ofour most suc
cess ful videos on a digital sales platform. Then 
when it came to releasing the digital single, we 
waited until the third week in December and he 
had a huge debut for us.· 

The album was p roduced by Scott He11dricks. 
"It's the most c reative album I've done," Shel
ton says. "We d id a lot of cool th ings that i11volve 
my sense ofhumor. There are little snippets of 
comedy between songs. It's someth ing people 
won't expect." 

She! ton wrote o ne of the six tracks, "Delilah," 

and turned to such Nashville tu11esm iths as 
Craig Wiseman and Rhett Akins for others . 
Aki11s penned two tracks, including "Kiss My 
Country Ass," which Shelton notes isn't likely 
to be a single. "It just says 'ass' so many times, 
you kind oflimit yourself," he says with a laugh. 
"These a re all so11gs that I'm pumped about 
doing live in front of my crowd." 

Upbeat, playful and occasionally ti11ged with 
sarcasm, the new songs reflect h is personality, 
accordi11g to Shelton. "I'm a redneck at heart and 
a huge country music fan. I love to hunt and drink 
beer," he says. "It's not just something I sing 
about, it's really what I do. And with more expo
sure lately people are seei11g that s ide of me, and 
this albwn is the stamp on all o f that. Here's the 
guy y'all are starting lo get to know." 
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Usher will perform 
during the introduction 
of the 2010 NBA All· 
Stars, and Shakira and 
Alicia Keys will team up 
for the halftime 
performance at the Feb. 
14 NBA All-Star Game. 
The event will air live at 8 
p .m . ET on TNT, among /' 
other networks. Shakira 
will perform "Give It Up 
to Me" and "She Wolf"; 
Keys will perform "No 
One," "Empire State of 
Mind" and "Try Sleeping 
With a Broken Heart." 

»>DR. DOG PREPS 
NEW ALBUM 
Dr. Dog guitarist Scott 
McMicken says that the 
group's new album 
"Shame, Shame,'' due 
April 6, was "a risky one" 
for the Philadelphia 
quintet, taking it out of 
its home studio 
environment and 
bringing in outside 
production help. " It was 
. .. doubt-ridden and 
rocky along the way,'' 
McMicken says. "There's 
a lot of changes. We all 
just kind of took a step 
off the cliff and hoped 
we landed on our feet. 
We did, thankfully." 

»>SCORPIONS 
LOOK TO OPEN 
ARCHIVE AFTER 
FAREWELL TOUR 
Despite Scorpions' 
recent farewell 
announcement, guitarist 
Rudolf Schenker says the 
German hard rockers 
"will never be done. "This 
history of the band is so 
amazing. We have so 
much film in our library 
and other things which 
will keep coming out,'' 
says Schenker, who 
founded Scorpions in 
196S and shepherded the 
band to worldwide sales 
of more than 100 million 
albums. He says the 
group's archive includes 
footage from early 
concerts in Germany and 
Japan, the 1983 US 
Festival and a 2002 tour 
of Russia. The first 
priority is putting out the 
final Scorpions studio 
album, "Sting in the Tail,'' 
March 23. A two-year, 
five-continent world tour 
commences March 15 in 
Prague, with North 
American dates planned 
for June-September. 

Reporting by Mariel 
Concepcion and Gary 
Graff. 

Recession 
Recordings 

problems related loan eating 
d isorder and "just wanted to 
hole up and write about the 
stuff that happened." 

She allows that returning 
to her DI Y roots made eco
nomic sense. "The last one 
was a big financial risk tl1at 
cameoutof my own pocket," 

Juliana Hatfield Works On The Cheap 

Juliana Hatfield's new album is called "Peace 
& Love," but considering its strippe-d-down 
sound and the remarkably low-key way Hat
field plans to promote it, "Peace & Quiet" might 
have been more accurate. 

Due Feb. 16 on the singer's own Ye Olde 
Records label, the 12-song set marks a stylis
tic abou t-face from 2008's relatively glossy 
" How to Walk Away," which was p roduced in 
New York by Andy Chase and included guest 
spots by Fountains of Wayne guitar ist Jody 
Porter and Richard Butler of Psychedelic Furs. 
In contrast, Hatfield performed and recorded 
the hushed, folky "Peace & Love· entirely on 
her own in her apartment in Cambridge, Mass.; 
in his liner notes, Boston Phoenix writer James 
Parker draws comparisons to Nick !)rake's 
"Pink Moon" and Bruce Springs teen's "Ne• 
braska." bare-bones landmarks celebrated for 
their sonic and emotional raggedness. 

Though it earned glowing reviews, "How to 
Walk Away" failed to score the kind of sales 
numbers Hatfield racked up in the early '90s 
thanks to alternative hits like "My Sister" and 
"Spin the Bottle," the latter of wh ich was fea
tured prominently in the 1994 movie "Reality 
Bites." (Accordi11g to Nielsen SoundSca11, "How 
to Walk Away" has sold 9,600 copies; the singer's 
b iggest-selling release, at 267.000 copies, is 
1993's "Become What You Are.") Yet H atfield, 
who's currently managing her own career, in
sists that "Peace & Love" doesn't represent a re• 
sponse to the reaction-"or the non-reaction." 
she says with a laugh- to the disappointing 
commercia l performance of its precursor. 
Rathe r, she says, i t's the creative result of a d if
ficult year in which she faced a series ofhealth 
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she says, "and this time I thought it might be 
reckless to put that 111ucl1 money into a project 
that wasn't necessarily going to sell." Hatfield 
estimates that making "Peace & Love" cost $ 125; 
that's how much she paid a piano tuner to come 
to her apartment. She's spending more, she says. 
to hire a publicist at Big Hassle Media and a li
censing rep at Music for the Masses-expenses 
she counts as necessities since "so1neone has to 
tell people the record is coming our and because 
a handful o f tracks from "How to Walk Away" 
earned revenue-generating placements in such 
TV shows as "Friday Night Lights.· Several oth
ers were made into Muzak, she says, which came 
as a "total surprise." Less necessary, in Hatfield's 
view, is the new album's availability in big-box 
retail outlets; physical d istribution is being han
dled exclusively by the Coalition oflndependent 
Music Stores' Junket Boy service. 

Given her excep tionally low overhead, Hat• 
field feels confident in her decision not to tour 
behind "Peace & Love." The singer detailed her 
love-hate re la tionship with the road in her 
warts-and-all 2008 memoir. "When I Grow Up," 
and now she says she's avoiding it in an effort 
to stay healthy. "l always lose too much weight 
and get really anxious," she says. "And the au• 
diences aren't so big, so 1 don' t make that much 
money anyway. 

"What I'm do ing is marketing this record to 
the people who alread y like me," she contin
ues, adding that her next two projects are non
musical ones: another 11onfiction book and 
"something else I don't want to talk about yet." 

"I'm not really reaching out to broaden my 
audience at this poin t," she says. "I guess you 
could say I'm downsizing myself." 

i;i•IAM BY JASON LIPSHUTZ I 

ADDICTED 
TO NOISE 
Alkaline Trio 
Returns To Its 
lndie Roots 

For their seventh album, "This 
Addiction" (due Feb. 23), the 
members of Alkaline Trio de
cided to make big changes, start· 
ing with the way their music 
was released. The alt -punk 
group departed Epic Records 
last May to form its own im • 
print, Heart & Skull, in a joint 
venture with Ep itaph Records. 

Singer/guitarist Matt Skiba 
acknowledges the risk involved 
with starting a new label, but 
he says the move hasn't phased 
the band at this poin t in its 
decade-long career. 

"We already took the biggest 
leap a long time ago. when we 
qu it our jobs to pursue th is 
band ," he says. "After do ing 
that, starting our own label re
ally isn't that scary." 

Alkal ine Trio established it• 

self on Vagrant Records before 
signing to Epic for 2008's 
"Agony & Irony" and netting a 
career-best No. 13 debut on the 
Billboard 200. After personnel 

changes at Epic left the band 
members feeling disconnected 
from the label. the group re· 
q uested and received a release. 

Although the split was ami• 
cable, Skiba says the band 
wanted to start recording music 
on its own terms. 

"We just thought, 'Wow, we're 
never going to get in a situation 

where we might get stuck some· 
where,' " he says. Epitaph owner 
and Skiba's friend Brett Gure
w i tz soon reached out and 
formed a partnership that gave 
the band full control ove r its 
album and access to Epitaph's 
marketing team. 

While Heart & Skull repre
sented a new business oppor
tunity, "This Addiction," the 
label's inaugural re lease, marks 

EDITED BY TOM FERGUSON 

>>>BACK TO 
MONO 
Most J apanese bands struggle 
to get tour dates in Europe and 
North America, but a lt · rock 
quartet Mono's biggest prob
lem is meeting demand. 

Mono hits Europe Feb.19 for 
40 dates- including London's 
1,000-capacity Scala-running 
through April 4 , booked by 
Antwerp, Belgium-based Con· 
spiracy Booking. "We normally 
p lay 180 shows a year," gui
tarist/songwriter/bandleader 
Taka Goto says, "[and] tour 
twice a year in the States and 
twice a year in Europe after 
releasing an a lbum. We get 
about 70% of our money from 
touring, 15% from merchandis· 

ing and 15% from record sales." 
The band's complex, dra

matic jams often draw com
parisons to Mogwai, God
speed You Black Emperor 
and My Bloody Valent ine, but 
its latest, sixth album, "Hymn 
to the Immortal Wind,'' re
flects its classical influences 
with the use o f a full orches
tra. The album was released 
in March 2009 on Human 
Highway Records (Japan), 
Temporary Residence (Unit
ed States) and Conspiracy 
Records (Europe). 

"Mono's success has come 
p rimarily from extensive tour
ing," says Tokyo-based Keith 
Cahoon, CEO of Mono's pub
lisher Hotwire. But in the States, 
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a return to Alkali ne Trio's 
roots. Recording in its native 
Ch icago with producer Matt 
Allison, who had worked on 
the group's firs t three albums , 
the band chose to write all of 
the songs together with a min• 
imal amount of preproduction. 

The result is a fast, tightly 
wound record with a punk-rock 
flavor that recalls the band's 
early work. Skiba says the group 

he also credits Temporary Res
idence founder Jeremy Devine, 
who has released all six Mono 
albums, for doing "a great deal 
to further their career." 

U.S. dates following the Eu
ropean tour are being finalized 
by the Windish Agency. 

-Rob Schwartz 

>>>KHAN DO 
In the wake of the global suc
cess of "Slumdog Millionaire," 
expectations are high for the 
Feb. 12 global release of Fox 
Searchlight's "My Name Is 
Khan," a Bollywood movie 
made in the United States. 

As a Bollywood title, much 
of the movie's appeal is based 
on the music. The soundtrack 
album appeared g lobally Jan. 
5 on Sony Music and, Sony 
Music Entertainment (India) 
managing director Shridhar 
Subramaniam says, "has al
ready sold over 150,000 units 
[in India] since its launch." 

The soundtrack is written 
and performed by the trio 
Shankar-Ehsaan-Loy, who in
volved some of the subconti
nent's best-known vocal tal
ents, including Rahat Fateh Ali 
Khan, Shafqat Amanat Ali and 
Shreya Ghoshal. 

Sony Music Entertainment 
(India) owns all rights to the 

molded "This Addiction" after 
such Epitaph acts as Social Dis
tortion and Rancid, with songs 
like "The American Scream " 
and the title track featur ing 
hook-filled choruses and break
neck percussion. 

The change in sound will 
help Alkaline Trio connect with 
Epitaph's fans as the label rolls 
out the release. Fans were able 
to stream the title track on the 

film's music-including the 
publishing-having acquired 
them from filmmaker Dharma 
Productions. 

Subramaniam notes that the 
companies have collaborated 
before on successful Bolly
wood soundtracks." 'Kai Ho 
Naa Ho' [2003] sold over 2,5 
million units and 'Kabhi Alvida 
Na Kehna' [2006] sold over 1 
million units worldwide/' he 
says, "I am sure 'My Name Is 
Khan' will set another mile
stone in the market." 

band's Website in exchange for 
Twitter posts, while Hot Topic 
will issue an exclusive 7-inch 
and Valentine's Daye-card. A 
video for "This Add iction" and 
a str eam of the full album on 
My Space will also be available 
nea. the release date. 

"We're utilizing all of our as
sets for this release,· Epitaph 
marketing director Chris Tro
vero says. "By reaching both the 
band's fan base and the label's 
fan base, we've been able to 
spread the word pretty well." 

Alka line Trio will lau nch a 
spring U.S. tour with Cursive 
Feb. 16 in Ponoma, Calif. The 
members also plan to release 
som e solo m aterial in tl1e com
ing year. Skiba is aim ing for a 
summer release for "Demos/' 
a collection o f t racks he re
cord ed on his l aptop, wh ile 
singer/bassist Dan Andriano 
will be working on side project 
the Emergency Room. 

"This Addiction" remains the 
only planned release on Hearl 
& Sku ll, bu t Skiba says he 
would love to add more. 

"Putting out this record is the 
ptiority, but we aspire to put out 
othe r bands," he says. "We' re 
hoping to build somethin g 
that's ours." 

MacGregor's November 
2009 signing to Warner Clas
sics & Jazz included her Sound 
Circus label becoming a Warn
er imprint. WCJ will issue her 
new album, "Live in Buenos 

Aires," Feb. 22 in the United 
Kingdom, with continental Eu
ropean and Asian markets-as 
well as Australia-following in 
March and April. 

"When I signed the Warner 
deal, this was one of the 
things I had ready to go," Lon
don-born MacGregor says. 

ThefilmscreensattheBerlin And she insists she's happy 
International Film Festival dur- with the set. "There's blissfully 
ing the second week of Febru- little you can do with a live 
ary. U.S., U.K. and Dubai live recording. There's nowhere 
shows by the soundtrack per- to hide and it 's real." 
formers are being planned. The a lbum, recorded in May 

-Ahir Bhairab Borthakur 2007 during a South Ameri-

>>>VISIONS OF 
JOANNA 
Releasing a live album as an 
artist's major-label debut isn't 
standard music biz pract ice
but then genre-hopping pi
anist Joanna MacGregor rarely 
avoids the unexpected. 

In addition to classical works, 
the British artist's repertoire in
cludes works by a raft of more 
contemporary composers, 
from Indian/pop/classical writ
er Nitin Sawhney to the late 
American eccentric Moondog. 

can tour with the London
based Britten Sinfonia, fea
tures the pianist's take on 
worl<s by Bach and Stravinsky 
p lus composers from Brazil 
and Argentina. 

MacGregor launched Sound 
Circus in 1998 to release her 
own recordings. Warner will 
reissue its entire catalog in 2010, 
including the 2001 Mercury 
Prize-nominated "Play." First 
up, also on Feb. 22, are "Deep 
River" (2006) and "Moondog
Sidewalk Dances" (2007). 

- Hazel Davis 

'auESTIONS 

On the title track to his 2005 debut, "Put the 'O' Back in Country," Shooter Jennings, the son of 
country legend Waylon Jennings, sang about "playing hillbilly music, like I was born todo." The 
Southern rocker takes an unexpected, darker turn on his fourth studio a lbum, "Black Ribbons," 
due March 2 on Black Country Rock/Rocket Science Ventures, by tapping novelist Stephen King 
to help narrate a 70-minute concept album that explores an apocalyptic future. With the help 
of his new band Hierophant, Jennings moves beyond the country-rock barriers by experiment
ing with multiple genres, ranging from electronic to punk- and even Auto-Tuned vocals. 

1 "Black Ribbons" is darker and more 
experimental than your past releases. How 
did you develop the concept? 
There were many elements in my life that led 
to this record ; I went th rough a lo t of big 
changes. I had adaugh terand left my label and 
management in Nashville. So I had all this 
swirling emotion. In 2008 I moved across the 
country again from New York to Los Angeles. 
I drove in an RV with my fiancee, our daugh
ter and our dog. That was the week when the 
economy completely fell apart. There was this 
feeling ofbeing in the middle of the U.S. while 
all of this craziness was happening and hear
ing the fear from people on the radio. It opened 
my eyes to the injustice of how society is pan
ning out. So I had a concept for the album by 
the time I got to L.A. 

2 There are only a few songs that could 
work for country radio. Was this album a 
p lanned departure from country music? 
It was J 00% natural. There were some songs 
that didn't end up on this record that were coun
try-esq ue. With all these changes, part of that 
was also exam ining who I am. That includes 
all the work I've done before, which I'm very 
proud of. My past records were exactly where 
I was in my life at that time. For now, I feel like 
there's more of a bigger picture to my tastes 
and what I can offer. 

3 T he fict ional talk- radio host/album 
narrator WIii 0' the Wisp paints a post· 
apocalyptic picture of the world. Did anything 
other than the poor economy Inspire this? 
I've always been drawn to the darker side of 

things. When I was doing this record, I was 
reading a lot on eve rything, from past civi
lizations to government conspiracies to UFOs 
to the brief history of tim e to books on the oc
cult. I was soaking up this dark countercul
ture of the world. We're in a very gri m ti me. 
So I needed to paint the grim picture to let 
t he colors of the pos itive message of the 
record shine. 

4 How did you get Stephen King to be 
the voice of Will O' the Wisp? 
The idea popped into my head by the time I 
reached L.A. So meone at En tertain men t 
Weekly hooked us up and forwarded an e
mail from me to him. It didn't hit me that 1 
got Stephen King wrapped into some schem e 
until he e-mailed me back. But I knew h e was 

a fan. Eventually I sent h im my idea 
for what Will O' the Wis p should be 
and he liked it. The next thing I knew, 
there was a CD ofhis recording on my 
doorstep, with a photograph of him in 
the studio and a transcript. 

5 Your past t hree studio albums 
were released by Universal South. 
Why did you leave the label? 
I love the m and we had a great time 
with them, but at the end there was a 
lot of managem ent regime changes 
over there. I was told that I was look
ing at the reality of docking what I was 
doing in the s tudio by not spending 
very much money and s hould be re
hearsing the songs in sound check and 
s tayi ng on the road. So I was like, "This 

is not inviting anymore." 

6 In 2008, you and your band the .357s 
worked on "Waylon Forever," a tribute to 
your father. Do you have any similar proj
ects lined up? 
We're doing some "Waylon Forever" shows, 
where we play the whole record and then play 
some other s tuff. There's a Waylon tribu te 
record [being put together for ScatterTunes] 
that has a lot of different people on it. I have a 
couple songs on it and my mom [ Jessi Colter) 
is on it a few times. I took part in that, but it's 
not necessarily anything of my artistic creation. 
But you never know. The "Waylon forever" 
thing was important for me to get out there. 
Once I did tl1at, I felt like I had achieved one 
ofmy goals. 
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JOSH TURNER 
Haywire 
Producer: Frank Rogers 

MCA Nashville 
Release Date: Feb. 9 

Josh Turner's 2004 break
through hit, "Long Black Train," 

reminded country fans how rare 
and celebrated such thrilling, 

deep-baritone voices have 
been t hroughout t he genre's 

history. And w hile Turner is a 
worthy heir to such barrel

chested baritones as Don 
W illiams, Randy Travis and 

Trace Adkins, his fourth album, 

"Haywire,'' Is a study in incon
sistent use of his vocal gift. On 
the single "Why Don't We Just 

Dance," Turner avoids over
singing, instead letting his voice 

communicate t h rough the 

song's message, resulting in 
one o f the album's best t racks. 

Conversely, on the remake of 
W illiams' 1987 hit ballad "I 

Wouldn 't Be a Man,'' Turner 
overuses his low register, when 

a more restrained approach 
would've improved the take. 
Meanwhile, trite and sometimes 

awkward lyrics diminish some 

t racks that contain great instru· 
mentals. But the album's finest 
moment is the choir-backed 

spiritual "The Answer," w here 

Turner sings, "If you're lookm' 
for somebody you can ta lk 

to/VVhen the heartache and the 
troubles overcome you/There's 

a man you can counton."-WJ 

RECKLESS KELLY 
Somewhere in Time 

Producer: Reckless Kelly 
Yep Roe Records 

Release Date: Feb. 9 

It takes a certain amount of 

belief in one's own abilit ies to 
at tempt an album of covers, 

let a lone a tribute to a musi
cal hero. And it t akes talent to 

act ually pull i t o ff. Meet 
Austin-based count ry-rock 

band Reckless Kelly-a g roup 
t hat has the c hutzpah and 

c ho ps to properly honor 
Idaho singer/songwriter Pinto 

Bennett, who with his band 

Famous Motel Cowboys influ· 
enced a generation o f North· 

western musicians. Reckless 
Kelly's latest album, "Some· 
w here in Time," is made up o f 

Bennett-penned tunes. (Ben

nett himself g uest s o n two 
tracks.) Among t he highlights 
is " The Ballad o f Elano De 

Leon,'' w it h a g uest appear

ance by Joe Ely. The roll ick
ing "Bird on a W ire" is perhaps 
t he album's best cut, mixing 

smart lyrics and sizzling guitar 
work, w hile honky-tonk " I've 

Done Everything I Could Do 

Wrong" w ill probab ly fill t he 
floors i n dance halls all 

across Texas.-KT 

THE MAGNETIC 
FIELDS 
Realism 

Producers: various 

VEASAVER 
Odd Blood 
Producer: Yeasayer 

Secretly Canadian 
Release Date: Feb. 9 

Brooklyn-based rock act Yeasayer 

gained acclaim with its 2007 debut, "All Hour Cymbals," 
by achieving an impressive balance betwe<!n world-
influenced, experimental noise and disciplined, memo

rable pop-rock. For its sophomore effort, "Odd Blood," 
Yeasayer has maintained its standards of hybrid artistry. 

But like a number of its indie-rock contemporaries, the 

outfit has turned to synthesizers for soundscape inspira· 
lion. The single "Ambling Alp" is a dynamically percus
sive new wave self-respect anthem, while '11 Remember" 

has all the melodic flourish and vocal loveliness of an 

early Erasure aria. Modified African rhythms visit in 
dance-friendly tracks "Madder Red" and "O.N.E.,'' and 
"Rome" is a steadily building strut with drum and vocal 

effects that reach out and grab from dark alleys. 
Between the folds of intricate sound on "Odd Blood" 

float Yeasayer members Anand Wilder's and Chris Keat· 

L
ing's expressive vocal harmonies, giving this seemingly 
disparate, indefinable music a clear identity.-E'N 
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MASSIVE ATTACK 
Heligoland 

Producers: Robert Del 

Naja (3D), Grand Marshall 
(Daddy G) 
Virgin 

Release Date: Feb. 9 

Throughout the '90s, "trip-hop" was the best anyone could 

do to describe Massive Attack and the head-nodding fam

ily of talents it inspired, like Portishead and Tricky. But fol
lowing the recent paths of those acts, Massive Attack's first 
effort in seven years pushes farther beyond its comfort 

zone. New album "Heligoland,i pulls in guitars, pianos and 
more singers than MCs, often settling into a sound that's 

purposefully lo-fi. But the production duo of Robert Del 

Naja (3D) and Grand Marshall (Daddy G) hasn't lost its cin· 
ematic scope. The track "Paradise Circus11 (featuring '90s 

Nonesuch Records 
Release Date: Jan. 26 

MIDLAKE 
The Courage of Others 
Producer: Midlake 

Bella Union Records 
Release Date: Feb. 2 

W ith its layered melodies and 

gentle guitar progressions, Mid
lake's 2006 breakout album, 
"The Trials of Van Occupanther," 

was a hypnotizing riff on clas

sic-rock conventions. For third 
album "The Courage of Others," 

t he Texas-based band draws 
upon its strength w hile delving 

more deeply into the lush 

ingenue Hope Sandoval) builds from hand claps and key• 

boards into a swell of sampled strings, while the shuffling 

drum pads on " Pray for Rain" (with TV on the Radio's 
Tunde Adebimpe) provide the tense background for a 
down-the-rabbit-hole bridge with club-trance keys. It still 

warms the blood to hear those trip-hop synths roll on the 
slow-burning "Flat of the Blade" (with some acid loops 

thrown in for good measure), but Massive Attack's arsenal 

has expanded and the resulting onslaught is nothing short 
of brilliant.-KM 

LOS CAMPESINOS! 
Romance Is Boring 
Producers: John 

Goodmanson, Los 

Campesinos! 
Arts & Crafts 

Release Date: Jan. 26 
On its third album, "Romance 
Is Boring," t he members o f 

seven-piece rock act Los 

Campesinos! expand their 
musical range by u til izing 

more instrumental and me
lod ic variety t han fo und on 

t he band's 2008 sophomore 

The Magnetic Fields' latest stu

d io album, "Realism," is the 
final-and most convincing

installment of t he band's "no 

synth" t rilogy, which began in 
2004 w ith "i." On the new set, 

Magnet ic Fields founder Steph· 
in M erritt continues to move 

away from t he band's usual 
dependence on effects to ex· 

plore the innards of folk with· 
out using electric instruments. 

Merritt and his troupe mostly 
succeed in achieving a natu• 

ral sound on "Realism," but the 
results are sometimes shaky. 

W ith lyrics like "Do -si ·do 

down/ To our hoedown/ Our 
root in' - tootin' hootenanny," 
t he song "We Are Havmg a 

Hootenanny" straddles the 

lme between p layful and ri
dic ulous. But t he alluring 
tracks "I Don't Know What to 

Say" and "Better Things" find 

the b and inching back toward 
its comfort zone- Merr itt's 

songwrit ing thr ives, and non· 
t raditional percussion like the 

tabla and tree leaves satiate 
t he need for unusual sounds. 

Ultimately, the electronic-free 
approach on t he closer of the 
trilogy result s in the Magnetic 

Fields' most organic effort to 

date-and It doesn't stray too 
far from Merrit t's pop-leaning 

background , making it the 
most successful of i ts synth· 

free sib lings. -LF 

sounds of British folk music. effort , ''We Are Beautifu l, We 

Are Doomed." But new songs 
like " We've Got Your Back" 
prove t hat t he group is still 

concentrating on proclaiming 

t he unending angst o f love 
t hrough toe-tapping dance 

dit t ies. On t he t rack, an up
beat tempo clashes with lyrics 

by singer Gareth Campesinos 
that claim, "I've learned more 

from toilet walls t han I've 
learned from these words o f 

yours." Other highl ights in 
clude "Who Fell Asleep In," 

w hich boast s a bridge punc
tuated by a jazzy horn riff, and 

Themes of self-discovery and 
natural beauty swi rl around 

t racks like the m id tempo jam 

"Small Mountain" and the gor
geous ballad "Fortune." "The 

Courage o f Others" doesn't 
offer anything as immediately 

captivating as "Van Occupan
t her" gems like "Roscoe" and 
"Young Bride," but the new 

songs slowly take shape and 

are unafraid to choose interest· 
ing detours. While singer/gui· 

tanst Tim Smith's saccharine 
voice still commands the spot
I ight, the band's blossoming 

vocal harmonies elevate the 

album and give such tracks as 
"Acts of Man" and "Children o f 
the Grounds" their swelling cli

maxes. Midlake has moved into 
more complex territory w ith 

"The Courage of Others," mak

ing forward-thinking folk music 
t hat is at once bot h universal 

and privately fe lt.- JL 

ALLISON MOORER 
Crows 

Producer: R.S. Field 
Ryko 

Release Date: Feb. 9 
Trying to pigeonhole the restlessly 

creative Allison Moorer remains as gratifyingly fruitless 
as ever. Her latest release (and Ryko debut), "Crows," 

finds the erstwhile Nashville fixture moving further away 
from country music and the roots rock she explored on 

her two albums for Sugar Hill Records. Embracing an 

approach presaged on " Mockingbird," her Buddy Miller· 
produced 2008 covers album, "Crows" opts for a most· 
ly stripped-down acoustic sound that provides the per

fect setting for Moorer's marvelous, R&B-inflected voice. 

With the compositions on "Crows" alternating in tone 
between hopeful and foreboding, Moorer explores 
themes of regret, loss and new beginnings with a deft 

hand and some of the best singing of her career. 
Highlights include " It's Gonna Feel Good (When It Stops 

Hurting)," the lovely title track and the affecting piano 

ballad "Easy in the Summertime," a reflection on her 
Alabama childhood.-LH 
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the lush instrumentation on polyrhythms; "Lover Man" G•imn;\1 Writers: various 

Publishers: various 

tnterscope 

"The Sea Is a Good Place to 

Think of the Fu ture." "Ro
mance Is Boring" would be 

better-served wit h more of 
t he diversity that's found o n 

these t racks. But t hose w ith
out dates on Valent ine's Day 

should find some cheer in this 
danceable collection.-EC 

mm 
DEE DEE 
BRIDGEWATER 
Eleanora Fagan (1915· 
1959): To Billie With Love 
From Dee Dee 
Producer: Dee Dee 

Bridgewater 

DDB Records/Emarcy 

(Universal) 

Release Date: Feb- 2 

No stranger to musical exper-

shines with a sexy, sassy sheen; 

and "Miss Brown to You" gets 
a feisty makeover. Pulling it all 

together are Bridgewater's ex
pressive, unrestricted vocals

especially r iveting on the 
sparsely arranged, racism· 

themed "Strange Fruit."-GM 

TOBY MAC 
Tonight 
Producers: various 
ForeFront Records/EM/ 

Christian Music Group 

Release Date: Feb. 9 

TobyMac has always delivered 
sonically inventive and lyri

cally substantive music that 
appeals to a wide fan base. 

On his fourth studio set, "To· 
night," he continues to serve 

A LA N JACKSON 
It's Just That Way (3:26) 
Producer: Keith Stegall 

Writers: K. Stegall, 

V. McGehee, K. Sack/ey 

Publishers: various 

Arista Nashville 

The fi rst single from t his 
country veteran's forthcom

i ng " Freight Train" sounds 
like classic A lan Jackson-a 

beautifu l, understated love 
song w it h a gentle melody 

and heartf e lt ly r ic . Though 
he wrote every t rack on h is 

previous album, " Good 

Time," Jackson t urns t o 
othe r Nashville t unesmiths 

for some contribut ions to h is 
new collection, and t his well
craft ed song is a winner. 

Pen ned by h is longtime pro-

W it h t hree hit s from "The 

E-N.D." al ready under their 
belts, the Black Eyed Peas are 

ready to pack dancefloors 
again w ith t he album's fourth 

single. The group sounds as 
unabashedly confident as 

ever here, and yet it manages 
to keep its boast s sounding 

clever: "lmma be a brother, 
but my name ain' t Lehman," 

declares W ill.i.am, who also 
co- produced "lmma Be." A 

b razen horn section and 

smooth keyboards cruise 
along until t he song's sudden 
transit ion, when t he beat 

switches fro m a snap music

meets·Nept unes stomp to a 
f unk-house g lide, meshing 

iment ation, Dee Dee Bridge· up what he ca lls " musical ducer Keit h Stegall and co· wit h a seemingly endless 
water mixed jazz w it h West 
African rhyt hms on her 2007 

mult icultural expedition " Red 

Earth: A Malian Journey." She 
brings t he same no-holds· 

barred approach to her latest 
project, " Eleanora Fagan 
(1915·1959): To Billie W ith Love 

From Dee Dee," a t r ibute to 

jazz p ioneer Billie Holiday. But 
this is more than just a covers 

album. Bridgewater digs be· 
neath t he darkness and pain 

associated wit h Holiday's 
music, delivering a joyful take 

on- and deeper respect for
her predecessor's strengths 

as a vocalist and songwriter. 

g umbo- hip-roc k, funk and 

soul." And never has such a 
fusion been more tasty and 

satisfying. The anthemic sin
gle "City on Our Knees" is a l· 
ready a chart -topping hit w ith 

st rong d igital sa les, and t he 
t i t le t rack is a hig h-energy 

number t hat features t he 

g ritt y vocals o f Skille t front· 
man John Cooper. " Funky 

Jesus Music" showcases toby
Mac's abil it y to g et a par ty 

started and captures the edgy 
energy t hat makes h is live 

shows so powerful, as does 
t he rocker " Hey Devil." But 

"Wonderin' " (featuring Re-

writers Vicky McGehee and 

Kylie Sackley, t he song is just 
a simple celebration of a love 

that's as nat ural as the sun· 
rise. The ever-dependable 

Jae kson delivers a perform· 
a nee that oozes w ith warmth 

and his usual easygoing 
cha rm. " It 's Just That W ay" 

is a strong lead-in to what's 
sure t o be o ne of country 

m usic's b iggest releases in 
2010.-DEP 

mm 
THE BLACK EYED 
PEAS 
lmma Be (4:17) 

vocal loop of " lmma be" t o 

form a pound i ng, assert ive 
club thumper. Given the suc

cess o f ,t s p redecessors, 
" lmma Be," w hile inherently 
gimmicky, should be sticking 

around for a long time.-EC 

lml!I 
GREEN RIVER 
ORDINA NCE 
Come On (3:47) 
Producer: Mark Ender/ 

Writer: Green River 

Ordinance 

The usual and not-so-usual lient K's Matthew Thiessen) Producer: Wi/1.i.am 

Publishers: For Mona 

(ASCAP). administered by 

Koba// Music 

Virgin/Capitol 

suspects from Holiday's leg- is o ne of the album's most 
acy are here ( including "Good 

Morning Heartache" and "God 

Bless the Child"). However, 
they're infused w ith new 

arrangements (courtesy of 
Bridgewater 's longtime band

mate Edsel Gomez) that shed 
a modern light on Holiday's 
work. Fo r example, "Lady 

Sings the Blues" swings to life 
t hrough its fusion of African 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Melanie 
Bertoldi. Erin Clendaniel, Lindsey 
Fortier, Ron Hart, Louis Hau, 
Wade Jessen. Jason Lipshutz. 
Kerri Mason, Michael Menachem, 
Gail Mitchell, Evie Nagy, Deborah 
Evans Price, Ken Tucker 

CRITICS' CHOICE •: A new 
release, regardless of chart 
potential, high ly recommended 
for musical merit. 

engaging t racks. Elsewhere, 

" Break Open t he Sky," w hich 

fea tu res noted worship lead· 
er Israel Houghton, is a sunny 

reggae number about Jesus· 
return. TobyMac never fails 

t o make music that st imu· 
lates the mind, nour ishes the 

soul and makes listeners 
want to dance- al l a t t he 
same t ,me.-DEP 

PICK • : A new release predicted 
to hit the top half of the chart in 
the corresponding format. 

All albums commercially available 
in the United States ate eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at BIiiboard, 770 Broadway, 
Seventh F loor, New York, N.Y. 
10003, or to the writers in the 
appropriate bureaus. 

TAYLOR SWIFT 
Today Was a Fairytale (4 :01) 
Producers: Taylor Swift, Nathan 

Chapman 

Writer: T Swift 

Publishers: Sony/ATV Tree Publishing, 

Taylor Swift Music (BM/) 

Big Machine 

On the heels of winning an album of the year Grammy 
for "Fearless," Taylor Swift has scored another hit in 

"Today Was a Fairytale," a new song written for the film 

"Valentine's Day." The lyrics are driven more by sweep· 
ing emotion than by the kind of specific, youth-focused 
imagery found in Swift's recent singles "Fifteen" and 

"You Belong With Me." "Can you feel this magic in the 

air? It must've been the way you kissed me," Swift sings 
dreamily on the chorus. "Fell in love when I saw you 
standing there, it must've been the way/Today was a 

fairytale." Likewise, her vocals display a growing matu
rity that could entice her few remaining doubters. As 

Swift keeps growing as a songwriter and artist, songs 

like "Fairytale" will help her reach an even broader 
audience.-MB 

GIL SCOTT-HERON 
Me and the Devil (3:34) 
Producer: Richard Russell 

Writer: R. Johnson 
. r, f' 

Publisher: MPCA King of 

Spades/Koba/I Music Publishing 

XL 

t!.;.•.,~ 
- -~-------
,: ;. ;, ..__ 

Gil Scott-Heron comes to grips with a decade of 
incarceration and tribulation on this captivating 

number, a variation of blues giant Robert Johnson's 
"Me and the Devil Blues." The lead single from the 

legendary spoken-word laureate's album, "I'm New 
Here"-his first since 1994's "Spirits"- was produced 

by XL label head Richard Russell, who cooks up a 
downtempo, dubstep beat. Scott-Heron sounds far 

older than his 60 years might suggest as he wails, 

"Early this morning, when you knocked upon my 
door/I said, 'Hello, Satan, I believe it's time to go.' " 
When he delivers those ominous opening lines, he 

transplants Johnson's Mississippi scene all the way 
to Harlem with the conviction of a man who's done 

his own share of small talk with the devil.-RH 

W ith the steadi ly growing 

appeal of its sing le "Come 

On," Green River Ordinance 
establishes itself as a pop

rock act to keep an eye o n in 
2010. Singer Josh Jenkins' 

yearning, honest voca l tone 
bears a resemblance to t hat 

o f Counting Crows f rontman 
Adam Duritz, w hich makes 
lines like, " I just wanna be t he 

hand you hold w hen you're 

cryin'," go down easily. The 

song further benefits from 

upli f t ing guit ars, a st r iking 

melody and relatable lyrics 
co-w r itten by Jenkins with 

his b andmates Jamey and 
Geoff Ice, Joshua W ilkerson 

and Denton Hunter. Already 
scaling Billboard's Adult Top 

40 chart, "Come On" st ands 
to garner more attention for 
t he Fort Worth, Texas, band 

as it hits the road for a Feb

ruary t our.-MM 
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~Star pow ~ new i ~r: Artists re · 
''".,..._::f..er ,on of 'We A cording a rethe~rld.' 

ffl'll BY GAIL MITCHELL I 

premiere Feb. 12 during NBC's 
cove rage of the Vancouver Winter 
Olympics' opening ceremony. 
Proceed s from th e song and its 
accompanying video-helm ed by 
award-winning d irector Paul Hag
gis-will go directly to Haitian relief 
efforts through the We Are the World 
Foundation , a newly created non
profit organization compdsing board 
members Jon es, Richie, Haggis, 
Wyclef Jean, AEG Live president / 
CEO Randy Phillips and Ambassador 
Louis Moreno of the Inter-American 
Development Bank. Visa is under
writing the project. 

A New 
'World' Order 

Featuring an updated track by re
cent Grammy Award-winning pro
ducer Redone and all new singers, 
the modernized "World' is expected 
to be finished in a few days. In the 
meantime, it has some big shoes to 
fill-not to mention added competi
tion (see chart, below) . Recorded in 
the same studio, the 1985 version 

written by Richie and Michael Jack
son boasted heavywe ights like Ray 
Charles, Cyndi Lau per, Paul Simon, 
Bob Dylan and Diana Ross. T he song 
reached No. 1 on the pop and R&B 
charts and raised more than $30 mi l
lion for the hunger relief organiza
tion US A for Afr ica. 

On Behalf Of Haiti, A Diverse Lineup Celebrates 
The 25th Anniversary Of 'We Are The World' 

Usher was deposited a t the guarded 
front gate in a black Cadillac SUV. 
The in side courtyard teemed with 
people watching a large flat-scree n 
monitor documenting the assembled 
celebrity chorus; inside the studio a 
disembodied voice declared, "We're 
not finished: we still have to do the 
harmony.• Noted perfectionist Bar
bra Streisand stood in a separate stu-

I ' ' If ~- • 
7 

/ ' 
:, __ 

,1s:ooo , . 
-

' ____I 

-·1 ,,.. 
165,000 

89,000 

60,000 

dio running through numerous takes 
of the verse that beg ins, "T he re's a 
choice we're making.• Quincy Jones 
and Lionel Richie led a Greek chorus 
of rappers through its paces. 

These are just a few of the s ights 
glimpsed during the 25th-ann iver
sary recording of"We Are the World" 
Feb. 1 at the Henson Recording Stu
d ios in Hollywood-or what execu• 

tive producer Jones laughingly de
scribes as "running through hell wi th 
gasoline underwear.• 

A diverse lineup of more than 75 
stars- ranging from Streisand to Lil 
Wayne-gathered between 4 p.m. 
and 1:30 a.m. on behalf of Haitian 
earthqua ke re lief effo rts. Both t he 
song and 3-D video for "We Are the 
World-25 fo r Haiti" will world-

T h is time around , W HTZ New 
York PD Sharon Oastur says, "With 
such a strong history behind the song 
and its origi nal purpose of ra is ing 
money, it will defi nitely stand out 
from the other Haiti songs.· 

Some have been qu ick to note the 
absence of pop stars like Lady Gaga, 

LIFT EVERY VOICE 
MTV Networks' " Hope for Haiti Now" charity album continues to make waves on the 
charts, as the set sells another 143,000 downloads (No. 2 on the Billboard 200) while 
five of its tracks dot the Billboard Hot 100 (see page 42). In the first nine days of 
release, the combined sales of t racks from the album have reached 792,000 
downloads, according to Nielsen SoundScan. Because SoundScan's tracking week 
ends at the close of business on Sunday evening, last week's charts reflected only 
two days of sales for the "Haiti" tracks. In their first two days of availability
_following their debut in digital retailers' stores Jan. 23-the collected tracks moved 
274,000. In the week that ended Jan. 31, that figure jumped to 334,000 (up 22%). 
The biggest seller of the bunch is "Hallelujah" by Justin Timberlake and Matt Morrls 
featuring Charlie Sexton, which has sold 215,000 downloads. It's followed by Jay-2, 
Bono, the Edge and Rihanna with "Stranded (Haiti Mon Amour)," with 165,000. The 
latter figure combines the sales of both the studio and live versions. -Keith Caulfield 

41,000 
34,000 33,000 28,000 22,000 21,000 18,000 13,000 ll,000 11,000 8,000 

Taylor Swift and Beyonce- and that 
despite the presence of Streisand, Ce
line Dion, Kan ye West, Miley Cyrus, 
Jonas Brothe rs and teen newcomer 
Justin Bieber, "25 for Hai ti" has a 
lower star quotien t than the o rig inal. 
Organizer Phillips says t hat som e 
artists "were not available or turned 
it down because they thought the 
original was iconic and shouldn't be 
done again. Even on the first one, 
there were a lot of stars who declined . 
But copyrights need to live and the 
stars who turned us down will regret 
not doing it." 

Jean, execu tive-producing along 
with Jones and Richie, says, "There's 
always artists you wish were here . 
But there's Pink, Will.i.am . .. we're 
gratefu l because so many artist s 
showed up. The room is definitely 
packed with stars." 

Richie notes that comparing and 
contrasting the two ve rsions is moot, 
and that it's about a new generation 

and not doing the same thing again. 
"You want to jump in bu t you realize 
you need to pass the torch," he says. 

T his is ev iden t in the addition of 
a major hip-hop contingent for whom 
Richie wrote a part and Will. i.am cre
a ted th e underlying rap. Joini ng 
Drake, Snoop Dogg and Kid Cudi on 
the song, rap newcomer lyaz says, 
"With hip-hop speaki11g to a lot of the 
younger generation, it's important 
to contribute our voices." 

Additional reporting by Devin 
Chanda. For more behind-the-scenes 

coverage, go to billboard.com. 

7,000 7,000 6,000 __ 1,ooo_ 

Justin Tlmberlale Jav-z, Bono, Sheryl Crow, 
Kid Rixk 

Taylor Swift, J•mller lilld10n Coldpl!/, Btvoncl Cnrt,Una A~llera, lhak,a Madonn~ Dave Hallhews 
& N~IYollllg, 

"Alone 

Ha~ J.Sllge, All<la Keys, John legend, 
··Kard limes ·Send Me An Angel" ··Ho!Reile" 

Stevie Wonder, Bruce S1>rlng.steen, Wrcter Jean, Slklg, Emeline Himel, 
&MaHK<1rrii lhe(dge 

featuring Ctmlie & i:tihanna, 
Sextoo, "StranOed 

"llalleluj(lh" (Haiti Mon Amoor)" 

& lleiln Urban. 
"'lean On Me" 

"Breathless" F&lluring "A Message 2ffi0" & Clv'isHartin, "WI Ke Up" k!aluring the Roots, "Like a Praver" 
the !roots., "Kalo" ul'I Stand By 'fou" 
"lelltBt" 

Come Again Child" 
and Foresa~en" No H<1re'" 

"A lime lo love/ ··we lllal ··111v., 
Bridge over 01/ercomf' of Babylon/ 

Troubled Watel' Yele (Hed~y)" 

"Driven to Tears" "Hany Riven 
to Cross" 
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PATTY'S 'CHURCH' 

>>After winning six Grammy 
Awards at the Jan. 31 event, the 
most by a female artist in one 
year, BcyoncC can't be thinking 
"Why Don't You Love Mc." 
However unreflective of her 
fortunes, that 's the title of her 
12th No. 1 on Hot Dance Club 
Songs. She concurrently notches 
her 16th top 10 on the chart, as 
"Telephone," with fellow Grammy 
winner/performer Lady Gaga, 
charges 17-9. 

» Kings of Leon d idn't fare too 
badly at the Grammys either, 
clalmlng three victories. The 
quartet follows up by making 
chart history on Triple A , where 
"Use Somebody" becomes the 
first song t o log a year on the 
tally. Its 52-week chart llfe 
breaks a tie with John Mayer's 
"No Such Thing" In 2001-02. 

C Rec1d Chc1rt Bc;:it 
every week at 
billboard.com/chartbeat. 

Billboarll~ 

Lady AntebellumLeadsBannerWeekForEMI 
Lady Antebellum's second album, 
"Need You Now," starts its chart run at 
No. 1 on the Billboard 200, selling 
481,000 copies, according to Nielsen 
SoundScan. That's the bigges t debut 
sales week for any set since Susan 
Boyle's "I Dreamed a Dream" bowed 
atop the list with 701,000 in November. 

It's also the best bow for a country album 
since Taylor Swift's "Fearless" opened 
at No. 1 on the chart with 592,000 copies 
in November 2008. 

Lady Antebellum's self-titled first 
album debuted and peaked at No. 4with 
43,000 during its opening week in May 
2008. This week is the set's 94th on the 
chart, and it climbs one spot to No. 15 
with 31,000 (up 32%). 

The eye-popping sum that "Need You 

Now" racked up is also the biggest open
ing week for an album released in Jan
uary since Game's ''The Documentary" 
bowed at No. 1 with 587,000 in 2005. 
Traditionally, January isn't packed with 
albums that earn block-

"Grammy Nominees 2010" compila
tion (down three slots to No. 8 in its sec
ond week with 45,000; down 7%): and 
Manhat tan's Celtic Woman with 
"Songs From the Heart" (debuting at 

No. 9 with 42,000). 
buster debuts, as most of 
the top releases come out 
during the year-end holi
day shopping season. But 
for Lady A's Capitol Nash
ville set, all the stars have 
seemingly aligned. 

OverThe 
Counter 

The last time EM I had 
four albums in the top 10 
was on the July 4, 1998, 
chart, with Master P's 
"MP Da Last Don" (No. 
3, No Limit/Priority), the 
soundtrack lo " Hope 
Floats" (No. 4, Capitol). 
Garth Brooks' "The 

KEITH LO~ 

""""~ 
The new album's title 

track, which the trio per
formed Jan. 31 at the 
Grammy Awards, has spent five weeks 
atop the Hot Country Songs chart and 
jumps 37-30 on the Mainstream Top40 
tally. And the trio has another reason to 
celebrate, as it won its first Gram my 
during the show's pre-telecast cere
mony, taking home tl1e award for best 
country performance by a duo or group 
with vocals (for "I Run to You," from its 
first album). 

Lady A's arrival a t No. 1 helps EM I 
Music claim four of the top 10 titles on 
the Billboard 200, the first time the com
pany has done soin nearly 12 years. The 
group's Capitol Nashville set is joined by 
Capitol's Corinne Bailey Rae and her 
second album, "TI1e Sea" (a debut at No. 
7 with 53,000): the Grammy/Capitol 

Limited Series" (No. 6, 
Capitol Nashville/ Capitol) and the 
Smashing Pumpkins' "Adore" (No. lO, 
Virgin/Capitol). 

A TRIO OF TRIOS: It's not often that 
a country group reaches No. 1 on the 
Billboard 200. In fact, it has happened 
so infrequently, you can count the num
ber of acts on one hand. 

Before Lady Antebellum hit the top 
this week, just two other country groups, 
Dixie Chicks and Rascal Flatts, ruled 
the big chart. And like Lady A, both are 
trios, too. 

The Chicks did it first, when "Fly" 
debuted at No. 1 on the Sept. 18, 1999, 
chart. The trio then followed it up with 
"Home" (2002) and "Taking the Long 

IVlarlcet \Natc:h A Weekly National Music Sales Report 

Year-To-Date 

Way" (2006) . Rascal Flatts claimed its 
first No. I in 2004 with " Feels Like 
Today." Since then, all three of the 
group's follow-up sets have debuted 
at No. 1: "Me and My Gang" (2006), 
"Still Feels Good" (2007) and "Unstop
pable" (2009). 

Note, while the Eagles' last album, 
"Long Road out of Eden," was No. 1 on 
both Top Country Albums and the Bill
board 200, it was only their second ca
reer set eligible for the former list, thus 
making it difficult to define them as a 
"country" act. 

COMING SOON: Next week on the Bill
board 200, look for Lady Antebellum's 
"Need You Now" to hold atop the tally 
for a second week. The set may sell be
tween I 90,000 and 220,000 copies. 

That sales forecast is based on how, 
in the past year, most h igh-debuting 
country albwns have generally dropped 
by anywhere from 55% to 60% in sales 
in their second week. However, throw
ing a wrench into predicting Lady A's 
second week is the Grammy Awards. 
It's likely that a full week's worth of im
pact from the show will help soften the 
album's second-week decline. 

The highest debut will likely be Lil 

Wayne's rap/ rock "Rebirth" album, 
which industry sources are suggesting 
may sell 140,000-150,000 copies. 

ni.<:l.~<;:!'! 
SoundScan 

AtBUMS ..... OIGIIAt 
ALBlJKS' 

DIGITAL 
TRACKS 2009 1010 CIIANGE 

OVERALL UNIT SALES 
Distributors' Market Share: 

12/28/09-01/31/10 

IJs!Weell 5,846,000 1,823,000 26,115,0 0 0 

Change 11.3% 4.9% -4.6% 

llisMla!IY!or 6,510,000 1,389,000 22,902,000 

Change -0.1% 37.7% 8.8% 
•oio,t.al a'bom saie.s are als.o coor'lll!d w ithin album sai~. 

Weekly Album Sales ( Mi llion Units) 

30 

• ••• •• 

·II-• ·•• ••1•' 5 \_.,I 6,St°1 

o~----------------~ 
J F M A M A S 0 N D J 

Albums 25,097,000 23,961,000 -4.5% 

Digital Trades 101,519,000 103,976,000 2.4% 

Store Singles 107,000 150,000 4 0.2% 

Total 126,723,000 128,087,000 1.1% 

Allull5w{IEA• 35,248,900 34,358,600 ·2.5% 
· in~ vaei,; KruivaleM a\boJM !>o!l!es (TEA) with lO v a~ d ownloads ~~Va~1 
to OM- album sa~-

ALBUM SALES 

'09 

'10 

SALES BY ALBUM FORMAT 

CD 

Digital 

Vinyl 

Olher 

19,070,000 

5,863,000 

158,000 

5,000 

25.1 mllllon 

16,449,000 -137% 

7,314,000 24.7% 

195,000 23.4% 

3,000 -40.0% 

. UMG . SME . WMG 

Total Albums 

Current Albums 
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1 m LADY ANTEBELLUM 
I C:1,PITnl NA~t-\llllF ~nn, 11A !UI) 

Need You Now 1 

1 - IEI VARIOUS ARTISTS Hope For Haiti Now 1 mv t.ffi\'ORKS OIGnAL EX (7 ,9!H 

3 4 " 
LADY GAGA 
STREAMUXE/l(ONLI\IE/CHERRYTRE[/l»TERSCOPE -01 tsOS"/IGA 112.98) The Fame fJ t 

2 2 ' 
SUSAN BOYLE I Dreamed A Dream D 1 SYOOICOlUWBIA S98WSONY MUSIC (11 981 - BARRY MANILOW The Greatest Love Songs Of All T ime 

I 
I I\Al$TA ~9n7[JUAG_JJ1 $0 

17 17 ~ MICHAEL JACKSON Michael Jackson's This ls It (Soundtrack) fJ 1 14 r.,_J/[PI 781)fii/SO),Y ~lU!".I 11.(IRL 

11110 CORINNE BAILEY RAE The Sea I 1 CA.Pl f0t09378n.Ll.9-8l 

s - IEI VARIOUS ARTISTS 2010 Grammy Nominees 5 GRAMIA'I' 07330/CAf'ITOl f18 98\ 

11110 CELTIC WOMAN Songs From The Heart I I L1,\NllATTAN 58380,lllLG (HI 99) (ti = 9 10 THE BLACK EYED PEAS The E.N.D. • 1 INllRSCOPE 012837•/lGA '13.981 

7 5 ALICIA KEYS The Element Of Freedom l• t MBKJJ 46511 • JJIMG 113.98 

Ill KIDZ BOP KIDS Kidz Bop 17 12 RA.ZOR & TIE 39214 /J.EI 98\ 

10 B ,. TAYLOR SWIFT Fearless rg 1 HISMACH0.[-0200 18.98@ ;;;;; 
11 6 ' 

LADY GAGA The Fame Monster (EP) • 5 SlRE.-.MLIJi,E/t:0NLI\IEICHERRYJR(£.il~1ERSCOf>£ (113.Si'2•/ 1G.-. 110.981 

16 14 LADY ANTEBEL.LUM Lady Antebellum I• 4 CAPITOL NASHVlLLE OUOfi '12 981 

8 3 KESHA Animal 1 
KCIAOSA.BEJIIC.\ •91'0i.'RtAG 49 95l 

14 7 MARY J. BLIGE STRONGER withEach Tear I t MATRtA.RCtt/GDfU' 013722/IGA 13-981 = = 
13 11 JUSTIN BIEBER My Wo~d (EP) • • StH00l80YfAJ.Y!A0t.O BRAUN ISL.-.NO 01371"- G{9.98 

6 1 VAMPIRE WEEKEND Contra I I XL 429' 114.9-81 

1B 12 MICHAEL BUBLE Crazy Love • 1 
143/REPRISE S20733JWAJI-Ji,ER BROS 18,98@ 

19 13 ' 
RIHANNA Ra1ed R • 4 SRP/OEf JAIA 013736/IDJ~m 419.981 = 25 24 ZAC BROWN BAND The Foundation • 11 ROAR/BIGGER PICntRElt'-G<ME GROWN.IA1L,1,NTJ(: Slfi&.31/A.6 f13 981 

12 9 SOUNDTRACK Alvin And The Chipmunks: Thie Squeakquel • • rox S22421(RJ1]N0 (18.981 

Ill 
::: 

NEVER SHOUT NEVER What Is Love? 2' LOVEWAY/SIAE S22941/WAJH,ER 6ROS 19.981 .... 
26 21 JOHN MAYER Batlle Studies 1• 1 COLU~l81.-, 53031°/SON'f tAUSIC (13-981 

20 IS OWL CITY Ocean Eyes • I UtJIV[RSAt R(PU0UC -0131~1 '/UIARG 110 9-81 

4 - SPOON 
,1ERGE36S• 1598 

Transference I 4 

23 18 YOUNG MONEY We Are Young Money I CASH MONEY.r'J>;l'JUSAl tAOTOWN 013795/UMRG 113 -9.SI = 24 16 CARRIE UNDERWOOD 
Play On I• 1 19/.-,RISlA N.-.SHVIUE 092:USL!N (13981 

22 20 VARIOUS ARTISTS NOW 32 I EWJUNl\'ERS.-.L/ZOM8A 53647/SONY MllSIC (18 98} = 
32 31 MICHAEL JACKSON Number Ones II 11 ~lJ..'IU'K: 8899!/SONY IAUSIC 114.981 

Ill VARIOUS ARTISTS NOW That's What I Call Love 
I 

12 UNIV£RSAI./SONY tAUSIC/1:tAI 07645/tAf>IIOl 118.98) 

28 30 JASON ALDEAN Wide Open 
1• 4 BRo«EN eow 1U1 ns 98l 

47 42 MELANIE FIONA The Bridge I M Sll&/Ut.111/CRSAL MOTOWN 013150/lltARG {10 98} 

40 39 BEYONCE I Am. .Sasha Fierce ~fl 1 ~1USIC WORLOICOLUfABIA 1!1492/SONV IAUSIC fl 1.981 

21 35 ' 
AOAM LAMBERT For Your Entertainment a 19JRC.-. 5-4W1 IR~1G (13.98) - DJ ENFERNO Ultra Dance 1 1 I 17 ULTII!, 2317 (18 981 - PATTY GRIFFIN Oo\Vntown Church I 31 CREOENTIM. 934-'3 II 1.9Bl 

33 34 KINGS OF LEON 
Only By The Nighl I• 4 RCA 32i1Ufl.Ml3 f13 981 

Ill = VARIOUS ARTISTS WOW Gospel 2010 41 W6'10·CURB/tM( <:MSNEAfTV 62-442fJLG 114.9-81 

31 26 JAY-Z The Blueprint 31• 1 ROC NATION 52-08~•/AG (18 98)@ 

30 23 EMINEM Relapse 1 WEBISHAOY/AfTERIAAlHl'WTERSCOPE 012.863"/IG.-, f13.981 

Ill BEACH HOUSE Teen Dream • S.118 f'OP SW ti5.9S CO,O\'O I® -
34 32 SELENA GOMEZ & THE SCENE Kiss And Tell I HOllYWOOO 002831 f18.98l@ 

35 28 ROBIN THICKE Sex Therapy: The Session I I STAR lRl\l</INTERS.COPE 013708/IGA f13,98l 

36 36 NICKELBACK Da,k Horse fJ z ROADRUNNER 81-802.S (18.981 

Ready I = 37 37 TREY SONGZ a S.1».5 BOOK/A1HNflt 51879•/J\8 f18 981 

45 44 DARIUS RUCKER Learn To Live • I CAPITOl NASHVILLE 8550fi (18 95) 

BS - 5 - MELODY GARDOT My One And Only Thrill 42 'l'ERI/£ 01:Be.J•NG 113.98l 

~ SOUNDTRACK Glee· Season One: The M usic Volume 2 • I.! 20TH C0.-1URY fO:( IV/COLUMBIA 6-1105/SONY MU.SIC jll .98) , 

§5isS ~ ARTIST 
ii 

LI] 
,.1:1 TIiie e ~i i!!II .. N .. ; I 1Mi>frnlT & NUM8E.R I 01SlMJ8U[lNG LA8£L (PfilCE) ·- JAMES FORTUNE & FIYA Encore 11 

52 44 41 MIRANDA LAMBERT Revolution I 1:0lUL1811\ NAS+MUE 46-854/SMN 12 98 

Thechartty set 113 39 38 GUCCI MANE The State Vs. Aadric Davis • BRIC!< S.OW.0/ASYLllM ~2-0S4-0",'\'l'ARNER BROS. Ul.98 
sbills 141,000 atte1 

54 29 27 SOUNDTRACK Glee: Season One: The Music Volume 1 • 4 its first full weo of 20TH C~TURV f OX IV/C0tUW81A S4090/SONY tAUSIC 1 UIS 

availabiltv, down 1111 42 33 
NORAH JONES The Fall a 

only 16"-Aflet just BtUE NOT£ 99281!."/SLG 18 .98 

two Wffks-and 56 38 - SOUNDTRACK Crazy Heart • 
314,000 sold-tt's 

117 43 29 The Time Of Our Lives (EP) I 
among the top 25 
best-selling digital e 63 69 The Essential Michael Jackson fJ 54 
album~ GIii EW SPECV!t MAR.:ETS 07325 £1USTARBUCl<S f12 98 

Mardi Gras In New Orleans • • 67 71 SOUNDTRACK Twilight fJ SUP,Oo!IT/CHOP SHOPJ.-,lUNTIC S15923•(.-,13 18 98 @ 

• 58 63 " 
PINK Funhouse • t lMACE 367S JLG 13.98 

82 49 52 TIM MCGRAW Southern Voice • <:URB 79152 1898 

folanilow's 83 46 46 PHOENIX Wolfgang Amadeus Phoenix " "Greatest" series 
continues: After a • 82 93 Thriller 4-

quartet of decade- 115 55 ss 8!5 MACftl),E 019(112 18.98 ® Taylor Swift D I 
themed albums 

88 54 53 DAUGHTRY Leave This Town 
from 2006 to 2008, 19.IRCASJ7Hll!L1G 1-8 98 

bis new lo'I! songs G.. 59 65 TIMBALAND Timbaland Presents Shock Value II • MOSLEY/BLACKGROUND/INTERSCOPE 013845"/IG.I. fl 3 98 
projed starts with ~- ALESANA 
58,000. It's the fEA.RLE 3(1133 14 

The Emptiness .. 
singer's 12th ca1ff! ~- CHARLOTTE GAINSBOURG IRM • top 10album. 8£C.ltUSE S227Ml'/ELEKlM 13.98 

~ 93 87 COLBIE CAILLAT Breakthrough 
UJi,fl/ERSAl REPUBLIC 01319.WMRG f13 98 (i) 

[I] 7 1 51 45 SNOOP DOGG Malice N Wonderland • OOGGVSTYLE/PRIORITY 089 .. 2"/C.-,PflOL 18.98 ·- COLBIE CAILLAT iTunes Session 12 UJi,IVt:RSAt REPUBLIC otGlfl\t [YJUMRO 1.98 

73 52 72 KEITH URBAN Defying G ravlty • 01.PtTOt N"SHVltLE 35751' 18 98 

Nmr SlloutNmr 74 53 51 BREAKING BENJAMIN Dear Agony 4 MOLLYWOOO 001398' f18 98 @ 

is the stige name of 
711 64 70 SHINEDOWN The Sound Of Madness • I 18-year-ofd AlLANTIC 5U2U AG 18.98 

singer/songwriter e 78 B9 MAXWELL BLACKsummers'night • COI.UL18b\ 6"9U /S.Ot.'Y MUSIC H .98 
Christofe1 Ingle, 

CASTING CROWNS • whose first ful~ 77 50 48 
!!EACH STFIEfT/REUNION 10135/SONV tAUSIC 1 198 

Until The Whole World Hears 4 

length album 78 57 50 SOUNDTRACK The Twilight Saga: New Moon • begins witb n,ooo SUM.MIT/CHOP 5HOP/.-,TUNTIC S1!1421°/.-.G 18.98 

copies. Kis previous 78 68 66 R. KELLY Untitled 4 JNE311lfi1Jt6 13.98 
foui proper EPs 

80 60 59 VARIOUS ARTISTS WOW Hi IS 2010 aa (released in Just tile 'l'IORO-C\JAB!PRIMOENT-INTE-SRITY 14851/EIAI CLIG 1? 98 

last two ve,ars) hawe 81 72 75 DRAKE So Far Gone (EP) I 
shifted a combined 

YOUNG LtONEYICASH WONEY/\INl\'ERS.\L MOTOWN 0134SMJMRl3 9 9-! 

SKILLET 
109,000. B2 56 79 AROEtn/lNO/AllANTIC 51!1'927/AG 13.gs Awake 

83 74 60 
CHRIS BROWN Graffiti 7 m JNl:6-1•34/JtG ll.98 

84 15 - MOTION CITY SOUNDTRACK My Dinosaur life 15 
Thelatestinslall- -COlUMa:tl\ 1907• '/SONY L1USIC 9 ~ 

ment of tbe long- 811 69 74 TRAIN Save Me, San Francisco " running wiestling 
-COlUl.lBIA 07736/SO>;•"t' MUSIC 12 98 

MUSE 
franchise is exdu- 811 70 67 tiELIUU-J 52113(1",'WARNER BROS 18.98 (!) 

The Resistance 3 
sive to Amazon's 117 41 25 DJ POET NAME LIFE Total Club Hlls 4 • HPl store and sells THRIVE 90i25J1DJM5 {18.98} 

neady 6,000 down- KID CUDI Man On The Moon: The End Of Day 88 71 64 OREALI ON/GOO O /\INI\IERSAL l.tOTO'Wll 0131,S'/1,JIARG 13.98 4 
loads, debuting at 

88 73 68 50 CENT Before I Self~Oestruct • I No.11 on Top SHliOV/.-.mRIAA!li/lNTERStOPE 012393'/t:,.A 13-911 C0/0'1'01@ 

Digital Album~ 90 62 73 THEM CROOKED VULTURES Them Crooked Vuttures 12 OGCJINlfRSCOP"l 013i8J•Jlw\ 13.98 

91 48 47 SOUNDTRACK Avatar 11 fOX/ATl,1,NftC S2168l/A6 18.98 

JAY SEAN 92 81 77 -CASH IAONE'l'/Vf,IIV£RSAt REPUBLIC 0136811\JMRG 13 98 All Or Nothing $1 

G. 132 144 
DAVE MATTHEWS BAND Big Whiskey And The GrooGrux King • BIIIAA RA-5S{Rc.A 4.Bi12"/RIAG 18.98 ® om GAITHER VOCAL BAND Bette, Day M GAIIHHI tAUSIC GROUP 46031 11.98 

The slnge,/guttailst 

G SOUNDTRACK • (up 28%) is lea- 106 111 
'l'IALT DISNEY IJ03Hl1 18 98 

Hannah Montana: The Movie 

t11ed In the new- 911 76 76 FLYLEAF Memento Mori I 
to-DVD Michael A&U/OCTONE 013512/113.-, 13.98 

GIii SOUNDTRACK Jackson Utle "This VIWE DIOJMt EK 9.98 WWE The Music : A New Day: 1 0 11 
Is I~" and her 

98 96 82 PEARL JAM Baek spacer album was also 
reissued on mmes G Believe 99 
last wtelcwltha 
bonus tract. 100 Ollusion 11 
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CliAAt.OTTE GAltl SBOURG OJ POET tlAtAE LIFE • ·" f-OOFIGt-llERS . • . . . 107 OAVIO Gt.lETTA . .ISZ JACK JOHtlSOrt • . . . . 179 ICOlGS OF LEOH .39 MH.ooYGAAOOT .49, 116 

SOCHfT ... . 89 THEA.11£TTBAOTifJIS. 15-3 

ABB.A . . .108 
ADEl.E . . . .. • . . . . . 111 
JASOtl AlD9N . . . . .. 33 
ALES.AHA . 68 
AUCEltl CHAJflS . . . 109 
KRIS i\UBl . .122 
A.lJEt~ • .130 

BMIDA LOS AECOOOOS . 

BEACH .;jj$E : : : : : :
1.!i 

THE BEA.ILES .. 163. 200 
BEYOHCE . . . .35 
AISTVI BIEBER . . J8 

fllRO>.IAU ... .. . .. . . 128 
THE et.ACK MO PEAS 1 0 
UltRY J. BLIGE . • ••. . 17 
B(»lJ(tvl. . . . . . . . . 10$ 
SUSMtBOl'Lf . . . . . . .. . • 
BREAKIUG BENJAMIU .. H 
BROOKS&O\Jtltl . • . . 170 
CHRIS BR01lnf . • . . 83 
ZN; BROWtl BAtlD • . .• 22 

.... . . ~, 144,ltS 
JIMUY BtlffETT . . • . l.t7 

CAGE THE ELEPHAIIT .132 
cot.BE CAILLAT .. 70. 72 
JEREMY CAMP . .126 
t.lAAIAH Clo.REY ..... 112 
CAS'""'3 CRCMWS , 77 
CllTlC W()),11111 , , , ,9 
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OAUGHlRY .. • .66, 181 
DJ EtlfCRtro .. . 37 
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FOOAlEI ... 1~7 
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FUICH • 149 PATTYGRlfffil ,. 

f'.l.'l'\.[Af 96 6UCCI M.Vl[ .. .13 

GUii$ tl ROS-ES . . 12$ JAMEY JOHNSOII .134 l<\ITLESS . 188 'Tlt:PAAGtOCl'(:LDS 110 PAT METHEltY .. .114 
tl(fl/1.H JOtlES . . :iS.166 8AAAY MMIILOW , .. , MGMT . .14~ 
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101 94 106 
~ CHRIS YOUNG 

RCA N"Stl\llllE '2H16/S~IN 11(1 9$1 

102 86 109 LUKE BRYAN 
CAPITOL NASHVILLE 6SB3J (18.98) 

103 95 101 ' 
JOURNEY 
C0LU~!i'II" 44493 tl3.98l {!l 

104 98 80 THIRTY SECONDS TO MARS 
ltAMOATALNIAG1N $5111 •,CAPfT0L (18 9-9) 

C 109 91 BON JOVI 
ISLAND 013700,'llJM.::; 03 981 Eil 

1oe 91 91 RASCAL FLATTS 
LYA1C: SIRE:0 002604 (1 8.981 

107 84 18 FOO F IGHTERS 
R0SYiHIJRCA 3&92'l'JR~lG 111 98) ~ 

e 120 140 ABBA 
POLVO-Of:I 511007/MIA 118 98112!181 

109 88 90 ' 
ALICE IN CHAINS 
VIRSIN 611!19•/CAPITOL 0 6.98) 

THE MAGNETIC FIELDS 
tl0N~SUC.H 519594'NU.l'INER 8R0S. 116:081 

TOBY KEITH 
SJrOYi O0G•UNNEAS"L Ol7 i18.98\ 

: MARIAH CAREY 
!SUND 013l26"JID.WIG 119 981 

The Ma11 I Want To Be 

Ooin' My Thing 

Journey's Greatest Hits 

This 1s War 

The Circle 
1 

U nsloppable 

Greatest Hits 

Gold - Greatest Hits 

Black Gives Way To Blue 

Realism 

American Aide 

Memoirs Of An Imperfect Angel 

• 

• 
• 

II 

11 

Iii II 

The allmm makes a 
strong reti.n to lhe 
list, up 162% in 
sales, atte, It was 
offered as lbe 
Amazon HPJ slore's 
Jan. 29 rreal of lhe 
day for SZ.99. 
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LMFAO 108 143 

166 146 

115 128 

116 126 

147 133 

146 149 

!'ARI)' ROCfCl~UL I AtAICHERAYIREUINl f RSC0Pf 012932/IGA ; (I 98 

CHRISETTE MICHELE 
OH JMJ omu11oa 10 1a 98 {!l 

THE AVETT BROTHERS 
AMERICI.N/C()l.!JMAIA 35099.fSONV MUSIC (12 9-9) 

PASSION PIT 
f RENCHlllSS U886/COUJM61A. 12.9:8 

WHITNEY HOUSTON 
ARISTA 100JJ/R'1G (13.98 

THE WHO 
&EHEN 013800/UME (i3 98) 

Title 

Party Rock 

Epiphany 

I and Love and You 

Manners 

I Look To You 

Greatest Hits 

Gm FOUR TET 
O0LtlNO 22'9' U 96 

There Is Love In You 

1118 131 56 

160 

0 
e 

SADE 
EPIC &52UJSO>;\' MUSIC 9 98: 

CORINNE BAILEY RAE 
CAPITOL ~ l fil 12 98 

THEORY OF A DEADMA.N 
tl(M e1800,;RO,.0RUNN£R {13.98)@ 

The Best Of Sade 

Corinne Balley Rae 

Scars & Souvenirs 

~ .~ .~:DIA 4">C/WARNER BROS " ·" Origin Of Symmetry 

VARIOUS ARTISTS Sweetheart: Our Favorite Artists Sing Their Favorite Love Songs 
STARButt S 003()! EX 12.96 

e 
• 
• 
51 

• 
141 

IEJ 

• 
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11 

111 100 103 

112 90 33 

0 127 134 
CREEDENCE CLEARWATER REVIVAL 
~,1,NIAS't' 2•,CO>,CORO (17.98(12.98) Chronicle The 20 Greatest Hits ~ 

• 
El re~ In pbyslal 183 131 132 THE BEATLES 

Al'PU SJ 38Jl(;APITOl (18 98) 

WHITNEY HOUSTON 

Abbey Rood • 

om 
1111 77 62 

118 92 38 -118 105 105 

1111 104 104 

121 91 85 

122 101 34 

123 107 121 

124 79 81 

1211 113 114 

126 61 54 

127 112 130 

128 110 110 

1211 103 86 

130 122 113 

131 102 96 

132 83 95 

133 128 122 

134 125 135 

1311 123 121 

138 121 108 

137 140 129 

138 111 112 

1311 143 157 

140 126 115 
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142 139 141 

143 81 -
144 156 162 

1411 151 153 
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148 144 131 

148 129 145 

150 148 163 
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PAT METHENY Orchestrlon 
NONESUCH 511S!i&SMARNER 8AOS 418.98t 

SHAKIRA She Wolf I 
EPIC $1&95/SO>.:\' WUSIC {13 96) 

THREE DAYS GRACE Life Starts Now .nvt 4625,6JJLG f 13.98:I 

ADELE 19 I 
XL/C.0LUPABIA J l559•/S0NY W.USI(; t12.08l 

REBA Keep O n Loving You STARSTRUCK Mi010ll/V"l 0RY 118 981 l'+l 

BEBE & CECE WINANS Still I 
R-&C 311051~1.\LAC0 fU !181 

DAVE MATTHEWS BAND Europe 2009 HIIMA RAGS/RCA 61824/R~lG 62.98 C0/0\'0 ® 
PARAMORE Brand New Eyes HJ( LED 8V RAMEN 5 IS250'/AG 418.98! 

KRIS ALLEN Kris Allen 
19/Jf'IE .S4S-02/JLG 113 98 

GUNS N ' ROSES Greatest Hits IJEfFEN 001714/INllRSC0PE !16 981 

SOUNDTRACK (500) Days Of Summer ~XISIRE 5I6909.IWAANER bflOS l 13.981 

LIL WAYNE Tha Carter Ill ~ CASH ~I0NEY,'U,-,M.RS,1,L tA0TOWtil 01 1971•/\JMRS l13 98) 

JEREMY CAMP Speaking Louder Than Before 
REC:?67&0 U7 98l G1 

BOB MARLEY AND THE WAILERS legend: The Best Of Bob Morley A~d The Wailers 
TUH 130,,-,:..,lSL/iND ,zz.U11·210,'I0JIAG 13 9:8/8.981 ® 
BIRDMAN Pricete$$ CASH M0NEYN};rv!RS,1,l MOTOWN 0130"90/UMRG 4)3 .9.81® 

MUDVAYNE Mudvayne EPIC 621.53"/S0NV MUSIC 111 981 

AVENTURA The Last PIIHIIUW LATIN 20S0Ol50NY ~lUSIC lATI);' l14,96) 

CREED Full Circle WO.0·UP IJIS7 '1H 81® 

CAGE THE ELEPHANT Coge The Elephont I 
DSP •9'6S8•JJrvE C13 98} 

SUGARLAND Love On The Inside 
MERCURY NI.SIMUE 011:H J•llJIAG>.:' '13.981 

JAMEY JOHNSON That Lonesome Song ~lERCURY NAStMLl E 011n;•1urAG>i' {13.98) 

VARIOUS ARTISTS NOW31 ttAI/UNNERS"IJlOMilA 2g6l7/SONY MUSI(; 118.98) 

BRAD PAISLEY American Saturday Night ARISTA t.A.SHVlllE 473SV$MN f13 98) 

PINK FLOYD Dari( Side Of The Moon 
HARVEST SWI.\S 11163/CAPITOl (18,9S/10 Si) 

THE XX xx YOUNG TURKS 45-0• 114.981 

THE SCRIPT The Scrip t PHOt.OGENICIEPIC 33•50,'S(»/V MUSIC l12.98t 

ONEREPUBLIC Waking Up 
~l0SLEY/lt.lERSC0P-E 013-607/'rsA lil 981 

GEORGE STRAIT Twang ~lCA N.r.SHVILLE 1)13173"/UM.:.W {13.96) 

JASON M RAZ We Sing. We Dance. We Stea.I Things. AILArilTIC ••&S{)S'JAG lls.98),@ 

BA.NOA LOS RECODITOS Ando Bien Pedo DIS/I 7~14 ~3/UMl E {10.98l 

M ICHAEL BUBLE Call Me Irresponsib le 14ll'AEPR1SE 1{lo;l13,l\\'ARUR llROS {18.98) 

MGMT Oracular Spectacular C0LU~1BIA 19512"/"S0NY PAUSIC t9.99l 

GAITHER VOCAL BAND Reunited GAUHEft tAllSIC GROUP •fill4• 01.98) 

JIMMY BUFFETT Buffet Hotel 
~1" 1l80AT 2121 {14 98) 

M ICHAEL BUBLE tt'sTime 
14lff!EP11ISE 489'11A'1'1.RN£R BROS (1-8 9-8)@ 

F IVE FINGER DEATH PUNCH War Is The Answer f'1WSP£Cl i'Y.RK SOIOD' 113.98) ® 
VARIOUS ARTISTS NOW That's What I Call Counl ry Vol. 2 EW/UNNHIS"L 56~591'SOtJv MUSIC (18.98l 
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form (three CDs/one 
DVD concer~ S69) 
Dec. 22, but Its 
mll(h <beaper dlgl· 
tal ediUon (SIS, 
smconcert)was 
delayed unlll Jan. 
l6. This week, UM! 
tttle bows on Ille 
Billboard lOO wllh 
sales of 5,000 phys-
lcal and digital 
albums combined. 

The ~nger's first 
albllm returns to 
the list (UP 24-4%) 
In the wake of her 
newesl effort's 
anlwal at No. 1 
wllh 51,000. 

Al No. 49, her 
sophomore effort 
nets its best sales 
week Ol,000), sur
pas~ng its debut 
frame In Hay l009 
(No. 42; nearty 
ll,000). Credit Ille 
gain lo lhe exiio
sure earned from 
her Jan. l4 appear· 
anceon !BS' 
"Sonday Morning." 

ml 
AINo.6, Ille 
soundtrack lo the 
movie sel~ 15,000 
(up m%), courtesy 
of the attention 
generated from the 
fum's DVD release 
last week. Jackson 
places addttional 
en~ies at Nos. JI, 
58, 64 and 181. 

c• 
1811 114 100 

188 133 118 -188 164 159 

e. 193 188 

170 161 154 

171 134 111 

145 139 

152 150 ' 
165 166 

142 183 ·-G 198 186 

178 161 li5 

178 155 180 

180 169 178 ' 
181 115 184 

182 162 151 ' o• c• 
1811 135 119 

188 163 171 

187 181 191 

188 153 141 

188 159 170 o• 
0111 ·' 
1112 191 -

193 124 -c• 
11111 185 99 

11111 141 125 

187 196 174 

198 80 61 

11111 111 198 

200 112 164 " 

AfUSTAJ\.EG.\CY S690l/$0NY MUSIC 15 98 C-D1DV0 f£, 

SOUNDTRACK 
n w LINE Jg1so p &.98) 

WEEZER 
O0tilt.lEASC0Pt om ,1O·.118A 413.96 

PRINCE/ BRIA VA.LENTE 
.,-,pG 09549 fX (11 98) 

KENNY CHESNEY 
H.r.0530/SIAN 11 98 

GREEN DAY 
REPRIS15171SS•JWARNER 8R0S. 18 116 

BROOKS & DUNN 
A1HST" NIISH'lltLE ~992b'SMN f13 96) 

ROD STEWART 
J 302WRWIG (13!16) 

ORIGINAL BROADWAY CAST RECORDING 
DECCA BROADWAY fH)16S2/0ECCA i S.96 

HOLLYWOOD UNDEAD 
A&U/OCTONE 01 133I/lllA (12.96J 

MOTLEY CRUE 
wionrv- aso·/ELEVEN SEVEN (l3 98) ,$1 

SICK PUPPIES 
RUIV\llAGIN:28&.31/CAPITOL 12 !18 

MELODY GARDOT 
VERVE 01<1468/'VG n o.96} 

CARRIE UNDERWOOD 
19,IARISTA.IA.RlSTA MSH'J'ILLf 71197/ftWG 9.~ 

SLIPKNOT 
R0AOIU)HER ll17Ql8 (18 98)@ 

JACK JOHNSON 
BRUSHFIRE 012973"!\IMRG 13.98)@ 

B ILLY CURRINGTON 
M~ftCUIW NAS,,U..lE On9SSO/UMGN 13.98 

DAUGHTRY 
19.'RCA &8860/R~lG 9 96 ® 
DAVID GUETTA 
iUlt aea~7•JA.STA1.l WERKS (1-8 !18) 

M ICHAEL JACKSON 
EPIC OE 4(1600 1 1.98 

ORIGINAL BROADWAY CAST RECORDING 
RHlll0 132il (16.98} 

KENNY ROGERS 
ONO 0371/MAOACY (2 9aN 9-9) 

NORAH JONES 
BWE NOfE J20BB• (17.98:f 

JUSTIN MOORE 
V"LORY 0100 (10.DB) 

ENYA 
REPRISE .S21819JWARMR 8ROS 118 98l 

KUTLESS 
8EC $711, (13 98! 

RASCAL FLATTS 
LYRIC STRE£T 00276' (13.96) 

CREED 
Vm10•UP 13103 (9.9.S CO,OYO! (£i 

BOB SEGER & THE SILVER BULLET BAND 
<:APITOL 30334" (16 98) 

SURFER BLOOD 
UNINE $00~8• {1~ 96) 

M ICHAEL JACKSON 
EPIC. &525-QJS.O>.:Y MUSIC {11 -~) 

Whitney Houston 

The Hangover 

Rodilude 

lotus FlowJ</MPLSoUND/Ell•Jr 

Greatest Hits II 

21st Century Breakdown 

# 1S ... And Then Some 

Soul book 

Wicked 

Swan Songs 

Greatest Hits 

Tri-Polar 

Worrisome Heart 

Some Hearts 

All Hope Is Gone 

En Concert 

liUle Bit Of Everything 

Daughtry 

One Love 

Bad 

Je,sey Boys 

With Love 

Come Away With Me 

Justin Moore 

The Very Best Of Enya 

It ls Well 

Greatest Hits Volume 1 

Greatest Hrts 

Greatest Hits 

Astro Coast 

Greatest Hits: HIStory - Volume 1 

VARIOUS ARTISTS 
{:0,-,CORO 13J9\16fi [X (9 98) Letters To Santa: A Holiday Musical Collectlon 

SOUNDTRACK 
'I'll.LT DISNEY l)04SBS {18.98) 

TAMELA MANN 
TILLYrAliNN &IJS jl4.98) 

SOUNDTRACK 
GEHtN 0IJ801/IGA 113.981 

PUDDLE OF MUDD 
f l A.'l'lLE"SSJGEFH N U13&61JIGA (13.98} 

The Princess And The Frog 

The Master Plan 

Nine 

Volume 4: Songs In The Key Of Love & Hate 
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• 
THE BEATLES 
AflPLE 82.tUIC.I.MOL (24 9-9) 

The Beatles • 

!EVER SHOUT liEVER . .24 1J& 81~ j ~: !.~lt =~[JtflJ" Wt!Nlt . . i:~ MOE . . . . . . ' . . . . . 158 
SIIOOP OOGG . . .. • . .71 
SPOOl'I .. .. , .. .. 27 
ROD STC.WAAT , , , . • 171 
GEORGE STRAIT , , . ,1.i1 
SUGARl.AtlO , , , . ,133 

AlYltfMID THE 
CltPMUPJKS.. THE 

tlltlE . . . . . . . . . .. . 1118 THEORY OF A DE~ !Ml . HOPE FOR HAITI flOI// .. . 2 

T~ ~~t~[~SA/ff} . 196 ROOIN THiCK! , , . 1: GA!N: UHOER'l~ ,"i]i LfJg1tr~~ 

SWEETHEART. Olli 
rAVORITE: ARTISTS SltlG 
THEIR r,womTE LOY( 
SotlGS .. , , , 162 

,!JO!// GOSPEl 20f0 , ,40 
WOI/IHIT$2010 . .SO 

THEXX . . . . 138 
Na:Et.BACK . . . . .. . . . .c6 WICl<E0 . . . . .. . . . . . . 172 PUDDLCOr MUDD .. 199 THE SCRIPT . . . . . . . . 139 

ot.lAAIOH . . . . . . . 100 
OtlEREP\1!1.£ ... . . 1-40 
ORLA.lflHI , . 99 
O\\'l Cln' • , .. , . , 2S 

8RM PAJSlfY 
PARAtAORE . . . 
PASSIOtl PIT . 
P(AALJMI 
PHornrx 
PIIIK 1'-1.0VO 

13fi conmt-E BAlEY RM: . . 
121 . ...... . . . . .1, 159 
1f>4 RASCAL FLATTS .IOS. 19(1 
,9a REBA . . . .. . . . . .. . . . 118 
63 RIHAIIHA . . . . . . .. . .. . 21 

137 KEtmYRQGf:RS .. . . .186 
DARIUS RIXl(ER .. . . . .48 

JAY SEAN . . . . . . . . .. 92 
BOB SEGER & THE SIMA 
BlllET 8..WO . • . 192 

SKN<llA . . . . . 11 S 
~lEOO'MI , 7~ 
SKJ< PUPP(S 17S 
5i<IU!T • 82 
SUPKIIOT 178 

SllflFEA BLOOD ..... 193 
TAYLOR SWIFT .. . . IJ , 6~ 

tlot:Js'Jlt.MdEr.' 
. . .. . • . • .. . . • . . . . 124 

Data for week of FEBRUARY 13, 2010 I For c hart reprints call 646.654.4633 

SOUtil.l<OUEL , .23 
AVAJAR , ,, • 91 
CRAZV 11(AR1 , • , , ~ 
GUE· $EA$0tl 0HE: THE 

MUSIC VOI.UIAE I . . .&,I 
Gt.EE SOWi 0HE: M 
MU9C VOCUUE 2 . . . ..SO 

THE HAtlGQVER . . . . . 165 
HMlNAH l.totlTMIA: THE 

MQl,,1E . • .••. •• • . • . .9S 

TVIIUGHT , , • . • ,60 1HIRl'!' S.(COfIDSTO KBTHURRAJf .• .. . . .73 COUECIDI , , ,195 
THE l'MUGtff SA.GA l.1ARS , , , • HJ4 M.AA0I GRAS IFI Nf'II 
tlEW l4()()tl . . . .78 THREE DAYS GRACE . 116 ORI.EAIIS ... S9 

CHRISYOUIIG ... . . . 101 
YOUPfG MOUEY • . . . . 28 

WWE THE l4USIC: ANEW TIIA8AJ...AND 67 VM.IPIRE \\'E9:BID . . . 19 F{(JH JI . . .13~ 
DAY: 10 . . . . . . . . . . . 97 TA"ltl . . . . . . .as !t(JN 32 . . . . . . . .30 

TREY SOIIGZ . . . . . • . ll7 ~J1! Ak~f, .. ~ IJ:,t~t! '':J~~·~.~ .H.~T. I. ~~~2 WEEZ£R . .. . . . . . . . . 166 
Tl-E WllO . . . . . . .156 

Tl-Et.I CROOKED ,8 t«JH TH.'J'S WH.'J I CALL IIBE& OECEV1lHl\t~ .119 
'Al.MES . . . . . .. . . . 90 COUfTR'I' VOL 2 . . . . I SO 

-----
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SAL(S DATA 
COt.lPILEO BY 

BillbeartL ~i-~l.s~!"! 
SoundScan 

(i)ToP POP.CATALOG'" 

i i 
0 • • 4 
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11 
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13 

14 

11 

16 

34 

35 

3g EPlCILEGAC't 9,41.fl7/SOtl't t.lllSJC 19 98 

MICHAEL JACKSON 

Title ~ 
i!l 

Number Ones g 

The Essential Michael Jackson fJ 

Thriller • 

Journey's Greatest Hits • 

Gold - Greatest Hits Ill 

El 
-==~==~==~---------1--,-.9 e 

Greatest Hits II 

Tha Carter m II 

Dark Side Of The Moon • 

We Sing. We Dance. We Steal Things. • 
MICHAEL BUBLE 
U3/RE11RISE 100313/WI\RNER BROS, 18 98 

MGMT 

I 98 

13.98 

19,"fllSTA ~ASHVILLE 71197 Sf.IN t9.98 

DAUGHTRY 
19,RCA.88.860,.R~IG 998 @ 

MICHAEL JACKSON 
EPI LEGACY &o 72• Olrf MUSIC 11, 8 

Call Me Irresponsible • 
Oracular Spectacular • 

It's Time IJ 

The Best Ot Sade II 

Cortnne Balley Rae • J 
Ori<)in Of Symmetry 

Abbey Road • 

Whitney Houston • 

W-,cked • 
Worrisome Hearl 

ORIGINAL BROADWAY CAST RECORDING 

Some Hearls fJ 

Daughtry II 

Bad g 

Jersey Bo\'S • 
With Love 

Come Away WIii\ Me • 

Greatest Hits fJ 

Greatest His El 
Greatest Hits: HIStory - Volume 1 • 

36 25 3S ; .~~ ~~~~~~L l 898112 '8 

37 31 ea :!1,~:<,,;,7,:!,<;,~0 ,, ,. Et) 

• 
Al Tile Right Reasons El 

VAMPIRE WEEKEND 38 18 
Xl 318• 11.98 

Vampiie Wed:end 

39 20 a l8,~ ~~~.,f~f,JHE HEARTBREAKERS Greatest Hi s 

40 37 16 f91~:~!~,.~~1~~~1~es~~ 
12 98 Carnival Ride 1J 

4 1 

42 

43 

MICHAEL BUBLE 
1~3.rRU'RISE 48J16,'WAl:Ui1ER BROS. 18.98 

FRANK SINATRA 
REPRISE 43$5521'1/ARNER BROS. 18.98 

Michael Buble • 

Nothing But The Bes! e 

48 

G 

BON JOVI 
li ERCURV 526{113/Ut.lE 8.98/'1 1 98 

USHER 
LAFAU 6J982JJLG 9 '98 

MICHAEL JACKSON 
El'IC/LEOACY 66011 • /S(}NY MUSIC 11.98 

LED ZEPPELIN 
SWAN SOKG 313148'/ATLAtlTIC 19.98 

COLBIE CAILLAT 
UNWERSAL REPIJBUC ()09219/UMRG 10.98 

Cross Road II 

Confessions • 

Dangerous D 

Mo1hersh1p fl 

Coco fJ 

48 

49 

50 

;~~~c~,t?~,~ •• SL .. O,MEACURY008661J~~~ki \ ~:n: Number Ones • 

~c\~\~, :::~~~Jc ,.,~12981 Elv1s: 30 # I Hits II 
EVANESCENCE 
Wl»O-UP 13.063 p UB) 

Whitney Noustoo's self-lHletl debut album, absent fiom tilt Billboard 
lOO ~ll(t 1988, returns to Ille tall'f at No. 164 and enters Top Pop 
Calalog AlbllllS at No. n folowing its lSth-aMiv«sarv dfluxe ,tissue 
last week. TIie set, whldt sold llmost 4,000 copies, conlalns tile 
remaslered oiiglnal album, bollus remixes an4 a Dl'D with live 
perfoimances an4 musk videos. 

Fallen Ill 

40 I Go to www.billboard.biz for complete chart data 

Cf) TOP DIGITAL'" 

to= 9~ ARTIST 
~- i i IMl'Rlff l ,' 0Is rgIsul mO LAEIEL 

Tltle~I :~ I 
Hope For Haiti Now 

LADY GAGA 
STREANUNE;,!Of(llVE,.CHERAYrREE/HnERSCOPE /IGA 

Need You Now 

The Sea 

Tile Fame 

Contra 19 

What Is Love? 
24 

Ille E.N.D. l 0 

Animal 16 

ilunes Session 72 

2010 Grammy Nominees 

Downtown Church 38 

Ultra Danoe 11 37 

Transference 27 

Battle Studies 25 • 

Rated R 21 • 
RO" ' ""'" PICIUR~Hor" GROWM/ATLANIIC /AG The F<>u

nd31I0
n 22 • 

SOUNDTRACK WWE Tile Music: A New Day: 10 97 

Fea,less 

Ocean Eyes 

Songs From The Heart 

LADY GAGA The Fame Monster (EP) 
STREMILINEl,:Or<ll\'IiCHERRYTREEJOnERSCOPE 1I6A 

to= 9~ ARTIST 
~i ii lt.tPRlffl I 01STRl8UTING LABEL 

LADY ANTEBELLUM Need You Now 

Songs From The Hearl 

The Greatest Love Songs Of All n me 

Kldz Bop 17 12 

I Dreamed A Dream 4 • 
CORINNE BAILEY RAE 
CAPITOL 09.378 

MELODY GAROOT 
YERVE 0125&3•NG 

PATTY GRIFFIN 
CREOENTIAL 93-4.t3 

PAT METHENY 
NOt,lES-LICH S1Ei668JWARNEJ!; SROS. 

The sea 

My One And Only Thrill 49 

Downtown Church 38 

Orchestrion 11 4 

LADY GAGA Tile Fame 
STREANLCNE;):ONUVE1CHERAVTREEJOHERSCOPE 011so5•11GA 

~~;:,; ,~s,~~?,~T,!~,~~~Ros Whal Is Love? 24 

VAMPIRE WEEKEND 
:<t. ~29~ 

SOUNDTRACK 
FOX/FOX SEARCHLl(,Hl fi l l4iNEW 'lfESf 

SPOON 
t~ERGE 365• 

ALESANA 

Contra 19 

Crazy Heart 56 

Tiansference 27 

The Emptiness 68 

The Music 01 My Ue _ 

GREELEY ESTATES No Rain, No Rainbow 
TAAGIC HERO 90050 

~t~:::,~\,: ,'1.~~;NERBROS ® Crazy Lo,e 20 

VARIOUS ARTISTS 2010 Grammy Nominees 

Teen Dream 43 

For Your Entertainment 36 

• 

20TH CEITTURV FOX TV1COLU~:~ :,~~t0s"o~~::u~ce Music Vofurne 
2 

so • 

M ELOOY GAR DOT Worrisome Heart 176 

Micllad Jacl<soo's Tlis t I (Soundtrac!<) • 
The Elen,enl OfFfeedon, 11 • 

EXCLUSIVE CHARTS 
FROM BILLBOARD 

For more charts and chart deta il s, go to b •llbo011d.b11 
a nd t,,,1t10Md com, refre shed ev ery Thu rsday. 

1/7\. AOL __ AOI:• •- ... \V VIDEO i;·___.. 
TITLE 

1 2 8 

ARTIST (IMPRlrtT,LA8Ut II WHATEVER YOU LIKE 
T.I. GRANO HUSTLF.ATlANTIC\ 1 

2 4 10 ROCKSTAR 
NICICR IIACK iROADRUtlNER/llRPI 

3 8 5 UNTOUCHED 
TIIE YEll(UI CAS IENGINERODM/SlREJWARtlER 8 ROS \ 

4 3 8 I KISSED A GIRL 
lATY PfflRY {CAPITOU 

s 6 34 LOVE STORY 
TAYLOR swIn llllG l.tACHINfi 

6 5 18 HOT N COLD 
lATY PUIRY CAPITOL 

7 I 5 MY IMMORTAL 
EVAtlf.SCDICE (WINO-UPI 

8 7 32 WHITE HORSE 
TAYLOR $Win 81r. 1.tAr.HINE 

9 15 4 I HATE THIS PART 
TIIE PUSSYCAT DOLLS fINTERSC011El 

10 9 8 RIGHT NOW (NA NA NA) 
AKON ft:OtN ICT/UPfRONT1SRC1UNIVERSAL t.lOTO\\'Nl 

11 10 4 DECODE 
PAMMOflf ffUEl t D ev RAMEN/CHOP SHOP1'RRPI 

12 - I LOVE 
SU6ARLANO MERC~Y rtASliYILLE 

13 - 3 HERE WITHOUT YOU 
3 DDOIIS OOWH UtllVERSAL REPUBLIC 

14 11 4 THAT'S WHAT YOU GET 
PAMM(IRE ffUELED 8V RAPAEN/RRPl 

1S 13 4 ALL SUMMER LONG 
IIO ROc« (TOP DOG/ATLANTIC) 

l0 • YAHOO!a,:y,I/MUSIC~~ SONGS · --- --

d t. ... c!i TITLE The week's most--s~eimed songs on Vllhool Music ~u; ARTtST (IMPRIITT,LASElt 

1 1 m FIREFLIES 15 
. OWL cm IIINIYFRSAI RC0,,o, If:\ 

2 2 19 ALREADY GONE 
lllLY Ct.AIIKSOtl 0 9,HCA,rfU.IGf 

3 5 9 EMPIRE STATE OF MIND 
JA'Y·Z + ALICIA kEYS CROC NATIONl 

4 4 11 REPLAY 
IYAZ (mlE IS MOHEV/ 8UUGA HEIGKTSIREPRISE/WA.RNER BROS.) 

6 6 16 WHATCHA SAY 
JASON DERULO {11~LUGA HEIGHTSJWARNER BROS.) 

6 7 11 SEXY CHICK 
DAYIO OUITTA FEATlJRINIJ .UON 10UM,A$1AALWEHK.$/CM'110L 

7 3 8 TIK TOK 
ti:HHA Oi:Et~OSA8EJRCA/Rt.1GI 

8 8 13 3 
IRITNE'f SPEARS (JI\IEi..l.G) 

e II 9 6 FIFTEEN 
TAnOII SWIFT (6IG l.tACHINEl 

10 10 29 YOU BELONG WITH ME 
TAYLOR SWl'T (BIG /U.CHINl=,IUNI\IERSAL HEPUBUC) 

11 11 4 HARD 
RIHANNA flATURltG JEIZ'f (SRPIOEf JAt.1/IOJMG) 

12 13 20 SWEET DREAMS 
BlYONCE (t.lUSIC WORLO/COLUMl)IA) 

13 12 22 PARTY IN THE U.S.A. 
MILEY t:YRUS H0LLVW000l 

14 14 4 DO YOU REMEMBER 
JA'Y SEAN FEATURING SEAN PAUL & LI. JON (CASH MOKEViUNI\IERSAL REPUBLIC) 

15 - I TWO IS BETTER THAN ONE 
IOYS UI(( GtRl .S FEATURING TA\'1.0R SWIFT (COLur,81J\) 

TITLE 

0 - 1 

AR11ST (IWPRINT I OISTRIBUTING LABEL) m DOWNTOWN CHURCH 
PAITT GflllfflN (CREDENflALl I 

2 1 10 I AND LOVE ANO YOU 
THE AVETT BROTHERS fA.t.lERIW J COlUI.ISWSONY t.lUS!CI 

9 2 SIVEETHEART: OUR FAVORITE ARllSTS SING THEIR FAV0RITT LOVE SONGS 
VARIOUS ARTiST'S (STARBUCKS} 

4 2 I I THE LIST 
ROSANNE CASi. (l.tAJ<HATTAN!BLG) 

II 5 11 GIVE UP THE GHOST 
IRAHIJI CARLI.E {COLUtA81AJSONV 11USfC) 

6 6 10 GOSSIP IN THE GRAIN 
RAY LAMONTAGNE fRCAI 

7 7 I I STRICT JOY 
THE SWfll SEASOH (A>ffi...lEPITAPH) 

8 4 11 MONSTERS OF FOLK 
MONSTERS OF FOU: (StlANGRt-LA) 

9 Ji 3 3 JULY FLAME 
LAURA VORS jRAVDI t.1AfttHIN0 SANO J 

10 8 11 MIDDLE CYCLONE 
NEKO CASE (ANTI-IEPfTAPto 

- I 28TH & STONEWALL 
TIM 8.liRRY lf!KANTOtA DOMESTIC) 

12 10 11 A FRIEND OF A FRIEND 
OAVE RAWLINGS MACHINE {ACOtlY) 

• 11 - I HEART OF MY OWN 
IASlA U.ULAT (ROUGH I RAO El 

• 15 2 SIGH NO MORE (EP) 
NUMFORO & SONS CGLASSNOTE) 

15 11 8 RDCKETSHIP RUN 
TitE lAURIE IERS:NER SANO (TWO TOl.tAlOESJRAZOft & TIE) 
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AIRPLAY 
P.tDIIITDAEO BY 

!~.~!1 
BOS 

SAlES DATA 
COMPlt£0 BY 

11i_cl!f"!1 
SovndScan Billbeartl ID 

Astro Coast 

Romance Is Boring 

Infinite Order 

No Rain, No Rainbow 

Chasing The Grail 

Ride Through The Country 

Up From Below 

The Upsides 

Conditions 

These Simple Truths 

Lungs 

Anything Goes 

Undisguised 

Adelitas Way 

b:r~s~ .... , DISIRIBl/11116 lA8lL """" 
DAY OF FIRE 
RA2~ & TIE 63031 (12 98) 

JOSHUA BELL 
SONY CLASSICAL 52718,ISOMY FIASTERWORKS {13 98} 

FUCKED UP 
1.1.lt!AOOfl -839' (l"-98) 

STRONG ARM STEADY 
STONES THkOW 72~S nS.98t 

THE AIRBORNE TOXIC EVENT 
MAJORDOMO;SHOU II f AC10RY1ISL.AllO 012827A/lOJJ..l(i, (12.98) 

TIM BARRY 
SUBURBAN HOME 15ll~ (9 98) 

DAVE RAWLINGS MACHINE 
A CONY 1)908 {13,98) 

MlfKE SNOW 
D0'HNlOWN 10085• t1U8) 

ASKING ALEXANDRIA 
SUt.tERtAN (l22 P3.98t 

MATT & KIM 
tAOER LABEL 091)8' (1 UISj 

FEVER RAY 
RABID 9~08•/IAUTE (1US) 1$ 

Cou pie Tracks 

In Search Of Stoney Jackson 

In This Light And On This Evening 

After 

The Airborne To,cic Event 

281h & Stonewall 

A Friend Of A Friend 

Miike Snow 

Stand Up And Scream 

Heart Of My Own 

Album 

Grand 

Fever Ray 

La Rovx 

The band's album 
rips up the chart 
with an 80% gaJn 
thanks in part to 
venue sales 1eported 
fiom tbe ad's 1011. 
Ille set's new 
single, "last 
Stand," was recently 
serviced to radio. ~:;,-:,:c t=,~~N9~~ OnoFastMo,oO-r,,,Gooo:MusicFrom-•Bi,l&r~ 

To The Sec rets & Knowledge 
EASTON CORBIN 
I.IERCURV NASHVILLE OIOrlAL EX/UMtiN (3.98f 

/ HEATSEEKERS SONGS'" 
/1 I 

11 !,~:::,~~-~M~R~~R~.,';S~~l~~y THAN THAT 

0 14 NOTHIN' ON YOU 
I.Ile FEATURING 8ftUNO li:ARS (REBEI.ROCKJGRil.NO HUSTlE/ATLANTIC) 

4 20 ::~.
1
~ (LOVAUTEIGlASS•0fEIRED) 

MY cnv OF RU1NS (UVE FROM THE KENNEDY CENTER HONORS) 
UN>IE VIOOER (1.IO»KE'l'WREl!CH) 

EIGHT SECOND RIDE 
.W:E OWEN (RC.It Fllt-SttVlLU) 

HURRY HOME 
JA.$0N MICtiAU CARROI.L (ARISlA NASHVILLE) 

ALL THE WAY TURNT UP 
ROSCOE DASH Fl ATURltG SOULJA I OV TEU'EM (MMIIIAUSIC UNE/ZONE ~ INTE.RSCOPE) 

WHO I AM 

BEER ON THE TABLE 
JOSlt ltiOMP"SON 4COLUMBIA) 

0 LET'S DO IT 
WAKA FLOC,:A RAME (SO ICEV/ASVLU,./WARNER BROS ) 

CITY ON OUR KNEES 
T08YW.C (FOflEfR0NT/fl.i CIAO) 

MONSTER 
SKILLET (AAO~l/lKOJATLANlltf 

l'M BEAMING 
LUPEFIASCO (1S1 & 151H/AllA.,TIC) 

HELL ON THE HEART 
ERIC CHUR(:H jCAPnOL WASH\111,.LE) 

ANDO BIEN PEDO 
WIDA LOS RECODITOS (OISA) 

KEEP ON LOVIN' YOU 
STUl MA6NOUA \BfG MACHIME) 

MAJOR TOM 
SHINY TOY GUNS (UNI\IERSAL MOTOW~l 

SNUFF 
SLIPKNOT (ROAORU!l:NEJVRRP) 

WOMEN LIE, MEN LIE 
JO oom ff.ATURINll UL WAYNE {INEVJIA!i.LE./f>()LO CF:iOUIIOS/JiR11GJ 

GEORGE LOPEZ 
HBO M.88/COP.fEOV CUHRAt (12.Mj 

NICK SWARDSON 
C0Mt 0Y CENIRAL 01189 112.98) 

LIGHTS 

The singer's album 
was exch111vel1 
avaUable through 
l!unes last week for 
S5.99. It enters with 
slightly mo,e than 
1,000 download~ 

LIGHTS l.lUSIC/SlRE 51'9312,'WJ\RNEfl BkOS. !13.EI.S) 

48 41 

411 

WILLIAM MCDOWELL 
E1 510-3 (1J 98) 

SONOS IO 43 
BIGHt llUIIINER\lt fORtCASI 1)132!11A/\IG {13.98) 

REGIONAL HEATSEEKERS #1 ALBUMS 

No Rain, No Rainbow 
Greeley Estates 

There Is Love In You 
FourTet 

1:1-$31=1[• 

Adelitas Way 
Adelitas Way 

Ride Th rough The Country 
Colt Ford 

SOUTH CENTRAL 

T he Wonder Years, "The Upsides" 

The Philadelphia pop-punk band has been around since 2006. 

It finally earns its first chart ink as its sophomore release arrives 

at No. 9 on Top Heatseekers Albums and at No. 42 on Top Inde

pendent Albums with nearly 2,000 sold. 

There Is Love In You 
FourTet 

Astro Coast 
Surfer Blood 

MID ATLANTIC 

A Little More Country Than That (EP) 

Tall. Dark & Chicano 

To Plant A Seed 

Off The Hillbilly Hook (EP) 

Seriously, Who Farted'? 

The listening 

As We Worship: Live 

All The Righ1 Wrongs (EP) 

SONOSSings 

- I ~"'[_elllllll!-• ~,..:.11 .. 
, Maysa 

A Woman In Love 

2 
Colt Ford 
Ride Through Tht!t Cot.ml,Y 

• TercerClelo 
66ntt!t Comun, StJt!tn0$ E"x.trilOfdirtarios 

4 
Four Tel 
There Js Love In You 

• SurlerBlood 
AstroCoasl 

6 
Fozzy 
Chasing The Grail 

7 Los Campesinos! 
Romance 1.s 8orir,g 

8 Living Sacrifice 
lnflnfte Order 

• Greeley Estates 
No Rain, No Rainbcw 

~c Randy Houser 

- Anything Goes 

WEST NORTH CENTRAL. 
, Dessa 

A Ba-dly Brokorr Code 

2 
Living Sacrifice 
Infinite Order 

• Randy Houser 
Anything Goes 

4 
Los Campesinos! 
Romance Is Boring 

• FourTet 
There Is Love In You 

6 
Edwan! Sharpe & The Mag,eticaroes 
Up From Below 

7 This Providence 
WhO Are You Now?" 

8 Fozzy 
Chasing TM Grail 

• SurlerBlood 
AstroCoast 

! 
Greeley Estates 
No Rain, No Rainbow 

Data for week of FEBRUARY 13, 2010 I For c hart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 1 41 
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• e 
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II 

0 
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0 
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I 1 17 

11 15 

12 10 

18 17 

10 

14 32 

Artist 
lt.1PRINT l PROMOTIOK LABEL 

Ke$ha 
@ H ~IOSAHl:iRCA kMG 

CilO STREAIALIHE/KONU,~CHERRVTRE~;'l,~~p~ • 
Young Money Featuring Lloyd 

u1 ~WJhl,I,, m. l'IW\:('f.JiB -"'''"'"l'WJ!' l'Ctf'! cu,... • tr.s.t~&'lltJ.'t:,t,,~rJll 

The Black Eyed Peas 
,l,{]AUS,A.l•1!1EO,l,.J,G0.',1£l.$F(Ft",,US1)NJ( IIAA!i1$,JlAP.kEl.,0.IOCEA.t8A[MiECKJA DEU.£A) @ IJTERS(:OF'E 

SEXY CHICK David Guetta Featuring Akon 
D.GUEl1A.S \'Ef,J.C.SINDflfS D.C.u£TTA.H.SJNDRES,G.IUIIJ()R1,S.VEE,A.IHIAf'A 0 GUW,,ASlkALWERKS,•CAPflOL 

HOW LOW Ludacris 
T-fAINUS C.8RtOGES,lWILLIAI.IS,C.RIOEN110UR,E.SAOtER,H.SHOCKL£El (i) l)TPJOEF JAM}IOJMG 

REPLAY lyaz 
• AOTEW fJ flOTEl.1 K ..mES t ANDEflSON JDESFIOIJli TTHERON TTl<JM,1,$ @ miE IS MOOO'lllEL t,s,,, HEOOSIREFfllSE 

~w~~,.i~~.~~:,u,. HA\'WOOD CkfU.EV,H SCDTT,J KEAR ~tl,,~onc':~.~~~ • 
HEY, SOUL SISTER Train • 
IA.TEREFE,ESPIONAGE,G WATTEtlBERG (P.I.IONAKANJ.WiO,A.BJORKLUr<D) 0 AWARE;COLUMBIA 

HARO Rihanna Featuring Jeezy 
C STEWART.T WASH (T NASH.CA STEWART,R.FENTYJ.W.JENKINS) 0 SRPJOEF JOOIOJMG 

CARRY OUT Timbaland Featuring Justin Timberlake 
TIMBAU.N(),JIIQC VMOSLEY.J HARMON,J.Tll.18ERLAKE,TCLAYJONJ 8EANZ (!) 1•0SLEY16LACKGROOIIO/ftTERSCQPE 

EMPIRE STATE OF MIND Jay-2: + Alicia Keys • 
S>IUX,.J.S£WEll UL.1PIC,1,J1Ut{H S.C.c.Mll1!Y,.S~~GH,J.sFW:LL-t1l.£PIC:,,\JU\l1(,UiYS gX(VlS,SJtQEll'.SO!,I @O ~0CK.l.110N 

IP!t. 48 _ HALLELUJAH Justin Timbef'lake & Man Morris Feat. Charlie Sexton 
W, ____ _,............ NOT LISTED L.COHOJ l.lTV r< TWOFIKS 

Iii; Jason Oerulo 

W 28 37 -=-========------~@="~'"~"~'"~'~'""'~T~'""="~"~'"~•~•o~s-< 

11 

13 

111 13 Owl C~y 
(!) UNIVERSA.1. REPUIII.IC 

fJ 1 

111 

18 

15 II 

19 19 

17 13 

The Black Eyed Peas 
0.C.UEI IA,f.HIESIER£H AOAMS,A.Plt.lEOA,J.00t.l EZ,S.F£ROU-SON,O.C.UEI IA,t.HIESIEHE.R 6) INrHtSCOPt 

~:~l'~ELL.T.TA®R JFUHEf!EBEE • .1ft .. T.N£VEftSONJ .SCAL£S.H1.W~~~~.~ ~ ~Lte~;Gg~~= I 
00 YOU REMEMBER Jay Sean Featuring Sean Paul & Lil Jon 
J RlUY.e(l8~ ,ij{NjJ.QOTle:tf$TflRll,J.$KAlWl.RVA;Ml,$.PI-E.'..IW$,JJ1$M'.M,,J~ (!) (;AGHUl;lll{'l,!,N~Rµl.~PUel,,11.; 

TELEPHONE Lady Gaga Feah.1ring Beyooce 
R.JlFrn~S,I.MWGAG,1.(S.G.GtRMNmT1.,R...ERKLIIS,L!UiNEl!.,LFP.l,'«1.N,IJ:~OWUSt @ SlW~NL.lllb'CM.AAl'l=t!E/fllER!.COPIE 

17 

10 

19 e 20 20 

G 22 18 

... 24 21 

~~£:~.1.~o~!~';R THAN ONE Boys Like Girls ~aturing Ta.t~~L~~v~1~ • lB 

22 

24 

2 -

26 25 

23 16 

ACCORDING TO YOU Orianthi 
H BENSON S O!At~ONO,A FRAMPTON @ TAl lGEFFEft/lNTERSCOPE 

TODAY WAS A FAIRYTALE Taylor Swift 
T SWIFT,H CHAPt.1AM n .S'lllFn @ 81G r•ACHrJJe 

ti t~Y.;,~:~;,;';'~~~'~!~~~RAIAPTON,O O'OONOGHU>,IA '"""''" Ci) K::~,~;,~ 
DOWN Jay Sean Featuring Lil Wayne 
JR9AY.80Birr8AfiS (J SfAN.JCOfltR.R UtROW,J.Sl(M.l.Ot,J PEAK~S.OC,a,RJER/ 00 CASH t.10JiEYJIAt'IOISAl REPU8L(: 

- El BABY Justin Bieber Featuring Ludacris I 
C STE'I/ART,TKASH (l.NASH,CASTEWART,J file8ER,Cl11LIAH C 6RllGES) (!) SCHOOLBOY1RA'1•Cfl0 16RAUN,,1SUNOJl)JI.IG 

27 22 

21 12 

:~~Pl~.~~~::,~ 0~~;.~L ~!fl Ci) e,; 1',CHIME/Ur<NE!!r/
0:.~~v:~ fJ 

~ ~~~o~t:~u,~tf~.N.HITCH,S.FOftEMAIII Ke$ha:::,~~;~~i}c~1~!~ 

23 

26 

Z1 

28 25 14 WHATCHA SAY Jason Derulo 
J ROTEIA fJ ROTEM K Ati!DERSON J OESROULEAIJX I HEAP) 0 0 BELUGA HEIGlltTS/WARt<ER eROS 

fJ I 

30 

31 

32 

33 

34 

:n 

38 

311 

411 

32 31 

33 28 

36 33 

30 27 

31 30 

29 23 

37 55 

41 40 

n TIE ME DOWN New Boyz Featuring Ray J I 
ili:.t JA'MlARI {t H 8ENJAr•m YO ,UHOMASl @ SHOTTY1ASYUJ\1/WARr<ER 8ROS 

ALREADY GONE Kelly Clarkson 
H. 11:.tlDER (K.tLA:11.KSON,H.Tf.DDtH) 0 191HCA/J:IMG 

~!~AA~~lA~ .~l~~~!llOWILl,J.FOLLOW1LUHOt LO'lllLL,l• .FOlLOWILl l l<ings@o: c~;~~ • 
PAPARAZZI Lady Gaga 
R FUSARI.LAOY GAGA S G.GERMAKOTTA,R.FUSARI 000 STREAIAU..iE1KOt<U\IEJCHE"RR'fffiEE/INTERSCOPE 

MEET ME HALFWAY The Black Eyed Peas 
~)-W!ft1j,W(l,lNA A(l~lll$,1,PfEOA;,l00._.fl,SIERGl.liOfV:>t~'IR~,8N'Tl&lt:.&,GOAOOIIJf.OftWJ;K)l,l.~R,1,Ct-Ni @ INTeRSC:Ol't 

FOREVER Drake Featuring Kany.!t West, LIi Wayne & Emlnem 
SOl-lOA ,SMA.IJQ$,A,(jRAHAtA..K.wtSl.0.CAR"JtlU.Uli\fHEfl$ (i') HA1i\•EYllASCfti20NE41$IREA,1Ll!ll:JfflEHSC(il't 

WHATAYA WANT FROM ME Adam Lambert 
M.1mmr+.SH£LLB~CK P!l'lK,K.S.MAATIN.SHEllBACKI 0 19,ACMFIMG 

HAVEN'T MET YOU YET Michael Buble 
8.ROCK (A FOSfER.A CHAt<G,W 8U8LE) (!) 143/ftEPRISE 

34 26 fh r,A~!J.~~O~~;_DUC~EtY,JCORKISH) 

EVACUATE THE DANCEFLOOR 
PA.AEUTER,Y,PEIFER lV.PEIF£R,A.ESHUIJS.M.AEUTERi 38 34 

Miley Cyrus rlJ 
0 H(.\llY'l/000 ~ 

Cascada 
eo A088JNS 

35 24 ll ~ "ART111.SHELL8'C, (K S.l<ARTIN.SHEll8'CKHl,'8ER) 

THE TRUTH 43 41 

B ritney Spears I 
(!) Jl\t(iJlG 

Jason AJdean 

53 51 

46 42 

PA KNOX (8 J.U.lES A MOr•ROE) (!) 6Rl}J(Eff BOW 

FALLIN' FOR YOU Colble Call lat 
H...NOWELS.K.CAILLAI.J.Stl~ltti;S (C,CAILLA1.R.N0W£LS) 6) UNtvEFISAl RH'UBUC r 

G 61 82 
SAY SOMETHING Timbaland Featuring Drake 
TltABil.tA~.JflOC ~ V.MOSUY.J H!\PMON,A.GR!\HMl,TCLAYTON,J tAAULTS8'{J @ 1•0SLEV18lAQ.'.GAOOt•O/NTERSCOflE 

GJll• LEAN ON M E Sheryl Crow, Kid Rock & Keith Urban 
NOT t.lSTEO (II WllHERS) @ "1TV r<ETWORKS 

26 

13 

35 

36 

25 

12 

u 

48 39 35 SWEET DREAMS Beyonce 
• 1 JONSlt,W.WUINSJoc:0 lO\•t (8.K»O\\i.ES,J.C..SetlH~t R,'H.Wllkll•SJtlCO LOVE) 6) PA.USU:: \\'-OHL.0,'COUJrA.!IIA • 10 

48 42 43 

56 50 

57 <18 

44 38 

59 66 

54 49 47 

IF YOU ONLY KNEW Shinedown 
A.CAVAlLO (8.SMITH.0.8ASS£ 6) ATlANllC 

ALL THE RIGHT MOVES OneRepublic 
R 1£0D£R (R TEDDER) (!) hlOSLEV/INfERSCOPE 

LIFE AFTER YOU Daughtry 
H BENSON (C OAUGKTRYCKROEGER,6 JAm S.J r•o1) Cl) 19JRCA/RMG 

MONEY TO BLOW Bird man Featuring LIi Wayne & Drake 
OFIUJ.1MA bOV 8.WllLIAilS.A.C.Ri\HAM.D.CAAIER.t.OHOLS-ON 8 CASH rA.ONEY/U Nl\10i;S,.L ,.o,owri 

BREAKEVEN Tho Script 
D.O'OCfiOOHUE.M SIEOIM,A fR,l,~!f>TOUA ~ ER 10 OOOt.OGHUE,tA SHEEKI-NJ, ffiAMPTON S KJPNE (:) PI-H)).06E).IC,'[f>(: 

WHITE LIAR Mi, anda Lambert 
F.UOOELL t.l WRUCK£ (IA LAMBERT,N H01BV) (!) COLU"'181A !flASHV1LLE) 

NATURALLY Selena Gomez & The Scene 
_ 118 __ 47_ 29 __ ,1,.AHMAfOJ.JAIAES (AJ.Ht.U.TO,l JAMt S.O.KARAO(;LU) 0 HCUY'HOOO 

42 I Go to www.billboard.biz for complete chart data 

The tra<k returns 
for a seventh week 
in the runner·uP 
SP04 m.irking the 
longest stay for a 
No. 2-peaking sang 
sin<eGnarls 
Barkley's ''Crazy" 
also crested at No. l 
for men frames 
in 2006. 

Collecting Its fourth 
top 10 from ''The 
E.N.D.," the act Is 
the first grouP to 
notdt a quartet of 
top 10s from an 
album ~nee TLC 
laUied fOUI from 
"CrazySexyCool" 
ln1994-95. 

D 
As the trio"s aloom 
debuts atop the 
Bilboard 200, the 
title track returns to 
the tap 10 of the 
Bilboard Hot 100 
after 10 weeks with 
IJ,lins at retail (18-8, 
Hot Digltal Songs) 
and radio (19-14, 
Hot too Airplay), 

• Timber1ake(Jlic
tured) and Morr~• 
soogJolns threuew 
"Help fol Haiti Now" 
anon lhedlart 
{see Happening 
Now, page JS). It 
vaults 24-5 on Hot 
Dlgilallongs 
(151,000 down~ads, 
1lP 136%~ 

m 
Though down 20 
positions, the sang 
bows at No. 11 on 
Hot too Airplay 
O8.lmillionin 
audiell(e, up 69%) 
and at No. l4 on 
Mainstream Top 40. 

i i 
118 

G 66 10 

G) 64 78 

119 52 39 

c, 62 63 

111 55 45 

G 67 11 

$ 72 68 

114 58 54 

155 70 65 

a) 77 73 

G 78 80 

98 65 60 

89 68 77 

~ 82 84 

71 54 86 --• 84 89 

74 69 58 

711 74 61 

AIRPLAY 
MOHITOREO 8Y 

SALES DATA 
COMPILED 8Y 

!1i.~½e~ 
BOS 

niclscn 
SoundScan 

I ~~!~~Efi iSONGWfUTEfi) IMPRIWT , PftOt.tOTtONA~~:~ e 
27 TRY SLEEPING WITH A BROKEN HEART Alicia Keys 

J 6HA-SKER J 8HASKE"R A KEYS PJIEVNOlOS • M8K/J,Rl•G 

HEARTBREAK WARFARE John Mayer 
J.r•AYE.H SJOf:IDAN J.li!AYER 0 COLUMBIA 57 

ON TO THE NEXT ONE Jay~Z + SwiZ2 Beatz 
swm BEAT7 lS.C.CARTERJ:..OfAN.G-AUGO-OEROSNA'f,J.tttATOHt @ ROC NATION 58 

GANGSTA LUV Snoop Oogg Featuring The-Dream 
C.STEWAAT,T.NASH NASH.CA STEWART,C.C BROADUS JR (!) DOGGYSTYtE/PRIORITViCAPITOL 35 

I AM Mary J. Blige 
STARGATE '1 J 8LIGE,M S.ERIKSEN,TE HEFU.lANSE«JAtrSmu OEAN M BEITE 0 MATlllA.RCH,,GUfDMNlERSCOPE 1141 

~ .g:H~°c~N<;~~~~.?i.r~t»JDO,S.JAMES ia~;~,:R~fAd:~~~ • 11 
HALFWAY GONE Lifehouse 
J.COlE LffE.HOUSE J. '1/AOE .COLE K RUOOLF J USHER • 6EFFEN/WTERSCOPE 62 

HISTORY IN THE MAKING Darius Rucker 
r.ROGERS D RUCKER ,f.ROGERS t.MIUS @ CAPITOL IIASHV1LLE 63 

SOUTHERN VOICE Tim McGraw 
8.GAf.LIIAOHE,T.r•CGftAW,0.SMITH (T.DOUOUS,8.0LPIEflO) 6) CURS 49 

I INVENTED SEX Trey Songz Featur ing Drake 
LOS OAIAYSTRO jC.1ACKINNEV,T.SCAt.ES.T.NEV£RSON.A.GRAHA.M) @ SOJoJG BOONATlANTIC 

HILL.BILLY BONE Blake Shelton Featuring Trace Adkins 
S HENDRIC~S (C ,\l.'ISEUAH L LAIRO) Cl) WARNEft !ROS ft.1ASHVILLE~WRN 65 

AMERICAN SATURDAY NIGHT Brad Paisley 
f.ROGERS 6.PAISlfY GOflLEYK I.OVELACE Cl) ARISTA IIASHV1Ll E 

67 

NEVER GONNA BE ALONE Nlckolback 
H.J.LAlllOE,J.PAOI (NICKElfiACK,R.J.LltKCE ,C.KROEGEFll 0 HOA.ORUKNER, RRP 58 

SHOTS LMFAO Featuring Lil Jon 
WFAO S.K.60RD'(S.A.GOROY J H.St.UlH E.OELATORRE fARlY AOC Wltl.LAM CHERRYTRE INTERSCOPE 68 

TEMPORARY HOME Carrie Underwood 
t.1 BRIGHT (C U-NOeRWOOO L UIRO.Z.MAI.OY) (!) 1'9,/ARISTA tlASHVILLE 

70 

SET THE FIRE TO THE THIRD BAR Snow Patrol Feat. Martha Wainwright 
J.LEE G.llGH1800V,N.CON.NOUV,f.SIWPSOl•,J.OUIN.N.P.WILSON Cl) POLYOOH/FICIIOJ(otl:.ffEN.-INlrnSCOPt 

BREATHLESS Taylor Swltt 
NOT l lSTED !):.GRIFFIN) 0 MTV NETWOR~S n 
SEX THERAPY Robin Thicke 
POlCJW ~00~ KOlSAJa: .T~ICKJ: EDU< I JD+iE PO,l,WSCf4tU111Ei!IERS.liOTTI.1£8 .6LUCKl,\'6Cll.D (!) STAAT'l~WTERSCDPI: 73 

SOLDIER OF LOVE Sade 
SAOE,r• PELA S AOU.A,HAL( 5 ,.1ATTHEwr,AN,PS OE"1MAJI $ [ PIC 58 

I WANNA MAKE YOU CLOSE YOUR EYES Dler1<s Bentley 
B.Buvrns,O.flH~l LEV /8,SEA\•ERS,0.8EN1LEY) 0 tAf>ITOL tlASHVILU 52 

l!'I!,. THAT'S HOW COUNTRY BOYS ROLL Billy Currington 

W 
85 87 

'!:!!!"-:~"'-~"'"~="'~='""=;'"~"=';"'·'w"''C~e,·=~"'t='~°"='"'C"'U"'RR:,:IN:,,GT,.,O,sN,,cO,cOA"'""'' '°="''"•J:,,ONe,E,,,s ',L-,-il"'w,-a_y_n_e-:':""ea:::t.;Ee:,u~"'~~"'~""' ;"":'"~"':e"''~"--' 
76 

77 75 56 C."51<!.SlJOFCL .. &C"" "'~w,oo,;,o,W, .. 1'6'SJ.1'ES!O,O ""N<>l.CHIUJS1 © ,.,_. """"""""• WOTIJWN 

llf!ll!,,, 5 CRYIN' FOR ME (WAYMAN'$ SONG) Toby Keith 
'Iii' B6 B TKmH.M.WRIGHl TKl;ITH 0 SHOWOOG·Ut.111/ERSAL 

79 76 75 SOMEDAY Rob Thomas 
t.1.S~RLl:.IIC /R.ftt0M~S.t.1.SEFIL£11C,S.tARIERl 0 f MBLEF,1/AILAflTIC 

CIII 
• 93 98 

c, 91 95 

83 71 57 

84 83 69 

811 16 -

C, 90 92 

87 79 62 

GT) 92 99 

Gm 
90 89 91 

HEY OADDY (DADDY'S HOME) Usher Featuring Plies 
THE RUNt.lERS,RICO LOVE RICO lO\IE.A HARR,J JACKSON.U RAVUONO rv (:) lAFACEJ.J.G 

HIGHWAY 20 RIDE Zac Brown Band 
K SffGALL Z 6RO'l/ll (Z 13R0\\'tl ,\\' OURREllE} (!) HOI.IE GR0Wff/ATLA"1TIC/81GGER PICTURE 

A LITTLE MORE COUNTRY THAN THAT Easton Corbin 
C.CHArA..8EIUAJN O.POYIHRESS,R,UEt ti;.WVA.HSLE (i) J.101;CURY IIASHVILl f 

I CAN TRANSFORM YA Chris Brown Featuring LIi Wayne & Swizz Beatz 
SWIZ2 BEAU lC.BfiOWtU.BOYO,K.OEAN,J.A.eEREAl .0.CARTER) 0 Jl\1EJJLG 

CONSIDER ME GONE Reba 
R MCENTIRE.W.BRIGHT S OIAMOHO,M 6REEN @ STARSTRUCIC1\IALOAY 

STRANDED (HAITI MON AMOUR) Jay-2, Bono, The Edge & Rihanna 
tlOT l lSTEO {llONO THE EOGE,S t.CARTER) @ MTV tlETWORKS 

'TIL SUMMER COMES AROUND KeUh Urban 
i 0.HUFf)..URi»\N (M.PO'IIELl ti;,UR6ANj (l) CAf>llOL Nlt.SHVILU • 

SPOTLIGHT Gucci Mane Featuring Usher 
POLO'II OA OON R.OAVIS,U.flA'ft,1(m0 1\1,J.JO>.IES Cl) BftlCK SOUAD,IA.SYU.tt.tlWARt<Efl BROS. 

JUST BREATHE Pearl Jam 
8 O'BR,£N E.\IEODER • MONICfY'IIREHCH 

NOTH IN' ON YOU B.o.B Featuring Bruno Mars 
IHE $1,1t Elll•C,10flS S,$1MI.IONS, JH.,8.rAARS,P:L.AWHE«Cf.A.lEVIFIE (!) Rt BELROCl(JGAANO HU$TU /A1LANIIC 

1901 Phoenhc 
PHOEN1X.f'.ZDAR f'HOENI)( 0 LOYA.Ul£J6LAS.SNOTEIRED 

18 

78 

72 

1141 

II 

B2 

211 

38 

16 

16 

18 

89 

9 1 63 52 ~:~11t!!.!u~~~;L~~.H~ IJ~~L£WtiJIMUI-N~w.1)~.P.HAMLTOtU!$ril~t (!) SCKlOl.BO'flllAVIAOtl~~:~!!;!,~~ • 16 

MY CITY OF RUINS (LIVE FROM THE KENNEOY CENTER HONORS) Eddie Vedder 
1.1 sn:v~«s {6 SPRINGSTEEN) (!) I.IONKEY'lfRfNCH 12 

YOUR LOVE IS MY DRUG Ke$ha 
OR. LUKE,!UlANt-0,AWMO K.SES£Rl,P.SE8EHI..J.COLEMA"1 (l) KEMOSAflEJ"HCA.iHr•G 83 87 59 27 

EIGHT SECOND RIDE Jake Owen 
J.fifTCHEY (J.OWErH.OURAANCE} 0 RCA t•A.SHVILLE 114 88 81 70 

STEADY MOBBIN' Young Money Featuring Gucci Mane 
KANE CARTER.D JOHNSON.A OAYIS (!) CASH r•ONEY/UNl'IERSAL r• OTOWN 

AIN'T LEAVIN WITHOUT YOU Jaheim 
0"11lH 1K6IS1,llAIJE1,.1/118R,U,SKl~UIII.W.Wl~DJSCA!lllllJ,lftoo,:ltJJ6EN,.O!mi~.SQ.fYl1,NTMJl!f,Wll'8.UI) 6J tl\1111:~TUJm;; 

.. 
PAPERS Usher 
s.GARREI i,lAVlOVEN U.R/l'fl.10ND IY,S.GAHRE"ll,X.OOTSDN.UIAlHIS (:) LAfACE/JlG 31 

LET IT BE Jennifer Hudson Featuring The Roots 
t.lOT USTEO fJ \\' LENNON.P.MCCAATNEY} 0 MTV IIElWORKS 18 

HURRY HOME Jason Michael Carroll 
0 GfHI.IAW (Z,Wl.l lAMS) (!) I.RIST.Ii IIASKVlLlE 

99 

ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tell'em 
Kf (J.l.J0HNS0N.0.WAY,K.EH0}.10U,C.I\HCE0) @ MMllt.lUSlC Llr<E/ZORE HtHEFISCOPE 101 

'TIK TOK' ON THE CLOCK 
Ke$ha's "Ti K ToK" spends a seventh week atop the Billboard Hot 100, tying Katy 

Perry's "I Kissed a Girl" (2008) and Ciara's "Goodies'' (2004) for longest-reigning 

No. 1 for a solo female's debut (including only lead billings) since Debby Boone 

ruled with "You Light Up My Life" for IO weeks in 1977. Ashanti and Beyonceinked 

longer runs at No. 1 with their first titles as lead artists but charted first in featured 

roles; Kelly Rowland debuted as a guest on Nelly's 10-week No. 1 "Dilemma." "TiK 

ToK" leads Hot 100 Airplay for a second week (130 million impressions) and re

bounds for a sixtl1 week atop Hot Digital Songs (200,000 downloads). -Cary Trnst 

Data fo r week of FEBRUARY 13, 2010 I CHARTS LEGEND o n Page 43 
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AIRPLAY SALES DATA 
MOtJITORED BY cm,PILED BY 

f HOT 100 AIRPLAY'" 
~~ 

Ii §i ii :~i~~IMPRINT I PROt.tOTIOO lA8EL) 

A 1 14 B'I TIK TOK 
V c_ __ ..... Ml_"-""'"'"'"''""''"'Ma.O.,s .. =~•"'c"',.'"'""''O,_J ___ __, 

• 14 ~~:9:~,~~;KONLf\lE.,tHEAAYTf&JINlERSf.Cf'EI 

8 10 ~r!~~;f~.wnv .... ~~r,C»EY,UtMFSALt.WW'Ml 

4 

II 

8 

7 

0 
0 
10 

11 

12 

111 

18 !';l~U~~~~.~ AKON /GUF'IASlRAlWERKS/CAPITOLI 

4 
17 ~~~T~~~S MOKEY,'BfLUCA HEICHIS/REPRISE) 

EMPIRE STATE OF MIND 
l9 ~ JAY-Z + AUQA KEYS jROC NATION) 

12 HARD 
RIHANNA FUT. JEElY fSflPID£f JAMIIOJMG) 

8 9 HOW LOW 
LUOACRIS (DfP1DEF JAF,1/IOJIIC.) 

12 SAY AAH 
TREY SONGZ FEAT, FUOLOUS (SONG BOOK/ATLANTIC) 

10 40 ;,;~~R~:,~~~ ::J.~.~ ~SAL REPUBUC 

11 13 ~~~.:.~~~~!:.~•wm,-..,a,;~,;; 
12 21 :i,~~R~!,G,i~C~l!l!G 
1 S l I ~~LA~~~~~AMS~NIVERSAl MOTOWlt 

19 20 ~y~~TE~~L~MNC~~Ol NASHl'FlLE 

14 17 FIREFLIES 
OWL CITY (UIHI/ERSA.l REPUBLIC} 

111 16 28 ~~~Nff.11 u. WAYrlE .. ~ MO•SY,UF""""-SlfUtiU:1 

ACCORDING TO YOU 
OftlAN'THJ HALJGEFFENllfflERSCOflEI CD 21 

18 13 24 WHATCHA SAY 
JASON OERULO IBELUGA HEIGH1S/WARNER BROS, l 

LG> 23 

e 25 

• 22 

• • 4 

• 24 

8 

• 0 18 

0 17 

• 20 

11 

• 14 

13 11 

14 13 

111 10 

111 12 

17 15 

18 

18 16 

20 21 

• 22 23 

23 19 

24 22 

211 29 

TELEPHONE 
l.WtGIC,A fOO. IIE'l'iK!iSl~EAl'Ul.ffl~Ot:Alr(lliffillITTR~ 

IMMA BE 
THE &LA.CK EYEII PEAS (INTERSCOf'Ej 

e 
Kf A Ktr.l AB R' Rr,t 

IMMABE 
THE 8lACk E'fEO PEAS ilNTERSC~E) 

141 BAD ROMANCE • 1 lADY GAGA ~AWHJHM.OE.FfMREF.WlBI~ 

10 BEDROCK 
YOUNG MOIEY ff.AT.1.LJ11'1)\tASH IAtff:Y,LrmERSJtlrlllCl.\t(I 

HALLELUJAH [ 2 ~ Tilllll!I.IJJl&UT~FUlauJW.lOll~irf'.f\11)~1 ~ 
HEY, SOUL SISTER • 171 TRAIN (AWAREICOLUt.t81A) I 

8 ~ ;:::~.!!n~~l'mfV~~ 
24 NEED YOU NOW • UOY MtTEBELUJIII {CAf>tf("'l. NASHVlll£) 

HOW LOW 
LUOACAIS (DTPiOEF JAW..10JM6) 

IN MY HEAD 
JASON OEflULO (SELUGA HEIGtHSN/AflNEfl 8fl0S ) 

TODAY WAS A FAIRYTALE 
TAYLOR SWIFT !BIG t.1,t,CHlrlE) 

34 I GOTTA FEELING 
THE BU.Cl EYED PEAS jlNll:RSCOf'El 

IO~ ~!~N~ FE.At JEflY (SRPIDEF JAt.l/lD.lt.1G) 

SEXY BITCH 27 
OAVI> OOm.t flAT. AK.ON (GUM1ASTPJIL'A'ERJ(S.'CAil"fCt.) 

24 REPLAY 
IYAZ 11ME IS J.10NE'l1'8t lUOA H£1(i.ttrS,,REPRIS.E) 

4 BLAH BLAH BLAH 
KESHA ftAT. 300!3 O(D10SA11E, RCA/Rt.lGI 

21 EMPIRE STATE OF MIND • JAH + ALJCIA ICEYS lROC tlATIOfl) 

BABY 
m 1111£11ERffflWllt.a!S~'IQICllfLIIJfWIOIJ,,MlJ I FIREFLIES 24 .. OWL tfJY jUt.lVHl:SAL REPUBLIC) fJ 

lO ~~::!1~'k-lllllli!<llliHlf-l£,WBIOXJ<) 

l II; SHSM. Cllm'(,lU ROC« I l(!ITHURIAN 0A1V~ • 
LEAN ON ME l 

12 ~~;LL~~~t~IJ~t~~~ DYING 

13 DO YOU REMEMBER 
JIJ.56\Mffiff,WIMPiltl&LlJOMf0,9-i,..)l~qpuru;I 

TWO IS BETTER THAN ONE • 15 
son LIKE 6111.S FEAT, TAYLOR SWTI {COlUF.IBIA) 

WHATAYA WANT FROM ME 
ADAM LAMBERT {19,IRtA/RMG) 

Billbearll. HOT 100 ~ ~::Q Ill] 

M :;;: :ii TITLE II 5; ;! ARTIST (IMPRon I PRor,onoN LASELi 

~ 49 SAY SOMETHING 
W TIMIWJJIO FE.AI. OIUll ~,l()SlEV)IUCl(GA:JUtllilmERse<:PE) 

'Z7 30 34 ~~~~:,:a~~~ll~~RSCOPf: 

~ 1AM 
'-i/ 3J MARY J. 8UGE /IAATRIARC GEFFEM1INTERSCOPE 

G 43 II :~~.e..'!N~~.'-:'.~.~l~l~T DANCE 

G 40 10 ~:~~~~:(~R~~,~~~~~i NIGHT 

A 3S I WANNA ROCK 
W' SIIOOP DOGG DOGO tYlf/PRI RIIY Aflll L 

32 26 1RY Sl£EPING Willi A BROKEN HEART 
,UICIA UYS (t.181(JJ,,Rl,t6) 

""' 42 10 LIVE LIKE WE'RE DYING 
W' KRIS AUDI f19,'JIVE/JLG} 

3S 18 21 

G 48 

37 31 25 ~!t}~'!:~QU~ TII~~~ REPU6LIC 

311 38 20 ~f,7ic,~o~,~;':f-:coPE 
SWEET DREAMS 
IEYOMCE MUSIC WORLO/COLUM81A 38 24 22 

G 44 15 HISTORY IN THE MAKING 
DARIUS RUCKER CAPITOL HAS Iii/IL LE 

CD 45 
HAVEN'T MET YOU YET 
MICHA[L BUBlE 1-43,/REPRISE 

44 47 22 CA.SCA.DA (RO!i81NS) 

4II 2S 17 
~RrTNEY SPEARS jJl\1£/JLC) 

A. I HEY, SOUL SISTER 
..., S5 g TRAIN (AWAR E/ COl Ut.1B1AI 

G 53 3 !!!o~~R~,~ ~~l UGA HEIGHTSIWARt.iER aRos > 

48 34 16• !.°~!!1;~~-~0 ICE 

48 46 13 IF YOU ONLY KNEW 

• ti S5 T ITLE 
3; I! ARTIST {lt.lPRlNT I f>ROW0110t,l l ASH) 

25 PARTY IN THE U.S.A. 
MIUY CYRUS fHOLLVWOOOj 

27 25 ACCORD ING TO YOU 
ORIANTlll AL.16EFfEM/fNTERSCOPf 

G 32 SAY AAH 

29 26 

C 39 58 

31 31 19 THI: IUCI fYBJ PEAS l~IERSCOPf 

FOREVER 32 34 20 IWKE PIM'fMASC«IZCl•E~•SlJlfA).fl.lfl£/tflER5COFfl 

33 33 23 PAPARAZZI 
UiDY&AGA ['STREAl,«Jt£.IQJlLM.OfflMREE.~ 

34 35 p 1E ME DOWN I 
l J ~ PlEW BIJYl FEAT. RAY J (SHOTN,ASVLUIA.i1,1,/ARWI SROS.) ~ 

30 30 DOWN 311 M'fSUHFUil ll..VMYHE~Ml>,E'(ll.M£RSAL 

C 43 13 HAVEN'T MET YOU YET 
MIC&R 8U8LE !)•3./REPRiSE) 

G 41 44 BOOM BOOM POW 
THE 81.ACI (YU) PEA$ j11/1ll I AWl NTERSCOPE! 

38 40 17 ALL THE RIGHT MOVES 
ONEREPUBLIC IAOSlf'(ilNHHSCOPE 

SET THE FIRE TO THE THIRD BAR 39 28 $lll'al t.lffll!BillitimllUlfMlOfJ£!:.r.Glfttl8!HFJ;Ursm:f:'1 

G J BREATHLESS 
I TAYLOR SWIFT (l,l,T\I NETWORKS) 

41 38 SHOTS 
UfiQFmllJOMf'JH.f(FIW',V,WJ,°''QtEMll'l'ffi!o!mRSIXPt) 

G 55 51 USE SOMEBODY 
ICINGS Of LfON fll>JRMO 

43 37 DROP THE WORLD 
LI. V#tM fli\t EMIIM ['CASHID!EY.UMRSAL t.fJT(P.IM) 

" !!j 

II 

• 
e 28 21 GUNS I• - GREEM OAY fREP.RISEl 

411 36 25 WHATCHA SAY fJ .U.SOM OERUl O (6EI.UGA HEIGHTS/WAR~ER 8ROS) 

e BREAKE\/EN 51 THE SCIIIPT PHONOOE~IC/Ef>IC 

47 44 40 YOU BELONG WITH ME fJ TA'flOR SWI" !BIG ).IACHINE) 

25 EVACUAT E THE DANCE FLOOR 48 46 G,t,$CJJlol, (ROtl81NS) 

G SHUT IT DOWN 57 4 
PITIULl FUT. .UOM ~1R. 305. POLO GROurms,,1,'RMG! 

e 61 LIFE AFTER YOU 
DAUGHTRY 11!1/RCA.iRtAG) 

~~ 

:;;: :3 T ITLE 
:5; ;! ARTIST (IMf'RlNT I PROt.tOTION LABEL) Mi • 52 11 itf,t,~,.'!,~ .,f,?u~~TRY BOYS ROLL 

'9.!I SEX THERAPY 
W 54 4 1 ROHi THICICE (STAR TRA"'INTERSCOPE] 

53 50 14 -~~!!~!...O)OOGlST\'\.6Fff(fl!1'(,CJffl(.'L> 
'91. 58 9 CRYIN' FOR ME (WAYMAN'S SONG) 
'ii/ I TOBY KEITH (stiO'N OOG•UNI\IERSAL) 

&IS 41 18 ~:~=,J~A~~VOUREYES 

G 57 13 ~::.~tirm"°IArU.NTIC 
TEMPORARY HOME 
CARRIE UNIIERWOOO 419/ARISTA ~ASH\IILLE) 

SOLDIER OF LOVE 
SADE (EftC) 

HILLBILLY BONE 

G 60 

e 59 

19!\ 63 W' II.MISHUJUIFW:WCC•Qt.'14$'°"1W,;tfllRJS..~~lf1•1.~ 

19!\ A UT1l.E MORE COUNTRY lHAN THAT W 65 
WTOM CORBIN t.lERCUk V NASKVll l t 

""' 64 AIN'T LEAVIN WITHOUT YOU 
'ii#' JAHEIM (OMNE MILll'AllAfHlCl 

A!\ 'TIL SUMMER COMES AROUND 
\iii1 6

1 
UfTH URBAN CAPITOL NASICVILLE} 

A!\ HEARTBREAK WARFARE 
\ii' 7J JOliN MAYER {C0Wt.181A) 

e _ 1 :A~~~r: ~~~AJT~ G~OM ME 
'\'l"l, 69 LIFE AFTER YOU 
W° o.lllGHTRY (19,RCMU,1Gl 

88 56 17 ~ e~s~!Ps~R~C~V~L~?iNE 

G 
~ 70 

I BREAKEVEN 
l TICE SCRIPT (PHC!fcOGENtC/EPIC} 

HURRY HOME 
JASON ltlCHAEl CARROLL ARISTA NASHVILLEI 

ON TO THE NEXT ONE 
JAY-Z + swm IEAn (ROC NAT10Nl 

HIGHWAY 20 RIDE 
ZAC BROWN UNDf9"1: GRJiVn,'A.ll.AUOOlllGGfR PICIURE) 

I BABY 1 
.mJIIIIEEI f u.! UJJACIIIS ~.3]/.1iJ<\1.U.0~il'&A-.!l'IUQ 

HALFWAY GONE 
LlflHOUSl (GEFFEMITNTIRSCOPE) 

11 ~c~~~' ~~.~:t:,::,,~.!1LONE 
BLAH BLAH BLAH 

t1III 
i!<!ll 

~1:1 ai TITLE 
~; I!• ARTIST (IPIPR11t1 / PROI.IOIIOri LA.fl;ELI ~ • 58 44 SINGLE LADIES (PUT A RING ON rn 

8EYONCE ,,1us1c WORLOICOI.UF.16lAl 
II 

112 48 19 COWBOY CASANOVA • CARRIE UllDERWOOO j19/ARISTA ~ASHYILLg 

e 68 ON TO THE NEXT ONE 
JAH + SWIZZ BEAU ~DC NAIIO!t] 

54 STRANDED (HAITI MON AMOUR) 
JAY•Z. &ONO, TffE EDGE a RIKANNA (MTV tlETWORICS) ! JUST DANCE r D 1111 58 S8 ~ UDY G1iG1 rm~ (rJXIIIS IS'fJIU,.\llt;l:,N)~~~ 

G 67 4 HEARTBREAK WARFARE 
JOliN MAYat COLUMBIA 

3 S7 45 17 8RITNEY SPEAftS JIVE/JLG) 

58 53 26 SMILE • UNCLE IRACIER (TOP 006/AlUNTIC) 

1111 63 THE mUTH 
JASC-, ALDU.11 (SROl:fH eow, 

e - 1 MV CIIY (1 RUii~ fJ,f IIIO~ 1HE IEIIIIIIY CEIIIEII IIINCII!) 
WOIE \tEDDER (tAONKt 'IWftEKCH! 

52 17 I CAN TRANSFORM YA 111 
CIR$ BRawN FEAT. UL WAYNE & S\111ZZ IWZ ~I 

$ - 1 I WANNA ROCK 
SNOOP 0006 {!!OGGYST't\EJPRtORITY/CAPITOl} 

113 54 4 YOUR LOVE IS MY DRUG 
KESIIA KEMOSASE/RCA,Jflt.lG 

MONEY TO BLOW 84 59 16 BfflW.ll FOO. Ll ION: & llflW ,:A!/1,..llEV\l'fi~Mm~ 

" 
1 1 SAY SOMETHING I 

TMW.At(lflAT.OIIAKE~WMlt.tOO~~ 

CD 70 WHY DON'T WE JUST DANCE 
J0$K TURNER (MCA NASHVIUE) 

117 64 10 If YOU ONLY KNEW 
SHIUDOIIIN ATLM.IIIC 

118 66 HALFWAY GONE 
UFfftOOU lGEFFEtl/UITERSCOH) 

$ 75 37 SEX ON FIRE • KINGS Of LEON RCAJRMG 

70 69 21 UPRISING 
MUSE (HE.LIU).1-3/\\'A.RFlER BFIOS.) 

GANGSTA LUV 71 60 14 SHOOP 0000 FEAT. TIIE..{I~ :i\'SN.E.PRIOfiffY'CJfffll.t 

• - I LET IT BE 
J8NCIFER HU0$0N (MT't' ~ETWOOKSt 

• - 37 HALO fJ IIEYONCE (t,1USIC WORI.O/COlUF.161A) 

e - FALLING FOR YOU 28 COLI IE CAJLLAJ lUNl\l~SAL 1U:PUBLICl 

7S 74 10 WHITE LIAR 
MIRANDA lAMBlftT lCOUJMBIA (NAS'KVILLE\l 

ALBUM CHARTS 
Sales data eomplled from a compreheslve pool o f U.S. musk: 
merchants by Nielsen SoundScan. Sales d3t., for R&B/hlp-hop 
ret&ll charts Is comi:illed by Nlelset1 SoundScan from a n&tlonal 
sub set of core stores that specialize in those genres. 

e A lbums w ith the greatest sales gains this week. 

M .11 :~::!n~::~~:~~:;':~: :~::::~ the tltJo 
R :~r;a~~l==~~:e::;fa::::~:te t rtle with 

1ffiR ~n:~~:S.=::: ~ ~o~:~1!;;,~~~d 200 

PRICING/CONFIGURATION/AVAILABILITY 
CD/Cassette prices are sus.1gested list or equivalent prices., whicti 
are pro;ected from wholesale prices.@ after price r,dic:ates albln! 
only available on OualDisc. CD/OVO after price ind.Cates CD/DVD 
combo onty avalable. ® DualDlse ~allable. ® CO/OVD con-bo 
available-. • lndlca~ ..,.,y1 LP Is a-.,ailabl&. Pricing and -.,iny1 LP itllall· 
llbillty are r\Ot lnck.lded on all charts. EX after ctiUllog number Indi
cates title is exdushre t o one account or has limited d istribution. 

SONG CHARTS 
See legends on respective chart pa9es for the Billboard Hot 'tOO 
and Hot R&B/Hip•Hop Songs. 

RADIO AIRPLAY CHARTS 
Hot 100 Airplay, Rock Songs, Hot Count,y Songs. Hot Rap 
songs, ChriStlan songs. Hot Latin songs and LaUn Alrplay charts 
are compiled from a national st1mple or data supplied by NlotS4!n 
6r03dc3St Dtit a System.s. Chtirts are rtinked by numb« of gross 
impressions, computed by a,oss•referenc:lng ex&« times of air• 
play with Arbitron listener data. Mainstream Top 40, Adult 
Contemporary, Adult Top 40, Alternative, Trip le A. Active Rock, 
Heritage Rock, Mainstream R&B/Hip•Hop, Rhythmic, Adult R&B, 
Hot Christian AC Songs, Hot Gospel Sonvs., Hot Dance A irplay, 
and Smooth Jazz Song s are ranked by total detections.. 
e songs shOW'ing an incr@asa In audlanee (or det&e:tlons) 

01.'M the prevlolJS week, reg,:arcle,ss or chart movement 

- II :~:~~!n;::~~:!:;;:i;:1~~d1i~:::s:e t itle 

RECURRENT RULES 
Songs are removed from the Billboard Hot 100 and Hot 100 
A irplay charts simultaneously after 20 weeks on the Bil lboard 
Hot 100 and If ranking b&k)W No. so. Songs are t'9moved from 
Hot R&B/Hip·Hop songs after 20 weeks If ranking below No. 
SO. Songs are removed from Hot Country Songs atte, 20 weeks 
if ranking below No. 10 In detections or 81.1dlenc:e, p rovided th8t 
t hey are not still gaining eoough audience p oint s to bullet o r if 

t hey rank below No. 10 and post a third consecutive week of 
audience de<:line, regard less of total chart weeks.. Songs are 
removed from Mainstream Top 40, Rock Songs, Mainst ream 
R&B/Hip•Hop, Rhythmic. Hot Latin Songs and Lalin Airplay 
charts after 20 weeks If ranking below No. 20. DMCond ing 
songs are re-movod from Adult Contempcrary, Adult Top 40 
l!nd Adult R&S after 20 weel(s If r3nldng below No, 1S, after 26 
weeks If rMklng bejow No. 10 , o r after 52 weeks If ranking 
below No. 5. Desceriding songs are removed from the 
Alternative, Triple A, Active Rock, Heritage Rock, Christian 
Songs, Hot Christian AC Songs, Christian CHR. Hot Gospel 
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after 
20 w~ks and If ranking below No. 15. 

CONFIGURATIONS 
@ CO single available.@ Dig ital Download a\lailable. <ti DVD 
s ing le available. 0 V inyl Maxi-Single availab le. 0 Vinyl sing le 
available. 0 CD Maxl~Sing le avallable, Configurations are not 
included on all singles charts . 

HOT DANCE CLUB SONGS 
Compiled from a national sarrpe of reports from d.Jb DJs.. 

e Titles with the gr&ata-st cll.b play t\C:ra-as& CNer the pnw\otls week. 

R :e~:!ek1d=:s~~~w::::~"rn~~~oo 
AWARD CERT. LEVELS 
ALBUM CHARTS 
• Recording Industry As.sn. Of America (RIAA) certification for 
net shipment of 500,000 albums (Gold). • RlAA certification for 
net shipment of 1 million units (Platinum). ❖ RlAA certification 
for not Shipment of 10 mllUon units (Diamond). NumMtJI within 
Platinum o r Diamond symbol lndicatM album's multl·platlnum 
level. For- boxed sets., and double albums with & running t ime of 
100 minl.ltes or more, the RIAA multiplies shipments by the num· 
ber of discs and/or tapes. O Certificat ion for net shipments of 
100,000 units (Oro). Certification of 200,000 units (Platioo). 
2 Certification of 400,000 units (Multi-Plat ino). 

SINGLES CHARTS 
e RIAA c:ertificetlon for 500,000 l)llld downl08ds (Gold). 
• RIM certiication for 1 mil ion paid downloads (PlatinLm). 
Nlffletal within pl,Minum symbol rldicates song's m~t.um level 
0 RIAA certfication for net sh4ment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
• RIAA gold certificat ion for net shipment of 25,000 units for 
video singles.. 0 RIAA gold certificat ion for net shipment of 
50,000 units for s.hottform or longform videos.• RIAA platinum 
certification for net shipment of 50,000 units for video singles. 
D RIAA platinum certific.ation for sales of 100,000 units for 
.shortform or longform videos. Num~ral w ithin platinum symbol 
indicates $0ng's muttlplatlnum level. 

DVD SALES/VHS SALES/VIDEO RENTALS 
• RIAA gold certifkatlon for net shipment of 50,000 La'lits or $1 mi~ 
lion In stiles at suggested retail price.• Rt.AA c:,13t lnum c:ertlflc3t lon 
for s.&les of 100,000 units or $2 million In sales at suggested retail 
price. 0 IRMA gold certification for a minimum sale of 12S,OOO i.a,its 
o r a dollar volume of $9 milion at retail for theatrically released pro
g rams; or of at le.'.iS't 25,000 units and $1 mi5on at suggested retail 
for non-theattical utlos. • R MA platinum certification for a minim.im 
sakl of 250.000 units or i't dollar volume of $18 milion at retail for 
theatrkally reteaSM programs, and or at least 50,000 uritS and $2 
million at suggested ret4'1 for norHheatrie39 tltJes. 

Data for week of FEBRUARY 13, 2010 For c hart repr1nts call 646.654.4633 Go to www.billboard.biz for complete chart data 43 
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:;Ill iil~ TITLE 
51 II' ARTIST (lldPRlf<T J PROl-'OTION l '-BEq 

1 16 K°ITIK TOK 
~ ESKA tl<Et.lOSABE,ft<:A,:Rt.lG) 

15 ~~~~~~Kf.01.NS<HERRYTREEIFrlT£IISCCfEl 

4 lg : ... ~~U~~IF;A~ .U:Otl (GU,.1/ASTRALWt:RKSiC ... PITOl) 

20 ~.~;k"~~s r,o,ev,,,,u•• "'"'"'Sl'"'"' J 

12 ~T~~~.,!!~.,~~u~,o~~~"°"''"'"''"-"l>JO.<) 
15 !~~l~L~,:~,~~0f;,,~)ND 

14 ~~~~.:~~I,E,~,~~~NFT ~~'~"'") 

9 11 :.~~~ ~~:~,J~l ~?c~PE 
l l IO ~!~.~FEAT. J"2YISRP10EF JAMl>OJMG) 

21 FIREFLIES 
OWL cm (UIJIYERSAL REPUBLIC) 

• 15 
TELEPHONE 
Utilf~lil,l.ruT. BE'l'CflQE~~AllllNe.,Y.(llll,ht'O-l;HIIYT'tiE,l~Pl) 

12 10 25 ~~NA~~u~oAs~!~ HEIGHTS.NIARtlER &ROS. 

• 14 
IMMA BE 
THE Bl.AU EYlO PEAS f]NTERSCOPI:) 

14 l 3 28 ~g~~. U. WAM {CASH r,ot<EYIUllNERSAL RfPURLFC) 

A'!il 22 IN MY HEAD 
~ .llSON OEIWLO (BELUGA HEIGHTS1WAfH,lt.R SROS.t 

A!i. CARRYOUT 
W 19 s I TJIMltNlllfr.t.l_JUU"~~,'BU.O(GIIOt.,IIQ,WJERSCOf'{) 

17 12 l2 ~!!~!~r (BIG U.liCHltlE/UNIVERSAl REPU8llC) 

20 

28 

38 

18 23 ~!;U!!°,~,i HE OANCEFLOOR 

21 13 ~~';,_,',;.~,;,;:i;,~~ DYING 

16 18 ~NEY SPEAR< IJlVE/JlG> 
BEDROCK 
ffl,IN(i MOtl:Y FUT. LLOYD (CASH UCflEY/lJMI\IERSAL MOTOWN) 

10 LIFE AFTER YOU 
OlUGIITRY j 19/ftCAJRMO) 

WHATAYA WANT FROM ME 
lOAM LAMBERT 119/RCA,i'RtAG 

17 IF YOU ONLY KNEW 
$14Ul£00W# !ATlAtHIC) 

I BREAKEVEN 
S THE SCRIPT (PHONOGENIC/EPIC-) 

27 20 ~~~.~."iii ~!t~t.rco,,,1 

30 11 :,7;~~~ ~:~~,;,,:fio~~ 
24 12 FOREVER 

•tfilot_Utf!'l:'G,IA.Wf111,iiM681,>W'MlilJl~1,,'r.l'4:~'$.ll&'ill'{.TIIWftl 

SHUT IT DOWN 
PITIULL FEAT. AlOtl (Wt 3ilS,.POLO GROUNDS.,J,'hlGJ 

NEED YOU NOW 
UDY llfTEI ElWM (CAP1TOL NASKV1LLE!CAPITOU 

SMILE 
UtlCLE KRACKER {lOP 006/ATLAl<TIC) 

I HOW LOW 
J LUDlCRI$ TP,.PEF JAA¼!Q{M.,G) 

BLAH BLAH BLAH 
IK£$Kl FUT. JOft!J KU.10 ABE,RCA RMG 

35 14 ~C~~Li ... ~ %~A~::N~~R~LONE 

GANGSTA LUV 
SNOOP D(l(,i(i HAT. ntE,OIIEAM (OOG{WSTVl[JPFlll)RlTV/Cl,PCTOl) 

NATURALLY 
SELEll.t GOMEZ & T11E SCENE jHOU.YWOOO) 

Train steaauolk lo tts llrid No. I on Adgl ToP 40, as "Hey, Soul ~lie," 
dlargesl-1. 

11tt band last led willr "ul!ng All Angels" for five weeks in lO0J. 
II first reigned w~h "Draps of Jupiter (Tell Ne)" far 14 weeks in 2001. 
Train's new leader concurrently marks the groop's first entry on 
Maimlream Top 40 (No. n) since 200!. 

"Hird" (11-9) becomes Rihanna's lllh top 10 on Mains~eam Top 
40, b1eakiag a five-way Ue for most top IOs on the tally since 2000. 
She pas~ then top 101 
eacl ii that span by Akan, 
Nelly, Pink and JusUn 
Timberlake. 

Alida Keys debuts at No. 
18 on Adult Contemporary 
(viewable ii full al blU· 
board.1111/<harts) with 
"Empi e Slate of Hind (Part 
II) Broken Down." The song 
marts soltly from airplay at 
New York-area slallom 
WAil, WHUD, WKJY, WllW 
andWWFS. 
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• 6 

0 
8 

13 

HAVEN'T MET YOU YET 
MltHAEl IUIII.E 143,•flEPRls.E 

4 34 NO SURPRISE 
OAUGlfTRY (1llillCA;RMG) 

32 PLEASE DON'T LEAVE ME 
PJNI( jlAFACE/JUJ) 

38 HER DIAMONDS 
ROI THOIIU.S fEMBLEM/ATl.ANTIC) 

17 !~l~EiRD~.G~~CE•RM 

47 ;,~.~ t~~(MW~ LT 0ISNEY,1<0ll\'WO-O0 

l O 22 ~IV~:o~~G~~NG AWARflCOLUMl)ll 

51 ~.~'!~,~~-G,~!,~).~,~.E::., 
11 20 ~::,~I.~o, ~,:i,~;-;,-u~HAT LOVE 1s 

13 18 ~N':,_~L!At!IR(TOP 006,ATLANTFC} 

12 24 KISS A GIRL 

17 

t4 10 ~!~:frl~~~RSAL REfUBLIC 

15 22 USE SOMEBODY 
KINGS Of tEOtl jRCAJRMG! 

16 13 CHASING PIRATES 
NORlHJ OtlES (F.:LUE NQ1E/CAPITOl) 

CD 22 
SOMEDAY 
R08 THOIIIA.S EMBlEtA/ATlANTtC 

19 HEARTBREAK WARFARE 
JOHN IIUYER COLUMBIA 

20 17 I GOTTA FEELING 
THE BUCICEYEDPf.lS (lltl l:.RSCO.f'E} 

27 HEY, SOUL SISTER 
TRMN AWAR COLUMBIA 

24 25 16 SAY HEY (I LOVE YOU) 
laQlliEI.RWfJl,l,WB,IH.ID &OOBOOWAA'.llnl-J\JNM!IJ.l,\RF.IUII~ 

• 28 
FIFTEEN 
TAYUlR SWIFT :BIG MACHJUE,/lJNI\IERSAL REPUBLIC: 

11 
0 

~111 m~ TITLE :5; II lATIST (1WPR1NT , M or, or,oN LABEL) 

24 HEY, SOUL SISTER 
~ - IU!lO:'J!.Jll'W' ::•--•-------' 

2 

3 

4 

II 

1 20 

0 
0 
0 10 

0 11 
10 

• 14 

26 

17 

19 

14 
LlfEHOUSE (Geff<..,NT<RsCOPf> 

12 LIFE AFTER YOU 
DAUGHTRY (19.•RCA,'Rf•G) 

40 

• • e 

13 15 

12 19 

TAYlOR SWIFT BIG l.lACKUtOONM:RSAL REPIJBLIC 

PAPARAZZI 
lS I LADYGAGA jSlkEAl.ll&.-KO«U\'L'CtORYTF-IEE,ltllEIISCOf'fl 

la :N~~Et~~~ t:~~L~Y!N~~~O~~ 
NEED YOU NOW 
LADY AJf1UElUIM fCAPfTOL tlASHVI.LEICAPll OL} 0 25 

23 22 11 COWBOY CASANOVA 
CAJHIIE UNDERl.¥000 f19/ARISTA tlASHVllU) 

0 28 

• 30 

UPRISING 
MUSE ftEUUf,l.-3/WAfUJER flROS 

SYNDICATE 
THE FRAY EPIC 

44 I Go to www.billboard.biz for complete chart data 

2 

4 

II 

8 

7 

0 

14 

111 

22 

24 ~:;~:~~:~.~ WANT YOU TO) I WANT YOO TO 

17 ~:!!-.,G!c!~s~o ~~R~~~!RTAU\IIRSIN/ CAffiOL 

25 [~~~ .~i.~.~ ~O~VIYOOO 

3J ~: ~!?i:, 06Cll•lERSCOf'E 

30 ~:.
1
a LOVAUTE/61.MS•omREO 

l O 16 JUST BREATHE 
PEJ.Rl Jl M (I.IOtlKEVV/REKC.H) 

I SNUFF 
11 16 SLIPIOIBT (R0A:!IRUMN£R/RHP) 

13 23 ~~NA&U,OCTON811illRSCOP< 

16 24 ~ ,c,.~~=~~J.:!7,,~ALL 

14 35 ~~~~:,G,~!~~"~~.%~ 
lS 14 ~;,~,:::~~ULTIIRES DGCJINrERSCO,>E 

18 I 5 ~!:Cf !!~d: FLA'Hlf GfffENIINTERSCOl'f 

19 :~.~~T~! ROSWELURCMIIAG 

25 fu~.~;,~:y :~:,;~MlOl 
LETTER FROM A THIEF 
CKEVELLE JEPIC) 

20 20 SKILLET AROUH/IMOIATLAJfllC 

23 15 ~~,A~:;:.,,, 
26 14 ~~H~O~FAT~;TIC 

GIVE ME A SIGN (FOREVER AND EVER) 
IREillfG IEIIJlMIN {HOLL'f\\1000 

~ 24 SHAKIN• HANDS 
"ii' NICS:Elllct: (ROAORUNNER,RFIP) 

G 27 10 ~c~~~~~RMRIVIRGlrt1CAF1TOl) 

~ 30 BRICK BY BORING BRICK 
...._, PARAMORE FUELED BY RAMEN,IATlltlTIC/RRP 

30 

G 32 HALESTORM ATlANTIC 

32 MEET ME ON THE EQUINOX 25 20 ~ DElTH CAB FOR CUTIE (f>Ul.ll.UTJCHOP SHOP,IAR lftTIC) 

$ 35 1 S ~~~•c,,~?R~~o~'~~s~~ R 
~ 36 MOUNTAIN MAN 
..... CRASH UfliS jCUSTARD/UIIIVERSAl MOTOWN) 

~ 33 WALK AWAY 
'ii' FM flKGER DEATH l'\!NtH (PROS.PECT PARK) 

G 34 13 ~~~R~ ... ~~dLG 

G 38 4 ~~~~0~!~11! ASSKOTEi'RED 

~ 40 YOU & ME 
W -=,-°'~l/l'cM"cAT,"Tl<-"'EW~S7BA",'•",'o-e'(B'-cAr",' .. 'c'RA"-,6~S~/R~CA~/R~'1~6}~--

""" 4l SWEET DISPOSITION "'1 THE TEMPER TRAP {l18ERATIOff1GLASSNOTE/COlUPlSIA) 

40 39 13 ~~!~~-~f ,rJr.~::,~,Ol 
A SHAKE IT OUT 
~ •3 MMM:KESTER ORCltESTRA FAVORITE GENTI.9,1ANiCOUIM 

""' 44 4 GOLD GUNS GIRLS 
~ M£TRIC {IIETIIICJLAST {,AtlG) 

""' DRAGONFLY 
~ SHAMAll'S HARi/EST SKA.MAN'S HAAVl:Sf/lRISltL 

44 

G 
48 48 14 

49 2 

EAST JESUS NOWHERE 
OREot DAY REflRISE) 

FIRED IT UP 
THOUSAND FOOT !CRUTCH (TOOTff & tlAtl/ClPITOL) 

LITTLE SMIRK 
ntEORY OF l DEADMAII 504,ROlORUNNtR,RRP 

HEARTBREAK WARFARE 
JDKN MAYER (COlUtA81At 

JUST SAY YES 
SNOW PATROL POLYDORiflCTION.,'GEffENi~NTERSCOPEl 

THE HIGH ROAD 
BROKEN H U S (COlUMBIA) 

BEAUTIFUL THIEVES 
AFI (OGC./INTfRSCOPEI 

Sltinedown !(Ores its llrird No. I on Heritage 
Rodi (viewable al b!lboard.bil/dlarts), as 
"If You Only Knew" rises l-1. The band, 
whose n career chart entries have au 
reached the top 10, previously led with 
"Save He" OS weeks, 2005-06) and 
"Second Chance" (nine WfflS. 2009). 
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0 • 6 

0 
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0 
10 

11 

=e eE TITLE 
5• sl ARTIST (IFIPRUfl I PROMOHOtl LAl',EI.) 

KINGS AND QUEENS 1 17 
lHfflY SfalMIS ro MARS 1"1"10RIA VIAGJ ·.-.,111X. 

30 ~':~IX flOYAUTEIGtASSKOTii RtOj 

' UPRISING 26 MUSE jHELIUtA-3,'WlRtJER BROS } 

33 ~~~:~.~T DCC/INltkSCOPE 

26 ~:,~~ ~=~;, ~1~EJl~ALL 

24 ~~:=~:1:
0
~~)WANT YOU TO) I WANT YOU TO 

15i JUST BREATHE J Pf.A.Rt.JAM (MONKtYWflEMCtt) 

22 ~~E~:.~'6RACf JrYEIJlG 

IO 23 ~~:!NA&U/OCTOOE/llillRSCOPE 

20 IF YOU ONLY KNEW 
SHl!UDO'Wll fAJU.IHIC) 

I I WILL NOT BOW 
l l 25 J IIRU.lJNO IENJlMII IHOLlYWOOOj 

• 12 YOUR DECISION 

13 13 14 

e \ 8 

10 
:,-c-c==========~--

10 

0 26 11 ODD ONE 
St~ PUPPIES RWRN lk6 IN1CAPfTOL 

G 31 
GIVE ME A SIGN (FOREVER AND EVER) 
8ftEJ.HfG 8ENJlMlt {HOLl't'WOODt 

0 

4 

II 

0 
7 

8 

0 

t;~ =E TITLE ~111 ARTIST fl'-IPRINT, PROMOTION l l BEL) 

1 15 JUST BREATHE ... -.=u:=-===.:,._ __ __. 
24 ~:•(A;~k~,'~~ll~~~R 

I YOU & ME 4 I 2 OlVE Mln HEWS IANO 8A'-tA RAGS1RCArRl.l6 

16 ;~!~f.rJr,~~i, .. o, 
18 :,~!!.~V.!L';,;;,11/flCllON/CEFFEN/IN l<l!SCOf'E 

HEARTBREAK WARFARE 
JOHii MlYffl; COLUMBIA 

21 ::.~:~~i.1: I WANT YOO TO) I WAr1nou TO 

18 :,~~.~ ~~LUM61A 

l0 23 DREAMS 

• 15 

11 17 FOO FIGlfT(R:S ROSWELURC.t.i'Rt.i6 

• 14 21 !i::~~~R:~~El;,-N;~~COt.Ul.lBIA 

13 12 30 ;:4:,v:~..... "'" ,. ... , .. ··"'""""'""' """" 
14 

111 

• 20 

19 

18 16 20 

MELISSA ETHERIIJGE 1Slltr<D/10JW0 

1901 
PHODIX CLOYA.UTE.i6LASSNOTE1R£O 

40 DOGS 
IOI SCHNEIDER SHOCKORA'-1AJKIRTL,OJO 

21 4 :A!I;~~ J:~u:\~!1
f~!oWlflOWN 

20 17 13 ~:,o~ !,~~~~J~,:~'~'~E !~~~"~ HEARTS 
ALL I HAVE 
MAT IKEAflllE'Y {AWAREiCOLU'-1BIM • 22 

0 23 15 HEY WORLD 
MC$8.RWlll .. $Pl.UIKW IIOOOOO~ANll..Vl'!JfRiA\.RtPU~ 

25 

28 

27 14 

18 15 

HALFWAY GONE 
UFEHOOSE Gt fFEll,IN- IEHSCOfE 

SHE IS LOVE 
PAAACHUTt tAERWRY1iOJMG 

BETTER TOGETHER (LIVE) 
JA.Ct: JOONS<Nf BRUSHflRE/UNIVtRSAL REPUBLIC 

Data for week of FEBRUARY 13, 2010 I CHARTS LEGEND on Page 43 
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IIIRPLAY 
MOtJITOREO 0Y 

SALES DATA 
COMP1LED 0Y 

f!i!;l.~f! 
SOundScan 

' HOT COUNTRY SONGS~ 

ii Artist 
IMPRINT & MUIABER f PROMOTIOt< LABEL • I 20 Jason Aldean 

R KEtt8 \\' 

2 Miranda Lambert 
F.UDDElL.1.1.WRUCKE M.lAFABEflT,lt.HW 0 COLUMBIA 

0 A MERICAN SATURDAY NIGHT Brad Pais ley 
F ROGERS (ll PAIS LEV.A GORLEY.K LOYEV.CE) €1 AAISTil. ).lil.SH\IILLE 

0 WHY DON'T WE JUST DANCE Josh Turner 

Cl Darius Rucker 
~.ROC,EkS 0.fltJCKEJ!;,f.ROGf RS,C /,IILLS 0 CAPUOl NASH\IILLE 

6 3 I SOUTHERN VOICE Tim McGraw 
B.GALUMORE,T.MC6RAW,0.SMITH l.OOU6LAS,8.0IPIERO 0 CURB 

G 10 THArS HOW COUNTRY BOYS ROLL Billy Currington 
C CH,0.1BERLA!N 8.CURRINGTON 8 CURRlt<GTc»J O.OAVIOSO,t.8 JONES @ MERCURY 

8 4 2 I WANNA MA KE YOU CLOSE YOUR EVES Dierks BenUey 
8 HEAVERS 0.8ENTLEY B tlEAVERS O SEITTLEV (!I CAPnOl ).IASH\IILLE 

0 10 11 CRVIN' FOR ME (WAYMAN'$ SONG) 
l.Kl:.IIH,hl.WRIGHT !T.kEIIH 

Toby Keith 
0 SHOW OOG·UNIVrnSAL 

e II 13 TEMPORARY HOME Carrie Underwood 
rA.BfUGHT C.UUOEflWOOO L.LAIRO,ZJAALO €1 Hl1AfllSTA NASH\IILLE 

(D 14 17 A LITTLE MORE COUNTRY THAN THAT Easton Cort>in 
C CH.0.18E"RLACN O POYTHRESS.Al ftEK,W.\IARSLE • MERCURY 

G 13 16 HILLBILLY BONE Blake Shelton Featuring Trace Adkins 
S.HE.~DHICKS C.WISfMAN.L.LALRO @ \\'ARNEH BHOS.{WHN 

Cl 12 12 'TIL SUMMER COMES AROUND Keith Urban 
• CAPITOl. NASH\lll t E 

e IS 15 Jason M ichael Carroll 
ARISTil. foJil.SH\llllE • 17 18 Zac Brown Band 

HOME GROWNiATUt•l lC/BIGGER PICTI.IRE 

CD 18 20 ri .CHAl'MAN, r.sw1,T ( I .SWIFT,L.ROSE ,H.Ll>JDSfY) 
Taylor Swift 
0 BIG WACH.INE • 20 23 AMERICAN HONEY Lady Antebellum 

' PWOftt.EV.tAOYANTEBELLUt.l (S STEVElfS C.A.BARLOWE.H UNOSEY) 0 CAfltTOL NASH\'ILLE 

CD 19 DIDN'T YOU KNOW HOW MUCH I LOVED YOU Kellie Pickler 
1 IIU • 22 Steel Magnolia 

0 BIG MACHlNE 

$ 21 21 Gary Allan 
t A NA H\11 

0 23 Josh Thompson 
0 COlUMBJil. 

e Justin MOQre 24 
J STOvtR J t.100RE,J PAUL1t4 ,,s STOVER @ VAi.ORV 

HELL ON THE HEART Eric Church 
J.JOYCE E.CHURCH,D.RUTTAN,J.SPIUMAlf 0 CAPtlOl NASH\IILLE 

UNSTOPPABLE Rascal Flatts 31 O.HURRASCAL FLATTS (J.OHfARCUS,H.LINDSEY.J.T.SLATERt 0 LYRIC STREET 

30 IT'S JUST THAT WAY 
K STEGALL (1/MCGEHE.K..SACKLEV.K STE6ALU 

e 

1U 

11 

12 

12 

14 

15 

11 

~ 11 

11 

2D 

21 

22 

23 

Billbear1L 

27 28 

30 29 

Upll'Jllol0.J 28 27 

milion impressions, 
35 39 

Ille South Carolina 

nalive grabs . 32 35 
Greatest Gainer 

honors with h~ G 33 :l4 

fourth top five. l ite G 34 33 
truk inlloduces 

Turner's fourth 33 31 32 
studio st!, e 36 37 " Haywfre." His firs! 
two top fives C 37 38 
reached No. lin 

2006: "Your Nan" G 44 51 

allil "Would You Go 
:s7 38 36 

With He." 

~ • 
40 41 

39 39 42 

G 42 52 

• 41 43 

The third single 

hom " I'm About to 
Come Aive" (No. 
41, l op Country 

AlblJllS) marks so 
llail'shigltestbo" , 45 43 45 
starting as the Hot 
Shot Debut al No. 48 46 

49. His break-

through tract, "Red 46 53 

light," rose to No.1 47 58 
on the De<.19, 
2009, Hot Country 
Songs chart. 

Artist 
IMPRrNT & titUl.tBER I PROMOTION- LABEL 

Joe Nichols 
FA.WIIIOl-l l FI-AKINS,D.OAVIOSOl\l,B.HAVSUt) @ SHOW DOG-UNI\IERSAL 

THE MAN I WANT TO BE Chris Young 
J.STROUD B.JA).1ES,UCICHOLS © RCA 

OUTS IDE MY WINDOW Sarah Buxton 
S.BUXTON S BUX10ij Y SHAW /,I J HUDSON.G SURA LYRIC STREU 

SHE WON"T BE LONELY LONG Clay Walker 
K STEGALL (D JOHtfSON,P;O'OONNEll G,GRl fflN} @ CURR 

HIP TO MY HEART The Band Per,y 
N CHAPMAlf K. Pf:RRY.R.PERAV,N.PERRV.B BElt\lERS 0 REPUBLIC rtASHVILLE 

DANCING IN C IRCLES Love And Theft 
J.toPI.Ml,R.E.ORRALl S.8.LILES,R.E.ORRALL,R.SPRINGEft 0 LVAIC STREET 

LOVE LIKE CRAZV Lee Brice 
0 JOHNSOlf O.JOHNS0).1,1.JAMES @ CURS 

WHISTLIN' DIXIE Randy Houser 
rA.'llfllOKl,C.AUDREICH, Ill R.HOUSER.K.THIBSLE @ SHOW noO-UNNERSAL 

19 AND CRAZV Bomshel 
tA.IRWIIUkEAfl.K.ot.1UijSQN lMJRWIN-,J.KEAA,K.OSIAtJNSQ).l,l(_SHEPAFID @ CURB 

THERE IS A GOD Lee Ann Womack 
TBROWN 60RLEYC.OUBOJS @ MCA fO,SHYIU.E 

RAIN IS A GOOD THING Luke Bryan 
J STMNS L BRVA.N,O.OA.\1ffiSOt4 (i) CAPITOL !O,SHYILLE 

HOW FAR DO YOU WANNA GO? Glorlana 
FA.SERLETIC M.SERLEIIC,J.S IEEU ,0.t.MUCK @ EMBLEM/WARNER BHOSJ\\'AH 

WORK HARD, PLAY HARDER Gretchen Wilson 
G.\\'ILSON,.JRICH B.CHMitDEV G.WILSON.J.RICH V.IICGEHE REDtlEC WS 

THE CALL Matt Kennon 
J STROOO IA.ICENlfON ).I.GOROOlt J CAMPSELL @ BAMA.JAl.1/STROUOAVARIOUS 

THIS AIN'T NOTH IN" Craig Morgan 
PO'OOKNELL,C t.lORGAff C.OU601S,K IC PHILLIPS @ art.A 

MY BEST DAYS ARE AHEAD OF ME Danny Gokey 
IA.BRlGtil M.GREEN K.BlAZV 19,RCA 

TODAY WAS A FAIRYTALE Taylor Swift 
TSWIFT,N CHAPMA..i SW4fTJ 0 BIG MACHINE 

WRONG BABY WRONG Martina McBride 
0 HUFF.IA FolCBRIOE S 6 LILES,R E.ORRALL 8.WARR.EK 8 WARREN I RCA 

JACKSON HOLE James Wesley 
D.fRIZSELl,1,1.CRISWELL R.CLAWS(l,N,M.CRISWELL BFIOt:EM BOW 

COUNTRY LIVIN' Willtams Riley 
N.G0t.DEN.0.6EORGE S.J.WILLW.1S,0.6EORGE TOWEt.1S GOLOElt ICASHVILLE 

THIS IS OUR MOMENT Kenny Chesney 
B CANtlON k CHESlffY tK CHESNfY.B JAMES @ 8ttA 

PRAY FOR YOU Jaron And The Long Road To Love 
COt.llTTY J LOWE"NSTtlM.J 8RENll.lNGER G) JAROKWOOOlOUARTER8AC.K 

211 

27 

25 

29 

3Q 

31 

32 

31 

33 

35 

36 

36 

38 

39 

STAY HERE FOREVER Jewel 
N.CHAPMAN (J.K.lLCHER,0.0AYIDSON.B.PINSOlfJ VAt.ORV 

TURNING HOME David Nail 
FLIOOElL K CHESt.iEY.S CARUSOE • MCA t<il.SH~'ILlE 

I KEEP ON LOVING YOU Reba 

47 

.... ~,,.,.","= ... ,=~ .... ------------~=-==~....,.,~ 
(?) STARS1RUCIWALORV so 

ct) TOP BLUEGRASS ALBUMS'" 

TIiie § ~1:1 ! S!i ARTIST ~; !! II ll,IPRIK-1 & NUtABER/ DISIR18Ul lrHl LABEL (PRICt) 
ARTIST Tille :ii 
IMPRINT & KUJ.16ER j OISTRIIIUTIMG LA REL ::I 

Need You Now 28 27 25 JUSTIN MOORE THEISAACS Tho lsaa:s ... N,W~ "'1 lino;I Ac.wifa Ql,cim 
\ 1il.lORY 0100 (10.98) GAI!ltfV.UU:D.!P.c@l4 

Q.IG ),1ACHU!E 020-D (18 '98) Fearless g G 29 26 RASCAL FLATTS Greatest Hits Volume 1 2 so STEVE MARTIN Toe Cra,r. New Sor,;is Ftt Toe F\ve-Sllirg Banp 
LYRIC STREET 00276.t (13 '98} 40 SHAAE 6H)W•,ftrutllm 

lai~\Yli I ADV ANTEBELLUM ~Anl-lum • ROSANNE CASH PATTY LOVELESS Mountain Soul II 
94 28 26 19 MJ\NHAT IAN 96576/f!LG (1U8) 

The List 3 18 SAGUARO ROAO 24971> ' . r.N'l'IU.~002li,('2$) 

ZAC BROWN BAND The Foundation • 29 28 27 GLORIANA Gloriana 4 71 OLD CROW MEDIC INE SHOW Tennessee Pusher 
IKAA'im:il Ftn.RS!Ot:Gl£MmllA'lTC~ll:ml/JiG.na<!1 B'81..94REffllS6W,lfltER IIIDS.51'97SO'Mfi (l3~ NEln n RKJO!l12' 

6 CARRIE UNDERWOOD Play On • 30 24 - GRETCHEN WILSON Greatest Hits 24 • 15 BLUE HIGHWAY Some Day: Toe fiMeenlh Ann.,.sary C~li,:lion 
1 &/ARIS TA Mil.SH"IILLE. 49923/SIAN (1 J 981 COLUMBI.C. t>IS9.4i'SMN (9 9S) ROUNDER 610633 

J ASON ALDEAN DIERKS BENTLEY SARAH JAROSZ Song Up In Her Head 
6 6ROKEIC llOW 71>37 (18 '98! 

Wide Open • 3 1 32 28 
CAPOOl NASH\llll.f 021 S8 (18.98l 

Feel That Fire 6 I 28 SUGAR HILL 4049/WELK 

DARIUS RUCKER Learn To Live r • KELLIE PICKLER G THE DEVIL MAKES THREE Do W,ong Righi 
CAPl!Ot. mSHYILLE .SSS06 t18.98) lll1BrtA 22.Sll/SIAN (11.118) ® Kellie Pickler 12 22 WLAl't36426• 

MIRANDA LAMBERT COLT FORD IU!IOl&l'lll'lllll0-!1111! BlliiloAlsell:flllllyil.o}l,lltmw!i!J\lllreO. 8 Revolution 33 33 30 Ride Through The Country 24 8 75 
COLUMBIA 46854,'S~IH- 112.98) AVERAGE JOE'S 1001 C,6 98) OAI IHER ,.USIC Gfl:OUP 427Ui 

II 6 - SOUNDTRACK Crazy Heart 34 31 32 JAKE OWEN Easy Does tt Q 11 STEVE IVEV Bruegrass Favorites 
FOX/FO)( SEARCHLIGHT 618-4/NEW WEST f17 98) RCA 31287/SMN (12 98) IF.fl .5-43.341t.lAOACY 

10 TIM MCGRAW Southern Voice • 1 35 :l4 33 ERIC CHURCH Carolina 10 19 LOU DON WAINWRIGHT Ill H\lllll~e ! Harll..,,. Tte Ol!l!Pooel'iqe<l 
CU-RS 79152 (18.98} CAPIIOL PlASH\ltLL£ 20810' j12 9:tl) 2MO STORY SOUND 001 

TAYLOR SWIFT GIii VINCE GILL 11 11 BIG ).1ACHllfE 079012 (18.98) ® Taylor Swift II MCA NASH\JllLE 01l590 !ll.98) Love Songs 36 

12 10 10 KEITH URBAN Defying Gravity • 1 37 38 34 RANDY HOUSER Anything Goes 21 CAPITOl tl.ASHIJILLE 3515, • () 8 98) SKOW OOG-UKIVEASAL 011699 (10.99) 

17 17 SOUNDTRACK Hannah Mortana: The MCMe • 1 38 37 35 SUGARLAND LIVE On The Inside 
W.tUPft'Y003101 (18.98) M:FQ.1«01J19"i E'.oll.Ol(t496QltMJt@ 

'AMERICAN' LADY 14 13 14 CHRIS YOUNG The Man I Want To Be 39 35 31 ALAN JACKSON Soogs Ol w,e •nd Heortaclre 1D FICA 22818,'S,.N (10.118) l:"iE~!;31L,~R'~ir.lf'l!U,:<SiJ:I 

LUKE BRYAN JOE N ICHOLS 15 12 16 Doln' My Thing 40 38 36 Old Things New 15 CAPITOL mSHIJILLE 65833 tl 8.98) SH.OW OOG•UltlVEASAL 012989 (1399) As the album's second single, .. Amer-
RASCAL FLATTS RANDY TRAVIS 16 14 11 Unstoppable • 1 41 40 38 lfcllt.Sa:llolhalt>t)ltn!{T~~ 
LYRIC STREET 002604 118.98} WARN:R!IROO S\&169."''RN (189) ican Honey," crosses the Airpower 

17 15 12 TOBY KEITH American Ride 42 42 so MARTINA MCBRIDE Shine threshold on H ot Coun by Songs (20· SHOW OOG•UNll/EASAL (127 pS.95) ftCA.341110,,SIIIN (17.98) 

18 16 13 REBA Keep On Loving You 43 39 37 DAVID NAIL I'm Aboul To Come Alive 19 17), Lady A ntebellum's "Need You 
$1AASY!f.(KPAOIOCIV,\l(ffi(' S.re.)® W.~011003--1.l~(tD.93-) 

111 19 18 JAMEY JOHNSON That Lonesome Song • 44 47 BIG & RICH Greatest Hils 27 
N ow• o pens atop the Billboard 200 

rAERCURY 011231",'Ut•GN (13.98) 1//.tiR..iER BROS 519706/\\IRH f18.9Bi 
and ' fop Co,m try Albums (SL>c Over 

BRAD PAISLEY REBA MCENTIRE 20 18 15 
HIISlll.W&M.1.£ 41.)52,SUN (13.~ - Sallrday Night 46 48 MCA NASH\JlLLE 01 ~66~/U~1E (J9 98} 50 Greatest Hits 44 

the Counter. page 37). O n the cou n-

2 1 21 20 GEORGE STRAIT Twang • 48 46 LOVE AND TH EFT World Wide Open 10 try chart the trio's debut album gain s FACA NASHYllLE 013173•/ UFAON p 3.9tl) CAROL'llOOD 0021JS,•LYIIIC STHEfl (I 1.116) 

20 23 VARIOUS ARTISTS ~//Tu.tsY,l,IIC:,.Co.rty\\1.2 4 7 41 BOMSHEL Fight Like A Gir l 24 7,000 copies over the prior week, good for G reatest Gai ner applause at 22 6\llltif~56291Sr.+.'i~f.&:(IM8) CURB 18946 (18.118) 

KENNY CHESNEY ELI YOUNG BAND No. 3, marking the first time in 18 months thal 311)' d uo or group has 23 23 22 Greatest Hlls II 48 53 Jet Black & Jealous 
BlfA 49530/SPAN (11 98) REPI.IJXOf1mU<F\'ERS,AJ.00JTH{1Q96"j 

placed two sets simu ltaneously in the top Rve. That hasn"t hap pened 
24 22 21 BROOKS & DUNN # 1s , .• And Then Some 48 <14 LYLE LOVETT Natura] Forces Af1Pt».9MJ.£ 49922,SUN (13.9,S) CURB/LOST HlGHWA'f <113 I 7-4/UMG~ ( I 3.1181 

since Aug. 16, 2008, when Sugarland ranked al No. I with "'Love on the 
28 25 BILLY CURRINGTON Little Bit Of Everything so 49 ~~~ttll....,.illSl NOVllh,tsWllil ICalCartj, rAt flCUl:iY 0011550,'UWON (13.98! Inside"" and at No. 5 with ""En joy the Ride: -Wade Jessen 

Data for week of FEBRUARY 13, 2010 I For c hart reprints c a ll 646.654.4633 Go to www.billboard.biz for complete chart data I 45 
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-24 --ta --ao 

II 
IIO 

~• lil!i ARTIST 
!UI ~1"', OISTRl8lJTlkG lABR 

' 15 Bl . :,~.tJ,~= ~~~.., o 
CORINNE BAILEY RAE 
THE SEA CAPITOL 09378 

;r,~~-~i:,;,,~,~:r~,~.:,~~ • 
!~:f~~:~~; ..... "BKJJ '6571•/RMG • 
MARY J. BLIGE 
SOOIIIB wmtEAQI TEN! t.lAlflLlilCHIGEffBi 013722, 

!;~~~::., "" 013736/IDJMG • 
YOUNG MONEY 

~.r2!'~-•0'-0CWJ"1111~9!SO!lf•ts 1!11 

1,~~.,,,.NT 3 ROC NATION S,0856"/AG {1) • 
EMINEM 
RE.AP$E 'IA:ll•SliliJJt' Afl811.liUt{.KreRSCCff012853"i1Gli 

ROBIN THICKE 
SEX TIEW"r. TI£ SWtll STJll 1Rl¥.1>.1ERSO:ft O IJ;wct. 

TREY SONGZ 
READY SONG 80()«/ATLAWTIC 51879~/AG 

JAMES FORTUNE & FIYA 
ENCORE 81.ACKSMOf<~ J07JJ\\'OfH,0Wl0E 

11 aJ ;!~~~~~~~JJwsxso-,MPtHm.l 

30 

21 

21 

13 

18 20 

20 12 

22 

24 19 

25 18 

26 10 

27 31 

39 

24 

46 

20 

26 

50 

67 

71 

22 

20 

12 

53 23 

41 59 

40 

VARIOUS ARTISTS 
MIKIMIS«IIEWOIWIISBilSfmJLI.WtlEJSCi'3250.'SWIEIJOCS 

TIMBALAND 
MN.WJ"lllllSSHXll1JIILl(S.[11llQlffl.l():Q~lltM'8 

SNOOP DOGG 
WLa N IMCIIIEIU,KD 003G'l'S1'l'U.4'1r;PJIY05842",Wffll 

MAXWELL 
SU.tr:SUMIEIS'MIGHT CWJMSIA -89142iSCNV t.11.$C (fl 

R. KELLY 
UNTITLED JIVE 31136/JLG 

DRAKE 
$1fJIIGJ«(U)'l(lffiMl~ 'IIJffi,\N'i6til.Y01IM'tl0131~\ND~ 

CHRIS BROWN 
GRAFFITI JIVE 614J4/JlG 

OJ POET NAME LIFE 
TOTAL CLua HITS 4 THRIVE 9D825/IOJ~lG 

KID CUOI 
ll\ltlill-lllltlJllfMl;A,\/;OI.W,%it\!JUUtG~$ 

• 

:lf7S~:W~JflERIW!f.ll~C1;aat,(li@ • 

OMARION 
OLLUSION S lARWORLO 5813s,,r,w s1cwoRKS 

MARIAH CAREY • t.1rnm!SOF AN IMFfRFECT ANGfl &Am 013226•,1DJU6 

BEBE & CECE WINANS 
SflLL B&C 311 OSJMALACO 

BIRDMAN 
l'RIGS.U$ CA9i MCNE'r)l.NWISAI. tAOI 0,\ti Ot..l:OOUWA:l 

~o!~:~,~~r1!:r2z~~flA 28617/SONY MUSIC • 

CHRISETTE MICHELE 
EPIPHAIIY OEF JAM 012797/tOJt.lG $ 

WHITNEY HOUSTON • I LOOt: TO YOU ARISTA 1 OOJ3/RF.tG 

PRINCE/BRIA VALENTE 
LOTUS FLOW3R/lfPlSOUIUJ,IEUX311 NPG 09549 ~ 

JANET 
WUM8ffi ONES A&M 013612/UME 

JUVENILE 
COCKY a CONFIOlNl UTP/El/ATLANTIC 51 t26JIAG 

LEDISI 
TURN ME LOOSE ~•ERVE FORECAST 012.571/VG $ 
KERI H ILSON 
IIIAftlftCJIMCR.O .. MC6UV/ZCtf4. .. r!ROOCft.O'I 

NEW BOVZ 
Sllffl .lAIIZN«IAMIC~t!OT1YAS°IUM~S.WA,U,lfl!RISj. 

K'JON 
I GET AAOUIID lf'&lF,VlMRSAL REPIJIIUC 1)131 Rol"-lRG 

CHARLIE WILSON 
UNCLE CHIIRLIE P r.tUSIC/Jf\ll "233.S9/JLG 

MARY MARY 
THE SOUtjQ PA'!' Bl.00 (/COCUIAIWI 2S067TISOIIV MUSIC 

B.G. 
TOO HOOD 2 8E tWYW'OOO ~Cffiiil,llANOC 207lE1 

T.I. Fl!II 
Pl.PER TRAIL GRANO HUSTt.E/An»mC 51ns1•1AG$. 

~ L\~~~Ktl OIIOPS tOLUr•fllA 21099/SON'f P.tUSIG~ 

PITBULL I 
RE8ELUTUMt MR. 31)5JPOLO GROUtJOSI J 51991/RMG I 

~ ~?~~';..l .. <Zllll""1'JN51m'"'-~•""'l 
WALE ,I 
AmtfllON OlflCIT AlLIDO/lrHERSCOf>E 013'219"/IGA 

MICHAEL JACKSON 
THE OEFIMJTI\IE COLLECTION t.lOTOWN (113297/UME 

ANTHONY HAMILTON 
ntEPOINT Of IT All t.16TER'S MUSC1SO SOOEF 23381/Jl.6 

TEDDY PENDERGRASS 
PJt.l1tf&l'E'1CflilT!9CDJWl.(6.ilWll,,Q\l,l,!:iaAla~U 

Nary J. Blige takes tlle lead for most Adult 
R&B top !Os by a solo female, as "I Am" 
glides \M witll lhe G1eatest Gainer medal. 
Witll her 14111 top 10, the singei passes Toni 
Braxton, Mariah caret Whitney Hous1on 
and Alida Key~ eadl wltll 13. 

Billbcoortl. 

- ~ MAl,..STREAM 
~ R&B/HIP-HOP~ • i.!!I Bi T1TLE 51 •ii ARTIST IIMPflltH: PROMOflON I..AJIEq 

BEDROCK 

13 TREY SDNGZ FEAT. FABOLOUS SONG 600KIATLArn1c 

16 ~~\~},!,Ms~C/UIIIV'"SAl '1010°HN/UIARG 

22 :.l~~.~~~~r ~~f1s0NG 800'1A1LANTIC) 
SAY SOMETHING 

BM.AHDFOtllWI S.Fftl.Q.(rl 

11 Al.1'1' ms I"""••"•! 
12 ~~! ~ ~!~!~iRAKIINTERSCOPE 

12 
~!~11~ f<AT. JEElY ,SRP DEF JA<I/IOJ'1G 

19 ~~:i.ii.T.2rlf.Bl~ ~IJEFs.i./AO'<M,&U.I\ 

11 [,!~. lll6E '1AlRt,\RCH GEFfEII INTERSCOP< 

ON TO TH E NEXT ONE 
J/IY,Z + SWIZZ IEATl ROG tJol,llON-

HEY DADDY (DADDY'S HOME) 
USHER fEAT. P'LIES LAFACE/JLG 

0 LET'S DO IT 
WA.KA nocu. FUME so ICEYJASYlUF.l,WARNER BROS. 

EMPIRE STATE OF MIND 
J/IY-Z • AUCIA t:EYS OC NATION 

LEMONADE 
GUCCI MANE RICK SOUADIASVLUt.1/WARNER BROS, 

PAPERS 
USHER AfACE/J LG 

WOMEN LIE, MEN LIE 
YO GOTTI RIil. Lil WAYNE fflt"1TA81.f,JPQLO tRCtlllOS.'J,,fftA(i 

SPOTLIGHT 
OOCCI MAtlE fUT. USIIER OC SOUA011\SVLl,l).\<WAA!£R BROS 

BABY BY ME 
50 CENT FEAT. Mf-YO (SHIIOY/ AFTERt.lAlH/UJTERSCOPf) 

ALL THE WAY TURNT UP 
BlSIXfOO/tffllSQllJl,IKJl'TfiltM .I\UOC~.l:t:Nl 

MEDICINE 
PUES FUT. KERI fllSDN SIS GAlESJSUf'-N-Sll 

AIN'T LEAVIN WITHOUT YOU 
JAHflM DIVIN~ MILL/A'ILANllC 

SOLDIER OF LOVE 
SADE EPICICOlUI.IBtA 

10 ~~~~ ... ORM lllll&i!ZU "" ..... "'"""51'1 
SPEEDIN° 
O~IARION STAR'llORLO/t,1USICWORKS,'tAPITOL 

16 :::!f~.:~CQMANI IJ[f!LO,PAU~ICAA'T 

FLEX 
THE Pil.RTYBOVZ CAMOUflAGf.,tuTZ C0"~1ITTEEJBATTERY 

ON FIRE 
Lil WlYNE CASH MONE't/Utll\ltRSAL MQlOWN/U~lRG 

TIP OF MY TONGUE 
J/166EO EDGE FUT. TRllilA & GUCCI MANE SllP-N-SL10E 

GANGSTA LUV 
StlOOP OOGG FEAT. TitE•DIBM OOOGYST'tU.f!R(IRITY,CAF'IT 

EVERYTHING TO ME 
MOtlt.A JJRr•G 

TIE ME DOWN 
WEW 80'fZ FEAT. RAY J SHOTTY1ASYLUM/\\'o!,RNER BROS 

YOU'RE T HE ONE 
DONORIA SO SO DEF1t.lALo!,CO 

13 

17 

21 

10 

13 

12 

20 

16 

14 

25 

20 

18 

13 

USHA l(U,j.OSo!,BE/flC.0.,,RMG 

REPLAY 
IYAZ olE IS UCl<EV,t!EUJGA, HEIGHTS. RfF'RISf.lWARNER 8$!0S 

TIE ME DOWN 
llEW BOYl FEAT. RAY J SHtli1Y/AS'fLUM/\\'ARNER SHOS. 

HOW LOW 
LUOACRJS OTP OEF JAr.1 OJII G 

BAD ROMANCE 
LAIIY Go!,GA. fS1RE,WU(£JKONLIVEJCMERRVTREEi1NTIRSCOPE 

HARD 
RIHANtll FEAT . .!EE2Y SRPJl)EF JU1/IOJ11G 

SEXY CHICK 
OAVD GUETTA FEAT. AKON t UM/ASlRII.L'IIERKS/CAPITOL 

EMPIRE STATE OF MIND 
Jll't'-Z • ALICIA t:EYS ROC NATION 

SAY AAH 
TREY SONGZ FEAT. FABOLOUS SOtJG 800 ATtArrnc 

GANGSTA LUV 
SNDOf000DftAl11tE-IJIUM (Xt; 

DO YOU REMEMBER 
JloYSEAIIFUT.Sfil.Nl'Mll.l ll. JON CA9itAOt,fftNw:&IJ..f&\9..(: 

IMMA BE 
THE llACII: EYED PUS INTERSCOPEI 

WHATCHA SAY 
JIISDN OERULO 8EUJGA HEIGHTS/Wil,RNER BROS. 

I WANNA ROCK 
SMOOI' OOGO D0GG'fSIYLE,,1'RIORITY/CA1'1TOl 

FOREVER 
ON.KE HARVEY MAS01t,'20NE 'STREAIALINEIIIITERSCOPE 

CARRY OUT 
mn.lUND FEA.l JUJTIII Tl\UEIILlt"il: lE'f/11.1,0C6ROUllllllTEHSCffit 

SHUT IT DOWN 
l'l'TBULL fElT. AKON l,IH. JDS/POlO t.ROUNOS/J/RMG 

I INVENTED SEX 
TREY SOtmz FEAT. Oft.HE SOHG 8001(/All.AWUC 

MONEY TO BLOW 
IIRICA!lruT, UL ~'N & Dftm !:AS't t.lOmLlh'E~S4l. ,',IOTm'~I 

SWEET DREAMS 
BfYDMCE r.tUSIC WORLD1CQLUM6IA 

TELEPHONE 
I.AIIYGMIAFUI IIYCllatSlliW.U"'-.'klJit..M:i'Off,ffi'!~fE."11E!;SOOI'£, 

PUT IT IN A LOVE SONG 
AllaA KEY& FEAT. BH'ONCE flat,J/Rt.lG 

MEET ME HALFWAY 

MARY J. I LNIE t.lkl~I.ARCH/GHFEII/INJ[RSCQPE 

IN MY HEAD 
JASON OERUlO ·sELUSA HEIGHTS/Wol,RNER BROS. 

IT KILLS ME 
MRAM1E FIONA (SRCIUNIVERSAl ~10TOl/flil 

RUDE BOY 
RIHANNA SRP1Dt f JAr,I/IDJr.tG 

FEEL IT 

UJIY Gl6A s'IRl:AMLl(f/l{Qm fl/E/CHt:RR'flh'fEimTtftSCOPE 

BABY 
JUST'lt Hllf:A FUT lUCLWIIS fSOf.O.BO\\PJ.,tUO:fWNt9.N,Q'OIIA 

ON TO THE NEXT ONE 
JAY•Z • svnzz BEAU ROC Wo!,J IOI+ 

DO YOU THINK ABOUT ME 
SO CHT SHAOY/AflEHMATH/ lttlERSCOf'E: 

I MADE IT (CASH MONEY HEROES) 
lFIJIWlflJFEAlllflJUUWUM,lliWIIIW:i,fA9tW!l~'il:RlJ. :e\ELQ 

BREAK YOUR HEART 
TAIO CRUZ FEAT. l UDACRIS t.lERCURYIIM IG 

STEADY MOBBIN' 
vtUIG MOfE( FUl 61,K:Cl MAt£ t.lOfR,\JM,t:RSolLMQIOl,\'tl) 

LITTLE FREAK 
USIIER FEAT. MICl:I MIIW jLAfAtEJJLG) 

British songbird Corinne Bailey Rae earns the Hot Shot 

Deb ut on Top R&B/ Hip-Hop Albums as her sopho

more set, "The Sea," opens al No. 2 with 53,000 un its. 

The bow is a career-best peak for Rae, wh ose self.titled 

debut arrived at No. 15 and climbed to No. 3 in 2007. 

That set re-en ters Top R&B/ Hip-Hop Catalog at No. 7 to 

establish a new be nchmark on tl1at tally. 
The s inger/songwriter launched the new album 

with appearances on N BC's "Today." "Tavis Smiley" 

and "The Ellen DeGeneres Show" and CBS' ''The Late 

Late Show With Craig Ferguson." Meanwhile, Rae's 

"Closer" leads six debuts on Adult R&B al No. 25 and 

climbs 77-58 on Hot R&B/ Hip-Hop Songs. -Raphael George 
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AIRPLAY 
•10MITORED B't' 

JAHDM OIVINE MILlJATLAMllC 

SALES DATA 
C0•1PILED BY 

!!i.,1.~~!'! 
SoundScan 

TRY SLEEPING WITH A BROKEN HEART 
AUtll KEYS r.tSK/JlfU,IG 

PAPERS 
USHER V.FAC Jl G 

BAD HABITS 
MAXWELL COlUM8lA 

MILLION DOLLAR BILL 
WHITNEY ltOUSTON AR~STAtRt.lG 

CLOSE TO YOU 
BUIE & CECt: WIIUNSJ.8&t.J!IALAC0 

1AM 
IWtY J, BUGE 1,1,1,lRIIIRCH GEJFEN. 1tHERSCOPE 

CAN'T LIVE WITHOUT YOU 

-.Pt STUDDARD 19/HICt:ORY1f!ED 

YESTERDAY 
TONI BIIAXTON FEAT. TREY iONGZ A1'UIITIC 

SEX THERAPY 
ROBilf TlllClE STAR TRAK/INTERStOP£ 

THERE GOES MY BABY 
USHER lAFAC JLG 

DOESN'T MEAN ANYTHING 
IIUCIA KEYS r.tBK/J1Rl!G 

I AIN'T HEARIN' U 
IIMGIE STOICI: SlAXittAG 

WORST CASE SCENARIO 
JOE 56J,'KE0o!,R 

RELIGIOUS 
ft, t:EllY JI\IUA G 

I CAN'T MAKE YOU LOVE ME 
IOY1 II MEIi llECCA 

BULLETPROOF 
RAHEEM DEVAOOIIN FEAT. LUOACIIIS JM:/ JLG 

HIGHER THAN THIS 
LEDISI !VEftV{ fORECASl NERV§ 

LOVE SUGGESTIONS 
Will DOWNING CONCORD/Cr.lG 

CLOSER 

IIIIMUC !UT llWI.YlliUWI tloSIII.QIVU,IJ9tSil,LP,l'Jll],W\!~lllij 

EMPIRE STATE OF MIND 
JAY-Z + AUW. KEYS •ROC tlA 1 IONI 

TIE ME DOWN 
tlEW aon FEAT, AA'f' J (S~OTTY/AS'flUfoliWARNER BROS.I 

GANGSTA LUV 
SNOOP 0000 RAT. TffE-ORU,M tOCGGYSM.E.fflOMYiCAPITOI.I 

FOREVER 
ORAKf twAAV[Y MASON/ZONE 4JSTRfU!UNEt1NTERSCOPEI 

ON TO THE NEXT ONE 
JAY·Z + SWIZZ IIEAT? (ROC NATION I 

0 LET'S DO IT 
WAJC.A FLOCKA FUME ISO ICEY/ol,S\'l.Ul.ll'I/Aflt~ER 8ROS l 

14 ~::~;~ .. ~.~~~•-"'16'M•IJ<l 

15 ::.O~l~HJSHER $itW,,/Ql\U~\'o\lW£R~ 

LEMONADE 
GUCCI MANE !BRICK SOUAOIAS'fLUN/\\'ARNER BROS.) 

ALL THE WAY TUR NT UP 
NSQI[ QI.SH FUI SOLU. IJl'TB.lOI l'tYIIStUMlffl '4 

20 :~~ ! r N~~ SNAOY/Aflt:RM'1H/1"1ERSCOP< 

28 ~~:.;i;.:::: ,T;;,.V:.~m ROC 0Afl0II 
DO YOU THINK ABOUT ME 
5(1 CM SHAD'f1AfTER"ATH, ltHERSCOPE 

13 ~n~r .!I.. ~,1;,W~ 305/P0L0 GR0UNDSl>R,.6 

NOTHIN' ON YOU 
B.0.ll. fEAl. BRIii) MARS \telft.HoootlWID HlJSl Lf.•Al\..ANTK;) 

WOMEN LIE, MEN LIE 
'YO Gorn RAT. Lil WA'ttfl. tlMTABl.E,f'Ot.O GROUtWJ Rt.16. 

MEDICINE 
PLIES FEAt 11:ERJ .. lSON GATES.OSlfl..tt-St.OOATLAFHlC 

FED UP 
IH:ll!;SU 

FLEX 
THE PARTY IIOYZ tCAMOUFLA6E.till2 C0t.lMITTEE.'8ATTER'f) 

46 I Go to www.bi\lboard.biz for complete chart data D ata for week of FEBRUARY 13, 2010 I CHARTS LEGEND on Page 43 
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AIRPLAY 
MOWTOREO BY 

SALES DATA 
cm,P1LED BY 

!"!i.~1-~!"! 
SoundScan Billbciar•t 

Ludacris 
@ li)TPJOEF JJU.!JIOJ11G 

Alicia Keys 
01.ISK/J,.fU.IG 

Mary J. BIige 
STARGATE UJ.6l16E P.t.S.EftlKSEN TE.HERtAAllSEN,J.AUS,2.U.oEAN M.BEITEJ..._ 0 l.tAT~~ EfFENIINTERSCOF£ 

Ti mbaland Featuring Drake 
I 

Trey Songz Featuring Drake 
@ SONG 800KtATlOOIC 

Robin Thicke 
0 $'UiRT}W(,1Mfl::R$X!flE 

Sade 
80 EPtC1COLU11BIA 

BAD HABITS Maxwell 
@ C.0Ulk181A 

Usher 
S.0AHfl:fl l,2AVIOl/!:.ij .kAYtAOND IV,S.GARH£ll,)L00 1SON,A.MArH1S 0 LAFACE/JLG 

HARO Rihanna Featur ing Jeezy 
C.STEWARl,lW.SH fftlASt(C.A.STEWART.R.FENT'(J.'11.JEllt<INS) 0 SRP/OEF JAf,1/IOJ~tG 

ON TO THE NEXT ONE Jay-Z + Swizz Beatz 
SWIZZ BEAT2 (SC CARTER.K OEAA.6 AUGEX DEROSNAY.J CHAT<'MI @ ROC NATIO/rt 

1 HEY DADDY (DADDY'S HOME) Usher Featu<ing Plies 
THE RUNr4ERS RICO l OYE RICO LOYE,A.HARR,J JACKSOM,U RAV..lOt.10 IV 0 LAfAC.f/JLG 

PRETTY WINGS Maxwell 
H.OA'l'IO,FAUS2E jtl.OAVtt>J,IUSZE) 00 C.OLUk181A 

0 LErs DO IT Waka Flocka Flame 
TAY BEATZ (J MALPHURS) 0 SO ICEY1ASYLUMl'IIARt<JER BROS 

GOO IN ME Mary Mary Featuring Kierra "KiKi• Sheard 
W.CAMP8ELL W CAMPBELU "TKIHS-c.AI.IPBEll .l ATKINS•CAtAP81U @ Y'f Bl OCKiCOLUPABIA 

LEMONADE Gucci Mane 
S.CRAW~ORO R.DAVl$,S.CRAW~Oft0,J.H.KAY1.AN,1.1.VOU.1AM (j) BRICK SOUA01ASYLUM/WAMl~k BROS. 

EMPIRE STATE OF MIND Jay-Z + Alicia Keys 
SHJ(JS&'ffi-U.EOCA.H.1~1E(S.C£.lilllfl,\SI-I.OO.ff'~.S8~8.U.llfPC.A.Hl.flTlAJF1'S.B.t:EYES.SftOONOO~) 00 ROC~ 
ALL THE WAY TURNT UP Roscoe Dash Featuring Sou'lja Boy Tell'em 
KE (J L JOHtdSON .0 WAY.K ERONOU.C ARCEO) @ kltAlrtAUSIC LINE/ZONE 4/ltlTERSCOPE 

CLOSE TO YOU BeBe & CeCe Winans 
K THOI.IAS l8 WlrU.t.lS) @ 8,5.t/lA,UACO 

WOMEN LIE, MEN LIE Yo Gottl Featuring LIi Wayne 
8.YOVIIIG 1.1.MIWAS,B.YOVIIIG,O.CARIER (j) INEVIIAISLE/f'Ol O GROUIIOS/J,Jlt.lG 

FISTFUL OF TEARS Maxwell 
H.OAl/10.t~USZE lt,1USZE.H.DAVID) © COUH,1BIA. 

MILLION DOLLAR BILL Whitney Houston 
SWIZZ BEAlZ.A,KEYS A KEYS,K.OEAN .N HARR IS.A '11.FELOER .R lVSON @ "RIS1AIRI.IG 

STEADY MOBBIN' Young Money Featuring Gucci Mane 
KAHE (O.tAHTER.0.JOHtlSOll,R.OAVISJ © CASH tAON!:.Y/Ut.11'1'£kSAL ti010WN;'UF"RG 

EVERYTHING TO ME Monica 
rHLUOTT.LAf.1B 1.t.ELUOTT.C.LAM8.J .SULl l\lANJ.8ASt<ETI.C.MCOONALO.J .O.WILUAMS J,.Rt.lG 

NEIGHBORS KNOW MY NAME Trey Songz 
lTAYLOR.PKA'Vt:S,J t.1CGEE NEVERSON,T.TAYlOR,P.HAVES) @ SONG BOOKIATtAJfllC 

BABY BY ME 50 Cent Featuring Ne•Yo 
PO LOW OA OOtl C .J JACKSOr4, JR. J JO>JES.S SMITH @ SKAOY/AFTERliATH)ltnERSCOPE: 

FOREVER Drake Featuring Kanye Wesl , Lil Wayne & Eminem 
BC4• IBA jtA.$Ak1UEt.$J,.Gl!AHAM,K.WESt.0.CAAT8Uol.FAAlHERS @ HAR\1:"Y P,WjCW,'lOflE 4i'Sll.f.AJ,1W£/ltl ffiSC0f:f 

DO YOU THINK ABOUT ME 50 Cent 
ROCKWILOER (C.J..JACKSON. JR..O.STINSON) 0 SH.ADV1AfTERIAATH.,INTERStoPE 

WASTED Gucci Mane Featuring Plies Or OJ Da Juiceman 
FAT60l L OOUGU.S.ROA\IIS.A WA~lr<6TON @ 8RICt SOUAO/SO ICEYl'IIARIUR BROS 

THERE GOES MY BABY Usher 
JIM JONSIN,RICO LOVE (RICO LOVE,J GSCHEFFER F.ROIAAW0,0.WORRIS) LAfAC.ElJLG 

CAN'T LIVE WITHOUT YOU Charlie WIison 
THE UNOERO(>(;S (H.JUASDrt JR .. D.U HOIAAS..JJAUNILEROY 11.H RU$Sflq G) I' WUS!C/JIVEJJLG 

LITTLE FREAK Ushar Featuring Nicki Minaj 
NOT LISTED (NOT LISlEO) LAFACE/JLG 

DON'T MAKE 'EM LIKE U NO MORE Ruben Studdard 
S'flEKCE (M.PERR'f,G EALEY) @ 19JHIC.t:ORY1MEG 

REGRET LeToya Featuring Ludacris 
l.AUK.J.fRAllU (1Atll:,K.S1EPHENSON,J.VJJ.ENlltlE,LWCKE1Ult1!:.'H'lSR.,J.fRANKUlt,C.8RIOGESJ 0 CAP1t(ll 

SPOTLIGHT Gucci Mane Featuring Usher 
POLOW OA OON jR.OA\IIS.U.RAV"OllO tV.J.JOtlESI @ 8RICK SOUAO,,A.SVLUMMAR1.1ER BROS. 

FLEX The Party Boyz 
OJ MR ROGERS (J ROGERS.8.JAO:SON.C HIGH.TJM:KSON.J.GII.BERT If) @ CN.IOOFLAOOHH1 cot.11.!lffiE-SATTER'f 

$PEEDIN' Omarion 
2S3 l.41JS(; r<C (1) CI.NlKJLCClE . .fl f ~CfU.lER.OGRAPlDBEJIRY.C STOKES) 0 S1't.RYICflLll(l1l,SC'I/ORKS/CAF11t14. 

YESTERDAY Toni Braxton Featurl11g Trey Songz 
HIAIU. E.H.MASOrt. JR. \J.fHAtlKS,Vtfl:tASTRONG.M.WHllE.T.8Al1LE.1.8RA.XTON) <i@O AfLM IIC 

5 STAR CHICK Yo Gotti 
HOT ROO M.t"JPAl.1S.R.TATE. JR. (:) POLO GROUNOS/J,,R~IG 

MEDICINE Plies Featuring Keri Hilson 
@ BIG GATIS..SlllP·N·SLIOE/ATLAJfTIC 

Oondr ia 
J.OUPRl,IUt.COX (J.DUf>Hl.8.M.tOXt @ SO SO OEhtAAUCO 

ON THE OCEAN K'Jon 
K'JON.PROlEUS {K.JOHNSONt 00 UP&UP11)EH TYl.1E/UNI\IERSAL REPUBllCJUMRG 

BULLETPROOF Raheem Devaughn Featuring Ludacris 
KE.NN'f DOPE JC.GONZALEZ.A S.OE'IAUGHN C BRIOGES,C MAYHELOI @ JIVE/.l.G 

I AIN'T HEARIN' U Angie Stone 
0 STAl(,IClilG 

Kirk Franklin Presents Artis ts United For Haiti 
KJRAllKLIN.HJilAkl m (KJRAtlKllN) fO YO SOUL/GOSPO CE.NlfUCJJLG 

FED UP OJ Khaled Featuring Usher, Drake, Young Jeezy & Rick Ross 
THffJMBIS fk..UJIW4.fO.Ufi.tMKJj0kJW.G.Kt6,\'i!OIRTS IJ,~~S'.m.Jfl(M),T 0 YIEMBESt(l 

1 HOMEGURL (HE GOTTA) Bone 
J BROWH (0 HAt.11llON,T8URNETT.J BROWN.SATWATER) cm UNDER SEIGE/OEF JAWIW..tG 

TIP OF MY TONGUE Jagged Edge Featuring Trina & Gucci Mane L..----- ru.o SCREWS {8 O.CASEY8 0 CASEYRSAUMOERS,A DIAZ )(,TAYLOR,R OAV1S) @ SUP..N-SUDE 

Data for week of FEBRUARY 13, 2010 I For chart reprints call 646.654.4633 

a Li Wi1Y11e's su~
group rises to Its 
first cbart·tOPPtr 
(H)onlhe 
Rhythmic airplay 
suivey, besting Ille 
No. l peak of Its 
.. Every Gil" in 
August. The crew's 
leader is fll)e<led 
to bow at No. 1 with 
his "Rebillh" on 
Top R&B/Hip-HOIJ 

10 Albums ntxt issue. 
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TITLE Artist 1· 
PROOUC.ER {SOllGWRIHR) IMPRWT , PROl•OTIOH LA6El 

UP OUT M'V FACE Mariah Carey Featuting Nicki Minaj 
PA.CAflfY,C SlEWARl,1.llASH (Iii.CAREY I.NAS.H,C.A.STEWAHT,0-111tRAJI ISLAffD/IOJt,IG 

ON FIRE Lil Wayne 
COOL & ORE G.t.tORODER,P.6ElLOlTE @ CASH tAOllEY/UNfl/ERSAL MOTO\\'NiUPARG 

CLOSER Corinne Bailey Rae 
S BROWN.C 8.RAE (C 8 RAE) (D CAPITOL 

GANG STA LUV Snoop Dogg Featuring The-Dream 
C STEWARlT wr.sH (ltlASH,C A STEWARTC.C.8ROAOUS JR) {!) OOGGYSTYlEJPRIORITVJCAPITOI.. 

WORST CASE SCENARIO Joe 
J.1H011AS,J.P lHOI.IP SOil J.1H(».1A$,J.P. THOFiPSON,J.SKlr<llER,1.ltAHl lllEZ 0 563,'K!:.DAH 

ECHO R. Kelly 
INANITY.O.CAPAPER,R.Ji:ELlY R.KElLY.J.SUECOf,0.CAIAPER,C.l(El lYI 0 JIVE/JlG 

I CAN TRANSFORM VA Chris Brown Featuring UI Wayne & Swizz Beatz 
SWIZZ 8EATZ (C lilROWII UOYO.K OE,01,J A BEREAL,0 CARTER) @ Jl\/f,/JlG 

HIGHER THAN THIS Ledisi 
JltOIY JAtA, I.LEWIS,LYOUllG,J.Y11UGHT J .S.HJ\HFUS ltl,1.S.LfWIS,L.VOUNG,J.0.WRIGHf V~kvE fOHECASl/\1!:.H !:. 

BACK TO THE CRIB Juel? Santana Featuring Chris Brown 
POLOW OA OOtl (L.JAti ES,J.Jot.lES,E.DEAll,C.8ROWtt• 0 OIPLQ).1ATS/OEF JAM.,'ID..Mi1G 

4 MV TOWN (PLAY BALL) Bird man Featuring Drake & Lil Wayne 
BOl· lOA {8 WILUAt.1S,A GRAHA).1.0.Cil.RTER,).1 SAMUELS 0 CASt4 MONEY/Ui<IVERSAL MOTOWN/UPARG 

DOESN'T MEAN ANYTHING Alicia Keys 
Kl:IROTHERS,A KEYS (A KEYS,K SROTHERS, JR) @ t.16 KJJ/RMG 

SPONSOR Tealrra Marl Featuring Guocl Mane & Soulja Boy Tell'em 
E.LEWIS,l.ROC JIHII..UPS,H.NElSONJ.L..Ei'IIS,8.t.WHAIO.tAO,IUlAV1S,D.WAY 0 FO' ~fH.JASYI.Ut.1,,WARNl:R flHOS. 

INDEPENDENT Candi Redd 
J.RJLEY tV.RHOOES) (D DEFY18EJHALl·A•fAME/UN'AUTMORt2ED,iA.SYlUt.1/WARNER 8ROS. 

LOVE SUGGESTIONS Will Downing 
W OOWt<JING.R.RIDEOUT ~ 00\Vt.lltlG.R Rl>EOUT.lTOL8ERTt @ CONCOR01CMG 

RELIGIOUS R. Kelly 
THE PENTAGON (R ICELLY,E DAWKINS.A 01-XQttj @ Jl\lf,/JlG 

I FEEL GOOD Mary J. Blige 
STARGATE.NE-YO (S.SfMTH,M.S.ERIKSH.1,lE.HERMAMSEMt 0 F.IATRIAfltH,GEFFEt,l/1NTERSCOPE 

GOOD LOVE Mary J, Blige Featuring T.I. 
STEREOTYPES NE-YO S St.UTH J REEVES.R.ROMULUS J"VIP FAATRIARCH,GEFFE 1NTERSCOPE 

THIS IS IT Michael Jackson Featuring The Jacksons 
1.1.JACKSON,J l.lctLAIN t.1 WARREtl (PA JAC-XSOll fl.At4U) t lJJJEPIC.•COUlk161A 

PRETTY GIRLS Wale Fealuring Gucci Mane & Weensey Of Backyard Band 
SEST KEJ>l S'fCREI {0.AIIJN1NfHlll,FI.OA\IIS,W.BRO\\'N.A.00001UiN,TJ'fUCE.C.BAUAOHIS) © AWDO,'JNIERSC-Of~ 

PUT IT IN A LOVE SONG Alicia Keys Featuring Beyonce 
SWIZZ BEAR.A.KEYS (A.KEYS,Ji:.OEAll) 0 t.lBKJJ,RMG 

I DON'T CARE Raheem Devaughn 
STEREOTYPES.NE•YO (S St.tllH.J YlP.J REEVES.R.ROl.tULUS) JIVE/JlG 

SWEET DREAMS 
,D.1 JOflSm,w 'lnU:IIIS,RICD UM: 6 IOJO\\\ES,J G SCHEFffR,W VnLKltlS,RIOO L 

GO SHORTY Travis Porter 
SPINZ ti' FRESH PROOUCTIOMS {TRAVIS PORTERt PORTER HOOSE 

l'M Ill Red Cafe Featuring Fabolous 
NOT LISTED (I-JOT LISTEOI SHAl<EDOWNi'KON'l'ICT18AO 80V1E1 

ANGELS Diddy . Dirty Money Featuring The Notorious B.I.G, 
S.~W.IIJJ.14(iC(Ni$,~-OOl'lC,l'.~V.V-~ II.U'E!.S.(l.ff;;2.fflflUCD.1-'~~WlalllJllfJRi:t @~QY.3Slff 

I CAN'T MAKE YOU LOVE ME Boyz II Men 
H.0.JACKSOll,&OYZ II t.lEll (PHIEID,A..SHA.W8LJN) @ DECCA 

VIDEO PHONE Beyonce 
S.CAAWFCflO,S.GAAflffi.6.00'AlES .KNO'l'ltES.S.CRA\\fOl(),S.G,IJffllJi.BrnOC (i@ IAISIC WORI.B>COLI.M31A 

LUV 2 BAll lmpromp2 
J.BRITT.t .MANY.S THOMAS ft.1 GA'Vt:.G.GOROY FUQUA,S GREEN) 0 JCS/ ORPHEUS 

UN-THINKABLE (l'M READY) Alicia Keys 
A l<EYS,1< 6ROTHERS.ltSHE81B (A KEYS.A GRAH.Ul,K 8ROTHEMS, 'R ,rtSHU 16) @ tol6K/J/RMG 

NOTH IN' ON YOU B.o.B Featuring Bruno Mars 
IHE StA£E21W3,rC>NS (S.SlWiOllS, JFl.,6.MAA$,P.lAWf!EllC!:..A-LEWl!:.t @ REB~UlOCX/Gl:iAND HUS'IU:;AltAlll lC 

MAKE ME Janet 
R.JERMI.NS J.JACKSON.R.JERKINS.lLUMPK~S.M.SHILOKt 0 AUl,UME 

BORROW YOU Eric Roberson 
UAKER (E.R06EMSOtl.UAl<ER) @ lillUE ERRO SOUL 

EXHIBIT C Jay Electronica 
JUST 8LAZE {T.THEOFORO.J SMITH @ JUST 6LAIEJTHE OOG(».I SOCIITTJOECOtt 

THUG Slim Thug 
I.Rt.EE .fl(f&,LY,~.Q.Ct.1ntit..,R,WCOO.,olS.LPJ,l'r:ff&.111Al~.G.\WiliEllf_Y-.,.nA'fOLM:,t (i) IIC6SttX1.lCl/T!JW'P.E1 

ANGELS CRY Mariah Carey Featuring Ne-Yo 
PA.CAREV,C SlEWART,J.V/RIGHl jP"-CAJlEY,C A STEWART.C JOHtlSON.S.SP.tlTH) © ISLAMDIIOJMG 

EMPIRE STATE OF MIND (PART II) BROKEN DOWN Alicia Keys 
A SHUX.A KEYS (A KEYS,S C tARTER,J.SEWEU.•ULEPIC,A HUrHE .6 KEVES S.R061r4SON) @ tol!K/J/RMG 

FALLIN' K. Michelle 
KAllE,A..FlOYO (0 .JOHNS.ON,A.fLOVO,l<.lllCHElU ,&.HULL,N.W.WAtDEN) 0 HITZ C()).IWITTE!:./JI\IEJJLG 

CALL ME 4 DAT GOOD Just Brittany 
THE NARRATORS (C.l.f.lOORE) NAftRATORS 

HOOD LOVE Mary J. Blige Featuring Trey Songz 
8 M COX.K OEAI-J (I.I J.8llGE.8.I• COX.J AUSTIN-.K A J OEAN) @ PolAlRIAflCHrGEFFEKIINTERSCOPE 

HITTA WIT THE JIMMY Young T 
NOT LJSTEO (NOT llSTEO) PERRIOrl 

THEY THAT WAIT Fred Hammond Featuring John P. Kee 
~.HA~lPACf<Q (f-.HAJ,111Qt1D,C.R00CERS,P.FfA$TER,E.R WARREN,W.SEIHAF4'f.0.WEt.LS.I 6) ~ HMa10NO.,\•ER11"Y/JLG 

LAST SONG Recognition 
NOT LISTEO (NOT usno• 0 R & R 

CAN'T HARDLY WAIT N'Dambi 
L F.S'tl\tERSJII [lt'DA~IBU.R 6UTlER,JR...Rl SREAUX.S.IA El.MOOACU.l.F SY\.VERS Ill) 0 COCO REO;STAXJCUG 

LOVE COME DOWN Diddy • Dirty Money 
~~'l.~lU(f!U~.a:u:ti,S.c.tAAll:N,S.G!JtOWMZ9.LfJ.PEflllEt'-1)~ © 11/DE!Ol'rlr~ 

HEADBOARD Hurricane Chris Featuring Mario+ Plies 
THENmBlf!lfSICDOCt.£'1}AOflPOOtR.l.B..UOTI.MO..LNSS.t.J,ICUN...S,COOSS'JW,A.U'IJ3itJ3TCt(I (:) PCt.OGKWC61.LflitS 
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41 INCREDIBLE LEAP FOR SAPP'S 'BEST' 
12 

46 

52 

M 

51 

SAPP 

Marvin Sapp's "The Best in Me" vaults 78-14 on Hot R&B/ Hip-Hop Songs, 

posting the largest leap by a gospel track since the chart began using Nielse11 

SoundScan data 18 years ago. Buoyed by the Walmart-exdusive retail single, 

which debuts at No. 1 on Hot R&B/Hip-Hop Singles, "Best" also achieves the 

biggest jump on R&B/Hip-Hop Songs in four years among all genres. Airplay 

r ises 26%, climbing to 1.9 million impressions. Adult R&B stations lead the 

way with more than 73% of the song's audience reach. • Best" has already 

matched the peak of Sapp's breakout single, "Never Would Have Made It," from 2008. -Raphael George 

Go to www.billboard.biz for complete chart data I 47 
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A UNTIL THE WHOI.E WORLD l£ARS 
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0 20 WHAT FAITH CAN DO 
KUn ESS BEC/TOOTH & NAIL 
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17 THERE IS A WAY 
NEWWORLOSON IMVQP 
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Pffll WICK)IAM FEAT, 8ART MILURO tNO 

IO 191 LET THE WATERS RISE 
• Ml:ESCHAIR CURB 

12 
NEEOTOBIIU.THE A 1 LANI IC,,WORO-CURS 

11 17 ~:~~ ON 

14 16 
~ ;~~ Ull Of ROCIUIYRRN/WORO•CUR8 
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LOVE NEVER FAILS 

""""'"""'' BEFORE THE MORNING 
JOSH WIUi061 SPAkROWJU.11 Ct.IC 

SAVE A PLACE FOR ME 
MATTHEW WEST Sf ARROW,EMI ctAG 

WALK ON THE WATER 
BRITT NICOLE SPAflRO'll/EPAI Ct1G 

ALWAYS 
SWITCHFOOT CRrnENFIAl../All.All(IC,nH CMC 

SOMETIMES 
MATT I ROUWDl Bl ii.CK SHOE 

CAN ANYBODY HEAR ME 
MEREDITH ANOREWS WORO•CURB 

MORE LIKE FALLING IN LOVE 
JASON BRAY CENTRICIIY 

LIVE LIKE WE'RE DYING 
KIIIS 1UtElt l 1I/Jl\'ElJlG 

HOLD US TOGETHER 
MATT MAHER ESSENTIALIPLG 

YOU'RE THE ONE 
CHIIS AND COIIJIAO VSJI 

DONT YOU KNOW YOU'RE BEAUTIFUL 
SEABltO Cflt DfN11A1./flAt t i.IQ 

28 16 HEARTBEAT 

5 1 STAND FOR vou 
. JONNY OIAZ INO 

WHAT A SAVIOR 
CATALYST MUSIC PROJECT FEAT. LAURA STORY ltlO 

15 
!~~~&11/0CTONE/1"1ERSCOPE 

I AM LOVED 39 10 ABOVE THE BOlDEN SJATE SflARkOW/1:1111 CfAO 

37 35 15 

G) 40 

FOR THE FIRST TIME AGAIN 
JASON GAAY CENTRtCITY 

UNREDEEMED 
SELAH CURB 

39 37 20 ~~~; ~~APED HOLE (2010) 

40 3S 11 ~:~~~TlOOTH &NAIL 

MESS OF ME 
SwtTCHfDOT CREOENTIALJATLANT1CIEMI CtAG 

WE WANT THE WORLD TO HEAR 
IUl;i OAODY WOVE FER\J'ENT.,WORO·CURS 

EVERYDAY MIRACLES 
tHYNHA & VAUGIWI HEUFHON1PL{l 

SAFE IN YOUR ARMS 
AUNDON FORHRONT1E!Al CM£ 

DESPERATE 
FIRULIGtlT FLICICERIPLG 

NEVER SAW YOU COMING 
SEBO NOIIMAN 6EC,'1001H & »All 

YAHWEH 
TAl & ACACIA ESSt NILUJPLO 

OPEN HANDS 
MATT PAPA CENTRICnY 

FORGET AND NOT SLOW DOWN 
RELIEIIT IC tAONO \IS S TEREO/G01EE 

JESUS LOVES ME THIS I KNOW 
I.MOIi KEYES &- BEN SMITH AAFrnN Kt'Vt.S IIIIKISIMIES 

With 721,000 lisl111er impressions at l2 ol 
the 9l staUons monitored for Ille <hart, 
MercyHe books Ille Hot Slklt lltbut at No. ll 
OD av~tl.i Songs with "All of Creallon." 
11le <ut lnkodoces the group's Nay 4 album, 
"The GeOOIOIIS llr. lO'leweU." 
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811 NUMBER ONE GUN 
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FRANCESCA BATTISTELLI 
MY PAPER HE-'RT FERYEITT 88731 WOflO•CUR6 

PHIL WICKHAM 
ffEA\IEN & fAIRTll lt<O 3903/PROVIOfNT•lfflEGRITI 

BRANDON HEATH 

33 28 25 THE LOST GIT FOIJNO PARR W ? SS,,EW J.1G 

34 22 69 ~::.~~~.!~S,,~~ nY"'7 ~ D<UM3 . 

SELAH 
3fi 29 23

1 

YOU OELIVlft ME CURB 791JS.,WORO•Clffl8 ~ 

Q 4-0 11 ~:~~:=:..'"""'"'"-~""" 
'67 3J 43 ~ ;.~f.~~~~OVIDENJ.INrEGRITY® 

38 31 25 :1:i,;~~<Mffi)l;lffS,IY---<rf 
39 30 35 :::VAJ"~~=~~AA§"11'ABWIJ',,,.u.t<M; 
40 23 17 io1

,~~!~s ESSENTI"- 1 OOO<PSOV,DENT,IMTEGRITY 

41 THOUSAND FOOT KRUTCH 
26 21 , WB.COMET0Tt-£MASOIERMJE!Q91H41WL47Q'O.IICJ.IOL 

42 36 25 ~~R~~tl~~45~6~:~!:otrr~~~ 
47 35 ~: ~~[~~ROW '719/EMI CliG 

48 51 ;,';.7~t.f. ""'"'"""' 
44 71 ~!~!:!';: ... ~~!! w '" " ' ,. 

'-'111 JASON CRABB 
,-;, __ ._.,~ .. ~,~•t~RA8-·~·•~rr,,,Hm,,_,,.,u~s,c=·"~' ~"' ~"~""~'~M~IC~l.tGs_ 

47 35 
32 ~kC:!'~, ""'-"""'"'"""'' ........... 

48 39 20 ~i~A::~ ESSQ1illl r~l'IUM'.100-ftrf!ilUIY 

49 42 40 ~~';. '!~~~~,~-

ISO 38 l 3 ! ~~TE!~ : ~~~OOTH & NAlL 4543/EMI CltG 

James fortune& AYAloga ca1e«-best ~ 
Nielsen SolllldScan weekly sales Sllm and 
debut rant on Top Gospel Albums, as ~ ' 
"Encore" moves 12,000 copies and earns 
Ille Hot Shot Debut at No. l. Oa HGl 6ospel 
Songs, the lille tradt ~ Ille ad's lourlh top 
10 (ll-7). 

48 I Go to www.b illboard.biz for complete chart data 

AIRPLAY 
folONITORED BY 

SALES DATA 
c.or•PllEO BY 

Billb®artl~ 

l~ ,11HOT .CHRISTIAN_ 
4• ACSONGSW 

•II ! • • 0 
3 

4 

ii • 2 

4 

s 

8 

0 
8 

9 

• • • 

0 
21 

e 
23 

G 

t;l:5 es TITLE ~-•= ARTIST 1w1-111tn / PROl.tOTTOF4 I.ABEL 

1 23 9lr"I UNn. THE WHOLE WORLD HEARS l 
MllpsnNG CROWNS BEACH §TREET RElf"IQrf PLG 

19 ~~,!ia~:::,~, ~::, DO 

24 ~i~,;::,~.~:,,~~!.~s 
4 26 ;,~;~ ~.~:. 

1
,~ .~,:.~, :.:. 

10 ;~R,_E,)~, ! ,: AV 

27 

22 

40 :~~\~!~~~~~G 
37 ~~;~,:r N~R';:R~JNIOIIJT'l6 

23 ~ ?c~,~~H r.~N~OM HEATH ESSENTIAl/P1.G 

I SAFE 
J8 Pltll WICKHAM FEAT. IART IILU IIO INO 

l 2 :'2c':u~ ~~~PARROW/EMI CMG 

25 ~HIR~~OM~1~~~S1~P
1
s%~ARRow1uu ct.1G 

13 ~;.';c!!:,Ecu~ eATERS RISE 

I HE IS WITH YOU 17 IWIIIS.A SPAAROW/U.11 C).1G 

25 ~~~~.~~~. 
l O ~~!~';...l OF ROCK$ '-''""RHIWOllO•CUR8 

21 ~~:.v!~,) ~,;~~ r.!if.:;,,,,w, "'" 
SOMETHING BEAUTIFUL 
Nff.DTOlrREAT'tiE ATlANTIC/'WOOO-CURB 

10 ~~ .. !~~ ON 

LOVE NEVER FAILS 

WALK ON THE WATER 
BRITT Nit.OU SPAHROWi'EMI CrAO 

HEALING HAND OF GOD 
JEREMY CM,\P BECITOOTH & FlAft 

11 t~.!~H~~.,: ,i:~ IOR 

BEFORE THE MORNING 
JOSH WILSON SPARROW/Er.II CtACl 

YOUR HANDS 
JJ HELLER STONE TABLE 

CAN ANYBODY HEAR ME 
MEREDITH ANDA(WS WORO•CURB 

~~ t:ilj TITLE ; t == ARTIST 1/APklN 1 i PROtAOIION L.ABf.L 

I 19 .. ON ANDON 
tffA,SEN 1!':Q 

21 WHAT FAITH CAN DO 
kllTLESS BEC/TOOTtl & NAJL 

4 15 DONT YOU KNOW YOU"RE BEAUTIFUL 
SEAIIJRO CREDENTIAl/EMI CMG 

21 FORGIVEN 
SAHCTVS REAL SFARROW1EMI CMG 

18 FORGET AND NOT SLOW DOWN 
RWENT K IIIOKO VS SlEREO,•GO[f:E 

12 AGAIN 
FlYlEAF A&l"°OCTONE/INTERSC:OPE 

WALK ON THE WATER 
8RlTT lllCOl.E SPARRO\Y/fMI CFAG 

25 C ITY ON OUR KNEES 
Til8YMAt FOREFRONI/ EMI Cl.&0 

21 UNTIL THE WHOLE WORLD HEARS 
CASTING CROWIIS BEACH STR£ET1'REUNION1PLG 

II LO WE SHINE 
STEU.AR WIT INO 

13 16 ~ LET THE WATERS RISE 
. MIH§,§HAIR ~MAB 

12 10 HANDS 
Tllf ALMOST f 001H & KAIL 

14 11 HERE IN THIS MOMENT 
lrECl(AH SHAE SHAE SHOC 

10 24 HEARTBEAT 
REMrnY ORM WORO-tUR8 

15 4 SOMETHING BEAUTIFUL 
NllDTOI REATHE ATLANTIC 

16 DESPERATE 
FIREfUGHf flfCKERiflLG 

17 14 SAFE IN YOUR ARMS 
AfM)IIJON FOOEfRONl/EMI CMG 

16 13 HANG ON 
PLUMB CUR6 

20 151 :.,.~~~~~E 
24 REDISCOVER YOU 

2 STAIIFIElO SPARRO'll!Et.11 Ct.lG 

21 5 SAFE 
PHtl WICKHAM FEAT. WT MIUJ,11D ltlO 

26 2 HEALING HAND OF GOD 
JEIIEMV CAMP llEC/TOOTH & NAil 

19 I LOSERS 
8 : ME IN MOTION CENTRICIT'\' 

25 I? ~~U~ 1~~~WEfER\fENTiWORO-CUR6 

26 12 ALWAYS 
SWITCllrOOT CREOE~IAlJATLAtlTICJEt,11 Ct.1G 

(t) TOP GOS~El: 
· ALBUMS'" 

3 

4 

s 

• 7 

0 
9 

10 

8 

9 

10 

11 

• 1111 :! ARTIST ti ;f i i TmE IL1PRINT i loJUFAli,ER I 01STR[8UTTIJG lAlm ~ 

48 11111 !-:'~~~~~!~ 
JAMES FORTUNE & FIYA 
ENCORE AC OKE 307 '0 LO' !OE 

l l THE MASTER PUN Til.1.YUANN 8135 

19 ~~EEu~.:!~,: ~?,:,:~,c,m,vuurv '3341/JLG 

68 ~~~u~~~~«OU1t•8" ,..,,.,,,,m-,sc@ 
HEZEKIAH WALKER & LFC 
SOl.l.ED OIIT VERITY 23-487/JLG 

VARIOUS ARTISTS 
tcllo:ll'.llZ!Ulurm:aG:ft~.QICl{tl'IMO;l:i!:lg'I.I. 

VARIOUS ARTISTS 
WOW GOSfB. 20M\\QPO.Qlf68Alct.1&Wlm' 41~6 

14 
: ~:.~ ,~~~SPOCEtlTOOWlllY433<l•.lG 

65 ;:,~~~!!!.~J.~ .. ~ l~ "'l"L0\"'1€ 

35 !~.'~~ ;~~::~~~:\~S~~LO 
69 ~~:i:,~,!>!M.;, • ..,,,..~ ...... ,.., 
15 ;.~.~~~:~:,;~!, 
52 ~~~!~~w! ~:;.~,!,~ ,;.,., 
72 :.:=::1:.r!..,.......,,.., .... 
70 j ~E;~~~;H ~070/ltlf1"11Y L 

J MOSS 
.IU$T JAME$ FAAM.•GOSPO wemc.wm 4791W.LG 

DONNIE MCCLURKIN 
Pll'USr.11:lllff lESiCfCIIM:IEUlll'Btrtl!XY~Vl!t 

ISRAEL HOUGHTON 
T)IEPOWrft~MlflE Ctl.ULW.4 Sll«t.t!OC 

10 f ;~~~~~ ~!~,s::8EL T21'1llGNT 

23 ~);,~~~,:;~:,~,~JOY B'20 
66 ~51?,U~T~l~=~H~ 
43 ~N~~~i.~~:~~~ GOSPEL 
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AIRPLAY 
FAOIHTOAEO BY 

SALES OATA 
COMPILED BY 

r.it!\.'!~11 
BDS Billbeard~ 

10 

18 

24 

0 

8 

10 

11 

12 

--111 B~ TITLE 
~- -· ARTIST lMl)RINI ,· PROWOTIO-N LASE.L 

II 

13 

17 

1 

12 

10 

16 

15 

18 

19 

4 

14 

21 

27 

24 

20 

22 

33 

WHY DON'T YOU LOVE ME 

11 AMJUUE t.lONSTEA/HEAR1CMG 

11 ~~,J~,~,:~~~~' (OH BABY PLEASE) 

YOU ARE 
TOlft'IOWIFUTIJRIISFIIDOIEDl'I\SCWU~\GK;Pli004..Cn:lt.5 

BOOIES 
ROHi£ WllllAMS ASTRAl'IIERKSi'CAPtTOL 

REVOLVER 
MADONNA flATURltO UL WAYNE 'llAf0.1ER BROS. 

4 HARO 
RI HANNA FUTURll!l .IEUY SRPJOEF JA).VIOJllG 

TELEPHONE 
LltrfG"31.Ftul.RNlllf'l'Olt:ES111":UIL!ll!.UAwtHifflii£&11F:k5alff'. 

10 OID IT AGAIN (LO HECHO ESTA HECHO) 
SilAKIRA EPIC 

TIK TOK 
kUKA l<EMOSABEIRCAJRL1G 

12 FRESH OUT THE OVEN 
LOU. FEATURING PfTIIJI.L EPtC 

WONDERFUL 
BI..Llf MYERS FRUIILOOP 

10 =~~:,o~ORE l ACAPELLA 
S 

I 

klllS 'HILL I AF4•lNTERSCOPE 

FANCY FREE 
SUNJH 

13 COME BACK CLEAN 
THE tfl'fSlAL METHOD FWURING EMILY HAINES 11/tY E 

16 PUSH N PULL 
NOFlRII & M.811 VS S'W'IJM TOSUN UMRJSH&A TO ruN 

THE POWER OF MUSIC 
Kfll$TINE W FlY AGAIN 

10 ONE LOVE 
IMWI II.ETD, Rtl1\JIIII fS1Wf ClJ~\ASlRAU\£R,;S,,CN'-1 l(iL 

FEEL IT 
'lllliJW\l'IS.ffl'llfflU~lROFblK1Cl!Will.OJ.I.R\»tl',J.t 

DIRTI OESIRE 
VTAOA ISLAr<O,IOJ" G 

14 DRAMA QUEEN (TEXTING U) 
S .. OIIE DEBllfY + I ARRY tlAIIRIS BARRY HARRIS 

14 HEAVY CROSS 

., 

§m el ARTIST 
• •I TITLE IMPRINT & KUIA8ER , OISTRl(IU'TIKG LABEL 

~~~-~!~~~,..,. •. ......, ..... .,, fJ 

I LADY GAGA • 1
0 llfDIIIEIIJlfflJIP)SIIDl'UF.$'.M.Oflf!VJl!.Cffl-8:Witl.li'l',&I 

LMFAO 
NT'I QUMTi' IICO!;WWJi'A~il'f!R!:~'lfi:~{11~ 

FOUR TET 
THERE 1$ LOYE IN YOU OOIUNO 229• 

DAVID GUETTA 23 
ONE LOVE GUI.I S.6847'°/ASTRAlWERKS I 
IL.A ROUX 

l 9 U ROUX 86UE.PCl.WJR'tttfffMR!:E.tt.'ff:RStoP!; 013.?19'"'6,1, 

19 ~!~~~,!R.J,!~ni,~""'"-"'--"'"""""' 
11 13 VARIOUS ARTISTS I 

Dl'llf1.'IIWIWMtamtS£1'1U\&t.®a.~l'lft. 

IMOGEN HEAP 1 
O 

23

1 
~~~~~~';ONIC/RCA 50&05/IU'6 • 

12 J3 Qll(IIIJli:flHllLOJICC•J'lm~:!ti,Ml!I'~ 

14 20 : 1~~!o!~o~~OWN 1ooasA 

13 17 J~t'i1~~~rnUSICAL fREE00112DS~ULTRA 

24 23 ~~~~~ ::: ~H08"1MU1E® • 

15 62 :~ .. ~:~~!fiR~ ltflERSCOPE 012502/IGA ~ 
19 16 ~~~~.~~UJm, NAME IIAU5lRAP 2174/ULIIIA 

19 18 24 ~!~,<;,A,:!~ANCEFlOOR R006INS 7'0!< 

20 20 l3 ~~~~.t~g~TS, UlTRA.1010 ULTR'2197 

17 28 ~~Als:;~~,!3}1~ Rlvt0A<ee,OBl4/1HHIVle 21 

22 41 ~~1~ER~T~~,i,o~2~;.?RATION 

- 2l 24 
!~J!!c7N';TI~N~:~t~!~!121 

VARIOUS ARTISTS 24 JUST DJ.NCE 1 ULTRA.•ISUF40 01JS7W10Jt.lG 16 

29 

II --111 as TITLE 
~I II ARTIST IMl'ftltff I l)ROMOIION LAS~L -26 10 LOCA 

RAN NY ft.ATU RMG NltA FLOWERS ROCKBERRY 

27 31 13 GIVE ME LOVE 
$Uf'HEN KUES r,UOl lZlY -32 I WANNA BE YOUR BABY 
HBIII OAU!AAN 

29 34 HEY HEY 
DPMIS fERRlR OBJEl(TMTY 

35 FEELIN' LIKE A SUPERSTAR 
1Aftl141\A TI.ICICER 8 STAR 

31 28 SHAME ON ME 
AM4NDA I LANIC OO'NfHOWN - BAD ROMANCE 

25 11 ! U,O'( Go\GA SIBE.At.uE.1<00U..'6'CHEflflVTREUITTRSCOPE 

33 30 IO ~(Ea~Ic.: ~~o ~:;l~~rOPE 

• HERE WE COME (READY OR NOT) 
M 29 1Q I ROD tARRlllO a SHEFALI CARRILLO 

IT'S OVER 
DJ SCOTT M4NN FEATUIINli AMUICA OJ SIA 

AUTOMATIK 
LIWI FRAlfC JIYE/JtG 

PARTI TIME (GET UP, GET DOWN) 
fRHDOM WILLIAMS LOVERUSli/SE.4 TO SUN 

PARTY ROUND THE WORLD 
.. ASON DOTTUEY & DDIIY HOUOAY JOJ 

NATURALLY 
SElW O N I/ 

MORNING AFTER DARK 
IWWNl)lfAruUIIOIIEliJRf!VlKlt!ll&lttltruf~lfflffirolE 

END OF THE DAY 
J I M.ARIJA NE$K(IVSKI KHlG Of Cl.UBS 

3 ~.7,~~.;,,'!!.~l~., 
STRIPED SOCKS 
TAY'LOR BRIGHT BRIGHT HOUSE 

BAD ROMANCE 
LAO'I' 6AllASTRUMLNEhi.0111.t.'EoCHERRYTR£EofflERSCOf'E 

ONE LOIIE 
g f DAVI) GllITTA fW\fllfG ESTWE WMASTPJt\\ffi(SiCAPfl"Ol 

4 13 ~~~LTRA 

17 FIGHT FOR YOU 
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AIRPLAY 
IM>tnTOAEO BY 

r.i.~~~~11 
BD5 

SAL£SDATI. 
COMPILED BY 

11i_cl_~CI] 

JAZZ/. 
CLASSICAL 

SOundScan 

ct) TOP TRADITIONAi: 
,JAZZ ALBUMS" 

0 
• 
• 
7 

8 

10 

11 

12 

MELODY GARDOT 
MY ONE AMO ONLY THRIU VER°"E 012Mi3"1\IG 

PAT METHENY 
ORCilESTRION ~ONESUCH 516668/WARKER BROS. 

12 ~~~~.!!T~~'°"""w""~ 
20 ~:.~~~.~~~!'::.%,t,~0.V tAUSIC 

16 ~!~.~=!,,~1;:!'.;';,!~,1;..so,,w.x 
45 ~~~,:.~~~L01243~YG 6> 

14 r~~-~:,:,~;!~s HEINi ·• 
DAVID SANBORN 
ONLY EYERYTHIMO DECCA 013778 

VARIOUS ARTISTS 
IAltr•~FaffOVS.-ce.ma.~t~.~ 

33 :,c~!.;;..!~'!,...,.., __ ..,@ 

11 16 :~s~!~ .. ~fs~,~t~,-
13 10 32f ALLEN TOUSSAINT 1 

M BRNllTtil:SSISSIPPI N'XSWi 480,l;Q,VM(ER BftOS.. 

14 15 4 ~~T.20:!-Z. .... ""'1ffl29101NE ,. 
12 16 =:.l~:1.;~~~IITTTO ... OO~••Ol~IV,S 

• 

(t)TOPCONTEMP.ORARY, 
JAZZ ALBUMS 

14 

18 

--111 BS ARTIST 
~I II TITLE 1tAPR1tn & NUMSl:.R I tusu11Bul1rm LABEL 

MAYSA 

CH/I$ lltmt II IOSTtlN ca..LAll14 Jffl5,roff J.IJSC 

KIM WATERS 
LOVE STORIES SHAtlACHIE 5180 

PETER WHITE 
GOOD DA~ PEAi< 3100fi/COHCOflO 

19 KENNY G 
Slftftlfl'iSCJ«t.llSK:CUSTOt.ll-wltiElNi90..P«.252 

52 BONEY JAMES 
SBID OBIE YOIJR LOVE t-OKCOAO J 0815 

12 VARIOUS ARTISTS 
Dfll1£1UitlUIDIGSNtsafftll-.wED\0..&1[(0!~Hffl 

23 NAJEE 
MINO OVER MATTER HEADS UP 3156 

22 HERB ALPERT & LANI HALL 
AllmtNG GOES::LIV'E W IIXJIOJAZZ 31441x;:cf(COl0 

23 GEORGE BENSON 
SONGS AllO STORIES MONSTER 30J6~ CONCORD 

14 EUGE GROOVE 
SOHOAY MOOltlNG SHANACttlE 511.8 

20 SPENCER DAY 
VA6AIOND YOtlAS 1.fEIJA.'CONXRO JAll 31317,'CONXRO 

36 RICHARD ELLIOT 
AOCI iTEJJJY J.IACJ< A°"H~UE 7018,ARTISTRY 

RICK BRAUN 

--111 as TITLE 
!I II ARTIST JMPRrn1 ; PROro10T10H LABEL 

SOLDIER OF LOVE 
SADE ~1'1C,COLUF.t61A @ 

26 ~:,:,~:,~~MMER NIGHTS 

4 2'S PITTA WHITE PEAKICPtG I BRIGHT 

15 

11 

3 o !~L~:~~

1

PEAK/CllG 

16 ( RETRO BOY 
RICHARD ELLIOT A.RllSTRY 

14 

28 

16 

30 

31 

14 

SUNDAY MORNING 
EU6f GROOVE SHANACHIE 

I ONEY JAMES CONCOROJCFAG 

CHASING PIRATES 
tlORAH JOHE$ BLUE NOTE,,CAPITOL (i) 

TROPICAL RAIN 
JESSY .. PEAK/CMG 

SONGBIRD 
CRAIG CHAQUICO SHAKACHlt 

TILL YOU COME TO ME 
SPENCER DAY VONAS r~l:O IAiCONCORO JA!Z/C~lG 

RITMO DE OTONO 

e 

16 11 
IIERMIE WILLIAMS FE.At DAYE KOZ REfOftl.l1F!OCK RIDGE 

12 22 N IKKI'S WALK 
JEffGOWI El 

13 20 AND THEN I KNEW 
DAVE KOZ CAPITOL 

4 

• 
0 
0 
0 

8 

10 

13 

2 

8 

,.Ill B5 ARTIST 1:u· 
~I II TITLE IIAPfllNT & NUW6ffi I OISIRIBUTING L.AB~L ID 

10 THE PRIESTS 

H. --GOERNEiC SCHAFER 
&ltRWU.AHO\'OtED601l3:!21JUF.RSA..~6AOCP 

17 ~Jtm:'.!..~--'""''"""'o,m""' 
14 ~~AJ::;,~;,!,,,,,uusS<SG!OJP 

I ALICE SARA OTT 2 QIIPRC(MUl('DI.Jlll00013eiO\MffiSAl.0.A.SSl:SIJl:tl 

20 :!!!!~L0~3~~~~'ERSM.CLASS.:SGROOP 

21 23 I B. FLECK/Z. HUSSAIN/ E. MEYER 
nlUIWIJ'Hf !Wffillit l'IIIU cc,.aRTQ I MJS-CfQR1!1~t1~4 

3 11111\IIAllll\l!Vl/(ll«!IIUfflll((IIQfSl!II~ 
J ~OF'EA4AIIA$~1101iQ.ASSICS19:M.'8LG L 

3 ~2=-v:~~~~~. 
20 

63 ;,~:;.r:,1~i~~TOO 33969,SONY '1USIC 

JORDI SAVALLJHESPERION XXI 
JSTJINBUL ALIA VOX 9870 

e 
~ - ..... ••:::•111111=--="'='""'""'""'=""'"""'"""='""='-, - ~ -1/IEIIOO!Clt:M!Cli, mtlf\! SOIJI/E(l!llflG 

tUitiW)(l:IIIS:(J~.ll[IIJHIOIQ:&Mlf!Kf;ilSOi 

18 :~~~E~;.,,.,,,._i,;,o,oo,-.,.., 
ILDIVO 
THE PIIOMISE SY(XHUUP'61A 39968.'SONY PAUSIC 

65 :~~~!.~~~~.~~/"' Et> 
ANDREA BOCELLI 
MY CliRlSlMAS SUGAR 013437'0ECCA 

TIME FOR THREE 
3 f8WOO TMVELE&S El 203-5 

DAVID GARRETT 
Oi\VllGNHTTOE<:CA012872U~&tS,1LC1.ASSCS{ro.lP 

THE CANADIAN TENORS 
THE CANADIAN TENORS DECCA 013M!9 

47 SARAH BRIGHTMAN 
SYWHDlfY: LM IM VIENNli ".t.~ATTAN '21681/lllG (!l 

11 38 

13 36 

16 45 

PAUL POTTS 
PASSIONE SVtO,COl UIAB!il. 474J91'SON'1' t.lUSiC 

QUARTET SAN FRANCISCO 
OSF PUYS IIRUIIECI: Vl0UNJA2Z 106 

SOUNDTRACK 
NU1.S & OIMOOSOt.YCU.."SCA....&'C!6'3Cth ~\IS"IE'-1'1.GflS 

ESCALA 
ESGo\LA SVCO/COLUFABIA 47423,SOIIV t.tUSIC 

SHARON ISBIN 
lWFIIErTOTH!NE'l~\lftD!,CM'~.S$',S,JC(W,l,S"f.ill'(IIJ'S 

--111 as ARTIST 
!; II TITLE u.1PRmr & ~ur.tSER 1 01s 1RLSU11NG LJ.StL 

CELTIC WOMAN 
S06G.SfflOMMIQCff~W41WTAAl583&)llG 

21 ~~,~~~:~~f:.~~~~A 

66 ~~~c~:;>="-"'""'"'~"""' 
40 ~~:~~~:~~ ..... lf)JI~,~ 

29 ~;,~~
1;..~~~~cDJu~, .. 01JOB7/0ECCA 

11 :~OFMII.ACICl'IE• lfNTl,£/lAfOOCHl502Et) 

15 !-=::~~~~ ...... ..,.,. ... 
l8 ~H~~u~iA fo~~~ COACH HOUSE 2002111 

72 ~,t;J~~ lrl~~~-~~~1"0B'IJECCA 

SOWETO GOSPEL CHOIR 
IIRAtE SHAMACHIE &.60t3 

BELA FLECK 
THROW OOWN YOUR HEJJIT AOUF40EA 610634 

KOLOHE KAI 
THIS IS TIIE UH GO ALOHA 1011 

THE BABY BNSIEIN MUSIC SOX OIICHESTRA 
SAIY EINSTEIN: WORLD MUStt WALT DISNEY 003151 

RODRIGO Y GABRIELA 
LIYE IN JAPAN ATO 21638 ® 

VARIOUS ARTISTS I 
llllllMJlfllflllB'llt~11wtEB1FIIM~~.u,,zi 

• 
fJ 
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3 

4 

s 

8 

0 11 
8 

0 30 CD i-======~-

CD 1S 

12 10 

• 19 

14 13 

CD 11 

CD 22 

G 24 

18 12 

e 2S 

G 33 

2 1 21 16 

G 2s 

23 16 19 ~~Rllt~~,.~~-,!Nri~~~~ ~ 
24 20 

a, 44 

28 26 

'Z7 27 

0 34 

29 29 

C 37 

• 42 6 

YA LO SE 

,-== ====~-------

32 23 19 ..... """'""'"°"'-"'""'"'"-'.,,.,_,,.w,,.,,.li!l.W>!!TINo,:•,c. 
I!!!\ NADIE TE AMARA COMO YO 
W 41 DYLAIIIIJ YLHlNY SON'tllUSICLAIIH 

A WATAGATAPITUSBERRY 
1iiii,J' 46 SENSA.TO IJEl PATIO FEATURING I LACX POINT IIBUR 

/1!1!,, TE SIENTO 
W 39 WISIN 'YAIIOEL 1MACHETEJUttl'-'£RSAL MUSIC LA11NO 

~ 45 TIK TOK 
W KESHA KH!OSA!IE/RCA/RMG 

:ST 40 90 MILLAS (90 M ILES) 
LOS I Ult:TOS DEL IIORlE EAOLE IA I 

G 43 CHINO 'f NACHO t.lACKETEIUNIYERSAL PAUS1C LA.T~O 
M l NINA BONITA 

38 3S 12 ! ~~~,°,~~p~TE 

AL MENOS 
LA OIIGIILU IIIIIID.11 EL LIMON fON VISA 

DESDE CUANDO 
AL ANDRO NZ WARNER LATI/IA. 

S IN Tl NO VIVO 
PATRUI.LA 81 (DISA) 

POR AMARTE ASI 
"'" ISAIELLE & CIIISTIAII CASTRO UWfRS/tL tAUSIC lATI((} 
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Venezuelan musician/actor carlos Baute 
reaches the summit of Latin Pop Aiplay, as 
his Hnt Charting tlUe, "Colgando En TUI 
Hano~" Jumps 4-1. !be last new act to lop 
the tally with a maiden single was Las 
Ketchup, Whose "Asereje" vaulted 7·1 In 
the OcL Z1i, 2002, Issue. 
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Pikaclientes de Caborca was Ille last new ad 
lo lealf the l~I wfth an in~ocfuctorv entrv 
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SALE PRICING POWERS PAZ'S JUMP 
In its 37th week on Regional Mexican Albums, Espinoza Paz's "Yo No 

Canto, Pero Lo Intentamos" catapults 12-3, moving 2,000 copies !up 

98%) and returning to the top five for the fi rst time since October. The 

increase is due lo its CD/DVD combo version selling for $12.88 last 

week a t Walmart, causing a 95% sales h ike at mass merchants . Since 

its No. 1 debut in the June 6, 2009, issue, "Yo No Canto" hasn't fallen 

out of the tally's top 15. -Rai,ly Ramirez 
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SUSA.N BOYLE 
I OFIEJlltEO A ORUM SYCO 

[ 2 71 MUMFORD & SONS 
SIGlt NO MORE ISLAND 

3 MICHAEL BUBLE 
CRAZ'I' UJVE 143/REPRm 

4 LADY GAGA 
ntEFMEICRsrniSlJQw.N!.miu,t,Ql:._,ffflilMU&:Olf 

5 KESHA 
ANg.\Al kft-'0SABEJACA 

8 THE MCCLYMONTS 
WMPPED Uf' 600D UNIVERSAL 

7 VAMPIRE WEEKEND 
CONTRA XL 

8 15 MUSE 
me RE~STANCE ME/HELIUM 3/WARNEA 

9 THE BLACK EYED PEAS 
THE E,N,D INlERSCOPE 

10 11 LILY ALLEN 
rT'$ NOT ME, IT$ YOU REGALJPARL0PH0NE 

<])BRAZIL 
A LBUMS 

Ml:i 
f; 

:;;::S 
5; fAPB0/IIIELSENJ fEIIRUARY l , 2(109 

PADRE FABIO DE MELO 
ILUMIHAR SOM ll\'RE 

2 VARIOUS ARTISTS 
SAMIAS ot ENREOO 2010 UNIVERSAL 

3 SOUNOTf!ACK 
$UlfMfR ELETR0HIT$ 6 SOM UVRE 

4 SOUNDTRACK 
~IVEfli A VIDA SOM LNRE 

5 BEYONCE 
I AM,.,WHA FIERCE SOtlY MUSAC 

~ VICTOR & LEO 
6 6 ~ AO VTV0 E A CORES SOHY r.tus1c 

7 

8 

9 

10 

2 

3 

4 

5 

2 

3 

4 

5 

10 MARIA GADU 
IIIIAIU GA.OU SONY l.lUStC 

VARIOUS ARTISTS 
IIIVER A VIDA MACI0NAL sor.1 LIYflE 

NEW VICTOR E LEO 
I0R80LETAS SCHY t.fUSIC 

VARIOUS ARTISTS 
10 SUCESS0S O0S ANOS 11(1 SK'r' llLUE 

~1:1 
;; CULTRAT0l"/ 0FK") Ff llRUARY 3, 2009 

FIREFLIES 
0'Wl CIT't' UNIVERSAL REPU8llC 

BROODJE BAKPAO 
0PP0SITH FT. G~RS &, SElf TOP NOTCH. 

ICON 
DUN PlAS 

ALBUMS 

I SUSAN BOVLE 1 I 0ilfAltED A ORUM SYCO 

MICHAEL JACKSON 
MICHAEL JACKSON'S nu 1$ 11' MJJ/ENC 

I EELS 2 ENO TIMES VA6R.utl 

DMN 
IIIIANlltY PIA~ 

EUROPEAN 
HOT 100 SINGLES 

wl:i 
I!; t;E; 

~ .. (111ELSEN/llll10AR0) FEIRUARY 3, 200!11 

TIKTOK 
KfSffA KEfl0SABE,IR(;.A 

2 1 ] ~~~:!A~~~u.ECl(:AAV'IH££~'TBI~ 

3 4 FIREFLIES 
OWL CJTY UNIVERSAL REPUBLIC/UNIVERSAL 

4 MEET ME HALFWAY 
TI1E BU.Cl fYfD PEAS IN'TERSC0PE 

5 RUSSIAN ROULETTE 
RIHANlilA SRP/Ot f JAW 

8 EMPIRE STATE OF MIND 
JA'l'-l + ALICIA IC£Y$ AOC NAn0N 

7 STEREO LOVE 
E0WARD MAYA FT, V1KJi JIGULIIA SPmNltl' 

8 lb OINGUE, DINGUE, DINGUE 
CHRISTOPHE MilE WA.RNER 

9 REPLAY 
IYAI TIME IS J.10NEY/6~LUGA HEICHlS,R£fHISE. 

10 DON'T STOP BELIEVIN' 
GLH CAST 20TH CEWTURV f0X,,COLUMBIA 

11 10 I LIKE 
Kl:RI HILSON MOSLEY/INTERSCOPE 

12 18 MORNING AFTER DARK 
TIIIIRJJllfltlllYRIIWl!Dl:UllDO.Nl~.(J'E 

13 13 I WILL LOVE YOU MONDAY (365) 
AURA 0I0NE MUSIC FOR OREAtAS 

14 14 STARSTRUKK 
3CIH!3 FT. !CATY PERRY PHOTO FINISH 

15 12 I GOTTA FEELING 
THE BU.Cl fYfD PEAS INlERSCOPE 

18 17 RIVER-St DE (LETS GO) 
SI0tlEY SAMSON 0AIA 

17 1~ WHATCHA SAY 
JASON 0ERUL0 80.UGA H8GHTS,WAfU(ER BFI0S. 

18 16 SEXV CHICK 
DAVID &UETTA Ft AKOH GUt.4iVIRGI» 

19 22 CISCO POGO 
ATZfN FRAUUWIZT & IIWtlfY MARC EDEL 

wl:I ~1:1 (IIIELHN S0UN0S!:;AN 
I!; =i~ INTERltAfl0NAl) FEHUARY IJ. 2009 ~!I 

1 NEW MIKA BOOGIE 
f llTELUGEIIS AAHIHA 

2 BAD ROMANCE 
WW6MllliSliEIIALfEIDU.E.1:H:RIWTREEt.1JE:19:)')jlE 

3 TIKTOK 
KESHA KEt.tOSABEJRCA 

4 FIREFLIES 
OWL cm UNIYHlSAL REPUBLIC 

5 RE FOR YOUR ENTERTAINMENT 
ADAM LAM.Bl.AT 19/RCA 

8 RUSSIAN ROULETTE 
RIHAtlNA SRP/OEF JAM 

7 JOS SA TAHOOT NUN 
_,IPP\l .t $AMUU OIELMAHN WARNER 

8 RE NEY/ YORK 
PALOMA FAITH SONY MUSIC 

9 SAMA NAINEN 
CMISU tlELSINl<.l;WARNER 

10 EMPIRE STATE OF MIND 
UH+ ALICIA Kt:YS R0C NATION 

Alt-10<1 band T0<olronk's ninth 
studio se~ "Schall Und Walin," 
enters atop the German Albums 
chart. It's lhe group's first <atee1 
No. I. 

O ARGENTINA 
ALBUMS 

~m 
5; (CAPIF) JANUARY 7, 2009 

JOAQUIN SABINA 
I VINAGRE Y ROSAS SOHY MUSIC 

2 I NINI 
4 : ARIU6A LAS ILUS.IOtU.S EMI 

3 
SUSAN BOYLE 
I OREAME0 A ORUM SYC0 

4 61 SOUNDTRACK 
VERAlilO 2010 OM 

5 19 LOS CAFRES 
CLASSIC LOVER COYERS DBtl 

5 57 MARCELA MORELO 
OTR0 PLAN WAH OISNEY 

7 11 SOUNDTRACK 
LA MUSltA DE PLAYHOUSE DISMEY WAll DISNt 'r' 

8 10 ALEJANDRO SANZ 
P-.RAIS.0 EXPRESS WARN"ER 

9 JORGE ROJAS 
Ml VO:Z Y Ml SANGRE 08N 

10 22 CONSENTIDOS 
COHSElfTIOOS WAJUIER 

EURO nlclscn 

DIGITAL SONGS~..;::: .. 

~1:1 t;::S JNIELSEN S0UNDSCAlt 
j!!; 5; IIITERNATI0Jl'Al) FEBRUARY 13, 201>11 

F IREFLIES 
OWL CITY UNIVERSAL fUPUBl.lC 

2 3 ~ KESHA l<0.10SA8E/RCA 
J T1K TOK 

3 SAD ROMANCE 
UC't Gl&\SREMl..t,E,KCNLMiotff«TRtlrlTEFG:Olt 

4 REPLAY 
IYAZ TIIAE IS t.10KtYl8ELUGA HEIGHlS,'REPRISE 

5 DON'T STOP BELIEVIN' 
OJfWlR.Lfi\9lm,cmi·MQ[E[Jl!l'tt(8ftJ«RJ1\l.ClOO,I 

8 STARSTRUKK 
30H!3 fl. k.ltiTY PERR'I' PHOTO mJISH 

7 MEET ME HALFWAY 
THE llACK EYED PEAS !!HER.SCOPE 

8 17 EIAPIRE STATE Oft.111«1 fART I) SFIOKEN DOWN 
AUW. KEYS MflK/J 

9 10 EMPIRE STATE OF MIND 
JAY·l + AUW. KEYS ROC NJ.110111 

10 l31 ONE SHOT 
.U EPIC 

11 11 DON'T STOP BELIEVIN' 
JOURllfY COl.Ul-'SI.VLEGACY 

12 12 RUSSIAN ROULETTE 
RIHAKNA SRP/0ff J.Al1 

13 RIVERSIDE 
SIOltE't' SAMSON SNEAKERZ r,uzn,: 

14 15 YOUNG FOREVER 
JAY•Z + MR, HUDSON ROC tlATION 

15 WON'T GO QUIETLY 
WMPlf 0AlA 

EUROPEAN 
ALBUMS 

~1:1 §! !S jNIELSENJIILlB0AROI FEIRUARY l, 2-009 

LADY GAGA 
TIIEFIM[ s::JF&UE.ID.l.tJSC1¥,1RvJRff'NHRSOH 

2 THE BLACK EYED PEAS 
THE E,N,0 ltlTERSC0PE 

3 ALICIA KEVS 
THE ElfMEtlT OF fREED0M MSl(fJ 

4 MICHAEL BUBLE 
CRAZY LOVE 143.'REl'fllSE.WARNER,oi QREPRISE 

5 PAOLO NUTINI 
SUNNY St0E Uf ATLANTlC 

8 NE TOCOTRONIC 
SCHALL UNO WAHBI UmVERSAl 

7 11 RIHA.NNA 
RATED R SRP/OEF JAt.l 

8 FLORENCE + THE MACHINE 
WNGS ISLAtm 

9 ROBBIE WILLIAMS 
fllM.ITY Kll.EO THE VIDEO STAR Clffi'SAUS,\1RGIN 

10 I SUSAN 80YLE 
5 ~ I [IREAllED A 0REAM SYCO 

11 10 ADORO 
RIER IMIIER UJfD 0ICH UNIVERSAL 

12 MUSE 
ffiE RlStSTAtlCE A& EUUM 3/WAftitER 

13 14 LADY GAGA 
THEflllEICMTUl~1lli\tlCEtl)'U{Qt~l'TRfU'm~ 

14 24 ICH + ICH 
GUTE REISE 0OMESl lC POP 

15 19 DAVID GUETTA 
ONE LOVE GUt.1N1RGltl 

EUROPEAN ~;_ 
AIRPLAY 

ii si FEIRUARY 3, 2-0l>i 

RIHA.NNA 
Rt.lSSIAN ROULETTE SRP/OEf JAM 

2 1 ~ WIOWll:STFEN,UE,,01.M;!CtifMR:!;OlllfinP. 
I LADY GAGA 

3 KESHA 
TIK TOI( KEl-'0SABEJRCA 

4 THE SLACK EYED PEAS 
MEn ME IIALfWAY lfflERSC0PE 

5 OWL CITY 
RREftlES UNIVERSAL k fPUBllC 

8 JAY-Z + ALICIA KEYS 
EMPIRE STATE 0,. MIND ROC KAT10tl 

7 JASON DERULO 
WffATCHA SAY BELUGA H£1GHTSiWi!.RNER BROS 

8 IVAZ 
RlPLAV Tn,1E IS 110NEVi8fLUG'- HEIGHTS,•REPRISl 

9 12 BEYONCE 
SWEfl DREAMS '-'USIC W0kl tl/C0W t.1SIA 

10 10 JAY SEAN FT. Lil WAYNE 
OOWlt CASH l.iONEV, UNIVERSAL REPUBLIC 

11 11 ROBBIE WILLIAMS 
YOU KNOW Ml CHRYSAUS/VIRG!N 

12 15 TIMBERLAND FT NEU.V FURTARDO 
MOfltM AF1DI OIIRK 1:il .. ACKGR!lJHllUllERSCCPE 

13 16 CHERYL COLE 
FIGHT fOR THIS LOYE POLYD0R 

14 EDWARD MAYA FT. VIKA JIGULIN.A 
STT.RE0 LOVE SP1Ntlltll 

15 14 ALJCIA KEYS 
DOl:SN?T MEAN ABIYTIUN(i M81(JJ 
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RECORD COMPANIES: Hollywood Records namesJ. Scavo VP 

of g lobal digital marketing. He was GM at MySpace Records. 
Universal Music Latin America names Angel Kaminsky VP 

of Latin artists marketing for Latin America. He was VP of 
marketing at Warner Music Mexico. 

Columbia/Epic Label Group names Neil Foster executive 
VP of finance and operations. He was co-president at Sony 

Music Canada. 

PUBLISHING: Universal Music Publishing Group Latin Amer· 
ica names Kenny Cordova VP of creative, effective Feb. 8. 

He was director of SESAC Latina's Miami office. 
Cherry Lane Music promotes Benjamin Humphreys to 

music administration coordinator. He was an associate. 

SCAVO 

DIGITAL: Paris-based music streaming service Deezer ap· 
points Axel Dauchez president. He was CEO of animation 
group Moonscoop. 

RELATED FIELDS: The International Assn. of Entertain· 

ment Lawyers elects entertainment attorney Jeff Lieben• 

son president. He's an attorney at Herrick Feinstein in 
New York. 

Spanish-language broadcaster Liberman Broadcasting 

names Bill Acker VP of New York network and national 

sales. He was sales manager of national sales at Univision 
Television Group. 

Bilingual network mun2 promotes Flavia Morales to 

senior VP of programming and production. He was VP of 
programming. 

MTV Networks Latin America names Carole Bardasano 

senior director of programming and acquisitions for MTV 
and VH1 Lalin America. She was VP of sales and market
ing at Fremantle Media. - Edited by Mitchell Peters 

MUSICARES' PERSON OF THE YEAR GALA 
RAISES $4.2M 
Anchored byperfonnances byT-Bone Burnett, Dave Matthews 

Band, Keith Urban, \Vilco, Elton John, Red H ot Chili Peppers, 

Lady Antebellum and Crosby, Stills & Nash, the 20th anniver
sary ofMusiCares' Person of the Year gala rai sed $4.2 m illion 

for the charity. 
The tri bute to Neil Young, hel d Jan. 29 at the Los Angeles 

Convention Center. drew about 2,300 attendees. Last year's 
event honored Neil Diamond and raised about $3.8 mi llion 

for MusiCares, which assists musicians w ith financial needs. 
Musi Cares seni or VP Kristen Madsen says the 2010 gala's 

larger windfall is mostly a resul t o f t he recovering economy. 
"Last year, the timing of Person of the Year was so squarely i n 

the cen ter of the economy fa lling apart," she says. " People 
were not only extra conscious, but they just didn't know what 

was ahead for them." 
Madsen also notes that the evening's list of artists who lined 

up to support Young helped bring new awareness to the tri b
ute. "The lineup of artists on this show- starting, obviously, 
with Neil Young, but then name after name of A-level talent

was really a draw for a lot of folks who m i ght othe1wise have 

taken a pass or not even known about the event," she says. 
Much oftlte $4.2 million raised came from the cost of tables 

and ticket sales. Funds were also reaped from silent auctions, 
such as Elton John wi nning a $12,000 bid to sing backing vocals 
on an upcoming Brian Wilson recording. -Mitchell Peters 

,,1/k'[' . 
'AN UNFORGETTABLE EVENING' BENEFmNG EIPS WOMEN'S CANCER RESEARCH FUND 
RIGHT: It was a raucous evening ra1s1ng funds for a senous subJect as a champagne guzzling Tom Hanks hosted "An Unforgettable Evening" on 
be half of ElF's Women's Cancer Research Fund Jan. 27 ot the Bever1y Wilshire Hotel. Faith HUI and Tlm McGraw received the 2010 Courage 
Award, while Christina Applegate received the Nat "Kmg .. Cole Award. Honorary chairman Rita Wilson cited the work of the Tug McGraw 
Foundation. named after McGraw's father and established to help children and adults w ith b ram tumo rs. as well as how music can give hope. 
'"With one inspired song, one personal story was told to millions," Wilson said of McGraw's .. Live Like You Were Dying." PHOTO couRTEsYOF JOl-l'I 

5.HEARER/W1RElMAGE COM 

LEFT: Taylor Swift perfo,med at the event and autographed a guitar that was auctioned for $50,000 as part o f a package with conce,t tickets 
and backstage passes for one of her upcoming concerts as well as for one of McGraw's shows. PHOTO couRT£sv OF JOHN SHEARER/WtREtt-"AGECOM 

'CUE THE MUSIG: A CELEBRATION OF MUSIC AND 
iTELEVISION'-THE GRAMMY FOUNDATION'S 12th 
ANNUAL MUSIC P.RESERVAn<)N P.RC>..11:GT 

Members o f the Grammy Jazz ensembie played live onsttlge with Dave 
Matthews on "You and Me"' during the televised Grammy ceremony, but 
during the week they warmed up wit h a pcrtormancc at the Grammy in 
the Schools Uve event. The dinner, SPonsored by the Ford Motor Co. 
Fund with support trom KTWV Los Angeles. was held Jan. 27 at the 
Double Tree Guest Suites in Santa Monica, Calif. Fr"om le~ Musi
cares/Grammy Foundabon semor VP Kristen Madsen, Grammy 
Foundation board member Rusty Rueff, artists Mindi Abair and Boney 
James, Grammy Foundation board membe'f/Best Buy senior VP Gary 
Arnold and MusiCarcs/Grammy Foundation V P Scott Goklman. PHOTO 

COURTESY~ Tl-IE RECORDING i\CACEMY arid AV'f GRAVES/\'IITTElt-'A6E COM 

Jason Mrllz, C0 1b le Calllat , :Jorge Moreno, Pat Monahan. Solo mon Burke. 
Melante Fiona and the Fray paid tribute to classic TV son~s Jan. 28 as 
pa rt of the Grammy Foundabon·s Music Preservation Project. From 
Milton Bede to "American Idol," Recording Academy presk:tent/CEO Nell 
Portnow said t hat live m usic will always have a special link to TV no mat
te• what other changes are happening in media: "There's no actors, no 
writers, no costumes, no ooe upsta'ilin'il the star,N he said. "It"s econo M 

cal.." During t he event MusiCares/Grammy Foundation senio r VP Kristen 
Madsen said, .. As we are being propelled along this journey, where the 
need t o speed-communicate is apparently so urgent t hat we can't even 
take time to type complete words much less sentences. remember that 
the arts arc our best antidote to a 'path of least resistance· life 
Standing, from left: The Fray's Joe King , Portnow. journalist/author 
Sh.aun Robinson, Madsen. Mraz. Caillat, Recording Academy trustees 
chairman and MusiCares/Grammy Foundation board member George J . 
Flanlgen IV and the Fray's Davtd Welsh . In front, from ~ft: The Fray·s 
Isaac Slade, Burke, the Fray's Ben Wysocki and MusiCarcs/Grammy 
Foundation VP Scott Goldm an. PHOTO 

RIO< DI UD/WIR[IMAGE.Cc»I 

NEVILLE'S 'STELLAR' YEAR 
Most singers are sated by having one 1960 solo debut, which Toussaint pro· 
a lbum to work on at a time. Aaron duced. " I write a lot of poetry,'' Neville 
Neville has three, which means "2010 

is going to be a stellar year," the New 

Orleans legend says. 
The first one out is likely to be Neville's 

third gospel album, which he's working 
on with producer Joe Henry. "We're 
doing a lot of traditional-type stuff and 

some old stuff,'' Neville says. "We might 

stick a couple of Sam Cooke songs on 
there, maybe the Staple Singers, Ma
halia [Jackson] . . . Mostly it's going to be 

o ld-time music, though. [Henry] sent 
me a lot of stuff, so we'll see!' 

Meanwhile, Neville is working with 

A llen Toussaint on a project that cele· 
bates the 50th anniversa,y of the singer's 

says, " I've been giving him poetry and 

he's been putting music to it." Also on the 

docket: a covers collaboration with Dr. 
John that will involve "old stuff me and 

him grew up listening to," including sta· 
pies like"Stormy Monday:' "Misty:• ''Star
dust" and "Smoke Gets in Your Eyes." 

Deals and release dates are still being 

detennined on all of the projects, Neville 
says-and he's also not ruling out a new 
Neville Brothers album, the group's first 

since 2004. "We've been talking about 
it, trying to get material together and 

see where everyone's at," he says. "It's 

just in the beginning stages, so some· 
thing will happen, I'm sure." 

GRAMMY STYLE STUDIO 
Ke$ha (nght) shares fashion tips and a 
laugh w,th Lebanese des,gner fllcofas 
Jebran. Ke$ha and Grammy w inner 
Colbae Ca,llat wore the designer's dress
es to the awards, making their selections 
Jan. 27 while visitmg the Grammy Style 
Studio at Smashbox Studios in West 
Hollywood. "I saw it and I had to wear 
1t." Ca1llat satd backstage of her gold 
stunner. Keri Hilson, Justin Bieber and 
Dav,d Guetta were also among the 
artists who dropped by the Style Studio, 
which featured collections by Halston 
Heritage, Thomas Pink, K-Swiss. MEK 
Denim, Marties Dekkers and Jil Sander 
Eyewear. PHOTO COl,ll;!T[SV or MICI ta.LC DAV 
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BELOW: Acts like Taylor Swi~ the Black Eyed Peas and 8cyonc& may 
have dominated _this year'~ Grammys, bu~ t he_ Recor~ing Academy did
n't fail to recognize other important musical figures 1n the days leading 
up to the ceremony. Opera legend Placido Dom ingo wus honored with 
t he President's Merit Award at the Grammy Salute to Classical Music, 
held Jan. 27 at the Broad Stage in Santa Monica, Calif. "It 's a privilege to 
make people happy," Domingo told the crm•1d when accepting the 
honor. "We arc privileged people as performers." PHO o COURTE v OF THE: 

OR 

ABOVE: W ith an impressive resume that includes 130 opera roles, more 
than 100 recordings and 50 music videos. seven-time Grammy winner 
Placido ~omingo_ (ce!lter) was honored by the Recording Academy for 
his ongoing contributions to classical mus,c. Los Angeles Mayor 
Antonio Villaraigosa {left) and Recordmg Academy president/CEO Neil 
Portnow helped honor the artist during an evening that included mov
ing vocal performances from such classical singers as Sean Michael 
Plumb, Jose Adan Perez, David Lomeli and Ana Maria Martinez PHOTO 
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SOCIAL MEDIA 
1mcKS"l'AHS 
SUMMIT 
Just ,n case you weren't 
followi.ng the dozen live 
tweets from the event, on 
Jan. 29 the Recording 
Academy's Social Media 
Rock Stars Summit fea
tured t he leaders m the 
digital space talking about 
the intersection of social 
media and the music indus
tnes. From left: PureD191tal 
co-founder/CEO Jonathan 
Kaplan. Twitter co-founder 
Biz Stone and co-founder/ 
CEO Evan WIiiiams, 
Mashable founder/CEO 
Pete Cashmore, MySpace 
Music president Courtney 
Holt. Digg.com founder 
Kevin Rose, Tumblr 
founder David Karp and 
YouTube co-founder/CEO 
Ch-ad Hurtey. P1toro COURTESY 

MISSISSIPPI 
MUSIC SHOWCASE AT 

THE GRAMMY MUSEUM 
LEFT: Wit h the help of charismatic blues vocalist/guitarist Eddie 

Cotton (right), 94-year-old b lues icon Oav1d "Honeyboy" Edwards (sitting)

The Canadian consulate hosted a party 
honoring the count ry s music industry 
lum1nanes Jan 28, 1nclud1ng Mus1Cares 
Person of the Year Neil Young and 
L 1fct1me Achievement Award rcc1p1cnt 
Leonard Cohe 

Country legend Emmylou Harr i s was 1 
t he crowd to take in the evening o f 
Ctinadian music. "Some of the people 
who have most influenced me as an 
artist arc Canadian," she said. "Leonard 
Cohen, Neil Young and, o f course, 
Daniel Lanois There's always a treasure 
trove of music coming out of Canada 
At the party's end, Harris joined Lanois 
onstagc for an impromptu cover o f Jimi 
Hendrix's "Waterfall." From left Lanois, 
Harns and Louisiana-based b lues usi
cian/actor Chris Thom as K ing Pt+OTO 
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GRAMMY ENTERTAINMENT 
LAW INITIATIVE LUNC:Hl:C)N 
Sen Barbara Boxer 0-Calif. drew big 
applause during a keynote that 
touched on the importance of music 
sales at the 12th annual Entertainment 
Law Initiative luncheon. "When you 
steal a song, it's not different than 
stealing a bicycle," said Boxer, a co 
sponsor of the Performance Right Act. 
·we have to prot ect the performers 
who breathe lite into those songs that 
we love."' The afternoon event, held 
Jan. 29 at the Beverly Hills Hotel in Los 
Angeles, also honored famed enter
tainment attorney Joel Katz with the 
ELI Service Award. Standing, from left. 
Katz, Boxer and Recording Academy 
president/CEO Nell Portnow Sitting, 
from left: Ell runner-ups Michael 
Sm ith and Ellssa Felman, EU winner 
Matt Hofmeister and ELI runner-ups 
Lindsay Nelnast and Robert Dawes 

the recipient of a Recording Academy Lifetime Achievement Award-brought the 
musical spirit of the South to an intimate crowd Jan. 28 during Mississippi Night at the 

Grammy Museum ,n Los Angeles. Edwards, who began his recording career in 1942, won a 
Grammy in the traditional blues category in 2007. l'IHOTO covRrFsv Of- rHF- G~AvMv MVSEIJM 

RIGHT: The crowd was on it s feet d ur ing a spiritua l performance by the WIiiiams Brothers on 
Mississippi Night. Delivering a chilling version o f "Amazing Grace," the W illiams Brothers were 

nominated this year 1n the best trad1t1onal gospel album category for "The Journey Continues." 
From left: Joseph, Melvin and Doug WIiliams. PHoro couR1fsv oi:- THE- GRAP,,MY M,.st-.,M 

Grammy nominees from Louisiana and their music- and, no surprise, the 
Super Bow1-bound New Orleans 5aints-were celebrated Jan. 30 during a 
bru.nch at the Millennium Biltmore hotel. Performances included CC Adcock 
and Hatry ConntCk Jr., who spoke of the deeply embedded love thac the 
region has for music- "If I had been born somewhere else. I wouldn't have 
had a career in entertainment," he said. From left: Shamarr Allen, Lcdisl and 
Troy "Trombone Shorty'1 Andrews. PttOTc COURTESY oF Rt:oeccA RE1t1Ks 
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The free world-or, at least, the thousand-plus who attended the MusiCares Person of the Year t r ibute
was rockin' Jan. 29 as Neil Young was honored for h is music and philanthropic ventures, Elton John, Dave 
Matthews, Keith Urban, John Fogerty, Booker T. and Crosby, Stills & Nash were among t he performers 
who covered Young's decades of hard-driving material. 

MusiCares assists musicians who have fallen on tough economic ties, and the yearly event includes a silent auction. In 
addition, Recording Academy/MusiCares president/CEO Ne.I Portnow issued a fund-raising challenge to the audi
ence: Zomba Group co-founder Clve Calder grc1J1tcd $5 million to MusiCarcs. with th,c request that the donation be 
matched dollar for dollar. Portnow asked the crowd to triple the amount to $15 million From left: MustCareWGrammy 
Foundation senior VP Kristen Madsen, MusiCares Foundation chainnan/Timc Inc. Entcrt,:unmcnt Group president 
Paul Caine, MusiCares Person o f the Year Nen Young, Portnov.i and Musi<:ares/Grammy Foundation VP Dana 
Tomarken. Pl-40TO co~rcsv OF Tit[ RECOOOlt-K. AO,OCMV .!ll"d RIO( Dli\Mot-C)/V,'IROMAGC.COM 

ABOVE: Newly crowned Grammy winners Colblo Caillat and Zac Brown were among the six songwriters shar
ing their creative inspirations on BM l's "How I Wrote That Song" panel, moderated by Los Angeles Times pop 
m usic critic Ann Powers and BMI VP Cathorfno Brewton. Hanging out at the House of Blues (from left) arc 
Powers, rapper Common, Caillat, Brown. Brewton. producer/engineer Sebastran Krys and rapper Nas. PHOro 
COURTCSY or MARK SlA.LIVAN/WIR[IMAGC.COM 

BELOW: FIim/music producer Salaam Rem! (left) listens to a Point being made during BMl's songwdhng panel 
Remfs m usic credits include Amy Wlnehouse, Jazmine Sullivan, Nas and the Fugee-s. Sitting next to him 1s m ultiple 
Grammy- and Latin Grammy-winning producer/engineer Se.bastfan Krys. PHOro ~1t-svo1- MA~i< ~1.A.1 rvAN/\~t-1MAGc.COM 

SPECIAL 
MERIT AWARDS 

CEREMONY 
"'I never thought I'd get a Grammy 

Award. In fact, I was always touched 
by the modesty of their interest," 

quipped Leonard Cohen ( left) as he 
accepted his Lifetime Achievement Award 

Jan. 30 at Los Angeles' Wilshire Ebell Theater. 
Cohen (pictured here with Recor'ding Academy 

president/CEO Neil Portnow) was honored along 
w ith Bobby Darin, David "Honeyboy" Edwards, 

Michael Jackson, Loretta Lynn. Andre Prev1n and Jazz 
musician Clark Terry. Jackson's family d idn't attend the 

ceremony, b ut his former manager Frank Dileo accepted 
the award, recalhng how Jackson would call him up while 
watching the Gr'ammys and laugh at what people said on 

the telecast. An emotional Dodd Darin accepted the award 
on behalf of his late father, whom he called "part Al Jolson, 

part Elvis, part Sammy Davis Jr. and part Frank Sinatra:· 
Delta blues guitarist Ed\vards, who p lays 100 concerts per 

year at 95 years o ld, boasted, ··1 can still knock 'em dead." The 
Trustees· Award was presented during the same ceremony to 

guitarist Harold Bradley, who was the first president of the 
Recording Academy·s Nashville chapter; Scepter Records 

founder Florence Greenberg; and veteran Grammy telecast 
d irector Walter C. MIiier. The Technical Grammy was 

presented to microphone maker AKG Acoustics and the 
descendants of Thomas Alva Edison, who promised to display 

his Grammy in his birthplace museum in Ohio. PHO·o co1..1nESv 
01- "fHI:: RECOROtNG ACAl;:ifMV .v1d RL<:K OIAMONO.M'~HMAGE.COM 

Tl-iE RECORDING ACADEMY PRODUCERS & ENGINl:El~S WING PRESENTS 
CATCH A FIRE-C:l:LEBRATING THE WORK OF CHRIS BLACKWELL ANI) irl-11: 
MUSIC OF ISLAND RECORDS 
ABOV E: Island Records founder Chr is Blackwell says his fondest memories of t he music business were of 
the limes he spent in the studio with artists . .. , would describe myself as a borderline groupie," he told a 
packed house Jan. 27 at t he Village Recording Studios. where the Recording Academy's Producers & 
Engineers wing gat hered to honor the 50-year legacy o f t he l~bel. Island Records launched the coreers o f 
Bob Mar1ey, U2. Steve W inwood. Nick Drake, Cat Stevens. Grace Jones and many others. Producer/song
writ er Daniel Lanois performed a song he wrote in Blackwell's honor, which featured the lyrics, ''You found 
me blind, you taughl me how to see . .. surely you were meant to be mine."' Getting t he famously modest 
!Jamaica resident to come to Los Angeles for a g lit zy event in his honor took a little ca,oling from Recording 

cademy president/CEO Nell Portnow. the evenrs honorary co-chairman Jimm y Jam said. But "it's long 
overdue," the one-time OJ said, adding, "'That was the cool thing about back in the day, about having actual 
labels on records. Certain labels just had a thing w here if you saw the label you'd go, 'I got to hear what t his 
is because I know it's going to be good o r going to be interesting.' Island dehnit~y had that v ibe to it 
From left: Lanois, Portnow. Island Def Jam chairman/CEO Antonio " L.A." Reid. Jam, Blackwell. Island Def 
~am presidenVCOO Steve Bartels and Producers & Engineers Wing executive d irector Maureen Dron ey 

ABOVE: ASCAP honored its Grammy-nominated Rhythm & Soul songwriters with a brunch at the Sunset 
Tower Hotel 1n West Hollywood. Flank ing rapper/actress Eve are Grammy nominees MusiQ SOulchHd ( left) 
and Ne-Yo. PHOTO COURTES.Y OF FRAI« MICOtETTA IMAGES 

BELOW: Helping to celebrate the 100-p lus nominations received by ASCAP Rhythm & Soul songwriters were 
(from left) ASCAP president/chairman Paul William~ writer Kuk Harrell and ASCAP CEO John LoFrumento. 
Harrell took home two awards tor song of the year and best R&B song. P1i0ro Cet,JHCSY or mANK P.-ICOL.HTA MAGCS. 
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BUG MUSIC PRE-GRAMMY RECEPTION FOR BELA 
FLECK, BOOKER T. JONES & T·BONE BURNETT 
Grammy Week was only the beginning of the celebrations for Bug 
Musk, as the team behind the him ··crazy Heart" earned several 
Academy Award nominations when they were announced Feb. 2. 
Bug Music writer T·Bone Burnett and Ryan Bmgham, the winners of 
the Golden Globe this year for best song, were nominated for best 
original song for ;,The Weary Kind (Theme From Crazy Heart)." Film 
stars Jeff Bridges and Maggie Gyllenhaal received nods for best 
actor and best supporting ;:,ctress, respectively. "'This was a movie 
that we d id out of friendship," Burnett said. "To see the word-of
mouth now powering this movie is gratifying and thrilling." From left: 
Bug Music CEO John Rudolph, Bridges, Burnett and Bug Music pres
ident Davi d Hlrshland. pl.fO:o couRrEsv oi:- CMARLEY GALLAYM1R-E1MAGE.co"' 

) 
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LEFT: Maxwell (second r,om right) had plenty to celebrate at hos post-Grammy pacty at West Hollywood's 
Mondrian Hotel. having become a first-t ime winner earlier that day. His teary acceptance speech was one of 
the highlights of the pre-telecast Grammy ceremony, as he choked up onstage while accepting the best male 
R&B vocal solo award for ··Pretty Wings." "Please excuse my emotional craziness nght now," he said as he 
gathered his composure. He went on to win b est R&B alb um for "BLACKsummcrs'night." the fir st in a planned 
trilogy of albums. Maxwell appeared backstage still holding both his Gfammys and said he was overwhelmed 
by fan response to his re turn t o music. He was also delighted to sing with Roberta Flack d uring the Grammy 
ceremony, saying, ··Her voice is a national m onument" Helping him celebr'ate h,s victories are (from left) MTV 
Canada VJ Quddus and singers Michelle Williams and Mateo. Pt1orc couRTCSY or NOn \'M,aucztw1Rt1MAGc.coM 

RIGHT: Hanging out from dusk t ill dawn at Maxwell's post~Grammy soiree were two legends in their own right: 
singer/ songwriter Smokt:oy Robinson (left) and writer/director Quentin TaranUno. Also seen: EstC?lle, RZA, Mos 
Def, Faith Evans and Michelle Williams. rHoro cou1-m-SY01- MCf.t vASOlJl,l'M~HMAG1:-C:ot-' 

ESSENCE ANNIVERSARY 
BELOW: To commemorate its 40th anniversary, Essence magazine 
hosted Black Women in Music, honoring t he career and accomplish
ments of nine- time Grammy winner Mary J. BIige (second from right). 
Thoe singer is also the first headliner and official spokeswoman for t he 
2010 Essence Music Festival. Joining Blige after the award presentation 
are (from left) Essence editor-in-chief Angela Burt-Murray, Island Def 
Jam chairman/CEO Antonio "L.A." Reid and Essence president 
Michelle Ebanks. PHOTO CC~fESV OF FRANK VICElOHA,/'V'IIREIMAGE.COfo' 

ABOVE: Rapper/actor Ludacrls and actress Gabrielle Unfon pose for 
the camera during Essence magazine's Black Women 1n Music event at 
the Sunset Tower Hotel in West Hollywood. Also in the p;:,rty mix: 
Grammy nominees Ledisl. Melanie Fiona and Lalah Hathaway, m usic 
industry pioneer Clarence Avant and Earth, Wind & Fire's Verdine White. 

From left: "Today" 
senior producer 

Melissa Lonnor, R&B 
singer/songwriter E.stetle 

and Billboard ed1tonal 
director Bill Werde at a 

special luncheon held for 
Estelle at Philippe's in Los 
Angeles. PHOTO COi.,JffESV OF 
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DOUG MORl~IS 
RECEIVES A STAI~ ON 
THE HOUYWOOD WALK 
OF. FAME 
urnversal Musk: Group 
chaitman/CEO Doug Morris was. 
presented with a star on the 
Hollywood Walk ol Fame Jan. 26 at 
the legend..vy comer of Ho11ywoo 
and Vine. The ceremony was 
kicked off by Hollywood Chamber 
of Commerce presldef"ll Leron 
Gubler, who highlighted some of 

t Morris' accorn plishrnents during tS 
tenure as one of the music indus
ry's most respected figures. 

Celebrity guest speakers K'lck.Jded 
(standng, from left) the Black Eyed 
Peas' WIii.i.am and Mary J, Bilge 
Kneeling in front are Morris (left) 
and Gubler. 
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UNIVERSAL MOTOWN REPUBLIC: GROUP 
AFfER-PARTIES 
LEFT: A gleeful Taylor Swift celebrated her four Grammy wms
including alb um of the year" for" "Fearless"-the second she stepped 
backstage after the show. When asked where she was going to keep 
her Grammys, she replied, "All fo ur of them? I imagine I have four 
options!" Swift stopped by the Universal Republic party before flymg 
to Australia to continue her tour. From left: Big Machine Records 
president/CEO SCott Borchetta, Universal Republic VP of promotion 
David Nathan and senior national directors of top 40 Toby Russoll 
and Mike Nazzaro, Swift and Universal Republic executive VP of pro• 
motion Joel Klaiman, VP of rhythm p romotion Gary Spangler and 
senior national director o f top 40 Howle Plvar. 

RIGHT: Universal Motown Republic Group's after-party was held at the 
W Hotel i.n Westwood, C..1lif. FrOITI Seft: SRC CEO Steve Rlfldnd, Universal 
Music Group cha1rmarvtEO OOUg Morris. Universal Motown Records 
president Sylvia Rhone, Universal Records chairman Mel Lewinter and 
Universal Republic president Monte Upm.an. ptK)""O eoi.,prrsvor ARtlOl.D 
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FAR LEFT: Holding with t raditio n, 
the annual Pte•Grammy Gala
presented by the Recording 
Academy and Clive Davis at the 
Beverly Hilton Hotel m Beverly 
Hills-was another star-studded 
affair. Pictured here w ith Davis. 
Barbra Streisand marked her first 
time at the gala. The singer stood 
out among a high-wattage m ix of 
industry VIPs, artists and 
celebnt,es that included Jay-Z, 
Jane Fonda, Lyor Cohen, Rob 
Stdnger and Kings of Leon. PHOTO 

COURTESY OF ™E RECORc::..K. ACADEMY/ 

NEAR LEFT: Fergie and Slash 
ripped an.d roared their way 
through a cover of Guns. N' Ros.cs· 
"Sweet Child O' Mine" at the Pre• 
Grammy Gala, after which Black 
Eyed Peas t rontman Will.Lam 
jokmgly admonished the audience 
of "elite MFs. ot the music industry 
to make some noise" fo,- the 
performance. In addition to the 
Peas, the evening's performers 
mcluded Maxwell, Ke$ha, Harry 
Connick Jr., Can-ie Underwood, 
Jamie Foxx, Jennifer Hudson (who 
sang Barbra Streisand's "People") 
and Carlos Santana with Rob 
Thomas. PlfOTO COUR'[SY Of" ~, I[ 

Rt:COROHG AC.A01;-MY/WIHflMAGl:'.C()M 

LEFT: During the Pre-Grammy 
Gala, Universal Music Group 
chairman/CEO Doug Moms (left) 
received the Grammy Salute to 
Ind ustry Icons President's Merit 
Award. He joins such past recipients 
as Ahmet Ertegun, Mo Osbn and 
Berry Gordy. Recording Academy 
president/CEO Neil Portnow 
presented the award to Moms. 
calhng him a "true visionary." A t 
Morris' request. Mary J. Blige 
performed a scorchmg take on her 
hit "No MOf'e Drama." PHOTO c.ouRTESV 

~ l)I[ RCCOOOlt.JG ACADCMY/W'IR[ll-'.AGE.COM 
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EMI AFTER-PARTY 
ABOVE: Why are these people smiting? Why not? Lady Antebellum 
and capitol Records Nashville president/CEO Mike Dungan were the 
big sales w inners after t he band's Grammy performance, capping off a 
week where its sophomore set. "Need You Now." debuted at No. 1 on 
t he Billboard 200. Lady A p layed the title track/lead smgle on the 
show, and retaile,s rePor'ted immediate traction on the song w ith one-
day d191tal downloads increasing by 120%. The group will start a tour 
with Tim McGraw in the next few weeks and headline its own trek 
later this year. From left: Lady A's Dave Haywood and HIiiary Scott. 
Dunga.n and Lady A's Charles Kelley. PHOTO couRTES.Y OF JOHt~ 

LEFT: Grammy nominee/presenter Katy Perry held court in the patio 
area of the new W Hollywood Hotel and Residences m Hollywood 
with her hancce. comedian Russell Brand. Pictured with Perry is Nick 
Gatfleld, EMI Music president of new music for North America and 
the Urnted Kingdom. PHOTO. cOURTesv oF J~ s.HEARER/VJIRE1MAGE.COM 

RIGiHT: Grammy winner David Guetta (left), who won best remixed 
recording, non-dass1cal for "When Love Takes Over," and EMI Music 
CEO Ello Leonl-Scetl at EMI Music's after-party at the w Hollywood 
Hotel and Residences. PHOTO COURTESY OF .JOHM SH.E:ARER/WIREIt-'.AG£.COM 

SONY MUSIC ENTERTAINMENT AFTER-PARTY 
ABOVE LEFT: Beyond! was the top winner .:,t the Gr3m mys, t.:,k ing 
home six awards-the most m one rnght for a female art1st-wh1le Jay-Z 
won a more-than-respec table three. From left: Columbia Records chair
man Steve Barnett, Beyene~. Columbia/Epic label group chairman Rob 
Stringer and Jay-2. PMC-o co...R-ESV or LARRY 8uSAC<:A/WIREIMAGE.COM 

ABOVE RIGHT: Kings ot Leon won record o f the year fo r " Use Some
body" from "Only by the Night." Backstage at t he Grammys. drummer 
Nathan Followlll 1oked that ··use Somebody·· came to dominate in a 
pop-heavy radio marketplace because of "payola. We've got a good 
record I.abet They've got deep po,ckets. I don't know." From left: 
RCA/Jive Label Group chairman/CEO Barry Weiss, Caleb FoUowill, 
Nathan Followill, RCA Music Group executive VP/GM Tom Corson and 
Jared Followlll, PHO.,.O COI.Jf:l-ESYCFLAFi'RYBus,l,CC,1,/WIREIMAGECOM 

LEFT: From left. Randy Armstrong, Joe Rickard and Anthony 
Armstrong of rock band RED; Sony Music Ente(tainment CEO Rolf 
Schmldt~Holtz; Provident Music Group president/CEO Teny Hemmings, 
Toi Anderson of Third Day-which won best rock Or' r"ap gospel album, 
the band 's fourth career Grammy- a.nd Stephen Mason and Matt 
Odmark o f J ar's of Clay. PHOTO CO~TEsYOf LJ,RRYBUSACCA/WIRElt-'i'GECCM 
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Specialized Wealth Management for the Music Industry 

At SunTrust, we've spent more t han 20 years helping music industry professionals make the most of t heir success. Our dedicated 

financial advisors can help you manage your cash flow, monetize your assets, and create a plan designed to provide continued 

financial stability. For more informat ion, call Thomas Carroll, Senior Vice President, Sports and Entertainment Specialty Group, 

SunTrust Investment Services, Inc., at 404. 724.3477 or visit suntrust.com/talent. 

Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management Live Solid. Bank Solid ... 

Se<:l.sities and Insurance Procllcts and Servioes: Are not FDIC or any other Govemment Agency 1ns .. ed · Are not Bari< Guaraneed · May Lose Value 
Thomas Carroll is Senior Vice President, SunTrust Investment Services, Inc., and Managing D irector of Sun Trust's Sports and Entertainment Specialty Group. 
SunTrust Sports and Entertainment Specialty Group Is a marketing name used by SunTrust Banks, Inc ., and the following affiliates: Banking and trust products and services arc provided by SunTrust Bank. Securities, brokerage 
services, insurance Oncluding annuities and certain lije insurance products) and other investment products and services are offered by SunTrust Investment Services, Inc., an SEC-registered investment adviser and broker/dealer 
and a member of FINRA and SIPC. Other insurance products and services are offered by SunTrust Insurance Services, Inc., a licensed insurance agency. 
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