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Advertising Week NY: partners monetising disinformation
● This report highlights the role that some ad tech vendors play in funding disinformation.

● The ad tech companies featured in this report are all Gold or Corporate partners of Advertising Week 
New York, 2022.

● Despite recent initiatives such as GARM and the EU Code of Practice on Disinformation, GDI continues 
to observe high profile brands funding sources of disinformation.

● By partnering with disinformation websites, these ad tech vendors are allowing the monetisation of 
content that infringes their own publisher supply quality policies.

● These ad placements increase the risk of damage to brands’ reputations and undermine the public 
stances taken by many brands against hateful attitudes and beliefs.

● The examples provided in this deck were captured through monitoring of websites previously rated by 
GDI as high risk for disinformation.

● Websites are manually assessed by GDI using our adversarial narrative conflict framework to determine 
disinformation risk.

https://www.disinformationindex.org/blog/2022-06-22-disinformation-as-adversarial-narrative-conflict/
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How GDI defines disinformation
● Identifying disinformation is more complex than fact-checking 

or calling something “fake news.”

● Any definition must account for misleading presentation or 
omission of certain facts in service of a narrative.

● GDI views disinformation through the lens of adversarial 
narrative conflict. Adversarial narratives are:

○ Intentionally misleading;
○ Financially or ideologically motivated;
○ Aimed at fostering long-term social, political or 

economic conflict;
○ Creating a risk of harm by targeting at-risk individuals, 

groups or institutions.

● This definition allows us to explicitly identify disinformation by 
adversarial narrative topic.

●

https://www.disinformationindex.org/blog/2022-06-22-disinformation-as-adversarial-narrative-conflict/
https://www.disinformationindex.org/blog/2022-06-22-disinformation-as-adversarial-narrative-conflict/
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Brands unwittingly funding disinformation content:
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Policies of featured ad tech vendors

Vendor Specific publisher policy? Most relevant policy wording

Google ✓

Dangerous or derogatory content. We do not allow content that:
● Incites hatred against, promotes discrimination of, or disparages an individual 

or group on the basis of their race or ethnic origin, religion, disability, age, 
nationality, veteran status, sexual orientation, gender, gender identity, or 
other characteristic that is associated with systemic discrimination or 
marginalization.

Criteo ✓
Harassment, Hate Speech and Violence. This includes, but is not limited to, content 
that:

● Is hateful or discriminatory to any groups or individuals based upon their 
race, sex, nationality, religious affiliation, age or sexual orientation

● Defames or threatens any group or individuals

Amazon 
Ads ✓

You will not place our Ads adjacent to any content that:
● promotes or contains content or activity that is defamatory, false (e.g. fake 

news), deceptive, obscene, hateful (e.g. hate speech), sexually explicit, 
violent (including the use of firearms), discriminatory, illegal, harmful, invasive 
of another’s privacy, threatening, abusive, harassing or offensive

Note: Policies correct as of 10.06.22



Brand:
Amazon

Ad served by: 

Site:
Washington Examiner

Disinformation: 
Anti-LGBTQ+

Date of Capture: 
Sept 20, 2022 



Brand:
US Army

Ad served by: 

Site:
Washington Examiner

Disinformation: 
Anti-LGBTQ+

Date of Capture: 
Oct 4, 2022 



Brand:
Intel

Ad served by: 

Site:
Washington Examiner

Disinformation: 
Anti-LGBTQ+

Date of Capture: 
Oct 3, 2022 



Brand:
Amazon

Ad served by: 

Site:
The Federalist

Disinformation: 
Anti-democratic

Date of Capture: 
Oct 4, 2022 



Brand:
Lenovo

Ad served by: 

Site:
National Review

Disinformation: 
Anti-LGBTQ+

Date of Capture: 
Oct 3, 2022 



Brand:
Honeywell

Ad served by: 

Site:
OpIndia

Disinformation: 
Anti-Muslim

Date of Capture: 
Oct 3, 2022 



Brand:
Amazon/BLU

Ad served by: 

Site:
The Free Thought 
Project

Disinformation: 
Anti-democratic

Date of Capture: 
Oct 3, 2022 



Brand:
Lenovo

Ad served by: 

Site:
Townhall

Disinformation: 
Anti-LGBTQ+

Date of Capture: 
Sept 22, 2022 



Brand:
Amazon Fresh

Ad served by: 

Site:
The Blaze

Disinformation: 
Anti-LGBTQ+

Date of Capture: 
Sept 22, 2022 



Brand:
Oakley

Ad served by: 

Site:
News Blaze

Disinformation: 
Anti-LGBTQ+

Date of Capture: 
Oct 3, 2022 



“Seeing what’s being taught in schools helps to explain why 
unprecedented numbers of teens are declaring themselves to be 
trans. It seems that, far from encouraging children to feel 
comfortable and confident in gender nonconformity, schools’ 
embrace of gender-identity theory has encouraged them to alter 
their bodies and behaviours to suit gender stereotypes. The 
lighthearted playfulness of childhood and intense highs and lows 
of adolescence are no longer considered part of the natural 
course of an individual’s development; they’re now sources of a 
gender identity that must be affirmed.”

Brand:
Canva

Ad served by: 

Site:
Spiked Online

Disinformation: 
Anti-LGBTQ+

Date of Capture: 
Oct 3, 2022 



Brand:
Amnesty International

Ad served by: 

Site:
LifeZette

Disinformation: 
Anti-democratic

Date of Capture: 
Oct 3, 2022 
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For more information:

info@disinformationindex.org
www.disinformationindex.org


