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CBS-MGM
Tie Boosts
Home Video

By IS HOROWITZ

NEW YORK-The home video retail pipe-
line—including a possibly significant number
of record retailers—gets a substantial boost as
the result of CBS Inc.’s initial thrust in union
with MGM into that market.

The video marketing picture:
see story on page 12.

MGM/CBS Home Video. a new joint ven-
ture between the two firms to market prere-
corded videocassettes and eventually video-
disks in the U.S. and abroad. also contin aes
the nsing number of marriages between crea-
tive, entertainment and/or industnal giants
in tackling the home video market.

The new entity has access to more than 1.600
tilms in the MGM library. including such
prestigious titles as "The Wizard Of Oz.”
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SEE MAJOR CAMPAIGN

6-$10 Mil Drive On

NARM’s ‘Gift’ Plan

By IRV LICHTMAN

NEW YORK-The industrywide ~Gitt
Of Music™ drive sponsored by the Mational
Assn. of Recording Merchandisers is pick-
ing up momentum (o the point where the
trade group envisions a $6 to $10 million
campaign to the consumer.

Though the goal is stiil on the drawing
board. NARM has already set in motion a
number of major preliminary steps in this
direction. according to Joe Cohen, execu
tive vice president.

The elements include

e A $250.000 fund to test a consumer print
campaign 1n tour to six cities early next
year. with the association now in the proc-
ess of choosing among at least three adver-
using agencies (o develop the ad thrust.

® The availability of a “Promotional Ma-
terials” catilog where.n merchandisers can
purchase in quantities items ranging from
bumpzr stickers, decals. key chains. rubber
stamps. p ns. window decals. 1o “Give
The Cift Music™ album jackets for mobile
and o-her display uses. Four catalogs will
be printed each year. the next an August
holiday seison version.

e Szlecton of a public relations company
to “claborate™ on the campaign. At the re-
cent NARM manutacturer’s advisory com-
mittee meeting in Dallas. three label execu-
tives were 1amed 1o nake the selection and
they include Harry Anger of Polydor Rec-
ords. Leonard Scheer of Arista Records
and cules Abramson of the PolyGram
Corp. {Continued on page 42)

{

Deep South
AOR Radio
Warming Up

Bv GERRY WOOD

NASHVIL_E "Mt the summer season ap-
proaching. AJDR -zd o 1s heating up in the
deep South wa h welid. on-the-rise ratings and
expanded derwographacs.

Undergrour d- 1rmed-progressive-turned-
AOR is now tarni1g imto what some AOR pro-
grammers are cal ng the Top 40 of the "80s.
The changes cre rryriad: higher—and in some
cases. lower —dzm. grephics than the once tra-
ditional 18-2¢ male audience: more women
listeners and broademed music styles within
the contines ¢ f ugater playhsts.

AOR progmmrrers in such states as Lou
stana. Georgia ane Forida claim they're tak
ing a much norz sanous approach toward
compiling plughis® than in the past. They also
note that the wst jzcade’s 18-24 AOR listen-
ers are carrying i termat into the 34 and 44

.

{Continued on page 55)

Three immensely talented young Russian rock musicians, known as BLACK
RUSSIAN, are the first Russian rock musicians ever to sign with an American
recording company. For their U.S. debut, the group wrote, arranged and
produced all eight cuts in a gutsy, emotional blend of rock, 1&b and classical
influences. BLACK RUSSIAN. AMERICA’S HOTTEST NEW ROCK BAND!
On Motown Records & Tapes M7 942R1 (Advertisement)

s

Dealers Say Blank Tape Sales Climb

By JOHN SIPPEL

LOS ANGELES—Aggressive manufacturer marketing. involving heavy
consumer printadvertising and in-store merchandis ng and sales contests con-
tributed to blank tape sales ncreases that range trom 30% to 400% over the
past two years for a number of record retailers.

Canvassed accessories bosses in five retall chains, represeiting approxi-
mately 350 outlets nationwide. see blank tapz rewmil volume continuing to
climb and maintatning its position as leader in this type of a ternative mer-
chandise in record/tape storas.

“Consumer awarencss that you can produce with a blank on a $200 to0 $300

(Continuwed on page 55)

Arista: No Blank Tape $$

By RICHARD M. NUSSER

NEW YORK —Arista Records has become the second major “irm to stop the
payment of advertsing dollars to accounts that include plugs tor blank tape
within the ad or i close proximity to it. PolyCram Distributing Inc. was the
first to deny co-op dollars to ads associated with blank tape pitches (Billboard.
May 3. 1980)

In a letter 1o tts network of independent distmibutors and kev wholesale ac-
counts, Arista’s executive vice president and general manager EHiot Goldman
alsoassued awarning to radio stations that enceurage home taping by plaving
albums in their enurety. (Continwed on page 44)

(Continued on page 23)

-

Can you take 12" of “British S-eel’  jucas Priest takes heavy metal to
the hilt .. and then some. on their 1ew album and whirlwind American
tour. Heavy metal is hustin' vit a1 cver this summer, to lhe tune of
‘British Steel.” On Columbia Fecorc: and Tapes. “Columbia” is a trade
mark of CBS inc. © 1980 CBS Inz JC 36443 (Advertisement)

(Advertisement)
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ARE BACK BUSINESS!

The new album, CAREFUL, exposes a wealth of music and lyrics
that sets the I\/IOTELS apart from the rest.

M@TELS

Give the gift ST-12070
of music.
Produced by CARTER
Direction: Ken Fritz/Dennis Turner, Ken Fritz Management AVAILABLE ON CAPITOL RECORDS & CASSETTES
© 71980 CAPITOL RECORDS, INC.
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NEW YORK —It’s not pleasant to
work with a cloud over your head,
but that’s just what everyone at the
RKO chain is doing these days.

Programmers and DJs are pro-
gramming and playing their music
at the 12 RKO radio stations with
occasional glances over their shoul-
ders to sce what the Federal Com-
munications Commission might do
next.

These powcrhouse radio outlets
include: KHJ-AM and KRTH-FM
Los Angeles; KFRC-AM San Fran-
cisco; WRKO-AM and WROR-FM
Boston; WXLO-FM and WOR-AM
New York; WFYR-FM Chicago:
WHBQ-AM Memphis; WAXY-FM
Ft. Lauderdale, WGMS-AM-FM

~

Assemblyman
Intros N.Y.

FCC WORRYING RKO

Washington, D.C. and KFMK-FM,
Houston.

In bricef. the commission plans to
revoke three television licenses held
by RKO foralleged illegal acts by its
parentcompany and is taking a close
look at the 12 radio licenses and one
remaining tv license.

General Tire & Rubber. which
owns RKO, has clamped a lid on
any comment from RKO staffers,
but one program director, who
asked not to be identified. com-

ments. “I'm proud to be a part of

RKO. They should not have singled
us out. They're implicating some
fine folks. I'm not a political crimi-
nal nor is any of my on-air staff.”

Officially, General Tire com-
ments that the FCC decision “is the
most unfair and discriminatory deci-
sion ever handed down by a govern-
ment agency. It could result in the
largest single fine ever levied against
a company in the history of Ameri-
can free enterprise.

By DOUG HALL

“The decision punishes General
Tire so severely for alleged activities
of years ago in contrast 10 actions of
government agencies with respect 1o
conduct of many other companies of
a much more serious nature.”

Ken Frankl, lawyer for General
Tire. notes the company can ask the
FCC 1o reconsider its decision or
take the matter directly to the U.S.
Court of Appeals. Either action must
be taken within 30 days after the
FCC releases its text of the revoca-
tions.

Meanwhile. the FCC announced
it would accept comments during
the next 30 days on what measures it
should take against the radio sta-
tions and the remaining (v station.

The FCC voted to revoke the li-
censes of KHJ-TV Los Angeles,
WOR-TV New York and WNAC-
TV Boston for alleged illegal activi-
ties of General Tire involving over-
seas bribes and illegal campaign

contnibutions. General Tire signed a
consent decree with the Justice
Dept.. but admitted no wrongdoing.

The FCC further charges that
RKO “engaged in an improper recip-
rocal trades program that was anti-
competitive. knowingly filed false fi-
nancial statements™ and was not
entirely honest and forthcoming in
dealings with the commission.

The commission first dropped the
bomb on RKO in January when 1t
instructed its staff to draw papers re-
voking the three tv licenses. Then the
commission announced Wednesday
(4) that the papers had been pre-
pared. The text of these papers has
not been released, however.

The decision to revoke the FCC li-

o

3 TV Licenses Revoked & 12 Radio
Situations To Be Closely Examined

casters around the country were also
shakihg their heads in puzzlement.
How could the government connect
a broadcasting division with the al-
leged actions of the parent company
which generally has nothing to do
with radio and tv programming?
they ask.

The answers may elude radio pro-
grammers, with the p.d.satthe RKO
stations. all of whom were instructed
not to make any public comments
about the situation, equally per-
plexed.

As one tradester commented in
Los Angeles: “Why should KHJ be
penalized for something itdidn’t do?
We want our rock’n’roll.”

censes was made in a close four-to-
three vote. Some of the dissenters g
were harshly critical of the major-
ity’s decision.

And while FCC commissioners
who dissented publicly chided their
own agency for this decision, broad-

1o
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Security Bill

By ROMAN KOZAK

NEW YORK-With previous ef-
forts to pass a state law insuring
greater security at rock concerts and
other public events bogging down in
the New York State Assembly (Bill-
board, May 10, 1980), Manhattan
Assemblyman Ed Lehner. whose
previous bill never got out of the
Health Committee. has drafted a
new bill which may find smoother
sailing.

Where Lehner’s previous legisla-
tion would have empowered the
state public health council to draft
the entry, egress and security rules
for the state’s 18 5,000-plus venues,
the new bill places this responsibility
in the hands of local governments.

Lehner’s bill, No. 11255, would
amend the general municipal law
and give local governments the
power to set safety standards at local
halls. Should they prefer not to do
that by July 1, 1981, then standards
written into the bill would apply.

These would put public entertain-
ment events into two categories: ex-
clusive reserved seating or general
admission. For reserved ticket events
the bill mandates that 70% of the
doors and entranceways be open at
least an hour before an event, that

(Continued on page 14)

Ohio Disco Pools
Converge Into 1

By RADCLIFFE JOE

NEW YORK—Five record pools
in Ohio have merged their oper-
ations into a single unit. Towards the
end of last year a similar move was
undertaken in Seattle, where the
North-West Record Pool and the
Electric Canary also merged their
activities and now function as the
Electric Canary.

In Ohio. the merging pools are the
Tri-State Record Pool. Cincinnati;
the Ohio Record Pool. Columbus;
and the Heat Pump Record Pool. the
Disco Motion Record Pool and the
Cleveland Record Pool all of Cleve-
land. The merging pools now oper-
ate as the Ohio Record Pool. the
only pool serving that entire state.

In pooling their resources, the five
merging pools have skimmed the
cream of their memberships, and
now represent the spinners of 30
clubs across the state. According to
Sam Avellone, president of the new
Ohio Record Pool. the 30 members

(Continued on page 53)
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CRETONES PROMO—Ken Calvert, midday air per-
sonality at WRIF-FM in Detroit and an unnamed

donor stretch out as a Red Cross volunteer takes (=

their blood donation. The event was part of the Red §
Cross' “Thin Red Lifeline’ drive which Elektra/ |
Asylum tied-into to promote the Planet debut LP
by the Cretones titled “Thin Red Line.”

LOSE MAJOR TV EXPOSURE

BBC Hit By U.K. Musicians Strike

By PETER JONES

LONDON-Television  music
programs such as “Top Of The
Pops” and “The Old Grey Whistle
Test,” vital promotion vehicles for
the U K. record industry. have fallen
vicim (o the Musicians Union’s all-
out strike here, effective Sunday (1).

The action is protesting planned
economy cuts made by the British
Broadcasting Corp. (Billboard. May
24, 1980) which will see the dissolu-
tion of five full orchestras, putting
many musicians out of work. '

Support for the strike, which has
climinated live music from the BBC
program schedules for the fore-

sceable future, has been coming in
from worldwide musicians organi-
zations.

The local Assn. of Broadcasting
and Allied Staff has also joined in,
refusing to allow a BBC broadcast
on its Radio 3 channel of a lunch-
time London concert by the Hun-
garian Piano Trio. And truck drivers
from the Transport and General
Workers Union added their weight
by refusing to cross picket lines to
deliver food and drink to BBC re-
gional centers.

Even Paul McCartney. a member

(Continued on page 60)

| Country Tops

Pop In U.S.

R&B SALES
IN SOUTHEAST
SEE 15% RISE

By KIP KIRBY

NASHVILLE—R&b record sales
are on the upswing by as much as
15% in retail outlets throughout the
Southeast. resulting in increased
store airplay and customer traffic.

R&b acts such as Cameo, the
Manhatians. Con Funk Shun. the Is-
ley Brothers. Lipps Inc., Michael
Jackson, Peabo Bryson. Fatback
Band, Klcer, Stephanie Mills, Broth-
ers Johnson. Jermaine Jackson and
the new SOS Band are riding the
crest of hot sales streaks and attract-
ing both soul and predominantly-
rock buyers, according to a Bill-
board survey.

Retailers are crediting this notable
surge in r&b sales to several factors,
not the least of which is the sudden
acceptance of soul music within Top
40 radio formats. Slack in rock’n’roll
airplay on Top 40 stations is appar-
ently being taken up partly by r&b

(Continued on page 32)

Overall Sales

NASHVILLE—Country music,
riding the crest of a new national
wave of popularity, has now become
the second favorite form of recorded
music in America, according to a
just-released exclusive National
Assn. of Recording Merchandisers
survey reflecting total industry sales
during 1979.

In a surpmsing leap, country music
surpassed last year’s second-place
entry—pop music—in the survey and
now trails only rock’n’roll in overall
sales. In its wake fall soul and disco.
along with other categories such as
MOR, jazz and classical.

The record industry’s gross dollar
volume reflected in NARM’s study
shows that fully 11.9% of last year's
total of $3,676,100,000 (based on re-
tail list price) were racked up by
country music, earning gross sales of
$437.455,900.

Leading in 1979’s marketplace
was rock music, although its 37.4%
totals were a decline from 1978’s
41.7%. Country scored 11.9% over
the previous year’s 10.2%, allowing it
to slide into second place in front of

(Continued on page 42)

Commodores Offer Gospel

By ED HARRISON

LOS ANGELES—The Commo-
dores, a group that can’t be accused
of remaining musically stagnant,
have come up with some gospel sur-
prises on their just released Motown
album “Heroes.”

The superstar group. a mainstay

on the pop and soul charts until last
year's surprising “Sail On™ also
found its way onto the country chart,
is expanding its appeal with its ini-
tial foray into the gospel market with
“Jesus Is Love™ and “Mighty Spirit.”

(Continued on page 65)

Record Haven Chain Owner Sues CBS For $3 Million

By IRV LICHTMAN

NEW YORK-—Sam Fichtelberg.
owner of Record Haven retail and
one-stop outlets, alleges antitrust ac-
tions by CBS Inc. through Colum-
bia Records in a $3 million action
here in U.S. District Court. The suit
centers around the label’s mid-1979
returns policies and alleged depar-
ture from previous guidelines.

The label. the suit contends, “de-
stroyed” Fichtelberg’s U.S. one-stop
business by various “unlawful”
practices. The suit claims CBS failed
to make good on return author-
izations starting in June of last year,
forcing Record Haven to pay
“standard sales prices” for “reduced
value recordings.”

Fichtelberg, who claims CBS also
cut him off as an account last Octo-

ber. alleges he was the victim of
price and credit discrimination fa-
voring his competitors and that his
competitors also benefited from
faster delivery of product.

In an apparent reference to a
tighter r.a. policy instituted by CBS
last June, the suit charges that the
defendant “commenced an unlaw-
ful program designed to coerce
wholesale customers, including
plaintiff and other one-stops, into
paying for defendant’s reduced
value recordings at an exaggerated

standard sales prices.” The com-
plaint says this policy was a ™. . . re-
action (o substantial corporate
losses. or declining profits. . ..”

The June 1979 move by CBS, the
suit charges, was a shift in policy
whereby Fichtelberg “in his sole dis-
cretion made unlimited returns to
defendant of recordings ordered . . .
as part of standard sales.”

“All such returns, subject to minor
variations.” the suit continues, “were
accepted by defendant, and defend-

Billboard (ISSN 0006-2510) Vol. 92 No. 24 is published weekly by Billboard Publications, Inc.,
One Astor Ptaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Con-
tinental U.S. $110. Second class postage paid at New York, N.Y. and at additional mailing
oftice. Current and back copies of Biliboard are available on microfilm from KTO Microform,
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bor, Michigan 48106. Postmaster, please send changes of address to Biliboard, P.O. Box
855, Whitinsvilie, Mass. 01588, (617) 278-2596.
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ant confirmed that plainuff had no
obligation to make payment for any
recordings he returned.”

Before the alleged termination,
the action says CBS, as a “condition
of further standard sales,” insisted
that Fichtelberg retain at least one of
the requested returns at the standard
sales price for each new and cur-
rently popular recording pur-
chased.”

Claiming violation of Section 3 of
the Clayton Act, the suit contends
that the effects of CBS’ “"unlawful
conduct are reasonably likely to sub-
stantially lessen competition in the
market for reduced value record-
ings, and (o restrain trade in inter:
state commerce in a substantial
amount.”
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General News
Croce Defendants Deny Charges

Claim Lawsuit Has No Foundation—No Money Owed

By ROMAN KOZAK
Kurnit calls the litigation against
himself and the other defendants a
“vendetta,” because. he says, with

Executive Turntable

Record Companies
NEW YORK - Defendants in the
federal court battle over the Jim
Croce estate (Billboard. June 7,
1980) are mounting a counter-
offensive in the two-year-old case.

singer's life. Also. Kurnit says. as
lawyer tor the Croce estate he
wanted to make sure that Adrian
Croce would inherit his father’s es-
tate, rather than all the money going

Les Garland joins Atlantic Records in Los Angeles as general manager of
West Coust operations. For the past three years he was program director at
KRFC-AM in San Francisco. He replaces Bob Greenberg who left the label to
form his own record company. . . . Frank Jones takes over as director of Nash-

his companies owning the rights to
Croce material, Croce’s wite cannot

JUNE 14, 1980 BILLBOARD

In the suit. Ingrid Croce. Jim
Croce's widow. is charging Lifesong
Records, Cashwest, Blendingwell
Music, Cashman. Pistilli & West,
and their principals—Phillip Kurnit.
Tommy West and Terry Cashman—
with a number of alleged civil viola-
lions.

The defendants deny them all,
aying they have “no foundation™
nd pointing to U.S. District Judge
\braham D. Sofaer’s opinion on the
ase last summer when he denied
summary judgment. “Plaintiff
nakes numerous factual and legal
laims. Most seem meritless.” wrote
he judge.

In papers filed in federal vourt
nd in a subsequent letter to Bill-
board. Kurnit savs that he was not
n attorney for Jim Croce when
roce was negotiating his manage-
nent, publishing and recording con-
acts with the other defendants, and

atany rate the contracts were not un-
airto Croce. Kurnitsavs he only be-

me Croce's attorney in 1972

make a movie based on the late

Though the original recording
contract Croce signed in 1968 gave
Cashman, Pistilli & West options for

ix years where Croce’s royalty was
nly to go up to 8% of wholesale for
omestic sales. Kurnit says that in
1971 the contract was extended with
Croce earning 10% in royalties.

Says Kurnit: “The (distribution)
deal we made with ABC on Jim
Croce masters was made in 1972, ap-
proximately a year after Jim's roy-
alty rate from us had already in-
creased to 10% of wholesale. The top
royalty rate we received from ABC
was 18% of wholesale. and thus we
paid out 5/9ths of the royalty. more
than one-half. to Jim in artist royal-
ties. This translates into approxi-
mately a 3% ot retail producing fee
to us. quite low for the talents and
accomplishments of Cashman &
West.”

Nor, savs Kurnit. has Croce’s
widow been denied the royaltics due

i i

LOS ANGELES—Negotiations
are continuing between the educa-
tional organizations and ASCAP on
a new license that will increase the
amount of performance copyright
fees colleges and universities will
pay for music use.

BMI and the educational organi-
zations came 1o an accord in March

to the widow.

DALLAS DESSERT—Bill McEachern of RCA Records group Odyssey is offered
slices of cake by fellow group members Louise and Lillian Lopez. The cake
was presented to the group at a party at Dallas’ Bernard’s |l disco in honor of
their being given the key to the city, where they were promoting their current

LP, “Hang Together.”

 COLLEGE PACT sy

No Accord Yet On
ASCAP Licenses

prices for contracted shows in excess

of $1,000.

An agreement with ASCAP is ex-
pected sometime within the next

week or two.

In This Issue

ville operations for Warner Bros. Records. Jones held the post of vice president
and general manager for Capitol Records
country division for five years. ... At A&M
Records in Los Angeles, Jordan Harris has
been upped to vice president/manager of
a&r. Harris, who was in the a&r department,
will direct the a&r statf while handling crea-
tive duties. At the same time, Mike Gormley
moves up to vice president of communi-
cations. He retains his title of assistant to the
Garland chairman. Gormley joined A&M in 1978 as
director of communications. ... Jere Hausfater has been named director of
business aftairs at MCA Records in L.A. and Bonnie Greenberg has joined the
company’s legal department. . . . Roy Rosenberg moves into the position of na-
tional director of promotion at Stiff Records in New York. Most recently he
was the Eastern regional album promotion director for Atlantic Records. Ap-
pointments at WEA include Brent Gordon, formerly sales manager for its
Washington branch. moving to L.A. where he has taken over as branch man-
ager. replacing George Rossi, who has joined WEA’s home office force in Bur-
bank. Also Davis A. Thomas becomes promotion rep for Warner Bros. product
in Atlanta. Prior to joining WEA, Thomas had Eeen a radio programmer.
Karen Fisher, WEA singles rep in the Balu-
more/Washington sales oftice. becomes the
firm’s local promo person representing At-
lantic product. while Ferd Renze is named
promotion representative for Elektra/Asy-
lum’s product in Philadelphia. Phil Seltzer
has been elevated to warehouse manager of
Allied Munufacturing. from assistant ware-
house manager for WEA’s L.A. branch. And
Sherry Tomura is appointed manager of ac-
counting. headquartered at the company’s Burbank facility. Pat Coleman, in
the same office, is now manager of special accounting projects. . . . At Colum-
bia Records, New York. Bob Wilcox beccomes the East Coast associate director
of product management. He will be responsible for directing the activities of
the staff. Since last year he has held the position of associate product manager.
. Walter Winnick moves up to regional promotion/marketing manager of
the Northeast region for Epic. Portrait. Associated Labels. He is based in New
York. ... At Chrysalis Records, L.A.. Janet Levinson is named manager of cre-
ative services. She will be responsible for coordinating and producing all ad-
vertising and promotional materials. ... At 20tk Century-Fox Records, Lynn
Fulton is the new coordinator of a&r admin-
istration. . . . Norro Wilson, staff producer of
Warner Bros. country division in Nashville,
has ankled the post to become an independent
producer/writer.

Publishing

Robin Taylor has left his post as general
manager of United Artists Music in London.
The move leaves the UA Music offices there
with only an administrative staff.

Jones

Harris Gormley

Wilcox Winnick

Croce. He says that as of the ¢nd of on a new 3':-year license (Billboard, CLASSICAL R :
............... elated Fields
last year “a total of $2.336.094 has March 29. 1980). CLASSIFIED MART. u
been paid by us to Ingrid Croce (ei- According 10 a source close to the SSNNTEI;JYTARYW At Radio Shack in Fort Worth, Dr. John D. Patterson is appointed vice pres-
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Glenview, l11., John L. McCallis has been upped to vice president of markeling
aclivities from vice president. sales plans. He will be responsible for product
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pendent producer. judging from a Billy Sherrill. long-time a&r vet-

" loc g o an . n . Disco Top 100 ... 54 pointed corporate director of sales and marketing at Emilar in Studio City.

;L;rr\éey of focal record companies g::orfjr;ieilcatliusg?:;;:é c:Slro(f:Eiss iia:tzszéfp‘?hewond """ 62 (753 Calif. Prior to joining the company. he was vice prgsidenlochlec Gagss. Emi-

Whereas at one time most major  long-time corporate position to re- Hot Soul Singles... 31 lar manufactures high frequency compression drivers and )exponenugll horns

labels stanchioned a full stable of in- turn to full-time production for the Latin LPS vu...ciseraiuns. oo 71 for various sound reinforcement markets. ... In Los Angglest the Fi MWAYS

Huc der thei fi [abelunder the 2égis of his own logo SoulLPs......... o ya e ... 32 Audio Group has brought on Kenneth R. Fause as president. Filmways Audio

:mduse lErOs'luLLelr'f)nu'ns gerre:ll;l;l{;)roej Kng Nor:o Wi‘llstogrll a&rl c}:\ilef lgnd m 80‘”‘:')/ Eg@'es - %g services. effective July 1. Fause is owner of Fause & Associates. consultants in
oday the situation t ¢ : .l E otCountry LPs ....... S B it o i > ; i

A staff producer these days is often in-house producer for four ycars at Hot 100 ... 72 performance and presentation technology. ... Appointments at dbx. Inc. in

the a&r executive for his label as
well. Depending on the corporate
involvement and responsibilities in-

Warner Bros., is departing this
month to resume freelance produc-
tion projects. including signing two

Top 50 Adult Contemporary.... 15
RECORD REVIEWS

Newton. Mass., include David Roudebush to the position of professional prod-
ucts manager and Ralph Carabetta as field sules manager. Roudebush joined
the firm last year as UNI-SYNC product manager and he has worked in the
sound cnhancement field more than 10 years. Prior 1o joining dbx. Carabelta

; g 3 gl Gary Morris and Ji . Audiophile Recordings............ 56
herfjnl with hl; JOEI- ll;re]l;nl-&gu(s)er ?:e»:']:;]lslsl; lhir{db cl)rns S il é]bulrn F%evi_ews --------- gg was national sales and marketing manager for Showco. . . . Joe Ramirez, West
producer may handle : a — abel. ingles Reviews ........ . . s in LA, H
three of his company's roster with (Continued on page 27) LP Closeup Column................. 70 Coast director of sales and real estate at Caytronics in L.A., has departed. He
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plans to remain in the industry.
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Admuiral, Sigids. Management: Bunny Jackson Ransom. Buy ft onze Enjoy it a hifetime. Recorded music 15 your best entertainment value  Distnbused by CBS Records. & 1980 C8S Inc
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General News

NARM HUDDLE

NEW YORK-The operations
and information processing com-
mittee of the National Assn. of
Recording Merchandisers has out-
lined a number of objectives follow-
ing a two-day series of meetings, its
first, at the Bahia Mar Hotel in Ft
Lauderdale, Fla.

These objectives are: to prepare
an industry glossary defining terms
used within the communication
process, to promote uniform product
identification by manufacturers in
cluding the adoption of UPC/ba-
code systems, to develop and pro-
pose uniformity of content on trade
forms and documents, such as in-
voices and return authorizations.

Also, to recommend the improve-
ment of product flow by means of
standard carton counts and uniform

placement of carton labels, to pro-
vide educational programs directed
toward unique information process-
ing and operational needs of the
recording industry.

Besides the meeting of the com-
mittee itself, it also met with the data
processing committee of the Record-
ing Industry Assn. of America of
which Art Whitmore of PolyGram is
chairman. The focus of the discus-
sion was the creation of a “realistic”
vehicle by which merchandisers
could present marketing informa-
tion to manufacturers.

Areas of concern include: catalog-
ing of the different types of costs of
available UPC scanning equipment,
the examination of the feasibility of
the various optical character recog-
nition type styles; the gathering and

OUTSTANDING
MORRHYTHM
RECORDS

is seeking aggressive, hon-
est, dependable distribution
for many sections of the na-
tion.

Wehave: Jazz, Rock, Gospel,
Disco, Pop and Easy Listen-
ing albums and singles.

For information write or call

Earl Beecher

P.O. Box 2111
Huntington Beach, CA 92647
(714) 842-8635

COLORED ¢
2

VINYL

PRESSINGS
AAILABLE

ATTENTION!

ALL RECORD DEALERS EVERYWHERE!

WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE, TELEX OR IN PERSON

9:00 AM to 9:00 PM Daily & Sat.
11:00 AM to 8:00 @M Sunday & Holidays

We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . .
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
IT°S TIME YOU DID!

Come see for yourself. We don’'t have specials and you don’t have to buy
any quantity ever. We have the lowest overall prices in tne industry every

dayofthe year- g WILL NOT BE UNDERSOLD

AL_ LP's AND TAPES

$6.98 s w $7.98 s
List ) List

40 :-$525
EA. o EA.

We have a complete selection of Digital, Superdisc and
Direct-to-Disc of every known label.

the invoice.

order.

NOTICE TO OUR FOREIGN CUSTOMERS
We can prepare a Pro-formainvoice for you upon which
you can make funds available to us on the amount of

We can ship C.0.D.—Sight Draft—Letter of Credit.
Should you desire any “urther information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first

SINGLES—85¢ EACH

(Prices are for
all domest:
records & tape

WE SKIP ANYWHERE IN THE WORLD.
All prices FOB, New York
$-00 Minimum order shipped

KING KARO

126 West 42nd Street,
(Between Broadway and 6th Ave,) New York, N.Y. 10036
212/354-7684

New York's =1
One-Stop

Tetex: 236601

Processing Committee Probes
Bar Coding, Industry Glossary

evaluation of all types of industry
forms and the cataloging of types
and sizes of currently used cartons
for the purpose of determining the
feasibility of a standardized carton.
Reports will be made on each of
these projects at the next meeting of
the committee, set for July.

The NARM operations and infor-
mation processing committee con-
sists of David Borgendale of Lieber-
man Enterprises, Sandra Rutledge,
the Record Bar; Richard Schneider,
Western Merchandisers; and Wil-
liam Teston, Pickwick International.
The meeting was also attended by
Joe Cohen, executive vice president
of NARM and Charles Ruttenberg,
NARM’s legal counsel.

Goody Attorneys,
Prosecution Have
Special Hearing

By RICHARD M. NUSSER

NEW YORK-—Attorneys for the
defense and the prosecution in the
Sam Goody piracy product sales
case were called before U.S. District
Court Judge Thomas C. Platt Friday
(6) for a hearing related to various
motions filed by the defense. The
defense has challenged the govern-
ment’s contention that Goody and
its two top executives are guilty of
the alleged illegal distribution and
sale of allegedly illegally duplicated
recordings.

Judge Platt ordered the session
closed to the public since grand jury
testimony was involved in the hear-
ing.

Present were attorneys for Sam
Goody Inc, its president George
Levy and vice president Sam Stolon,
as well as government prosecutor
John Jacobs.

Earlier in the day Judge Platt re-
served decision on whether or not to
order a trial date for George Tucker,
reportedly one of the alleged manu-
facturers of the allegedly illegally
duplicated recordings which found
their way into the Goody distribu-
tion pipeline.

Platt aiso reserved decision on
whether or not he should grant a
hearing to Tucker to determine
whether Tucker’s recanted testi-
mony before a grand jury was valid.

2 Labels Added

NEW YORK-—National Label
Distributing Co., based in Phila-
delphia, has added two labels to its
roster. They are Fred Spencer’s Sho
Pro and BSO Records.

SELECTER SELECTS—During an in-store appearance at Music City in Bos-

ton, Charley Anderson, bassist for the group Selecter, signs a standup
display piece for the group’s debut Chrysalis LP “Too Much Pressure.”
The ska band is completing its first U.S. tour.

COURT REFUSES CBS PLEA

NEW YORK—The U.S. Court of Appeals here has declined to rehear argu-
ments by CBS Inc. challenging its decision that the blanket licensing of music
on network television does not violate antitrust laws (Billboard, April 18,

1980).

The court’s ruling Tuesday (2) leaves CBS the alternative of one last appeal
to the U.S. Supreme Court should it wish to pursue further the case it brought
against ASCAP and BMI in December of 1969.

The action has already been to the Supreme Court once, following an earlier
decision by the Appeals Court that the blanket license was in restraint of trade
per se. This was overturned by the highest court and the case remanded to the

Appeals Court.

INTO MARKETING DIVISION

Disney Disks And Publishing Shifted

NEW YORK-As part of the
broad management reorganization
of Walt Disney Productions, the
consumer products division, which
includes recordings and music pub-
lishing, will be part of a newly
created Walt Disney marketing divi-
sion.

The consumer group is under the
direction of vice president Bo Boyd,
reporting directly to Vince Jefferds,
named as senior vice president of the
marketing division.

The marketing division will be re-
sponsible for the marketing and
sales of all Disney products. Card
Walker. who assumes the post of
chairman of the board in addition to
his role as chief executive officer of
the company, is also president of the
marketing division.

In addition to music interests, the

consumer products division includes
theme park merchandising, retail
and character licensing.

Caedmon Records

Pat Carroll’s Show

NEW YORK—Caedmon Records
has recorded the Pat Carroll-starred
one-woman hit show. “Gertrude
Stein, Gertrude Stein, Gertrude
Stein.”

Now playing here at the Province-
town Playhouse. the show will ap-
pear as a two-disk and cassette pack-
age in September.

Carroll, who earned the Drama
Desk Award for best performance
by an actress. will take the show on
the road after its New York run.

Nashville Fan Fair Registrants Leap 10%

NASHVILLE—Countering a
bearish economy and bleak travel
conditions, the 1980 International
Country Music Fan Fair opens in
Nashville Monday (9) with a record
number of registrants.

Registrations for the weeklong
event totalled more than 14.000—up
10% over last year’s attendance. The
event, cosponsored by the Country
Music Assn. and the “Grand Ole
Opry.” ends Sunday (15) with the
Grand Masters Fiddling Champion-
ship.

Dire predictions about the econ-
omy and tourist travel had some of
the Fan Fair officials edgy about the
attendance for the ninth annual Fan
Fair, but Bud Wendell, chairman of
the CMA Fan Fair committee, gave
the good news on registrations to the
committee members Wednesday (4).

Late registrations could boost to-
tal attendance to the 15,000 mark,

www americanradiohistorv com

By GERRY WOOD

according to Jo Walker, executive
director of the CMA. Why a record
turnout in a slack period? “Because
it’s country music’s time,” says
Walker.

The celebrity softball tournament,
Monday and Tuesday (9-10) kicks
off the country music conclave,
along with the Fan Fair Square
Dance at 7 p.m. Tuesday.

The event swings into high gear
Wednesday (11) when the exhibit
areas open and the record label
shows begin. Plantation/Sun,
Monument and a bluegrass show
highiight the entertainment. Em-
phasizing the increasing importance
of bluegrass music, the showcase
featuring 17 acts will be the largest
bluegrass show in Fan Fair’s history.

Wednesday’s activities will be cli-
maxed by the International Fan
Club Organization Dinner and

Show (not included in the $35 regis-
tration fee).

Thursday (12) brings shows by
RCA, MCA, Elektra, a songwriter’s
show and an international talent
showcase at lunch. The CBS show
inaugurates Friday (13), followed by
a luncheon showcase, two mixed la-
bel shows and Cajun show. which
usually is one of Fan Fair’s wilder
musical events.

Saturday’s (14) International
show will be cohosted by Charlie
Daniels and Ronnie Prophet and
will spotlight acts from Australia,
Canada. Czechoslovakia. England,
Ireland and South Africa.

The softball tourney takes place in
Cedar Hill Park, and the other
events will be held at the Municipal
Auditorium. except for the Grand
Masters Fiddling Championship at
Opryland.
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Financial

NEW YORK-—Despite a sagging
economy. a weeklong transit strike
and the highest ticket prices in his-
tory (up to $20 per ticket for straight
plays and $25 per ticket for musi-
cals), the Broadway theatre rounded
out its 1980 season Sunday (8), with
a healthy profit margin.

According to statistics released by
the League Of New York Theatres
and Producers. Broadway shows
grossed $146 million from the sales
0f9.62 million tickets during the sea-
son just ended. The gross represents
an increase of more than $12 million
over last season.

Although the season started off
sluggishly. a last minute burst of in-
novative and exciting productions.
including such musicals as Cy Cole-
man'’s “Barnum™ and the much-ac-
claimed “A Day In Hollywood/A
Night In The Ukraine™ accounted
for a healthy 16% increase in the
overall gross.

Only 17 musicals opened in 1980
as compared to 38 straight plays.
Nonetheless. the popularity of these

gmamsz SLOW START, FAST FINISH s
| Theatre Season Up|
$12 Mil Over 1979 |

By RADCLIFFE JOE

YOUR HOST:

163-65 W. 48th St.
New York, N. Y. 10036
245-6138

The Gourmet’s Haven
for Italian Cuisine

THIS WEEK WE SALUTE

THOMAS J. VALENTINO, SR

A LEGEND IN THE
MUSIC INDUSTRY FOR
THE PAST 50 YEARS

ALL
CREDIT CARDS
HONORED

musicals, including the award-win-
ning “Evita,” “Sugar Babies™ with
Mickey Rooney and Ann Miller.
and the revivals of “Peter Pan.”
“Oklahoma,” and *"“West Side
Story.” all played significant roles in
helping to boost the fortunes of the
Broadway theatre circuit.

Adding a significant financial
boost to the season’s grosses were
profits from cast album sales.
Among the shows which have had
LP releases were “Evita.” (MCA):
“Sweeney Todd.” “Ain’t Misbehav-

in"” and “Oklahoma.” (RCA);
“Annie.” “West Side Story.” and
“Chorus Line.,” (Columbia):

“They’re Playing Our Song.” (Casa-
blanca): “Sugar Babies.” (UA), and
“Best Little Whorehouse in Texas.”
(MCA).

Music chart successes of “Evita.”
“Sweeney Todd.” “They're Playing
Our Song.” “Ain’t Misbehavin'.”
“Annie,” *“Chorus Line.” “West Side
Story™ and “Oklahoma,” helped to
further stimulate album sales. which
in turn reflected in the bright finan-
cial picture painted by the League.

Also playing an important role in
the healthy profit margin were such
holdovers from previous seasons as
“Sweeney Todd.”

color specialists

mmﬁ PRINTING
m—

P.0. BOX 1152-M

Mechanicsburg,Pa. 17055

{717) 766-0943

PRINT
DIRECT
ALBUM
JACKETS

{Printed 45 sleeves, too!)

$$ LOW PRICES $3

* SHORT RUNS *

ENTERTAINMENT
~ MANAGER

One of the country’s largest and most consistently success-
ful entertainment lounges is seeking a person, completely
proficient and experienced, to secure and promote the very

best entertainment available.

Most importantly, this individual must have a thorough
knowledge and working relationship with national acts and
their agents and be capable of developing a consistent
long-term schedule of exciting, talented, and successful
performers. In addition, this person would be responsible
for production, promotion and advertising.

Currently our format is Rock, but we are willing and in-
terested in expanding our scope predicated on a feasible

program,

| SALARY, BENEFITS AND INGENTIVES EQUAL
| $50.000.00 A YEAR

Only the most qualified need apply.

All replies to: BOX 888, BILLBOARD
1515 Broadway, New York, N.Y. 10036

—

Analyst
Analyzes
Industry

By ROMAN KOZAK

NEW YORK-"The long-run
structure of the record business will
be significantly altered by the fact
that the movie business is becoming
part of the record business, i.e., mov-
ies will be distributed through the
same retail outlets as records.”

Such are the thoughts of Harold
Vogel, vice president of Merrill
Lynch Pierce Fenner & Smith Inc.,
in an institutional report prepared
by the company’s Securities Re-
search Division, on “The Recorded
Music Business—Life In The Fast
Lane.”

In his report Vogel predicts that
record sales growth should resume
when the current recession is over,
but he sees challenges ahead as the
industry must adapt to new tech-
nologies. new product configura-
tions and increased competition
from other entertainment forms.

In his report, Vogel says that, tech-
nologically speaking, today’s
“analog needle in a groove records”

(Continued on page 78)

Certron Earnings
Rise For Quarter

LOS ANGELES—Certron Corp..
blank tape manufacturers. reports
higher sales and earnings for its sec-
ond quarter and the six months
ended April 30.

For the quarter. Certron reports
earnings of $95.000. or 2 cents per
share. on sales of $5.717.000. com-

ared to carnings of $12.000 on sales
of $4.530.000 for the same period a
year ago.

In the six-months period. it re-
ports earnings of $180.000. or 4 cents
per share. on sales of $11.173.000.
compared 1o a loss of $226.000. or 8
cents per share. on sales of
$7.760.000 a year ago.

Tandy Sales Gain

NEW YORK-—The Radio Shack
division of the Tandy Corp. re-
corded a 20% gain in sales in April
1980 of $83.750.000 compared to
$69.572.000 in April 1979. For
Tandy consolidated sales for the
month were $104,827.000. up 18%
from April 1979’s $88.873.000.

Handleman Payoff

NEW YORK-—Handleman Co.
has declared a quarterly dividend of
25 cents on common shares. payable

July 1 to shareholders of record June
16.

-n[u'lmll:
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"~ Market Quotations__

As of closing, June 5, 1980

mg:f“ Low NAME PE (533 High Low Close Change
1% 13716 Altec Corp. 23 45 15/16 % n —1/16
39 26 ABC 5 298 29% 29% 29% + %
36% 27% AmericanCan 5 219 32 31%  31% + %
28% 14% Ampex 10 267 20% 20 20 - %
5 2% Automatic Radio = = - = 3% Unch.
55 42, CBS 7 440 49 48%:  45% + %
36% 27 Columbia Pictures 7 128 29% 28 28% - %
8% 4 Craig Corp. - - - - 4% Unch.
52% 40% Disney, Walt 13 464 50% 49%  49% - %
12 7 Filmways. Inc. - 84 8 7% 7%h - %
17% 11 Gulf + Western 4 4578 17%  17%  17% + %
12% 7% Handleman 6 77 1% 10%  10% - %
9 5% K-tel 6 16 6 5% 6 + %
31 25% Matsushita Electronics 8 = = - 29% Unch.
57% 44% MCA 8 671 45% 45% 45% Unch.
19% 10 Memorex 5 440 14% 13%  14% + 1%
56% 46% 3M 10 1379  55% 54% 54% + %
63% 41% Motorola 9 671 48% 47% 47% - %
30% 23% North American Philips 4 20 28% 28 28% + %
17% 13% Pioneer Electronics 12 3 17% 17%  17% Unch.
25% 18%2 RCA 6 922 22% 22% 22% + %
9% 6  Sony 15 127 9% 9 9 Unch.
33% 20%: Storer Broadcasting 9 451 28% 27% 28 + %
5% 3% Superscope - 57 3% 3% 3% - %
35% 25% TaftBroadcasting 8 627 30% 30 30 Unch.
19% 14% Transamerica 5 342 17% 17K 17% Unch.
39% 29% 20th Century-Fox 5 225 34 32% 33% + 1%
46 34 Warner Communications 10 980 42% 4 1% - %
OVER THE P-E Sales Bid Ask OVERTHE P-E Saies Bid Ask
COUNTER COUNTER
Abkco - - 1% 2% Integrity Ent. - - 1 1%
Data Koss Corp. 5 5 4% 4%
Packaging 3 - 5% 6% Kustom Elec. 7 3 Y% 1%
Electrosound M. Josephson 9 15 13% 14%
Group 4 22 5% 5% Recoton 7 - 1% 1%
First Artists Schwartz
Prod. 10 - 3% 3% Bros. 5 = 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
1o the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Voltmer, associate vice president. Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda. Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange. inc.

RCA Common Paying 45-Cent Dividends

NEW YORK—-RCA Corp. re-
ports a regular quarterly dividend
on common stock of 45 cents per
share. payable to shareholders of
record June 16 with a payable date
of Aug. |.

In addition. the corporation’s
$2.50 preferred stock will pay a

quarterly dividend of 87'% cents to
shareholders of record on Sept. 12, a
dividend of $1 on $4 preferred stock
to shareholders of record on Sept. 12
and 58'% cents on $2.125 preferred
stock to shareholders of record on
Sept. 12. The dividends on the pre-
ferred stock are payable Oct. 1.

Billboard”

SALES BAROMETER)

LPs

€

) C SINGLES )

UP  DOWN STABLE

UP  DOWN STABLE

WEEK 35% 21% 44% weex  49% 26% 25%
mOnOUs  38% 17% 45% POl 41% 11% 48%
( choseries ) (_smacs )
UP DOWN STABLE UP  DOWN STABLE
WEEK 49% 14% 37%  wee 12% 50% 38%
PN 47% Q% 44% PRENOUS  10% 44% 44%
C e ) |[Pusmmssorema
UP  DOWN STABLE UP  DOWN STABLE
WEK 57% 11% 32% W 32% 46% 22%
movous 41% 13% 46% [0l 23% 50% 27%

Data for Sales Barometer is compiled via telephone from national retail stores
and one-stops by Billboard's research department.
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THE SINGER:
Patti Austin.

THE SONGS:

Isaac Hayes'

“Body Language”

Squeeze's

“Another Nail for My Heart.
Bob Seger’s

“We've Got Tonight”
Johnnie Taylors
“(Ooh-Wee) He's Killing Me”
And more!

THE PRODUCER:
Creed Taylor.

THE LABEL:
CTTI Records and Tapes.
(Distributed by CBS Records.)

THE ALBUM.

JZ 36503

AUSTIN

BODY
LANGUAGE
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GeneralNews

WEA Talks Tough At Marketing Gathering

WEA's recent five-day marketing meeting in Tucson is entertained by John Belushi and Dan Aykroyd (the Blues
Brothers) left. Above: merchandising heads Randy Edwards of Elektra/Asylum; George Salovich, Atlantic, Adam
Somers, Warner Bros. and Hal Milgrim, Warner Bros. discuss in-store merchandising during one of the sessions.
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IT’S RECORD TIME

Chlcago Retaller Starting See Hear Chain

By ALAN PENCHANSKY

CHICAGO—A new retail chain
has been launched here by veteran

Pull off “RECORD TIME" 45 display,
press on 45 record. which
rotates as a second hand. Electric wall
clock, raised gold notes, gold hands, on
33 LP record.

RECORO TIME P.O. Box 9791
N. Hollywood, CA 91609

(213) 769-6095
10 days with money order.
$21.95
Ca. Sales Tax 1.32
Shipping (USA) 1.25
Limited Offer—  $24.52

MEDIEVAL CASTLE

9270 Kinglet Drive

Step into yesteryear;
Frolic in ancient spaciousness—
Massive petrified wood;
unusual tri-level decor awaits
your personal touch—
Secluded high in the hills with
unlimited view.

$795,000
JO WINDHAM

(213) 273-0881
(213) 462-8714 Bkr.

Coldwell Banker

IMMEDIATE DELIVERY

SURPLUS RECORD

and Tape Distributors

84-184 Dayton Ave.
Building 5A
Passaic, N.J. 0705

(201) 778-0877 (212) 695-6117 MERRILL OR
MANNY WELLS - PETE HYMAN JACK ROSE
WORLD WIDE TELEX 133404

SURPLUS

Records % 8 Track Tapes k Cassettes

SEND FOR

FREE CATALOG LISTING

Huge Selection of Manufacturers’
Deletions, Overruns, Closeouts.

POP x SHOWS x MOVIES » JAZZ
COUNTRY & WESTERN = ROCK » VOCALS
CLASSICS » INSTRUMENTALS and much more!

Cash In On The Extra Profits
That Surplus Makes Possible.

1120 W. Exchange Ave
Chicago, Ill. 60609
(312) 376-8432

retail buyer and store manager Ken
St.Jean. See Hear Inc., the newly be-
gun company, is operating two local
area rctail outlets.

St. Jean began in the record busi-
ness nine years ago with Korvettes
here and recently was the buyer for
the Hegewisch Records chain. He
was involved also in the aborted
Playboy Platique. a combined
record store and clothes boutique lo-
cated on Michigan Ave.

St. Jean is graduating into the en-
trepreneurial ranks with the new
company. In May he unveiled a new
1,700 square foot store on Chicago’s
North Ave. The store has 14-foot
old-fashioned tin ceilings, which al-
low dramatic displays. and hard-
wood floors. Three months of plan-
ning and work preceded the
opening.

St. Jean was cautioned by some
business associates about a startup
at this tme, but St. Jean dismisses
the notion of a long-range industry
decline and says sales have been
brisk.

“Pcople who told me that are
coming in and seeing the movement,
the volume that we’re doing, and
they’re having second thoughts,” St.

Jean explains.

“The only thing 1 can see that’s
down a little bit is the 8-tracks,” the
dealer insists.

The showcase store is located
close by several landmarks in Chi-
cago nightlife. including the Earl of
Old Town folk music tavern and the
Second City comedy revue.

A suburban store in Oak Forest.
Ill., also has been purchased by the
retailer. The shopping center loca-
tion formerly was operated by
Hegewisch Records.

St. Jean expects prerecorded
video software to become an impor-
tant part of the merchandise mix,
though the high videocassette ticket
is still something of hurdle to activ-
ity.

“It’s hard to open with a lot of
video because it’s so expensive,” St.
Jean relates. “I'm not heavy into it
yet but I'm getting ready for the fu-
ture.”

According to the dealer, a de-
mand pattern for videotape rental is
apparent. “Eventually I'm going to
get into rental because everybody
wants rental,” he explains.

About half of the flagship store’s
record sales are to r&b customers,

Shylo Kicks Off Its Own Label

By ROSE CLAYTON

MEMPHIS — Shylo, a country
band that has been with CBS Rec-
ords since 1975, has formed its own
company, Destiny Records. *“God,
Guns. And Guts.” its first release on
the new label, is being distributed
independently and shipped to both
rock and country stations.

Ronny Scaife. who plays lead gui-
tar and vocals on this Shylo cut, says.
“We had no quarrel with CBS. Nat-
urally we’ve enjoyed being on Co-
lumbia and are happy about what
we did with them. We felt like this
record needs to be out now. and it
takes months to get things done
through a big company.”

“God, Guns, And Guts™ has noth-
ing to do with the Iranian situation
as some people might suspect from
the utle. The hook actually came
from a bumper sticker distributed by
the National Rifle Assn. and affixed
to the bumper of Scaife’s 1956
Chevy.

The song was cowritten by Scaife,
his brother-in-law Phil Thomas.
who wrote “Colorado Cool-Aid.”
and his father Don. The Scaifes and
Thomas had previously collabo-
rated on another Johnny Paycheck

WWW . americanradiohistorv.com

hit “Me And the LR.S.”

Shylo has had several chart rec-
ords on Columbia. including “Dog
Tired of Cattin® Around.” “Drinkin’
My Way Back Home,” “OI’ Man
River (I've Come To Talk Again),”
and “I'm Comin’ Home to You.
Dixie.”

The Destiny release is the second
record recorded by Shylo's new
members.

with a mix of rock. jazz. classical and
Broadway shows contributing the
remainder. Shelf price on $8.98 list
product is $7.39. with $7.98 list mer-
chandise ticketed at $6.39.

St. Jean's supplier for records and
tapes, video and accessories is In-
nianapolis’ Father’s & Sun’s. Re-
portedly it is one of the first accounts
opened in the Chicago market by the
Indiana wholesaler.

4 )
The Complete
One-Stop
Service

HITTOWN

RECORD & TAPE
DISTRIBUTORS

Personal Attention
Given to
All Orders.

We Ship Anywhere.

HITTOWN

609 West 125th St.
New York, NY 10027
(212) 662-2230

O PRESSING

HIGH QUALITY
Mastering — Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
“ALL UNDER ONE ROOF”

QCCl

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: (613) 681-8400 / TWX (QCA CUSTOM CIN) 810-461-2789
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General News

LONDON—The British Broad-
casting Corp. previewed its 25
Years Of Rock™ radio scries, pro-
duced in association with Billboard.
at two special receptions here Tues-
day (3) and Friday (6).

The serics. for transmission in the
U.K. via the BBC’s Radio | pop net-
work, is unusual in that it has no
narration, but intersperses excerpts
from the seminal rock hits of the day
with clips from radio and television
newscasts and newsreels in a sound
montage.

=25 Years Of Rock™ was devised
by Radio | executive producer
Stuart Grundy. researched by John
Tobler and Pete Frame and is pro-
duced by Trevor Dann.

It begins transmissions here on
Sunday. Junc 22 at 7 p.m.. and each

New Rasa Number

NEW YORK-The new tele-
phone number for Rasa Artists. a
non profit booking agency and pro-
motional firm specializing in avant-

s BBC‘BILLBOARD PROJECT T

. 25 Years Of Rock’
For British Radio

i
o=
3

week's hour-long episode will be re-
peated the following Friday. After
the initial scenc-selting  program.
each week will cover a vear of rock,
beginning with 1955 and ending in
1979.

Says Grundy: “This is notanother
history of rock music, it’s a kaleido-
scope of world events since 1955 spot-
lighting the heroes. the villains. the
fashions and the fads as they were
seen at the time and the way in
which the music of the day reacted
to them.”

Artists featured in the serics in-
clude Bill Haley. Elvis Presley, Bo
Diddley, Chuck Berry. the Platters,
Johnnie Ray. Ray Charles. Fats Do-
mino, the Everly Brothers. Bob Dy-
lan. the Beatles. Litle Richard, the
Rolling Stones. the Who. David
Bowie. Queen. the Sex Pistols and
Pink Floyd.

The series is being syndicated 1n
the U.S. by Billboard through Lon-
don Wavclength, a company which
has been syndicating BBC programs
in the U.S. for more than 10 vears.

garde jazz is (212) 473-1175.
e A

PG
dvertisin

We create great ads, album
covers, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

Lee Myles Associates, Tnc.
A 160 East 56th Street Dept. A3
WP NYC, NY 10022 Tel: 758-3232

Supplying the graphic needs of the record industry since 1952.

WEST COAST
RECORD MANUFACTURER
SALES MANAGER

Position on West Coast for
sales management person. 2-5
years or more of experience.
Salary and commission. Limited
travel. Mustbe good on phones
and be self-starter. No high
rollers. No resumes considered
unless salary and work history
included. Provide at least two
active references.
Send to:
Billboard Magazine
Box 1065
9000 Sunset Blvd.
Los Angeles, CA 90069

MUSIC
WORLD

EXPORT DIVISION

OUR TELEX NO 420941 JRR

EXPORTING

TO ALL COUNTRIES

NOTICE?

RECORD DEALERS ALL OVER THE WORLD!
WE HAVE COMPLETE INVENTORY OF ROCA. JAZZ DISCO
CLASSICAL AND COUNTRY LP'S

WF CARRY A HUGE SELECTION OF AUDIO & VIDEO EQUIPMENT,
BLANK TAPES, CARTRIDGES. AND RECORD AND TAPE ACCESSORIES!

ALL MAJOR LABELS
LPS AND TAPES

$7.98 5449

LIST LIST

$8.98

$499

$9.98
LIST

$5_59

We can ship C.0.D.—Sight Draft—Letter Of Credit
A/l Prices F.O.B. New York

23 PARK ROW NEW YORK, NY 10030 (212)732-0600
OUR TELEX NO 420941 JRR

VIDEO MARKETIN

By JIM McCULLAUGH
ited for the first ume at the CES last
January in Las Vegas and will also
be on hand in Chicago. as will MCA
Video Cassette Inc.

LOS ANGELES—Initial distribu-
tion patterns for videocassettes and
videodisks continue to focus on au-
dio/video retailers, television/appli-
ance stores. video specialists and
mass merchandiers. Record stores
arc expected to become more of a
major video factor later on.

While CBS Inc., which has just
formed a joint venture with MGM
called MGM/CBS Home Video to
market prerecorded software (see re-
lated story on page one) has substan-
tial record interests, its initial mar-
keting strategy also appears headed
in this pattern. in line with such
other major entertainment conglom-
erates as Warner Communications.
MCA. Inc.. and RCA.

In tact. CBS Video Enterpnises
will have an exhibit at the upcoming
Consumer Electronics Show in Chi-
cago Junce 15-18. The CES is the tra-
ditional trade show for the consumer
electronics fields and is attended pri-
marily by audio and video retailers
as well as department store mer-
chandise managers and buyers.

WCI Home video market. exhib-

Prerecorded  videocassettes from
WCI and MCA are being distrib-
uted nationwide. MCA videodisks.
however, are still only available in
the 16 markets that now merchan-
dise the compatible MCA/Philips
optical MagnaVision videodisk
hardware.

In those markets. also, only the
dealers that carry the hardware are
offering the videodisks, part of the
initial marketing strategy.

RCA SclectaVision also plans to
follow this strategy when it rolls out
its capacitance videodisk system na-
tonwide next year.

An increasing number of record
retailers are stocking videocassettes
even though the bulk of product
available from most supplicrs is
made up primarily of movies.

Very little is still available in the
way of original and/or existing mu-
sic programming on cither video-

GE Commits To JVC Videodisk Unit

LOS ANGELES—General Elec-
tric Corp. is planning an alliance
with the Matsushita/JVC videodisk
system. The proposed joint venture
would link GE. Matsushita, JVC
and Thorn-EMI for the manufac-
ture of videodisk hardware and soft-
ware. Target date for the hardware is
late 1981.

The Matsushita/JVC system is in-
compatible with the two other major
videodisk systems in existence—the
RCA SelectaVision capacitance unit
which employs a needle in a groove
technology and the MCA/Philips
optical system which employs a la-
Ser.

The JVC system is an electro-ca-
pacitance system which uses a tone
arm that glides along the surface of a
disk to read information. The tech-
nology was developed by JVC. Mat-
sushita. the largest electrical prod-
ucts firm in Japan, owns 51% of JVC
and recently scrapped its own video-
disk system in order to adopt the
JVC version.

Earlier this year, Matsushita/JVC
made a substantial software alliance
with England’s Thorn-EMI.

The proposed venture would en-
tail a manufacturing facility jointly
owned by GE, Matsushita and JVC,

wWWW . americanradiohistorv.com

as well as a software title and artistic
production company which would
be owned by GE, Matsushita, JVC
and Thorn-EMI. The three firms
would also own a software manufac-
turing company.

Film For Stafford

LOS ANGELES—Jim Stafford
will play the role of a wealthy Texas
playboy highroller in “Any Which
Way You Can™ which Clint East-
wood is filming for Warner Bros.

|
SERENADING — ASCAP member
Sammy Fain, above, musically lauds
broadcasting veteran Ralph Ed-
wards and his wife, Barbara, left,
for his contributions to music at a
fete in Los Angeles sponsored by
the Music Friends of the Los An-

geles Library.

Record Stores Are Not
in Distribution Pattern

cassette or videodisk because of vari-
ous legal and programming
uncertainties.

Video music is also expected to be
given a boost later on by the advent
of the stereo videocassette recorder/
player as well as a stereo videodisk
player. not substantially avinlable as
yet.

CBS,RCA
Sell $500 Million
in LP’s by Mail

Before 1955 there were no record
clubs. Today RCA and CBS alone
sell $500 million worth of LP’s a
year direct to consumers. Tomor-
row they’re looking to double
that figure in video discs.

Non-store marketing of LP’s,
books, ready-to-wear, sporting
goods, insurance, food and many
other goods today is growing fifty
percent faster than retail.

To keep up on what top mar-
keters are doing, what they will
be doing, the impact of cable,
viewdata, party plans, discs and
telephone, subscribe to Non-
Store Marketing Report.

Compiled every two weeks by
the leading industry consulting
firm, Non-Store Marketing
Report is available only by pri-
vate subscription and includes
news on latest happenings, pro-
files of leading non-store compa-
nies, close-ups and trend reports
on new developments.

Send $25 for trial one-third
year offer. Money-back guarantee.

Maxwell Sroge Company, Inc.
Time & Life Building, Dept. BBT09
303 E. Ohio Street, Chicago, IL 60611
(312) 266-4900

CLOSEOUT RECORDS INC.

220 West 19th Street, New York, N.Y. 10011
Phone Toll Free: (800) 221-7938 or {212) 651-8884 » Telex: 237891

CUTOUTS - ¢

e

We have the titles— / N\
We have the prices

Send for complete p

ce list
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General News

?  LOS ANGELES—Dick Griffey,
president of Solar Records and a
concert promoter, says he puts his
money where his mouth is by fun-
neling funds back into the black
community.

Historically, the cry has been that
money is drained from the black
; community through entertainment
with little being returned. According
to Griffey, that’s one of the reasons
he advocates black artists going to
black concert promoters for routing
tours.

“It’s not that I’'m a racist, as some
claim—it’s about economics. Most of
my money goes back into the black
community. This does not just apply
to me, it also applies to my artists.”
he says. Heading up his roster of
eight artists are the Whispers and
Shalamar.

He suggests that for those artists
who are concerned with the poverty
affecting many black communities.
there are several things they may do.

“First of all we don’t need welfare,
we need jobs. I try to put people to
work and if a small businessman like
me can put 150 people to work so
can others.

Solar’s Dick Grlffey Puttmg
His $ Where His Mouth Is

“if we gross $4 million on 70
dates, we see that a lot of the money
goesinto the community. We use mi-
nority-owned limo services and driv-
ers. We have our own concerts and
promote with other black promoters.

“We also use minority caterers,
stage managers. black-owned buses
and we seek out as many qualified
blacks as possible who can provide
us with services. The key word is

By JEAN WILLIAMS

qualified. We're not just going to
hire someone because he’s black.
That’s stupid. Our objective is to
provide people with jobs and they
must be qualified.

“When we have our shows,” he
continues, “we can also see (o it that
there are black ushers and ticket-
takers. These people live in the black
community and spend most of their
money there.”

According to Griffey, “We need
black entrepreneurs 0 channel lhal
money back into the community.”
He notes that there are other things
that may be done to turn over the
dollar in that area.

“In addition, we started the
Donny Hathaway Scholarship Fund
and this summer we will award
scholarships to kids across country.”
A portion of the money received

Singer/Songwriter’s Letter Goes
Into the C’right Tribunal Record

WASHINGTON—The propriety
of entering into the record of the

RECOR
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(Featuring Free 12" Single,

plus Color Booklet.

147-45 182nd Street
Jamaica, N.Y. 11413

DISTRIBUTORS INC.
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SPECIAL ITEMS
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By JEAN CALLAHAN

Copyright Royalty Tribunal’s me-
chanical rate proceedings a letter
from singer/songwriter Craig Miri-
janian’s attorneys to Warner Bros.
attorneys consumed lots of time
Thursday (5).

In the cross examination of Chap-
pell Music president Irwin Robin-
son, it was pointed out the letter con-
tained references to a 1% royalty fee
which would come out of Mirija-
nian’s share of mechanicals on his
WB LP. This would go to Chappell
in partial remuneration for its efforts
as publisher and exploiter of Mirija-
nian’s music.

After much argument between at-
torneys for the Recording Industry
Assn. of America and the National
Music Publishers Assn., Tribunal
chairman Mary Lou Burg allowed
the letter to be introduced into the
record.

NMPA attorneys expressed con-
cern that the letter was not a contract
and so did not accurately reflect the
consummation of negotiations be-
tween the parties involved.

RIAA attorneys worried that the
letter was a private document loaned

to them by Warner Bros. and they
insisted on whiting out comments
scrawled in the margins before sub-
mitting the letter for the record.

Once this issue was resolved.
RIAA attorney Cary Sherman con-
tinued his cross examination of Rob-
inson which centered on the role of
publishers in the contemporary mu-
sic industry.

Showing Robinson a recent copy
of Billboard’s Top 200 LP chart.

See additional Tribunal coverage
on page 26.

Sherman asked him to name any
singer/songwriters listed in the chart
who were discovered by Chappell
Music. Robinson could only find
one artist, Daryl Hall, who fit this
description.

Using another recent issue of Bill-
board, Sherman then asked Robin-
son whether he was familiar with the
publishers of a number of tunes on
the Hot 100 chart. Sherman pointed
out that many of these hitsongs were
published by companies formed by
singer/songwriters.

COLUMBIA PICTURES SET

MCA Vidisk Format For Film Firm

NEW YORK—Columbia Pictures
Home Entertainment will market
under its own banner at least 10
videodisks in early fall employing
the MCA DiscoVision format. And
it's understood that Warner Bros.
Pictures is in negotiations for similar
use of DiscoVision technology.

The Columbia thrust into video-
disks is part of the company’s just re-
vealed arrangement with Cinema V
Ltd. for the release on both tape and
disks of the latter’s 42-film library.

At least 20 of these films will be
announced at the upcoming Con-
sumer Electronics Show in Chicago.

In yet another development, the

home video wing of Columbia Pic-
tures Industries indicates that more
recent Columbia properties will
“probably” be released on home
video systems prior to their avail-
ability on pay television, including

the multi-Oscar winner “Kramer Vs.
Kramer.”

The summer release schedule of
Cinema V Ltd. product includes
“Gimme Shelter,” “Scenes From A
Marriage,” “Seven Beauties,”
“Swept Away.” “Z,” “America At
The Movies,” “The Garden Of The
Finzi-Continis,” “Harlan County,
US.A.,” “The Man Who Fell To
Earth,” “The Man Who Loved
Women,” “Pumping Iron,” “Putney
Swope,” “State Of Siege,” “Stolen
Kisses” and “Visions Of Eight.”

Columbia Pictures Home Enter-
tainment now has 20 titles available
on videocassette and should have
about 100 in the market “in the near
future,” reports senior vice president
‘Larry Hilford. The Cinema V Ltd.
ties were revealed by Steve Schiffer,
vice president and general manager
of the division, who reports to Hil-
ford.

Home Vidtape Units Ahead Of °79

WASHINGTON-Total U.S.
market unit sales to retailers of home
videotape recorders increased sub-
stantially in May and during the first
21 weeks of 1980, compared with the
same period of last year, according
to the marketing services depart-
ment of the Electronic Industries
Assn.’s consumer electronics group.

wWWW . americanradiohistorv.com

Home videotape recorder sales to
retailers amounted to 44,975 units in
May 1980, a gain of 71.2% over
26,270 units sold in May 1979.

Home VTR sales to dealers in the
first 21 weeks of 1980 increased to
234,525 units, up 59.6% over 146,944
units sold in the same period a year
ago.

from Griffey-promoted concerts is
turned over to the scholarship fund.

At the time the fund was formed.
the Whispers recorded “A Song For
Donny,” with all proceeds from the
single going to that fund.

Griffey says much of the blame
for dollars going from black music
concerts out of the community be-
longs to artists.

“Any black artist who is not sensi-
tive to this, whose only concern is
how much money he’s going to put
in his pocket, doesn’t need the sup-
port of the community. Black radio
shouldn’t play their records, black
music stores shouldn’t stock their
records and black people shouldn’t
go to their concerts.

“Again, this is not a racist view, it's
a matter of economics. Why in the
hell should we sit by and watch our
own communities suffer? That’s
crazy. When other groups help their
communities it's called economics
but when Dick Griffey or some other
black says the same thing it’s gener-
ally viewed as racism. :

“I’s time for black artists and
business persons to start being re-
sponsible to their communities.
Whether they live there or not.”

Memphis Board
Adds 7 Names

MEMPHIS—Music Industries of
Memphis, a cooperative organiza-
tion formed a year ago for the devel-
opment of the music industry here,
has elected seven members (o its
board of governors.

Serving the first year of a two-year
term will be Dan Norwood, attor-
ney; Randa Lipman of the Tourist
and Convention Bureau; Warren
Wagner, Shoe Productions; Evelyn
Graves, Alpha Records; Cordell
Jackson, Moon Records; Ward
Archer Jr., Cotton Row Productions;
and Paulette Wilson, Pyramid Pro-
motions.

Officers, who will be serving the
remainder of their two-year term,
are David Porter, president; Estelle
Axton, vice president; Bill Frulla,
secretary; ahd Harold Streibich,
treasurer.

Other board members completing
the second year of their two-year
term are Dr. Richard Ranta, Dean of
the College of Communication and
Fine Arts at Memphis State Univ.;
John Fry, owner of Ardent studios;
Lester Snell, musician/arranger;
and Jud Phillips, producer.

N.Y. Security Bill

® Continued from page 3

there must be at least six guards per
1,000 patrons, and that at least one-
third of the guards must be at the
door an hour before and 15 minutes
after the event begins.

For general admission or festival
events the bill mandates that 70% of
the doors and entranceways be open
90 minutes before the show, and that
there be at least seven guards per
1,000 patrons, one-third of whom
must be at the doors at least two
hours before and 20 minutes after
the event begins.

Ken Kwartler, legislative aide to
Lehner, says the bill will now be sent
to the Cities Committee. Though
there are only two weeks left in the
current legislative term, Kwartler
says that with some special sessions
planned for the fall, the bill may get
to a vote before year’s end.

Twins On Bratman

SEATTLE—Locally-based Brat-
man Records has issued “It’s The
Wave,” the debut single by a new
four-man rock group Alley Brat.
Unit consists of identical twins
Chriss and Philip Cross, Brian East
and Steve Carlson.
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These are best selling middie-of-the-road singles compiled from radio

j:' station airplay listed in rank order.
o
T & s
= E 3
s w 3 . . o
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2 6 LITTLE JEANNIE
Elton John, MCA 41236 (Jodrell, ASCAP)
2 1112 THE ROSE
Bette Midler, Atlantic 3656 (Fox Fanfare, BMI)
3 5110 SHOULD'VE NEVER LET YOU GO
Neil Sedaka & Dara Sedaka, Etektra 46615 (Kirshner, ASCAP/April/Kiddio, BMI)
4 4 8 SHE'S OUT OF MY LIFE
Michael Jackson, Epic 9-50871 (Fiddleback/Peso/Kidafa, BMI)
5 8 5 LET ME LOVE YOU TONIGHT
Pure Prairie League, Casablanca 2266
(Kentucky Wonder, BMI/Prairie League, ASCAP)
6 7 5 MEDLEY: CUPID/I'VE LOVED YOU FOR A LONG TIME
Spinners, Atlantic 3664 (Kags/Sumac, BMI)
7 3|10 | DON'T WANT TO WALK WITHOUT YOU
Barry Manilow, Arista 0501 (Paramount, ASCAP)
8 9 5 AGAINST THE WIND
Bob Seger & The Silver Bullet Band, Capitol 4863 (Gear, ASCAP)
9110 7 STEAL AWAY
Robbie Dupree, Elektra 46621
(Big Ears/Crome Willie/Gouda/Oozlefinch, ASCAP)
10 6| 10 BIGGEST PART OF ME
Ambrosia, Warner Bros. 49225 (Rubison, BMI)
11121 3 MAGIC
Olivia Newton-John, MCA 41247 (John Farrar, BMI)
12 | 12 7 THEME FROM NEW YORK, NEW YORK
Frank Sinatra, Reprise 49233 (Warner Bros.) (Unart, BMI)
13115 6 ANSWERING MACHINE
Rupert Holmes, MCA 41235 (WB/Holmes Line Of Music, ASCAP)
14 [ 14| 12 DON'T FALL IN LOVE WITH A DREAMER
Kenny Rogers w/Kim Carnes, United Artists 1345
(Appian/AImo/Quixotec, ASCAP)
15 (11| 12 GEE WHIZ
Bernadette Peters, MCA 41210 (East/Memphis, BMI)
16 | 13| 11 HEART HOTELS
Dan Fogetberg, Full Moon/Epic 9-50862 (Hickory Grove/April, ASCAP)
17 116 | 11 LUCKY ME
Anne Murray, Capitol 4848 (Chappell, ASCAP)
18 | 17| 14 DO RIGHT
Paul Davis, Bang 9-4808 (CBS) (Web IV, BMI)
19 | 20 | 13 WE WERE MEANT TO BE LOVERS
Photoglo, 20th Century-Fox 2846 (20th Century/Nearytunes, ASCAP)
20 | 18 | 18 LOST IN LOVE
Air Supply, Arista 0479 (Arista/BRM/Riva, ASCAPY
21 | 24 5 THE BLUE SIDE
Crystal Gayle, Columbia 1-11270 (Almo, ASCAP/Irving, BM!)
22 | 22 9 WONDERING WHERE THE LIONS ARE
Bruce Cockburn, Millennium 11786 (RCA) (Golden Mountain, P.R.0.-Can.)
23 | 30 4 ONE FINE DAY
Carole King, Capitol 4864 (Screen Gems-EMI, BMI)
24119 11 | CAN'T HELP T
Andy Gibb/Olivia Newton-John, RSO 1026 (Stigwood/Unichappell, BMI)
25 [ 231 13 AFTER YOU
Dionne Warwick, Arista 0498 (Sumac, BMI)
26 | 28 5 DREAM STREET ROSE
Gordon Lightfoot, Werner Bros. 49230 (Moose, CAPAC)
27 | 29 5 HAPPY TOGETHER
The Captain & Tennille, Casablanca 2264 (The Hudson Bay Music Co., BMI)
281 25| 10 THE SEDUCTION
James Last Band, Palydor 2071 (Ensign, BMI)
29 | 34 4 SHINING STAR
Manhattans, Columbta (Content, BMI)
3|26 13 WHEN THE FEELING COMES AROUND
Jennifer Warnes, Arista 0497 (Next Stop Music, ASCAP)
31|27 27 WITH YOU I'M BORN AGAIN
Billy Preston & Syresta, Motown 1477 (Check Out, BMIy
32| 38 3 MORE LOVE
Kim Carnes, EMI-America 8045 (Jobete, ASCAP)
33 | 33 6 ARE YOU ON THE ROAD TO LOVIN' ME AGAIN
Debby Boone, Warner/Curb 49176 (Southern Nights, ASCAP)
34|31 10 WALKIN' ON A CLOUD
! B.). Thomas, MCA/Songbird 41207 (Home Sweet Home, BMI)
35 | 32 8 DANCIN' LIKE LOVERS
Mary MacGregor, RSO 1025 (Special, ASCAP)
36 | 35| 17 | CAN'T TELL YOU WHY
Eagles, Asylum 46603 (Jeddrah/Cass County/Red Cloud, ASCAP)
37 | 42 4 LOVE FANTASY
The Philadelphia Luv Ensemble, Pavillion/CBS 6404
(United Artists/Fischoff, ASCAP)
38 | 47 3 STAND BY ME
Mickey Gilley, Asylum 46640 (Rightsong/Trio, BMI)
39 (39} 12 GONE TOO FAR
Eddie Rabbitt, Elektra 46613 (Deb Dave/Briarpatch, BMI)
40 | 36 | 17 SEXY EYES
Dr. Hook, Capitol 4831 (April, ASCAP/Blackwood, BMI}
41 | 40 (] DALLAS
Floyd Cramer, RCA 11916 (Roliam, BMI)
42 | 44 4 BLAME IT ON THE NIGHT
: Terry Williams, International Artists 504 (I've Got The Music, ASCAP)
43 | 43 5 YOU CAN COME HOME TO ME
Frank Weber, RCA 11949 (Live Music, BMI)
44 |[YTTHp|  GOOD TO HAVE LOVE BACK
Felix Cavaliere, Epic 960880 (KI, ASCAP)
45 | 46 5 I’'’M COMIN’ HOME AGAIN
Jose Feliciano, Ala 139 (EMP/Time Square, BMI)
46 | 48 2 IT'S STILL ROCK AND ROLL TO ME
Billy Joel, Cotumbia 1-11276 (Impulsive/April, ASCAP)
47 | 49 2 TWO PLACES AT THE SAME TIME
Ray Parker Jr. & Ravdio, Arista 0494 (Radiola, ASCAP)
48 | 50 3 (FEOMING UP
aul McCartney, Columbia 1-11263 (MLP, ASCAP)
a9 m TIRED OF TOEIN' THE LINE
Rockey Burnette, EMI-America 8043 (TRO-Cheshire, BMI)
50 | 45 5 SOMETHING 'BOUT YOU BABY | LIKE

Glen Campbell & Rita Coolidge, Capitol 4865 (Colgems-EMI, ASCAP)
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Star 1s Borne Moon River from Breakfast at Tiffany's ® Theme from
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LP: PLD 1022 - The Very Best Of MANUEL and the Music of the Mountains
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® Beyond the Mountains ® Magic Fountains @ Peanut VendoreY Viva

Espaha ® Love Theme from Spartacus ® The Way We Were @ Spanish
Flea ® Honeymoon Song @ Moon River ® La Bamba. Cassette: PCD 1022
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Commentary

Passing the Buck To Dealers

By STUART SCHWARTZ

The continuing profit squeeze exerted on the record and tape
retailer by the ever-increasing cost of product poses d real threat
to our ability to survive in the marketplace. Time and again the
retaiter has been put in the position of having to pay for poorly
controlled costs of doing business at the
manufacturing level.

Compounding the severity of this sit-
uation is the increasing trend toward an
oligopolistic marketplace, one which is
dominated by four or five major manu-
facturing and distribution powers
whose attitude toward retailing be-
speaks a shortsighted “take it or leave
it” position.

Our industry, unlike any other, does
not offer the same item from a variety of
major producers and suppliers, thus en-
couraging a competitive wholesale pric-
ing structure. Instead, the record and
tape retailer can only buy Billy Joel
from Columbia, the Bee Gees from
PolyGram. the Doobie Bros. from
Warner Bros. and Waylon Jennings
from RCA.

Major manufacturers seem to be
adopting a posture which says, effec-
tively, “If you want it, you have to buy it
from us at whatever price we want.”

The retailer is not only faced with the
ever escalating cost of salable product
from a decreasing number of suppliers, he is also bombarded
by the rising costs of salaries, occupancy, insurance, utilities,
theft, shipping, and other increasing expenses currently facing
all retailers. The combination of these factors makes it ever
more difficult to commit to realistic long-range financial man-
agement and expansion programs.

Profit squeeze a threat to
retailer ability to survive

And it is only through the healthy, long-range growth of the
retail segment that the industry as a whole will survive and
flourish. For the manufacturers to continually reduce retailers’
margins will put a lid on the industry’s ability to grow.

What have the major manufacturers done to offsdt the seem-
ingly endless increases in the cost of readily saleable product to
the dealer? Not much.

Current efforts by some to offer “budget” type lines with
name artists are, at best, a token gesture in view of ever tight-
ening margins on the vast majority of top selling, full-price
product. The cost and retail price reductions on these former
top-line items force the retailer to devalue that product on hand
which was orginally purchased at a higher price.

Manufacturers respond by stating gratuitously that in years
past the retailer enjoyed the additional profits on price in-
creases from $5.98 to $6.98 and $7.98 list on this product. As a
matter of fact, it was administratively impossible for the manu-
facturers to adjust billing and return privileges to prevent these
so-called “windfall” profits. Additionally, these price increases
were not implemented by the manufacturers to aid the retailer.
They were self-serving, and benefited the dealer only by acci-
dent.

Reduced return allowances adopted by most of the major
manufacturers during the past year further complicate the
problem. In a period of restricted economic growth and re-
duced consumer spending, logic would seem to dictate that
manufacturers should offer a liberal return and exchange pol-
icy to encourage growth and speculative-type purchasing. But
instead (aside from some so-called “baby acts™), the majors

o

Stuart Schwartz: ‘‘Our industry does not
encourage a competitive wholesale price
structure.”

have limited the return privilege to the point where it is impru-
dent for the retailer to purchase product in excess of what he is
assured of selling.
In a cautious economic environment, manufacturers should
wisely reduce their commitments to new
and unproven artists and the contrac-
tual, production and promotion costs
connected with them. Yet this debut
product still gluts the marketplace,
- while established artists enjoy lengthy
hiatuses between releases.

Further, almost all of the majors have
reduced cooperative advertising allow-
ances, as well as their promotional and
marketing staffs. Not only has this se-
verely hampered the retailer’s ability to
promote new product in the media, but
it has diminished his ability to properly
promote and display new and estab-
lished artists in-store.

Finally, the majors have begun a ma-
jor attack on a segment of retail sales
which, in part, has helped to offset re-
tailers’ disappearing margins on prere-
corded product.

Blank tape sales, not long ago heavily
promoted through retail outlets by at
least two of the major prerecorded
product manufacturers. are now the tar-
get of escalating assaults by those same

vendors. Refusing to acknowledge the economic and quality
considerations of the consumer, the need for additional profit
saving margins to the retailer, or the blatant commercial-free
broadcast policies of the radio industry which clearly undercut
artists, manufacturers and retailers, the major manufacturers
have sought to lobby against the retailers’ sale of blank tape.

Instead of adjusting strategies to accommodate the prere-
corded buying patterns of the 13-17, and 35 and older age
groups, the majors have sought to curtail the purchase of blank
tape in the 18-34 year age group whose investments in compo-
nent stereo have fostered the growth of the blank tape industry.

The retailer is not guilty of exploiting an untapped market.
He is satisfying a strong consumer demand, just as the prere-
corded product manufacturer has fulfilled consumer demand
over the years for new styles of music.

The most recent round of price increases will affect the inde--
pendent retailer most immediately. But multi-store operations
too cannot long endure the continuing erosion of profit mar-
gins. We find ourselves in a position now where we may have to
reduce our operating costs to the point where our ability to
serve the consumer will be affected.

Cuttihg store margins puts
a lid on industry growth

It is not the retailers’ responsibility to pay the price for years
of the manufacturers’ irresponsible commitment to unproven
artists, or astronomical contractual and production costs for the
industry’s stars.

If the majors of our business do not work hand-in-hand with
the retailer to maintain a profitable operation for both seg-
ments, our industry faces a future of uncertainty. In the end, it
could leave but a few powerful and dominant manufacturers
with no retail outlets for their product.

Stuart Schwartz is chairman of the 2i-store Harmony Hut
chain, a subsidiary of Schwartz Bros. Inc.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Dear Sir:

tions, Amphoto, Whitney Library of
In Mass. please dial (617) 278-2596
Angefes: Billboard; Nashville:

Design, American Artist Book Club,

Amusement Business, Billé:oard \ P\
Broadcasting Corp. (WLAC-AM, {/ ;
WKQB-FM); London: World Radio- <ABP

teriors, Photo Weekly, Residential
Interiors, Watson-Guptill Publica-

Whitinsville, Mass. 01538
Designers Book Club, Camera Arts (800) 343-6967, 6968
Book Club, Music In The Air; Los
TV Handbook, The Artists Book : A
Club. Vol. 92 No. 24

Dear Sir:

It was shocking to read in your recent music pub-
lishing spotlight (Billboard, June 7, 1980) the article
“Organizations Lend Helping Hands To Songwriters”
and review an exhaustive list of music organizations—
all except the American Guild of Authors & Composers.

Since our organization was formed some 50 years
ago (then known as the Songwriters Protective Assn.)
no group has championed writer rights exclusively and
as effectively as AGAC. We are the only songwriters' or-
ganization responsible for advancing the writer royalty
rate to the figures they are today (i.e. mechanicals,
prints, all); no other songwriter group has a writers’
contract, or audits publishers or (as so well reported in
many issues of your magazine) has, in the present in-
stance, represented every writer every day before the
Copyright Royalty Tribunal in working to achieve the
best possible mechanical royaity rate.

Considering that every member of AGAC is funding
this fight out of his slender song receipts, Billboard

owes a large-sized correction to those members as well

as to every unaffiliated writer in need of accurate in-
dustry information.

Lewis M. Bachman

Executive Director, AGAC

New York City

Dear Sir:

Six months ago our station changed its format from
rock to country. Before we changed we had little record
service, but still enough to help us get by. Since we
changed formats we have gotten a total of three coun-
try records.

We have written to the record companies, but it
seems as if our letters went to File 13. We are a small
station (3,000 watts) but we do have listeners who buy
records.

Ron Jones
General Manager, KLVA-FM
Lake Village, Ark.

www americanradiohistorvy com

The recent demise of Chicago's WDAI-FM is just an-
other example of a station’s eagerness to jump on the
disco format bandwagon and then dump it at the first
sign of trouble. WDAI started as a "‘pure disco” station
and then, as the anti-disco movement gained momen-
tum in Chicago, tried to hide from that image. This left
listeners nothing to identify with.

| believe disco and/or dance music will always be
around. WDAI's switch of call letters (WRCK) and sta-
tion format (adult contemporary rock) places it in a
market that is already saturated with rock stations.
Hopefully, this summer will bring the emergence of a
dance music station that will stick with the format long
enough to gain an identity.

| think it's really sad that a city as large as Chicago
doesn't have a single dance music station. WDAI has
left a wide market deficiency.

Gary Hayslett
Steger, lIl.
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WHAT-AM Launches
Black Top 40 Format

By JEAN WILLIAMS

LOS ANGELES—Mary Mason,
new operations manager at Phila-
delphia’s WHAT-AM, sets sail in a
new direction Monday (9) with a
new black Top 40 format. The
change moves the station from an
oldies format in place since the be-
ginning of the year. which followed
a talk format.

Mason, a 22-year veteran of

WHAT. admits the move is a major
undertaking.

“I know we're not in the busiress
to sell records but we're now plan-
ning to break some (records).” she
insists. “We'll be playing disks by
such artists as the Spinners, the
Whispers and Gladys Knight & the
Pips among others. No black music
station in this market is breaking
records.”

WHAT is going in the opposite di-
rection of its major competitor,
WDAS-AM. which primarily plays
oldies and gospel between news and
talk shows.

“We will not only depend on
record shops and music trades to
dictate what we play. We will deter-
mine whatis aired based on our own
research of the market.” she says.

FRAGMENTATION

LOS ANGELES—The increasing
fragmentation of radio formats is
impacting on the way labels work
their records, says Bruce Wendell,
Capitol’s vice president of promo-
tion.

“The biggest reality we all have to
face.,” notes Wendell, “is that you
won't get the backup of all the sta-
tions in a market on a hit like you
used to.

“There are so many different de-
grees of Top 40 stations—from pop
to pop adult and MOR—that you
have to sell your records to based on
a limited amount of airplay even if
you have achit.

“You have to tailor your promo-
tion, marketing and sales campaigns
more individually and gear your
time buys for each specific format.”

It didn’t use to be this way. says
Wendell.

“Five years ago it was more uni-
form: all the majors in town played
pretty much the same 35 records. If
you got a record on one of the Top
40 stations, you could probably get
on the others. But today three pop
stations in a market might have to-
tally different playlists.

“You can have a top 10 Anne
Murray record that rock stations
won’t play or a rock’n’roll record
that won’t get played on softer pop
stations. About 20 Billboard report-
ing stations never went on (the
Knack’s) "My Sharona’ and it was
the No. | single of the year.

“The major stations—the tradi-
tional ones that have been big for
years and years—seem to play the
hits, but sometimes even they won’t
play every record in the (national)
top 10.”

Wendell says that only a handful
of acts are exceptions to this format
fragmentation, with a broad cov-
erage extending from AOR to adult
contemporary to Top 40. In this elite
he places the Eagles, Fleetwood
Mac, Bob Seger., Stevie Wonder and
Kenny Rogers.

Another development Wendell
notices in radio is a hardening on
one side and a softening on the

Notes the popular community
worker/air personality: “We'll have
a tight playlist with 10 extras and 10
LPsand we will use the clock system,
but we will give a record a chance to
break. We're not going to put a
record on and then snatch it off.”

Mason explains that certain mes-
sage-oriented records will be aired
“seasonally.” “By this I mean that
there are records that will not break
at a certain time,” she says.

“For example,” she continues. 1
recently received a record from Troy
Davis (of Capquiarius Records)
called 'I'm Back And I'm Going To
Do It Again’ by Pink Champagne.
The record is a takeoff on Muham-
mad Ali and his upcoming fight. 1
have had Ali on the air and people
in this area know he is in Pennsylva-
nia training for the fight, so thisis an
ideal time to play the record. It
might not work if he was not in the
area.

“If the fight is postponed. we will
put the record on the shelf until the
fight is announced again—then we
will bring it back.

“When we realize the timing may

(Continued on page 21)

By PAUL GREIN

Bruce Wendell: Living with the real-
ity of increased radio format frag-
mentation.

other, leaving some acts in the
middle of the musical spectrum
without a home.

“On the one hand it’s softened
up.” Wendell says, “with a lot of old
Top 40 stations going pop adult.
This opens the door for Glen Camp-
bell, Anne Murray and Dr. Hook
records to get played a lot faster.”

But he adds that at the other ex-
treme, radio is getting harder. “In
every city you have an AOR top
track station that plays hot LP tracks
by rock’n’roll acts before they be-
come singles. This lets you get a start
on records that otherwise would
have to wait a long time to be
heard.”

This activity on both sides has
squeezed out some acts in the
middle. “Probably teen records have
suffered the most,” Wendell says.
“The teeny bop idols sort of drifted
out.”

Wendell says that, ironically, the
tightening of playlists is enabling
some records to spurt up the charts
faster. “Radio stations aren’t playing
as many marginal, ‘work’ records,”
he explains. “They’re not taking
shots like they used to.

Radio Programming

San Diego KPRI-FM Reflects
Changing Face Of AOR Format

LOS ANGELES—The changing
face of AOR radio is reflected in the
programming of Sun Diego’s KPRI-
FM as it aims for a universally ap-
pealing format.

According to program director Er-
nesto Gladden, who assumed the
programming duties from Jessie
Bullet last September (Bullet is now
operations manager), *AOR doesn’t
have to be the hip FM stoner all the
time.

“AOR has to appeal to your target
demographic,” notes Gladden.” It
has a wider concepl. It doesn’t have
to be crunching rock'n’roll.”

Gladden cites two extremes in the
kind of music KPRI is playing, both
of which reflect opposite sides of the
musical spectrum.

On one extreme is “1 Could Be
Good For You™ by 707 which Glad-
den describes as “basic hard rock
but with a lyric line” appealing to a
female demographic. It rocks hard
but doesn’t sear.”

Gladden reports good female re-
sponse to the record. indicating that
certain hard rock records are gaining
more acceptance with females. “Ten

Top 40 Stations’ Variety
Motivates Tailored Promos

“Because of this, the obvious
smash single can break through a lot
casier than it did in the past. The
natural hits rise quickly because of
the cautiousness of programmers:
they’re looking for a hit record and
when they find one they don’t sit on
itand wait.”

Wendell doesn’t fault stations for
tightening their playlists. “They're
just being more select in program-
ming. sticking to records that are
right for them and won’t be dial-out
records.”

Wendell rates r&b amongst to-
day’s more experimental formats, in
that many r&b stations play signifi-
cant numbers of pop records. In fact
he says that in New York. two black
powerhouses, WBLS-FM and
WKTU-FM, added Dr. Hook’s cur-
rent hit “Sexy Eyes” before the Top
40 giant WABC-AM.

“And we sold a lot of product off’
their airplay beforc we had Top 40
play,” Wendell notes.

Wendell renews Capitol’s com-
mitment (o secondary stations, or
smaller market stations as he prefers
to call them. “Nobody likes to be
called a secondary,” he says. "l
learned that a long time ago.”

“We've always had the posture to
work them as hard or harder than
some of the big city stations. For
years we've had a smaller markets
staff (headed by Sondra Hill) to con-
centrate on making them aware of
our product.

“Smaller markets are your base,”
Wendell states. “If you build a good
foundation there, a record won’t fall
apart if a big station decides to take
it off early for some reason. I believe
in building a record from the ground
floor up. not starting at the eighth
floor.

“Besides, programmers in smaller
markets today will be in the big cities
tomorrow. And all major radio sta-
tions look at smaller market activity
to see how things are developing.
They’re the lifeline for establishing
new artists and breaking hit records:
they fill in the nooks and crannies.”

www americanradiohistorv com

By ED HARRISON

Ernesto Gladden: AOR doesn't have
to be crunching rock'n’roll.

years ago it would have turned them
off if it was hard rock.

“We're looking for songs that fit
the female demographic concept
since it’s changing from what it was
in the "70s.”

On the other side of the coin is
“Darth Vader’s March” trom the
“Empire Strikes Back™ soundtrack.a
record that deviates from normal
AOR fare.

“The record isn’'t AOR but when
you analyze it, you see that the or-
chestra playing on it (the London
Symphony) played with the Moody
Blues on their early albums,” says
Gladden.

“It appeals to an 18-34 target de-
mographic and people are standing
in line for hours to see the movie so
why can’t radio play it? Typically
AOR wouldn’thave touched itin the
past. But we’re playing it even if it’s
not rock’n’roll. It’s in the public’s in-
terest.

*“In between these two extremes is
AOR as I see it. You can’t shovel out

- rock’n’roll on a 24 hour basis. We

don’t concern ourselves with our im-
age as a rock’n’roll station. Playing

‘Darth Vader’s March’ doesn’t hurt
our image.”

- When it comes to adding new rec-
ords, Gladden’s rule of thumb is to
quote Chuck Berry’s “if it’s got a
backbeat we can use it.”

“At one time people went to con-
certs and didn’t move, just starred
and watched. Those were kind of

‘Everybody

whimpy times,” recalls Gladden.
“With the late ’70s and disco,
rock'n’roll became danceable
again.”

Citing a recent Pat Travers con-
cert, Gladden recalls that when
Travers played “Born Under A Bad
Sign.” there was no audience move-
ment. But when he played “Crash
And Burn” people were up and ap-
plauding even before the song was
completed.

Travers’ “Crash And Burn” al-
bum was immediately added to
KPRI's highest rotation. “Stop Your
Sobbing,” “Brass In Pocket” and
“Mystery Achievement” from the
Pretenders album is getting consid-
erable airplay while “Horizontal
Bop” by Bob Seger and Sammy Ha-
gar's "Heartbeat” were also added
because they “evoke motion.”

Gladden says there is no reference
to new wave on the air because there
is a “negative connotation” associ-
ated with new wave. “We don’t deal
with old wave or new wave, just
rock'n’roll.” he says. “The music
must have open appeal.”

Gladden states that KPRI has a
more defined music selection and
before making any decision one
must decide on “what slice of the
cake” to go after.

In terms of promotions, Gladden
says he’s never been involved with a
station that was more actively pro-
moted. Promotional activities in-
clude everything from movie and
concert ticket giveaways to surf films
and bowling extravaganzas. “We try
to touch our audience with promo-
tions.”

In the past, he notes, talk was kept
short and sweet but now air person-
alities are free to go on for as long as
they want (usually 30 seconds to 2%
minutes) provided what they talk
about is interesting.

The KPRI air talent consists of
morning men Gary Kelley and Ted
Tillotson, Raymond Banister in the
10 a.m.-3 p.m. slot: Gladden from 3
p.m.-7 p.m., Bree Bushaw from 7
p-m.-midnight and Curt Johnson as
the all night man. Weekend backup
talent consists of Greg Faulkner,
Jesse Summers and Griff Rogers.

Wants To

Dance,’ Says Caviano

By DOUG HALL

M turned this around.” he says. But

what about Sinatra? “That’s the
(Continued on page 51)

NEW YORK—"It’s clear America
wants to dance,” says Ray Caviano,
as he promotes a wide range of rec-
ords to a wide range of stations, all
under a loosely-defined banner of
dance music.

Caviano, executive director of the
Warner Bros. dance music depart-
ment as well as president of his own
RFC label in the Warner fold, says
“the dance music department gives
us an edge.

“Nobody else is promoting dance
music and the interest in dancing
has not gone away. Our industry
needs more vision,” he adds.

He promotes such disparate music
ranging from Gino Soccio to the B-
52s and the Pretenders to Frank Si-
natra to such successful stations as
KRLY-FM in Houston, which Cav-
iano notes “goes on pop records late
and records with an r&b rhythmic
sound early.”

He explains he is promoting a “fu-
sion of pop and r&b. ‘Pop Muzik’ by

Ray Caviano: Record labels need
more vision to promote dance music
on radio.
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THE SINGLE

MEGO
"THE EMPIRE STRIKES
BACK (MEDLEY),
DARTH VADER/YODA

THEME.

An exciting production that uses actual seund
effests from the movie, along with a brilliant

- musical adaptation of the original score.
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THE SINGLE

1 OVE THEME
(HAN SOLO ANDTHE
PRINCESS)"..

~ Awonderfully light, lyrical and danqgﬂbie
~ interpretation that's full of magic,
from the Boris Midney album
“Music From The Empire Strikes Back”

BORIS MIDNE : \

Records Inc.
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Billboard. Singles Radio Action

JUNE 14, 1980 BILLBOARD

Playlist Top Add Ons

KIM CARNES—More Love (EMI)
MECO-The Empire Strikes Back (Casablanca)
CAROLE KING—0ne Fine Day (Capitol)

D - Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed. as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist. as determined by sta
tion personnel.
BREAKOUTS—Billboard Chart
Dept summary of Add On and
Prime Mover information to re
flect greatest product activity
at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS

ROBBIE OUPREE—Steal Away (Elektra)

STEPHANIE MILLS—Sweet Sensation (20th
Century)

KENNY ROGERS —Love The World Away
(Asylum)

* PRIME MOVERS:

PAUL McCARTNEY—Coming Up (Columbia)

BILLY JOEL—It's Still Rock & Roll To Me
(Columbia)

PAT BENATAR—We Live For Love (Chrysahs)

BREAKOQUTS

$.0.5. BAND-Take Your Time (Tabu)
PRETENDERS—Stop Your Sobbing (Sire)
JOE WALSH—AI! Night Long (Asylum)

KFI-LA

e KENNYROGERS—Love The World Away
(Asylum}

@ $.0.S. BAND—Take Your Time (Tabu)

% BILLY JOEL—It's Still Rock & Rofl To Me
(Columbia) 17-10

% PATBENATAR-We Live For Love
(Chrysalis) D-30

KHI-LA

© ROBBIE DUPREE-Steal Away (Elektra)

o STEPHANIE MILLS—Sweet Sensation (20th
Century)

* $.0.S. BAND-Take Your Time (Tabu) 19-12
% PAUL McCARTNEY—Coming Up (Columbia)
176

KRTH (FM)—LA.

@ JOE WALSH-All Night Long (Asylum)

e PRETENDERS-Stop Your Sobbing (Sire)

% OLIVIANEWTON-JOHN—Magic (MCA) 29-
21

% JERMAINE JACKSON—Let's Get Serious
(Epic) 10-5

KCBQ-San Diego

® ELTON JOHN-Little Jeannie (MCA)
© SPINNERS-Cupid (Atlantic)

% MANHATTANS —Shining Star (Columbia)
23-15

* NEILSEDAKA/DARA SEDAKA—Should've
Never Let You Go (Elektra) 16-11

KFXM-San Bernardino

® CAROLE KING—One Fine Day (Capitol)

o ELECTRIC LIGHT ORCHESTRA-I'm Alive
(MCA)

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 21-12

* PAUL McCARTNEY—Coming Up (Columbia)
125

KERN-Bakersfield

® KiM CARNES—More Love (EMI)

© CHARLIE DANIELS BAND—In America
(Epic)

* BETTE MIDLER—The Rose (Atlantic) 22-18

. KUPD—Phoenix

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (6/5/80)

BOB SEGER—Against The Wind (Capitol)
SPINNERS—Cupid (Atlantic)
BILLY JOEL~It's Still Rock And Roll To Me (Columbia)

KYNO—Fresno

KCBN—Reno

CHARLIE DANIELS BAND—In America (Epic)
MANHATTANS—Shining Star (Columbia)
OLIVIA NEWTON-JOHN—Magic (MCA)

WNCI-Columbus

KVIL—Dallas

e GENESIS—Misunderstanding (Atlantic)
o PETE TOWNSHEND—Rough Boys (Atco)
% DIXIE DREGS—Road Expense (Arista) 17-13

% BILLY JOEL—It's Still Rock & Roll ToMe
(Columbia) 9-3

KOPA—Phoenix

® CHRISTOPHER CROSS~Sailing (WB)
® SPINNERS—Cupid (Atlantic)
* WHISPERS-Lady (Solar)

* BARRY MANILOW—1Don't Want To Walk
Without You (Arista) 23-17

KGW—Portland

© CHARLIE DANIELS BAND—In America
(Epic)

® MICKEY GILLEY—Stand By Me (Asylum)

% PATBENATAR-We Live For Love
(Chrysalis) 22-15

* ELTONJOHN~Little Jeannie (MCA) 14-10
KTKT—Tucson

® KIM CARNES—More Love (EMI)
® BOZSCAGGS-Jojo (Columbia)

* BILLY JOEL-It's Still Rock &Roll To Me
(Columbia) 9-4

% MICHAEL JACKSON—She’s Out Of My Life
(Epic) 139

KING-Seattle

® BOZSCAGGS—Jojo (Columbia)

© RAYPARKER JR. & RAYDIO—Two Places At
The Same Time (Arista)

% BENNYMARDONES—Into The Night
(Polydor) 29-23

% PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 16-10

KQEO—Albuguerque

® PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casabtanca)

® NEIL SEDAKA/DARA SEDAKA—Should've
Never Let You Go {Elektra)

KENO—Las Vegas

® CAROLE KING—One Fine Day (Capitol)
o CHRISTOPHER CROSS—Sailing (WB)

* ROCKY BURNETTE—Tired Of Toein’ The
Line (EM)) 18-13

% PURE PRAIRIE LEAGUE-Let Me Love You
Tonight (Casablanca) 23-16

KFMB—San Diego

* BILLY JOEL-It's Still Rock & Roll To Me
(Columbia) 21-12

* l]’:llsl. McCARTNEY—Coming Up (Columbia)
Pacific Northwest Region
® TOP ADD ONS

MECO—-The Empire Strikes Back (Casablanca)
KIM CARNES—More Love (EM))
GENESIS—Misunderstanding (Atlantic)

* PRIME MOVERS

BILLY JOEL—It's Still Rock & Roll To Me
{Columbia)

ROBBIE DUPREE—Steal Away (Elektra)

MICHAEL JACKSON—She's Out Of My Life
(Epic)

BREAKOQUTS:

PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca)

SPINNERS—Cupid (Atlantic)

JOE WALSH—AIl Night Long (Asylum)

KFRC—San Francisco

® JOEWALSH-AII Night Long (Asylum)

® SPINNERS—Cupid (Atlantic)

* ELTON JOHN-Little Jeannie (MCA) 24-12
* llthBIEDUPREE—SteaIAway(Elektra)22-\

KYA—San Francisco

® FIREFALL—Love That Got Away (Atlantic)

® PURE PRAIRIE LEAGUE-Let Me Love You
Tonight (Casablanca)

* BETTE MIOLER—The Rose (Atlantic) 11-5
* ROBBIE DUPREE—Steal Away (Elektra) 20-
10

KROY-Sacramento

® BOZ SCAGGS—Jojo (Columbia)

e BRUCE COCKBURN-Wondering Where The
Lions Are (Millennium}

+ BETTE MIDLER—The Rose (Atlantic) 18-8
* ROBBIE DUPREE-Steal Away (Elektra) 10-
3

® BILLY JOEL-It's Stifl Rock & Ro!l To Me
{Columbia)

® RAY PARKER JR. & RAYDIO—Two Places At
The Same Time (Arista)

* OLIVIANEWTON-JOHN—Magic (MCA) 30-
17

% PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 24-14

KJRB—Spok

o CHARLIE DANIELS BAND—In America
(Epic)

® BILLYPRESTON & SYREETA—One More
Time For Love (Tamla)

* ROCKY BURNETTE—Tired Of Toein’ The
Line (EMI) 23-15

% LIPPS INC.—Funkytown (Casablanca) 10-1
KTAC—Tacoma

® KIM CARNES—More Love (EMI)
® CAROLE KING—One Fine Day (Capitol)

* BOB SEGER—Against The Wind (Capitol)
25-20

* BILLYJOEL-It's Still Rock & Roll ToMe
(Columbia) 21-14

KCPX—Salt Lake City

® PATBENATAR—We Live For Love
(Chrysalis)

® ANNE MURRAY—I'm Happy Just To Dance
With You (Capitol)

% BILLYJOEL—It's Still Rock & Roll To Me
(Columbia) 16-8

% MICHAEL JACKSON—She's Out Of My Life
(Epic) 28-13

KRSP—Salt Lake City

e PETE TOWNSHEND—Let My Love Open The
Door (Atco)

® JOURNEY—Walks Like A Lady (Columbia)

© BLONDIE—Atomic (Chrysalis)

e BLUES BROTHERS—Gimme Some Lovin’
(Atlantic)

* BOB;EGER—AgainstTheWind(Capitol)
20-1

% MICHAEL JACKSON—She's Out Of My Life
(Epic) 199

North Central Region

® TOP ADD ONS

RODNEY CROWELL—Ashes By Now (WB)

BILLY JOEL—it's Stilt Rock & Rolf To Me
(Columbia)

KIM CARNES—More Love (EMI)

* PRIME MOVERS:

SPINNERS—Cupid (Atiantic)

BOB SEGER—Against The Wind (Capitol)
PURE PRAIRIE LEAGUE—{ et Me Love You
Tonight (Casablanca)

BREAKQUTS:

MECO—The Empire Strikes Back (Casablanca)

PETE TOWNSHEND—Lel My Love Open The
Door (Atco)

CHRISTOPHER CROSS—Sailing (WB)

CKLW—Detroit

® RODNEY CROWELL—Ashes By Now (WB)

® MECO-—Empire Strikes Back (RS0)

* BOB SEGER—Against The Wind (Capitol)
22-10

% SPINNERS—Cupid (Atlantic) 26-17

WDRQ-Detroit

o CHRISTOPHER CROSS—Sailing (WB)

® THE KINGBEES—My Mistake (RSO)

% SPINNERS-Cupid (Atlantic) 28-17

% GENESIS—~Misunderstanding (Atlantic) AD-
2

WTAC—Flint
® GENESIS—Misunderstanding (Atlantic)
® PLAYER—It's For You (Casablanca)

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 30-19

% BILLYJOEL-It's Still Rock & Roll To Me
(Columbia) 27-11
1.96 (WZZR-FM)—Grand Rapids

© CHARLIE DANIELS BAND—In America
(MCA)

% PURE PRAIRSE LEAGUE—Let Me Love You
Tonight (Casablanca) 20-10
% MANHATTANS-Shining Star (Columbia)
22-16
WAKY—Louisville

© MICHAEL JACKSON—She’s Out Of My Life
(Epic)

© ROCKY BURNETTETired Of Toein’ The
Line (EMI)

% ELTON JOHN-Little Jeannie (MCA) 18-10

* nlx?gsms’n-Against The Wind (Capitol)

WCUE—Akron

® KIM CARNES—More Love (EMI)

® AIR SUPPLY-AIl Qut Of Love (Arista)

% PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 33-20

% BILLY JOEL—It's Still Rock & Roll To Me
(Columbia) 31-14

13-Q (WKTQ)—Pittsburgh

© BENNY MARDONES—Into The Night
(Polydor)

® BILLYJOEL-It's Still Rock & Roll To Me
{Columbia)

% PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 25-17

* II’;I;I. McCARTNEY-Coming Up (Columbia)

WPEZ—Pittsburgh
® PETE TOWNSHEND-Let My Love Open The
Door (Atco)
+ CHARLIE DANIELS BAND—In American
(MCA) 24-14
* I2.I0PPS INC.—Funkytown (Casablanca) Ad-

Southwest Region

® TOP ADD ONS:

BLUES BROTHERS—Gimme Some Lovin’
(Atlantic)

MECO-The Empire Strikes Back (Casablanca)

OLIVIA NEWTON-JOHN—Magic (MCA)

* PRIME MOVERS:

ELTON JOHN—Little Jeannie (MCA)
BETTE MIDLER—The Rose (Atlantic)
PAUL McCARTNEY—Coming Up (Columbia)

BREAKOUTS

CHARLIE DANIELS BAND—In America (Epic)
MANHATTANS —Shining Star (Columbia)
WHISPERS - Lady (Solar)

KILT-Houston
e BLUES BROTHERS—Gimme Some Lovin'
(Atlantic)
® MECO-The Empire Strikes Back
(Casablanca)

% JOEWALSH-AIl Night Long (Asylum) 14-7
* VAN HALEN—And The Cradle Will Rock (WB)
124

KTLK-Denver

® MECO-The Empire Strikes Back
(Casablanca)

® PETETOWNSHEND-Let My Love Open The
Door (Atco)

% BILLY JOEL-It's Still Rock & Roll ToMe
(Columbia) 28-17

% PURE PRAIRIE LEAGUE-Let Me Love You
Tonight (Casablanca) 36-28

KIMN—Denver

e GENESIS—Misunderstanding (Atlantic)
® KIM CARNES—More Love (EMI)

% BILLYJOEL—It's Still Rock & Roll To Me
(Columbia) 17-9

KJR—Seattle

@ GENESIS—-Misunderstanding (Atlantic)

® MECO—The Empire Strikes Back
(Casablanca)

 BILLYJOEL—it's Still Rock & Roll ToMe
(Columbia) 18-11

% LIPPSINC.—Funkytown (Casablanca) 14-6
KYYX—Seattle

® MECO-The Empire Strikes Back
(Casablanca)

© RAY PARKER JR. & RAYDIO—Two Places At
The Same Time (Arista)

* MICKEY GILLEY—Stand By Me (Asylum) D-
24

* CHRISTOPHER CROSS—Sailing (WB) D-22

@ KIM CARNES—More Love (EMI)
@ GARY BURBANK—Who Shot J.R. (Ovation)
% ROCKYBURNETTE—Tired Of Toein’ The
Line (EM1) 24-15
% BILLY JOEL—It's Still Rock & Roll To Me
(Columbia) 31-19
WBGN-Bowling Green
@ ALICECOOPER—Clones (WB)
o KENNYROGERS—Love The World Away
(UA)
% MANHATTANS-Shining Star (Columbia)
21-14
% NEIL SEDAKAAND DARA-Should've Never
Let You Go (Elektra) 11-6
WGCL—Cleveland

® PLAYER-It's For You (RSO)
® $.0.S. BAND—Take Your Time (Tabu)

- % SPINNERS—Cupid (Atlantic) 21-16

WZZIP —Cleveland

® JOHN DENVER-Dancing With The
Mountains (RCA)

e FLEETWOOD MAC—Sisters Of The Moon
(WB)

% SPINNERS-Cupid (Atlantic) 21-14

* CQROLE KING—One Fine Day (Capitot) 30-
1

WXGT-Columbus
@ OLIVIA NEWTON-JOHN—Magic (MCA)
* MICHAEL JACKSON-She's Out Of My Life
(Epicy17-12
 ROBBIE OUPREE—Steal Away (Elektra) 10-
7

Q-102 (WKRQ-FM)—Cincinnati

o PATBENATAR-We Live For Love
{Chrysalis)

@ ERIC CLAPTON-Tulsa Time (RS0)

* BILLY JOEL—It's Stiil Rock & Roll ToMe
(Columbia) 18-13

% PAUL McCARTNEY—Coming Up (Columbia)
106
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KRBE-Houston

® CAROLE KING-One Fine Day (Capitol)
® KISS—Shandi(Casablanca)
% MANHATTANS—Shining Star (Columbia)
23-14
* CHANGE-A Lover's Holiday (RFC) 21-15
KLIF-Dallas

© OLIVIANEWTON-JOHN-Magic (MCA)

© MANHATTAN TRANSFER—Twilight Zone
(Atlantic)

* ELTON JOHN-Little Jeannie (MCA) 8-5

* PURE PRAIRIE LEAGUE- Let Me Love You
Tonight (Casablanca) 14-8

KTSA—San Antonio
o BLUES BROTHERS- Gimme Some Lovin'
(Atlantic)
® MANHATTANS-Shining Star (Columbia)
* l]lgBBl[ DUPREE-Steal Away (Elektra) 20-

* WHISPERS—Lady (Solar) 16-5
KEL)-Tulsa
© ROCKYBURNETTE-Tired Of Toein’ The
Line (EMI)
® MANHATTANS-Shining Star (Columbia)
* ELTON JOHN-Little Jeannie (MCA) 15-8
* ?:)g SEGER-Against The Wind (Capitol)

WTIX—New Orleans

© RODNEY CROWELL—Ashes By Now (WB)

® JERMAINE JACKSON~Feelin' Free (Epic)

+ CHARLIE DANIELS BAND—InAmerica

(Epic)

% GARYBURBANK—Who Shot J.R.? (Ovation)
WNOE—New Orleans

e GENESIS—Misunderstanding (Atlantic}

® MANHATTANS—Shining Star (Columbia)

% SPINNERS—Cupid (Atlantic) 28-16

* EAlUI. McCARTNEY - Coming Up (Columbia)

KEEL—Shreveport

@ KIM CARNES—More Love (EMI)
© WHISPERS—Lady (Solar)

% KENNYROGERS—Love The World Away
(Asylum) 26-14

% PAULMcCARTNEY - Coming Up(Columbia)
169

Midwest Region

® TOP ADD ONS.

ELTON JOHN-Little Jeannie (MCA)

KENNY ROGERS—Love The World Away
(Asylum)

KIM CARNES—More Love (EMI)

* PRIME MOVERS

BILLY JOEL—It's Still Rock & Roll To Me
(Columbia)

SPINNERS—Cupid (Atlantic)

BOB SEGER—Against The Wind (Capitol)

BREAKQUTS

PAUL McCARTNEY—Coming Up (Columbia)

ROCKY BURNETTE-Tired Of Toein' The Line
(EMI)

OLIVIA NEWTON-JIOHN—Magic (MCA)

© DIRT BAND—Make A Little Magic (UA)

© ANNE MURRAY—I'm Happy Just To Dance
With You (Capitol)

* FRANK SINATRA—Theme From New York,
New York (Reprise)

* SPINNERS—Cupid (Atlantic) 18-11

KNUS-FM-Dallas

® CHARLIE DANIELS BAND - In America
(Epic)

o ALITHOMPSON—Take A Little Rhythm
(A&M)

% RAYPARKER JR. & RAYDIO—Two Places At
The Same Time (Arista) 35-30
+ BOB SEGER-Against The Wind { Capitol)
2317
KFIZ-FM (2-97)—Ft. Worth
@ VAN HALEN-And The Cradle Will Rock (WB)
® PATTRAVERS BAND—is This Love (Polydor)
% BETTE MIDLER—The Rose (Atlantic) 15-8
* BABYS—Midnight Rendevous (Chrysalis)
KINT—EI Paso

® OLIVIANEWTON-JOHN—Magic (MCA)

® ELECTRIC LIGHT ORCHESTRA~I'm Alive
(MCA)

* BROTHERS JOHNSON-—Stomp (A&M) 6-4

% PAUL McCARTNEY—Coming Up {Columbia)
42

WKY--Oklahoma City

© CHARLIE DANIELS BAND —In America
(Epic)

o ERIC CLAPTON—Tuisa time (RSO)

* ELTON JOHN-Little Jeannie (MCA) 12-6

WLS—Chicago
® ELTON JOHN—Little Jeannie (MCA)
® J. GEILS BAND—Love Stinks (EMI)
% BOB SEGER-Against The Wind (Capitol)
29-13
% BILLY JOEL—It's Still Rock & Roll ToMe
(Columbia) D-23
WEFM—Chicago
® ROBBIE DUPREE-Steal Away (Elektra)

% BLUES BROTHERS—Gimme Some Lovin'
(Atlantic) 27-23

% BOB SEGER-Against The Wind (Capitol)
10-5

WROK—Rockford
® CHARLIE DANIELS BAND - InAmerica
(Epic)
e GARY BURBANK—Who Shot J.R.? (Ovation)

% GENESIS—Misunderstanding (Atlantic) 30-
14

% LIPPS INC.—Funkytown (Casablanca) 6-2
(Continued on page 22)
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Radio Programming

NEW YORK-WWRL-AM. once the “pre-
mier black station in New York. maybe the
East Coast™ is struggling to reassert itself as a
substantial force among black listeners, says
program director Bob Law.

Law. a soft-spoken, six-foot. cight-inch pro-
fessional who never played basketball but
knows his way around a radio station. is en-
couraged by Viacom. the new owners of the
Woodside, Queens-based station. who are ex-
pected to provide the money to upgrade pro-
gramming, promotion and technical facilities.

Law is hopeful that Viacom will be able to
improve upon its highly directional 5 kw sig-
nal. which now protects WLNG-AM Sag Har-
bor. about 75 miles east on Long Island.

He is taking his own steps to give new mean-
ing to the station’s “Only Progressive AM Sta-
tion In The Country™ slogan.

Like so many black stations these days.
WWRL is moving toward black adult contem-
porary. “The standard for AM black radio has
been to play the hits, talk hip in rhyme with
meaningless chatter. I tell my jocks if they are
going to open the mike they have to say some-
thing intelligent and they must be positive,”
Law says.

Bob Law: Meeting the challenge of FM in
black radio.

By DOUG HALL

Law says the music is being broadened. but
it is music “essentially influenced by the black
cultural experience.” He includes such artists
as Bob James and Herb Alpert and he is play-
ing Carmen McRace, Sarah Vaughan and Bil-
lie Holiday.

But he is not moving the station into jazz.
Jazz is the territory of sister station WRVR-
FM.“We’re moving to older classical standard

‘black artists,” Law explains. which also in-

cludes Lou Rawls and Ray Charles.

In observation of Black Music Month. Law
is scheduling a “Black Music Anthology”
which begins June 16. In addition to special
music. historical commentary will be included.

“The Motown Records story is the best
known success story. but we will also include
reports on the Rene Bros.” (Leon and Otis).
blacks who founded their own record com-
pany in the 1940s (Excelsior and Exclusive,
which recorded Joe Liggins and Herb Jeftries
among others). Some of these older artists will
not necessarily be played. however.

The anthology will be an hourly or bi-
hourly feature. Law notes Atlantic Records
was most helpful in supplying some of the im-
portant records of the 1960s and late 1950s.

This feature will be blended with what Law
calls “stand-up groups.” such as the Spinners,
O'Jays, Temptations and Whispers, which
Law says are in a resurgence following disco.
He says older groups such as the Ravens will
also be discussed. but not necessarily played.

As for the station’s personalities he notes
that Vy Higgins is the only woman DJ in
morning drive. “Morning personalities are tra-
ditionally zany,” Law says, but he explains
Higgins’ show is ditferent, with informative in-
terviews that range from poetry to roller skat-
ing to corn row hairdos.

Higgins also has a popular phone-in feature
called “You Are The Critic.” when listeners
are invited to critique movies and television
shows.

Don “Early™ Allen. who gets his name from
a former early morning assignment, handles
the 9 a.m. to noon shift and he is followed by
another woman deejay. Darcell. who livens
things up. at least in the summer. with “Dar-
cell’s Skating Music™ for roller skaters from
noon to | p.m.

She is followed by Gary Byrd from 3 to 7

On-air Meeting: WWRL DJ Don “‘Early’’ Allen points out a script problem in the DJ script book as
midday jock Darcell prepares to begin her on air shift. Looking over the situation is program direc-

WWRL-AM Struggles In N.Y. Comeback

tor Bob Law.
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p-m. and Gerry Bledsoe. who changes the pace
to a mellow mood from 7 to 11 p.m.

Bledsoce's show features a number of instru-
mentals and quite a bit of jazz. It’s “stress-less™
radio, which Law says listeners require as a
change. This is the only shift in the station’s
music which is kept on keel by Law and music
director Linda Haynes.

“1 don’t want the station to sound like a dif-
ferent station each time the jocks change,”
Law says. "l want consistency.” Bobby Jay
continues that pattern from midnight to 5:30
a.m. after an hour of religion from 11 p.m. to
midnight.

Law explains he adds about “five records a
week™ and adds and drops oldies in much the
same way he treats new releases. He and
Haynes audition music on Tuesday after meet-
ing with record promotion people on Monday.
He gives a lot of care to this process. consider-
ing the time of year and other factors. For ex-
ample, “We always add ‘Spring Can Really
Hang You Up The Most’ each spring.” he
notes.

Law complains that the record industry “is

in the hands of a lot of old men. They are husy
putting labels on music. When whites buy the
Spinners’ albums are they still an r&b act?”
Law says. Law contends “youthful consumers
are forcing the old men into the 20th century.”

Law sees his role as throwing out many of
these labels and putting together a mix of mu-
sic which will offer listeners “the more they are
looking for.”

He sees the challenge to his AM station as
offering innovations listeners will not find on
FM. It is these added program elements that
will help WWRL overcome the advantages of
FM’s stereo and high fidelity.

Law says that black radio used to be “'a gar-
bage truck™ of broadcasting. "It used to be as-
sumed that if it was good and clean it was
white.” he says.

But Law, with the help of Viacom. is out to
change all of that. Noting that Viacom owns
black-formatted WDIA-AM Memphis and
KDIA-AM Oakland. Law reasons, “We have
a chance to change black radio on a national
basis.”

%

WHAT-AM Airing

WSM-AM Fights FCC’s Cutback

Black Top 40 Format

® Continued from page 17

be wrong for any message record, it
will go on the shelf until the time is
right. The idea is to give people a
chance to have hit records.”

Mason says seasonal or climate
music is the same as geographical
music. “What works in one area of
the country may not work in another
area. And what works at one time of
the year may not work at another.

Mason says she also will deal with
another problem experienced at
many stations. “Record promotion
people are often forced 1o sit in the
lobby hoping to see someone.

“This will not happen at WHAT.
These people have jobs to do and
we’re going to help them do their
jobs. We will have special days set
up for them to come in but if a
record is released in between those
days and it’s important for the pro-
motion representative to see us, all

Zeppelin Shows

NEW YORK-—Led Zeppelin em-
barks upon its first European tour in
seven years from June 17. The 14-
date trek takes in concerts in Ger-
many, Holland, Belgium, Austria
and Switzerland. Some additional
dates may be announced.

he will have to do is call and set up
an appointment.”

Mason is in the process of build-
ing an executive staff and she is
looking for an announcer to follow
her own 6-11 a.m. airshift.

“1 am looking for program and
music directors. I am talking to prac-
tically every successful program di-
rector in the country. The thing is—
we're paying our people good
money and we'’re looking for the
best.”

Mason also sees a trend to more
Latin-oriented music developing in
the Philadelphia market and plans
to grab a slice of the Latin listener
market.

She has hired Pablo Gutzman to
host the drive-time slot, 3-7 p.m. She
points out that with the large influx
of Cubans coupled with the city’s
own Latino community “salsa or
Spanish-oriented music is on the
move.”

Gutzman, a well known bilingual
DJ from New York’s WBLS-FM,
plays both Spanish and black-ori-
ented music.

On another note, Mason, who re-
portedly declined the operations
manager position several times over
the years, took over from Reggie La-
vong, who resigned.

NASHVILLE-Two avenues of
appeal and various methods of syn-
dication are being investigated by
officials of WSM-AM in the wake of
the recent Federal Communications
Commission action in trimming the
coverage of clear channel stations
(Billboard. June 7. 1980).

The efforts are targeted to protect
the vast audience of WSM’s “Grand
Ole Opry” in the U.S. and Canada.
The FCC ruling would greatly re-
duce WSM’s powerful nighttime
coverage area, confining it to a 750-
mile radius.

Park Concerts
On WPLJ-FM

NEW YORK-WPLIJ-FM, the
ABC-owned outlet here, has gar-
nered live broadcast rights to many
of this summer’s popular Central
Park Dr Pepper Concerts, which be-
gin July 1. It marks the second year
that WPLJ has broadcast from the
park’s Wollman Rink. where the
concerts have been held for 15 years.

The station will join the soft drink
manufacturer and promoter Ron
Delsener in promoting the concert
series, according to WPLJ’s program
director Larry Berger.

A schedule of live broadcasts will
be released in the next two weeks,
Berger says.

WSM officials are expected to file
an appeal through a petition for re-
consideration with the FCC. They
hold little hope it could reverse the
decision. Another appeal possibility
would be through the Federal Ap-
peals Court in Washington.

Should appeals fail, the “Opry”
will probably try the syndication
route to hit the market areas lost
when two to seven stations begin
sharing the 650 kilocycle frequency
that the Nashville powerhouse has
been bombarding with 50.000 pro-
tected watts.

“We're giving syndication every
consideration,” comments Len Hen-
sel, WSM vice president and general
manager. Such syndication avenues
as disk and satellite are being con-
templated.

“More than 50% of our fan mail
comes from north of the Ohio River,
and the ‘Opry’ is very big in Can-
ada,” claims Hensel.

GERRY WOOD

WASHINGTON — Daytime-only
AM radio broadcasters may find
their chances to benefit from the
Federal Communications Commis-
sion’s new ruling on clear channels
limilted. According to FCC staffer
Louis Stephens, “The best opportu-
nities for daytimers are in communi-
ties where there is no full-time sta-

tions locally assigned.™ This means
that daytimers in small markets will
fare better than those serving large
metropolitan areas where dozens of
radio stations operate.

The FCC's new ruling limits inter-
ference protection for clear-channel
stations to a 750-mile radius. The
commission expects as many as
2.000 applications for the approxi-
mately 125 new spaces created on
the AM dial. The government’s cri-
teria for choosing among these ap-
plicants favors stations that are more
than 50% minority owned, non-com-
mercial broadcasters and stations
which would become the first full-
time local outlet in their communi-
ties.

With such slim chances for the av-
erage daytimer to benefit from the
clear-channel breakdown, the Na-
tional Radio Broadcasters Assn. has
filmed a petition with the FCC urg-
ing the commission to amend its
rules to permit daytimers to operate
on a fulltime basis as long as this
would not create objectionable in-
terference or prohibited overlap
with other stations.

The FCC’s new clear channel rul-
ing does not change existing adja-
cency regulations which require sta-
tions to be spaced on the spectrum to
minimalize interference with each
other. JEAN CALLAHAN
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Playlist Top Add Ons @
Playlist Prime Movers

Billboard Singles Radio Action

Based on station playlists through Thursday (6/5/80)

® Continued from page 20
WIFE—Indianapelis

o KENNY ROGERS—Love The World Away
(Asylum)

o STARLAND VOCAL BAND~Thought I'd
Never Find Love (RCA)

WNDE - Indianapolis
© OLIVIA NEWTON-JOHN—Magic (MCA)

o KENNYROGERS—Love The World Away
(Asylum)

* SPINNERS-Cupid (Atlantic) 11-6

KLEQ-Wichita

WDRC—Hartford

WLEE -Richmond

WM IX (96X)—Miami

(WBYQ) 92-Q— Nashville

© KIM CARNES—More Love (EMI)

© RAY PARKER JR. & RAYDIO—Two Places At
The Same Time (Arista)

* OLIVIA NEWTON-JOHN—Magic (MCA) 20-
14

* ROCKY BURNETTE-Tired Of Toein' The
Line (EM) 34-25

Northeast Region

® TOP ADD ONS;
JERMAINE JACKSON—Let's Get Serious

® BILLY JOEL-1t's Still Rock & Roll To Me
(Columbia)

© OLIVIANEWTON-JOHN—Magic (MCA)
* 208 SEGER-Against The Wind (Capitol) 8-

* KENNY ROGERS/KIM CARNES—Don't Fall
In Love With A Dreamer (UA) AD-12

WPRO (AM)—Providence

o ANNEMURRAY~I'm Happy Just To Dance
With You (Capitol)

o AIR SUPPLY-AHN Out Of Love (Arista)

© MANHATTANS-Shining Star (Columbia)

* PURE PRAIRIE LEAGUE— Let Me Love You
Tonight (Casablanca) 15-9 :

* SPINNERS—Cupid (Atlantic) 21-11
WRVQ—Richmond
o CHARLIE DANIELS BAND=In America
(MCA)
o S.0.S. BAND-Take Your Time (Tabu)

* ELECTRIC LIGHT ORCHESTRA-I'm Alive
(MCA)31-24

+ JAMES LAST BAND—-The Seduction
(Polydor) 24-17

® CHRISTOPHER CROSS-Sailing (WB)

o CHANGE-A Lover's Holiday (RFC)

* WHISPERS~Lady (Solar) 22-4

* SPINNERS~Cupid (Atlantic) 18-12
Y-100 (WHYI-FM)—Miami

® MECO-The Empire Strikes Back
(Casablanca)

® STEPHANIE MILLS—Sweet Sensation (20th
Century)

* BETTE MIDLER—The Rose (Atlantic) 26-16

® CAROLE KING—One Fine Day (Capitol)

* ELTON JOHN~Little Jeannie (MCA) 22-14

* gOB;EGER—Against The Wind (Capitol)
1-1

WHBQ—Memphis

® GLADYSKNIGHT/THE PIPS~Landlord
(Columbia)

® BILLY JOEL-It's Still Rock & Roll To Me
(Columbia)

* BOB SEGER-Against The Wind (Capitol)
18-9

, (Motown) * FRANK SINATRA-Theme From New York, — Alentow # PAUL McCARTNEY-Coming Up (Columbia
el e LS OET - S e New York (Reprise) 158 WAEB—Meenipwr 1510 omingUp(Columba) " AAY PARKER IR & RAYDIOTwo Places At
Same Time (Arista) - . . © CAROLE KING-One Fine Day (Capitol) The Same Time (Arista) 16-8
i KiM CARNES~More Love (EMI-America) * RICK PINETTE & OAK—King Of The Hill WLOF—Orlando
WOKY—Milwaukee (Mercury) 13-7 © BLUES BROTHERS—Gimme Some Lovin’ WFLI-Chattanoega

o RODNEY CROWELL-Ashes By Now (WB)
+ BOB SEGER—Against The Wind (Capitol)
127

* LIPPSINC.—Funkytown (Casablanca) 6-1
WZUU-FM—Milwaukee

© CHRISTOPHER CROSS—Sailing (WB)

© ALITHOMPSON-Take ALittle Rhythm
(ALM)

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 18-10

* PAULMcCARTNEY~-Coming Up (Columbia)
9-6

KSLQ-FM—St. Louis

o KIMCARNES—More Love (EMI)

o KENNYROGERS-Love The World Away
(Asylum)

* ROCKY BURNETTE—Tired Of Toein' The
Line (EM1)

* SPINNERS—Cupid (Atlantic) 18-13
KXOK-S$t. Louis

® BILLY JOEL-1t's Still Rock & Roll To Me
(Columbia)

* ROCKY BURNETTE~Tired OfToein’ The
Line (EM1)23-12

* ;AU]I. McCARTNEY-Coming Up (Columbia)
1-

KBEQ-Kansas City

© " CHARLIE DANIELS BAND-In America
(Epic)

o JERMAINE JACKSON—Let's Get Serious
(Epic)

* BILLYJOEL-It's Still Rock & Rali To Me
(Columbia) 12-2

 ROBBIE DUPREE-Steal Away (Elektra) 19-
10

KKLS - Rapid City

o BOZ SCAGGS-Jojo (Columbia)

® MICKEY GILLEY-Stand By Me (Asylum)

* GARY NUMAN-Cars (Atco) 14-11
KQWB—Fargo

@ OLIVIA NEWTON-JOHN—Magic (MCA)

® BILLYJOEL-It's Still Rock & Roli ToMe
(Columbia)

* SPINNERS—Cupid (Atlantic} 22-15

* PURE PRAIRIE LEAGUE-Let Me Love You
Tonight (Casablanca) 24-17

% PRIME MOVERS

BOB SEGER—Against The Wind (Capitol)

ROCKY BURNETTETired Of Toein' The Line
(EMI-America)

BILLY JOEL —It's Still Roch & Roli To Me
(Columbia)

BREAKOUTS:

RICK PINETTE & OAK—King Of The Hill
{Mercury)

MANHATTANS-Shining Star (Columbia)

RUPERT HOLMES—Answering Machine (MCA)

WABC—New York

® ELTON JOHN-Little Jeannie (MCA)

WPRO-FM—Providence

o KENNY MARDONES~Into The Night
(Polydor)}

® RAY PARKER JR. & RAYDIO—Two Places At
The Same Time (Arista)

* BOB SEGER—Against The Wind (Capitol)
16-11

* ELTON JOHN—Littie Jeannie (MCA) 13-8
WICC—Bridgeport

o GLEN CAMPBELL/RITA COOLIDGE-
Somethin’ ‘Bout You Baby | Like (Capitol)

o SPIDER—New Romance (Dreamland)
+ ELTON JOHN-Little Jeannie (MCA) 12-7

* BILLY JOEL~It's Stili Rock & Roll To Me
(Columbia) 20-12

WBEN-Buffalo

© MANHATTANS=Shining Star (Columbia)

 ROBERTAFLACK/DONNY HATHAWAY -
Back Together Again (Atlantic) 22-15

* AMBROSIA-Biggest Part OfMe (WB) 12-5
WXLO-New York

® KIM CARNES~More Love (EMI)
© RAYPARKER JR. & RAYDIO-Two Places At

© ROYORBISON/EMMYLOU HARRIS—That
Lovin' You Feelin’ Again (WB)

* ROOBBIE DUPREE-Steaf Away (Elektra) 27-
1

* PHOTOGLO—We Were Meant To Be Lovers
(20th Century) 30-23

WBBF—Rochester

© OLIVIA NEWTON-IOHN—Magic (MCA)

® NEIL SEDAXA/DARA SEDAKA—Should've
Never Let You Go (Elektra)

* gOBBIE DUPREE-Steal Away (Elektra) 14-

WRKO-Boston

o JERMAINE JACKSON—Let's Get Serious
{Motown)

o RUPERT HOLMES—Answering Machine
(MCA)

# CAROLE KING—One Fine Day (Capital) 18-
11

* ROCKY BURNETTE-Tired Of Toein’ The
Line (EMI) 20-10

WBZFM—Boston

© JERMAINE JACKSON~Let's Get Serious
{Motown)

o KISS—Shandi(Casablanca)
F-105 (WVBF)—Boston

@ RICK PINETTE & OAK~ King Of The Hill
{(Mercury)

® NEIL SEDAKA/DARA SEDAKA-Should've
Never Let You Go (Elektra)

* KIM CARNES—More Love (EM1) 35-26
 BOB SEGER-Against The Wind (Capitol) 4-
1

% BILLY JOEL-It's Still Rock & Roll To Me
(Columbia) 12-9

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 21-15

Mid-Atlantic Region

 ROBBIE DUPREE—Steal Away (Elektra) 11-
4

WIFLFM—Philadelphia

(Atlantic)
* KIM CARNES—More Love (EMI) 27-17

 ROCKYBURNETTE-Tired Of Toein' The
Line (EMI) 13-5

WKBO—Harrisburg
o KIM CARNES—-More Love (EMI)
o GENESIS—Misunderstanding (Atlantic)

* BILLY JOEL~It's Still Rock & Roll ToMe
(Columbia) 17-9

# ELTON JOHN—Little Jeannie (MCA) 12-8
WFBR-Baltimore
o DIRTBAND-Make A Little Magic (UA)

o RAYPARKER JR. & RAYDIO—Two Places At
The Same Time (Arista)

# BILLYJOEL-It's Still Rock & Roli To Me
(Columbia) 14-9

* SPINNERS—Cupid (Atlantic) 21-12

Southeast Region

® TOP ADD ONS

DIRT BAND—-Mahe A Little Magic (UA)
CAROLE KING—One Fine Day (Capitol)

* SMOKEY ROBINSON—Let Me Be The Clock
(Tamla) 22-16

WBBQ-Augusta

o GRATEFUL DEAD-Alabama Getaway
(Arista)

o ALICE COOPER~-Clones (WB)

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casabtanca) 14-7

VAN HALEN-And The Cradle Will Rock (WB)
125

WPGC—Washington
o KIM CARNES—More Love (EMI)
® CHANGE-A Lover's Holiday (WB)
+ ELTON JOHN-Little Jeannie (MCA) 15-8

* MANHATTANS-Shining Star (Columbia)
17-10

WGH—Norfolk

o GENESIS~Misunderstanding (Atlantic)

® KISS—Shandi(Casablanca)
WCAO-Baltimore

 JOEWALSH-AII Night Long (Asylum) 20-13

* MANHATTANS-Shining Star (Columbia)
25-18

WYRE—Annapolis
o KIMCARNES—More Love (EMI)
o BOZSCAGES-JoJo (Columbia)
* SPINNERS-Cupid (Atlantic) 26-20

© AR SUPPLY—Al Qut Of Love (Arista)

o PETE TOWNSHEND~ Let My Love Open The
Door (Atco)

* RODNEY CROWELL—Ashes By Now (WB)
1912

 PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 25-19

WFOM-Atlanta

o DIRTBAND-Make ALittle Magic (UA)

o ALITHOMPSON-Take ALittle Rhythm
(A&M)

* KIM CARNES—More Love (EMI) 37-27
* BOZSCAGGS-Jojo (Columbia) 36-24
WSGA—Savannah

@ CAROLE KING—0One Fine Day (Capitol)
® MICKEY GILLEY-Stand By Me (Asylum)

# CHARLIE DANIELS BAND~In America
(Epic)28-18

* $.0.5. BAND-Take Your Time (Tabu) 14-3
WFLB-Fayetteville

© CHARLIE DANIELS BAND—In America
(Epic)

o ANNE MURRAY-I'm Happy Just ToDance
With You (Capitol)

* MANHATTAN TRANSFER-Twilight Zone
(Atlantic) 32-24

* CHANGE-A Lover's Holiday (RFC) 33-17

www americanradiohistorv com

(] GENESIS-‘Misunderstanding(Atlantic)

o DIRT BAND-Make A Little Magic (UA)

* OLIVIANEWTON-JOHN-Magic (MCA) 26-
19

 SPINNERS—Cupid (Atlantic) 13-9
Q-105 (WRBQ-FM)~Tampa

© RODNEY CROWELL—Ashes By Now (WB)

© AIR SUPPLY-AIl Out Of Love (Arista)

* ?oog SEGER-Against The Wind (Capitol)

* BILLY JOEL-It's Still Rock & Roll To Me
(Columbia) 20-10

BJ-105 (WBJW-FM)—Orlando

® MECO-The Empire Strikes Back
(Casablanca)
o DIRT BAND—-Make A Little Magic (UA)

* BILLY JOEL~It's Still Rock & Roll To Me
(Columbia) 15-5

# LIPPS INC.—Funkytown (Casablanca) 10-3
WQXQ-Daytona Beach
o ELECTRIC LIGHT ORCHESTRA~1'm Alive

* JOEWALSH—Al Night Long (Asylum) D-17

* ELECTRIC LIGHT ORCHESTRA—{'m Alive
(MCA)D-16

WRIZ-Knoxville

o GENESIS—Misunderstanding (Atlantic)
© MICKEY GILLEY-Stand By Me (Asylum)

* CHARLIE DANIELS BAND-In America
(Epic) 18-13

* SPINNERS-Cupid (Atlantic) 22-14
WGOW—Chattaneoga

© FIREFALL—-The Love That Got Away
(Atiantic)

o DIRTBAND—~Make ALittle Magic (UA)

* PURE PRAIRIE LEAGUE~Let Me Love You
Tonight (Casablanca) 22-15

+ SPINNERS-Cupid (Attantic) 25-16
WERC-Birmingham

© CHARLIE DANIELS BAND-tn America
(Epic)

© RAY PARKER JR. & RAYDIO~Two Places At

E The Same Time (Arista) CHRISTOPHER CROSS— Sailing (WB) (MCA) The Same Time (Arista)
g ® CRYSTAL GAYLE-The Blue Side (Columbia) * S.O.S.BAND—Ta'keVourTl.me(Tabu) 10-5 e TOP ADD ONS o 5.0.5. BAND—Take Your Time (Tabu) * ROCKY BURNETTE-Tired Of Toein’ The
@ o OLIVIANEWTON-JOHN-Magic (MCA) * SPINNERS-Cupid (Miantic) 21-15 e #* SPINNERS—Cupid (Atiantic) 23-13 Lee N
o WPTR—Albany KIM.CARMES - More Love! (EM:Ametica) * MANHATTANS=Shining Star (Columbia)
=1 * BILLYJOEL-t's Still Rock &Roll To Me BLUES BROTHERS —Gimme Some Lovin  PRIME MOVERS: * BETTE MIDLER—The Rose (Atlantic) 33-10 ) g
3 (Columbia) 16-2 © KIM CARNES—More Love (EMI) (Atiantic) 3 ) 15
o © RAYPARKER JR. & RAYDIO—~Two Places At BILLY JOEL—it's Still Roch & Roll To Me WAPE~Jacksonville WSGN—Birmingham
@ * BETTEMIDLER~The Rose (Atlantic) 14-10 The Same Time (Arista) (Columbia) BOB SEGER-Against The Wind (Capitol) o DIRTBAND=MakeALittle Magic (UA) s
2 ) * ELTON JOHN-Little Jeannie (MCA) 13-4 SPINNERS—Cupid (Atlantic) SLELLIRLEY o CAROLE KING—One Fine Day (Capitol)
N KIOA-Des Moines * PURE PRAIRIELEAGUELet Me Love You * PRIME MOVERS: BETTE MIDLER—The Rose (Atlantic) © BENNY MARDONES—Into The Night
< X : (Polydor) ® GLENCAMPBELL/RITACOOLIDGE-
™ e JOEWALSH-AIl Night Long (Asylum) Tonight (Casablanca) 16-9 _ Somethin' Bout You Baby | Like (Capital)
g . MANHATTANS—Shining Star (Columbia) v uean MARMATEANS =Shicing Staj(Col ombia) * DTG MWERSBAND-IsThisLove (Pabidon) 4 o11yin NEWTON-JOHN - Magic (MCK) 26
] © JERMAINE JACKSON—Let's Get Serious ELTON JOHN--Little Jeannie (MCA) BREAKOUTS 16
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197 & fgﬁg;gg’:‘g‘ U U BREAKOUTS: Same Time (sta) o CHRISTOPHER CROSS—Saifing (WB) © G O D et
KDWB - Minneapelis * BILLY JOEL—It's Still Rock & Roll Ta Me : o PHOTOGLO-We Were Meant To Be Lovers Jo
T e E TS (Columbia) 9-3 3:’2‘&‘.2:"&2 Hohm ()WB> (20th Century) * OLIVIA NEWTON-JOHN—Magic (MCA) 20-
* - -
oreLove (EMD WHBW-—Buftalo OLIVIA NEWTONJOHN--Magic (MCA) e h * BILLYJOEL~ It's Still Rock & Rali To Me 15
* ;llICKEYGn.LEY-Stand By Me (Asylum) 25- © RICK PINETTE & OAK—King Of Hil © ERIC CLAPTON-Tulsa Time (RSO) (Columbia) 22-16 * nAgHAﬂMS-ShiningStar (Columbia)
. . (Mercury) " ) © DIRTBAND-Make ALittle Magic (UA) * ?ggiﬂg?;uis-knswelingMachine o |._im. Rock
KSTP—Minneapolis . Eﬁﬂﬂ:,’;s"m‘m y Love Open The e 4 MICKEY GILLEY—Stand By Me (Asylum) 25 e H
= ~Ral q .y
o ELTON JOHN-Little Jeannie (MCA) * OLIVIANEWTON-JOHN—Magic (MCA) 30- - , ) ) eigh © ROCKY BURNETTE-Tired Of Toein’ The
) . 24 © BILLY JOEL-It's Still Rock & Roll To Me * IllglsSEGER-Axau{stTheWmd(Camtol) o GLENCAMPBELL/RITA COOLIDGE~ Line (EMI)
* SPINNERS-Cupid (Atlantic) 30-22 * BILLYJOEL~t's Still Rock & Roll To Me (Columbia) i Somethin'Bout You Baby I Like (Capito) o GLADYSKNIGHT/THE PIPS—Landiord
* RUPERYT HOLMES—Answering Machine (Columbia) 17-7 (] BI.UESPROTHERS-Gimme Some Lovin' 193 (WZGC-FM)—Mtlanta © BILLY PRESTON/SYREETA—One More (Columbia)
(MCA)21-14 WySL-Buffalo (IS - © CAROLE KING—One Fine Day (Capital) Time For Love (Tamla) # BOZSCAGGS- Breakdown Dead Ahead
WHB-Kansas City o BILLY PRESTON & SYREETA—One Mare * MICHRELJACKSON—She's Out Of My Life % RAYPARKER JR. & RAYDIO~Two Places At % GLADYS KNIGHT/THE PIPS—Landlord (Columbia) D-12
Time For Love (Motown) (Epic) 13-5 The Same Time (Arista) 18-15 (Columbia) 22-20

* BILLY JOEL~|t's Still Rock & Roll ToMe
bia) 24-18

(Col

* PAUL McCARTNEY—Coming Up (Columbia)
2017

WZDQ-Chattaneoga

® BENNY MARDONES—Into The Night
(Polydor)

© CHRISTOPHER CROSS—Sailing (WB)

* PURE PRAIRIE LEAGUE-Let Me Love You
Tonight (Casablanca) 20-14

 BETTE MIDLER—The Rose (Atlantic) 13-5
WTMA=Charleston

© KIM CARNES—More Love (EMI)
@ BOZSCAGGS—Jojo (Columbia)

+ CAROLE KING—0ne Fine Day (Capitol) 159

* SPINNERS-Cupid (Atlantic) 24-16

. WORD-Spartanburg

o MECO—The Empire Strikes Back
(Casablanca) -

o DIRTBAND—Make A Little Magic (UA)
* KIM CARNES—More Love (EM1)X-23
WLAC—Nashville

WSEZ (2-93) - Winston-Salem

© RICKPINETTE & OAK—King Of The Hill
{Mercury)

o DIRTBAND—-Make A Littte Magic (UA)
WAIV-Jacksonville

o DIRTBAND-Make A Littie Magic (UA)

® ERIC CLAPTON-Tulsa Time (RSO)

* 320? SEGER-Against The Wind (Capitol)
12-

* CHARLIE DANIELS BAND—In America
(Epic) 36-29

WRFC~Athens, Ga.

® ERIC CLAPTON-Tulsa Time (RS0)
® AIRSUPPLY-AIl Qut Of Love (Arista)
* ELTONJOHN-Little Jeannie (MCA) 19-11

* BILLYJOEL~It's Still Rock & Roll ToMe
(Columbia) 16-9

o CAROLE KING-0ne Fine Day (Capitol)

© BENNY MARDONES—Into The Night
(Polydor)

% CHARLIE DANIELS BAND—{n America
(Epic)

 SPINNERS-Cupid (Atlantic) 25-18
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KING-AM Moves To

Adult Contemporary

By ED HARRISON

LOS ANGELES—With the in-
creased influx of FM stations and
fractionalization of the 18-34-year-
old market, Seattle’s KING-AM has
changed its format from Top 40 to
adult contemporary and is zcroing
in on an older target audience.

The new format caters to a 25-34
demographic with hopes of increas-

-ing it to possibly 40 by next year, ac-
cording to interim program director
Bruce Murdock, who is also music
director and morning air person-
ality.

Murdock describes KING as a
“traditional conservativé adult con-
temporary format.”

“Since we're in a transition stage,
it would be inappropriate to play
Blondie’s *Call Me," ™ he says. “Our
target audience leans more towards
females who don't usually like lots of
guitars. If a song has hard guitar riffs
we'd have to look twice at it but that
doesn’t necessarily rule it out.”

Murdock is aiming at presenting a
“consistent musical feel.” believing
it important for the station to sound
the same during the evenings as it
does during the day. Murdock notes
that KING is the market’s only
adult-oriented music station on the
AM dial at night with the Top 40 sta-
tions playing harder music.

“Our personalities are encouraged
to spread out and consistently
present interesting things that relate
to our target audience. We spend
time with our “personalities so they
can present proper programming.”
notes Murdock.

As an example, Murdock cites the
station’s “volcano survival tips” as
Seattle is only 80-100 miles away
from the Mt. St. Helens volcano.

An integral part of KING's pro-
gramming consists of oldies with
“strong ones” programmed once ev-
ery day or two and others every 2Y%
or three days.

“We’re not programming to teens
although it would be swell if they
came along.”

In the mornings about eight to 10
records are played per hour with the
rest of the time consisting of news

and information. The station main-
tains a tight rotation with the music
carefully formated.

Currently, the most programmed
records are Kenny Rogers & Kim
Carnes’ “Don’t Fall In Love With A
Dreamer;” “Steal Away,” by Robbie
Dupree; Michael Jackson's “She's
Out Of My Life:” “Should’ve Never
Let You Go,” by Neil and Dara Se-
daka; Paul Davis’ “Do Right” and
“When The Feeling Comes
Around™ by Jennifer Warnes.

Influencing airplay is trade maga-
zine chart information, movement
on local stations as well as album
and single sales.

“I view callouts and attitudinal re-
search as pieces of information that
go into the process of making a deci-
sion,” says Murdock. In the age of
the '80s when everyone has a com-
puter, research is something you
can’t afford to be without.”

Murdock reports good reaction to
the format change, especially from
the street level. However, because
it's still too early, he expects no sub-
sequent yardstick for a while.

The station is promoting the
change with a television campaign
that will continue throughout the re-
mainder of the year. “We've pro-
duced spots that delineate the
change and will continue to rein-
force the image of the station.” @

Billboards have also been erected
that “bear out the image and feel of
the station.”

The KING air personality lineup
consists of Murdock in the 6 a.m.-10
a.m. slot; Tom McKay in the after-
noon drive period: Scott Forrest 6
p-m.-10 p.m.; and Joe Cooper in the
10 p.m.-2 a.m. shift. The 2 am.-6
a.m. shift is open with weekend per-
sonalities filling in. Tim Allen, Lee
Smith and Peggy Burkhart comprise
this weekend cast.

During the "50s and "60s KING
was Seattle’s dominant MOR sta-
tion. In the early *70s, the format
switched to Top 40 although Mur-
dock says it was never a “hard Top
40 but “straight traditional,” em-
phasising more music than person-
ality.

RUFUS THOMAS HOSTING

Radio Programming

STATION VISIT—Polydor artist Pat Travers, right, visits with WRIF-FM Det

pr

H

R A
roit DJ Art Penhallow shortly
ers’ group appeared at the Royal Oak Theatre in Detroit. The concert was broadcast live by WRIF.

Deep South AOR Radio Scoring
In Ratings, Emphasizing Playlists

® Continued from page |
age brackets as they grow older.

“l have a gut instinct that AOR
will be the Top 40 of tomorrow.”
states Howard Clark, program direc-
tor at KMBQ-FM and KEEL-AM,
Shreveport (the FM outlet is the
AOR station).

He sees both high-end and low-
end gains beyond the station’s 18-24
targeted audicnce. “I'm not really
programming for the high school
age, but we're the 'in’ thing in the
high schools,” claims Clark, noting
KMBQ started out with college age
demographics that have broadened
down to high school and up to 34.

“AOR is serving more of the
masses,” affirms Neal Mirsky, pro-
gram director of WSHE-FM, Fort
Lauderdale. Also helpful, he says.
has been the emphasis of FM over
AM.

Explaining the expanding age
patterns, Norm Hale, program man-
ager of WSRZ-FM, Tampa, notes
the station is beginning to attract the
25-44 age group, “those who started
AOR.”

WSRZ’s music director Jackson
Broderick. adds, "AOR has to come
to grips which the demographic fact
that the average listener is in the
carly 30s. Our 24-44 target group is
where the majority of available lis-
teners will come from.”

WQXM-FM has seen rising rat-
ings, especially in the 18-34 range, in
the Tampa Bay area. Al Peterson,

Memphis WLOK-AM Into Blues

LOS ANGELES—WLOK-AM in
Memphis is expanding its format to
include blues with host Rufus
Thomas.

Veteran performer/radio an-
nouncer Thomas recently ap-
proached the station with an idea for
a blues program, says Jack Hill. the
station’s program director, who liked
the idea.

“Although we have a contempo-
rary r&b format, we feel there is a
big search on to get back to the
blues,” he adds. Hill notes that this
includes music relative to black her-
itage.

“Rufus’ idea was to have a show
that was not commercially over-
loaded.” Hill continues. “In that way
the program could be structured
more loosely. He will be able to play
more music plus do interviews with
the artists. He also will give back-
ground information on artists.”
Thomas goes on the air Saturday (7)
midnight-1 a.m.

Blues programs have been tried at
many stations, but for the most part
they fail. Hill theorizes there are sev-

By JEAN WILLIAMS

eral reasons why such shows are
dumped after short stints.

“A mistake some people make
when programming blues is that
they tend to play only older blues.”
he says. “You can’t continue to do
that. There are valid new blues rec-
ords and artists who should be ex-
posed. This is what Rufus will do in
addition to playing older records.

“We’re trying to present a life-
style; we're not trying to be new.
We only want to meet the desires of
our audience,” says Hill. “Our slo-
gan is ‘1340 WLOK making it hap-
pen.’”

Hill points out that Thomas will
play records from his extensive per-
sonal collection, “plus, Select-O-
Hits here is the largest supplier of
blues records in the area.”

On another note, among WLOK’s
community activities is its involve-
ment with local high schools, with
the station’s Antonio Benson coordi-
nating a group of student DJs, who
become on-air personalities each
Sunday from 7-9 p.m.

According to Hill, the student DJs

play the top records from their
schools in addition to dispensing in-
formation and tidbits about schools
happenings. Each Sunday Benson
selects DJs from different schools.

In still another area, WLOK per-
sonnel are still spinning from a re-
cent highly successful “Stone Soul
Picnic™ that reportedly drew more
than 60,000 persons.

The “Stone Soul Picnic” is said to
be the largest single day event in
Memphis. Hill notes that “This is
our annual appreciation gesture to

the community. The event is free-

and open o entire families.

“We had continuous entertain-
ment featuring eight local groups
plus Kenny Doss from Cream/Hi/
Records and Lee Moore from Score
Records.

“Although other acts are welcome
to participate, this is part of our pro-
gram to help promote Memphis
acts,” explains Hill.

He points out that several labels
participated. including CBS, which
gave away 12,500 EPSs plus RSO,
Motown and others.

www americanradiohistorv com

thie station’s program director, says
the format continues to evolve musi-
cally.

AOR, he says, is not only chang-
ing over the past year, but over the
past decade: “It has gone from an al-
ternative format to a universal for-
mat. The alternative format has be-
come the norm as thg generation
grew up—and now AOR is redefin-
ing itself to being different from a
universal station.”

Peterson believes the 18-24 seg-
ment is “not where it's at anymore,”
and the AOR stations will have to
seck the adult audience that wants
more than music. “It wants enter-
tainment.”

David Sousa. vice president of
programming at WORJ-FM, Or-
lando, beaming its AOR signal un-
der the name ZETA-7. agrees that
the male audience is broadening
and he has also noted a growth in the
number of female listeners.

Sousa senses some problems ac-
companying the popularity of the
format. “As AOR becomes a mass
appeal format, then I see it dying.
The minute you become mass ap-
peal, someone comes along. builds a
better mousetrap and comes out af-
ter you.”

Some AOR consultants and pro-
grammers are sterilizing the format
“like Top 40 was sterilized,” claims
Sousa. who worries about the advent
of “clone album oriented rock ra-
dio.”

Mark Williams, music director of
WRAS-FM, Atlanta, agrees with
Sousa. “If AOR doesn’t open up a
little more, it'll get stale. It needs to
check out new things, take a few
chances and not just go for the sure
thing.”

Glancing at playlists, AOR has
become a hybrid between Top 40
and progressive radio of a few years
ago, believes Mirsky. WSHE in Fort
Lauderdale is becoming much more
selective, adding only the “best cuts
from the best LPs as opposed to
playing six to seven cuts off every
new album.”

WSRZ in Tampa has been having
success with jazz flavoring its play-
list, while WQXM in the same area
plays the hits but plays more than
the hit track off an album. WRAS
also plays jazz, along with new wave
and other forms of music.

More research and in-station-in-
putare going into the compilation of
playlists, agree the deep South
broadcasters. At WRAS, Williams
puts together the playlist with an
emphasis on sales research and
requests. The program director and
music director collaborate on the
playlist at WKLS-FM, Atlanta, and
then react to audience response.

“Everybody helps me make my
decision, but I have the final say so,”
says Sousa of the Zeta-7 system. He

uses trade publications, local re-
search and audience committees
that come to the station, listen to rec-
ords and give their opinions.

Sales, request sheets and the mu-
sic magazines are used at KMBQ in
Shreveport as Clark meets with the
deejays to put together the playlist.
At WQXM, the program and music
directors compile the playlist, utiliz-
ing nationat research through trade
magazine charts, “research from
various markets and programmers
we have access to,” plus retail sales
and telephone requests.

WSRZ is programmed 24 hours in
advance by the decjay. His selection
is reviewed for content and shown to
the music director, then adjusted.
The station initially had one person
programming 168 hours a week and
ran into repetition problems.

“One person physically can’t pro-
gram that much without burning
out,” says Norm Hale, “*so now two
people program it.” The input also
comes from listeners—telephone sur-
veys and by bringing listeners to the
station to give their opinion on songs
played for them.

“Ears and research/science and
emotion” is the WSHE system. re-
ports Neal Mirsky. The rescarch sci-
ence involves tip shects, national
music trades, local retail store calls
and requests.

What is that rescarch showing?
Current hot acts burning up the
playlists at these stations include Pat
Benatar, the Clash, Graham Parker.
Judas Priest. Blondie, Van Halen,
Genesis, Pretenders. Elvis Costello,
Molly Hatchet, Firefall. Scorpions.
Pink Floyd (a resurgence that has
brought renewed interest in the
group’s carly catalog), Tom Petty,
Journey. Boz Scaggs, Spyro Gyra,
Chuck Mangione, Pure Praire
League and the B-52s. :

In this format of change, it's not
unusual for once red-hot acts to cool
themselves almost off the airwaves.
Among those who are suffering de-
clining airplay, according to the pro-
grammers, are Fleetwood Mac, Ted
Nugent, Yes, Elton John (down on
some of these stations despite his
high-charted LP), Led Zeppelin and
Bad Company.

NBC RADIO
GOES ‘FREFE’

NEW YORK-NBC Radio is no
longer under the thumb of NBC
Television. With the appointment of
Irwin Segelstein to the newly created
post of NBC Television president,
NBC president Fred Silverman.
Vern had been reporting to Segel-
stein when Segelstein was president
of television stations/radio.

before Trav-

23

advogiig 086l 'L ANNC


www.americanradiohistory.com

24

Billboard. Aloum Radio Action.

Playlist Top Ad Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (6/4/80)

Top Requests/Airplay-National

BOB SEGER & THE SILVER BULLET BAND—Against The Wind (Capitol)
VAN HALEN-Women And Children First (WB)

PETE TOWNSHEND—Empty Glass (Atco)

BILLY JOEL-Glass Houses (Columbia)

Top Add Ons-National National Breakouts

BLACKFOOT-Tomcattin’ (Atco)

ROADIE-Soundtrack (WB)

KISS—Unmasked (Casablanca)

KROKUS—Metal Rendez-vous (Ariola)

SOUTHSIDE JOHNNY & THE ASBURY JUKES—Love Is A Sacrifice (Mercury)

FOGHAT-Tight Shoes (Bearsville)
SNIFF ‘N’ THE TEARS-The Games Up (Atlantic)
IRON CITY HOUSEROCKERS—Have A Good Time (MCA)

KBP1-FM~Denver (F. Cody) KLBJ-FM—Austin (G. Mason/T. Quarles) WMMS-FM—Cleveland (). Gorman) WQXM-FM—Tampa (N.Van Cleve) WBAB-FM—Long Island (M. Curiey/M. Coppola)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.

© BLACKFOOT~Tomcattin' (Atco)
© DAVEMASON—O1(d Crest OnANew Wave

* % % % o o

(Columbia)

FOGHAT~Tight Shoes (Bearsville)
JUDAS PRIEST—British Stee! (Columbia)
ERIC CLAPTON-Just One Night (RSO)
GRATEFUL DEAD~GoTo Heaven (Arista)
BILLY JOEL—Glass Houses (Columbia)

PETER GABRIEL—(Mercury)
BRAND X—Do They Hurt (Passport)

DAVE MASON—01d Crest On A New Wave
(Columbia)

BLACKFOOT —Tomcattin’ (Atco)

HERMAN BROOD & HIS WILD ROMANCE—Go Nutz
(Ariola)

KISS~Unmasked (Casablanca)

ERIC CARMEN—Tonight You're Mine (Arista)
BLACKFOOT—Tomcattin’ (Atco)

FOGHAT ~Tight Shoes (Bearsville)

IRON CITY HOUSEROCKERS ~Have AGood Time
(MCA)

© WALTEREGAN-The Last Stroll (Columbia)

* * * *

BLACKFOOT —Tomcattin’ (Atco)
PHILIPLYNOTT—Solo In Soho (WB)
GENESIS~Duke (Attantic)

PETE TOWNSHEND—Empty Glass (Atco)
VANHALEN—-Women And Children First (WB)
ERIC CLAPTON~Just One Night (RSO)

o PETERGABRIEL—(Mercury)
o MIX—American Glue (Word Of Mouth)

© HERMAN BROOD & HIS WiLD ROMANCE—Go Nutz
(Ariola)

o KISS—Unmasked (Casablanca)
o BLACKFOOT—Tomcattin’ (Atco)
o CATS—(ELektra)

BREAKOQOUTS —Billboard Chart 808 SEGER & THE SILVER BULLET BAND-Against o MARKANDREWS & THE GENTS—Bi # SOUTHSIDE JOHNNY & THE ASBURY JUKES— Love #  BiLLY JOEL~Glass Houses (Columbia)
" . —Big Boy (A&M) i -
Dept. summary of Add Ons and The Wind (Capitol) o AN ARMATRADING Mo et | AL Is A Sacrifice (Mercury) ZETA-4 (WINZ-FM)—Miami (R. Parker) % BOBSEGER& THE SILVER BULLET BAND ~Against
Requests/Airplay information KZEL-FM~Eugene (C. Kovarick/P. Mays) NG—Me Myself | (AGM) * BOBSEGER & THE SILVER BULLEY BAND~Against o ROADIE—Soundtrack (WB) The Wind (Capitol)
to reflect greatest product ac- o FOGHAT—Tight Shoes (Bearsville) * Istiuganszpn?‘nnnvtmusnumuxzs—Love The Wind (Capitol) . * VANHALEN=Women And Children First (WB)
" 3 - ~Unm nc,
Itnvut{ at regional and national o BLACKFOOT—Tomcattin’ (Atco) i (e = PF‘ETOWNSHENI? Empty Glass (Atco) o *  PETE TOWNSHEND—Empty Glass (Atco)
evels. o STANLEY CLARKE—Rocks, Pebbles And Sand # PETE TOWNSHEND—Empty Glass (Atco) * PRETENDERS~(Sire) VAN HALEN—Women And Children First (WB) WMMR-FM—Philadelphia (). Bonadonna)

Western Region

® TOP ADD ONS

FOGHAT—Tight Shoes (Bearsville)

BLACKFOOT~Tomcattin’ (Atco)

DAVE MASON—01d Crest On A New Wave
(Columbia)

RON CITY HOUSEROCKERS —Have A Good
Time (MCA)

# BOZSCAGGS—Middie Man (Columbia)
#  BILLYJOEL—Glass Houses (Columbia)

KWST-FM—Los Angeles (T. Habeck)

* * *

© FOGHAT-Tight Shoes (Bearsville)

o BLACKFOOT-Tomcattin’ (Atco)
ROADIE—Soundtrack (WB)
PRETENDERS—(Sire)

PINK FLOYD—The Wall (Columbia)

VAN HALEN—Women And Children First (WB)
* GENESIS—Duke (Atlantic)

KISW-FM—Seattie (S.Slaton)

o RIOT—Narita (Capitol)
©  FRANKIE MILLER—Easy Money (Chrysalis)

© |RON CITY HOUSEROCKERS —Have AGood Time
(MCA)

® FOGHAT—Tight Shoes (Bearsvilie)
o BLACKFOOT—Tomcattin’ (Atco)

(Epic)

© RAYGOMEZ—-Volume (Columbia)
©  |RONCITY HOUSEROCKERS— Have A Good Time

MCA)

©  DAVE MASON—Otd Crest On A New Wave

(Columbia)

# PETE TOWNSHEND—Em pty Glass (Atco)
# GRAHAM PARKER—The Up Escalator (Arista)
* SOUTHSIDE JOHNNY & THE ASBURY JUKES ~Love

Is ASacrifice (Mercury)

# JOAN ARMATRADING—Me Myself | (A&M)
KSJO-FM—San Jose (F. Andrick)

VAN HALEN—-Women And Children First (WB)

B0B SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

URBAN COWBOY—Soundtrack (Asylum)

PETE TOWNSHEND—Empty Glass (Atco)

BREAKOUTS

SOUTHSIDE JOHNNY & THE ASBURY JUKES—
Love Is A Sacnifice (Mercury)

JOAN ARMATRADING—Me Myself | (A&M)

RAY GOMEZ —Volume (Columbia)

KZEW-FM —Dallas (J. Dotan)

SNIFF'N’ THE TEARS—The Games Up (Atlantic)
FOGHAT—Tight Shoes (Bearsville)

STANLEY CLARKE—Rocks, Pebbles And Sand
(Epic)

SOUTHSIDE JOHNNY & THE ASBURY JUKES—Love
Is A Sacrifice (Mercury)

*

KRST-FM-~Albug

GRAHAM PARKER~The UpEscalator (Arista)
que (5. Cornish)

JON & VANGELIS—Short Stories (Polydor)
FOGHAT-Tight Shoes (Bearsville)
BLACKFOOT—Tomcattin’ (Atco)
INTERVIEW—(Virgin)

TOUCH~(Atco)

DAVE MASON—01d Crest On A New Wave
{Columbia)

® TOP ADD ONS

BLACKFOOT—Tomcattin’ (Atco)

FOGHAT—Tight Shoes {Bearsville)

{RON CITY HOUSEROCKERS —Have A Good
Time (MCA)

PETER GABRIEL—(Mercury)

*TOP REQUEST/AIRPLAY

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

GENESIS—Duke (Atlantic)
VAN HALEN-Women And Children First (WB)
J. GEILS BAND —Love Stinks (EM1/America)

BREAKOUTS

SOUTHSIDE JOHNNY & THE ASBURY JUKES—
Love Is A Sacnifice (Mercury)

KROKUS—Metal Rendez-vous (Ariola)

KISS—Unmasked (Casablanca)

JON & VANGEL!S—Short Stories (Polydor)

WYDD-FM—Pittsburgh (). Kinney)

1RON CITY HOUSEROCKERS—Have A Good Time
(MCA)

BLACKFOOT—Tomcattin' (Atco)
JON & VANGELIS—Short Stories(Polydor)

DAVE MASON—01d Crest On ANew Wave
(Columbia)

FOGHAT —Tight Shoes (Bearsville)

B0B SEGER & THE SILVER BULLET BAND ~Against
The Wind (Capitol)

Southeast Region

ERIC CLAPTON—Just One Night (RSO)
SAMMY HAGAR—Danger Zone (Capitol)

® TOPADDONS

FOGHAT—Tight Shoes (Bearsville)
BLACKFOOT—Tomcattin' (Atco)

BLACK SABBATH—Heaven And Hell (WB)
SAMMY HAGAR—Danger Zone (Capito})

*TOP REQUEST/AIRPLAY

VAN HALEN—Women And Children First (WB)

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

URBAN COWBOY—Soundtrack (Asylum)

BILLY JOEL-Glass Houses (Columbia)

* * *

*

URBAN COWBOY~Soundtrack (Asylum)
PAUL McCARTNEY—McCartney i} (Columbia)
ELTONJOHN-21 At 33 (MCA)

WIAX-FM—Jacksonville (R. Langlois/ ). Brooks)

FOGHAT—Tight Shoes (Bearsville)
BLACKFOOT~Tomcattin’ (Atco)

STANLEY CLARKE—Rocks, Pebbles And Sand
(Epic)

HERMAN BROOD & HIS WiLD ROMANCE- Go Nutz

® FOGHAT-Tight Shoes (Bearsville)

©  FLASH AND THE PAN—Lights In The Night (Epic)
©  SCORPIONS—Animal Magnetism (Mercury)

o SAMMY HAGAR—Danger Zone (Capitol)

o KROKUS—Metal Rendez-vous (Ariola)

©  PHILIP LYNOTT—Solo In Soho (WB)

* BOBSEGER & THE SILVER BULLET BAND~-Against
The Wind (Capitol)

# BILLY JOEL—Glass Houses (Columbia)

Northeast Region

® TOP ADD ONS

BLACKFOOT—Tomcattin’ (Atco)

FOGHAT—Tight Shoes (Bearsville)

PETER GABRIEL—(Mercury)

SNIFF'N' THE TEARS—The Games Up
(Atlantic)

*TOP REQUEST/AIRPLAY

PETE TOWNSHENO—Empty Glass (Atco)

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

BILLY JOEL—Glass Houses (Columbia)

SOUTHSIDE JOHNNY & THE ASBURY JUKES—
Love Is A Sacrifice (Mercury)

BREAKOUTS

KiSS—Unmasked (Casablanca)

VAN HALEN—Women And Children First WB) * ).GEILS BAND—Love Stinks (EMI/America) (hioi) VAN HALEN—Women And Children First (WB)
- - n
* TOP REQUEST/AIRPLAY o PETERGABRIEL—(Mercury) omenAneEREn s * GENESIS—Duke (Allantc) e * PETETOWNSHEND~Empty Glass (Atco)
s cmps——— o FOGHAT—Tight Shoes (Bearsvile) SREDRUGENTScreanBrean Eod) * VANHALEN—Women And Children First (WB) o CATS-(Elektra) WGRQ-FM—Buffalo (G, Hawras)
Against The Wind (Capitol) ® KISS-Unmasked (Casablanca) & ERLLL A L) WQFM-FM—Mitwaukee (P. Kelly/E. Dimiceli) * BOBSEGERS THESUVERBULLETBAND-AGOnst . ppren cammiEL—(Mercum)
ERIC CLAPTON—Just One Night (RS0) ©  FRANKIE MILLER—Easy Money (Chrysalis) *  GRATEFUL DEAD—Go To Heaven (Arista) R The Wind (Capito) o FOGHAT_Tight Shoes (Bearsill)
a0 ° - 3 =Ty 1
PETE TOWNSHEND—Empty Glass (Atco) ®  BLACKFOOT-Tomcattin' (Atco) KMOD-FM—Tulsa (B. Bruin/C. West) le::r . M«;v:catt(l; ( c‘»)|)|) # VANHALEN-Women And Children First (WB) R BRAMTCHAIEKOVSKV Pressure (Polydor/Radar)
HALEN-W And Children First (WB; - i o —Tight Shoes(Bearsville —Pressure (Poly
VAN HALEN—Women And Children First (WB) * ERICCLAPTON JustOneng”t(RSO) o PAULMECARTNEY—McCartney Il (Columbia) . # JOURNEY—Departure (Columbia)
*  SCORPIONS—Animal Magnetism (Mercury) Y  BOBSEGER & THE SILVER BULLET BAND—Against © ROADIE-Soundtrack (WB)
% GRAHAM PARKER—The Up Escalafor (Arista) © DAVEMASON—OId Crest OnA New Wave The Wind (Capitoh) & *  ERIC CLAPTON-Just One Night (RS0) o BLACKFOOT—Tomcattin’ (Atco)
=] BREAKOUTS % PETE TOWNSHEND—Empty Glass (Atco) (et *  PETETOWNSHEND—Empty Glass (Atco) WHFS-FM—Bethesda (D. Einstei % BOBSEGER & THE SILVER BULLET BAND—Against
x ® ROADIE-Soundtrack (WB) # ERIC CLAPTON—Just One Night (RSO) The Wind (Capitol)
<L [ ROADIE~Soundirack (WB) 2 o FEELIES(Stiff) .
O | Rav cOMEZvolume (Calumbia) SOUthweSt Reglon ©  RAYGOMEZ—Volume (Columbia) * URBAN COWBOY~Soundtrack (Asylum) *  BILLYJOEL~Glass Houses (Columbia)
3 FRANKIE MILLER—Easy Money (Chrysahis) o OZARK MOUNTAIN DAREODEVILS—(Columbia) KSHE-FM—St. Louis (R. Balis) ©  MIX—American Glue (Word Of Mouth) *  PETETOWNSHEND—Empty Glass (Atco)
=2 KISS—Unmasked (Casablanca) e TOP ADD ONS ©  PHILIPLYNOTT—Solo In Soho (WB) o BILLYSQUIER—Tale Of The Tape (Capitol) ® SURFPUNKS—My Beach (Epic) * CHEAPTRICK—FoundAIITheParls(EPic)
g % VANHALEN-Women And Children First (WB) o FOGHAT—Tight Shoes (Bearsille) o HILLY MICHAELS~Calling AllGirls (WB) WLIR-FM—Long island (D. McNamara /L. Kieinman)
3 — “‘Vfc':f:;a')o'dC'“‘O““"e"‘w""’e * ERICCLAPTON—Just One Night (RS0) o BLACKFOOT—Tomcattin’ (Atco) o ROBBIE DUPREE(Elekira) ©  SHANDI—(Dreamland)
DFNMELEM=San trancisc (F.Nincent) BLACKFOT-Tomati’ (Ko #* TEDNUGENT—Scream Dream (Epic) . Issc)‘\usr::il'?;l&r?::‘\rwt)rﬂiASBURVJUKES—Love * GRAHAM PARKER— The Up Escalator (Arista) SRUEVO ¥ tcedom DiChoice (HB)
- - A FOGHAT-Tight Shoes (Bearsville) . ROAD{E—Soundtrack (WB
s Lot SNIFF"N' THE TEARS—The Games Up * URBAN COWBOY—Saundirac (hsylum) o MARYBURNS—(MCA) # JOANARMATRADING—Me Myself | (A&M) ° pmma:::L ':; o ))
o — ) o ~(Mercury
ay O WEUESIEEELY (Attantic) dw tR . o RAYGOMEZ—Volume (Columbia) % PETETOWNSHEND—Empty Glass (Alco) C
- o BLACKFOOT—Tomcattin’ (Atco)
=+ BOBSEGER&THESILVERBULLET BAND—Against Iowest kegion e T E I e _
S TheWind (Capitol) * LRSS Aganst « GRATEFUL DEAD—GoTo Heaven (Arista) o MARKANDREWS & THE GENTS—Big Boy (AGM)
= *TOP REQUEST /AIRPLAY The Wind (Capitol) Uy
* JOURNEY—Departure (Columbia) # GENESIS—Duke (Atlantic) *  D.L BYRON—This Day And Age (Arista)
w

SOUTHSIDE JOHNNY & THEASBURY JUKES—Love
IsASacrifice (Mercury)

# ROBIN LANE & THE CHARTBUSTERS —(WB)
# SQUEEZE—Argybargy (AEM)

WAQX-FM—Syracuse (E. Levine)

o ROADIE—Soundtrack (WB)
BLACKFOOT-Tomcattin’ (Atco)

PETER GABRIEL—(Mercury)

FOGHAT—Tight Shoes (Bearsville)

SNIFF'N’ THE TEARS—The Games Up (Atlantic)
KROKUS—Metal Rendez-vous (Ariola)

BOBSEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

# PETE TOWNSHEND—Empty Glass (Atco)
# GENESIS—Duke (Atlantic)

* % o o

WPLR-FM —New Haven (G. Weingarth/E. Michaelson)

ARLENROTH—(Rounder)
FOGHAT—Tight Shoes (Bearswille)
BLACKFOOT—Tomcattin’ (Atco}

©  ROADIE-Soundtrack (WB) © JAMIE SHERIFF —No Heroes (Polydor) ROADIE~Soundtrack (WB) SNIFF "N’ THE TEARS—The Games Up (Atlantic)
* BOBSEGERSTHESILVERBULLETBAND_Against  * PINKFLOYD—TheWall (Columbia) BREAKOUTS R iy PETERGABRIEL—(Mercury)
The Wind (Capitol) * VANHALEN—Women And Children First (WB) WWWW-FM—Detroit (D. A wi -Go HILLY MICHAELS —Calling Al Gils (WB)
*  ERIC CLAPTON—Just One Night (RSO) * TOMMYTUTONE—(Columbia) o BLACKFOOT—Tomeattin’ (Mco) ROADIE-Soundtrack (WB) GRATEFUL DEAD—Go To Heaven (Arista)
# JOURNEY—Departure (Columbia) KISS—Unmasked (Casablanca)

# JOURNEY-Departure (Columbia)
 PATTRAVERS BAND—Crash And Burn (Polydor)

KOME-FM—San Jose (D. Jang)

o ROADIE—-Soundtrack (WB)
© HERMANBROOD & HIS WILD ROMANCE—Go Nutz

KTXQ-FM—Dallas (T. Spencer)

DAVE MASON—O01d Crest On New Wave (Columbia)
GERRY RAFFERTY—Snakes And Ladders (UA)
JOAN ARMATRADING —Me Myself | (A&M)

STANLEY CLARKE—Rocks. Pebbles And Sand
(Epic)

*

80B SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

# TEDNUGENT-Scream Dream (Epic)
# ). GEILS BAND—Love Stinks (EMI/Amenica)

*

VAN HALEN—Women And Children First (WB)

PHILIP LYNOTT—Solo In Soho (WB)
CATS—(Elektra)

WKLS-FM—Atlanta (R. Pi

WNEW-FM—New York (M. Mcintyre)

{RON CITY HOUSEROCKERS—Have A Good Time
(MCA)

FOGHAT—Tight Shoes (Bearsville)
SNIFF'N’ THE TEARS —The Games Up (Atlantic)

PETETOWNSHEND—Em pty Glass (Atco)
CHARLIE DANIELS BAND—(n America (Epic)
* BOZSCAGGS—Middle Man (Columbia)

* % % © o 0 0 o o

WCOZ-FM—Bosten (K. Ingram)

©  HERMANBROOD & HIS WILD ROMANCE — Go Nutz
(Ariola)

(Ariola) WLUP-FM—Chicago (S. Daniels) o BLACKFOOT-Tomcattin' (Atco)
3 o MINKDEVILLE—Le Chot Bleu (Capitol)

o ROCKYBURNETTE=The Son Of Rock And Roll . IS&UST:?:'I_I);]&I?’I:UV’:)THEASBURVlUKES—Love o PETERGABRIEL_(Mercury) ® FOGHAT-Tight Shoes (Bearsville) © ERIC CARMEN=~Tonight You're Mine (Arista) o FOGHAT TightShoes(Bearsv:lle)p

(EMI/America) H i - -
o RAYGOMEZ—Volume (Columbia) © BLACKFOOT-Tomcattin' (Atco) ® BLACKFOOT—Tomcattin' (Atco) O Z:':.:'::AG::ERDa:::{'h::c(j::)m():\)-t) o BLACKFOOT—Tomcattin' (Atco) o PETERGABRIEL—(Mercury)

- . ° - or (Arista
* BOB SEGER & THE SILVER BULLET BAND—Against o FOGHAT—Tight Shoes (Bearsville) p ®  KISS—Unmasked (Casablanca) ® KISS—Unmasked (Casablanca)

o SOUTHSIDE JOHNNY & THEASBURY JUKES—Love The Wind (Capitol) ® ROADIE-Soundirack (WB) o FRANKIEMILLER—Easy Money (Chrysali

Is A Sacrifice (Mercury) % BILLY JOEL—Glass Houses (Columbia) # VAN HALEN—Women And Children First (WB) * BOBSEGER & THE SILVER BULLET BAND—Against * SDUIHSII_)EIOHNNVtTHEASBURVJUKES—Love Ki —Easy Money (Chrysalis)
# ERIC CLAPTON- Just One Night (RSO) % SAMMY HAGAR—Danger Zone (Capitol) # CHEAPTRICK—Found All The Parts (Epic) The Wind (Capitol) IsASacnfice (Mercury) * :(E::;gi:m;::::;g:;&::)n

; o o

% BOBSEGERS THESILVERBULLETBAND—Against % ERICCLAPTON—Just One Night (RSO) % GENESIS—Duke (Atlantic) RREILLYIOECSGlaschoises (lurbia) * PRETENDERS—(Sire) The Torpedoes (Backstreel/MCA) e

The Wind (Capitol) KLOL-FM—Houston (P.Riann) » BOBSEGERE THESILVERBULLET BAND_Against ~ * VANHALEN—WomenAndChildren Frst (W) * PAULMCCARTNEY—McCartoey  (Columbia) + ROCKYBURNETTE= The S0 Of Rock And Rolt
#  PATTRAVERS BAND—Crash And Burn (Polydor) o DAVEMASON—OId Crest OnA New Wave The Wind (Capitol) *  URBAN COWBOY—-Soundtrack (Asylum) (EMI/America)

# PETE TOWNSHEND—Empty Glass (Atco)

(Columbia)

WLVQ-FM—Columbus (S. Runner)

WROQ-FM —Charlotte (E. Conner)

*

GRAHAM PARKER—The Up Escalator (Arista)

WCMF-FM—Rochester (T, Edwards)

 PRETENDERS—(Sire)

KZAP-FM—Sacramento (C. Miller) o FOGHAT—Tight Shoes (Bearsville o FOGHATTight Shoes (Bearsvlle o BLACK SABBATH—Heaven And Hell (WB)
o TR T ® BLACKFOOT—Tomcattin’ (Atco) o OV T G () o FOGHAT-Tight Shoes (Bearsville) o PETERGABRIEL—(Mercury) ® Copyright 1980, Billboard Publi-
—Tomcatti —Tom R A f
O Ll SR L IEED . o SAMMYHAGAR-Danger Zone (Capitol) o BLACKFOOT—Tomcattin(Atco) cations, Inc. No part of this publi-
o FOGHAT-Tight Shoes (Bearsvitle) © D.B.COOPER—Buy American (WB) ® KROKUS—Metal Rendez2-vous (Ariola) o BLACKFOOTTomcattin' (Atco) g:atlon may be reproduced, stored
% VANHALEN—Women And Children First (WB) ° ??’:5‘;?“'1'}:3754"250"OfRMA"dRO" * BOBSEGER & THESILVERBULLETBAND—Against . B |y JOEL—Glass Houses (Columbia) * PETETOWNSHEND—Empty Glass (Atco) ina (;et:::av:rlws)f/ztr%n.o:)rb;ra;:g
! i The Wind{(Capitol THE HEARTBREAKERS — 0 ! ;
* BOBSEGER&THESILVERBULLETBAND-Agains! o pEyE TOWNSHENDEmpty Glass (Atco) e _ « BOBSEGERSTHESIVERBULLETBAND-AGSrst  * Toroipotoms (Bactatast Ry Damn means, electronic, mechanical,
The Wind (Capitol) + URBAN COWBOY—Soundirack (Asylum) #  ).GEILS BAND—Love Stinks (EMI/America) The Wind (Capitol) ) pho_tocopymg, recordlrjg, or .Oth-
#  PETE TOWNSHEND—Empty Glass (Atco) % VAN HALEN—Women And Children First (WB) #  VANHALEN~Women And Children First (WB) % VAN HALEN—Women And Children First (WB) *  GENESIS—-Duke (Atlantic) efew::i.s;lg::h()fl-ltih;heug;'il;)r:e:vrlﬂen
. rmi: o
# ERIC CLAPTON—Just One Night (RSO) # GENESIS~Duke (Atlantic) # GENESIS—Duke (Atlantic) + URBAN COWBOY—Soundtrack (Asylum) # HEART—Bebe Le Strange (Epic) P © p
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Radio Programming

New On The Charts

Vox Jox

The Jags
“Back Of My Hand”—84

The U.K.s newest import, the
Jags, joins the Pretenders. the Clash
and Gary Numan as England’s lat-
est representatives of the new, lean
rock on the U.S. pop chart.

Signed with Island in February,
the band formed in 1978. Voocalist/
guitarist Nick Watkinson and lead
guitarist John Alder, the heart of the
Jags, have been friends since boy-
hood days in Scarborough, England.

In early 1977. Watkinson and Al-
der united their musical aspirations
and budding songwriting talents.
After a year of practicing the new

s

craft and familiarizing themselves
with each other’s songwriting style,
they became three with the addition
of bassist Steve Prudence.

By summer of last year. the band
began touring the U.K. A succession
of drummers filtered through the
group. even as it wrapped up its deal
with Island. The spot was only
recently filled for good by Glasgow
drummer Alex Baird.

Currently on a major U.S. market
club tour, the band is managed by
Richard Griffith in London (0l)
221-3066. It has no booking agent.

$.0.S. Band
“Take Your Time”—t

The S.0.S. Band’s first hit is the
creation of producer/writer Sigidi,
who is producing the band’s forth-
coming LP on Tabu (Columbia),
and who is credited with polishing
its accessible. funk/pop sound.

Gaining notoriety as the house
band in Atlanta’s Regal Room club.
the group. then called Santamonica,
teamed up with manager Bunny
Ransom. a local publicist. Through
Ransom, the newly-named S.0.S.
Band met Tabu chief Clarence
Avont, who introduced them to Si-
gidi, a West Coast producer.

Together for 3% years, the band

PROGRAM REVIEW

members originally drifted to At-
lanta from all over the country. The
nucleus is a quartet consisting of
gospel-influenced singer Mary
Davis. and three seasoned jazz/funk
musicians: James Earl Jones IIIL.
drums and timbales; keyboardist Ja-
son Bryant; and pianist/bassist John
Alexander Simpson 111

At the request of the Isley Broth-
ers, the S.0.S. Band will open for
that supergroup during its upcom-
ing tour. Bunny .Ransom works
through Atlanta’s First Class, Inc.,
(404) 892-1434. The band has no
booking agent at present.

ABC Country Show Lively

The Oak Ridge Boys, Country
Greats In Concert, June 7. Produced
by Jim Fitzgerald of Scarza/Fitz-
gerald Productions for the ABC En-
tertainment Network, 60 minutes.

NEW YORK—Caughtin a Green
Bay, Wis.. concert at the Carlton
West Theatre, this lively group of
country singers provides a program
of sturdy hand clappers that in-
cludes many of their hits including
their most recent, “Leaving Loui-
siana.”

The 13 selections include such
other hits as “You’re The One,”
“Sail Away.” "Trying To Love Two
Women.” **‘Dance The Night
Away.” “Come On In” and “Y-all
Come Back Saloon.” Through it all
they are solidly backed by the Oak
Ridge Boys Band.

The boys’ gospel roots shine on
several numbers including the rous-
ing “Have A Little Talk With Jesus,”
which fires up the crowd with a solid
dose of that ol’ time religion.

DOUG HALL

NEW YORK-—Brock Whaley has
joined WMET-FM Chicago as af-
ternoon drive personality. He comes
to the station from KAZY-FM Den-
ver. where he was morning person-
ality. This Metromedia outlet
recently took 1.000 listeners to the
opening of the film “The Empire
Strikes Back.”

*  x X

Dan Vernon Gates, former host of
the syndicated program “Country
Roads,” has joined WRCG-AM Co-
lumbus, Ga., as program director of
the country station. . . . Scott Marcus
is promoted to assistant p.d. at
KSXO-AM Redding. Calif. He con-

tinues to handle the midday shift.

Pro-
Motions

LOS 'ANGELES—MCA is pro-
moting Rupert Holmes “Answering
Machine” with a tie-in with the Re-
cord-A-Call Answering Machine Co.
The national promotion involving 15
stations and retailers requires con-
testants to send in a postcard to the
station or fill one out at participating
retail outlets with the winner receiv-
ing a Record-a-Call Answering Ma-
chine. Ten machines were made
available at each station. ’

* k%

Epic is promoting its series of Nu-
Disks with a promotion tying in 50
AOR stations and select Top 40 sta-
tions along with retail outlets. Sam-
plers have been made up containing
tracks from each of the released 10-
inch Nu-Disks. Fifty samplers and
50 Cheap Trick Nu-Disks will be
given away via coupons redeemable
at retail outlets. Participating sta-
tions and outlets include KZEW-
FM, Dallas along with Peaches;
WYSP-FM and WZZO-FM, Phila-
delphia in conjunction with Listen-
ing Booth Record outlets; WRHY-
FM, Philadelphia with Music Mer-
chants; WBCN-FM, Boston with the
Harvard Coop; WAAF-FM, Wor-
cester, Mass. with Strawberry’s;
WLIR-FM, New York with Elroys;
KSHE-FM, St. Louis with Street
Side and KY102-FM in Kansas City
with Caper’s Corner stores.

* X X

Pam Moss, WEA’s California ra-
dio spot buyer set up a Pretenders
promotion with KCOZ-FM in San
Jose whereby contestants dressed up
in a “Pretend You're A Pretender”
look-a-like contest. Two Boo Boo
record outlets were utilized in the
promotion with five winners receiv-
ing Rolls-Royce chauffeured limo
rides to Pete’s Seaside Cafe, a diner,
new wave hairstylings by Terry of
Debbie’s Hair Design and a gift cer-
tificate to Second Time Around, a
used clothing store. KCOZ awarded
six packs of Dr Pepper, Boo Boo T-
shirts and gift certificates redee-
mable for records.

* * *

Portland’s KQFM-FM honored
ZZ Top’s first appearance in nearly
two years with a cheap sun glasses
promotion. Listeners were asked to
send in their original versions of
cheap sun glasses. The best ones
were put on display at Washington
Square, an indoor mall. Creators of
the winning pair received a 2 by 3
commorative ZZ Top flag, back-
stage passes and a chance to party
with the group. Runnerups received
“Deguello” albums and tickets to
the show.

www.americanradiohistorv.com

By DOUG HALL

KEWI-AM Topeka, Kan., morn-
ing man Don Rooney has resigned to
take a position in New England.
J.M. Greeley the p.d. is looking for a
replacement. He says he needs, “a
topical. creative, funny, serious, ma-
ture. everything morning person-
ality.” Air checks and resumes
should be sent to P.O. Box 4407,
Topeka, Kan. 66604.

* k%

Ronald Pancratz is named general
manager of WJR-AM Detroit suc-
ceeding Bill James, who has been
named senior vice president of the
parent company, Cap Cities. Pan-
cratz moves up from general sales
manager.

* % K

Kid Jensen, Canadian-born DJ
who has figured in the top five posi-
tions of most popularity polls in
Britain since he joined BBC four
years ago, has resigned to present a
nightly newscast on Ted Turner's
new Cable News Network, Bill-
board’s man in London. Peter Jones.
reports.

x  x x

Bruce Parsons has joined WEEJ-
FM Port Charlotte, Fla., to handle
special programming. Parsons re-
turned from Western Europe last
year after 13 years asa host on Radio
Nederland shows. . .. Leslie Mitch-
ell has joined WYDD-FM Pitts-
burgh as part-time announcer. She
comes from WAAL-FM Bingham
ton, N.Y.

* X

WABC-AM New York person-
ality Johnny Donovan randomly
dialed another number in the sta-
tion’s cashcall contest and reached
comedian Henny Youngman. Al-
though Donovan quipped “Take
our money. please,” Youngman
could not identify the amount in the
jackpot and did not win. ...
WWWW-FM (W-4) Detroit contin-
ued its series of live broadcasts of
Rare Earth from the local Harpo’s
Lounge.

LS R

Musican-composer-arranger Mi-
chael Boddicker was featured on
KIIS-FM Los Angeles “Lifestyle”
show. hosted by station music direc-
tor Danny Lemos. ... Brimstone
Films has completed television tap-
ing of KVIL-AM-FM p.d. and
morning jock Ron Chapman’s show.

. WLS-AM Chicago jock Larry
Lujack served as parade marshal
for the 34th annual La Grange Pet
Parade, which included 25 marching
bands.

WGVM-AM Greenville. Miss., is
looking for an adult sounding air
talent for its contemporary country
format. Tapes and resumes should
be directed to Todd Martin, program
director. WGV M, Box 1438. Green-
ville. Miss. 38701.

* K

KFRC-AM San Francisco held its
annual client party May 22 with
Paul Anka accompanied by a 32-
piece orchestra and a choir of 23 en-
tertaining KFRC’s clients. Held in
the Grand Ballroom of the Fairmont
Hotel, the event was highlighted by
special appearances by Pablo Cruise
and Doobie Brother Michael
McDonald.

BubblingUnderThe

__HOT100

101-YOU GOT ME, Tommy James, Millennium
11788 (RCA)

102—YOU AND ME, Rockie Robbins, A&M 2231

103—SITTING IN THE PARK, G.Q., Arista 0510

104—DON'T FIGHT IT, Red Rider, Capitol 4868

105—-GO0D TO HAVE LOVE BACK, Felix Cav-
aliere, Epic 960880

106—1 DON'T WANT TO GET DRAFTED, Frank
Zappa, Zappa 21

107—REBEL GIRL, Survivor, Scotti Bros.<517
(Atlantic) -

108—DOES SHE HAVE A FRIEND, Gene Chan-
dler, 201h Century 2451 (RCA)

109—BEBE LR STRANGE, Heart, Epic 9-50892

110—MARSEILLES, Angel City, Epic 9-50881

BubblingUnderThe

. _ToplPs__

201—LARRY GATLIN & THE GATLIN BROTHERS
BAND, Straight Ahead, Columbia JC 36250

202—-GENISIS, Wind & Wuthering, Atco SD
38100

203—-FRANCE JOLI, Tonight, Prelude PRL 12179

204—THE FABULOUS THUNDERBIRDS, What's
The Word, Chrysalis CHR 1287

205—GENESIS, And Then There Were Three, At-
lantic SD 19173

206—THE JAGS, Evening Standards, Island ILPS
9603 (Warner Bros.)

207—ABBA, Greatest Hits Vol. 2, Atlantic SD
160009

208—THIRD WORLD, Arise In Harmony, Island
ILPS 9574 (Warner Bros.)

209—EDWIN STARR, Stronger Than You Think |
Am, 20th Century T-615 (RCA)

210-STACEY LATTISAW, Let Me Be Your Angel,
Atlantic SD 5219

“Thank You”
THE ALL NITE FUNK BAND
“THOUSAND SHADOWS”

12’ single E.P.
LABEL: HOTRAX RECORDS
PUB: DERGLENN-JOBETE (ADMIN.)
DIST: RECORD DISTRIBUTOR INC.
MGMT: SUNSTORM ENT.
PROD: RG INGERSOLL

ARRANG: PAT (SKI) POZEN

MARK HANNEN

K SMITH, R DECHENNE, J MORANO,
R INGERSOLL, P POZEN, A CURTIS

“HOTRAX”

(PRONOUNCED HOT-TRACKS)
6317 WILBUR AVENUE, RESEDA, CA 91335 (213) 343-4596

ENGR:
STAFF:

25
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French Expert Tells
Tribunal Of 8% Fee

By JEAN CALLAHAN

WASHINGTON — Jean-Loup
Tournier, director general of SA-
CEM, the French performance and
mechanical royalty rights organiza-
tion and president of BIEM, the Eu-
ropean music royalty negotiating
group, flew in from Paris to testify
Tuesday (3) and Wednesday (4) at
the Copyright Royalty Tribunal’s
mechanical rate setting proceedings.

Tournier told the Tribunal that
BIEM. which represents approxi-
mately 30 member nations including
European, East European and
South American countries, nego-
tiates a standard contract setting me-
chanical rates at 8% of the retail
price of records.

He added that this rate may vary
from country to country because
mechanical negotiations are con-
ducted within the economic realities
of each nation.

Tournier criticized U.S. mechani-
cal rates as “low and not made up by
volume.” Songwriters are often paid
higher royalties for the same songs
in Europe than in the US. he
added. “The actual money which
goes to the creator is definitely
higher in Europe than it is in the
U.S..” Tournier testified.

“We feel that at the moment, be-
cause of these low rates, the writer
may not be getting a fair share as
compared to the extraordinary in-
fluence on the importance of his
contribution to the wealth of this
country.” :

During cross c¢xamination by
Recording Industry Assn. of Amer-
ica attorney Jim Fitzpatrick, Tour-
nier noted that mechanical royalty
fees should not be based on record
industry profitability.

“If so. the fees would have to be
changed constantly.” Tournier rea-
soned. “Furthermore, you can’t take
the volume of the industry as a
whole. Some firms are doing better
than others yet you cannot create a
separate tariff for cach producer.”

Responding to the suggestion that
an increase in the mechanical roy-
alty rate would create a “windfall”
for authors and composers. Tournier
said, “I've never heard of any law in
this country which puts a ceiling on
earnings. If there is a ceiling, there
must also be a basement. In the field
of the arts. there are no maximums
and no minimums. Authors and
composers don’t get unemployment
benefits and in our business you can
be a success today and out of work
tomorrow.”

Much of the cross examination of

Tournier had to do with detailed ex-
ploration of charts comparing the ef-
fective mechanical royalty rate in
France with the U.S. rate.

The music publishers attempted
to show through these charts that the
French mechanical rate is sig-
nificantly higher than the American
rate. The publishers’ tigures put the
French rate at 7.48%, compared with
the U.S. rate at 3.8%.

Fitzpatrick argued that the Euro-
pean value added tax and sleeve al-
lowance fees must be subtracted
from the figures before arriving ata
true royalty rate which he then esti-
mated at 5.1%. Comparing the retail
price of records in France ($6) with
the suggested retail price in the U.S.
(88), Fitzpatrick concluded that the
royalty percentages in both coun-
tries are nearly identical.

25 Country Clicks In
Lowery Promo Album

By KIP KIRBY

NASHVILLE—A special limited
edition promotional LP aimed at
country radio stations has been pre-
pared by the Lowery Music Group
in Atlanta and will ship this month.

Titled 25 Golden Years In Low-
ery Country.” the two-record set will
initially be mailed to approximately
500 major market stations, with ad-
ditional copies of the 2.000-run
pressing available (o stations upon
written request.

The package reflects the Lowery
Group’s publishing activities from
1953-1978 and contains 25 country
hits from the company’s catalog.

3 Columbia Folios

NEW YORK—Columbia Pictures
Publications has released three new
folios.

They include “I Wish I Was
Eighteen Again & Everything Old Is
New Again plus 24 Nostalgic Favor-
ites” (35.95), “The Rose Plus 12 Mo-
tion Picture Themes.” arranged by
Dan Coates for Big Note Piano
($3.95) and “The New 101 Big Hits
For Easy Piano™ (9.95).

Quartet Workshop

LOS ANGELES—The American
Society of Music Arrangers will
sponsor a workshop for piano quar-
tet June 21 at Steinway Hall. 3330
Wilshire Bivd.

Participation is open only to regu-
lar members of the society. but asso-
ciate members and the public are in-
vited to attend free.

Represented in the tribute compi-
lation are past and present Lowery
writers such as Jerry Reed, Ray Ste-
vens, Joe South, Razzy Bailey, Dan
Welch and Kendall Hayes.

Performing on the album are Le-
roy Van Dyke (*“Walk On By™). Billy
Joe Royal (“*Down In The Boon-
docks™), Ray Stevens (“Ahab The
Arab”), Elvis Presley ("Walk A Mile
In My Shoes™), Red Foley & Kitty
Wells (*No One But You™). Freddy
Weller (“Games Pcople Play™),
Lynn Anderson (“I Never Promised
You A Rose Garden”), Joe South
(“Don’t 1t Make You Wanta Go
Home™). Gene Vincent (“Be-Bop-
A-Lula™)and Sonny James (*Young
Love™).

Also in the album is the gospel
recording originally released by
Lowery Group president Bill Low-
ery on Capitol. The song, “l Have
But One Goal,” was written by Cot-
ton Karrier, now general profes-
sional manager for the Lowery pub-
lishing firm.

Explaining the release of *25
Golden Years In Lowery Country.”
Lowery notes: “While our publish-
ing company has been successful in
the pop/rock field. we have never
forgotten our country beginnings.
Country radio stations have made
our 25 years possible. and this is our
way of thanking them.”

Any country station wishing serv-
ice on this limited LP should address
requests on radio letterhead (o the
Lowery Group. 3051 Clairmont Rd.
N.E.. Atlanta, Ga. 30329.

Publishing
Sue College

For Alleged
Photocopies

NEW YORK—The first known-le-
gal action by music publishers
against a college over the issue of
photocopying of copyrights has
been filed against the board of
Longwood College and a member of
its music department.

The move follows mobilization
last fall (Billboard, Nov. 24, 1979) by
the National Music Publishers Assn.
and the Music Publishers Assn. (o
make the educational field aware of
possible infringements.

Charging “willful and inten-
tional” copyright infringements. the
suit was filed May 29 in the Rich-
mond Division of the U.S. District
Court for the Eastern District of Vir-
ginia. The plaintiffs are Theodore
Presser Co., Oxford Univ. Press and
Novello & Co.

The state college, located in Farm-
ville, Va.. and Dr. Louard E. Egbert
Jr.. described as “the acting chair-
man or chairman of the music de-
partment,” are alleged to have made
unauthorized copies of five Christ-
mas choral works.

The plaintiffs seek statutory dam-
ages jointly and $50.000 for each
work infringed, as well as court costs
and attorneys’ fees.

In addition, the publishers seek
preliminary and permanent injunc-
tions barring future infringements of
these copyrights as well as impound-
ment and/or destruction of “all in-
fringing copies of plaintiff’s works
made by defendants and all devices
utilized by defendants in making
such copies.”

The suit goes on to state that the
alleged infringing activity was per-
formed on the college premises “by
Egbert, students and other em-
ployes, agents or servants™ of the
college and the board pursuant to
instructions and directions of Egbert
and that these activities were never
authorized by the plaintiffs.

Holmes a Speaker
At AGAC Huddle

NEW YORK-Artist-writer Ru-
pert Holmes is the guest speaker
Thursday (19) at the American
Guild of Authors & Composers
ASKAPRO noontime rap sessions.

Usually held at AGAC’s head-
quarters here, the Holmes affair will
take place at Storytowne, 41 E. 58th
St. In succeeding weeks, ASKAPRO
will hear from Sandy Linzer, a
writer, and Bob Weinstein of BM1.

ASKAPRO is open to all song-
writers, who are required to phone
(212) 757-8833 for a reservation.

In another AGAC development,
the Guild is celebrating New York
songwriters in June as part of its
New York Songwriting Contest and
the mayoral proclamation of June
23 as “New York Songwriters Day.”

Original Oscars

LOS ANGELES—Under a new
ruling of the Academy of Motion
Picture Arts & Sciences. beginning
with the 53rd Oscar presentations,
original song scores will be consid-
ered in the best original score cate-
gory rather than be combined with
nominees for best adaptation score,
as has been the case since 1971.

Lippman-ATV Tie

LOS ANGELES—Personal man-
ager Michael Lippman and ATV
Music have signed a publishing deal
in which Lippman will provide ATV
with five new songwriters a year.
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WORLDWIDE RIGHTS, TOO

Half Of Kessler’s
Firms Go To Deutch

By IRV LICHTMAN

NEW YORK-—-Buttermilk Sky
Associates, a music publishing com-
plex established three years ago by
Murray Deutch, has acquired a 50%
interest in Danny Kessler’s publish-
ing interests, a move that’s part of
Deutch’s game plan for smaller pub-
lisher survival.

“For independent publishers like
myself, the deal offers two decided
advantages: it gives me catalog par-
ticipation in association with some-
one who is also a producer and label
owner and it also atfords me auto-
matic representation on the West
Coast.” .

In addition to his half interest in
Kessler’s publishing venture—in-
volving Jarac Music (ASCAP) and
Lynnal (BMI)—Deutch also obtains
worldwide administration rights to
the catalogs.

Early last year, Deutch acquired
the music publishing interests of
Bobby Shad. also a producer and la-
bel owner (Mainstream), merging 31

3B, Berardi Bros.

NEW YORK—Bourne Music has
made its first copublishing deal un-
der Bonnie Bourne.

The 62-year-old publishing oper-
ation has formed a partnership with
the songwriting team of Richard and
Michael Berardi. including two pub-
lishing firms, 3B Music (ASCAP)

and Berardi Brothers Music (BMI). -

The deal represents a return to the
Bourne company by the two writers,
most recently associated with April-
Blackwood Music. In the early *70s,
they were staff writers at Bourne.

Shad companies into two entities,
Good Flavor Music (ASCAP) and
Slow Dancing Music (BMI).

Kessler is owner of the TK-dis-
tributed Inphasion Records, which
has just marketed a new album by
the Chi-Lites, with material from the
Kessler-Deutch catalogs.

Deutch’s presence on the West
Coast is now in the form of Kessler's
operation at 11925 Ventura Blvd. in
Studio City, where Kessler’s son, Jay
(a producer), also is located.

In another development, Deutch
says he plans to launch his own la-
bel. to be named later, in about six
weeks. In his tenure as president of
United Artists Records in the early
"70s, Deutch also launched what was
rare for the time, a publisher-associ-
ated label. Avalanche Records.

Deutch is based in New York at
515 Madison Ave. Besides himself,
he has Stuart Cantor as professional
manager and Jaine Vaughan as his
execulive assistant.

Tie With Bourne

Recordings of their material cover
awide area, and include cuts by Me-
lissa Manchester, Ronnie Spector,
Trini Lopez, Leoleatta Holloway,
Gene Pitney and Al Martino. They
also had a recent country success, “1
Wanna Come Over” by Alabama on
RCA and their “The Best Side Of
Goodbye™ is the title song of Jane
Olivor’s new Columbia album.

The partnership will include
record production and management
and works out of Bourne offices here
at 1212 Ave. of the Americas.

Regent Grabs Show Songs

NEW YORK-—Harry and Gene
Goodman’s Regent Music is sport-
ing its first musical theatre score—af-
ter being in business 40 years. Asso-
ciated with obtaining it is general
manager Buddy Robbins, who
started on the trail of musical theatre
properties in 1949,

Regent recently obtained U.S.
and Canada rights to the current hit,
“A Day In Hollywood/A Night In
The Ukraine,” a combination of
original songs and standards that
will soon appear as a cast album on
DRG Records.

Robbins’ first musical ties were
with the Jule Styne-Leo Robin score
for “Gentlemen Prefer Blondes” in
1949 when he did professional work
for J.J. Robbins Music.

In 1956, Robbins joined composer
Styne’s Stratford Music and from
that point was involved in such
Styne musicals as “Bells Are Ring-
ing.” “Say. Darling,” *Gypsy.” “Do-
Re-Mi” and “Funny Girl.”

Robbins joined Chappell Music
in 1969. working on shows by Rich-
ard Rodgers. Alan Jay Lerner and
Styne, who himself is involved with
Chappell.

When he joined Regent last year,

Skyhill/ Tarka Move

LOS ANGELES—Skyhill/Tarka
Publishing Co. has moved from its
Shelter Records office to Island Rec-
ords, where it will share the latter’s
facilities and staff. The new location
15 6525 Sunset Blvd.. (213) 469-1285.

Effective with the move is the
placement of Lionel Conway as di-
rector of Skyhill/Tarka. Gary
Heaton remains as general manager.

one of his responsibilities was the
musical theatre arca. Another possi-
bility for Broadway is “Catholic
Girls,” which has tried out at the Fo-
rum Lab in Hollywood.

As for “Hollywood/Ukraine,” a
vocal selection souvenir folio is due
soon through Big 3 Music.

ASCAP Meeting
At Nashville Hotel

NASHVILLE—-ASCAP hosts a
general membership meeting Thurs-
day (12), marking Hal David’s first
visit since being elected president of
the society in April.

ASCAP writesr and publisher
members from 20 states have been
invited. including ASCAPers Paul
Marks, managing director; Bernard
Korman, general counsel; Paul Ad-
ler, membership director; Ed Shea,
Southern executive regional direc-
tor; and Karen Sherry. director of
public relations. ’

The meeting will begin at § p.m. at
the Maxwell House Hotel on Metro
Center Blvd., with a cocktail recep-
tion to follow.

Nelson-Chay Words

LOS ANGELES—Steve Nelson
and Elfrieda Chay have collabo-
rated on the lyrics for three songs for
the upcoming 20th Century-Fox
film. “Brubaker” starring Robert
Redford’ Both are signed to 20th
Century-Fox Music Publishing.
Their lyrics will be paired with Lalo
Schifrin’s music on “Rolling Down,”
“Arkansas” and *“So Far From
Love.”


www.americanradiohistory.com

Country

Nashville Independent Producers Ride High
B|IIy Sherrill, Norro Wilson Going Solo

® Continued from page 4

A number of Nashville’s most suc-
cessful producers are independents:
Bob Montgomery, Tom Collins,
Buddy Killen. Allen Reynolds, Jerry
Crutchfield, Brent Maher, Bud Lo-
gan and of course, this year’s
Grammy-winning producer of the
year. Larry Butler.

Further, a scan of Billboard’s Hot
Country Singles chart reveals that at
least 75% of all releases are coming
in through producers unaftiliated
with a record label.

Among the Nashville record com-
pany executives still producing in-
house are Jim Foglesong. president
of MCA, Nashville; Jerry Bradley,
RCA division vice president; Jerry
Kennedy. vice president of Phono-
gram/Mercury; Ron Chancey.
MCA’s vice president of a&r, and
Chet Atkins, RCA vice president.
RCA also maintains Pat Carter as a
staff producer for its label locally.

Jimmy Bowen, Elektra’s director
of Nashville operations and Brien
Fisher, vice president and a&r mo-
gul for Ovation Records, produce
acts for their own respective labels
while also occasionally cutting an
outside project for another label by
special agreement. Bowen is now in
the studio with MCA’s Merle Hag-
gard and Fisher is producing Red
Steagall for Elektra.

Frequently mentioned at the top
of the list of reasons contributing to
the growing trend toward independ-

ent production is the mecasure of

creativity and freedom inherent in
non-staff positions.

Explaining his decision to leave
the security of an executive staff po-
sition and resume freelance produc-
tion, Warner Bros. Wilson says,
“Obviously you've got a lot more
freedom to do what you want in the
studio when you’re an independent,
right down to choosing which artists
you want to work with.

“It’s easy to paralyze yourself with
corporate decisions and red tape
sometimes. and in my case. | feel a
great deal of my productivity and
creativity suffered when | was be-
hind a desk.”

Producer Crutchfield, who works

s,

il

Talent Scout: Larry Butler proves that part of his job as an independent pro-

ducer is discovering new talent as he prepares to launch the career of un-
known Sheila Denning. Denning, who obviously has no identity crisis judging
from her T-shirt, sent an audition tape to Butler through the mail.

with Tanya Tucker, Terry Bradshaw
and Jody Miller. points out that as
an independent there is the flex-
ibility of being selective about the
artists you produce. “When you're
on the staff payroll and dealing with
an entire roster, how can you possi-
bly stay involved personally with ev-
ery act you're producing?”
Crutchfield comments that he has

resisted what he terms the inherent
“mini-bureaucracy™ of record com-
panies’ corporate structure, believ-
ing that the paperwork serves to
stifle creativity and burden working
studio time.

However. with a different view-
point, MCA’s Chancey. producer of
Brenda Lee. the Oak Ridge Boys
and John Wesley Ryles, among oth-

Tape New Country Series
In Rural lllinois Studios

By ALAN PENCHANSKY

CHICAGO—Taping for a new
series of one-hour country music ra-
dio programs has been launched
here by Cross Country Productions.
Completed are studio segments with
Epic artist Mickey Gilley and with

Fan Fair Schedule Of Events
(All events take place at the Municipal Auditorium
unless otherwise noted.)
MONDAY (9)
8a.m.-5:30 p.m. Celebrity Softball Tournament (Cedar Hill
Park)
TUESDAY (10)
8a.m.-5:30 p.m. Celebrity Softball Tournament (Cedar Hill
Park)
7-9 p.m. Square Dance
WEDNESDAY (11)
10am.-5p.m. Exhibit area open
10-11 a.m. Plantation/Sun Records Show
12-1 p.m. Monument Records Show
2-5p.m. Bluegrass Show
THURSDAY (12)
10a.m.-8 p.m. Exhibit area open
10a.m.-12 noon RCA Show
3-5p.m. MCA Show
8-9:30 p.m. Elektra Show
10:30-12 midnight Songwriters Show
FRIDAY (13)
10a.m.-8 p.m. Exhibit area open
10 a.m.-12 noon CBS Show
3-5p.m. Mixed Label Show g
8-9:30 p.m. Mixed Label Show
10:30-12 midnight Cajun Show
SATURDAY (14)
10a.m.-2:30 p.m. Exhibit area open
10a.m-12 noon International Show
2-4:30 p.m. Reunion Show
SUNDAY (15)
12 noon-6 p.m. Grand Masters Fiddling Championship
(Opryland)
A

the Bellamy Brothers, a Warner
Bros. act.

Cross Country Productions is a
newly launched venture headed by
Chicago record producer Bob Con-
sidine and veteran promotion man
Jeff Milne. The series of one-hour
radio programs including a studio-
taped performance and an interview
segment is the firm’s first project.

No specifics as to distribution of
the programs have been announced
yet. However. Considine discloses
that a deal has been completed with
one of the major networks.

According to Considine the pro-
grams have the technical advantage
of studio control of production. He
claims almost all country music
syndicated radio series and live air-
ings originate in regular perform-
ance settings, which does not permit
as high a level of technical finish.

Also scheduled to tape are Con-
way Twitty and Johnny Rodriguez,
according to Considine. The record-
ing work is done at Hedden-West
studios in Schaumburg. Ill, with
Jeff Piercy as engineer.

Handling the interview segment is
Lee Sherwood, deejay with WMAQ-
AM, the NBC-owned Chicago coun-
try music station.

Considine has been producing
rock acts since the mid-"60s and be-
gan working in Nashville about nine
years ago. He is emphasizing the
sound quality of the tapings.

“We are there to make them
sound the best; the show is built
around them,” Considine declares.
*Acts like it because they don’t have
to come in and be dressed in stage
clothes. They can work in T-shirts
and blue jeans and they’re hearing
the sound in the headphones.”

WWW.americanradiohistorv.com

ers, comments, “What I like about
working for a label is the amount of
day-to-day involvement and control
over your product that you retain.
You can continue to follow the rec-
ords all the way through to promo-
tion and marketing. something you
lose as an independent once you
leave the studio.”

“It’s hard to have your cake and
eat it, 100,” stresses Foglesong, who
admits he wishes he had more spare
time to devote to studio projects.
“But every producer worth his salt
recognizes that this is. first and fore-
most, a business. and there’s a cer-
tain amount of paperwork that goes
along with being a staff producer.
It's a matter of deciding whether the
benefits of a staff position outweigh
the disadvantages.”

Nashville is simply following the
pattern set by pop. believes Rick
Blackburn, vice president of CBS
Records, which at one time main-
tained several in-house producers.

“Pop recording has been moving
in the direction of freelance produc-
tion for years. Now we're catching
up.”

Blackburn notes that CBS enjoys
using outside producers because
they tend to focus on fewer artists at
a time and follow through on proj-
ects. “A staft producer in charge of
an entire label roster used to jump
around from act to act in the studio.,
often on the same day. like an as-
sembly line. I think the days of staff
producers on a full-time basis are
over.”

Foglesong recalls that when he
first moved to Nashville in 1970 to
work for Dot Records, nearly every

major label here retained in-house -

producers. I believe Dot was one of
the first to begin using outside pro-
ducers at that time,” he says.

“When we picked up the master
on Donna Fargo’s ‘Happiest Girl In
The Whole USA, we knew it had
been turned down by other com-
panies which simply weren’t inter-
ested in dealing with an outside
project.”

Bowen at Elektra switches hats
from producer to division general
manager constantly each day, but he
claims it doesn’t bother him. “I may
have to drive around the block 10
times to clear my head between the
studio and the office,” he quips, “but
there’s no real problem handling
both functions.”

Bowen prefers relying heavily on
outside producers because “then
their necks are on the line every time
they walk into the control room and
the pressure s on them to produce a
hit record.”

Perhaps the greatest advantage of
being an independent producer was
illustrated recently by Larry Butler.
who heard a tepe sent to him in the
mail by Sheild Denning, an un-
known female singer. The tape so
impressed Butler that he is now
working with Denning in the studio
with plans to negotiate a major label
deal for her.

Chart
" Fax

By GERRY WOOD

Ronnie Milsap continues to show strength at
the No. 1 spot on Billboard's Hot Country Sin-
gles chart, slowing the progress of the following
four songs which all fose their stars but remain
in the same positron. Showing starred strength
in the top 10 are the Oak Ridge Boys, George
Jones and the lim Reeves/Deborah Allen
combo.

Who's On First Checkmg some of the No. 1
songs on country stations: “Don't Fall In Love
With A Dreamer’ by Kenny Rogers and Kim
Carnes at KNEW-AM, Oakland: “He Stopped
Loving Her Today” George Jones at WHOO-AM,
Orlando (where Bucks Braun, formerly with
Louisville's countiy outlet WINN-AM, is new pro-
gram director); "One Day At A Time" by Cristy
Lane at CKLW-FM, Windsor, and WHK-AM, Cleve-
land (where latest extras are Charlie Daniels,
Mary McGregor, Don King, Diane Pfeifer and
Mickey Gilley); “3tarting Over Again” by Dolly
Parton at WPVA-AM-FM, Petersburg, Va., and
WKDR-AM, Plattsburgh, N.Y.; and “Good Ole
Boys Like Me"" by Don Williams at WIRB-AM,
Nashville.

With a debut a¢ 64, Reba McEntire makes her
strongest chart ertry in history. Her last two sin-
gles entered the chart at 85, and her highest
previous entry was at 77 in April of last year with
“Runaway Heart.” "“(You Lift Me) Up To
Heaven" could b= her strongest record yet.

Larry Gatlin also makes a stronger entry than
before as “We're Number One” comes on at 69.
His last single, “Taking Somebody With Me
When | Fail,” entered at 71 and peaked at 12.
Larry’s last No. 1 was with “All The Gold In Cali-
fornia” last fail.

Yes, Billy “Crash” Craddock’s “Sea Cruise” is
the same rock'n’roll number that Frankie Ford
first took to the charts back in 1959 (it reached
14 on the pop chart). it enters the country chart
at 83. 1f it should crossover to the pop chart, it
would mark the third time the song has made it
to the Billboard pop chart. Johnny Rivers’ ver-
sion charted in 1971.

Mel Tillis and the “Bronco Billy” soundtrack
album make the strongest entries onto Bill-
board’s Hot Country LPs listing—at 46 and 47.
The Billy record and the singles it has spawned
are receiving a strong promotional boost by
Elektra’s team ard key independent promoters.

The top thre2 albums, Kenny Rogers, the
“Coal Miner's Daughter” soundtrack and Mac
Davis, retain their positions, though Davis loses
his star.

Initial responze to the Biliboard Hot Country
LP chart expansion—from 50 to 75 positions—
has been extremely positive.

OPRY PEARL—Cousm Minnie Pearl chats with Cascade Mountam recordmg

artists Linda and Bob Wickline backstage at the Seattle Coliseum following a

“Stars Of The ‘Grand Ole Opry' " concert. Wickline presented Pearl with his
new tribute record to her, ‘‘Pearl Of The Opry."”
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Billboard SPECIAL SURVEY For Week Ending 6/14/80

Hot Country Singles .
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» STAR PERFORMER-Singles registering greatest proportionate upward progress this week.
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(Buckhorn, BM) (Traditional), Warner Bros. 49239 (Visa, ASCAP) (l\Bﬂb K/e':ﬂle'lln), Ovation llMP
ibo/Milton Kellem, ASCA
51 5 [11 | I'M ALREADY BLUE—The Kendali W[ 51| 2| IN AMERICA=Te e tons B i ek
(B. McDill), Ovation 1143 (Hall-Clement, BMI) (C. Hayward, .. Gregario, C. Daniels, T. Crain, . 73| 54 | 7 SATURDAY NIGHT IN DALLAS—Kenny Seratt
Edwards, ). Marshall), Epic 9-50888 (Hat Band, BMI) V. Stoball/D. Groom), MDJ 1003 y
* 6 9 TRYING TO LOVE . ﬁ 47 4 HONKY TONK STUFF~Jerry Lee Lewis (Seran/Millhouse, BMI)
TWO WOMEN—The Oak Ridge Boys (). Chestnut), Elektra 46642 (Chestnut House, BMI)
(S. Throckmorton), MCA 41217 (Cross Keys, ASCAP) % 5 FURNY. HOW TIME SLIPS 74 | 34 |14 {BE‘!P?RAQ“H YOURS—’JSEMC Pruett
. Fischer, S. Throckmorton), BC 0008
707 [11 | SMOOTH SAILIN=16. sneppare tr AWAY —Dsony Davs o il (Babby Fsche ASCAPVTuf, M) -
anny Willie Nelson
g. Thrg:ﬂklr)normn. C. Putnam), Warner/Curb 49214 (W. Nelson), RCA 11999 (Tree, BMI) f
[EE? , ) ‘ﬁ 81 3 YOU'RE THE PERFECT
Y| ¢ {10 | He STOPPED LOVING HER Wr| % | 2| LEANNS FOR UNGELEIERS- oot REASON-—omé st
TODAY-Geor(e = (Welbeck, Blue Quill, ASCAP) (B. Moore), Country Internationat 145
B. . C. Putnum), Epic 9 b
| Buecdock € Putvum), i 950567 (e BD | B | 56 | 2 | SURE THING—Freddie war 76 | 67 |14 | SHE JUST STARTED LIKING CHEATIN
9 9 11 LUCKY ME—mnne Murray (N. Larkin, E. Conley), Supbivd 1i0 SONGS—John Anderson
{C. Black, R. Bourke), Capito) 4848 (Chappell, ASCAP) (Meiilark’ BloelMoor{Apnl 1ASCAE) (K. Robbins), Warner Bros. 49191 (Pi-Gem, BMI)
ﬁ 52 5 LOST IN AUSTIN—Freddy wen
ﬁ 10 |10 TAKE 'ME IN YOUR ARMS AND HOLD (B. Cason/F. Weller), Col'tzmbi: nelzet'ss (Buzz Cason, ﬂ 87 2 | WANNA DO‘ 1) AGAIN—Binl wence
ME—Jim Reeves & Deborah Alten ASCAP/Young World, BMI) (B. Wence), Rustic 1009 (Iron Skillet, ASCAP)
i g 5 e ] 4| 33 [ 11 | NEW YORK WINE AND TENNESSEE
78 | 80 3 THE DIPLOMAT— Roger Bowli
A |w TELL OLE | ANT HERE- SHINE=bave & Sugar (R Bowing, BE. Wheclsy NSD 45
(W, Kemp), Columbia 111244 (Tree, BMI) , \ ; ;W Holyﬁeld()). RCA 11947 (Mapiehill/Vogue, BMI) (ATY, BMI/Welbeck, ASCAP)
4 21 11 TARTIN OVER AGAIN—Dolly Part
ﬁ 12 | 8 YOUR BODY IS AN OUTLAW—Me! Titls (D. Summer, B. Sundano), RCA 11926 (Starin/ ﬁ 8 )2 DO THAT TO ME ONE MORE
(B. Rabin), Elektra 46628 (Sawgrass, BMI) Barborne, BM1/Sweet Summer Night, ASCAP) ITlMTE-"S)unI:aDv;ylgaTn(r;: ae Uegro el
| . lemlie}, oonhgl nohas,
WY {13 | 7 | MIDNIGHT RIDER-wite neson Y| 50 | 5 | THE ROCK I'M LEANING ON—sack reene )
{G. Allman), Columbia 1-11257 (No Exit, BMI) f ;%.GCA(&yd:r/V.IEMP:)aywood), Frontline 80 82 4 DREAM STREET ROSE—cordon Lightfoot
Indow, i
14 TR 700 OLD TO PLAY COWBOY—Rauy Balley y (G. Lightfoot), Warner Bros. 49230 {Moose. CAPAC)
(D. Morrison, D, Kirby), RCA 11954 (House Of Gold/ 49 149 1 6 DIM THE LIGHTS AND POUR THE 818 | 3 ASHES BY NOW
Cross Keys. BMI; ASCAP) WINE—Red Steagall = RoneyiConall
(B. Morrison, .M. Harris). Elektra 46633 (R. Crowetl), Warner Bros. 49224 (lolly Cheeks, BMI)
ﬁ 15 | 6 (T':!UPE LOB\lEH W)AYES-gi;sg%ciue; (Music City, ASCAP) ' ﬁ » |2 THIS IS TRUE
. Petty, B. Holly), Epic 9- 1 —Steve Douglas
(Wren, Bial/MPL yComvEl., ASCAP) ﬁ 61 3 ngERt—L?an)ugel J— (M. McGill), Demon 19'5"4e (NS"D‘) (Fifty One, BMI)
. Foster, B. Rice), Orlando ]
ﬁ 16 | 6 YOU WIN AGAIN—Chariey Prid Jack & Bill, ASCAP. A —
(H. Wiliams), RCA 12002, (Fred Rose, BMI) ﬁ _ :':RE C'OMES T)HAT )3 ¢ m SN s‘iﬁg'iﬂ;ﬂ‘gm) v
Prl7 | o | Hews mere FEELING AGAIN—oon ki |
_ e CACTUS AND A ROSE—cary Stewart
gginarzs;‘%f)ﬂegséﬁ) Tammy Wynette T e PR ﬁ @ (€ Maman . Enmor). RCA 1960 (Baby Chick,
(First Lady/Muscle Shoals, BMI)
i ﬁ 57 4 SOLDIER OF FORTUNE—Tom T. Hal
18 (18 |10 BEDROOM BALLAD—Gene Watson {G. Sefton), RCA 12005 (Hallnote/Sheil Diake, BMI) ﬁ m FALLING TOGETHER- Nightstreets
(). Allen), Capitol 4854 (Tree, BM{) (R.J. Jones, M.D. Barnes), Epic 9-50886 (Blue Lake,
53 | 53 7 THE MAN WHO TAKES Plum Creek, BMI)
s dBURIE LOSING KIND OF LOVE~tuc ) ostn ‘ YOU HOME —8obby 6. Rice I
J. Dalton, M. Sherrill), Columbia 1- ! (E. Conley), Sunbird 5108 (Blue Moon/April. ASCAP) m THE STORES ARE FULL OF ROSES-
(Algee, BMI) ﬁ “Blackjack” Jack Gra
ﬁ 62 | 3 | WHAT GOOD IS A HEART—Dean i : e
ﬁ 20 |7 fsmle\AYkaH);i BLUES)—IJ:&.' Coe (0. Dillon), RCA 12003 (PiGem, BMIy At o B D NS
. Throckmorton/R. VanHoy), 41 0SS
66 3 ME, TAKE ME-
2 YA, BUD ﬁ Ilaxsskes),ibo.ll;mbia e Crendintn, o) 87 (84 | 4 | ISIT ONLY
ﬁ 22 6 THE BLUE s!DE—Cryxtl! Gayle . CAUSE YOU'RE LONELY—rorter Wagoner
(D- Lasley, A. Wills), Columbia 111270, 56 | 41 | 8 YOU FILL MY LIFE—Juice Newton (1. Marks), RCA 11998 (St. Nicholas. ASCAP)
(Almo/ASCAP/Irving. BM1) g)t Ylpun/gA)a:apnosllw.‘:G ST
_ ST L 88 | 69 [14 GONE TOO FAR—Eddie Rabbitt
) dE THE (I, e | s | 57 [ 38 | 8 | 1 CAN SEE FOREVER LOVING YOU—Forfre (E- Stevens, E_ Rabbit, D. Malloy), Elektra 46613
@aray, BMI7Cross. ASCAP) ?1) Milglfev, R.BAl:ison), Elektra/ Curb 46625 (DebDave/Briarpatch, BMI)
uningfork, BMI)
ﬁ 26 R ROOM - ‘ 8 (70 |11 LOVE, LOOK AT US NOW—johnny Rodriguez
3 Eﬂrle ﬁauavd aE%BnItEEsasmmd ﬁ 64 4 NO WAY T0 DROWN I (M. Newbury), Epic 9-50859 (AcuN-Ros:?yBMI) e
(M. Brown, C. Crofford, S. Dorf, . Garrett), Elektra A MEMORY—Stoney Edwards |
46634 (Peso/ Wamer.Tamerlane/Bronco, BMI) (€. Wayne). Wusic America 107 (45D) Hiastae, W) |y m LOVE TALKING/WISHING WELL~Tammy Jo
, e 59 59 5 ROSES AIN'T RED—0i Pleif (S. Ltlrlvbgr, C. Hardy), Ridgetop R-00980
214138 ﬁ‘?f}n#',;‘Cﬁ'ﬁfn?‘(é‘uﬁ”g,ﬁf‘mi;“' aacet (D. Plefer), Capitol 4855 (Brghtwater/MCA, ASCAP) (Bles0 Ay
= . 60 | 60 4 SOMETHIN’ 'BOUT YOU BABY | LIKE- 91 | 91 3 SHE'S HANGIN IN THERE—pavid will
ﬁ 27| 6 !ESGOE% LMOC‘AIEmg;my Twitty & Loretta Lynn Glen Campbelt and Rita Coolidge (0. Wills, . Quillen, . Dillo), United Artists 1350
(Ci\appeII/Saiimaker, ASCAP) (R. Supa), Capitol 4865 (Colgems-EMI, ASCAP) 9 - 2 WHY DON'T YOU BELIEVE ME
’ ~Donna Stark
ﬁ 29 | 4 | DANCIN' COWBOYS—setiamy srothers ﬁ 65 | 4 | IF YOU'RE SERIOUS (Oouglas/Lanley/Rodde), RCI 2344 (Brandom, ASCAP)
(D. Bellamy), Warner/Curb 49241 ABOUT CHEATIN'—re. Bannon
Fams e s S50 (i S, S, i 12| 53 | TR MO ORDINARY WOMAN-—bran o
, b . 4 . Gallimore), Little Giant 025
27 28 11 :‘(:lg‘gi:':nlgrvwswwn”l THE WRONG ﬁ 74 2 I'M GONNA LOVE YOU TONIGHT (lﬂ My | (Kelly & Lloyd, ASCAP)
(M. Earwond), GMC 109 %e:;}';z;mgmmg;’a"ﬂmo 94 m FINGER TIPS—johnny Carver
(Music West of the Pecos, BMi) (Maplehill, Vogue, BMI) (). Carver), Equity ER 1902 (Emeryville, BMI)
o o R 5T AT L EI R e
- ain . Cannon, K. Starr), 3 3
?SB Itd':)rviso;/l';lMaAcgcaAe;;.. Rogers), Epic 9-50873 (Sabal, Sawgrass, ASCAP, BMI) znew:gs)sugaml:m/%ister John, BMI)
ournetn Mg m (You Lift Me) UP TO HEAVEN-
- r . 9% |85 | 4 | THE ARIZONA WHIZ—George surns
-LIGA— Reba McEnt
ﬁ 35 . gm,’ﬂ!ﬁ,‘: FAH;::e)V'lvlzlnlaezst;éu’b 46636 (;. Iledace, ';' Zerface, B. Morrison, J. MacRae), (H. Sanders/M.D. Barnes), Mercury 57021 (W.B.,
(Milene, ASéAP) rseé:gycgmzs (Sg,ul";em Nights, ASCAP/Warner-Tamerlane, BMI)
/Combine,
Oy 36 | 3 | TENNESSEE RIVER—Nubems N 97 [63 | 7 | EVEN A FOOL WOULD LET GO~ charte Rich
(R. Owéns), RCA 12018 (Buzzherb, BMI) | 13 3 JUST GIVE ME WHAT YOU THINK IS (K. Chater/T. Snow), Epic 9-50869
FAIR—Rex Gosdin And Tommy Jennings (Chappell/Unichappell, ASCAP, BMI)
31132 8 TEQUILA SHEILA—8obby Bare (R Gosdin, V.L. Haywood, ). Twili), Sabre 4520
(S. Sitverstein M. Davis), Columbia 1-11259 (Window, BMI) 98 | 31 |14 THE WAY | AM—Mene Haggard
(Horse Hair/Evil Eye, BMI) ﬁ 77 2 YOU'VE GOT THOSE EYES—Eddy Raven (S. Throckmorton), MCA 41200 (Cross Keys, ASCAP)
3 42 4 SAVE YOUR HEART FOR ME—jacky Ward (E. Raven, D. Powelson), Dimension q 5
- (B. MCDil), Mercury 57022 (Hall Glement, EMI) 1007 (Milne, ASCAP) il K Tl S L L T
ﬁ,. 43 | 4 | IT'S OVER—Rex mien Jr. 67 [ 37 | 10 |  EVANGELINA=Hopt Axton [t s Bl
(H. Axton, K. Higginbotham), Jeremiah 1005
B oD Banarecha Wt o Udy Jane, oM 100 {90 | 4 | THERE AINT NOTHING LIKE A RAINY
NIGHT—Peggy F
ﬁ 44 3 CLYDE—waylon Jennings ﬁ 8 2 ?l\? "ngbgi g“gﬂgsllggglb—i;olh"]";yzs?ﬂ (P. Formap),“lJ‘i,me‘r’n?i't;:“loos (Diversified) (fulina/
(1. Cale), RCA 12007 (Johnny Bienstock. BMI) (Kaysey, SEéAC/Maripo;a. BMI) Hello Dartin’, SESAC)

www americanradiohistorv com


www.americanradiohistory.com

TherealTc

People know Tammy Wynette.
They really do.

Tammy has been living her
hfe on the country charts
since her very earliest hits.

Fans have stood by their
First Lady through her happiest
and saddest times. They like
the way they can hear a little
bit of her joy, as well as a
little bit of her tears, m every
song she sings.

- Now; as the perfect supplement
to Tammy’s best-selling book,
here are ten more chapters
in Tammy’s bife story...the
beautiful album,‘Only Lonely
Sometimes.” s

Including the new single,

“He Was There (When 1

Needed You).”: s
It's new from the Tammy by -
A

Tammy Wonette
b Lo

Sometimes

Wiymette everyone knows...
andloves.

On Epic Records and Tapes. *“ _ a8

-
L A

%

Givethe gi
of music.

“Epic,’ # are trademarks of CBS inc. © 1980 CBS Inc. Representation: The Jim Halsey Co.,5800 E. Skelly Drive, Tulsa, OK 74135, (918) 663-3883. Produced by Billy Sherril
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Country Billooard
Billboard SPECIAL SURVEY
g 2-YEAR SUCCESS STORY For Week Ending 6/14/80
Jan Rhees Nails
D Marketi COUﬂtf y F S
own Marketing | D =
B.V KIP KIRBY © Copyright 1980, Billboard Publications, Inc. No part of this publication may be reproduced,
NASHVIL . - stored in a retrieval system, or transmiv ted, in any form or by'any means, electronic. mechanical,
LE—-A personullzcd - ﬂ photocopying. recording, or otherwise| without the prior written permission of the publisher
~ : i -
> s approach to record marketing cou X E | oSTA Peormer—iP's registering €
- ey pled with the recent explosion of g S | peatest proportionate upward prog- S
m m country music film soundtracks E T 5| 5| =" woek 1% s
> o0 have helped Jan Rhees Marketing t _g mg Label & Numbe = TILE
c & nail down a strong foothold in the é E = (Dist-'l.abe") i é g é ?gil:‘tlll:::'l)‘ tomtet
industry. :
A In only two years, Rhees has sin- ﬁ 11 9| GIDEON ) ) 391 33| 15| DANNY DAVIS & WILLIE
glehandedly Bt s vt iilfe) Grik Kenny Rogers, United Atists NELSON WITH THE
> of the country’s most successtul inde ﬁ e it il
. i 2 (12| COAL MINER'S DAUGHTER HGAgH 1:1549
E > pendent marketing ventures. She es- Soundirack, MCA 5107 40| 29| 50| FAMILY TRADITION
timates that her rate of blII_mgs has 31 3] 9! 1S HARD TO BE HUMBLE :Eaf-IZWulllams Jr., Elektra/Curb
soared 20% each quarter since she Mac Davis, Casablanca NBLP 7207 sl 3 LAO
A ! MILLION MILE
] m founded -lhe comparfy in 1978. . ﬁ 10| 3| ROSES IN THE SNOW REFLECTIONS
— Her clients have included major ; Emmylou Harris, Warner Bros. The Charlie Daniels Band, Epic
C~ o record companies such as WEA,  Southern Belle: A brief stop be- % 422 JE 36751
CBS, RCA, UA/EMI, Phonogram/ tween planes in the Nashville air- 5| 5|59 | GREATEST HITS 42| 49| 20 THE BEST OF THE
m Mercury. Ovation and Sunbird. port gives Jan Rhees of Jan Rhees R STRILKE. BRoucm s S
P < Projects she has ’worked on range Marketing a few minutes to check Blegn RMOLEISQA&IS':,AGRICE AHL1-3563 ﬁfﬁr’: s‘{z?nLislo'u
[ e | h from Dottic West's recent crossover — her retail store reports by phone. 2 V615 | eres a utrie mir o | 43] 35| 31| cuassic cresTaL
w single, “A Lesson In Leavin’” to HANK IN M ol Crystal Gayle, United Artists
Lacy J. Dalton’s breakthrough de- counts and sending out a monthly Charley Pride, RECA AHL1.3548 L00-982
but, “Crazy Blue Eyes” and Jeanne personal newsletter. 8| 7| 6! poLLy oLy poLLy 44| 45) 12| LORETTA
= Pruett’s comeback pair of top 10 hits. She spends 75% of her week on Dolly Parton, RCA AHL1-3546 45 47| 80 w;iﬁ;y:’;gc:‘ﬁl;u L
iy R . 0 O : ; IVE
c Back 3"0 Back™ and “Temporarily @he telephone with racks, onc-stops. ﬁ 34| 2| MUSIC MAN Willie Nelson, Columbia
Yours. jukebox opcrators, local and re- Waylon Jennings, RCA AHL1-3602 KC 2-35642
>‘ Rhees credits her carly success as gional retailers. national accounts 10| 922! THE ELECTRIC HORSEMAN YOUR BODY IS AN
- an independent to producer Bob and radio stations. She feels that the Soundtrack, Columbia JS 36327 l OUTLAW
Montgomery at House of Gold in current economic situatton and its 111 81380 Kenny ﬁm Mel Tillis, Elektra 6€-271
Nashville. who was responsible in resultant cutbacks within the record Kenny Rogers, United Artists SBROd':c? g'h“ ol
linking her up with promotion men industry has led to a need for closer WIEL EE 48! 36! s LCSJCEGCN'E RS
Peter Svendsen and Bruce Hinton. cooperation between major labels 12 |11 112 | LACY J. DALTON Eddie Rabbitt, Elekira 66181
) g . a5 ) Columbia NIC '
Together this tandem trio has and independent marketing and ﬁ 2 Lis T(;LmE:H:R w 49| 39| 21 ENCORE!
5Q = proven the effectiveness of concen- P o . The Oak Ridge Boys, MC oo MBS, TERN
a >N o ) ) e ] “Clever marketing increases e10z\( HidgelBoyst MGA 3220 50] 51| 30| WILLIE NELSON SINGS
o m © trated cross-merchandising efforts "
< > o that involve both radio and retail in record sales,” says Rhees. “Just as M & | LSRN, GORAOY Ll e
=] : O o = M= _ there are t ble hits in radio, s Soundtrack, Asylum DP 90002 Willie Nelson, Columbia JC 36158
o © DN the fast-rising country movie mar- urniable hits in radio, o
3 0 5 E S 3 ¥ ket there are also hits that occur at the 15 21 136 fTRA(!G:rTAArrE:E; " 511 46 3 g‘%‘: LET ME CROSS
3 = oW F o . - s R arry Gatlin And The Gatlin
3 S 3erc T 1SS mt BOTANIE Fes LIS B0 fsls‘:rlll.u:f;;llaﬁ?: f)or(f;laii'! h‘;i:“?l b: Brothers Band, Columbia JC 36250 Jim Reeves, RCA AHL1-3454
o wi ng < far have been with the pictures “Ev- . i £ v pf v 16 {16 | 7| THE WAY | AM 52| 40{ 16| YOU CAN GET CRAZY
S o) - S P . e g She believes that the importance of Merle Haggard, MCA 2339 BeHlamy Brothers, Warner/Curb
o 20 Ogw ery Which Way But Loose,” “Elcc- retail has been somewhat over- , BSK 3408
oy = o Om tric Horseman” and the just-released . : : ‘ﬁ’ 24| 5| SOMEBODY'S WAITING
& o n > “B -0 Billy.” looked b) a heaVl')’ promouon- Anne Murray, Capitol SO0 12064 3355 2 QNE MAN, ONE WOMAN
- s O el i minded industry in recent years but 18 1151 8! ASK ME T DANCE im A e
w a c =x Says Rhees: ** *Every Which Way secs the pattern shifting back now Cristy Lane, United Artists LT 1023 A SSlkpe] | IR
% m But Loose’ paved the way since it toward more substantial sales cf- ' e
) . o/ 19 [19 | 31| WHISKEY BENT AND HELL | 55| 52| 33| rLL ALWAYS LOVE YOU
= r«.presenled the first time anyone forts. BOUND Anne Murray, Capitol SO0 12112
hac_l fully orgqnized_q country mar- Although the company was ini- Hank Williams Jr., Elektra/Curb 5660l 31 THE BES;' oa:' THE
keting campaign utilizing the max- tially launched as a onc-person op- - STATLER BROTHERS
imum involvement of both radio eration. Rhees has now added new 20 |20 | 79} THE GAMBLER The Statler Brothers, Mercury
and retail.” (The film went on to staff members Vicki Rowland. Ben 5:"3 §§§°,§" United Artists SIDNHI
earn $50 million in domestic receipts Payne and Linda Rogers to assist her. 21 l1s lis | weart & sour 57| 48| 16 (s:tRYan
L ' ! insl
g and spun off three hit singles and a She mlend_s to become more heavily Conway Twitty, MCA 3210 Bser ;:0.2 TribARd
4 best selling LP.) involved with the conceptual aspects 22 13|14 SPECIAL DELIVERY ﬁ 70{ 2| DREAM STREET ROSE
S “As an independent.” she empha- of album marketing, product pres- Dottie West, United Artists LT 1000 Gordon Lightfoot,
m sizes. “my job is to create excitement entation at the retail level. country 23 1121 15| SHRINER'S CONVENTION _ WarneTBCYHOBAZE
m at the retail level for records by sup- movie soundtrack projects and gos- Ray Stevens, RCA AHL1.3574 4, 614 a1 r;vgaT[ngs(s)umou"D
- " Z porting and implementing the ef- pel marketing. m 44 (31| PORTRAIT Waylon Jemnings, s:‘cla)muaasa
forts of the label.” Her support Toward the latter goal, she kicked Don Williams, MCA 3152 60!56( 3! JERRY REED GETS INTO
> stratagems include insuring that re- off her gospel program with Terry 25 |25 | 45| 3/4 LONELY JIM CROCE
(J o] tailers receive all product and point- Bradshaw’s single. “Until You.” A M ECArE Jerry Reed, RCA AHL1:3192
< Z of-purchase materials. mailing out handling both marketing and pub- 2 |26 1125 | TEN YEARS OF GO 6165 3 ARUSTY OLD HALO
copies of singles and albums and fol- licity for the record. which was re- B F oD HovtyAilogn|eremiapii 5000
I I l . > N Kenny Rogers, United Artists 62 m MY HOME'S IN
lowing up with phone calls to rein- leased on the Benson label but mer- UALA 835H o i ':CE i QUBAMA
force in-store ai-rplay, _Coordinaling chandised as a secular mass-appeal 27 127 162 THE OAK RIDGE BOYS 6368l 3 R:G:n;IOR VAVHRO.;(‘;“
m m phoners for artists with store ac- product. HAVE ARRIVED Roseanne Cash, Columbia JC 36155
MCA AY-1135 i
6450 ( 3| WHEN TWO WORLD
e m 28 |22 | 37| MISS THE MISSISSIPPI COLLIDE s
Crystal Gayle, Columbia JC 36203 Jerry Lee Lewis, Elektra 6 254
" ] my Lee , Elektra
z ' ﬁ 41 { 3| THE BEST OF DON 65 m A LEGEND AND HIS LADY
Q V| e cene WILLIAMS VOL NI Eddie Arnold, RCA AHL1-3606
—— =——— == — Don Williams, MCA 3096 66 | 54 18| A COUNTRY COLLECTION
> w Better fate than never: Nashville has finally ton. Tickets were $125, and all proceeds went to 30 |30 | 58 | BLUE KENTUCKY GIRL Anne Murray, Capitol ST 12039
c:_ jumped onto the countrv-discg honkytonk band- the Houston Child Guidance Center. E’;‘,{“g‘;’fg“""s' Warner Bros 67 {72 3| BUT WHAT WILL THE
wagon with the advent of Cactus Jack’s. The » o NEIGHBORS THINK
: club opened with a gala bash the end of May, - ﬁimszﬁﬁl{?thée(ﬂga,rar?le?slﬁ: Mao:": Sdhaot:d 31 |28 110 STARDUST Rodney Crowell, Warner Bros.
with a large turnout from the local music indus- version of the show's theme son gb its (:)ri inal Willie Netson, Columbia JC 35305 S
try. Cactus Jack's features a mechanical bucking singer-composer. Sonny Curtis gWaytch forglirtl— ﬁ 42 [ 36| JUST GOOD OL' BOYS 68 67| 3 Imo%;r[w%':jr
bull like the one in Gilley's, and few Nashville “Love Is All Aroﬁnd"—shipping‘this week c':;e B:"dfc& é;eozsumpley' Con Hunley :Vamer Bros. K-3378
greenhorn record executives stay aboard for ) ' S B 69 58! 3 i )
: MCA's Levon Helm, hot off his critical success ﬁ 43| 3| HEART OF THE MATTER M'M'M[L LIVE
long. The club plans to feature both live and re ; X e : Mel Tillis, MCA 3208
corded country/rock/swing music. as Loretta Lynn's father in “Coal M_mers_Daug_h- The Kendalls, Ovation OV 1746 0073 2] e BRl'JCE
Eddie Rabbitt's new single “Driving My Life ter,” is wrapping up asgcond‘fllm in Spaln, with 34 (17| 10| LOVE HAS NO REASON B e
" bai ; - a possible third celluloid project looming down Debby Boane. Warner/Curb .
Away,” is being released simultaneously on his : . e ! BSK 3403 71| 62| 9| THE GAME
“Horizon” Elektra LP and on United Artists’ the line. Helm’s not letting his recordmg“suffer, 3|31 o| oaas Gail Daves,
double-pocket soundtrack from the movie, _however. He's prpmotmg his new‘album, ‘Amer- ) Warner Bros. BSK 3395
) ) Son.” by h head Floyd Cramer, RCA AHL1-3613
“Roadie.” Starring in “Roadie" are, among oth- ican Son,” by “|s.segond ead ine appearance 3 |32 31| THE BEST OF 72 1 63| 3| ONE OF A KIND
ers, Blondie, Alice Cooper and Meat Loaf, and  July 4 on the “Midnight Special,” and will be EDDIE RABBITT T el S wet
the film’s premiering about mid-summer. hitting the tour circuit with his backup band, Elektra 6F 235 ISNIA 2 MAI';Y PtA(QOESd gfoo'gﬂ
On the same subject of movies-with-music, the Cate Brothers, also from Arkansas. 37 37| 8! FAvORITES 14le6| 3 m V'E;i'Y ;"PECIA-L GUESTS
“Urban Cowboy” stars Bonnie Raitt, the Charlie Mercury's Becky Hobbs and CBS' Bobby Bare Crystal Gayle, United Artists George Jones, Eplc JE 355“5
Daniels Band, Mickey Gilley and Johnny Lee ap- rocked into the wee hours in Garden Grove, 100 1034 75169 2 OKLAHOM'A ROSE
peared at a private party at Gilley's for the film's Calif.'s, newest country establishment. Rocky 383811 DOWN & DIRTY Rex Allen Jr.
world premiere gala benefit last week in Hous- Rubino’s Ranch. KiP KIRBY Bobby Bare, Columbia JC 36323 Warner Bros. BSK 3403
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Billboard SPECIAL SURVEY For Week Ending 6/14/80

s Hot Soul Singl

Counter-

- 3 *STAR Performer —singies registering great- - - -
i § %E est proportionate upward progress this week g g J‘SE g § :}:t'
=)
2 | g [®3] ME ST s | £3| e, smst o | % | 22| e, armst
= 3 (Writer). Label & Number (Dist. Label) (Publisher, Licensee) = (Writer). Label & Number (Dist. Label) (Publisher. Licensee) = 3 8 (Writer), Label & Number (Dist. Label) (Publisher, Licensee)
ﬁ 1| 13 | LET'S GET SERIOUS—jermaine Jackson 34 1 8 | SAME OLD STORY—Randy Crawtord ﬁ 78| 3 ONLY THE LONELY—La Flavour
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New Diana
Album ‘All
Mixed Up’

By JEAN WILLIAMS

LOS ANGELES—How do Nile
Rodgers and Bernard Edwards of
Chic feel about Diana Ross and
Russ Terruna remixing Ross’ latest
LP, “Diana.” after they had com-
pleted the project?

According to Rodgers, “I’'m not as
happy as I would be if it was the way
we mixed it, but 'm happy with the
album because Diana is happy with
H.

“"However, 1 believe these are
some of the best songs we have ever
written. It’s the first time we have
ever tailored an LP for an artist. The
only album that came close in terms
of total structure for an artist was the
second Sister Sledge album (‘Love
Somebody Today’).”

Although it’s not on the album
jacket, a tag has been placed at the
bottom of ads taken in music trade
magazines crediting Ross and Ter-
rana with remixing the album. Ex-
plains Rodgers: “It was our idea that
the credit go to them (Ross and Ter-
rana). We didn’t want to take credit
for the mixes because we didn’t mix
it. Since it doesn’t appear on the al-
bum that we didn't mix it we don’t
want the public to assume these are
our mixes.”

As to why all the cuts on the LP
were remixed. Rodgers says: “The
basic problem was that we had two
different concepts of what her voice
should sound like. She hears her
voice in one way and we hear it an-
other way.

“Once we got into the latter stages
of the project Diana heard some
things a certain way and we heard
them another way. This is an album
to please her. I’s also to pleasc us,
but we're producers and we're work-
ing for and with the artist.

“When it got to a point were she
wanted her voice to sound a certain
way. we couldn’t take responsibility
for it because that's just not how we
make records.

“We finished the album and sub-
mitted it to Diana for her approval.”
Rodgers continues. ““She in turn
gave us some pointers as to how she
would like the album. We remixed
1.

“We then sent the tape and said
basically. "it's your tape and these
are your songs, they now belong to
you. We have a deal. we agreed to
make a record and if you're not
happy with the way we have your
voice sounding, it's best that you do
what you must do." She remixed it
and Motown scnt us test pressings.
She called us to tell us that she is ex-
tremely happy with the product as it
is now.”

As to whether the “Diana™ LP is
very different from that which they
submitted, Rodgers says, "It can’t be
that different because the songs and
format are the same. However, the
quality is different. Not that the
quality of the product on the street is
bad. it’s just that it’s different.

“We have a certain concept when
it comes to making our records. If
you don’t like a Chic record—and a
lot of people don’t—you can’t ever
say that the quality isn't good be-
cause we know what we're doing.
We know about audio techniques.
we keep abreast of all the modern
equipment and we learn how to use
itso we always have a quality sound.

“Motown has a traditional sound.
It's something they believe in and

(Continued on page 32)
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R&B UPSWING

e Continued from puge 3

music, heightened by the crossover
fusion of r&b with rock and jazz.

This hybrid mix has given acts
such as Spyro Gyra. Earl Klugh and
Michael Jackson heavy airplay on
traditionally rock and pop stations.
making it casier for other artists to
follow.

The waning of disco’s recorded
popularity coupled with a continued
interest in danceable music by
record buyers is also reinforcing r&b
sales. And, add retailers, recent
months have brought a hefty release
schedule from top-name r&b acts,
tflooding store bins with attractive
product aimed at a broad-bascd au-
dience.

As the lines of demarcation be-
tween ré&b and other forms of music
continue to blur, stores are finding
their traffic flow boosted by more
aggressive in-house merchandising
programs and displays for crossover
black product.

“We've noticed a lot of new cus-
tomers coming in to buy r&b rec-
ords,” marvels Jim Proffitt who
manages a Peaches location in sub-
urban Rockville. Md. Proffitt attrib-
utes his store’s 10% increase from
r&b volume to increascd crossover
radio airplay in his arca and to more
across-the-board buyer awarencess

“R&b sounds like new music to
some of these younger customers
who don’t remember when r&b was
big in the ’60s.” he says. “They're
tired of the same old rock and metal
music, and now they're discovering
r&b and soul product for the first
time.”

At Nashville’s Discount Records.
manager Dickie Laynce was sur-
prised to find his enure in-store top
10 playlist comprised of r&b product
two weeks ago. a first for the retail
outlet which normally racks up only
three or four r&b titles on its current
hits chart.

“There’s been a huge boom in
sales of r&b pieces within the last
month or so.” says Layne. "We're
selling to customers who come in al-
ready prepared to buy on the basis
of what they've heard on the radio.”

At Port O'Call in Nashville, owner
Steve Embrec notes that his oper-
ation has felt the r&b upsurge since
February, with it now accounting
for nearly 25% of total store salcs
volume in four area locations.

David Keadle, manager of Bir-
mingham’s Oz Records, is scoring
30% of his sales now with r&b, up
about 10% over last year’s figures. As
a result. he has initiated 2 more ac-
tively aggressive merchandising
strategy within his store. geared
toward capitalizing on this increase.

“We're making an etfort to go af-
ter r&b buyers now.” he says. “We
give nearly 50% of all in-store air-
play to r&b product. and it’s really
making a difference.”

Also making a concentrated effort
to spur soul sales is Dale Jackson,
manager of a Memphis Camclot
Records outlet which caters to a pri-
marily suburban and military clien-
tele

“Some of our hottest traffic right
now is a result of r&b sales. We've

Southeast Dealers Feel Disk
Sales Up By As Much As 15%

become very aggressive about push-
ing r&b because we suddenly real-
ized that there were a lot of sales out
there we could have been making
and weren’t.”

Jackson points out that hc has
upped in-house airplay of r&b rec-
ords from 5% 10 25% and is stocking
the releases more heavily, “Indircct-
ly,” he comments, “radio has helped
a lot. It used to be you either had to
listen to a soul or a disco station to
hear r&b. but now it’s being played
in regular rotation on Top 40.”

Onc of r&b’s disadvantages can
be turned around as a plus, notes
Hayes Carlock. purchasing agent for
Music City Record Distributors in
Nashville whose warehouse supplies
a number of retail outlets. Carlock
says that although r&b is not tradi-
tionally a consistently-strong catalog
item. its buyers are both loyal and
prompt.

“"R&b customers want the newest
releases as soon as they're out,” he
observes, “and they’re willing to
spend what they have to on them. As
a result, you've got great traftic right
away. Even though our pop orders
are down now. our r&b volume is
holding up great with all the new
product out.”

Rodgers, Edwards & Ross

® Continued from page 31

you can’t knock it because they have
been getting hits with that sound for
20 years. The main thing is that if a
song is in the pocket (a known hit)
there's not much you can do to it.”

What does he mean by the quality
being different? I mcan it's
("Diana™) not our concept of what a
mix should be. But I can’t say that
their concept is wrong. I don’t have
any problems with it. Pcople seem to
like it and what’s important to me is
that Diana likes it.

SPONSORED BY CARNEGIE LIBRARY

Blues Museum Opens In Clarksdale

NASHVILLE-W.C. Handy’s
trumpet. B.B. King's "Lucille™ gui-
tar and the jacket George Harrison
wore for the cover of the Beatles’
“Hey Jude™ album are part of the
exhibits on display in the recently-
opened Delta Blues Museum in
Clarksdale, Miss.

The museum was designed and
established by the Carncegie Public
Library there to collect. preserve and
display artitacts and musical memo-
rabilia relating to the growth and
cvolution of blues in America.

The grand opening festivities May
I5 featured live performances by
Wade Walton, Johnnie B. Moore,
the Beale Street Jug Band. Jussic
Mac Hemphill and Danny Green.
The cvent was simulcast over
WAID-FM in Clarksdale.

Among the many historical pho-
tographs, albums, slide-and-sound
programs, books, videotapes and in-
struments on display are a number
loaned to the Delta Blues Museum
by Memphis record producer Don
Nix. KIP KIRBY

BE SOUND FOR THE 80’s

Billboard’s June 28th issue will feature
expanded editorial on and bonus
distribution at the 2nd Annual
Black Music Association Conference.

)
Lrat

Contact your local Billboard advertising
representative to deliver your message at
this important annual meeting.

Billboard.

“What has happened is that this is
a marriage between two different
but successful concepts in two dif-
ferent areas that seem to work well.
It's apparently appealing to people
for different reasons. It's difficult for
me to analyze because I'm just too
close to it.

“This is an important piece of
product for me and the fact that a lot
of people are reacting favorably to it
overjoys me. It's like art. One person
can’t say whether it's good or bad,
only the person looking at it can
evaluate what it means to him.”

Rodgers admits, however. that
when he first heard the completed
product “I was shocked. | was
furious and got on the phone right
away and called Motown.

I was asked to listen to the album
and then talk to Diana. I calmed
down and listened to the album
about 10 times. Then I had to say.
*hey. 1 know where they’re coming
from—1 understand what they’re
doing, But initially 1 was not pre-
pared for that kind of shock.

“I knew they were remixing it be-
cause we corresponded. It wasn't
that they just did it and we didn’t
know anything about it. However,
we didn't know that certain things
which we consider a vital partof the
arrangement quality would be dif-
ferent.”

He cites as an example: “The Chic
formula is dependent on what we
call tight texture. We like a fat
sound. We use layers of sound to
keep a flow of music.

“Bernard and I often say we like
to fill our heads with music. And cer-
tain things that I expected to fill my
head didn’t. but that's only because
when Motown got into the record
the label felt there was too much
music at certain points.

“Our version of "Have Fun Again’
goes right into a full orchestra imme-
diately. Motown felt it would be
more effective to go to a breakdown
sound right away. Only time will tell
as to whether it works.”

As to whether they will produce
Ross again, Rodgers says, “I'm not
certain. we'll see.™ He hastens to add
that the duo’s relationship with Ross
is a good one. “We like each other
and we’re friends. It's just that we
have different concepts.™

Remember . .. we're in communi-
cations, so let’s communicate.
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ﬁ sl s g;"';agt(;';iscm“"‘b'a 1€ 36411 Syreeta, Tamia T7-372R1 (Motown)
Cameo, Casablanca CCLP 2011 46 46| 10| CAT IN THE HAT
ﬁ 91 HOT BOX Bobby Caldwell, Ctouds 8810 (T.K.)
Fttach, ofri 57| 2| LET ME BE YOUR ANGEL
Spring SP-1-6726 (Polydor) Stacy Lattisaw.
9 7 9 SPIRIT OF LOVE Cotillion SD 5219 (Atlantic)
Con Funk Shun
ﬁ 0l 3 :;';)”GVTS["G\;SBOG ﬂ i) 3 :gge ARoNb[b)ianA&M SP 4805
Gladys Knight and The Pips, ﬁ 59! 3| SHINE .
ﬁ Columbia JC 36387 :vezaz:nggtzea Band,
12 | 8 | THE GLOW OF LOVE sta
Change, RFC 3438 (Warner Bras) w 60| 2 SPECIAL EDITION
12 110 {15 LIGHT UP THE NIGHT Five Special, Elektra 6E-270
Brothers Johnson, A&M SP-3716 67 2 80
ﬁ 14| 6| POWER Gene Chandler,
éemptaégn;;, 1 (Hotoun) 20th Century T-605 (RCA)
ordy G8-394M1 (Motown
14 |11 | 9| TWO PLACES AT THE 52] 511 8) NOW APPEARING
SAME TIME
Ray Parker Jr. and Raydio, B.B. King. MCA MCA Z:8016
Arista AL 9515 531 55| 3| JERRY KNIGHT
15 |16 |42 | OFF THE WALL Jerry Knight, A&M SP 4788
Michael Jackson, Epic FE-35745 541 52! 15 10%
16 |15 | 24 | THE WHISPERS Dramatics, MCA MCA-3136
The Whispers,
Solar BXL1-3521 (RCA) 35| 83| 4| KwicK
17 [13 7 PARADISE Kwick, EMI-America 17025
Peabo Bryson, Capitol S00-12063 5| 581 12 RANDY BROWN
18 |18 [ 15 LADY T Midnight Desire, Chocolate City
Teena Marie, Gordy CCLP 2010 (Casablanca)
G7-992R1 (Motown)
57| 47| 9| SUGARHILL GANG
1917114 gl:)’:x R]t;'b‘inoSEHGHTS Sugarhill Gang, Sugarhill SH 245
Tamla T8-367M1 (Motown) 58 | 49| 39| LADIES NIGHT
20 121 9 MONSTER Kool & The Gang De-Lite
Herbie Hancock, DSR-3513 (Mercury)
Conmb BB 59 | 56| 27| LIVE AND UNCENSORED
21 (19 {10 WO Millie Jackson,
2 |22 ; E‘O‘TJ'::LCL 9511 Spring SP2-6725 (Polydor)
Y
Lean Heywood, wm ME MYSELF |
20th Century T613 (RCA) Joan Armatrading, A&M SP 4809
ﬁ 28 | 10 | RELEASED 61 | 48 | 32| ANGEL OF THE NIGHT
Patti LaBelle, Epic JE 36381 Angela Bofill, Arista/GRP GRP 5501
24 (25 |16 | WINNERS
ﬁ | 2 ;"':;"S':':L"'E'c ';‘;"‘?gﬁzmun o |%) % m.c VEamev Bros. BSK 3366
tnwisible Man's Band 63 | 61|23 iHDD&VS(‘ 0 ME
Mango MLPS 9537 (Istand)
26 |26 13 THE BLUE ALBUsMan Lou Rawis, P.LR. §Z 36304 (CBS)
Harold Meivin & The Blue Notes 64 15417 FUN AND GAMES
;8‘;‘;;’;37 s(::éf")‘ Paige. Source Chuck Mangione, A&M SP-3715
27 |23 | 24| RAY, GOODMAN & BROWN |65 | 65| 23| DANCIN' AND LOVIN'
Ray, 'Goodman & Brown, Spinners, Atlantic SO 10256
Polydor PO 1-6240 66 | 63| 8| LOVE IS THE ANSWER
28 |30 )11 | TwWO TONS O’ FUN Lonnie Liston Smith
Two Tons O' Fun, Columbia JC 36373
Fantasy/Honey F.9584 67 m LOVE JONES
29129 5 AND ONCE AGAIN Johnny Guitar Watson, DIM 31
Isaac Hayes, Polydor PD-1-6269 (Mercury)
30 |31 6| 1980
B, Express, Cowmbia JC 36333 | 68 (68| 3 g:!f L%EEAFTH?S‘ZS
31 124 | 15| SKYWAY Ltk '
Skyy. Salsoul SA 8532 (RCA) 69 {69 | 4| DELEGATION
32 127112 MASS PRODUCTION Delegation, Mercury SRM1-3821
Massterpiece, Cotitlion
Syl | S ||na)
Crantord, 71| 71| 8| BACK FOR MORE
;iv:r::z' [r;os'_m[gSK 3421 Al Johnson, Columbia NIC 36266
34 133 (10| REACHING FOR 72 m RENAISSANCE
TOMORROW ADC Band, Cotillion SD 5221
Switch, Gordy G8-993M1 (Motown) {Atlantic)
35 |35 | 11| YOU'LL NEVER KNOW 73 (73] 21 MUSIC TRANCE
Rodney Franklin, Ben E. King
ﬁ Columbia NJC 36122 Atlantic SO 19269
O O] s |74 78] 21| 8 FoR The a0
37 |34 |15 SKYLARKIIN' Webster Lewis, Epic NJE 36197
Grover Washington, Jr., 75 | 66 | 22 YELLOW MAGIC
Motown M7-933R1 ORCHESTRA
38 (32|26 GAP BAND 1) Yellow Magic Orchestra, Horizon

SP-736 (A&M)




[F - ST T ==I
ADDRESS ALL ADS: Billboard Classified, ”
1515 Broadway, New York, N.Y. 10036
Phone: 212/764-7388

Check Heading You Want

[JREGULAR CLASSIFIED $1.15 a word mini-
mum $23.00. First line set all caps. Name, ad-
dress and phone number included in word count.
[] DISPLAY CLASSIFIED $48.50 one inch, 4
times. $43.00. 26 times $40.00, 52 times $32.00
ea. [JINTERNATIONAL (other than U.S.) Reg-
ular 60¢ a word, min. $17.50. Display $38.00

[0 BOX NUMBER c/o Billboard, figure 10
ords andinclude $3.00 service charge

WANTED

SERVICES.
O FOR SALE
[J GOLDEN OLDIES

| inch, $32.50 ea. inch 4 or more times.
L
I

PAYMENT MUST ACCOMPANY ORDER

O REAL ESTATE
O COMEDY MATERIAL
O DISTRIBUTORS

O DISTRIBUTING

0 MISCELLANEOUS

O BUSINESS
OPPORTUNITIES
O HELP WANTED
O LINES WANTED
CJ AUCTIONS
[J BOOKINGS

NAME

| O Amer. Express
| O Diners Club
| O Visa

I

O Master Chg.
Bank #

CITY

ADDRESS

TELEPHONE

STATE 2\1P

Credit Card Number

Expires

Signature

CALL TOLL-FREE {except in N.Y.) 800-223-7524

Professional Audio

Ileeordlns v

i

i
x

Reels » cunltu
Ampex = 3M
Ask for our recording supply

Hlﬂmﬂ catalog

i

312/288-5300

41233 Rand Rd. * Das Plaines, IL 60016
24

DEADLINE: Closes 4:30 p.m. Monday.
12 days prior to issue date.

KATE BUSH
( LIONHEART > P
(ON STAGE -LIVE»12'EP

NOW IN STOCK
IMPORTER & DISTRIBUTOR OF
ROCK - JAZZ & UNDEFINED

from
ENGLAND - EUROPE - JAPAN-
ALLSTRALIA & BEYOND

23703 MADISON ST TORRANCE.CALIFORNIA 90505 US A

TEL 233738947 TLX 181892

CUT OUTS
OVER 2,000 TITLES
LPs, 8 TRACKS & CASSETTES
Largest selection in the Country
Major Labels
For a free catalog call or write.
AUDIO DISTRIBUTORS

1182 Broadway. New York, N Y 10001
(212) 725-4570 Dealers only—please

CUT-0UTS

8 Track and Cassettes
Qur Specialty

a distributor, rac

.'aII or write for f

J 5 J DISTRIBUTORS
G620 W. Belmont, Chicago. Ni. GOG34
{312) 286-0444

AUDIO CASSETTE WINDERS
3 King model 600 2 Recotec
model CTL—loads blank or pre-

recorded. Presently operating.
Call:

(609) 963-3854
(212) 925-0114

$ 50% PROFIT §
DOUBLE YOUR MONEY

on fast selling record store related items.
saylngs, memorabllia—rock & roll

KEY CHAINS.... ...2.99 list @ 1.50
BUTTONS i 1.00tlist@ .50
Guar: xchange

KRAFTWERK CO.,

22747 WOODWARD AVE.

FERNDALE, MICH. 48220
(313) 5443500

Records & Tapes Bring 'eminthe
Door, but ACCESSORIES put the
PROFIT In the register!

WE ¥E GOT TI'E HH]H PRDAT ACCESSORIES

- and now
WE ARE A LE-BD DISTRIBUTOR

Call Us . . . We Are

SUNBELT DISTRIBUTING

3172 Dakchill Ind. Streed, Atlanta, Ga, 30340
Toll Free (800} 241-7327
or collect in Ga. (404) 458-2895

Ask for Don or Beverly

DELETIONS

RECORDS & TAPES
All Merchandise in Stock
act Ball &

HAC A-RECORDS
1801 5. Lumber
Chicago, IL 60616
{312) 666-4120

REGORD STORE FIXTURES
AND INVENTORY

Must Sell—Best Offer.
All or Part
For more information call:

(813) 262-0200

[ [ORNERS ©

PREMIUM CUT-OUT &

OVERSTOCKED L.P.'s & TAPES.
CALL OR WRITE FOR FREE CATALOG.
430 FALMOUTH ROAD
NORTH BABYLON, N.Y. 11703
(516) 587-7722

THE BEST CUT-0UTS
LP « 8 Track  Cassette Titles
Send for Free Catalog.

ALEX A. ARACO CO. INC.

m Bx 82, Riverton. NJ 08077

[NJ Res. 609-829-4813)
Dealers Only.
TEE VEE RECORDS .
Arw-anty part of o Huge: selaction of nl-
“bums, 8 irack-and r.mm weaifable at
TatgEr pricas. e
- Record Wide Distributors |
; s 4755 Chase Drive
Flnhm {St. Louis), MO 63028
oo (A14)-343-TI0O. | 5

WHAT'S ALL THIS JAZZ, ROCK AND SOUL?
It’s all in our current catalogue of major label
cut-outs. LP's are priced at 25¢ and up. Write
today for free catalogue. Hit Records Inc., 300
West Elizabeth Avenue, Linden, N.J. 07036.
Dealers Only.

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts,, Pa.
19020, USA. Dealers only.

When Answering Ads
Say You Saw It in Billboard

If you sell cut-outs, overstocks,
contact:

PROMO RECORDS DISTRIBUTING CO.
160 E. 5th St., Paterson, N.J. 07524
(201) 279-2010
NEW ARRIVALS INCLUDE:
WAR—10 titles—LP, 8tr. cass.
HEART—MagazInc—LP only
E. PRESLEY—8 Grea{ Tities on 8tr.
LPs l;{ Seals & Crofts, Leo Sayer, Ray Stevens
ose Royce, Ashford & Simpson,
Jorge Santana
MANY OTHERS . .. CALL TODAY ...
EVERY DAY IS BARGAIN DAY
ASK FOR OUR LATEST CATALOG
(201) 279-2010°

CURRENT CATALOG FREE
UPON REQUEST (201) 574-0900

We specialize

APSICY
|@ % L I in full catalog
fl'. H.-_._, lines—Also all
abels
RECORDS Blues—Jazz
1467 Pinewood Suee( Gospel—Pop

Rahway, N.J. 0706
DEALERSONLV—PLEASETRV us

FOR SALE

Dolby Noise Reduction Unit model
M16, MCI JH100/16 trk. recorder with
auto-locator, Neve 8014 Recording
Console, Steinway (Hamburg) Grand
Piano 611", All items in excellent
condition.

CALL (212) 226-4299

DISCOUNTS
ON LIGHTS!

Full line distributors of lights, posters, in-
cense, air fresheners and novelty items.
High profits. Strobes, color organs, black
lites, mirror balls. Much, Much more.

Buy from the biggest!

TRI CITY PRODUCTS
P.O. Box 8698, Sta. A
Greenville, $.C. 29604

(803) 233-9962

POSTERS

Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Blvd.
Los Angeles, Calif. 90006
(213) 732-3781
Free Catalogue

POSTERS

IF POSTERS
IS YOUR GAME

SCORPIO

IS THE NAME!!
$AVE WITH U$

For Free Catalogue Write to,

SCORPIO POSTERS INC.

$814 Forl Hamllton Pkwy.
Brooklyn, NY 11219

Call (212) 633-1700

Dealers Only

www.americanradiohistorv.com

U.S. AND FOREIGN RADIO STATIONS

DISCO DJ'S & ALL
INTERNATIONAL MUSIC CONSUMERS
Write us for information on our services
which include automatic mailing of all rec-
ords on charts—LP's & 45's. Disco, oldies
and catalog LP's in stock. All orders are
shipped immediately—air mait or air freight.
We give personalized service geared to

your needs.

MAIL-O-DISC
P.O. Box 326, Kings Park, NY 11754

INTERNATIONAL RADIO STATIONS

MUSIC PUBLISHERS AND DISCOTHEQUES
Subscribe to our AUTOMATIC AIRMAIL
SERVICE for all singles and Ip's from the
charts.
The Fastest, Most Oependable
Service In_the World

AIRDISC SPECIAL SERVICES
Box 835, Amityville, NY 11701

" mmcAge ¢

CDMHDE NTIAL!
f .I'I.MI'_'I AMERICAN

[ JFE o M. dllr, Only
MI.J HC INDUSTAY transpartation
BEST RATES + PEREOMAL ATTENTION
BERKLAY AIR SERVICES

Contacl: Bernard Kialnberg, Pres.
Bldg. B0 POB 665, JFK Airporl, MY 11430
home (212) 656-6066 TLX 425628

AN

PREMIUM
8-TRACK & CASSETTE BLANKS

Lear Jet style cartridge with rubber roller.
M Professnonaldupllcalmglape 90 lengths
n 1 min. increments Private labeling
available. 8-Tr. Cas.
1min to 45 min. any quantity ... 89¢ 70¢
46min. to 65 min any quantity.. .98¢ 77¢
66min. to 80 min. any quantity.. $1.05 g0¢
81min. to 90 min. any quantity.. $1.14 95¢
Shrink Wrapped & Labeled add.. ..14¢ 13¢
Head Cleaners.. ...
Reel-to-reel 3M tape 1800 ..
Blank VHS 2/4 hr. video lapes ........ $19.00
Low Cost Shrink-Wrap Equipment Available.
PROFESSIONAL 8- TRACK DUPLICATORS—$1.495.00

CASSETTE & 8-TRACK CALIBRATORS & ERASERS
$35.00 minimum order
BAZZY ELECTRONICS CORPORATION
39N.Rose, Mt. Ciemens, Mich. 48043

Phone: (313) 463-2592
Master Charge and Visa Welcome

BUDE I
8 TRACK TAPES

ROYSALES COMPANY

mpF'I:I'IluL Pri
Call or wrile for free calalog

{815) B46-B26T

— 8 Track & Cassette Blanks
1 min. to 45 min ....90¢
46 min. to 65 min.. .
66 min. t0 90 Min. ........cc.oeoen. $1.10
$0 Pc. Minimum Orders
Cassettes—Wide Price Range
Prof: r, 'nquallty d ; our speclalty.

ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11219
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

PROTECT YOUR MERCHANDISE
CASSETTE SEGURITY DEVIGE
Display cassettes in your 8-track hand hole
store display safely.

SIMPLE « ECONOMICAL « REUSABLE
For free sampie & pricing contact:

C & D Special Products
309 Sequoya Dr., Hopkinsvllle, KY 42240
(502) 885-8088

HOTLINE |

FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for JEFF SERRETTE
(IN N.Y. STATE (212) 764-7388)

Hotl-line 1s tor fast. personal service
placing Class fied Adsonly For allother ‘

1 business call the regional office

i nearest you J
: BOXES FOR
STERED B& CASSETTES

INSTOCE  INSTANT SHIPMENT
STERED Band GASSETTE CARTONS
Form Fit & =2 Piller Prood Haights, Also:
Divicher Cards &-33% & 45 record backers

Low Prices — Free Samples

PAK-WIK CORPORATION
128 Tivali 51, Albany, NY 12207
{578) 9B5-4556 collect

ENTERTAINERS
TOUR BUS

SILVER EAGLE, 72

Luxuriously customized for
Loretta Lynn; Spacious State-
room, plus sleeps 8, Color
TV, Wet Bar, two stereos,
8-track player, JBL's, CB,
buiit-in vacuum system, 2 roof
A/C, Lavatory, Diesel Gen.
Excellent mech. cond. P/P
(1C06857)213/782-4410.

Financing Available

35MM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Adult and all other ratings on Betamax and
VHS formats. FACTORY DIRECT.
Call Toll Free 1-800-421-4133 -
Callt. residents (213) 462-6018
T¥X DISTRIBUTORS
1842 No. Cherokee Ave.
Hollywood, Callt. 90028
Credit Cards Accepted

OUPLICATORS CARDBOARD SLEEVES
FOR WHS AND FOR BETA

PAK-WIK CORPORATION
128 Tivoll 5t, Albany, NY 12207
(518) 465-4556 collect

B% N
% causnv mrsmz. L

B

FREE SAMPLE [SSUE OF RADIO'S MOST
popular humor service! O'Liners, 1448-H West San
Bruno, Fresna, California 93711 (or phone
209/431-1502).

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information paskage. PETER PATTER, P.O.
Box 402-B, Pinada e, CA 93650.

BUDGET TAPES
Have largest selection of original artist 8
tracks in the country. Heavy in C&W, Rock,
Religious and Spanish categories. Displays
signs and sales aids available.
Call BIlll (405) 384-5034 or wrlite:

OKLAHOMA
TAPES & RECORDS, INC.
P.O. Box 946, Norman, Okla, 73070

LET US PERSONALLY SUBMIT YOUR
demo tapes to Los Angeles based record com-
panies. Details 25¢, CMRAA, 8033 Sunset, Suite
219, Hollywood, CA 90046.

T-SHIRTS
DIRECT FROM SUPPLIER
Production overruns of T-shirts printed for
bars, events, advertisers, promotions &
schools. New, top quality, assorted colors.
Package of 5 different shirts $9.95, add $1.50
postage. Specify size: Children's: SML.
Adults: SM,L XL, Send check or M. 0. to:
Federal, 1534 Sansom St.. Dept. BB, Phii.,

PA 19102. 10-day money-back guarantee.

HUNDREDS OF DEEJAYS RENEWED
again this year! Guaranteed funnier' Free
sample Contemporary Comedy, 5804-A Twine-
ing, Dallas, Texas 75227. Phone 214/381-4779.

NOT COMEDY: "URRENT ARTIST BIO’S,
daily calendar, mueh more for working pros! Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. ¢213) 438-0£08.

“SHEET OFF THE FAN” $25/YR. WHACKO
humor guaranteed to cause phone calls. $1.00 for
current issue. Write: 3615 25th N.W., Canton,
Ohio 44708.

“COMIC RELIEF,’ JUST FOR LAUGHS, BI-
weekly. Free sample. Whilde Creative Services,
20016 Elkhart, Harper Woods, Michigan 48225,

JOCK SHOTS FANTASTIC, LOW-COST
audio effects for sharp jocks. Free demo disc:
L.A. Air Force, Box 944-L, Long Beach, CA 90801.

“PHANTASTIC PHUNNIES” . HIGHLY
acclaimed! Proven audience builder!! Introduc-
tory month’s 404 one-liners, inphormation, gipht

. Just $2.00""! _343 Stratford Drive, Kent,
Ohio 44240.

COMMANDER (COSMOS—-DEFENDER OF
the future! 13-weex sci-fi comedy radio serial
now available. Send $3.00 for sample cassette to:
Allen B. Ury Produ:tions, 307 N. Michigan Ave.,
Chicago, 111. 60601.

FREE ISSUE! HUMOROUS TRIVIA ABOUT
Top 40 stars, {Plus job openings.) Bond, 200 So.
Glenn, Suite 98, Camarillo, CA 93010.

33
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RECORD PRESSING, 45'S, LP'S, JACKET
printing, fabrication. Printed record sleeves.
Tape duplication. Quality work! Fast service!
VP Record, Drawer 10-BA, Ville Platte, Louisiana
70586. (318) 363-2104.

25¢ PER LP-PREPAK MINIMUM ORDER
400 lp’s—100 titles—Elvin Bishop, Black Oak, Sea
Level, Graham Station, etc. FOB, Atlanta Rec-
ord Tape, 3645 Oakcliff Rd., Doraville, GA 30340.
(404) 448-1811.

OLDIES CATALOG (35 Pages)
& set sale list of rare
LP's & 45's for only $2.25
(includes postage)

STRIDER RECORDS
29 Cornella Street
New York, N.Y. 10014
(212) 675-3040
Want lists welcome—
Collections Purchased

OLDIES

Send for CATALOG. 16,000 listings by art-
ist & title, for $7.95 plus $1.00 for postage.
PREPAID CATALOG ONLY.

L.A. 1 STOP
821 Whittier BI., Momebeuo. Cal. 90640

WHOLESALE (213) 721-4620
RETAIL (213) 721-8222

1950’'S THRU 1970°S—OVER 5,000 TITLES.
Send $1.50 for catalog. Mail-O-Disc, P.0. Box 326,
Kings Park, N.Y. 11754.

FREE OLDIES CATALOG 1955-1980—ACT
now—fast service. The Gold Vault, P.O. Box 202,
Oshtemo, Mich. 49077. (616) 344-6345.

OLDIES 508, 60S, 708, 100 DIFFERENT $15.00.
200 different ($33.00). 500 different $100. Also
want lists filled. Becky Overton, 6464 West
Quaker, Orchard Pk, NY 14127.

WHILE YOU WERE LOOKING FOR “OUT-
of-print™ record. you should've been looking for:
DISContinued, 444 S. Victory, Burbank, CA
91502.

ATTENTION RECORD COLLECTORS ONLY.
Free oldies auction catalog 1940 thru 1970. King
of the Oldies, Franklin. Mass. 02038.

; *Aﬂrm@msur@ &

TEN MILLION
8 TRACK TAPES
NEEDED

For gxport, will buy any guan-
tity=S5MaALL or LARGE. Can-
tact us with offers.

ADELE
INDUSTRIES, INC.

(201) 542-5506

WANTED MCI 24 TRACK JH 114
RECORDING MACHINE W/AUTO
LOC. 2, AND 16 TRACK HEADS—
IN GOOD CONDITION.

Call

(212) 237-0250
Ask for Bob or Vince.

[EE NP T TRESCTR SECATAE | S

DISTRIBUTING SERVICES

MAKE MORE PEUFIT

T 7100

TOBISCGO

G144 Highway 290 West
Austin, Tx 78735

[ RECORDING TAPE & ACCESSORIES —]
24 HA. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL + MEMOREX *+ SCOTCH « TDK
* SONY « DURACELL * WATTS - DISC-
WASHER + SOUND GUARD - SHURE
» PICKERING - AUDIO TECHNICA « REC-
OTON « EVEREADY « VID. TAPE + SAVOY

* AMPEX * SHAPE * TRACS.
SEND FOR FREE CATALOG
A.l. RDSENTHAL ASSOCIATES
Oept. B, 1035 Lovis Or.. Warminster. Pa. 18974
DEALERS ONLY  (215) 441-8900

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of atiractive
close-out offers. 33 years of specialized
service to record and tape importers
throughout the world. Overseas dealers and
distributors only.

ALBERT SCHULTZ, INC.
116 W, 14th St,, N.Y., NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

EXCLUSIVE DISCO DJ'S ONLY-FREE
newly released Disco Records—most major labels.
Dues required. 814-886-9931. D P A, 631 Front,
Cresson, PA 16630.

' RECORD PRODUCTION

RELEASE YOUR OWN RECORD! SUPERB
recording, production, 3500 four-color albums
and radio promotion—$12,800. Impossible?

Order FREE brochure today! (516) 488-7788, Bill
Blachly, Boz 2120-A, Great Neck, N.Y.

11022.

LEARN RECORDING ENGINEERING

+ One month, full time.
+ In-studio, Hands-on.

Cail or Write for Brochure:

Full Sail

Recording Workshop
1221 Lee Road, Oriando, FL 32810
(305) 299-1076

E.A.R.S.
EASTERN ARTIST RECORDING STUDIO INC.

The latest 24 track recording technology in
a luxurious, relaxing environment. intro-
ductory offer . . . $65 per hour. Call for free
tour and demonstration.

(212) 874-1358
(201) 673-5680

4%, SCHOOLS & °
INSTRUCTIONS -

THE MUSIC BUSINESS INSTITUTE
offers a Professional Music Marketing Pro-
gram: Rzcording & Studio Production;
Artist Representation; Retailing & Whole-
sating; Record Promotion; Copyright Law;
Songwriting and more. CALL OR WRITE
FOR FREE BROCHURE. Buckhead Towers,
Suite 4010, Dept. BB (404) 231-3303, 2970
Peachtree Rd. NW, Attanta, Ga. 30305.

SR o

Rockiwe . ¢

“TOE JAMB” BLUES—ROCK BAND. PER-
fect roadband, recording artist. South West’s
band of the 80’s. Booking information. “Toe
Jamb” 3449 N.W. 17, Oklahoma City, Okla.
73107. (405) 949-1536.

g R

S #

SR Ees

&Y
%

BANDS & SOLO ARTIST
WANTED

Everyone welcome. All types of music
needed. CALIF. MUSIC FESTIVAL & NAT'L
BAND CONTEST. For complete info:

NATIONAL BAND CONTEST
818 Manhattan Beach Blvd.
Manhattan Beach, CA 90266

NEVER RELEASED
LYNYRD SKYNYRD
in Japan
Master to highest bidder. Sampie

cut $5.00.

BAM, P.O. Box 1564
Orange Park, FL 32073

WANT YOUR OWN RADIO STATION? IN-
vestment/experience unnecessary. You or others
operate. Camplete details FREE!” Broadcasting,”
Box 130-B22, Paradise, CA 95969.

INVESTORS WANTED FOR EXPANSION
of record and promotion company already
established. Good artists, songs and masters on
hand. Call or write, National Foundation of
Music, 1130 Airbase Rd., Columbus, Miss. 39701.
(601) 434-8510.

CANADIAN MILLIONS IN MAIL. INSTANT
money info. Write: Millions, Dept. BB, Box 6722,
A, Torontc, Canada M5W 1X4.

NATIONAL EXPOSURE... TELL MILLIONS
about yourself, talent, and goals. Find backers,
partners, ciients and contacts to help. Brochure
$3.00. “Hello World,” Box 181, Temperance,
Mich. 48182.

SONGS WANTED

ORIGINAL SONGS WANTED

Music and lyrics—light rock, R&B and
ballads needed for sound track for feature
film. Send demo tapes to:

STILL RIVER FILMS
12 Portor Road
Cambridge, Mass. 02140

(617) 492-7440

CLASSIFIED
ADVERTISING
DOESN'T COST,
IT PAYS.

General News

Blind Pig &
Flying Fish
Initiate Deal

CHICAGO—BIind Pig Records of
Ann Arbor. Mich., and Flying Fish
Records. based here. have entered
into a U.S. and international distri-
bution deal. All catalog and future
Blind Pig Product will be manufac-
tured and distributed by Flying Fish
under terms of the agreement.

Blind Pig is a three-year-old label
with a blues. r&b and rock focus.
“The new arrangement.” president
Edward Chmelewski  explains.
“should make it casier for con-
sumers to find our records and also
free us from having to spend so
much time dealing with things like
collections and manufacturing and
to concentrate on production and
promotion. which are our strong
points.” Flving Fish is marketed
through a network of independent
distributors.

Artists on Blind Pig include ex-
Asleep At The Wheel guitarist John
Nicholas. blues harpist Big Walter
Horton and Detroit pianist Boogie
Woogie Red.

. HELP WANTED .
e BEr LT {

SALES MANAGER
WANTED!

if you are an experienced person
in the sales of blank audio cas-
settes, we would like to discuss
this excellent opportunity.

Send resume in confidence to:
Box 7364, Billboard

1515 Broadway
New York, NY 10036

RETAIL MANAGEMENT
ALL LEVELS

We need experienced Record Management
Personnel at all levels for our expansion
plans on the East Coast in the 1980's. If
you are an ambitious hard working indi-
vidual with a successful background you
can grow with us! Hiring now for openings.
Reply in confidence to Tom Sexton, 202-
529-5700 or write HARMONY HUT, 2146

24th Place, N.E. Washington, D.C. 20018.

| pROMOT

HARD-WORKING EXPERIENCED ROCK
booking agent wanted, good music agency, re-
locate Minneapolis, with or without acts, east
coast territory available. Opportunity unlimited.
Confidential reply, (612) 339-6950, Doug Brown,
100 N. 7th Street, #604, Minneapolis, MN 55403.

s

|ONAL SERVICES
DISTRIBUTING SERVICES
RACK JOBBERS
VIDEO CASSETTES & Tapgs

the Marketplace is
open and your best
buy is BILLBOARD

CLASSIFIED

Something to sell or something

to tell, your message gets to

over 100,000 readers weekly.
Don’t Miss Another Week!!!

cALL Jeff Serrette (TOLL FREE)

800/223-7524

Gowers, Fields and Flattery, a pro-
duction firm with specialization in
video. founded by former Jon Rose-
man Production principals Bruce
Gowers. Paul Flattery and Simon

Fields. Firm has already shot several

acts under its new banner. including
Christopher Cross for Warner Bros.
Address: 710 N. Seward. Los An-
geles 90038. (213) 467-4000.
* X X

Eastern Pacific Sounds, Inc.
founded by president Doug Lexa
and Jim Snowden. Firm cxports
U.S. releases to worldwide market
and imports Japanese product. Ad-
dress: 11012 Ventura Blvd.. Studio
City, Calif. 91604. (213) 760-7900.

*  x %
Blue Island Records formed by

Blue Island Music Group with John»

Owens as president. Headquartered
in Nashville, the label will have
branch offices in Galveston Island.
Tex. First artists are Isaac Payton
Sweat and Silent Thunder Band.
Address: 814 19th Ave. S.. Nashville
37203.
x x  x

Deborah Rosen Public Relations
Inc. established to represent rock
band Chicago. Deborah Rosen and
Keith Cowan may be contacted at
(213) 474-9402.

*  x x

Caff Manna formed by former
WPIX-FM New York program di-
rector Joe Piasck and ex-music di-
rector Meg Griffin as a radio pro-
gramming  consultancy and
production firm to develop and pro-
mote new rock music. Contact M.
Pellechia at (212) 867-1000, ext.
2741.

PERLMAN ON
JAZZ RECORD

CHICAGO—The latest performer
to cross the dividing line of jazz and
classical is virtuoso violinist ltzhak
Perlman. A Different Kind Of
Blues.” recorded last month in Pitts-
burgh for EMI/Angel. joins Perl-
man with a jazz combo headed by
pianist and Pittsburgh Symphony
conductor Andre Previn, Two classi-
cal concertos with orchestra were
taped at the same time.

The jazz combo, performing Prev-
in-penned material. also consists of
guitarist Jim Hall. drummer Shelly
Manne and bassist Red Mitchell.

. New Companies

www americanradiohistorv com

PAYMENT MUST
ACCOMPANY THE ORDER

POSITIONS WANTED: 40c per word
per insertion—$10.00 minimum
$20.00 per column inch per insertion
POSITIONS OPEN: 70¢ per word per
insertion—$14.00 minimum
$40.00 per column inch per insertion
BOX NUMBERS: $2.00 per issue for
handling & postage. Audio or video
tapes, transcriptions. films or VTR's
cannot be forwarded. Suggestion: ar-
range for follow-up diractly when
replying
Send money and advertising copy to:
Radlo-TV Job Mart, Blliboard
1515 Broadway, N.Y. 10036

LAWYER. BROAD EXPERIENCE. OFFERS
personal service immediately and confidentially.
All investments, contracts, litigation, anywhere.
Call 212-434-0781 eves. 212-434-1825. J. Field.

John Brown’s Body formed by vet-
eran industry exec John Brown to
consult with and promote recording
artists and music producers on
soundtrack field. Address: 6255
Sunset Blvd., Los Angeles 90028.
(213) 467-2181.

* * *

Runaway Enterprises formed by
former Sire Record executive Mi-
chael Rosenblatt and Nina Marson,
former agent at William Morris to
represent the Necessaries for man-
agement. Address: Box 702A. 225
Central Park W.. New York 10024.
(212) 580-1747.

"

BSO Records Inc. formed by Sal
Barbieri and Tiro Schiano. First re-
lease is LP, "Fecling Good.” by Sal
Barbieri and the Royal Company.
The company is distributed in the
U.S. through N.L.D.C. and in laly
by CGD SpA. Address in the US.:
2595 Carrell Lane. Willow Grove,
Pa. 19090. (215) 443-0935. In laly:
Via Carmine Modesto. 50, Paterno-
poli (AV) 83G52.(0827) 71073.

* * *

Musical Directions, Inc., formed
by Tony Torzen and Tony Twist as a
management firm. The company
has offices in Nashville and Florida.
Addresses: 25 Music Square W,
Nashville 37203. (615) 254-5721;
and 11379 NW. I5th Court, Pem-
broke Pines. Fla. 33026. (305) 431-
2265.

*  *x x

J.J. Jordan Promotion formed by
former RKO programmer J.J. Jor-
dan. Address: 6565 Sunset Blvd..
Los Angeles 30028. (213) 464-4274.

x kX

Exxtra Foxx Publishing formed
by songwriter/agent Linda McCall
and Con Funk Shun drummer Louis

McCall. Address: P.O. Box 5430.
Vallejo, Calif. 94590. (707) 643-
5202.

Lifesong Lines Up
5 National Distribs

NEW YORK—Having dissolved
its distribution agreement with CBS
10 months ago, Lifesong Records
has gone t independents for distri-
bution.

Distributors include: Progress in
Chicago, Cleveland, Pittsburgh,
Buffalo and Detroit; Schwartz Bros.
for Washington. Baltimore. Phila-
delphia and New Jersey: Malvern
for New York. Conncecticut and
Massachuselts: Big State for Texas.
and Pickwick elsewhere.

Product tc be distributed includes
two Jim Crowe LPs: “Photographs &
Memories—Jim Croce’s Greatest
Hits,” and * Time In A Bottle—Jim
Croce’s Greatest Love Songs.™ as
well as a Crack the Sky single and
LP. and singles by Dion and Mi-
chael Mugrage.

JEM Records And
Red Star Link Up

NEW YORK—JEM Records will
manufacture and distribute in the
U.S. and Canada Marty Thau's Red
Star label.

Initial release will be a compila-
tion LP, *2X5.” containing perform-
ances by the Fleshtones, Student
Teacher, Comateens. Revlons and
Bloodless Pharoahs, produced by
Blondie's Jimmy Destri.

Coming up will be a Walter
Stedding LP produced by Chris
Stein. and a reissue of the first Sui-
cide LP with some new material.

35
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WATANABE PRODUCTIONS

1-6-8, Yurakucho, Chiyoda-ku Tokyo, Japan
Tel: (03) 502-0541 Telex: 2224387

WATANABE MUSIC PUBLISHING CORP.

1-8-10, Azabudai, Minato-ku Tokyo, Japan
Tel: (03) 585-1531 Telex: 2426848

WATANABE PRODUCTIONS-EUROPE
185 Pavilion Road London SW1, England
Tel: {01) 235-0525 Telex: 8812808

WATANABE PRODUCTIONS-AMERICA
5231 Veloz Avenve Tarzana, California 91356 U.S.A.
Tel: (213) 705-2534 Telex: 686212

SMS

SOumos MAPITIG TrSTI
mEcomDs

1-8-10, Azabudai, Minato-ku Tokyo, Japan
Tel: (03) 586-9031 Telex: J29321

@ apollon.
JMusic Industrial Corporalion

1-5 Wakaba, Shinjuku-ku Tokyo, Japan
Tel: (03)353-0191
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Kunihiko Muradi, president of Aifa Records, with Tommy Sha

label’s party for the group at Tokyo’s Mivako Hotel.

CBS/Sony.

Shigeru Matsuzaki took home ¢ silver prize from the Tokya Music Festival

for “Wonderful Moments.”

Ta uxn-barn 'udy Cngg wen the most prestigious -ecord award in
Japan, the Hecord Grand Prize, in 1979 for her *Aiserarete™ on

w of Styx at the

cover key

1. Sera Masanori & Twist are a
popular group on Canyon
Records.

2. News Records boasts local
favorite Chiharu Matsuyama.
3. The group Alice, on Poly-
star Records, was Ne. 1 in rec-
ord sales this past year, rack-
ing up nearly $25 million in
sales.

4. Billy Joel, who sold a lot
of records and toured success-
Sfully in Japan this year, is dis-
tributed in Japan an CBS/Sony.
5. The Southern Ail-Stars are
among the top local artists,
on Victor Records.

6. Top foreign artist this year
in Japan is Abba, who had the
year’s biggest tour and hit $22.5
million in sales.

Slower Growth Calls For
Grasping New Trends In Music

By SHIG FUIJITA

However, they teel that the increasing populanty of new
Japanese singers and groups, especially those in the so-called
“new music'' field, will mean a good year tor concerts by such
up-coming artists.

The record and tape makers, who saw an overall 7% in-
crease in production during 1979, believe that record produc-
tion will remain the same but thal tape production wil! in-
crease by 19% this year as compared o a 24% increase in
1979.

Production and sales ot audio equipment are expected to
remain the same, bui production of video tape recorders is ex-
pected to go up to three million sets in 1980, as compared to
2.3 million sets in 1979. The totai VTR-related equipment out-
put is expected to substantially exceed $2.2 billion.

|
i Shig Fujita is Billboard’s correspondent in Tokyo

Dionne Warwick’s “Feeling Old Feelings’ netted her the Grand Prize at
1980's Tokyo Music Festival.

he Japanese economic growth rate in fiscal 1979, which ended on March 31, 1980, was less than a net of 6%, and the
prediction for fiscal 1980, which started on April 1, 1980, is that the net growth will be less than 5%.

Under such economic conditions, it is only natural that the music and audio industries did not post outstanding
records in 1979 and do not expect such a good year in 1980.

The major promoters, like KXyodo Tokyo and Udo Artists, are booking just about the same number of foreign artists
this year as last, but they feel they will be doing all right if they can hold the line.

Despite the expected adverse effects trom the so-called
“'second oil crisis” due to the hiking ot crude prices by the oil
producing countries, the music stcres expect 1o continue to
increase sales, especially ot pre-recorded tapes.

The Shinseido Co., which has 147 stores in its nationwide
chain, 1s confident it can up disk sales by 16% and tape sales
by 24%.

Publishers and record compainies, are aiming at the foreign
market with a remarkable advance being made by Alfa Rec-
ords in selling 400,000 singles and 200,000 albums ot Yellow
Magic Orchestra's disks in the United States and Europe.

Toshiba EMI, prompted by Watanabe Music to revive the
popular hits of the rockabilly Tempters and Tigers groups ot
10 years ago, has had Lesue McOwen record two former Ti-
gers’ songs composed by Koichi Suigyama with the English
lyrics written by McOwen himse't The songs, ‘You Are The
Woman For Me" and “Silvie, My Love' are being released in
Japan, West Germany, l'rance and ltaly on June 21.

Toshiba EMI, which would hke 70 do something hke this
once a month, is also releasing a Ventures album ot *‘new
wave'’ rhythms as well as such songs as * Goldfinger' and
“Washington Square,” in Europe and the United States on
June 21. It features a *‘new Vertu-es' sound.

Statistics released by the Japan Record Phonograph Assn.
for 1979 showed that total record and tape production came
to $1.15 billion, an increase ot 7¢%.

Whereas record production showed a 0.5% drop from $758
million to $755 million from 1978 to 1979, tape production
was up 24% to $401 million in fhe same period.

In quantity, the number of LPs and singles rose 1% to
198.8 million, while tapes increased by 32% to 61.3 milhon.

The ratio between domestic and international content
showed a 1% change with international content accounting
for 37% and domestic content, A3%. in the case of disks. The
peak for international content was 48% in 1971.

Exports of disks in 1979 were worth $4.96 million, up 6%
from the year before, but constituting less than 1% of total
production.

The United States took the macst with $2.17 milhon (up
1%). followed by West Germany with $925,000 (double) and
Hong Kong with $335,000 (down 48%).

Imports of disks continued to ncrease in 1979, continuing

(Continued on page J-8)

Local Artists Dominate
Top Of Sales Charts

espite the fact that foreign artists performing in Japan are given more publicity in the newspapers, magazines and
radio—not too much on television—than the Japanese artists, Abba was the only foreign singer or group to be in the
top 20 in the list of artists selling the most records and tapes in 1979,

Abba was in third place with sales totalling $22,5 million, after Alice with $24.5 million and Godiego with $22.6

million,

Billy Joel, whose concerts did very well, was in 25th place with $5,4 million, followed by Rod Stewart in 27th place

with $4.7 million. Earth, Wind & Fire came in 32nd with $4
million, followed by Donna Summer next at 33rd. Village
People was down in 47th place, and the Bee Gees were at
50th.

In the case of Japanese artists, good concerts apparently
mean good record and tape sales, for Alice was able todraw a
total of 120,000 for concerts in the Nippon Budokan Hall
(seven days) and in Yokohama earlier this year.

Godiego, too, continues to be very popular, particularly with
children, although its fans include adults.

In fourth place was Chiharu Matsuyama with $18 million
and Masashi Sada with $17.8 million. Sada’s song, “‘Kam-
paku Sengen’ (Husband-Is-Ruler-of-Home Proclamation),
detailing what the husband wants his wife to do and not do,
was the surprise hit fast year and pushed Sada, who was un-
known by the general public, into the limelight.

Others in the top 10 included Momoe Yamaguchi, singer-
actress who announced her engagement to movie star Tomo-
kazu Miura and who will be retiring after she marries him this
fall, Takeshi Kishida, Southern All Stars, Pink Lady and Jiro
Atsumi.

Other popular Japanese stars continued to sell many rec-
ords and tapes with Kai Band, Twist, Hideki Saijo and Keniji
Sawada in the top 20.

The singer who won the Record Grand Prize for 1979, the
most prestigious record award in Japan, was Taiwan-born
Judy Ongg for her “Miserarete’ on the CBS/Sony label. She
was 38th on the list with sales of $3.7 million.

Above her on the list at 30th with $4.3 million was Machiko

www americanradiohistorv com

Watanabe, singer/songwriter who composes all her songs
and writes the lyrics for most of them.

Of total record and tape sales, Japanese folk and rock ac-
counted for 47.5%, jumping up from 38.9% in 1978, but the
percentage is expected to drop to 39% in 1980. “Enka"
(Japanese ballads) accounted for 12.6% but is expected to in-
crease to 25% from 19.5% in 1979. Western music (Ameri-
can, European and others) is expected to decrease slightly
from 20.3% to 20%.

The most popular songwriter was Yu Aku, and the songs he
wrote sold a total of 3.7 million disks, followed by Yoko Aki
with 3.65 million. The afore-mentioned Masashi Sada and
Chiharu Matsuyama were in 5th and 9th places, respectively,
with 1.6 million and 1.3 million records.

Minoru Endo, an "‘enka’” composer, topped the list of most
popular composers with 4 million disks, followed by Kyohei
Tsutsumi with 3.75 million. Sada w~as also 5th in this list.

So far this year, no single song has been outstandingly pop-
ular like **Kanpaku Sengen'' and ‘"Miserarete” last year. The
disco beat continues to be popular, and many of the new
Japanese pop songs contain the disco beat.

Rising in popularity since it wan the grand prize in the World
Popular Song Festival in Novermber 1979 is the Crystal King
group. The average age of the members of the seven-man
group is 28, which is 10 years higher than the average age of
most new stars on the music scere.

Canyon says the Crystal King song which won the grand
prize, “‘Daitokai'’ (Big City), has sold 1.3 million disks. The

(Continued on page J-16)
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Earth, Wind & Fire drew 60.000 fans to its Japanese
concert.

JAPAN

8C o
ve

Jiro Uchino, president
of Kyodo Tokyo: “We
are serving as a situa-
tion creator rather than
a promoter. We are
now sponsoring as
many concerts by Japa-
nese acts as foreign
artists.”

Name Artists Continue To Fill Concert Halls

Ithough more and more Japanese singers and groups are beginning to hold concerts in the huge 12,000-seat Nippon
Budokan Hall in Tokyo, the big-name artists from the U.S. and U.K_, as well as a few from European countries, are the
ones commanding the biggest crowds and the most publicity in the music magazines, sports newspapers, radio and

television.

The old standbys continue to come year after year, and are always assured of good crowds. They include the Ven-
tures (Ongakusha), Nini Rosso (Kyodo Tokyo), Raymond Lefevre Grand Orchestra (Kyodo Tokyo), Benny Carter Jazz

All Stars (Mon Production) and Glenn Miller Orchestra (World
Planning Promotion).

Even a stripped-down list of the popular singers and groups
that performed in Japan between June 1979 and March this
year includes such names as Donna Summer, Al Jarreau
{Kyodo Tokyo), Harry Belafonte (Universal), Dolly Parton
{Kyodo Tokyo), Pat McGlynn Band (Udo Artist), Michel Plna-
reff (Ongakusha), Whitesnake (Global Enterprise), The Tubes
(Universal Orient), Santana & Eddie Money (Udo Artists),
Bonnie Tyler (Udo Artists), Leif Garrett (Aoyama Music Of-
fice), Juliette Greco (Universal Orient), Eric Clapton & His
Band (Udo Artists), B-52s (Tom's Cabin Production), James
Brown (Universal Orient), The Stranglers (Tom's Cabin) and
Patti Page (Mon Production) through December.

Since the beginning of this year, Japanese fans have paid
for tickets for Foreigner (Universal Orient), Camel (Udo Art-
ists), Eric Carmen (Ongakusha), the Police (Udo Artists), the
Knack (Ongakusha). Spyro Gyra (Majesty), J.D. Souther
(Kyodo), Julie Andrews (Universal Orient), Abba (Kyodo

Tokyo), Japan (Udo Artists), Karla Bonoff (Kyodo) and
Dionne Warwick (Universal Orient).

But Japanese stars, many in the so-called ‘‘new music’
field, are winning more and more fans in this country. They
include the Yellow Magic Orchestra, whose ‘‘Computer
Game'"' has been on the Billboard soul chart for 15 weeks (as
of April 26), and Godiego, which has fans over a very wide age
range, from primary school children to adults.

There are also Alice, Chiharu Matsuyama, Masashi Sada,
Takeshi Kishida, Southern All Stars, Kai Band, Kaientai and
Twist.

Alice, in concerts sponsored by Kyodo Tokyo in the Nippon
Budokan Hall (seven days) and in Yokohama, drew a total of
120,000, a number unthinkable several years ago.

Kyodo Tokyo, the agency with the longest history and the
most solid reputation in Japan, used to book imported acts
exclusively until it sponsored a concert by Eiko Shuri three
years ago immediately after she returned from a three-month
stint in Las Vegas.

Jiro Uchino, president of Kyodo Tokyo, points out, *We se-
lected Japanese talent with possibilities of going on to suc-
cess in the future. We did so on the basis of over 25 years of
experience in promoting foreign acts.”

The success of the diversification has been proved by the
120,000 who heard Alice. Success has also been achieved, al-
though not on such a big scale, in the case of Shigeru |lzumiya,
Panta & Hal, Kai Band, Kaientai and Takeshi Kishida.

“We are serving as a situation creator rather than a pro-
moter,” Uchino explains. *‘We are now sponsoring as many
concerts by Japanese acts as foreign artists. The ratio was 50-
50 last year, and it probably will be the same this year, be-
cause there is a limit to the number of Japanese artists who
can be used in this manner."”

He says that Kyodo Tokyo would continue to bring foreign
acts to Japan because Japanese talent must be exposed to
good foreign talent in order to improve.

“Abba, of course, was the biggest and most successful
group we brought to Japan the past year,” Uchino says with a
smile. “We sold 100,000 tickets for 11 concerts, including
seven in the Nippon Budokan Hall. We could have filled the
Budokan for three more days, but it just wasn't available.”

Uchino had unique opinions concerning the number of
halls. He says, "*“We'd like to have more concert halls we could
use, but the present number may be just right. if there were

(Continued on page J-18)
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A Blllboard Spotlight
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utput of video tape recorders in Japan in 1979
showed an increase of 33.5% to total 2.33 mil-
lion sets, while exports of VTRs jumped 65%
from the year before to total 1.7 million sets.
The production total exceeded $1.4 billion in
value, up 150% over 1978 and accounted for
13.7% of total production of civilian electronic equipment out
put in Japan in 1979.

According to Masakazu Hara, president of the Research In-
stitute for Video Systems, Japan now has a virtual monopoly
in the world market for home-use VTRs.

Out of the total VTR production in 1979, exports repre-
sented 75% or 1.7 million sets. The U.S. was the leading im-
porter with 680,000 sets, followed by the European Economic
Community nations with 500,000 sets and the Middle Eastern
countries and China combined taking 470,000 sets.

Hara points out, ‘‘Production of VTRs in Japan in 1980 is
expected to total about three million sets valued at more than
$1.7 billion. To this amount can be added $175-$200 million
in color video cameras, about $440 million in video tapes and
about $35 million in recorded software tapes to be marketed
independently, to get a total VTR-related equipment output
substantially exceeding $2.2 billion.

Video Leaps To World
Domination In Billion

Dollar Home Market

Since the first Y2-inch cassette video tape recorder was de-
veloped in Japan only five years ago, the rapid progress of
electronic technology has produced many types of high-per-
formance, low-priced home-use VTRs, including popular sys-
tems, multi-functional systems and long-play recorders.

Hara points out, “‘A wide variety of home-use VTRs has
been developed to enable the consumers to choose freely
whichever system they like. They include the popular systems
omitting some functions to cut down their prices, multi-func-
tional systems equipped with variable speed reproducing
mechanism, systems with a built-in micro-computer for ad-
vance booking of television programs over the next seven to
ten days and long-playing systems capable of continuous
recording for 4%2 to 6 hours.”

“Meanwhile,” he adds, ‘‘progress has been made In creat-
ing new systems through the combination of different video
components, such as the attachment of a handy-type video

\

Sony’s SL-J1 videocassette re-
corder.
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expand to many other areas. New VTRs able to record and re-
produce sound multiplex programs have been marketed, but
Hara says that users should be careful in their operation, be-
cause there are many different types of machines with differ-
ent methods of operation.

The high-speed picture search mechanism, pioneered by
Sony and adopted by other makers, enables the user—by
pushing the *‘rewinding reproduction button' or ‘‘quick feed
reproduction button' —to rewind or fast forward the tape at a
speed 20 times the normal speed while watching the tv im-
ages at the same time. If the user releases the button at a cer-
tain image, the speed then reverts to the normal reproduction
mode. This mechanism is especially handy in locating a de-
sired spot in a long program.

Recent technological progress has resulited in VTRs capable
of continuous recording for 42 to 6 hours as compared to two
hours previously for both the Beta and VHS systems. The Beta
system can now record for 4%z hours by cutting the tape speed
by one-third and adopting a newly-developed thin cassette
tape.

The VHS system uses the same type of cassette tape as be-

camera to a portable VTR, the incor-
poration of tuner-timers in VTRs for
the recording and reproduction of
broadcast programs and home pro-
duction of software video tapes.
Toshiba has developed a video pro-
Jector with a screen five times larger
than a 20-inch tv screen for progress
in the reproduction of VIR pro-
grams.”

The multi-functional VTR is an ad-
vanced type of VTR with many func-
tions, which Hara classifies into (1)
variable speed reproduction, (2) ad-
vance booking of recording, (3) recording of sound multiplex
programs and (4) picture research mechanism.

Two-channel sound multiplex programs for stereo or bilin-
gual telecasting are available in some areas in Japan and will

and Magnavox.

The JVC/Matsushita’s VHD videodisk system: a third entry, shown here in prototype, to challenge RCA

fore but has cut the speed to one-third of its previous speed.
Both systems employ high-density recording with a precision
several times the standard recording so that the quality of the
images has not been impaired. (Continued on page J-8)
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TRIO RECORDS

one of the most promising sons of
TRIO KENWOOD CORPORATION

READY FOR THE 1980°s

Development:

Trio Records was established eight years ago
as a business division of Trio-Kenwood
Corporation, one of Japan’s world famous
stereo equipment manufacturers. At the
initial stage, Trio Records’ main activity was
to help promote the use of stereo equipment
and the development of hardware. But soon
the division began to grow and produce re-
cords on an ever-increasing scale.

In June, 1979, younger people were advanc-
ed to management positions to spur pro-
gress, and the staffs of both the domestic
and international repertories were greatly
strengthened. Thus, all preparations for the
1980°s have been completed.

Labels:
The growth of Trio Records is largely attri-
butable to its licenced foreign labels.

These include:

e ECM (Miinchen/West Germany)

ECM can be described as a leader in Jazz
throughout the 1970’s. In September, 1979,
the company marked the tenth anniversary
of its establishment and its catalog now in-
cludes 150 LPs. Trio Records has been a
partner of ECM for the past eight years. To-
gether the two companies have built a re-
putation for the high quality of their pro-
ducts. ECM albums have won many prizes at
the Japan Jazz Grand Prix over the past
years.

The awards include high honors in the
Critic’s Poll “Best Jazz Album of the 70’s”
competition for Chick Corea’s “Return to
Forever” album and sixth place for the
“Keith Jarrett/Solo Concert” sets. These and
other honors have helped enhance the high
reputation of ECM in the 1970’s. Trio
Records held a three-month “ECM 10th An-
niversary Festival” in relation with sale cam-
paign from November, 1979 through Janu-
ary, 1980. The company plans to invite ECM
artists to Japan for special performances.

® LAX (Los Angeles/US)

Big sales have been achieved in Japan by Lee
Osker (WAR’s harpist) with his first two
LAX Records-Far Out Productions albums.
The company also has great hopes for B.S.T.
(Blood, Sweat & Tears), Aaron, Yutaka
Yokokura, Pressure, and Funkedelic all
signed to contracts by LAX toward the end
of 1979.

@ KG Productions of America (Los Angeles/
uUs)
The Hawaiian rock group, “Kalapana,” is a

good example for showing the sales power of
Trio Records. The group made some of its
most successful early appearances in Japan
and album recorded in Japan have helped
give it a world-wide reputation. The album
“Kalapara’ will soon be released in the US.
Other licenced foreign labels include Trojan
(UK), Flying Fish (US), Phonoco (UK),
Alshire (US), Rounder (US), etc.

Licenced/Own:

e TRASH

TRASH is a special label originated by Trio
Records in November, 1979, for the 1980’s
to handle increasingly diversified recordings

] X L - {

Keith Jarrett & Hideo Nakano, Chairman of

TRIO KENWOOD CORP.

Bernie Marsden from WHITE SNAKE

that have been made. The new label will
provide an outlet for the high quality work
of rock artists from a variety of companies.

Artists:
Bernie Marsden (from White Snake/UK)
CROWCUSS (Stony Plane/Canada)
Meteors (Bovema/Holland)
Mainland (JCO/US)
Jugando, Mandinca (TCP/Japan)

® PASS Records, a division of TRASH

This is a personal label established under the
TRASH banner to spotlight the recordings
of domestic and foreign artists mostly of
“New Wave,” produced and selected by a
certain producer.

Artists:
Friction, Boys Boys, Totsuzen-Danball,
etc.

KALAPANA

TRIO RECORDS
Record Division of
TRIO KENWOOD CORPORATION

Makoto Oka
Taizo Fujii
Kenny Inaoka
Kazuo Harada

Executive Director
General Manager
Executive Chief Producer
Int’l Repertoire
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® Continued from page J-3

the upward trend that began in 1976. The number imported
in 1979 was 5.8 million, an increase of 20%. They were worth
$23.5 million, up 28%.

The Japan Record Phonograph Assn. believes that tape
production in 1980 will go up to 73 million tapes worth $484.6
mitiion.

But the biggest happening of the year in the music world,
which also was given big play on the city news pages of the
main newspapers and on the front pages of sports papers,
was the arrest at Narita Airport on Jan. 16, 1980, of Paul
McCartney on suspicion of possessing 219 grams (7.7
ounces) of marijuana. Japan has very strict narcotics laws
and possession of marijuana can bring a stiff fine and prison
sentence.

Over 100,000 tickets had already been sold for the two-
week tour, and McCartney and Wings had brought over 11
tons of equipment.

The sports papers, which also carry news about the enter-
tainment world, carried pictures and stories on their front
pages. Even the prestigious Asahi Shimbun devoted one-third
of its city news page to the story of McCartney’'s arrest, includ-
ing a three-column picture.

The concerts had to be cancelled, and the Japan Broad-
casting Corp. (NHK), the semi-government station, suspended
the broadcasting of Wings songs as well as the Beatles songs
composed and arranged by McCartney.

Seijiro Udo, president of Udo Artists which brought
McCartney and Wings to Japan, says, ‘‘As the promoter, | can
only say that this was a most regrettable incident. Not only the
Japan Concert Promoters Assn., but also the record com-
panies, had been looking forward to McCartney and Wings
and Abba as the two big acts to give the industry a major shot
in the arm. Consequently, cancellation of the Wings tour
meant a big loss, not only for my outfit, but for the industry as
a whole.”

The Wings tour could have been very instrumental in arous-
ing interest in international popular music, which has barely
managed to hold the line.

The Abba tour, which was seen by 100,000, is still produc-
ing steady disk and tape sales, and many music stores con-
tinue to feature Abba displays and corners.

_As Udo points out, if the Wings tour had been carried out as
scheduled, there would have been a double effect from the
impact of both Abba and Wings.

The last year saw two Tokyo Music Festivals being heid. The
8th Tokyo Music Festival was held on June 17, 1979, and Rita
Coolidge won the grand prize with *“Don’'t Cry Out Loud,”
while A Taste of Honey won the gold with “‘Do It and Al Jar-
reau a silver with “All."

The sponsors decided to move up the festival to March in
1980 because night baseball games are being staged in June,
resulting in a poor listener rating for the live telecast of the
festival. Consequently, they decided on March when there are
no night games, hopefully resulting in more people watching
the festival telecast.

This year's 9th Tokyo Music Festival was held on March 30
with Dionne Warwick winning the grand prize with "'Feeling
Old Feelings.” Other competitors included The Stylistics, The
Dooleys, Karla Bonoff, Patsy Gallant and Claudja Barry. The
guest artist was the Commodores.

The international roster of judges, headed by composer
Ryoichi Hattori, president of the Japan Composers’ Assn., in-
cluded president Augusto Alguero of FIDOF from Spain, presi-
dent Bob Austin of Record World of the U.S., associate pub-
lisher Bill Wardiow of Billboard of the U.S., chairman Tony
Scotti of Scotti Brothers of the U.S., president Salvatore T.
Chiantia of MCA Music of the U.S. and actress Susan Anton of
the U.S.

The 10th World Popular Song Festival sponsored by the
Yamaha Music Foundation headed by Genichi Kawakami was
held on Nov. 9-11 in the Nippon Budokan Hall in Tokyo. Bon-
nie Tyler of Britain won the gold with **Sitting On The Edge Of
The Ocean' for international artists, while the gold for Japa-
nese artists was won by the Crystal King with *‘Daitokai’’ (Big
City).

The Crystal King group from Fukuoka on the southern
Kyushu island has become one of the most popular groups as
a result, with sales of its *‘Daitokai'’ disk going well over the
million mark.

No particularly outstanding Japanese artist has appeared
on the scene, although Alice, Godiego, Chiharu Matsuyama,
Masashi Sada, Southern All Stars, Yellow Magic Orchestra and
others who did well in 1979 are continuing to rack up good
sales.

Judy Ongg, who won the coveted Record Grand Prize with
“Miserarete' last year, recorded the song in English and Chi-
nese—the English title was *‘Love Is Calling Me''—and CBS/
Sony held a party in December 1979 announcing sales in
Hong Kong and the United States.

Besides the advance into foreign markets by pubtishers and
record firms, the last year saw Japanese artists also working
overseas on the basis of their merits.

Former Takarazuka star Noboru Kozuki appeared for five
months from April through September 1979 as the star in the
Folies Bergeres show in Paris. This followed a one-month
guest appearance in September 1977 and then a seven-
month run as the star of the show in April-June and August-
November 1978. She was the first Japanese performer to be
booked for such a long overseas performance purely on the
basis of her singing and dancing abilities.

Jazz singer Junko Mine became the first Japanese singer to

be invited to the Monterey Jazz Festival on Sept. 15, 1979.
Also appearing in the festival was clarinet player Eiji Kita-
mura, for whom it was the third participation in a row.

An interesting phenomenon in the past two years is the
steady but strong revival of interest in jazz in Japan. One of
the most visible signs is the fact that two jazz musicians
known to jazz buffs in the U.S., Sadao Watanabe (sax) and
Terumasa Hino (trumpet), have been appearing since last
year in tv commercials having no connection with music.

Even in the days when jazz was most popular in Japan
about 20 years ago, Japanese jazz musicians were never used
in radio or tv commercials. Foreign singers and musicians-
were exceptions, and the most successful tv commercial was
the one for Suntory by Sammy Davis Jr. several years ago.

Kitamura held a two-week program of jazz, with guest sing-
ers and musicians changing every day, in the new 350-seat
Hakuhinkan Theatre on the Ginza in Tokyo in January, and
SRO tickets had to be sold on Saturdays and Sundays.

Terumasa Hino and the Players played 37 concerts in 34
cities, including Tokyo and Osaka, in April and May this year,
and advance ticket sales totalled 60,000.

Sadao Watanabe is holding jazz concerts in the 12,000-seat
Nippon Budokan Hall July 2, 4, and Ai Music is confident it will
be able to fill the place every night.

The interesting thing is that many young people, including
even some in their teens, are buying tickets for the jazz con-
certs. This could be a sign that the young people, at whom the
record companies, the audio makers, radio and tv are aiming
their sales pitch, are looking for new sounds and new experi-
ences.

The music industry as a whole will have to accurately grasp
the new changes and trends to keep afloat and advance amid
the current severe economic conditions. Billboard

Video Home Market

® Continued from page J-6

Hara points out, **Recent successes in reducing the size of
tape-running mechanism and economizing on the use of
power, with resultant reduction in the size of batteries, has led
to the development of a long-play portable VTR weighing only
about six kilograms with batteries (previous portable VTRs
weighed nine kilograms). They are becoming popular.

““However, in order to make VTRs even more popular, the
VTR should be incorporated with a video camera which is as
compact and low-priced as the existing 8mm cine-camera. To
do this, it is necessary to develop a new recording system that
can replace the existing Beta and VHS systems. Video cam-
eras are expected to be made more compact than they are at
present by the adoption of a new solid-state pick-up element.
Development of such a VTR incorporated with a video camera
is expected to materialize within the next five years.' il
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(MPA), which was established in 1973.

sion of Article 30 of the Copyright Law with regard to personal
recording on tape; and (4) closer liaison with government of-
fices concerned and related organizations as well as educa-
tion concerning copyrights.

The blanket contract for broadcasting use was signed in
March 1978 and will be valid to March 31, 1981. The rate is
only 0.66% for the Japan Broadcasting Corporation (semi-
Government NHK) and 0.62% for private
broadcasting stations with various excep-
tions allowed. Previously the rate was only
0.11%.

“The 0.62%-0.66% is a far cry from the
2% in the U.S. and Europe,” Akiyama
points out. *Furthermore, the rate should
apply to the gross with no exceptions
allowed. We intend to work to achieve the
2% figure although we know it will be very
difficult.”

If agreement can't be reached with the
broadcasting stations by March 31, 1981,
it will mean no contract, which could mean
trouble for the stations.

In the case of clubs and cabarets which

Publishers Face Up To Domestic
And International Problems

asayoshi Akiyama, secretary-general of the Music Publishers Assn., says the publishers face difficult problems,

both domestic and international, while Kunihiko Murai, president of Alfa Records, Inc., agrees that the past year

has not been a very good year for publishing. His opinion is that difficult conditions will continue for another year.
There are about 400 publishers in Japan, and 90 of the biggest ones are members of the Music Publishers Assn.

Akiyama lists the problems as: (1) blanket contract for broadcasting use; (2) directly imported records; (3) revi-

records and broadcasts instead of buying records, sales of
records and prerecorded tapes will be hit hard.

This, of course, is a problem requiring considerable study; it
will not be very easily solved since it touches on the rights of
individuals.

Akiyama says that MPA must work hard to educate, not
only the general public, but also the gov-
ernment fofficials concerned about copy-
rights in order to further promote music.
The MPA plans to stage various events for
this purpose.

He points out that a major problem fac-
ing the publishers was the increasing
costs of producing master tapes. Record-
ing studio charges have risen, and artists
and musicians are demanding higher
fees. Artists are asking for secondary use
fees also.

Akiyama says this year and next year
will be crucial years for the publishers.
They must promote more overseas, but
they face the language barrier.

b
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make our own songs, nurture composers to

right use charges, the Japanese Society of

But Murai’'s Alfa Records has success-
fully negotiated the language barrier with

Rights of Authors, Composers and Pub-  produce new songs and create hits. That's the ~ Y€llow Magic Orchestra’s *‘Computer

lishers has taken the matter to court and  only way to succeed.”

won several cases so that a good prece-
dent has been established.

The imported records problem is a recent one, aside from
the question of imports of pirate disks. Some MPA members
favor imposing copyright use charge on all imported disks,
but others like Alfa Records’ Murai believe it's a question of
whether copyright charges have already been paid on the rec-
ords in the country of origin. :

Article 30 of the Copyright Law presently permits personai
recording, but as in the U.S., publishers and record com-
panies are worried that if people in greater numbers tape off

Game" single and *'Yellow Magic Orches-

tra” album. As of the end of March 1980,
the single has sold 400,000 copies and the album, 200,000,
in the U.S. and Europe.

These overseas sales compare with three YMO albums rack-
ing up a total of 700,000 copies in Japan. The YMO is releas-
ing its fourth album on June 5, **Multiplies,”” and there are al-
ready 200,000 advance sales.

YMO's “‘Solid State Survival'' album, the second one re-
leased in Japan, will be released in the U.S. in July by A&M.
Alfa Records hopes to open a recording company in the U.S.
with A&M in September. (Continued on page J-18)

"YOU'LL FIND US WITH THE BEST
MUSIC LOVERS IN JAPAN.

TOA MUSIC INTERNATIONAL CO.

Kagurazaka 6-32, Shinjuku-ku, Tokyo Phone:(03)260-6271
Cable: TOAMUSICCO TOKYO

SUISEISHA MUSIC PUBLISHERS

Sanbancho 3-3 Chiyoda-ku, Tokyo Phone:(03)265-10565
Cable:MUSICSUISEISHA TOKYO Telex:J28690CMTOK

MUSICA NOVA CO.

Kagurazaka 6-30; Shinjuku-ku, Tokyo Phone:(03)268-6151
Cable:ONGAKUNQTOMO TOKYO

ONGAKU NO TOMO SHA CORP.

Kagurazaka 6-30, Shinjuku-ku, Tokyo Phone:(03)268-6151
Cable:ONGAKUNOTOMO TOKYO President:Sunao Asaka

www americanradiohistorv com



www.americanradiohistory.com

TVI enjoy z‘ak/ng
on a challenge. Thats

why our unique broadcasz‘/ng
talents will revolutionize the
music business.

Youve seen some of

our outside
broadcasting work

on the box.

We reqularly prove
were Just as much
at home at Pop

Concerts as Wimbledon.

From creative camera work to
incredible effects, you can rely on TVI
to capture all the atmosphere of a concert
—right down to the laser lights reflecting
off the sweat beads!

We can work in any UK venue.
Relay the very best in sound and vision to
packed arenas all round the country.

Now even though all your
punters can't come to your concert, they
can watch a live show in Edinburgh,
Brighton or Leeds as compulsive and
entertaining as the real-life performance
in London.

Of course, relaying these
concerts is just a beginning. Bring us a
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JustOne

Night.’

new idea and we'll make it work, because
VI are masters of innovation too.

foday you need television, thats
why you can calf on us. Recordmng
concerts for future programmes. Video
discs. Whatever the challenge, weve the
faciiities, technotogy and talent to meet

it head on.

7925}/;;\/@'0/; /ntergat/onéz/, PR
indmifl Street, London THF. — BRI R VDEo
“ !ﬂ!«'m I COMMUNCATIONS

Telephone:O1 637 2477
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A Billboard Spoflight

Pacific Music Publishing
Co..Lid.

Roppongi 659 Building 6-5-9 Roppngi,
Minato-ku Tokyo 106, Japan

PHONE 03-479-4101
TELEX J29240 PMP TOKYO

Left; A popular item
with young Japanese,
the portable radio cas-
sette. Shown is Sanyo’s
U-4 (M7700 in the U.S.)

Bottom: Sony’s TC-
K77R metal cassette
deck.
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Audio Industry
Expected To Hold
Steady In ’80

he electronic industry in Japan was barely able to
maintain the same level of production in 1979 as
in the year before because of a huge 33.5% in-
crease in video tape recorders.
*The outlook for 1980 is more of the same un-
less ‘new look’' technology is developed during
the year and catches the fancy of audio fans,” according to
Sadao Kobayashi, director of the engineering department of
the Electronic Industries Assn. of Japan.

He explains, **In the audio world, there is something akin to
the fashion world. It need not necessarily be a new tech-
nology; it just has to look like new technology, and that’s why |
call it ‘new look’ technology. Audio booms in the past have
been generated by something that caught the audio fans’
fancy and swept the general public along.”

On the domestic market, Kobayashi sees fairly good sales
of flat speakers and amplifiers, while record players, three-in-
one music centers and hi fi components should do well in the
exports field.

Statistics released by the Electronic Industries Assn. of Ja-
pan for 1979 show that production of radios was down 12.8%

to 15 million sets worth $406 million, while tape recorders, in-
cluding those with radio, were down 3.9% to 30.6 million
worth $2 billion. Car stereos showed an increase of 1% for 11
million sets worth $667 million.

Production of stereo sets was down 17.4% to 2.8 million
sets worth $373 million. Stereo components, including FM
tuners, amplifiers, players and speakers, but not including
tape decks, were down 11.4% to 18.2 million units worth $1.6
billion.

Production by the electronic industry for home use totalled
$9.7 billion, including VTRs and $3.15 billion worth of tele-
vision sets, a decrease of 1% from 1978. This compares with
production for industrial use totalling $11.9 billion, a healthy
increase of 15% from the year before.

Exports of electronic products for home use, including tv
sets and VTRs, came to $6.5 billion, up 7.6% from the year
before. Exports of those for industrial use came to $2.5 bil-
lion, an increase of 16.8% from 1978. With a 29.2% increase
in exports of parts, the overall export total came to $13.4 bil-
lion, up 15.5% from the year before.

The radio with cassette deck, which is popularly called *‘ra-
dio-casse’’ in Japan, has proved very popular with the young
people here, resulting in the big rise in the sales of blank and
pre-recorded tapes.

These radios with cassette decks can be seen everywhere—
at ski lodges, on the beach, on picnics, in the hands of hikers
on mountains. They are just the thing for the young because
they are less expensive than the stereo sets, are portable so
that they can be taken everywhere and are useable in the
mountains and on the beach where no power source is avail-
able.

Sony's system called *Walkman’’ took the young people by
storm, and many of them can be seen listening to taped mu-
sic while commuting to school or work on trains, watching a
baseball game or hiking along a mountain path.

This “Walkman™ is the type of thing that Kobayashi calls
“new look’ technology because it is not something entirely
new, but an improvement on existing products and tech-
nology.

“There have been no major or outstanding developments
in audio during the past year,”” Kobayashi says, ‘‘although
there have been minor advances. In the case of players, for
instance, direct-drive turntables are now equipped with a
quartz lock to keep revolutions at exactly 33% r.p.m., result-
ing in a reduction in wow and flutter.

"“More accurate records are now available because of direct
cutting and PCM recording, while pick-up arms are more ad-
vanced with less vibration and with inside force cancellers,”
he adds. ““The cassette tape recorder has been made more
compact. The recording-replay head accuracy has been im-
proved; now there are separate combination heads for record-

(Continued on page J-18)
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From the world to Japan.

From Japan to the world.

HiDEK| sAVNO

Creative Force with Virtuosoship

@ RVC Corporation, affiliated with RCA and Japan Victor @ GLOBAL MUSIC PUBLISHING CORPORATION

ADDRESS:1-7-8, Shibuya, Shibuya-ku, Tokyo 150, Japan

Records and Tapes

Telephone:(03)499-3311

Cable:RVCRCA RECORD,

1SAQ TOMITR

Telex:242-5162
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' The enersy of the Super City, Tokyo,
explodes at Udo Artists'concerts.
- Power, sound, lights of '80 are there!

President:Seijiro Udo Tokyo Staft:Tae, Yukari, Keiko, Kikuyo,
Promotion Manager:M. Shimizu X Chieko, Yumi, Atsuko, Midori
Production Manager:Ishi ‘ Oscka StaftKen, Yasushi, Takaaki, Sakas,
Publicity Manager:Akasaka % Yoshiko, Tomoko *

Tour Manager:Tack

] Sound Company:Hibino Sound Inc.
Stage Manager:Yoshi

The oest, exclusively
Tour Manager:Tommy Lighting Company:Kyoritss Co. iy
Assistant Stage Manager:*Moon
Publicity:Tetsu

Hiro

Sam

S e B =
ON—SREEM
UDO ARTISTS, INC.
£ 2 MIYACHU BLDG 3-8-37 MINAMI-AOYAMA MINATO-KU TOKYO JAPAM

TELEPHONE : (03)402-7281
ARTISTS, INC. CABLES: UDOARTISTSPRO TELEX:)26552
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w IMPORT RECORDS SPECIALIST
i

nners Records Shop

DISCO % SOUL * POP * ROCK * CROSSOVER JAZZ

—ROPPONGI TOKYO JAPAN—/——

(94 F—=X-La3—FrayTAR"EKR

ADDRESS:SHOP:c/0SHIBATA.BUILD.3-13-8 ROPPONGI MINATOKU.
TOKY0.JAPAN. CALL:405-8190
OFFICE:c/oSANEIHOUSE 505.SANEICHO 25. SHINJUKU KU.
TOKYO.JAPAN CALL:341.1835

Watch out for our name!
Don’t forget our name!
Keep on remember our name!

Specializing in Disco & Soulmusic, you believe or
not, this is the truth.

We distribute import records to 95% of Tokyo’s
discos and 50% of our country’s discos, as you’'ve
been already known by this magazine’s Japan
disco column.

We are very famous and popular to disco people
(disco owners, DJS) of Japan.

* %k
FOR DISTRIBUTOR OF FOREIGN COUNTRIES.
We want your offer to sell records.
Send us your offer or catalogue, we’ll try to con-
tact with you. (U.S.A. U.K. CANADA. FRANCE.
GERMANY. ITALY. NETHERLANDS and any other
country) OK! president T. KOHNO
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FOR DOMESTIC.
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no increase in production this year."

Taiji Saito, in charge of the popular music section in the
Ginza store of the Yamano Music Co., says his store in the
middle of the busy Ginza shopping district will probably main-
tain the same record volume this year but will see a continuing
increase in tape sales, which went up almost 50% in 1979
from the year before.

Quoting figures, Shinseido's Sumiki says his company re-
corded sales in 1978 totalling $77 million, which includes mu-
sical instruments, sporting goods, books and magazines. The
total rose to $93.8 million in 1979, and the company expects
that 1980 will see sales of $108.4 million.

Of the total, about $73 million will be in sales of records and
tapes.

Sumiki says, *“We have a trading department which imports
records but the amount is very small. We find that we can fully
meet our customers’ demands for foreign music with domes-
tically-produced disks. The quality of Japanese-made disks is
the best in the world, and there is a very large variety.

“But we can't, of course, ignore the fact that there are
some record fans who buy only imported disks and some who
want records which are not sold in Japan. Consequently, we

Retailers
See Sales

[ |

%'on. o8

JAPAN

'8

ithough the sales of disks are not expected to increase this year as compared to last year, the music retailers expect
that total sales will go up because of the expected hike in prerecorded tape sales.

But Yoshio Sumiki, the director in charge of music sales at Shinseido Co., Ltd., says that his company’s 147 stores
throughout the country are confident they can up disk sales by 16% and tape sales by 24%. ‘‘These compare with the
15% and 37%, respectively, that we chalked up in 1979 as compared to the year before,” he says. **We feel that our
customer-oriented sales strategy will result in achievement of our goals despite the fact that the record industry sees

have what is called the Disk Inn Chain consisting of three
stores which only sell imported disks—jazz, rock-soul and clas-
sic.”

With 147 stores, Shinseido is easily the largest chain in the
country. Record/tape stores range from hole-in-the-wall one-
man operations to the Yamano Ginza store, which is a four-
story affair with almost 2,400 square yards of floor space.

Shinseido buys records and tapes directly from the record
companies, purchasing outright rather than taking themon a
consignment basis. ‘*‘However, we're permitted to return any-
where from 10% to 15% and receive our money back,’” Sumiki
explains.

As for Shinseido’'s customer-oriented sales strategy, he
points out, ‘‘For several years now, the record industry has
been aimed at the young people, while the music programs on
television give people the impression that only music for
young people is available. We feel it is our duty to inform
people about the good music that is available. Consequently,
we have printed 35,000 copies of a 200-page catalog listing
4,000 selected LPs, including classics, pop, Japanese, jazz,

(Continued on page J-17)
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JEEG THE STEEL ROBOT FIGHTING GENERAL DAIMOS

We have music copyrights and original soundtracks
on TV animation fillms and TV movies.

TV ASAHI MmUsSIC CO.,LTD.

ADDRESS :6-4-10 ROPPONGI, MINATO-KU, TOKYO, JAPAN 106

PHONE :TOKYO 405-3194

TELEX :JAPAN 22520 (TVASAH!)

WwWWW . americanradiohistorv.com


www.americanradiohistory.com

il
e -
£ - ]
I
"4
Nn .. |
I I A F

KYODO TOKYO, INC.
President: Jiro Uchino -Saburo Arashida

Kyodo Bldg., 3-6-18 Kita Aoyama, Minato-ku
Tokyo #107, Japan

Tel: (03) 407-8131

Cable: KYOAGENCY TOKYO

Telex: J27526 AAB KYODOTYO

KYODO U.S. OFFICE

c/o Henry Miller Associates

9454 Wilshire Blvd.

Beverly Hills, California 90028
Tel: (213} 278-9454

Telex: 230691529 AAB HENMILL

KYODO OSAKA
KYODO SAPPORO
KYODO HOKURIKU
KYODO YOKOHAMA
KYODO NAGOYA

KYODO TOHOKU

KYODO NISHI NIHON

HANDS, INC.

ALL THE WAY, INC.

TAIYO MUSIC, INC.
President: Tats Nagashima

Azabu P.O. Box 20

Tokyo #150, Japan

Tel: (03) 585-3481

Cabte: TAIYOMUSIC TOKYO
Telex: J26512 AAB TAIYOMUS

v YOUNG JAPAN INC.

President: Ken Hosokawa
Emerald Bldg., 4th Floor

12-7 Udagawa-cho, Shibuya-ku
Tokyo #150, Japan

Tel: (03) 496-0681

THUNDER MUSIC, U.S. OFFICE

Executive Director: Robin Loggie,
451 S., Rexford Dr.

Beverly Hills, California 90212
Tel: (213) 556-0061

NOEL MUSIC PUBLISHING CO.LTD.
IF MUSIC INC.
YOUNG JAPAN OSAKA INC.
YOUNG JAPAN ENTERPRISE INC.
YOUNG JAPAN PLANNING INC.
ROCK CITY INC.

EPSTEIN MUSIC INC.

I. M.O. MUSIC PUBLISHING

THUNDER MUSIC INC.
President: Tats Nagashima

Chalet Shibuya, 1st Floor

8-17 Sakuragaoka-cho, Shibuya-ku
Tokyo #150, Japan

Tel: (03) 496-4571
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A Billboard Spotlight

Local Artists Dominate

® Continued from page J-3

group put out its second song, ‘“‘Shinkiro’’ (Mirage), on April
5, and it's being used as the campaign song for Shiseido’s
summer cosmetics campaign.

The percentage of songs used in tv commercials becoming
hits has been 90% in the past, so the Crystal King group is
hoping that it will have two hits in a row.

The first Crystal King album of 11 songs, including **Dai-
tokai,” was scheduled for release on May 21.

The Japanese songs popular now are Alice’s **Shushifu,”
Kaientai's *‘Okuru Kotoba,” Masashi Sada's ‘‘Dokeshi no So-
netto,”” Shannels’ “Runaway," Mariya Takeuchi's ‘‘Fushigina
Peach Pie,”” Machiko Watanabe's ‘*Kuchibiruyo, Atsuku Kimi
wo Katare' and Twist's ““Love Song.” Eichiki Yazawa's com-
mercial for Coca-Cola, “This Is Song For Coca-Cola" is also
popular.

CBS/Sony, Toshiba EMI and Victor continued in the No. 1,
two and three spots for two years in a row in sales market
share. Their percentages were 15.8, 11.7 and 10.8, respec-
tively, as compared to 16.9, 13.6 and 12.2 the year prior.

Below them were Japan Columbia, Polydor, Disco Mate (up
from 12th the year before to 6th), Warner Pioneer and Can-
yon.

The record companies are starting to take steps to export
more records and master tapes to other countries. Victor and
Alfa Records have already exported master tapes, while Japan
Columbia is placing emphasis on exporting Western music
records produced in Japan.

Victory is presently exporting the master tapes for about
300 disks. Previously, it was exporting only to those areas
where Japanese and people of Japanese descent were living,
Address NTV Yonbancho Annex such as the U.S. and to Southeast Asia, but it is now also ex-

5-6, Yonbancho, Chiyoda-ku, Tokyo, Japan po;\tlifnngo Eu(;op;‘ean counttrieslhl' ) o ’

- a Records has a mutual licensing contract on master

Telephone  Tokyo (03) 262-2221 tapes with A&M, and Yellow Magic Orchestra disks have

Telex J29410 NTVMUSIC proved very popular in the U.S. and Europe.

Cable NTVM Western music disks made by Japan Columbia's special

PCM recording are being exported in increasingly larger num-

bers. The Western music disks that it sells total about $2.2

million a year, but exports account for 30% of the total. Most

/I/IW are classical records, recorded in Europe or when artists and
groups visit Japan, but it intends to branch out into other mu-

NIPPON TELEVISION MUSIC CORPORATION sic fields, including rock, in the future.
YONBANCHO ANNEX 65 YONBANCHO

CHIYODA-KU TORKYO [APAN CREDITS

Sp e . Editor: Earl Paige. Assistant Editor: Susan Peterson. All
o g L R G PRI stories written by: Shig Fujita, Billboard’s correspondent
in Tokyo. Art: Bernie Rollins.
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NICHION, INC.

NICHION 5 v newest juxss#
studs will serceyoutyo =
produce best quality cover recordings
of your songs

NICHION NICHION, INC.

Address: Akasaka Makabe Bidg., 4-3,

iST_UD_i@ Akasaka 3-chome, Minato-ku, Tokyo 107
Address: 32 Mori Bldg. 4-30 Shiba-park, Cable: PUBLISHMUSIC TOKYO
3chome, Minato-ku Tokyo 105, Japan. Telex : MUNICH J26610
Telephone: (03)437-5644 Telephone: (03)584-4711 (03)584-2771
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Retailers See Increase

e Continued from puge J-14

rock and movie scores. Each LP has a picture, its serial num-
ber (but not the name of the record firm), list of tunes and a
brief explanatory paragraph. With the title ‘Shinseido Ever
Green Records,’ this catalog is given free to selected custom-
ers, and the records listed in the catalog have a green belt and
the EGR logo on the vinyl cover when displayed in the store.
We started this EGR program three years ago and have found
it very effective in pushing sales.’

Sumiki continues, “*As for the new disks put on sale each
month, Shinseido puts a blue belt on the vinyl cover of the
ones it recommends as good records. Regular customers,
therefore, can tell at a glance which records are recom-
mended by Shinseido; they know from experience that they
can trust Shinseido's judgment.”

The company has also been printing 60,000 copies of a tab-
loid eight-page Shinseido Music Town containing disk news,
which is distributed free to customers. It's a monthly and con-
tains news about new disks, new singers and lots of info about
foreign artists and disks.

The 990 Shinseido employes are strictly trained to give
good service, not only when selling, but in getting feedback
from customers after sales so that the information can be
used in future sales.

The chain, with 104 of its 147 stores in the capital sphere
(Tokyo and its surrounding prefectures or provinces), is ex-
panding at the rate of 10 stores a year and is investing $9 mil-
lion a year in new facilities.

Whereas Shinseido has not increased sales space for tapes,
Yamano's Ginza store, which caters to office workers and stu-
dents as well as older people, upped space for tapes from 20%
of total floor space to 30% during the past year.

The first floor with 396 square yards of floor space is de-
voted entirely to poputar music, and Billboard's **Hot 100"
and “Top LPs & Tape" lists are prominently displayed. Saito
said customers show great interest in the Billboard lists and
many buy the records in the rack under the lists.

Yamano's stores, like those of the Shinseido chain, hold
autographing sessions, not only by Japanese singers, but also
by visiting foreign stars and groups.

Saito says that Victor and Crown were to raise their LP
prices from $11 to $12.33 as of May 21 and that other record
makers will probably follow suit soon. *‘I don't think the price
hike will hit sales too much,"’ he says, *‘but customers will be
more selective, buying only those records they really want.”

Billboard

WE REPRESENT IN JAPAN 46 PERFORM-
ING RIGHT AND 36 MECHANICAL RIGHT
SOCIETIES OF 41 COUNTRIES.

JASRAC

JAPANESE SOCIETY FOR RIGHTS OF AUTHORS COMPOSERS AND PUBLISHERS
JASRAC HOUSE

7-13 . 1-CHOME NISHISHIMBASHI, MINATO-KU, TOKYO
TELEPHONE: (502)6551 CABLE ADDRESS: JASRAC TOKYO

Patsy Gallant

Canadian promising
multi-talented artist
debut in 1980 in Japan.

Toshiko Akiyoshi
Lew Tabackin

The forcus of the Jazz fans’
attention in the world.

\\C discomate records

A Member of the TBS Groupe of Companies.

Tomas Ledin

An European magic singer
debut in 1980 in Japan.

TED

Most promising
Swedish talented Pop Artist.

World Super Star.

Junko Yagami

Japanese Top
female singer-cum-song writer,

UMP UPsFLY OUT 1980

DISCO Co .Ltd. AKASAKA MAKABE BLDG .3-4-3 AKASAKA.MINATO-KU.TOKYO107.JAPAN PHONEO3-585-9111 TELEX 02425228 DISCO J
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FOR ALL YOUR NEEDS OF

MUSIC
INDUSTRY
PRODUCTS

CONTACT US

LENED AUTOMATIC PRESSES
FOR 7 & 12 RECORDS

GIMA MU-7
AUTOMATIC ASSEMBLING
OF C-O CASSETTES

YA AL

PARTS AND/OR C-O CASSETTES

M.L.P.

S. r |. Music Industry Products

Mllano ITALY
Via San Luca, 10
Tel. 02/8370908

Telex 380231 DUCALE !

Brebbia (VA)
Via per Cadrezzate, 5
Tel. 0332/771478

Full Concert Halls

® Continued from page -4

too many halls, everybody would be holding concerts and the
overall quality would drop."”

Seijiro Udo, president of Udo Artists, has been instrumen-
tal in creating a big rock following in Japan. **‘We have been
promoting rock from 10 years ago,” ne points out, “*and now
it can be said that rock 1s firmly established here. New artists
are appearing one atter the other, and when we bring them
over here, the Japanese go to their concerts hecause they
want to see and hear them at least once. '

Jdo Artists did very well during the past year booking for-
elgn acts exclusively. Biggest drawing cards were Eagles
(70.000), Billy Joei (23,000) and Earth, Wind & Fire (60,000).
Jdo Artists wili be bringing Joel, Earth, Wind & Fire and Kiss
back to Japan in the latter halt of 1980. Kiss was very success:
iulin 1978.

Udo says thai his agency would continue o book ioreign
acts exclusively since “‘there is still a wealth ot foreign maie-
rial.” 1t is inferesiing o note that all the members ot the Ja-
pan Concert Promoiers Assn., with the exception of Udo Art-
ists and one or two others, are now booking Japanese acts
also although they ali staited out exclusively with imported
acts.

Tickets have been pegged at $13.20 iop for tive-six years,
and Uchino believes they will remain ihe same the coming
year Raising the price io $15.40 would mean oniy 65 cents
extra to the sponsor, since a 10% admission iax is imposed on
tickets over $13.20.

Nespite the oil crisis and not so bright economic outiook be-
cause ot inflailon iears, Uchino ieels that attendance at con
certs will not be adversely attected. He explains, “When
people have iess money io spend, they will forego overseas
inps and other expensive things and go 1o see or ¢njoy some-
thing close by Music 1sn'i hit 100 bad by intlaiion, and we ex-
pect we'll have just as good a yeat this year overall as last year,
Frankly, we didn't do ioo well business-wise with the foreign
talent last year, although the siuation 1s somewhat better
But we did and are doing quile well with ihe Japanese taient

Udo admits that the foreign ialeni business has not fared
very well as shown n ihe decrease also in ihe sales ot records
by foreign stars. “We don’t expect that this year will be much
better," he said. “H probably will be so-so or even down a
little.”

Gone are the days when top night clubs such as the Copaca-
bana, El Morocco and New Latin Quarter used to book top for-
eign singers and groups. The New Latin did book the Commo-
dores and Dionne Warwick one night each after the Tokyo
Music Festival, but 1t was a one-shot deal and nothing regular.

There are nearly 40 live spots in town, but they are all

small—holding anywhere from 50 to 200—and have a very
limited foliowing. Some visiting artists have performed in
such live spots, but in most cases they have not tound the con-
ditions ideal.

Discos are still the in thing in Tokyo, but none of them have
singers or shows on a regular basis. A few, like the Samba and
Chakras Mandala as well as the Bee. have sponsored one-shot
deals. But the fact that no one has decided to feature regular
shows indicates that the Japanese go to discos to eat. drink
and dance, and are not interested in hearing a singer if they
have to pay too much money.

They've become used to the average charge of $13.20 for
men and $11 for women (all you can eat and drink) tor discos,
so a $22 to $44 charge when a foreign singer 1s on 1s just too
much for them. Billboard

Audio Holds Steady

® Cominued from page J-12
ing and replay instead of iusl one head ior both recording and
replay.”

Kobayash! believes saies ot radios witn cassette decks
(some also with tv) will increase 'n Japan He also expects
their exports tothe U.S.. Europe and Middle Fast will go up

'As for the main ampirhier, *he Super A amp to cut down on
idle current use has been developed, based on a new theory.
he continues. "'As tor the preamplitier, one with lower noise
and higher gain has been developed. in the speaker held, the
tlat speaker helped 1o elminate sound impurities and proved
very popular. Speakers can now accuraiely reproduce very iow
trequency sounds.”

Kobayashi toresees no major hreakthroughs during the
coming yeatr. Billboard

Publishers Face Up

® Continued from page J-10

Murai points out, ""We have to make our own songs, nurture
composers to produce new songs and create hits. That’s the
only way to succeed.”

Copyrights are now 70% domestic, whereas they used to be
50-50. “*Royalty i1s high on imported records, and imports are
increasing,” he says. ' The outiook 1s not very good.”

As for the new labels appearing on the marxet, Murai says,
“"New labels are weicome because big firms can't go along
very easily with changes. We welcome change. because
change and Incentive are needed so something new can
emerge.”’ Billboard

CAROLINE EXPORTS
LIMITED

Are the U.K.'s leading
exporter of English Catalogue
Product, Overstox, Deletions,

Specialist Imports,
and Music Accessories.

We are the Specialists
in supplying the
Japanese market

CAROLINE EXPORTS
LIMITED

56 Standard Rd., London NW10
Tel 961 2919 Telex 22164

www americanradiohistorv.com

- We melke
We expeoirt

GAS LIGHTERS
CASSETTES
&
CARTRIDGES

BLANKS & EMPTIES
ASEMBLED & UNASSEMBLED
COMPONENT PARTS

C. VLASSOPOULOS & Co.
2, ALEX PAPANASTASIOU ST.
N. FILADELFIA - ATHENS, GREECE
TEL: (021) 251.149, TELEX: 21 4312
CABLES. INTERSONIC, ATHENS
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YELLOW MAGIC ORCHESTRA: Ist album “YELLOW MAGIC ORCHESTRA™ (SP-736) available on ARM. 2nd album "SOLID STATE SURVIVOR” (SP-4813) coming soea!
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Superb music that captivates

Striking a responsive chord
VICTOR/JVC creating an exhilarating,
long lasting experience in more

ways than one

A
«VICTOR MUSICAL INDUSTRIES, INC.
26-18, 4-CHOME JINGUMAE, SHIBUYA-KU. TOKYQ
150 JAPAN. TEL .405-5151
Cable: VICRECORD Tokyo Telex. VICREC J 242-4293

L.A. BRANCH OFFICE
9000 Sunset Bivd Suite 702
Los Angeles. Calit 90069

Tet 213-274-6210
«VICTOR MUSIC PUBLISHING, CO. INC.

26-18. 4-CHOME JINGUMAE. SHIBUYA-KU TCKYO
150 JAPAN. TEL 404-3201

«VICTOR ARTISTS CORP. OF JAPAN
26-18. 4-CHOME, JINGUMAE, SHIBUYA-KU TCKYO
150 JAPAN. TEL 402-8181
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Talent

Big Crowds & Good Music At Berkeley Fest

BERKELEY—The 14th annual
Univ. of California Berkeley Jazz
Festival. held May 22-25, was an
overwhelming success. both artistic-
ally and at the boxoffice.

Student producer Tony Krantz’s

T~ S S

TN T o —

Chick Corea: Performing with ease
as he surveys the sellout crowd at
the Berkeley festival.

imaginative packaging of artists
with relatively compatible styles into
four concerts in three different
venues paid off well. All four con-
certs soldout in advance.

Besides two free daytime con-
certs—by L. Shankar and Zakir Hus-
sain and by the Heath Brothers—the
festival lineup consisted of a Thurs-
day nightsolo performance by Keith
Jarrett in the 2.000-scat Zellerbach
Auditorium (at $10-$12.50 a ticket),
a Friday night set of modern main-
stream artists in the 3.500-seat
Berkeley Community Theatre ($9-
$10) and two weekend shows, a Sat-
urday evening concert of predomi-
nantly crossover musicians and a
Sunday afternoon fusion bill, both
held outdoors in the 8.500-scat
Greek Theatre ($9.50-$10.50).

To true believers. pianist Jarrett's
2% hours of extended untitled im-
provisations were nothing short of
musical ambrosia as evidenced by
four encores. but to these ears. they
were meandering. self-indulgent
and ultimately boring.

* Rush Order on request

* Quantity Discounts

YOUR SYMBOL
— OF SUCCESS —

GOLD & PLATINUM
RECORD PLAQUES

We supply the ‘Gold’ or ‘Platinum’
records at no additional cost

Single-$45 * Album-$65

(Plus tax and Shipping)

— Our Superior Services Include —
* Normal 2/3 week delivery
* Double or Triple Gold & Platinum Plaques
* Gold & Platinum 8-Track Plaques
* Charts & Album Covers mounted
* Custom Awards designed

* Direct Shipping to recipients on request

DEJAY PRODUCTS

3010 W. Burbank
Burbank, CA 91505

(213) 845-0744 ¢ 849-5347

By LEE HILDEBRAND

Pouring sweat as he performed.,
Jarrett seemed to be expending more
energy with his writhing body move-
ments. foot stomps and grunts than
from anything he was conceiving at
the keyboard. Between numbers, he
delighted the audience with a few
brief mime routines.

Drummer Art Blakey and his Jazz
Messengers kicked off Friday's con-
cert with a gorgeous gospel-imbued
treatment of James Weldon John-
son’s “Lift Every Voice And Sing”
(the Black National Anthem) high-
lighted by James Williams® McCoy
Tyner-influenced piano work and a
thunderous drum solo by hard bop’s

grand old man. Other selections in-
cluded two Wayne Shorter composi-
tions and a Gershwin medley.
Pianist Oscar Peterson followed
with a typically flawless set of four
solo piano pieces, including “Old
Folks” and an Ellington medley.
Guitarist Joe Pass was up next with

Billboard photo by Mark Sarfati
Intense Moment: Stanley Clarke, Herbie Hancock and Carlos Santana prove
they are master musicians as they play at the Berkeley Jazz Festival.

“Ain’t Misbehavin®™ and “When
Sonny Gets Blue” demonstrating
his ability to play lead and rhythm at
the same time. Peterson returned
with Canadian bassist Jim Hughart
in tow to wind up his segment with
several cooking pieces that harkened
back to the piano-guitar-bass sound
of his "50s trio.

Chicago Mayor Behind New
Series Of Pier Concerls

CHICAGO-—City sponsorship of
special summer concerts has been
uptempo for the past three years and
this month the latest addition is
being introduced by Chicago Mayor
Jane Byrne.

Byrne's office is sponsoring a
series of $2 admission Navy Pier
concerts each weekend in June.
leading off with three nights of blue-
grass, Thursday through Saturday
(5-7).

Last summer a free Chicago Jazz
Festival was launched and Byrne’s
administration also has enlarged the
highly successful ChicagoFest
multi-stage musical extravaganza.

The new group of 12 concerts, al-
most all presenting three acts, be-
comes another important part of the
mayor's summer city public rela-
tions effort.

Site of the concerts is the east end
auditorium of Navy Pier, the turn-
of-the-century seaport and amuse-
ment pier being rehabilitated by the
city. The entire ChicagoFest. called
the “world’s largest music festival,”

~

FOR THE MOST
PROFESSIONAL
MERCHANDISING
AND
SERVICING
OF FAN CLUBS

FAN CLUBS
INTERNATIONAL

1900 JFK Blivd., Suite # 401
Philadelphia, Pa. 19103

215-567-1006

\ J
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has its home at Navy Pier in August.

Talent booking for the June con-
certs was handled inside the Mayor’s
special events office, according to
mayorial aide Lesa Ukman. An out-
side production company, Festivals
Inc. is in charge of booking for Chi-
cagoFest.

The Navy Pier concerts will be
broadcast live by stations WVON-
AM and WMAQ-AM. There will be
weekends devoted to jazz. blues and
country. as well as bluegrass.

Bluegrass headliners include John
Hartford. Doc Watson and Vassar
Clements. Jazz headliners, Thurs-
day through Saturday (12, 13, 14),
are Flora Purim and Airto Moreira,
Dexter Gordon and Sun Ra’s Solar
Jet Set Arkestra.

Country concerts. June 19, 20 and
21, will headline Billy Joe Shaver,
Hank Williams Jr. and Bobby Bare.
Blues concert headliners, June 26, 27
and 28 are Willie Dixon, Junior
Wells and Buddy Guy and the
Nighthawks.

The city-backed Chicago Jazz
Festival will be held Aug. 25-31 at
Grant Park. The Grant Park band-
shell also is site of two months of
Grant Park Symphony concerts,
presented without charge under
Chicago Park District sponsorship.

ALAN PENCHANSKY

After more than 34 years as a pro-
fessional vocalist Betty Carter con-
tinues to grow as a musician. Phras-
ing like a horn player (the influence
of trumpeter Miles Davis was easily
detectable) while delivering lyrics
with precision, she capped off Fri-
day by incorporating more original
material than before into her mes-
merizing performance.

Her new trio, led by pianist Mul-
grew Miller. followed her intricate
meter shifts with dazzling skill
throughout.

Andy Narell. a Berkeley-based
musician who has introduced the
Carnbbean steel drum to jazz as a
lead melodic instrument, opened
Saturday’s fare with a refreshing set
that included Miles Davis® “Seven
Steps To Heaven™ and a Brazilian
number by Egberto Gismonti. The
prickly tones of Steve Erquiaga’s
guitar perfectly complemented those
of Narell’s drum.

Though second drummer Chris

(Continued on page 70)

Starlight In
Philly Shines

PHILADELPHIA—With Charlie
Gerson's Emerald City in nearby
Cherry Hill. N.J., enjoying a new
lease on life as a rock music dance
hall after a fling as a disco, the long-
closed Starlight Ballroom in the
Kensington section of the city is
looking for the same kind of uplift.

David Carroll. who operates the
more intimate Hot Club in center
city here, where new wave bands
were first introduced on the local
scene, has taken on the Starlight as a
rock dancing emporium.

With a fresh coat of paint, a large
stage and a high decibel sound sys-
tem. the Starlight, accommodating
up to 600 patrons opened recently
with Johnny Thunder’s Gang War
and the Warm Jets, with Lee Sa-
mons, WXPN-AM deejay. spinning
records between dance sets.

Stressing the rock dancing envi-
ronment. with local. regional and
national new wave acts on week-
ends, Carroll plans to feature mid-
week the “corporate rock™ being
pushed by the record companies.

Carroll first started in 1977 book-
ing new wave acts at the Hot Club
and reportedly it was here that many
bands like the B-532s, the Talking
Heads, the A’s, the Reds and the Ro-
mantics first played.

The Starlight Ballroom, closed for
many years, played host to such di-
versified talents over the years as the
Dick Clark Revue and Eydie
Gorme.

Since the drinking age in Pennsyl-
vania starts at 21, the nearby Emer-
ald City has a bit of an edge because
the legal drinking age on the Jersey
side 1s 19. Emerald City is also much
larger. accommodating up to 1.000
patrons.

Final Dr. Pepper Series Nearing

NEW YORK-The I5th and last
scheduled Dr. Pepper Central Park
Music Festival, the longest contin-
uous pop festival at one venue in the
U.S.. opens July 1 at the Wolman
Rink Theatre in Central Park here
with a concert by Cleo Lane and
John Dankworth.

Altogether, 32 concerts are sched-
uled before the festival ends the end
of August. Acts to play at the out-
door venue this summer include the

Jefferson Starship. Devo, Pat Bene-
tar, Livingston Taylor, Judy Collins,
Joe Jackson, Todd Rundgren, Hall
& Oates, the B-52s, Talking Heads,
Roxy Music and the Pretenders.

A spokesman for Ron Delsener,
promoter of the event, says that due
to a planned major facelift of the
area and a rerouting of the roads
leading to the venue, it will not be
possible to hold any more concerts
there after the end of this summer.
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Tolent Billboard SPECIAL SURVEY For Week Ending 6/1/80
= SIX HOURS OF SUNDAY DANCING T A B : ffic
PO I l cy Pays Off. M o re Boo ked © Copyright 1980, Billboard Publications, Inc. No-part of this publication may be reproduced,
, stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying,.recording, or otherwise, without the prior written permission of the publisher.
LOS ANGELES—A test run of Miller orchestra are set for June 18. day (5) with tickets scaled from $7 1o
Sunday ecvening big band attrac- followed by Lionel Hampton June $18.50. But Goodman on this trip = Total Ticket
tions at the Hollywood Palladium is 19. and a combination of Panama blew his clarinet with a small jazz S | ARTIST—Promoter, Facility, Dates Ticket Price Gross
paving off for Palladium managing Francis. the Savoy Sultans and the combo. & | DENQTES SELLOUT PERFORMANCES Sales Scale Receipts
director Fred Otash. Widespread Depression Orchestra And nearby Belmont Park also
“We are now booking into Au- June 20. Winding the week’s festivi- has booked the Glenn Miller aggre- Arenas (6’000 To 20’000)
gu'SI.” savs Olgsh. once a prominent ties at the Bottom Line June 21 will gation with one-time band singers 1| 1OWA JAM/JOURNEY/MOLLY HATCHET/TOTO/THE 28281 |$12.00-$14.00| $348,248
private detective. “Our doors open be Art Blakey. Bob Eberly and Helen Forrest. and BABYS/OFF BROADWAY—Belkin Productions/Music
every Sunday at 4:30, the music be- Tickets each night arc $8. the Tommy Dorsey and Jimmy Dor- Circuit Presentations, lowa State Fairgrounds, Des
gins at 5 and we go until 11 p.m.” Coincidentally. the man who vir- sey bands in the last fortnight as ex- Moines, la., May 26
Tickets are $7.50. tually started the big band madness tra added attracuons to the horse 2| BOB SEGER/ROCKETS—Co_ntemporary Productions, 28,280 | $8.50-$9.50| $264,235*
“The crowds arc building from in the mid-1930s, Benny Goodman. racing program it offers daily. The Checkerdome, St. Louis, Mo., May 28 & 29 (2)
week o week.” played Carnegie Hall again Thurs- DAVE DEXTER JR. 3 JOURNEY/THE BABYS—JAM Productions, Rosemont 16,724 | $8.50-$10.50| $167,621
Former Harry James saxophonist Horizon, Chicago, IIl., May 27
Pat Longo and his San Fernando » - 4| TED NUVGENT/SCORPIONS—John Bauer Concerts, 14,990 | $9.50-$10.00| $142,405*
wermmseis Latin America Stars )
Longo will be followed. says Otash, 5| PAT TRAVERS BAND/DEF LEPPARD—Albatross 10979 | $850-$9.50| $93,937
by Tommy King with vocalist Bob aa = Productions. The Memorial Colis., Portland, Ore., May
Grabeau June 22. Grabeau. long 29
with Jan Garber's orchestra. now v - - I I 6| TED NUGENT/SCORPIONS/PAT TRAVERS BAND— 9949 | $8.50-$9.50| $93,625
s Shinm i e A, The ) John Bauer Concerts, P.N.E. Colis., Vancouver, Can.,
) ‘l 13 & ,g“ be filled bg'J h NEW YORK-The Latin Ameri- riums and arenas the same way May 30
lfy d?t;“.l o eJl“ cd }Tho n{ny can Superstars Show is on a tour Jones does. Well. for the first time 7! MARSHALL TUCKER BAND/RODNEY CROWELL— 8,500 39_50.310}50| $88,179*
gdlrog. wit ;”'lllce_; l“‘lm_],'T 'Ofll‘,ls' through 15 U.S. cities in Texas. Cali- Latino artists will receive this roval Feyline Presents/Beaver Productions, Red Rocks
rom OmS[‘ ! ko ¢ “f“ vocalist fornia. New York. Illinois. Arizona, treatment.” Park, Denver, Col., June 1
Chris Costello take OAs Jply 27' Colorado and New Mexico. The The Superstars Show features 8| GRATEFUL DEAD—Monarch Entertainment/Schon 9,447 $8.00-$9.00| $80,906
o rgl‘urns Aug. 10. His singeris () 1 rted June 6 at a total produc- Vicente Fernandez. winner of Bill- Productions, The Met Center, Minneapolis, Minn.,
Stephenic Caravella. . tion cost of $1.5 million and looks to board’s Talent in Action award for May 31
_The —once-renowned Palladium "0 yia) gudience of 270.000 by 1979 (Billboard. Dec. 22. 1979). Jose 9| JOURNEY/THE BABYS—JAM Productions, Prairie 7884 | $7.503850 $65.858
kitchen has been reopened with din- the time it closes July 6. ’ Luis Rodrigucz. Angelica Maria, Capital Convention Center, Springfield, I\l., May 30
ners ranging from $6.95 to $9.95. “What we : : x Eaemnal Rau] Vel e S 10 | ATLANTA RHYTHM SECTION/MOTHER'S FINEST/ 8,500 | $7.00-$8.00| $64,762
In New York City. the Bottom at we are trying to do.” says Enrique “El Pollvoz.” Queta Jime- DIXIE DREGS—Sound Seventy Productions,
Line likewise has fallen into line Oscar Narvaez. president of Pace que & roivoz. , Richmond County Civic Center, Augusta, Ga., May
. . Latin Conc in San A ; d nez “La Prista Linda.” Los Dandys.
with the big dance bands. Buddy atn Concerts in San Antonlo an Iris Chacon and her ballet. the M. 30
Rich started the new series Friday  promoter of the show. “is to dignity .r,‘sh. J““’“ ‘.‘[“ A Uk by T‘?d d“'l 11| JOURNEY/THE BABYS—JAM Productions, 5 Seasons | 6,630 | $8.00-89.00| $54,590
(6) and the drummer man will be Latin show business in America. ¥ac ! ourvfmrz:lslraue;?j dceh Msl co: Civic Center, Cedar Rapids, la., May 29
succeeded by others, beginning June “Many Latin artists keep asking OEO “ . ) ,O,rl,l, i 12| ATLANTIC RHYTHM SECTION/LE ROUX/CURTIS 6,751 | $7.00-$8.00| $49,783
: » he “ ducted by Enrique Talavers and WILISS—Sound Seventy Productions, Von Brau
17 when Mel Lewis opens for a one- me.” he adds. “how come they do N “ = o L eventy ' raun
: : Pedro Webber “El Chatanuga” as Civic Center, Huntsville, Ala., May 31
nighter. not receive the same treatment as MC. 5 NAZ_ARETH/éLACKFOOf/MAIiSEILLE S s | comnensl oo
: . J < v PN ~Sunshine ) 50-$8. d
Jimmy Henderson and the Glenn Tom Jones when they fill the audito The tour, cosponsored by the Productions, Market Square Arena, Indianapolis,
Adolph Coors Brewing Co.. of Ind., May 29
Golden. Colo., started at San An- 14| ROCK & ROLL MARATHON/MAHOGANY RUSH/ 6,042 | $7.00-38.00| $42,863
tonio’s Hemisfair Arena. Its 16.000 HUMBLE PIE/ANGEL/MISSOURI-Contemporary
seating capacity has been soldout Productions/New West Presentations, The
since the middle of May. The tour Municipal Aud., Kansas City, Mo., May 31
will move into New York’s Madison 15| NAZARETH/BLACKFOOT/MARSEILLE-Sunshine 4835 $7.50-$8.50| $38,012
Square Garden June 15 and con- Promotions/Atken Management, Roberts Stadium,
Enter The Su1te Llfe In L A cludes in Fresno’s Selland Arena Evansville, Ind., May 28 )
LA July 6. 16| NAZARETH/MARSEILLE-Sunshine Productions, 4303 | $750.88.50| $33,741
For the first time in the history of _Hara Arena, Dayton, Ori\llay 30
the Garden prices for a Latin musi- P
cal show will go up to $15. while the AUdItonumS (Under 6'000)
lowest will be $7.50. 1| TED NUGENT/SCORPIONS—John Bauer Concerts, 5,683 $10.00 $68,196*
The Paramount Theatre, Portland, Oreg., May 27
2| GRATEFUL DEAD-Star Date Productions/Monarch 6,120 | $8.50-$9.50| $54,727
New Pa. Ven ue Entertainment, Milwaukee, Wis., May 30
CHADDS FORD. Pa - The 3| PAT TRAVERS BAND/THE ALLIES—Albatross 5522 | $8.50-89.50| 48,236
Brandywine. an at‘ler;hourg il Productions, The Arena, Seattle, Wash., May 31
and bunquc.[ facility in this subur- 4| THE STATLER BROTHERS/_JANIE FRICKE—Lon 4,849 $7.50-$8.50( $40,009*
ban community e ——— Phila- X:;;%Enterpnses, The Civic Center, Dubuque, la.,
delphia and Wilmington. Del. has 5| B.B. KING/BOBBY BLAND—C.&F. Enterprises, 4,085 | $9.50-$10.50] $39,500°
B3 & DG GEmEEH ME i Lie Tarrant County Convention Center, Fort Worth, Tex
area. ‘ May 30
_ Concerts are promoted by Wil- 6| NAZARETH/BLACKFOOT/MARSEILLE~Entam 4844 | $750-$8.50] $38,651
ham Honney i“?d his Jennifer Pro- Presents, Charleston Civic Center, Charleston, W.
ductions based in nearby Ardmore, Va., June 1
Pa.. with atractions including Joe 7| GRATEFUL DEAD-Monarch Entertainment/Schon 2,665 $14.00 $37,310*
Cocker. New Riders of the Purple Productions/Music Circuit Presentations, The Des
Sage. Edgar Winter and an area fa- Moines Civic Center, Des Moines, la., May 29
vorite in Nan Mancini & Johnny's 8| MOLLY HATCHET/ROADMASTER—Sunshine 3964 | $750-88.50| $32,357*
Dance Band. Promotions, The Veteran's Memonal Colis.
The Brandywine, with a seating Columbus, Oh., May 28
Capuci[y of" 1.600. boasts a lurgc 9| IAN HUNTER/THE PLINSOULS—Avalon Attractions, 3,651 $8.75-$9.75 531,152
stage. comfortable dressing rooms. Long Beach Arena, Long Beach, Calif., May 31
and provides its own sound and 10| TRIUMPH/T. DICE—Danny Kresky Enterprises, The 3,109 $7.75-$8.75| $26,413
lights. Stanley Theatre, Pittsburgh, Pa., May 31
bHonncy. who has been booking 11{ RANDY HANSEN-Electric Factory Concerts, Tower 3,072 | $6.00-$7.00| $20,121*
talent and promoting pop concerts Theatre, Upper Darby, Pa., May 31 _
for the past 40 years, aims to bring in 12| IAN HUNTER/MOTION PICTURES—The Warfield 1931 | $750-38.50| $16,262
a stcady parade of n,amc allraclioﬁs Theatre, San Francisco, Calif,, May 27
13| ATLANTA RHYTHM SECTION—Fantasma Production, 1,951 $7.50-$8.00| $14,959
. Pensacola Municipal Aud., Pensacola, Fla, May 28
Switch For Zadora 14| UTOPIA—Avalon Attractions, The Arlington Theatre, | 1338 $875| $11,707
R Santa Barbara, Calif., May 30
@ LAdS, VEG{"%'WET‘;”(C‘};;‘Z 15| THIRD WORLD/TOOTS & THE MAYTALS—Feyline 1335 | $8.00-59.00 $11,414
o o eSO B 1HE ZueoR: 16 Presents, Rainbow Music Hall, Denver, Colo., May
changed producers and musical di- 97
rections from country to adult-con- 16 | UTOPIA—Avalon Attractions, The Warner Theatre, 1118 | $875-89.75 $10,053
e arc temporary. At the same time she 1s Fresno, Calif., May 26
signing numerous bookings. 17 | THE RAMONES-Frank J. Russo inc., The Main Act, 1,200 | $6.50-$7.50| $8,500*
Producer Jim Tract. in association Lynn, Mass., May 31
hotelde luxe. ] i with Richard Perry. is set to produce 18 | THE SELECTORS—Ron Delsener, The Hotel 1,000 $8.50)  $8,500
733 N. West Knoll, West Hollywood, California SO083 Zadora’s upcoming LP which will Dipiomat, New York City, N.Y., May 26
213-855-8888  colfreeUS [BO0J421-4B66  Ca. (BOOIESE2152 | jion her carcer and image more | |19 | JOE PERRY PROJECT/THE SCOOTERS~Saln & Silver | 1037 $750] $7.545
toward her ballad style. claims Tino Presents, The Roxy Theatre, San Diego, Calif., May
Barzie her manager. 27 (2)
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MICHAEL WHITE PRESENTS
THE FIRST NORTH AMERICAN TOUR

DATES AVAILABLE NOW
BEGINS OCTOBER 15, 1980-1981 SEASON

FOR INFORMATION AND DATES CURRENTLY AVAILABLE CONTACT:
IRVING SIDERS, 250 WEST 52 STREET, NEW YORK, NEW YORK 10019 (212) 246-4460
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Talent

SMOKEY ROBINSON
Greek Theatre, Los Angeles
Admission: $12.50. $10.50, $7.50

Two decades after his first hit, Robinson not
only proved he has staying power (although
there have been lengthy spells between hits),
but the years have been good to him.

Having seen Smokey perform numerous
times as a member of the Miracles, and person-
ally feefing his in-person vocals fell somewhere
between weak and thin, | approached the show
expecting little.

But quite frankly, on the opening night of fis
two-night stand May 23, Smokey proved that he
indeed sings for the people.

In addition to his superb vocal skills, he fully
works an audience, manipulating it at will.

The SRO crowd was in the palm of his hands
when he struck the first word of “Tracks Of My
Tears.” Robinson also knows that with his au-

TOP QUALITY

¢ 8XI10
i
“.~ PRINTS
LI'I'HOGWEB ON HEAVY 6LOSS STOCK

-

BLACK & WHITE 8x10s
500 - $41.00 1000 - $59.00

COLOR PRINTS
1000 - $283.00

SEND 3x10 PHOTO - CHECK OR M.O.
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES ON REQUEST

PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

dience, familarity and balance are the name of
the game—and he gave it both.

The singer/composer, backed vocally by
Quiet Storm, a one man, two women trio and an
eight-man band, sang nearly 20 tunes in about
90 minutes.

Smokey’s humility and audience apprecia-
tion, coupled with his apparent love of his craft,
could only endear the staunchest cynics to him.
There were no props nor gimmicks—just a lot of
music—and fun.

He moved through “Get Ready,” “| Want To
Be Your Love,” “Quiet Storm,” Cruisin’,” “Bad
Girl,” “Tears Of A Clown" and “Shop Around,”
among others. He smoothly blended both the
old and new for near perfect balance.

The show, at times, appeared unstructured.
That's when the fun began. He asked for
requests from the audience and tried to accom-
modate as many as possible. His tightly knit,
well rehearsed band never wavered. It appar-
ently knows the entire Robinson book.

It was cold at the outdoor theatre and people
were seen huddling together attempting to get
(or stay) warm. But they were there from the
moment Smokey said, “This 1s the world's big-
gest pyramid" to his final “goodnight.”

JEAN WILLIAMS

RODNEY CROWELL
Poet’s Music Hall
Memphis
Admission: $5-$6

Crowell, @ superior guitarist and songwriter
who blends artistic integrity with commercial-
ism in his music, supplied the fire and flash too
often missing from his records when he and his
Cherry Bombs heated up this 400-seat club May
24.

Boosted by excellent in-house acoustics,
Crowell’s 70-minute set stirred a strong mix of
new songs off "But What Will The Neighbors
Think” with more familiar hits like “Leaving
Louisiana In The Broad Daylight,” “On A Real
Good Night'"* and the shimmering ballad, “'Til |
Can Gain Control Again.”

LIl
b b L1 LA L

el bl el e
19S8N RO RDB00 B0 S

JAIIT LTI LY
2SR SRRORRRE

1
-
.

i

If you book, exhibit or
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United States and Canada
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_Talent In Action

Crowell's dynamic performance revealed a
versatile, handsome and polished performer
with the ability to ignite an audience with ease
and control. No time was wasted on idle stage
patter—rock'n’roll was the name of the game,
and the Cherry Bombs were fully up to it: Emory
Gordy on bass, Tony Brown on keyboards, Jerry
McGee on lead guitar, Hank De Vito on steel and
electric guitar, Nashville's premier session
drummer Larrie Londin on percussion and Larry
Willoughby on harmony vocals.

Fanned by Londin's relentless volcanic drum-
ming, the seven-piece group consistently served
up a riveting storm of musical pyrotechnics led
by the triple guitar work of Crowell, McGee and
De Vito.

Brown’s lightning fast fingers frisked across
the keys on numbers like “I Ain't Living Long
Like This," “Etvira” and Crowell's single, “Ashes
By Now,” which took on sinuous undercurrents
laced with steaming guitar and piano frescoes.

Few in the attentive crowd managed to re-
main immobile during torpedo renditions of Guy
Clark's upbeat ‘“Heartbroke,” Crowell's an-
thematic “Here Come The '80s" or De Vito's sur-
prisingly memorable “Queen Of Hearts,” 2
standout in the set. Lashing out a smooth,
husky vocal or sliding his expressive voice
around a bluesy “Blues in The Daytime,” Crow-
ell showed he's an ace concert performer
whose albums could benefit from a degree of his
live energy. KIP KIRBY

SELECTER
Diplomat Hotel Ballroom, New York
Admission: 38.50

The fancy but fading grand ballroom of the
Diplomat Hotel near Times Square was filled
wall to wall with young fans Memorial Day to see
Selecter probably the most dynamic of the new
ska bands to come out of Britain.

While ska's endless chump-pa, chump-pa
beat may get a little wearying for the long run, for
65 minutes the Selecter made it happen, speed-
ing up, slowing down, and subtly changing the
thythm to have the audience bopping through-
out.

And the lyrics were just as down to earth as
the music. No mystical reggae stuff here, the
songs and dedications covered such topics as
Three Mile Island, the Miami riots, politicians
misusing power and what is “on the radio.”

“On The Radio,” the band’s current single,

was the most striking of the 16 songs performed

by the seven-person band, but also memorable
were “Every Day Is Getting Worse,” “Murder,”
“Black & Blue" and a song in the second encore
that took off on the James Bond theme.

The Selecter is obviously a high energy band,
with its members leaping and posing about the
stage, but most impressive of all was lead singer
Pauline Black, whose vocals, style and person-
ality reveal her to be a star in the making.

ROMAN KOZAK

THIRD WORLD
TOOTS & THE MAYTALS
Royce Hall, Los Angeles
Admission: $9.50, 38.50

As with its island albums, Third World on-
stage is professional and entertaining but es-
sentially shallow. All the trappings are present
for a good show: tight playing, effective lighting
and a solid stage presence, but the sum is lesser
than its parts.

The 85-minute, 13-song set here May 24 was
no doubt hampered by poor material. Though
from Jamaica, this six-piece band plays reggae
with such a high gloss that the music loses
much of its raw urgency. Third World acts as if it
is trying to be the Caribbean's answer to Earth,
Wind & Fire.

The sextet is after an r&b-reggae-jazz hybrid
but unfortunately it does justice to none of
these music forms. That's not to say there
weren't some fine moments throughout the
show, as on the fiery “Talk To Me" and the
rhythmic “Ire Ites.”” However, these moments
were negated by self-indulgent rock show
staples such as guitar and drum solos which
only sapped life from the performance.

Toots & the Maytals, a legend in Jamaica and
Europe, opened with such a blistering eight-
song, 60-minute set that any act would have
had difficulty following it. tronically, while Third
World wears African clothing and hairstyles
though its music is more Western, the Maytals
appear as an American soul band. However, the
music is excellent reggae. It transcends the mu-
sical limitations of the genre to reach a near
spiritual feel. CARY DARLING

MEL TORME
Marty’s, New York
Admission: $15
It may sound trite to say that a performer
gets better and better, but that is exactly what

Torme demonstrated during an impeccably
paced and carefully chosen selection of songs
on this club date May 27.

The veteran singer opened with a swinging
“Watch What Happens'' and easily glided into a
wide ranging but tasteful mediey that included
“You And The Night And The Music” to a brief
“Feelin’ Groovy.”

His perfectly executed “New York State Of
Mind"" was quickly followed by the happy romp,
“Pick Yourself Up." He brought new freshness
and drama to "All The Things You Are,” but he
stopped abruptly in the middle to ask, “What
about the people who've been on?” He an-
swered with a clever rewrite of Cole Porter's
“You're The Tops.”

He introduced an appealing song he wrote
with Gerry Mulligan, “This Coutdn't Be The Real
Thing" and reached another high of the evening
with a “Porgy And Bess" medley while accom-
panying himself on piano.

“Blue Moon" got a full treatment as he sang
two unsuccessful Lorenz Hart lyrics before Rodg-
ers and Hart settled on the moon lyrics.

DOUG HALL

JIM CARROLL BAND
Old Waldorf, Sun Francisco
Tickets: 35

Carroll, after Peter Tosh only the second act
to be signed to Rolling Stones Records, drew
strong response from the half-house (300)
crowd May 22 as he and his two-guitar/bass/
drums band warmed up for a national club
swing with a 65-minute set of 11 tunes.

The most obvious reference point for Carroll
would be Lou Reed, a comparison Carroll heigh-
tened with a gutsy encore rendering of “Sweet
Jane.” Both are consummate New York street
poets and both project a similar rawboned atti-
tude on stage with autobiographical songs of ur-
ban tension and psychosexual drama.

Whereas Reed, however, has a highly man-
nered style that sometimes results in dirge-like
readings, Carroll is a much more straightforward
rocker.

He keeps the pace clean and steady and
makes full use of the power provided by his
strong and able band—that zapped up the mate-
rial with lots of lightning bolt interjections.

The set was well-paced, building to the
stunning climax provided by his best and most
wildly intense song, “All My Friends Died.”

JACK McDONOUGH

The Privates Cabaret, the New
York rock disco owned by the Leber
& Krebs management company, will
preview its showcase room with a
closed circuit television broadcast of
the upcoming Sugar Ray Leonard/
Roberto Duran fight. ... A concert
at Missoula, Mont., by Frank Ma-
rino & Mahogany Rush was can-
celled when nearby Mt St. Helens
blew her top.

The Ramones have taped an ap-
pearance of a forthcoming Sha Na
Na tv show. ... Is Cher going new
wave for her next LP? .. . Bette Mid-
ler headlined a New York concert at
the Beacon Theatre to help Cam-
bodian children. ... It was Millie
Jackson Day in Brooklyn recently.
The bawdy Polydor singer. whose
new LP is titled “For Men Only.”
may appear on Broadway later this
summer.

Blue Oyster Cult is reportedly get-
ting back to heavy metal with the
forthcoming “Culticus Erectus” LP.
... When Bernie Taupin turned 30
last month, a surprise birthday bash
at producer Mike Chapman’s L.A.
home brought out the likes of
Giorgio Moroder, Melissa Manches-
ter, the Knack, Nicky Chinn, Roy
Thomas Baker, Johnny Rivers,
and Sparks’ Russell Mael among
the 200 guests.

When Secret Service officials in
Washington learned of Alice
Cooper’s attempts to obtain a set of
White House Guards uniforms worn
during the Nixon Administration,
they quickly intervened to halt
Cooper's purchase. Cooper, who bid
for the uniforms through the Fed-
eral Surplus Division upon learning

WWW.americanradiohistorv.com

the uniforms were being removed
from storage. wants the clothes to
adorn his road crew for his June 17
engagement at L.A’s Greek Theatre
as a tribute to his long-time roadies
and the opening of “Roadie.” The
federal protection agency reminded
the surplus division that the law does
not permit the uniforms to be given
or sold to private individuals.
Cooper is reported to be investi-
gating legal alternatives in his con-
tinued attempts to acquire the uni-
forms. “I don’t like all this law talk.”
Cooper says.

Talent Talk

Van Halen’s lead singer, David
Roth, broke his nose and received
multiple contusions and a possible
concussion when he leaped into a
three-foot ball of lights during a per-
formance for Italian tvin Rome dur-
ing the group’s European tour last
month. Unaware that the fixture
had been lowered over the darkened
stage, the singer made his customary
vault and crashed head on into the
lights. The group was forced to can-
cel two of its dates.

ROMAN KOZAK &
SHAWN HANLEY

.

Olivia Newton-John re-signs with
Lee Kramer for management. ...
Little Anthony returns with an MCA
deal. His album is due July 1. ...
“Fame™ star Irene Cara to RSO. . ..
CBS International artist Nina Hagen
to Glotzer Management in LA, ...
Vocalist/composer Craig Miraja-
nian to Warner Bros. Records. Also
to WB is Welsh pop singer Andy
Fairweather-Low. Producer
Denny Cordell inks Santa Cruz,
Calif., band Motion Pictures (0 a
production agreement. ... Island
group the Strand to Cavallo/Ruf-
falo/Fargnoli for representation. . ..
ICM inks Robert Palmer and local
L.A. band the Visitors. . .. Sho Nuff
and the Sensational Nightingales to
Jackson-based Malaco Records. . ..
Mercury artist Becky Hobbs to Jim
Wagner of American Management
in L.A. for booking. . . . Ronnie Rice,

Signings

former lead singer/writer of the New
Colony Six, to Stonedog Records. . ..
Stoney Edwards to Music America
Records. ... Soundwaves recording
artist B.J. Wright to Bob Bean Tal-
ent in Nashville for booking. ...
Gospel act the Wall Bros. to Malcom
Greenwood Agency of Atlanta for
booking and management. Larnelle
Harris, also a gospel artist, to Impact
Records. ... Artist/composer Cory
Bishop to Back Street Management
in LA.

Pianist Roger Williams to Auric
Records. . .. New wave quintet Suss-
man Lawrence t0 Regency Records.
Also signed to that label is artist/
writer James Lee Stanley. ... Feath-
erstone Talent of Sarasota pacts with
singer Ronnie K. Sandrock for man-
agement. ... Takoma Records artist
Michael Gulezian to Burl Hechtman
Management for representation.
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Disco Business

Operators Claim Gains In Bearish Economy

NEW YORK-Disco operators
across the U.S. show confidence in
the future of the industry in spite of
the bearish economic climate.

The results of a Billboard poll of
3.500 disco operators across the na-
tion show that a vast majority have
upgraded the sound. lighting and
decor of their rooms. and a signifi-
cant number have expanded their
floor space.

According to the statistics, 72% of
Jthe club owners polled laid out sums

of money up to $50.000 to upgrade
the audio components in their
rooms, while 62% plunked down as
much as $60.000 on better lighting.

Although the percentage of those
redecorating their space was some-
whalt smaller, the amount of money
they spent (upwards of $90.000 in
some cases) was significantly
greater.

Billboard researchers found that
the expenditure for club improve-
ments was not done out of desper-

Iput Time: Max 'Fox, Cybernetic official, tests the computer keyboard sys-
tem for a model 6000 message center for discos at the firm’s Chatsworth,
Calif., factory.

Clubs Buy Electric
Microprocessor Unit

LOS ANGELES—Cybernetic
Data Products, manufacturer of
computerized electronic moving
signs. has moved into the disco field.
The Chatsworth, Calif., company
has sold its model 6000 micro-
processor unit to four U.S. clubs and
several overseas firms which sell
electronics equipment to discos in
their territories.

The unit, which sells for $1.995.
flashes inputted messages on a con-
tinuous basis. using a keyboard for
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preprogrammed messages and two-
inch letters using red light emitting
diodes.

One operator. the Firehouse in
Kansas City, will install five units
within its restaurant/club complex
with a central programming station
located in the manager’s office. The
signs, which are 30 inches in length
and stand seven inches high, are out
of sight of the keyboard unit. The
operator can program individual
messages on all five units. explains
Michael Roman. Cybernetic Data’s
executive vice president for sales.

The company claims 1,000 units
can be hooked via phone lines into a
network of message points.

The 1%-year-old company's ex-
pansion into discos comes on the
heels of its having one of its units
field tested by a San Fernando Val-
ley retail chain.

The first disco customers include
N Touch in San Francisco, Jezebels
in Salt Lake City. Skateland in Kan-
sas City and the Firehouse, accord-
ing to Max Fox, Cybernetic’s mar-
keting executive vice president.

Initial club usage involves spin-
ners promoting a song being played,
a top dancer in the club or a special
event slated for some time in the fu-
ture.

By using microprocessor inte-
grated circuit chips, the model 6000
can utilize nine visual effects includ-
ing straight lettering. By contrast, a
cheaper model 2000 ($1.395) only
offers straight lettering.

The company is offering its units
on a sale or lease basis (leasing runs
to $90 a month).

The unit can be programmed to
flash a message, advertising pitch, or
whatever its owner wants and this
message recycles repetitively until
“someone says Stop and programs a
new message,” explains Roman.

(Continued on page >4)

By RADCLIFFE JOE

ation to hold a dwindling clientele.
In fact. more than 44% of those
polled emphasize that business ac-
tually improved over the last 12
months. Another 36.5% report that
their clientele remains stable, while
19% complain that business is down.

One significant change reflected
in the poll is the drift away from a
conventional disco music format. At
least 11% of all club owners polled
have now added rock or some type
of fusion disco sound to their reper-
toire. The use of live talent is also on
the increase, up to 44% from 36% last
year.

The drastic cutback of free pro-
motional records by recording com-
panies to disco deejays is also re-
flected in the poll. Some 36% of all
club owners surveyed now claim
that they buy most, if not all. their
records at retail. This figure is a
jump of 11% from 25% last year.

Membership clubs are on the in-
crease. with a greater number (24%
this year as opposed to 8% last year)
soliciting their dues on a monthly
rather than an annual basis. Also.
more club owners have instituted an
admission fee policy: 75% this year
as opposed to 70% last year. Con-
versely. however, fewer club owners
are imposing a drink minimum on
their clients. Last year 61% of all
club owners polled did not require a
drink minimum. This year that fig-
ure is up to 82%.

In spite of the ups and downs of
their business. the number of mobile
operators is growing. Last year only
12% of those polled were in the mo-
bile business. This year that figure is
up to 21%.

Although the turntable and am-
plifier markets have remained pretty
stable over the past year, the survey
reveals that in other categories the
equipment buyers are spreading
their options over a wider variety of
brands.

In turntables, Technics remains
the undisputed leader with 69% of
the market. Garrard runs a distant
second with a mere 4%. In the ampli-
fier field. Crown and BGW still
battle each other. Last year the two
companies tied for a 17.3% share of
the market. This year BGW shows a
slight increase with 19%, with Crown
close on its heels with 18%.

Teac which last year controlled a
31% share of the tape deck market
has since slipped to 15%, with a
larger number of competitors in-
cluding Pioneer, Akai. Sony, Tech-
nics, Revox, JVC, Hitachi, Dokorder

and Nakamichi enjoying a share of
the market.

In speakers, the story is pretty
much the same with JBL losing its
commanding lead of the market.
The firm’s dominance is now
strongly challenged by Cerwin-Vega
and Altec, with club operators also
showing a preference for such
brands as Electro-Voice. GLI, Bose.
Klipsch and Gauss.

In phonograph cartridges. Stan-
ton’s commanding lead has slipped.
but so too has Shure’s, its closest com-
petitor. Challenges are now coming
from such products as Audio-Tech-
nica. and Pickering (a division of
Stanton).

The same story is true of head-
phones. Last year, Koss held a 33.7%
of the market. followed by Senn-
heiser with 18.8%. This year Koss’
share of market has slipped to 20.1%
with Sennheiser going down 106.9%.
The rest of the market is shared by a

broad range of brands including
Pioneer, AKG, Sony, Audio-Tech-
nica and Realistic.

The growing acceptance of a wide
variety of brands is also reflected in
lighting praducts. Last year. Meteor
was the runaway leader in the field
of mixers with a 25.9% share of the
market. This year that share is down
to 14%. GLI. the firm’s closest com-
petitor, also slipped from 14.1% last
year to 9% this year. Bozak was the
only firm in this category to show an
increase in market share.

Chasers/sequencers. color organs.
dimmer boards and strobes are still
the big favorites among club owners.
In spite of the nationwide push on
video it has not gained greater ac-
ceptance in the clubs. However. it
has not lost ground from its 14%
share of market either. The much-
touted lasers are. however, a disap-
pointment, slipping from 7% last
year to 5% this year.

Everybody Wants To Dance

® Continued from page 17
spice and it works because it’s non-
abrasive.”

He sees this fusion going in sev-
eral directions. “Dance music has
wide appeal. Why is the black kid
buying Pink Floyd and the white kid
buying Michael Jackson?” he asks.

He argues that this wide range of
music can work better as a radio for-
mat. “Disco burned out in radio pro-
gramming.” Caviano says.

But Caviano argues that radio
programmers should still keep in
touch with local discos. He advises
them to listen for the records that are
the most melodic and have the best
hooks.

Caviano reasons that a program-
mer has to do his homework, “but

you can ga with your gut if you are”

selective. You can take a chance on
what you feel inside.”

He also says the clubs are impor-
tant because a programmer “has to
follow more than store reports.
There are dance rock clubs opening
up each week.” he says.

Caviance suggests that this new fu-
sion “is breaking down barriers.” He
points to KIIS-FM in Los Angeles
which was losing some of its white
listeners.

“It had to get them back and hold
the blacks.” he recalls. So the station
expanded its dance mix, Caviano
says. “That’s the ingredient that gets
them all. Everybody wants to
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' Disco Mix |

NEW YORK—The much-anticipated release of
the original motion soundtrack album “Can't
Stop The Music” is now available. The Village
People who star in this upcoming summer re-
lease have increased their commercial appeal
with the cuts included in the album. “Liber-
ation,” and “Magic Night” are typical of the
group’s established formula. No excitement or
energy level seems to prevail on these selec-
tions.

The current 12-inch 33% r.p.m. “Can’t Stop
The Music” is the only selection of merit. Co-
starring in the movie with the Village People is the
Ritchie Family. Two of the cuts from its Casa-
bfanca album, “Give Me A Break" are included
on the soundtrack.

“Single Man" stands out as the group’s best
effort. Bassy vocalizations and a pulsating
rhythm track insure this 4:59 cut as a possibility
for its next 12-inch release. Both the Village
People and the Ritchie Family albums are pro-
duced by Jacques Morali.

Trussel’s current hit “Love Injection” is the
title of the group's first album on Elektra. The
group’s emergence on the disco scene as for-
midable talents is heard on all selections. Deejays
will find “I Love It"" at 8:34 to be a funky mid-
tempo rocker with a sleazy percussion break.
“Big City Rocker” is more pop-oriented and
should do well commercially.

"If You Can't See It" is a beautiful ballad
which demonstrates the group's versatility. Pro-
ducers Allen Richardson and Fred Wesley have
utilized the group’s artistry to its best advan-
tage on this first effort.

Rick Foster, head of the Rocky Mountain
Disco Pool in Denver has combined his mixing
and producing efforts with Steve Cooper's on an
upcoming 12-inch titled “To Love Again” by
Shou Shou. It will appear on the Denver-based
Cabbage Head label. The 12-inch 33% rp.m.
disk will run 5:30. Foster describes the tune as a
rock’n’roll disco synthesizer effort.

There is only one

line of high quality
disco light and
sound equipment.

The name is
Meteor.

Billboard’s. Disco Action
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ATLANTA

This Week

2
3

GLOW OF LOVE—~all cuts—Change—Warner/RFC (LP/
12-inch)

IN THE FOREST—Baby 0—Baby 0' Records (12-inch)

'M 0K, YOU'RE 0.K.—Amenican Gypsy—Importe 12
(MAXI 33)

USE IT UP, WEAR IT OUT/DON'T TELL ME, TELL
HER/HANG TOGETHER—Odyssey—RCA (LP/12-
inch)

LET'S GET SERIOUS/BURNIN' HOT~Jermaine
Jackson—Motown (LP/12-inch)

POP POP SHOO WAH/TOUCH ME WHERE [T'S HOT—
Erotic Drum Band—Prism (LP/12-inch)

TAKE YOUR TIME (Do It Right)—S.0.S. Band—Tabu
(12-inch)

TWO TONS O’ FUN-all cuts—Two Tons 0’ Fun—
Fantasy (LP/12-inch)

MONY MONY—Vinyl Virgins—Reflection (12-inch)

CAN'T BE LOVE, DO IT TO ME ANYWAY—Peter Brown
~TK (12-inch)

| LOVE YOU DANCER-Voyage—Marlin (LP)

WITHOUT YOUR LOVE/ALIVE WITH LOVE—Cut Glass—
20th Century (12-inch)

BACK TOGETHER AGAIN/DON'T MAKE ME WAIT TOO
LONG—Roberta Flack/Donny Hathaway—Atlantic
(LP/12-inch)

YOU GAVE ME LOVE-Crown Heights Affair—DelLite
(12-inch)

FUNKYTOWN—Lipps Inc.—Casablanca (LP/12-inch)

BALT./WASHINGTON

This Week

1
2
3

GLOW OF LOVE—all cuts—Change—Warner/RFC (LP/
12-inch)

DYNAMITE/JUMP TO THE BEAT-Stacey Lattisaw—
Atlantic (LP/12-inch)

JUST HOW SWEET IS YOUR LOVE—Rhyze—SAM (12-
inch)

LET'S GET SERIOUS/BURNIN' HOT—Jermaine
Jackson—Motown (LP/12-inch)

BACK TOGETHER AGAIN/DON'T MAKE ME WAIT T0O
LONG—Roberta Flack/Donny Hathaway—Atlantic
(LP/12-inch)

TWO TONS 0" FUN—~all cuts—Two Tons 0'Fun—
Fantasy (LP/12-inch)

USE IT UP, WEAR IT OUT/DON'T TELL ME TELL
HER—Qdyssey—RCA (LP/12-inch)

STARS IN YOUR EYES/GO FOR IT—Herbie Hancock—
Columbia (LP/12-inch)

STRETCH IN OUT/YOUR LOVE IS A LIFESAVER~Gayle
Adams—Prelude (LP)

HOOKED ON YOUR LOVE—Fantastic Aleems—
Panorama (12-inch)

TAKE YOUR TIME (Do It Right)~S.0.S. Band—Tabu
(12-inch)

RELEASE/GIVE IT UP—Patti La Belle—Epic (LP)

GIVE UP THE FUNK (Let's Dance)—B.T. Express—
Columbia (LP)

BEHIND THE GROOVE/YOU'RE ALL THE BOOGIE |
NEED—Teena Marie—Motown (LP)

N THE FOREST—Baby 0'—Baby O’ Records (12-inch)

BOSTON

This Week

1
12
13

14

15

GLOW OF LOVE—all cuts—Change—Warner/RFC (LP/
12-inch)

TAKE YOUR TIME (Do It Right)—S.0.S. Band—Tabu
(12-inch)

YOU'RE ALL THE BOOGIE | NEED/BEHIND THE
GROOVE—Teena Marie—Motown (LP)

LET'S GET SERIOUS/BURNIN’ HOT—Jermaine
Jackson—Motown (LP/12-inch)

THE GROOVE—~Rodney Franklin—Columbia (12-inch)

IN THE FOREST—Baby 0'—Baby O' Records (12-inch)

DYNAMITE/JUMP TO THE BEAT—Stacey Lattisaw—
Atiantic (LP/12-inch)

TOUCH ME WHERE IT'S HOT/POP POP SHOO WAH—
Erotic Drum Band—Prism (LP/12-inch)

SWEET SENSATION—Stephanie Mills—20th Century
(LP/12-inch)

DO IT AGAIN/I LOVE YOU DANCER-Voyage—Marlin
(LP)

JUST HOW SWEET IS YOUR LOVE—Rhyze—SAM (12-
inch)

YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE—
Babby Thurston—Prelude {LP)

BACK TOGETHER AGAIN/DONT MAKE ME WAIT YOO
LONG—Roberta Flack/Donny Hathaway—Atlantic
(LP/12-inch)

STRETCH IN OUT/YOUR LOVE iS A LIFESAVER—Gayle
Adams—Prelude (LP)

CAN'T BE LOVE, DO IT TO ME ANYWAY—Peter
Brown—TK (12-inch)

CHICAGO

This Weel

1

LET’S GET SERIOUS/BURNIN' HOT—Jermaine
Jackson—Motown (LP/12-inch)

GLOW OF LOVE—all cuts—Change—Warner/RFC (LP/
12-inch)

GOT TO BE ENOUGH—Con Funk Shun—Mercury (12-
inch)

YOU MADE ME DO IT AGAIN/FILL ME UP—Elaine &
Ellen—Ovation (12-inch)

GO ALL THE WAY—The Isley Brothers—T-Neck (LP)

DYNAMITE/JUMP TO THE BEAT-Stacey Lattisaw—
Atlantic (LP/12-inch)

IN THE FOREST—Baby 0'—Baby O' Records (12-inch)

TWO TONS O° FUN—all cuts—Two Tons O' Fun—
Fantasy (LP/12-inch)

YOU'RE ALL THE BOOGIE | NEED/BEHINO THE
GROOVE—Teena Marie—Motown (LP)

STOMP—Brothers Johpson—A&M (LP/12-inch)

SWEET SENSATION—Stephanie Mills—20th Century
(LP/12-inch)

BACK TOGETHER AGAIN/DON'T MAKE ME WAIT T00
LONG—Roberta Flack/Donny Hathaway—Atlantic
(LP/12-inch)

HOOKED ON YOUR LOVE—Fantastic Aleems—
Panorama (12-inch)

GIVE UP THE FUNK (Let's Dance)—B.T. Express—
Columbia (LP)

WHAT'S ON YOUR MiND/BREAKAWAY/BODY FREE-
Watson Beasley—Warner (LP)

d-l
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DETROIT

This Week

2

3

TAKE YOUR TIME (Do It Right)-S.0.S. Band—Tabu
(12-inch)

LET'S GET SERIOUS/BURNIN' HOT—Jermaine
Jackson—Motown (LP/12-inch)

GLOW DF LOVE—all cuts—Change—Warner/RFC (LP/
12-inch)

BEHIND THE GROOVE/YOU'RE ALL THE BOOGIE |
NEED—Teena Marie—Motown (LP)

POWER-The Temptations—Gordy (LP)

USE IT UP, WEAR {T OUT/DON'T TELL ME, TELL
HER—Odyssey—RCA (LP/12-inch)

I'M 0K, YOU'RE 0.K.—American Gypsy—Importe 12
(MAXI 33)

TOUCH ME WHERE IT'S HOT—Erotic Drum Band—
Prism {LP)

SWEET SENSATION-Stephanie Mills—20th Century
(LP/12-inch)

DVERNIGHT SENSATION—jerry Knight—A&M (LP/12.
inch)

CLOUDS—Chaka Khan—Warner {12-inch)

STOMP—Brothers Johnson—A&M (LP/12-inch)

IN THE FOREST—Baby 0'—Baby 0" Records (12-inch)

GIVE UP THE FUNK (Let's Dance)—B.Y. Express—
Columbia (LP)

GIVE ME A BREAK—The Ritchie Family—Casablanca
(12-inch)

HOUSTON

This Weeh

1

2
3

10

1

12

GLOW OF LOVE—all cuts—Change—wamev/RFC (LP/
12-inch)

USE IT UP, WEAR IT OUT/DON'T TELL ME, TELL
HER—Odyssey—RCA (LP/12-inch)

SWEET SENSATION—Stephanie Mills—20th Century
(LP/12-inch)

TWILIGHT ZONE—Manhattan Transfer—Atlantic (LP/
12-inch)

I'M 0.K., YOU'RE 0.K.—American Gypsy—Importe 12
(MAX] 33)

PARTY BOYS—Foxy—Disconet (12-inch) (R)

BACK TOGETHER AGAIN/DON'T MAKE ME WAIT TOO
LONG—Roberta Flack/Donny Hathaway—Atlantic
(LP/12-inch)

IN THE FOREST-Baby 0'—Baby 0" Records (12-inch)

TWO TONS 0’ FUN—all cuts—Baby 0'~Baby 0’
Records (12-inch)

STARS IN YOUR EYES/GO FOR IT—Herbie Hancock—
Columbia (LP/12-inch)

DYNAMITE/JUMP TO THE BEAT—Stacey Lattisaw—
Atlantic (LP/12-inch)

TOUCH ME WHERE IT'S HOT—Erotic Drum Band—
Prism (LP)

CAN'T BE LOVE, DO iT TO ME ANYWAY—Peter
Brown—TK (12-inch)

GIVE ME A BREAK—The Ritchie Family—Casablanca
(12-inch)

I'M READY—Kano—Emergency (12-inch)

LOS ANGELES

This Week

1
2
3

4

10
1
12

3

14
15

GI.OWZOF LOVE—-all cuts—Change—Warner/RFC (LP/

12-inch)

WITHOUT YOUR LOVE/ALIVE WITH LOVE—Cut Glass—
20th Century (12-inch)

TOUCH ME WHERE IS HOT—Erotic Drum Band—
Prism (LP/12-inch)

TWO TONS 0" FUN—all cuts—Two Tons 0" Fun—
Fantasy (LP/12-inch)

'M OK., YOU'RE D.K.—American Gypsy—-Importe 12
(MAXI 33)

PARTY BOYS—Foxy—Disconet (12-inch) (R)

IN THE FOREST—Baby 0'—Baby 0' Records (12-inch)

CAN'T BE LOVE, DO IT TO ME ANYWAY—Peter
Brown—TK ((12-inch)

DYNAMITE/SUMP TO THE BEAT—Stacey Lattisaw—
Atlantic (LP/12-inch)

STARS IN YOUR EYES/GO FOR IT—Herbie Hancock—
Columbia (LP/12-inch)

USE IT UP, WEAR IT DUT/DON'T TELL ME, TELL
HER—Odyssey—RCA (LP/12-inch)

BACK TOGETHER AGAIN/DON'T MAKE ME WAIT TO0
LONG—Roberta Flack/Donny Hathaway—Atiantic
(LP/12-inch)

GIVE ME A BREAK—Ritchie Family—Casablanca (12-
inch)

I'M READY—Kano—~Emergency (12-inch)

WHAT'S ON YOUR MIND/DONT LET YOUR CHANCE
GO BYE/BREANAWAY—Watson Beasley—Warner
(LP)

MIAMI

This Week

1

2

3

GLOW OF LOVE-all cuts—Change—Warner/RFC (LP/
12-inch}

BEHIND THE GROOVE/YOU'RE ALL THE BDOGIE |
NEED—-Teena Marie—Motown (LP/12-inch)

DYNAMITE/JUMP TO THE BEAT—Stacey Lattisaw—
Atlantic (LP/12-inch)

{'M READY—Kano—Emergency (12-inch)

TAKE YOUR TIME (Do It Right)—S.0.S. Band—Tabu
(12-inch)

TOUCH ME WHERE IT'S HOT/POP POP SHOO WAH-
Erotic Drum Band—Prism (LP/12-inch)

IN THE FOREST—Baby 0'—Baby O Records (12-inch)

YOU GAVE ME LOVE—Crown Heights Affair—De Lite
(12-inch)

KEEP T HOT—Cheryl Lynn—Columbia (12-inch)

STOMP—Brothers Johnson—~A&M (LP/12-inch)

WAS THAT ALL THERE WAS—jean Carn—P.LR. (12-
inch)

LET'S GET SERIOUS/BURNIN' HOT—jermaine
Jackson—Motown (LP/12-inch)

BACK TOGETHER AGAIN/DON'T MAKE ME WAIT T0O
LONG—Roberta Flack/Donny Hathaway—Atlantic
(LP/12-inch)

CLOUDS—Chaka Khan—~Warner (12-inch)
SPACER—Sheila B. Devotion—Carrerre (12-inch)
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NEW ORLEANS
Week

GLOW OF LDVE-all cuts—Change—Warner/RFC (LP/
12-inch)

TAKE YOUR TIME (Do It Right)—S.0.S. Band—Tabu
(12-inch)

LET'S GET SERIOUS/BURNIN' HOT—Jermaine
Jackson—Motown (LP/12-inch)

'M READY—Kano—Emergency (12-inch)

YOU MADE ME DO IT AGAIN/FILL ME UP—Elaine &
Ellen—0Ovation (12-inch)

TOUCH ME WHERE IT'S HOT/POP POP SHDO WAH—
Erotic Drum Bang—Prism (LP/12-inch)

BREAKAWAY/WHAT'S ON YOUR MIND/DON'T LET
YOUR CHANCE GO BYE—Watson Beasley—Warner
(LP/12-inch)

BEHIND THE GROOVE/YOU'RE ALL THE BOOGIE |
NEED—Teena Marie—Motown (LP/12-inch)

N THE FOREST—Baby 0'—Baby O' Records (12-inch)

'M O.X., YOU'RE 0.K.—Amencan Gypsy—Importe 12
(MAXI 33)

PLAIN OUTTA LUCK/STRETCH’ IN OUT/YOUR LOVE IS
A LIFESAVER—Gayle Adams—Prelude (LP)

USE IT UP, WEAR IT OUT/DON'T TELL ME, TELL
HER-0dyssey—RCA (LP/12-inch)

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO, (LP)

TWO TONS 0" FUN—all cuts—Two Tons 0° Fun—
Fantasy (LP/12-inch)

KEEP SMILIN'—Carrie Lucas—Solar (12-inch)

NEW YORK
Week

BEHIND THE GROOVE/YOU'RE ALL THE BOOGIE |
NEED—Teena Marie~Motown (LP/12-inch)
TAKE YOUR TIME (Do [t Right)—$.0.S. Band—Tabu
(12-inch)

GLOW OF LOVE—all cuts—Change—Warner/RFC (LP/
12-inch)

TWO TONS 0’ FUN—all cuts—Two Tons 0' Fun—
Fantasy (LP/12-inch)

N THE FOREST—Baby O'—Baby 0" Records (12-inch)

BACK TOGETHER AGAIN/DONT MAKE ME WAIT TOO
LONG—Roberta Flack/Donny Hathaway—Atlantic
(LP/12-inch)

AMERICAN GIGOLD (Soundtrack)—all cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

LET'S GET SERIOUS/BURNIN' HOT~Jermaine
Jackson—Motown (LP/12-inch)

USE IT UP, WEAR IT OUT/DONT TELL ME, TELL
HER—Odyssey—RCA (LP/12-inch)

DYNAMITE/JUMP TO THE BEAT—Stacey Lattisaw—
Atlantic (LP/12-inch)

HOOKED ON YOUR LOVE—Fantastic Aleems—
Panorama (12-inch)

M 0.K, YOU'RE 0.X.—American Gypsy~Importe 12
{MAXI 33)

TOUCH ME WHERE IT'S HOT—Erotic Orum Band—
Prism (LP)

THE GROOVE-Rodney Frankiin~Columbia (12-inch)

JUST HOW SWEET IS YOUR LOVE—Rhyze—SAM (12-
inch)

PHILADELPHIA
Week

TAKE YOUR TIME (Do It Right)—S.0.S. Band—Tabu
(12-inch)

GLOW OF LOVE—all cuts—Change—Warner/RFC (LP/
12-inch)

BEHIND THE GROOVE/YOU'RE ALL THE BOOGIE |
NEED-—Teena Marie—Motown (LP)

LET'S GET SERIOUS/BURNIN' HOT—Jermaine
Jackson—Motown (LP/12-inch)

GIVE UP THE FUNK (Let's Dance)—B.T. Express—
Columbia (LP)

SWEET ShEIISATION—Slephanie Mills—20th Century (12-
inch)

POWER—The Temptations—Gordy (LP)

STRETCH’ IN OUT/PLAIN OUTTA LUCK/YDUR LOVE IS
A LIFESAVER~Gayle Adams—Prelude (LP)

THIS FEELING/] WANNA KNOW YOUR NAME—Frank
Hooker & Positive People—Panorama (12-inch)

BACK TOGETHER AGAIN/DON'T MAKE ME WAIT T00
LONG—Roberta Flack/Donny Hathaway—Atlantic
(LP/12-inch)

JUST HOW SWEET IS YOUR LOVE—Rhyze—SAM (12-
inch)

THE GROOVE-—Rodney Franklin— Columbia (12-inch)

WHEN ) COME HOME/IN THE MOOO TO GROOVE—
Aurra—Dream/Salsoul (12-inch)

HOOKED ON YOUR LOVE—Fantastic Aleems—
Panorama (12-inch)

GOT TO BE ENOUGH—Con Funk Shun—Mercury (12-
inch)

PHOENIX
Week

TOUCH ME WHERE IT'S HOT/POP POP SHOO WAH—
Erotic Drum Band--Prism (LP/12-inch)

GLOW OF LOVE—all cuts—Change—Warner/RFC (LP/
12-inch)

BRASS N POCKET/MYSTERY ACHIEVEMENT/
PRECIOUS—Pretenders—Sire/Warner (LP/12-inch)

IN THE FOREST—Baby 0'—Baby O Records (12-inch)

USE IT UP, WEAR IT OUT/DONT TELL ME, TELL
HER—Odyssey RCA (LP/12-inch)

CAN'T BE LOVE, DO IT TO ME ANYWAY—Peter
Brown—TK (12-inch)

STARS IN YOUR EYES/GO FOR IT—Herbie Hancock—
Columbia (LP/12-inch)

FOXES (Soundtrack)—all cuts—Various Artists—
Casablanca (LP/12-inch)

BEATSL:IORKIN'—aII cuts—Jimmy Maelen—Pavillion
(LP)

DYNAMITE/SUMP TO THE BEAT-Stacey Lattisaw—
Atlantic (LP/12-inch)

SPACER-Sheila B. Oevotion—Carrerre (12-inch)

FLL CRY FOR YOU—Kumano—Prelude (LP)

BREAKAWAY/WHAT'S DN YOUR MIND/DON'T LET
YOUR CHANCE GO BYE—Watson Beasley—Warner
(LP)

HIOIN' FROM LOVE—Bryan Adams—A&M (LP)

GIVE ME A BREAK—Ritchie Family—Casabtanca (12-
inch)

PITTSBURGH

This Week

1
2
3

10

12

3

15

This Week
1

LET'S GET SERIOUS/BURNIN' HOT—Jermaine
Jackson—Motown (LP/}2-inch)

TOUCH ME WHERE IT'S HOT/POP POP SHOO WAH—
Erotic Orum Band—Prism (LP/12-inch)

BACK TOGETHER AGAIN/DON'T MAKE ME WAIT T0O
LONG—Roberta Flack/Donny Hathaway—Atlantic
(LP/12-inch)

DYNAMITE/JUMP TO THE BEAT—Stacey Lattisaw—
Atlantic {LP/12-inch)

GLOW OF LOVE—all cuts—~Change—Warner/RFC (LP/
12-inch)

OVERNIGHT SENSATION/NOW SHE'S ROCKIN-jerry
Knight—AGM (LP)

HOOKED ON YOUR LOVE—Ffantastic Aleems—
Panorama {12-inch)

TWO TONS 0" FUN—all cuts—Two Tons 0' Fun—
Fantasy (LP/12-inch)

N THE FOREST—Baby 0'—Baby 0’ Records (12-inch)

DNE STEP BEYOND/MADNESS—M adness—Sire/Warner
(LP/12-inch)

I'M 0.K, YOU'RE 0.X.—American Gypsy—Importe 12
(MAX] 33)

DANCE ALL NIGHT (Unti) You Get [t Right)—Kenny
Bee—SMI (12-inch)

TAKE YOUR TIME (Do It Right)~S.0.S. Band—Tabu
(12-inch)

SWEET SENSATION—Stephanie Mills—20th Century
(LP/12-inch)

YOU'RE THE FIRE~Cissy Houston—Columbia (LP)

SAN FRANCISCO

Week
1 GLOW OF LOVE—all cuts—Change—Warner/RFC (LP/

12-inch)

IN THE FOREST—Baby 0'—Baby 0" Records (12-inch)

WITHOUT YOUR LOVE/ALIVE WITH LOVE-Cut Glass—
20th Century (12-inch)

STARS IN YOUR EYES/GO FOR IT—Herbie Hancock—
Columbia (LP/12-inch)

TWO TONS O’ FUN—alt cuts—Two Tons 0' Fun—
Fantasy (LP/12-inch)

USE IT UP, WEAR IT OUT/DON'T TELL ME, TELL
HER—Odyssey—RCA (LP/12-inch)

| HEARD IT THROUGH THE GRAPEVINE-—P'zzazz—Roy
B. Records (12-inch)

CAN'T BE LOVE, DO IT TO ME ANYWAY—Peter
Brown—TK (12-inch)

DYNAMITE/SUMP TO THE BEAT—Stacey Lattisaw—
Atlantic (LP/12-inch)

PARTY BOYS—Foxy—Disconet (12-inch) (R)

"M READY—Kano—Emergency (12-inch)

| LOVE YOU DANCER/DO IT AGAIN—Voyage—Martin
(LP)

'M 0K, YOU'RE 0.K.-American Gypsy—Importe 12
{MAXI 33)

WHAT'S ON YOUR MIND/DONT LET YOUR CHANCE
G(; )BVE/BREAMWAV—Wa!son Beasley—Warner
(L

TOUCH ME WHERE IS HOT—Erotic Drum Band—
Prism (LP/12-inch)

SEATTLE/PORTLAND

GLOW OF LOVE—all cuts—Change—Warner/RFC (LP/
12-inch)

POP POP SHOO WAH/TOUCH ME WHERE IT'S HOT—
Erotic Drum Band—Prism (LP/}2-inch)

) HEARD IT THROUGH THE GRAPEVINE—P'zzazz—Roy
B. Records (12-inch)

IN THE FOREST—Baby 0'—Baby O' Records (12-inch)
LET'S HAVE A PARTY—Danielle—Casablanca (LP)

LET'S GET SERIOUS/BURNIN' HOT—Jermaine
Jackson—Motown (LP/12-inch)

SPACER—Sheila B. Devotion—Carreree (12-inch)

DYNAMITE/JUMP TO THE BEAT—Stacey Lattisaw—
Atlantic (LP/12-inch)

SWEET SENSATION—Stephanie Mills—20th Century
(LP/12-inch)

IN THE SOCKET—Shalamar—Solar (12-inch} (R)

STOMP—Brother johnson—A&M (LP/12-inch)

YOU GAVE ME LOVE—Crown Heights Affair—De Lite
(12-inch)

CAN'T BE LOVE, DO IT TO ME ANYWAY—Peter
Brown—TK (12-inch)

OVERNIGHT SENSATION/NOW THAT SHE'S ROCKIN'—
Jerry Knight—A&M (LP/12-inch) -

WHAT'S ON YOUR MIND/DONT LET YOUR CHANCE
GO BYE-Watson Beasley—Warner (LP)

MONTREAL

This Week

1
2
3

STOMP—Brothers Johnson—A&M (LP)
{ CAN'T CONTROL MYSELF—Various Artists—Aita (LP)

OVERNIGHT SENSATION/NOW SHE'S ROCKIN'-~Jerry
Knight—A&M (LP)

PARADISE GARAGE/RAZOR GIRL—The Zebras—
Downstairs (LP/12-inch)

BREAKAWAY —Watson Beasley—CBS (LP)

CALL ME-Blondie/Moroder—Polydor (LP)

ECHO BEACH—Martha & The Muffins—Polydor (LP)
LET'S GET SERIOUS—~jermaine jackson—Quality (LP)
LOVER'S HOLIDAY—Change—WEA (LP)
TONIGHT—Rachel Sweet—CBS (LP)

1 DIG YOU—Cult Hero—Aita (12-inch)

HIDING FROM LOVE-Bryan Adams—A&M (LP)
MIDNIGHT MESSAGE—Ann-Margret—MCA (LP)

| STRIP YOU—Easy Going—Unidisc (12-inch)

I'M READY—Kano—Downstairs (12-inch)

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 major
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops.
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Rock Disks Making Dents
In Current Disco Top 100

LOS ANGELES—While r&b may
be the strongest influence in disco
today. there is also a significant infu-
sion of rock on a number of charted
hits.

Warner-distributed Sire has three
rock-oriented acts on this week’s
Disco Top 100. all represented by
cuts from their maiden albums.

Three songs from The Pretenders’
album—*Brass In Pocket,” “Mystery
Achievement” and “Precious™—
drop to number 32; two Madness
tunes—"One Step Beyond” and
“Madness”—jump to number 76:
and M’s “New York, London, Paris,
Munich™ LP dips to number 96.

“Brass In Pocket” by the Pretend-

Pool Suing
Label Over
Alleged Ad

NEW YORK-—In an unprece-
dented move, the Phoenix-based
Southwest Record Pool has slapped
Midsong International Records and
its owner Bob Reno for breach of
eontract in failing to pay plaintiff
the sum of $225 for goods and serv-
ices rendered.

The suit, filed in Arizona Justice
Court by Bethancourt and Fuller,
attorneys for the plaintiff, claim that
Midsong and Reno have “failed and
refused to pay the debt arising out of
a Midsong ad in the pool’s newslet-
ter in spite of repeated requests.”

Scott Tuchman, director of oper-
ations for the Southwest Record
Pool. laments that being a non-
profit organization every penny
counts in the pool’s operations.

He states that although the sum
for which his pool is suing Midsong
may not seem significant. it is impor-
tant to the operation’s solvency. He
states that the monthly income of the
pool is about $1,645. This is used for
operational costs and salaries.

Tuchman claims his pool has
spent more than 50 hours and 26
long distance telephone calls trying
to get the moncey from Midsong.

Southwest Record Pool is asking
the court for compensation, attor-
ney’s fees, and court costs in the ac-
tion.

Forum Exhibits
Rising; Now 42

NEW YORK-—Exhibitor booth
commitments continue to be re-
ceived for Billboard’s eighth Inter-
national Disco Forum, to be held at
the Sheraton Centre here July 14-17.

In addition to the 22 sound and
lighting firms and equipment manu-
facturers named in last week’s issue,
20 more exhibitors have been firmed
in this past week.

These include Body Graphics.
Kruger Associates, Lights Fantastic.
Science Faction. Roctronics. Crown
Industries. Kremsa, Varaxon Elec-
tronics, Custom Lighting, Light ’Em
Up/Let’s Go Disco, Lasertronics
and New York Sound Labs.

Also: Audio International. Grae-
bar. Meteor Light & Sound. Lumina
Inc., MGM Stage Equipment Inc,,
U.S.S. Sound Systems Inc., Discody
Sound and Integrated Sound Sys-
tems by Conceptual Audio.

More than 300 pre-registrations
have been received for Disco 8.
Those wanting more information
about the conclave should contact
Salpy Tchalekian or Nancy Falk in
Billboard’s L.A. office.

ers is top 15 on this week’s pop sin-
gles chart; “Pop Muzik” by M hit
No. | last November.

The hottest rock-related track on
the disco and pop charts is still
Blondie’s “Call Me” from “Ameri-
can Gigolo.” On the disco list the
Polydor soundtrack falls to number
28, while on the pop survey the
Chrysalis single holds in the top 10
for the 12th straight week.

Three other hot rock titles climb-
ing the disco chart are Gary Nu-
man’s “Cars” on Atco at number 56,
Pink Floyd’s “The Wall” and “Run
Like Hell” on Columbia at number
57 and the ). Geils Band’s “Come
Back” on EMI at number 69.

Pink Floyd’s LP had been No. |
on the pop chart for 15 weeks, while
Numan’s single is also in the pop top
10.

A rock-r&b-disco hybrid sound is
represented by Machine’s RCA/
Hologram 12-inch disk “Is It Love,”
which dips to number 54 on the
disco list. PAUL GREIN

Disco Business

REPRESENT 30 CLUBS

5 Ohio Pools Merge Into 1 Unit

e Continued from page 3
represent 16 straight clubs, 14 ga'iy
and two black rooms.

Avellone explains that an effort
was made for greater black repre-
sentation but “there were either no
major black rooms in the markets so-
licited. or those approached were
not interested.”

The merged pools have also
clamped a number of stringent regu-
lations on spinners applying for
membership. Among them are the
stipulations that:

1. Members must work at least
three nights a week in a major club
in a major market in Ohio, and one
of those nights worked must be the
single busiest night of the week for
that club. -

2. Members must furnish the pool
with weekly feedback on records
spun. and must submit a weekly or
bi-weekly playlist to the pool.

Avellone explains that the pool’s
rules are stringent “because the fu-
ture of record pools in this country is
clouded.” He stresses that “if we

can’t make the records sell better
than theyre selling now, then we
won’t be around much longer.”

Avellone reminds that the pools
are an extension of the record com-
panies, and as such must do all in
their power to help generate a turn-
around in slumping record sales.

He is concerned about the long
range effect of the cutback in service
of promotional records by some
record companies, and the move by
other labels to charge a fee for rec-
ords served to the pools. Of the latter
move Avellone says, “We have not
quite come 1o grips with how we will
handle that.”

Another source of worry for Avel-
lone and the Ohio Record Pool is the
continuing existence of what he calls
illegitimate record pools. He states
that these organizations service
small clubs which do not have many
patrons. and mobile operators who
cannot supply either comprehensive
or credible playlists and audience
response information.

Outlining the goals of the new

Ohio Record Pool, Avellone says it
will strive to better assist the promo-
tional departments of record com-

(Continued on page 54)

" Attention )
CLUB OWNERS

Is your club a
victim of the
changing times?

LET US HELP

We can show you how to bring back
that sweet sound of the cash register.

We specialize in New Wave and
Dance Rock Music!

Good references
THE PHIL GARY
DISCO

CONSULTING MACHINE
K (614) 451-6564 )

1

Mail completed form to:

9000 Sunset Boulevard
Los Angeles, California 90069

CASH IN ON THE SEVEN
BILLION DOLLAR INDUSTRY !!!

REGISTER NOW FOR BILLBOARD’S
INTERNATIONAL DISCO FORUM 8
July 14-17, 1980 New York Sheraton Centre
THIS WILL BE THE BIGGEST
FORUM TO DATE...

Registrants: Fill in coupon below or call
Salpy or Nancy at 213/273-7040

" Exhibitors: Call Fred Favata at Expocon, 203/847-3857

Billboard

NANCY FALK/SALPY TCHALEKIAN
Billboard’s Intemational Disco Forum 8

Please register me for Billboard’s International Disco Forum 8 at
the Sheraton Centre Hotel in New York City, July 14-17, 1980.

I am enclosing a check or money order, in the amount of (please check):

0 $315 REGULAR RATE for the following registrant categories:
Club Owners/Managers/ Franchisers, Record Company Personnel,
Equipment Manufacturers, Exhibitors, Promotion and Marketing,
Managers, Artists and Radio Personnel.

O $235 for Disco DJ’s, Disco Forum Panelist, Students, Military, Spouses.

Registration Form mmmmms

You may charge your Disco Forum 8 Registration if you wish:
O Master Charge O.BankAmericard/Visa
O American Express

O Diners Club
Credit Card Number

Expiration Date

Signature

Registration does not include hotel* accommodations or airfare.
Registrant substitutions may be made. 10% cancellation fee will
apply to cancellations prior to June 30, 1980. Absolutely no refunds

after June 30, 1980.

Register Now! Registration at the door will be $25.00 higher.

*All information on hotel accommodations will be mailed to you im-
mediately upon receipt of your completed registration form.

Name(s) 1st Name for Badge

Titles(s)

Company/Disco i Telephone ( )

Address

City State Zip Country
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Disco Business

Electric Microprocessor

® Continued from page 51

Adds Fox: “You can program in ad-
vance. The unit has a 24-hour clock
and a 365-day function.” So you can
input something this week and three
weeks later the message hits the
screen automatically at the time you
want it to appear.

Spinners are using their signs 1o
herald someone’s birthday, some-
one’s unique dancing ability or an
upcoming hot tune.

Fox says club owners can solicit
advertising from labels, although
none has yet done so. The model
6000 can run for 15 minutes without
repeating a message. But additional
memory units can be added to ex-
tend the message time.

The company has set up 125 deal-

ersin the U.S. and among its key dis-
tributors are: Total Experience in
Kansas City, OSC Corp. in Boston,
Ad-Scam in Oakland. Stuart Mack-
er m San Franciso. Tele-Display
Systems in Chicago, Key Digital in
San Diego, Omega Marketing Serv-
ices in Portland. Century Marketing
in Minneapolis. Computer Messen-
ger in South Bend. Advance Mar-
keting International in Salt Lake
City and Edrick Video Systems in
Honolulu.

On the international scene. the
company is working with these elec-
tronics firms: Dyng Craft Industries
of Australia. Promotion Electro-
nique and Audio Visual Electronics
both in Paris and Tele-Guard of
Canada.

5 Ohio Record Pools Merging

® Continued from page 53

panies by properly promoting their
products in the Ohio market. “"We
will utilize our key deejays to
achieve this goal,” he states.

Avcllone also teels that the merger
“will insure a major dance music
force in Ohio.” He adds. "Although
in the past there has been a problem
with feedback from the merged
pools. it is my feeling that we can of-
fectively operate as a team.”

The merged pools have estab-
lished Cleveland as their base of op-
eration “because most record com-
panies feel that Cleveland is the
major record market in Ohio.” Avel-
lone also points out that the only
disco radio station in the state is
based in Cleveland, “and the clubs
and their spinners are of much

higher quality in Cleveland than
elsewhere in the state.”

Adds Avellone: “Many of the na-
tional record companies have offices
in Cleveland. and we intend to make
every effort to work with these local
offices, as well as with their national
headquarters.”

Avcllone states that the pool will
make its facilities avatlable to record
companies for promotions and local
appearances by dance music per-
formers.

Avellone. the pool president is a
spinner at the Dixie Electric Co. His
dutics include approving member-
ships, colleeting dues. compiling an
up-to-date roster, distributing rec-
ords to members and managing the
pool’s finances.

DISCO & DANCE REC.

Retail - DJ

Call or write us—We have the fastest
service, best stock and Cheapest re-
tail price on U.S. and imports. Send
for our FREE lists of imports, 12"
Discs. and U.S. LP's.

We export to DJs in all foreign
countries (retail only).

We aiso have NEWWAVE, ROCK,
SOUL, COUNTRY and other re-
lated DANCE RECORDS.

We also have 5,000 pop oldies in
stock. Send $1.50 for catalog.

SUBSCRIPTION
to the needs of your disco or area.

All orders are shipped immediately U.P.S. —
We give personal attention to your needs

MAIL ORDER SERVICE
Imports & U.S.

NEW 12 IN STOCK—Teena Marie,
Jermaine Jackson, Chaka Khan
(Clouds), Rodney Franklin, Lipps, Inc.
(Funky Town), Skyy (Remix), La Bionda,
Gina X, Two Tons of Fun, Trammps,
Spinners (Working), Herble Hancock,
Vioia Wills (Brand New), Baby-O, Par-
liament (Black Hole), Sugar Hill Gang
(New), Prince (Sexy Dancer), Dr.
Hook, Bros. Johnson, Liquid Gold,
N.M. Walden, Players Association,
Claudja Barry (Remlix), Kano, Jean
Camn (Remix), Evelyn Thomas. Phone
(516) 269-5530.

MAIL 0 DISC RECORDS

P.O. Box 143
Kings Park, N.Y. 11754
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LARGER

" NUMBER ONE DISCO
MANUFACTURER MOVING TO

|

FACILITIES

Visit Us At Booth
709

NEW ADDRESS ‘
25 SEABRO AVE., NORTH AMITYVILLE
Li, NY,

U.SA. 11701

! (516) 842-6565

Dealer Inquairy Foreign and Domestic Invited

Billboard -

iscoTop

Billboard SPECIAL SURVEY For Week Ending 6/14/80

€ Copyright 1980, Billboard Publica-
tions, {nc. No part of this publication
may be reproduced, stored in a retrieval
system, or transmitted. in any form or by
any means, electronic, mechanical,
photocopying, recording, or otherwise,
without the prior written permission of
the publisher.

Dream (LP) DA 3503

Weeks Weeks ;
wees | weee [ 2 | TITLE(S), Artist, Label ) e |2 | o] TITLE(S), Artist, Label
ﬁ 1| 12 | LOVERS' HOLIDAY/SEARCHING/GLOW OF LOVE—Change— | 51 | 54 | 11 | RELEASE—Patti LaBelle—Epic
Warner/RFC (LP/12-inch) RFC 3438/3435 (LP) Je 36381
ﬁ 3| 10 | TAKE YOUR TIME (Do it Right)-S.0.S. Band—Tabu (LP/ 52| &9 10 | FOXES (Soundtrack)—all cuts—Cher/Giorgio—Casablanca
12-inch*) 17 36332 (LP) NBLP 2.7206
3| 2| 11| LETS GET SERIOUS/BURNIN' HOT—Jermaine Jackson- 53 | 47 | 10 | MONY MONY—Vinyl Virgins—Reflection
Motown (LP) M7 928 R1 (12-inch) MOM 666A
4 4 1 12| BEHIND THE GROOVE/YOU'RE ALL THE BOOGIE | NEED- 54 | 48 | 11 | 1S 1T LOVE-Machine—
Teena Marie—Motown (LP) M-9221R1 RCA/Hologram (12-inch) JD 11943
ﬁ 8 | 8| INTHE FOREST—Baby 0'—Baby 0" Records 55 | 53 | 9 | LOVEWAVES/I DON'T WANT TO BE WITH NOBODY ELSE/
(1Z:inch) BO 1003 99 1/2—Alton McClain & Destiny—Polydor (LP)
6 | 6 11| BACK TOGETHER AGAIN/DON'T MAKE ME WAIT TOO PD 1628
LONG—Roberta Flack/Donny Hathaway—Atlantic ﬁ 6 3 | CARS—G _
(LP) SD 16013 (LP)a rgnggn}gg e
7| 7| 14| TOUCH ME WHERE IT'S HOT/POP POP SHOO WAH—Erotic
Drum Band~Prism (LP/12-inch) PLP 1005/PDS-402 - JICHIERET e sl Al
8| 9| 15| TWO TONS O’ FUN—all cuts—Two Tons 0" Fun—Fantasy ﬁ . }
| (LP/12-inch*) F-9584 68 3 CUPI?]::gﬁ)Sférg‘;ers—Atlanhc
ﬁ 12 5 | DYNAMITE/JUMP TO THE BEAT-Stacey Lattisaw—Atlantic ﬁ ; ) o
(LP/12-inch*) 5219 69 3 BEAT(SLFV")OS;(Z'N%_;IHQCms—hmmy Maelen—Pavillion
10 | 10 { 11 | HANG TOGETHER/DON'T TELL ME, TELL HER/USE IT UP, ﬁ )
WEAR.IT OUT—Odyssey—RCA (LP/12-inch) 771 3 | SKYYZ00-Skyy—Salsoul (12-inch)
AFL 13526/1C 11963 (R) SG 329
11| 10| 10| rMOK YOURE OK—American Gypsy—Importe/ 12 61 | 65 | 9 | WHATYOU WONT DO FOR LOVE-Denny Corbett—
(MAXI 33) MP 305 Reflection (12-inch) CBL 127
12| 5| 10| SWEET SENSATION=Stephanie Milis—20th Century 62 ] 61 | 9 | HIDIN' FROM LOVE~Bryan Adams—A&M
(LP/12-inch) T-603/TCD 106 (LP) SP 4800
ﬁ 26 6 | I'M READY/HOLLY DOLLY—Kano—Emergency (12-inch) 63 [ 27 | 15 | |HEARD IT THROUGH THE GRAPEVINE—P'zzazz—Roy B.
EM 6504 Records/Brasilia (12-inch) RBDS 2505
ﬁ 14 | 9| STARS IN YOUR EYES/GO FOR IT—Herbie Hancock— ﬁ 8 | 2| IAINT NEVER—Isaac Hayes—Polydor
Columbia {LP) JC 36415 (LP) PD 16269
15| 15| 6| CANTBE LOVE-DO IT TO ME ANYWAY~Peter Brown— ﬁ 79 | 7 | DANCIN' IN THE STREET/! GOT LOVE-Peggy Blue—MCA
Drive/TK (12-inch) 441 (LP/12-inch®) 3223
16 | 16 | 10 | HOOKED ON YOUR LOVE~Fantastic Aleems— ﬁ 84 3 | C’EST MAGNIFIQUE—Santa Esmeralda—Casablanca (LP)
Panorama (12-inch) YD12025 NBLP 7216
| 5| 5| 1 Love vou pancer/Do I aGaIN-Voyage- 67 | 63 | 11 | MANHATTAN SHUFFLE=Extensions from Area Code
Marlin (LP) 2235 (212)—Friends & Co. (LP) FS 114
ﬂ' 21 6 | JUST HOW SWEET IS YOUR LOVE~Rhyze—SAM 64 9 | LET'S HAVE A PARTY—Danielle—Casablanca
(12-inch) $-12332 (LP) NBLP 7210
ﬁ 30 | 5| WHAT'S ON YOUR MIND/DON'T LET YOUR ol 2! 3 BACK=) Gei oy
CHANCE GO BYE/BREAKAWAY—Watson Beasley —Warner : i
(LP) BSK 3445 )
ﬁ 33 | 10 | GOT TO BE ENOUGH—Con Funk Shun—Mercury LY L KE[P3'5T1:'5?,E§_C1'{°Z',§'1 Lynir—Golymbist((R712 inet)e
(LP) SRM 1.3806 S~
Y| ©| 4] srevcw w our/pam ourmh Luck vour Love is A )71 ¢ S ey T
LIFESAVER—Gayle Adams—Prelude (LP) PRL 12178 e, gyl
8 I i B el 7 HEART—Fran JoliPrelude (LP) PRL 12179
23| 19| 15 | WITHOUT YOUR LOVE/ALIVE WITH LOVE-Cut Glass—20th ﬁ ABOUT LOVEGladys Knight & The Pips—Calumbia (LF)
e (L T TEE-ICS 74 | 44 | 13 | GET DOWN MELLOW SOUND/WE GOT THE GROOVE
24 25 $ GIVE UP THE FUNK (Let’s Dance)—B.T. Express— o H -
Columbia (LP/12-inch*) JC 36333 clsag't;rgdgslsomatuon—Vanguard (LP/12:inch*)
25 | 18| 9| OVERNIGHT SENSATION/NOW THAT SHE'S ROCKIN'~ .
Jerry Knight—A&GM (LP/12-inch) SP 4788/SP12033 A8 I Al R e e sl BT
2% | 17| 13| YOU GAVE ME LOVE—Crown Heights Affair—De Lite ;
(LP/12-inch*) DSR-9517 76 78 3 | ONE (SJPE)PG?)%YSOND/MADNESS-Madness—Slre/Warner
27 29 5 THE GROOVE—Rodney Franklin—Columbia (LP/12-inch) 77 57 16 MUSIC TRANCE—Ben E. King—Atlantic
| 23|05 mzéﬁ:islélzcow (Soundtrack)—Giorgio & Blondi R
undtrack)—Giorgio ondie- ), _
Polydar (LP/12inch*) PD-16259 )7 ¢ U
29| 24| 18| PARTY BOYS-Foxy-TK wg.an ' :
(LP) DASH 30015/DISCONET (12-inch*) (R) Vol. 3, S I R - il g
Program 6
ﬁ ) 80 | 80 | 2 | DANCEALL NIGHT (Until You Get It Right)—Kenny Bee—
37 5 | POWER-The Temptations— :
MLl B 81| 81 2 mviMrIu:er;g:h::tf:so/snom STOP, KEEP MOVING
31 7| €LOUDS~Chaka Khan- STOP, =
Warner (LP/12-inch*) BSK 3385 Poussez—Vanguard (LP/lZ-m'ch') vSD 79433
EY 11 | BRASS IN POCKET/MYSTERY ACHIEVEMENT/PRECIOUS— | 82 m FWANT T0 DANCE WITH YOU—Kwick—EMI (LP)
Pretenders—Sire/Warner (LP/12-inch*) SRK 6083 SW 17025 A
33 ) 35| 5| 1WANNA KNOW YOUR NAME/THIS FEELIN'~Frank Hooker 55 | 10 | LOVE STARTS AFTER DARK-Gene Page/Charmaine
& Positive People—Panorama (12-inch) YD 11985 Sylvers—Arista (LP/12-inch*) AB 4262
ﬁ 41| 9| YOURE THE FIRE/IT DOESN'T ONLY HAPPEN AT T4 | 4 | CAMEDSIS/SHAKE YOUR PANTS~Cameo—
NIGHT—Cissy Houston—Columbia (LP) JC 36193 Chocolate City (LP) CCLP 2011
ﬁ 51 4 | FAME/REDLIGHT (Fame, Soundtrack)—Various Artists— 85 | 8 2 | BETCHA BOTTOM DOLLAR-Siick—Fantasy/WMOT
RSO (LP) DA-3503 (12Zinch)-D-154
36 | 32| 21| FUNKYTOWN/ALL NIGHT DANCING~-Lipps, Inc.— 8 | 56 | 8 | L'AMOUR TOUJOUR L'AMOUR/FIRST BE A WOMAN -
Casablanca (LP/12-inch*) NBLP-7197 Leonore 0'Malley—Polydor (LP) PD-1-6253
371 31| 22| TWILIGHT ZONE-Manhattan Transter—Atlantic 87 | 87 | 15 | 1DON'T BELIEVE/OOPS, UP SIDE YOUR HEAD—The Gap
(LP/12-inch*) SD-19258 Band—Mercury (LP/12-inch®) SRM 1-3804
38 | 33| 13 | N THE SOCKET=Shalamar—Solar (LP/12-inch remix) 88 | 73 4 | FROM 9 UNTIL—Lakeside—Soar (12-inch)
BXL-13479 ¥D 1193
39| 42| 14 YOU MADE ME DO IT AGAIN/FILL ME UP—Elain & Ellen— | 83 | 86 | 21 | ALL NIGHT THINGTe Invisible Man Band—Mango
Ovation (12-inch) OVD 5004 (12-inch) MLPS-7782
m 46 8 | GO ALL THE WAY—The Isley Brothers—T-Neck % | 76 6 | SHOWDOWN—Arpeggio—Polydot
(LP) FZ 36305 (LP) PD 1 6230
a1 16 | YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE— a1 NOW I'M FINE— g ] )
Bobby Thurston—Prelude (LP/12-inch*) PRL-12174 A (IR inch;"}ﬁfgﬁ’,ﬁ anks-<REA/ Wolcaam (CRLE
2 18 | WALK THE NIGHT/LIFE AT THE OUTPOST/DANCING FOR 92 | & | 10| 1REALLY LOVE YOU—(lust Can't Hel g
- p Myself)—Common
THE n’:,"/;;';:é:‘g'ﬁézgéffg;a"ca Sense—BC Records (12-inch) BC 4005 A
3| | 5| imSTIMETo PARTY NOW—Ray Prker r. & Raydio- 23| s m‘i\EL ggzl;)vsxrmmc 600D —Mandrill—Arista (LP)
Arista (LP) AL 9515
ﬁ 52 | 3| PM SO HOT/TRY MY LOVE—Denice LaSalle—MCA bl (KA (R Do"'zrgf# %’J&L,';‘i’{?.{?h“ffcg]h%"" i
(LP) MCA 3238 '
. 95 | 90 | 10 | BODY IN MOTION~Clyfton Dyson—Motown
ﬁ 6 | 5| ILLCRY FOR YOU—Kumano— :
FIOILe AL PRERE T2W07 % | 91 | 20 | NEW (vléée':cmﬂfdf.;.s UNICH—all cuts—M—Sire/
46 | 45 | 26 | WAS THAT ALL THERE WAS/WHAT'S ON YOUR MIND/GIVE ) ' M it U
IT UP—jean Carn—P.LR. Warner (LP/12-inch®) SRK 6084
(LP) J2-36196 97 | 92 | 15 | YOU CAN GET OFF ON THE MUSIC/PLANET OF LOVE—
47| 22| 14| MIDNIGHT MESSAGE—Ann-Margret—MCA LePamplemousse—AVI (LP) AVI-6080
(LP/12-inch*) MCA-3226 93 |1 WINNERS~Kleeer—Atlantic
ﬁ 58 | 5| GIVE ME A BREAK—The Ritchie Family—Casablanca (LP/ (LP/12-inch*) SD 19262
12-inch®) NBLP 7223 14 MEDLEY OF HITS—Diana Ross & Supremes—Motown
ﬁ 59 6 | SPACER-Sheila B. Devotion—Carrere (12-inch) (12-inch) M-300035
ST-DK 37605 | 100 23 | AND THE BEAT GOES ON/CAN YOU DO THE BOOGIE/OUT
5 | % | 5| INTHEMOOD TO GROOVE/WHEN | COME HOME—Aurra— THE BOX~The Whispers—Solar

(LP/12-inch*) BXL1-3521

*non-commercial 12-inch

Compiled from Top Audience Response Records in the 15 U.S. regional lists.

wWWWwW . americanradiohistorv.com
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BAARN—Because of its more
competitive price and its apparent
better quality, the videodisk is likely
to ultimately take the lion’s share of
the home video market. Disk and
preprecorded videotape, however,
will coexist for a long time to come.

That is the view of Pim Zalsman,
president of PolyGram’s video divi-
sion. who recently returned from
fact-finding visits to the U.S. and Ja-
pan.

Says Zalsman: “People have been
telling me for the last 10 years that
we are on the threshold of a video
breakthrough. Certainly there is a
_ video era coming—but exactly when
and in what dominant configuration
are questions that are still unre-
solved.

“The battle of the systems is still
being fought, and until it is decided,
we will have a bottleneck in the flow
of software. There is a real ‘chicken
and egg’ situation, in that there will
be no software explosion until we
have achieved a substantial pene-
tration of hardware—but in respect
of the disk. there can be no large-
scale penetration until a wide range
of mass appeal software is avail-
able.”

Zalsman feels that his video Catch
22-style impasse will only be circum-
vented “slowly and painfully” by
the inevitability of gradualness. I
think we shall see a continuing de-
velopment of industrial and educa-
tional software—because this is not
so price-sensitive as general con-
sumer programming—and then, as
hardware penetration increases, a
steady build-up to a mass market.
One thing is certain, it will be a
costly process of development and
evolution.”

Asked for his views on the kind of
video programming which will have
mass appeal, Zalsman says: “I have
no idea—and I'm not really too con-
cerned about this question because
the consumer will tell us in the end
and we shall learn by trial and error.
After all. phonograph records have
been in existence for 80 years and we
still cannot predict exactly what a
consumer will buy.

“However, some things are al-
ready clear. First of all. in the music
industry there is a tendency to think
mainly in terms of musical program-
ming. The videodisk is not simply a
record with pictures. It is a com-

Videodisk Sure To
Prevail Over Tape

By MIKE HENNESSEY

EEE

pletely new configuration in com-
munications in which music will
play an important, but not a domi-
nant. role—perhaps 20% to 30% of
the total market.

“Secondly, | think there will be a
substantial market for feature films.
Now. people have said to me, “Who
will want to buy a feature film on
videodisk?Z. When you've seen a film
once, the interest is largely dissi-
pated.’ But you could use that same
argument in respect to the sound
record. The fact is that people do
want to buy certain specific records
from time to time and they make no
measure of how often they will play
those records.

“Out of, say, 6.000 album titles
which are released every year, the
consumer may buy nine or 10, so he
is making a very refined choice. |
think the same refined choice will be
made in the matter of video soft-
ware. There will be some special
films that consumers will want to
possess. even thought they may play
them only two or three times in their
lifetime.”

Zalsman sees the future develop-
ment of the home videomarket in
terms of two key thresholds. “The
first will be when there is a pene-
tration of hardware of about 3%. At
this point it would become worth-
while for the big dealers to stock a
range of software, in broad variety.
in order to attract the maximum
number of customers.

“The second threshold will arrive
when there is a sufficient pene-
tration of players to start making
programs specifically for the home
video market.

Zalsman sees great potential in
what he calls “edutainment”—a
combination of entertainment and

‘instructional programming. “For ex-

ample you could make a videodisk
of a certain ballet and then add illus-
trations of all the ballet positions. 1
think we should be able to start mak-
ing programs of this kind when we
have anything from 15% to 25%
hardware penetration.”

Although Zalsman agrees that
videodisk programming will neces-
sarily be as broad in range and scope
as that of major television networks,
he notes that while television com-
panies are geared to “lowest com-
mon denominator” programming,

(Continued on page 59)
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1,600 MOTION PICTURES IN THE DEAL

CBS And MGM Team Up, Will
Market Videodisks, Vidcassettes

® Continued from page |

*2001: A Space Odyssey” and “Dr.
Zhivago,” as well as existing filmed
‘and taped entertainment owned by
CBS. and future output by both
firms.

While initial software offerings
could include original music-ori-
ented material, no specifics about
that type of product are detailed by
the new joint venture. Movies are ex-
pected to make up the majority of
offerings as the creative and legal
formulae surrounding video music
still continues to fall in place indus-
try-wide.
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® Continued from page |

deck a better quality product than
prerecorded tape keeps blank sales
rising.” says George Hill. operations
manager of Danjay Music, Denver.
supplier to its more than 90 Budget
Tape & Record franchisees.

“When I took over two years ago,
accessories were 2% of volume,” he
says. "Today, accessories are more
than 9%. Tape sales. up 400%, ac-
count for the lion’s share.”

In order of sales volume. Hill
ranks his inventoried brands thusly:
Maxell, TDK, Memorex and BASF.
Maxell sales contests for franchised
stores are the difference, Hill feels.
In a national contest which ended in
mid-May, wherein stores in a seven-
week period strove to exceed the
same period in 1979, the winning
store was up 1,343%. Only (wo of the
Budget stores failed to exceed 1979
blank business. A $1,000 Pioneer
stereo rig was the first prize with
other electronic prizes to runnerups.

Every tape executive attributes
sales increases to accelerated con-
sumer print advertising to some de-
gree. Dwight Montjar. Stark, N.
Canton. Ohio, which has approxi-
mately 90 Camelot and Grapevine
stores, feels it’s most important.

So does Reade White-Spunner of
the 100 Record Bar/Tracks outlets
out of Durham. Memorex. Maxell
and TDK are her lead lines, with
Ampex and BASF also stocked.
along with Sony, which she is testing
in some stores. Montjar feels trade
advertising. too, has impact in that it
makes even his record/tape com-
petitors conscious of brand names.
so more of them sock particular
brands. thus subtly ingratiating that
line to customers as they see the line
in more different locations.

White-Spunner favors point-of-
purchase material supplied by blank
tape makers. The Maxell ‘dynasyne,’
a moving flower display, with re-
movable sales copy petals, is in use
in every one of her 100 stores.

“We order it for every store open-
ing and about twice per year Maxell
supplies us with new petal copy for
the two-year-old pieces,” she ex-
plains. She also feels the giant
Memorex cardboard three dimen-
sional cassettes went over big in
pushing impulse buys.

Montjar and his peers like the
fadeout of 8-track and the emphasis
on cassette. It enables Stark, for ex-
ample. to stock 20 to 25 of Maxell’s
UDXL-1190, where two years ago he
stocked eight or 10 per store of this
hot mover. Hill also volunters this is
his best mover. :

www.americanradiohistorv.com

First product will consist of **24 or
25" titles. primarily MGM feature
films, and are due for release on
VHS and Beta cassette before the
end of the year. They will be mar-
keted in this country by a sales force
under the organizational umbrella
of the CBS Video Enterprises Divi-
sien.

Videodisks will figure in 1981 re-
leases, says Cy Leslie, president of
the CBS division, who estimates that
as many as 70 titles (both cassette
and disk) should be in the market-
place within a year of operation.

On the sales level, early plans call

The more than 25 Music Plus
stores here sell Maxell best, states
buyer Norton Young. The store also
handles Memorex and Scotch.
Young points up Maxell's progres-
sive packaging change in going to a
black and silver or gold package
along with the decibel-like logo.
Young recalls custom-made four-
foot-square color blowups of Maxell
product for the West Los Angeles

for “hitting all outlets that now
handle home video.” among them
photo dealers, video hardware mer-
chants. and the growing number of
video software specialty stores. as
well as traditional rcord and tape
dealers.

However, the long-time record
orientation of Leslie. founder and
former chawrman of Pickwick Inter-
national, as well as the organiza-
tional positioning of his division un-
der the CBS/Records Group headed
by Walter Yetnikoff, indicate that
participation of record retailers in

(Continued on page 56)

f-@alﬁié&-i&&ﬁﬁ?ﬁiﬁﬂ' RETA I LE RS AG R E E VO LU M E B U I LD I N G RTINS

Blank Tape Sales Accelerate |

three dimensional floor display that
held 36 units also picked up busi-
ness.

In 1979 Maxell cooperated with
Music Plus in providing 5.000 T-
shirts which were publicized and
given out at an Aztecs soccer game
here. They may repeat the promo-
tion.

Memorex continues a deluxe in-
ner record sleeve promotion with

store as a grabber merchandising- Music Plus. wherein the local chain
wise. A Memorex blue and yellow (Continued on page 56)
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SUPER NATURAL—Orchestra conducted by
Manuel, Peters International DGT1019, distrib-
uted by Peters International, $9.98 list.

A resurgence of interest in beautiful music
recordings appears to be underway, and audio-
phile production methods may add new fuel to

“WE ARE LOOKING
FOR AN EFFICIENT,
DYNAMIC DISTRIBUTOR
AT AN INTERNATIONAL
LEVEL FOR OUR
BLANK TAPE CASSETTES”

Our newly
developed
high-technology
products
will enable you to
gain additional sales
and outstanding
profits.

Please Contact Us!

CROSS LTD.

P.O. BOX 44
LATTICHSTRASSE 8
CH-8340 BAAR/SWITZERLAND
TELEPHONE: 42-31 64 88
TELEX: 65152 CROSS CH.

Remember:
Swiss Made Means Quality!

Audiophile Recordings

the demand. Beautiful music is mellow Euro-
pean-style instrumental renditions of everything
from Baroque to the Beatles—this album is
heavy on Latin material-with the arrangers
throwing all but the kitchen sink into their work.
The ability of the digital process to keep these
thick orchestrations beautifully lucid is demon
strated in this album, which has one form of
percussion or another going on almost contin-
vously throughout the disk. These sounds are
able to project stunningly from the noiseless
launching pad digital provides. This may not be
the kind of production or repertoire truly pre-
ferred by most hi fi buffs, but the record largely
delivers on its promise and has a good tipe
doing it. Also disk surfaces are quiet.

* * *

MOZART: QUINTET FOR HORN AND
STRINGS; HEIDEN: QUINTET FOR HORN AND
STRINGS—Mason Jones, horn, Phifarte Quartet,
Gasparo Records GS2070, distributed by Gas-
paro, $15 list.

This record of relatively quiet music proves
that vast dynamic range and gut-rending bass
aren't necessary to please audio buffs. Tonal
balance, use of ambience and positioning of in-
struments all are exemplary here. Basically it is
another fine example of punst techniques,
namely extreme care in the selection of -the
recording site, use of only two microphones, and
no electronic processing—a case of less being
more. The naturally colored beauty of the
French horn is one very strong hook, particularly
in the angular tightly written 1952 Quintet of
Bernhard Heiden. Sony digital mastering was
used.

* * *

HAYDN: SYMPHONY NO. 100, “Military” -
Mostly Mozart Festival Orchestra, Somary, Van-
guard Audiophile VA25000, distributed by Van-
guard, $12.98 list.

Two complete performances of one selection
are offered in this digital/analog comparison

record, the first release in Vanguard's new au-
diophile series. The sort of inquiring spirit that
motivated this experiment is laudable, and the
effort should draw strong response in the stores.
Some may be dismayed, however, by the lack of
illumination it provides, since only subtle and
fleeting differences can be detected between
the sides. Indeed on average playback gear the
two sides may sound identical. Are analog rec-
ords from digital tapes worth the cost if the
sound is this indistinguishable from the older
technology? Another alternative is that the sig-
nal Vanguard fed simultaneously to the two
mastering machines—the digital was Sony,
analog by MCl-already was lacking information
sufficient to exploit digital's purported in-
creased resolving powers. in any case, the extra
weight and quiet surface of this pressing and
the super-thick and protective cover stock dem-
onstrate that Vanguard intends to offer product
of substantially improved quality.
* * *

ORGANASM—Warren Lubich, organist, Sonic
Arts Laboratory Series 15, distributed by Senic
Arts Corp., $15 list.

Not everyone may get his jolties from this
record, but those who are not put off by the
rather silly title will experience a cleanly proc-
essed digital disk with much to recommend it
both in sound and entertainment. Three theatre
organs are featured, in popular repertoire that
gives ample play to their colorful, imitative
stops. Thus, one is treated to sounds of a train
starting up in “Chattanooga Choo-Choo,"” among
other simulated aural goodies. One can also
hear realistic wheezes as in two versions a pair
of theatre instruments grapple with low-fre-
quency pedal points in the opening of “Also
Sprach Zarathustra.”” Other tunes include “It's A
Small World,” “Chloe,” "Kiss Me Again,” and a
bracing run-through of the march, “Under The
Double Eagle.” Lubich s an expert performer,
and his efforts are well reproduced on the quiet
biue vinyl disk surfaces.

sounding results.

only good ideas are the ones
that sound right!

Write in for complete
needle and audio
accessories catalogues.

That'’s the idea behind every one of our
products...and in our business, the

See if we don't sound right to you!
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DEPT. 1, 3300 WASHINGTON STREET
WAUKEGAN, L. 60085 (312) 623-1360

Good ideas sound right...

WITH PFANSTIEHL & PFANTONE PRODUCTS

If we aren’t careful, we think of ourseives
as being in the phonograph needie business.
Or the 8-track and cassette business. Or the
cabie and connector business. Or the
complete audio accessory business.

While it is true, of course, that Pfanstiehi
is in all of those businesses, in reality
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reproduction of sound. Our first requirement
for any product that bears the Pfanstiehl
(pronounce it fan’-steel) or Pfantone
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Hear our ideas at the international winter

1980 Consumer Electronic Show

at the Chicago McCormick Place
booth 1515, Sunday, June 15th to
Wednesday, June 18th.
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CBS And MGM Team Up

® Continued from page 55
developing marketing plans is a sub-
stantial part of the growth blueprint.

Leslie notes that only some 5% to
7% of record stores across the coun-
try now handle videocassettes, but
he secs them assuming an increasing
role in home video as the videodisk
gains currency.

Record dealcrs will recognize the
need to enter the field it they hope to
cstablish a public presence in the
market. Leslie believes. They will
also gain considerable assurance
from the more familiar nature of the
videodisk in configuration. pack-
aging and pricing, as compared to
the cassette.

This identification with the prod-
uct will be reinforced among record
dealers as music programs figure
more prominently in videodisk cata-
logs, he adds.

CBS will be the manufacturer of
videodisks for MGM/CBS Home
Video, with early product to be
pressed by RCA under plans which
give CBS access to the RCA video-
disk technology. Some time next
year CBS will begin manufacture of
videodisks in the new plant it is com-
pleting in Carollton. Ga.

Videocassettes will be duplicated
by outside specialists, although Les-
lie stresses that CBS will maintain a
strong quality control presence on its
own to monitor product. “We are
now entertaining bids from duplica-
tors wishing to do business with us,”
he says.

Function of the new MGM/CBS
Home Video joint venture is essen-
tially to handle the preparation and
packaging of product, which will be
drawn from MGM and CBS sources
or specially commissioned, and to
plan basic marketing strategy.

A general manager of the joint
venture is 10 be named shortly, and
he will report to a board comprised
equally of executives from MGM
and CBS.

Implementation of the marketing
strategy will be in the hands of Les-
lie’s division, which will have its own
specialist sales and marketing team.
A national sales manager and four
regional managers are to be ap-
pointed soon. he says. Marketing
abroad will make use of the facilities
of CBS Records International.

Leslie’s division will also set up a
creative unit to develop properties.
Another creative contributor will be
CBS’s recently formed theatrical
motion picture unit, and the joint

venture will also secure other prop-
erties in -the educational, how-to,
sports and culwural areas from the
CBS library.

Leslie says that the utility of mate-
rial for the cable television market
will be a consideration in the crea-
tion of home video product by CBS.

Creative teams are already at
work. he declares, with outside pro-
ducers being assigned projects and
negotiations underway to sort out
the maze of necessary clearances
with pertinent untons and copyright
owners.

Music is high on Leslie’s agenda
of future projects. but he feels artists
will have to be chosen carefully for
their compatibility with the new me-
dium. Their material will have to in-
clude a strong repetitive value, he
says. Product will include concerts,
and music supported by computer
graphics. animation. and some kind
of story line.

“What we will not do,” says Les-
lie, “is to merely duplicate a record
album.” He feels there must always
be some unique element to support
the video requirement. Leslie would
not comment on reports that filming
has already been compleled on a
home video version of the hit Pink
Floyd album, “The Wall.”

Although artists on the CBS Rec-
ords roster will be among those to be
featured on future home video prod-
uct, Leslie says that other artists,
some perhaps on competing labels,
may be signed for some projects. He
acknowledges that most label con-
tracts with artists of stature. though
nominally exclusive. require some
mutuality of agreement where video
uses are concerned.

Frank Rosenfelt, MGM chairman
and chiet executive officer, says for-
mation of the joint venture “under-
lines our conviction that home video
will be one of the most important
markets for feature films.” He adds
that the recent establishment of the
film company as a separate publicly
owned firm permits it “to devote its
energies and resources exclusively to
feature films and tv operations.”

CBS’ Yetnikoff sees “this cooper-
ative endeavor of the two companies
as an important ingredient in CBS’
entry into the new video age and is
consistent with its faith in the great
growth potential of the home video
market.”

CBS Video Enterprises also plans
to have an exhibit at the Consumer
Electronics Show in Chcago begin-
ning June 16.

Blank Tape Sales Rising

® Continued from page.55

sells packages of 10 such plastic and
paper sleeves for $1.19 imprinted
“Memorex and Music Plus Care
How Good Your Music Sounds.”

Montjar, who feels his blank sales
have risen 50% in 24 months. stocks
Maxell, TDK, Memorex. BASF and
Scotch. Carding blanks so they hang
on pegboard has aided overall
record store sales, he notes.

All buyers feel similarly to Diane
Mitchell of the burgeoning Sound
Warehouse in Oklahoma City. She
notes the blister pack offering multi
units at a lower price has aided busi-
ness. Montjar has found blisterpack
discount inveigles the customer into
buying not two but more often four
when the price is down.

Sound Warehouse stocks Ampex.
BASF. Maxell. Memorex. Scotch
and TDK. Maxell and TDK are
leaders for the chain.

Tape retail executives would like
more than the average 5% accrual
for their own advertising. Like Mon-
tjar. who places 90% of his dollars in
print, all favor newspapers.

All five tape bosses find store re-
ports indicate consumers are becom-
ing increasingly brand and quality
conscious. “The more it costs the
better they figure it records and the
better it sells” is a universal com-
ment. All tape managers feel blank
tape makers maintain stores’ interest
through a consistent flow of good in-
formative printed material.

En masse, too, they feel blank tape
manufacturer reps and field persons
work more personally with stores
and clerks to acquaint them with
new selling techniques and the
saleability of new product than do
their record/tape counterparts.

None of the five chains stock pri-
vate label tapes. Montjar notes that
Stark dropped its private label tape
sometime ago when the chain found
tape buyers demanding the more
publicly recognized brand names.

All chains find pegboard the best
store fixture for blank tapes. All five
executives concur that greater atten-
tion to innovative changes in graph-
ics on cassetle boxes will spur even
more tape consumers.
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LOS ANGELES—-BASF is

phasing out its recently opened
210.000-square-foot facility in
nearby Fountain Valley.
;.  The plant was officially
opened last December and was
to manufacture the BASF LVR
(Linear Video Recorder), a
newer videolape recorder system
$ incompatible with VHS or Beta
types.

Some 300 had been employed
todate with the company origi-
nally planning a facility staff of
1.000

The decision, according to
BASF, was based on the shift in
currency parities incurred since
production in the U.S. begun (o
be projected.

In the past I5 months. indi-
cates BASF. the dollar and yen

300 EMPLOYES AFFECTED

Currency Shift Knocks
Out BASF’s New Plant

have headed in opposite direc-
tions. The dollar rose 1.2% in
value in spite of a 16.5% U.S. in-
flation rate. while the yen de-
clined 21.2% and Japanese infla-
tion rose by only 7%. thus
deteriorating the competitive
basis for production in the U.S.

NP
SN

Mass production of that first
generation LVR system will not &
take place. with BASF now in-
tending to concentrate on a min-
iaturized LVR camera recorder
and a Linear Digital Recorder
data system.

At the same time, BASF is ex-
panding its magnetic media
manufacturing facilities around
the world for both audio and
videotape in the US.. France.
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Brazil. Indonesia and Germany.
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7 TITLES BY LATE SINGER

SelectaVision Bags Presley Movies

NEW YORK-—Music program-
ming on RCA SelectaVision video-
disks gets a big lift through a deal
with Viacom International which in-
cludes seven feature films starring
Elvis Presley.

The SelectaVision-Viacom tie in-
volves 13 movies, also including
“The African Queen,” a package
from the Terrytoon Cartoon Library
and films starring Jerry Lewis.

The Presley features are “Rousta-
bout,” “Blue Hawaii.” “Fun In Aca-

pulco.” “Girls. Girls, Girls.” “G.L
Blues.” “Paradise Hawaiian Style”
and “King Creole.”

In a SelectaVision hardware de-
velopment. the production model of
the first playback unit will be dem-
onstrated here at 10 Rockefeller
Plaza starting sometime this sum-
mer. This unit, introduced last
month at a national distributor’s
meeting in Las Vegas. will replace a
prototype model showcased to mem-
bers of the industry.

Agfa-Gevaert Shipping New Cassette Tape

NEW YORK-—-Agfa-Gevaert has
begun shipping an improved cas-
sette tape to its commercial accounts
and is field testing pancakes of in-
creased footage for bulk-tape buy-
ers.

Maria Curry, director of sales for
Agfa’s magnetic tape division,
claims an added 4 dB in signal-to-
noise ratio for the new tape formu-
lation. In its C-60 format the new
product is designated PE-619. re-
placing the former PE-68 tape. PE-

819 15 the C-90 version. replacing the
former PE-88.

C-80 pancakes will now be sup-
plied in 10.000-foot lengths, and C-
90 in 15.000-foot pancakes. de-
scribed as the longestin the industry.
Curry views the longer footage as
permitting “increased productivity”
on the parts of both duplicator and
blank tape loader.

Shorter length pancakes. 8.000
feet and 11.500 feet. respectively,
will also continue to be made avail-
able. she adds.

LOS ANGELES—Tom Dowd is producing Chi-
cago, as well as Rod Stewart at the Record Plant.
Also there, Bruce Botnick producing Kenny Log-
gins, Andy Johns engineering; Chuck Jackson
producing Aretha Franklin for Arista, Lee De-
Carlo at the board; Code Blue producing itself
for Warner Bros., Mike Stone engineering; and
Ron Nevison producing Eddie Money for CBS;
and leffrey Lesser producing Viva Beat for Char-
isma Records.

Producer Winston Monseque supervising in-
strumental overdubs for Motown's Tata Vega at
Artisan Sound Recorders, Michael Schuman and
Rick Smith engineering. Also there, Roy Ayers
tracking and overdubbing for his own new LP
project, Smith at the console.

Elton John's “Goodbye Yellow Brick Road”
being cut half-speed at the JVC Cutting Center
for Joe Overholt's Direct Disk Records. It's also
being dbx-encoded. And Nautilus cutting Styx’
“Pieces Of Eight”" half-speed there, also.

Winston Monseque slated to mix Tata Vega at
Rusk Sound, Juergen Koppers engineering. Ste-
ven D. Smith assisting. ... Doug Dillard, John
Hartford and Redney Dillard recording an LP for
Flying Fish at Hit City West, Michael Melford
producing, Allen Sudduth engineering.

_Studio Track

Synthesist Michael Beddicker joins a group
of artists supplying musital and vocal tracks for
an upcoming Minnie Riperton memorial LP at
Hollywood Sound. The LP, with production by
the singer's widower Dick Rudolph, and Johnny
Pate, will feature unreleased vocals recorded by
the late artist.

Producer Andrae Fischer and engineer Al
Schmitt at Capitol working with Dusty
Springfield for her new LP. Also there: Richard
Landis producing Nielsen-Pearson; Carter pro-
ducing Bob Welch, David Cole at the board; Mi-
chael McDonald mixing Amy Holland; producer
Richard Evans working with Noel Pointer; and
producer Tommy LiPuma doing a string session
for Stephen Bishop’s upoming LP as well as re-
mixing Neil Larsen’s new LP.

Larrabee activity: John Stewart working with
engineer Taavi Mote with Larry Greenstein as-
sisting; Jeff Barry coatinuing work on the
"|dolmaker” soundtrack, Mote and Linda Corbin
handling engineering chores; and Leon Sylvers
producing 7th Wonder, Steve Hodge at the con-
sofe.

Jack Nitzche producing Rick Nelson who is
overdubbing and mixing an LP for Capitol at
Group IV, Bill Evans engineering, assisted by

Dave Mancini and Bruce Balestier, with Greg Or-
loff assisting. ‘Other action there: Norman Granz
producing Oscar Peterson for Pablo, Angel Ba-
lestier engineering with assistance from Greg
Orloff; and Granz producing a live Count Basie/
Joe Turner/Clean Head Vinson LP, Steve Wil-
liams at the console, assisted by Orloff and
Bruce Balestier.

Engineer Brian Garder mastering “Sunset
People” a new Giorgio Moroder-produced
Donna Summer single, at Allen Zentz, as well as
the new Ritchie Family LP, produced by Henri
Belolo and Jacques Morali. Also there, engineer
Chris Bellman mastering a Buggs Tomorrow
working on a second Casablanca LP at Fidelity
Recording Studics.

L

Regent Seund, N.Y., hosting post production
work for the Kinks’ upcoming consumer video-
tape.

The Marshall Tucker Band mixing and over-
dubbing for 2 “king Biscuit Flower Hour” radio
show at Triiad Recording Studies, Fort Lauder-
dale, Fla., whick was recorded at the Nassau
Coliseum on Long Island, Kevin Herron engi-

(Continued on page 58)
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neering with Vince Oliveri and Robert Corti as-
sisting, Bob Kaminsky producing for DIR Broad-

casting.

Bunny Sigler completing a new single, pro-

ducing himself, for Sal Soul Records at Sigma
Sound, Philadelphia. He's also producing In-
stant Funk there for Sal Soul, Carl Paruolo engi-
neering both projects.

Ruby Fisher at Soundmixers, New York, put-
ting the wraps on an Ellis Larkins/Tony Middle-

Studio Track

ton LP, “A Salute To Lionel Hampton" for Con-
cord Jazz, assisted by engineer Tim Bomba.
Johnny Sandlin producing the Look at the
Music Place, Birmingham, Ala. ... Strawberry
Jamm Studios, West Columbia, S.C., has in-
stalled a new Neotek Series Il recording con-

sole. Projects underway there include the Rob
Crosby Group, Midnight Blue and Warren Moise,
with Billy Joe Royal producing.

The Henry Paul Band back at Criteria, Miami,
for its second Atlantic LP, Henry Paul and Dave
Thoener producing, with engineering by Thoe-
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A VCL. Pre-Recorded Video Cassette

For the 1st time ever, the video
cassette is launched simultaneously with the album.
(All the best tracks, including “Let’s go round again.’)
SHINE is just one of our many titles featuring major artists.
Order yours now.

28 minutes Full colour

S m et

A VCL Videogram Production. Distributed by VCL Video Services Ltd
58 Parker St., London W.C.2. Tel: 01-405 3732 Tix: 8814427 UNION G
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ner, Jerry Masters and Mike Guerra. Also there,
tracks have been completed for Barbra Strei-
sand's new LP, Barry Gibb, Karl Richardson and
Albhy Galuten producing.

Action at Secret Sound, New York, sees the
Charlie Midnight Band recording with producer
Kash Monet, Ron Bachiochi at the boards; and
Rich Calandra producing Jimmy Frank’s solo LP
for Ariola, Michael Barry at the board.

John Wright producing and engineering Da-
vid Plumb at Villa Recorders, Modesto, Calif. . .
Activity at Long View Farm, North Brookfield,
Mass., includes Roger Boyd producing Head
East for A&M, Jesse Henderson engineering.

Alicia Bridges recording tracks at Bill Low-
ery’s Southern Tracks Studios, Atlanta, with pro-
duction being handled by Bridges and Susan
Hutcheson, Doug Johnson engineering.

Suma Recording Studios, Cleveland, provided
its 24-track equipment and engineers Paul
Hamann and Michael Bishop to record recent
Fleetwood Mac performances at the Richfield
Coliseum near Cleveland. Ken Calliat oversaw
the live production.

At KSR Studios in L.A: RCA's Main Ingredient
is tracking vocals. Tony Sylvester is the producer
and Gene McManus is engineering. ... Jerry
Bell (MCA) laying down tracks with Michael Wy-
coff producing. Engineers are McManus and
Kevin Reach. . . . Cutting vocals is Jay Michael
Reed, who is producing himself. Steve Mitchell
is engineering. Also at the studio is Casablanca's
7th Wonder, which is mixing. Jerry Weaver is the
producer and again engineering is McManus.

At Hilitop Recording Studios in Nashvitle, Da-
vid Houston is putting the finishing touches on a
new LP for Lifestream Records, with producer
Jimmy Capps and engineer Kevin McManus. . . .
Blue Grass Cardinals mixing a new LP for CMH,
with producer Lance Leroy and engineer
McManus. . . . Barry Winslow, former lead singer
with the Royal Guardsman (of the Snoopy-Red
Baron fame) working on a new project with pro-
ducer-engineer McManus.

Emerine And
Acosta Open
L.A. Facility

LOS ANGELES—Precision Lac-
quer has opened here as a new inde-
pendent mastering facility, accord
ing to coprincipal Larry Emerine.

Emerine has managed and di-
rected Studio 55 since its inception
in 1975.

He indicates that Precision Lac-
quer is a logical extension of the phi-
losophy that built Studio 55. one of
the most respected recording studios
in the U S.

The custom “Wallace” console is
transformerless. he points out, as is
the entire mastering chain at the new
facility.

Other benefits, he maintains: an
extremely wide bandwidth is pos-
sible in a transformerless design,
and since there 1s no inherent degra-
dation of the signal from the begin-
ning of the chain through the cut-
terhead, the disk can match the tape.

“Precision.” he says, “represents a
true alternative to the existing mas-
tering facilities in this country. The
computer controlled Cybersonics
Lathe requires a short preview time.
The lathe ‘remembers’ what it cuts
on the previous revolution, and must
only know what is about to come a
tenth of a second before the signal
arrives at the cutterhead.”

The Danish-built cutterhead and
related drive electronics are manu-
factured by Ortofon with Precision
the first commercially available
mastering facility in Los Angeles
with an Ortofon cutting system. This
system is also available at Criteria in
Miami.

Arnie Acosta is a pariner. and
mastering engineer as well. He has
spent six years at the Mastering Lab
and a year at Warner Bros. Records.
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Zalsman: Videodisk Will Prevail

Battle Of The Systems Still Being Fought, He Says

® Continued from page 55

videodisk producers should ulti-
mately go after specialist minority
audiences because they are not de-
pendent on guaranteeing big au-
diences to advertisers.

“If I make a videodisk about the
finer points of trout fishing and I can
sell it to, say, 2% or 3% of all trout
fishers who are anxious to perfect
their technique then, by the time
there is a sufficient penetration of
hardware, I can sell a hell of a lot of
videodisks.

“The degree in which you can go
into special programs is governed by
the penetration degree of the hard-
ware.

As to the extent to which home
video will compete with other forms
of entertainment, Zalsman suggests
that there will be a reapportioning of
leisure expenditures by consumers,
as home video becomes more wide-
spread. but he sees it as posing no
real threat to any other entertain-
ment medium.
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TOKYO WELCOME—Styx band member Tommy Sha
ing an appearance at the special Styx movie concert held at Tokyo’s Sun

“Some people have suggested that
when home video becomes really
well established, television networks
will be reduced to putting out news,
current affairs and sport. But I think
this is nonsense.

“There will be times when a con-
sumer. coming home after a hard
day at the office. will be content to
sit down and allow his viewing to be
determined by whatever the tv net-
works are offering. On other occa-
sions he will decide to play a video-
disk of a feature film. or maybe have
a re-run of his golf instruction video-
tape.”

Zalsman does not, furthermore,
see home video as a damaging com-
petitor to the cinema. “The con-
sumer will not say to himself, ‘Shall I
go to see such and such a film at the
local cinema or shall I buy the video-
disk or videotape? There will not be
an ‘either/or’ situation—because

when you go to a cinema, you buy
the ambience as well as the movie.
“What may well happen. in fact, is

=

Plaza Hall recently.

McCartney Buyers Offered
Tour Program With Album

TOKYO-—Toshiba-EMI released
Paul McCartney’s latest album,
“McCartney II,” Thursday (5) and
at the artist’s personal request, pur-
chasers of this and any other
McCartney LP will get the chance to
receive a program for his aborted
January-February tour of Japan.

The program, a 50-page, album
size book containing many color

CHROME FOR
STIFF TAPES

LONDON-Stiff Records claims
to be the first British record com-
pany to produce a prerecorded tape
using CRO2 (or chrome) tape, in-
stead of the usual ferrous-type soft-
ware. The company points out that
chrome gives a “much improved
playback quality,” and it used the
process on the new Graham Parker
album, “The Up Escalator,” retail-
ing at the regular U K. tape price of
around $11.47.

The move is seen as significant be-
cause some industry analysts believe
that the growth in home taping is
partly due to the poor quality of tape
used in prerecorded software re-
leases. Blank tape manufacturers
have also made the same point. and
encouraged record companies to up-
grade the quality of their tapes.

photographs, was printed for the
tour, which had to be cancelled be-

“cause McCartney was caught at Na-

rita International Airport with mari-
juana on his person.

Toshiba-EMI has initially pressed
up 60,000 copies of “McCartney IL”
according to Isao Atsumi, manager
of the company’s popular repertoire
department.

He adds, “We can’t give away the
programs, which would have been
sold at 1,000 yen (approximately $5)
each during the tour, because the
law says that giveaways mustn’t be
worth more than 10% of the pur-
chase price. That’s why album pur-
chasers will get raffle chances for the
programs.”

An EMI recorded interview with
McCartney, videotaped in London
May 22, was broadcast over the Fuji
Television network here May 28
during the “Three P.M. Show.” In it,
McCartney explained about his
drug bust. and admitted that he
“was careless in bringing the mari-
juana” into Japan.

Immedjately after that January
incident, all tv and radio stations in
Japan stopped playing songs by
McCartney and his group, Wings.

The commercial tv and radio sta-
tions resumed use of his repertoire
three months later. but the semi-gov-
ernment Japan Broadcasting Corp.
(NHK) is still maintaining its ban on
McCartney material.

wis greet-ed by fans dur-

the people who go to the cinema in,
say 1985, to see the future equivalent
of ‘Saturday Night Fever’ are very
likely to buy a videodisk or video-
tape of the film so that they can see it
again at home, as and when they
wish, at their leisure.”

On the subject of copyrights and
royalties on video software, Zalsman
admits that the question is fraught
with problems. “Some inflated fig-
ures have been quoted. mainly per-
haps because of fear that people
may stop going to concerts as home
video develops. But it is important to
point out that if agreement can’t be
found between the artistic creators
and the software producers, then it
will open the way to piracy on an ap-.
palling scale.

“As increasing penetration of
hardware is achieved. there will be a
growing demand for software—and
if there is a software vacuum be-
cause of a deadlock in royalty nego-
tiations, then you may be sure that
the pirates will do their best to fill
that vacuum.”

Turning to the audio-only use of
the Philips compact disk, Zalsman
confirms that PolyGram will be sup-
plying software for the disk. “We
feel that a laser-based system has
tremendous advantages over the
conventional disk and as Polygram
is one of the greatest international
creators of audio software, we shall
be one of the first companies to
jump on the bandwagon.”

Zalsman believes that the 4%-inch
compact disk will ultimately super-
sede the conventional disk. “*But ob-
viously there will have to be a long
period of coexistence before the
present disk system becomes obso-
lete. The compact disk is so much
handier to use and its reproduction
is, of course, infinitely superior. Be-
cause of its size, I think it also has an
in-car application. though this has
still to be developed.”

Another major advantage of the
compactdisk, according to Zalsman,
is the fact that the risk of its being pi-
rated is minimal. “You need an in-
vestment of millions to make a mas-
ter and manufacture the disk. Any
potential pirate has got to commit
himself to an immense initial outlay.
When we first started masking musi-
cassettes, we know from the start
that anyone who had about 5,000
guilders to spare could make pirate
cassettes.

“Pirates, we know also make con-
ventional vinyl records—and for
these they have to lay out a good
deal more and are committing their
crimes on a more professional basis
with an investment of, say, 100.000
guilders. But when it comes to the
compact disk. the situation is very
different because the necessary im-
vestment is huge and the skills
highly sophisticated.”

Tour Response

TOKYO-The Village People’s
recent tour of Japan drew fewer
people than expected, according to
Universal Orient’s Kazutoshi Chiba,
despite a major publicity drive be-
fore and during the dates. Some
38.000 fans turned up for 10 con-
certs, including two invitational
shows.

But Tsuneyoshi Kamijo, manager
of Polystar’s promotion division,
claims that the tour is paying divi-
dends in disk sales. The soundtrack
to “Can’t Stop The Music,” featur-
ing the Village People. has been re-
leased here to strong initial business,
he says.
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SWEET TOOTH: Australian band Paul Kelly and the Dots cut the celebratory

cake with Mushroom Records’ general manager, Gary Ashley, at head of

table, to mark their new deal with the label. The Melbourne group’s first ai-

bum will be produced by Jo Camilleri of Jo Jo Zep and the Faicons and Martin
Arminger of the Sports.

Asian Meet Tackles
Problems Of Region

By CHRISTIE LEO

KUALA LUMPUR-The Asian
Music Industry Assn. (AMIA) held
its inaugural meeting in this Malay-
sian capital April 25, attended by

industry representatives from
throughout the Southeast Asian re-
gion.

The group was formed earlier this
year as part of the new Asia Pacific
Regional Council created by the In-
ternational Federation of Producers
of Phonograms and Videograms
(Billboard, Jan. 26, 1980).

Its aim is to deliberate common
problems affecting the five member
countries—Singapore, Malaysia,
Thailand, Indonesia and the Philip-
pines—with particular reference to
record and tape piracy, considered
the single biggest obstacle to the
record industry’s financial health
and growth.

The Kuala Lumpur meeting was
attended by Datuk Lew Sip Hon,
Malaysian deputy minister of trade
and industry, who called upon
AMIA members to find ways of pre-
serving and popularizing ethnic and
folk music of the region, and, if pos-

sible. to develop it into an inter-
nationally aceeptable art form.

“Western music has settled quite
comfortably among Asians,” he
said. “Now there’s a dire need to de-
velop a grzater interest in local rep-
ertoire.”

Datuk Lew admitted that al-
though Malawsia is not a member of
any of the international copyright
conventions, amendments are being
formulated to strengthen the local
copyright act to make it more diffi-
cult for anyone to infringe protected
works. He also spoke of the possi-
bility of introducing stiffer penalties
for offenders.

But the deputy minister reiterated
that musiz must be available at a
price within the reach of the man in
the street,a point he emphasized last
year when addressing Billboard’s
first Asia/Pacific Music Industry
Conference in Kuala Lumpur.

“As long &s the prices of records
and tapes are beyond the reach of
the average consumer, the incentive
to copy criginal works by unscru-

(Continued on page 62)

Aussie Disk Group Criticized

SYDNEY — The Australian
Record Industry Assn.’s powerful
lobby against the acceptance of a
Copyright Tribunal recommenda-
tion for an increase in the mechani-
cal copyright rate from 5% 10 6.75%
(Billboard, May 31, 1980) has been
slammed by the Australian Copy-
right Owners body as an attempt to
use the federal attorney general,
Senator Durack, and his depart-
ment, as “an instant court of ap-
peal.” ¢

The copyright owners group fears
that the attorney general will be used
as a mini-tribunal. though no sig-
nificant new grounds or evidence
has been produced.

R. Loliback, spokesman for the
Australian Music Publishers Assn.,
one of the four member bodies in the
Australian Copyright Owners,
claims that record company warn-
ings of price increases are totally
misleading.

“Without open profiteering,” he
says, “the proper increase resulting
from the tribunal's recommenda-
tions would be 51 cents per record.,
or less than 6% of the total cost.

“This figure would comprise 13
cents in dealer’s margin, 8 cents

in sales tax, $.4 cents in matrix fee,
19.5 cents in mechanical royalty and
4.1 cents 1n manufacturer’s share of
the wholesalz price.”

Lollback points out that the EMI-
led price rise from $8.50 to $8.99 in-
troduced during the tribunal hear-
ings was virwally the same as that
recommended by the tribunal.

2 Wings Foad Haslemerno, Surrey, England
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ROYAL VISIT—Britain’s Princess Anne chats with Eurovision Song Contest

winner, Johnny Logan, left, at the Aylesbury Civic Center, where Logan was a

host on the CBS showcase. With the princess are lan Hindle, center, person-
nel chief for CBS Manufacturing, and the Mayor of Aylesbury, right.

Dutch Criticism Of
Compilation Product

AMSTERDAM~—-The most in-
fluential Dutch consumer organiza-
tion’s publication, “De Consu-
mentengids,” has made a dramatic
attack on the quality of the compila-
tion albums and cassettes available
here from K-tel, Arcade and
Grammoservice.

It directs its comments on product
released in the first quarter of 1980
by the record companies and mer-
chandieers. It says that basic quality
has improved “a little” since 1976
when the organization carried out its
last research.

But it emphasized strongly that
the quality was not as high as on the
original recordings, that low-fre-
quency tones tend to be cut out and,
often, the actual tracks are abbre-

BBC Hurt By Musicians’ Walkout

Record Industry Losing Vital TV Promotion Vehicles

® Continued from puge 3

of the Musicians Union, has partici-
pated, by refusing to allow an inter-
view featuring himself to be broad-
cast, saying he wants it off the air
until the dispute is settled.

In another incident, a popular vo-
cal group. the Kings Singers, were
due to record for the BBC, but on ar-
rival at the studios talked to pickets
and decided not to carry out their
engagements during the strike.

In fact, all 41.000 members of the
union have been instructed not to
work for the BBC, although the ef-
fect of this may not be immediately
disruptive, because so much re-
corded material is available.

The axing of five in-house BBC
orchestras, and approximately 130
musicians, was part of a planned
$250 million economy drive to be
spread over the next three years. In
addition, Musicians Union general
secretary John Morton has accused
the BBC of breaking “needletime”
agreements with his union, and
agreements over the amounts spent
annually on music.

This deal provided for music
spending cuts of around $500.000
per year, providing needletime
hours (the amount of time record-
ings are broadcast) were proportion-
ately cut.

But BBC chiefs say that the Cor-
poration increased needletime after
agreement with Phonographic Per-
formance Ltd., which collects the
record royalties. and that the Musi-
cians Union was “‘an implicit signa-
tory” to this deal.

As 10 the continuing effect of the
strike, it seems likely that the presti-
gious annual Promenade concerts,
due to begin July 17 from London's
Royal Albert Hall, will be aban-
doned unless the strike ends. The
BBC has flatly rejected a suggestion
that an outside consortium, involv-
ing Capital Radio, the London com-
mercial station, should take over
presentation of them.

But this involves a further devel-
opment of the angry dispute. The
BBC is said to be considering legal
action against its various existing
staff orchestras if they play in pub-

Labels Protesting Covers

OSLO—Two Norwegian record companies, PolyGram and MAL, have re-
ported to the police four separate cassette producers who, they say, have man-
ufactured cover versions of Norway’s Eurovision Song Contest entry without
marking them clearly as such. The original recording is Sverre K jelsberg’s “Sa-
miid Aednan,” distributed in Norway by MAI and by Polydor for the rest of

the world.

These companies fear large scale manufacture of cover versions will dimin-
ish their own sales on the title. In law, producers are obliged to mark cassettes
clearly. and the labels say if the software isn’t produced with the message, “Not
original artists,” the tapes should be withdrawn.

Cover versions are big business in Norway, however. The seven different
versions of Kjelsberg’s Eurovision entry have so far achieved total sales of
250,000, a vast quantity for a country of only four million people. Some were
imported from Denmark and Switzerland, others were produced in Norwe-
gian studios, Nidaros in Trondheim and Bel Air in Oslo. Barry Matheson,
owner of Nidaros, is Norway’s largest cover specialist. employing some 20
people to produce 200 or so cassette releases a year. Most are sold through su-
permarkets, gas stations and other non-traditional outlets.

New Aussie Album Charts

SYDNEY-The Australian publishers of Rolling Stone magazine have

joined forces with Sydney rock radio station 2SM to produce a weekly national
top 50 album chart. This is used in each monthly edition of the magazine, and
as the basis for a weekly Sunday night “countdown” format program on 2SM.
Previously, the only national chart was compiled by David Kent, and issued. to

subscribers, as the Kent Music Report.

The Rolling Stone chart claims to be more accurate than Kent. as it follows
the procedure of weighting each state’s figures to allow for population differ-
ences. However, its sampling is believed to be narrower than Kent. “We claim
complete accuracy for the first 30 entries only,” says Rolling Stone staffer Paul
Comrie-Thompson. “The final 20 are ranked as close as possible in order of

sales.”

The new chart compilers make every attempt to confirm their placings with
record companies, but admit that most firms are reluctant to give out sales fig-
ures. The most obviously cooperative is CBS, which has openly supported the

alternative chart since its inception.

lic. Staff musicians have been
warned, according to the Musicians
Union, that although their contracts
with the BBC were suspended, the
BBC was re-invoking a clause which
stopped them playing for anyone
else.

Meanwhile, there are daily in-
stances of musicians pulling out of
BBC bookings. The New Seekers
pop group withdrew from a BBC
broadcast in Northern Ireland at a
few minutes notice, losing a $1.000
fee. Another musician, clarinet
player Jack Brymer, pulled out from
introducing a two-hour “Music for
Pleasure” show.

At the Bath Festival, the English
Chamber Orchestra agreed to play
only providing the BBC did not go
ahead and record the concert for fu-
ture transmission.

Observers see this turning into a
long, bitter struggle. The BBC says
that it won’t withdraw its economy
plans. The Musicians Union says it’s
100% solid in its strike determina-
tion.”

Union pickets are handing out
leaflets saying, “The issue is the em-
ployment of musicians. The BBC is
sacking a third of its musicians and
scrapping five orchestras. It is not
because the BBC needs less music.
More of its output will consist of rec-
ords and foreign tapes.

“More than 60% of BBC radio
output is music, but less than 5% of
radio expenditure is on staff orches-
tras. If Britain wants a radio service
consisting of recorded music, there is
no need even for the present license
fee.”

French Rock
Tie To Honda

PARIS—French rock is to get a
huge boost through a major national
promotion launched by Pathe Mar-
coni in conjunction with motorcycle
manufacturer Honda. The cam-
paign will give the impression it’s in-
troducing a new musical genre,
“moto-rock.” but the promo basic-
ally involves such established stylists
as Telephone. Starshooter and Jac-
ques Higelin.

The national push is the result of
obvious links between motorcycles
and the 14-25 age group which is
most strongly attracted to rock mu-
sic. Included in the campaign are
contests with motorbikes and disks
as prizes, and the promotion goes in
2,000 retail sales points. split be-
tween record dealers and motorcycle
retailers.

viated “in order to get as many
tracks as possible on the album.”

As for cassettes, according to the
consumer guide (“Consumenten-
gids"), the situation “is worse and
you would do better to make your
own recording of a good record than
1o buy a compilation cassette.”

Now. predictably, this latter com-
ment has unleashed an outburst of
indignation among record industry
folk in Holland, already convinced
of the immense threat posed by
home-taping and copying. This con-
sumer document follows hot on the
heels of a report compiled here, and
not released to the press, by the local
industry organization.

Nederlandse Vereniging van Pro-
duce den & Importeurs van Beeld &
Geluidsdragers, the Dutch branch
of IFPI, apparently discloses a sales
drop of around 30% in the first three
months of this year, compared with
the same period of 1979.

Says one record industry leader:
“These consumerists promoted
homecopying under the guise of
consumer protection but they also
ruin the economic running of the
industry.”

Arguments put forward by the
consumer body on poor quality of
compilation albums as compared
with original recordings are dis-
puted by Rob Lemmen, marketing
manager for Arcade Holland. He
claims that comparing standard LPs
with compilations is ““like comparing
apples and pears on the grounds that
they are both fruit.

His view is they cannot be com-
pared: the regular albums are
bought for overall artistic value, a
total concept created by artist and
composer; but compilations are
bought by people who want as many
hits as possible for as little money as
possible. Additionally, compilations
are bought for background enter-
tainment and played at lower vol-
ume.

He says: “What you do, therefore,
as a manufacturer is to give the
people as much value for money as
possible by abbreviating tracks and
cutting back on high frequency and
low frequency tones.

“The intend and motivation of the
buyers of each of the two product
categories are completely different,
so this kind of consumer testing is
useless and pointless.”

Nuis Obtains
Foreign Labels

AMSTERDAM—Dutch whole-
saler Nuis has from this month ac-
quired distribution rights to seven
foreign labels: Artist House, Project
3, Yazoo, Honeydew and Sandy
Hook, all from the U.S.; British
blues label JSF; and. on an import
basis only. the Russian Melodiya
line.

Specializing in importing and ex-
porting disks and bdoks, Nuis is
mainly into classical repertoire from
Britain, West Germany and the U.S.
Last year, it brought into Holland
60.000 albums from Germany’s
IGG label. Most of its exports go to
Germany and the U.S.

Nuis also runs Nuzaahich con-
trols two retail outlets, the classical
specialist branch in Amsterdam, and
another in Boskoop.

The company has moved into new
offices in Nieuwkoop. in the West of
Holland. Dutch record company
Agram, set up three years ago
through Nuis, is also newly housed,
in Otterloo. in East Holland.

International
| Briefs

® [LONDON-—Following a six-
month $1 million hearing, the Per-
forming Right Tribunal is expected
to decide on few changes in “needle-
time” payments from independent
local radio stations in Britain (Bill-
board, March 1., 1980). It will make
its final decisions around the end of

- this month. but it seems likely that

the deliberations will result in a per-
centage royalty rate near the 7% of ~
net advertising revenue currently
charged by Phonographic Perform-
ance Ltd. (PPL) for use of its copy-
right recordings. The Musicians
Union had argued for keeping rates
as they are, but PPL foughtforan in-
crease (0 9% of net advertising reve-
nue. On the other side were claims
for “a purely nominal fee” put by
the Assn. of Independent Radio
Contractors, representing the 19
commercial radio stations.

® HONG KONG-—There’s been
criticism in the press here recently of
inferior pressings of records on in-
ternational labels. Local Asian
pressings are deplored, and said to
differ tremendously from the origi-
nal European or U.S. pressings.
Many hit albums are reportedly
manufactured in Singapore, Taiwan
or Thailand, and customers, with no
standard of local comparison. are
not always aware of the inferiority of
what they buy. Japanese pressings,
on the other hand, are said to be of-
ten better than the original U.S. ver-
sions.

® AMSTERDAM-—Daily airplay
of Jay and the Americans’ 1965 U.S.
hit, *Cara Mia,” by NOS radio dee-
jay Frits Stits has sparked such tre-
mendous response here that EMI
Holland has rush-released a reissue
of the disk (originally available on
United Artists). Now it’s shaping up
as a major hit this summer, and will
be followed by a compilation of the
group’s greatest hits, including “She
Cried,” "Come A Little Bit Closer”
and “This Magic Moment.” Mean-
while, Pim van der Kolk, head of
EMTI’s tv promotion department, has
been trying to trace the act’s lead
singer. Jay Black, for promotion
purposes.

® SYDNEY-—RCA Records Aus-
tralia is planning to assemble every
single track recorded by the late
Elvis Presley—including alternate
takes and interview segments—for
an exhaustive repackaging project.
This will comprise a four-volume
series (12 albums per volume, 48
disks in all) entitled “Elvis ... The
Legend,” to retail at $100 per vol-
ume. First volume will be available
soon, covering all Presley’s record-
ings from July. 1954, to March, 1961.
It comes in a gold-embossed box
with 12-page book, containing pho-
tographs and session information.

® HELSINKI-The use of rock
and disco music as a means of luring
youngsters into Finnish banks has
reached remarkable proportions
here. Not long ago, a bank in the
town of Tampere arranged a special
disco event on its own premises. Sev-
eral thousand youngsters showed up
and nearly wrecked the place. But
Suomen Yhdyspankki and Osuus-
panki have been using more peace-
ful methods in young customer ac-
quisition. Both banks have
produced their own-brand pop and
rock cassettes, which are offered free
of charge to new depositors. Busi-
ness has apparently been brisk. so
brisk in fact that the practice of dis-
pensing such free incentives is cur-
rently being examined by a market-
ing tribunal.
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tatistics Confirm It:
I s I BElg ian Sal Do
() -
= BRUSSELS — Delayed statistics From SABESA figures for 1979
© Copyright 1980, Biliboard Publications, Inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form covering the first quarter of 1980 on sales through the various distri-
or by any means, electronic., mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher. confirm the Belgian market’s trad- bution channels, it is clear that
ing slump. si i i i ir in-
BRITAIN 33 NEW GREAT ROCK N’ ROLL SWINDLE, 17 17 ANOTHER BRICK IN THE WALL, g slump. signalled earlier this year  wholesalers have built their in
(Courtesy of Music Week) Soundtrack, Virgin Pink Floyd, Harvest by news of label reorganizations. fluence on the Belgian market. de-
GRS 34 28 sn:xfs'fnx; Lsoo;n:, Gerry ig NEZE ;:EMATS;.hKaQ:‘a E:stein.JAriola personnel firings and company spite a persistent distrust between
3 s Unit rtists b inghis Khan, Jupiter i ani
This  Last SINGLES 35 NEW THEMES FOR DREAMS, Various, K- 20 21 TAKE GOOD CARE OF MY BABY, bankruptcies. them and the record companies.
w;ek — tel Smokie, Rak Sales for January-March were The figures show that wholesalers
1 1 THEME FROM MASH, Mash, CBS 36 27 mgaar;\annry\k mcx:qn ALBUM, 21 13 Tn; B.ALLADFO.:h%UIfY. fo"r:’DAN. down to approximately $17.25 mil- handled 27.8% of the trade in 1976
I KcKkson, Epic arianne Fai ull, islal M ilh H ~ P M . at
2 z NOCDOhomU?;eABI?gl:T 1T Hot 37 34 EMPTY GLASS, Peter Townshend, 22 19 QUE SERA MI VIDA, Gibson lion (500 m!“l.on Belgla.n . francs) and in 1979 were UpJLo 30.4%: rewil-
3 9 FUNKYTOWN, Lipps Inc., Casablanca Atco Brothers, Polydor from $19.8 million (580 million Bel- ers had 42% in 1976 and now the fig-
2 13 CRYING, Don McLean, EMI 38 23 WHEELS OF STEEL, Saxon, Carrere 23 26 BOBBY BROWN, Frank Zappa, CBS gian francs) in the first quarter of  ure is 38.2%; rackjobbers took 18.3%
5 8 RAT RACE, Specials 2'_1.0“ 39 NEW DREAMS, Grace Slick, RCA 24 26 STOMP, Brothers Johnson, A&M 1979. The statisti originate fi fsales busi 2 976 and h
5 6 O er et 40 40 SHINE, Average White Band, RCA 25 18 RAP-O-CLAP.0, Joe Bataan, Salsoul e StatishiCspon plnalcgirom Of sales businessin 1976 and now the
7 5 WEARE GLASSYGW N'um’," 26 NEW ET LES OISEAUX CHANTAIENT, industry organization Syndicat de figure is 21.5%; and direct-purchase
Beggars Banquet ' Sweet People, Polydor L’'Industrie Belge d’Enregistrements stores are down to 9.9% in 1979 fig-
3 4 SHESOUT OF MY LIFE, Mi 27 24 AND THE BEAT GOES ON, S .
oo ot » Michael CANADA Whispers, Solar Sonores & Audio-Visueles (SA- ures as compared with 12% three
n, . .
9 21 LET'S GET SERIOUS, Jermaine (Courtesy Canadian Recording Industry Assn.) 28 NEW AN Gi?ii;'s:gr:: :NP:IEy:IO :/om(, BESA),fand they wereb(ljdayed‘ lt;f:- years earlier.
As of 6/4/80 : cause of computer problems within : ) is-
10 3 W Melown AR, Jon SINGLES 29 NEW RAPPER'S DELIGHT, Sugarhill Gang, . puter probe G0l (S8l SIS [pRESEl @ @i
et , Johnny This  Last Metronome various member companies. mal picture. In 1979, album sales in
11 7 MIRROR IN THE BATHROOM, Beat, Week Week 30 27 NIE MEHR ALLEIN SEIN, Tony SABES.A, representing 85% of the Belgium were 9.6 million. as against
Go-Feet 1 2 FUNKYTOWN, Lipps Inc, Casablanca HotdayJRelycoy total Belgian record trade. notes that ~ 13.9 million in 1978. A publication
12 17 voze(i;&\:f r;aito;i.mir;wn § ; g:;'g;':m:ncg':;;:; ALBUMS 1979 sales were roughly $86.25 mil-  outlining the trends in Belgium in
13 12 LET'S GO ROUND AGAIN, Average Banquet 1 1 DIE SCHOENSTEIN MELODIEN DER lion (2.500 million Belgian francs)— detail are in an inquiry report “Le
White Band, RCA 8 4 RO LITET, kb s about 2.2% down on sales in 1978. Marche du Disque et de la Cassette
14 22 BA?&I?&::::S::&:?:Q:«: s o me ':'MRDYT(-, BoEuI'TUl:BLE. Mac 2 2 THE MAGIC OF BONEY M, Hansa In market share for the first quar- en Belgique,” available from Crisp.
15 11 HOLD ON TO MY LOVE, Jimmy Davis, Casablanca : : I::Um‘;%é.::'k;|°:dr:grvedﬂ ter, PolyGram is still the leader with rue da Congres 35. 1000 Bruxelles. It
Ruffin, RSO 6 20 COMING UP, Paul McCartney, » Richard Hayderman. | 23.8% of sales, followed by EMI includes import and export figures,
16 18 MIDNIGHT DYNAMOS, Matchbox, Columbia Teletunken .
P, b b 7 5 LOST IN LOVE, Air Supply, Wizard 5 5 DER NIPPEL, Mike Kruger, EMI (17.9%) and CBS (14.2%). Biggest sales and market shares. consumer
17 10 'GENO, Dexy's Midnight Runners, 8 6 PILOT OF THE AIRWAVES, Charlie g v ZA‘;E:;DB‘:MK‘::'::'K- Goombay increase were registered by WEA  buying habits. )
Parlophone o 13 IP[L’g:éENNTchovs pesches & 7 8 CORNERSTONE, Styx, AGM (now 10.9%) and RCA (7.9%). Billboard (Benelux) has already
1814 FOOL EOR O LN, o D O 8 6 NOCH EINMAI MIT GEFUFHL, Rudi The top 10 for the three months  covered another important publica-
19 19 YOU'LL ALWAYS FIND ME IN THE 10 NEW  SEDUCTION, James Last Band, o o m(?rccw;':er':ﬂa'frm/oc under review: PolyGram, EMI, tion, “Youth And Pop Music,” from
% 2 JU:TITS;':';(::’;; #;;ied:ﬁ: . . Do:?;ur;\aﬂ IN LOVE WITH A Atlantic ’ ’ CBS, WEA, Ariola (10.7%), Vogue the Service of Communication Sci-
' , Mystic ] X N
Merfin, Capitol DREAMER, Kenny Rogers & Kim 10 1 VO:_::CEAOF AMERICA, John Denver, (9.3%), RCA, Barclay (5%) and ences of lhe University of Leuven,
21 20 D-A-A-ANCE, Lambrettas, Rocket Carnes, United Artists W OETD T O, e P T Inelco (0.3%). Some newer com- ‘available in book form from the
22 25 I'M ALIVE, Electric Light Orchestra, 12 8 THE ROSE, Bette Mld'el:. Atlantic Ariola ' ! panies, nolably Dureco and Carrere, Universj[y’s Center for Communi-
Jet 13 10 YOU MAY BE RIGHT, Billy Joel, CBS B0 D Gt G b f the SABES o an E 22, 3000
23 NEW BREAKING THE LAW, Judas Priest, 14 11 RIDE LIKE THE WIND, Christopher = W PANIS.CI:;eZEI"I'ENaTJS(;zaLi par are not yel members of the SA A cation, Van ) venstraat, a,
cBS Cross, Warner Bros. T e NCENDSEre. network. Leuven. Belgium.
24 15 DON'T MAKE WAVES, Nolans, Epic 15 12 SPECIAL LADY, Ray, Goodman & 14 10 THE TEENS TODAY, Teens, Hansa
2531 SRRUSHOULDAILOVEDRYA [Narada rownIRol o 15 15 EVES OF THE UNIVERSE, Barcia
Michaei Waldon, Atlantic 16 14 WECLIVE FOR LOVE, Pat Benatar, James Harvest Polydt;r y -
26 26 MESSAGES, Orchestral Manoeuvers hrysalis ' .
e S S n o wimecn | o0 mabuacsino | [V]@laysia Confab Tackles
27 31 EVERYBODY'S GOT TO LEARN 18 NEW ECHO BEACH, Martha & The )
el s g 19 18 wu;‘lr;J f;’gtsj .‘-';3'.‘36“ AGAIN, Bilh Y BR?":'E"':"E-N&L"::' Hereme 1
n 0 o e | e eess | GOMMoON Problems In Asia
29 NEW  BEWIND THE GROOVE, Teena Marie, 20 NEWLITTLE JEANNIE, Eton Johin, MCA 19 NEW JAS::SZEITEN Reinhard Mey ® Continued from page 59 Asian music better represented in
Motown ' !
. . Intercord : 2 G G 2 -
;tl) ;; m:tgﬁ)r:dggj%mé:;%as ALBUMS 20 NEW GONE TO EARTH, Barclay James pulous businessmen will always world music markets.
hel LI LENGLASSIHOUSES JEilly ok Harvest, Polydor flourish. no matter how strictly the The conference then plunged into
@ Manhattan Transfer, Atlantic Columbia 1 . f 4" N
32 NEW SUBSTITUTE, Liquid Gold, Polo 2 3 DUKE, Genesis, Atlantic aw 1s enlorced. ) a seven-hour, closed-door session to
3 :Eia E{J‘L:idfs‘r'm.lz, E'::pd:ohz,ml':ocket 3 2 AGAINST THE WIND, Bob Seger, ITALY In her speech welcoming dele- formulate the program and policies
oW CHRISTINE R S N et Capitol . gates to the AMIA conference, Mrs.  of the Asian Music Industry Assn.,
35 , Siouxsie & Banshees, 4 4 THE WALL, Pink Floyd, Columbia (Courtesy Germano Ruscitto) Beh Ph | - d . .
Potydor 5 12 PRETENDERS, Pretenders, Sire As of 6/3/80 ch Suat Pheng. newly appointe and its combined efforts to bolster
36 36 N%gfl:{;:ifggy&%ﬂ::& 6 8 ME;R?ﬁMU%I'C..Martha & The ALBUMS chairman of the Malaysian Assn. of the region’s fledgling music indus-
. uffins, Virgin This  Last : istrib-
37 30 BREATHING, Kate Bush, EMI 7 6 INTHE HEAT OF THE NIGHT, Pat TE P 2 ?onogrzph tf‘) roducers I""‘? Distrib - o . .
38 NEW  THE SCRATCH, Surface Noise, WEA Benatar, Chrysalis 1 4 SONO SOLO CANZONETIE, Edoardo utors,and acting general manager o Topics discussed included the
39 34 SILVER DREAM MACHINE, David 8 NEW FLUSH THE FASHION, Alice Cooper, Bennato, Ricordi EMI Records Malaysia. thanked ossibility of interchange of reper-
Essex, Mercury Warner Bros. 2 1 UNA GIORNATA UGGIOSA, Lucio Datuk Lew Sip Hon for taking a per- PO Y & p
40 NEW  IF LOVING YOU IS WRONG, Rod 9 17 EMPTY GLASS, Peter Townshend, Battisti, Numero Uno/RCA a.ul ) P 1gap toire. and. the .de.velopment of re-
Stewart, Riva Meo o Atont 3 14 GALAXY, Rockets, CGDMM sonal Interest in moves 10 IMprove  oignal artists within Southeast Asia
10 NEW  THE , Soundtrack, Atlantic 4 2 UFFA! UFFA!, Edoardo Bennato, the country’s copyright act. ) and beyond; the holding of an an-
ALBUMS e Jui;:NE NIGHT. Eric Glapton. Ricord) In assessing Malaysia’s music in- nual AMIA music festival (the first
) 5 3 THE WALL, Pink Fioyd, Harvest/EMI - : :
1 1 Mcg::‘;r:‘izell. Paul McCartney, 12 7 WOMAN LOVE, Burton Cummings, 6 5 DUKE, Genesis, Charisma/Polygram dustry. she. n.o.le@ Thtz local pOllC.e 10 be in 1981), and the recording of
2 7 FLESH AND BLOOD, Roxy Music, NEW P Eg:GABRlEL Peter Gabriel 7 10 NERO A META’, Pino Daniele, EMI are finally initiating enforcement di- T ohmar G e i all dhe
Polydor 13 npowmm a [l (TG 8 6 REiﬁ:ﬂ%‘;g;:”"C' Police, rected to the infringement of local area’s markets; choosing a common
P e e .o B%ng:&%gsgégghﬁk " 9 12 UN PO’ ARTISTAUN PO’ NO, copyrighted works,” a chore previ-  |apgyage to afford opportunities for
y (f eart, i P .
4 3 JUST CAN'T STOP, Beat, Go-Feet e Adriano Celentano, Clan/CGDMM | ously handled by the association of  rodyct interchange; and the estab-
5 5 ME MYSELF AND | J 10 9 SENSITIVE AND DELICATE, Steven which she is chairman. “For our . .
o M:M"" 16 NEW WOMEN AND CHILDREN FIRST, Van Schiake, Baby/CGDMM . 0 L lishment of a fund to award scholar-
3 f sxmmsa Ing, Halen, Warner Bros. 11 7 INFERNO, Keith Emerson, Cinevox/ part, we hope to increase the time ships to deserving music students.
5 g m; :;AG,yé 3’?:0““ oL 17 15 THE PLEASURE PRINCIPLE, Gary Ricordi and energy spent in developing our .
) , Atlantic Numan, Beggars Banquet 12 11 ATTILA, Mina, PDU/EMI ; » Commenting on the closed-door
8 6 OFF THE WALL, Michael Jack 2 J indust that ¢ s, artists &
; o ichacl Jackson. LS LG O ATDAZE Boundiech, 13 17 UNACITTA’ PER CANTARE, Ron, RAUSIY. SO that ComPpOSErs, aruists. session, James Dy revealed that the
o NEW Epic AND WILLING, Whitesnak Casablanca Spaghetti/RCA record companies and retailers may e o im s
RE?J?\ivted DL, G 19 NEW OFszT'"E WALL, Michaet Jackson, 14 8 INNAMORARSI ALLA MIA ETA', all benefit.” aslfoqnatn?n s png]ary all'm xslho em-
. ic Julio Iglesias, CBS/CGDMM . asize 10 member nations the im-
10 10 CHAMPAGNE & ROSES, Various, 20 NEW MOUTH TO MOUTH, Lipps Inc, 15 18 GLASS ngusss. Billy Joel, CBS/ Mrs. Beh also expressed the hope P 5 £ sieni . ional
Polystar 3 i portance of signing internationa
11 11  DUKE, Genesis, Charisma Casablanca oMM iy EITHETs (TR0l Sl ety e ool copyright conventions. None of the
12 9 GREATEST HITS, Rose Royce 16 NEW TGA DEMONIO E SANTITA, Alberto be able to compete on an inter- pyrig HOTISS )
Whitfield g Fortis, Philips/P dygram : I level in f five, except Thailand, are signa-
13 8 JUST ONE NIGHT, Eric Cla ' 17315 ERTHETAGE[ORIREASTIC |Buggies: nationat fevet in future. tories 4
o0 ' A WEST GERMANY isiand/Ricordi In his opening address, James Dy, : ) .
14 NEW 21 AT 33, Efton John, Rocket (Courtesy Der Musikmarkt) 13 13 “:‘;ﬁﬁrg;’:m' ElGuccinifedi chairman of the Asian Music Indus- Among those attending the April
15 21 GOOD MORNING AMERICA, Various, As of 6/9/80 OLED LT bt REDT] try Assn. and head of the Philip- 25 meeting from Malaysia were Da-
K-tel SINGLES ' : i ines’ . : tuk Lew Sip Hon, Mrs. Beh Suat
. 20 NEW  TUO CALIFANO, Franco Califano, pines’ Dyna Products, added his P : i
16 12 12 GOLD BARS, Status Quo, Vertigo This Last Ricordi . Ph Ah d Sa'adi (head of th
17 NEW SOMETIMES WHEN WE TOUCH, Week Week thanks to Datuk Lew Sip Hon for eng, Ahmad Sa’adi (head of the
n 1 achamEm St | T e e e recopnzing he conomie. eial and  Maleysian copyright Fommicee)
s nest. % pL2Le ' i an .L. Kandan (legal advisor to
19 25 HAPPY DAYS, Various, K-tel 3 2 WEEKEND, Earth & Fire, Vertigo MEXICO cultural beneﬁlS_ of the recprd indus- he Malavsian A ( %Ph b
20 20 REGGATTA DE BLANC, Police, ASM 4 4 WHAT'S ANOTHER YEAR, Johnny (Courtesy Enrique Ortiz) try, and for taking an active role in ;) ed & aysnar:j |)S'5n"ﬁ O)nOSTaP
21 15 TELL ME ON A SUNDAY, Marti Logan, Epic As of 6/2/80 T roducers and Distributors).
Webb, Polydor 5 3 TAKE THAT LOOK OFF YOUR FACE, SINGLES thatindustry [P AT ik A . ) 5
22 19 MAGIC REGGAE, Various, K-tel Marti Webb, Polydor This Last Dy also expressed the hope that mong those representing other
23 13 SPORTS CAR, Judie Tzuke, Rocket 6 7 ISEE A BOAT, BonEey M, Hansa Week Week £RDO the Malaysian government’s action countries were Singapore’s John
24 14 HEAVEN & HELL, Black Sabbath, 7 8 BOAT ON THE RIVER, Styx, A&M 1 1 HE VENIDO A PEDIRTE PERDON, ; : : : .
Vertigo 8 6 IT'S A REAL GOOD FEELING, Peter Juan Gabriel, Ariola to st.renglhen its cop’yngh.t laws ?,v1|l Forr.est (El\/}l)Tand S.P. Sim (Cos
25 NEW  THE UP ESCALATOR, Graham Kent, EMI 2 2 COMO YO TE AMO, Raphael, inspire the country’s neighbors to  del); Japan’s Tokugen Yamamoto
Parker and Rumour, Stiff 9 10 D.I.S-C.OI Otta(v:lan. Poiyt::v Gamma implement similar legislation. thus (RCA); Indonesia’s Leo Kujima;
26 16 TRAVELOGUE, Human League, 10 9 SUN OF JAMAICA, Goombay Dance 3 4 FUNKYTOWN, Lipps Inc., Polydor LA ; TSR
Virgin Band, CBS 4 3 QUENO, Pedro Marin, Gamma eliminating the plague of piracy for the Philippines’ James Dy and
27 NEW ORCHESTRAL MANOEUVERS IN 11 20 GO JOHNNY GO, Eruption, Ariola 5 6 ERES, Napoleon, Raff once and for all. Mayor Richard Gordon. the latter
SOT*EE‘DAEF;K.:iMiTC 1215 WOSF:.“NG My :"AV BACK TO YOU, 6 7 sl rf EUAS AHORA, Jose-Jose, “Recently., Tokugen Yamamoto legal advisor to the Philippine Assn.
28 24 SOMETIMES YOU WIN, Dr. Hook, inners, Atlantic riol . .
Capitol 13 11 OH SUSIE, Secret Service, Teldec 7 NEW  INSOPORTABLEMENTE BELLA, of Japan was selected to sit on the  of the Recf”d Industry (PARI);
29 29 HYPNOTIZED, Undertones, Sire 14 14 CALL ME, Blondie, Chrysalis Emmanuel, RCA board of directors of the Inter- Hong Kong’s Steve Neary and Tim
30 17 GREATFST HITS, Suri Quatro, Rak 15 16 DER WIDLE WILDE WESTEN, Truck 8 9 POR SI VOLVIERAS, Jose Luis national Federation of Producers of Fung (both IFPI); and IFPI's direc-
31 22 IRON MAIDEN, iron Maiden, EMI Stop, Metronome Rodriguez, Musart a - 2 s : .
32 39 LET'S GET SERIOUS, Jermaine 16 12 ALOHA-OF, UNTIL WE MEET AGAIN, 9 5 SIN AMOR, Ivan, Melody Phonogr ams and Videograms. tor of antipiracy in London. David
Jackson, Motown Goombay Dance Band, CBS 10 NEW  TE QUIERO A TI, Los Bukis, Melody noted Dy. “which will hopefully see Gibbins.
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Aussie Studio Hopes
To Draw Intl Names

By GLENN A. BAKER

SYDNEY—It's been described as
“the Garden of Eden transplanted.”
and there’s hardly an Australian
rock act that hasn’t used it. or that is
about to.

Situated on 264 lush acres of the
finest subtropical Australian bush-
land. the Magic Farm is fast proving
itself as more than just a vacation
camp for musicians.

Young financier Gar Deutsher
and veteran  producer/engincer
John Sayers pooled their resources
in 1978, to design and establish an
absolute state-of-the-art.  24-track
recording studio in the Northern
Rivers region of New South Wales.

Just an hour by air (two by road)
from Sydney. the secluded studio—
housed in a traditional Australian
dwelling structure—offers an MCI
500 32/32 automated desk. a full
complement of outboard effect facil-
ities and a studio room flooded by
sunlight on all sides from dawn till
dusk.

Groups live in sumptuously ap-
pointed quarters. complete with
housekeeper. private chef, video,
grand piano. open fireplace; jam-
packed refrigerator. stained glass
windows, leather furniture and
sprawling verandas.

During recording breaks. musi-
cians are offered trail bikes. jeeps,
canoes, hang gliding. scuba diving.
fishing. swimming, horse riding and
hiking.

Though it would scem that little
actual work would be accomplished.
more than a few returning artists

have attested to the ease with which
they were able to record for up to 18
hours at a stretch. with far less-fa-
tigue than in an urban venue.

After an initially cautious re-
sponse from artists and record com-
panies, the Music Farm is now book-
ing well in advance. At $800 per day
for unlimited time and full facilities.
the rural studio is considerably
cheaper than other top-line Austral-
ian studios. charging up to $105 an
hour.

So far, the studio has turned out
acclaimed albums from the Radi-
ators. Mental As Anything. the
Aliens, Mi-Sex, Chris Pelcer and
Keays. while a score of other acts
have used it for various purposes. for
example. Split Enz. TMG. Ayers
Rock. Kevin Borich and others.

However, Deutsher realizes that
the small-scale Australian industry
has limits as to the number of high-
class studios it can support. and so is
looking out of the country for a large
part of his future custom.

“I want the Music Farm to be seen
on the same level as the Manor or
Caribou Ranch,” he explains, “with
facilities so unique and rare that
they cannot be duplicated anywhere
in the world.

“Once one major international
artist comes here to do an atbum. |
think we’ll be knocked over in the
rush. Munich, Zurich and Jamaica
have lost a little of their novelty—
now it's our turn. I can’t think of a
better way to escape the Northern
hemisphere winter!™

Philippines Disk Industry
Holding Off Price Hikes

By CES RODRIGUEZ

MANILA—On the strength of ru-
mors that oil prices are due for an-
other increase this month or next,
the general membership of the Phil-
ippine Assn. of the Record Industry
(PARI) rejected here recently a mo-
tion endorsed by the association’s
board members to increase record
prices effective May 30 or June I5.

The suggested hike was to have
been 9% for albums. 14% for singles.
The increase was vetoed on the basis
of the dates they would take effect.
Members agreed that any moves to
raise record prices would have to
wait until after the rumored oil price
increase.

Arguing for the veto, one record
executive said that the suggested
hike might not cover the corre-
sponding increase in operating costs
when prices are raised. Adjusting
disk prices again after the oil in-
crease might have a more disastrous
effect on the industry. he ventured.

Discos To Pay

PARIS—~A French court has or-
dered a number of discos and caba-
rets here to pay 825% of their
total receipts to copyright society
SACEM. But though the society has
won a battle, it may yet lose the war.

The court found that rights had to
be paid under the terms of a contract
which very many discotheques had
accepted. But the arguments of
the Discotheque Syndicate—that
SACEM is an unlawful monopoly.
that its actions had abused the monop-
oly. that it had refused to account for
the way revenue is used—all these re-
main, and there is still a strong
movement calling for the society to
be nationalized.

Danilo Olivares. president of
PARI. says that the local record in-
dustry continues to sutfer a 35% de-
cline in sales compared to last year’s
figures.

Only Vicor Music Corp., one of
the major record companies in the
Philippines, voted in favor of the
motion. The company’s PARI repre-
sentative reportedly cited the value
of money now as againstits value af-
ter the oil price hike.

Record prices were last raised in
October. It was a tentative move that
affected only 45s. A PARI spokes-
man said that with the industry de-
pressed and PVC costs up by 27%.
the association could only afford to
adjust the price of singles. The hike
then was also by 14%.

Prior to that, a general increase
was made in February of 1979. The
blanket hike coincided with PARI's
decision to discourage the sale of pi-
rated casscttes by increasing the
margin of profit of dealers and
standardizing the retail prices of all
records and tapes.

Since then, oil prices have zoomed
by at least 50%, affecting the costs of
a number of prime commodities de-
spite government restrictions. This.
says Olivares. kept records farther
away from the reach of ordinary
buyers.

FM Malaysia

KUALA LUMPUR—Malaysia’s
stereo FM service celebrates its fifth
anniversary June 26. Despite com-
plaints about poor reception, the sta-
tion has a large following for its mu-
sic programs, which span everything
from classics to pop. There are plans
to extend its broadcasting hours.

Billboard

JAPAN

(Courtesy Music Labo)
As of 6/9/80
SINGLES

This  Last
Week Week

1

4  DANCING ALL NIGHT, Monta &
Brothers, Philips

2 1 RUN AWAY, Shannels, Epic
3 2 SUBARU, Shinji Tanimura,
Casablanca
4 3 SHINKIRO, Crystal King, Aard Vark
5 5 NINAM! KAIKISEN, Takao Horiuchi
& Tomoharu Taki, Casablanca
6 6 RIDE ON TIME, Tatsuro Yamashita,
Air
7 NEW ROCK'N'ROLL WIDOW, Momoe
Yamaguchi, CBS/Sony
8 7 SHIAWASE SAGASHITA, Hiroshi
Itsuki, Minoruhon
9 8 TABOO, Hiromi Go, CBS/Sony
10 17 KOI-NO-BAD-TUNING, Keniji Sawada,
Polydor
11 15 WAKARETEMO-SUKIN HITO, Los
Indios & Electric Shavers, SM$
12 11 NAMIDA-NO-LOVE LETTER, Eikichi,
Warner Bros.
13 18 TECHNO POLICE, Yellow Magic
Orchestra, Alfa
14 NEW INASENA LOCOMOTION, Southern
All Stars, Invitation
15 16 HADASHI-NO-KISFTSU, Seiko
Matsuda, CBS/Sony
16 14 OMOI TSUBASA, Takeshi Kishida,
c8s
17 19 AI-NO-SONG, Hideki Saijoh, RCA
18 12 BEAUTIFUL ENERGY, Kai Band,
Express
19 10 OKURU KOTOBA, Kaientai, Polydor
20 9 SHANIKU-SAl, Momoe Yamaguchi,
CBS/Sony
ALBUMS
1 1 MR. BLACK, Shannels, Epic
2 1 ROMAN, Chiharu Matsuyama, North
3 2 SUBARU, Shinji Tanimura,
Casablanca
4 3 SOLID STATE SURVIVOR, Yellow
Magic Orchestra, Alfa
5 5 CRYSTAL KING, Crystal King, Aard
Vark
6 6 IKITEITEMO [IDESKA, Miyuki
Nakajima, Aard Vark
7 13 MOEBIUS'S GAME, Momoe
Yamaguchi, CBS/Sony
8 8 MIDDLE MAN, Boz Scaggs, CBS
9 7 LIVE, Offcourse, Express
10 9 GLASS HOUSES, Billy Joel, CBS/
Sony
11 10 MR. METROPOLICE, Junko Yagami,
Discomate
12 NEW TO CHI KA, Katsumi Watanabe,
Better Days
13 12 PUBLIC PRESSURE, Yellow Magic
Orchestra, Aifa
14 14 MONTAGE, Yoshitaka Minami, CBS/
Sony
15 11 SHANGRI-LA, Takuro Yoshida,
ForlLife
16 20 ARABESQUE lIl, Arabesque, Victor
17 NEW  NICE SHOT, Sadao Watanabe, Flying
Disk
18 18 ABBA’'S GREATEST HITS VOL. 2,
Discomate
19 15 OFF THE WALL, Michael Jackson,
Epic
20 19 RIDE LIKE THE WIND, Christopher
Cross, Warner Bros.
AUSTRALIA
(Courtesy Kent Music Report)
As of 6/2/80
SINGLES
This  Last
Week Week
1 1 | GOT YOU, Split Enz, Mushroom
2 3 TIRED OF TOEIN' THE LINE, Rocky
Burnette, EMI
3 2 BRASS IN POCKET, PRETENDERS,
Sire
4 4 SPACE INVADERS, Player, WEA
5 8 COMING UP, Paul McCartney,
Parlophone
6 9 SAME OLD GIRL, Darryl Cotton, EMI
7 14 TURNING JAPANESE, Vapors,
United Artists
8 11 NO SECRETS, Angels, Epic
9 6 PEOPLE, Mi-Sex, CBS
10 7 TOTAL CONTROL, Motels, Capitol
11 5 ROCK LOBSTER, B8-52s, Warner
Bros.
12 15 CALL ME, Blondie, Chrysalis
13 12 ROCKABILLY, Major Matchbox,
Magnet
14 13 ATOMIC, Blondie, Chrysalis
15 17 THE ROSE, Bette Midler, Atlantic
16 10 ANOTHER BRICK IN THE WALL,
Pink Floyd, CBS
17 16 FLY TOO HIGH, Janis lan,
interfusion
18 18 SKINNY GIRLS, Alan O’ Dy, Pacific
20 NEW AN ENGLISHMAN IN NEW YORK,
Godley and Creme, Polydor
ALBUMS
1 1 TRUE COLOURS, Split Enz,
Mushroom
2 2 GLASS HOUSES, Billy Joel, CBS
3 3 THE ROSE, Soundtrack, Atlantic
4 4 THE WALL, Pink Floyd, CBS
5 9 THE ANGELS GREATEST, Angels,
Albert
6 8 THE PRETENDERS, Pretenders, Sire
7 6 STARDUST, Willie Nelson, CBS |
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OFF THE WALL, Michael Jackson,
Epic

9 7 THE B-52s, Warner Bros.
10 13 AGAINST THE WIND, Bob Seger,
Capitol
11 10 SKY, Sky, RCA
12 12 NIGHT RAINS, Janis lan, Interfusion
13 16 THE MOTELS, Motels, Capitol
14 17 THE BOYS LIGHT UP, Australian
Crawl, EMI
15 15 12 GOLD BARS, Status Quo, Vertigo
16 14 MIDDLE MAN, Boz Scaggs, CBS
17 11 GREATEST HITS, K.C. & The
Sunshine Band, TK
18 19 FULL BOAR, Various Artists, K-tel
19 NEW EAT TO THE BEAT, Blondie,
Chrysalis
20 NEW SPACE RACE, Mi-Sex, CBS
HOLLAND
(Courtesy BUMA/STEMRA)
As of 6/3/80
This Last SINGLES
Week Week
1 2 FUNKYTOWN, Lipps inc, Casablanca
2 6 RUNNIN' WITH THE DEVIL, Van
Halen, Warner Bros.
3 1 SUN OF JAMAICA, Goombay Dance
Band, CBS
4 10 | SEE A BOAT, Boney M, Ariola
5 4 WORKING MY WAY BACK TO YOU,
Spinners, Atlantic
6 NEW SRI LANKA SHANGRI-LA, Jack
Jersey, Dureco
7 3 I'M IN THE MOOD FOR DANCING,
Nolan Sisters, Epic
8 NEW CARA MIA, Jay & Americans, United
Artists
9 7 BUZZ BUZZ A DIDDLE IT, Matchbox,
Magnet
10 NEW CRAZY GUITAR, Hank The Knife &
Crazy Cats, Philips
ALBUMS
1 1 GREATEST HiTS, BZN, Mercury
2 NEW MET JE OGEN DIGHT, Rob De Nijs,
FMT
3 2 THE MAGIC OF BONEY M, Ariola
4 8 DROMENTRAIN, Lenny Kuhr, CNR
5 NEW ME, MYSELF AND I, Joan

Armatrading, A&M

6 5 HAPPY SUMMER PARTY, James
Last, Polydor
7 3 KLANKREPORTAGE 30 APRIL 1980,
Various, Philips
8 4 20 GREATEST HITS, Hot Chocolate,
Arcade
9 NEW SKY 2, Sky, Ariola
10 7 WOMEN AND CHILDREN FIRST, Van
Halen, Warner Bros.
SWEDEN
(Courtesy GFL)
As of 6/4/80
SINGLES
This  Last
Week Week
1 2 WHAT'S ANOTHER YEAR, Johnny
Logan, Epic
2 1 JUST NU, Tomas Ledin, Polar
3 3 BRASS IN POCKET, Pretenders,
Real
4 4 UTAN ATT FRAGA, Kenta,
Metronome
5 10 CALL ME, Blondie, Chrysalis
6 5 TIRED OF TOEIN' THE LINE, Rocky
Burnette, EMI
7 7 QUE SERA MI VIDA, Gibson Bros.,
Mariann
8 8 ANOTHER BRICK {N THE WALL,
Pink Floyd, Harvest
9 NEW ONE MORE REGGAE, Bill Lovelady,
Charisma
10 6 VAXELEN HALLA, Janne 'Lucas’
Person, Mariann
ALBUMS
1 1 THE WALL, Pink Floyd, Harvest

Hits Of TheWorld
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GYLLENF TIDER, Parlophone

451023-0637, Kim Larsen, CBS

ROCK 80, Various, CBS

VAXELN HALLA, Janne ‘Lucas’
Person, Mariann

THE VERY BEST OF LEO SAYER,
Chrysalis

THE. ROSE, Soundtrack, Atlantic

ROVARKUNGENS O, Nationalteatern,
Nacksvi

9 6 PRETENDERS, Pretenders, Real

KENTA, Kenta, Metronome

ISRAEL

(Courtesy Reshet Gimmel/IBA)
As of 5/30/80

SINGLES
This  Last
Week Week
1 1 BOAT ON THE RIVER, Styx, A&M
2 2 WHAT'S ANOTHER YEAR, Johnny
logan, CBS
3 5 COMING UP, Paul McCartney,
Pariophone
4 3 CALL ME, Blondie, Chrysalis -
5 7 POISON IVY, Lambrettas, Rocket
6 4 YOU MAY BE RIGHT, Billy Joel, CBS
7 10 NIGHT BOAT TO CAIRO, Madness,
Stitt
8 9 TURN IT ON AGAIN, Genesis,
Charisma
9 6 RIDE LIKE THE WIND, Christopher
Cross, Warner Bros.
10 NEW GENO, Dexy's Midnight Runners,
Parlophone
ALBUMS
1 1 DISCOVERY, Electric Light
Orchestra, Jet
2 2 CORNERSTONE, Styx, A&M
3 3 THE WALL, Pink Floyd, CBS
4 8 ARIK EINSTEIN SINGS SASHA
ARGOV, Arik Einstein, CBS
5 NEW AMERICA, Julio Iglesias, CBS
6 4 EMOCIONES, Julio lglesias, CBS
7 5 MY FAVOURITES, Janis lan, CBS
8 7 GLASS HOUSES, Billy Joel, CBS
9 6 HAIR, Soundtrack, RCA
10 10 GEVATRON, [sraeli Kibbutz Folk
Singers, Hataklit
NEW ZEALAND
(Courtesy Record Publications)
As of 5/8/80
SINGLES
This Last
Week Week
1 1 STOMP, Brothers Johnson, A&M
2 2 | PLEDGE MY LOVE, Peaches &
Herb, Polydor
3 5 COMING UP, Paul McCartney,
Parlophone
4 3 PEOPLE, Mi-Sex, C8S
5 6 CRUISIN’, Smokey Robinson,
Motown
6 4  SEXY EYES, Dr. Hook, Capitol
7 NEW THE SECOND TIME AROUND,
Shalamar, Solar
8 7 SPECIAL LADY, Ray Goodman &
Brown
9 10 ATOMIC, Blondie, Chrysalis
10 NEW  FLY TOO HIGH, Janis lan, Festival
ALBUMS
1 NEW SPACE RACE, Mi-Sex, CBS
2 1 DAMN THE TORPEDOES, Tom Petty
& Heartbreakers, MCA
3 NEW TAROT SUITE, Mike Batt, CBS
4 4 LIGHT UP THE NiGHT, Brothers

Johnson, A&M
THE MOTELS, Capitol
THE PRETENDERS, Real
TRUE COLOURS, Split Enz, Polydor
GLASS HOUSES, Billy Joel, CBS
MUSIC 8Y CANDLELIGHT, Ghorghe
Zamtir, Philips10
THE B-52s, Warner Bros.

WA,
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Old 45 Hits In Holland

AMSTERDAM—Daily airplay in
Holland of a 15-year-old recording
by Jay and the Amecricans has
spurred the single into the country’s
top 10 (see Hits Of The World. this
issue).

The man responsible is NOS radio
degjay Frits Stits. who began play-
ing the now-defunct group’s version
of “Cara Mia™ after finding a copy
in his attic.

The result? Public demand so
strong that EMI Holland was
obliged to re-lease the 45 (United
Artists is the label, as it was for the
1965 original). Now the company is
planning to issue a compilation al-
bum of Jay and the Americans’
greatest Hits. including “This Magic
Moment,” “She Cried,” “Come A
Litwle Bit Closer” and, of course,
“Cara Mia.”

Meanwhile. EMI’s head of tele-
vision promotion, Pim van der Kolk.
has been trying to locate the group’s
lead singer. Jay Black. Latest report
is that he’s managed to trace Black in
New York. and that the artist will by
flying to Holland this month for pro-
motion work.

CBS Success

NEW YORK-—The first eight po-
sitions of Israel’s top 10 albums this
week (Hits Of The World, page 63)
are all held by CBS or CBS-distrib-
uted product. At the summit is the
Electric Light Orchestra’s “Discov-
ery” on Jet, followed by “Corner-
stone” by Styx on A&M. The re-
maining six slots feature CBS
albums by Pink Floyd, Arik Ein-
stein, Julio Iglesias (two titles). Janis
lan and Billy Joel.
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Italian Market Sees
Classic Sales Soar

By HELMUT EBNET

ROME—The market for recorded
classical music in ltaly has grown
sixfold over the past 10 years, out-
stripping even the rate of growth of
the country’s disk and tape market
as a whole.

Since 1970, overall prerecorded
music sales have increased fourfold,
from $50.5 million in 1970 to $213.8
million in 1979.

Indications are that the classical
boom began around 1970. after a pe-
riod of steady but modest develop-
ment. Last year's growth rate was
19.5%.

The Italian market generally
showed 20% growth over the same
period, to be sure, but that figure
also includes pirate sales, said to ac-
count, for instance, for half of all
cassette sales, mostly pop.

The assumption. therefore. is that
classical music sales are proportion-
ately higher here than all other re-
corded music put together. This is a
remarkable phenomenon for a
country still regarded as musically
undeveloped, and there's naturally
optimism that growth in this sector
will continue healthily, despite price
hikes. But record companies are by
no means unanimous on how things
will develop.

This uncertainty extends even to
the role of recorded music in the
growth of classical music here. Evi-
dence shows ltaly has one of the
lowest per capita figures for record
expenditure of any European coun-
try. The average lalian spends
barely $3.45 on recorded music a
year, and only one person in three
buys any sort of album, pop or clas-
sical, inside a 12-month period.

In this context, classical music ex-
ecutives cannot afford to flatter
themselves with the 12.2% market
share their kind of music has in
ltaly: a share that compares with 8%
in the U.K.. 12% in West Germany
and 13% in France. Indeed. the
record companies have responded
with noticeable edginess to the
growth of this market, issuing more
than 8,300 new albums in the last
decade, 821 in 1979.

This number is well above what is
needed in terms either of consoli-

dation, extension or catalog updat-
ing, and reveals a nervousness that is
likely to go on in the future. The
fecling is understandable in view of
the extent to which postal sales have
contributed to market growth, and
in light of a recent survey that
showed the greater part of potential
customers were, in fact, extremely
hesitant about entering a record
shop.

The survey goes on to predict that
through postal business, the classical
market will soon be opened up to a
vast new clientele whose reactions
and tastes are at this stage impos-
sible to predict.

Atthe moment the [talian public’s
taste seems Lo run to the familiar fa-
vorites. Beethoven is undisputed No.
I classical composer in disk sales.
and primarily with the young people
whose enthusiasm for classical mu-
sic is one of the most encouraging
features of the market.

Very often, composers enjoy pop-
ularity after what might be called ac-
cidental promotion through the use
of their music in films. television or
whatever—Mahler and “Death In
Venice,” Richard Strauss and
*2001." But then sales tend to stop at
the particular piece used, whereas
interest in Becthoven is spread over
his entire output.

Nor do pop’s souped-up versions
of the classics produce much spin-
off. at least in ltaly. Waldo de los
Rios’ “KV550” did not generate
widespread interest in Mozart’s
work, for instance.

Such interest in Mozart on the
partof'the general public is regarded
as inevitable in the future, though,
as part of the growing interest, not
only in ltaly but throughout Europe.
in Baroque, pre-Baroque and even
medieval music.

The north of lTtaly accounts for
45% of classical record sales, and
recently most major events have
taken place in the area: a series of
Beethoven concerts packed the huge
Milan Sports Palace with the sort of
crowds more readily associated with
Rolling Stones concerts; Milan’s La
Scala was soldout for a complete
cycle of Berg's music.

Indies Flourishing In Denmark

By KNUD ORSTED

COPENHAGEN—The Danish
record industry is showing a marked
trend towards the setting up of small
independent labels, many of them
run by one-time key executives of
the majors and multinationals.

Jerry Ritz, EMI a&r and market-
ing chief, is the latest to switch from
big to small, setting up his own
record company, Tuba, which will
take on local publishing and pro-
duction as well as dealing with mar-
keting, promotion and distribution
of international product.

He had been involved with top
EMI acts, including Abba, since
1972 and his latest local success was
with Danish entertainer Eddie Skol-
ler, who becomes the first signing to
the Tuba label.

Additionally Peter Abrahamsen,
former managing director of Metro-
nome, quit to start his own inde-
pendent outfit and Soren Nissen,
managing director of CBS, left to go
into artist management and also
video and disk production. Then
Kurt Andreasen resigned from his
executive role with the Sonet group
to find big success with local jazz art-
ist Bjarne Liller, who has sold
100.000-plus units of his latest vocal
album.

Andreasen’s Frituna record pro-
duction company is further proof
that the small independent can grab
substantial market share from the
majors.

Paul Brunn and Michael Fitto
went in as co-managing directors of
the Medley label and, via huge al-
bum sales on folk, jazz and new
wave, established it as one of the
most effective and efficient Danish
companies.

Another cause of independent
sales consistency is shown by
Johnny Reimer and his Starbox
(formerly Magnet) label, particu-
larly through the Smurfs, the “Rei-
mer Party” series of LPs, now up to
volume 16. and rock group Mabel
which is also successful in the south-
ern parts of Europe, notably Spain.

Sales figures in Denmark are not
as big as in previous years, mainly
because of inflation and severe tax
problems for people here, including
a 20% Value Added Tax on services
and goods.

But through the uneasy sales pat-
tern there emerges growing success
for the small independents and the
departure of so many key specialists
to that industry area is throwing up

. all kinds of problems for the majors.

FOXY FRIEND—Frank Zappa banters with the CFOX-FM fox, the station mas-
cot, during his recent trip to Vancouver, where he performed at the city's Col-
iseum for 8,000 fans.

mme131 TITLES

| WEA Trims Prices
Of Catalog Product!!

TORONTO—Trade news is rarely
of interest to radio broadcasters or
daily newspapers but when WEA in
Canada announced a massive re-
duction on its LP catalog, the news
was blasted out on radio news re-
ports and fanned through retail like
a promise of rain in a drought.

The catalog program became ef-
fective May 26 with an initial dis-
counting on 131 catalog items, in-
cluding titles by platinum-plus acts
such as Abba, the Eagles and Gen-
esis.

The WEA program turns the 131
albums into a mid-price series and,
according to sales director Andy Ab-
bate here. further titles will be added
in the next few months.

The program was initiated, Ab-
bate says, in order (o help stimulate
retail sales which have taken a 20%
-decline in the first quarter, accord-
ing to figures supplied by Statistics

Workers Leave

MONTREAL—PolyGram Can-
ada has laid off a total of 17 people,
including some employed as hourly
workers in the company’s tape du-
plication plant. Tough economic
conditions and soft sales are seen as
reasons for the move. Two in-house
a&r staffers are also casualties.

Canada for the record industry in
general.

Abbalte’s plan was hatched after
lengthy discussions with racks and
retailers in the country, most of
whom were pitching for an incentive
program (o increase traffic and retail
sales.

The Warners series comes as
something as a surprise to the trade
following several comments made
by influential trade spokesmen (Ar-
nold Gosewich at CBS being one)
who indicated that some net benefit
may be made to help the ailing in-
dustry by raising list prices.

Warner's Abbate offered no com-
ment on the possible effects of hiked
prices to boost profits, but did say
that unlike many other labels, “We
have maintained our catalog prices
al then current prices when some
upped the wholesale cost.”

Catalog prices have been main-
tained at a $7.98 price (list) for over
a year, although premium product
releases have been upped from $8.98
to $9.29 in some cases.

Future additions to the mid-price
series have not been released as pub-
lic information as yet. The program
is being widely promoted by the la-
bel through media intermediaries
and point-of-purchase materials are
being manufactured to ensure the
message gets across in the stores.

Audiophile Mart Heats Up

TORONTO—Competition from
CBS and A&M in the audiophile
disk market is likely to put the pinch
on Grey Acoustics Ltd. of Toronto,
distributor for half-speed pressings
released by Nautilus and Mobile Fi-
delity in the U.S.

A spokesman for the company
here says the competition for audio-
phile disk sales in Canada is going to
get more and more competitive, and
the smaller U.S. companies such as
Mobile Fidelity are going to be
forced into competing on prices.

Presently, Mobile Fidelity and
Nautilus products are carrying a
cents less than $30 (Canadian) sug-
gested list price.and many retailers
are selling them at full list.

The introduction of CBS Master-
sound series and the already existing
A&M Audiophile series of half-
speed recordings with a $16.98 list is
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likely to severely hurt Grey Acous-
tic’s sales here.

According to a Grey spokesman,
part of the problem with their own
pricing structure is that Nautilus and
Mobile Fidelity products in Canada
are subject to U.S. and Canadian
tariffs. Since the products are
shipped from Japan to the U.S., then
to Canada, border tariffs are
doubled or imposed twice over.

CBS plans to manufacture the
Mastersound series at its Toronto
plant, whereas A&M’s Audiophile
disks are shipped direct from Japan
to Canada.

Global Zilch

NEW YORK-—Polydor is to dis-
tribute Fred Cantrell’s British-based
Zilch Records worldwide, excluding
the UK., France and Australia.

Ontario Site
Could Have
Rock Banned

TORONTO-A 10.000-scat am-
phitheatre with entertainment book-
ings funded by the provincial gov-
ernment of Ontario is threatened
with a ban on rock because of
youngsters rioting at the site.

Two riots in two weeks, causing
violence and injury, drew stiff words
from Ontario Place manager Bruce
Longhurst following the latest inci-
dent here Monday, June 2.

Approximately 400 fans-turned-
rioters lobbed rocks over a high gate
preventing access lo the venue,
smashing police car windows and
pelting security with bottles. tin cans
and other items in their possession.

Apparently the disturbance was
triggered when teen fans of local
rock act Teenage Head found that
the giant ampitheatre was filled to
capacity with 12,000 set as the limit.
Ontario Place officials closed the
gates at 7:30 p.m. with about 1.500
unable to get in.

Longhurst was called before the
provincial legislature the following
day for a full report on the incident,
and a press conference followed
shortly thereafter in attempt to put
the June 2 incident into some kind of
perspective.

According to Steve Propas. one of
two independent agents responsible
for booking the venue, high school
kids “tend to be ruthless before
school is out. We tried rock and roll
once before at this time of year and
we had disturbances.”

Whether the threat of a rock band
will be acted on will likely be de-
cided following a few more shows at
the venue.

Blood, Sweat
& Tears Back
On The Road

TORONTO-David Clayton-
Thomas returned (o his hometown
here last week with a new Canadian-
ized version of Blood, Sweat &
Tears. Opening night at the Royal
York’s plush Imperial Room turned
out to be an event of some magni-
tude when Thomas opened the
doors for the second showing “free”
to any and all musicians locally who

_ could produce AFM identity at the

door.

Responding to questions before
the show on his latest MCA waxing,
“Nuclear Blues,” Thomas outlined
the scenario leading to his writing
the title track song. “We were en
route to a concert in Mount Carmel,
N.Y., everyone else was driving in
the opposite direction that night, at
the local high school, the band had a
captive audience because many
people had fled (from the Three
Mile Island) area and were bunked
all around the gym floor. ... The
next day, though, we were very tense
because we didn’t know if we had
been exposed at all.”

Thomas then wrote the title track
song, which is about as modern day
blues as one can find on the charts.

The Blood, Sweat & Tears en-
gagement at the 350 seater, which
has housed acts as diverse as Rupert
Holmes and Tony Bennett in the
past, is part of an overall image
change for the room while is de-
signed to capture the younger de-
mographic groupings with money.
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General News

Rock'n’'Rolling

U.S. Beachhead For
U.K.’s Rough Trade

By ROMAN KOZAK

NEW YORK—Rough Trade, the
independent English record label
which started life in early 1976 as the
first “*punk” record store in London.
has established a beachhead in the

< U.S. with record label. distribution
import service. and record shop
based in San Francisco.

First release by Rough Trade in
the U.S. is “For How Much Longer
Must We Tolerate Mass Murder” by
the Pop Group. Upcoming will be
LPs by Pere Ubu, Joy Division and a
Rough Trade compilation LP. These
and other future domestic releases
will be manufactured in the U.S.

The U.S. arm of Rough Trade will
also be importing material from the
parent company’s 50-disk catalog
and product by such small UK. la-
bels as Factory, Mute. Industrial.
Zoo, Object, Crass and Rather.

According to Allan Sturdy, who
runs the three-person U.S. Rough
Trade operation, the fledgling
record company so far has six dis-
tributors around the country and a
number of retail accounts. The dis-
tributors are Systematic, Disk Trad-
ing, Metro Skydisk. City Hall, Im-
portant and Green World.

Rough Trade sells its domestic re-
leases to dealers at $4.25 each
C.0.D. with discounts to larger dis-
tributors. The prices on imports
vary. Except for defective product
there are no returns allowed. The
company will also sell via mail-order
to interested fans.

The first U.S. Rough Trade re-
leases will be product delivered from
England, but as the company grows
it expects to sign U.S. acts, and work
with “good™ local independent la-
bels, who “wish to avoid being ab-
sorbed/forgotten by major label dis-
tribution offers.”

The company also plans to work
in assisting and promoting inde-
pendent bands touring the U.S. and
to import and display slides, video-
tapes and films of such acts.

* * *

“The new word in the record busi-
ness is ‘moratorium,” ” says an exec-
utive with an important rock-ori-
ented label. “The majors have been
telling their people there is now a
moratorium on signings. They are
not signing anybody, and they are
tetling their distributed labels not to
sign anyone either.

“This has never happened like
this before. We have had momen-
tary recessions and complaints
aboult too many releases in the pipe-
line, but that isn’t the case now. Itis
because business is so bad. and
record companies have lost so much

money on some of their past signings
that they have adopted this morato-
rium.

* Kk x

1tis still possible for a new band to
make money. According to the In-
ternational Record Syndicate book-
ing agency. the just-completed 999
tour made a profit with the band
doing 60 shows in 50 cities in the
U.S.. selling 50.000 tickets and
clocking 23,000 miles.

Most of the traveling was done in
a 26-foot van. which before it broke
down, accommodated all the gear,
all the band members, the roadies
and a driver.

"

For those who can afford to travel
in a bit more style. the word is that
“Lisa Marie,” Elvis Presley’s recon-
verted Convair 880 jet. is for sale.
Asking price is $3.3 million. says
Chuck Keller of Combs Gates. the
sales agent.

The four-engined jet. which origi-
nally could carry 120 passengers,
was redesigned to handle 27 passen-
gers in luxury. The plane, which
contains a master bedroom and a
full-sized kitchen. can make trans-
Atlantic flights.

*  x *x

Todd Rundgren’s Utopia and the
Warner Qube system set up a test
program Thursday (5) where cable
subscribers in Columbus, Ohio, got
a chance not only to see a three-hour
Utopia show, but contributed to the
music.

Qube is Warner's experimental
two-way cable system. Under the
proposed test program the Qube au-
dience was given a *musical menu of
modules of a song.” They were of-
fered bass, drum and guitar possi-
bilities, as well as a choice of various
accompanying visuals. Through the
two-way system the viewers could
vote for combinations most pleasing
to them, with the final piece of music
assembled by the Qube computer
according to the votes tallied almost
instantly.

The program will later be edited
for a two-hour special to be seen on
the pay cable Nickolodian network.
The special will also be distributed
abroad by Utopia.

x k%

To promote his new single “OK
50/80” in the U.K., Stiff’s John Ot-
way has embarked on a club and
pub tour, where in order to see the
artist, fans have to buy a copy of the
record and bring it with them to the
shows. With the disk, admission is
free.

Just Friends Firm Sets a French Deal

NEW YORK-—Just Friends Dis-
tribution, newly formed company
specializing in placing U.S. product
in foreign markets, has negotiated its
first deal. the release in France via
Disc AZ of Stew Lane and the Un-
touchables’ debut album.

The New York-based firm is rep-
resenting several other acts, includ-
ing local singer Lynn Messenger, the
Names from Connecticut and Just
Friends, from its own production
wing, Kenron Productions.

The company has its own record-
ing studio, Fox Recording, fully
equipped with video facilities. Part
of the Stew Lane deal with Disc AZ
includes a videotape of the band.

“We try to present potential li-
censees with a complete package,”

says Just Friends Distribution’s Pe-

ter Van Raalte, one of four partners °

in the firm. The others are Ken Tan-
ner, Ronni Abintbol and Barnard
Fox. h

Tacit For Basie

CHICAGO — Jazz great Count
Basie is expected to take a brief re-
spite from touring following his three
night stay in a Chicago hospital last
week. Basie was treated for exhaus-
tion and a viral infection at Illinois
Masonic Hospitali and released
Wednesday (4).

The 75-year-old band leader told
reporters he would take a short rest
and then rejoin his band. Basie’s ill-
ness forced the Park West nightclub
to cancel two scheduled shows June 1.

»

. el .

JACQUES TALK—Jacques Morali, left, chats with Merv Griffin on his tele-

vision show about the filming of **Can’t Stop The Music,"”” the Village People
opus which he scored.

VARIETY OF STYLES

2 Pittsburgh Albums
Reflect City’s Music

By JOHN MEHNO

PITTSBURGH—Two locally pro-
duced albums have been released
here recently, one a tribute to disk
jockey Don Bombard’s enthusiasm
for Pittsburgh’s musical roots. the
other testimony to musician Carl
Grefenstette’s belief in the future.

Bombard, air personality at
WKTQ-AM, compiled “The Pitts-
burgh Hall Of Fame, Volume 1”
with the help of local rock historian
Dave Goodrich. Bombard hosts a
Sunday night oldies show that spe-
cializes in records by Pittsburgh art-
ists or records that were hits here
without achieving national success.

“Hall Of Fame,” released on Sun-
day Night Records with a $7.98 list
price, spotlights 14 rare oldies with
spoken introductions by Bombard.
The album is available through re-
tail outlets and mail-order and gets a
push from spots on the Sunday night
show.

Grefenstette, a drummer in a
number of local bands the last 10
years, produced “Made In Pitts-
burgh, Volume L.” an album consist-
ing of 16 tracks by 10 local groups.

For many, it's the first time they've
been on record.

“It started because 1 liked these
people and I wanted to be able to
hear their work without having to
dig through all my tapes.” says Gref-
enstette. '

After three months spent record-
ing and lining up financial backing.
Grefenstette hit the stores with the
first 1,500 copies of the record.

Liner notes include a personnel
listing for all the acts along with the
telephone numbers of their booking
agents. Twelve of the cuts were pro-
duced by Grefenstette and most
were recorded locally at Sound
Seven Studios.

The album, selling for $5.99. has
received airplay on several local sta-
tions. The musical styles range from
new wave to country, with the Pitts-
burgh connection the common de-
nominator.

Jem Records, he says, has asked
for 700 copies that it'll ship to Eng-
land. Grefenstette adds that indica-
tions are there will be more copies
pressed of Volume | and that a sec-
ond volume is in the works.

Memphis NARAS Group Elects Fry

MEMPHIS—John Fry, owner of
Ardent studios, is the newly elected
president of the local chapter of the
National Academy of Recording
Arts and Sciences. He had been

NAB OPPOSES
ACT ROYALTY

WASHINGTON-—-The National
Assn. of Broadcasters small market
radio committee has indicated it is
opposed in principle to any legisla-
tion that would require broadcasters
to pay royalties to performers for
records played over the air.

It further indicates that any
exemption to the bill now pending in
Congress “would not make it more
palatable.”

At its recent semi-annual meeting,
the committee also discussed the dif-
ficulty encountered by some small
market stations in complying with
equal employment opportunity
regulations, indicating that it is often
hard to attract qualified personnel to
some areas of the country.

The committee also indicated that
new engineering information is
needed on AM/FM allocations, par-
ticularly the proposed 9 kHz chan-
nel spacing.
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serving as national trustee for the lo-
cal chapter.

Fry is advisor/consultant for the
architectural and engineering sub-
committee for the College of Com-
munication and Fine Arts building
at Memphis State and is on the Mu-
sic Industries of Memphis board of
governors.

Other officers include: Joe Dixon,
first vice president; Warren Wagner,
second vice president; Dr. Richard
Ranta, secretary; and Evelyn
Graves, treasurer.

Les Brueck has been elected na-
tional trustee, and Harold Streibich
is the national vice presidential can-
didate and legal counsel.

Governors whose terms have not
expired and who will remain on the
board for 1980-81 include: Joe
Dixon. Michael Toles, Lester Snell,
Warren Wagner, Ward Archer Jr,,
John Fry and Harold Streibich.

Governors elected for the 1980-81
term are Bob Tucker, Brit Warner,
Jim Johnson, Cordell Jackson, Knox
Phillips, David Porter, Juanita Tul-
los, Wolf Stephenson, Bob Taylor,
James Mitcheli, Ellis Chappell, Les
Brueck. Richard Ranta and George
Klein.

Judy Wilkinson will continue to
serve as executive director.

ROSE CLAYTON

Group Dips
Into Gospel

® Continued from page 3

The six-minute-plus track. with
Lionel Richie’s vocals upfront. com-
bines contemporary gospel with a
more traditional choir sound. The
opening maintains a pop sound in its
vocal and instrumental arrangement
before moving into a traditional
James Cleveland type sound com-
plete with 29 “heavenly” voices for a
choirlike effect.

And unlike many contemporary
gospel acts which omit the word
“Jesus” (inserting “He” instead) in
order to secure airplay, the Commo-
dores openly use “Jesus” throughout
the record.

Although “Jesus Is Love” won't
be released as a single (at least not
yet, though down the line it is fea-
sible, according to Miller London,
Motown’s national sales manager),
it is being serviced as a 12-inch pro-
motional copy to all radio formats
that program white or black gospel.

The 12-inch record, containing a
4:26 version as well as the album’s
6:04 version, is primarily designed to
expose the Commodores to a new
audience as well as show the group’s
ever-changing versatility.

Motown intends to ship the 12-
incher with a letter to gospel pro-
grammers that explains what the
record is about and why it is being
serviced in that form. At presstime,
the letter wasn’t completed so no de-
tails are available.

According to London, the record
will be additionally shipped to all
r&b stations that have gospel pro-
gramming (which is most) as well as
secondary Top 40 stations, espe-
cially those stations in the mountain
states of Wyoming, Montana, Colo-
rado and Idaho that program some
gospel. The records will be specifi=
cally addressed to the attention of
gospel show personalities.

The flip side of the 12-inch is
“Mighty Spirit” which has a tradi-
tional r&b arrangement but a gospel
message in the lyrics.

“Jesus Is Love” was written by Li-
onel Richie and supported by pro-
ducer James Anthony Carmichael’s
horn arrangements.

Calif. Paraphernalia
Bill Gets Group Okay

SACRAMENTO—Record stores
and head shops which stock drug
paraphernalia would have to hide
such items from view of minors un-
der a bill approved June 2 by the As-
sembly Criminal Justice Committee
here.

Under the provisions of the bill,
which was sent to the Assembly
Ways & Means Committee, shops
would have to set up a separate
room for paraphernalia where only
adults, or minors accompanied by a
parent or guardian. would be
allowed.

The bill would provide for civil.
rather than criminal penalties for
failure to comply with the law.

‘The bill was written by Sen. Rob-
ert B. Presley (D-Riverside, Calif.).
It was opposed by the California At-
torneys For Criminal Justice, which
said the definition of “drug para-
phernalia” has been called into
question in the courts as being un-
constitutionally vague.

Soccer TVI’s First

LOS ANGELES—Initial release
from TVI Records will be “Soccer”
by the group of the same name, in
association with Roy B. Records.
The album will be released simulta-
neously with the single “Dancin’
Game.”
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Billboard. Top Album PlckS

Billboard SPECIAL SURVEY For Week Ending 6/14./80

KISS—Unmasked, Casablanca NBLP7225. Produced by
Vini Poncia. This is probably the most accessible to radio LP
that Kiss has ever recorded, with the four masked musicians
concentrating with Poncia on delivering short, well structured
songs. The concerns here, as in most Kiss LPs, is on the oppo-
site sex in all of its adolescent permutations. But the musi-
cianship shows a new maturity for the band. The old heavy
metal style is still suggested, but now the emphasis is on
hooks and harmonies. Despite the title though, the makeup is
still on.

Best cuts: “Is That You,”" “She’s So European,” “Two
Sides Of The Coin,” "Easy As It Seems.”

KINKS—One For The Road, Arista A2L8401. Produced by
Ray Davies. The Kinks work best in a live setting and this spe-
cially priced two-disk set catches them in all its onstage glory.
It is to the group’s advantage that it uses songs from various
parts of the its career as this gives the set a well rounded feel.
“All Day And All The Night,” “You Really Got Me" and “Lola"
sound just as fresh today as they did 10 years ago. However,
this is no nostalgia pack as the band brings the audience up-
to-date with rousing versions of National Health,” “Misfits”
and “Superman.” Time-Life is simultaneously releasing a live
videotape of the band.

Best cuts: Those mentioned plus “Stop Your Sobbing,”
“Victoria,” “Celluloid Heroes.”

FOGHAT-Tight Shees, Bearsvilie BHS6999 (WB). Pro-
duced by Tony Outeda, Don Berman, Feghat. This veteran
hard rock band has a devoted following that will undoubtedly
savor this collection of devocalized, heavy metal-type tunes,
albeit this band manages to elude commercial success with
this winning formula. Loudness is tactfully kept to a min-
imum, as in “Be My Woman,” so the overall effect avoids
noisiness and spotlights crisp, clear chords—yet reeks with
uninspired guitar solos. Most of the cuts could be tightened.

Best cuts: “Full Time Lover,” “Dead End Street”” and “Be
My Woman."”

CHAKA KHAN—Naughty, Warner Bros. BSK3385. Produced
by Arif Mardin. Khan's vocals have never been stronger. As is
her habit, she often screams but she somehow makes it me-
lodic. Her distinctive, gutsy vocal style is complemented here
by excellent background vocals, strong, often large orches-
tration a fiery (but not overpowering) rhythm section and
most of all sensational material. Khan tackles each number
with all the energy she has. She even makes ballads such as
“Nothing's Gonna Take You Away" appear energetic. This, her
second solo LP for Warners is an extention of “Chaka,” her
first—only better.

Best cuts: “Clouds,” “Move Me No Mountain,” “Papillon
(aka Hot Butterfly),” “Our Love's In Danger.”

MILLIE JACKSON~For Men Only, Spring SP16727 (Poly-
dor). Produced by Millie Jackson, Brad Shapiro. Jackson, the
queen of raw material, really stretches out on this one—in
every direction. Musically, this may be one of her best; pro-
duction and vocals are excellent. Jackson continues her well
known monologs, executing them in the most colorful terms.
Female background singers are strong (not as forceful as
Jackson but that's no surprise). This LP, as several of her pre-
vious efforts revolves around male/female relationships—sex.
But at the same time she puts over a song, particularly bal-
lads, as few women, or even men, can. instrumentation is not
so large as it is strong, particularly the rhythm section.

Best cuts: “This Is Where | Came In,” “I Wish That | Could
Hurt That Way Again,” “A Fools Affair,” “Not On Your Life."

NATALIE COLE~Don't Look Back, Capitol ST12079. Pro-
duced by Marvin Yancy, Gene Barge. There are some excel-
lent ballads on this LP and some very disappointingly offbase
disco themed works which produce an overall uneven feel for
this project. Natalie shows some remarkable abilities as a
sitken, soft voice romantic on_the tunes which espouse posi-
tive thoughts like “Hold On,” “Beautiful Dreamer,” “(I've
Seen) Paradise.” She has written seven of the nine cuts and
“Beautifut Dreamer” with its haunting quality is the most
outstanding of her soft works. She composes statements
rather than rhymes. There are some masterful charts by Gene
Page, Nelson Riddle and Lee Holdridge which give sweep to
the big band backings.

Best cuts: “Hold On,” “Stairway To The Stars,” “Someone
That | Used To Love,” “Beautiful Dreamer.”

SNIFF "N’ THE TEARS~The Games Up, Atlantic SD19272.
Produced by Steve Lipson. Second album by this intellectual
minded English ensemble is filled with the same kind of qual-
ity music that graced its debut last year. Writer/guitarist/vo-
calist/ painter Paul Roberts is at forefront, writing songs that
are both heady in content and poignantly melodic. His songs
have an eerie kind of esoteric quality to them, touching upon
subjects identifiable to a mass audience. Guitars play a domi-
nant role in forging the group sound with some riffs still remi-
niscent of Dire Straits. Yet the band manages to carve out a
unique fusion of rock, folk, and pop.

Best cuts: “The Games Up,” “What Can Daddy Do,” “One
Love,” “Rodeo Drive.”

KIM CARNES—Romance Dance, EMI America SW17030.
Produced by George Tobin. Carnes’ fifth album and second
for EMI is her first since “Don’t Fall In Love With A Dreamer”
brought her into the top five of the pop, country and adult
contemporary charts. Kenny Rogers is not around on this LP,
but Carnes does quite nicely on her own, blending new mate-
rial with a few outside tunes: the Box Top's oldie “Cry Like A
Baby,” the Miracles' “More Love’ and a hot rock'n’roll outing

written by Chapman & Chinn, “Tear Me Apart.” In fact, much
of the album has a rock orientation: there are only three bal-
lads, in the past Carnes’ speciality. The band's instrumental
support ranges from funky to soft depending on the cuts.

Best cuts: “More Love,” “In The Chili Of The Night,”
"Swept Me Off My Feet,” “Cry Like A Baby.”

AL JARREAU —This Time, Warner Bros. BSK3434. Produced
by Jay Graydon. Jarreau's special vocal skills emphasize the
point that a lyric is a superb lyric if it is a superb lyric. The
paint is that of the nine cuts, not all are superbly lyrical and
for a singer that's vital. Jarreau’s voice, sounding more like
sounding like an instrument in favor of straight ahead sing-
ing. in fact, he only scats on two tunes, "Love Is Real" and
"“Spain,” the latter the tour de force on this LP as Jarreau
works the rhythmic changes expertly to this Chick Corea flag-
waver. Jarreau has worked on the lyrics for eight of the nine
cuts and under new producer-engineer-guitarist Jay Graydon,
seems on a new path to straight pop, not jazz singing. The
small group settings, from a trio to 12 pieces, provide ample
diversion, with Earl Klugh playing beautifuly on his own
“This Time" while Al's lyrics are disappointing.

Best cuts: “(I Can Recall) Spain,” “Love Is Real,” “Change
Your Mind” and “Distracted.”

WALTER EGAN—The Last Stroll, Columbia JC36513. Pro-
duced by Earle Mankey with Walter Egan. Egan rebounds
with a strong album that rocks out more than previous ef-
forts. Egan’s music comes in with a clearer focus instead of
random tunes with no unifying thread. His sense of humor
and way with words is evident in the memorable “Tuesday
Weld" as he immortalizes the film star in song. Other songs
deat with love and relationships in convincing and new found
verse. Egan’s Semi-Professional band supports the guitarist
with exciting backing that keeps the album moving at a
steady pace.

Best cuts: “Baby Let's Run Away,” “Tuesday Weld,” “First
Date, Last Date,” “Y Me? (The Last Stroll)," “Heart.”

CHEECH AND CHONG-Let's Make A New Dope Deal,
Warner Bros. HS3391. Produced by Cheech & Chong. Since
this is the comedy duo’s first album in almost four years and
its first for Warners, it might be thought the two could come
up with something new. Instead, they trot out the same
cliches about gays, drugs and various ethnic groups that
they've been lampooning since they emerged on the comedy
scene. One track, “Bloat On," is three years old and its rea-
son for being (as a takeoff on the soul hit “Float On") has
long since past. The title track is a rehash of the infinitely
funnier “Let's Make A Dope Deal” cut which appeared on
Cheech & Chong’s “Big Bambu” LP. Here random obscen-
ities pass themselves off as humor throughout.

Best cuts: Pick your own as most cuts contain language
which could be deemed offensive by many.

GINO SOCCI0O~S-Beat, Warner Bros. RFC3430. Produced
by Gino Soccio. Since the word ‘disco’ was banished from the
lexicon, ‘dance rock’ is the operative phrase. And it also hap-
pens to be the phrase that best describes Soccio’s second
album, which fuses basic rock rhythms with funky percussive
elements reminiscent of past disco smashes. The album was
composed, arranged, produced and mixed down by Soccio,
who is also featured on keyboards, guitar, special effects and
vocals. Expect broad appeal, from rock clubs to disco radio
stations.

Best cuts: “S-Beat,” “Steady Operator,” “Rhythm Of The
World,” "I Wanna Take You There (Now).”

VARIOUS ARTISTS—Volunteer Jam VI, Epic KE236438. Pro-
duced by John Boylan. Recorded live at the sixth Volunteer
jam hosted by Charlie Daniels and his band, the 1980 Jam
paraded a wide variety of talents (from rock to country to
blues) across the stage. Amazingly, the sound is very crisp
and well-balanced—a unique achievement in this venue that
has the acoustical properties of a pregnant barrel. Solid—and
sometimes lengthy—performances come- from the Winter
Brothers, Louisiana’s LeRoux, Dobie Gray, Crystal Gayle,
Bobby Jones and the New Life Gospel Singers, Wet Willie,
Henry Paul Band, Papa John Creach, Ted Nugent, Rufus
Thomas, Grinderswitch and, of course, the Charlie Daniels
Band. Some exceptional moments here, topped by a smash-
ing version of “Amazing Grace” by the host act and Jones'
group.
Best cuts: All are winners.

2
Country

TAMMY WYNETTE—-Only Lonely Sometimes, Epic JE36485.
Produced by Billy Sherrill. Wynette offers another set of
lushly orchestrated love ballads. The well-worn texture of her
voice works well against the backdrop of myriad strings, ef-
fective electric guitar, keyboard, rhythm guitars, Pete Drake’s
steel, fiddle, bass and drums. Some 30 musicians, including
background vocalists, combine their talents in this hand-
somely packaged LP that features an outstanding cover
photo of Wynette by Norman Seeff.

Best cuts: “‘He Was There (When | Needed You),” “I'll Be
Thinking Of You,” “Come With Me,” “Starting Over.”

MOE BANDY-Champ, Columbia JH36487. Produced by
Ray Baker. Bandy's talents lie in his ability to blend tradi-
tional and contemporary country music with a fresh slant,
carried through in his choice of material and Baker's produc-
tion. Bandy's voice is what jukeboxes were made for; when he
sings of barrooms, honkytonks and drinking, the songs come
alive with conviction. With musicians like fiddier Johnny
Gimble and Buddy Spicher, harmonica wizard Charlie McCoy,
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Hargus “Pig"” Robbins on piano and an occasional lick from
Wayne Jackson on horns, the album has no problem wonder-
ing if it's MOR or country. Background harmonies from the
Jordanaires and Laverna Moore add to Bandy's own straight-
forward vocals.

Best cuts: “Accidentally On Purpose Tomght " “Yesterday
Once More,” “I Just Can't Leave Those Honky Tonks Alone,”
“The Champ.”

DAVID ALLAN COE-I've Something To Say, Columbia
JC36489. Produced by Billy Sherrill. Taking no chances, Coe's
invited a slew of interesting musical pals along for the ride,
with the result that this newest LP ranks as one of his best
yet. Although there are some obvious tongue-in-cheek
spoofs—"Hank Williams Junior-Junior” and “Take This Job
And Shove It Too,” for example—the material is uniformly
strong and listenable, and the musicianship is top-notch all
the way through. Guesting on the package's “doubles side”
are Kris Kristofferson, George Jones, Bill Anderson, Dickey
Betts, Pete Drake and Buddy Spicher, while Coe handles the
flip solo side admirably with fine vocal assistance from Lady-
smith.

Best cuts: “I've Got Something To Say,” “Back To At-
lanta,” "Hank Williams Junior-Junior,”™ “This Bottle (in My
Hand).”

Jazz

AL DI MEOLA—Splendido Hotel, Columbia C2X36270. Pro-
duced by Al Di Meela. Les Paul, Chick Corea and Jan Hammer
are guests on this impressive two-LP package which spots
gobs of Di Meola on both amplified and acoustic guitars. Sev-
eral of the 11 tunes run much too long, however, and there
are dull spots on all four sides. The long list of credits, some
patently ludicrous, might well have been junked and devoted
to serious and informative annotation. Yet, for all the warts,
this figures to be a big one.

Best cuts: Take your pick.

RS
First Time Aﬁi

ROBBIE DUPREE~Elektra 6E273. Produced by Rick
Chudacoff, Peter Bunetta. Michael McDonald is not actually
featured on this album, but his influence is surely felt in vo-
cals and arrangements. “Steal Away,” an immensely catchy,
crafty hit single, owes more than a little to the Doobies’ prize-
winning “What A Fool Believes.” And vocally, too, Dupree ap-
proximates McDonalds’ gruff, manly sound. In time Dupree
may achieve a more distinctive identity, but even now his LP
is a pleasurable pop outing—just not a particularly unique
one.

Best cuts: “Steal Away,” “Thin Line,” “Nobody Else,” “I'm
No Stranger,” “Hot Rod Hearts.”

JAMIE SHERIFF-No Heroes, Polydor PD16280. Produced
by Ken Scott. There's an appealing schizophrenia which runs
through this debut effort. Side one is well done, melodic pop
rock. Side two though is more grandiose as these composi-
tions have more lyrical import and the production reflects
this with lots of strings and horns. Sheriff's style falls some-
where between Billy Joel, Eiton John, David Bowie and Super-
tramp though he is clearly an original of his own. The backing
musicians are top notch and guitarist Ronnie Montrose lends
his talents on “Soldier” while guitarits Paul Warren helps out
on “Coming Attraction” and "All Shot Down.” This LP is good
for AOR, Top 40 and some adult contemporary play.

Best cuts: “No Heroes,” “Sexy Thing,” “My Car,” “Coming
Attraction,” “‘All Shot Down.”

MARY BURNS, MCA MCA5122. Produced by Tommy
Couch, Wolf Stephenson, James Griffin, Marshall Leib, James
Stroub, Harold Yoergler. Already being compared to Janis
Joplin, this female baritone is grabbing attention with her de-
but single, “California Radio,” a hand-clapping gutsy rocker.
Burns' raw, husky voice also lends itself to midtempo blues
and pop rock tunes, as in “'Living In The City” and “I Got Love
For You.” A funky version of the Rolling Stones’ “Satisfac-
tion” supplies this LP with a solid r&b gem. As though ac-
knowledging the predictable comparison, Burns covers Jop-
lin's “Move Over” with frantic, Joplinesque growis, though
she does stamp on her own style. She also recounts Elton
John's “Sorry Seems To Be The Hardest Word” as a jazzy,
transfixing ballad. Among the cast of backup musicians are
Dino Zimmerman on guitar, Carson Whitsell on keyboards,
bassist Don Barrett and drummer/producer James Stroub.

Best cuts: “California Radio,” “Daddy's Eyes,™ “Move
Over,” “Sorry Seems To Be The Hardest Word."

HILLY MICHAELS—Calling All Girls, Warner Bros. BSK
3431. Produced by Roy Thomas Baker. This newcomer bows
with an LP that groups together the talents of Liza Minnelli,
Lorna Luft, Ellen Foley and Dan Hartman under the superb
orchestration of this much in demand producer. The cuts are
invariably pure: their bouncy, danceable pace is punctuated
by springy keyboards, Michaels’ perky drumming and the lilt-
ing chorus of female backup singers. Formerly associated
with notables including Rupert Holmes, Mick Ronson, Sparks,
and Cherry Vanilla, this singer songwriter delivers original Top
40 candidates like “Calling All Girls," “Without You" and
“Close Encounters.” The latter makes good use of sound ef-
fects. Supporting musicians include: Dan Hartman, bass;
Morgan Walker on keyboards and Davey Johnstone, guitar.

Best cuts: “Calling All Girls,” “Teenage Days,” “Without

ou,” "Close Encounters” and “Devotion.”
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MASTERPIECE-The Girl's Alright With Me, Warner Bros.
WHK3389. Produced by Norman Whitfield. The Temptations
are back in more ways than one! The Motown group has a new
hit with the exhilarating "‘Power,” and here the Temps sound
of the mid-'60s is re-created by the man who made that
sound a classic. This four-man group, incidentally takes its
name from “Masterpiece,” the 1973 hit which marked the
Temptations’ last foray into the pop top 10. Among the best
cuts here: two oldies written by Whitfield—"The Girl's Alright
With Me” (cowritten with Eddie Kendricks and Eddie Hol-
land) and “You + Me = Love." The vocals sure sound
pretty.

Best cuts: Those cited plus “High On Love,” “Thank You
For The Love,” "Love Is What You Make It.”

BLACK RUSSIAN~Motown M7942R1. Produced by Serge
Kapustin, Natasha Kapustin, Viadimir Shneider. Actually from
the U.SS.R., Black Russian is a pop trio which makes crystal-
line pop/r&b that comes across as a more r&b-oriented Abba.
Natasha Kapustin has an excellent soaring voice. “Leave Me
Now' really gives her room to show off her vocal strength. The
production is exceptionally clean with Viadimir Shneider's
keyboard and the synthesizers of Serge and Natasha Kapus-
tin lending a cushy sheen. The album is evenly divided be-
tween uptempo dance cuts and moody ballads.

Best cuts: “Mystified,” “Leave Me Now,” “Emptiness,”
“New York City,” “Love’s Enough.”

CATS, Elektra 6E275. Produced by Michael Young. This is
a superior debut LP. The five members of Cats, winaers of a
radio talent search in Philadelphia, play solid mainstream
hard rock. While the influences are there, ranging from the
Rolling Stones, to Kiss, to the Cars, nevertheless the music is
Cats’ own. It makes good use of layered vecal harmonies, key-
boards and tasty guitars. The material is consistently strong,
and the LP is crisply produced. This is a natural for AOR.

Best cuts: “On The Prow,” “Just a Broken Up Love Affair,”
“One Last Look,” “Minus 10.”

FEELIES—Crazy Rhythms, Stiff USE4. Produced by Glenn
Mercer, Bill Miltion. Mercer and Million are the two principals
of this four-man New Jersey band which delivers what it
promises in the title: music that makes you move fike crazy.
The rhythm tracks are pushed up front here, which makes for
some very danceable rock'n’roll. The feel is new wave and the
execution is impeccable. While radio may find this a bit too
adventurous or relentless, the new rock discos should love it.
Stiff is selling the LP directly, not through CBS.

Best cuts: “Forces At Work,” “Fa Ce La,” “Everybody's Got
Something To Hide,” “Crazy Rhythms.”

Billboard's

Recommended LPs
pop

HERMAN BROOD AND HIS WILD ROMANCE —Go Nutz, Ariola
0L1500 (Arista). Produced by Tim O'Brien. Dutch star Brood
attracted attention with his U.S. debut last year and this ef-
fort should further his reputation. The songs here are longer
and more realized. Brood plays in the Bruce Springsteen/Gra-
ham Parker arena of fuil bodied r&b laced rock and he does it
well. Two remakes of r&b standards (“I'll Be Doggone” and
“Beauty Is Only Skin Deep’) work especially well. The saxo-
phones of Rick Kellis lend an added flavor. Best cuts: “ Love
You Like | Love Myself,” “I'lt Be Doggone,” “Easy Pick Up,”
“Beauty Is Only Skin Deep,” “Born Before My Time.”

GRACE JONES—Warm Leatherette, Island ILPS9592 (Warner
Bros.). Produced by Chris Blackwell, Alex Sadkin. Daring
disco diva Jones abandons her Studio 54 styled gladrags for
the punk/reggae scene. Just as she did with disco, Jones
brings to the genre her own artsy chic style. Unfortunately,
Jones has chosen to rework songs by Tom Petty, the Pretend-
ers, Roxy Music and the Normal instead of emphasizing her
more original work which is more satisfying. In fact, the best
cut is an original which is unplayable on radio because of its
offensive title and lyrics. However, the track (Second cut, side
two) would work well in a disco setting. Best cuts: The one
mentioned plus “Pars,” “The Hunter Gets Captured By The
Game,” “A Rolling Stone.”

FRANKIE MILLER—-Easy Money, Chrysalis CHR1268. Pro-
duced by Hitmen, Frankie Miller. The gritty-voiced Scotsman
returns with an engaging melange of commercial rock, soul
and country suitable for pop and AOR listeners that could
earn Miller the commercial recognition he's been vying for.
“Gimme Love," one of the LP's six cuts copenned by Miller,
could have been a hit during the golden Motown era, with a
dash of today’s funk, a la LTD. “Easy Money,” “So Young, So
Young” and “Cheap Thrills' are some of the LP's more memo-
rable cuts, though all offer plenty of hooks and outstanding
instrumentation. Best cuts: “Gimme Love,” “Why Don't You
Spend The Night” and “Easy Money.”

{RON CITY HOUSEROCKERS —Have A Good Time (But Get Qut
Alive), MCA5111. Produced by the Slimmer Twins, Mick Ron-

(Continued on page 68)

Spotlight-The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
p:cks-predmted for the top half of the chart in the opinion of the

 rec ded—predicted to hit the second haif of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; reviewers: Dave Dexter Jr., Paul Grein, Shawn Hanley, Kip Kirby,
Roman Kozak, Dick Nusser, Alan Penchansky, Eliot Tiegel, Adam
White, Gerry Wood, Jean Williams.
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Billboards.

Billboard SPECIAL SURVEY For Week Ending 6/14/80

Number of singles reviewed

this week 107 Last week 103

MECO—Empire Strikes Back (Medley) (3:02); producers:
Meco Monardo, Tony Bongiovi, Lance Quinn; writer: J. Wil-
liams; publishers: Fox Fanfare/Bantha BMI. RSO RS1038. Of
alt the “Empire Strikes Back" product, Meco's version is per-
haps the most exciting. The George Lucas-sanctioned sound
effects standout while the pulsating rhythm track sparkles.

PETE TOWNSHEND—Let My Love Open The Door (2:42);
producer: Chris Thomas; writer: Pete Townshend; publisher:
Eel Pie (Towser Tunes) BMI. Atco 7217 (Atlantic). The mas-
termind behind the Who delivers a light, uptempo pop cut
cutled from his latest LP. Yocal harmonics and colorful instru-
mentation add dimension as Townshend’s stealthy singing
sporadically peaks through the layers of music.

KISS—Shandi (3:33); producer: Vini Poncia; writers: P
Stanley, V. Poncia; pubfishers: Kiss ASCAP/Mad Vincent BMI.
Casablanca NB2282. This flamboyant, teen metal band re-
turns with a melodic, r&b-tinged pop number likely to re-
instate the group with pop and AOR listeners. A refreshingly
sensitive vocal performance and memorable hooks should
propel this into the Top 40.

FIREFALL—Love That Got Away (3:22); producers: Kyle
Lehning, Ron & Howard Albert; writer: Rick Roberts; publish-
ers: Warner-Tamerlane/El Sueno BMI. Atlantic 3670. Fire-
fall's latest single has a mellow, if not terribly memorable
sound. Sweet, melodic vocals and a jazzy flute solo give it a
soft adult contemporary mood.

recommended

TERI DeSARIO WITH K.C.—Dancin’ In The Streets (3:10); pro-
ducer: H.W. Casey; writers: Wm. Stevenson, Marvin Gaye, vy
Hunter; publisher: Jobete ASCAP. Casablanca NB2278.

SHAND!—-Nobody Loves You Better (2:56); producer: Com-
mander Chapman; writer: Shandi; publisher: none listed.
Dreamland DL101 (RSO).

HUES CORPORATION—Something In Return (3:38); pro-
ducer: Michael Lloyd; writers: Michael Lloyd, Giorgio Moro-
der; publishers: Ensign BMI/Famous ASCAP. Polydor/Curb
PD2092.

JANA-Your Boyfriend’s Got His Eye On Me (3:25); producer:
Don Oriolo; writers: Chinga Chavin, Johnny Erokan; pub-
lisher: Intersong ASCAP. Polydor PD2086.

ROMANTICS—~When | Look In Your Eyes (3:00); producer: Pe-
ter Solley; writers: Palmar, Marinos, Skill; publisher: Forever-
Endeavor ASCAP. Nemperor 7597530 (CBS).

707—1 Could Be Good For You (3:43); producer: Norman Rat-
ner; writers: McFadden, McClarty; publisher: Good For You
ASCAP. Casablanca NB2280.

GARLAND JEFFREYS—Matador (3:45); producers: Roy Cicala,
Garland Jeffreys; writer: Garland Jeffreys; publisher: Garland
Jeffreys ASCAP. A&M 2244

BOBBI WALKER—Something About You (3:49); producers:
Stuart Alan Love, David Blumberg; writers: John L. Parker,
Allee Willis, Robert Wright; publishers: ATV/Irving/Charle-
ville/Patmos BMI. Casablanca NB2274.
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MILLIE JACKSON—Despair (4:00); producers: Millie Jack-
son, Brad Shapiro; writers: Millie Jackson, Brad Shapiro,
Randy McCormick; publishers: Possie/Double Ak-Shun/Kay-
vette BMI. Spring SP3011 (Polydor). From her “For Men
Only" album, Jackson cuts loose with a gutsy midtempo track
filled with sax flourishes and a pulsating rhythm. Yet it's
Jackson's powerful vocal rendition that is the track’s calling
card.

LEON HAYWOOD-If You're Lookin' For A Night Of Fun
(Look Past Me, I'm Not The One) (3:45); producer: Leon Hay-
wood; writer: L. Haywood; publisher: Jim-Edd BMI. 20th Cen-
tury-Fox TC2454. This is a funky, craftily arrangement track
that is exuberant and perky. Haywood's vocals are compli-
mented by female backup. The title and chorus is the catchy
hook.

SISTER SLEDGE—Let's Go On Vacation (3:16); producers:
Bernard Edwards/Nile Rodgers; writers: Bernard Edwards,
Nile Rodgers; publisher: Chic BMI. Cotillion 45020 (Atlantic).
The quartet has stumbled on the singles charts with recent
outings, but should recover with this sprightly MOR-ish entry.
The tune has a light, lilting quality.

CURTIS MAYFIELD—Love Me, Love Me Now (4:50); pro-
ducers: Gil Askey, Curtis Mayfield; writer: C. Mayfield; pub-
lisher: Mayfield BMI. RSO/Curtom RS1036. A soothing intro
segues into Mayfield's soft vocal delivery. The fove ballad is
backed by a gently swaying arrangement that keeps the pace
mellow.

recommended

TRAMMPS—Music Freek (3:28); producer: Earl Young;
writer: Earl Young; publishers: Valley Stream/Golden Fleece/
Ensign BMI. Atlantic 3669.

EDWIN STARR—Get Up-Whirlpoo! (3:59); producer: Edwin
Starr; writer: E. Starr; publishers: ATV/Zonal BMI. 20th Cen-
tury-Fox TC2455.

GEORGE DUKE-Brazilian Love Affair (3:45); producer:
George Duke; writer: G. Duke; publisher: Myeenae ASCAP.
Epic 950898 (CBS).

TTF—(Baby) | Can't Get Over Losing You (3:53); producer:
Corey Wade; writer: P. Gaines; publisher: Mayfield BMI. RS0/
Curtom RS1035.

BOOKER T. JONES—The Best Of You (3:57); producers: David
Anderle, Booker T. Jones; writer: Booker T. Jones; publishers:
Irving/House Of Jones BMI. A&M 2234.

MASS PRODUCTION—Shante (4:44); producer: Mass Produc-
tion; writer: T. Williams; publisher: Two Pepper ASCAP. Cotil-
fion 45018 (Atlantic).

MICHAEL ZAGER BAND-Don't Sneak On Me (3:18); pro-
ducer: Michael Zager; writer: M. Zager; publisher. none
listed. Columbia 111273.

DAVID OLIVER—Love TKO (3:15); producer: Wayne Hender-
son; writers: Gip Noble, Cecil Womack, David Otiver; publish-
ers: Relax/Ele-Corn BMI. Mercury 76067.

PLEASURE—Yearnin' Burnin’ (4:34); producer: Nathaniel
Phillips, Michael Hepburn, Phil Kaffel; writer: M. McClain, D.
Hepburn, B. Carter, M. Hepburn, N. Phillips; publisher: Three
Hundred Sixty ASCAP. Fantasy F893AS.

DONNA WASHINGTON—First Things First (4:25); producers:
Don Daniels, Dr. Cecil Hale; writers: D. Daniels, J. Springer, B.
Smith; publisher: Jobete ASCAP. Capitol P4881.

rCountrg

KENNY ROGERS—Love The World Away (3:11); producer:
Larry Butler; writers: Bob Morrison-Johnny Wilson; publisher:
Southern Nights Music, ASCAP. United Artists UAX1359Y. A
simple beginning leads to a grand chorus in this powerful bal-
lad. Heavily influenced by strings and piano, the record still
gains its strength from Roger’s impeccable style.

RONNIE MILSAP-Cowboys And Clowns (3:25); producer:
Snuff Garrett; writers: S. Dorff-G. Harju-L. Herbstritt-S. Gar-
rett; publishers: Peso, Warner-Tamerlane, Bronco, BMI/Se-
nor WB, Billy, ASCAP, RCA JH12006. Milsap convincingly ren-
ders this song from the soundtrack of “Bronco Billy." It's a
bittersweet ballad, laced with strings and steel. The B-side,
“Misery Loves Company,” is also a strong song that would
have made a good followup release.

JEANNE PRUETT-It's Too Late (3:21); producer: Walter
Haynes; writers: Bourke-Dobbins-Wilson; publisher: Chap-
pell, ASCAP, IBC 00010A. Pruett will maintain her remarkable
chart comeback with this song that perfectly fits her voice
that reflects a world both lonesome and distant. Guitars and
background voices provide a smoothing effect that dramati-
cally counterpoints the pessimism of the lyrics.

BARBARA MANDRELL—Crackers (2:30); producer: Tom
Collins; writers: Kye Fleming-Dennis W. Morgan; publisher:
Pi-Gem, BMI. MCA 41263. Mandrell does her usual expert vo-
cal job with this frothy love treatise. The singer and song
don't jell as effectively as past Mandrell efforts, but sprightly
piano and stabs of electric guitar give it a bounce.

GEORGE JONES AND JOHNNY PAYCHECK—When You're
Ugly Like Us (You Just Natrually Got To Be Cool) (2:25); pro-
ducer: Billy Sherrill; writers: D. Goodman-R. Schulman; pub-
lisher: Pi-Gem, BMI. Epic 950891. This fun song allows Jones
and Paycheck to swap some goodnatured pointed barbs. The
live wire instrumentation features some beguiling electric
guitar and a peppery piano.

EDDY ARNOLD—That's What | Get For Loving You (2:43);
producer: Bob Montgomery; writer: Bobby Springfield; pub-
lisher: House of Gold, BMI. RCA JH12039. Strings, back-
ground voices and rock heavy bass underlie Arnold’s straight
ahead delivery. It results in a catchy tune for light summer
listening.

EDDIE RABBITT—Drivin’ My Life Away (3:13); producer:
David Malloy; writers: Eddie Rabbitt/Even Stevens/Oavid
Malloy; publisher: DebOave/Briarpatch, BMI. Elektra 46656.
Great rocker from the movie, “Roadie,” snaps Rabbitt out of
the ballad mold and catapuits him straight toward Top 40.
His singing, brought out by an echo mix on his vocal, is
stronger than ever, and the record derives its tantalizing
punch from a superior thythm and drum track.

BILLIE JO SPEARS—Natural Attraction (3:23); producer:
Larry Butler; writers: D. Linde/A. Rush; publisher: Combine,
BMI. United Artists UAX1358. Superb production of this
“Standing Tall" cut. Powerful percussion, complete with
subtle congo beat, enhances Spears’ sensual rendition of this
love melody.

JOE STAMPLEY —Haven't | Loved You Somewhere Before
(2:44); producer: Ray Baker; writers: J. Hodges-C. Moore-D.
Hodges; publishers: Brandwood/Mullet, BMI. Epic 960893.
Rippling piano ivories, bass and tasty electric guitar lead
smoothly into this strong country ballad that's doubly effec-
tive because of its simplicity and clean production. Stampley
has an affable voice that comes off well here.

KENNY DALE-Thank You, Ever-Lovin’ (2:57); producer:
Bob Montgomery; writer: Kenny O'Dell; publisher: Hungry
Mountain, BMI. Capitol P4882. Refreshing upbeat change

Top Sing

from Dale's more recent MOR offerings. Background vocals
harmonize beautifully with Kenny's clear baritone. Tambour-
ine adds a stylish touch to orchestration.

RONNIE McDOWELL—How Far Do You Want To Go (2:55);
producer: Buddy Killen; writers: B. Killen-R. McDowell; pub-
lishers: Tree/Strawberry Lane, BMI. Epic 950895. McDowell
has a solid country entry that makes no MOR pretensions
here. Lyrically and instrumentally, the song delivers a moving
country ballad with simple, straightforward and clean produc-
tion. Piano and guitar provide a spare showcase for
McDowell's untouchable vocal talent.

GAIL DAVIES—Good Lovin' Man (3:21); producer: Gail
Davies; writer: Gail Davies, publisher: Dickerson/Beech-
wood/Sister John, BMI. Warner Bros. 49263. Another fine
outing, this single is a classy rhythmic uptempo release with
warm backgrounds, solid guitar and various percussion in-
strumentation. The Fleetwood Mac feel to the record doesn't
hurt at all.

JOHNNY CARVER—-Fingertips (2:57); producer: Bud
Reneau; writer: Johnny Carver; publisher: Emeryville, BMI.
Equity ER 1902. Longtime country favorite. Carver's back on
the recording scene with a fluid ballad in a fine arrangement.
Imaginative production gives Carver the chance to shine vo-
cally, and the hook on this song is effective.

recommended

PORTER WAGONER & DOLLY PARTON—Making Plans (2:09);
producer: Porter Wagoner; writers: Russell/Morrison; pub-
lisher: Sure-Fire, BMI. RCA JH11983.

TOMMY OVERSTREET—Sue (2:43); producer: Bob Millsap;
writer: A.C. Little, Jr.; publisher: Sea Dog. ASCAP. Elektra
£46658.

ROY HEAD—Long Drop (3:04); producer: Eddie Kilroy; writer:
Pix Pickford; publisher: WB, ASCAP. Elektra £46653.

MICKI FUHRMAN-I Want To Dance All Night Forever (2:42);
producer: Jim Fogelsong; writer: Micki Fuhrman; Welbeck/
One Three Nine, ASCAP. MCA 41220.

DICK FELLER—The Credit Card Song (3:24); producers: Larry
Lee & Larry Butler; writer: Dick Feller; publisher: House of
Cash, BM!. United Artists UAX1357.

ORION-Texas Tea (2:29); producer: Mac Weiman; writer:
Ben Peters; publisher: Shelby Singleton, BMI. Sun SUN1153.

SAM HALL—Nobody's Gonna Ever Love You Better (2:58);
producer: Charlie Fields; writer: Lincoln Bodine; publishers:
Bodine/Jason Dee, BMI. Sun Rize SR111.

J. MURPHY MARTIN—Love's Driving Me Insane (3:05); pro-

le Picks
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ducers: Joe Gibson & J. Murphy Martin; writer: J. Murphy
Martin; publisher: Phono, SESAC. Soundwaves SW4605.

PAT GARRETT—Sexy Ole Lady (2:31); producers: Scott Tutt &
Pat Garrett; writer: Pat Garrett; publishers: Red Barn/Buzz-
herb, BMI, Goldust GD101.

4% Adult =
Contemporary

ROY ORBISON & EMMYLOU HARRIS—That Lovin' Feelin'
Again (4:08); producer: Brian Ahern; writers: Roy Orbison,
Chris Price; publisher: Acuff-Rose BMI. Warner Bros.
WBS49262. This is a pretty duet from the “Roadie” sound-
track. Acoustic guitar is the perfect backdrop for this bitter-
sweet ballad, and lyrics are convincingly sung by Orbison and
especially Harris.

recommended

LIVINGSTON TAYLOR-First Time Love (2:41); producers: Jeff
Baxter, John Boylan; writer: P. Alger; publisher: Bait & Beer
ASCAP. Epic 950894 (CBS).

TOBY BEAU-If | Were You (3:24); producers: Jerry Fuller/
Moonchild Prod.; writers: J. Fuller, J. Hobbs; publishers: Full-
ness/Blackwood BMI. RCA JH11964.

R
FirstTime Around

SILENCERS - Shiver And Shake (3:22); producers: Bob
Clearmountain, the Silencers; writers: W. King, C. Capiola;
publisher: Cactus ASCAP. Precision 2599800 (CBS). Debut
single by this group on the new CBS distributed Precision la-
bet is a perfect pop record with both lyrical and instrumental
hooks. Lead singer is Frankie Czuri, remembered best from
his vocal performances on the Jaggerz 1970 hit “The Rap-
per.”

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections refeased this week; recommended—a tune
predicted to land on the Hot 100 between 31 and 100. Review editor—
Ed Harrison.

Billboard’s Recommended LPs

e Continued from page 66

son. Out of Pittsburgh, this band plays crisp rock that can
appeal to Bruce Springsteen and Southside Johnny fans. The
six-piece outfit has the ragged appeal of a bar band though it
is very professional in approach. “Hypnotized” is the stand-
out track with its foping blues rhythm. Best cuts: “Hypno-
tized,” “Have A Good Time,” “We're Not Dead Yet,” “Rock
Ola.”

AL| THOMPSON—Take A Little Rhythm, A&M SP4803. Pro-
duced by Ali Thompson, Jon Kelly. Thompson writes the kind
of songs that takes more than one listening before appreciat-
ing his music. His songs don't jump out at you but instead
there are subtle lyrical and instrumental hooks that become
more and more noticeable with each spin. Check out “Take A
Little Rhythm,"” “Fool's Society” and “African Queen” for a
good sampling of Thompson's music. Acoustic guitar, electric
piano, sax and synthesizer play important roles in the song
construction. Best cuts: Those mentioned.

JOHN HIATT—Two Bit Monsters, MCA MCA5123. Produced by
Denny Bruce, John Hiatt. This singer/songwriter's second LP
on MCA takes him from the folk rock genre to the world of pop
rock, which at times is reminiscent of Billy Joel's latest rock
direction. Keyboards and acoustic guitar add texture to the
socially-worried songs. “Back To The War" is a midtempo,
catchy song luminated by Shane Keister's piano. Supporting
Hiatt on guitar is bassist Howard Epstein and Daryl Verdusco
on drums. Best cuts: “l Spy (For The FBI),” “Cop Party,”
“Back To The War.”

FRANCE JOLI-Tonight, Prelude PRL12179. Produced by Tony
Green. This LP of mostly ballad material is a bit of a depar-
ture for Joli—there is hardly a disco song here. Instead, it is
mostly MOR type production numbers, very smooth, and very
slick, and highlighting Joli's surprisingly mature vocals. Even
the upbeat numbers are more r&b flavored than disco.
Whether this LP sells or not, it still represents a serious long
term career move to a Johnny Carson/Las Vegas audience ap-
peal. Best cuts: “This Time,” "“Tough Luck,” “Feel Like Danc-
ing.”

HEGEL, RCA AFL13605. Produced by Ed Freeman, Hegel spe-
cializes in dynamic pop workouts (sort of latterday Andy Kim)
with an edge to the delivery that lifts it out of the ordinary.
The teenage angst of “Tommy, Judy And Me" —his first 45—is
the most appealing cut here, although other highlights in-
clude the catchy “Out Of My Mind,” and “You Wonder,” a
telling ballad. Hegel's band offers powerful percussion, driv-
ing guitars and chunky keyboards to good effect. Best cuts:
Those listed.

www americanradiohistorv com

VARIOUS ARTISTS—Made in Pittsburgh Vol. 1, Bogus
LP225801. Executive producer: Carl M. Grefenstette. As the
title implies, this is a compilation LP featuring some of the
young talent coming out of Pittsburgh. The styles range here
from new wave to country and while some of the stuff is
pretty primitive, nevertheless some seeds have been planted
here that may grow to full fruition. The most interesting acts
here appear to be the Hank Band, the Walk & Roll Brothers,
Leslie Smith, and Fragile. Best cuts: “(My Baby's In) Prep
School,” “Smokey Joe's Cafe,” “You Make Me High,” “Fool
Hearted Woman."”

soul

D.). ROGERS—The Message Is Still The Same, ARC/Columbia
JC36376. Produced by D.). Rogers, Jerry Peters. Rogers' third
album for the label showcases the several styles of this versa-
tile singer: the rhythmic funk of “Love Shuttle,” the sensi-
tivity of “I'm Your Real Friend” and “She Believes In Me,”
and the perky pop/soul of “Indivisible.” Rogers' forthright
vocals ride atop spunky keyboards, chinky brass and potent
percussion. Best cuts: Those mentioned.

SLICK—Go For It, Fantasy F9596. Various producers. Slick is a
three-woman aggregation, whose powerful solo and harmony
vocals are put to good use on cuts like the brass-driven title
track, the infectious “Betcha Bottom Dollar” and the Philly-
flecked ““Sunrise.” Instrumentation is sturdy and soulful in
back, while the girls wail out front. Best cuts: Those cited.

classical

BACH: OVERTURE IN D MAIOR, BRANDENBURG CONCERTO
NO. 5-The Engiish Concert, Pinnock, Archiv 2533440.
Brahms Symphony recordings all share a basic similarity in
sound, but things are different in the Baroque music field
where our ears are being re-educated by performances in an
historical mold. The sound of these period instrument rendi-
tions is mellower and more correctly proportioned than Bach
in modern orchestral dress, and the contrast gives dealers a
fresh new selling angle despite the many versions in the cata-
log. Beautifully detailed yet ambient sonics also are a strong
selling point.

SOLER: KEYBOARD WORKS—Rafael Puyana, harpsichord,
Mercury Golden Imports SRI75131. Soler's writing was nour-
ished in the sensuous rhythms of Spain’s popular dances and
there are countless opportunities for the performer to dazzle
his listeners in this music. Puyana choses to do precisely that
in performances that offer seething passion but never once
lose their sense of elegance or control. This previously re-
leased album deserves to be in every collection.
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From RAMBLIN’ MAN tc LUCKENBACH, TEXAS to A3 e wn e

MAOIL

GOOD HEARTED WOMAN, Waylon’s songs are classics!

His new MUSIC MAN album is no exception. THEME FROM
THE DUKES OF HAZZARD, the hit single CLYDE, Steely
Dan’s DO IT AGAIN and Jessi Colter's STORMS NEVER
LAST all stack up to a classic Waylon.

Waylon—everyone’s MUSIC MAN.

Ren

e
AHL1-3602

Representation: NEIL C. RESHEN/5« Main St./ Danbury, CT 06810/(203) 792-8880
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Jazz

Berkeley Fest Clicks At Gate
And Is Artistic Success As Well

e Continued from page 46 larly trumpeter Al Vizzutti who dis-

played a warm middle register with
occasional squeaky flurries into the
stratosphere. The set became overly
fluffy, however. following the en-

Parker recently departed from Stuff,
his absence was hardly felt as the ace
New York quintet burned its way
through some rock-solid funk.

Guitarist Eric Gale's ringing B.B.
King-like tone easily overshadowed
and more subdued tone of guitar-
mate Cornell Duptec, but it was pi-
anist Richard Tee and drummer
Steve Gadd who emerged as the
band’s stars, especially during two
segments in which they cooked to-
gether. achieving a remarkably full
sound, while the others laid out.

Chick Corea got off to a good
start, executing wondrously elfin
lines on the electric piano backed by
drummer Tom Brechtlein (whose
tom toms had a marvelous buoyancy
similar to those of Gadd) and bassist
Bunny Brunel.

Corea’s current band also fea-
tured two fine horn players, particu-

limited ability.

Guitarist Lee Ritenour was the
standout soloist of Saturday’s con-
cluding all-star jam. His author-
itative attack blew the others away,
excepting saxophonist Ronnie Laws
who put the chilled crowd in a party
groove with “Always There.”

Trumpeter Freddie Hubbard was
oo preoccupied with slight sound
problems to get down to serious
business, while flutist Hubert Laws
remained subdued for the most part.

pianist Jorge Dalto, bassist Abe La-

boriel, drummer Harvey Mason and

percussionist Ralph Macdonald.
Sunday’s concert began with 19-
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trance of Gail Moran. a vocalist of

The able rhythm section consisted of

year-old Berkeley drummer-saxo-
phonist Peter Apfelbaum’s 20-mem-

ber Heiroglyphics Ensemble, the

only avant-garde group on the bill.
(The Art Ensemble of Chicago can-
celled several days before.) Al-
though the audience was captivated
by the orchestra’s music, which hint-
ed of Mingus. Ellington and Sun
Ra. the band exceeded its allotted
time and had to be forceably re-
moved by stage hands.

Much to everyone’s surprise. John
McLaughlin came out with only
French guitarist Christian Escoude
to accompany him. In an all-acous-
tic set that included “Morning Of
The Carnival,” “Meeting Of The
Spirits™ and “Goodbye Pork Pie
Hat,” the two guitarists traded tlashy
licks for more than an hour. Escoude
providing a lyrical foil 1o
McLaughlin’s super-fast pyrotech-
nics.

A somewhat directionless per-
formance by pianist McCoy Tyner,
bassist Ron Carter and drummer Al
Foster failed to stir much excitement
and the resonance of Tyner's piano
was spoiled by a sound system
cranked up to a level more suited to
the fusion music that followed.

The crowd had eagerly awaited
the fusion dream band that featured
Herbie Hancock. Devadip Carlos
Santana, Stanley Clarke, Alphonse
Mouzon and Jon Lucien. After a
couple trio numbers with Hancock
on acoustic piano and a lush bossa
nova vocal by Lucien, Santana came
out for “Love Theme From Spar-
tacus,” his blistering blues-rock gui-
tar lines answered by Hancock’s
bouncy electric piano. Bassist Clarke
was featured on “Quiet Afternoon,™
followed by Hancock on a funk
treatment of “"Watermelon Man.”

John McLaughlin took over the
guitar for “Saturday Night.” playing
briefly on his knees as a three-man
percussion team led by Armando
Paraza churned out a sizzling salsa
groove. Santana returned, fretting
with onc hand as McLaughlin
picked with the other.

They reversed the process before
Santana took the guitar back en-
tirely and began playing it behind
his back, prompting Hancock to fol-
low suit with his clavitar. Despite
these rock star posturings, this was a
tight all-star jam that worked.

Jazz Beat

LOS ANGELES—Bruce Parsons is hosting a
one-hour show, “Strictly Jazz" on WEEJ-FM in
Port Charlotte, Fla., in the Southwestern portion
of the state Wednesdays from 9-10 p.m. He usu-
ally emphasizes two acts per stanza. The rest of
the day the station offers non-vocalized “plush
music.” Vocals are heard during his show.

Sarah Vaughan has been added to the Mon-
terey Jazz Festival's lineup which now includes
Dave Brubeck, Cal Tjader, Lionel Hampton,
Manhattan Transfer, Louie Bellson band, Bob
Brookmeyer, Slide Hampton, Clark Terry and
Richie Cole. The festival is also taking a package
to Brazil, Aug. 15-17 one month before its Cali-
fornia spectacular. Among the acts slated to per-
form in Rio are Al Jarreau, John McLaughlin,
Charlie Bird, Weather Report, the Art Ensemble
of Chicago, McCoy Tyner, Pat Metheny, George
Duke, Airto, Slide Hampten, Clark Terry and
Richie Cole.

Dionne Warwick returned to the Kool Jazz
Festival lineup Saturday (7) in San Diego, 20
years after she first appeared on one of its bills.
... Las Vegas has four stations programming
jazz: KNPR-FM from 9 p.m.-1 a.m.; KCEP-FM, 6-
9 am.; KDWN-AM, 7-10 p.m. and KORK-AM,
Sundays, 8-11 p.m.

Send items for Jazz Beat to Billboard, 3000
Sunset Blvd., Los Angeles, Calif. 50069.
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General News

Billboard photo by Jason Respini

BACKSTAGE BANTER—Shaun Cassidy, left, chats with Todd Rundgren fol-

lowing Rundgren and Utopia's performance at the Greek Theatre in Los An-
geles.

ELTON JOHN-21 At 33. MCA
MCAS121. Produced by Clive
Franks, Elton John.

This is a significant album for El-
ton John in more ways than onec.
Firstly, it reunites Elton with long-
time writing partner Bernie Taupin
on three cuts and secondly, it is
John’s most ambitious project since
1976°s “Blue Moves.”

Since "Blue Moves™ and the tem-
porary split with Taupin, Elton has
floundered with a number of disap-
pointing albums that simulta-
neously resulted in a drastic decline
in popularity and sales.

“A Simple Man.” though contain-
ing some perky tracks reminiscent of
old. did little to rejuvenate Elton’s
career. A three-cut experimental LP
tidled “The Thom Bell Sessions”
yielded a top 10 hit with “Mama
Can’t Buy You Love™ but more im-
portantly exposed a new side to his
music—r&b. And then there was the
ill-fated. poorly timed disco fiasco
“Victim Of Love™ which probably
should’ve never been released.

But it’s 1980 now and with the
writing talents of Taupin, Gary Os-
borne. Tom Robinson and Judic
Tzuke, Elton appears to be on the
rebound. The first single. “Little
Jeannie,” is his most graciously re-
ceived record since “Sorry Seems To
Be The Hardest Word™ in 1976.

“Little Jeannie™ recalls Elton’s
best pop songs with its lilting mel-
ody. lyrical cohesiveness and com-
pact structure. Jim Horn's brass ar-
rangement adds another dimension
to the song.

The opening track. “Chasing The
Crown.” a Taupin-penned song. can
be interpreted on a number of levels.
The most obvious interpretation of
the “crowd™ is thd rock crown that
Elton wants to reclaim. “I’m chusing
the crown, the crown, I'm chasing the
crown, I'm taking a turn in the right
direction by leaving his soul in the lost
and found/Chasing the crown/I'm
chasing the crown,” he sings, backed
by an exhuberant rhythm section
and supporting female vocals.

“Sartorial Eloquence™ written by
Elton and Tom Robinson, addresses
itself to the demise of a relationship.
Elton’s emotional vocal is in fine
form. while the chorus with its
grabbing hook, makes this one of the
album’s more penetrating and
thought provoking tracks.

“Two Rooms At The End Of The
World™ is clearly about Elton and
Bernie’s parting of the ways and
“aching feeling” for a reunion. With
lyrics by Taupin, the song, in narra-
tive form, painfulkk details the
trauma of the split and the personal
ordeal cach went through. “Door 10
door they would whisper/ Will they

Closeup

Elton John: Reunited with Bernie
Taupin on his most significant al-
bum since *Blue Moves.”

ever gel together/ Their rooms are dif-

Jerent temperatures I'm 1o0ld/ There’s

a change in their thinking/ And their
habits uneven/ But together the two of
them were mining gold” sings Elton
late in the song.

Side two kicks off with the final
Taupin contribution, *White Lady.
White Powder.” dealing with a fasci-
nation for cocaine. The track rocks
out behind Elton’s piano, a percus-
sive beat and backing vocals by
Eagles Don Henley, Glenn Frey and
Tim Schmit.

Elton gets a bit heavy handed and
carriecd away in “Dear God,” the
singer’s initial foray into gospel. The
song appears terribly overburdened
with Osborne’s self-serving  lyrics
that come off as a sermon. A chorale
vocal section bogs it down even
more.

“Never Gonna Fall In Love
Again™ isn’t one of the album’s
stronger cuts, yet Tom Robinson’s
way with words gives it a different
outlook on relationships. Richie
Cannata’s alto sax solo midway is
noteworthy.

“Take Me Back™ is a countryish
midtempo tune. made so by Byron
Berline’s fiddle.

The album concludes with “Give
Me The Love.” cowritten with Judie
Tzuke, an English singer/writer
whose own album was recently re-
leased here on John's Rocket label.

The track s somewhat over-
produced and laced with strings,
horns and overdubs. Yet Elton’s vo-
cals come across with conviction and
the imaginative arrangement keeps
it moving at a locomotive pace with
the exception of the more subdued
instrumental breaks.

With more John/Taupin collabo-
rations expected on Elton’s next al-
bum. the wait should be worth it.

ED HARRISON
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General News

FAVOR TIME—Eddie Money helps Be

rkeley, Calif., judge Mario Barsotti, by

performing at an election fundraiser on his behalf. The judge had sentenced
Money to four weekends in jail in 1969 for swiping a soda bottle from a store.

Burke Death Comes
As His ‘Trilogy’ Hits

By DAVE DEXTER JR.

LOS ANGELES—Sonny Burke's
death May 31 came at the moment
when he was enjoying what he con-
sidered the outstanding achicve-
ment of his career.

It was he who produced the three-
LP “Trilogy” album which put
Frank Sinatra back in the record
business (and high on the charts) af-
ter a long and frustrating drouth.

No one was aware that Burke, 66
years old March 22. had cancer. He
was active until two weeks before his
death. Many industry members were
present Tuesday (3) at St. Martin of
Tours Church for Roman Catholic
rites. Interment was at Holy Cross
Cemetery.

Burke’s birthplace was Scranton.
He clected to attend Duke Univ.,
where he led a crack swing band just
as Les Brown and Johnny Long had
led Duke bands before him. He and
Brown became lifelong friends in
North Carolina, maintaining their
unusually strong bond up until the
moment of Burke's death.

It was the summer of 1939 that
Sonny and his band were “discov-
ered.” New York writer-critic-record
producer John Hammond and this
Billboard scrivener drove from Chi-
cago to a small town in Michigan to
meet Burke, and watch him play
vibes in front of a remarkably musi-
cal group which Hammond quickly
signed to Columbia’s Vocalion la-
bel. *I can’t believe it.” Burke said
thatday. “I'll be on Count Basic¢’s la-
bel.”

Sam Donahue, a superior tenor
saxophonist. later took over Burke’s
band. Sonny turned to arranging. at-
tracting wide attention for his charts
for Charlie Spivak and Jimmy Dor-
sey, and then became active in Hol-
lywood radio and recording studios
as a conductor. Dinah Shore and
Peggy Lee were but two of the top-
flight singers who employed his tal-
ents.

Sonny was a low-key. gentlemany
man who never cracked under the
stresses of recording. He was a fam-
ily man. married 40 years to Dorothy
Gillis, and the father of four sons
and one daughter. One son, Mi-
chael, died as a child. With Les
Brown’s help, the Burkes worked
diligently to maintain the Michael
Burke Foundation at St. John's Hos-
pital in Santa Monica, near the
Burke residence. Mrs. Burke last
week asked friends of the family to
remember her late husband with do-
nations to the Foundation.

Burke worked as West Coast a&r
chief for Decca Records {(absorbed
in the 1960s by MCA) for more than
a decade, producing scores of Bing
Crosby disks. He then segued over to
Warner Bros. in Burbank. where he
was a successful music director. It

was in that slot that he first started
working with Sinatra.

It wasn't all roses. however. For a
couple of years, a decade ago. Sonny
launched his own Daybreak label.

“I believe.” he told me, “that good
music will find a market despite the
rock 'n’ roll situation. I've saved a
few dollars over the years. Now it’s
time for me to put something back
into music.”

Burke recorded Les Brown’s
band, Dick Haymes, Frank Sinatra
Jr., the orchestra of Nelson Riddle
and other talents which he was con-
vinced belonged up on the charts.
He paid top dollar for attractive
graphics and assigned me to write
annotation. He hired veteran indus-
try exccutive Bobby Weiss to oper-
ate the business end of the venture.

But Daybreak failed. "It was a
case of inadequate distribution and
the Top 40 stations refusing to pro-
gram our masters,” Burke said later.
He dropped about $100.000 but in-
sisted he never regretted the loss.

Burke had been a member of
ASCAP since 1942, His composi-
tions included “Midnight Sun.”
“Black Coffee.” “They Were Doing
The Mambo,” "How It Lies, How It
Lies” and “Somcbody Bigger Than
You And 1. all of which were re-
corded by prominent singers and
bands.

For all his success producing
Crosby and other stars over the
years, it was his recent work with Si-
natra on “Trilogy™ that pleased
Burke the most. The project re-
quired a year, and the complexities
involved in taping the three im-
mense orchestras led by Billy May.
Don Costa and Gordon Jenkins cou-
pled with overseeing the graphics.
annotation, mixdowns and other in-
gredients posed a gigantic challenge
to Sonny. Jenkins’ complicated
“The Future” composition de-
manded a 150-piece symphony or-
chestra as well as a vocal choir, an
assemblage so large that Burke had
to take over the Shrine Auditorium
in Los Angeles to accommodate the
troupe.

Counting technicians, more than
500 persons participated in the mak-
ing of “Trilogy.”

“Frank had not been happy with
his records of the 1970s,” Burke said
when “Trilogy™ was released last
March. “He hadn’t made an album
in five years. I wanted him to stop
doing songs he wasn’t comfortable
with. He's a mature. sophisticated,
elegant kind of guy and the music he
records should fit his image.

“I frankly told Sinatra what I
thought. honestly, as a fan. I con-
vinced him his style wasn’t coming
across on vinyl. and he agreed. but it
took a long time to achieve what we

_Lifelines

Births

Boy, Will Emery, to Annie and
Rusty Young in Los Angeles June 4.
Father is coleader of Poco.

x  *x  *

Girl, Mera Ashley, to Bonnie and
Warren Goodman May 21 in Santa
Monica, Calif. Father is a buyer for
the Tower retail chain.

x K %

Girl, Katharine Elizabeth, to
Laura Plotkin Young and Doug
Young May 30 in Los Angeles.
Mother is in the a&r department at
Elektra Records.

Marriages

Bernie Taupin, singer-songwriter,
to Toni Russo, model, May 30 in San
Francisco.

*  x ok

Dave Mason, singer, to Dana Fo-
ley June 1 in Malibu, Calif. Mason is
an original member of Traffic.

T

Terry Ellis of Chrysalis Records to
Daniele Moeller, actress, at Tortoa
in the British Virgin Islands last
month. Ellis’ partner in Chrysalis,
Chris Wright, stood as best man.

*  kx  *

Joseph E. Zerga, who operates
three publishing firms in Vienna,
Austria, and Las Vegas, to Manuela
Viktoria Stinauer May 29 in Vienna.
Zerga was in the a&r department at
Capitol Records, Los Angeles,
throughout the 1950s before moving
into publishing. Mrs. Zerga also pub-
lishes music and operates the Lion
Baby record label in Vienna.

T

Karen Duckett, former recep-
tionist at Billboard’s Los Angeles of-
fices, to Nicholas Marucci, computer
coordinator in Billboard’s chart re-
search wing, June 7 in Devon, Eng-
land.

* x  x

Carmen Browne, air personality at
St. Louis KMJM-FM, to Randy
Bender May 28 in St. Louis.

*  x %

Doreen D’Agostino, East Coast
press and artist development coor-
dinator with Capitol Records, to
Rick Nappi in New York May 29.
Bridegroom is a hair designer.

Deaths

Arthur C. Nielsen, 83, founder-di-
rector of the marketing research firm
best known for its radio and tele-
vision ratings, June 1 in Winnetka,
1. He founded the A.C. Nielsen Co.,
in 1923 and remained active in the
operation until 1979.

* x  x

Ted Shapiro, 81, composer of “If |
Had You,” “A Handful Of Stars,”
“Starlight Souvenirs,” “To You™ and
numerous other pop tunes, May 26 at
his residence in Bay Harbor, Fla.
Shapiro was Sophie Tucker’s accom-
panist for 40 years and appeared with
her in motion pictures and on tele-
vision. At one time he operated his
own publishing firm. He is survived
by his widow, a son and two daugh-
ters.

had in mind because he did a lot of
personal appearances, including a
trip to Egypt. But, with patience, it
all came together.

“There’s a time and place for all
kinds of music today.” Burke said. *I
think Sinatra’s time is here again, if
it ever actually went away.”

Joseph Francis Burke left, in ad-
dition to his widow Dorothy and
four children, six grandchildren.

SEEKS SALSA MUSIC

CBS Inti Opens Puerto Rico Branch

NEW YORK-Discos CBS Inter-
national, formed in January 1980 to
manage CBS’ Latin product in the
U.S. with Ron Chaimowitz as vice
president and general manager. has
opened a new subsidiary in Puerto
Rico. Sales manager Enrique Gon-
zalez is temporarily supervising the
operation and reporting directly to
Juan Antonio Estevez Jr.. the East-
ern regional sales and promotion
manager in Miami.

Discos CBS International de
Puerto Rico will distribute CBS’
Latin product and is also talking
with local talent—Yolandita Monge

and Danny Rivera, among others—
about joining the new company.

“We know Discos CBS is weak in
salsa product.” says Chaimowitz,
*and we are looking for salsa groups
to reinforce our repertoire.”

Chaimowitz also informs that Dis-
cos CBS International has the exclu-
sive rights for distribution in the
U.S. and Puerto Rico of the new
Abba LP in Spanish. “Gracias Por
La musica” (*Thanks For The Mu-
sic”) which includes the hit “Chi-
quitita.” Elsewhere in Latin Amer-
ica Abba is distributed by RCA.

Hurtt Launching Philly Gospel Label

PHILADELPHIA—Phil Hurtt,
who has an impressive track record
as a writer and producer for the likes
of the Village People. the Spinners
and the O’Jays. has turned his tal-
ents to the gospel ficld.

With Bette McCullough his first
artist. Hurtt has launched his own
gospel label here, Gospel Gems.

Joining McCullough with a gos-
pel group he names Voices Of
Praise. Hurtt put together the label’s

first album titled “It's Just Jesus.”
Originally. Hurtt had signed
McCullough as a writer, but when
he heard her sing gospel with the
Voices group made up of choir
members from various local
churches. he signed her as a record-
ing artist. Admitting that his own
musical background is of gospel ori-
gin, Hurtt aims to make capital of
the interest in gospel in the black
community.
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Billboard Hot l Otln I_P
Special Survey s

SAN ANTONIO (Pop)

NEW YORK (Pop)

This TITLE-Artist, Label &
Week | Number (Distributing Label)

1 | MANOELA TORRLS
Se te fue viva la paolma CBS 20335

2 | JULIO IGLESIAS
Hey CBS 50302

3 | LOSTIGRES DEL NORTE
En la plaza Ganibald) Fama 594

4 | RAMON AYALA
Fredy 1165

5 | NELSON NED

Primavera de una vida Alhambra 10501

6 | LITTLE JOE & THE FAMILY
De colores Fredy 021

7 | CAMILO SESTO

15 Exitos mas grandes Telediscos 1011

8 | JUAN GABRIEL
Recuerdos Pronto 1076

9 | VICENTE FERNANDEZ
El tahur CBS 892

10 | RAFAEL
Como yo te amo Alhambra 60143

11 | LOS REYES LOCOS
CBS 20358

12 | RUBEN NARANJO
Si senor Sarape 1148

13 | ROBERTO PULIDO
Mi Pequenito ARV 1061

14 | RIGO TOVAR
14 Exitos de oro Profono 2003

15 | CHELO
Ya me voy Musart 1775

16 | JIMMY EDWARDS
Scarpio 209

17 | GROUP MAZ2
Cara 017

18 | GRUPO FELICIDAD

Hermosa carino Fire ball 1005

19 | ANGELA CARRASCO
Quererte a ti Pronto 1069

20 | PEDRITO FERNANDEZ
CBS 20303

21 | ESTRELLAS DE ORO
Vol # 2 America 1007

22 | ROBERTO CARLOS
CBS 12301

23 | CACTUS COUNTRY BAND
Hacienda 7918

24 | JOSE JOSE

Si me dajas ahora Pranto 1070

25 | JOSE LUIS RODRIGUEZ
Por si volvieras TH 2057

This | TITLE-Artist, Label &
Week | Number (Distributing Label)

1 | JULIO IGLESIAS
Hey CBS 50302

2 | CAMILO SESTO

15 Exitos mas grandes Teleciscos 1011

3 | NELSON NED

Primavera de una vida Alhambra 10501

4 | RAFAEL
te ano Alhambra 60149
5 | ROBERTO CARLOS '.
Desahogo CBS 12301 |
6 | GILBERTO MONROY
Artomax 622

7 | ANGELA CARRASCO
Quererte a ti Pronto 1069

8 | JOANA ROSALY
Velvet 8030

9 | ESTRELLAS DE ORO
| Vol # 2 America 1007

10 | JOSEJOSE

Si me dajas ahora Pronto 1070

11 | ROCIO JURADO

Senora Arcano 3485

JUAN GABRIEL
Pronto 1076

LEONARDO PANIAGUA
Vol #9 Discolor 4418

JOHNNY ALBINO
Star bnite 176

15 | MONEOLA TORRES
Que me perdone tu senora CBS 20302

16 | ANTHONY RIOS
Vivencias Algar 001

17 | JOSELUIS
Por si volvieras TH 2057

18 | NELSON NED

Mi manera de amar West side latino 4120

12
13
14

19 | MiLt
Ngar 16

20 | FELITOFELIX
Mega 3003

21 | SOPHY
Velvet 3003

22 | VICENTE FERNANDEZ
El tahur CBS 892

23 | PEDRITO FERNANDEZ
CBS 20303

24 | JOSEORTIZ

Tizor 1031

25 | LIDIACARO
Alhambra 163
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LOVE THE WORLD AWAY—Kenny Rogers
United Artists

MAKE A LITTLE MAGIC—The Dirt Band
United Artists

ing, or otherwise, without the prior written permission SEE TOP SINGLE PICKS REVIEWS, Page 68
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(Clive Franks & Elton John), E. John, G. Osborne, MCA 41236 WBM (Bobby Caldwell), B. Caldwell, Clouds 21 (T.X.) cPP 76| 80 2 THE VERY LAST TIME=otooi
ﬁ 9 | 18 | CARS—Gary Numan . 43| 4 6 | POWER—The Temptations (Todd Rundgren & Dtopia), Utopia, Bearsvlle 49247
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STAR PERFORMERS: Stars are awarded on the Hot 100 chart b

d on the foll

ing upward movement. 1-10 Strong increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 posi-

tions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week's starred positions are maintained without a star if the product is in a holding period. This will, in some cases,

block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above.

fication as "‘million seller.” (Seal indicated by bullet.) 4« Recording Industry Assn. Of America seal of certification as “‘two-million seller."

BB = Big Bells; B-3 = Big Three Pub.; BP = Bradley Pub.; CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPl = Cimino Pub.; CPP = Columbia Pictures Pub.; FMC = Frank Music Corp.; HAN
PSP = Peer Southern Pub.; PLY = Plymouth Music; PSI

HOT 100 A-Z-(Publisher-Licensee)

Against The Wind (Gear, ASCAP) 5

All Out Of Love (Arista, ASCAP) 71

All N ht Long (Wow & Flutter,
P,

Al N.gm Thing (Ackee, ASCAP) ... 53
A Lover's Holiday (Little Macho,
),

ASCAP]

And The Cradlo Wwill Rock (Van
AP)

Halen, ASC.

Angels Say No (Tulone Keliev BMI) 41
Another Brick In The Wall (Pink
Floyd, Unichappel, BMI).......
Machine (WB/Holmes
Music, ASCAP) ..
Ashes By Now (Jolly Cheeks, BMI)
Atomic (Rare Blue/Monster Island,
ASCAP)

Answerin,
Line

Back Of My Hnnd (w8, AKIAP) w

Back YOglhev Again (Scarab, BMI)
rt Of Me (Rubicon, BMI)

Brass In Pocket (Al Gallico, BMI) ..

Biggest

A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compvled by the Charts Dept.

Fame (MGM, BMI)

Breakdown Dead Ahead (Boz
Scaggs, ASCAP/Foster Frees/
Irving, BMI)... 25
38 Call Me (Ensngn BMI/Cockaway,

Anne/Bobby Caldwell, BMI). 42
Coming Up (MPL, ASCAP)....
Cupid (Kags/Sumac, BMI)......
Don't Fall In Love With A Dreamer

(Appian/Almo/Quixotic, ASCAP). 12

l§ | Can't Help It (St

33 Unichappell, BMI)

= Publishers Sales Inc.; WBM

Funkytown (Rick's/Steve
Greenberg/Rightsong, BMI)...

Gee Whiz (East Memphis, BMI)

Gimme Some Lovin® (Island, BMI)...

ASCA|
Cars (Beggars Banquet/Andrew Ragpy Togsther (Hudson Bay, BA)
2 Heath, PRS) g Heart Hotels (Hickory Grove/ApnI
Clones (Mount Hope, ASCAP) 45  ASCAP)
57 Coming Down From Love (Sherlyn Hurt So Bad (Vogue, BMI)

| Can Survive (Triumph, CAPAC)..

| Don't Want To Walk Wlmoul You

5 Don't Push u Don't Force It (Jim (Paramount, ASCAP).
48 Edd, BM v 95 I'm Alive (Jet/Unart/Blackwood,
Don't Sn‘z Goodmgh! (Bowna BMI)
44 ASCAP) 94 |'M Happy Just To Dance With You
84 Empire Strikes Back (Fox Fanfare/ (Maciean, BMI)...........
02 g v, S). In A Hat Band, BMI
3 Everythlng Works If You Let it n Amarica (Hat Ba ) E
16 Adult, BMI) .. 9 Into The Night (Papa Jack, EM()

1 It's For You (Big Stick, BMI) ol DR

62 |t's Still Rock And Roll To Me Love And Loneliness (ngm

47 (Impulsive/April, ASCAP) 7 ASCAP)

82 Jo Jo (Boz Scaggs/Almo, ASCAP/ Love Stinks (Cantor City, ASC.AP)
Foster Frees/Irving, BMI) ........... 74  Magic (John Farrar, BMI)

97 King Of The Hill (Critique, BMI)

15 Lady (Spectrum VII/Yours, Mine,
Ours, ASCAP)...

Landlord (Nic-O-Val, ASCAP).......... 87
60 Let Me Be The Clock (Bertam,
ASCAP)

91

Let Me Love You Tomgm (Kemucly
Wonder, BMI/Prairie Lug

Let My Love Open The Dool
(Towser Tunes, BMI)......... ... 69

. 58 Lers Gel Serious (mm Bull,
AP)..

85

78

ASCAP)

= Warner Bros. Music
88 Is This Love (Bob Marley/Almo,
ASCAP) ! a

Little Jeannie (Jodrell, ASCAP)
Lost In Love (Arista BRM/Riva,
ASCAP) "

55  Misunderstanding (Hit & Run/Pun,
ASCAP)

‘:JS 888 8 =

More Love (Jobete ASCAP)

New Romance (Land Of Dreams/
Arista, ASCAP) .......

One Fu)w Day (Saecn Gems EMl

One More Tlme Fof Love (Goldaﬂ
Cornflake, BMI).........

Only The Lonely(Bema, ASCAP)

On The Rebound (April/Russell
Ballard, ASCAP)

Pilot Of The Airwaves (Mkn

14 ASCAP).. 96

28 B 8

2
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L] Recording Industry Assn. Of America seal of certi-

(Seal indicated by triangle.)
Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ABP = April Blackwood Pub.; ALF = Alfred Publishing; ALM =

Peso/Kidada, BMI
Shining Star (Content, BMI) ..
Shotaun Rider (House Of Gold,

MI) .

Power (M.dmgh( Sun, ASCAP/
MI).
R»de L|ke The Wma (Pop N Rdl
ASCAP)

Run Like Hell (Pmk Fk)yd
Unichappell, BMI)
Sailing (Pop N' Roll, ASCAP)
Sexy Eyes (April, ASCAP/
Blackwood, BMI).
She's Out Of My Life (Fiddleback/
1)

Srwuld ve Nmr Let You Go
(Knshr\ef ASCAP/ApnI/Kndd-c
MI) ...
SAS(N! 01 The Moon (Fleetwood
Mac, BMI)

Sllpslream (lnlcuang/T»m(ooe/
Midson, ASCAP).. .

43

24

Somethin' ‘bout You Baby | Like
(Colgems-EMI, ASCAP).

Stand By Me (R-ghrsong/‘l’no BMI) 46

Steal Away (Bib Ears/Chome
Willie/Goda/Oozlefince, ASCAP).. 10

Almo Publications; A-R = Acuff-Rose; B-M = Belwin Mills;
Hansen Pub.; IMM = Ivan Mogull Music; MCA = MCA Music;

Theme From New York, New York
(Unart, BMI)......... 32

Time For Me To Fly (Fale ASCAP).. 79

Tired Of Toein' The Line (TRO.
Cheshire, BMI) ..... 26

9 Slomp (State Of The Art's/ Train In Vain (Riva, ASCAP)....... 61
77 Rodsongs, ASCAP) . 17 Twilight Zone (Blackwood/Garden
Sweet Sensation (Frozen Butterfly, Rake, BMi/Heen, ASCAP)............ 30
19 BMI) 3 Tn(%?(l’a;'es :(Sé::,)&m Time
ladiola,
11 Ta:es(?Alf;)m! il (Almo 2 g2 Walks Like A Lady (Weed High
22 Take You Tonight (Lost Cabin “'3""}'"' BM')R ey
B T‘“"SC'X"; Time (Avant Garde. 65 We Were Maearit To B Lovars (200h %
Century/Nearytunes, ASCAP)
23 Yh'ervB"l‘u: Sﬁe)(klm ASCAP/ 81 With You I'm Born Agam (Check
¥ Out, B
The Rose (In Dispute)............... . 4 \wondering Wbera The Lms Are
86 The Seduction (Ensign, BMI)........... 80 (Golden Mountain)... 5 21
The Very Last Tlme (Umrtmy/ You May Be Right (Impulsive/April,
70 Fiction, BMI) ... e ] ASCAP)..... asspbon sesissanisris < TP
of Blllboard.
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These are only
some of the reasons \_

BLACK MUSIC ASSOCIATION
2ND ANNUAL CONFERENCE

SHERATON WASHINGTON HOTEL,

JUNE 26-30, 1980

WASHINGTON, D.C.

J

You owe it to

yourself to attend: WORKSHOPS / SEMINARS

SONGWRITER’S FORUM—Chaired by Len Chandier, Co-Director of the
Alternative Chorus: Songwriters Showcase

MARKETING SURVEY OF BLACK MUSIC: A Research Presentation by
Music Retailer—Chaired and Presented by Sid Davis, Editor of Music Retailer
CAREER BUILDING—Chaired by George Schiffer, President, Corporate
Affairs Limited

ALL ABOUT RECORDING STUDIOS—Chaired by Joe Tarsia, President,
Sigma Sound Studios, Inc.

ALL ABOUT RECORDING AND PUBLISHING DEALS—Chaired by
Louise West, Kendall Minter, Attorneys, Jones Micheal & Cherot and
David Franklin, Attorney, David Franklin Assoc.

CONCERT PROMOTION: HOW TO PRODUCE AND PROMOTE BLACK
MUSIC CONCERTS—Chaired by Bill Washington, President, Dimensions
Unlimited Inc.

BLACKS IN THEATRE—Co-Chaired and Moderated by Ossie Davis,
Producer and Woodie King, Jr., Producer

ASCAP, BMI, SESAC: THE IMPORTANCE OF BELONGING TO A PER-
FORMING RIGHTS SOCIETY—Chaired by Earl Shelton, President, Mighty
Three Music

MAKING IT IN THE MOVIES: A FILM BUSINESS GUIDE—Co-Chaired
by Actress Beverly Todd and Actor C. L. Williams

A F of M, AFTRA, EQUITY, SAG: THE DIFFERENCES AND BENEFITS
OF INDUSTRY UNIONS—Moderated by Lenore Loveman, Director of
Membership Education and Communication, Actors Equity Association
PROGRAMMING BLACK MUSIC IN THE 80°S—Co-Chaired by Jim
Maddox, Senior Vice President, KMJQ Radio and Bill Speed, Radio & Records
BANKING REALITIES FOR THE SMALL BUSINESS OWNER IN THE
80’S—Co-Chaired by Rayfield Russ, Assistant Treasurer, Pickwick Inter-
national, Inc., and Tommy Goines, Executive Director, National Bankers
Association

WHAT MAKES A HIT: HOW TO PRODUCE AND RECORD THEM—
Chaired by James Mtume, Producer

PANELS OF RESOLVE

MUSIC INDUSTRY TRADE ASSOCIATIONS AND HOW THEY MESH—
Chaired by Joe Cohen, Executive Vice President, National Association of
Recording Merchandisers

BLACK MUSIC IN TELEVISION—Chaired by Chuck Smiley, Vice Presi-
dent, Theatrical Motion Pictures and Television Affairs for ABC-TV
BLACK MUSIC CONCERT PROMOTION: A MODEL CODE OF ETHICS
AND PROFESSIONAL CONDUCT—Chaired by George Schiffer, Presi-

dent, Corporate Affairs, Ltd.
FCC, BLACK RADIO AND THE BLACK COMMUNITY—Co-Chaired by
George Ware and David Honig, Assistant Professor, School of Communi-
cations at Howard University
PLAN FOR IMPROVEMENT OF PROSPECTS FOR STRENGTHENED

MERCHANDISING ABILITY THROUGH FINANCIAL DEVELOPMENT
—Co-Chaired by BMA Board Members, Calvin Simpson angd Jim Tyrrell

CONSUMER PRINT MEDIA RESPONSIBILITY TO BLACK MUSIC
ARTISTS—Co-Chaired by Regina Jones, Chairman, SOUL, and Joe
Moore, Music Consultant, New York Daily News

DEVELOPING BMA’S AWARDS AND HALL OF FAME—Co-Chaired by
Ewart Abner, Music Industry Consultant} and Dave Clark, National Promo-
tion Director, Malaco Records

ARE YOU GOING TO BE $OUND FOR THE 80°S?

AGENDA HIGHLIGHTS

* WHAT IS BMA? An Audio Visual Presentation, Courtesy of RCA Records
« KEYNOTE ADDRESS by Walter R. Yetnikoff, President, CBS Recards
Group. “BLACK MUSIC: $OUND FOR THE 80'S"
« A NARM Audio Visual Presentation: “GIVE THE GIFT OF MUSIC”
. ERIB%TE TO GOSPEL by the Gospel Keynotes, Courtesy of Nashboro
ecords
« BMA SALUTE TO PRESIDENT AND MRS. CARTER FOR THEIR
CULTURAL CONTRIBUTIONS, Host: CBS Records
e GENERAL SESSION/BRUNCH
Host: Philadelphia International Records
Featuring; THE BLACK LEADERSHIP FORUM—AN Overview Presentation
« PERFORMANCE RIGHTS BILL HR 997—An Update by RIAA and NAB
e COCKTAIL RECEPTION/LIGHT BUFFET
Host: A&M Records )
« WHAT IS BLACK MUSIC? A Panel Co-Chaired by James Tyrrell and
George Ware, BMA Board Members

? PLEASE NOTE:
For additional Conference Information Contact:
BMA Membership Department
1500 Locust St., Suite 1905, Philadelphia, Pa. 19102

(215) 545-8600
LrnO
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Eric CIapton .oooo.cceoo oo 3 GratetulDead . Patti La Belle. Luciano P: Fame Tommy Tutone ... 95
Bruce Cockburn 47 VanHalen ....... Ronnie Laws Bernadette Pater: The Electric Horseman . 1 Utopia ............ 67
Natalie Cole Dary! Hall Led Zeppei Point Blank The Empire Strikes Back 10 Dionne Warwick. 94
Con Funk Shun Herbie Hancock .. Def Leppar: Palice The Rose Groves Washingt 86

Alice Cooper ...

Every care for the accuracy of suggested list prices has been taken. Billboard does not assume
@ RECORDING INDUSTRY ASSN. OF AMERICA seal for sales of 500,000 units.

Emmylou Harris...

Gordon Lightfoot ..

Pretenders.....

tor errors or

A RECORDING INDUSTRY ASSN. OF AMERICA seal for sates of 1,000.000 units
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HOUSTON--“Urban Cowboy,”
the Paramount film which pre-
miered here Thursday (5), has been
drawing mixed early reviews but its
music has been uniformly praised.
The 35-song score is unique in that it
draws on four sources of music.

The Charlie Daniels Band, Bon-
nie Raitt, Johnny Lee and Mickey
Gilley are all seen performing live
from the stage of Gilley’s nightclub,
plus there is music emanating from
jukeboxes and radios, soundtrack
material laid over scenes and instru-
mental scoring by Ralph Burns.

Irving Azoff who coproduced the
film with Robert Evans notes: “The
one rule we had was not to tell the
story of the scene with the music.”

“It’s really kind of an insult to the
audience to do that,” adds Becky
Shargo, the film’s music coordina-
or. “It works better when the music
is played against the scene.”

Azoff says that he originally
planned to use both the Charlie
Daniels Band and Waylon Jennings
in concert spots in the film but there
were scheduling problems with Jen-
nings, and also the script had to be
trimmed for reasons of length, so
that two spots were merged into one
bigger role for Daniels.

Azoff also notes that he was
unable to secure the Waylon and
Willie hit, “Mammas Don’t Let
Your Babies Grow Up To Be Cow-
boys,” perhaps because it had just
been used in the film “Electric
Horseman.” So he had Mickey Gil-
ley do a cover version of the tune,
which is in the film but not in the
two-record Full Moon soundtrack.

Azoff looks for a fall release on a
single disk LP drawing from 13
tunes in the film but not on the first
soundtrack since this would include
two tracks each by Epic acts the
Charlie Daniels Band and Mickey
Gilley and one by Full Moon/Co-
lumbia artist J.D. Souther. Azoff
says the album might be distributed
by CBS despite the fact that Elektra/
Asylum has domestic distribution
rights on the first soundtrack.

Singles by Mickey Gilley, Joe

TERRY WILLIAMS
(of the First Edition)

Has Already Sold More Than
Five Million (that's 5,000,000)!!,
And Maybe You Never Heard
Of Him. Just Ask. ..

KENNY ROGERS

Blame It On
The Night

IAS-504

You Are About To Hear From

TERRY WILLIAMS
ON
INTERNATIONAL
ARTIST
RECORDS & TAPES

e R P T

Walsh and Kenny Rogers have al-
ready been released from the set and
Azoff says up to 10 may ultimately
be issued. Set for release next week is
Johnny Lee’s “Lookin For Love,”
which is heard three times in the film
and will, says Shargo, be the tune
pushed for Academy Award consid-
eration.

Other singles that Azoff says will
be issued are Bonnie Raitt’s “Don’t
It Make You Wanna Dance,” Anne
Murray’s “Could I Have This
Dance,” Boz Scaggs’ “Look What
You’ve Done To Me” and the
Charlie Daniels Band’s “Falling In
Love For The Night.”

With the exception of Rogers’ UA
release, all 45s are coming out on
Full Moon/Asylum. Azoff says that
in some cases the rights to the cuts
will revert back to the artists’ regular
labels for greatest hits collections,
but in no cases will that happen for
at least a year.

Azoff says he has no plans to sign
any of the artists on “Cowboy” to his
management stable, but he has
signed Johnny Lee to his Full Moon
label. Azoff adds that “just about
all” of the acts he manages are get-
ting involved in film projects, either
scoring or acting.

He says “Desperado,” a film
based on the Eagles’ classic, will be
made, but not for Warner Bros. as
previously announced.

Full Moon has two soundtrack al-
bums upcoming, though neither
have a distributor set at this point.
“Coast To Coast,” a Paramount film
starring Robert Blake and Dyan
Cannon, features music by Rita
Coolidge, among others and “Inside
Moves™” an AFD film by John Sav-
age has songs by Leo Sayer and
Kenny Loggins.

The music in “Urban Cowboy”
was sequenced and mastered by pro-
ducer John Boylan who also pro-
duced tracks by Charlie Daniels and
Johnny Lee.

WKDF-FM's Event
Attracts Country Acts

NASHVILLE—-WKDF-FM con-
tinues its annual summer “One For
The Sun” concert series Saturday
¢14) at Hermitage Landing for the
fourth consecutive year.

Performing on the show will be

‘RSO artists the Rockets, RCA’s Mac

McAnnally, the Winters Brothers
Band, Mac Gayden, the Dave Per-
kins band, the Curtis Willis Band,
the Bobby Bradford Blues Band, the
Benjamin Waters Band and a sur-
prise appearance by a major artist
yet to be announced.

Gov. Lamar Alexander has pro-
claimed the date as “One For The
Sun Day” throughout Tennessee,
and all proceeds from the event ben-
efit the Hank Snow Foundation for
the Prevention of Child Abuse.
Tickets are $4.50 in advance, $5 at
the gate.

Mastercraft Files

NEW YORK — Mastercraft
Record Plating here has filed a peti-
tion for Chapter 11 under the Bank-
ruptcy Law. The company claims li-
abilities of $845.623 and assets of
$167,388. Offices are located at 250
W. 57th St. and a plant is at 609 W.
51st St. Lee Frank is president.

Late General News

Jre— s’ URBAN COWBOY’ sy
35-Song Score Has
. Top Name Talents

o
? By PAUL GREIN

MCA branch managers have been notifying accounts
that prices will be going up an average of 3%2% effective
Friday (13). Under MCA'’s seven tier pricing structure,
$7.98 product will wholesale for a low of $4.24 while
$8.98 will go for a low of $4.77.

Expect the anticipated price boost from CBS Records
to arrive soon in the mail box. According to insiders, it
will be an approximate 3% increase, effective June 30.
Untouched by the price escalation will be all singles, Lim-
ited Edition, $4.98 and Mastersound digital and half-
speed albums. The $4.98 Odyssey classical list per record
will rise to $5.98. When contacted, a Columbia spokes-
man stated: “We are always examining prices,” but de-
clined any definite comment on the price hike.

Look for an accelerated music-oriented release sched-
ule from PolyTel, the global theatre-television film arm
of PolyGram. Following good results fiscally from
“Quadrophenia,” the Who starrer of earlier this 365, the
Philips-Siemens combine has acquired the track from
“McVicar,” which stars Roger Daltrey, Who vocalist,
with a July single and an early fall single-pocket sound-
track album on Polydor. The first U.S. PolyTel-made re-
lease, “Bluebells And The King Of Pain,” goes before the
cameras in the final third of the year. Pic will be country
music backgrounded. Rainer Siek of PolyTel, New York.
says the “Bluebells” flick will be produced by Roy Baird
and Bill Curbishley, Who manager, who did the first two
films.

Trustee's office for the Odyssey Records bankruptcy
action in San Francisco reports no new developments
since the Tower and Eucalyptus store acquisitions two
months ago. In another industry bankruptcy proceeding
involving Record Merchandising in Los Angeles. princi-
pal Sid Talmadge, pioneer independent distributor, has
set up shop in Los Angeles on W. Pico doing business as
Record Distributing. ... Ed M. Smith, executive secre-
tary of the Gospel Music Workshop Of America, the Rev.
James Cleveland organization, has set the black gospel
group’s national convention for Aug. 9-15 at the Hilton
Hotel, Philadelphia. A record-shattering 20.000 attend-
ance is anticipated.

Track corrects its error. Al Coury of RSO denies our
report that ATI president Jeff Franklin was involved in
the RSO-Polygram deal. . . . No wonder Casablanca Rec-
ords just made ad topper Phyllis Chotin a vice president.
The label grabbed seven nominations for Clio awards,
honoring achievement in advertising. Joyce Edelstein
wrote the nominated copy. ... Personal manager Ken
Kragen and Kenny Rogers fared so well with their “The
Gambler™ flick, that the two have several new film ven-
tures underway based on the United Artists Records
star’s vinyl hits.

The recent tribute to Alan and Marilyn Bergman in Los
Angeles netted more than $150,000 for the Southern Cal-
ifornia chapter of the American Civil Liberties Union. ...
Phonogram/Mercury moves its offices permanently to
Manhattan sometime in August. The original shift was
earlier. but New York quarters’ refurbishment for the
newcomers has taken longer than expected. . .. Luciano

Inside Track

Pavarotti will make his movie bow in the summer of
1981 when he stars in MGM’s “Yes, Giorgio.” The Lon-
don Records supreme tenor plays an ltalian professor of
music touring the U.S. giving recitals. ... Don’t be sur-
prised if a major Eastern wholesaler soon announces its
full-blown entry into independent label distribution.

The Thursday (19) American Guild of Authors/Com-
posers meeting will salute Meredith Willson. Site is the
Westwood Holiday Inn. Songwriter organization execu-
tives Ervin Drake, Alvin Deutsch and Lew Bachman are
to speak. ... The Record Bar chain has cleverly stand-
ardized its grand reopenings of present stores to a
“Sound Business” theme. Blueprint signing is utilized in
ads and in merchandising. Customers are given yard-
sticks reading,” Measure the savings at the Record Bar.”
Special blue stickers with an arm-and-hammer logo
identify sales product as “Foreman’s Special.” Record
Bar crates are giveaways. Becky Dunn and Glenn Gatlin
of District I combined on the neat promotion. And don’t
try to run out of the Record Bar in Knoxville with a pil-
fered album. Assistant manager Darwin Bond was an all-
American at the Univ. of Tennessee and ran in world
competition several times. ... John Barry scoring for
MGM’s “Clash Of The Titans,” which stars Laurence
Olivier, Maggie Smith and Claire Bloom.

Publicist Allen Levy didn’t let his exit as ASCAP p.r.
rep in L.A. halt his activity. He sold an orginal story,
“Parent’s Day,” to Factor-Newland Productions. He will
help write the horror pic along with director Farhad
Manouchehry. ... Feast or Famine: Hot on the heels of
the Album Graphics’ cassette tape repackaging presenta-
tion at the NARM board of directors Dallas meeting
recently comes news that Shorewood Packaging is on the
brink of revealing the high-speed automation process for
its “Six By Six™ tape packaging concept. . . . Track’s top-
per is tipped to Rush, which won out over vendors of al-
legedly pirate T-shirts during its May New York Palla-
dium date. The group took the vendors of the infringing
Phonogram/Mercury album artwork shirts to Federal
District Court in Gotham City. Late last week testimony
by comanager Ray Daniels led to a capitulation with the
judge handing down a temporary and permanent in-
junction against the illegal T-shirts purveyors.

So far about 150 persons have laid out $11.50 introduc-
tory subscription fees to a 25-store retail chain in the
U.K., which then lends out albums for about $1.15 per
week per title. Chain’s owner is quoted he knows only oo
well why people are renting the albums, but he claims sag-
ging profits and soaring overhead forced him into the
scheme. ... 2-Tone, the British label, which hiad been
sharing the label signature with Chrysalis since that lubel
began distributing it in the U.S. a year ago, may suwm re-
ceive its own label billing, with Chrysalis continuing as
the U.S. channel.

At presstime, Track learned that the important Zayre's
racked record/tape/accessories departments were¢ con-
sidering shifting from Pickwick to Handleman. Hanadle-
man already racks some of the Zayre’s books/perindical
divisions. The chain is dominant in the Northeast and
strong in the Midwest.

Moneyman Says Big Changes Coming

® Continued from page 8

are primitive, with the industry now
on the threshold of a whole new
range of digitally encoded and de-
coded sound equipment which
promises “super hi fi at consumer af-
fordable prices by 1990.”

But, warns Vogel, the capital in-
vestment in converting to digital
may adversely impact artist develop-
ment projects and initially, at least,
consumers may spend their money
investing in digital hardware rather
than buying software.

Digital also presents a new home
taping danger, since such taping
would be of the highest technical
quality.

“But what may actually turn out
to be of even greater significance to
the music industry is that other en-
tertainment media will begin to be
distributed through the same chan-
nels. On the one hand, distribution
of relatively high unit price products
such as videocassettes and video-
disks will swell the revenue stream of
the major distributors and retailers,
thereby offsetting higher costs.

On the other hand, it may be ar-
gued that the new forms will largely
compete for the same time and dis-
cretionary dollars spent on music,
and that cable television-delivered
programming may be extremely

wWwWWwW . americanradiohistorv.com

price efficient for the consumer,”
writes Vogel.

Also, the shrinkage of the prime
record buying 14-24 age group by
seven million from 1979 to 1990 may
be difficult for the industry to make
up.

Vogel sees several implications
and draws some conclusions from
the current state of the record busi-
ness. Among them:

® The record business should re-
cover from its current slump, but in-
creased financing requirements and
dealer caution because of tighter re-
turns policies may reduce artist de-
velopment.

® Even with increased unit sales
this year of 4%, margins may still be
squeezed as high artist royalties re-
main in effect while increased vinyl

PolyGram Move

NEW YORK-The dispatch of
product samples, parts, jacket art-
work and merchandising material
from the U.S. PolyGram com-
panies—Polydor, Phonogram/Mer-
cury and Casablanca—to affiliates
abroad has been centralized at Poly-
Gram Distribution Inc. in New
York, under Stephen Holden. The
tasks were previously handled by the
international departments of the
separate labels.

and paper costs work their way
through the system.

® The big distribution companies
should continue to increase their
market share beyond their current
75% but “there still will be a niche
for independents in distributian of
specialized products, and where
close personal attention to artist de-
velopment is required.”

® “There appears to be a grudg-
ing recognition that as in other in-
dustries, the product in maost de-
mand should be priced at the
highest, not the lowest relative
level.”

® Blank tape sales should grow
“exponentially.”

Vogel concludes with an invest-
ment recommendation:

“Over the next five years, record
distribution, marketing and finane-
ing capabilities will probably he rig-
orously tested by the technologically
induced effects on the record busi-
nesses. From an investment strategy
viewpoint, the only reasonable ap-
proach, in our opinion, is to concen-
trate on the large distributor/pro-
ducers  such as  Warner
Communications and CBS.

“Blank tape manufacturers such as
Sony and 3M are too diversified for
them to be considered specific bene-
ficiaries of a boom in blank tape
sales.”
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CALLING AERGIRES!
(AND YOU GUNSTO0)
Be on the looko QoK

one sly musicmJses

Hilly Michaels kn QWS
every trick in the bRaIK

and uses it to foment
frenzy wherever helgoess
He’s got a record thai

just won’t quit, full ofiGiEIBES
pop-rock rascally hoQKss
criminally disarming SORGS
that will detain you for iGEESE

Give the gift
of music.
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CALLING ALL GIRLS

Produced by Roy Thomas Baker and engineered by lan Taylor for R.T.B. Audio Visual Productions Inc.
Management: Hooker Enterprises Inc., 444 East 75th St., New York, N.Y. 10021
On Warer Bros. Records & Tases (BSK 5431)

A Warner Communications Compar= °
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EVERYONE WANTS THE BLUES!

JOHN BELUSHI DAN AYKROYD &>
THE BLUES BROTHERS] '

THE ORIGINAL SOUNDTRACK RECORDING ON ATLANTIC
RECORDS AND TAPES 4¢

Featuring the single,

“GIMME SOME LOVIN””

#3666

' THE BLUES BROTHERJON TOUR
JL'},\'E 27 Poplar Creek Music Theatre, Chicago
. 30 Mann Music Theatre, Philadelphia
JULY 1. Porest Hills Stadium, Forest Hills, NY S
# ~ ~_3 Merriweather Post Pavillion, Columbia, MD
0 ¥ Performing Arts Center, Saratoga Springs, NY
7. Blossom Music Halt Cleveland p =
8. Pinte Knoby Detroit \
11 Coliseum, Memphis
12 Hoftheinz Pavillion, H
13 Convention Center, Dallas

15 ‘Red Rocks, Denver -
17 Concord Pavillion, Concord (San Francisto) =~
26-AUG. 1 Universal Amphitheatre, Universal City, Calif. . - e ar 8 5 = : e N W

ey

% vk Eelaleli 4 A UNIVERSAL Plcm—— '
) A b '5" OPENING JUNE 20TH AT THEATRES EVERYWHERE
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