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to shape the future through 
internal collaboration, 
synergies, and partnerships 
within the digital ecosystem 
at large.

Building on the initiatives of previous years,

Telkomsel continued     to expand and 
to enrich its digital 
business



At the same time, Telkomsel strove 
to improve customer experience 
and satisfaction as key drivers of 
long-term success.

Telkomsel continued     to expand and 
to enrich its digital 
business
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imPROvEd
mOmENTUm

Telkomsel has successfully delivered 

growth and revenue from data 

supported by solid digital products 

and services offerings, as shown by 

improved momentum in 2019.

12.2%

53.6%

54.7%
161,938 

16.7%

212,235 

6,715,227 

TOTAL BTS

Consumption/
Data user

PAYLOAD

3G/4G BTS

(in gigabyte)

(in terabyte)

2019

 5.2 
2018

 3.4 
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Description (in billion rupiah) 2019 2018 2017 2016 2015

Balance Sheet 

Current assets 18,657 16,836  21,098  28,818  25,660 

Fixed assets 55,229  56,899  56,074  54,259  54,112 

other non - Current assets 8,844 8,916  8,576  6,704  4,314 

Total assets 82,730  82,650  85,748  89,781  84,086 

Current liabilities 20,892  20,737  23,031  21,891  20,020 

non-Current liabilities 12,629  10,767  8,587  8,520  12,565 

equity 49,209  51,147  54,130  59,370  51,502 

Total liabilities and equity 82,730  82,650  85,748  89,781  84,086 

Profit and Loss

revenues 91,088  89,246  93,217  86,725  76,055 

expenses (include Depreciation & others) 56,134  54,707  53,164  49,502  46,377 

eBiTDa 49,218  47,439  53,592  49,781  42,602 

net income 25,799  25,536  30,395  28,195  22,368 

Cash Flows

Cash Flows from operating activities 41,478  36,910  39,571  42,805  36,359 

Cash Flows for investing activities  (13,448)  (16,095)  (13,984)  (12,794)  (12,951)

Cash Flows from (for) Financing activities 439  2,998  (710)  (4,731)  2,077 

Cash Dividend (26,382)  (27,865)  (34,010)  (19,401)  (21,533)

Cash and Cash equivalents at end of Year 8,583  6,497  10,548  19,681  13,802 

Financial Ratios

eBiTDa margin1 54% 53% 57% 57% 56%

net income margin2 28% 29% 33% 33% 29%

return on assets3 31% 30% 35% 32% 27%

return on equity4 51% 49% 54% 51% 43%

notes:

1. eBiTDa divided by revenues

2. net income divided by revenues

3. net income divided by average Total assets

4. net income divided by average Total equity
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2019 2018 2017 2016 2015

Customers - in thousands

Postpaid 6,376  5,400  4,739  4,180  3,509 

Prepaid 164,729  157,587  191,583  169,740  149,131 

Total  171,105  162,988  196,322  173,920  152,641 

Legacy Business Drivers

mou Total - in billion minutes 179  207  212  232  225 

sms Total - in billion units 54  77  135  183  219 

Core Business Drivers

Data-enabled users - in thousands 110,253  106,553  105,808  84,729  73,887 

Data Payload - in TB 6,715,227 4,373,077 2,168,245  958,733  492,245 

ARPU - in thousand Rupiah

Blended  46  41  43  45  43 

Network Data - units

Total BTs-2G 50,297  50,310  50,324  50,344  48,394 

Total BTs-3G/4G 161,938  138,771  110,381  78,689  54,895 

Total BTs 212,235  189,081  160,705  129,033  103,289 

Employee Data

Total employees (incl. subs & associated co) 5,465  5,535  5,461  5,191  4,902 
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January

February

MAXStREAM AND AStRo PRESENtED AN oRigiNAL 

PRoDUCtioN, "NAwANgSih"

Telkomsel's video streaming application, maXstream 

through maXstream original, once again presented 

original content in the form of serial “nawangsih”, in an 

effort to improve its user experience. Besides continuing 

to provide quality digital video content for its users, 

maXstream also strives to hone the nation's creative 

talents by using our platform to showcase their work to 

the wider public.

EXCitiNg & iNtEREStiNg #BhAYPLAStiK DAY 

At tSo

Telkomsel launched the #BhayPlastik Day green 

campaign on February 19, which was held at the 

Telkomsel smart office Diorama. This event was 

not only aimed to reduce plastic waste, but also 

brought in a number of recycling communities to 

teach employees how to recycle materials into 

useful products.

wow! wiNNERS oF thE NEXtDEv woN AwARD 

At thE 2019 MoBiLE woRLD CoNgRESS

Habibi Garden, the winner of Telkomsel's 

Corporate social responsibility (Csr)  program 

The nextDev 2016, successfully won an award 

at the prestigious annual mobile World Congress 

(mWC) 2019. specifically, Habibi Garden won the 

Best 5 award at the 2019 Global mobile (Glomo) 

awards for its social impact contribution for 

indonesia through agriculture.
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march

EXCitiNg hACKAthoN At UNPAD, AND KiCK oFF oF 

thE NEXtDEv 2019

The nextdev Telkomsel, in collaboration with Padjajaran 

university, held the first Hackathon to catalyze innovations 

and stimulate the development of students as well as 

their careers. The event, themed "respectacular unpad 

Hackathon Weekend",  was held on march 22-23, 2019 at 

Bale santika, Padjadjaran university, Jatinangor. The winner 

with the best digital product was entitled to application 

development assistance funds of rp100 million.

April

thE PAtRiot DigitAL viLLAgE PRogRAM FRoM 

tELKoMSEL MAKES viLLAgES CooL

Telkomsel, through its Csr program called Patriot 

Digital Village, collaborated with mobisaria (a rural 

digital platform) to initiate the formation of a digital 

literacy community. This program aims to create local 

heroes in the form of technology-literate Patriots, thus 

creating a new work opportunities in the digital age 

and helping community businesses as well as micro, 

small and medium enterprises (msmes). This program 

was launched by West Java Governor ridwan kamil, 

Telkomsel Human Capital management Director irfan a. 

Tachrir and mobisaria Ceo Dadang Geminar at Gedung 

sate, Bandung on april 1, 2019.
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April

may

SPREADiNg hAPPiNESS iN thE MoNth 

oF RAMADAN

Director of Finance Heri supriadi symbolically 

handed over dates to representatives of the 20 

mosques designated as aid recipients at the  

ramadan Takjil Date Handover event held at the 

Tarqiyah Taqwa Tso mosque, Tuesday on april 

30, 2019.

Rp500 MiLLioN FoR thE wiNNERS oF thE DUNiA 

gAMES PRo LEAgUE gRAND FiNAL

Telkomsel’s gaming news portal and game voucher 

sales platform, Dunia Games, held the grand final 

of the Dunia Games Pro league (DGPl) on april 27, 

2019 at the Dunia Games esports stadium, Jakarta. 

The DGPl Tournament consisted of a Free Fire 

game competition attended by twelve of the best 

professional teams in indonesia who competed for 

total prizes of more than rp 500 million. The DGPl 

Tournament is a part of the Dunia Games league 

and the Dunia Games Campus league series, two of 

the largest esports league tournament in indonesia.

tELKoMSEL FoRMED tMi, A whoLLY-owNED SUBSiDiARY to SUPPoRt 

iNvEStMENt ACtivitiES AND NEw StRAtEgiC PARtNERShiPS 

with StARtUPS

Telkomsel reiterated its commitment to accelerate the development of 

digital ecosystems in indonesia with strategic funding for early growth 

stage startups through its wholly-owned subsidiary, named Telkomsel mitra 

innovation (Tmi), in collaboration with mDi Ventures Telkom and singtel 

innov8, a singtel corporate venture capital. Tmi is expected to enable 

access to various exciting new opportunities in the technology sector.



June

LiNKAjA gRAND LAUNCh, SoE CoLLABoRAtioN FoR 

thE CoUNtRY

linkaja was officially launched on June 30, 2019 under PT Fintek 

karya nusantara to linkaja, a collaboration of state owned enterprises 

(soes) 'From and For indonesia', is the only fintech supported by a 

variety of cross-sector businesses including banking, insurance, and 

oil. The inauguration was carried out by indonesian Vice President 

Jusuf kalla, soe minister rini soemarno, Transportation minister Budi 

karya sumadi, minister of Communication and information rudiantara 

and the managing Directors of several soes.

tURNiNg 24 iN thE SPiRit oF tRANSFoRMAtioN

as it came closer to the quarter century 

mark, Telkomsel was infused with the spirit of 

transformation, leveraging momentum of its 

anniversary celebration as a catalyst for change 

and transformation to drive the acceleration of 

the Country.

t-PERPUS, tELKoMSEL'S DigitAL LiBRARY

Telkomsel introduced T-Perpus to book lovers in 

indonesia on June 29, 2019. T-Perpus is a digital 

library created by Telkomsel in collaboration with 

Gramedia. With the tagline "knowledge at Your 

Fingertips", T-Perpus make it easier for users to 

access and read their favorite books.

SiAgA RAFi 2019, iN PREPARAtioN FoR EiD AL-FitR

approaching eid al-fitr 2019, Telkomsel prepared GraPari 

outlets and mobile services in 215 homecoming routes, 

including 342 tourist spots, 508 GraPari Telkomsel siaga, 493 

mobile GraPari (comprises 324 cars and 169 motorbikes), 111 

digital self service - myGraPari, 831 distributor partner service 

offices, and 3,779 standby outlets to ensure the quality of 

communication and Telkomsel's services during this period.

 annual rePorT 2019
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July September

August

DMoBXLAB, A CooL CoLLABoRAtioN 

BEtwEEN tELKoMSEL AND ZtE

The DmobXlab soft launch was carried 

out by HCm Director irfan a. Tachrir and 

ZTe representatives in July. DmobXlab is 

Telkomsel's innovation lab for the acceleration 

of industry 4.0 while simultaneously 

encouraging the advancement of the digital 

industry in indonesia.

tELKoMSEL SUPPoRtED thE LAUNCh oF 

LiNKAjA SYARiAh iN LiNE with iSLAMiC 

LiFEStYLE tRENDS

Telkomsel, through its linkaja business unit, signed 

a partnership with the national sharia Finance 

Committee (knks) to launch linkaja syariah, a 

digital money platform in accordance with islamic 

financial principles. The signing was carried out in 

conjunction with the opening of the islamic Digital 

Day event, which was held at the Jakarta Financial 

Club on september 16.

SPREADiNg hAPPiNESS thRoUgh RELigioUS SACRiFiCES

in the moment of eid al-adha 10 Dzullhijjah 1440H, the 

expanded Telkomsel family once again shared meat from 

sacrificial animals in one of its regular Corporate social 

responsibility (Csr) sharing programs, handing over a total 

of 751 sacrificial animals, consisting of 631 goats / sheep and 

120 head of cattle, which was symbolically given by President 

Director emma sri martini to the Dkm of al-murthado mosque 

on august 9. This aid was distributed to 505 locations around 

Telkomsel service offices, BTs locations, Hajj dormitories, and 

social partners / institutions throughout indonesia.
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October

toP iNDoNESiAN E-gAME PLAYERS CoMPEtED At goLDEN tiCKEt 2019 

Dunia Games held the  Golden Ticket Grand Final Tournament e-games 

event on september 28 in Jakarta. a total of 12 e-sports teams competed 

on this Free Fire mobile game, which is one of the highest rated game 

applications in indonesia. Held in partnership with Garena as the Free Fire 

application developer, this event is expected to encourage the emergence 

of professional, globally competitive e-gamers.

DUNiA gAMES oFFiCiALLY RELEASED ‘LoRD oF EStERA’ 

Dunia Games, which is one of Telkomsel’s digital lifestyle services, released its newest 

e-game, lord of estera. as an rPG (role-playing game) online mobile game application, 

lord of estera has a variety of game modes, characters, and in-app purchases. lord 

of estera, which is Dunia Games’ second game, can be downloaded via the Google 

Play store for android-based devices and the app store for ios devices and does not 

require devices with high specifications.

tELKoMSEL DELivERED ABUNDANt EXCitEMENt At thE oh MY gig FEStivAL 

Telkomsel held the oh my Gig (omG) festival at senayan Jakarta as a form of its 

commitment to encourage the digital lifestyle of its customers by delivering quality 

music, films and mobile games for them to experience. a highly popular girl band 

from south korea appeared as the main star at the omG festival, which aims to 

attract the attention of the younger generation as a segment targeted by Telkomsel.

tELKoMSEL LAUNChED BY.U, thE FiRSt END-to-END 

DigitAL PREPAiD CELLULAR SERviCE iN iNDoNESiA

Telkomsel officially launched by.u, the first digital prepaid 

cellular service in indonesia that provides an end-

to-end digital experience for all telecommunications 

needs, from choosing a number to getting a sim card, 

topping-up balance and quota, and making payment. 

by.u was developed specifically for the Gen Z segment 

in indonesia which is continuously online, and aimed to 

accommodate them through integrated services based 

on fully customizable digital applications.
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November

tELKoMSEL LAUNChED vARioUS CoNtENt oN hBo 

go thRoUgh MAXStREAM 

Telkomsel in collaboration with Warner media 

entertainment has now made HBo Go available on the 

one-stop video portal maXstream, which was officially 

launched on november 15 at the senayan City atrium. 

The collaboration made Telkomsel the first cellular 

operator to deliver HBo Go services in indonesia, 

enabling its customers to enjoy the entire collection of 

HBo blockbuster shows and films anytime, anywhere, 

with a variety of special Data package options.

APPRoAChiNg ChRiStMAS AND NEw YEAR, 

tELKoMSEL gUARANtEES SUPERioR NEtwoRK 

QUALitY

in an effort to maintain superior Voice and Data 

quality during the 2019 Christmas and 2020 new 

Year period, Telkomsel network Directorate carried 

out various activities including holding a series of 

Drive Test and network inspection (DTni). This year, 

DTni focused on super Crowds and the Toll road 

network, which had just been formalized by the 

government. The aim is to ensure that Telkomsel 

customers can enjoy excellent experience along toll 

roads, rest areas and exit tolls with regard to both 

Voice and Data access services.

tELKoMSEL SUCCESSFULLY tRiALLED 5g 

NEtwoRK iN BAtAM

Telkomsel successfully tested its 5G network in 

Batam, riau islands with the first video call using 

a 5G connection between Telkomsel officials and 

the President Director of ericsson indonesia, Jerry 

soper. a 5G speed test with oppo reno 5G was 

also successfully held. in the future, 5G technology 

is expected to provide many benefits for national 

industrial development.
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december

FivE oF iNDoNESiA'S BESt StARtUPS 

ShowCASED BRiLLiANt CREAtioNS At thE 2019 

NEXtDEvSUMMit

The nextDev 2019, as a program that searches for 

and helps develop indonesia's best technology 

startups in the social impact field, presented five 

finalists as the best startups, namely Benihbaik.

com, Binar academy, ravenry, mother and Crowde. 

revenry, mother and Crowde later emerged as the 

winners, winning development funds amounting 

to iDr 100 million each, and the opportunity to go 

for training at the Huawei Global Training Center in 

Hangzhou, China.

SUPPoRtiNg thE DigitAL LiFEStYLE FoR ALL, 

MAXStREAM PRESENtED thE ‘iSYARAt’ SERiES

maXstream presented an interesting and inspiring 

series called “isyarat”, a family drama based on 

the true story of the struggle of angkie Yudistia, 

founder and Ceo of Thisable enterprise, a 

company specialising in supporting indonesians 

with disabilities. angkie was recently selected to 

be special staff to President Joko Widodo during 

the 2019-2024 period. This series focuses on 

how angkie, who is deaf,  is nonetheless able to 

overcome her disabilities to become an inspiration 

for the people of indonesia.



PT Telekomunikasi selular  

18

Telkomsel 
Won a 
totAL oF 56 
NAtioNAL AND 
iNtERNAtioNAL 
AwARDS in 2019 
in a VarieTY oF 
CaTeGories

These prestigious 

achievements reflect 

Telkomsel’s commitment 

to continuous excellence 

in business and customer 

service, maintaining a 

good corporate image, and 

delivering on its corporate 

social responsibility.

telecom Asia Awards 2019

most innovative approach to 

mobile security

telecom Asia Awards 2019

most innovative Customer 

service Technology  (my 

Telkomsel) - Finalist

telecom Asia Awards 2019

most innovative ioT Project 

(inTank) - Finalist

Frost and Sullivan 2019

Digital service Provider of 

the Year 2019

Asia's Best Employer Brand 

Awards 2019

asia's Best employer Brand 

awards 2019

wSiS Prizes 2019

Champion of Wsis Prizes 2019 - 

iCT applications (e-Business)

wSiS Prizes 2019

Champion of Wsis Prizes 2019 - 

iCT applications (e-agriculture)
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world Branding 

Award 2019

Brand of the Year 2019

Frost and Sullivan 2019

indonesia mobile Data service 

Provider of the Year 

influential Brand 

Awards 2019

Top Brand 

Telecommunication

Frost and Sullivan 2019

indonesia Telecom service 

Provider of the Year 

Red hat APAC innovation 

Awards 2019

Digital Transformation

indonesia Best Brand Awards 2019

Platinum Winner - sim Card simPATI 

applications (e-agriculture)
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Corporate image

indonesia WoW Brand 
2019

Gold Champion - 
operator seluler 

Pr indonesia awards 2019 Platinum Winner - 
Perusahaan swasta non 
Tbk.

selular awards 2019 excellence in Performance 
- irfan a. Tachrir, 
Director Human Capital 
management

selular awards 2019 excellence in media 
- Denny abidin, 
VP Corporate 
Communications

Corporate image award 
2019

Corporate image award - 
mobile operator

indonesia most innovative 
Business award 2019

most innovative Business - 
Telecommunication

BrandZ most Valuable 
indonesian Brands 2019

Top 3 most Valuable 
indonesian Brands 2019

rri Bumn award 2019 Gold Winner in market 
Dominance

rri Bumn award 2019 Gold Winner in Brand 
strength

rri Bumn award 2019 Gold Winner in social 
economy Contribution

Bumn awards 2019 Top 10 Popular 
soe subsidiaries - 
Telecommunication

Pr indonesia awards 2019 The most Popular leader 
in social media 

World Branding award 
2019

Brand of the Year 2019

Frost and sullivan 2019 indonesia mobile Data 
service Provider of the 
Year 

Frost and sullivan 2019 indonesia Telecom service 
Provider of the Year 

influential Brand awards 
2019

Top Brand 
Telecommunication

kementerian kominFo 
awards 2019

Telecommunications 
Provider with the Broadest 
network, Highest 
Quality of services, 
and Highest national 
Telecommunications 
Taxpayer in 2019

Corporate Social Responsibility

Pr indonesia awards 2019 Gold Winner - Program 
Csr Community Based 
Development Telkomsel 
“The nextDev”

Wsis Prizes 2019 Champion of Wsis Prizes 
2019 - iCT applications 
(e-Business)

Wsis Prizes 2019 Champion of Wsis Prizes 
2019 - iCT applications 
(e-agriculture)

selular awards 2019 Best social Contribution 
Program (Baktiku 
negeriku)

indonesia's Corporate 
social initiative award 
2019

Top 5 social marketing 
Program - Patriot Desa 
Digital
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Digital

Pr indonesia awards 2019 Gold Winner - 
myTelkomsel application

Digital Media

inhouse magazine award 
2019

The Best of e-magazine 
for “PoPCorn Telkomsel” 
- silver Winner in national 
Private Company category 

Digital PR 

ToP Digital Pr award 2019 ToP Digital Pr award 
in sim Card Provider 
category

Digital Services

Frost and sullivan 2019 Digital service Provider of 
the Year 2019

selular awards 2019 Best Digital service

Emoney

infobank awards 2019 Best overall emoney non 
Bank for TCasH

infobank awards 2019 1st rank emoney non Bank 
for TCasH

Enterprise

Telecom asia awards 2019 most innovative approach 
to mobile security

hCM

Top 100 asia’s Best 
employer Brands 2019

asia’s Best employer Brand 
in Telecommunication 
industry

indonesia Best employer 
Brand awards 2019

Best employer Brand 
award

iot

Telecom asia awards 2019 most innovative ioT Project 
(inTank) - Finalist

it

red Hat aPaC innovation 
awards 2019

Digital Transformation

Top iT Telco award 2019 ToP Digital 
implementation 2019 on 
Telecommunication sector 
#level star 5

Top iT Telco award 2019 ToP Wireless internet 
Provider

Top iT Telco award 2019 ToP Paket Data 2019

Top iT Telco award 2019 ToP leader on Digital 
implementation - emma 
sri martini (Ceo)
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Marketing

Pr indonesia awards 2019 silver Winner - Program 
marketing Pr Telkomsel 
“Join The movement 
#BhayPlastik”

infobank-mri Better 
Brands awards 2019

Better Brand kategori sim 
Card Brand simPATI

infobank-mri Better 
Brands awards 2019

Better Brand kategori sim 
Card Brand kartu as

marketing award 2019 The Best in market Driving 
Company - maXstream

Bumn Track awards 2019 The Best Branding anak 
Perusahaan Bumn

Bumn Track awards 2019 The Best Corporate 
Branding anak Perusahaan 
Bumn

Bumn Track awards 2019 The Best Digital marketing 
anak Perusahaan Bumn

indonesia Best Brand 
awards 2019

Platinum Winner for 
simPATI in simCarD Gsm 
product category

Network

selular awards 2019 Best 4G service

Broadband World Forum 
2019

Best Wireless Broadband 
solution 

Public Relation

Telkom university award 
2019

1st Best Corporate 
on Transformation in 
Communications

Pr indonesia awards 2019 Gold Winner - Video 
Profile Telkomsel

Pr indonesia awards 2019 Gold Winner - Program 
Corporate Pr Telkomsel 
“Winning Today , 
advancing The nation”

Pr indonesia awards 2019 most Popular in media 
subcategory Private 
Company non Tbk.

Product

Telecom asia awards 2019 most innovative Customer 
service Technology  (my 
Telkomsel) - Finalist

Digital Popular Brand 
award 2019

Digital Popular Brand 
award - sim Card Pre-paid

Wonderful indonesia 
Co-Branding Champion 
2019

The Best Creative Product 
for inbound Traveler

indonesia's Pr of the Year 
2019

The Best marketing Pr 
Program 2019 - launching 
Program by.u

iNFoRMAtioN tEChNoLogY

Telkomsel received iso/ieC 27001:2013 

certification from Bsi for operating 

an information security management 

system that provides Billing, rating 

and Charging, service management, 

order & Fulfillment management, 

Customer management (Prepaid, 

Postpaid, Customer Data support), 

supply Chain & resource 

management,

sales & Channel management, 

Business intelligence management, 

Financial management, messaging 

and notification management, 

Telco network infrastructure and 
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We are committed to providing the 

highest customer satisfaction in 

accordance with the international 

iso 9001:2015 standard. This is the 

international standard for quality 

management, indicating that we 

have achieved consistency in 

telkomsel’s graPARi:

•	 Banda aceh

•	 Batam Center

•	 Batam Penuin

•	 Belitung

•	 Bengkulu

•	 Binjai

•	 Dumai

•	 Jambi

•	 kisaran

•	 kualanamu

•	 lampung

•	 lhokseumawe

•	 lubuk linggau

•	 ska Pekanbaru

•	 meulaboh

•	 ring road City Walks 

medan

•	 muara Bungo

•	 Padang

•	 Padang sidempuan

•	 Palembang icon

•	 Pekanbaru

•	 sibolga

•	 Tanjung Balai karimun

•	 Tanjung Pinang

•	 Tembilahan

•	 Center Point medan

•	 Central Park Jakarta Barat

•	 Cianjur

•	 Cibubur 

•	 Cilegon

•	 Dago Bandung

•	 Gandaria City Jakarta 

selatan

•	 Wisma alia

•	 karawang 

•	 serang 

•	 sukabumi

•	 Terminal 3 Bandara soetta

•	 Tasikmalaya

•	 Banyuwangi

delivering high quality services and 

guaranteed customer satisfaction. 

in 2019, we maintained iso 

certification for 80 GraPari, 

reflecting the quality of our 

maintenance.
of telkomsel’s graPARi 
were awarded iSo 
9001:2015 certification

Customer Service

•	 Denpasar

•	 Gresik

•	 Jember

•	 kediri

•	 kudus

•	 kupang

•	 kuta 

•	 madiun

•	 malang

•	 mataram

•	 Pondok Jati

•	 Probolinggo

•	 Purwokerto

•	 renon

•	 Ciputra semarang 

•	 semarang Pahlawan

•	 solo

•	 Bukit Darmo surabaya

•	 surabaya Pemuda

•	 Tegal

•	 TTC Hr muhammad 

surabaya

•	 WTC surabaya  

•	 Yogyakarta

•	 ambon

•	 Banjarmasin

•	 Bontang

•	 Gorontalo

•	 Jayapura

•	 kendari

•	 makassar

•	 manado

•	 manado Town square 

•	 manokwari

•	 Palangkaraya

•	 Palu

•	 Pare-Pare

•	 Pontianak

•	 samarinda

•	 sudirman Balikpapan

•	 Tarakan

•	 Timika

surrounding Billing environments. 

This is accordance with the isms/

m01 statement of applicability v.10.1 

dated July 2019 and valid through 

september 22, 2022.

in addition, Telkomsel also obtained 

iso/ieC 20000-1:2011 certification, 

which covers the iT Directorate service 

management system consisting of 

Billing, rating and Charging service; 

supply  Chain and resource management 

service; and service management service 

from the iT Directorate office and data 

center in Jakarta, Tangerang, surabaya, 

kalimantan, Pekanbaru, and solo. 
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 THe inDonesian TeleCommuniCaTions 

inDusTrY manaGeD To GroW in 2019, aFTer 

THe GoVernmenT sim CarD reGisTraTion Was 

eXerCiseD in THe PreVious Year.

Adriansyah
Ririek

REmARKS FROm 
THE PRESidENT COmmiSSiONER
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DEAR ShAREhoLDERS,

Global economic conditions 

continued to exhibit volatility 

in 2019, with global political 

uncertainty and weak global trade 

and economic growth due to 

international trade tensions and 

other geopolitical issues. economic 

weakness was widespread, affecting 

both advanced economies, 

emerging market and developing 

economies. Towards the end of the 

year, accommodative monetary 

policy and fiscal easing in some 

countries helped to prop up growth, 

but not enough to boost global 

expansion.

Despite these conditions, indonesia 

managed to achieve a stable GDP 

growth of 5.02%, compared with 

5.17% in the previous year. The 

economy moreover continued 

to exhibit sound macroeconomic 

fundamentals with inflation well 

under control, a strengthening 

rupiah, and a still tolerable state 

budget deficit.

in the midst of these dynamics, the 

indonesian telecommunications 

industry managed to grow in 

2019, after the government sim 

card registration was exercised 

in the previous year. although 

the transition from higher margin 

legacy services to Data, coupled 

with ongoing competitive 

environment, continued to put 

pressure on pricing, Telkomsel was 

able to achieve positive performance 

in 2019. revenue, eBiTDa, net 

income and eBiTDa margin 

have improved through various 

strategic initiatives to encourage 

Data monetization and improve 

profitability, while maintaining cost 

leadership initiatives to effectively 

manage operational expenses.

Telkomsel also continued its 

transformation initiatives to drive 

Digital Business development as the 

engine of growth and its journey to 

become a Digital Telco Company 

and a leading mobile Digital provider. 

as a result, Digital Business recorded 

strong performance & substantially 

increasing its contribution to total 

revenue driven by Data revenue 

as well as Digital 

services in line 

with initiatives to 

strengthen digital 

ecosystem and long 

term competitive system 

through various programs, 

including delivering innovative 

digital products and services.
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EBITDA MARGIN

oN-AIR BTS

SUPERviSioN AND 
ASSESSMENt oF thE 
BoARD oF DiRECtoRS’ 
PERFoRMANCE 
thRoUghoUt 2019

in accordance with its duties 

and responsibilities, the Board of 

Commissioners supervised the 

management of the Company 

throughout the year, with reference 

to Telkomsel’s long-term business 

strategy.
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The Board of Commissioners 

is of the opinion that the Board 

of Directors has achieved good 

performance in managing the 

transition of the legacy business 

to Digital and continuing the 

transformation of the Company. 

in addition, the management has 

successfully maintained Telkomsel’s 

market leadership, and continued 

the transformation of the Company 

to deliver growth in 2019, with 

subscriber numbers rising by 5.0% 

YoY to 171.1 million. 

Telkomsel was able to close 2019 

with positive revenue, eBiTDa 

and net income at rp91.1 trillion 

(+2.1% YoY), rp49.2 trillion (+3.7% 

YoY) and rp25.8 trillion (+1.0% YoY) 

respectively, while maintaining cost 

leadership initiatives to effectively 

manage operational expenses. as a 

result, eBiTDa margin improved to

54.0% from 53.2%. 

This positive performance was 

supported by transformation 

initiatives in Digital Business as the 

engine of growth, which recorded 

significant growth of 23.1% YoY 

or rp10.9 trillion to reach rp58.2 

trillion, representing the highest 

growth in the industry in terms of 

absolute numbers. The contribution 

of Digital Business to the total 

revenue also increased substantially 

to 63.9% from 53.0% in 2018 in line 

with the transition from legacy to 

Digital Business. at the same time, 

Telkomsel was able to increase 

eBiTDa margin from the previous 

year. The Digital Business segment 

supported by revenue from Data and 

Digital services that grew by 22.3% 

YoY and 29.0% YoY, respectively 

in line with Telkomsel initiatives to 

accelerate the growth of Digital 

services with key products and 

services included Digital lifestyle, 

mobile Financial services, Digital 

advertising, Digital mobile Banking 

and internet of Things (ioT).

The Board of Directors continued 

to focus on developing Telkomsel’s 

digital products and services 

through a number of exciting new 

innovations that will help shape 

customers’ experience as well as 

Telkomsel’s business going forward. 

These innovations were supported 

by network improvements for best 

experience, with the number of 

on-air BTs increasing by 12.2% to 

212,235 BTs, of which the majority 

at around 76% are 3G/4G BTs. 

Telkomel also successfully trialed 5G 

technology as part of its innovation 

during the year.

in parallel, the Board of Directors 

also maintained continuous human 

resources development as well 

as good corporate governance 

standards, which are important 

to ensuring the continuity and 

sustainability of the business.

oPiNioN oN BUSiNESS 
PRoSPECtS - ShAPiNg 
thE FUtURE oF DigitAL 
iNDoNESiA

since 2012, Telkomsel’s entire 

business and organization has 

undergone a journey of continuous 

transformation. Based on its 

Corporate strategic Plan, in 2019 

this transformation was cascaded 

into several programs, with the 

in 2019 THis TransFormaTion wAS CASCADED 
iNto SEvERAL PRogRAMS, WiTH THe oVerall 
Goal oF BuilDinG uP THe DiGiTal Business 
WHile DeFenDinG leGaCY anD eXPanDinG 
DaTa ConneCTiViTY.
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overall goal of building up the 

Digital Business while defending 

legacy and expanding Data 

connectivity. The programs were 

successfully completed in 2019 

in line with targets, delivering 

positive contribution to Telkomsel’s 

performance during the year.

in general, the Board of 

Commissioners is of the opinion that 

Telkomsel has made solid progress 

in terms of shifting from a product 

and network-centric approach 

to a customer-centric approach. 

This new approach, supported by 

continued innovation and expansion 

of its network and ecosystem plus 

important collaborations with a 

variety of partners, will enable 

Telkomsel to maintain its leading 

position in the new digital landscape, 

and effectively participate in shaping 

the future of digital indonesia. 

CoRPoRAtE govERNANCE

Good corporate governance is a key 

priority for the Company. The Board 

of Commissioners is responsible 

for supervising the implementation 

of good corporate governance, as 

well as advising and supervising the 

Board of Directors through regular 

meetings, reports and discussions.

To conduct these tasks, the Board 

of Commissioners was assisted 

by various committees. These 

committees, which report to the 

Board of Commissioners, consist 

of the audit Committee, the 

remuneration Committee, and 

the Capital expenditure, Financing 

and management Process (CFmP) 

Committee. Together, these 

committees helped to oversee 

important aspects related to 

corporate governance, to ensure 

that the business is run sustainably.

as a result of these efforts, i am 

pleased to report that Telkomsel’s 

financial reporting once again 

received an unqualified audit opinion 

in 2019.

ChANgES to thE BoARD oF 
CoMMiSSioNERS

The composition of the Board 

of Commissioners at Telkomsel 

changed during 2019. in may 

2019, alex J. sinaga was honorably 

discharged from the Board of 

Commissioners and i was appointed 

in his place. subsequently in 

november 2019, nanang Pamuji 

mugasejati was appointed to replace 

mohamad irfan. 

The Board of Commissioners 

expresses its appreciation to alex J. 

sinaga and mohamad irfan for their 

services to Telkomsel, and thanks 

the shareholders for their trust.

ACKNowLEDgEMENt

our appreciation and gratitude 

goes out to the Board of Directors 

and all Telkomsel employees, 

who successfully advanced the 

Company to achieve improved 

performance in this challenging year. 

The innovations and improvements 

realized in 2019 have created real 

value and improved customer 

satisfaction alongside our ongoing 

journey of transformation.

We also wish to thank all of 

Telkomsel’s valued customers, 

respected partners and all 

stakeholders for their support and 

loyalty in our journey to shape the 

future of the business, not only for 

Telkomsel but also for indonesia.

sincerely yours,

Ririek Adriansyah

President Commissioner
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1. Ririek Adriansyah President Commissioner

2. Yose Rizal Commissioner

3. Yuen Kuan Moon Commissioner

4. harry M. Zen Commissioner

5. Nanang Pamuji Mugasejati Commissioner

6. Paul Dominic o’Sullivan Commissioner
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mr. ririek adrianysah has been President 

Commissioner of Telkomsel since may 

2019. He is currently also the President 

Director of PT Telkom indonesia 

(Persero) Tbk. 

He has held various strategic positions 

at PT Telekomunikasi indonesia (Telkom) 

and Telkom Group since 1990 

including as President Director of 

Telkomsel (2015-2019), Director of 

Wholesale & international service 

at Telkom (2013-2014), Director of 

Compliance and risk management 

at Telkom (2012-2013) and has 

also served as President Director 

at PT Telekomunikasi indonesia 

international (Telin), a subsidiary 

of Telkom (2011-2012), Director of 

marketing & sales at Telin (2010-

2011), Director of international Carrier 

& services at Telin (2008-2010) and 

Deputy executive General manager of 

the infratel Division at Telkom (2004-

2008).

He earned a degree in electronic 

engineering from the Bandung 

institute of Technology (iTB) in 1989. 

mr. Harry m. Zen has been a member 

of the Board of Commissioners of 

Telkomsel since august 2016. He has 

also served as the Chief Financial 

officer of PT Telkom indonesia 

(Persero) Tbk since april 2016. He has 

concurrently served as President 

Commissioner of PT Graha sarana 

Duta since 2016.

He previously held various 

strategic positions including as 

President Director of PT Credit 

suisse securities indonesia 

(2008-2015), Director of 

Barclays Capital (2007-2008), 

Co-Head investment Banking 

of PT Bahana securities 

(2001-2007) and assistant 

Vice President of Citibank - 

Corporate Banking. He was 

named Best CFo in Compliance 

& Governance at the CFo Bumn 

award 2019, asia’s Best CFo for 

two consecutive years at the 9th 

and 8th asian excellence award in 

2019 and 2018, and Finance asia’s 

Best CFo 2018.

He holds a Bachelor degree 

in metallurgical engineering 

from the university of 

indonesia and a master of 

Business administration in Corporate 

Finance and Financial institutions & 

market from the state university of 

new York at Buffalo, usa.

harry M. Zen

Ririek Adriansyah
Commissioner

President Commissioner
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mr. Paul o’sullivan has been a Commissioner of 

Telkomsel since January 2010. He has also served 

as Chairman of optus since october 2014. 

He is currently a Board Director of the following; 

nDia, the national Disability insurance agency, 

providing support for australians with disability, 

their families and carers; The australia and new 

Zealand Banking Group limited, (anZ), an 

australian multinational banking and financial 

services company; and Coca-Cola amatil 

limited, one of the largest bottlers of non-

alcoholic ready-to-drink beverages in the 

asia-Pacific region. He is chairman of the 

Western sydney airport Company, a significant 

national infrastructure project to build a new 

airport which the australian Government will 

own and operate, and also a Board member 

of the st George and sutherland medical 

research Foundation and st Vincent’s 

Health australia, a provider of healthcare 

services in the eastern states of australia 

through public and private hospitals and aged 

care facilities.  

mr. Paul o’sullivan was previously Ceo of singtel 

Group Consumer from 2012-2014, where he was 

responsible for the wholly owned operations in 

singapore and australia, as well as singtel’s 

investments in Thailand, india, africa, the 

Philippines and indonesia. He was Ceo 

of optus from september 2004 to march 

2012, during which time optus experienced 

strong growth including 18 quarters in a row of 

eBiTDa growth and 7 consecutive half-years of 

mobile revenue share gain. 

He holds a Bachelor (moD) degree in economics 

from Trinity College, university of Dublin and is a 

graduate of the advanced management Program 

of Harvard university, usa.

Paul D. o’Sullivan
Commissioner

mr. Yose rizal has served as a 

Commissioner of Telkomsel since 

may 2017. He is currently the 

Chairman and Founder of mediaWave 

Group, a Big Data and Digital 

company. Founder of PoliticaWave, 

a political social media monitoring 

and analytics, and an extraordinary 

lecturer and business mentor for the 

master of Business administration 

at the school of Business and 

management – the Bandung institute 

of Technology (sBm iTB). He has 

also been the Head of research 

and measurement, indonesia Digital 

association since 2014.

Previously, he was the Business 

Director of snoop mobile media 

(2008-2010), a Director of azka 

megah Dirgantara (2003-2008), and 

Director of Bandung information 

Technology (2000-2004). He was 

also Chairman of the Business 

Data Department at the West Java 

Trade Chamber (2009-2013), the 

Chairman of the Creative industry 

Compartment at BPP Himpunan 

Pengusaha muda indonesia (2009-

2010) and the General secretary of 

BPC HiPmi Bandung (2006 -2009). 

He earned a degree in urban & 

regional Planning from the Bandung 

institute of Technology in 2003.

Yose Rizal
Commissioner
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mr. nanang Pamuji mugasejati 

has served as a Commissioner of 

Telkomsel since november 2019. in 

october 2019, he was appointed as 

a special assistant to the indonesian 

state-owned enterprises minister for 

talent development and technology 

innovation, with the task of providing 

advice to the minister on upgrading soe 

competitiveness for the global market.

He is presently the Director of 

the Center for Digital society 

(CFDs) at the Faculty of social 

and Political sciences, Gadjah 

mada university, Yogyakarta, 

which conducts research 

on digital transformation in 

indonesia (2015-present). He 

also teaches at at Department of 

international relations, Faculty 

of social and Political science, 

Gadjah mada university, Yogyakarta 

(2008-present).

He previously served as Ceo at 

Forbil institute, a leading think 

tank organization in Yogyakarta 

that promotes policies for global 

competitiveness (2018), as well as 

a Commissioner at krakatau steel 

(2017-2019).

He earned a PhD in international 

relations in 2001 from universitas 

Gadjah mada followed by a stint at 

the Graduate school of international 

Development (GsiD) at nagoya 

university, nagoya. His area of expertise 

is global competitiveness in the era of 

digital disruption.

mr. Yuen kuan moon has been on the Board 

of Commissioners since september 2009.  He 

is currently singtel’s Chief executive officer, 

Consumer singapore, appointed in June 2012. 

He leads the singapore consumer business 

to deliver an integrated suite of mobile, 

broadband and TV services. Concurrently, he 

is responsible for driving the singtel’s digital 

transformation as Group Chief Digital officer, 

a role that was created to unlock digital 

growth opportunities in an era of disruption.

in 2003, he was posted to Telkomsel 

as General manager for Product 

Development and was appointed 

Director of Commerce from 2005 to 

2007. He has established a strong track 

record in the telecommunications 

industry since starting his career at 

singtel in 1993. 

in october 2016, he was appointed as 

a member of the skillsFuture singapore 

Board and in January 2018, he joined the 

Board of advisors of the institute of service 

excellence at singapore management 

university.  He was also appointed as a 

member of the Digital readiness Council 

at the ministry of Communications and 

information in november 2018.  in may 

2019, he joined the Governing Council of 

singapore institute of management.

mr. Yuen is an engineering graduate 

with a First Class Honors degree from the 

university of Western australia and the holder 

of a master of science degree in management 

from stanford university, us.

Nanang Pamuji M.
Yuen Kuan Moon

Commissioner

Commissioner



mr. mohamad irfan served 

as a Commissioner of 

Telkomsel from July 

2018 until June 

2019. an executive 

with more than 

14 years of 

profit-driven 

marketing and 

sales experience 

in various 

sectors including 

telecommunications, 

he was experienced in 

strategy analysis as well as sales and 

profit development.

He was  also a Commissioner at PT mandala Putera 

Prima, PT nurbaitullah Tour & Travel, PT indonesia 

Comnets Plus (iCon+), PT mirga metracon and 

PT Faidhi systema solusindo (Fasyndo), where 

he was actively involved in creating, developing 

and penetrating new market segments, including 

winning major tenders.

over the course of his career he also held positions 

at PT mediavision innovative Technology as the 

sales Director and at PT Philips indonesia as key 

account manager - Government segment, Project 

Coordinator - Government segment for east Java, 

Bali, nTB & nTT. at Ge Consumer & industrial - PT 

Ge lighting indonesia, he was a sales engineer for 

Dki Jakarta and sales engineer for south sulawesi. 

Previous to that he was a Business Development 

officer at PT Phoenix international indonesia.

He graduated from Hasanuddin university, makassar 

in 2001 majoring in marketing management, and 

subsequently earned a magister of management 

degree from the university of indonesia in 2004, 

also majoring in marketing management.

mr. alex J. sinaga served as 

President Commissioner 

of Telkomsel from 

January 2015 to 

may 2019. Prior 

to this, he held 

various strategic 

positions within 

Telkom Group 

including President 

Director of Telkom, 

President Director of 

Telkomsel, President 

Director of Telkommetra 

(a subsidiary of Telkom as a 

strategic investment company focusing on 

information, media, edutainment and services), 

President Commissioner of PT sigma Cipta 

Caraka (Telkomsigma) and executive General 

manager of various divisions in Telkom 

indonesia.

aside from Telkom Group, alex J. sinaga has also 

held several prestigious positions, including as 

the Chairman of indonesian Telecommunication 

association (aTsi) from 2012 to 2014 and 

Chairman of Board of Trustees of aTsi from 

2014 to 2015. He holds a degree in electrical 

engineering from the Bandung institute of 

Technology (iTB) and a master’s degree in 

Telematics from the university of surrey, 

Guildford, united kingdom.

He was awarded the satyalancana 

Pembangunan and satyalancana Wira karya 

medals of Honor in 2014 by the President of the 

republic of indonesia.

Alex j. Sinaga

Mohamad irfan

President Commissioner (served until may 2019)

Commissioner (served until June 2019)
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Dear shareholders,

as business and technological 

change continued to accelerate, 

the indonesian telecommunications 

industry faced multiple challenges 

during 2019. Telkomsel continued its 

transformation to become a leading 

Digital Telco Company and build a 

Digital indonesia through a variety of 

strategic initiatives, which enabled it 

to overcome these challenges and 

expand its capabilities and ecosystem 

to shape the future.

similar to recent years, the ongoing 

decline in the legacy business (Voice 

& sms) continued to put pressure 

on the industry throughout 2019. 

Telkomsel actively managed this 

challenge through various initiatives 

and simultaneously continued to drive 

Digital Business development as the 

engine of growth.

at the same time, Telkomsel had 

to contend with price competition 

in Data, which continued to be 

challenging as other operators 

competed for market share by 

offering unlimited Data packages, 

leading to pressure on margins.

The other change in the industry 

has been the reinforcement of 

the prepaid sim card registration 

exercise. This policy has had a natural 

cleansing effect, resulting in a better 

quality customer base with higher 

numbers of real active subscribers 

and improvement in arPu as well as 

more efficient sim card production 

costs. it will also have positive 

long-term impact and support the 

emergence of healthier competition 

in the industry.

in response, Telkomsel implemented 

a variety of initiatives to drive healthy 

growth and profitability while 

continuing its transformation journey 

to become a Digital Telco Company 

and a leading mobile Digital provider, 

which i will discuss further below.

FiNANCiAL & oPERAtioNAL 
RESULtS

in the midst of the challenging 

environment, Telkomsel maintained 

growth in positive territory, supported 

by a variety of strategic initiatives 

to encourage Data monetization 

and shifts in customer behavior, 

including take up strategies to 

maintain and improve profitability. 

The current market dynamics have 

confirmed Telkomsel’s decision 

as the market leader to point the 

industry in a healthier direction, 

one which supports better 

opportunities for growth in Data 

& Digital services as the future of 

telecommunications industry.

as a result, we closed 2019 with solid 

growth and positive performance 

with revenue, eBiTDa and net 

income amounting to rp91.1 trillion 

(+2.1% YoY), rp49.2 trillion (+3.7% 

YoY) and rp25.8 trillion (+1.0% YoY) 

respectively, mainly supported by 

transformation initiatives in Digital 

Business as the engine of growth. in 

parallel, Cost leadership initiatives 

DIGITAl BuSINESS  
REvENuE CoNTRIBuTIoN
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We HaVe esTaBlisHeD 

Various sTraTeGies To 

CaPTure oPPorTuniTies 

in THe DiGiTal  

Business.

Hantoro
 Setyanto

 annual rePorT 2019
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effectively managed operational 

expenses, resulting in eBiTDa margin 

improvement from 53.2% to 54.0%. 

Digital Business recorded strong 

performance with 23.1% YoY growth 

to rp58,237 billion, substantially 

increasing its contribution to total 

revenue to 63.9% from 53.0% in the 

previous year. Growth was driven by 

Data revenue, which rose by 22.3% 

YoY to rp50,550 billion, as well as by 

Digital services, which also recorded 

strong growth of 29.0% YoY to 

rp7,687 billion.

Telkomsel recorded 171.1 million 

subscribers in 2019, an increase of 

5.0% YoY on the back of effective 

marketing campaigns coupled with 

customers retention initiatives that 

were supported by prepaid sim 

registration, led to lower churn and 

shifts in customer behavior. in line 

with our philosophy to always lead 

in network supply including outside 

Java, we deployed 23,162 new BTs 

in 2019 all of which were 4G-based, 

in order to maintain and strengthen 

our network leadership and grow 

our Digital Business. Fueled mainly 

by Data user growth (+3.5% YoY with 

64.4% penetration) to 110.3 million, 

our Data traffic surged by 53.6% YoY 

to 6,715,227 TB, while the number 

of 3G/4G capable devices reached 

119.3 million (+11.5% YoY and 69.7% 

penetration) and Data consumption 

usage showed promising growth of 

+54.7% YoY to 5.2 GB per Data user. 

at the end of 2019, Telkomsel’s on-air 

BTs totaled 212,235 units (+12.2% 

YoY), 76.3% of which were 3G/4G BTs.

SCALiNg UP oUR DigitAL 
tRANSFoRMAtioN

The massive transformation of our 

entire business, people, organization 

and corporate culture continued 

in 2019 with good results. in 

collaboration with partners and digital 

content providers, we expanded our 

Digital Business through innovative 

products and services in alignment 

with targeted customer segments, 

in particular emphasizing winning 

the youth segment through the right 

digital products and experience. We 

also improved network quality to 

deliver optimal customer experience 

towards strengthening customer 

engagement and loyalty. internally, 

we continued to reshape our culture 

and organization to become more 

agile and customer-centric, towards 

attaining the company’s objectives.

in order to maintain our leading 

position & shape the future of digital 

indonesia, we established several 

programs under three major mobile 

transformation categories with the 

overall goal of building up the Digital 

Business, while defending legacy 

and expanding Data connectivity. 

These three major transformation 

categories focused on creating a 

Future Fit organization by adapting 

the organization structure to 

support end-to-end B2B (Business 

to Business) and B2C (Business to 

Consumer) segmentation, energizing 

the Workforce to create a high 

performance workforce, and ensuring 

efficient, lean operations through 

digitalization. This combination 

effectively helped Telkomsel to scale 

up our digital transformation during 

the year.

key digital investments and initiatives 

during the year included the launch 

of our new omG! product campaign 

featuring unlimited Data usage for 

certain popular applications and social 

media sites, the launch of by.u as 

the first fully digital prepaid cellular 

telco service, and the release of Dunia 

Game’s second e-game called ‘lord 

of estera’. Furthermore, 2019 marked 

the successful spin-off of Telkomsel’s 

mobile Financial service product, 

TCasH, which was rebranded as 

linkaja and is now one of the major 

players in the flourishing indonesian 

digital payment ecosystem landscape. 

Telkomsel also trialed 5G technology 

in Batam in 2019, supporting the 

government’s initiative for industry 

4.0 as part of our preparations to 

participate in the next wave phase of 

telco innovation.

Having successfully enhanced 

customer satisfaction through a 

combination of internal innovation and 

collaborative partnerships, Telkomsel 

has measurably advanced towards 

becoming a Digital Telco Company and 

leader in the mobile Digital Business 

that is able to positively shape the 

future of digital indonesia.

CoRPoRAtE SoCiAL 
RESPoNSiBiLitY

Telkomsel’s vision is to be a world 

class, trusted provider of mobile Digital 

lifestyle services and solutions, with 

a mission to deliver mobile Digital 



 ANNUAL REPORT 2019

39

R
e

m
a

R
k

s
 f

R
o

m
 t

h
e

 m
a

n
a

g
e

m
e

n
t

services and solutions that exceed 

customers’ expectations, create value 

for our stakeholders and support 

the economic development of 

the nation. Telkomsel’s numerous 

Csr programs and initiatives have 

therefore been designed to support 

the achievement of Company’s vision 

and mission.

in 2019, Telkomsel once again 

held the nextDev program to find, 

incubate, and support promising 

indonesian technology startups 

with social impact. The nextDev 

program consisted of the nextDev 

Talent scouting activity, the nextDev 

academy 2019, the nextDev summit 

2019 and Telkomsel on the mission. 

These activities aimed to help 

selected startups develop sustainable 

solutions for positive social impacts 

that will benefit the people of 

indonesia while further developing 

the indonesian digital ecosystem.

in parallel, Telkomsel through 

the Baktiku negeriku program 

has created Digital Centers in 18 

regions across indonesia, to support 

technology transfer and access to 

information for local communities, 

Telkomsel also launched the Patriot 

Desa Digital (PDD) program which 

aims to transform village business 

institutions into digitally oriented 

enterprises. For the millennial 

community, Telkomsel held Digital 

Creative millennials (DCm), a business 

development program which gives 

training and assistance to produce 

young entrepreneurs with a digital 

leadership mindset.

in addition, Telkomsel committed to 

accelerating indonesia’s development 

through the Telkomsel Digital 

library application, called T-PerPus 

program. This program gives the 

public access to reading materials, 

thus encouraging the public and 

school communities in particular to 

read and improve their educational 

competence and quality. 

These are just a few of Telkomsel’s 

many Csr programs in 2019, which 

are discussed in further detail in the 

Csr chapter of this report.

ChANgES to thE BoARD oF 
DiRECtoRS

The composition of the Board of 

Directors at Telkomsel changed 

during 2019-2020. in may 2019, 

ririek adriansyah, Bob apriawan, 

sukardi silalahi and montgomery 

Hong were honorably discharged 

as, respectively, President Director, 

Director of network, Director of sales 

and Director of iT. replacing them 

were emma sri martini as President 

Director, iskriono Windiarjanto as 

Director of network, ririn Widaryani 

as Director of sales and Bharat alva 

as Director of iT.

in June 2019, alistair Johnston was 

honorably discharged as Director 

of marketing and replaced by 

rachel Goh.

subsequently in January 2020, emma 

sri martini and iskriono Windiarjanto 

were honorably discharged. i was 

appointed as President Director and 

Venusiana Papasi was appointed as 

Director of network.

We are grateful to ririek adriansyah, 

emma sri martini, Bob apriawan, 

sukardi silalahi, montgomery 

Hong, alistair Johnston and 

iskriono Windiarjanto for all their 

contributions.

ACKNowLEDgEMENt

on behalf of the Board of Directors, 

i would like to convey our sincere 

gratitude and appreciation to all of 

our valued customers and subscribers 

for choosing Telkomsel. i would also 

like to thank our partners for their 

collaboration and support. 

our achievements this year would 

not have been possible without the 

efforts of all our employees, who 

have worked tirelessly to transform 

Telkomsel. The advice and guidance 

of the Board of Commissioners and 

the regulator were also instrumental 

in advancing the business. Finally, i 

am grateful to our shareholders for 

their constant support as we strive to 

shape a better future for the benefit 

of all stakeholders.

sincerely yours,

Setyanto hantoro

President Director
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1. Edward Ying Siew heng 
Director of Planning and 
Transformation

2. goh hui Min (Rachel goh) 
Director of marketing

3. FM venusiana R 
Director of network

4. Setyanto hantoro 
President Director

5. irfan A tachrir 
Director of Human Capital 
management

6. heri Supriadi 
Director of Finance

7. Ririn widaryani 
Director of sales

8. Bharat Alva 
Director of iT
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mr. setyanto Hantoro has served as President 

Director of Telkomsel since January 2020. He is 

responsible for the overall management of the 

Company. He is concurrently Commissioner at 

PT Dayamitra Telekomunikasi (mitratel) (since 

2019-present) and Jalin Pembayaran nusantara 

(Jalin) (2017-present). He was previously 

President Director of PT multimedia nusantara 

(meTra) in 2019. 

Prior to his tenure at meTra, he held a 

number of senior strategic leadership 

positions at Telkom since 2012 including eVP 

strategic investment (2016-2019), VP 

strategic investment execution (2016), 

VP strategic Business Development 

(2012-2016), VP Business Portfolio and 

Financial Planning (2010-2012) and aVP 

Business Financial analysis (2009-2010).

He earned a degree from sekolah Tinggi 

Teknologi Telkom in 1995, followed by a 

magister management degree in Finance 

from sekolah Tinggi management 

Bandung in 2003, where he was named 

best graduate. He has also attended 

many training courses domestically and 

abroad including at london Business 

school, inseaD and the kellogg school 

of management, usa.

He is presently on the Board of 

the Jendral soedirman education 

Foundation (2012-present) and the 

Chairman of the Board of the senyum 

ananda Foundation (2010-present).

Setyanto hantoro
President Director

ms. ririn Widaryani has served 

as Director of sales since her 

appointment in may 2019. she has 

vast experience in sales and consumer 

marketing in the telecommunication 

industry.

she was previously executive Vice 

President area Jabotabek-Jabar 

(2017-2019), executive Vice President 

area Java Bali (2016-2017), senior 

Vice President Consumer marketing 

(2016), VP Prepaid and Broadband 

marketing (2013-2016), VP strategic 

marketing Group (2012) when 

Telkomsel won ‘The best mobile 

broadband provider’, and VP 

Product marketing Group 

(2012). she also served as 

the Gm for Contact Center & 

Customer service management 

in 2018 and the Gm for Clm 

Development, when Telkomsel 

won ‘The Best Call Center asia-

Pacific’.

she graduated from Bandung 

institute of Technology (iTB) 

in 1990 with a degree from 

the engineering Faculty and 

immediately began her career 

at the Telkom Headquarters. 

in 2019 she was named 

marketeer of the Year 2019 

Jabodetabek by markplus, and 

she also received the satyalancana 

Pembangunan Postel medal from the 

President of the republic of indonesia 

in 2016.

Ririn widaryani
Director of sales
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mr. Heri supriadi has served as Director of 

Finance since may 2012. He is responsible 

for the overall finance and procurement 

functions. 

Prior to joining Telkomsel, he was 

President Director of PT Telkom Property 

(2010-2012) and held several important 

positions at PT Telekomunikasi 

indonesia Tbk such as Vice President 

of investor relations and Corporate 

secretary (2009-2010), Vice 

President of subsidiary 

Performance (2007-2010), 

assistant Vice President of 

subsidiary Performance 

(2007) and assistant Vice 

President of Funding and 

Debt management (2006-

2007). 

mr. Heri supriadi graduated 

with a Bachelor degree in 

industrial engineering from 

Bandung institute of Technology 

(1991) and has a master degree 

in Business administration from 

saint mary’s university, Halifax, 

Canada (1997) as well as a 

Doctoral degree in Business 

management from Padjadjaran 

university, Bandung (2013). He 

has attended various executive 

education programs at Harvard 

Business school, kellogg school 

of management, euro money, and The 

university of auckland Business school 

among others. He is a visiting lecturer at 

various universities and the author of books 

on strategic management & research 

methodology. 

heri Supriadi
Director of Finance

ms. rachel Goh Hui min has served as 

Director of marketing from July 2019. 

she has over 20 years of experience in 

the telco and tech industry. known for 

her passion of defining new norms, she 

leads Telkomsel's Core Product, Gaming & 

e-sports, Digital Video, myTsel app, Pricing, 

advanced analytics, Customer Journey 

and Brand & marcoms teams towards 

creating more exciting experiences for 

indonesians. in her pursuit, she 

forges strategic partnerships with 

like-minded providers in the Digital, 

Content, media, Devices, apps, 

iT and Technology ecosystem 

to co-create new propositions 

for the customers. under her 

leadership, the marketing 

team also collaborates closely 

with sales for more effective 

and digital go-to-

market approaches, and 

energizes the market with 

unconventional brand and 

social media campaigns.

Prior to joining Telkomsel, she 

was Chief marketing officer at 

niometrics (2017-2019), executive 

Director of marketing at 

ooredoo myanmar (2015), 

senior Director, international 

Group at singtel (2013-2014), 

Chief marketing officer & eVP marketing 

and VP Product lifecycle management at 

Telkomsel (2008-2012), and marketing & 

strategic Planning, singtel Group (2000-

2008)

she holds a master of science in 

Telecommunications, and Bachelor of arts 

in marketing and mass Communications 

from australia.

goh hui Min 
(Rachel goh)
Director of marketing
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mr. edward Ying siew Heng has served as Director of 

Planning and Transformation since may 2012. He is now 

responsible for leading the Digital services as well as 

developing Corporate strategy and Transformation.

He previously served as Director of Commerce of 

Telkomsel since november 2011.  He has vast leadership 

experience in the telecommunication industry, 

particularly in the telephony, entertainment and content 

business, in many countries. From 2008 to 2011 he 

was Chief multimedia Group at singtel, where 

he successfully led the company to become a 

leader in local content, the media landscape 

and Pay TV businesses. He also served as Coo 

of maxis Communications, malaysia’s largest 

mobile operator (2003-2008), with primary 

responsibility for developing the multimedia 

content business, marketing, channel 

management, customer service and network 

operations. He was Chief operating 

advisor and a member of the Board of 

Globe Telecom in the Philippines from 

1996 to 2003. He also served as Chairman of 

metraplasa, a joint venture company between 

PT Telekomunikasi indonesia and eBay 

(2013-2015).  From 1995 to 1996, he served as 

managing Director at Cambridge Cable Group 

Pay TV Business in the united kingdom, a 

subsidiary of Comcast Corporation (usa).

He graduated with a degree in marketing from 

the institute of marketing, united kingdom 

(1987), holds a Diploma in sales and 

marketing from the marketing institute of 

singapore (1985) and also attended the 

General management Program at the national 

university of singapore in 1984 and the international 

executive Program at inseaD, Fontainebleau, France 

(1996). in 2015, he attended the “The Corporate 

entrepreneur – Driving innovation and new Ventures 

(TCe)” executive program at stanford Graduate school 

of Business in California, usa and in 2016, the “leading 

Business into the Future“ executive leadership Program 

at london Business school, london, united kingdom.

Edward Ying Siew heng
Director of Planning and Transformation

mr. irfan a. Tachrir has served as Director 

of Human Capital management since his 

appointment in may 2017.

since joining Telkomsel, he has held 

various strategic positions including 

senior Vice President Corporate secretary 

(2014-2015), Vice President Corporate 

Counsel (2012-2014), Head of Wholesale 

management Group (2012), Vice 

President international roaming 

(2009-2012) and VP synergy & 

Partnership (2008-2009). 

He holds a degree 

in economics and 

Development law from 

the Padjadjaran university, 

and has attended various 

executive education 

programs, such as the 

management Program at 

the singapore management 

university (smu), and 

a leadership Course at 

the university of California, 

Berkeley, usa. He was also 

awarded indonesia’s Best 

Corporate secretary in 2015 by 

sWa magazine, a satyalancana 

Wira karya medal  in 2016, and 

excellence in Performance in the 

16th annual selular award 2019.

irfan A tachrir
Director of Human Capital management
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mrs. Venusiana r. has served as Director of 

network since her appointment in January 

2020. she has over 25 years of experience 

in the telecommunications industry. she has 

deep expertise in the telecommunication 

industry specializing in large-scale network, 

marketing, sales and Procurement. she is also a 

Commissioner of Telkom infra (2017-present).

as Director of network at Telkomsel, she is 

responsible for defining Telkomsel’s overall 

network strategy and leading the network 

transformation to implement superior 

digital network connectivity which has 

focuses significantly on Prime Zones, 

B2B and Digital solutions.

she previously served in a number of 

senior positions including senior Vice 

President Procurement (2017-2019) where 

she led the transformation of procurement 

by adopting best practices and leveraging 

synergies across the group, senior Vice 

President Consumer marketing (2016-2017), 

executive Vice President area Jabotabek 

Jabar (2013-2016), Vice President area 

Jabotabek Jabar (2010-2013), Vice President 

Customer lifecycle management (2010), Vice 

President radio access engineering Java-Bali 

at Telkomsel (2008-2010), and VP network 

operation (2005-2008). 

she earned an electrical engineering 

degree from universitas Diponegoro (unDiP) 

and a magister management degree from 

universitas Hasanuddin (unHas). she received the 

satyalancana Pembangunan special government 

award  from the President of the republic 

indonesia in 2015 for successfully deploying BTs 

infrastructure all over indonesia including the ikk 

(ibu kota kecamatan) Program.

FM venusiana R
Director of network mr. Bharat alva has served as Director 

of information Technology since may 

2019, where he actively drives the Digital 

Transformation process for Telkomsel in 

addition to being responsible for all aspects 

of iT. as Director of iT at Telkomsel, 

his vision is to elevate technology to a 

‘business partnership’ role.

He has over 30 years of experience 

with leading global iCT technology 

solutions/service providers in 

australia, Hong kong, Thailand, india 

and usa. in his various senior 

leadership roles, he has focused 

on strategy, innovation, 

transformation and seeking 

results that reflect business 

growth. many of the products 

and services developed under 

his leadership have been 

recognized with industry 

awards for innovation and 

mobile solutions.

He was previously Cio at optus where 

he was responsible for all iT services 

in australia. He held various senior 

regional roles within the singtel 

Group including VP for online 

and enterprise Technologies, 

Head of Wireless services and 

Gm advertising and Finance. 

He was responsible for leading 

strategic transformation programs in 

the areas of Digitization, Business support 

systems, Business intelligence, analytics,  

automation and Value added services.

He holds an engineering Degree in 

Computer Technology from Pune 

university and has attended various global 

executive management programs. 

Bharat Alva
Director of iT
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ms. emma sri martini served as 

President Director from may 

2019 to January 2020. Before 

that she successfully led PT 

sarana multi infrastruktur 

(Persero), indonesia's 

state-owned infrastructure 

financing institution, from 

its establishment by the 

minister of Finance until it 

is transformed into a major 

national financing institution 

able to support national growth 

and important strategic projects 

including national strategic Projects. By 

creating innovative financing solutions including Public-

Private Partnerships as well as syndicated loans from 

both domestic and foreign lenders, ms. emma sri martini 

successfully developed the company to play an important 

role in infrastructure development in indonesia as well as 

gaining the trust of many bilateral/multilateral institutions.

she was previously President Director at PT sarana multi 

infrastruktur (Persero) (2009-2019), Director of Finance & 

support at PT Perusahaan Pengelola aset (Persero) (2004-

2009), Commissioner at PT Trans-Pacific Petrochemical 

indosatama (2004-2009), Division Head system & 

support at the indonesian Bank restructuring agency 

(2001-2004), Department Head system Development 

Department at indonesian Bank restructuring agency 

(2001-2004) and Department Head system Development, 

indonesia Central securities Depository (1995-1998).

Emma Sri Martini
President Director (served until January 2020)
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mr. iskriono Windiarjanto  

served as Director of 

network from may 

2019 to January 

2020. He was 

responsible 

for the overall 

management and 

control of network 

infrastructure to 

maintain superior 

connectivity.

He has extensive 

experience in many 

disciplines in the Telkom Group, the largest 

telecommunication services company in 

indonesia. Prior to his appointment to the Board 

of Telkomsel, he served in several board positions 

including Ceo of PT. Telkomsigma (2018-2019), 

President Director of PT. Telkom akses (2017-

2018), President Director of Telkomedika and 

Ceo of admedika (2016-2017).

He holds a Bachelor’s degree in informatics 

engineering from institute Teknologi sepuluh 

november (iTs), and a master of information 

Technology degree from royal melbourne 

institute of Technology. He received a special 

award from international Best Wireless 

Broadband solution from informatech for 

successfully deploying BTs infrastructure in 

remote and border areas, in line with Telkomsel’s 

commitment to provide the best mobile 

telephony and broadband service across nation.

mr. Bob apriawan served 

as Director of network 

from may 2017 to 

may 2019. He 

joined Telkomsel 

in 2002 and has 

more than 26 

years of telecom 

experience 

including 11 years at 

Telkom, the largest 

telecommunications 

services company in 

indonesia. Prior to his 

appointment to the Board of 

Telkomsel, he served in a number of senior 

positions including senior Vice President 

Procurement (2013-2017), Vice President asset 

management (2012-2013), Vice President 

organization and Workforce management (2012), 

Vice President Hr system (2010-2012), and Vice 

President radio access engineering outside 

Java-Bali at Telkomsel (2008-2010). He also 

served on the Board of Commissioners at Telkom 

infra (2016-2017) and mitratel (2018-2019). 

He holds a Bachelor’s Degree in electrical 

engineering from the Diponegoro university, 

and master of science in operational 

Telecommunication from the Coventry university 

uk. He also attended a strategic Business 

leadership program at The university of Chicago 

Booth school of Business, usa.

iskriono windiarjanto

Bob Apriawan

Director of network (served until January 2020)

Director of network (served until may 2019)
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mr. Hong served as the Director 

of  iT until may 2019. He 

has deep expertise in 

the Communications 

industry specializing 

in large-scale 

Business, 

Digital, and iT 

Transformation 

programs for 

many world-class 

companies across 

north america, europe, 

and asia Pacific. He has 

worked with the majority of the 

leading software and hardware providers.

Prior to joining Telkomsel, mr. Hong served as 

singtel international Group’s regional Cio where 

he was responsible for leading the development 

of a regional iT roadmap and Vision, defining 

key iT capabilities required for the evolution to a 

Digital service Provider, and working closing with 

the singtel Group associates to align and adopt 

best practices and leverage synergies across the 

Group.

mr. Hong attended Willamette university in 

salem, oregon, usa, and holds Bachelor of arts 

and masters of management degrees. a frequent 

keynote speaker at industry conferences, mr. 

Hong has published numerous articles, and 

previously served on the Board of Directors and 

senior leadership Team for the Tm Forum.

mr. alistair D. Johnston served as 

Director of marketing from 

august 2012 to June 2019.

He is an experienced 

international business 

leader with a proven 

track record of driving 

business growth 

in state-owned 

enterprises, multi-

national corporations 

and start-ups.  He has 

successfully transformed 

traditional telecommunications 

businesses into digital businesses through a 

combination of thought leadership, people leadership 

and rigorous implementation of transformational 

ideas.

Prior to Telkomsel, he served as Group Chief 

marketing officer at augere from 2010 to 2012, where 

he oversaw commercial activities for this start-up 

business offering internet connectivity to under-

served emerging markets spanning across india, 

Pakistan, Bangladesh and uganda.

From 1998 to 2010 he held important roles in the 

uk telecommunications industry.  This included 

Telefonica o2 uk (2007 – 2010) where he served 

as Head of Prepay, Head of online and marketing 

Director and helped to build the o2 business into 

a strong market leader; orange uk (2004 – 2007) 

where he served as Head of Prepay acquisition and 

retention and British sky Broadcasting uk (2003 – 

2004).  From 1998 to 2003 he worked for sir richard 

Branson’s Virgin Group of companies in a business 

development role in the uk, australia and singapore 

and was a founder of the Virgin mobile businesses in 

the uk and australia.

He began his career as a management Consultant at 

andersen Consulting, based in london, uk.

He holds a degree in modern History from oxford 

university, uk and has attended a number of 

management programs, including at Harvard and 

stanford universities.

Montgomery hong

Alistair johnston

Director of iT (served until may 2019)

Director of marketing (served until June 2019)
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mr. sukardi silalahi served as Director 

of sales from may 2017-may 

2019 and Director of network 

from January 2015-may 

2017. He is presently Ceo 

of Telin. since joining 

Telkom in 1991, he has 

served in a number of 

senior positions prior 

to his appointment to 

the Board of Telkomsel 

including as Board of 

Commissioners of various 

Telkom subsidiaries, Director of 

Consumer service at Telkom (2012-

2014), executive General manager of Consumer 

service, east Division (2011-2012) and Deputy executive 

General manager of Consumer service, West Division 

(2010-2011).

He holds a Bachelor degree in Civil engineering 

from the Bandung institute of Technology (iTB) and 

a master’s Degree in Business administration (Cum 

laude) from the university of Gadjah mada (uGm). He 

has also attended the “making Corporate Boards more 

effective” executive program from Harvard Business 

school, international Business management Training in 

sweden and High Performance Boards Training at imD 

in switzerland.

He was a recipient of the satyalancana Pembangunan 

medal from the President of the republic indonesia 

in 2013. in the same year, he was also appointed as 

the Community Director of the Bumn (state owned 

enterprise) marketers Club. He also won The Best 

Bumn on marketing award in 2013 and The Best 

service Provider of The Year award in recognition of his 

milestone achievement in positioning Telkomsel as the 

operator with best network quality in indonesia, based 

on open signal data for 2015 and 2016.

Sukardi Silalahi
Director of sales (served until may 2019)
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212,235 

171.1

65%

35%

5,465

BTs operating in 
across indonesia

million 
customer

PT Telekomunikasi 
indonesia Tbk

singapore Telecom 
mobile Pte ltd

employees

Telkomsel is a subsidiary of 

PT Telekomunikasi indonesia Tbk 

(65%) and singapore Telecom 

mobile Pte ltd (35%). We have the 

country’s widest network coverage 

with estimated 2G population 

coverage of almost 100%, 3G 

population coverage of 86% and 

4G population coverage of 95%. in 

2019, we deployed 23,162 new Base 

Transceiver stations (BTss), all of 

which were 4G-based. at the end of 

2019, Telkomsel’s on-air BTs totaled 

212,235 units of which 76.3% were 

3G/4G BTs.

our go-to-market brand for 

postpaid customers is kartuHalo 

while for prepaid customers, 

accounted for around 96% of our 

base, we have three distinctive 

brands targeted at different 

customer segments: simPATI, kartu 

as and looP. Telkomsel recorded 

171.1 million subscribers in 2019, an 

increase of 5.0% YoY.

The telecommunications industry 

in indonesia returned to positive 

territory in 2019 after experiencing 

negative growth in the previous 

year. The competitive environment 

became healthier and more rational, 

while the ongoing transition 

of legacy to Data services saw 

customers’ behavior shifting amidst 

various Data monetization initiatives. 

as Telkomsel transforms into a 

leading Digital Telco Company, the 

Digital Business continued to be 

the engine of growth, supported by 

a focus on maintaining Telkomel’s 

dominance in 3G and 4G network 

supply. The Digital Business segment 

recorded strong performance 

of 23.1% YoY and increased its 

contribution to total revenue 

substantially to 63.9% from 53.0% 

last year. revenue growth was 

supported by Data user growth 

to 110.3 million users and higher 

smartphone penetration amounting 

Telkomsel’s trajectory mirrored 

these results, closing 2019 with solid 

revenue achievement and positive 

performance.

a variety of strategic initiatives to 

maintain and improve profitability 

drove Telkomsel to record positive 

revenue, eBiTDa and net income 

growth amounting to 2.1% YoY, 3.7% 

YoY, and 1.0% YoY, respectively. This 

was supported by transformation 

initiatives in Digital Business as 

the engine of growth, along 

with cost leadership initiatives to 

effectively manage operational 

expenses leading to eBiTDa margin 

improvement from 53.2% to 54.0%.
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to 69.7%, as well as healthy growth 

in Data payload, which increased 

by 53.6% YoY to 6,715,227 TB, and 

growth in Data consumption per 

user by 5.2 GB.

in parallel, we continued our internal 

organizational transformation 

to become a Customer-Centric 

organization in order to face the 

challenges of a digital age. We also 

complied with and supported the 

government sim card registration 

singtel mobile increased 

its ownership by 

12.7%, bringing its 

total ownership in 

Telkomsel to 35% with 

the remainder 65% 

owned by Telkom as the 

majority owner.

Telkom acquired 

indosat shares to 

increase its ownership 

to 77.7%. kPn and 

setdco’s shares were 

acquired by singapore-

based singtel mobile.

kPn netherlands (kPn) 

and PT setdco megacell 

asia (setdco) acquired 

stakes in Telkomsel 

of 17.3% and 5%, 

respectively.

Telkomsel was 

established by 

PT Telekomunikasi 

indonesia Tbk (Telkom) 

and PT indosat Tbk 

(indosat).

program which resulted in a 

better-quality customer base, 

with higher numbers of real active 

subscribers and improvement in 

arPu as well as more efficient sim 

card production costs. This program 

will also have positive long-term 

impact and support the emergence 

of healthier competition in the 

industry.

We continue to see opportunities 

in the telecommunication industry 

since Data revenue growth is 

expected to remain stellar in 

THe DiGiTal Business seGmenT RECoRDED 
StRoNg PerFormanCe oF 23.1% YoY anD 
iNCREASED iTs ConTriBuTion To ToTal reVenue 
suBsTanTiallY To 63.9%.

indonesia. as Data consumption and 

Data pricing still lags the regional 

average, we believe that Data 

consumption growth is likely to 

increase going forward. a number of 

investments and key initiatives have 

been established to accelerate the 

growth of Digital Business, in line 

with Telkomsel’s mission to meet 

customers’ shifting preferences to 

digital and build a digital indonesia, 

as well as deliver excellent network 

coverage and quality.
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Board of 
Commissioners

President Director

Positioned as the postpaid brand of 

choice for professionals and corporate 

customers, kartuHalo provides an 

unparalleled suite of full mobile services 

and exclusive privileges. We expanded 

our kartuHalo brand to embrace the

young professionals, positioned kartuHalo 

as the coolest and best value postpaid 

card for middle and upper segments.

Positioned as the prepaid brand for 

the savvy middle class segment, 

simPATI is Telkomsel’s award 

winning lifestyle prepaid brand. 

simPATI continued to offer an 

exciting range of innovative 

packages and campaigns to drive 

demand for mobile Data.



 ANNUAL REPORT 2019

55

C
o

m
p

a
n

y
 a

t
 a

 g
l

a
n

C
e

Planning & 
transformation 

Directorate

information 
technology 
Directorate

Sales Directorate
human Capital 
Management 
Directorate

Marketing
Directorate

Finance 
Directorate

Network 
Directorate

Positioned as an ‘affordable, 

Value Prepaid Brand’, kartu as 

is Telkomsel’s prepaid brand 

targeted at value seekers 

and offering the best value 

to customers.

Positioned as the prepaid brand 

which targeting the youth segment. 

With the tagline “ini kiTa” (This is 

us), looP has a youthful image 

supported by its brand proposition 

of “being better together” and a 

focus on offering attractive Data and 

Digital services.
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•	 offered mobile 
telecommunication 
services to all 27 
provinces.

•	 launched simPATI 
nusantara as the 
first prepaid service 
in asia.

•	 our Call Center 
acquired 
iso9001:2000 
certification.

•	 The launch of 
mobile Banking 
aTm services.

•	 The first 
commercial launch 
of international 
roaming services to 
indonesian prepaid 
customers.

•	 introduced push 
email services.

•	 rolled out of 
HsDPa (High 
speed Downlink 
Packet access) and 
Telkomsel Flash 
service.

•	 launched TCasH 
to facilitate 
mobile financial 
transactions.

•	 The launch of HsuPa 
(High speed uplink 
Packet access) 
broadband network 
based services.

•	 kicked off Desa Dering 
Program to provide 
telecommunications 
access for over 25,000 
villages.

•	 Telkom and PT 
indosat established 
Telkomsel.

•	 launched kartuHalo 
postpaid service.

•	 The introduction of 
a secure mobile-to-
mobile prepaid top 
up system.

•	 Joined regional 
mobile alliance 
(Bridge alliance) for 
enhanced customer 
benefits.

•	 launched kartu as 
prepaid service.

•	 kicked off mobile 
Data services, 
including WaP 
over GPrs 
(General Packet 
radio services), 
mms (multimedia 
messaging services), 
and content services.

•	 The first commercial 
launch of 3G 
network services in 
indonesia.

•	 Became the Pioneer 
in renewable energy 
powered BTs in asia.

•	 The launch of 
indonesia’s first 
mobile Voice and 
Data services for 
Pelni ships on the 
open ocean.

•	 The first to trial the 
implementation 
of long Term 
evolution (lTe) 
network broadband 
technology in 
indonesia. 

•	 The introduction 
of indonesia’s first 
mobile newspaper 
services.
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•	 The introduction of 
the first seamless 
mobile Wi-Fi 
to indonesian 
customers for 
transferring 
automatically from 
a 2G/3G network 
connection to a Wi-
Fi network to access 
highspeed data.

•	 executed 3 
masterpiece 
programs: Big 
Data, lead 4G, 
and Customer 
experience.

•	 expanded lTe 
coverage to more 
than 80 Broadband 
Cities across the 
country.

•	 achieved five 
consecutive years 
of Triple Double 
Digit growth in 
revenue (+14.0% 
YoY), eBiTDa 
(+16.9% YoY) 
and net income 
(+26.1% YoY).

•	 Telkomsel launched 
masterpiece 
programs: Crm, 
m2m and Winning 
The Youth.

•	 Telkomsel & Telkom 
reached agreement 
on a Conditional 
Business Transfer 
agreement (CBTa) 
to utilize Flexi’s 
spectrum. 

•	 Telkomsel became 
the first to 
commercially launch 
4G lTe in indonesia.

•	 expanded positioning on 
Video ecosystem by launched 
maXstream, a one stop video 
portal which aggregating oTT 
video apps, linear channel and 
VoD content.

•	 launched the first 5G 
technology experience through 
the “Telkomsel 5G experience 
Center” which was open to the 
public during the asian Games 
2018.

•	 extended TCasH services 
to customers of any 
telecommunication providers 
so that it can be utilized by 
everyone and used for diverse 
types of digital transactions 
easily, anytime and anywhere.

•	 launched first indonesian 
original series, Brata, which can 
be watched on maXstream

•	 Published first game, shellfire, 
an e-sport game to target the 
existing gamer communities.

•	 surpassed the 
target of 100 
million subscribers 
which positioned 
Telkomsel as 
the world’s 
seventh largest 
telecommunication 
operator by 
customer base.

•	 The inauguration 
of indonesia’s 
first research & 
Development 
Facility for cellular 
technology.

•	 The introduction 
of Tap izy, 
indonesia’s first 
mobile contactless 
payment system 
that turns mobile 
phone into an 
electronic wallet.

•	 Telkomsel launched 3 
masterpiece programs: 
Digital World, Great 
Payment experience 
and TrueBex (True 
Broadband experience).

•	 Completed spectrum 
re-arrangement in 1800 
mHz, and launched 
lTe in 14 cities with 2.2 
million lTe users.

•	 exceeded 100 
Thousand BTs and 150 
million customer base.

•	 achieved Triple 3 
strategy, with enterprise 
Value > rp300 Tn, 
3 Year Cumulative 
revenue of 33%, 
and Digital Business 
Contribution of 33% 
of revenue which was 
achieved in Q4-15.

•	 The launch of 
masterpiece, a 
program that 
included 268 units 
of mobile GraPari, 
the establishment 
of 268 mobile 
Broadband Cities, 
68 applications from 
local developers 
to support the 
development of 
digital creative 
industry. 

•	 The launch of 450 
units of Compact 
mobile Base station 
(ComBaT). 

•	 successful lTe trial 
during aPeC 2013.

•	 Focused on creating 
a consistently 
excellent Customer 
experience (CX), ioT 
Digital ecosystem for 
Fleet management 
and new Talent 
management to 
support Digital 
mastery.

•	 awarded 30 mHz 
additional spectrum 
on the 2300 mHz 
frequency by the 
government, which 
will be used to 
provide the best 
Data services to 
customers and 
support the 2014-
2019 indonesian 
Broadband Plan [as 
part of Telkomsel’s 
commitment to the 
nation].

•	 Telkomsel 4G lTe 
coverage reached 
490 kabupaten cities 
across indonesia.

•	 linkaja was officially launched 
on June 30, 2019 under PT. 
Fintek karya nusantara, linkaja, 
a collaboration of soes 'From 
and For indonesia', is the only 
fintech supported by a variety of 
cross-sector businesses such as 
banking, insurance, oil.

•	 Dunia Games has released its 
newest e-game, lord of estera. 
as an rPG (role-playing game) 
online mobile game application, 
lord of estera has a variety of 
game modes, characters, and 
in-app purchases.

•	 Telkomsel officially launched 
by.u, the first digital prepaid 
cellular service in indonesia 
that provides an end-to-
end digital experience for all 
telecommunications needs, from 
choosing a number to getting a 
sim card, topping-up balance and 
quota, and making payments.

•	 Telkomsel successfully tested 
its 5G network in Batam, riau 
islands with the first video call 
using a 5G connection as well as 
a successful 5G speed test.
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Vision

Mission

trusted provider of mobile digital 
lifestyle services and solutions

Deliver mobile digital services and 
solutions that exceed customers’ 
expectations, create value for our 
stakeholders, and support the
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after experiencing negative growth 

in 2018, the indonesia mobile 

telecommunications industry 

bounced back in 2019, driven by 

steady growth in Data service and 

supported by robust sim registration 

in a bid to maintain high quality 

customers.

Telkomsel experienced a similar 

trajectory, rebounding from -4.3% 

YoY growth in 2018 to achieve +2.1% 

YoY growth in 2019, as a result of 

accelerating growth in Data service 

revenue at +22.3% YoY and Digital 

services revenue +29.0% YoY, 

confirming Telkomsel’s belief in Data 

and Digital service as the future 

of the telco industry and returning 

Telkomsel’s eBiTDa and net income 

growth to positive territory at 

+3.7% and +1.0% YoY respectively, 

compared to -11.5% and -16.0% in 

2018.

Growth was supported by a steady 

increase in 4G penetration which 

in turn stimulated an increase in  

Telkomsel subscriber Data usage 

to 5.2GB per Data user (+54.7% 

YoY growth). Telkomsel revenue 

growth was also supported by the 

ability to maintain mid-high quality 

customers and continued focus 

on the youth segment, which was 

achieved through appropriate 

product diversification together 

with better network experience and 

quality as shown by the +13.3% YoY 

increase in arPu and +5.0% YoY 

subscriber growth. 



 ANNUAL REPORT 2019

61

B
U

S
IN

E
S

S
 R

E
V

IE
W

Telkomsel also increased customer 

usage and improved their experience 

by giving better value offerings 

including content enrichment on 

Digital services such as Games, 

movie, e-Payment and so on, as well 

as partnering with content provider 

towards strengthening customer 

engagement and loyalty. Telkomsel 

moreover leveraged its strong 

network and new digital businesses 

to solidify its position in the digital 

savvy and millennial segments.

Furthermore, 2019 marked the 

successful spin-off of Telkomsel’s 

mobile Financial service product, 

TCasH, which was rebranded 

as linkaja and is now one of the 

major players in the  flourishing 

indonesia digital payment ecosystem 

landscape.

Those achievements were 

made possible by the successful 

implementation of Telkomsel’s 

5-year Corporate strategy Plan, 

which has established the following 

strategic objectives: “sharpening the 

Core”, “Creating expansive offers”, 

and “Transforming the operating 

model”. These objectives were 

formulated to prepare Telkomsel 

for the inevitable decline in legacy 

Business and to accelerate the 

growth of Digital Business.

in 2019, these objectives were 

implemented via 5 main programs. 

The first objective, sharpening the 

Core, was supported by a program 

of "Gain High Value Customers 

across Families & B2B". The second 

objective, Creating expansive offers, 

was supported by 2 programs, 

namely "scale-up Digital advertising 

and Big Data" and "Drive Dominant 

share of indonesian Gaming 

ecosystem". The third objective, 

"Transforming the operating 

model", was channeled through 

the "accelerating Digital Channels 

using linkaja" and "innovative Digital 

Talent sourcing" programs.

specifically for 2019, Telkomsel also 

established a Corporate Theme, 

namely “lead Performance for 

Healthy Growth & Profitability”. This 

was then cascaded into three pillars: 

“embracing Best-in-class Digital 

Customer experience”, “intensifying 

Digital Business”, and “Driving smart 

initiatives on Cost effectiveness”. 

as shown by its operational and 

financial performance, Telkomsel 

successfully achieved its Corporate 

Theme for 2019.

Going forward, Telkomsel will 

continue to capitalize on the 

growth in Data and Digital service 

to realize its future as a leading 

Digital Telco and Data-centric 

Company. Telkomsel is committed 

to deliver the best Data Connectivity 

by ensuring the availability of 4G 

service throughout indonesia, 

with 95% population coverage 

already achieved today. in addition, 

Telkomsel is also committed to 

build indonesia’s Digital ecosystem, 

not only developing its own Digital 

services (such as Digital advertising, 

ioT, Big Data, and Digital lifestyle 

to name a few) but also leveraging 

all relevant telco assets owned 

by Telkomsel to become a Digital 

service enabler.

Telkomsel eXPerienCeD a similar TraJeCTorY, 
reBounDinG FRoM -4.3% YoY gRowth iN 2018 

to AChiEvE +2.1% YoY gRowth iN 2019, as 
a resulT oF aCCeleraTinG GroWTH in DaTa 

serViCe reVenue anD DiGiTal serViCe reVenue.



PT Telekomunikasi selular  

62

in order to transform and achieve 

its ambition to become a Digital 

Company and a leading mobile 

Digital provider, Telkomsel continues 

its transformation journey, which

touches on all aspects of the 

business including its ecosystem, 

organization, people, and culture.

To ensure that the fundamentals of 

the Company can provide proper 

support for growth drivers in every 

aspect, critical enablers include 

future-fit organization, energized 

workforce, and lean operation.

in 2019, with reference to its 

corporate strategic plan, Telkomsel

established a number of programs 

under three major mobile 

transformation categories, with the 

overall goal of building up the Digital 

Business, while defending legacy 

and expanding Data connectivity. 

overall, all programs were 

successfully completed and 

delivered positive contribution to 

Telkomsel’s performance during 

the year.

to BUiLD thE FoUNDAtioN 
iN 2019

Telkomsel is in the process of 

developing a future-fit organization  

to change the company’s focus 

from product and network-centric 

to customer-centric by adapting its 

organization structure to support 

end-to-end B2B (Business to 

Business) and B2C (Business to 

Consumer) segmentation. Telkomsel 

also strengthened enablers and 

support functions through business

partnerships in iT, network, Human

Capital management, Finance,

and legal. This transformation is still 

ongoing.

 

as a part of this organizational 

change, Telkomsel has centralized 

certain functions such as 

Procurement and General services 

within areas and regions in order to 

drive economies of scale. Telkomsel 

also enhanced the application 

process for internal employees and 

implemented a new performance 

FUtURE Fit
oRgANiZAtioN

Zero Base Organzation

ENERgiZE
woRKFoRCE

Culture & Capabilities

ABSoLUtE tEChNoLogY LEADERShiP
People Lead, Beyond Infratructure

Segment ExpansionSegment Expansion

innovation

DAtA-CENtRiC
LEADERShiP

REDEFiNE
DAtA

MARKEt

B2B
ACCELARAtoR

FAMiLY/hoME
EXPANSioN

LEAN oPERAtioNS
Simplification &  

Maximum Digital



 ANNUAL REPORT 2019

63

B
U

S
IN

E
S

S
 R

E
V

IE
W

management system towards 

ensuring the creation of a high-

performance organization.

People are the key to unlocking 

transformation. under energized 

Workforce, Telkomsel is focused on 

enhancing internal digital capabilities 

and processes through action. in 

order to drive Product innovation, 

in 2019, agile squads were formed 

to drive innovation in B2B, Digital, 

and Family.

This year, Telkomsel also took 

corporate action to energize its 

workforce through Tmi (Telkomsel 

mitra inovasi) and Finarya (Fintek 

karya nusantara or linkaja). in 

addition, Telkomsel built up both 

the external and internal digital 

ecosystem through various activities, 

i.e. indonesianeXT, innoXtion, 

The nextDev and TinC (Telkomsel 

innovation Center).

Telkomsel also launched Telkomsel 

expert Development Program, a new 

capabilities program that provided 

training for new skills, namely Data 

science, uX, and leadership. These 

opportunities attracted more than 

2,000 applicants to apply. more than 

80 employees passed Telkomsel’s 

Data science and uX academy 

training, as well as 50 leaders. 

even more development programs 

have been planned for next year 

in the form of internships in 

singtel Group, as well as Business 

intelligence, Pricing analytics, 

Human Centric Design and mobile 

sW Developer training. a culture 

program was also developed in the 

form of an entropy index survey and 

activation of three culture markers: 

agile, open mindset, and

experimental.

To ensure ambience and knowledge 

distribution access for new 

capabilities in entire organization, 

Telkomsel conducted numerous 

activities, including Transformational 

expert Development Festival (T.e.D 

Fest), T-Flyers Talks, and Podcast 

(T-Flyers Podcast). 

Digitalization is key to creating lean 

operations. moana, a one-stop 

app for employees, was enhanced 

and relaunched in 2019. moana 

integrates and helps employees 

carry out administrative office 

activities such as General services, 

Human Capital management, and 

Finance. The app digitizes many 

functions which used to be done 

manually. also in 2019, Telkomsel 

initiated the implementation of 

rPa (robotic Process automation), 

which aims to automate many 

repetitive tasks towards a more 

streamlined operation.

ABSoLUtE tEChNoLogY 
LEADERShiP

Telkomsel needs to accelerate its 

ability to build new competencies 

in order to support its many 

innovations in the future. as such, 

iT Technology advisory and iT agile 

projects were implemented to help 

ensure that the technology in use 

by Telkomsel, as well as the human 

resources deploying it, are aligned

and adequate to support strategic 

projects. in the future, we believe 

that Telkomsel will operate many 

innovations and that will be 

supported by the acceleration of 

building new capabilities. 

in addition,  we also transformed 

our sales channels and increased 

point of sales productivity as well as 

strengthening our channel synergy. 

DRiviNg gRowth thRoUgh 
SEgMENt EXPANSioN AND 
PRoDUCt iNNovAtioN

in 2019, B2B  accelerated its growth 

by achieving end-to-end integration 

and accountability, from sales funnel 

to collection and segment-based 

development. in the Government 

segment, we achieved growth 

by partnering with Telkom Group 

for a new GTma (Go to market 

agreement). in the large enterprise 

segment, we pushed growth by 

providing effective solution mixes. 

Whereas in the sme (small medium 

enterprise) segment,  growth was 

driven by our digitized small & 

enterprise platform called ‘99% 

usahaku’. B2B also carried out a 
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radical transformation in terms of its 

basics, by simplifying the business 

which ultimately improved customer 

journey. This transformation 

was executed by shortening the 

processing time to less than one 

day from customer discovery to 

contracting, and eliminating or 

enabling self-service for 60%+ of 

all issues, thus reducing account 

manager time spent on customer 

care to less than 20%.  

under the ‘Data Centric leadership, 

we developed our data management 

platform with selected partners. all 

digital ad platforms were integrated 

into this so as to better serve B2B 

and B2C customers.

under the third program in this 

category, Family and Home 

expansion, Telkomsel focused on 

delivering the best home solution 

services for customers through 

collaboration and partnership. This 

resulted in the indihome Fixed 

mobile Convergence Bundling 

Product for both postpaid and 

prepaid.

Product innovation is always a 

priority for Telkomsel. in 2019, we 

launched ‘by.u’, the first end-to-

end digital prepaid cellular service 

in indonesia. This innovative 

mobile application targets the 

youth segment and is expected to 

help redefine our data market as it 

supports savvy digital behavior and 

online interactions. ‘by.u’ offers 

a better customer 

journey and simplifies experience. 

it was built by harnessing business 

insights to drive innovation using 

an iT platform and approaches 

combined with a lean organization 

model. 

CoMMitMENt to 
tRANSFoRMAtioN 

Telkomsel’s transformation will 

continue with a focus on 4 key 

areas. First, Telkomsel will focus 

on commercial transformation by 

continuing ongoing B2B programs 

and creating new B2C programs, 

supported by the formation of agile 

squads across the organization.

The second focus is to digitize 

the core business towards driving 

more efficient internal processes. 

Third is to strengthen the corporate 

culture and new ways of working 

towards enabling a mindset shift 

and behavioral change. Fourth, 

to continue to speed up new 

capabilities.

We are confident that this 

transformation is fully supported by 

our employees which can be seen 

from Telkomsel’s internal survey. 

employee buy-in was also evident 

from the changes in behavior 

during many corporate 

activities.

ProDuCT
innoVaTion
is alWaYs a
PrioriTY For
Telkomsel.
in 2019, wE
LAUNChED
‘BY.U’, thE FiRSt
END-to-END
DigitAL PREPAiD
CELLULAR
SERviCE iN
iNDoNESiA.
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MARKEtiNg PRogRAM AND 
StRAtEgiES

To complete the company’s 

transformation into a leading Digital 

Telco Company, in 2019 Telkomsel 

rolled out various programs, 

promotions and product offers to 

maintain legacy revenue and drive 

Digital Business as the primary 

engine of growth. 

These marketing strategies and 

programs were carefully aligned 

with specific customer segments 

and personalized offerings were 

delivered through digital channels 

for efficient implementation. 

Telkomsel also focused on improving 

payload growth and acquiring Data 

users. Customers were encouraged 

to use more Data by providing more 

relevant content and digital product 

that they can enjoy anywhere. 

To bring more engaging and relevant 

content, Telkomsel partnered with 

strategic partners from multiple 

verticals to enrich content on our 

existing digital platform and offer 

”more for more” programs across 

our value propositions.

PoStPAiD

kartuHalo is a Telkomsel postpaid 

product that is positioned as 

the choice for professionals and 

corporate customers seeking 

convenience. kartuHalo offers 

excellent customer experience, 

extraordinary value and exclusive 

lifestyle privileges tailored to 

suit customers’ needs. in 2019, 

Telkomsel enhanced kartuHalo’s 

value propositions by offering 

premium entertainment services and 

better device bundling offers. Thus, 

kartuHalo is positioned as the best 

value and most convenient postpaid 

card for the middle and upper 

customer segments.

Telkomsel continued to lead in the 

postpaid market by comprehensive 

mobile services and entertainment 

with user convenience, excellent 

customer experience, and exclusive 

lifestyle privileges tailored to 

customers’ needs. Telkomsel also 

expanded its channels and enriched 

customer benefits by strengthening 

collaboration with strategic 

partners such as banks, device 

principles, device distributors, and 

e-commerce. in 2019, kartuHalo’s 

customer base recorded double-

digit growth of 18.1% to 6.4 million 

subscribers.

kartuHalo tries to ensure that 

customers can enjoy postpaid 

services with peace of mind by 

enabling them to  manage their 

spend limit using the kartuHalo 

Credit limit self-service feature. 

Customer also have a choice of 

payment channels for convenient 

online bill payment.

in 2019, kartuHalo had two main 

programs. The first, Halo kick 

Gold & Platinum, was an ongoing 

program that offered higher quota, 

more rewards, entertainment, 

and premium benefits geared to 

convenience-seeking professionals. 

Customers who subscribed to this 

package automatically enjoy all 

the benefits of being a Gold and 

Platinum customer.

The second program was Halo 

Play, a collaboration with HBo Go 

and several oTT video streaming 

providers. This program targets  

customers looking for complete 

mobile services package bundled 

with premium entertainment 

subscriptions such as HBo Go, 

Viu and Vidio, as well as higher 

entertainment quota. This package 

is suitable for an urban lifestyle that 

enjoys entertainment on the go. 
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PREPAiD

Telkomsel has three prepaid brands, 

each targeted at different customer 

segments. simPATI, our most popular 

prepaid brands designed to cater 

to the needs of most customers, 

whereas kartu as is designed for 

the value-seeking segment, and 

looP brand positioned for the 

youth or next-generation segment. 

During 2019, looP committed to 

delivering digital product innovation, 

relevant engagement programs 

and digital platform tailored for the 

needs of youth users. in 2019, the 

total number of Telkomsel's prepaid 

subscribers exceeded 160 million.

in 2019, Telkomsel held many 

programs and activities to 

encourage customers to use more 

Data. Customers who still mainly use 

our legacy Voice and sms service 

were offered combo packages to 

encourage Data usage. Big voice 

minute quota is offered through our 

Talkmania ultima package to shift 

customer to purchase package. 

Customers who purchased the 

unlimited voice packages were given 

opportunities to win a lucky draw.  

To boost the Digital Business, 

Telkomsel focused on enriching 

content and give more value for 

customers so as to encourage higher 

usage. under the simPATI brand, 

Telkomsel released a special value 

simPATI entertainment starter pack 

which includes 3GB of maxstream 

quota. under the kartu as, Telkomsel 

organized the Pesta kuota program 

which offered 10GB Data package 

for only rp 10, for customers who 

topped up a certain amount of 

credit. Telkomsel also launched 

the ilmupedia package to enrich 

education in indonesia by giving 

educational content to students, 

starting from rp 25,000 for 3GB to 

access online education platforms. 

other than that, Telkomsel also 

held stimulation programs giving 

extra e-vouchers to customers who 

purchased Data packages on the 

looP digital channel, in relation 

to certain events such as public 

holidays, independence Day, new 

Years and so forth.

Throughout 2019, Telkomsel held 

many events to improve brand 

awareness among customers, 

especially the youth segment. For 

example, the Telkomsel kickfest, 

held in malang and Bandung, 

featured local musicians, a variety of 

cuisines and local clothing brands. 

Telkomsel also developed looP 

squad, an online content creator 

academy which provides video 

learning for millennials who want 

to become better influencers or 

content creators. They can also 

join various challenges which are 

regularly held by looP squad for 

content creation, with one of the 

topics being Telkomsel products. in 

2019, looP had 3,500 looP squad 

buzzers. 
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looP continued its collaboration 

with Gramedia to hold the sBmPTn 

(Joint entrance selection of state 

universities) simulation program 

in 19 cities which attracted 16,000 

participants, who also received 

free exercise books. Finally, to 

increase brand awareness, Telkomsel 

showcased maxstream’s, Dunia 

Games’, and langit musik’s digital 

product experience in a big festival 

called oh my Gig which included a 

music concert, games competition, 

a movie talk show, and more. 

DAtA

in alignment with its transformation 

initiative to become a Digital 

Telco Company, Telkomsel held 

various initiatives and programs to 

achieve Data-centric leadership 

supported by best quality digital 

connectivity services. 

in 2019, Telkomsel launched the oh 

my Gigabytes (omG!) internet quota. 

The omG! Package can be used 

by Telkomsel prepaid customers to 

access popular applications such 

as YouTube, Facebook, instagram, 

maXstream, Viu, iFlix, klikFilm, Bein 

sports and nickelodeon Play without 

additional cost.

Telkomsel continued to strengthen 

its commitment as a Digital Telco 

Company that prioritizes customer 

needs by personalizing products 

and services offered based on 

customer needs. We make it easier 

for customer to consume Digital 

services content such as video 

streaming and social media as part 

of their daily lives.

Telkomsel launched kuota keluarga 

in 2019 to cater to the needs of 

customers with family. kuota 

keluarga is a large Data package 

offering up to 90GB at rp150,000, 

which can be shared between 

family members. Telkomsel also 

accommodated customers needs 

for low denomination value 

products by launching a new variant 

of internet vouchers that can be 

purchased through a physical 

store or myTelkomsel apps. These 

vouchers have a short usage period 

of 3 to 7 days with a total quota of 

up to 3.5GB.

MYtELKoMSEL

myTelkomsel was enhanced and 

improved in 2019 to support the 

continuous improvement of user 

experience and support their ever-

growing needs. my Telkomsel was 

also equipped with more payment 

methods including virtual account 

payments for major banks, plus 

myTelkomsel was connected to 

linkaja and other e-wallets.

To boost crucial user engagement,  

we reintroduced a Daily Check-in 

program on myTelkomsel featuring a 

new look in partnership with linkaja, 

and other e-commerce. We also 

provided in-app access to videos 
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and TV channels from maxstream 

so users can watch them without 

leaving the app.  moreover, users 

can play mini-games inside the app. 

Through the instagram account 

@mytelkomsel.app, we encouraged 

users through various promotions 

to engage in more activities. all of 

these have driven more than 18 

million users to use myTelkomsel 

actively every month (mau).

We also have redesigned and 

refreshed the myTelkomsel app to 

enable users to find information 

more easily and encourage them 

to participate in various programs 

offered. myTelkomsel is integrated 

with Veronika, a chat-based virtual 

assistant, that allows users to ask 

about Telkomsel products and 

services in a convenient, interactive 

way.

at the same time, myTelkomsel now 

has a more personalized appearance 

and shows relevant loyalty benefits 

in line with customers' loyalty 

Tier features: Diamond, Platinum, 

Gold, and silver. along with all 

of our accomplishments in 2019, 

myTelkomsel received recognition 

as the Gold winner of the Public 

relations indonesia award 2019 

in the app category, as a result 

of myTelkomsel's plans to keep 

improving and transforming to 

become the most preferred digital 

channel among indonesian telcos 

and digital users. 

LoYALtY PRogRAMS

Telkomsel’s loyalty program strives 

to increase customer loyalty by 

rewarding them with satisfying 

experiences in the form of  both 

online and on the ground events. 

Telkomsel also rewards customers 

by enabling them to exchange 

their loyalty Poin at Telkomsel’s 

e-commerce partners.

Telkomsel Siaga Sebar Hepi 

(Anniversary / Ramadhan Period & 

End Year Period)

This is the biggest Telkomsel lucky 

Draw program, and it is held twice 

yearly. in 2019, the first lucky 

Draw period was held around the 

Telkomsel anniversary in may and 

the second period took place at year 

end from november to December 

2019. During each period, Telkomsel 

gave away thousands of prizes 

such as luxury cars, motorcycles, 

smartphones, linkaja balance, 

and more.
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Telkomsel POIN

To enhance customer experience 

during Poin redemption and attract 

customer interest, Telkomsel held 

special redemption programs for 

Telkomsel Poin such as Pointastic 

Deals, Poin Jajan linkaja and 

racing Poin. Telkomsel collaborated 

with various partners such as 

handset distributors, e-commerce 

sites, merchants, linkaja and more 

to provide smartphones, vouchers, 

telco packages and linkaja bonus 

balances etc. as rewards. Telkomsel 

also held seasonal programs tied 

to special events such as Customer 

Day, movie Premier and Poin 

Festival which customers could 

participate in by redeeming their 

Poin.

Undi Hepi

our most waited loyalty promo 

program was enhanced, after 

listening to customer feedback on 

the ability to choose the prize and 

shorter draw period.

undi Hepi is a new variant of 

lucky draw program which allows 

customers to choose the prize that 

they want.

Donation

indonesian people have a strong 

tradition of helping one another. 

Telkomsel provides opportunities for 

customers to donate their Poin for 

social causes. For example, Poin 

from customers can be converted 

to money or goods which are then 

sent to disaster areas, for example 

to help orphans in Palu during the 

earthquake in 2019.

Twin Date Merchants Promo

Telkomsel collaborated with partners 

to hold online shopping merchant 

promos on several twin dates in 

2019 namely 9.9 (september), 

10.10 (october), 11.11 (november), 

and 12.12 (December). many 

e-commerce partners contributed 

to these program such as Zalora, 

lazada, shopback and Bukalapak. 

These promos attracted customer to 

redeem their Poin.
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New Airport Lounge Partnership

as one of Telkomsel's special 

programs for HVC customers, 

Telkomsel provides airport lounges 

for Gold, Platinum and Diamond 

customers as well as executive 

corporate customers. This service is 

available at 16 locations throughout 

indonesia as part of our attempt to 

broaden our service to Telkomsel 

customers.

DEviCE BUNDLiNg PRogRAMS

Telkomsel aims to touch the daily 

digital lifestyle of every indonesian, 

keeping customers comfortable 

and enabling them to enjoy life 

more through Telkomsel’s brand 

experience and services. in order to 

deliver these initiatives, Telkomsel 

partnered with device principals 

and distributors to offer best device 

bundling package and the most 

profitable bundling packages for 

device principals and distributors.

in 2019, Telkomsel strengthened 

partnership collaboration between 

device principals and distributors on 

both the modern device channel and 

traditional device channel. 

Telkomsel collaborated with 

principals and distributors to bundle 

device with sim cards, vouchers, 4G 

device migration, sales activation 

and co-marketing with financial, 

insurance, banking, e-commerce, 

large enterprise as well as sme.

For postpaid customers, Telkomsel 

collaborated with device distributors 

to boost sales at more than 70 

GraPari nationwide. Furthermore, to 

increase 4G customer penetration, 

kartuHalo actively undertook various 

tactical promotions involving 

principals, device partners, banks, 

micro-finance and e-commerce to 

offer attractive 4G device bundling 

packages with more attractive 

cashback and 0% installments for up 

to 24 months. kartuHalo bundling 

packages were also offered with 

benefits including higher quota of up 

to 50GB per month, specifically to 

support the preorder and launch of 

Telkomsel’s flagship smartphone.

Through the Tau Dynamic Plan, 

which is the main bundling package, 

Telkomsel provided bundled value 

with a long validity period (3 and 6 

months) and a large quota to fulfill 

customer needs. Telkomsel also 

launched the Tau lite 6 and Tau lite 

7 packages which were bundled with 

affordable 4G smartphones, with 

the main objective of boosting 4G 

Dna (device, network, application) 

penetration nationwide.  

Given that e-commerce usage by 

Telkomsel customers has grown 

significantly, in order to help 

users shop conveniently online, 

Telkomsel collaborated with several 

e-commerce sites and worked 

hand-in-hand with lending platforms 

to give special installments. since 

mid-2019, 62 GraPari nationwide 

have established ready-to-sales 
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devices partnerships with device 

distributors. Customers can bundle 

new device with kartuHalo and 

Tau prepaid plans for maximum 

convenience and the best Data 

package experience.

During 2019, Telkomsel continued 

to migrate existing customers to 4G 

by replacing old sim card with usim 

and moving 2G/3G device users to 

4G devices. Customers can choose 

to do the replacement at GraPari 

and myGraPari, thematic events or 

simply by accessing the Telkomsel 

website to get the usim delivered to 

their home.

iNtERCoNNECtioN

This year, interconnection continued 

to face disruption from oTT 

(over the Top) providers in both 

domestic and international voice 

services, with both incoming and 

outgoing domestic traffic declined. 

Despite facing disruption, the 

international voice termination 

service still contributes significant 

revenue and to secure it, Telkomsel 

strengthened its network security, 

preventing voice traffic leakage by 

routing traffic via simBoX. another 

important initiative to grow new 

revenue streams is Telkomsel’s 

international a2P sms service, which 

involves securing off net and on 

net traffic leakage and managing 

domestic as well as international 

channels  in order to maximize a2P 

sms monetization.

iNtERNAtioNAL RoAMiNg 

in its international roaming business, 

Telkomsel continued to transform its 

roaming Business revenue structure 

from Pay per use to Package 

revenue model, by offering attractive 

and affordable roaming Packages.

at the end of 2019, Telkomsel 

launched an aggressive new 

roaming Package called roamax 

which enables customers to 

continue using Telkomsel’s service in 

asia and australia without changing 

to a local sim Card.  roamax also 

offers travelers going to destinations 

such as europe, the united states 

or Canada superior price and value 

in term of Data quota, coverage 

and duration. Customers can use 

their package during stopovers in 

transit countries without purchasing 

another roaming package. 

as part of giving the best service 

to Very High Value Customers 

and VViPs, Telkomsel launched 

roamazing, an international 

roaming package offering broad 

coverage in 178 countries, big 

quotas, and seamless convenience 

in using this service. 

Telkomsel also gave best service 

and support for customers travelling 

to saudi arabia on Hajj so they can 

stay connected to their family in 

indonesia. Telkomsel’s superior 

roaming service was achieved in 

collaboration with roaming Partners 

all over the world, through its 

membership in Bridge alliance.
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diGiTAL  
SERviCES

ABoUt DigitAL SERviCES 

Digital services has been the key 

driver of Telkomsel’s transformation 

to become a Digital Telco Company. 

Years of continuous improvements 

and investments have enabled us to 

provide advanced Digital services 

in indonesia, in alignment with our 

mission of accelerating innovation 

and advancing the nation. our 

Digital services portfolio consists of 

Digital advertising, mobile Banking, 

Big Data & aPi, the internet of 

Things, and Digital lifestyle products 

and services.

We have continued to build 

our digital advertising business, 

Digiads (formerly Telkomsel Digital 

advertising), into a digital media 

powerhouse of the indonesian 

advertising industry. Digiads revenue 

grew by 60% in 2019 from an already 

significant base in 2018 as we 

continued to create custom digital 

marketing solutions by enhancing 

our premium advertising inventory 

with Big Data analytics. Those 

solutions have delivered highly 

personalized audience targeting, 

providing higher roi to advertisers 

and better relevance to the target 

audiences.

our mobile banking business, 

mBanking, has enabled more than 

90 financial institutions to provide 

mobile banking services via sms, 

ussD, iVr, and mobile apps. 

Continuing to achieve solid double-

digit growth, mBanking is central to 

providing indonesians with broader 

access to financial transactions from 

their mobile phones.

We rapidly built our Big Data 

business (msiGHT) by supporting 

institutions with data-driven 

actionable insights from our Telco 

Big Data. as an enabler of Digital 

Transformation for our clients, 

we provide lead generation, telco 

credit scoring, market insights, 

and an aPi platform to 40+ 

enterprises of financial institutions, 

e-commerce unicorns, system 

integrators, logistic providers 

and the indonesian government. 

one of our growth drivers, Credit 

scoring aPi, has assisted more 

than rp 250+ billion personal loan 

disbursements from 20+ financial 

institutions with 3 million aPi hits. 

We assist key e-commerce players 

in understanding their market 

positioning as well as with customer 

activation to both increase the 

spending of their existing customers 

and acquire new productive 

customers.

We  have continuously expanded 

our footprint in the internet of 

Things (ioT) business,  going 

beyond connectivity with analytics 

and solutions to capture bigger 

opportunities in the vast industrial 

landscape. We have also doubled ioT 

business from our industrial-focused 

portfolio: smart Connectivity, 

Fleet management, remote Tank 

monitoring, asset Tracking, and 

managed networks. 

Going forward, we will continue to 

scale up our Digital services business 

more rapidly through innovations 

and partnerships while also 

developing the digital ecosystem 

in parallel, as a key foundation to 

become a Digital Telco Company 

and to build a Digital indonesia.

DigitAL ADvERtiSiNg – FAR 
BEYoND SMS MESSAgiNg

in keeping with the dynamic 

acceleration of the digital advertising 

industry, we rebranded Telkomsel 

Digital advertising as Digiads in early 

2019. This unique new branding 

strengthens our positioning as a 

provider of comprehensive digital 

advertising solutions across a wide 

variety of channels, one that can 

meet advertiser demand for high 

quality digital advertising consulting, 

data analytics, media solutions and 

reporting. 

Digiads provides the widest range 

of mobile advertising solutions 

for advertisers in indonesia. These 

solutions are delivered by combining 

our advertising capabilities in 

messaging, Programmatic Display 

and Video, Contextual and location 

Based advertising (lBa) and rewards 

and mobile Couponing, and using 
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our unique insights developed 

from sophisticated data analytics 

of more than 171 million Telkomsel 

subscribers.

We partner with leading international 

technology providers across the 

industry to provide the highest 

quality services, leveraging our vast 

inventory and analytic methods. 

This combination of highly accurate 

audience targeting, widest reach 

and the most extensive digital 

telco inventory in indonesia allows 

advertisers to better target their 

ads to the right audience for higher 

returns.

Demand for performance-based 

advertising is increasing, especially 

within the online services vertical. 

To satisfy this demands, Digiads 

delivers performance-based 

campaigns including Cost per lead 

(CPl), Cost per installation (CPi), 

and Cost per acquisition (CPa). We 

further enhance those campaigns 

by enabling advertisers to reward 

their respondents with free data 

(our FriDa offering), sms and Voice 

packages (our GiTa offering), in 

order to increase response rates 

and boost consumer engagement. 

Digiads also provides a high-

performance mobile Coupon service 

which combines several of these 

elements to send tightly targeted 

mobile coupons with offers that are 

redeemable at point of sale. These 

offers are especially successful in 

driving retail footfall and restaurant 

traffic. 

The continuous improvement of 

our digital advertising products and 

services led to significant growth 

in the number of advertisers we 

partnered with. as a result, we 

successfully served more than 500 

client brands in 2019.

KEY highLightS

1. Expanding our Display and 

Video Inventory

 as we continue to add value 

beyond messaging, we 

significantly increased our display 

and video ad space inventory 

on Telkomsel applications and 

platforms including myTelkomsel, 

maXstream, langit musik and 

Dunia Games. Through our 

recently announced strategic 

partnership with kompas 

Gramedia Group (kGm), we further 

broadened our available video 

inventory by including access to 

kGm’s Tribunnews and Bolasport 

portals. 

2. Strengthened Programmatic 

Ecosystem

 in alignment with our vision of 

becoming the programmatic 

powerhouse of indonesia, 

we strengthened indonesia’s 

programmatic advertising 

ecosystem by partnering with 

global industry leaders moaT, The 

Trade Desk (TTD), and Pubmatic. 

These alliances with respected 

innovators of the international 

adtech industry have empowered 

us to provide world class digital 

advertising solutions for our 

multinational and indonesian 

clients.

3. Building the Foundation of 

Digital Marketing Activation for 

SMEs 

 

 small to medium enterprises 

(smes) are key to indonesia’s 

continued economic 

development. Through myads, 

our self-service digital marketing 

activation platform, we have 

enabled 20,000 smes nationwide 

to begin advertising to increase 

their revenues. We continuously 

improve our myads services to 

help local businesses to grow at 

their own pace, guiding them to 

take control of this important way 

of driving their business growth 

through our cost-effective, easy-

to-learn advertising platform, 

which allows them to manage 

spending wisely while delivering 

solid results.
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4. ROLi Revamp

 We continued to enhance the 

value provided to both the 

users and advertisers on our 

new, reward-based mobile app 

roli. We added more advanced 

features, built a more intuitive 

interface, and added broader and 

higher quality content including 

sports and news feeds. roli now 

has more than 1 million active 

users who can earn up to 600 mB 

Data by viewing advertisements 

when they use the roli app.

5. Telkomsel NextWave

 

 in march 2019, the Telkomsel 

nextWave event showcased 

our newest digital businesses 

to our current and prospective 

clients and business partners. The 

portfolio on display included our 

offerings in Digital advertising, 

Big Data & analytics, mobile 

Banking and the internet of 

Things and attracted hundreds 

of professionals including more 

than 50 C-level executives from 

more than 100 major companies 

in indonesia. The event combined 

an extensive product exhibition 

and a much-reported sharing 

session by distinguished speaker 

Piyush Gupta, the Ceo of 

DBs Group, who has led the 

digital transformation of the 

singapore-based regional banking 

powerhouse and was voted best 

Ceo in asia-Pacific by asian 

Banker.

MoBiLE BANKiNg – 
ACCELERAtiNg BRANChLESS 
BANKiNg 

our mobile Banking (mBanking) 

supported Government in 

transforming traditional banking 

to digital banking behavior by 

partnering with 90 financial 

institutions in indonesia. mBanking 

helps customers to access and use 

multiple banking services anytime 

and anywhere. These services are 

available through mBanking mobile 

apps, sms and ussD channels.

in 2019, mBanking once again 

recorded double-digit YoY revenue 

growth by completing 2 billion 

transactions for over 10 million 

monthly active users. users 

were able to conduct financial 

transactions with great convenience 

and high reliability over our broad 

network coverage across indonesia.

We continued to expand our 

partnerships with the top state-

owned Banks to acquire new users 

and to increase transactions. in 

alignment with the banks’ missions 

to digitize banking transaction 

behavior, we created a loyalty 

program which significantly boosted 

mobile banking traffic.

Big DAtA & APi – 
DigitALiZiNg ENtERPRiSES

our Big Data & aPi business, 

msiGHT, has helped enable 

enterprises' digital transformation 

through valuable and actionable 

insights. By investing and leveraging 

our key assets: data generated from 

serving dominant market share in 

indonesia and extensive capabilities 

in telco services, we help our clients 

to make faster and more precise 

decisions.

msiGHT provides Big Data & aPi 

services to 40+ clients from financial 

institutions, e-commerce unicorns, 

system integrators, logistic providers, 

and indonesian government. We are 

committed to compliance in all legal 

aspects to ensure that customers’ 

personal data remains protected.
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KEY highLightS

1. Telco Credit Scoring

 Telco Credit score is a service 

designed specifically for financial 

institutions or loan providers to 

help assess the credit-worthiness 

level of applicants based on 

their telco demographic and 

behavior. We scaled up our telco 

credit scoring business in 2019, 

serving 11 financial institutions 

with 3.5 million aPi hits. We 

maintained close collaborations 

with legitimate partners supervised 

by oJk and other government 

institutions to provide advanced 

services in the financial industry. 

as such, we played a role in 

ensuring that all individuals have 

access to affordable financial 

products and services regardless 

of personal net worth, with the 

noble purpose of improving the 

overall quality of their lives.

2. Competitive Insights

 our insight dashboard visualizes 

data derived from key data points, 

thus enabling clients to see 

snapshots of their performance 

against their competitors in the 

market at any time. We partnered 

with key players in the online 

sector such as ecommerce, 

fintech, and ride hailing to help 

them understand their market 

positioning compared to the 

competition. subsequently, we 

activated this understanding to 

increase the existing customers 

spend and acquire new ones. We 

also continued to collaborate with 

government officials by providing 

our mobile positioning data for 

the purposes drawing up official 

statistics.

3. Telco API 

 msiGHT leverages Telkomsel 

sms and charging capability 

through aPi sms and the DCB 

(Direct Carrier Billing) business. 

aPi sms enables our clients to 

send multiple sms seamlessly and 

automatically without the need to 

manually log in to an application 

or platform. While aPi DCB (Direct 

Carrier Billing) allows Telkomsel 

customers to pay for online items 

from various marketplaces using 

their mobile device through an 

airtime deduction process. We 

achieved 50 million aPi sms hits 

and delivered more than rp 20 

billion of charging requests via 

DCB aPi.  

4. API marketplace: DigiHUB

 We aim to further grow our aPi 

business through our new aPi 

marketplace, DigiHuB, which 

offers a better interface and 

user experience. our clients 

can easily purchase aPi services 

anytime and anywhere via 

DigiHuB web portal using one 

of many available payment 

methods. We also introduced our 

new aPi insight service which 

offers authentication, fraud, risk, 

personalization, and lifestyle 

profile use cases. Through 

DigiHuB, local developers can 

seamlessly utilize Telkomsel aPi 

using self-service approach.

iNtERNEt oF thiNgS – 
SMARt CoNNECtioN FoR 
SMARt iNDUStRiES

ABoUt iot

Telkomsel ioT (internet of Things) 

connects devices, machines and 

objects containing embedded 

technology to the internet, turning 

them into ‘intelligent’ assets that 

interact with external environments. 

We empower enterprises to gather 

real-time data and analytics from 

connected devices through our 

reliable, secure, and advanced ioT 

solutions so that enterprises can 

then make data-driven decisions. in 

2019 we connected 1 million devices 

across 250+ enterprises, and we 

continuously pushed to go beyond 

connectivity to develop analytics and 

automation capabilities.
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With 5G technology on the horizon 

ioT solutions will become more 

powerful than ever, connecting 

at much higher speed. ultra-low 

latency 5G will deliver seamless 

user experience for cases such as 

connected cars, edge computing, 

process automation and many 

others. Through our intelligent 

ioT solutions, we play a key role 

in building the Digital enterprise 

ecosystem and become a key 

enabler of the ‘making indonesia 4.0’ 

Government initiative. 

EXPANSioN iN KEY SECtoRS

1. The financial sector continued 

to dominate our ioT business 

with various connected devices 

available such as aTm, eDC, 

and branchless banking. 

our primary customer Bank 

rakyat indonesia (Bri) has fully 

utilized and implemented ioT 

to drive efficiency and improve 

productivity for their operation 

and business expansion.

2. in utility sector, Pln has begun 

widely implementing ioT in its 

core configuration to monitor 

performance and scale up 

operations. We have now 

partnered with iCon+, Pln’s 

subsidiary, to provide nB-ioT 

solutions for electrical substations 

monitoring and smart meter 

systems.

3. in the government sector, 

more smart city plans are being 

implemented. The Gorontalo 

regional government (Pemda) 

and makassar city government  

pioneered the implementation of 

our Fleetsight solution for various 

fleet management services as part 

of their smart City initiatives.

4. lastly in the industrial sector, 

we released several industrial-

focused solutions: intelligent 

liquid Tank monitoring (inTank), 

asset monitoring solution (asset 

Performance management) 

and customized product line 

monitoring. These solutions 

have been implemented in major 

companies such as mitraTel, 

Pertamina, Patraniaga, and the 

national railway (PT kai).

iot CoNtRoL CENtER

ioT Control center is a cloud-based 

solution that enables enterprises to 

automate the management of their 

connected devices. in addition to 

connectivity management, these 

powerful control center automation 

and tracking features (loCi) provide 

asset visibility and safety, thus 

helping to ensure the reliability of 

connected services, device usage 

optimization and predictable costs. 

We further enhanced the ioT Control 

Center, so that it can manage 4G 

connectivity and nB-ioT devices on 

a single platform.

iot MANAgED SERviCE 

CoNNECtivitY

ioT managed service is our corporate 

connectivity service offering up to 

99.5% uptime guarantee through 

various channels including leased 

line, multicellular, and VsaT. ioT 

managed service decreases the 

likelihood of downtime, simplifies 

network setup and ensures that your 
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business stays connected 24/7. We 

launched various enhancements for 

ioT managed service Connectivity: 

•	 Bonding	Technology,	which	

ensures reliable connectivity using 

multiple sim cards. 

•	 L2VPN,	which	supports	extensive	

connectivity for maximum 

productivity 

•	 SDWAN	to	operate	all	corporate	

Wans simultaneously, and 

•	 Failover	to	diversify	your	

connectivity. 

FLEEtSight

Fleetsight is an end-to-end Fleet 

management solution that provides 

insight and professional services 

to help enterprises improve 

productivity, safety and efficiencies. 

our focus is vehicle telematics, 

which utilizes sensor devices 

embedded in the vehicle and fleet 

management platform. Fleetsight 

helps enterprises increase efficiency, 

improve productivity and minimize 

the risks associated with vehicle 

investment. 

Fleetsight was further enhanced 

with 2 new features, namely Dsm 

and aDas. These features were 

developed to increase safety on the 

road. 

•	 Driver	Status	Monitoring	System	

(Dsm) is an artificial intelligence 

system that provides warnings 

in the case of abnormal driver 

behavior. 

•	 Advance	Driving	Monitoring	

assistance (aDas) is used to 

detect the situation in front of 

cars in real-time and provide early 

warnings such as lane departure 

warning and collision warning to 

reduce driving risks.

toMS

Telkomsel order management 

system (Toms) is an adjacent 

solution for enterprise fleet 

order management. With Toms, 

enterprises can now track and 

manage their operational fleet 

to increase its efficiency and 

decrease downtime. Toms can be 

implemented as a standalone system 

or combined with our Fleetsight 

solution.

iNtANK

intelligent Tank monitoring 

system (inTank) is an end-to-

end ioT intelligent solution with 

the capacity to track and monitor 

liquid inventories, particularly oil, 

chemical, and water. armed with 

robust and efficient technology 

and sensors, inTank brings 

visibility and enhances operational 

efficiency in liquid inventories 

resulting in 50% energy cost 

reduction. Backed by international 

certification for its devices and 

sensors, inTank has been adopted 

by multiple enterprises for numerous 

commercial projects.

ASSEt PERFoRMANCE 

MANAgEMENt

a new addition to our business 

solution line-up is asset 

Performance management. it works 

in real-time to monitor and analyze 

assets indoor, outdoor, and in transit. 

The solution allows enterprises to 

easily monitor the quality, availability, 

and security of their assets anytime 

and anywhere.
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DigitAL LiFEStYLE 

over the past several years, 

Telkomsel has been undergoing 

a transformation into a Digital 

Company, staying at the forefront 

of digital products and services that 

meet customers’ preferences and 

enabling us to be “indonesia Digital 

service Provider of the Year”. This 

was done through continuous scale-

up, innovation and collaborative 

partnerships in Digital services with 

local as well as global digital content 

providers towards enhancing the 

Digital ecosystem in indonesia.

a new partnership with Google 

enables Telkomsel customers to 

purchase games and applications 

in Google Playstore using prepaid 

credits or alternatively, through 

postpaid billing. This arrangement 

is convenient for customers given 

the low credit card penetration 

rate in indonesia. Telkomsel also 

customized packages to meet 

customers’ digital lifestyle needs in 

Video, Game, music and other Digital 

Value added services, supported 

by top local and global content 

partners.

in 2019, Telkomsel maintained its 

domination of indonesia’s gaming 

ecosystem through Dunia Games 

with a wide range of e-sports 

tournaments, game vouchers, 

expanded payment choices involving 

other DCB carriers and owned 

published Game Titles. an  esports 

Platform was launched in march 

2019 to support and engage with 

gamer communities by enabling 

them to hold  e-sport competitions. 

our esport events cater to all gamer 

segments from amateur, Campus 

to Professional Teams, making us  

The Biggest esports player in the 

region. meanwhile we published 

our first ever e-game, shellFire 

both nationwide and globally. 

subsequently in october 2019 we 

released our 2nd game, lord of estera 

which was also released globally, 

strengthening the Dunia Games 

brand as a premier Game Publishing 

Player in the region.

Telkomsel strengthened its 

positioning in the Video streaming 

industry by enriching its content 

and platform for mass market. To 

do so, we joined with partners 

to offer a wide variety of content 

and customized packages for 

video data plans, as well as 

premium subscriptions to several 

oTT services. The content from 

maXstream, which can be accessed 

via maxstream’s app as well as 

oTT partners’ platforms in form 

of live broadcast and video-on-

demand, includes blockbuster 

movies, Hollywood series, sports 

programs, reality shows and drama 

series, as well as Free To air TV and 

international channels from HBo 

Go, HooQ, Vidio and Viu. in 2019, 

Telkomsel also continued to develop 

the local movie industry by releasing 

an additional 6 original local content 

titles and more than 80 local series 

on maXstream. 

     

meanwhile in music, Telkomsel 

focused on improving user 

experience on our rBT platform 

langit musik, and partnering with 

oTT apps to provide Direct carrier 

Billing payment. langit musik also 

acquired more than 700 song 

collections from 500 indie musicians 

by holding workshops and concerts.

     

Having won the ‘The most innovative 

Voice solution from Telecom asia 

and Digital lifestyle from asia 

Communication awards’ in 2018, the 

Company has continued to deliver 

innovative new mobile Value added 

services to expand its digital lifestyle 

product base. among others, we 

added credit scoring capabilities 

to the Paket Darurat (emergency 

Package) service, which allows users 

to stay connected when their credit 

balance runs out, with the aim of 

targeting new subscribers who are 

potentially highly profitable.

     

gAMES 

Telkomsel acts as payment solution 

provider, enabling Direct Carrier 

Billing (DCB) access so that 

subscribers can purchase digital 

content (game items, game top-ups 

or premium game subscription) on 

application stores including Google 

Playstore, samsung Galaxy store, as 
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well as on the Dunia Games page. 

as of the end of 2019, more than 

100 game publishers and developers 

have connected to the Dunia Games 

DCB.

Dunia Games Platform 

Building on its success in 2018, 

Dunia Games has also allowed other 

subscribers from other telcos to 

charge purchases to their postpaid 

bills or prepaid credits. This has 

significantly increased Dunia Games’ 

mau, making it the  number 1 

Games Portal in indonesia.

Dunia Games' innovations range 

from providing game vouchers 

through various indonesian 

telecommuniation providers, 

enhancing the experience for 

users (when reading, watching 

and purchasing Game Vouchers), 

releasing reseller tools for the 

salesforce to boost transactions, 

and the esport open Platform, 

where users can create their own 

Tournament Page and Bracket. 

as a result, Dunia Games traffic 

grew significantly in 2019. as a 

leading Game media, Dunia Games 

has published more than 100k 

articles (averaging 100 articles per 

week), and produced more than 

1,100 videos with 20 million views 

(averaging 8 videos per week), more 

than 1,100 videos produced (20 

million views) averaging 8 videos per 

week. For the esport platform, more 

than 1.6k tournaments have been 

created by users on the platform 

and participation of more than 

70k players. 

Game Publishing

in september 2019, Dunia Games 

Telkomsel published its second 

game, lord of estera, an action 

Battle Card rPG genre taking place 

in a multiplayer online Battle arena 

(moBa) format. Players are able to 

make in-app purchase of diamonds 

(lord of estera in-game currency) 

to buy resources that can improve 

their gaming experience. This game 

is available on Google Play store and 

app store.

For Dunia Games first published 

game, shellFire, a national 

tournament was held from august 

– november 2019. a total of 560 

teams joined from all over indonesia, 

competing for prizes worth 

rp 1 billion.

viDEo

maXstream acts as a one stop video 

portal where users can stream best 

quality videos covering a wide range 

of services: live streaming events, 

aVoD, TVoD, and sVoD, which 

consists of oTT video content 

bundled with attractive Telkomsel 

internet data packages. 

in 2019, maXstream strengthened its 

positioning in the video streaming 

industry by partnering with video 

content providers such as Viu, Vidio, 

iflix, HooQ and klikFilm to enrich its 

content and platform. maXstream 

also collaborated with HBo to be 

the first mobile partner to launch 

HBo Go on the wholesale markets. 

This partnership allows maXstream 

to broadcast HBo live channels as 

well as a number of iconic TV series. 

To further enhance user experience,  

maxstream added new features 

such as oTT Playout, which enables 

customers to play oTT content from 

maXstream (HooQ, Vidio, iflix, HBo 

Go), as well as a web version for 

the Video Player so that users can 

stream movies from the website and 

watch them on a big screen (TV).

maXstream also enriched its 

platform with original content. in 

2019, working in collaboration with 

the local movie industry, it produced 

more than 70 original episodes 

under 10 titles, of which 6 titles were 

launched during the year.

MUSiC

Telkomsel continuously enhances 

langit musik to give the best 

experience for customers. With its 

new interface and new features 

including seamless login, search 

recommendation, new players 

and more than 7 million local and 

international songs catalogue, 

langit musik continue to please 

music lovers and support the music 

industry in indonesia. The average 

session duration on langit music in 

2019 was 28 minutes, higher than 

other music apps.
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in the second half of 2019, langit 

musik worked with other platforms 

such as Dunia Games, Duniaku, 

Wifi iD, kumparan, indihome 

and myTelkomsel to put a widget 

on their platforms and provide 

music streaming service to their 

subscribers. langit musik also held 

numerous music events including 

‘Pagelarans’, held with the rans 

label in several cities (Padang, Bogor, 

Banjarmasin, manado, malang, 

Bandung, Tangerang). Telkomsel 

also held the langit musik Festival 

in 9 big cities (Cirebon, Palembang, 

medan, surabaya, Jogjakarta, Bali, 

ambon, makassar and Banjarmasin) 

where it reached in the local 

musicians to educate them on how 

to make money in the digital music 

business. These events attracted 

more than 500 local musicians with 

more than 700 song collections.

Furthermore, Telkomsel improved 

its ring Back Tone (rBT) platform, 

collaborating with 80 radio stations 

to promote rBT via differentiated 

umB. additionally, Telkomsel 

extended a soft bundling package 

for rBT to HVC. rBT can be 

purchased through langit musik 

application. To promote rBT, 

Telkomsel held a program with 

prizes for customers who activated 

rBT when calling other rBT 

customers or who replied when 

offered rBT recommendations.

DigitAL vAS

in 2019, Telkomsel collaborated 

with app-based healthcare services 

providers, accelerating equal 

distribution of easy and convenient 

access to healthcare services for 

the public and further developing 

the Telkomsel digital ecosystem. 

This inter-industry collaboration is 

expected to become a sustainable 

digital-based partnership which 

utilizes technology for broader 

social impact.

Telkomsel has also delivered Paket 

Darurat service for almost 2 years 

(since February 2018). Currently, 

Paket Darurat is available through 

the myTelkomsel app, sms and umB. 

in 2019 Telkomsel enhanced Paket 

Darurat service with credit scoring 

features which aim to gain new and 

highly profitable subscribers.

ShAPiNg thE FUtURE oF 
DigitAL iNDoNESiA

LiNKAjA – E-MoNEY FoR thE 

iNDoNESiAN MASSES NAtioNwiDE

To fulfil our vision of realizing 

financial inclusion and creating 

a cashless society in indonesia, 

in 2019 we merged our mobile 

financial service flagship, TCasH, 

with several other soe e-money 

in THe seConD 
HalF oF 2019, 
LANgit MUSiK 
woRKED 
with othER 
PLAtFoRMS 
SUCh AS 
DUNiA gAMES, 
DUNiAKU, wiFi 
iD, KUMPARAN, 
iNDihoME AND 
MYtELKoMSEL 
To PuT a WiDGeT 
on THeir 
PlaTForms anD 
ProViDe musiC 
sTreaminG 
serViCe 
To THeir 
suBsCriBers.
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services to create linkaja. supported 

by the soes, linkaja is empowered 

to provide much more distinctive 

use cases for all indonesians, 

becoming the leading choice of 

e-money nationwide.

by.U – thE FiRSt FULLY-DigitAL 

tELCo SERviCE iN iNDoNESiA

Capturing the opportunity to expand 

our youth market share through 

savvy digital behavior, in october we 

launched by.u, the first fully-digital 

prepaid wireless telecommunication 

service in indonesia. Through the 

by.u mobile app, users enjoy a fully 

digital end-to-end experience for all 

their telecommunication needs from 

choosing a number to getting a sim 

card, topping-up balance and quota, 

and payment. 

by.u is designed to appeal to Gen-Z 

users, who are known for being 

empowered, creative, always-on, 

and who prioritize their freedom. 

These characteristics are reflected 

in by.u’s main values which include 

digitalization, personalization and 

transparency.

adopting a pizza concept, by.u 

customers choose their quota size 

(s/m/l) as the base, and then on 

top of it they can add their toppings 

such as their  YouTube quota, 

instagram quota, voice quota, and 

so on. all the packages and toppings 

are available 24 hours without usage 

limitations nationwide.

recognizing that Gen-Z users do not 

like to wait and want to get things 

done quickly, by.u aims to let them 

directly manage their accounts 

over the app, including monitor 

their usage and handle their own 

customer service, with zero human 

interaction needed.

However for users who need help, 

by.u’s digital-based products 

and services are supported by an 

integrated help center which can 

be accessed through a live chat 

feature on the by.u digital app, on 

the official website www.byu.id, as 

well as through by.u’s instagram and 

Facebook channels.

oPEN iNNovAtioN with  

tiNC & tMi

as the Digital ecosystem in 

indonesia has continued to flourish, 

we initiated TinC, a collaborative 

innovation center where startups 

can collaborate with our business 

incubation team. TinC stands 

for Telkomsel innovation Center. 

its role is to spot new business 

opportunities from the earliest 

stage. Through TinC, we can better 

engage with indonesia’s vast Digital 

ecosystem plus incubate and 

accelerate business innovations in 

this experimental environment.

our focus in 2019 was to strengthen 

the ioT low-Power Wide-area 

(lPWa) ecosystem using nB-ioT 

technology. We released a nB-ioT 

sDk toolkit, held hackathons, and 

extended our nB-ioT technology to 

the university ioT labs we had set up 

in 2018 on certain campuses.



PT Telekomunikasi selular  

82

During may-July, we held roadshows 

in 4 cities to engage local startup 

communities, ending with a 

hackathon to attract developer 

talent as the prerequisite for the 

incubation stage. The events 

produced 4 innovators who were 

ready for incubation in TinC batch 3, 

which focused on industrial ioT.

launched in early 2019, Telkomsel 

mitra inovasi or Tmi is the venture 

arm of Telkomsel. Tmi's main focus 

is to scout for new technologies 

or services that can give Telkomsel 

a head start to better serve our 

customers, in order to lead and 

shape the industry. Through Tmi, 

we seek and invest in promising 

entrepreneurial companies that 

are tackling some of today's most 

significant technological challenges 

for consumers as well as enterprise 

customers. in less than a year, 

this fund has invested in Finaccel 

(kredivo), PrivyiD, and roambee. 

at Tmi, we are building tomorrow's 

future by giving entrepreneurs 

unparalleled access to Telkomsel's 

ecosystem, unlocking the 

distribution and expertise necessary 

to stay ahead of the curve.

NEtwoRK tEChNoLogY 
LEADERShiP

Telkomsel completed the 800 

mHz and 900 mHz frequency 

bands refarming as required 

by  the Decree of the minister of 

Communication and information 

Technology number 29 of 2019 

which requires Cellular mobile 

network operators to rearrange 

current non-contiguous 800 mHz 

and 900 mHz radio frequency bands. 

The refarming process began in 

February and was completed in april, 

covering 42 clusters in 34 provinces 

nationwide. Thanks to this spectrum 

refarming, the Telkomsel frequency 

band, which was non-contiguous at 

800 - 900 mHz, is now contiguous 

at 15 mHz. as a result, Telkomsel can 

provide better customer experience 

with enhanced internet speed and 

lTe coverage.

Following its success as the first 

mobile operator in indonesia to 

conduct 5G trials, which took place 

during the asian Games 2018, 

Telkomsel has been mandated by 

the ministry of Communication and 

information Technology to conduct 

5G trials focusing on the industrial 

sector. in 2019 we held 5G trials in 

Batam and Jakarta, demonstrating 

our commitment to being the 

foremost operator in supporting 

the ‘making indonesia 4.0’ 

government initiative. as it catalyzes 

collaboration among stakeholders 

for industry 4.0, Telkomsel is paving 

the road for the implementation 

of 5G as the key enabler towards 

achieving indonesia’s vision of 

becoming one of world’s biggest 

economies in 2030.

in 2019 We HelD 5g tRiALS iN BAtAM AND jAKARtA, 
DemonsTraTinG our CommiTmenT To BeinG THe 
ForemosT oPeraTor in suPPorTinG THe ‘makinG 
inDonesia 4.0’ GoVernmenT iniTiaTiVe.
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SALES BUSiNESS StRAtEgY

in 2019, we continued to implement 

our three main sales strategies to 

Increase Data Share, Digital Touch 

Point Experience and Winning 

Enterprise Business and Digital 

Lifestyle. However, the way in 

which these sales strategies were 

implemented were adjusted in 

line with corporate objectives and 

market conditions, for a total of 8 

sales programs as follows.

1. iNCREASE DAtA ShARE

a. Retain and Expand HVC (High 

Value Customers) through 

Single View of Customer 

Approach

 HVC or High Value Customers 

refer to customers who 

generate the largest revenue 

contribution in Telkomsel overall 

revenue. To provide the best 

service to HVC customers, 

service differentiation was 

created by ensuring that 

HVC get priority handling at 

Customer Touch Points (CTP) 

ranging from service queues to 

complaint handling.

b. Strengthen Youth & Data 

through Retail territory 

management 

 We consider the youth segment 

to be the future driver of 

economic growth in indonesia. 

Therefore, Telkomsel launched 

smiles (sales millennials ideas), 

an agile project to win youth 

market share by addressing what 

matters most to youth in both 

rural and urban areas. 

 The solutions proposed, 

which ranged from Data 

package comparisons to digital 

promoters and referral codes 

for a comprehensive training 

program, have helped increase 

the number of Telkomsel’s new 

youth subscribers.

c. Manage territory with more 

granular approach based on 

its characteristics

 With customer experience 

as the main focus, Telkomsel 

continued to listen to the voice 

of customers to understand 

their different needs and 

wants in each territory, and 

we therefore maintained our 

cluster-based product offers 

approach while also applying 

a more granular approach to 

managing sales operations and 

programs by territory. 

in 2019, We ConTinueD To 
imPlemenT our THree main 
sales sTraTeGies To iNCREASE 
DAtA ShARE, iMPRovE DigitAL 
toUCh PoiNt EXPERiENCE AND 
wiN ENtERPRiSE BUSiNESS AND 
DigitAL LiFEStYLE.
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 at the same time, we improved 

territory management by 

maintaining a strong relationship 

with our strategic business 

partners and  re-clustering 

to support faster sales 

program execution.

 as a result, the proportion of 

active outlets which sell our 

products (starter packs, Data 

package and Dls packages) 

has increased compared to 

last year. Through extensive 

cooperation with modern retail 

stores, we also scaled up the 

expansion of our integrated 

sales channels. Finally, to 

cement our position as a market 

leader, we also focused on cities 

with high competition levels 

by establishing special direct 

sales teams, attractive reseller 

programs and various customer 

engagement events. as a result, 

we gained significant market 

share in those cities.

2. DigitAL toUCh PoiNt 

EXPERiENCE

a. Empower and Utilize Sales 

Digital Channels

 Going forward, the biggest 

revenue contribution is 

forecasted to come mainly 

from digital channels. We have 

therefore focused on expanding 

our digital channels, along with 

clear policies, programs and 

daily performance monitoring 

to ensure availability and sales 

performance achievement. at 

the end of 2019, Telkomsel’s 

digital products were available 

on several online as well as 

offline to online channels 

including prominent online 

marketplaces, ride hailing 

services, online travel sites and 

DigiPos as a “hero” mobile Point 

of sales, while mobile GraPari 

evolved to become  a one stop 

solution for digital products & 

entertainment.

b. Next Gen Partnership to Push 

Digital Products & Services

 Communication is a primary 

need for travelers. looking at 

the annual increase in Hajj and 

umrah each year, Telkomsel 

therefore focused on Hajj and 

umrah pilgrims in 2019 by 

working with travel agents, 

banks and the ministry of 

religious affairs. Telkomsel 

also cooperated with local and 

national device stores, in order 

to provide added value for Hajj 

and umrah pilgrims.

c. Improve Digital Touch Point 

Experience and Service 

Transformation

 2019 is the year of 

transformation in terms of 

service to customers by 

introducing more varied Digital 

services for self-service. 

simple transactions include 

information and requests that 

can be accessed by customers 

through myTelkomsel (apps 

and web), my GraPari iVr and 

Virtual assistant.

 

 To improve services through 

digital touch points, Telkomsel 

has launched a chatbot-based 

service called Telkomsel Virtual 

assistant that is embedded 

on the social media platforms 

Facebook messenger, line, 

Telegram and also the 

myTelkomsel application.

aktivitas 

di embarkasi

aktivitas 

di GraPari

saudi & 

maktab
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3. wiNNiNg ENtERPRiSE BUSiNESS 

& DigitAL LiFEStYLE (DLS)

a. Market expansion on SME and 

Enterprise Business with B2B 

Solutions

 The B2B segment focused 

on expanding the sme 

and enterprise market. in 

the sme segment, we are 

building indonesia’s largest 

sme ecosystem through our 

digital platform, 99% usahaku, 

which had its soft launch on 

september 9, 2019. By joining 

99% usahaku, sme will be able 

to optimize their procurement, 

expand the market, access to 

financing, increase productivity 

and get education opportunities. 

 

 in the enterprise, Corporate 

and Government segment, 

Telkomsel is positioned as 

an orchestrator of digital 

technology and enterprise 

digital solutions starting 

from Basic Connectivity and 

progressing to advanced 

Connectivity, Cloud/saas, 

security, analytics and ioT.

b. Win Youth through Digital 

Products and Experience

 in order to win the youth 

segment, we created new 

events and experiences where 

people can experience our new 

digital products, namely HBo 

Go streaming on maxstream 

and Free Fire e-games on 

Dunia Games. The HBo Go on 

maxstream launch event took 

place in november 2019 in 8 

big cities. Free Fire national 

tournament attracted 8,600 

teams to compete, ending with 

a Grand Final Tournament on 

28 september 2019 at Tennis 

indoor senayan Jakarta, one of 

the biggest game competitions 

in Jakarta.

ChANNEL MANAgEMENt

DiRECt ChANNEL MANAgEMENt

Continuing last year’s success 

in providing the best service to 

customers, Telkomsel continued 

to improve service quality in all 

Customer Touch Points. overall, 

customer service channels were split 

into two, namely assisted channels 

(GraPari, Call Centers, e-care) and 

unaided / independent services 

(myGraPari, myTelkomsel, iVr, 

Virtual assistants). as of December 

2019, Telkom managed iso 9001: 

2015 certified 80 GraPari, 341 

GraPari Partners and 5 GraPari 

international operating in mecca, 

medina, Hong kong & Taiwan.

in order to make it easier for 

customers to reach customer 

service assistance, Telkomsel 

provides 188 Call Center services 

which are available for 24-hours for 

all customers. Call Center services 

are located in 4 cities; medan, 

Bandung, surabaya & makassar. 

in addition, customers can access 

e-care assistance via email as well as 

Telkomsel’s Facebook, Twitter and 

instagram accounts.

Through these self-service channels, 

customers can easily get information 

or communicate requests using 

myTelkomsel, myGraPari and iVr 

as well as Virtual assistants. Virtual 

assistant services can be accessed 

via Facebook, Telegram, line, 

Telkomsel.com and myTelkomsel.

in addition, to make it easier for 

customers to access GraPari 

services, Telkomsel has provided 

online reservation services through 

myTelkomsel so that customers can 

decide when they want to come to 

GraPari and immediately see the 

Customer service staff.

supported by efforts to continuously 

improve myGraPari services, in 2019 

Telkomsel increased the number 

of myGraPari to 118 in all regions 

& regions by focusing on card 

replacement services, kartuHalo bill 

payments, repayment content, and 

service package activation.
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ChANNEL MANAgEMENt PARtNER

Telkomsel continues to work 

in partnerships with numerous 

partners from different industries to 

maintain its products and services 

availability nationwide. in 2019, 

Telkomsel increased its number of 

modern partners while optimizing its 

partnership with traditional partners.

 

new partners that have established 

partnerships with Telkomsel include 

kaHa, Yukk, Paytren and ayopop. 

Telkomsel’s main objective is to 

further increase market penetration 

of Data and digital products as well 

as boosting Data packages renewals. 

in addition, during certain seasons 

Telkomsel also provided special 

offers to customers such as raFi, 

Harbolnas, maXsTream Gala, HBo 

Go, and many more.

  

AREA SALES ACtivitiES

Telkomsel recognizes that the 

industry is in the middle of many 

changes and disruptions. Facing 

these challenges, Telkomsel 

is currently in the process of 

transforming into a Digital Telco 

Company. This process is certainly 

not easy, but it is a challenge that 

must be faced.

Telkomsel believe that going digital 

is not necessarily about technology, 

but more importantly about 

the mindset of each employee. 

Telkomsel continues to encourage 

the agility and creativity of each 

employee by providing relevant 

new skillsets related to facing 

transformation. moreover, Telkomsel 

fosters a corporate culture that 

enables employees to be able to 

fully demonstrate their individual 

abilities and encourage employees 

to continue to innovate both inside 

and outside the company.

Telkomsel realizes that customer 

behavior has changed significantly. 

nowadays customers tend to use 

the internet more to access social 

media, stream music and videos, 

and play online games. responding 

to changes in customer behavior, 

Telkomsel continues to develop 

partnerships with content providers 

and game publishers, including 

holding various digital activities.

in 2019, Telkomsel in sumatera 

has authorized each region to 

determine their respective sales 

strategies based on local market 

conditions. nevertheless, its focus 

was to build the digital ecosystem by 

segmenting customers and offering 

differentiated Digital services 

accordingly. This segmentation 

was established to ensure effective 

targeting of the products sold. 

Telkomsel also focused on 

improving its Cluster Health index, 

which measures how well each 

cluster manages its retail activities 

and convert those activities to 

generate revenue. a good Cluster 

Health index score reflects strong 

retail fundamentals not only at the 

city level but also in village outlets. 

To maintain good scores, several 

programs have been created to build 

up retail fundamentals, win market 

share and reach the target audience.

To maintain the mass market 

segment, various programs were 

created such as the omG race 

medan, Fun Festival Batam and Fun 

Festival Belitung. HVC Diamond 

Telkomsel customers were also 

invited to talk to Telkomsel’s 

BoD. Telkomsel also continued 

strengthening the fundamentals to 

support healthy growth and revenue, 

while still focusing on the youth 

segment by ensuring the availability 

of Telkomsel products in schools 

and campuses. other than that, 

Telkomsel sumatera also pushed 

4G sDn growth and nurtured 

digital ecosystem market growth 

in collaboration with amazon Web 

service, with the goal of eventually 

enabling smes to join the global 

market.
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a similar strategy was applied to 

the Jabotabek West Java area, 

where Telkomsel strengthened 

fundamentals through a  

customer-centric approach 

as the primary key to increase 

incremental revenue. Telkomsel 

created, executed, and evaluated 

programs based on customer 

segmentation and preferences to 

maintain customer length of stay 

(los) and uplift arPu. in terms of 

the youth segment, Telkomsel held 

various activities such as student 

performances, a mobile legend 

competition, a Youth Festival and so 

forth as part of its commitment to 

strengthening its approach for the 

youth segment. 

on national Customer day, 

Telkomsel Jabotabek West Java 

sales held a parade on Car Free Day 

(CFD) area and participated in the 

Jakarta Fair kemayoran with many 

products and services. at the end 

of 2019, omG! was launched as the 

main product to generate revenue 

for Telkomsel. Various events were 

held to socialize this program 

to customers.

in addition to providing the best 

service, Telkomsel area Java-Bali 

continued to ensure best network 

availability throughout the country, 

even in 3T (Frontier, outermost, 

and least Developed) areas. During 

emergency conditions for example 

when disasters occur, Telkomsel 

always strives to ensure the 

availability of its telecommunications 

networks through ComBaT 

(Compact mobile BTs) and mobile 

backup power. This is in line with its 

commitment to open up access to 

telecommunications and information 

in border areas, relocated areas, and 

maritime routes in indonesia while 

supporting the acceleration of the 

indonesian Broadband Plan for the 

2014-2019 period.

in terms of developing digital 

ecosystems, the Java Bali Telkomsel 

area launched the Dunia Games 

Caster academy to produce 

professional video game casters in 

the Java Bali area. in the first batch, 

ten participants were selected from 

all applicants to take part in a series 

of trainings ranging from how to use 

software and casting compilation 

software to creating unique images 

and characters as casters.

To maintain Telkomsel’s dominance 

in the Papua, maluku, sulawesi, and 

kalimantan (Pamasuka), we focused 

on expanding existing Digital 

ecosystems and retaining potential 

customers (HVC) in those areas.  

Telkomsel aggressively implemented 

programs to protect the market, 

improved healthy growth of renewal 

packages and existing subscriber 

revenue, held digital campaigns and 

offered Digital services to maintain 

Telkomsel’s position in clusters 

where it dominates.

To support the strategy, several 

“topping” packages were offered, 

namely in the form of Big Quota 

short Validity (BQsV) Data and 

physical vouchers. The HVC program 

provides rewards and loyalty to 

customers both in the form of direct 

prizes and sweepstakes with very 

attractive and varied prizes. 

To push Digital services, Telkomsel 

Pamasuka area launched an 

interactive campaign to build 

awareness and customer experience 

for digital products and services. 

The introduction of digital products 

and services was done by using 

digital groups / communities as our 

digital agents. Telkomsel continued 

ongoing evaluation of existing digital 

programs such as Games, music and 

Video and continued to disseminate 

new products for Digital services.
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THrouGHouT 2019, tELKoMSEL CoNtiNUED thE 
it DigitAL tRANSFoRMAtioN joURNEY To enaBle 
CriTiCal CaPaBiliTies in 4 oF iTs oPeraTions 
sTreams, namelY Consumer-B2C, enTerPrise-
B2B, DiGiTal anD enTerTainmenT eCosYsTem, anD 
CorPoraTe TransFormaTion/DiGiTiZaTion.

ovERviEw

2019 saw a continuation of 

Telkomsel’s digital iT transformation, 

which started in 2018 with the 

implementation of a digital 

core as the foundation for this 

transformation. This digital core 

made it possible to upscale 

consumer experience on Telkomsel 

channels/applications and has also 

transformed the billing and charging 

journey, besides setting up the 

foundation for Big Data and Business 

intelligence capabilities.

Throughout 2019, Telkomsel 

continued the iT digital 

transformation journey to enable 

critical capabilities in 4 of its 

operations streams, namely 

Consumer-B2C, enterprise-

B2B, Digital and entertainment 

ecosystem, and Corporate 

Transformation/Digitization, while 

also strengthening our cyber 

security capabilities.

CoNSUMER-B2C

several key strategic programs were 

executed in 2019 to better serve B2C 

customers and support business 

transformation. These included the 

digital core to support customer 

care and a next-Gen recharge 

platform as the main platform for 

indirect sales via dealers and outlets. 

1. DigitAL CoRE

The Digital Core, which has been 

implemented since 2018, features 

a set of strategic iT capabilities 

that are key to improved customer 

experience. This was being done 

by enabling single enterprise 

Product Catalogs to cover product 

configurations, single enterprise 

service Bus and aPi Gateways as 

the main middleware and gateway 

for all customer traffic requests, 

as well as enabling Digital order 

management to digitally process 

customer requests such as 

product activation requests.

in 2019, the Digital Core was 

expanded to 16 channels/

applications including 

myTelkomsel, ussD menu, 

maxstream and internal Customer 

Care systems, which  now use 

Digital Core as their backbone. 

The result is an omni-channel 

experience for customers, 

whereby customers can activate 

the same set of product menus 

on all channels. This can also 

speed up the integration of 

external channels such as 

linkaja, e-commerce sites, and 

so forth on Telkomsel’s platform, 

thus enabling various activities 

including checking customer 

profiles and activating products.

Besides delivering technology 

enhancements, the Digital Core 

also supports agile development 

methodology thus enables 

Telkomsel to create product faster 

for improved Time-to-market. This 

is critical in order for Telkomsel to 

respond to the changing dynamics 

of the business. 

2. NEXt gENERAtioN REChARgE

The next-Generation recharge 

platform, which is powered by 

the Digital Core, was developed 
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to support new sales business 

models. using this platform, 

sales teams can better control 

the inventory, cash on hand and 

price of prepaid vouchers; enrich 

customer and channel profiling; 

and enable real-time campaigns 

related to recharge events. 

Technology-wise, this platform 

also supports open aPi, enabling 

rapid on-boarding for external 

digital channels.

ENtERPRiSE - B2B

enterprise/B2B has been one of the 

key focus areas in 2019. To improve 

enterprise customer experience and 

their overall journey, iT Telkomsel is 

equipping businesses with integrated 

end-to-end systems and tools. For 

2019, the key deliverables comprised 

the following platforms.

1. SAFoRA-CPQ-LDMS

saFora (salesforce automation 

system) was designed and built 

to make it easier to manage 

sales plans all the way to 

customer accounts. it features 

an enterprise sales dashboard 

that offers information on sales 

Plan and account manager 

(am) Performance as well as 

project (leads/ opportunities) 

management. To enable this, all 

am and corporate account data is 

stored in saFora.

sales opportunities will then 

be managed by applying CPQ 

(Configure Price Quote) software. 

CPQ will help to digitally manage 

the quotation including discount 

pricing. CPQ will also allow the 

sales team to see all of Telkomsel 

corporate products and easily 

manage the quotation lifecycle for 

customers.

once the contract is finalized, 

the documents will be managed 

by the lDms (legal Document 

management system). This 

system simplifies and digitizes 

the customer contract process, 

functioning as an electronic 

contract system for new contracts 

as well as contract renewals.

2. DSC

iT has also launched DsC (Digital 

smart Care) for corporate 

customers. This is a one stop 

self-service portal that empowers 

enterprise customers (especially its 

PiC) to manage their phone/Data 

usage, employee user accounts, 

billing, and payments.

3. EMS

iT also launched ems (enterprise 

management system) to help both 

Telkomsel’s internal and partner 

operations with the ticketing 

process during the aftersales 

phase. ems enables Telkomsel to 

capture and monitor customer 

requests, information and 

complaints towards  improving the 

after sales journey for better sla.

DigitAL AND 
ENtERtAiNMENt ECoSYStEM

in accordance with Telkomsel’s 

vision to be a trusted, world class 

provider of digital lifestyle services, 

Telkomsel consistently made 

enhancements to Digital lifestyle 

platforms, including maxstream and 

Dunia Games. We also introduced 

the aPi marketplace to leverage 

Telkomsel services within the 

external ecosystem.

1. MAXStREAM

after launching maxstream in 

2018 to support high-profile 

events such as the World Cup and 

asian Games, in 2019 Telkomsel 

enhanced maxstream by enabling 

oTT playout through iflix and 

HBo Group. maxstream, which 

is also equipped with advertising 

capabilities, has become a a new 

revenue source for Telkomsel.
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2. DUNiA gAMES

on Dunia Games, the web portal 

underwent a major revamp 

and now has the capability 

to let customers run e-sport 

tournaments. other new features 

include  vouchers on the Games 

store and the ability to process 

more payment methods.

3. APi MARKEtPLACE

Telkomsel’s aPi (application 

Programming interface) 

marketplace consists of a web 

portal containing a list of aPi or 

services that can be accessed and 

used by mobile application or web 

developer. in line with the rising 

trends of aPi usage in the iT world, 

Telkomsel has been introducing 

its aPi marketplace to external 

parties (including developers 

and partners) who can then get 

authorization to securely access 

Telkomsel services (i.e. sending 

sms using external applications, 

activate products, etc.). This 

will open up new business 

opportunities and drive innovation 

for Telkomsel, as well as building 

a community of developers as 

potential partners.

CoRPoRAtE 
tRANSFoRMAtioN AND 
DigitiZAtioN

Throughout 2019, several 

internal digitization projects were 

implemented to streamline and 

improve business processes. in 

Finance area, two initiatives to 

digitalize documents have been 

deployed to handle financial 

documents (including contracts 

and invoices). DocuTrack focuses 

on converting physical documents 

and saving them as digital media, 

while also enabling users to track 

the circulation of documents 

based on predefined workflows. 

another platform called Dina is also 

being deployed to create Digital 

Documents based on templates, 

with digital signatures that are legally 

acceptable.

in 2019, Telkomsel also introduced 

moana, a one-stop employee 

self-service platform that enables 

users to access various corporate 

functions including HCm services, 

iT services, Ga and Corporate 

Communication. This includes GPs-

based attendance, electronic memos 

for internal units, booking meeting 

rooms, iT ticketing, and chat bots.

in 2019, 
Telkomsel also 
iNtRoDUCED 
MoANA, a one-
sToP emPloYee 
selF-serViCe 
PlaTForm 
THaT enaBles 
users To 
aCCess Various 
CorPoraTe 
FunCTions.
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AwARDS

in 2019, iT Telkomsel received 3 

awards:

1. a Cyber security awareness award 

in august 2019 from Bssn (Badan 

siber Dan sandi negara).

2. a red Hat open source 

innovation aPaC award in 

october 2019 from red Hat

3. The Top Digital implementation 

2019 award in the Telecom 

sector #level star 5 award at the 

iT Works Top Digital awards in 

november 2019, alongside other 

awards such as:

- Top leader in Digital 

implementation 2019

- Top Wireless internet Provider 

2019

- Top Data Package 2019

CYBER SECURitY 
FoRtiFiCAtioN

While digitization and open 

ecosystems have created many 

opportunities, this has also 

introduced security threats. To 

counter this, security measures need 

to be kept up to date to ensure that 

Telkomsel can operate in a safe 

and secure manner that protects 

customer data and privacy from 

unauthorized access.

This has been a key focus of 

Telkomsel in running several 

high-profile security programs 

throughout 2019. These programs 

include initiatives to improve internal 

employee awareness on properly 

managing confidential information, 

deploying security devices and 

applications (e.g. modernization and 

expansion of firewalls, advanced 

persistent threats, anti DDos 

protection expansion, server anti-

virus, continuous security testing, 

and so on) to prevent security 

incidents, while also making sure 

that proper security monitoring 

and fast remediation can be 

implemented through the Telkomsel 

soC (security operation Center).
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During 2019, network’s strategy and 

programs focused on transforming 

capabilities to deliver extensive 

data leadership, digital network, 

and operational excellence. in 

line with these objectives digital 

technology innovation and Data 

leadership were established as key 

strategic initiatives. in addition, the 

successfully implemented following 

network programs: lTe leadership, 

Virtualized network infrastructures, 

Digital network Capabilities, 

operation excellence, and Cost 

Transformation.

Telkomsel continues to display 

network superiority as a key 

experience differentiator. Through 

lTe leadership program, we 

continued to leverage our spectrum 

assets and harness advanced 

technologies to lead the industry. 

This included the delivery of 

exceptional connection with 23,000 

new lTe network elements that 

have covered 95% of the population 

throughout indonesia. We are also 

thrilled that our lTe long range 

Coverage solution was awarded Best 

Wireless Broadband solution in the 

World Broadband Forum 2019. 

We continued investing in cutting 

edge technology to strengthen 

our lTe infrastructure, deploying 

advanced lTe technology and 

capabilities such as massive mimo, 

256 Qam, and 8T8r. To enable the 

technology, we fiberized more than 

half of all priority sites and deployed 

high capacity terrestrial solutions 

for the rest in collaboration with our 

parent company, Telkom indonesia.

as a result, the performance 

of our lTe network has been 

consistently ranked among the 

best in indonesia by independent 

network performance measurement 

applications, affirmed our lTe 

leadership in this country.

our principal strategy to deliver 

best customer data experience 

has been focused on customer 

experience and established a robust 

network, which being accomplished 

through a network optimization 

program called True Customer- 

oriented experience, whereby cities 

were prioritized and segmented 

to boost optimal performance. 

in collaboration with the marketing 

and sales Directorates we also 

started to segment Data service 

based on service demand for micro 

clusters within cities. 

Telkomsel also has launched 

virtualized network infrastructure 

into the live network as part of 

its journey into 5G readiness. The 

Virtual network will transform our 

network operating model, establish 

new way of working, and capture the 

full benefits of agile networks. Cap-

and-Grow is the business model 

used to transform the network from 

physical to virtualized infrastructure. 

Through this model, we “cap” the 

legacy network solution and “grow” 

new capabilities using state-of-

the-art Virtual network technology. 

The transformation started by 

We ConTinueD To leVeraGe our 
sPeCTrum asseTs anD Harness 
aDVanCeD TeCHnoloGies To leaD 
THe inDusTrY, whiCh iNCLUDED 
thE DELivERY oF EXCEPtioNAL 
CoNNECtioN with 23,000 NEw LtE 
NEtwoRK elemenTs THaT HaVe 
CoVereD 95% oF THe PoPulaTion 
THrouGHouT inDonesia.
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rolling out Virtual evolve Packet 

Core (VePC) in the West and east 

regions to strengthen the Data 

services. in addition, we are also 

in the process of building network 

Function Virtualization (nFV) product 

portfolios to anticipate growing 

demand as customers shift away 

from traditional network services 

and devices.

We enhanced our Digital network 

Capability by widely deploying nB-

ioT within the ten biggest cities in 

indonesia to ensure that Telkomsel 

is competitive as far as digital 

network readiness is concerned. We 

believe that this will enable the ioT 

ecosystem to thrive and accelerate 

digital innovation, thus create more 

business use case opportunities for 

our Digital Business. 

as the technology leader in the 

country, we anticipate that the high 

connectivity and low latency of 5G 

will greatly enable industry 4.0 and 

create new business opportunities. 

We therefore continued to trial 

5G technology in Batam, aiming 

to create and enhance use cases 

that are aligned with growing 

industrial digitization such as 

autonomous drones for smart air 

patrols, high speed throughput for 

smart surveillance, and augmented 

reality support for maintenance and 

repair situations.  

as part of our smart investment 

strategy, we pushed to apply 

the latest technology including 

automation to improve the 

effectiveness and agility of our 

network infrastructure and 

operations. We continued to 

modernize our BTs infrastructure to 

support multimode sDr (software 

Defined radio) and enable 5G 

readiness. We also modernized our 

antenna infrastructure to support 

multiband, as well as electrical 

control technology. 

We met our goal of delivering 

effective and efficient infrastructure 

solutions in remote areas by 

providing smart custom towers, 

which successfully accelerated 

the tower deployment process. 

Telkomsel now owns around 18,000 

towers, expanding our coverage and 

connectivity. 

SUPPoRtiNg DigitAL 
ACCESS iN iNDoNESiA

our support for the government’s 

accelerated infrastructure 

development programs can be seen 

in the form of our special program 

for lTe connectivity in public 

infrastructure such as toll roads, 

highways, railways, commuter lines, 

and mass rapid transport (mrT), 

which are priority infrastructure 

projects for the indonesian 

government. This program also 

reflects our commitment to building 

connectivity and digital access 

solutions in indonesia. 

in addition, Telkomsel actively 

partnered with the government to 

deploy data networks in remote 

and border areas through the 

uso (universal service obligation) 

program. By the end of 2019, we 

have built 941 2G and 4G uso sites. 

it is also worth noting that Telkomsel 

is committed to maximizing the 

infrastructure of the Palapa ring 

project, which is the government’s 

flagship broadband development 

infrastructure project. The Palapa 

ring consists of fiber optic cables 

linking east indonesia (Palapa ring 

Timur) to Central indonesia  (Palapa 

ring Tengah), and West indonesia 

(Palapa ring Barat). in addition, 

Telkomsel also supported additional 

251 new uso sites around indonesia 

which, together with the Telkomsel 

merah Putih program, supports 

digital access in remote and border 

areas outside of the uso program. 

By the end of 2019, 238 merah 

Putih sites have been deployed 

all over indonesia using green 

technology solutions.
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in alignment with the corporate 

strategy to become a Digital 

Telecommunication Company, 

the Human Capital management 

(HCm) plays a pivotal role in shaping 

the company culture and guiding 

employees towards attaining the 

company’s objectives. key enablers 

of successful transformation include 

building future-fit capabilities and 

establishing a strong digital culture 

across the organization. 

as Telkomsel embarks on a 

transformation journey to become 

a customer-centric organization, 

new operating models have been 

implemented with regard to its 

process, people, and technology, 

and several initiatives are 

currently underway that focus on 

“accelerating High-Performance 

organization and Drive new 

Capabilities for Healthy Growth & 

Profitability”. This shift in strategic 

and business models  requires HCm 

to attract and develop the right 

leadership and talent, fully engage 

the organization around the strategy, 

and build a culture that supports 

change.

During 2019, HCm focused on 3 

areas of improvement. The first 

was to transform the organization 

and operating model to become 

more customer-centric. The 

second was to upskill people and 

develop the capabilities needed for 

supporting this new organization. 

The third was the development 

of a high performance culture 

to support the organization and 

people transformation. all of this 

will enable us to be more agile, 

technology-focused and innovative 

towards achieving the Company’s 

business goals.

ShAPiNg A CUStoMER-
CENtRiC oRgANiZAtioN

as the market becomes increasingly 

complex and fluid, Telkomsel 

needs to be able to respond and 

adapt rapidly in line with the 

changing market. Thus, Telkomsel's 

organization has had to change 

completely, not merely moving 

from structure a to structure B, but 

fundamentally changing in order 

to accommodate the change in 

business paradigm from Product-

Centric to Customer-Centric, a 

paradigm shift which has driven the 

creation of new operating models.

To support this, HCm has had 

to create a new organization 

structure which now emphasizes 

the ownership and accountability 

of each market segment served. in 

this way, the Telkomsel organization 

can move more dynamically to 

suit the needs of each very diverse 

consumer segment; it has become 

an organism — a living organism that 

is continuously evolving through 

interactions with customers and its 

efforts to continuously provide a 

better user experience.

This new organization structure was 

launched in phases in line with the 

release of new operating models, 

THis sHiFT in sTraTeGiC anD 
Business moDels  reQuires 
HCm To aTTraCT anD DeVeloP 
THe riGHT leaDersHiP anD 
TalenT, FULLY ENgAgE thE 
oRgANiZAtioN ARoUND thE 
StRAtEgY, AND BUiLD A CULtURE 
thAt SUPPoRtS ChANgE.
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started from B2B and continuing 

with B2C marketing, B2C sales, 

Finance and HCm. most recently, 

we launched a new organization 

structure for the Ceo’s office, 

Planning and Transformation, 

network and iT.

Furthermore, HCm also tried a 

different approach for fulfilling 

positions in the new organization 

structure, especially for senior 

management. For senior 

management, positions employees 

were invited to apply directly to 

these vacancies. The Board of 

Directors will then decide based 

on the employee’s aspirations, 

job history, performance history 

and suitability of the employee’s 

competence. all of this aims to 

create transparency in fulfilling 

positions while taking into 

consideration employees’ aspirations 

in the process.

BUiLDiNg AND ACQUiRiNg 

FUtURE-Fit CAPABiLitiES

Going beyond organizational 

structure, the success of the 

transformation is determined 

by the employees who run the 

business. Therefore, as soon as the 

new organization went live, HCm 

simultaneously held a variety of 

programs that encourage capabilities 

fulfillment as well as an innovation 

culture in company.

To become a high-performing 

organization, HCm used two 

approaches: Build and Buy. in an 

effort to Build Future-Fit Capabilities, 

HCm implemented integrated 

development programs under a 

series of  'Transformational expert 

Development' (TeD) programs. 

meanwhile, to achieve quick wins 

in business competition, in some 

cases HCm also hired external talent 

to accelerate the learning process 

and more quickly fulfill necessary 

capabilities.

DAtA SCiENCE ACADEMY

referring to the Corporate strategic 

Plan, Telkomsel needs to cultivate 

data management and utilization 

capabilities in order to support the 

transformation into a Digitelco 

(Digital Telecommunication 

Company). Data is a key resource 

in the digital industry, and a critical 

enabler in Telkomsel's efforts to 

better understand consumers. 

The Data science academy (Dsa), 

which was the first TeD program 

academy held, successfully attracted 

around 24% of all employees, with 

1,296 registered participants. Those 

who passed multiple selection 

rounds were eligible to participate in 

a series of programs over a 6-month 

period. Bootcamp, full-stack 

development, intensive coaching 

and hands-on projects, ending 

with certification as a Data scientist 

expert at the end of the program.

UX ACADEMY

Continuing to refer to the Corporate 

strategic Plan, Telkomsel not only 

needs good data management 

but also good uX design in order 

to effectively present its big 

data analysis to Telkomsel’s data 

customers.

Good uX Design can be described 

as a 'sweet spot' where user needs, 

business goals, and the ability of 

technology teams (engineers / 

developers) to create products and 

services that consumers need all 

come together. The resulting user 

experience should be easy to use 

and provide a pleasant experience 

for users (Technology to Human 

interaction).

Based on this, the uX academy 

was the second TeD program 

to open. employees responded 

enthusiastically with 19% or 1,056 

registrants signing up for a program. 

Those employees who passed 

selection rounds will participate in 

a series of programs for 6 months: 

bootcamp, full-stack development, 

intensive coaching and hands-on 

projects, earning certification as 

a uX researcher / uX Designer / 

ui Designer expert at the end of 

the program.
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tRANSFoRMAtioNAL EXPERt 

DEvELoPMENt FEStivAL (tED 

FESt)

TeD Fest is a new capability 

development program in the form of 

conferences, seminars and sharing 

sessions aimed at Telkomsel area, 

regional and Branch employees as 

well as the general public (students 

and communities). This is part of 

an employee development series 

conducted by Telkomsel where 

leaders / Ceos of startup and digital 

companies share their stories on 

Digital Business and discuss what 

competencies are needed in this 

emerging industry. 

The first TeD Fest was held in 

surabaya on 4-5 December 2019, 

with “We The People 4.0” as its 

theme. it was attended by around 

200 Telkomsel employees, 70 

college students and 30 local 

communities who came to see 

and listen to various speakers from 

various backgrounds.

DigitALX, oji, iNNoXtioN

in addition to building capabilities 

through various academies under 

the TeD program, HCm also 

organizes programs to introduce 

new ways of working that are more 

agile, dynamic, collaborative, and 

innovative through DigitalX and oJi 

(on the Job innovating) programs. 

These programs encourage 

employees to go the extra mile 

and try new, more experimental 

ways of working for more impactful 

results. until the end of 2019, 617 

employees from various Directorates 

and regions, from sumatera to 

Papua, have been involved in the 

DigitalX and oJi programs.

one of the projects launched 

in 2019 that is related to the 

implementation of new ways of 

working was the “Home lTe Project”. 

open recruitment for this project 

was launched in october 2019, with 

7 roles open to staff and middle 

management employees only.  at 

the end of the registration period, 

HCm received 595 applications who 

were tested. The 10 employees or 

2% of applicants who passed were 

chosen to become the project team.

HCm also opened an innovation 

lab called innoXtion to help an 

innovation culture of innovation 

thrive in Telkomsel. This lab is open 

all year round to any employee who 

wants to work on innovations for 

Telkomsel. HCm also brought in 

coaches to assist with employees’ 

innovation projects until they 

Data science academy innoXtion Transformational expert 

Development Festival (TeD Fest)
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can successfully enter the new 

business incubation stage. once a 

year, on Telkomsel’s anniversary, 

employees receive awards for the 

best projects. During 2018-2019, 

employees submitted 164 ideas for 

innovation, showing that Telkomsel 

has succeeded in building a culture 

of innovation so that each individual 

is eager to think innovatively.

RECRUitMENt ChANNEL 

StRAtEgY thRoUgh tELKoMSEL 

NEXt gEN AND EXPERiENCED hiRE

The need to deliver Future-Fit 

Capabilities was done not only 

through internal build programs 

but also through external talent 

hires. since its launch last year, the 

Telkomsel next Gen Program has 

become a recruitment channel for 

talent in their final year of university, 

who are put through a Bootcamp 

program where they are given an 

individual project target to achieve. 

Telkomsel also hires external 

talent with expertise in future-fit 

capabilities to join the company 

and boost performance. There 

were 20 new external hires for 

future capabilities in 2019 who were 

distributed between several levels 

and units. These hires come from 

various companies with diverse 

experiences, and were hired by 

Telkomsel after they successfully 

passed a series of tests.

DEvELoP A high PERFoRMANCE 

CULtURE

Besides the fact that organizational 

transformation requires shifting 

people's capabilities, it also 

requires a supporting system or 

working environment that can drive 

employee behavior to continue 

working beyond expectations. 

Hence HCm develops high-

performance culture through 3 

aspects: Performance & incentives 

scheme revamp, Work life Balance 

activation, and Hr Technology 

enhancement.

REvAMP oF PERFoRMANCE 

CALiBRAtioN, PERFoRMANCE 

MEASUREMENt SYStEM &  

iNCENtivE SChEME

“if we can’t measure it, then we can’t 

manage it”. This is why standardized 

key performance indicators (kPi) 

have been created for each position, 

complete with its scoring rules in 

order to set clear and objective 

measurements for employee 

performance.

starting in the second half of 

2019, HCm has implemented a 

new performance measurement 

system (new Pms) that is more 

fair, objective and standardized. 

in the new Pms, performance 

results reflects actual employee 

DurinG 
2018-2019, 
EMPLoYEES 
SUBMittED 
164 iDEAS FoR 
iNNovAtioN, 
sHoWinG THaT 
Telkomsel Has 
suCCeeDeD 
in BuilDinG a 
CulTure oF 
innoVaTion 
so THaT eaCH 
inDiViDual is 
eaGer To THink 
innoVaTiVelY.
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performance without needing  to 

be manually harmonized, and it also 

includes a quantitative weighting 

process. 

specifically for senior management 

HCm applied a performance 

calibration process in order to 

distinguish the relative performance 

of employees in level senior 

management. employees’ 

performance will be rated on 

a bell curve to create “forced 

rankings” and subsequently 

classified into the category of Poor 

Performers, average Performers, 

and Top Performers based on their 

performance rating.

woRK LiFE BALANCE ACtivAtioN 

thRoUgh FLEXiBLE woRKiNg 

hoURS AND iBo PRACtiCES

High-performance culture requires 

employees to enjoy a balance 

of work and personal life. HCm 

therefore trialed flexible working 

hours starting in november 2019, 

which was conducted for 3 months 

until January 2020 with the purpose 

of giving employees more flexible 

work arrangements that enable them 

to accommodate personal needs.

This arrangement was subject to 

number of rules, in compliance with 

indonesian labor laws in indonesia 

regarding the number of hours 

worked. employees were permitted 

to flexibly clock in between 7 a.m 

until 9 a.m and clock out between 

4 p.m until 6 p.m, so long as they 

recorded at least 8 working hours. 

This flexible arrangement allows 

employees to arrange their schedule 

more conveniently and helps them 

achieve work-life balance.

HCm is also in charge of employee 

recreatrional activities called 

“iBo” (iman, Budaya, olahraga 

– Faith, Culture, sport). Through 

iBo, Telkomsel strives to provide 

recreational facilities that touch on 

religion, culture and sport towards 

enjoying good quality work-life 

balance, which in turn will increase 

employee engagement and improve 

employee productivity.

With regard to religion and 

spirituality, HCm has established 

a task force to facilitate majelis 

Ta’lim Telkomsel (mTT) with two 

tasks. The first is to facilitate 

organization form changes, form 

“Yayasan - Foundation” to become 

“Perkumpulan - association”. 

The second task is to collaborate 

with Telkomsel and help guide 

the development of company 

infrastructure to support the 

spiritual development of employees, 

especially moslems.

in 2019, 
Telkomsel 
Was aWarDeD 
thE toP 10 
ASiA’S BESt 
EMPLoYER 
BRANDS 2019 
AwARD as 
Well as THe 
inDonesia 
BesT emPloYer 
BranD aWarD 
2019 From 
emPloYer 
BranDinG 
insTiTuTe.
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in accordance with HrC’s 

commitment and the success in 

managing iBo, singtel conducted 

a benchmarking study regarding 

Telkomsel iBo management 

on november 13, 2019 at the 

Telkomsel smart office Building. 

a total of 20 singtel employees 

came as representatives of the 

singtel recreation Club (srC) to 

see how iBo is managed and try 

some activities such as sports and 

traditional dances.

hR tEChNoLogY ENhANCEMENt 

thRoUgh DigitAL PLAtFoRM 

To develop a high performance 

culture and support productive 

behavior, technology enablers 

need to be integrated into the 

performance and reward system 

as well as work life arrangements. 

Consequently, HCm stays up-to-

date with the latest Hr technology 

in order to provide employees with 

services and solutions in an efficient 

and convenient manner.

in october 2019, HCm launched 

an employee service information 

intranet microsite called “loVina”, 

that contains policies and guidelines 

for using HCm digital applications 

and services. This site aims to 

facilitate employees in accessing 

HCm policies on the internal 

company network.

at the same time, HCm also 

launched a ChatBot feature 

inside the moana (mobile office 

application and automation) 

application. This ChatBot offers 

24 hour HCm help desk digital 

assistance with easy-to-use, 

interactive services. employee can 

ask the Chatbot information on HCm 

services anywhere and anytime. 

Furthermore, HCm carried out 

continuous improvement with the 

launch of 3 new features in moana: 

a “sTPD online” (Surat Tugas 

Perjalanan Dinas Online – online  

Business Travel Benefit) module, 

Personal Data module, and leave 

management module. 

employees can now process their 

business travel needs  apply and 

check their annual leave, and update 

their personal and family data simply 

and easily through moana. 

in the near future, HCm will 

launch e-recruitment to broaden 

recruitment channels for Telkomsel 

by making it easier for applicants to 

see job opportunities in Telkomsel. 

This is in line with HCm’s objective 

of improving its services for better 

employee experiences.

hUMAN CAPitAL 
MANAgEMENt AwARDS  
AND ACKNowLEDgEMENt

in 2019, Telkomsel was awarded 

the ToP 10 asia’s Best employer 

Brands 2019 award as well as the 

indonesia Best employer Brand 

award 2019 from employer Branding 

institute. These awards reflect its 

achievements in HCm. 

in oCToBer 
2019, HCm 
launCHeD 
an emPloYee 
serViCe 
inFormaTion 
inTraneT 
miCrosiTe 
CALLED 
“LoviNA”, thAt 
CoNtAiNS 
PoLiCiES AND 
gUiDELiNES 
For usinG 
HCm DiGiTal 
aPPliCaTions 
anD serViCes.
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in 2019, supported by synergies with 

its parent companies, the Company 

maintained its position as the market 

leader in the telco industry, even as 

its success has led to ever greater 

challenges and competition. Telkom 

Group and singtel as the parent 

companies continued to commit 

resources towards developing and 

strengthening Telkomsel’s legacy 

business as well as its digital mobile 

service. These synergies have 

especially benefited Telkomsel’s 

digital mobile development 

by integrating them within the 

parent companies’ larger digital 

ecosystems, thus furthering the 

Company’s transformation.

overall these synergies focused on 

3 aspects:

1. strengthening the Core Growth 

market, by maintaining leadership 

in the core business through 

flawless execution of ongoing 

initiatives to grow in line with 

market expectations.

2. Creating expansive offers to Go 

Beyond, which involves building 

new engines of growth by 

intensifying digital businesses in 

order to surpass the growth rate 

of the indonesian cellular market 

and deliver excellent customer 

experience.

3. Transforming the Company’s 

operating model to sustain 

growth, i.e. changing the way 

Telkomsel operates to a lean 

and agile mindset to support  

accelerated growth.

There were more than 25 synergy 

initiatives in 2019, which could be 

broadly categorized as follows:

1. synergies related to Customer 

experience

2. synergies related to network 

infrastructure

3. synergies related to Digital 

Business

4. synergies related to Business 

support

SYNERgiES RELAtED to 
CUStoMER EXPERiENCE

in 2019, Telkomsel and Telkom 

Group collaborated to improve 

customer experience through a pilot 

project that integrates fixed and 

cellular networks to deliver seamless 

Digital experience (seaDeX) and 

HomelTe. The seaDeX pilot project 

supports end-to-end improvement 

of customer journey including the 

commercialization process and 

the transition to the entity. For the 

Home lTe business, a HomelTe 

Business Committee Team has been 

formed by Telkom and Telkomsel to 

conduct trials and assess the pilot 

project and product viability.

in B2B segment, Telkomsel and 

Telkom enterprise initiated a new 

Go-to-market alignment (new 

GTma) program to drive acquisition 

of new customers and generate 

more revenue from the Government 

and state owned enterprise 

segment by offering Corporate 

Business solutions and digital 

advertising.

as part of prioritizing synergy 

between soes, Telkomsel initiated 

synergy with PT Pegadaian in 

the form of joint promos and  

utilization of products and services, 

internal provision and affiliate 

communication programs for 

agency applications.

on July 10, 2019, Telkomsel 

launched the DmobXlab specifically 

to test devices and applications. 

in the future, device testing will 

accelerate device approvals as well 
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as the Go-to-market process. These 

initiatives to improve consumer 

experience, test devices and 

optimize devices are part of the Tau 

(Telkomsel android unity) program, 

which educates consumers to buy 

network friendly devices so that 

users can enjoy a good network 

experience while reducing network 

expenses overall.

The superior Performance 

assessment Criteria (kPku) is a 

management and control system 

for soe performance that has 

been established by the ministry of 

soe,  which aims to improve the 

effectiveness and capability of soes 

as a whole. The goal is to capture 

overall organizational performance 

from process to results. The assessor 

team provides feedback and gives 

the soe in question an opportunity 

to improve its practices in order 

to achieve the best performance. 

Telkomsel supports  Telkom 

Group’s results in the areas of 

Customer Focus and Business 

results.

SYNERgiES RELAtED to 
NEtwoRK iNFRAStRUCtURE

synergies related to network 

infrastructure primarily focused on 

leveraging Telkom’s infrastructure 

to drive cost efficiencies through 

economies of scale, while enhancing 

revenue, quality and preparing 

Telkomsel’s infrastructure for Digital 

Business. By synergizing with Telkom 

Group's operational experiences, 

Telkomsel was able to speed up its 

radio network reengineering to 

improve customer experience at 

1,147 locations, improve BTs power 

usage nationally, and improve 

management of its network 

Technical service agreement.

Telkomsel and Telkom Group 

also collaborated through the 

Collaborative network optimization 

Project (CnoP)  where order 

management and service level 

management was enhanced, in 

order to  ensure adequate support 

for Telkomsel’s network plan, design 

and preparations for the ramadhan 

and idul Fitri period (raFi) as well as 

the Christmas and new Year period 

(naru).

SYNERgiES RELAtED to 
DigitAL BUSiNESS

During the year, Telkomsel leveraged 

synergies with Telkom Group and 

other stakeholders to drive the 

growth of the Digital Business, 

by expanding the linkaja parking 

ecosystem to include Telkom 

payment facilities. linkaja has also 

been implemented at the Telkomsel 

multimedia Building as well as 

Telkomsel smart offices, and is 

ready for mass usage.

in line with its commitment to 

developing the indonesian education 

system, Telkomsel collaborated 

with Telkom university to develop 

the Digital Campus ecosystem. The 

Digital Campus ecosystem supports  

innovation and knowledge sharing,  

and provides communication and 

digital solutions for employees and 

students at Telkom university.

Telkomsel also synergized with 

highly promising digital startups  

from Telkom’s venture arm, mDi 

Ventures, to help fill industry gaps 

and develop Telkom Group’s “next 

Be (next Billion ecosystem). These 

startups included  kredivo, PrevyiD 

and roambee as promising new 

companies.

SYNERgiES RELAtED to 
BUSiNESS SUPPoRt

supporting the development of 

Big Data, a program called  Telkom 

Group insight exchange has 

been implemented at Telkomsel. 

This program focuses on proper 

governance of data exchange 

between Telkomsel and Telkom 

Group, which must now be 

approved by the Telkom Group Digi 

Counsel. existing use cases have 

been used to support the seaDeX 

and HomelTe program.

other synergies related to business 

support include synergy programs 

were carried out by Telkomsel 

with its managed companies 

to accelerate their human 

resources readiness in support 

of transformation into a digital 

company. For example, a Design 

sharing program was held to 

develop new capabilities such as 

Data scientist, ui / uX and Customer 

experience capabilities.
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our commitment to the 

implementation of Good Corporate 

Governance (GCG) in every aspect 

of the business represents our 

compliance with the Company law 

no. 40 of 2007 and certain aspects 

of the united states sarbanes-oxley 

act (soa), with which all subsidiaries 

of PT Telekomunikasi indonesia Tbk 

(Telkom) are required to comply 

following its share listing on new 

York stock exchange (nYse).

at the same time, the GCG 

implementation is also an 

important element that will 

ensure the Company’s continuous 

competitiveness, enable us to stay 

ahead of the industry and maintain 

our market leadership position, 

and guide us in creating long-term 

value for both shareholders and 

stakeholders. in order to build a 

strong GCG structure within the 

organization, we are firmly bound 

by five principles which serve as the 

pillars of our GCG implementation. 

The five principles are:

tRANSPARENCY

This principle shall be carried 

out in the effort to present fair 

access to all information about 

the Company’s financial and 

operational performance.

ACCoUNtABiLitY

management and staff at all levels 

are required to develop high 

accountability in every action 

taken and in maintaining a fruitful 

relationship with the shareholders 

and stakeholders as well as with 

regard to regulatory compliance.

RESPoNSiBiLitY

This principle requires the 

commitment of all elements in 

the organization to show their 

integrity and responsibility in 

the decision-making process, in 

defending the Company’s and 

stakeholders’ interests and assets 

and risk management to ensure 

business continuity.

iNDEPENDENCE

We exercise our independence as an 

organization with high integrity by 

ensuring that all management is free 

from conflict of interest and/or the 

influence of other party.

FAiRNESS

We carry out this principle to 

ensure that all shareholders 

and stakeholders receive 

equal treatment, including fair 

opportunities for the employees 

to earn career promotions, 

training and education, and access 

to information.

in orDer To 
BuilD a sTronG 
GCG sTruCTure 
WiTHin THe 
orGaniZaTion, 
We are FirmlY 
BounD BY FivE 
PRiNCiPLES 
WHiCH serVe 
as THe Pillars 
oF our GCG 
imPlemenTaTion.
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CoDE oF CoNDUCt

Telkomsel has adopted a code 

of conduct in accordance with 

highest standards of values and 

ethical conducts. The code applies 

to all employees representing the 

Company and it is envisioned to 

govern them in executing their 

duties. everyone associated with 

the Telkomsel code of conduct 

should comply with prevailing laws 

and regulations and act in the best 

interest of the Company.

The code influences how employees 

think about actions and what 

they should or should not do in 

safeguarding the Company’s assets, 

revenues and monetary adjustment 

beyond the Company's policies. it is 

the personal responsibility of each 

employee to adhere to applicable 

standards.

gENERAL MEEtiNg oF 
ShAREhoLDERS

as stated in the articles of 

association, the General meeting of 

shareholders (Gms) serves as the 

highest forum that is granted the 

authority other than that granted to 

either the Board of Directors or the 

Board of Commissioners, including 

taking the decisions regarding vital 

and strategic corporate actions and 

approving the reports of the Board 

of Commissioners and the Directors. 

in the Gms, the Board of Directors 

releases the Company annual 

report and the financial report, 

determines the allocation of the 

Company net Profit and appoints the 

independent auditors.

iNDEPENDENCE oF BoARD oF CoMMiSSioNERS AND BoARD 
oF DiRECtoRS

The Company has a firm policy regarding the independence and potential 

conflict of interest of its Boards, which requires all members of Board of 

Commissioners and Board of Directors to report any positions they hold at 

other institutions that may potentially result in a conflict of interest or violate 

existing laws and regulations. in a situation where one of our Directors is 

exposed to a conflict of interest, he or she, in accordance with the articles of 

association, shall be represented by another Board member.

The articles of association further states that the Board of Commissioners 

may take over responsibility from the Board of Directors in the case that 

all members of the Board of Directors have a conflict of interest. To further 

ensure independence, our policy regulates that all members of the Board of 

Directors and Board of Commissioners must not possess familial relationships 

with any other Board member.

thE BoARD oF CoMMiSSioNERS

The Board of Commissioners comprises six members of whom one performs 

as the President Commissioner. Telkom as the majority shareholder is 

entitled to nominate four Commissioners and singapore Telecom mobile 

Pte ltd reserves the right to nominate two Commissioners. Based on 

the shareholders resolution, the composition of Telkomsel’s Board of 

Commissioners effective from July 16, 2018 to may 31, 2019 was as follows:

telkom Representatives

President Commissioner alex Janangkih sinaga

Commissioner Harry mozarta Zen

Commissioner mohamad irfan

Commissioner Yose rizal

Singtel Representatives

Commissioner Paul Dominic o’sullivan

Commissioner Yuen kuan moon
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Based on the annual General meeting of shareholders, the composition 

of Telkomsel’s Board of Commissioners effective from may 31, 2019 was 

as follows:

telkom Representatives

President Commissioner ririek adriansyah

Commissioner Harry mozarta Zen

Commissioner mohamad irfan

Commissioner Yose rizal

Singtel Representatives

Commissioner Paul Dominic o’sullivan

Commissioner Yuen kuan moon

Based on the shareholders resolution, the composition of Telkomsel’s Board 

of Commissioners effective from november 25, 2019 was as follows:

telkom Representatives

President Commissioner ririek adriansyah

Commissioner Harry mozarta Zen

Commissioner nanang Pamuji mugasejati

Commissioner Yose rizal

Singtel Representatives

Commissioner Paul Dominic o’sullivan

Commissioner Yuen kuan moon
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The Board of Commissioners is responsible for:

•	 supervising the Board of Directors’ management of the Company;

•	 supervising the implementation of the Company’s long-term business 

strategy;

•	 overseeing the effectiveness of the good corporate governance practices 

in the Company, including risk management and internal controls;

•	 monitoring the performance of the business;

•	 Providing direction, recommendations and guidance for the Board of 

Directors in managing the Company’s business.

MEEtiNgS oF thE BoARD oF CoMMiSSioNERS iN 2019

The articles of association states that the Board of Commissioners holds 

a meeting at least once every three months, or whenever necessary as 

requested by any of the Board members or shareholder(s) who represent at 

least 1/10 of the total issued shares of the Company with valid voting rights. 

The Board of Commissioners also holds joint meetings with the Board of 

Directors as part of performing its supervisory function.

BoARD oF CoMMiSSioNERS

name Position meeting attendance

alex J. sinaga President Commissioner 1 of 1

ririek adriansyah President Commissioner 2 of 2

Harry mozarta Zen Commissioner 3 of 3

Yose rizal Commissioner 3 of 3

Paul Dominic 

o’sullivan

Commissioner 3 of 3

Yuen kuan moon Commissioner 3 of 3

mohamad irfan Commissioner 1 of 3

nanang Pamuji 

mugasejati

Commissioner 0 of 0
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BoARD oF DiRECtoRS

name Position meeting attendance

ririek adriansyah President Director 1 of 1

emma sri martini President Director 2 of 2

sukardi silalahi Director of sales 1 of 1

ririn Widaryani Director of sales 2 of 2

Heri supriadi Director of Finance 3 of 3

Bob apriawan Director of network 1 of 1

iskriono Windiarjanto Director of network 2 of 2

irfan ahadi Director of Human Capital 

management

3 of 3

edward Ying Director of Planning and 

Transformation

3 of 3

montgomery Hong Director of iT 1 of 1

Bharat alva Director of iT 2 of 2

alistair Johnston Director of marketing 1 of 1

Goh Hui min Director of marketing 2 of 2

in addition, there were 2 additional strategic workshops in 2019 attended by 

selected members of the Board of Commissioners.

CoMMittEES UNDER thE BoARD oF CoMMiSSioNERS

The Board of Commissioners is charged with a supervisory role in a general 

and/or a specific manner in accordance with the articles of association 

and to provide advice to Board of Directors. in performing its supervisory 

function, the Board of Commissioners is assisted by three Committees. The 

Committees are:

•	 audit Committee

•	 remuneration Committee

•	 CaPeX, Financing and management Process (CFmP) Committee

thE AUDit CoMMittEE

The audit Committee assists the 

Board of Commissioners in fulfilling 

its oversight responsibilities for 

the financial reporting process, 

internal control process, internal 

and external audit process and risk 

management process. in performing 

its duties, the audit Committee 

shall ensure an effective working 

relationship with the Board of 

Directors, managements, internal 

auditors and external auditors. The 

audit Committee shall meet at least 

four (4) times a year, and meetings 

must be attended by at least two 

members of the audit Committee, 

including one member nominated 

by Telkom and one member 

nominated by singapore Telecom 

mobile Pte ltd. The audit Committee 

members shall comprise at least 

3 (three) members. The members 

are appointed by the Board of 

Commissioners, and at least one of 

the members shall have competency 

in accounting and/or auditing.

Based on the Circular resolution of 

the Board of Commissioners of the 

Company on the appointment of 

Committee members of the Board 

of Commissioners, the members of 

the audit Committee from august 1, 

2018 are:
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•	 Harry mozarta Zen as Chairman

•	 Paul Dominic o’sullivan as a 

member

•	 mohamad irfan as a member

•	 agus suryono as a member

Based on the Circular resolution of 

the Board of Commissioners of the 

Company on the appointment of 

Committee members of the Board of 

Commissioners, the members of the 

audit Committee from november 

25, 2019 are:

•	 Harry mozarta Zen as Chairman

•	 Paul Dominic o’sullivan as a 

member

•	 nanang Pamuji mugasejati as a 

member

•	 agus suryono as a member

The audit Committee holds 

meetings on regular basis with the 

internal audit Group to discuss 

findings from the audit process. in 

2019, there were a total of 7 audit 

Committee meetings.

thE REMUNERAtioN CoMMittEE

The remuneration Committee is 

established to assist the Board of 

Commissioners in ensuring that the 

remuneration policy and scheme 

that is being implemented or will be 

implemented in the Company fairly 

rewards the Board of Directors and 

employees, attracts talent and has 

competitive value, in order to ensure 

that the Company has competent 

human resources. The remuneration 

Committee shall comprise of at least 

3 members and the members are appointed by the Board of Commissioners. 

Pursuant to its Charter, the remuneration Committee shall meet at least 1 

(once) a year and the meeting shall be attended by at least 2 (two) members.

Based on the Circular resolution of the Board of Commissioners of the 

Company on the appointment of Committee members of the Board of 

Commissioners, the members of the remuneration Committee during the 

2019 financial year were:

•	 Yuen kuan moon as Chairman

•	 Harry mozarta Zen as a member

•	 Yose rizal as a member

•	 irfan ahadi as a member

in 2019, there were a total of 2 remuneration Committee meetings.

thE CAPEX, FiNANCiNg AND MANAgEMENt PRoCESS (CFMP) 

CoMMittEE

The Capex, Financing and management Process (CFmP) Committee shall 

assist the Board of Commissioners in fulfilling its oversight responsibilities 

regarding the Capex, financing, and management processes of the Company. 

The CFmP Committee will provide the Board of Commissioners from time 

to time with its findings and recommendations. For an effective review and 

understanding of the Capex and operational processes, the CFmP Committee 

will need to have ongoing interaction with the management, which can be 

the members of the Board of Directors.

a. The CFmP Committee shall review, but are not limited to, the following:

b. The Capex planning and management process.

c. The financing policies and plans of the Company.

The CFmP Committee reports periodically to the Board of Commissioners. its 

reports contains a summary of the CFmP Committee’s activities, findings and 

recommendations. The CFmP Committee shall comprise at least 3 (three) 

members. at least one member of the CFmP Committee is a member of the 

Board of Commissioners nominated by Telkom and at least one member 

of the CFmP Committee is a member of the Board of Commissioners 
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nominated by singtel. one other member of the CFmP Committee shall be 

a representative of the Company in charge for Capex planning/monitoring 

and financing. The CFmP Committee holds regular meetings, structured via a 

timetable, agendas and minutes of meeting. The frequency of meetings will 

depend on the CFmP Committee’s objectives and scope of activities.

Based on the Circular resolution of the Board of Commissioners of the 

Company on the appointment of Committee members of the Board of 

Commissioners, the members of the Capex, Financing & management 

Process (CFmP) Committee for 2019 are:

•	 Harry mozarta Zen as Chairman

•	 Yuen kuan moon as a member

•	 Heri supriadi as member

•	 era kamali nasution as a member

in 2019, there were a total of 5 CFmP Committee meetings.

thE BoARD oF DiRECtoRS 

The Board of Directors consists of eight members and is led by the President 

Director. PT Telkom as the majority shareholder is entitled to nominate five 

Directors and singapore Telecom mobile Pte ltd reserves right to nominate 

three Directors. Based on the shareholders resolution, the composition of 

Telkomsel’s Board of Directors effective from may 1, 2019, was as follows:

telkom Representatives

President Director ririek adriansyah

Director of sales sukardi silalahi

Director of Finance Heri supriadi

Director of Human Capital management irfan ahadi

Director of network Bob apriawan

Singtel Representatives

Director of Planning and Transformation edward Ying siew Heng

Director of iT alva Bharat

Director of marketing alistair Johnston



 ANNUAL REPORT 2019

111

G
o

o
d

 C
o

r
p

o
r

a
t

e
 G

o
v

e
r

n
a

n
C

e

Based on the annual General meeting shareholders’ resolution, the 

composition of Telkomsel’s Board of Directors effective from may 31, 2019, 

was as follows:

telkom Representatives

President Director emma sri martini

Director of sales ririn Widaryani

Director of Finance Heri supriadi

Director of Human Capital management irfan ahadi

Director of network iskriono Windiarjanto

Singtel Representatives

Director of Planning and Transformation edward Ying siew Heng

Director of iT alva Bharat

Director of marketing Goh Hui min

Based on the annual General meeting shareholders’ resolution, the 

composition of Telkomsel’s Board of Directors effective from January 16, 

2020, was as follows:

telkom Representatives

President Director setyanto Hantoro

Director of sales ririn Widaryani

Director of Finance Heri supriadi

Director of Human Capital management irfan ahadi

Director of network Fm Venusiana r

Singtel Representatives

Director of Planning and Transformation edward Ying siew Heng

Director of iT alva Bharat

Director of marketing Goh Hui min

The Board of Directors is 

responsible for:

•	 maintaining the daily business of 

the Company;

•	 Formulating Telkomsel’s 

Business Plan and strategy;

•	 Preparing the annual budget;

•	 Preparing the annual report to 

shareholders;

•	 ensuring that the business is run 

effectively to give value to the 

shareholders and stakeholders;

•	 representing the Company in 

any legal cases.

MEEtiNgS oF thE BoARD 
oF DiRECtoRS iN 2019

The Board of Directors holds 

meetings at least once in every two 

months or whenever requested by 

any of the Board members or by 

any of the Commissioners or by 

shareholder(s) who represent at 

least 1/10 of the total issued shares 

of the Company with valid voting 

rights. The Board of Directors 

also holds joint meetings with 

the Board of Commissioners to 

present reports on the operational 

and financial performances of the 

Company as well as to discuss and 

seek the necessary approval for 

the corporate agenda. The quorum 

for the meetings of the Board 

of Directors is four members, 

including one Director nominated 

by each shareholder of the 

Company that possesses at least 

10% of the total issued shares of 

the Company.
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name Position meeting attendance

ririek adriansyah President Director 14

emma sri martini President Director 17

sukardi silalahi Director of sales 15

ririn Widaryani Director of sales 20

Heri supriadi Director of Finance 37

Bob apriawan Director of network 14

iskriono Windiarjanto Director of network 18

irfan ahadi Director of Human Capital 

management

33

edward Ying Director of Planning and 

Transformation

32

montgomery Hong Director of iT 9

Bharat alva Director of iT 26

alistair Johnston Director of marketing 17

Goh Hui min Director of marketing 18

REMUNERAtioN

The General meeting of shareholders is authorized to determine the 

amount of remuneration for members of the Board of Commissioners and 

Board of Directors based on the recommendations from the remuneration 

Committee. The remuneration structure for Directors and Commissioners 

comprises three components, namely fixed compensation, variable 

compensation, benefits and facilities.

1. Fixed Compensation

Fixed Compensation comprises the base salary with reference to the aGms.

2. Variable Compensation

Variable Compensation shall be paid in form of a yearly bonus. The amount 

of yearly bonus will be determined in the aGms.

3. Benefits & Facilities

Telkomsel provides benefits such as medical, allowance, housing, 

membership, communication and insurance.

 

For the year ended December 31, 2018 and 2019, the Company paid 

aggregate compensation of rp269.1 billion and rp259.0 billion to all 

Commissioners and Directors, a decrease of 3.8% YoY.

EXtERNAL AUDit

During the aGms, Telkomsel’s 

shareholders empower the Board of 

Commissioners to appoint external 

auditors. The external auditors serve 

until their removal or resignation. 

The audit Committee assesses the 

external auditors based on factors 

such as the performance and quality 

of their audit and the independence 

of the auditors, and recommends 

their appointment to the Board of 

Directors in the frame of synergy 

with the majority shareholding. 

in order to maintain the 

independence of the external 

auditors, Telkomsel has developed 

policies regarding the types of 

non-audit services that the external 

auditors can provide and related 

approval processes.

The audit Committee has also 

reviewed the non-audit services 

provided by the external auditors 

during the financial year and the fees 

paid for such services.

The audit Committee is satisfied 

that the independence of the 

external auditors has not been 

impaired by the provision of those 

services. The external auditors have 

also provided a confirmation of 

their independence to the audit 

Committee.
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whiStLEBLowiNg

Telkomsel applies a firm 

whistleblowing policy. This policy 

regulates the ways in which an 

employee or other parties report 

fraud, unethical behavior, corruption, 

dishonest practices or breaches of 

internal control and code of conduct 

to Telkomsel’s audit Committee. 

The Committee will then follow up 

with an investigation. as long as the 

reporting of such matters is done in 

good faith, Telkomsel ensures that 

the employees making such reports 

are treated fairly and protected 

from reprisals. all whistleblower 

complaints are investigated by a 

special audit team and the results 

of the investigation are reported to 

the audit Committee for follow up 

action.

CoRPoRAtE SECREtARY

The scope of work of the Corporate 

secretary is to ensure regulatory 

compliance and to manage 

relationships with the Company’s 

stakeholders on the principles 

of good corporate governance, 

including the relationships 

with employees, shareholders, 

government institutions, the 

public and the media. The 

Corporate secretary manages the 

interrelationship between the Board 

of Commissioners and the Board of 

Directors as well as the relationships 

among the Board members.

The detailed scope of duties and 

responsibilities of the Corporate 

secretary includes:

•	 To ensure the governance of the 

Company’s operations, particularly 

in terms of the alignment of 

interests among the stakeholders 

as well as the distribution of rights 

and responsibilities among the key 

elements of the Company.

•	 To ensure that all policies and 

business process of the Company 

are in compliance with the 

prevailing laws and regulations.

•	 To ensure effective 

communication between the 

Company, the regulators and mass 

media and develop the Company’s 

capability to fulfill its obligations to 

the Government.

•	 To manage working facilities 

and infrastructure in order to 

facilitate the efficient and effective 

operation of the Company.

•	 To develop the Corporate image 

and carry out the Corporate social 

responsibilities (Csr) activities.

•	 To hold the Corporate General 

meetings, including annual 

General meeting of shareholders.

iNvEStoR RELAtioNS

our investor relations represents 

a commitment to promote 

transparency and fairness of the 

Company to the shareholders and 

stakeholders. Together with Telkom’s 

investor relations team, we facilitate 

meetings and conferences with 

existing and potential institutional 

investors, investment and market 

analysts as well as financial 

communities.

The investor relations team is 

responsible for:

•	 The distribution of accurate and 

complete information on the 

Company’s business activities, 

strategies and performance in a 

timely manner.

•	 The issuance of info memos on 

a quarterly basis, which will be 

inserted into Telkom’s quarterly 

info memo, and the annual 

report.

•	 Participation in a series of 

corporate events, such as road 

shows and conferences, investor 

meetings and site visits with the 

holding companies.

in 2019, we held 396 meetings 

with investors/analysts and held a 

total of 23 non-deal road shows/

conferences in Jakarta, singapore, 

Hong kong, melbourne, sydney, 

Paris, Copenhagen, london, Boston, 

new York and san Francisco. 

For any inquiries regarding 

Telkomsel’s financial and operational 

information, please visit Telkomsel’s 

website, www. telkomsel.com or 

Telkom’s website, www.telkom.co.id.
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iNtERNAL AUDit ChARtER

internal audit is supported by 

the internal audit Charter which 

describes its vision and mission, 

code of conduct, scope of authority 

and responsibility. The internal 

audit Charter makes reference 

to applicable rules and standards 

including standards issued by The 

institute of internal auditors.

iNtERNAL AUDit PRogRAMS 
AND ACtivitiES iN 2019

in 2019 internal audit executed 

43 assurance and consulting 

assignments which consisted 

of 12 integrated financial audit 

assignments, 8 information 

Communication & Technology 

in 2019 inTernal auDiT EXECUtED 43 
ASSURANCE AND CoNSULtiNg ASSigNMENtS 
WHiCH ConsisTeD oF 12 inTeGraTeD 
FinanCial auDiT assiGnmenTs, 8 inFormaTion 
CommuniCaTion & TeCHnoloGY assiGnmenTs, 
15 CommerCe anD suPPorT assiGnmenTs, anD 
8 ConTinuous auDiT assiGnmenTs.

thE FUNCtioN AND RoLE  
oF iNtERNAL AUDit

The function of the internal audit 

is to provide independent and 

objective assurance, particularly 

on the effectiveness and integrity 

of risk management, control and 

governance processes. internal audit 

also executed consulting activities 

to support Telkomsel in achieving its 

objectives.

The internal audit prepares an 

annual audit plan approved by audit 

Committee and maintains close 

coordination with audit Committee 

and management on the execution. 

internal audit directly reports to the 

Ceo and the audit Committee. 

assignments, 15 commerce and 

support assignments, and 8 

continuous audit assignments. 

Continuous audit, which was 

implemented in 2019 by internal 

audit, represents an automation 

method to assess control risk & 

identify any unexpected events on 

population and more frequent basis.



 ANNUAL REPORT 2019

115

G
o

o
d

 C
o

r
p

o
r

a
t

e
 G

o
v

e
r

n
a

n
C

e

over the past few years, the 

Company has realized that 

transformation into a digital 

company means not only competing 

with other telecommunication 

companies, but also competing 

with startups and larger global 

digital companies, thus creating 

new opportunities, challenges and 

benefits.

managing a Digital Business in 

the future is not an easy task. 

This means that the company 

must develop digital capabilities 

in all of its activities, ranging from 

human resources and culture 

to organizational structure, in 

alignment with organizational goals.

This must be done to maintain 

its position as a leader as well as 

the continuity of the business. 

Companies are also required to be 

increasingly innovative and strategic 

in serving the market.

in connection with these emerging 

challenges and risks, the role 

of risk management has also 

expanded in line with the demands 

of stakeholders as related to the 

transparency and accountability 

of the Company, the increasingly 

complex business environment, 

continuous technology 

development, continuous regulatory 

change and globalization.

in 2019, the Company approved, 

assessed and responded to 

corporate-level risks which could 

affect the business and business 

continuity of the Company, 

implemented a Business Continuity 

management system, and updated 

business processes and internal 

controls as needed.

A. PotENtiAL RiSKS

The risks that have the potential to 

hinder the Company’s performance 

and responses to mitigate these risks 

include:

1. FAiLURE to oPtiMiZE REvENUE 

FRoM DAtA SERviCES

The telecomunication business 

has shifted from legacy business 

(Voice and sms) to Data. The 

availability of 4G technology, 

which can provide Data access 

speeds of up to 300 mbps, has 

changed the business landscape. 

The decrease in legacy revenue 

is not proportional to the increase 

in revenue from Data because the 

increase in Data traffic, although 

significant, is not proportional in 

in 2019, THe 
ComPanY 
APPRovED, 
ASSESSED AND 
RESPoNDED to 
CoRPoRAtE-
LEvEL RiSKS 
WHiCH CoulD 
aFFeCT THe 
Business anD 
Business 
ConTinuiTY oF 
THe ComPanY.
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terms of revenue per megabyte 

(rPmB). The industry recorded 

average rPmB of rp 7.6/mB in 

2018 which decreased to rp 6.1/

mB in 2019. The decrease in rPmB 

Data usage is due to competition, 

whereby operators compete to 

attract new customers by offering 

affordable Data prices.

The Company has carried out 

mitigatory steps to reduce the risk 

of decreasing revenue and using 

Data, including:

1. marketing programs to increase 

arPu, including providing 

personalized packages and 

treatments based on customer 

loyalty, massive recharge 

programs as a stimulus to 

customers, launching sharing 

quotas for the family segment, 

and pricing zones as well as the 

addition of special packages to 

customers.

2. expanding the use and 

distribution of lTe data through 

low cost 4G  smartphone 

bundling programs and 4G Data 

packages as well as expanding 

coverage and selectively 

expanding 4G network 

penetration to remote areas.

3. simplify the process of replacing 

4G usim cards for customers 

by using various methods, both 

through GraPari and direct 

offers to customers.

4. increasing the number of 

HVC customers (high value 

customers) with a personal 

package program, lifestyle 

& loyalty program as well as 

network priorities and problem 

solving for HVC customers.

2. iNABiLitY to MoNEtiZE DigitAL 

BUSiNESS iN RESPoNSE to 

DECLiNiNg LEgACY REvENUE

Digital services are part of the 

digital product business. The 

types of Digital service products 

include: digital lifestyle (Dls), 

digital banking, digital advertising, 

ioT and m2m. in the coming years, 

Digital service products consist 

of video, games, Big Data and 

advertising are expected to be the 

main revenue creators as digital 

ecosystem enablers.

The limitations on the Company’s 

business resources and scope 

are one reason as to why Digital 

services are still undeveloped. in 

addition, Digital service products 

still require additional socialization 

to customers.

mitigation undertaken to reduce 

the impact of risks associated with 

Digital services include:

1. Digital lifestyle programs, 

especially games, by investing 

as a publisher and distributor 

of games to increase active 

game users, while video and 

music programs have increased 

maxstream and langit music 

users.

2. Digital advertising programs 

which exploit Telkomsel’s 

internal assets, apps 

(myTelkomsel, roli), and the 

Telkomsel website (www.

telkomsel.com), so that 

Telkomse’s advertisement 

products can be further 

introduced and used.

3. strengthening collaboration 

with banks and launching 

mBanking apps that can be used 

by all banks.

4. Big Data aPi which focuses on 

strengthening product lines 

such as iD verification, reference 

iD, and credit scoring so that 

these can be used by Telkomsel 

partners for monetization.

5. Fulfillment of human resources 

who have specific qualifications 

in producing Digital Business 

products.
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3. ShoRtAgE oF CAPABLE 

PEoPLE to SUPPoRt thE 

tRANSFoRMAtioN oF thE 

CoMPANY

The pace of business change 

and development are very 

different compared to the past.  

This is due to several influences 

including: market dynamics, new 

technologies and regulatory 

frameworks. There is a term that 

business is currently entering the 

VuCa era in which the business 

world is very vulnerable to 

Volatility, uncertainty, Complexity 

and ambiguity.

The Company is required to 

adapt and continue to transform 

in order to survive and compete, 

both with peers as well as 

companies in other industries that 

disrupt the Company’s business. 

Therefore, the Company has 

established a medium-term 

digital transformation strategy to 

take the company from being a 

connectivity provider to a digital 

ecosystem enabler, whereby the 

Company becomes a solution 

provider for B2B customers with 

Data as a core business replacing 

legacy (Voice and sms), and the 

business model moves from being 

product-focused to become 

customer-centric.

in its digital transformation, the 

Company has compiled critical 

points that must be carried out 

as key success factors, and one 

of the most important is the 

Company’s success in carrying out 

people capability development.  

The Company has identified new

capabilities / competencies 

to support the transformation 

process both in terms of 

technology and business, which it 

is in shortage of.

The Company’s biggest 

challenge in conducting people 

development is changing the 

work culture of employees 

who previously focused on 

providing connectivity services 

THe ComPanY hAS iDENtiFiED 
NEw CAPABiLitiES / 
CoMPEtENCiES to SUPPoRt thE
tRANSFoRMAtioN PRoCESS 
BoTH in Terms oF TeCHnoloGY 
anD Business, WHiCH iT is in 
sHorTaGe oF.

to retail customers, to providing 

wholesale customers in various 

fields / industries with business 

solution services. The Company’s 

employees are required to 

understand the end-to-end 

solution services that will be 

directly delivered to wholesale 

customers (B2B solutions). on 

the other hand, the Company 

is also required to maintain and 

even increase revenue from the 

B2C customer segment (HVC, 

non-HVC, and Family), given that 

revenue from that segment is still 

very significant.
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mitigatory steps carried out by the 

Company in order to minimize 

the risks that may arise from the 

transformation process, especially 

in terms of people development, 

includes setting up of B2B end-

to-end organization; segment 

and horizontal / enabler teams; 

performance calibration cycle for 

VPs and Gms senior pro-hires in 

place sales Heads and solution 

architects for B2B as well as 

analytics and user interface / user 

experience (ui / uX) specialists for 

B2C; and Company Wide Culture 

transformation covering a future-

fit mindset, by expanding the’agent 

of change’ role in accelerating 

mindset transformation for level 4 

employees and below; agile ways 

of working, to be applied in all 

directorates; plus completion of 

assessment and overall iteration 

for smart attacker & Fixed mobile 

Convergence as well as HCm 

agile projects.

B. BUSiNESS CoNtiNUitY 
MANAgEMENt SYStEM 
(BCMS)

The Company has implemented a 

Business Continuity management 

system / BCms using the iso 

22301: 2012 framework. With 

the application of this BCms, the 

Company is expected to be able to 

continue providing its main services 

to customers with the minimum 

level of service that has been 

accepted and predetermined by 

management, in the event of a crisis 

or disaster.

as implementation of the Business 

Continuity management system 

policy, the Company has conducted 

rehearsals for several scenarios.

in 2019, the Company managed to 

overcome crisis / disasters, both 

at the Corporate level for example 

in the case of Huawei which has 

been placed on the united states 

entity list, and at the area level, 

namely  blackouts due to Pln power 

outages, Jakarta riots and forest fires 

in sumatra and kalimantan.

C. iNtERNAL CoNtRoL 
iMPRovEMENt PRogRAM

With reference to the 2013 Coso 

internal Control Framework and Tm 

Forum Framework, the Company 

made continuous improvements 

to the business process and risk 

Control matrix (rCm) as related 

to internal Control over Financial 

reporting (iCoFr) and operations, to 

ensure the process of achieving the 

Company's targets was supported 

by business processes and internal 

controls is in accordance with the 

organizational changes, policy 

changes / regulations, automation 

and simplification of processes.

The improvements made include 

ensuring the readiness of the 

Company to implement international 

Financial reporting standards (iFrs), 

in particular iFrs 15 - revenue from 

Contracts with Customers, iFrs 9 - 

Financial instruments, and iFrs 16 

– leases, and the preparation for the 

adoption of those new accounting 

standards into Psak in January 2020.

The implementation of iFrs is a 

consequence of the Company being 

a subsidiary of PT Telekomunikasi 

indonesia Tbk (Telkom) and 

an associate company of 

singapore Telecom mobile Pte ltd 

(singtel mobile).
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and 900 mHz frequency bands, with 

a radio frequency spectrum band 

allocation between 880 mHz - 890 

mHz paired with 925 mHz - 935 mHz 

on the 800 mHz band  and 890 mHz 

- 895 mHz paired with 935 mHz - 

940 mHz on the 900 mHz band.

2. EXtENSioN oF thE 2100 
MhZ 2nd CARRiER RADio 
FREQUENCY BAND LiCENSE

Based on the evaluation results 

of the extension of the 2100 mHz 

2nd carrier radio Frequency band 

license for the 10 (ten) annual 

owned by Telkomsel, the ministry 

of Communication and information 

Technology issued a ministerial 

Decree (km) on the extension of the 

Determination of the 2.1 GHz radio 

Frequency Band in the range 1935-

1940 mHz in pairs with 2125-2130 

mHz PT. Telekomunikasi selular. 

With the issuance of this license, 

Telkomsel has the right to utilize 5 

mHz of this frequency band for the 

next 10 years until 2029, along with 

10 mHz bandwidth in the frequency 

range of 1940-1950 mHz (2 x 5 

mHz) paired with the 2130-2140 

mHz (2 x 5 mHz) band which is still 

valid today.

3. EXtENSioN oF oPERAtiNg 
LiCENSE FoR CELLULAR 
MoBiLE NEtwoRKS

Based on the evaluation results of 

the extension of operating licenses 

for the 5 (five) annual cellular 

telecommunications network 

owned by Telkomsel, the ministry 

of Communication and information 

Technology has issued a ministerial 

Decree on the license of PT. 

Telekomunikasi selular to operate a 

Cellular mobile network. With this 

license, Telkomsel has the right to 

operate cellular mobile networks 

on the 800 mHz, 900 mHz, 1800 

mHz, 2100 mHz and 2300 mHz radio 

bands, as well as providing basic 

telephony services for the next 5 

years.

 

4. FULFiLLMENt oF 
tELKoMSEL'S oBLigAtioNS 
(CoMPLiANCE) to thE 
govERNMENt

During 2019, Telkomsel was declared 

to have fulfilled all obligations issued 

by the government, including:

Working Visit of the Directorate 

General of resources and 

equipment of Post and 

information Technology at the 

800 mHz and 900 mHz band the 

radio Frequency refarming Post 

on april 1, 2019

1. REFARMiNg oF thE  
800 - 900 MhZ 
FREQUENCY BAND 

Following on the ministerial Decree 

on the rearrangement of 800 mHz 

and 900 mHz Frequency Bands 

for the implementation of Cellular 

mobile network operations issued 

on December 19, 2018 and the 

Decree of the Director General 

of resources and equipment of 

Post and information Technology 

on Technical instructions on 

rearrangement of the 800 mHz and 

900 mHz radio Frequency Bands 

for the purposes of the operation 

of cellular mobile networks, 

Telkomsel carried out frequency 

rearrangement activities nationally 

beginning in February 2019 and 

ending on april 1, 2019. These 

frequency rearrangement activities 

were carried out using a cluster 

system starting from the Papua 

cluster and ending in the east Java 

cluster with the involvement of the 

Telkomsel network Directorate team 

at both head office and regional 

levels. Following the rearrangement, 

Telkomsel operates contiguous 

frequency bands on the 800 mHz 
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a. related to the fulfillment of 

3G domestic component level 

achievement (TkDn) both for the 

Capital expenditure (CaPeX) and 

operational expenditure (oPeX) 

components, which according 

to verification results issued by 

the ministry of Communication 

and information Technology 

is still above the target set by 

the government of at least 30% 

domestic components for CaPeX 

and 50% for oPeX.

b. related to the level of cellular 

mobile network service quality 

fulfillment both in terms of service 

quality and network quality, during 

2019 Telkomsel is considered to 

have met the minimum standards 

issued by the government 

whereby the network quality score 

is based on measurement results 

by the Government. as for the 

fulfillment of service quality, this 

conclusion is based on the results 

of the audit/verification issued by 

the ministry of Communication 

and information Technology on 

all data parameters submitted by 

Telkomsel.

c. Telkomsel has fulfilled all BHP 

iPsFr payment obligations, both 

for the 2100 mHz frequency 

band (1st carrier, 2nd carrier and 

3rd carrier), 900 mHz, 800 mHz, 

2300 mHz and 1800 mHz. related 

to this matter, the ministry of 

Communication and information 

Technology has issued a 

ratification of all these payments.

d. Telkomsel has also submitted a 

guarantee of payment of the BHP 

iPsFr (spectrum surety bond) 

next year to the Government in 

accordance with relevant statutory 

provisions.

e. Telkomsel has fulfilled all 

payment obligations of the 

Telecommunications operating 

rights Fee (BHP Jastel) and 

universal service Contribution 

(kPu/uso) to the Government, 

whereby the value of the 

obligation is calculated by self-

assessment in accordance with 

applicable laws and regulations.

f. in order to comply with the 

provisions in the minister of 

Communication and information 

Technology regulation on 

Fundamental Technical Plan and 

letter (BrTi) dated 18 september 

2019 regarding the extension of 

the Termination of use of the 

6aBCD access Code, Telkomsel 

has carried out the termination of 

21 6aBCD Call Center access code 

numbers from 15 Bank partners 

effective as of 16 December 2019. 

This termination was carried 

out prior to the Freeze release 

network and iT activities held on 

December 18, 2019 to January 

8, 2020 which aimed to maintain 

services to Telkomsel customers 

during Christmas 2019 and new 

Year 2020 (naru).

5. tRiAL oF 5g tEChNoLogY 
to SUPPoRt iNDUStRY 4.0

on november 13, 2019, the ministry 

of Communication and information 

Technology appointed Telkomsel 

as a provider of cellular mobile 

networks involved in the trial of 

imT-2020 (5G) technology for 

the industrial sector based on a 

letter from the Director General of 

resources and equipment of Post 

and information Technology (sDPPi). 

For this trial activity, Telkomsel 

upheld the theme "enhancing nation 

industry 4.0 with 5G Trial". The 

5G trials were planned for several 

cities, and during the november - 

December 2019 period was already 

been held in two cities, namely in 

Batam on 28-29 november 2019 

and in south Jakarta on 7 December 

2019. in the trial, Telkomsel 
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demonstrated the potential use case 

of 5G for industries such as Vehicle 

identification and management, 

Body Camera for security, Vr 

immersive meeting, Physical 

City model, mixed reality for 

manufacturing, remote operation 

mining, intelligent Drone, smart 

agriculture, ar remote assistance, 

smart City, safe City, smart airport, 

smart education and smart Finance.

6. tELKoMSEL PRoPoSED 
AND SUPPoRtED thE 
DEvELoPMENt oF 
thE SMARt tiCKEtiNg 
APPLiCAtioN FoR 
iNFoRMAtioN AND 
CoMPLAiNtS SERviCES 
oF thE DiRECtoRAtE 
gENERAL oF PPi ("SMARt 
PPi") - BRti

in the context of implementing 

the BrTi Decree on the Handling 

of Complaints on the abuse of 

Telecommunications services, 

Telkomsel has proposed an 

automatic application system update 

to simplify customer complaints 

handling, including system 

integration for blocking/unblocking 

it according to customer requests 

so that complaints can be handled 

faster and more easily with several 

types of reporting available as 

needed.

as set forth in the letter from the 

secretary of the Directorate General 

of Post and information Technology 

of the ministry of Communication 

and information Technology dated 

november 7, 2019 concerning 

notification of the launching of 

the information and Complaints 

service Ticketing update Directorate 

General of PPi, Telkomsel 

continuously follows the progress of 

the new application which has the 

capability to automatically improve 

service to all operators’ subscribers, 

amounting to more than 200 million 

customers. During implementation 

of smart PPi, this application 

requires some development and 

improvement, especially for the 

technical aspects so as to facilitate 

and speed up the customer service 

process. Telkomsel has an active role 

in providing input to the ministry of 

CiT to improve smart PPi.

7. iMPLEMENtAtioN oF thE 
iMEi DEviCE CoNtRoL 
PoLiCY

on october 18, 2019 the minister 

of Communication and information 

Technology has stipulated a 

ministerial regulation (Pm) on the 

Control of Telecommunication 

equipment and/or Devices 

connected to Cellular mobile 

networks through the identification 

of the international mobile 

equipment identity (imei) which is 

effective for 6 months from the date 

of promulgation.

thE 5g tRiALS 
wERE PLANNED 
FoR SEvERAL 
CitiES, anD 
DurinG THe 
noVemBer - 
DeCemBer 2019 
PerioD Was 
alreaDY Been 
HelD in TWo 
CiTies, namelY 
in BaTam 
on 28-29 
noVemBer 2019 
anD in souTH 
JakarTa on 7 
DeCemBer 2019.
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The purpose of the issuance of the 

kominfo regulation is to protect the 

public from telecommunications 

equipment that does not meet the 

technical requirements and/or crime 

proceeds and to prevent/reduce the 

circulation of illegal/black market 

telecommunications equipment 

or those with unregistered imei 

numbers.

Currently the ministry of 

Communication and information 

Technology is preparing a trial 

test with all operators in order 

to draw up the regulation of the 

Director General (Perdirjen) to 

serve as technical guidelines for 

the ministry of Communication and 

information Technology regulation 

which must be implemented within 

6 (six) months, by april 2020. 

a taskforce team consisting of 

representatives of the ministry of iCT 

and representatives of all cellular 

operators is currently being prepared 

through a ministerial Decree in order 

to support this. The main task of the 

imei control taskforce is to prepare 

and evaluate the results of the trial 

test and assist the Government in 

formulating Directorate General  

regulations by using one of the 

two concepts, Whitelist system 

or Blacklist system. To prioritize 

customer protection and achieve 

Government goals, Telkomsel 

encourages and pioneered the 

concept of using a Whitelist system 

in controlling imei which has a 

preventive approach to be applied in 

imei control regulation in indonesia.   

8. CUStoMER REgiStRAtioN 
FoR PREPAiD 
tELECoMMUNiCAtioNS 
SERviCES

The ministry of Communication 

and information Technology 

and BrTi has conducted a 

Telecommunications services 

Customer registration system 

audit for each Cellular operator. 

This was done to create a healthier 

telecommunications industry climate 

and meet the registration objectives 

as mandated by the regulations 

along with its amendments and BrTi 

Tap. To support the smooth audit 

process, Telkomsel has conveyed 

the necessary documents to the 

ministry of Communication and 

information Technology and BrTi. 

The ministry of Communication 

and information Technology and 

BrTi is currently also drafting a 

minister of Communication and 

information Technology's regulation 

on Telecommunications services 

Customer registration for which 

ratification is planned in 2020.

thE MAiN 
tASK oF thE 
iMEi CoNtRoL 
tASKFoRCE is 
To PrePare 
anD eValuaTe 
THe resulTs oF 
THe Trial TesT 
anD assisT THe 
GoVernmenT in 
FormulaTinG 
DireCToraTe 
General 
reGulaTions.
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d. Fulfil services and protect 

customers in accordance with 

statutory provisions.

e. Carry out efforts to 

safeguard and protect the 

services provided as well as 

Telecommunications Facilities 

and infrastructure in accordance 

with statutory provisions.

f. set forth all working 

cooperation with regards 

to the Provision of 

Telecommunications services in 

a written agreement.

g. Provide contact information 

services that have facilities to 

serve complaints and inquiries 

from customers at least in 

the form of telephone and 

electronic mail services.

h. Prioritize the delivery, 

distribution and delivery of 

important information to the 

public related to the interests of 

the country.

i. Publish the achievement of 

service quality standards for 

each reporting period online 

through the information 

service contact page of the 

Telecommunications service 

Provider.

as information, this Jastel 

regulation will take effect 6 

months after the date of its 

promulgation and the ministry of 

Communication and information 

Technology will issue a Director 

General regulation to serve 

as technical guidance for 

Telecommunication services 

Providers.

USo tELiNFo tUNtAS 
ARBitRAtioN CASE 

The Telkomsel Consortium 

(Telkomsel and PT Dayamitra 

Telekomunikasi) signed the uso 

Telinfo-Tuntas Contract with BakTi 

(previously known as BP3Ti). During 

the period of the said contract, 

BakTi defaulted by unilaterally 

terminating the uso Telinfo-Tuntas 

Contract, which causing losses for 

the Telkomsel Consortium which at 

that time have already completed its 

initial obligations as stipulated in the 

uso Telinfo-Tuntas Contract.

This case has already been examined 

and resolved by Bani, which in 

substance ruled that BakTi must 

pay damages to the Telkomsel 

Consortium amounting to rp217.7 

billion. in november 2019, BakTi 

paid rp91.4 in compensation to the 

Telkomsel Consortium, and so the 

total amount of compensation still 

owed to the Telkomsel Consortium 

amounts to rp126.3 billion.

in December 2019, the Telkomsel 

Consortium and BakTi signed a 

mutual agreement regarding the 

value of the outstanding damages 

that Baki must pay to the Telkomsel 

Consortium as stated above. as 

of now, Telkomsel Consortium 

is still waiting for payment of the 

remaining amount from BakTi.

9. REgULAtioN oF 
thE MiNiStER oF 
CoMMUNiCAtioN 
AND iNFoRMAtioN 
tEChNoLogY oN thE 
iMPLEMENtAtioN oF 
tELECoMMUNiCAtioNS 
SERviCES

on october 18, 2019, the minister 

of Communication and information 

Technology has stipulated a 

regulation on the implementation 

of Telecommunications services 

(Jastel regulation) promulgated by 

the Director General of laws and 

regulations of the ministry of law 

and Human rights on october 25, 

2019. The Jastel is a simplification 

of the 16 Communication and 

information Technology regulations 

related to telecommunications 

services. This was carried out by 

the ministry of Communication 

and information Technology in 

accordance with the President's 

instructions to simplify regulations 

and the need for easy licensing 

in order to increase domestic 

investment.

Telkomsel’s obligations as a 

telecommunications service provider 

are as follows:

a. ensure the implementation of 

telecommunications services in 

accordance with its operating 

Permit.

b. Fulfill its service commitments.

c. Prioritize the use of domestic 

telecommunications equipment 

and/or equipment as far as 

possible and available.
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CSR SUPPoRtS thE viSioN 
AND MiSSioN oF thE 
CoMPANY

Telkomsel’s vision is to be a world 

class, trusted provider of mobile 

Digital lifestyle services and 

solutions, with a mission to deliver 

mobile Digital services and solutions 

that exceed customers’ expectations, 

create value for our stakeholders and 

support the economic development 

of the nation. Telkomsel’s numerous 

Csr programs and initiatives have 

therefore been designed to support 

the achievement of the Company’s 

vision and mission.

Through a variety of Csr programs 

based on its vision and mission, 

Telkomsel desires to strengthen 

its position as a company that is 

technologically innovative, delivers 

products and services to help 

solve various social economic 

problems, and provides added value 

for indonesia.

tELKoMSEL CSR oBjECtivES

in conducting its Csr program, 

Telkomsel has several objectives, 

namely:

•	 maximizing the positive impact of 

the company on society.

•	 introducing the latest innovations 

from Telkomsel in the form of 

excellent products or services in 

the field of technology to solve 

various social problems, while 

simultaneously increasing the level 

of technological adoption by the 

public.

•	 supporting its transformation into 

a digital company.

CSR AND SUStAiNABiLitY

as a company that operates in 

numerous indonesian locations 

in direct contact with the public, 

Telkomsel consistently uses 

technology to deliver benefits to 

communities towards supporting 

future sustainability. Therefore, 

Telkomsel’s various Csr programs 

are clearly designed to broadly 

benefit society.

CSR StRAtEgY

in order to support the achievement 

of the company’s 2019 goals and 

targets, particularly with regard to 

the company’s mission to become 

a Digital Telco Company, Telkomsel 

has established strategic initiatives 

to build efficient, iCT-based Csr 

program platforms that will have 

long-term, sustainable impact. 

These strategic Csr initiatives were 

realized through Csr programs in 

four (4) pillar categories, namely 

education, Digital Citizenship, 

Community empowerment & 

Wellbeing, and Philanthropy.

A. EDUCAtioN

IndonesiaNEXT

indonesianeXT was one of 

Telkomsel Csr masterpiece 

programs in 2019. This program 

prepared students for global 

competition at national and 

international levels. in its fourth 

year, indonesianeXT upheld the 

theme “Yes i’m The next” with 

the aim of preparing indonesian 

students to compete with students 

Telkomsel’s numerous Csr ProGrams 
anD iniTiaTiVes HaVe THereFore Been 
DesiGneD To SUPPoRt thE AChiEvEMENt oF 
CoMPANY’S viSioN AND MiSSioN.
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from various countries at regional 

and international levels. This 

theme demonstrates Telkomsel’s 

commitment in developing 

Human resources, especially 

indonesian students, to attain the 

capability and competence to to 

compete at national, regional and 

international levels.

The training provided was not 

only delivered through offline 

classes (on ground training) but 

also digitally using through online 

learning media portals based on 

the concept of mooC (massive 

online open Course), thus giving 

participants the freedom to learn 

anytime and anywhere. in 2019, 

indonesianeXT's events were 

in 2019, inDonesianeXT’s eVenTs wERE AttENDED 
BY 4,625 REgiStRANtS FRoM 280 UNivERSitiES 
AND 4 voCAtioNAL SChooLS ParTiCiPaTinG in 6 
inDonesian CiTies suCH as BanDunG, sumeDanG, 
YoGYakarTa, suraBaYa, BanJarmasin anD 
samarinDa.

attended by 4,625 registrants from 

280 universities and 4 vocational 

schools participating in 6 

indonesian cities such as Bandung, 

sumedang, Yogyakarta, surabaya, 

Banjarmasin and samarinda.

as part of the indonesianeXT 

2019 Program, public lectures 

were held at selected universities 

with the theme “Digital 

leadership” featuring speakers 

from academics, industry, and 

practitioners so as to broaden 

students’ insights in preparing 

careers and entrepreneurs. all 

participants were also directly able 

to experience Telkomsel products 

and services such as omG 

Challenge and link aja.

The participants were directed to 

take part in the massive online 

open Course (mooC), an online 

training program consisting 

of Creative Content, office, 

Presentation and Creative Design 

which is guided by mentors who 

are competent in modules such 

as microsoft office master, adobe 

Visual Design specialist, social 

media Content Creator.

subsequently, participants 

engaged in various hard skills 

training leading to international 

certification in microsoft office 

PowerPoint 2016. Those who 

passed were invited to participate 

in a 2-day communications 

skills training. 
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selected finalists from each city/

region presented their ideas 

in front of a jury comprising 

Telkomsel area / region / Branch 

top leaders and content partners.

each city then sent their 6 best 

talents to take part in a series 

of national bootcamp activities. 

The talents enjoyed a visit to 

the Telkomsel smart office 

Headquarters, Digital experience 

in Tdx, neuro lingustic Program, 

professional attitude program, 

industry talk sharing session and 

idea Presentation Discussion, 

ending with a test held by the 

national qualification panel in 

the form of a jury consisting of 

industry, academics, professionals/ 

practitioners and Telkomsel’s 

top leaders.

The winners were announced at 

the ‘indonesia next Best Talents 

2019’ as the Crowning session. 

They were awarded a reward 

Program in the form of short 

courses at global multinational 

companies, industries, 

and universities.

T-Perpus National Literacy 

Campaign (Gerakan Literasi 

Nasional)

as a Digital Telco Company, 

Telkomsel is always committed to 

moving forward and accelerating 

the nation’s development 

through the use of appropriate 

technology solutions. To support 

this commitment, Telkomsel has 

created T-PerPus, a Telkomsel 

digital library application platform 

in collaboration with Gramedia 

Digital holds more than 6,000 

titles of books, newspapers, 

magazines from leading publishers 

that can be downloaded for free 

on android or ios.

T-PerPus, which is part of 

Telkomsel’s Corporate social 

responsibility (Csr) under the 

education pillar, aims to improve 

the knowledge and professional 

skills of indonesia’s youth and 

to support the government’s 

national literacy movement 

(Gln) program. 

in 2019 T-PerPus focused on 

campaigning for a digital literacy 

by carrying out roadshows in 

several indonesian cities that 

featured talkshows, book reviews 

and masterclasses related to 

literacy by presenting speakers 

who are writers, editors, publishers 

and content creators. These 

programs are expected to increase 

public interest in reading in 

indonesia and create a digital 

reading culture.

B. DigitAL CitiZENShiP

The NextDev 2019

 The NextDev Talent Scouting

in 2019, Telkomsel once again 

held The nextDev Talent scouting, 

a search for early stage digital 

startups focused on social impact 

in indonesia. in its fifth year, 

The nextDev upheld the theme 

“social impact and Go Beyond” 

to show Telkomsel’s commitment 

to developing the national digital 

ecosystem and its corporate social 

responsibility whereby it equipped 

startups with Digital Business 

capabilities and competencies to 

support positive socio-economic 

impact for indonesia.

This year’s The nextDev focused 

on ‘social impact & going beyond’ 

to present business solutions that 

have positive social impact for 

indonesia.

Through The nextDev, Telkomsel 

opened access and encouraged 

the formation of startups by 

youth across the country, not 

only in central areas but also 
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in the regional areas. Through 

The nextDev, Telkomsel hopes 

to help fostering initiatives 

and breakthroughs from all 

over the country so that these 

young people can contribute 

appropriately and equitably to the 

indonesian public, and we can all 

continue to move forward.

For The nextDev Talent scouting 

2019, the main requirement for 

registrants was to have a minimum 

Viable Product (mVP) that has 

positive social impact on people’s 

lives in various fields. in total, 270 

of the best social impact startups 

in indonesia presented brilliant 

ideas at the local stage Pitch that 

took place from april to october 

2019 in nine cities: Jakarta, 

Denpasar, Palembang, makassar, 

medan, Yogyakarta, Pontianak, 

semarang and surabaya.

The 25 best startups from these 

nine cities received some form 

of 5G startup development: 

Grant money (development fund 

for the best of the best), Good 

opportunities (opportunities 

to attract investors and expand 

the startups’ value proposition), 

Great mentors (meet startup 

experts and explore new insights), 

Generate exposures (opportunities 

to go international and media 

publications), and Golden Ticket 

to The nextDev academy (tickets 

to participate in a comprehensive 

early stage startup development 

program).

The following is the list of 

startups which passed the local 

stage Pitch: Jagel iD, Daurulang, 

myagro, kedata smart City 

analytics, sertiva, in-suiT / 

DigiPin, Heikaku, smart enclosure, 

Qur’an Call, Plastikinia, Bolehbaca.

com, iBunda, Crowde, eduka, 

Blod iD, neurafarm, ravenry, 

Travelbuddy, Gotongroyong.com, 

artria, DukungCalonmu.com, 

Dapurtani, Trakteer, lelangBintang.

com and muslimlife.

The NextDev Academy

meanwhile, The nextDev academy 

2019 is an event to improve the 

quality of applications created by 

the 25 best startups who were 

finalists at The nextDev 2018. 

Themed ‘Towards an impactful 

Digital startup ecosystem’. During 

the academy which took place 

from april to october 2019, the 

participants obtained  mentorship, 

offline and online training 

related to business strategy, 

sprint design, branding, product 

development and investment 

as well as digital marketing. in 

addition, The nextDev academy 

gave materials on how to improve 

start up team dynamics and 

ecosystem building in general, 

while nurturing the spirit of 

collaboration between startups 

to further their social impact. 

subsequently, selected startups 

from the nextDev academy will be 

sent by Telkomsel to the singtel 

Group regional Future makers to 

represent indonesia.

The NextDev Summit 2019

Having successfully held The 

nextDev program every year 

since 2015, this year Telkomsel 

presented the very first The 

nextDev summit, which is a 

technology conference that 

connects stakeholders from 

various backgrounds, ranging from 

tech-enthusiasts, startups, creative 

digital communities to investors. 

Themed “spark the Change”, The 

nextDev summit 2019 accelerated 

the spirit of creating meaningful 

change through collaboration with 

key players in the digital sector.



PT Telekomunikasi selular  

130

The nextDev summit 2019 put 

together various technological 

experiences into conference 

format, supported by an 

integrated digital ecosystem. 

one of the technology 

conferences featured 105 

speakers on various topics 

related to digital technology, 

including Johnny G. Plate 

(minister of Communication 

and information of the republic 

of indonesia) and Wishnutama 

(minister of Tourism and Creative 

economy of the republic of 

indonesia).

During this technology 

conference series, Telkomsel 

also presented various 5G 

use-cases in collaboration with 

Huawei, such as 5G artificial 

intelligent (ai)-based smart 

City with intelligent operation 

Center, 5G Cloud Virtual reality 

(Vr) and Gaming industry, 5G 

smart airport Ground Handling, 

5G smart education, 5G safe 

City, 5G smart agriculture, and 

5G smart Finance.

The NextDev Academy X Singtel

Group Future Makers

 in 2019, Telkomsel sent several 

startups from The nextDev 

academy to join the singtel 

Group Future makers event which 

was held in singapore on 24-28 

June 2019, along with the asian 

Venture Philanthropy network 

(aVPn) Conference 2019. The 

competition was attended by 

representatives from various 

countries, selected through local 

competitions organized by all 

telecommunications operators 

under singtel Group, namely 

Telkomsel (indonesia), optus 

(australia), singtel (singapore), 

Globe (Philippines), ais (Thailand), 

airtel (india). selected start-

ups will receive development 

funds with a total value of up to 

sGD 1,000,000.

 Future makers, which has been a 

singtel Group regional program 

since 2017, aims to encourage 

social impact startups to produce 

innovative solution that can help 

address key social challenges 

facing asia today.  

 For 2019, Telkomsel successfully 

sent 2 startups to Future makers. 

FishGo, a digital platform designed 

to increase the welfare of 

indonesia’s traditional fishermen 

using long-range sensory 

technology to determine the easily 

accessible fish-catching potential 

zones and Diffago, an all-in-one 

solutions platform dedicated to 

sustainably solve disability issues.

the NextDev Academy X Unleash

in 2019, The nextDev academy 

showcased the latest social 

enterprise development concepts 

and curriculum, featuring 

a collaboration between 

Telkomsel and a key player in 

global innovation labs, namely 

the innovation lab for sDGs, 

which encourages digital talent 

throughout the world to produce 

solutions for the united nations 

sustainable Development Goals 

(un sDGs).

The six-month incubation 

program implemented the 

unleasH curriculum together 

with a social lean Canvas model, 

so that startups can produce 

mature product and business 

planning strategies that are ready 

to be marketed.
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During the unleasH program, 

talent from The nextDev 

Telkomsel formed teams together 

with other talents with the 

aim of creating joint solutions 

through the five stages of the 

unleasH innovation program, 

namely Problem Framing, 

ideation, Prototyping, Testing 

and implementing. Teams were 

supported by experts, facilitators, 

and investors throughout 

the process.

Telkomsel sent one of its best 

evangelist startups from the 

unleasH program, e-Health 

Check lab, to take part in the 

innovation lab for sDGs program 

held in shenzhen, China on 

november 6-13, 2019.

telkomsel on the 2019 Mission

as a form of commitment to 

accelerate the country through 

more equitable distribution of 

digital ecosystems in indonesia, 

Telkomsel held Telkomsel on the 

2019 mission.

Based on The nextDev 

membership distribution data from 

2015 to 2017, less than 10% of the 

approximately 4,000 early stage 

startups in indonesia came from 

eastern indonesia. Therefore in 

2018, Telkomsel on the mission 

was born under the name ‘The 

nextDev on the mission’, which 

focused on the cities of ambon 

and kupang with a mission 

to accelerate the abilities and 

capabilities of youth in eastern 

indonesia to create and develop 

digital products.

Telkomsel on the 2019 mission, 

which is supported by the 

ministry of Communication 

and information Technology 

(kemenkominfo) and kumpul 

Coworking space, has expanded 

to supports more regions towards 

inspiring more startups and 

innovators in eastern indonesia to 

advance together with Telkomsel.

This program was held in three 

cities namely minahasa-manado, 

mataram, and kendari. The choice 

of locations reflects Telkomsel’s 

commitment to producing and 

advancing new digital talent 

throughout indonesia, as well as 

supporting programs to realize 

government priority programs 

through the 1,000 Digital startup 

national movement.

in each of these cities, participants 

participated in a Training and 

Coaching curriculum designed 

to create a basic understanding 

of digital products. Telkomsel 

expects this initiative to produce 

45 digital products from each 

host city.

in addition to providing materials 

and facilities, Telkomsel on the 

mission 2019 also provided access 

to stakeholders as well as national 

recognition in cooperation with 

the ministry of Communication 

and information Technology 

(kemenkominfo) and the kumPul 

Coworking room. This initiative 

is also part of Telkomsel’s support 

for the government in the form of 

the 1000 Digital startup national 

movement to accelerate the 

birth of new, high quality digital 

startup companies.

BaseD on THe neXTDeV memBersHiP DisTriBuTion 
DaTa From 2015 To 2017, less THan 10% oF THe 
aPProXimaTelY 4,000 EARLY StAgE StARtUPS iN 
iNDoNESiA CAME FRoM EAStERN iNDoNESiA.
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Internet Baik

at the end of 2019, as a form of 

Telkomsel’s responsibility, Telkomsel 

once again held the internet Baik 

initiative, a community education 

movement that offers a concrete 

solution for the alignment and 

optimization of good internet usage 

(responsible, safe, inspirational 

and Creative). in its fourth year 

of implementation, internet Baik 

chose the theme “Transforming 

internet education” to demonstrate 

Telkomsel’s commitment to the 

development of an educative digital 

ecosystem, as well as the company’s 

corporate social responsibility to 

raise public awareness in using 

the internet.

since it was first held, internet Baik 

has expanded from year to year. it 

started from focusing on in-person 

education of teachers and children 

in 2015 to optimizing internet usage 

in developing creativity during 2016, 

responding to hoaxes in 2018, and 

now providing comprehensive 

education both face-to-face 

and online in 2019. internet Baik 

now focuses on transforming 

internet education to deliver online 

educational solutions that have a 

positive social impact in indonesia. 

This year, internet Baik applied a 

comprehensive educational concept 

from upstream to downstream. 

starting from the formation of 

agents of change in the form 

of Telkomsel employees who 

participate in the internet Baik 

Training of Trainer (ToT) program, 

they are then given the internet Baik 

application as the main media to 

help educate the people.

The internet Baik Training of Trainers 

this year was divided into two 

concepts, namely a Theater show 

Concept and ToT Class Concept. 

The Theater show Concept was 

held in Jakarta at the Telkomsel 

smart office, while the ToT training 

featured various notable speakers 

in creating these agents of 

change, the main benchmark was 

the awareness of good internet 

usage, and the way that the agents 

of change communicated the 

importance of good internet usage 

to the general public.

up to now, five parties that have 

collaborated to support this event, 

namely: siberkreasi, Creators Hang 

out, Blogger Community, iCT 

Watch, sob and Fammi.

C. CoMMUNitY EMPowERMENt & 

wELL-BEiNg

Baktiku Negeriku

Telkomsel as a leading institution, 

has created the Baktiku negeriku 

program as a humble contribution 

to the country. Baktiku negeriku 

focuses on improving the quality 

of life of people in various regions 

throughout indonesia, with 

community empowerment and 

education programs.

since it was first held, Baktiku 

negeriku has developed from 

year to year, starting from a 

focus on educational programs 

including training on the use of 

information technology for youth 

groups or youth organizations in 

several areas. This training also 

intends to make them agents of 

change, so that they can lead 

their local communities towards 

a better life by utilizing the 

digital ecosystem. We believe 

that technology transfer from 

cities to rural areas is a must. 

indonesia’s rural communities 

has many sectors with potential 

like tourism, agriculture, the 

cultural industry and many more 

which needs to be improved 

in this digital era so as to face 

the current challenges. Baktiku 

negeriku also established a Digital 

Center in every region that its 

team visited. The Digital Center is 

a facility that supports technology 

transfer and access to information 

for the local community. 
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in parallel with the fourth 

industrial revolution Baktiku 

negeriku intends to make farmers’ 

lives better by establishing 

an upstream-to-downstream 

agricultural ecosystem which 

uses information technology 

aimed at young farmers groups 

or youth organizations in several 

areas. This technology will 

facilitate the involvement of all 

stakeholders through synergies 

between governments, smart 

agriculture, access to markets, 

involvement and support from 

fintech as well as Telkomsel 

itself, so that ultimately it can 

promote a more equitable digital 

ecosystem throughout the 

country.

Throughout 2019, the Baktiku 

negeriku program succeeded 

in building Digital Centers at 18 

points distributed from the west 

end to the eastern end of the 

archipelago, including locations 

in maluku, nTT and Papua. This 

was done as a concrete effort 

to build up local communities’ 

digital awareness and bridge 

the digital divide through 

the construction of digital 

facilities and infrastructure. The 

construction of Digital Centers 

were accompanied by social 

activities such as mass beach 

cleanups and planting mangroves, 

as well as educational activities 

for the community about using 

the internet wisely and how 

to use the Baktiku negeriku 

application to sell the villagers’ 

products.

Patriot Desa Digital (PDD)

Patriot Desa Digital (PDD) is a 

Telkomsel Csr program that 

was launched in 2019 as a 

part of Telkomsel’s mission to 

establish digital transformation 

and acceleration, especially in 

rural areas as villages are now 

becoming drivers of economic 

growth in indonesia. However, 

data from the ministry of 

Telecommunications shows that 

only about 5% of villagers are 

using digital. most villagers work 

in small medium enterprises in 

sectors like agriculture, trading, 

and home industries without 

using digital. 

PDD was introduced to bridge 

various government programs: 

digital villages, patriot desa, one 

village one product, and one 

village one company. PDD has 

created 5 pillars as a foundation 

for success as Patriot Desa 

Digital: Change, Community, 

Collaboration, Creative and 

Capability.

PDD Launch and Kick Off

PDD was launched on april 1 

2019 in Gedung sate, Bandung 

by the Governor of West Java 

as a movement to transform 

village business institutions into 

digital oriented enterprises by 

empowering digital agents of 

change. These are individuals or 

institutions who take the lead in 

driving and building connections 

between village communities and 

modern business facilities such 

as e-payment, e-commerce and 

e-finance. PDD targets smes, 

cooperatives, BumDes (village-

owned enterprises) and pesantren 

(islamic boarding schools) in 

suburban and rural areas. 

PDD 2019 Programs

in 2019, PDD focused on 

introducing the PDD program 

to rural business communities. 

The main target of PDD program 

in 2019 were cooperatives, 

especially sharia based 

cooperatives, which are known 

as BmT (Baitul maal wat Tamwil).  

PDD held seminars, workshops 

and gave assistance for BmTs 

on becoming agents of change 

for their members. in 2019, the 

PDD program was successfully 

conducted in five areas: Bandung, 

surabaya, Jogjakarta, medan 

and karawang, attracting 80 

BmTs with 1,200 participants 

comprised of BmT leaders, 

BmT members (smes) and 

BmT partners (pesantren and 

BumDes). in addition, special 

PDD programs were held for 

young entrepreneurs. 
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Digital Leadership Seminar

Digital leadership seminars were 

held to explain to participants the 

importance of digital technology 

for business success. These PDD 

seminars presented speakers from 

local government, academicians 

and digital practitioners 

from several industries. They 

provided audiences with data, 

opportunities and successful 

stories to open up the audience’s 

minds. 

workshop: Digital Literacy and 

transformation

Through workshops, PDD aimed 

to increase the audience’s skills 

in building digital communities, 

developing agents of change, 

transforming from conventional 

to digital transactions and 

expanding business through 

digital technology. audiences also 

learned how to use digital tools 

and platforms, including kasir 

digital Telkomsel.

gerai Digital

Gerai Digital are branchless 

BmT outlets established by 

PDD to educate others to 

shift from conventional to 

digital transactions and grow 

their business through digital 

technology. The Gerai Digital 

pilot project successfully created 

50 Gerai Digital in 2019, headed 

by housewives who helped their 

husbands to increase family 

income.  

Digital Creative Millenials

Digital Creative millennials 

(DCm) is a business development 

program (start-up and scale-

up) that relies on digital 

transformation and collaboration 

designed to stimulate 

entrepreneurship in the energetic 

youth / millennials segment. 

This program includes training 

and assistance to transform their 

conventional business into data-

based commercial companies / 

products so as to produce young 

entrepreneurs with a digital 

leadership mindset.

initiated by PTs together with 

Telkomsel, Digital Creative 

millennial (DCm) is a concrete 

initiative to increase the 

competitiveness of indonesian 

msmes, especially in the creative 

industry. starting with the 

signing of a memorandum of 

understanding (mou) between 

Telkomsel and PTs at the end 

of 2018, the DCm program was 

successfully implemented in 2019 

in 5 cities in indonesia: Jakarta, 

surabaya, medan, Yogyakarta, and 

karawang. in accordance with the 

program’s aim to make millennial 

entrepreneurs more competitive 

through digital transformation 

and collaboration, DCm 2019 

craftsmen and 
home industries 

business 
transactions

pcs sold item

creative  
entrepreneurs

cities
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succeeded in involving more 

than 150 creative entrepreneurs 

engaged in fashion & crafts which 

empowered more than 350 

craftsmen and home industries 

in indonesia with total business 

transactions reaching rp 30 

billion per month. The digital 

transformation process was given 

through seminars and workshops 

to DCm audiences in the 5 cities. 

The seminar had multiple target 

audiences, namely (1) fashion 

brand owners who have run 

businesses that are ready to scale 

up, and (2) creative millennials 

or students who have ideas and 

are ready to run a product-based 

business in the creative industry.

Local Brand gathering

Held in Jakarta, this event was 

attended by more than 50 

local brand owners from the 

fashion industry. Presentation 

and discussion related to issues 

and challenges of business 

development in the era of sharing 

economy are the main topics. 

each brand owner also expressed 

their unique experiences 

in carrying out the digital 

transformation process so as to 

be able to compete in today’s 

technological era.

a very useful takeaway from 

this program initiative is that 

the local brand owners realized 

that to be able to compete and 

be more efficient, they must 

collaborate and focus on the core 

competencies of their respective 

companies / brands. 

DigitAL LEADERShiP SEMiNAR

seminars on digital leadership 

were held in 5 cities with 

a total of more than 1,000 

participants consisting of: 

local brand owners, individual 

creative entrepreneurs, msme 

entrepreneurs and students. 

in accordance with the Digital 

Creative millennials program 

themed digital transformation and 

collaboration, the DCm seminar 

invited practitioners, academics, 

and business people to share their 

experiences with the audience 

and provide guidance on how to 

build a business properly right 

from the very start.

Digital transformation workshop

From the total participants of 

the digital leadership seminar, 

more than 200 participants were 

chosen to participate in the 

digital transformation workshop. 

in this workshop, participants 

received material on supply chain 

management approach from both 

a theoretical and best practice 

perspective. The material in this 

workshop focused on business 

simulations in order to provide 

participants a taste of decision 

making in business.

Benefits and impact of Creative 

Millennials Digital Program

The Digital Creative millennial 

Program focuses on developing 

msmes through digital 

transformation and collaboration 

by building a digital ecosystem 

that can fulfill all businesses’ 

needs, especially businesses 

engaged in the product-

based creative industry. With 

the formation of this digital 

ecosystem, each party can focus 

THe Gerai DiGiTal PiloT 
ProJeCT suCCessFullY 
CreaTeD 50 Gerai DiGiTal in 
2019, hEADED BY hoUSEwivES 
who hELPED thEiR hUSBANDS 
to iNCREASE FAMiLY iNCoME.
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on their core competencies. 

For example, a brand which 

has design and marketing 

competencies can collaborate 

with partners who have other 

competencies such as managing 

logistical activities and the 

production process. Collaboration 

between stakeholders is easy and 

simple because it is managed in 

an integrated digital platform. 

Therefore, several positive 

benefits and impacts in total 

business management will be 

generated, including:

•	 The supply chain becomes 

more connected, scalable 

and faster. By changing 

their traditional supply chain 

strategy to digital, companies 

can improve customer 

relationships and achieve 

better financial performance.

•	 improved decision making for 

every party in the supply chain 

network by using previously 

stored data.

•	 improving companies’ ability to 

meet customer needs with the 

ability to access data requests 

in real time, on time delivery 

with minimal costs, as well 

as a controlled procurement 

process.

With the help of an integrated 

information system, business 

activities can be controlled using 

an operational dashboard to 

ensure data transparency and fast 

access to information as shown in 

the following examples:

Currently, business transactions 

can be recorded properly in 

real time so that key business 

parameters such as total 

sales, number of orders, 

inventory value positions, and 

vendor performance can be 

evaluated properly.

This is a solution that can be very 

helpful for the development of 

msme businesses, as previously 

information system tools could 

only be used by businesses with 

large capital.

D. PhiLANthRoPY

Disaster Handling System 

(TERRA)

Telkomsel emergency response 

and recovery activity (Terra) 

is Telkomsel’s frontline disaster 

handling program, in line with 

Telkomsel’s responsibility as 

the largest cellular operator 

in indonesia to ensure good, 

reliable communication networks 

in disaster areas which can 

Terra Has manY VolunTeers ConsisTinG oF 
BoTH inTernal Telkomsel emPloYees anD 
eXTernal ParTies. THese VolunTeer emPloYees 
HaVe PreViouslY ParTiCiPaTeD in BASiC RESCUE 
tRAiNiNg iNCLUDiNg wAtER RESCUE, vERtiCAL 
RESCUE, AND PoSKo MANAgEMENt.
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facilitate actions ranging from 

humanitarian and disaster 

response efforts to post-disaster 

rehabilitation and disaster 

mitigation processes.

Terra has many volunteers 

consisting of both internal 

Telkomsel employees and 

external parties. These volunteer 

employees have previously 

participated in basic rescue 

training including Water rescue, 

Vertical rescue, and Posko 

management. since its launch 

in 2010, at least 500 employees 

have been trained and prepared 

to volunteer in the event of a 

disaster.

external Volunteers are volunteers 

from nature lover groups, who 

are integrated into a partnership 

so as to help provide solutions 

for Telkomsel when conducting 

disaster mitigation.

Currently Terra volunteers 

are scattered throughout all of 

Telkomsel’s working areas. This 

program has been ongoing since 

2010 until the present.

in 2019, Terra carried out the 

following activities:

 TERRA – Technology-based 

TERRA Training

Disaster response and mitigation 

in indonesia is best directed 

at disaster prevention and 

disaster risk reduction (Drr). 

This management has therefore 

conducted iT-based Terra 

training programs in its Csr 

programs since 2017 so as to 

produce effective and efficient 

disaster management programs. 

Terra has since been expanded 

to 10 regional Telkomsel areas, 

where the field coordinators 

routinely participate in Focus 

Group Discussions. Terra 

is also expected to support 

the continuity of Telkomsel’s 

operations during disasters, when 

telecommunication services are 

essential for the acceleration 

of disaster recovery. early and 

appropriate handling of disaster 

situations plays a very important 

role in ensuring that any affected 

production tools belonging to 

Telkomsel can function. The 

general purpose of implementing 

iT-based emergency response 

training based is as follows:

i.  To provide basic knowledge 

of disaster management and 

concepts.

ii.  socialization and application 

of iT-based disaster mitigation 

facilities.

iii.  To establish a disaster response 

community and standardize 

disaster management soP.

The specific objectives of 

implementing iT-based 

emergency response training are 

as follows:

i. Trainees are able to identify the 

potential for disasters in their 

surrounding environment.

ii.  Trainees are able to apply 

the principles of disaster 

management to their 

surroundings.

iii.  Train participants to use 

technology for effective 

disaster management.

iv.  improve communication 

through practical digital-based 

solutions.
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 MAPPER TRACKER SYSTEM 

- Disaster Management 

Technology

Disaster mitigation is presently a 

national priority, with dedicated 

response agencies established 

at national and local levels. 

Currently, field updates are still 

entered manually, resulting in 

delayed responses due to delays 

in information.

mapper Tracker is a map-based 

geographic information system 

that functions as an information 

center which can visually show 

disaster conditions and disaster 

response efforts, becoming a 

center for the latest updates 

and monitoring of member 

movements.

This mobile information center 

can serve as a media center 

at every disaster site as it 

enables the media to easily see 

the areas affected by natural 

disasters, as well as helping 

to direct volunteers providing 

assistance, and providing photo 

updates remotely.

 

24 Tons Of Takjil Break-

Fasting Date

since 2013, Telkomsel has always 

given dates to mosques for 

ramadan in accordance with 

Telkomsel’s age. To welcome 

ramadan 1440 Hijriyah, in its 24th 

year, Telkomsel therefore donated 

24 tons of dates to 20 mosques in 

various regions from the eastern 

tip of indonesia to its westernmost 

edge, to be enjoyed by the general 

public as takjil when breaking 

their fast. 

During the month of ramadan, 

people frequently visit mosques to 

worship and break their fast. The 

mosques selected by Telkomsel 

for distribution of these dates are 

those that serve as major centers 

of religious activities in their 

region.

Fast-Breaking With 5,000 

Children And The Poor – RAFI 

2019

Telkomsel once again held a fast-

breaking roadshow for a total of 

5,000 domestic children and poor 

people in four cities in indonesia, 

namely Jakarta, makassar, medan 

and sidoarjo. Prioritizing the 

spirit of “spreading Happiness”, 

in addition to giving assistance 

to orphans and poor people, 

Telkomsel also provided assistance 

to 50 mosques and foundations 

by providing or repairing religious 

facilities and infrastructure in 

various regions in indonesia.

During this ramadhan roadshow, 

orphans were given assistance in 

the form of school supplies, while 

those in poverty were assisted with 

basic needs. meanwhile, aid was 

given to mosques and foundations 

to repair religious facilities and 

infrastructure. not only that, 

there was also a mosque clean-

up action involving Telkomsel 

employees, iftar meals to be 

shared with the community, Baik 

internet education (responsible, 

safe, inspirational and Creative) 

and BhayPlastik training (as part 

of socializing the community to 

reduce plastic waste) which was 

held in various areas in indonesia.

Distribution Of Sacrificial 

Animal Parcels – Idul Adha 2019

on idul adha 10 Dzulhijjah 1440 

Hijriyah Year 2019, Telkomsel 

provided 751 sacrificial animals, 

consisting of 120 cows and 

631 goats / sheep. in the spirit 

of spreading Happiness, these 

sacrificial animals (qurban), which 

are a Telkomsel Csr (Corporate 

social responsibility) activity, 

were delivered to more than 

43,000 beneficiaries in 505 

locations across various regions 

of indonesia.

During eid al-adha in 2019, 

more than 43,000 sacrificial 

animals (qurban) packages were 

distributed by Telkomsel to 

those in need in various regions. 

overall, the number of Telkomsel 

sacrificial animal (qurban) 

packages distributed this year has 
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increased compared to last year, 

in line with Telkomsel’s expanded 

operational areas and Telkomsel’s 

commitment to manifest its care 

for the people of indonesia.

in this year’s qurban program, 

Telkomsel also provides digital 

offerings  through the Telkomsel 

Ta’lim assembly (mTT) working 

together with Vestifarm. Through 

Vestifarm, Telkomsel employees 

were also able to procure 

sacrificial animals through the 

online system and make payments 

with linkaja’s digital payment.

in addition, the procurement of 

sacrificial animals through digital 

can also be done by the wider 

community, especially linkaja 

users. linkaja users can channel 

the digital sacrificial animals 

through the linkaja sharing 

feature on the linkaja application. 

The sacrificial animals offered 

today are cows with prices listed 

on the application including 

distribution, slaughtering, and 

reporting of sacrificial animals.

Vestifarm is a startup at The 

nextDev Telkomsel in the field of 

agriculture and animal husbandry 

that offers a profit-sharing system 

between farmers or ranchers and 

investors. Thus, investors can 

help fund aquaculture projects. 

When the harvest is complete, 

investors can enjoy the benefits 

of the funds deposited through 

the profit sharing system. Thanks 

to the ideas and social impact 

generated, Vestifarm won the The 

next evangelist 2017. until now, 

Telkomsel continues to support 

this startup in order to deliver 

wider social impact in indonesia.

Assistance For 5,000 Orphans 

And Underprivileged Christmas 

2019

Welcoming the Christmas 2019, 

Telkomsel held an initiative to 

bring happiness to communities, 

orphanages and social foundations 

through the 2019 naru 

roadshow. The program began 

with an event at Telkom landmark 

Tower, Jakarta, on november 29, 

2019. The 2019 naru roadshow, 

which is part of Telkomsel’s 

corporate social responsibility 

(Csr) program, provided 

assistance to 2,500 people in 

need, 2,500 orphanage children, 

and 40 places of worship or social 

foundations throughout indonesia.

The 2019 naru roadshow was 

held in four cities in indonesia, 

namely Pekanbaru (5 December), 

Bogor (9 December), malang (12 

December) and Pontianak (19 

December). During its course, 

the program ranged from giving 

assistance to renovations/repairs 

for foundations or places of 

worship, workshops, and creativity 

contests for children. in addition, 

a number of Telkomsel employees 

played and shopped with 

orphan children.

Telkomsel 
onCe aGain 
HelD a FasT-
BreakinG 
roaDsHoW 
For a ToTal 
oF 5,000 
DoMEStiC 
ChiLDREN AND 
PooR PEoPLE 
iN FoUR CitiES 
iN iNDoNESiA 
namelY 
JakarTa, 
makassar, 
meDan anD 
siDoarJo.
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gLoBAL AND iNDoNESiA 
MACRoECoNoMiC REviEw 

Global growth continued to soften 

in 2019 due to international trade 

tensions and other geopolitical 

issues, as well as various natural 

disasters around the world. Towards 

the end of the year, accommodative 

monetary policy and fiscal easing in 

some countries helped to prop up 

growth, but not enough to boost 

global expansion (international 

monetary Fund, World economic 

outlook update – January 2020). 

Global commodity prices also 

weakened overall.

Despite these conditions, indonesia 

continued to grow well above the 

global average, recording GDP 

growth of 5.02%, stable compared 

with 5.17% in the previous year 

(BPs data). The economy moreover 

continued to exhibit sound 

macroeconomic fundamentals 

with inflation well under control, 

a strengthening rupiah, a still 

tolerable state budget deficit, and 

stable household spending at 5.04% 

compared with 5.05% in 2018. 

on the back of heightened global 

uncertainty and undeniable impact 

of outbreak in Corona virus or 

CoViD-19 to indonesian economy 

as it also affected the global 

economic growth, indonesia’s 

economic growth may be adversely 

affected by the CoViD-19 which 

will restrain the domestic economic 

growth outlook for 2020. in 

response to this, the government 

launched an economic stimulus 

package consisting of fiscal and 

non-fiscal stimulus in order to boost 

customer spending and the spread 

of CoViD-19. it is projected that 

indonesia’s economic growth will 

regain upward momentum in 2021 

and strengthen in the medium term.

supported by Data traffic growth, 

indonesia’s telecommunications 

industry is at a point where Data 

revenue growth has outpaced 

the legacy revenue decline. The 

mobile Data revenue growth will 

be driven by continued strength in 

Data traffic growth (as mobile video 

consumption picks up), rather than 

by mobile Data yield improvement.

BUSiNESS REviEw AND 
iNDUStRY oUtLooK

The indonesian telecommunications 

industry returned to growth in 2019 

after shrinking in 2018 due to the 

government sim card registration 

exercise carried out in 2018. 

although the transition from higher-

margin legacy to Data services 

continued to put pressure on pricing, 

in 2019 margins for Data improved, 

boosting telecommunication 

providers’ bottom line in indonesia. 

simultaneously, Digital Business 

continued to accelerate supported 

by 4G network roll out, as well by 

the increasing number of digital 

products and services available 

in indonesia.

Telkomsel continued to strengthen 

its digital ecosystem and long term 

competitive system through various 

programs and initiatives, including 

adding more 4G BTs to its network, 

delivering innovative digital products 

and services including e-games 

and video streaming, and improving 

distribution as well as customer 

service. in parallel, Telkomsel 

supported the government’s target 

of bridging the digital divide by 

supporting Data coverage in remote 

areas, and also supported the 

government’s ‘making indonesia 4.0’ 

goal by driving innovation in ioT and 

other related technologies.

moving forward, the 

telecommunications industry in 

indonesia appears poised for growth. 

The nationwide improvement 

in 4G BTs network quality has 

not only improved customer 

experience, but also encouraged 

the growth of new services that 
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could potentially increase operator 

revenue. meanwhile, capex spending 

for 4G expected to decrease as 

most of the nation already enjoys 

coverage, which should help boost 

operators’ returns especially as 

Data usage increases. according to 

Gsma intelligence, the percentage 

of cellular dominated by 4G in 

indonesia is expected to rise 

from 44% in 2018 to 79% in 2025, 

presenting telecommunications 

providers like Telkomsel with 

significant opportunities for growth. 

ovERviEw oF 2019 
PERFoRMANCE

Telkomsel experienced positive 

performance during the year with 

revenue, eBiTDa and net income 

at rp91.1 trillion (+2.1% YoY), rp49.2 

trillion (+3.7% YoY) and rp25.8 

trillion (+1.0% YoY) respectively, 

supported by transformation 

initiatives in Digital Business as the 

engine of growth along with Cost 

leadership initiatives to effectively 

manage operational expenses. as 

a result, eBiTDa margin improved 

from 53.2% in 2018 to 54.0%. The 

current dynamics of the market have 

corroborated Telkomsel’s decision to 

lead the industry shift in a healthier 

direction, one that creates better 

growth opportunities for Data & 

Digital services as the future of the 

telecommunications industry.

This has been supported by the 

government prepaid sim registration 

policy's ongoing natural cleansing 

effect, which has resulted in a 

better-quality customer base with 

higher numbers of real active 

subscribers and higher arPu, as 

well as more efficient sim card 

production costs. it will also have 

positive long-term impact and 

support the emergence of healthier 

competition in the industry.

in line with our philosophy to always 

lead in network supply both on and 

outside Java, we maintained and 

strengthened our network leadership 

by deploying 23,162 new BTs in 

2019, with all which were 4G-based. 

our Data traffic increased by 53.6% 

YoY to 6,715,227 TB supported 

by higher Data users numbers, 

3G/4G capable device growth and 

increasing Data usage per user. at 

the end of 2019, Telkomsel’s on-air 

BTs on-air  reached 212,235 units 

(+12.2% YoY), 76.3% of which were 

3G/4G BTs.

oPERAtioNAL RESULtS 

CUStoMER BASE

as the end of 2019, Telkomsel served 

171.1 million subscribers nationwide, 

an increase of 5.0% YoY. Growth was 

driven among others by effective 

marketing campaigns, with customer 

retention initiatives supported by 

prepaid sim registration that led to 

lower churn and shifting customer 

behaviour, as well as securing 

and growing the youth segment. 

it is also aligned with Telkomsel's 

transformation initiative, which 

prioritises improved customer 

experience and usage by providing 

best quality Digital connectivity with 

rich content, towards becoming a 

Digital Telco Company & achieving 

Data-centric leadership. 

DAtA DRivERS

at the end of December 2019, 

Telkomsel Data users reached 110.3 

million (+3.5% YoY), representing 

around 64.4% of the Company’s 

total subscribers with 119.3 million 

3G/4G capable devices (+11.5% 

YoY & 69.7% penetration). The 

higher penetration of Data users, 

along with the availability of various 

applications, is critical to increasing 

Data traffic. as end of 2019, 

Telkomsel Data user consumption 

was promising at 5.2 GB per 

Data user, an increase of +54.7% 

compared to the previous year, in 

alignment with Telkomsel’s strategy 

to increase Data penetration.



PT Telekomunikasi selular  

144

ARPU

as we shift from the legacy business 

to Digital Business, double-digit 

growth in our Digital arPu has been 

able to compensate for the decline 

of legacy arPu. This is reflected in 

our blended arPu growth, which 

was mainly due to higher Data user 

productivity as well as strong growth 

in Data traffic.

NEtwoRK DEvELoPMENt

our focus on Digital Business 

was reflected in our network 

deployment. To support our 

Digital Business, we continued to 

accelerate our network development 

this year with aggressive 4G BTs 

deployment using on-demand basis 

strategy, taking into account 4G 

handset penetration and the level of 

demand in Broadband cities. To date 

we have deployed 79,834 4G BTs. 

The network roll out increased the 

total number of on-air BTs at the 

end of 2019, of which 161,938 units 

were 3G/4G BTs (+16.7% YoY).

FiNANCiAL RESULtS 

REvENUE

in 2019, Telkomsel experienced a 

positive trajectory, closing the year 

with positive performance. Digital 

Business revenue grew by 23.1% over 

the last year, driven by a 22.3% YoY increase in Data revenue and a 29.0% YoY 

increase in Digital services revenue. 

Postpaid revenue increased by 2.7% YoY to rp8,229 billion while Prepaid 

revenue increased by 3.0% YoY to rp77,574 billion as customers shifted from 

consuming starter packs to topping up existing subscriptions in the aftermath 

of the sim card registration program. as a result, active customers became 

more productive.

interconnection and international roaming revenues decreased by 22.2% YoY 

to rp3,689 billion, mainly due to declining Voice and sms traffic from other 

local operators as an impact of substitute services from oTT applications.

in billion (rp) 2019 2018 GroWTH

Revenue by Product

Postpaid 8,229 8,009 2.7%

Prepaid 77,574 75,306 3.0%

interconnection & international 
roaming

3,689 4,740 -22.2%

others 1,597 1,191 34.0%

Total 91,088 89,246 2.1%

voiCE AND SMS

in line with the natural transition of legacy to Data and impact of oTT 

services cannibalization, Telkomsel’s legacy business slowed in 2019, which 

was expected. Voice revenue decreased by 18.5% YoY to rp26,790 billion and 

Voice traffic declined by 13.7% YoY, while sms revenue declined by 39.8% 

YoY to rp3,973 billion and sms traffic declined by 30.1% YoY. The downtrend 

in the legacy business was managed by offering better value package and 

attractive Combo (Voice & Data) packages, using a personalised marketing 

approach.

DigitAL BUSiNESS

The Digital Business segment, which remained the engine of growth, focused 

on maintaining its leading network position in 3G and 4G infrastructure. This 

segment recorded strong performance with 23.1% YoY revenue growth to 

rp58,237 billion, substantially increasing its contribution to total revenue 
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from 53.0% last year to 63.9%. as 

the legacy revenue base becomes 

smaller and Data & Digital services 

revenue growth has picked up on 

the back of strong Data traffic, 

Telkomsel has been able to grow its 

Digital Business and face the natural 

erosion of legacy by providing 

better growth opportunities for 

mobile revenue overall. This in 

turn has enabled Telkomsel to lead 

the industry shift towards more 

rational competition by setting 

healthier prices.

revenue from Data grew by 22.3% 

YoY to rp50,550 billion, driven by 

110.3 mn Data users. The number 

of Data users increased, supported 

by  a rise in smartphone penetration 

from 65.7% last year to 69.7%, and 

Data payloads experienced healthy 

growth of 53.6% YoY to 6,715,227 TB. 

Digital services also recorded strong 

growth of 29.0% YoY to rp7,687 

billion, becoming the main driver of 

Telkomsel’s transformation from a 

Telco Company to a leading Digital 

Telco Company. 

a number of investments and key 

initiatives have been established 

to accelerate the growth of Digital 

services, in line with Telkomsel’s 

mission to serve customers’ digital 

preferences and build a digital 

indonesia. Telkomsel therefore drove 

continuous scale up of its Digital 

services and innovations with key products and services such as Digital 

lifestyle, mobile Financial services, Digital advertising, Digital mobile Banking 

and internet of Things (ioT).

in billion (rp) 2019 2018 GroWTH

Revenue by Service

Voice 26,790 32,858 -18.5%

sms 3,973 6,599 -39.8%

sales Discounts & other revenue (2,001) (2,672) -25.1%

iC & ir 3,689 4,740 -22.2%

others 401 422 -5.0%

Data 50,550 41,339 22.3%

Digital services 7,687 5,960 29.0%

Total 91,088 89,246 2.1%

EXPENSES

in billion (rp) 2019 2018 GroWTH

Expenses

operation & maintenance 25,938 25,059 3.5%

Depreciation & amortization 14,227 13,480 5.5%

Cost of services 4,325 4,063 6.4%

interconnection & international 
roaming

2,439 3,191 -23.6%

Personnel 4,846 4,074 19.0%

General & administration 1,860 2,072 -10.2%

marketing 2,462 3,347 -26.4%

other  – net 37 (579) 106.4%

Total 56,134 54,707 2.6%
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in FY 2019, total expenses including depreciation and amortization increased 

by 2.6% YoY to rp56,134 billion. The main driver of growth were operational 

& maintenance expenses related to the Company’s initiative to build more 

BTs infrastructure towards strengthening 4G lTe services and maximizing 

Data service quality. The number of BTs increased by 12.2% YoY. However, 

all other expense components were effectively managed as reflected by the 

decrease in General administration as well as marketing expenses.

EBitDA AND NEt iNCoME

eBiTDa and net income respectively increased by 3.7% YoY to rp49,218 

billion and 1.0% YoY to rp25,799 billion, while eBiTDa margin increased 

slightly by 0.9ppt to 54.0% and net income margin decreased slightly by 

-0.3ppt to 28.3%.

BALANCE ShEEt

in billion (rp) 2019 2018 GroWTH

Statement of Financial Position

Current assets 18,657 16,836 10.8% 

non-Current assets 64,073 65,814 -2.6% 

Total assets 82,730 82,650 0.1%

Current liabilities 20,892 20,737 0.7% 

non-Current liabilities 12,629 10,767 17.3% 

equity 49,209 51,147 -3.8% 

Total liabilities & stockholders 
equity

82,730 82,650 0.1%

as of December 31, 2019, Total assets slightly increased by 0.1% to rp82,730 

billion, Total liabilities increased by 6.4% to rp33,521 billion and Total equity 

decreased by 3.8% to rp49,209 billion.

•	 Current assets increased 10.8% to rp18,657 billion, mainly due to increase 

in cash and cash equivalents. 

as oF 
DeCemBer 
31, 2019, 
ToTal asseTs 
sliGHTlY 
iNCREASED 
BY 0.1% to 
RP82,730 
BiLLioN, ToTal 
liaBiliTies 
iNCREASED 
BY 6.4% to 
RP33,521 
BiLLioN anD 
ToTal eQuiTY 
DeCreaseD 
BY 3.8% To 
rp49,209 
Billion.
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•	 non-current assets decreased 2.6% to rp64,073 billion, mainly due to 

decrease in Fixed assets. 

•	 Current liabilities increased 0.7% to rp20,892 billion, mainly due to 

increase in taxes payable and unearned revenue. 

•	 non-current liabilities increased 17.3% to rp12,629 billion, mainly due to 

increase in medium-term loans net of current maturities. 

•	 Total equity decreased by 3.8% to rp49,209 billion, mainly due to 

decrease in retained earnings as the company distributed dividend in the 

current period. 

CASh FLow

in billion (rp) 2019 2018 GroWTH

Cash Flow

Cash Flow from operating 
activities

41,478 36,910 12.4%

Cash Flow for investing activities (13,448) (16,095) -16.4%

Cash Flow from Financing activities 439 2,998 -85.4%

Dividend Payment (26,382) (27,865) -5.3%

net increase/(Decrease) in Cash & 
Cash equivalents 

2,087 (4,051) 151.5%

Cash & Cash equivalents at 
Beginning of Year

6,497 10,548 -38.4%

Cash & Cash equivalents at end of 
Year

8,583 6,497 32.1%

net cash generated from operations in December 2019 increased 12.4% 

YoY to rp41,478 billion mainly contributed by higher cash receipts from 

operational activities. Cash flow used in investment activities decreased 

16.4% YoY to rp13,448 billion mainly due to lower payment of infrastructure 

spending as our initiatives in capex efficiency. net cash used in financing 

activities (excluding dividend) decreased to rp439 billion as the company has 

repaid loans.  

neT CasH 
useD in 
FinanCinG 
aCTiViTies 
(eXCluDinG 
DiViDenD) 
DeCreaseD 
To rp439 
Billion as 
THe ComPanY 
hAS REPAiD 
LoANS.
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DEBt PRoFiLE

as of December 31, 2019, Telkomsel’s total outstanding loans amounted to 

rp6,000 billion from revolving credit facilities, of which 50% matures in 2021 

and 50% in 2023. as of December 31, 2019, Telkomsel Debt to equity ratio 

(Der) was 18.5%.  

Description loCal 

CurrenCY 

(rp bn)

ToTal 

eQuiValenT 

(rp bn)

% of Total loan 100% 100%

Loan per Maturity

2021 3,000.0 3,000.0

2023 3,000.0 3,000.0

Total 6,000.0 6,000.0 

Telkomsel is under obligation to maintain several financial covenants related 

to its loans/debts. as of December 31, 2019, the covenants were as follows: 

Covenants to Be Maintained reQuireD aCTual

eBiTDa to Debt service ≥ 1.25 5.29

Debt to Tangible net Worth ≤ 2.00 0.14

CREDit RAtiNgS

Telkomsel has excellent credit quality and is one of the highest rated 

companies in indonesia. Telkomsel’s latest ratings issued by Fitch ratings 

indonesia are as follows:

Telkomsel 
Has eXCellenT 
CreDiT 
QualiTY anD 
is oNE oF thE 
highESt RAtED 
CoMPANiES iN 
iNDoNESiA.
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raTinGs ouTlook issueD DaTe

Fitch ratings indonesia aaa 
(national 

long-Term)

stable December 3, 
2019

FiNANCiAL RAtioS

Telkomsel’s strong financial profile was reflected in several key financial 

ratios, as follows:

2019 2018 YoY

Solvability

Debt* to equity (%) 18.5 16.9 1.6ppt

Debt* to eBiTDa (Times) 0.21 0.25 -14.6%

*) Debt includes obligations under finance lease - net of current maturities. 

2019 2018 YoY

Profitability

return on assets 31.2% 30.3% 0.9ppt

return on equity 51.4% 48.5% 2.9ppt
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3g 3rd Generation of wireless mobile 
telecommunications technology 

4g 4th Generation of broadband cellular 
network technology

APEC asia Pacific economic Cooperation

APi application Programming interface

ARPU average revenue Per user

AtM automated Teller machine

BtS Base Transceiver station

CAPEX Capital expenditure

CBtA Conditional Business Transfer agreement

CFMP Capital expenditure, Financing, and 
management Process

CoMBAt Compact mobile Base station

CSR Corporate social responsibility

CtP Customer Touch Points

DNA Device, network, applications

EBitDA earning Before interest, Tax, 
Depreciation, and amortization

Fintech Financial Technology

gB Gigabyte

gCg Good Corporate Governance

ghz Gigahertz

gPRS General Packet radio service

gSM Global system for mobile 
communication

hCM Human Capital management

hSDPA High speed Downlink Packet access

iCt information and Communication 
Technology

iot internet of Things

it information Technology

LBA location Based advertising

LtE long Term evolution

M2M machine to machine

Mhz megahertz

MFS mobile Financial services

MMS multimedia messaging service

MoU minute of usage

ott over The Top

SiM subscriber identity module

SME small medium enterprise

SMS short messaging service

SoA sarbanes–oxley act

tAU Telkomsel android united

tERRA Telkomsel emergency response and 
recovery activity

USo universal service obligation

USSD unstructured supplementary service 
Data

vAS Value added service

wAP Wireless application Protocol
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reGion name aDDress

NoRth SUMAtERA GraPari BaliGe Jl. sm. raja no. 70C, Balige

GraPari BanDa aCeH Jl. Tgk. H. m. Daud Beureueh no. 23 Banda aceh

GraPari BinJai Jl. soekarno Hatta no. 14 Binjai, Binjai super mall upper Ground Ground, 01-03. Binjai

GraPari Bireun Jln. sultan iskandar muda no 17 Desa Bireuen meunasah Blang,kec kota Juang kab 

Bireuen 24211

GraPari CenTer PoinT 

(mall.)

mall Center Point, sektor 17, lt 1 Jl Jawa no 8 medan

GraPari GununG siToli Jl. muhamad Hatta no.2 kel Pasar Gunungsitoli, kec. Gunung sitoli, kab nias-22813

GraPari kaBanJaHe Jl. Veteran no. 76 kabanjahe

GraPari kamPunG 

lalanG

Jl. Gatot subroto km. 7.8 Blok a no. 9 Comp. makro medan sunggal

GraPari kisaran Jl. Hos. Cokroaminoto no 30,32 kel.kisaran kota lk. iV kec. kisaran Barat

GraPari koTa PinanG Jl. Bukit kotapinang kel. kotapinang kec. kotapinang kab. labuhanbatu selatan

GraPari krakaTau Jl. Gunung krakatau no.191 a medan

GraPari kualanamu Terminal kedatangan lt. 1, Bandar udara kualanamu medan

GraPari lanGsa Jl. ahmad Yani no.4 langsa

GraPari lHokseumaWe Jl. Tgk. Chik Ditiro Desa lancang Garam kec. Banda sakti no. 1

GraPari luBuk Pakam Jl. Dr. sutomo no. 7 lubuk Pakam, Deli serdang

GraPari meDan Fair 

PlaZa (mall.)

Jl. Gatot subroto Plaza medan Fair lt 1 no 52-53 medan

GraPari meDan 

karYaJasa

Jl.Tritura , ruko Titi kuning mas B-3, medan

GraPari meDan suTomo Jl. sutomo ujung no. 7/9, kel. Gaharu, kec. medan Timur - medan 20235

GraPari meulaBoH Jl. nasional ujung Baroh, kec.Johan Pahlawan, meulaboh, aceh Barat

GraPari PaDanG 

siDemPuan

Jl. sm raja no. 212 aBC, kel. sitamiang Baru, kec. Padang sidempuan selatan

GraPari PanYaBunGan Jl.Willem iskandar no. 117 , Panyabungan kota, kab. mandailing natal, sumatera utara 

22913

GraPari PlaZa millenium 

(mall.)

Jl. kapten muslim no 111 Plaza millenium lt Dasar no 4-5 medan

GraPari ranTau PraPaT Jl. ahmad Yani no.31 rantau Prapat

GraPari rinG roaD CiTY 

Walks meDan (mall.)

level 2, no. 02 Jl. Gagak Hitam no. 28 medan – 20122

GraPari saBanG Jl . oenToenG suroPaTi kel. koTa aTas keC. sukakarYa saBanG 23512

GraPari seTui Jl.Teuku umar no.232, kelurahan setui, kec. Baiturahman, Banda aceh 23243

GraPari siBolGa Jl. Zainul arifin no.33, sibolga
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GraPari siGli Jl. iskandar muda no.32 Blok Bengkel kec kota sigli kab Pidie-sigli aceh. Telp / Fax : 0653 

201010

GraPari sTaBaT Jl. Jend. sudirman no. 14 a, kelurahan Perdamaian, stabat

GraPari TakenGon Jl. lebee kadir no.243, Takengon, Blang kolak, Bebesan, aceh Tengah

GraPari TanJunG Balai 

asaHan

Jl.Teuku umar no.120 Tanjung Balai 21312

GraPari TanJunG 

moraWa

Jl. medan km.17.5, komp. suzuya Plaza Blok a6, Tanjung morawa, Deli serdang.

GraPari TaruTunG Jl. mayjend Di Panjaitan no. 143, kec. Tarutung kab. Tapanuli utara-22412

GraPari TeBinG TinGGi Jl. Jend. sudirman no. 405F Tebing Tinggi

GraPari Telkom GrouP 

PemaTanG sianTar

Jl. W. r. supratman no.11, Proklamasi, siantar Bar., kota Pematang siantar, sumatera 

utara 21146

GraPari Telkom GrouP 

PuTri HiJau meDan

Graha merah Putih lt. 1 Jl. Putri Hijau no.1 medan, 20111

GraPari WaHiDin Jl. Dr. Wahidin no. 46 / 4-aa medan 20211

CENtRAL SUMAtERA GraPari BaGan BaTu Jl. Jendral sudirman no.745, Bagan Batu, kec.Bagan sinembah, kab. rokan Hilir 28992

GraPari BanGkinanG Jl. Di. Panjaitan no 88 c Depan plasa telkom bangkinang, kab-kampar-28411

GraPari BaTam CenTer Jl. engku Putri Batam Centre Batam

GraPari BaTam Penuin Jl. Pembangunan nusa indah komplek Penuin regency no 3-4 Batu selicin lubuk Baja 

Batam

GraPari BaTu sanGkar Jln ahmad yani pincuran 7 kecamatan lima kaum batusangkar, 27211 kab tanah datar 

sumatera barat

GraPari BenGkalis Jl. a Yani Depan kantor Bupati, Bengkalis 28712

GraPari BoTania komp. Pertokoan Botania Garden Blok B12 no. 2B Batam

GraPari BukiT TinGGi Jl ahmad karim no 8c, kel. Benteng Pasar atas, kec. Guguk Panjang, Bukittinggi 26100

GraPari DaBo sinGkeP Jl.kartini no.17a, kec.singkep kab.lingga, Dabo singkep 29871

GraPari Dumai Jl. Jendral sudirman no.153 riau

GraPari Duri Jl. Hangtuah no. 10 rT 02 rW 10 kel. Duri Barat kec. mandau Duri riau 28884. Tlp 0765-

594168

GraPari luBuk alunG Jl.raya Padang Bukittinggi Pasar lubuk alung Padang Pariaman sumatera Barat 25581.

GraPari naGoYa Hill 

(mall.)

ruko nagoya Hill mall Blok o no. 12B-15, kec. lubuk Baja, nagoya Batam, kep. riau 29432

GraPari naTuna Jl. datok kaya wan mohd. benteng no.116, kec. bunguran timur, kota ranai, kab natuna

GraPari PaDanG Jl. khatib sulaiman no. 51 Padang

GraPari PanBill (mall.) lt. Dasar kD 2.Panbil mall muka kuning, batam 29433

GraPari PanGkalan 

kerinCi

Jl. lintas Timur no 11 samping BPJs kesehatan pasar baru pangkalan kerinci kab. 

Pelalawan Prov riau 28300

GraPari Pasaman Jl. Jend. soedirman simpang empat selatan kec. Pasaman kab. Pasaman Barat sumatera 

Barat-26566
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GraPari PaYakumBuH Jl soekarno Hatta no 37-39 kelurahan padang tangah kecamatan payakumbuh barat 

sumatera Barat

GraPari PekanBaru Jl. Jend sudirman no 199 Pekanbaru

GraPari PekanBaru 

Panam

Jl. Hr subrantas km 12,5 (samping riau pos) Panam

GraPari PeraWanG Jl. raya Perawang no. 79 km. 6 kel. Perawang kec. Tualang kab. siak-riau 28772

GraPari selaT PanJanG Jln. Diponegoro no. 107 C, kab. kepulauan meranti, selatpanjang - 28753, riau

GraPari simPanG aru Jl.Veteran no 69 BC sumbar 25114 

GraPari ska PekanBaru 

(mall.)

mall ska Pekanbaru lt.2 no.23-26, Jalan soekarno Hatta, Pekanbaru, riau 28292

GraPari solok Jl. Cindur mato no. 06 kel. PPa kec. Tj Harapan, kota solok-2732

GraPari sunGai rumBai Jl. lintas sumatera (depan lapangan sepak bola sungai rumbai), kec. sungai rumbai, kab. 

Dharmasraya

GraPari TanJunG Balai 

karimun

komplek karimun Centre Jl. a Yani no. 9-10 kolong Tg Balai karimun

GraPari TanJunG 

PinanG

Jl. Basuki rachmat no. 9 Tanjung Pinang

GraPari TanJunG uBan Jl. Permaisuri no 2 Tanjung uban (depan wisma pesona) kab. Bintan-29152

GraPari Teluk kuanTan Jl. merdeka no. 18c rt/rw 01/01 kel.pasar taluk,kec. kuantan tengah,kab.kuantan singingi.

GraPari TemBilaHan Jl m Boya rT 004 rW 001 Tembilahan

GraPari BaGan siaPiaPi Jl. Pahlawan no. 74 Bagansiapiapi rokan Hilir Telp/fax 0767 23443

GraPari renGaT Jl. narasinga no. 04 kambesko (Depan kantor Pos), rengat , inhu-riau-29300 Tlp. 0769-

323380

GraPari TanJunG BaTu Jl. Jend. sudirman no. 216 rT 02/03 , Tanjung Batu kota, Tanjung Batu kundur 29662, 

kepri-indonesia

SoUth SUMAtERA GraPari alanG alanG 

leBar

Jl. raya Palembang-Betung km 15 no. 10, kel. sukajadi, kec. Talang kelapa Banyuasin 

30716 alang-alang lebar

GraPari BanDar JaYa Jl. Proklamator raya no. 71 c Bandar jaya terbanggi besar lampung tengah 34162

GraPari BaTu raJa Jl. ahmad Yani no. 84, kemalaraja atas-Pasar Baru, Baturaja

GraPari BeliTanG Jl. Jendral sudirman komp. ruko Belitang mas Gumawang Bk. 10 oku Timur sumsel 

32382

GraPari BeliTunG Jl Jend sudirman no 28 D-e Pangkal lalang, Tanjung Pandan

GraPari BenGkulu Jl. kapten Tendean no.86 km.6,5 Bengkulu

GraPari BeTunG Jl. Palembang-Betung no.76 rT.003/001 lk.i kel.Betung kec.Betung Banyuasin 30758

GraPari CuruP Jl. m.Hasan no.61 (samping pasar bang mego) kel.Pasar Tengah. Curup-Bengkulu
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GraPari inDralaYa Jl. lintas Timur Palembang-kayuagung km. 36 komplek ruko TPi Blok B1, indralaya ogan 

ilir sumsel

GraPari JamBi Jl.Hm Yusuf singadekane no.09 Telanaipura, Jambi.

GraPari kalianDa Jl. kusuma Bangsa no.88B kalianda lampung selatan 35513

GraPari kaYu aGunG Jl. letnan muchtar saleh Blok a no. 2 ogan komering ilir, sumsel

GraPari keDaTon Jl. Teuku umar no.43c kedaton Bandar lampung 35147

GraPari koTaBumi Jl. Jend. sudirman no.414, kotabumi, kel. Tg aman, kec. kotabumi selatan, kab. lampung 

utara

GraPari kuala TunGkal Jl. ki Hajar Dewantara no. 30B kuala Tungkal

GraPari laHaT Jl. kolonel Burlian no.182 Talang kapuk kelurahan Pasar lama lahat sumsel 31413

GraPari lamPunG Jl. Pangeran antasari. komp. Villa Citra Blok re i-iii lantai 2

GraPari luBuk linGGau Jl. Yos sudarso no. 13 a, rT. 04, kelurahan Taba Jemekeh, kecamatan lubuk linggau 

Timur

GraPari manna Jl. letnan Tukiran no. 46 rT/rW : 002/000 kel. Pasar Baru, kec. kota manna Bengkulu 

selatan 38513

GraPari mDP PalemBanG 

(mall.)

Gedung mDP lt.2, Jl. Jend. sudirman km 4(simpang PolDa ), Palembang 30128

GraPari meranGin Jl. Jend. sudirman lintas sumatera km 3 kec. nalotantan kel. sungai ulak, merangin-

Jambi 37300

GraPari meTro lamPunG Jl. Jendral sudirman no. 282 metro lampung

GraPari muara BunGo Jl. Jendral sudirman no 76 kelurahan Pasir Putih, muara Bungo

GraPari muara enim Jl. Jendral sudirman Talang Jawa atas kel.Pasar iii kab.muara enim 31315 (samping Bank 

Bri)

GraPari naTar Jl. raya natar no 78e, Desa merak Batin, kec. natar, kota lampung selatan, Provinsi 

lampung, kode Pos 35362

GraPari PalemBanG 

iCon (mall.)

Jl.Pom iX, Palembang icon rt.30,rW.09 lorok Pakjo ilir Barat i, Palembang 30137

GraPari PalemBanG 

kenTen

Jl. mP.mangkunegara no.2 rT.40 rW.017 Perumnas sako kenten, kel.8 ilir kec.ilir Timur ii 

Palembang 30163

GraPari PalemBanG 

sQuare (mall.)

komp. ruko Palembang square Blok r 95 Jl. Pom iX Palembang

GraPari PraBumuliH Jl. Jend. sudirman no.2 (samping Jati Jepara) kel.muara Dua kec.Prabumulih Timur

GraPari PrinGseWu Jl. ahmad Yani no 188aB Pringsewu 35373

GraPari raDen inTan Jl. raden intan no.57a kel.enggal kec.enggal Bandar lampung

GraPari rimBo BuJanG Jl. Pahlawan unit 2 (depan Polsek) kel.Wirotho agung kec.rimbo Bujang kab.Tebo. Jambi 

37553

GraPari sarolanGun Jl. lintas sumatera km.1, kel. augading, simpang raya rT.08 no. 2, kab. sarolangun, 

Jambi
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GraPari seBranG ulu Jl. ahmad Yani no.30 rT.20 rW.01 kel.13 ulu kec.seberang ulu ii. Palembang 30263

GraPari sekaYu Jl. kol Wahid udin no.559D ruko sejahtera kec.sekayu kab.musi Banyuasin 30711

GraPari sriBaWono Jl. Jend sudirman no.16a kel.srimenanti kec.Bandar sribawono lampung Timur 34199

GraPari sunGai liaT Jl. Jend. sudirman, ruko Permata indah Blok C no.1, kel. sungai liat, kec. sungai liat, 

kab. Bangka 33211

GraPari sunGai PenuH Jl. Jendral sudirman no.88a amar sakti kel.Pondok Tinggi kota sungai Penuh 37114

GraPari Telkom GrouP 

PanGkal PinanG

Jl. Jalan rustam effendi no 3. Pangkal Pinang, Bangka

GraPari Telkom GrouP 

suDirman PalemBanG

20 ilir D. iii, ilir Timur i, Palembang City, south sumatra

GraPari Teluk BeTunG Jl. laksamana malahayati no.103 kel.kangkung kec.Teluk Betung selatan Bandar 

lampung 35224

GraPari TulanG BaWanG Jl. lintas Timur unit 2 kp. DWT Jaya kec.Banjar agung kab.Tulang Bawang Prov.lampung 

34595

GraPari WTC JamBi 

(mall.)

WTC Batanghari Jambi, Jl. sultan Thaha no.17, Ps. Jambi, kota Jambi, Jambi 36123

wEStERN 
jABotABEK

GraPari BalaraJa Jl. raya serang km.24 no 88 Balaraja (depan PT. Darma Polimental) 100 m dari Pintu Tol 

Balaraja Barat (021) 29015521

GraPari BinTaro 

eXCHanGe (mall.)

mall Bintaro Jaya Xchange,CBD Bintaro Jaya sektor Vii lantai G no.121 Tangerang selatan 

15227

GraPari CikuPa ruko Belgie Blok B. 05B, no. 1, Citra raya square ii Perumahan Citra raya Cikupa, Jl. raya 

serang km 14.7 Tangerang

GraPari CileGon Graha sucofindo lt.1, Jl. Jendral a. Yani no.106 Cilegon 42426

GraPari CiPuTaT Jl. Dewi sartika no. 71 D, Ciputat - Tangerang selatan

GraPari laBuan Jl. Perintis kemerdekaan no.24 C-D Desa Teluk kec.labuan kab.Pandeglang 42264

GraPari PanDeGlanG Jl.lapangan sukarela no.2e. kadu Pandak Pandeglang 42213

GraPari ranGkasBiTunG ruko rabinza Jl.rt. Hardiwinangun Blok a.no.15 kel.mC Timur kec.rangkasbitung

GraPari seranG (mall.) mall of serang (mos) lt. 1 Jl. lingkar kemang, kotabaru Panancangan, Cipocok Jaya 

serang 42112 - Banten

GraPari summareCon 

serPonG (mall.)

mall summarecon serpong 2 lt. unit 2 F-239 Tangerang Banten

GraPari suPermall 

karaWaCi (mall.)

supermall karawaci e-Center, lt. lG Blok a5/4-a5/7 Jl. Boulevard Diponegoro, Tangerang
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GraPari TanGeranG CiTY 

(mall.)

mall Tangerang City lt.lG Blok C.61 Jl. Jend sudirman Tangerang selatan

GraPari Telkom GrouP 

BsD

Graha Telekomunikasi lt.Dasar Jl raya serpong sektor iV BsD Tangerang 15322

GraPari Terminal 3 

BanDara soeTa

Bandara soekarno-Hatta Terminal 3, Gate kedatangan 5 lt. GF 19120 Jl. Pajang, 

kecamatan Tangerang kota - Tangerang

CENtRAL jAKARtA GraPari amBassaDor 

(mall.)

mall ambassador lt. 3 no.1 , Jl. Prof.Dr. satrio, Jakarta selatan

GraPari Bassura CiTY 

(mall.)

lantai 1, Jl Basuki rahmat no.1a rt.008 rw.010 Jatinegara, Cipinang Besar Jakarta Timur, 

Dki Jakarta

GraPari CemPaka mas 

(mall.)

mall iTC Cempaka mas lt. lG unit 220B, Jl. letjen soeprapto, sumur Batu, kemayoran, 

Jakarta Pusat

GraPari CenGkarenG ruko mutiara Palem Blok a 2 no.11 Cengkareng

GraPari CenTral Park 

(mall.)

mall Central Park lt. 3 lot 116-118, Jl. letjen s. Parman, Jakarta Barat, Jakarta 11480

GraPari CiJanTunG 

(mall.)

mall Cijantung lantai 1 no.1-4, Cijantung, Jakarta Timur

GraPari emPorium PluiT 

(mall.)

emporium Pluit mall, Jl. Pluit selatan raya lt. 2, Jakarta utara

GraPari GanDaria CiTY 

(mall.)

Gandaria City mall, Jl. kH.syafii'i Hazami no.8, Jakarta selatan

GraPari keBon Jeruk Jl. kebun Jeruk no. 24

GraPari kelaPa GaDinG 

3 (mall.)

mall kelapa Gading 3, lt. 2 Jl. Boulevard kelapa Gading blok m rT 13/ rW 18, kelapa 

Gading Timur, JkT 14240

GraPari koTa 

kasaBlanka (mall.)

Jl. Casablanca raya kav.88, lt. 2, Jakarta selatan

GraPari meTro CiPulir 

(mall.)

mall metro Cipulir, lantai lG Blok a no. 1 Jl. Ciledug raya no. 1 Jakarta selatan

GraPari PGC (mall.) PGC lt. 3a Jl. mayjen sutoyo no. 76 Cililitan kramat Jati Jaktim

GraPari PlaZa semanGGi 

(mall.)

Plaza semanggi lt.1 kav 046-047, Jl. Jend. sudirman kav.50 semanggi Jakarta selatan 

12930

GraPari PonDok BamBu Jl. Pahlawan revolusi no.41 Pondok Bambu Jaktim

GraPari roXY mas komp. ruko iTC roxy mas Blok D1 no.1-7,Jl. kH. Hasyim ashari, Jakarta Pusat

GraPari saWaH Besar Jl. sukarjo Wiryopranoto no. 3 & 3a, sawah Besar,Jakarta Barat

GraPari Telkom GrouP 

THe Telkom HuB

Jl. Jendral Gatot subroto kav. 52 Jakarta selatan 12710

GraPari Wisma alia Gedung Wisma alia, Jl. m. ridwan rais 10-18, Jakarta Pusat
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GraPari PonDok inDaH 

(mall.)

street Gallery lantai 2 no.205, Pondok indah mall 3, Jalan metro Pondok indah Blok iiiB, 

kebayoran lama, Jakarta selatan 12310

Plasa Telkom Yos 

suDarso

Jl.Yos sudarsono kav. 23 - 24

EAStERN 
jABoDEtABEK

GraPari Bekasi CYBer 

Park (mall.)

Gedung Bekasi Cyber Park, Jl kH noer ali no. 177, Bekasi selatan 17144

GraPari Bekasi Timur ruko Bekasi Town square Blok i-2 Jl. Chairil anwar, Bekasi Timur 17113

GraPari BoGor Jl. raya Pajajaran no. 37 Bogor 16143

GraPari CiBinonG komplek.ruko Permata Cibinong no.3a Jl.mayor oking no.60 Cibinong - Bogor

GraPari CiBuBur (mall.) Jl. raya alternatif Cibubur - Cileungsi km 4 Cibubur Jawa Barat

GraPari CiCuruG ruko Cicurug City Jl. siliwangi no.48 Blok B15 Cicurug sukabumi 43359

GraPari CikamPek Jl. ir. Haji Juanda no.123, sarimulya, kotabaru, kabupaten karawang, Jawa Barat 41374

GraPari Cinere (mall.) mall Cinere lt.2 no.9 Cinere, Jaksel

GraPari DramaGa Jl.raya leuwiliang rt.02/rw.05 Desa Cihideung ilir,kecamatan Ciampea,kabupaten Bogor 

(sebelah Dr.Chicken Cibanteng)

GraPari iTC DePok 

(mall.)

mall iTC Depok Jl. margonda raya Depok 16423 lantai dasar Blok a no 5Jl. margonda 

raya no 56 lt G Blok 5a ( letak persisnya di sebelah kanan lobi utama iTC Depok)

GraPari JamPanG kulon Jl. raya cinageun no.89 kp. cinageun rt 01 rw 01 Desa. Ciparay kec. Jampangkulon kab. 

sukabumiÂ (samping mexico fashion store)

GraPari karaWanG 

(mall.)

mall Techno mart Blok a53 & a51, Jl. arteri Galuh mas, Puseur Jaya - Teluk Jambe Timur, 

kabupaten karawang - Jawa Barat

GraPari marGo CiTY 

(mall.)

Jl. margonda raya no.358 lantai 1 Blok l 131 kota Depok Jawa Barat 16423

GraPari PelaBuHan raTu GraPari Plasa Telkom Jl. siliwangi no. 11 Palabuhan ratu kode Pos : 43364

GraPari PurWakarTa Jl terusan ibrahim singadilaga, ruko Pembaharuan no 12, kec. nagrikaler, kab Purwakarta 

(41115)

GraPari sukaBumi Jl. re martadinata no. 71 Cikole sukabumi

GraPari CikaranG komplek ruko 21, Jalan raya Cibarusah no.21H kel sukaresmi, kec Cikarang selatan, kab 

Bekasi (17530)

wESt jAvA GraPari BanJar Jl. let.Jend suwarto no. 03 rt 01 rw 01 kel Hegarsari kec.Pataruman kota Banjar 46311

GraPari BanTarkalonG Jl. raya sindangreret kp. sindangreret, rT/rW 001/001 kecamatan karangnunggal kab 

Tasikmalaya 46186

GraPari BeC (mall.) Bandung electronic Centre lG. utama, Jl. Purnawarman no.13-15Bandung

GraPari BTC (mall.) BTC mall Jl. Dr. Djundjunan 143-149, lantai GF Blok a1 no 2-3
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GraPari CianJur Jl.abdullah Bin nuh no.64 - 66 Cianjur

GraPari CimaHi Plaza sangkuriang Jl sangkuriang no 19-23, Cimahi

GraPari CireBon suPer 

Blok (mall.)

mall Cirebon superblok (CsB) lt.2 Jl. Dokter Cipto mangunkusumo no.26 Cirebon, Jawa 

Barat

GraPari DaGo Jl. ir. H. Juanda no. 252 Bandung

GraPari FesTiVal 

CiTYlink (mall.)

Festival Citylink lt. 1 unit 51 Jl. Peta no. 241 Bandung 40232

GraPari GaruT Jl. Pramuka ruko iBC D-19 Depan ramayana kel. Pakuwon kec. Garut kota kab. Garut

GraPari inDramaYu Jalan D.i Panjaitan rt/rw 03/03 no.54 - indramayu 45212

GraPari JaTiBaranG Jl. mayor Dasuki no. 58/82 Jatibarang kab.indramayu 45273

GraPari kaBuPaTen 

CireBon

Jl. merdeka utara no.192 Ciledug Tengah kab.Cirebon 45188

GraPari koTa CireBon Jl. Tuparev no. 57 Cirebon

GraPari kuninGan Jl. siliwangi no. 196 Cigembang purwawinangun kuningan 45512

GraPari lemBanG Jl. raya lembang no. 241 lembang

GraPari maJalaYa ruko Permata majalaya Blok B no.2 Jl.Tengah 3 majalaya 60882

GraPari maJalenGka Jl. kH. abdul Halim no 158, majalengka 45418

GraPari miko (mall.) miko mall Jl.  koPo no. 599 lt. 1 Blok B1 20-30 kel. Cirangrang kec. Babakan Ciparay 

Bandung 40255

GraPari PaDalaranG Jalan rancabali no. 78a Padalarang Bandung Barat 40553

GraPari PanGanDaran Jl merdeka km 0,5 rt/rw 03/03 pananjung. kec. Pangandaran-Ciamis 46395

GraPari Pemanukan Jl. ion martasasmita no. 12F, Pamanukan-subang 41254

GraPari ranCaekek Jl. raya rancaekek no. 151 sumedang

GraPari sinGaParna Jl. raya Timur no. 212 singaparna kab. Tasikmalaya

GraPari soreanG Jalan al-Fathu ruko Bale sakanca Blok a.03 Desa Pamekaran kec soreang 40912 kab 

Bandung

GraPari suBanG Jl.kapt.Hanafiah ruko c-8 kel.karanganyar kec subang kab.subang 41211

GraPari sumBer Jl P.Cakrabuana - kemantren ruko Grand Duta 14a sumber 45611 - Cirebon

GraPari sumeDanG Jl. mayor abdurrahman no 154 komplek Pujasera sawopolo sumedang

GraPari sunDa Jl. sunda no.16, Bandung 40112

GraPari TasikmalaYa Jl. Panglayungan ii no. 3 - 5 Cipedes, Tasikmalaya

GraPari Telkom GrouP 

lemBonG

Jl. lembong no 11 Bandung

GraPari Trans sTuDio 

(mall.)

Trans studio mall lantai 3 Jalan Gatot subroto no.289 Cibangkong, Bandung, Jawa Barat 

40273

GraPari Ciamis Jl. kH. ahmad Dahlan no. 13B Ciamis

GraPari mTC Jl. soekarno-Hatta no 590, ruko mTC D-18 bandung 40286
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CENtRAL jAvA GraPari BanJarneGara ruko atrium Blok B-5, Jl Hos Cokroaminoto Banjarnegara no.39 53412 Jawa Tengah

GraPari BanYumanik Jl. Jati raya Blok C-17 Banyumanik , kabupaten semarang, Jawa Tengah

GraPari BaTanG Jl. raya limpung (Jl. Jend sudirman) ruko no 6 limpung (selatan sD n 1 limpung), 

Batang

GraPari BoYolali Jl. Pandanaran no. 23, Boyolali.

GraPari CePu Jl. ronggolawe no. 67 Cepu-Blora

GraPari CilaCaP Jl. s. Parman no 30 Cilacap

GraPari CilaCaP kroYa Plaza Telkom Jl a Yani no 70 kroya Cilacap 53282

GraPari 

CiPuTra semaranG 

(mall.)

mall Ciputra Fl. uG, no. 62, Jl. simpang lima no 1, semarang

GraPari Demak ruko C Jl sultan Fatah Demak

GraPari GeDonG kuninG Jl. Gedong kuning no. 94B, rejowinangun,kota Gede,Yogyakarta-55171.

GraPari HarTono solo 

(mall.)

: Hartono mall GF-C09 Jl ir soekarno madegondo solo Baru sukoharjo

GraPari HarTono 

YoGYakarTa (mall.)

Hartono mall lt. 1/B-11, Jl. raya ring road utara, kel. Condong Catur, kec. Depok, kab.

sleman, DiY - 55283.

GraPari JePara Jl. Pemuda no. 64 Jepara, Jawa Tengah

GraPari JoGJa CiTY 

(mall.)

Jogja City mall lt.1,?ï¿½Jl magelang km.6 no.18 sinduadi, sleman, DiY

GraPari karanGanYar Jl. lawu barat, pandes papahan. karanganyar

GraPari keBumen Jl. H.m sarbini no.15a kebumen 54311

GraPari kenDal Jl. soekarno Hatta no.70 B Weleri - kendal 51355

GraPari klaTen Jl. Veteran no. 22 klaten

GraPari kuDus Jl. Jenderal sudirman no.69, kudus

GraPari kulonProGo Jl. sutidjab 74, kel. Wonosari lor, kec. Wates, kulon Progo.

GraPari maGelanG Jl. Jend. sudirman no 375 magelang

GraPari PaTi Jl. Pemuda no 252 Pati, Jawa Tengah

GraPari PekalonGan Jl. merdeka no.3 D Pekalongan

GraPari PemalanG Jl. Jend. sudirman, ruko swalayan Pemalang Permai Blok F, Pemalang

GraPari PurBalinGGa Jl. mT Haryono no. 18 Purbalingga Jawa Tengah

GraPari PurWoDaDi ruko Grand City no2B,Jl. r. suprapto no 60,Purwodadi

GraPari PurWokerTo komp ruko Permata Hijau, Jl Dr angka, Purwokerto

GraPari PurWoreJo Jl. kHa Dahlan no. 141

GraPari remBanG Jl. Diponegoro no.28 rembang

GraPari salaTiGa Jl.Diponegoro, ruko Wijaya square Blok a no 5 , salatiga

GraPari semaranG 

PaHlaWan

Jl. Pahlawan no 10, semarang

GraPari solo Jl. slamet riyadi no 310, solo

GraPari sraGen Jl. raya sukowati no.28e (ruko depan samsat sragen) , sragen, Jawa Tengah
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GraPari TeGal Jl. Gajah mada no 77, Tegal

GraPari TemanGGunG Jl. Jend. sudirman no. 95, ruko 1,Jampiroso, Temanggung.

GraPari unGaran Jl. Diponegoro no 158 ungaran

GraPari WonoGiri Jl Pemuda ii no.1 Wonogiri (efektif 1 november 2015)

GraPari Wonosari Jl kH agus salim no 6 kepek Wonosari

GraPari WonosoBo Jl. rsu setjonegoro no. 10 B, Wonosobo

GraPari YoGYakarTa Jl. Jend sudirman no 60, Yogyakarta

looP sTaTion 

YoGYakarTa

Jl Trikora no.2 Yogyakarta 55122

EASt jAvA GraPari aTom (mall.) Jl. Bunguran45 lt 1 Blok a-85 surabaya

GraPari BanGkalan Jl. Trunojoyo 39C, Bangkalan

GraPari BanYuWanGi Jl. Dr. sutomo no.63 Banyuwangi

GraPari BliTar ruko melati 1e. Jln. melati no. 1 Blitar

GraPari BoJoneGoro Jl. Dr Wahidin no. 9B Bojonegoro

GraPari BonDoWoso Jl. Diponegoro no 24B Bondowoso

GraPari BukiT Darmo Jl. Bukit Darmo Boulevard no 6 C-D, surabaya

GraPari CaruBan Jl. Panglima sudirman no.16 Caruban, madiun 63153

GraPari CiPuTra WorlD 

(mall.)

Ciputra World surabaya lG -55 Jl. mayjend sungkono 89 surabaya

GraPari CYBer (mall.) Jl. raya langsep no. 2 malang

GraPari GalaXY 

suraBaYa (mall.) 

Jalan Dharmahusada indah Timur no.35 - 37 Galaxy mall 1 lt.2 unit 228 surabaya

GraPari GenTenG Jl. Hassanuddin no.11, Genteng Wetan Banyuwangi

GraPari Gresik Jl. usman sadar no 81, Gresik

GraPari JemBer Jl kartini no 4-6 Jember

GraPari JomBanG Jl. kH Wachid Hasyim no. 136e Jombang

GraPari keDiri PT. Telkom kediri , Jl. Hayam Wuruk 45-47 kediri

GraPari kePanJen Jl. Panji 154 kepanjen 65163

GraPari lamonGan Jalan Veteran no. 12 (depan sman 2 lamongan)

GraPari laWanG Jl. raya Cipto 57 Bedali lawang malang

GraPari lumaJanG Jl. raya PB sudirman 73 lumajang Jawa Timur

GraPari maDiun Gedung Telkom , Jl. Pahlawan no 59, madiun

GraPari maGeTan Jl. monginsidi no. 30 magetan

GraPari malanG Jl. s.Parman no 47 malang

GraPari moJokerTo Jl. Gajah mada 98a mojokerto

GraPari munCar Jl. Brawijaya no. 27 muncar Banyuwangi

GraPari nGanJuk ruko mustika square, Jl. merdeka block 2a nganjuk
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GraPari nGaWi Jl. a Yani no 97, ngawi

GraPari PaCiTan Jl. P. sudirman 180 Pacitan 63511

GraPari Pamekasan Gedung Telkom, Jl. Trunojoyo no. 67 Pamekasan

GraPari PanDaan Plaza Telkom Jl a. Yani no. 56a kasri - Pandaan

GraPari Pare Jl. a. Yani no 6 Pare kediri

GraPari Pasuruan Jl. Panglima sudirman no. 122, Pasuruan

GraPari Perak Jl. Perak Timur 40 B surabaya

GraPari PonDok JaTi Jl. raya Pondok Jati Blok Be no. 12a sidoarjo

GraPari ProBolinGGo Jl. suroyo no 16, Probolinggo

GraPari runGkuT ruko merr square City 2B Pandugo

GraPari samPanG Jl. J.a. suprapto no. 50, sampang

GraPari siDoarJo komp. Jenggolo Plaza Blok B-1, Jl. kh. mukmin a-11 sda

GraPari siTuBonDo Jl. kenanga no 94 situbondo

GraPari sumeneP Jl. kH Wachid Hasyim no. C-2 sumenep 69417

GraPari suraBaYa 

PemuDa

Jl. Pemuda no. 181, surabaya

GraPari Taman Jl. raya Taman no. 218 e sidoarjo

GraPari Telkom GrouP 

DinoYo

Jl. raya Dinoyo no.48, keputran, Tegalsari, kota sBY, Jawa Timur 60265

GraPari TrenGGalek Jl. sukarno Hatta ruko Hayam Wuruk, Trenggalek

GraPari TTC Hr 

muHammaD

Jl. Hr muhammad no 46, surabaya

GraPari TuBan Jl. Brawijaya no. 26 Tuban

GraPari TulunGaGunG Jl. Panglima sudirman 45 ruko kanjengan Tulungagung

GraPari WTC suraBaYa 

(mall.) 

Gedung WTC lt.1 no. 164 - 171 . Jl. Pemuda 27-31. surabaya

GraPari PlaZa marina 

suraBaYa (mall.)

mall Plaza marina lt.1 Block B12-B21, Jl raya margorejo indah 97-99 surabaya

GraPari PonoroGo Jl. Diponegoro no 42 Ponorogo

looP sTaTion suraBaYa Jl. raya Darmo no. 110 surabaya

Dinoyo Jl. raya Dinoyo no.48, keputran, Tegalsari, Jawa Timur 60265

BALi NUSA 
tENggARA

GraPari aTamBua Jl. adam malik no. 5, kelurahan Beirafu, kec. atambua Barat, kabupaten Belu 85711

GraPari Bima Jl.soekarno Hatta kelurahan Pane (depan Gedung koni lapangan manggemaci) kota Bima

GraPari DenPasar Jl. Teuku umar no 6, Denpasar

GraPari GaTsu Jl. Gatot subroto Timur no 36 C, Denpasar 80237

GraPari GununG aGunG Jl. Gunung agung 125B, Denpasar (80118)

GraPari karanGasem Jl . Jendral sudirman no.98 C amlapura, karangasem, 80813

GraPari keFamenanu Jl. Basuki rahmat kel. Benpasi, kec. kota kefamenanu

GraPari kuPanG Jl. WJ. lalamentik no 88, oebufu, kupang
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GraPari kuTa (mall.) Jl. By Pass i Gusti ngurah rai, simpang Dewa ruci kuta – Bali (simpang siur), Bali

GraPari lomBok 

ePiCenTrum (mall.)

Jalan sriwijaya no. 333, mataram, nTB

GraPari lomBok uTara Jl. raya Tanjung komplek Pertokoan (Depan lap umum super semar) Tanjung-lombok 

utara, 83352

GraPari maluk 

neWmonT

Jl. raya maluk no. 141 maluk-sumbawa Barat 84357

GraPari maTaram Jl.Pejanggik no 47F, mataram, lombok

GraPari maumere Jl ahmad Yani kelurahan nangameting kecamatan alok Timur kabupaten sikka 86111

GraPari miTra Cellular 

WorlD (mall.)

Jl. Jenderal sudirman, no.60, kuanino, kec. kota raja, kota kupang, nusa Tenggara 

Timur. kode Pos 85119

GraPari neGara Jl. ngurah rai 86-negara 82217

GraPari nusa Dua Jl. Bypass ngurah rai no. 122, mumbul, nusa Dua 80363

GraPari renon Jl. raya Puputan renon no. 33, renon, Denpasar

GraPari ruTenG Jl. kartini no. 2, Desa lawir, kec. langke rembong, kab. manggarai 86516

GraPari selonG Jl. Pejanggik no.53 Pancor (komplek Pertokoan Yanmar baru) kelurahan majidi, 

kecamatan selong, lombok Timur 83611

GraPari sinGaraJa Jl. a. Yani no. 72 singaraja 81116

GraPari soe ruko Baru soe Jl.Hayam Wuruk no.16a kelurahan Taubneno, kota soe kabupaten TTs-

nTT 85511

GraPari sumBaWa Besar Jl. mangga no.09 kel.umasima sumbawa Besar, nTB

GraPari TaBanan Jl. ir. soekarno no. 99D (Bypass kediri), kec. kediri, Tabanan 52151

GraPari TaliWanG Jl. Jendral sudirman no 30 Taliwang, sumbawa Barat 84355

GraPari WainGaPu kompleks Pertokoan Permata sari Jl. ahmad Yani no.4, Blok a2, mentawai, Waingapu 

87111

GraPari GianYar Jl. By Pass Darmagiri Desa Buruan kecamatan Blahbatuh kabupaten Gianyar 

(Dewatacom)

KALiMANtAN GraPari amunTai Jl.a.Yani km 01 amuntai kota Depan Taman Putri Junjung Buih kec. amuntai Tengah kel. 

antasari ,amuntai 71414

GraPari BanJarBaru Jl a Yani km 35.5 kel mentaos Banjarbaru utara 70711 kec. Banjarbaru utara kel. mentaos 

,Banjarbaru 70711

GraPari BanJarmasin Jl. ahmad Yani km 5,7 Banjarmasin

GraPari BaraBai Jl. ir. P. H.m.noor no.57 Depan Gedung murakata Barabai Hulu sungai Tengah kec. 

Barabai kel. Barabai kota ,Barabai 71311

GraPari BaTuliCin Jl raya Batulicin rt04 Batulicin Tanah Bumbu kec. Batulicin kel. simpang empay ,Batulicin 

70121

GraPari BonTanG Jl. Brigjend katamso no.10 Bontang Plaza, Bontang

GraPari BunTok Jl. Pangluma Batur no. 25 kec. Dusun selatan kel. Hilir sper ,Buntok 73711
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GraPari HanDil Jl. m. Hatta Handil 3  kec. muara Jawa kel. muara Jawa ulu ,kutai kartanegara 75261

GraPari Hr araHman 

PonTianak

Jl H rais arahman no 168 (sebelah bank syariah mandiri) sungai jawi kec. pontianak kota 

kel. sungai jawi ,pontianak 78118

GraPari kanDanGan Jl. Panglima batur simp.4 bri no 36  kec. kandangan kel. kandangan kota ,kandangan 

71211

GraPari kasonGan  jl.Tjilik riwut km.01 kasongan sampit (sebelah kantor adira Finance) kec. katingan Hilir kel. 

kasongan lama ,kasongan 74313

GraPari keTaPanG Jl. sisingamangaraja no.22 kec. delta pawan kel. sampit ,ketapang 78851

GraPari koTa BanGun Jl.sri Bangun rt.19 no.31 depan gedung serbaguna kec. kota bangun kel. kota Bangun 

ulu ,kutai kartanegara 75561

GraPari koTaBaru Jl. Veteran no. 01 (seberang Hotel kartika) kec. Pulau laut utara kel. Dirgahayu ,kotabaru 

72116

GraPari kuala kaPuas Jl. Tambun Bungai no. 94 rT.07  kec. selat kel. selat Dalam ,kuala kapuas 73516

GraPari loaJanan Jl. Cipto mangunkusumo rt.12 no:09 kec. loajanan kel. Harapan Baru ,samarinda 

seberang 75131

GraPari malinau Jl raja Pandita rt 10 Tanjung Belimbing kec. malinau kota kel. malinau Hulu ,malinau 

77554

GraPari melak Jl kH Dewantara no. 55ab rT 26  kec.  kel.  , 

GraPari mT HarYono 

BalikPaPan

Jl..soekarno hatta km.5 kel.grha kec. balikpapapn utara kel. graha ,balikpapan 76136

GraPari nGaBanG Jl. Pemuda Dusun Tungkul no. 08 ngabang ( sebelah toko roti kaisar )  kec. ngabang kel. 

Hilir kantor ,landak 79357

GraPari nunukan Jl. Tien soeharto rt.14 no.13 kec. nunukan kel. kel. nunukan Timur ,nunukan 77482

GraPari PalanGkaraYa Jl. ahmad Yani no. 45 Pahandut, Palangkaraya

GraPari PanGkalan Bun Jl. iskandar no.99b  kec. arut selatan kel. madurejo ,Pangkalan Bun 74112

GraPari PelaiHari komp. safira land no. B2 Jl. mangga Besar, sarang Halang  kec. Pelaihari kel. sarang 

Halang ,Pelaihari 70813

GraPari PenaJam Jl. Propinsi km.18 ruko pasar petung  kec. penajam kel. petung ,balikpapan 76143

GraPari PonTianak Jl. Gusti sulung lelanang no.5a, Pontianak

GraPari Pulau irian 

samarinDa

Jl. Pulau irian no. 67 samping mall sCP samarinda kec. samarinda ilir kel. Pelabuhan 

,samarinda 75111

GraPari PuTusiBau Jl komyos sudarso no 28 - Putussibau kec. putussibau selatan kel. putussibau kota 

,putussibau 78711

GraPari ranTau Jl. Brigjend H. Hasan Basry kec. Tapin utara kel. rantau kiwa ,rantau 71111

GraPari s.Parman 

BanJarmasin

Jl. Brigjend H. Hasan Basry rt.42 no. 3 ruko kec. banjarmasin utara kel. sei miai 

,banjarmasin 70123

GraPari samarinDa mall lembuswana Blok aC 16-18 Jl. s Parman samarinda utara

GraPari samBas Jl.Terigas ds.saing rambi no 89.b rt rw 14/03 kec. sambas kel. sunsung ,sambas 79400

GraPari samPiT Jl. Cilik riwut km 1.5 rT 15 sampit - kalimantan Tengah
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GraPari sanGaTTa Jl.  apt.Pranoto no 98D kec. sangatta kel. sangatta utara ,sangatta 75611

GraPari sanGGau Jl. a. Yani no. 25 kec. kapuas kel. ilir kota ,sanggau 78516

GraPari sei Danau Jln.provinsi km.167 makmur mulia  satui tanah bumbu kalsel kec. satui kel. sungai danau 

,tanah bumbu 72275

GraPari sinGkaWanG Jl. swadaya no.02 kec. singkawang Barat kel. Pasiran ,singkawang 79123

GraPari sinTanG Jl.mT Haryono km 03  kec. sintang kel. rawa mambok ,sintang 78614

GraPari suDirman 

BalikPaPan

Jl. Jenderal sudirman no. 1 Damai, Balikpapan

GraPari TanaH GroGoT Jl. noto sunardi no.17 (samping mesjid Bina islam) kec. Tanah Grogot kel. Tanah Grogot 

,Balikpapan 76211

GraPari TanJunG Jl. ir. PHm. noor rT. 08 kel. mabuun kec. murung pudakkab. Tabalong kec. murung pudak 

kel. mabuun ,tabalong 

GraPari TanJunG reDeP Jl. niaga 1 rT 1 no. 19 Tj. redep - Berau 77311

GraPari TanJunG selor Jl. sengkawit, no. 104B, rt. 056 kec. Tanjung selor kel. Tanjung selor Hilir ,Bulungan 

77212

GraPari Tarakan Jl. mulawarman no. 12, Tarakan

GraPari TenGGaronG Jl.Patin no.09 rT.28 kec. Tenggarong kel. Timbau ,kutai kartanegara 75511

SULAwESi GraPari amuranG Jl. kantor Pos  lk 2  kec. amurang kel. uwuran 1 ,manado 95111

GraPari Bau Bau Jl. Betoambari no. 55 kec. murhum kel. Tanganapada ,Baubau 93725

GraPari BiTunG Jl. Wolter monginsidi km 4, Paceda madidir kec. madidir kel. madidir unet ,Bitung 95372

GraPari Bone Jl. ahmad Yani (Depan alfamart) kec. Tanete riattang Barat kel. Jeppe’e ,Watampone 

92732

GraPari BulukumBa Jl.kusuma Bangsa (Depan kFC Bulukumba) kec. Caile kel. uJunG Bulu ,BulukumBa 

GraPari DaYa makassar Jl. Perintis kemerdekaan km15 Blok a28 ruko kima square daya kec. Biringkanaya kel. 

Daya ,makassar 90241

GraPari GoronTalo Jl. Jaksa agung suprapto no. 22, limba u dua, kota selatan, Gorontalo

GraPari GoWa jl sultan hasanuddin no 146b kab Gowa kec. somba opu kel. Pandangpandang ,Gowa 

92111

GraPari kenDari Jl. a Yani no.8 kendari

GraPari kolaka Jl. Pramuka , samping Bank BaHTeramas kec. kolaka kel. lamokaTo ,kolaka 93516

GraPari koTamoBaGu Jl. adampe Dolot no. 19 kec. kotamobagu barat kel. mogolaing ,kotamobagu 95711

GraPari luWuk Jl.urip sumoharjo kec. luwuk kel. karaton ,luwuk 94711

GraPari makassar Jl. aP. Pettarani no.2 makassar

GraPari makassar TraDe 

CenTer (mall.)

jl. ahmad Yani no 49 mTC lt3. Blok P6 - P9 kec. Wajo kel. Patunuang ,makassar 90171

GraPari mamuJu Jl. ks. Tubun ( samping kiri indomaret) kec. mamuju kel. rimuku ,mamuju 91511

GraPari manaDo Jl. Pemuda no.2 sario manado

GraPari manaDo ToWn 

sQuare (mall.)

Jl. Piere Tendean Boulevard lt. Ground Floor (GF), manado

GraPari maros Jl.jend. sudiirman no 133 butta toa maros kec. Turikale kel. Pettuadae ,maros 90516
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GraPari maToanGin 

sQuare

Jl. Perintis kemerdekaan km.8 no.57a  kec. Tamalanrea kel. Tamalanrea Jaya ,makassar  

90245

GraPari osman DJaFar 

makassar

Jl. usman Djafar no. 9 kec. ujung Pandang kel. Baru ,makassar 90111

GraPari PaloPo Jl. andi Djemmma ruko no. 4-5  kota Palopo kec. Wara kel. Tompotika ,Palopo 91921

GraPari Palu Jl. Towua no. 43 Palu selatan, Palu sulawesi Tengah

GraPari PanakukkanG 

(mall.)

Jl.adhyaksa Baru no.1 Panakkukang square lt.2 kec. Panakkukang kel. Pampang 

,makassar 90231

GraPari Pare-Pare Jl. Bau massePe no. 108 kel. Cappa Galung kec. Bacukiki Barat kota Parepare

GraPari PariGi Jl. Trans sulawesi kel. masigi kec. Parigi kel. masigi ,Parigi 94471

GraPari Polman Jl. H andi Depu no. 186 Pekkabata kec. Polewali kel. Pekkabata ,Polman 91311

GraPari Poso Jl. P irian Jaya no. 8 kelurahan kayamanya sentral kec. Poso  kota kel. kayamanya 

sentral ,Poso 94617

GraPari raHa Jl. s. sukowati no. 36 kec. katobu kel. raha ii ,raha 96311

GraPari selaYar Jl.kenari ( samping hotel selayar beach )kab.kepulauan selayar kec. benteng kel. benteng 

,benteng selayar 92812

GraPari senGkanG Jl. Jawa no 2 (depan apotik mawar ) kec. tempe kel. lapongkoda ,sengkang 90911

GraPari sinJai Jl.Persatuan raya no.13 depan kantor Bni  kec. sinjai utara kel. Balangnipa ,sinjai 92612

GraPari soroako Jl.Gamalama no.01 soroako kec. nuha kel. magani ,soroako 92984

GraPari TernaTe Jl. kapitan Pattimura no. 124  kec. Ternate Tengah kel. kalumpang ,Ternate 97722

GraPari ToBelo Jl. Bhayangkara rT003/rW005 Desa Gamsungi kec Tobelo kec. Tobelo kel. Gamsungi, 

Tobelo 97762

GraPari Toli Toli Jl. usman Binol no. 24  kec. Baru kel. Baolan ,Tolitoli 94514

GraPari TomoHon Jl. raya Tomohon, kel. kakaskasen, lk. Vi kec. kec. Tomohon utara kel. kakaskasen, 

Tomohon 95417

GraPari ToraJa Jl. Pongtiku lemb. rinding Batu kec. kesu (samping Bank Pundi) Toraja utara 91831

GraPari  marisa Jl. Trans sulawesi no. 133 kec. Duhiadaa kel. Buntulia selatan ,marisa 96266

GraPari PanGkeP Jl. kemakmuran no 05 & 06 ruko abadi Pangkep kec. pangkajene kel. mappasaile, 

Pangkep 90611

GraPari PinranG Jl.Jendral sudirman kec. maccorawalie kel. bentenge ,Pinrang 91212

MALUKU PAPUA GraPari aBePura Jl.raya abepura (Plasa Telkom abepura) kec. abepura kel. awiyo ,Jayapura 99225

GraPari amBon Jl. J.B sitanala no 9 a, Talake, ambon

GraPari Biak Jl. Jend. sudirman ruko Pemda no.04 kec. Biak kota kel. Fandoi ,Biak 98112

GraPari Fak Fak Jln. Drs. selasa namudat no.8/9 kec. Fakfak kel. Fakfak selatan ,Fakfak 98611

GraPari JaYaPura mall Jayapura Ground Floor Blok a 12-13, Jl. samratulangi, Bayangkara, Jayapura utara. 

kota Jayapura, Papua 99112

GraPari manokWari Jl. merdeka no. 66, manokwari

GraPari masoHi Jl imam Bonjol,  Belakang Bank BtPn lama kec. kota masohi kel. namaelo ,masohi 97511

GraPari merauke Jl. raya mandala no 168 kec. merauke kel. merauke ,merauke 99616

GraPari naBire Jl.Pepera,samping Plasa Telkom kec. nabire kel. karang mulia ,nabire 98815
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iNtERNAtioNAL GraPari HonGkonG 11 keswick street Causeway Bay (Depan kJri Hong kong)

GraPari maDinaH i al namlah Center ( Hotel salihiyah) Pintu 26 masjid nabawi

GraPari maDinaH ii Hotel millenium Taibah lantai shopping Center Pintu 6 & Pintu 7 masjid nabawi

GraPari makkaH Zam-zam tower, lantai P3 (Foodcourt area)

GraPari TaiWan ruko no. 1a, lantai B1, Taipei City mall (mall Bawah Tanah Tms pintu Y27, Beimen mrT 

ext 3) 

area GraPari TYPe numBer oF GraPari ouTleT

1 Gra mitra 85

2 Gra mitra 70

3 Gra mitra 92

4 Gra mitra 83

reGion name aDDress

GraPari riDGe CamP superblock Plaza agawa ogom ridgecamp mp 72 kec. Tembagapura kel. ridgecamp, 

Timika 99971

GraPari saumlaki TaP saumlaki - Jln. mathilda Batlayeri no. 8 (eks Toko Pindah) samping smk negeri 2 dan 

mutiara meubel kec. Tanimbar selatan kel. saumlaki ,saumlaki 97464

GraPari senTani Jl. sentani Hawai kantor GraPari Telkomsel sentani kec. sentani kel. sentani kota 

,sentani 99352

GraPari Telkom GrouP 

soronG

Jl. ahmad Yani no. 16 sorong manoi, Papua Barat 98412

GraPari TemBaGaPura mile 68, Tembagapura Grapari kec. Tembagapura kel. Tembagapura ,Tembagapura 99967

GraPari Timika Jl. Hasanuddin, Timika, mimika Baru, nawaripi, mimika Baru, kabupaten mimika, Papua 

99910

GraPari Tual Jln. Dr. laimena ( samping kantor Pegadaian kota Tual) kec. Pulau Dullah selatan kel. 

ketsoblak ,Tual 97612

GraPari Wamena Jl. Thamrin kec. Wamena kota kel. wanena ,jayawijaya 99511



Telkomsel’s shareholders are PT Telekomunikasi indonesia Tbk (Telkom) and singapore Telecom mobile Pte 

ltd (singtel mobile). Telkom, which owns 65% of Telkomsel’s issued share capital, is the largest full-service 

telecommunications operator in indonesia. Telkom is listed on the indonesia stock exchange (iDX:Tlkm) 

and the new York stock exchange (nYse:Tlk) and is majority owned by the Government of indonesia. 

singtel mobile owns 35% of Telkomsel’s issued share capital and is a wholly-owned subsidiary of singapore 

Telecommunications limited (singtel). singtel is asia’s leading communications group with a network of 

offices in the us, europe, asia-Pacific and middle east. singtel is listed on the singapore exchange (sGX:sT).

PT Telekomunikasi indonesia Tbk

(Telkom)

Graha merah Putih

Jl. Japati no. 1, Bandung

Jawa Barat, indonesia - 40133

Telepon : +62-22-4521404

Faksimili : +62-22-7206757

Website : www.telkom.co.id

PT Telekomunikasi selular

(Telkomsel)

Telkom landmark Tower, Tower 1

Jl. Jend Gatot subroto kav. 52,

Jakarta 12710, indonesia

www.telkomsel.com

singtel mobile

31 exeter road - Comcentre

singapore 239732

Tel. +65-6838 3388

Fax. +65-6738 3769

www.singtel.com

AddRESSES OF SHAREHOLdERS COmPANY AddRESS
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PT TELEKOmUNiKASi SELULAR (TELKOmSEL)

Telkom Landmark Tower, Tower 1 

Jl. Jend Gatot subroto Kav. 52, 

Jakarta 12710, Indonesia 

www.telkomsel.com


