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In The Week Of The Leak,

_Badia Jumps

BY SEAN ROSS

NEW YORK It was the week that
leaked. New records by Janet Jack-
son, the Rolling Stones, Aerosmith,
Motley Crue, and Tears for Fears
were played on numerous radio sta-
tions, all of them in advance of the
date that those stations were sup-
posed to have them.

Besides highlighting the problem
that labels have in coordinating ma-
jor releases to radio—a longstanding
dilemma that has come back to the
fore in recent months—the plethora
of superstar leaks also marked a
shaky debut for an A&M attempt to
circumvent leaks by releasing the
Jackson single via satellite on Aug.
16 (Billboard, Aug. 19).

While A&M went ahead with its

Upcoming Tours
Look Hotter Than
Summer Outings

BY MELINDA NEWMAN

NEW YORK While the mediocre
touring summer has left many pro-
moters licking their wounds, the up-
coming months should provide some
much-needed relief.

In addition to the well-publicized
Rolling Stones tour, other acts on
the road this fall and winter will in-
clude Prince, Motley Crue, Paul
McCartney, Janet Jackson, the Psy-
chedelic Furs, Billy Idol, REM,,
and Fine Young Cannibals. The
Cure, Bon Jovi, Bob Dylan, and
New Kids On The Block will contin-
ue outings.

Thanks to the strong fall field,
the industry is already seeing an up-

(Continued on page 101)

broadcast and with a simultaneous
Federal Express delivery of the sin-
gle, Jacksor’s “Miss You Much” had
bzen on major market stations for al-
most a week by that time, beginning
with reported airings at KTFM San
Antonio, Texas, and KKFR (Power
92) Phoenix on the previous Thurs-
day.

By Aug. 11, A&M itself was servic-
ing the recard to other major-market
outlets with the proviso that stations
raspect the Wednesday release date
wnless they heard the record on the
outlets of tieir competition. By that
afternoon, stations on “Miss You
Much” included KPWR (Power 106)
and KIIS _os Angeles as well as
New York’s WHTZ (Z100), WQHT
(Hot 97), WRKS, and WBLS. Each of
those stations—except Z100—indi-

(Continued on page 93)

Initial Sales Strong On $14.95 Vids

BY BRUCE HA3ING
and EARL PAIGE

NEW YORK As it emters its sec-
ond week in action, Paramount’s
$14.95 video series is selling strong-
ly, but retailers and rackjobbe=s are
still skeptical about the long-~ange
profit potential of movies at that
price point.

Dealers were generally pl2ased
with the first week's performance
of Paramount’s “Sweet 15 ceries,
which offers such catalog tites as
“Beverly Hills Cop,” “Witress,”
and the “Star Trek” series at an all-
time-low price for major theatrical
releases. But they tempered their
enthusiasm with regrets that the
merchandise wasn’t scld for $19.95,
a price point many maintained
would have still provided a healthy

MOTLEY CRUE. DR. FEELGOOD. The forthcoming album
features tae first single and video, "'Dr. Feelgood." in stores
everywhe-e SEPTEMBER 6. On Elektra Cassettes, Compact
Discs and Records. Yo, Dudes, call the CRUE Hotline
1-(900)-932-8CRUE (now through August 27-75¢ a minute).
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amount of salzs action.

“he Paremcunt release of choice
catalog tithes is considered the first
real test cf price’s effect on sell-
through. The experiment will con-
tinue later this fall, when sub-$15
product is anticipated from several

Gun On Janet But Some Say Low Price May Cut Profit

suppliers, among them HBO Video,
Vestron Video, IVE, and Republic
Pictures Home Video. On Oct. 5,
Paramount plans to add 15 titles to
its own low-price series, which de-
buted Aug. 5 (Billboard, Aug. 5).
(Continued on page 100)

Even Label Associations Signal Dissent

Int’l Groups Attack DAT Pact

EY KEN TERRY

NEW YORK Ripples of adverse
reaction to the DAT agreement be-
tween software and hardware
manufacturers continue to spread
as rights societies and record in-
dustry groups in Japan, Europe,

AFTER 7. THE BIRTH OF A MUSICAL DYNASTY. This debut
album is a femily affair. AFTER 7 is procuced by L.A. &
BABYFACE for Keith Mitchell (L.A.'s cousin) and Kevon &
Mevin Edmonds (Babyfaca's brothers). “HEAT OF THE
MCMENT" is the single al-eady burning up the charts. On Virgin.

and Canada express their feelings
about the pact.

It comes as no surprise that as-
sociations representing publishers
and songwriters oppose the agree-
ment to seek legislation on a tech-
nical solution to the DAT impasse.
Rights societies around the
world—including the National Mu-
sic Publishers’ Assn. in the U.S.—
still trumpet the need for a hard-
ware or blank-tape levy as com-
pensation for home taping losses
and note that the anti-DAT duping
device specified in the pact will not
limit home taping.

More remarkable is the fact that
record industry trade groups in Ja-
pan and Canada have expressed
reservations about the pact; in the
U.K., the British Phonographic In-
dustry approved the settlement,
but according to sources, members
of its governing body are irritated
because they had little input into
the agreement.

Although the International Fed-
eration of Phonogram & Video-
gram Producers (IFPI) has no im-
mediate comment on the furor
generated by the pact, the other
software trade group involved in
the DAT talks, the Recording In-
dustry Assn. of America, stands
by the agreement.

Pointing out that that the docu-

(Continued on page 94)
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On tour now. : SIMPLY RED JACKSON BROWNE 10,000 MANIACS Elektra
On Elektra cassettes, comgacz discs and records. A NEW FLAME WORLD IN MOTION BLIND MAN'S ZGO X
© 1989 Elektro/Asylum Recards, o Division of Warner Communicestions lec., @* Entenalnment
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1 Mohile Fidelity Cites Melodia Breach

Seeks Arbitration To Extend License Pact

BY IRV LICHTMAN
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LABEL ON THE WING

through (page 68).

DAT USE ON THE RISE IN U.S. RADIO
Experimentation with digital audiotape is proliferating at radio stations
throughout the country. While some find technical problems irksome,
most hail DAT as the medium of the future. Craig Rosen reports.

Page 12

Ed Eckstine, Wing Records senior VP/GM, reflects on three successful
years with such acts as Vanessa Williams, Tony! Toni! Toné!, and Shar-
on Bryant. David Nathan has the story.

VSDA CONFAB: MORE NEWS FROM VEGAS

As part of Billboard's continuing coverage of the recent Video Software
Dealers Assn. meet, Geoff Mayfieid reveals the winners of the VSDA Re-
tailers Of The Year awards (page 61), Eari Paige reports on the iatest
developments in the thorny issue of Nintendo rentals (page 62), and Ken
Terry explores the expanding market of special interest video sell-

Page 25

SONY PLANT ADDS VIDEODISKS

Sony’s Digital Audio Disc Corp. plans a major expansion for early next
year, resulting in full production of videodisks as well as increased output

of CDs. Page 77
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NEW YORK Mobile Fidelity
Sound Lab is charging Melodia
Records with violating a deal that
has given it rights to exclusively
distribute in North America com-
pact disks culled from the vaults
of the Soviet record company.

But as Mobile Fidelity seeks ar-
bitration of its charges, Melodia
executives, headed by its general
director, Valery Sukhorado, have
spent the last several weeks in the
U.S. attempting to line up new
American deals, including distri-
bution of the Melodia line (see sto-
ry, this page).

Sukhorado claims expiration
last May of the three-year deal,
which Mobile Fidelity says gave it
access to Melodia’s original mas-
ter tape library in exchange for
royalties based on sales. The deal
was negotiated through the Soviet
licensing agency, Mezhdunarod-
naya Kniga, also a target of Mo-
bile Fidelity’s claims. Under peres-
troika, or restructuring, Melodia
can now deal directly with foreign
companies in arranging record
deals.

Mobile Fidelity acknowledges
the formal expiration date of the
contract on May 28 of this year,
but it claims that it suspended the
contract because of the alleged
breach and now requires another
24-month period in order to reme-
dy the situation. Under the licens-
ing arrangement, Mobile Fidelity
has released some 50 classical and
jazz titles, the last of which was re-
leased in May.

Mobile Fidelity says that as ear-
ly as 1987 it was denied access to
the ‘Melodia library and that “first
choice’’ titles were being distribut-
ed in the U.S. by British and Aus-
tralian companies. In Mobile Fidel-
ity’s view, the availability of such
releases in the U.S. constituted a
breach of “both the repertoire se-

lection and territorial exclusivity
clauses of the agreement.”

The Soviets, the label further
claims, were advised of this, but
“failed to respond and subsequent-
ly were notified that the contract
was suspended until all terms
were fully realized.”

In bringing the matter on July
31 to the Arbitration Institute of
the Stockholm (Sweden) Chamber
of Congress, which is recognized

in the agreement, Mobile Fidelity,
in addition to seeking unspecified
damages, claims that Melodia can-
not license its recordings to anoth-
er company until its original con-
tract has been honored. It is not
known if the latter point is being
raised by companies being contact-
ed by the Melodia executives, one
of which, WEA, is said to be a
front-runner in making a new deal.

(Continued on page 92)

BY CHRIS MORRIS
and IRV LICHTMAN

LOS ANGELES In a move reflect-
ing burgeoning economic opportu-
nities in the age of glasnost, Valery
V. Sukhorado, general director of
the Soviet Union’s state-operated
record and retail store combine Me-
lodia, is visiting the U.S. to explore
new joint venture deals with Ameri-
can labels and retailers.

While no new agreements have
been finalized, Sukhorado has met
with executives of WEA, CBS, and
EMI to discuss the possibility of li-
censing Western pop artists’ re-
cordings to Melodia for pressing
and sale in the Soviet Union.

A licensing deal for WEA classi-
cal product “has gotten as far as pa-
perwork,” according to Sukhora-
do’s U.S. associate, California-
based record producer Stan
Cornelius.

Melodia, which operates 42 free-
standing retail record stores in the
Soviet Union, is also close to realiz-
ing a deal, previously reported, that
would bring Tower Records stores
to the country. However, the Sacra-

Melodia Execs Visit U.S.
To Parley With Music Cos.

mento, Calif.-based chain’s Russian
outlets would be located in hotels,
essentially catering to the tourist
trade, selling records and renting
videocassettes for hard currency
only. :

Sukhorado is being accompa-
nied on his visit by Jumber V. Ber-
adze, manager of the Thilisi Studio
complex in the Soviet republic of
Georgia. Melodia hopes to interest
U.S. firms in fitting the studio
with state-of-the-art digital equip-
ment.

Sukhorado says that an agree-
ment with WEA regarding the li-
censing of U.S. pop material “is in
negotiations.”

One roadblock to the finalization
of a WEA-Melodia pop deal might
be royalty rates for Western artists.
Retail prices for albums are far low-
er in the Soviet Union than in the
U.S., so American artists accus-
tomed to higher royalty rates would
likely have to accept a smaller slice
of the pie from Soviet sales of their
albums. “Indeed, there have to be
some considerations made,” Corne-
lius says.

(Continued on page 101)

Teen Charges L.L. Cool Singer, Crew Members In Sex Attack
Radio Contest Winner Alleges Assault

BY THOM DUFFY

NEW YORK Two top 40 radio sta-
tions in Minneapolis are taking a
hard look at their contest policies af-
ter a 15-year-old girl, who won back-
stage passes at an L.L. Cool J show
from one of the outlets, reported
she was taken to a hotel by band
crew members and sexually assault-
ed.

Three members of the L.L. Cool J
entourage—including a singer, a
bodyguard, and a stage techni-
cian—were being held in lieu of
$100,000 bail each on charges of
criminal sexual conduct in the first
degree following the Aug. 10 inci-
dent, according to assistant county
attorney Kevin Johnson.

The victim and a 16-year-old
friend had won their backstage
passes to the Met Center show in a
contest sponsored by KDWB. They
said they were lured to the Hotel So-
fitel in Bloomington, Minn., by
bodyguard Christopher Elias Tsi-
pouras, 22, of Union, N.J., on the
promise of meeting L.L. Cool J.
Once there, the younger girl was as-

saulted by Tsipouras; Gary Chris
Saunders, 22, of St. Albans, N.Y.;
and David James Parker, 26, of
New York, according to the victim’s
complaint. The older girl had left
the hotel room before the alleged at-
tack began, officials said.

Police said the girls did not meet
L.L. Cool J and the rap star was not
involved in the incident at the hotel.

The three charged with the as-
sault have prior misdemeanor con-
victions, according to court offi-
cials. As many as eight other crew
members may have witnessed the
alleged attack and, under Minneso-
ta law, may also be subject to prose-
cution, officials say.

L.L. Cool J’s management firm,
Rush Productions, did not return
calls for comment about the inci-
dent.

Brian Philips, program director of
KDWB, said the girls were taken
away from other backstage guests
“by people [with the band] who ap-
peared to be in authority.” While
KDWB had not assumed responsi-
bility for transporting contest win-
ners to or from the Met Center,

Philips said the station will be re-
viewing its policy toward backstage
receptions. “Radio universally has
done a million of these [backstage
gatherings] successfully,” he says.

Lisa Fransen Bittman, station
manager of competing WLOL, says
the station will begin to require the
parents of minors to sign releases
to assure they are aware their chil-
dren are taking part in backstage
receptions and will not allow listen-
ers to remain backstage unescorted.

However, a former counsel for
the National Assn. Of Broadcasters
says a station’s civil liability is limit-
ed in circumstances surrounding
promotional events. “This is a ques-
tion that has cropped up from time
to time,” says Erwin Krasnow. “My
sense on this is that it becomes over-
reaching for a court to impose liabil-
ity”’ in promotional situations.

Billboard keeps 'em
dancin’ in Manhattan
... for star-studded
photos, see page 98
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Moscow Festival A Rock Success
$10 Mil Expected On TV, Record Rights

This story was prepared by Thom
Duffy, Steven Dupler, and Tass cor-
respondent Viadimir Mostovets.

NEW YORK The Moscow Music
Peace Festival, a glasnost rock ex-
travaganza that brought Bon Jovi,
Motley Crue, Ozzy Osbourne, and
others to play for more than 200,000
Soviet fans in Lenin Stadium Aug.
12-13, may gross as much as $10 mil-
lion from broadcast and recording
rights, reports say.

Net proceeds of the two-day Mos-
cow Music Peace Festival—after
production costs estimated at $3
million-plus—are to go jointly to a
Soviet anti-drug and alcohol abuse
organization and the U.S.-based
Make A Difference Foundation, an
anti-drug organization that co-spon-
sored the concerts with Soviet pro-
moter Stas Namin’s Music Centre.

Organized by Bon Jovi manager
Doc McGhee, partly as a condition
of his probation two years ago on a
marijuana-related conviction, the
event was broadcast on Soviet tele-
vision and radio and carried on U.S.
cable television on a pay-per-view
basis. Portions of the event were
also broadcast, on a tape-delayed
basis, in a number of territories.

What was seen in the U.S. in a
Showtime Event Television special
Aug. 13 was a combination of mate-
rial from both days’ performances.

According to Jock McLean, VP of
programming for Showtime Event
Television, the concert program-

ming was transmitted live-to-satel-
lite and downlinked at a satellite
base station network in Staten Is-
land, N.Y., where it was integrated
with commercials and then up-
linked to the various participating
cable networks. ‘“Viewers were see-
ing it within hours of its actual oc-
currence,” says McLean.

No figures were available at
press time regarding the number of
stations carrying the PPV show, or

audience estimates.

According to McLean, MTV ac-
quired all licensing for the produec-
tion some months ago. Credited as
the PPV presenter by Showtime,
MTYV also sublicensed international
distribution rights to Radio Vision
International in Los Angeles and
worldwide simulcast rights to the
Westwood One Radio Network.

A number of international terri-

(Continued on page 94)

NEW YORK Chrysalis Group
PLC, which two years ago pur-
chased 50% of Record Plant Stu-
dios in Los Angeles, has acquired
the remaining shares and become
the sole owner of the well-known
recording facility.

Chris Stone, Record Plant presi-
dent and co-founder, is leaving the
company; David Ellman, former
controller of Record Plant, has
been named executive VP/COO.

“When Chrysalis acquired its in-
terest in the studio in 1987, had a
five-year employment contract,
and they had the option to pick up
the rest of the shares at any
time—they simply chose to exe-
cute that option now,” says Stone.

As owner of Record Plant,
Chrysalis acquires three divisions:

Rest Of Record Plant Sold

a building on Sycamore Street
that houses two audio recording
studios; a pro audio rental group
called Livingstone Audio; and a re-
mote recording operation.

“They recently downsized the
operation,” says Stone, referring
to Chrysalis’ decision late last
month to sell Record Plant’s film
scoring operation. “The studio is
involved mostly in album work,
TV scoring, and remotes. Since I
was heavily involved in marketing
the scoring services to film stu-
dios, thefe wasn’t that much point
in staying on.”

Stone, who says he is “elated,”
plans to continue his work in stu-
dio design and various projects
with Apple Computer.

STEVEN DUPLER

2nd-Quarter Numbers Hurt By Start-Ups, Acquisitions

Westwood One Posts $6.5 Million Loss

BY DON JEFFREY

NEW YORK Although rising
high in the ratings with its KQLZ
(Pirate Radio) Los Angeles,
Westwood One Inc. has reported
huge losses, the result of high sta-
tion start-up costs and an aggres-
sive acquisitions strategy.

For the second quarter, which
ended May 31, Westwood posted a
net loss of $6.5 million, compared
with a profit of $693,000 last year.
Revenue was up only slightly to
$29.46 million.

For six months, the net loss was

$9.6 million, compared with a prof-
it of $2.1 million last year. Reve-
nue fell 1.7% to about $56 million.

Company executives are confi-
dent, however, that recent Arbi-
tron and Radar ratings—which
show increases for KQLZ and the
NBC Radio Network, respective-
ly—will attract higher revenues
and reverse the losses.

Despite the optimism, West-
wood One’s strategy of growth
through acquisitions has saddled it
with high interest and goodwill ex-
penses that will continue to hurt
its profitability.

NEW YORK Higher sales of con-
sumer electronics, fatter orders
from the fast-growing Blockbust-
er video retail chain, and better
profit margins have given Comm-
tron Corp. significant gains in
earnings.

For the period ended May 31,
Commtron’s net income soared
75% to $1.6 million on a 5% rise in
revenue to $129 million. For the
first nine months of this fiscal
year, net profit skyrocketed 117%
to $6.2 million on a 20% revenue
gain to $422 million.

Steve Lacy, chief financial offi-
cer of the West Des Moines, Iowa-

3rd Quarter For Gommtron
Nets Blockbuster Earnings

based distributor of electronics
products and videocassettes, says
that consumer electronics sales
were 8% higher than in last year’s
third quarter. Personal computers
and fax machines were the big-
gest sellers. Videocassette sales
were up 4%.

John McRae, securities analyst
with Bear, Stearns & Co., says a
major factor in Commtron’s third-
quarter success was the ‘“‘unex-
pected bonus” of new orders from
Blockbuster Entertainment and
seven of its franchisees. ‘““That
pretty much flowed to the bottom

(Continued on page 94)

In the past two years, Westwood
One has acquired three radio sta-
tions and a major radio network.
These purchases have burdened
the company with a debt load of
$183 million and caused interest
expense to soar from $1.8 million
in the second quarter last year to
$5 million this year.

The acquisitions have also added
$215 million in goodwill expense
(the difference between price paid
and book value) to the company’s
balance sheet. That non-tax-de-
ductible charge must be amor-
tized, or subtracted from operat-
ing income, over 40 years. In the
second quarter, goodwill de-
creased earnings by $1.4 million,
compared with $800,000 the year
before.

Since last September, WW1 has
bought WYNY New York for $39
million; half-interest in WNEW-
AM, New York, for $11 million,
and the former KIQQ Los Ange-
les—now KQLZ—for $56 million.

William Battison, WW1’s presi-
dent and chief financial officer,
says the company has incurred
“significant start-up costs’ at
KQLZ since it went on the air
March 17.

Revenues have been soft be-
cause the station broadcast com-
mercial-free for several weeks to
attract new listeners and since
then has aired only about five com-
mercial spots an hour, compared
with seven to 12 at most stations.
The spots have been sold at higher
than usual prices, though.

(Continued on page 85)
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Spielberg Comes Home. Film maker Steven Spielberg makes a rare public
appearance at the MCA Home Video dinner presentation to receive the man-of-
the-decade award given by members of the Video Software Dealers Assn.
during the recent eighth annual VSDA convention in Las Vegas. Spielberg’s
“E.T. The Extra-Terrestrial” was also voted video of the year by VSDA dealer
members. Shown, from left, are Louis Feola, senior VP of marketing, MCA
Home Video; Pam Horowitz, executive VP, VSDA,; Spielberg; Lou Berg,
president, VSDA; and Robert Blattner, MCA Home Video president.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. CBS Records Distribution in New York announces the fol-
lowing appointments: Craig Applequist, VP of sales; Larry Golinski, Midat-
lantic Branch Manager; Jim Chiado, Los Angeles branch manager; Laurel
Polson, sales manager, northwest branch; and Mike Greene, director of jazz
sales. Applequist was VP of sales, Columbia Records; Golinski was sales man-
ager, northwest branch, CBS Records; Chiado was mid-Atlantic branch man-
ager, CBS Records; Polson was regional marketing manager, CBS Records
Masterworks; and Greene was VP of sales, MCA Records.

Columbia Records in New York appoints Rich Kudolla VP of sales. He was
branch manager for CBS Records in Los Angeles.

Epic and the Associated Labels in New York appoints Mike Jones product

k

£WE

APPLEQUIST KUDOLLA KLEINBERG VENABLE
manager, and Nancy C. Pitts product manager, West Coast. They were, re-
spectively, an on-air personality for WGIR in New Hampshire, and national
director of press/publicity at Solar Records.

PolyGram Records in New York promotes Steve Kleinberg to VP of prod-
uct development, East Coast, and names Dane Venable VP of artist develop-
ment. They were, respectively, director of product management for Poly-
Gram, and director of merchandising for CBS Records.

Warner Bros. Records in Los Angeles names Pam Jones black musie pro-

SMITH

STEARN

JONES

motion manager for the Cleveland area. She was a promotion assistant at Cap-
itol Records.

A&M Records in Los Angeles promotes Nick Stearn to national singles di-
rector, and names Jill Glass regional marketing director in Los Angeles. They
were, respectively, West Coast regional sales/marketing director, and region-
al marketing director in New York.

Rhonda Markowitz is appointed manager of press and artist relations for
Private Music in New York. She was a publicist with the Howard Bloom Orga-
nization.

Ian Wilson is appointed manager of European artist development for Atlan-
tic Records in London. He was marketing and promotions director/U.S. & Can-
ada for PolyGram Records in London.

PUBLISHING. Alison Smith is promoted to associate director, performing rights
at BMI. She was assistant, writer/publisher relations.

Zomba Publishing in New York names Frances Jones director of business
affairs, and Karen Durant professional manager. They were, respectively, at-
torney of legal affairs for PolyGram Records in New York, and R&B promo-
tion manager for Jive Records.
oVIDEO PEOPLE on the move, see page 68
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If a picture paints 1,000 words,
these songs paint 10,000 pictures.

my abstract heart..
thenewelbum®HERB ALPERT

[AM 1446]

featuring the first single “3 O’Clock Jump” .f 1

Herb Alpert returns with a brilliant spectrum

of colors on his new release, My Abstract Heart.

The driving street beat of the first single

“3 O’Clock Jump” maintains the unmistakable

quality that has made Alpertalegend,and emerges
as the perfect follow-up to his hits “Diamonds;’
“Keep Your Eye On Me;’ and the classic “Rise”

Produced by Herb Alpert  Associate Producer: Eddie del Barrio

Recorded and Mixed by Niko Bolas
when vou play it

RECCRDS

© 1989 AZM Records, Inc. Al rights reserved.
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Territorial Exclusivity May Not Hold

EUROPE 92 WILL CHANGE LIGENSE PACTS

BY TONY MORRIS

As soon as the Americans declared
independence in 1776, the 13 origi-
nal states were possessed with suf-
ficient foresight to federate into a
union that has withstood the tests
of more than 200 years. The collec-
tive power and resources of the U.S.
have been harnessed and directed
toward not only the exercise of
global political influence, but also
the creation of the world’s largest
and—traditionally—most success-
ful economy.

Although the Europeans as a
group have been slower off the
mark, the fact is that the European
Economic Community has now been
around for more than three decades
and, with it, the declared policy of
creating a truly single European
market.

With Dec. 31, 1992, as the target
date for completion of the market’s
integration, there is now a rapidly
increasing awareness of the need to
take account of the complex provi-
sions of existing EC competition
laws and the impact they already
have on the music industry.

One of the principal objects of the
European Treaty is to promote the
free movement of goods within the
community. Provisions in any
agreement that operate to prevent
competition in the EC are inconsis-
tent with this principle, as is the
abuse by any “undertaking” of a
dominant position in any particular
“market’’—a term defined both geo-
graphically and in the context of
species of goods, including various
genres of music.

The European Commission and
the European Court have already
made decisions applying these prin-
ciples to the record industry. Rul-
ings have been issued in lawsuits in-
volving Polydor, CBS, EMI, Deut-
sche Grammaphon, and WEA, as
well as a host of European collec-
tion societies.

Some of these rulings have
squashed attempts to assert terri-
torial exclusivity in licensing agree-
ments—the objectives of the com-
mission and the court being to pre-
vent the anticompetitive effect of
“parallel networks of similar agree-
ments.” The principle that has been
established is that once a recording
is lawfully on the market anywhere
in the EC, then the holder or licens-
ee of the rights in that recording is
entitled to exploit the same any-
where in the Common Market.

There are certain exceptions to
this principle: One relates to the size
of the particular market in which re-
cordings are being exploited; anoth-
er concerns a notification procedure
whereby the commission can at-
tempt the restrictive provisions of a
particular agreement on the
grounds that doing so will benefit
consumers. However, the inherent
difficulties in quantifying the size
of particular areas of the market
and the complexities of the notifica-
tions procedure make it necessary
for extreme caution to be exercised
in negotiating single-territory deals.

This should all be seen in the con-
text of a recent decision of the Euro-
pean Court in a case involving a car-

tel of U.S., Canadian, and Finnish
companies that were engaged in a
price-fixing arrangement relating
to the sale of wood pulp in the EC.
The findings of the court held be-
yond any doubt that the European
competition laws are binding on
U.S. organizations insofar as their
business activities are carried out in
the Common Market.

‘Competition laws
can be applied by the
courts of each EC

Tony Morris is an entertainment
business attorney and partner in the
London-based firm of Cameron Markby

ciples of free movement. First, the
restrictive clauses can be struck
from the agreement, leaving the
balance of the contract to stand;
second, there is the power to levy a
fine of up to 5% of world revenues
for the group of companies of which
the offending company forms part.
But here’s the rub: Far from re-
garding the new market as protec-

country’

Heuntt.

It is likely that there are in exis-
tence hundreds—if not thousands—
of ongoing licensing agreements be-
tween U.S. organizations and com-
panies in each of the EC member
states that offend the EC competi-
tion laws—but as long as the ar-
rangements reflected in these
agreements suit both parties, it is
unlikely that they will be referred to
the Commission.

However, it is worth bearing in
mind that the European competition
laws can be applied by the domestic
courts of each of the member
states. There are also several penal-
ties that can be applied against an
agreement found to offend the prin-

tionist and “Fortress Europe,” the
go-ahead U.S. company should be
looking at “Opportunity Europe.” A
single market of 320 million con-
sumers has visibly more potential
than 12 individual markets, the
smaller of which may hold only min-
imal interest for U.S. exporters of
copyright material.

Companies within Europe are al-
ready looking at ways of exploiting
the single European market so that
overheads, commissions, and third-
party royalties may be reduced.
Even small independent companies
are looking to set up network ar-
rangements, subsidiaries, and satel-
lite offices in other member states.

Meanwhile, the centralization of the
collection of mechanical royalty
payments is already well under
way, and the European Court re-
cently made a decision requiring the
harmonization of the level of perfor-
mance payments throughout the
EC.

The time to take the opportunities
offered by the single European
market is now—not in January
1993, when it just might be too late.
A forward-thinking U.S. company
should now be considering its prod-
uct base, exploring the potential of
the single European market and an-
alyzing the European competition
laws in an effort to maximize the ex-
citing sales potential offered by the
320 million-strong population of the
EC.

For those U.S. companies not yet
established by way of a subsidiary
or a branch in Europe, now may be
the time to consider establishing
one. The European Commission pro-
poses quotas on airplay of non-Eu-
ropean originating music, but it is
difficult to see how such a quota
might be applied to licensing or oth-
er exploitation of non-EC copy-
rights in the form of vinyl disk, cas-
sette, or CD.

However much the Eurocrats
may look at the new awakening of
an indigenous Euroculture, they
will not alter the fact that the fabric
of modern music is thickly woven
with styles and trends—jazz, rock,
soul, R&B, dance—that originate
from the U.S. That being so, now is
the time for the U.S. to remind the
Europeans that, when it came to be-
ing united, the Americans were
first.

CATCH-22 SITUATION

Thank you, Jason Dauman, for your
July 8 Commentary that focused on
the difference between songwriting
skills and performing skills (“Art-
ists Should Consider Others’
Songs”). I think you're entirely ac-
curate in pointing out that the pub-
lic rarely knows and barely cares
who writes what it wants to buy.
And the industry does indeed unre-
alistically force its talent to combine
the two skills in a seemingly unend-
ing attempt to relocate the Beatles
or Bob Dylan.

Yes, there are exceptional artists
who excel in this dual role and ex-
ceptional labels that have the desire
and ability to find terrific songs for
exciting performers and producers.
But these exceptions hardly com-
pensate for the “filler” tracks to
which we’ve sadly become accus-
tomed.

Especially mystifying is the
strange way in which labels contrib-
ute to this waste of talent by virtue
of “controlled composition” clauses
in agreements with artists. Specifi-
cally, artists agree that songs they
write and/or publish will be licensed

to their record companies at a re-
duced ‘“mechanical”’ royalty rate,
generally 75% of the rate prescribed
by federal statute.

This is a matter of leverage—the
newest-hence-weakest artists will
agree to the lowest rates. That isn’t
strange. But these clauses then
state that if artists record noncon-
trolled—i.e., “outside’”’—material—
then the difference between the
agreed-upon rate and the royalty
the company actually must pay is
taken from the artists’ own royal-
ties. In other words, those who re-
cord are given strong financial in-
centive to write, as well.

The sad part is that the above
practice serves to demean the song
as a separate artist/commercial en-
tity and will eventually eliminate
professional songwriters—the very
people who are best equipped to
provide us with truly great materi-
al. If that happens, the consumer
will know it, and we all will lose.

David Rosner, President
The Bicycle Music Co.
Los Angeles

SHADES OF AL CAPONE

I have been amazed to read about
the generally tepid response to the
suggestion that perhaps radio pro-
grammers would be encouraged to
announce the names of the artists

they are playing if record compa-
nies would buy more advertising!
Shades of Al Capone! Who ever sug-
gested that radio was the indispens-
able half of the radio/records rela-
tionship, or that PDs should have to
be bribed to provide essential infor-
mation?

Only a crazed consultant or pro-
grammer could come up with the
idea that records shouldn’t be iden-
tified in the first place, or that 30
records should be played with such
mind-numbing regularity that even
the best of them get old in a week,
or that selected oldies should be
played to death for a few days in a
row until no one would ever want to
hear them again.

These people should be forced to
listen to their own stations for eight
hours a day for a few days in a row
and see how they like it. Have they
ever heard of listeners?

Jim Terr
Blue Canyon Records
Santa Fe, N.M.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Back-Announcing ‘Problem’ Solved?
NARM Campaign Sees 94% A cceptance

BY DAVE DIMARTINO

LOS ANGELES With “phase two”
of the National Assn. of Recording
Merchandisers’ back-announcing
campaign now completed, indica-
tions are that the so-called “prob-
lem” of back-announcing may not
be a problem at all in many markets.
Ninety-four percent of the 95 ra-
dio stations contacted by NARM so
far in 27 markets are either back-an-
nouncing all musie, back-announc-
ing new music or new artists, or say
they will back-announce on a trial
basis for a minimum of six weeks.
According to Ray Gianchetti, di-
rector of advertising and merchan-
dising for NARM, reports from 12
remaining markets should be in

hand within ‘“the next couple of
weeks,” at which point the full re-
sults of the campaign can be evalu-
ated.

The new data shows that the per-
centage of stations engaged in
back-announcing is even higher
than that announced upon comple-
tion of the first phase of the cam-
paign (Billboard, July 8).

Gianchetti says that, based on the
95-station sample, the back-an-
nouncing breakdown is as follows:
44% of those outlets currently back-
announce everything they play; 44%
back-sell new music or new artists;
6% say they will back-announce new
music or new artists on a trial basis
for a minimum of six weeks; and 6%
do not or will not back-announce.

Turtles’ Flo & Eddie Sue
De La Soul Over Sampling

This story was prepared by Ste-
phan Michaels in Los Angeles
and Melinda Newman in New
York.

NEW YORK Flo & Eddie of the
Turtles have filed suit against
Tommy Boy Records act De La
Soul, charging the group with vio-
lating the ownership of the Tur-
tles’ 1969 hit “You Showed Me.”
According to papers filed in July
in California’s U.S. District Court,
De La Soul made a tape loop of the
first four bars of “You Showed
Me” (approximately 12 seconds’

worth, according to the suit), and
repeated and duplicated that pas-
sage for the basis of a composition
called “Transmitting Live From
Mars,” from its near-platinum de-
but, “3 Feet High And Rising.”
The plaintiffs, who also name Tom-
my Boy and album producer “Prince”
Paul Huston in the suit, are asking
for $1.7 million in punitive damages.
Mark Volman, aka Flo, says he
became aware of the sample when
his daughter played him a copy of
the De La Soul album.
“I was really shocked,” says
(Continued on page 41)

Meeting Seeks Reactivation Of Chapter

NMPA Wants Nashville Unit

BY EDWARD MORRIS

NASHVILLE Spokesmen from the
National Music Publishers’ Assn.
and the Harry Fox Agency met with
local publishers here Aug. 14 to ac-
quaint them with the services the
two organizations provide members
and to help reactivate Nashville's
dormant NMPA chapter.

The meeting was initiated at the
urging of the national leadership,
according to local NMPA board
member Kevin Lamb of Maypop
Music. He said the organization
wants the Nashville chapter—which
had been sidelined by a long series

of mergers and sales—to resume its
educational role through staging
periodic forums.

On more specific issues,
NMPA/HFA president and CEO
Edward P. Murphy reaffirmed
NMPA’s continuing opposition to
the recently announced agreement
between record companies and man-
ufacturers of DAT machines (Bill-
board, Aug. 5).

Murphy also noted that the value
of music copyrights as exports must
be made clear to legislators. He said
that more than 85% of the music
used in West Germany and more

(Continued on page 101)

MCA Says Chess Reissues
Are What The Fans Ordered

BY DAVE DIMARTINO

LOS ANGELES The tried-and-true
marketing tactic of giving the peo-
ple what they want is reaping sig-
nificant results for MCA’s Chess
Records series, which this month re-
leases five reissues due to popular
demand.

That demand comes directly from
the Chess Club, a growing group
nearing 5,000 in number and in direct
contact with MCA via select advertis-
ing in various record collectors’ mag-

azines and response to coupons
placed in past Chess box sets by
Chuck Berry and Muddy Waters.
The brainchild of Andy McKaie,
director of A&R for special mar-
kets and products at MCA, the
Chess Club is “basically a commu-
nications vehicle for MCA” to
reach buyers—or potential buy-
ers—of Chess product, which has
so far included works by Berry,
Waters, Howlin’ Wolf, Bo Diddley,
Little Walter, John Lee Hooker,
(Continued on page 41)

Figures from the first group of
stations contacted indicated that
89% were either back-announcing at
the time or agreed to try it; the new
data now boosts that number to
94%.

Discussing the latest figures,
NARM’s Gianchetti says, “I have
two concerns. Number one, was
[song identification] really a prob-
lem? Was it as big a problem as peo-
ple said it was? Number two, a lot
of the stations have said that they
were aware of the campaign—and
whether that swayed them at all, or
kept them in the habit of doing it,
that’s hard to determine as well.”

Though 12 markets remain to be
heard from, four will not figure in
the final tally, says Gianchetti, cit-
ing Charleston, S.C., Indianapolis,

(Continued on page 92)

{«- - fos
J L

PN

Collins Is R.A.D.D. Recording Artists Against Drunk Driving (R.A.D.D.), the
music-industry-supported program that educates adults about the alternatives to
drunk driving, kicks off its next phase with new video spots featuring Phil Collins.
Shown, from left, are R.A.D.D. co-founder A. Taylor Burton; Collins; and
R.A.D.D. co-founder Mort Weinstein.

IVE CELEBRITIES who are usually associated
with fields other than recording are moonlighting
with hits on this week’s Hot 100.

The roster includes box-office champ Eddie Mur-
phy, soap opera heartthrob Michael Damian, TV
band leader/sidekick Paul Shaffer, and recording-
turned-film stars Cher and Bette Midler.

Murphy’s “Put Your Mouth On Me,” which he co-
wrote with Narada Michael Walden and Jeffrey Co-
hen, jumps to No. 34. The comedian climbed to No. 2 in

The Time.”

Damian fared even
better with his recent re-
make of ‘“‘Rock On,”’
which hit No. 1 in June.
His follow-up, “Cover Of
Love,” reached No. 31

1985 with the Rick

James song “Party All
_————
»
B
=——————aeoma

two weeks ago.
Shaffer edges up to

No. 86 with “When The
Radio Is On,” which he
co-produced. It's the first single from his debut album,
“Coast To Coast.”

Cher is represented with “If I Could Turn Back
Time,” which jumps four notches to No. 17. It’s the
Oscar winner’s fourth top 20 hit in the past 18 months,
following “I Found Someone,” “We All Sleep Alone,”
and “After All”

And Midler is still charting with “Wind Beneath My
Wings,” her smash ballad from “Beaches.” The song
has been riding the Hot 100 for 26 weeks, longer than
any other Midler single to date. Her 1980 film theme,
“The Rose,” held on for 25 weeks.

This item was suggested by Rich Appel of CBS-TV
in New York, who omitted choreographer Paula Ab-
dul because she is now primarily known as a singer—
at least to anyone who has been near a radio in the
past six months.

PRINCE’S “Batman” soundtrack holds at No. 1 on
the Top Pop Albums chart for the sixth straight week,
as his new “Partyman’ single—the follow-up to the
No. 1 “Batdance”—blasts onto the Hot 100 at No. 46.
Only four other soundtracks in the '80s have spent
as many as six weeks at No. 1. Prince’s 1984 block-
buster, “Purple Rain,” logged 24 weeks on top, fol-
lowed by “Dirty Dancing” (18 weeks), “Footloose” (10
weeks), and U2’s “Rattle And Hum” (six weeks).
And that other “Batman’” album, Danny Elfman’s
original motion picture score, is the top new entry on
the pop albums chart at No. 76. It’s already Elfman’s
highest-charting album to date. His previous best
mark was No. 77 in 1987 for Oingo Boingo’s ‘“‘Boin-

2

go.
DON HENLEY becomes the first former member of

by Paul Grein

Moonlighting Gelebrities Shine On Hot 100;
Prince’s ‘Partyman’ Makes An Entrance

the Eagles to land a top 10 solo album as “The End Of
The Innocence” jumps to No. 10 on the pop albums
chart. The Eagles landed four consecutive No. 1 al-
bums between 1975 and 1979, before bowing out in
1980 with the top 10 “Eagles Live.”

The title track from “The End Of The Innocence”
jumps to No. 8 on the Hot 100. Henley wrote the song
with Bruce Hornsby, who has written several other
hits in the past three years, either on his own or with
his brother, John Hornsby. These include Huey Lew-
is & the News’ 1987
chart-topper, ‘“Jacob’s
Ladder,” and three top
five hits for his own
group, Bruce Hornsby &
the Range.

Though “Innocence” is
Henley’s first solo album
to crack the top 10, it’s
his third to generate a
top 10 single.

FAST FACTS: Richard
Marx’s “Right Here Waiting” is the first single by a
male artist to log three weeks at No. 1 on the Hot 100
since Steve Winwood’s “Roll With It” spent four
weeks on top a year ago.

Jody Watley lands her fourth top 10 hit since leav-
ing Shalamar as “Friends”—a collaboration with
Eric B. & Rakim—jumps to No. 9 on the Hot 100 . ..
The Jeff Healey Band lands its first top 10 single as
“Angel Eyes” jumps to No. 10. It’s also the first top 10
hit for critically lauded songwriter John Hiatt.

The Bee Gees’ “One’’ jumps to No. 23, becoming the
trio’s highest-charting single in more than a decade.
The last time the Brothers Gibb were this high on the
Hot 100 was in June 1979, when they landed their sixth
No. 1 hit in a row, “Love You Inside Out.” Before
“One,” the Bee Gees’ highest-charting single of the
past decade was “The Woman In You,” their near-hit
from the ‘““Staying Alive” soundtrack. The song
reached No. 24 in 1983.

Babyface’s “It’s No Crime” jumps to No. 1 on the
Hot Black Singles chart. It’s his first No. 1 black hit as
an artist, and his 12th in a little more than two years
as a writer/producer. Since June 1987, Babyface and
partner L.A. Reid have written and produced No. 1
black hits by the Whispers, Pebbles, the Mac Band,
Bobby Brown (three hits), Karyn White (three), and
the Boys (two). On this week’s Hot 100, “It’s No
Crime” jumps to No. 50.

WE GET LETTERS: William Simpson of Los Ange-
les notes that Gloria Estefan’s “Don’t Wanna Lose
You”—which holds at No. 4 on the Hot 100—is her
second top five hit to feature the Spanish version on
the B side. The same was true of Miami Sound Ma-
chine’s 1988 smash, “Anything For You.”
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CONGRATULATIONS,

“Without any question, one of the best songs of the year!
I still get goosebumps every time I hear it!”
RAY BOYD, PD/WBLS

“A key record for all demographics, and a strong
programming record for any mass appeal audience! Top 5 phones!
The big surprise is that men get into this record!”

BARBARA PREITO, ASST. PD/MD, WGCI

“CONGRATULATIONS”

(AM 1307)

IS A NATIONWIDE SMASH!

“CONGRATULATIONS”
TOPS THE URBAN CHARTS
AND CROSSES OVER TO CHR!

Top 10 Urban for 8 weeks!

#1 ON B.E.T.

The album VESTA 4U, featuring the #1 smash “Sweet, Sweet Love”
and the Top 5 hit “4U” as well as “Congratulations”

continues to explode at retail!

SEE VESTA ON TOUR WITH ATLANTIC STARR!

AUGUST

25
CHICAGO
26
NEW YORK
27
TRENTON
31
DURHAM, NC

SEPTEMBER

1
HAMPTON, VA
2
WASHINGTON, D.C.

3
RICHMOND

VESTA 14U (sp 5223)
“Congratulations” produced by Tena Clark
Executive Producer: E.J. Jackson

Management: Jackson/Jones Management Company

when you play it

s ay i1t

© 1989 A&M Records, Inc. All rights reserved.

RECORDS

wWWwWWw.americanradiohistorv.com


www.americanradiohistory.com

DIO

DAT Getting Mixed Reception At Radio
Recordability Is A Plus, Cueing A Minus

BY CRAIG ROSEN

LOS ANGELES Now that an agree-
ment has been reached to help bring
consumer-model digital audiotape re-
corders to the U.S., some broadecast
insiders say DAT may finally become
standard equipment at the nation’s
radio stations. Others, however,
maintain that DAT’s advantages are
too few, its uses are too limited, and
its mass availability may come too
late.

Nevertheless, 400-500 radio sta-
tions across the country are experi-
menting with DAT. They have been
drawn to the format because it offers
CD-quality sound plus recordability.

Classic rock KLSX Los Angeles
has been using DAT in its control
room and production room for close
to three years. PD Tom Yates says
cuts unavailable on CD are dubbed to
DAT from Japanese vinyl imports for
broadcast use. The station airs about
12 cuts a day from DAT, and its DJs
promote DAT when using the new
technology.

Crosstown oldies KODJ also uses
DAT. At the present time, the CBS-
owned 0&0, like KLSX, only uses
DAT recordings of those tracks un-
available on CD. KODJ, however,
does not use DAT on-air, but rather
carts material from DAT for on-air
use.

Even with the limited use, KODJ
PD Kurt Kelly says the station is
headed “100% DAT,” since that con-
figuration makes it possible for a ra-
dio station engineer to remix to DAT,
altering the original recording for a
station’s specific needs.

Yet Kelly, like most broadcasters,
also acknowledges DAT still has
problems. “Before it gets more indus-
trywide use, there will have to be
tighter frame cueing, shorter-length
tapes, and they have to get the price
down so it is just as price-effective to
get a DAT player and DATSs as it is to
get CD players and CDs.”

Another problem is that DAT re-
corders don’t cue as precisely as CD
players. Some broadcasters are side-
stepping the problem by using DAT
recorders as a production tool and re-
lying on analog carts or CDs for on-
air use, but others haven’t given up
on DAT for the control room.

For two years, Bridgeport, N.J.-
based Radio Systems Inc. has been

attempting to modify DAT machines
for broadcast use by adding a micro-
processor to the Sony DTC-1000 DAT
machine. The altered Radio Systems
DAT recorders sell for about $3,500.
“The microprocessor essentially
turns it into a digital cart machine, or
a reel-to-reel machine with all the re-
mote control and logic that those de-
vices have,” says Radio System’s
Gerrett Conover.

Conover says one reason DAT has
been so slow to catch on at the broad-
cast level is that some radio stations
are still leery about digital technolo-
gy. He notes they had problems with
CD players that weren’t broadcast-
ready and often miscued or broke
down. “The machines were not ‘pro,’
they were consumer machines
bought from the local hi-fi house,”
Conover says.

Still, Conover is optimistic that
DAT will eventually take off at radio.
At this point, DAT is more suitable
for “slower-tempo formats like oldies
and easy listening ... because they
tend to be more automated,” he says.
“DAT lends itself very well to replac-
ing reel-to-reel.”

Yet others feel DAT doesn’t work
well at other formats. Although
WIOQ (Q102) Philadelphia OM Mark
Driscoll has long been known for
championing digital technology,
Q102’s chief engineer Ken Tankel
says his DAT use is limited. “For for-
mats like album rock and top 40 that
require lots of jock involvement, im-
mediate access is real important.
There are just too many problems
with immediate retrieval, and DAT is
so small there is no room for labeling
the tape with title and artist informa-
tion.”

Century 21 Programming Inc.
president Dave Scott says that, thus
far, offering song libraries on DAT
has been “kind of like throwing a par-
ty and nobody came.” Century 21’s
oldies libraries on CD outsell those on
DAT by 10 to one, despite the fact
that DAT clients can customize li-
braries to include only the titles they
need. And although it also sells cur-
rent hits on CD, Century 21 has yet to
sell a single such package on DAT.
“Why would a radio station spend $12
for a song they can get for free [on
CD] from record companies?” he
says.

Scott still has hopes for DAT.

named.

replacement has been named.

newsline...

MICHAEL HORNE has been named VP/GM of WRBQ-AM-FM (Q105) Tam-
pa, Fla., replacing Luis Albertini. Horne had been GM at co-owned
KOY-AM-FM Phoenix since 1982. No replacement there has been

BOB TIERNAN is out as GM of eclectic album outlet KDHT Denver; no

STATION SALES: KRZN Denver for $400,000 from Sudbrink to RMF
Broadcasting; KZZB-AM-FM Beaumont, Texas, from Triplex Commu-
nications to Design Media for $2.1 million, WMXB Richmond, Va.,
from Ragan Henry to Radio Ventures I for $23 million; and WWNC/
WEKSF Asheville, N.C., to RVI for $25.5 million from Heritage Broad-

“Right now it’s a boutique item that
costs a couple thousand, but as the
price comes down and the nit-picky
problems get resolved, DAT is going
to explode.” Presently, he says, Cen-
tury 21 does sell more jingles pack-
ages on DAT than on CD, simply be-
cause DAT is cheaper for custom re-
cordings.

Radio Systems’ Conover attributes
the slow sale of song libraries on
DAT to “the chicken and the egg
problem.” While CD players have be-
come commonplace at radio stations,
“less than 1% have DAT,” he says.

A few small radio syndicators have
begun to offer their programming on

(Continued on nert page)

o

Night At The Oprah. To celebrate the 20th anniversary of its consumer action
program, Direct Line, N/T WBBM Chicago held a party at the Eccentric, the
area eatery owned by Oprah Winfrey. Pictured, from left, are Winfrey, WBBM'’s
Naomi Hood, and VP/GM Wayne Jefferson.

WHEN CLASSIC ROCK WGFX Nashville PD Leigh
Jacobs decided to celebrate the 20th anniversary of
Woodstock with “Livestock”—the same fantasy concert
promotion he’d done at WGRX Baltimore—there were
several new problems. One was that some of the artists
WGFX wanted to use actually lived in the market. An-
other was that Elton John, one of the acts on WGFX’s
promos, was doing a real concert at the area’s Starwood
Ampitheatre. When Starwood complained, WGFX
seized on an item in that day’s USA Today and told lis-
teners that John would miss Live-

Adventures In Goncert Promotion, Pts I-llI:
Washington, D.C., Gets Fifth Black AC

agers.

PROGRAMMING: Urban WDJY Washington, D.C,,
becomes the latest convert to black AC, dropping the
Hot 100 moniker it used for the last year and adding in
large numbers of R&B oldies. In the first weeks of the
transition, that made for such sets as Dino’s “I Like It”;
Stevie Wonder’s “You Haven’t Done Nothin’ ”’; and
Aretha Franklin’s “I Say A Little Prayer,” although GM
Gary Gross says the hard end of the mix is gone now.
With WMMJ, WHUR, and two

stock due to illness—which made
the venue even more upset. Star-
wood has pulled its E.J. spots from
WGFX but is advertising other
shows on the station, according to
GM Mike Crusham.

The Livestock fallout, however,
is minor compared to the ongoing
flak from a bit WGFX’s morning
show did in late May. News of

AMs, WDJY'’s move gives the mar-
ket up to five black ACs of one
stripe or another.

Chris Elliott, PD of oldies
KXKL (Kool 105) Denver joins
McVay Media as a consultant spe-
cializing in that format and AC; no
replacement has been named . ..
Atlantic Ventures group PD Jim
Herron is now programming AC

WGFX’s Barry Manilow target
shooting contest—in which
Barry’s records were placed over a bull’s eye and listen-
ers brought their own weapons—somehow ended up in
the Manilow fan club newsletter. Since then, Crusham
says, both the station and Capitol’s corporate offices
have received hundreds of letters calling for Jacobs’ fir-
ing.

Meanwhile, there’s another stations vs. venues story
in Phoenix, where the Celebrity Theatre has switched its
co-promote status from country leader KNIX to format
rival KMLE. The move—which also included letting
KMLE have its jocks onstage at a K.T. Oslin show spon-
sored by KNIX—was a response to KNIX’s policy of
not running spots for an Oak Ridge Boys show promot-
ed by KMLE. Like many stations, KMLE will run spots
for competitors’ shows if their calls are excised.

KNIX GM Michael Owens responds that “Celebrity
has been a problem account for awhile; they’re always
trying to pit stations against each other. If they choose
not to do business with us, that's their decision.” The
station, does, however say that it won’t respond by drop-
ping records by Oslin or any of the artists involved—
something that has happened in a number of similar sit-
uations in recent years.

As for Noble Broadcasting’s venture into Who con-
cert promotion, KBCO Denver sold only 47,000 of its
57,000 Who tickets, leaving it with $235,000 in unsold
ducats. KBCO OM Dennis Constantine says if he had
the chance to do the promotion again, “We would be
smarter about it. Last time the Who played here, they
had Jethro Tull and John Cougar Mellencamp as warm-
ups. This time, it was a tough sell.” Sister station XE-
TRA-FM, whose show happens Tuesday (22), also had

by Sean Ross

WROR Boston following the de-
parture of station manager/PD
Lorna Ozmon; across town, Tom Jeffries is stepping
down as PD of top 40 WZOU to concentrate on morn-
ings.

Pat Sbarra, GSM at oldies KSMG San Antonio, Tex-
as, has been named station manager at crosstown adult
standards/top 40 KTSA/KTFM. The new position
means KTFM now has a GM, station manager, OM, and
PD—or will when OM Jeff McCartney replaces PD/
p.m. driver Kevin “Dr. Drex” Boucher, now officially
doing nights at crossover WIOQ (Q102) Philadelphia.
(Billboard, Aug. 19). McCartney needs tapes for after-
noons from jocks with experience in Hispanic markets.
He has, however, filled the night slot vacated by The
Janitor—now at WAPW (Power 99) Atlanta—with Jay
J. Kelley (aka The Jammer), from KKSS Albuquerque,
N.M.

Across town, top 40 KSAQ is now leaning toward
modern rock under consultant Bill Thorman. In one of
the station’s new drop-ins, a listener encourages other
stations to “stop lying about all that money you’re giv-
ing away and buy some better records” ... Album
KISW Seattle is leaving to be senior director of album
promotion for Epic; Dave Douglas is acting PD.

“It's not a sudden format change; we've been evolv-
ing over the past year.” GM Dick DeButts describes the
recent repositioning of AC WRMX Nashville as “the
best mix of oldies from the '60s, "70s, and ’80s’” and
“good times and great oldies.” While '80s material still
accounts for 20% of WRMX's library, currents are now
gone from the station entirely. Across town, WQQK PD
Rick Lee has resurfaced, and is brokering time on si-
mulcast AC WRLT-AM (now known as Hot 1430) for ur-

cast Group. about 10,000 tickets left at press time and was planning  ban programming. Lee needs service and can be reached
to donate a block of seats to local underprivileged teen- (Continued on page 14)
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20 Years Ago This Week
POP SINGLES—10 Years Ago

. My Sharona, The Knack, capitaL
. Good Times, Chic, capiToL
. Main Event/Fight, Barbra

Streisand, coLumsia

. After The Love Has Gone, Earth,

Wind & Fire, arc

. Bad Girls, Donna Summer,

CASABLANCA

. Don’t Bring Me Down, ELO, JET
. The Devil Went Down To Georgia,

Charlie Daniels Band, epic

. Lead Me On, Maxine Nightingale,

WINDSONG

. Mama Can’'t Buy You Love, Elton

John, mca

. Sad Eyes, Robert John, emi

TOP SINGLES—20 Years Ago

. Honky Tonk Women, Rolling

Stones, LONDON

. A Bohx Named Sue, Johnny Cash,
COLUMBIA

. Crystal Blue Persuasion, Tommy

James & the Shondells, RouLETTE

. Sweet Caroline, Neil Diamond, uni
. In The Year 2525 (Exordium &

Terminus), Zagar & Evans, rca

. Put A Little Love In Your Heart,

Jackie DeShannon, impeRiaL
Green River, Creedence Clearwater
Revival, FanTasy

. Polk Salad Annie, Tony Joe White,

MONUMENT

. Get Together, Youngbloods, rca
. Laughing, Guess Who, rca

TOP ALBUMS—10 Years Ago

. Get The Knack, The Knack, capitoL
0 ?{heﬂakfast In America, Supertramp,

. Candy-0, Cars, ELEKTRA
. Bad Girls, Donna Summer,

CASABLANCA

. | Am, Earth Wind & Fire, arc
b ?EiTscovery, Electric Light Orchestra,

. Million Mile Reflections, Charlie

Daniels Band, eric

. The Kids Are Alright, The Who, mca
. Rust Never Sleeps, Neil Young,

WARNER BROS.

. Bombs Away Dream Babies, John

Stewart, rso

TOP ALBUMS—20 Years Ago

. At San Quentin, Johnny Cash,
COLUMBIA

. Blood, Sweat & Tears, coLumsia
. Hair, Original Cast, rca

. Best Of Cream, atco

. Blind Faith, atLanTic

. Soft Parade, Doors, ELEXTRA

Romeo & Juliet, Soundtrack,
CAPITOL

. This Is, Tom Jones, PARROT
. Crosby, Stills & Nash, aTLanTic
b m&%Gadda-Da-Vida. Iron Butterfly,

COUNTRY SINGLES—10 Years Ago

1.

N LW N

O 0O NO

10.

O 0 N O U & W N

[
o

The Devil Went Down To Georgia,
Chariie Daniels Band, epic

. Heartbreak Hotel, Willie Nelson &

Leon Russell, coLumsia

. Coca Cola Cowboy, Mei Tillis, mca
. | May Never Get To Heaven,

Conway Twitty, coLumsia

. Till 1 Can Make It On My Own,

Kem]ly Rogers & Dottie West, uniTeD
ARTISTS

. Stay With Me, Dave & Sugar, rca
. Pick The Wildwood Flower, Gene

Watson, capitoL

. !&u're My Jamaica, Charley Pride,
. Just Good OF Boys, Moe Bandy &

Joe Stampley, coLumsia

Don't Let Me Cross Over, Jim
Reeves, rCa

SOUL SINGLES—10 Years Ago

. Good Times, Chic, aTLaNTIC
. After The Love Has Gone, Earth,

Wind & Fire With The Emotions, arc

. Turn Off The Lights, Teddy

Pendergrass, PiR.

. Found A (():Sure, Ashford & Simpson,

WARNER BROS.

. Don’t Stop Til You Get Enough,

Michael Jackson, epic

. Bad Girls, Donna Summer,

CASABLANCA

. | Just Want To Be, Cameo,

CHOCOLATE CITY

. 'm A Sucker For Your Love, Teena

Marie, GoroY

. Firecracker, Mass Production,

COTILLION

5 Wh’{ Leave Us Alone, Five Special,
ELEKTRA

O : |

Broadcasters File From Peace Fest

Stations Tell Moscow Tales

BY CRAIG ROSEN

LOS ANGELES American radio
personalities who traveled to the So-
viet Union to cover the Moscow Mu-
sic Peace Festival and give their lis-
teners a taste of Soviet life, agree
that the U.S.S.R. is a nice place to
broadcast from, but they wouldn’t
want to live there. Some would not
even return as visitors.

While Westwood One Radio Net-
works’ broadcast of the historic con-
cert was carried on 175 stations
stateside, WNEW and WPLJ New
York, KNAC Los Angeles, and
WRDU Raleigh, N.C., were the only
U.S. stations to send staff to the
U.S.S.R. to broadcast exclusive re-

ports

Tawn Mastrey, afternoon driver of
the metal-oriented album rock
KNAC, traveled to Moscow to host
WWI's Aug. 10 call-in special with
Bon Jovi, but also filed exclusive re-
ports for KNAC. Mastrey inter-
viewed the musicians and reported on
concert preparations. But the other
air personalities—album WNEW
morning man Dave Herman, top 40
WPLJ night host Domino, and album
WRDU morning man Steve Reyn-
olds—focused on lifestyle reports,
since few of the acts featured at the
festival are core artists on the radio
stations.

Covering the event was not a mon-
etary gamble for KNAC or WRDU,
since Mastrey’s expenses were cov-
ered by WW1 and Reynolds was a
guest of the Raleigh, N.C.-based fes-
tival sponsor The Make A Difference

Foundation. However, both WNEW
and WPLJ paid their own bills; "PLJ
even sent two listeners on the trek.
“It was definitely worthwhile,” says
WPLJ PD Gary Bryan. “It was all
over the papers, TV news, and the
phone response was really tremen-
dous.”

Domino, who at press time was
still in the U.S.S.R. with MD Mike
Preston, did his Aug. 11 show live
and filed a series of reports from the
Soviet state-run Gostelradio studios
in Moscow.

WNEW program director Ted Utz
had also planned to use the facilities
at Gostelradio, but he changed plans
when he discovered it would be
cheaper to broadcast from one of the
two booths WW1 had set up at Lenin
Stadium.

The change of plans didn’t sit well
with the Soviets, Herman says. After
a meeting between Utz and the head
of Gostelradio, the Soviets eventually
allowed WNEW to broadcast from
the stadium. “We are convinced they
wanted to have us in that studio so
they could control us, and pull the
plug if we said anything they didn’t
like,” Herman says.

After a few days of collecting re-
ports on Soviet life, from shopping in
record and department stores to rid-
ing the subway, Herman and his full
morning crew—sidekick Marty Mar-
tinez, news person Donna Fiducia,
sports reporter Kurt Chaplin, and

producer Jim Buff—did their show |

live from Lenin Stadium Aug. 10 and
11.
(Continued on page 20)

DAT GETTING MIXED RECEPTION AT RADIO

(Continued from page 12)

DAT, but major players have yet to
make the move. The only DAT ma-
chine owned by the Westwood One
Radio network is a unit in the produc-
tion room at KQLZ (Pirate Radio) Los
Angeles that it inherited from the
station’s previous owner.

“If we started going DAT, we
would have to go nine studios deep in
DAT equipment, and we are not pre-
pared at this point to make an invest-
ment in what is yet an unproven tech-
nology [for broadcast],” says WW1
project engineer Bob Demuth. Still,
like many of the others contacted for

this story, Demuth also feels DAT

has “an incredible future.”

A surprisingly high number of non-
commercial stations use DAT, either
as a portable unit for field recordings
or as a player for in-studio use. NPR
affiliate WCAL Northfield, Minn.,
has both a portable and studio DAT
machine. “When they work, they are
superb,” says CE Tim Valley. “But
the first machine wouldn’t work out
of the box, and the second machine
had a problem with playback.

“I think [manufacturers] really
dragged their feet far too long, and
the format has problems,” Valley
adds. He complains that the heads
and the tape transport are too small.
“From a ‘pro’ perspective, DAT ma-
chines really don’t make it,” he says.
“But we are all using it because they
sound so good.”

Gary Hilliard, CE at oldies KKSN
Portland, Ore., hasn’t had as many
problems. ‘““The only problem we

have noticed with [DAT] is there is
about a one-sixth of a second delay
from ‘play’ to actual audio,” he says.
At this point, KKSN dubs music
from a DAT song library to cart for
on air use. Hilliard says the station is

also planning on taping its commer- |

cial masters on DAT.

Others are taking a more drastic
approach. AC KZST Santa Rosa,
Calif., will go with an all-DAT auto-
mated system in about a month, says
owner/GM Gordon Zlot. “The prob-
lem with DAT machines is that they
are not suitable for air because they
require a preroll,” Zlot says. “The
only way you can do it is run it on a
computer and that is what this sys-
tem does.”

Known as CAPS [Computer As- :

sisted Programming System], the
system designed by Concept Produc-
tions, comes in two versions. CAPS-1
links 10 or more DAT machines by
computer. CAPS-2, which will be
used at KZST, features eight DAT
machines linked by computer and a
Digital Tape Loader [DTL], a robotic
device that is capable of handling 62
DAT cassettes. The system costs
$25,000-$35,000.

Concept Productions’ Dick Wagner |

says, ‘“‘If the machine [DAT] had
been available as a computer from
the very beginning, more radio sta-
tions would have them. I don’t know
whether or not it is going to be the
greatest medium on earth,” he adds.
“But it serves our purposes beauti-
fully.”

e

3 Big Balls. WRVQ (Q94) Richmond, Va, personality David Lee Michaels helps
‘ the Virginia Lottery unveil its new Pik-3 on-line computer game at Richmond's
festival park.

l

In Plane Sight. N/T WFLA Tampa, Fla., has been at war with city hall over a
billboard that shows the station’s tvaffic plane literally perched on top of it. Thus
far, the station says, the billboard meets all zoning requirements and remains

| et Their Smile Be Your Umbrella. To promote Freiheit's "Kissed You In The

Rain,” WTG sent two women in Likinis and raincoats and a fire truck spraying
water to top 40 WAVA Washington, D.C. Seen, from left, are WAVA’s Don
Seronimo, Lisa, WAVA's Mike O'Me=ara, Minam, WTG's Robin Cecola, and MD
Dave Eliiott.

Jokerman. WIOQ (Q1C2) Philadalphia diew 11,000 listeners to a summer
concert featuring Sweet Sensatian, Seduction, Pajama Party, Pretty Poison, and
Sa-Fire, among others. Pictured, from left, are PD Elvis Duran, EZ
Communications regional VP Gary Brobst, and, in costume, OM Mark Driscoll.
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" Z,_ Compiled from a national
‘QE 'w‘é §o QE TITLE sample of radio playlists. ARTIST
s z | Sz Ng ;(I.) LABEL & NUMBER/DISTRIBUTING LABEL
** NO.1 &
1 1 1 RIGHT HERE WAITING @ RICHARD MARX
: EMI 50219 4 weeks at No. 1
.
2 ) ) 8 DON'T WANNA LOSE YOU & GLORIA ESTEFAN
EPIC 34-68959/E.PA.
@ 3 3 g THE END OF THE INNOCENCE & DON HENLEY
GEFFEN 7-22925
4 | 4 | 4 | 10| SOULPROVIDER ¢ MICHAEL BOLTON
COLUMBIA 38-68909.
(| s | 7 | s | SACREDEMOTION # DONNY OSMOND
CAPITOL 44379
@ 9 16 4 V(V,ANREER BROS. 7-22899 Ll
7 6 5 15 IF YOU DON'T KNOW ME BY NOW @ SIMPLY RED
ELEKTRA 7-69297
17 31 5 IF 1 COULD TURN BACK TIME & CHER
GEFFEN 7-22886
9 8 6 16 THIS TIME | KNOW IT’S FOR REAL & DONNA SUMMER
ATLANTIC 7-88899
s | | n | QuIHEgEAoH  CrSRER
njp1iz| 1|1 3’:; %%9 328.7/POLYGRAM L AEN S
227 |9 |12 | JROUBLEME 10,000 MANIACS
P L 4
B (wfnjn EIANGR x's";yalas-npmvcmm VANESSA WILLIAMS
L 4
M| 15|19 | g [ NOMORERHYME DEBBIE GIBSON
5 | n | s | 15 | MYONETEMPTATION S WCA PARIS
( THING @ FINE
16 14 12 10 Pﬂgg?G%IMCA YOUNG CANNIBALS
7 | 19| 2 | 10 | HOWMIGONNA SLEEP © TIMFINN
18 2 2 7 LICENCE TOKILL & GLADYS KNIGHT
% “ 3 SHOWER ME WITH YOUR LOVE & SURFACE
COLUMBIA 38-68746
@ 3% | — 2 STILL CRUISIN' & THE BEACH BOYS
CAPITOL 44445
2116 | 10 | 15 | WATINGGAME ® SWING OUT SISTER
# % % POWER PICK & & &
. AND THE NlGHT STOOD STILL & DION
O T N -7y
r—
5 [ oo | SomESE BERNY MAFDONES
L 4
2 | 18 [ 13 | 17 | VLLBELOVING YOU (FOREVER) & NEW KIDS ON THE BLOCK
% | 27| 32| g | DANCING WITH THE LION & ANDREAS VOLLENWEIDER
COLUMBIA 38-68928
2 3% 5 !fCX?U ASKED ME TO & PATTI LABELLE
@ 38 3 3 EVERYTHING BUT MY PRIDE & CUTTING CREW
VIRGIN 7-99184
2| 2|15 18 So'zyoon 871 110-7/POLYGRAM ]
@ 19 19 6 ESL?’(B:FEI#;&(&OREAL & PHOEBE SNOW
% |26 | 22 | 21 | MISSYOULKE CRAZY © NATALIE COLE
31 U 20 |5 JACKIE BROWN @ JOHN COUGAR MELLENCAMP
MERCURY 874 644-7/POLYGRAM
% %% HOT SHOT DEBUT # % %
@ NEW) |1 gggmsu MADONNA
L 4
s | [ o || SOOMSONRRE STEvENCAS
P L 4
w | | v | v | SeREsousay MAGONNA
@ % _ 2 BABY CAN | HOLD YOU NEIL DIAMOND
COLUMBIA LP CUT
?
% | 32 | 28 | 17 | WHERE ARE YOU NOW? JIMMY HARNEN WITH SYNCH
BD| 42 | &2 | 4 | (SOMETHING INSIDE) SO STRONG © KENNY ROGERS
L 4
38 | 37 | 25 | 2 | EVERLASTING LOVE HOWARD JONES
2 | 33 | 27 | 28| SECONDCHANCE © THIRTY EIGHT SPECIAL
i
o [ | o | | onmORNFERRT OANHIL
¥ L 4
a 30 2% 1 (’:‘ALT%’L‘aAav:«xEszCE PAUL MCCARTNEY
a L 4
e [« [ | orsomes AR
@ i _ 2 TAKE ANOTHER ROAD & JIMMY BUFFETT
MCA 53675
L 4
s | 4|3 | 1 | JHEDOCTOR THE DOOBIE BROTHERS
@ 50 | — |2 100 NATALIE COLE (DUET WITH FREDDIE JACKSON)
EMI 50213
GO
% 35 30 14 gsm%EA;{z%AST FOREVER CHICA
CHER & PETER CETER
o |u|u || RN, A
& THE JEFF HEALEY BAND
NEWD | 1 | ANGELEVES ALEYEA
@ JOHN FARNH
NEWD | 1 | TWOSTRONG HEARTS AM
T TO BEG RICK ASTLEY
@ NEW) 1 RA(!:‘QOJ(;OO PROUD TO

O Products with the greatest airplay gains this week. # Videoclip availability.

VOX JOX

(Continued from page 12)

at 615-377-7700.

Adult standards KXOA Sacra-
mento, Calif., goes to business news

. WYYN/WTNT Tallahassee,
Fla., PD Chip Mosley becomes sta-
tion manager for WSHY Shelby-
ville, I1. . . . Joe Huser leaves swing
duties at KEDG Los Angeles to pro-
gram KLUA Kailua-Kona, Hawaii

. KKQV (QV103) Wichita Falls,
Texas PD Jeff Christianson is out;
call 817-692-4069.

PEOPLE: Two weeks after modern
KITS (Live 105) San Francisco part-
ed company with Alex Bennett to
do something more music-intensive
in mornings, controversial former
KSJO San Jose, Calif. personality
Perry Stone has joined the station
and been teamed with Lori Thomp-
son. PD Richard Sands promises
that Stone’s show won’t have the
“sexist, racist, or homophobic hu-
mor” that brought the wrath of var-
ious community groups upon KSJO,
and that content for the show kas
been ‘‘laid down in black and
white.” KITS will now play 7-10 re-
cords in morning drive compared to
the 1-2 it played before.

Jack Murphy, half of the morn-
ing team at KKLQ (Q106) San Die-
g0, is gone; under the terms of his
contract, he’ll be off the air until
next March, and has a market non-
compete for another year. PD
Garry Wall has joined Terence
McKeever in mornings until a re-
placement can be found ... Trey
Matthews, half of the previous
morning guys at KHYI (Y95) Dallas
is back in Alabama, joining Andy
Spinozzi in mornings at top 40
WAPI-FM (195) Birmingham.

Kim Amidon replaces Liz Kiley
as MD at AC KOST Los Angeles.
She will continue to co-host morn-
ings. Meanwhile, Kiley will be work-
ing with former KVIL Dallas MD
Frank Miniaci Jr., who is the new
MD at KFAC. During his eight
years at KVIL, Miniaci worked as a
producer and coordinated promo-
tions for the AC station; he’ll start
at KFAC during the first week of
September.

San Francisco veteran Steve Col-
lins joins easy KJQY San Diego for
nights ... Former KIIS Los Ange-
les mainstay Paul Freeman is now
doing swing at crosstown KODJ
(Oldies 93) ... San Francisco 49ers
quarterback Joe Montana has
switched his football reporter duties
from album KFOG to top 40
KXXX-FM (X100).

Bob Harrison from KARN Little
Rock, Ark. is now doing mornings
at KKFR (Power 92) Phoenix, re-
placing Jim Sharp & Royce Blake

. Former WMCA New York talk
host Alan Colmes is now doing
mornings at classic rock WZLX
Boston ... Programming assistant
Tom Poleman is promoted to MD at
top 40 WKCI (KC101) New Haven,
Conn., replacing Jim Dann—now
with MCA in Denver.

DA BUTT (AND OTHER
EVENTS): Maybe it’s time for Ray
Stevens to come up with a sequel
for “The Streak.” Or for Hillary’s
“Drop Your Pants” to be reissued.
In at least the fifth mooning story
in as many weeks, WDVE Pitts-
burgh morning jock Scott Paulsen
exposed himself to KDKA-TV view-

ers last week. Paulsen and several
other area jocks had been filling in
for the TV station’s morning show.
When WBZZ (B%94)’'s Banana Don
Jefferson’s turn came on Wednes-
day morning, KDKA-TV knew that
Paulsen—who had hosted the day
before—would show up; they didn’t
know he would moon Jefferson and
weren’t able to cut him off immedi-
ately.

Meanwhile, album WBCN Boston
has finally killed off Duane Glass-
cock, outrageous alter-ego of morn-
ing man Charles Laquidara, by
having him killed by a hit woman’s
poisoned lipstick during his first
sexual encounter. That was fol-
lowed by an actual funeral motor-
cade—in which Glasscock’s hearse
was drawn by a tow truck, a wake/
concert to raise supplies for the
Boston Food Bank, and a Glasscock
memorial scholarship of $104 for
which listeners must sign a sworn
affadavit that they won’t go into
broadcasting.

KLOS Los Angeles morning
team Mark Thompson & Brian
Phelps, equipped with umbrellas
with hidden microphones, took lis-
teners on a aural tour of Graceland
on the 12th anniversary of Elvis’
death, but the tour was cut short
when Graceland officials realized
that the duo, disguised as tourists,
were violating estate policy by

broadcasting live. Graceland com-
munications manager Todd Morgan
says “the incredibly rude and dis-
tasteful” duo were removed from
the property. He adds that “it’s not
over and we are consulting with our
lawyer.”

KOSI Denver has become the
first station in its format to broad-
cast entirely from CDs, according to
its syndicator, Bonneville Broad-
casting ... College rocker WICB
Ithaca, N.Y., will celebrate its 40th
anniversary this fall by bringing
back several alumni, among them
Saga VP/programming Steve Gold-
stein, WBAB Long Island, N.Y,, VP
Bob Buchmann, and ABC corre-
spondent Bill Diehl ... Burkhart/
Douglas has set its annual conven-
tion for Jan. 10-13, 1990 in San Die-
go; call 404-955-1550.

Oldies KRLA will be celebrating
its 30th birthday Labor Day week-
end with an on-air reunion. Among
those featured: Emperor Bob Hud-
son, Bob Eubanks, Casey Kasem,
Charlie O’Donnell, Reb Foster,
Sam Riddle, Ted Quillin, Bob Day-
ton, Johnnie Darin, Tom Murphy,
Russ O’Hara, and Shadoe Stevens.

Assistance in preparing this col-
umn was provided by Caryn
Bruce, Craig Rosen, and Debbie
Holley.

Rep. Leland Was A Champion
Of Minority Broadcast Issues

BY BRAD WOODWARD

WASHINGTON News coverage of
last week’s death of Rep. Mickey
Leland, D-Texas, in a plane crash in
Ethiopia has centered on his cru-
sade against world hunger and ho-
melessness. Scant notice in the con-
sumer press was given to the less
visible, yet key role the Houston
lawmaker carved out for himself as
an outspoken champion of minority
interests in broadcasting.

National Assn. of Broadcasters
staffers recall “antagonistic” deal-
ings with Leland in his early days
on the House Telecommunications
Subcommittee, but say relations
had warmed considerably in recent
years. Leland seemed to have
earned genuine respect from his
one-time foes, often attending NAB
events to press his demand for
greater minority involvement in sta-
tion ownership and employment.

Subcommittee chairman Ed Mar-
key, D-Mass., called Leland’s death
“a painful loss for the nation, the
underprivileged, and those who
were fortunate to know him as a
friend.”

NAB president Eddie Fritts
praised Leland as “a man of princi-
ple and dedication who was deeply
committed to the disadvantaged in
society. He was knowledgeable, ac-
cessible, a friend to broadcasters,
and an important leader in commu-
nications policy making.”

While Leland and the NAB dif-
fered on such issues as the tough-
ness of minority hiring rules for sta-
tions, he and the trade group
formed a close alliance in a critical

battle to require that cable systems
carry the signals of local TV sta-
tions. ‘“He was very open, accessi-
ble, and willing to work within the
process,” said an NAB spokesman.
“There was always compromise
available. He was a force to be dealt

WASHINGTON
ROUNDUP

with at all times.”

While Rep. Cardiss Collins, D-III,,
is expected to continue pushing mi-
nority concerns on the subcommit-
tee, National Black Media Coalition
chairman Pluria Marshall says the
black congresswoman from Chica-
go has not shown Leland’s level of
interest and leadership in communi-
cations. “This puts more pressure
on Chairman Markey to deal with
minority issues directly,” he pre-
dicted. The subcommittee’s only
other minority member is Rep. Bill
Richardson, D-N.M., who is Hispan-
ic.

“Mickey was the most active
black congressman in the telecom-
munications area,” says Marshall.
“He hung tough on the ownership
and employment issues.” Marshall
recalls that just a month ago Leland
told a meeting of young black com-
munications professionals on Capi-
tol Hill of his hopes to someday be-
come chairman of the Telecommuni-
cations Subcommittee. In line to
succeed Markey as chairman, only
Rep. Al Swift , D-Wash., outranked

(Continued on page 20)
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The original
boys of summer
are back and

“Still Cruisin. ”

The new album. Ten Beach
Boys masters. Most unavailable
on any Beach Boys album. From
the recent #1 smash “Kokomo”
and five other movie soundtrack
hits, to four brand new songs,
you can be assured they know
what summer is oll about.

The first single. “Still
Cruisin,"" already exploding at
CHR & AC radio.

The tour. Watch for more sold
out dates in the states around
October.

The video. Hoppening all over
VHI. As is the biggest giveaway

A The Beach Boys. Guaranteed to make waves this summer.
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O MATTER HOW YOU SLICE IT,
ATLANTIC’S GOT THE
BIGGEST PIECE OF THE PIE.

We’d like to thank our artists and managers, our friends at radio, retail and, of course, MTV
for helping us achieve 11.9% of all album sales in America.

And our congratulations to Henry Droz and everyone at WEA for achieving a phenomenal
44.9% market share.

DISTRIBUTOR POP: TOP ALBUM LABELS
CHART SHARE Jan. 2, 1988- Jan. 7, 1989-

POP ALBUMS July 2, 1988 July 1, 1989
Jan. 7’ 1989—Ju ly 1’ 1989 LABEL (titles) Chart share | LABEL (titles) Chart share
1.Columbia (34) ... ... 10.3% | 1. Atlantic (37 tittes) . . . . . 11.9%
2 Atlantic{38) .........99% | 2 WamerBros.(36) .. .. 11.4%
3. Wamer Bros. (47) . . . . . 95% | 3. Columbia 31) . ... ... 8.4%
4 PolyGram(32) .. ... .. 88% |4 MCA@31).......... 8.4%
5MCA@B4).......... 84% | 5.PolyGram (36) . ... ... 7.5%
6.RCA(28) . ......... 81% | 6.Geffen(15) . . . . ... .. 7.4%
7.Geffen (17) . . . . ... .. 58% | 7.Elektra (19) . . . . .. ... 6.6%
8. Ansta(18) . ... ... .. 57% |8 RCA(28) .......... 5.4%
9. EPA(25) ......... 55% | 9. Capitol (26) . . . . ... .. 5.0%
MCA-9.1% WEA-44.4% 10.Elektra (27) . . . . . ... 50% | 10.EPA.(30). . . . ... .. 48%
11.Capitol 31) . . ... ... 45% | 11.Virgin(18) . . ... .. .. 3.8%
12EMI(18). ... ...... 40% | 12. Arista(17) . . . . ... .. 3.6%
BMG-10.8% 13.A&M(18) . . ... .. .. 36% | 13.Reprise (13) . . . . . . .. 2.6%
e 14 Chrysalis (7). . . . . . .. 22% |14 EMI(14) . . .. ... ... 2.4%
15.Reprise (7) . .. .. ... 13% | 15.ABM (24) . . . ... ... 1.9%
16.0sland (2) . . ... . ... 1.4%
Ol 17. Priority 3) . . . . .. ... 13%

Part of our succcess is our ability to break acts. Fast rising stars like BADLANDS ¢ ADRIAN
BELEW ¢ CHUCKII BOOKER ¢ THE D.0.C. « DEBBIE GIBSON ¢ KING’S X « KIX
KWAME ¢ MR. BIG ¢ SKID ROW ¢ SKYY * TROOP « WHITE LION « WINGER are helping
to redefine Atlantic in the ’90s.

Once again, our thanks to all who helped make this success possible.

[ATCANTIC]
From the staff of Atlantic Records

© 1989 Atlannc Recording Corp.@° A Warner Communications Co.

www americanradiohistorv com
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THE WORD IS SPREADING.

INDIO 1s A BAND LED BY MUSICIAN GORDON PETERSON.
BIG HARVEST Is THE DEBUT ALBUM BY INDIO,
THE RESULT OF PETERSON’S TWO-YEAR COLLABORATION
WITH AN ASTOUNDING GROUP OF ARTISTS TO CREATE
HIS MYSTICAL, TEXTURED, MUSICAL WORLD.

THE FIRST SINGLE “HARD SUN” [AM 1431}
e 10-8 AT WMMS/CLEVELAND!
e #1 oN THE R&R NEwW ARTISTS CHART!

BREAKOUT SALES IN CLEVELAND, SEATTLE,
CHICAGO, PHOENIX, BOSTON AND
THROUGHOUT THE NORTHEAST.

‘THE VIDEO “HARD SUN” NOW IN BREAKOUT
ROTATION ON MTV.

PrRODUCED BY GORDON PETERSON WITH LARRY KLEIN,
DAv:b RHODES AND PETER WALSH
MANAGEMENT: WAY OuT WEST/ KEN FRIEDMAN & PETER AFTERMAN

when you p_la_f_le

©1989 A&M RecorDs, INC. ALL RIGHTS RESFRVED,

&

RECORDS
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Transtar Transcends Expectations With RADAR 39

LOS ANGELES “From worst to
first in five years isn't bad.” That’s
how Transtar Radio Network
chairman/CEO C.T. Robinson
sums up the Colorado Springs,
Colo.-based network’s rise that cli-
maxed with the recent release of
RADAR 39, the spring 1989 ratings
survey. Transtar posted a 13.4%
gain in 12-plus listening, putting it
ahead of the traditional networks
for the first time.

While Robinson may have para-
phrased Scott Shannon in sum-
ming up Transtar’s climb to the top,
the secrets to Transtar’s success
are quite different than Shannon’s.
Robinson openly admits the net-
work’s empire, which includes eight
full-service satellite-delivered for-
mats, was built on conservative pro-
gramming rather than on surprises.
While competitor Satellite Music
Network has Z-Rock, The Wave,
and several oldies formats with
deep libraries, only Transtar’s al-
bum/top 40 hybrid Niche 29 could
be described as unorthodox.

“We try to determine what the
audience wants and develop prod-
ucts that listeners want,” says Rob-
inson. ‘“The bottom line is we are in
the business of helping radio sta-
tions become profitable. That’s the
only way we can continue to grow.”

So while Robinson says Transtar
is “constantly looking to discover
something new,” he also says, “be-
fore we do it, we would make sure it
works. Otherwise it would be a dis-
service to our affiliates.”

Transtar currently has close to
1,500 affiliates. Robinson attributes
65% of the network’s growth in the
recent RADARs to new affiliates,
with the remainder coming from ex-
isting affiliates.

When Robinson launched Tran-
star’s AC format in 1981, his goal
was to ‘“become respectable in the
24-54 demographic.” By 1984, fol-
lowing the introduction of country
and the soft AC Format 41, a new
goal was set—to reach No. 1. “I
think our Format 41 clearly was the
breakout format. It was the first to
get significant affiliation,” he says.
“Once we achieved that respectabil-
ity level our audience really started

BROADGAST
oERVIGES

GET YOUR
MESSAGE TO
KEY RADIO
STATION
PERSONNEL.
PLACE YOUR AD
TODAY.

CALL
1 (800) 223-7524
ASK FOR
JEFF SERRETTE
IN NY STATE

1(212) 536-5174

taking off.”

The other Transtar formats in-
clude the Oldies Channel, the adult
standards AM Only, and Niche 29.
Recent additions include the AC/
easy hybrid of Special Blend (Janu-
ary 1988) , and the distribution of Al
Ham’s Music Of Your Life (March
1989), CNN Radio News, and CNN
Headline News (Billboard, June 3).

Another cornerstone in Tran-
star’s growth, Robinson says, was
the building of the management
team. “When we first started out
we were a small group of people try-
ing to do everything.” That changed
two years ago when Gary Fries
signed on as president. Fries
brought in additional staffers and
handled the day-to-day operations
of the network, allowing Robinson
to concentrate on Transtar’s rapid
growth.

Marketing agreements, first with
Katz Radio, and later with United
Stations, that have allowed Tran-
star to be “totally focused on pro-
gramming’' have also been a key in-
gredient to the network’s success,
Robinson says. While SMN was re-
cently acquired by giant ABC, Tran-
star has steered clear of such deals.
“At one time or another just about
every network has had some discus-
sions with us,” says Robinson.

“We were obviously aware of the
type of growth we were experienc-
ing, so we were looking for a pro-
posal that would be more beneficial
to us.”” The United Stations deal
gave Transtar the sales muscle it
needed, without having to merge
with a larger network.

Weekly programs such as “Super
Gold,” “Romancin’ The Oldies,”
and “Radio Kandy” are ‘“‘a lower
priority, but are becoming an in-
creasingly important part of the
business,” Robinson says. Although
Transtar is set to launch “Hangin’
With Hollywood” (Billboard, Aug.
19) on Sept. 16, at this point Robin-
son is more concerned with quality
than with quantity. “Our goal is not
to put on 69 shows and hope that 56
succeed,” he says.

CBS NEWS SPECIALS

“Europe 1989: The Legacy Of
World War I1,” a 15-part series an-
chored by CBS News correspondent
Dan Rather is set for broadcast
Saturday and Sunday (26-27). The
broadcast is the third in a series of
multipart specials coinciding with
historical events produced by the
new CBS News Special Broadcast
Unit. Previous specials have includ-
ed “Man In Space” in July and
“Woodstock: Generation Of
Change” earlier this month. CBS
also recently launched ‘““Charlie
Rose & Company,” a 30-minute
weekly round-table discussion with
CBS News correspondents on topi-
cal issues of the week.

AROUND THE INDUSTRY

MJI Broadcasting and the New
Orleans Artists Against Hunger
and Homeless will co-present the
fifth annual NOAAHH benefit con-
cert on Sept. 13 at the Municipal Au-
ditorium in New Orleans, coinciding
with the opening day of the Nation-
al Assn. of Broadcasters conven-
tion. MJI is offering a live broadcast
of the concert to radio stations
across the country.

Premiere Radio Network’s “Live
From Hollywood” remote service
will resurface Sept. 11-15 as Fox
Broadcasting and Premiere join
forces to promote the Emmy
Awards. Thus far, KVIL Dallas,
WFOX Atlanta, KZZP Phoenix,
WBZZ Pittsburgh, WHCN Hart-
ford, Conn., KLSY Seattle, and
WKLH Milwaukee are signed on
for broadcasts to originate from the

NETWORKS

SYDIGATION

by Craig Rosen

Sheraton Universal hotel. The
broadcast is available on a market-
exclusive barter basis; in return for
the rights to the show, participating
stations will run promotional spots
for the Emmys and Fox-TV.

Sears, Roebuck & Co. will spon-
sor weekly college football broad-
casts on the PIA Radio Network.
The “Sears College Radio Game Of
The Week” broadcasts, which will
include two games each Saturday,
will be heard on more than 150 sta-
tions ... Bert Kleinman, who has
written and produced various
Westwood One series and specials,
has been named producer of “Ca-
sey’s Top 40 With Casey Kasem.”

On The Radio has added the “On
The Radio Countdown Compan-
ion,” which is similar to Premiere’s
“Plain-Rap,” but is provided to “On
The Radio” affiliates free of charge
... Former KDHT Denver GSM
Dennis W. Lamme has been named
Transtar’s director of major market
affiliations. Also at Transtar, Pat-
rick K. Crocker has been named
Gulf States regional manager; and
Gene Ferry has been named South-
east regional manager.

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Aug. 25-27, The Rolling Stones, The British In-

vasion Series, United Stations Programming Net-
work special series, 90 minutes.

August 25-26, .38 Special, On The Radio, On
The Radio Broadcasting, one hour.

Aug. 25-27, Fabian/Kim Basinger/Julian Len-
non, Cruisin’ America With Cousin Brucie, CBS
RadioRadio, three hours.

Aug. 25-27, Natalie Cole, On The Move With
Tom Joyner, CBS RadioRadio, three hours.

Aug. 25, Kool & The Gang, Star Beat, MJI
Broadcasting, one hour.

Aug. 25-27, Dead Or Alive/Steve Martin/Ka-
trina & The Waves, Party America, Cutler Produc-
tions, two hours.

Aug. 25-21, the Jets Story, The Weekly Special,
United Stations, 90 minutes.

Aug. 25, Motley Crue, Metalshop, MJI Broad-
casting, one hour.

Aug. 26-27, Soul Il Soul/Eric Gable/Joe Sam-
ple, RadioScope, Lee Bailey Communications, one
hour.

Aug. 27, Don Henley/Pete Townshend/Trevor
Rabin, Powercuts, Global Satellite Network, two
hours.

Aug. 27, Paul McCartney, Hitline U.S.A., James
Paul Brown Entertainment, one hour.

Aug. 28, John Belushi/Gilda Radner/“The
Woodstock Zone,” National Lampoon Original Ra-
dio Hour, Premiere Radio Networks, 30 minutes.

Aug. 28, Mick Jones, Rockline, Global Satellite
Network, 90 minutes.

Aug. 28-Sept. 3, Alvin Lee, The World Of Rock
With Scott Muni, DIR Broadcasting, four hours.

Aug. 28-Sept. 3, the Moody Blues, King Biscuit
Flower Hour, DIR Broadcasting, one hour.

Aug. 28-Sept. 3, Ricardo Silveira, The Jazz
Show With David Sanborn, Westwood One Radio
Networks, two hours.

Aug. 28-Sept. 3, Tears For Fears, Rock Over
London, Westwood One Radio Networks, one
hour.

Aug. 28-Sept. 3, Steve Winwood, Superstars
Rock Concert Series, Westwood One Radio Net-
works, 90 minutes.

Aug. 28-Sept. 3, Guest DJ: Mr. Big, High Volt-
age, Westwood One Radio Networks, two hours.

Aug. 28, Queen/Talking Heads, Classic Cuts,
MJI Broadcasting, one hour.

Aug. 28, Pete Townshend, Rock Today, MJI
Broadcasting, one hour.

Aug. 28, Willie Nelson, Country Today, MJI
Broadcasting, one hour.

Aug. 28-Sept. 3, Jackson Browne, Off The Rec-
ord With Mary Turner, Westwood One Radio Net-
works, one hour.

Aug. 28-Sept. 3, Gary Morris, Westwood One
Presents, Westwood One Radio Networks, one
hour.

Aug. 28-Sept. 3, “John Lennon/Plastic Ono
Band” Rough Mixes, The Lost Lennon Tapes,
Westwood One Radio Networks Special Series,
one hour.

B )

Schmooze The Right Folks. “Do The Right Thing" director Spike Lee made a
nationwide tour of black radio to promote his film and its soundtrack. Lee,
center, is seen here with KMJQ (Majic 102) Houston’s PD Mike Stradford, Jim
Snowden, and Bobrie Jefferson, aa weil as Motown's Terry McGill.
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o Bl Compiled from national album rock
‘ﬁé 'u_)é ;o ‘,""5 TITLE radio airplay reports. ARTIST
kx| 25 | Q2 |8 (x) LABEL & NUMBER/DISTRIBUTING L ABEL q
*nx NO.1T » »
Q 3 4 7 FREE FALUN' TOM PETTY
1 week at No. 1
@ 5 8 ] WILL NOT GO QUIETLY DON HENLEY
GEFFENLP CUT
@ 6 6 9 EAVEN WARRANT
COLUMBIA 38-68985
4 1 2 12 hcquHE DAY BEGIN THE CALL
5 2 3 10 FORGET ME NOT BAD ENGLISH
EPIC 34-68946/EPA.
@ 7 10 4 SOMETHING TO HOLD ON TO TREVOR RABIN
ELEKTRA LP CUT
@ 9 17 4 CHEER DOWN GEORGE HARRISON
WARNER BROS. LP CUT
8 4 1 1 CROSSFIRE STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC LP CUT/E PA.
o [ o |7 [ u ] oNmesne TANGIER
14 19 8 CHASING YOU INTO THE LIGHT JACKSON BROWNE
ELEKTRA LP CUT
T0 GO
u | uu o [ iOhGHATOCE STEVEE NCKS
12 |15 | 12| u | ISANDUIE, SKID ROW
NOTHIN’ YOU CAN DO ABOUT IT RICHARD MARX
13 13 16 6 EMILP CUT
14 12 9 3 PTI&NTIC puT PETE TOWNSHEND/THE WHO
D 15 | % | 6 | FHLYROL BLUE MURDER
18 2 4 !LsgygT ENOUGH STARSHIP
@ 2 37 3 JUST WANNA HOLD MICK JONES
ATLANTIC LP CUT
21 27 5 LOVE CRIES STAGE DOLLS
CHRYSALIS 23366
2 34 3 WHEN THE NIGHT COMES JOE COCKER
CAPITOL LP CUT
2 17 13 13 NEED A LITTLE TASTE OF LOVE THE DOOBIE BROTHERS
CAPITOL 44441 =
* % % FLASHMAKER # # % .l
@ NEW) 1 CALL IT LOVE POCO
OR A HEARTBREAK WINGER
2 |0 |8 |15 :‘T‘E}N?.%? 28,
23 20 21 9 !3&?&'3;" R(E'i’,%‘ll’SEMUCH BODEANS
3| 4| 3| B ALICE COOPER
% 30 28 9 ﬁm:lzrsi SHOES TORA TORA
@ 35 49 3 ORDER OF. .. ANDERSON, BRUFORD, WAKEMAN, HOWE
ARISTA LP CUT
A TEXAS
AN RN R s
28 | 2 2 6 Z(ReSIT)A(‘;}JCIﬂTBO LITTLE FEAT
@] » | — o] TR BILLY SQUIER
»|=|wle]Swageyos E
31 16 11 10 &'!&55‘?292‘ THE INNOCENCE DON HENLEY
P A
27| n 2 17 wrgt;ggz DOWN A DREAM TOM PETTY
# % %# POWER TRACK * # &
@ 5 | — 2 LET'S SHAKE IT UP TEN YEARS AFTER
l::{cm INDIO
@[ s | a1 | 5 | HARDS
IGHTRAI GUNS N' ROSES
3| % | 3|5 | e
@ NEW)D 1 hl:(:EAAﬁLlNG HANDS ELTON JOHN
@ 40 48 4 ACHIN’ TO BE THE REPLACEMENTS
SIRE LP CUT/REPRISE
% | — 2 DON'T LOOK BACK FINE YOUNG CANNIBALS
1.R.S. 53635/MCA
39 39 83 5 AATEADNIT%TLgnuTO THAT RUSH MR. BIG
49 | — 2 LOVE SONG THE CURE
e ELEKTRA 7-69280
a1 41 2 4 IENIROPN'T BELIEVE IN LOVE QUEENSRYCHE
42 33 2 13 98#(’;{ PA!OYOU LOVE ME BILLY SQUIER
WORLD TRADE
@ Newp | 1 | T R maC
“ 27 15 1 H‘&I}E E_IgQILER WHITE LION
85 28 20 8 JACKIE BROWN JOHN COUGAR MELLENCAMP
MERCURY 874 644-7/POLYGRAM
RE-ENTRY 5 ?ggg‘ﬂ chl; TTHE BORDER THE DOOBIE BROTHERS
a7 | 3 23 10 AATEA';'TECNLE CIETA FRIEND PETE TOWNSHEND
GREAT WHITE
a e wlo | MeThson
AND ROCKETS
9 | 32| 3 | 16 | SN LOVE
50 M | 25 4 5&&3&}5&& BORIS GREBENSHIKOV

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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(Continued from page 14)

Leland in seniority among subcom-
mittee Democrats.

According to Marshall, another
crash victim who “will be missed
tremendously” is Leland’s chief of
staff, Patrice Johnson. He credits
her with the recent warming of Le-
land’s relations with the NAB.

Jim Winston, executive director
of the National Assn. of Black
Owned Broadcasters, expressed
confidence that Rep. Collins will
“step in and fill the void” left by Le-
land’s death. Calling Leland NA-
BOB’s “main source of support in
Washington,” he lauded the con-
gressman’s aid in blocking the
Fowler FCC from rolling back mi-
nority policies.

At urban KMJQ (Majic 102) Hous-
ton, PD Mike Stradford says,
“From the outpouring we’ve seen
he obviously was well-liked and re-

MOSCOW FEST

(Continued from page 13)

A Gostelradio official, who acted as
the WNEW crew’s escort, was in the
booth during the broadcasts. “His
presence in the room was felt,” Her-
man says. ‘“We felt slightly inhibited.
What we said on the air to our listen-
ers is that we have a lot more to tell
you on Monday and Tuesday, but we
don’t want to be inhospitable.”

“It wasn’t our goal to cover it like
‘The MacNeil/Lehrer Report’ or Dan
Rather,” Herman adds. ‘“Our mission
was to give the New Yorkers a
chance to see their Muscovite coun-
terparts, and what they do for a night
on the town.”

WNEW complemented its cover-
age with a taped interview with Billy
Joel focusing on his U.S.S.R. experi-
ence. In addition, Jon Bon Jovi guest-
ed for an hour of the WNEW morn-
ing show Aug. 11.

Herman and company also took
phone calls from listeners in New
York. “Just being there and being
able to answer questions from Russia
while we were experiencing it was a
tremendous highlight. So was being
in the street, recording our experi-
ences, and putting them on the air
hours later,” Herman says. ‘“We real-
ly used radio to its fullest on both the
technological side and the program-
ming end.”

According to WW1 project engi-
neer Bob Demuth, who worked with
Mastrey and Herman, technically
there were not many problems. “The
biggest problem in working with the
Soviet Union is that the Soviet people
don’t work at our pace.”

WRDU’s Reynolds, who traveled
on the “Magic Bus” plane with the
musicians, called the trek “a once-in-
a-lifetime” experience. “If the report-
er is right and handles it properly, the
listeners vicariously experience some
things that they may never be able
m.’!

Reynolds took his listeners on an
aural travelog, including stops inside
the Kremlin and the changing of the
guard at Lenin’s tomb.

Herman, Reynolds, and Mastrey
also spoke of their experiences with
the Russian people, and trading some
of their possessions, such as rock T-
shirts and cigarettes for Russian sou-
venirs. ‘“We were treated like gods by
the younger people,” she says. “But
Russia’s not a vacation spot at the
top of my list.”

spected in the community. The loss
here seems about the same as when
Chicago lost [the late mayor] Har-
old Washington.”

After word came last Sunday
morning that an agonizing six-day
search had ended in the discovery of
a mountainside crash site with no
hope of survivors, KMJQ marked
the tragedy with extended talk pro-
gramming that morning, special
gospel and inspirational songs, a
moment of silence, and plans to
mount a food drive in local clubs.

One broadcaster who remembers
Leland well, and even helped him
raise campaign funds, is KCOH
Houston co-owner Skipper Lee Fra-
zier. “He grew up listening to me on
the radio in the ’60s,” Frazier re-
membered, and said that after en-
tering politics, Leland frequently
dropped by the studio, a “master”
at using radio to promote himself.

ROBINSON TAPPED
Settling into his new office, rook-
ie FCC Chairman Al Sikes has

FOR WEEK ENDING AUGUST 26, 1989

named longtime government attor-
ney Kenneth Robinson to be his se-
nior legal adviser, effective Aug. 21.
As he did by appointing Charles
Schott as his chief of staff last
week, Sikes chose Robinson from
among his top aides at the National
Telecommunications and Informa-
tion Administration, where Robin-
son had been a policy adviser to
Sikes and his four predecessors.

DIVESTITURE ORDERED

California-Oregon Broadcasting
has been given 12 months to sell off
KDLI/KEKA Eureka, Calif., if it
still wants to purchase KREQ-TV in
nearby Arcata. Because the TV sta-
tion’s city-grade contour covers Eu-
reka, the purchase created a prohib-
ited combination of radio and TV
properties in the same market.
While agreeing to delay the spinoff
for a year, the FCC did not grant
the kind of waiver to its one-to-a-
market rule that it now routinely
considers in larger markets crowd-
ed with many radio and TV signals.

MODERN ROCK TRAcKS-

A cz»_ Compiled from Commercial and
v A A
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EE | ¥ | 22 | 5 | LABEL & NUMBER/DISTRIBUTING LABEL
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3 1 1 7 CHANNEL z THE B-52'S
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CHAMELEON LP CUT
6 | — 2 BETWEEN SOMETHING AND NOTHING THE OCEAN BLUE
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IR.S. 53695/MCA
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@[ 1 | » | 3 | swmrerome
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VIRGIN LP CUT
17 13 { 24 3 gEAF!.EIEIu% lEUT TO CAROL STAN RIDGWAY
NEwp | 1 | HEYLADIES BEASTIE BOYS
‘D 2 | 28 3 LOVE CRUSHING FETCHIN BONES
CAPITOL LP CUT
n | s | s |7 | You oo oerwiuc Eo0 O
21 | 10 | 3 | 13 | DISAPPOINTED PUBLIC IMAGE LTD.
@ 2% | — 2 ACHIN’ TO BE THE REPLACEMENTS
SIRE LP CUT/REPRISE
@[ newp | 1 | sMoxcrmes IOl
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H
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28 17 1 8 ERIAENISL@RELNG LOVE u2
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30 12 16 4 EIMEInyN S IN HERE TIN MACHINE

Billboard, copyright 1989. () Tracks with the greatest airplay gains this week.

20

www americanradiohistorvy com

BILLBOARD AUGUST 26, 1989


www.americanradiohistory.com

B104 Baltimore— (I to r) Chuck Morgan, PD; WAPE-FM Jacksonville- (I to r) Tim Bennett, Producer; Bill Pasha, PD; Marge Fizzy,
Shadoe; Gary Murphy, Afternoon Personality. Morning Drive Personality; Shadoe; Hoyle Dempsey, Morning Drive Personality.

Y100 Miami— Y Moming Zoo Crew (I to ¢) Captain Y, KDWB-FM Minneapolis— Q102 Cincinnati— Shadoe with OM &
Athlete’s Foot, Shadoe, Bobby Mitcheli, Super Dave. Shadoe with Brian Phiiiips, PD. Morning Zoo Keeper Jim Fox.

WITH SHADOE STEVENS

AMERICA’s #1 COUNTDOWN SHOW

Dave Robbins, PD; Shadoe; Shawn ireland, News Director. : ABC Watermark @
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CURRENT PLAYLISTS OF THE NATION’S LARGEST

POWER PLAYLISTS.

AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 mililon.

GOLD—Stations with a weekly cume
audlience between 500,000 and 1 miliion.

SILVYER—Stations with a weekly cume
audience between 250,000 and 500,000.

26 24 Pajama Party, Yo No Se EX EX BulletBoys, Smooth Up 25 26 Waterfront, Nature Of Love £X  EX Cher, If | Could Turn Back Time EX EX Expose, When | Looked At Him
27 21 Neneh Cherry, Butfalo Stance EX EX Tangier, On The Line 26 30 10,000 Maniacs, Trouble Me EX EX Seduction, (You're My One Ard Only) T EX EX Neneh Cherry, Kisses On The Wind
28 19 LL CoolJ I'm That T(Re Of Guy EX EX Chuckii Booker, Turned Away 27 EX Starship, It's Not Enough EX EX B-52's, Love Shack EX EX Cher,If I Could Turn Back Time
: 29 22 Dels Soul, Me Myself And ! EX EX Paul McCal , This One 28 EX  Neneh , Kisses On The Wind EX EX Bon Jovi, Lay Your Hands On Me £X  EX Eddie Murphy, Put Your Mouth On Me
- A0 —  Covergirls, My Heart Skips A Beat EX EX  Starship, It's Not Enough 3 KX Voune M.C., Bust A Move EX EX Young M? %usl A Move
/’ | [@ A31 —  Chuckii Booker, Turned Away 30 EX The Cure Love Son
=) | b AS2 Y bonnalSmmmerlovelaboutiolChange EX Xl gorl}'on ol el A 7
—  Nikki, If You Wanna X Dion, And The Night St till ”/
m;s.( A — Jody Watley With Eric B. & Rakim, Fri 95 /e
A — Fine Young Cannibals, Don't Look Back P,
New York 0.M.: Steve Kingston 94 h = g;-ed' Rl‘t"llc?u And Life D z
1 2 New Kids On The Block, Hangin' Tough ' . .
2 1 Rickard Right Here Wal.‘ting . ! "_‘ . A Detroit P.D.: Gary Berkowitz /</""‘
3 3 Sewl it Sesl, Keep On Movin’ Pittsburgh P.D.: Bill Cahill 11 Richard Marx, Right Here Waitin
4 4 Bobby Brown, On Qur Own (From 1 2 Great White, Once Bitten Twice Shy 2 3 Don Henley The End 0f The Inncence | HOUStoN P.D.: Adam Cook
2 }: g:am% H?:rted :24 g m:ﬁ:‘nmog‘on\y g:nel(FE'yo:sl 2 6 giom Estefan, Don’t Wanna Lose You % 2 Paula Abdul, Cold Hearted ,
7 6 Martka, foy Saders Los Angeles P.D. Steve RIVErS | & & Pavla Abou, Coid Hoarted 34 S il oy bt Keow Me By N | 3 3 Kanyn Wie, Socret Rendemmass 0
: lg it Shol\:et Me With Your Love % ; zwharwarx,#'iegtghbl:e Wailin&[ " g ; ilid a':s.és mémk Hangin’ Tough 6 8 Cher, if | Could Turn Back Time 4 1 Richard Marx, Right Here Waiting
Dina, e ew Kids On Hangin’ Tougl ew On ) { 7 7 Benny Mardones, into The Night 5 14  The Cure, Love Son
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14 16 Love And Rockets, So Alive 7 11 Glona Estefan, Don't Wanna Lose You 11 14 Cher, I | Could Turn Back Time 3 2 Bobby Brown, On Our Own (From 12 13 Katnina And The Waves, That's The Way 10 Winger, Headed For A Heartbreak
15 18 Karyn White, Secret Rendezvous 8 10 Paula Abdul, Cold Hearted 12 15 Donny Osmond, Sacred Emotion 4 9 Gloria Estefan, Don't Wanna Lose You 13 3 Fine Young Cannibats, Good Thing 11 12 Jody Watley With Eric B. & Rakim, Fri
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19 25 GKiH Vani, Girl I'm Gonna Miss Yo 12 12 Donn{ Osmond, Sacred Emotion 16 18 Soul It Soul, Keep On Movin 8 10 The Jeff Healey Band, Angel Eyes 17 19 Beach Boys, Still Crusin’ 15 22 Skid Row, 13 lnd Life
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5 S in My b Washington P.D.: Lorrin Palagi SRR 2 et Cold Hearted X S‘.wﬁbﬁ,m‘gg'.‘ One
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7526 Cyndi Lauper My First Night Without A29 Michael Bofton, Soul Provider EX EX The Graces, Lay Down Your Arms i 18 19 Cinderella, Gypsy Road
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2 EX  Fie Young Cannibals Don't Look Back 1 S Richard Mars, Right Here Waiti 22421 Milli Vaniiti, Girl I'm Gonna Miss Yo 23 23 Kevin Raleigh, Moonlight On Water EX EX  Howard Jones, The Prisoner 16 17 Soul Il Soul, Keep On Movin®
23 38 Tifamy 10 The Lover, Not The Love D e o % 2 Skid Row, 18 And Life EX EX Bad English, Forget Me Not 17 18 Neneh Cherty, Kisses On The Wind
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Lauper, My First Night Withou A4 —  Madonna, Cherish | 15 18 Don Henley, he End Of The Innocence 20 20 Sweet Sensation, Hooked On You 23 EX Skid Row, 18 And Life 9 e
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“1 know that you know,
I’ve seen your face before
A bad dream, so mean,
rockin’ me down
like a slot machine...”

— Winger

’
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10 15 Great White, Once Bitten Twice Shy 22 28 Skid Row, 18 And Life 21 16 Simply Red, If You Don’t Know Me By N
11 13 Chuckii Booker, Turned Awa) 23 25 Cyndi Lauper, My First Night Without 22 24 Neneh Cherry, Kisses On The Wind
12 7 Bobby Brown, On Our Own (From 28 26 Fine Young Cannibals, Don't Look Back 23 25 Babyface, It's No Crime
13 9 Sweet Sensation, Hooked On You 25 27 Prince, Part{ Man 24 28 [Expose, When | Looked At Him
14 17 Milli Vanilli, Girl I'm Gonna Miss Yo A26 — Roxette, Listen To Your Heart 25 21 Chuckii Booker, Turned Away
15 23 Cher, if | Could Turn Back Time 27 29 Starship, It's Not Enough 26 26 Eddie Murphy, Put Your Mouth On Me
16 16 Donny Osmond, Sacred Emotion A28 — Expose, When | Looked At Him 27 29 Madonna, Cherish
17 25 Madonna, Cherish 29 30 Michael Morales, What | Like About Yo 28 30 Michael ﬂwnn, Soul Provider
18 18  Michael Damian, Cover Of Love A30 — Neneh Chmq. Kisses On The Wind 29 EX Vesta Williams, Congratulations
19 21 Howard Jones, The Prisoner A —  Elton John, Healing Hands A30 — Bobby Brown, Rock Wit'cha
22 Michael Botton, Soul Provider A — The Graces, Lay Down Your Arms A —  Sharon Bryant, Let Go
21 24 Bee Gees, One A — Dino, Sunshine
22 29 Eddie Murphy, Put Your Mouth On Me A — Kon Kan, Puss N’ Boots
23 13 Karyn White, Secret Rendezvous
24 Dino, | Like It
25 Young M.C., Bust A Move =
2% 28 The Jets, You Better Dance
27 31 Prince, Party Man
28 32 Paul Shaffer, When The Radio ts On
BB Coeantugh Tk 115
rayson Hugh, Tal ver i i .
31 39 Seduction, (You're My One And 0n|y\;{T Minneapolis P.D.: Gregg Swedberg Seatt) P.D- Casey Keatin
32 3 Katrina And The Waves, That's The Way 1 2 Richard Marx, Right Here Waiting eattie .D.. Lasey 8
A33 — Warrant, Heaven 2 4 Paula Abdul, Cold Hearted 1 1 Richard Marx, Right Here Waiting
34 37 Fine Young Cannibals, Don't Look Back 3 3 Donny Osmond, Sacred Emotion 2 8 New Kids On The Block, Hangin" Tough
35 38 Expose en | Looked At Him 4 §  Warrant, Heaven 3 $  Paula Abdul, Cold Hearted
A3 — The Jeff Healey Band, Angel Eyes 5 6 Great White, Once Bitten Twice Shy 4 10 Gloria Estefan, Don't Wanna Lose You
37 40 Sharon Bryant, Let Go 6 9 New Kids On The Block, Hangin' Tough § 6 Karyn White, Secret Rendezvous
A — Covevﬁins. My Heart Skips A Beat 7 8 Karyn White, Secret Rendezvous 6 7 Jody Watley With Eric B. & Rakim, Fri
A39  — Elton John, Healing Hands 8 7 Bobby Brown, On Our Own (From 7 9 Don Henley, The £nd Of The Innocence
§ 16 Gloria Estefan, Don't Wanna Lose You 8 2 Bobby Brown, On Our Own (From
10 14 Cher, If | Could Turn Back Time § 11 Donny Osmond, Sacred Emotion
11 11 Don Henley, The End Of The lonocence 10 12 The feff Healey Band, Angel Eyes
12 13 Jody Watiey With Eric B. & Rakim, Fri 11 4 Great White, Once Bitten Twice Shy
13 17 Winger, Headed For A Heartbreak 12 14 Skid Row, 18 And Life
\ N e 14 18  Neneh Cherry, Kisses On The Wind 13 3 Dino, 1 Like It
=—"""100.7 FM’ 15 15 Howard Jones, The Prisoner 14 17 Cher, If | Could Turn Back Time
SUDSTIAIC ETATION, {g 2 aur&a)ce, Slézwqr hMe With Your Love }g %g Surface, Sh%wszMexvnh m;r Ll?ve
i . 25 Madonna, Cheris| Winger, Headed For A Heartbreal
Miami P.D.: Frank Amadeo | 13 % Bee Gees, One 17 19 Kattoa And The Waves, That's The Way
1 2 Glona Estetan, Don't Wanna Lose You 19 23 Skid Row, 18 And Life 18 21 Milk Vamilli, Giri I'm Gonna Miss Yo
2 1 Richard Marx, Right Here WaitingT 20 1 Prince, Batdance (From "Batman™) 19 13 Prince, Batdance (From "Batman™)
3 4 New Kids On The Block, Hangin' Tough 21 24 Katrina And The Waves, That's The Way 20 23 Michael Bolton, Soul Provider
4 5 Paula Abdul, Cold Hearted 22 28  Milh Vanilli, Girl I'm Gonna Miss Yo 21 25 Bee Gees, One
5 3 Bobby Brown, On Qur Own (From 23 26 The Jeff Healey Band, An&ﬁl Eyes 22 26 Howard Jones, The Prisoner
6 7 Love And Rockets, So Alive 24 10 Debbie Gibson, No More me 23 27 Warrant, Heaven
7 8 Dino, | Like It 25 30 Paul Shaffer, When The Radio Is On 24 28 Madonna, Cherish
8 9 Surface, Shower Me With Your Love 26 29 Eddie Murphy, Put Your Mouth On Me 25 29 Neneh Cherry, Kisses On The Wind
9 11 Cher, If | Could Turn Back Time 27 12 Love And ockets, So Alive 26 30 Starship, It's Not Enough
10 13 Bee Gees, One 28 19 The Jets, You Better Dance 27 16 Love And Rockets, So Alive
11 6 Simply Red, If You Don't Know Me By N 29 EX Prince, Party Man 28 EX The Cure, Love Song
1210 Martika, Toy Soldiers 30 EX Starship, It's Not £nough 29 EX Cyndi Lauper, My First Night without
13 17 Karyn White, Secret Rendezvous 31 EX Babyface It's No Crime A — Roxette, Listen To Your Heart
14 16 Skid Row, 18 And Life 32 EX  Stage Dolis, Love Cries A — Living Colour, Glamour Boys
15 19 Soul 1l Soul, Keep On Movin" A — Roxette, Listen To Your Heart A — Paul haﬂer‘ When The Radio Is On
16 20 Bandera, Crusin Down Collins A — Expose, When | Looked At Him A — Texas, | Don't Want A Lover
17 15 Real Life, Send Me An Ange! ‘89 A — Fine Young Cannibals, Don't Look Back A — B-52's, Love Shack
18 EX Madonna, Cherish £X EX Beastie Boys, Hey Ladies EX €X Fine Young Cannibals, Don't Look Back
19 22 Warrant, Heaven EX EX The Doabie Brothers, Need A Little Ta
20 18 Prince, Batdance (From “Batman” EX EX Babyface It's No Crime
21 23 Neneh Cherry, Kisses On The Wini EX EX Expose, When | Looked At Him
22 30 Adrian Belew, Oh Daddy EX EX Pnnce, Party Man
2 29 Milli Vanilli, Girl I'm Gonna Miss Yo
24 21 Bon Jovi, Lay Your Hands On Me
25 27 The Cure, Love Song -
2 EX Babyface It's No Crime ]
25 Bl Mo, Pt rou Mot on M
e Murphy, Put Your Mouth On Me a
29 76 Neneh Cherry, Buffalo Stance Dallas P.D.: Buzz Bennett
A30  — Cyndi Lauper, My First Night Without 1 1 Adrian Belew, Oh Dadd&
A = Shovos Byann et § 5 Rihard Man. R ere waitng
— aron Bryant, Let Go icha arx, Rij Here Waitin, .
A — Roxette Listen To Your Heart & 10 Ml Vanilh Girl 'm Ganna Miss Yo Seattle P.D.. Tom Hutyler
EX EX Buster Poindexter, Al Night Party 5 5 Paula Abdul, Coid Hearted 1 2 Richard Marx, Right Here WaltvmgT
6 6 Debbie Gibson, No More Rhyme 2 5 New Kids On The Block, Hangin' Tough
7 7 Surface, Shower Me With Your Love 3 4 Karyn White, Secret Rendezvous
8 9 Don Henley, The €nd Of The Innocence 4 9 Paula Abdul, Cold Hearted
. 9 4 Skid Row, 18 And Life § 12 Gloria Estefan, Don't Wanna Lose You
10 8 Simply Red, f You Don't Know Me By N 6 6 Jody Watley With Eric B. & Rakim, Fri
11 11 New Kids On The Block, Hangin' Tough 7 8 Don Henley, The £nd Of The Innocence
- 12 14 Grayson Hugh, Talk It Over 8 1 Bobby Brown, On Our Own (From
13 13 Gloria Estefan, Don't Wanna Lose You 9 3 Great White, Once Bitten Twice Shy
o % f kel b b s |18 1 Dot e Cncten
. : ie Murphy, Put Your Mouth On Me eff Healey Band, Angel tyes
Columbus P.D.: Dave Robbins 16 16 Indigo Gi:lg, Closer To Fine 1215 Grapson Hogh Tal f Over
1 1 Richard Marx, Right Here Waiting 7 2 Starshig, It's Not Enough 13 16 Katrina Anc ﬁ.e Waves, That's The Way
2 3 Paula Abdul, Cold Hearted 18 21 The Jeff Healey Band, Angei Eyes 14 19 Milli Vawilli, Girl I'm Gonna Miss Yo
3 8 New Kids On The Block, HanEin' Tough 19 22 Bee Gees, One 15 17 Michael Bohon, Soul Provider
4 6 Gloria Estefan, Don't Wanna Lose You 20 20 The Cure, Love Song 16 20 Warrant, Heaven
5} 9 Great White, Once Bitten Twice Shy 21 19 Warrant, Heaven 17 18 Winger, Headed For A Heartbreak
6 2 Prince, Batdance (From "Batman™) 22 23 Karyn White, Secret Rendezvous 18 21 Neneh Cherry, Kisses On The Wind
7 4 Expose, What You Don't Know 23 18 Martika, Toy Soldiers 19 22 Howard Jones, The Prisoner
8 5 Donny Osmond, Sacred Emotion 24 25 Sharon Bryant, Let Go 20 23 Bee Gees, One
9 7 Bobb‘(arown, On Qur Qwn from 25 12 Prince, Batdance (From "Batman™) 21 24 Cher, If | Could Turn Back Time
10 13 Jody Watley With Eric B. & Rakim, Fri 26 29 Jody Watley With Eric B. & Rakim, Fri 22 25 Surface, Shower Me With Your Love
11 10 Don Henley, The £nd Of The Innocence 27 EX  Kevin Paige, Don't Shut Me Qut 23 26 Paul Shaffer, When The Radio Is On
12 12 The Jeft Healey Band, Angel Eyes 28 17 Great white, Once Bitten Twice Shy 24 27 Rick Astley, Ain't Too Proud To Beg
13 16 Skid Row, 18 And Life 29 24 Brown, Every Little Step 25 28 Soulll Soui, Keep On Movin'
14 18 Cher, If | Could Turn Back Time 30 31 Neneh Cherry, Buffalo Stance 26 29 Skid Row, 18 And Life
15 17 Milli Vanilli, Girl I'm Gonna Miss Yo 31 EX  Chnstopher Williams, Talk To Myself 27 EX  Madonna, Cherish .
16 14 Howard Jones, The Prisoner 32 32 John Cafferty & The Beaver Brown Band, 28 EX Expose, When | Looked At Him
17 21  Madonna, Cherish 33 27 Paula Abdul, Forever Your Girf A29 — Fine Young Cannibals, Don't Look Back
18 15 Karyn White, Secret Rendezvous A — Soul I} Soul, Keep On Movin’ A0 — Voun! M.C., Bust A Move
19 23 Katrina And The Waves, That's The Way A — Expose, When | Looked At Him A — The Cure, Love Son,
20 20 Dino, ! Like It A — Pnnce, Party Man A — Tom Petty, Runnin’ Down A Dream
21 24 The Cure, Love Song A — Cher, {1 Could Turn Back Time A — B-52's, Love Shack
22 25 Tiffany, It's The Lover, Not The Love A — Underworld, Stand Up
23 22 Bon Jovi, Lay Your Hands On Me A — Prince, Party Man
A24  —  Surface, Shower Me With Your Love A — Babyface, It's No Crime
A25 —  Christopher Williams, Talk To Mysetf ' l ‘ » EX EX Bonnie Raitt, Nick Of Time
¥ ® EX EX Beach Boys, Still Crusin’
EX EX The Graces, Lay Down Your Arms
EX EX Paul McCartney, This One
EX EX Michael Morales, What | Like About Yo
DX DX Toe Dosbie Brothers, Newd A it T
; . e Brothers, Ne ittle Ta
Phoenix P.D.: Bob Case EX EX Cyndi Lauper, My First Night Without
S D % 1 gicrl;zrd lgan, Ris:t Here ‘VaitinLg
agina D.: Ri 2 Surface, Shower Me With Your Love
ginaw . RICK -BeICher 3 3 New Kids On The Block, Hangin' Tough
1 2 Richard Marx, Right Here Waiting H 5 Paula Abdul, Cold Hearted
3 Wamant, Heaven 5 8 Milli Vanilli, Girl I'm Gonna Miss Yo
3 1 winger, Headed For A Heartbreak & 4 Bobby Brown, On Qur Own (From
4 6 Skid Row, 18 And Life 7 6 Dinollikelt
5 7 Billy Squier, Don't 237 You Love Me 8 9 Gloria Estefan, Don't Wanna Lose You
6 9 Love Ak“gdnl"ck"svH 0 AI'(‘;” 9 7 Simply Red, If You Don't Know Me By N
7 11 Paula Abdul, Cold Hearte , 10 10 Jody Watley With Eric B. & Rakim, Fri
8 12 New Kids On The Block, Hangin' Tough 11 14 Young M.C., Bust A Move
SR C sy BrownlonlOnd0wnltien 1215 Cher, If | Could Turn Back Time
10 =er‘|’r°y Lee Summer, Hey Baby 13 11 Donny Osmond, Sacred £mation
11 5 Madonna, Express Yourself 14 12 Prince, Batdance (From “Batman’)
12 16 Lita Ford, Fallin’ In And Out Of Love 15 13 Georgio, | Don't Wanna Be Alone
13 15 Guns N’ Roses, Nightrain 16 16 Stevie 8 In My Eyes
14 18 Bad English, Forget Me Not 17 20 Warram,' Heaven
1591 9fgBulietBoys ASmoothll) 0 18 18 Neneh Cherry, Kisses On The Wind
16 20 Gloria Estefan, Don't Wanna Lose You 19 21 Sinita, Right Back Where We Started F
1713 Great White, Gnee Bitten Twice Shy 20 Madonna, Cherish
1§ 21 Skid R‘”’b' Remember You 21 22 Don Henley, The End Of The Innocence
19 10 RQ""CL' ressed For Success 22 24 Soul Il Soul, Keep On Movin'
A2 — g‘r' 1' I'ke i K Ti 23 23 Chuckii Booker, Fumed Away
A2l —  Cher, Cguld Turn Back Time 2419 Karyn White, Secret Rendezvous
A2 —  Cinderella, 795( Road 25 27 Babyface, It's No Crime
23 & White Lion, Little Fighter 26 30 Seduction, (You're My One And 0"'?') 1
2417 Bon Jovi, Lay Your Hands On Me 21 29 Christopher Williams, Talk To Myselt
25 22 Simply Red, If You Don't Know Me By N 28 26 Sweet Sensation, Hooked On You
26 23 Michael Morales, Who Do You Give Your 29 EX  Expose, When | Looked At Him
27 28 Martika, Toy Soldiers A0 —  Moving Pictures, What About Me
BRI arrants Downl oI EX EX The Jelf Healey Band, Angel Eyes
29 28 Milli Vanilli, Baby Don't Fohget My N EX EX The Cure, Love Song
30 30 Paula Abdu), Forever Your Girl EX EX Beastie Boys, Hey Ladies
EX EX  Sharon Bryant, Let Go
P ———
Minneapolis ’ P.D.: Brian Philips
1 1 Richard Marx, Right Here Waiting San Diego P.D.: Garry Wall
2 3 New Kids On The Block, Hangin' Tough 1 1 Dino, | Like It
37 Warant Heaven 2 2 Surface, Shower Me With Your Love
4 Karyn White, Secret Rendezvous 3 4 Bobby Brown, On Our Own (From
3 Bobby Brown, On Our Own (From 4 5 New Kids On The Block, Hangin' Tough
6 Donny Osmomy Sacred Emotion 5 9 Paula Abdul, Cold Hearted
710 Cher, If | Could Turn Back Time 6 10 Richard Mars, Right Here Waiting
8 11 Gloria Estefan, Don't Wanna Lose You 7 3 Martika, Toy Solgle(s
9 12 Eddie Murphy, Put Your Mouth On Me 8 11 Seduction, gYou're My One And Only) T
10 Prince, Batdance (From "Batman") 9 6 Prince, Batdance (From “Batman™)
11 14 Don Henley, The End Of The nnocence 10 13 Soul Il Soul, Keep On Movin'
1213 Great Whife, Once Bitten Twice Shy 118 Karyn White, Secret Rendezvous
1319 Milli Vanilli, Girl 'm Gonna Miss Yo 1217 Mill Vanilli, Giri U'm Gonna Miss Yo
14 9 Dino, I Like It 13 15 Young MC. Bust A Move
15 4 Bon Jovi Lay Your Hands On Me 14 LL Cool J,'I'm That Type Of Guy
16 17 Michael Bolton, Soul Provider 15 18 Sweet Sensation, Hooked On You
1720 Bee Gees, One 16 19 Gloria Estefan, Don't Wanna Lose You
18 22 Madonna, Cherish 17 12 Milli Vanilii, Baby Don't Forget My N
19 23 Surface, Shower Me With Your Love 18 20 Jody Watley With Eric B. & Rakim, Fri
20 21 Jody Watley With Eric B. & Rakim, Fri 19 18 Stevie B, In My Eyes
21 24 The Cure, Love Song 20 22 The Cure, Love Song

AT THIS WEEKEND’S Jack The Rapper
Family Affair convention in Atlanta, recent-
ly appointed WVEE (V103) Atlanta PD Mike
Roberts will be keeping a fairly low profile.
“It’s an extremely busy time of year for the
station,” he says.

Indeed, on the Friday of this interview,
Roberts says he had “worked with [APD]
Keith Pollard on the new adds for the week-
end; handled four promotions that begin on
Monday; taken care of the weekend sched-
ule; sat down with my producer to plan next
week’s morning show; talked to the sales
people about some pending promotions with
clients; worked with my assistant on any pa-
per work; written two letters to listeners;
gone to lunch with the public affairs director
of a local TV station,” and done at least one
other interview. And when this one ended,
there was a meeting on fall and winter pro-
motions waiting to take place.

And he had done the morning show. After
a six-year programming career that included
WCIN/WBLZ Cincinnati, WIGO Atlanta,
and the short-lived WBUS Atlanta, Roberts
was quarterbacking mornings on V103 and
resisting any attempts to lure him back into
the programming ranks.

So when V103 PD Ray Boyd left to pro-
gram WBLS New York in
April, Roberts says, “I

its last direct competitor, WEKS (Kiss 104),
now country WYAI (The latter switched at
the end of the spring book).

So where a lot of the talk at last year’s
Rapper was about what Z93 might do to
V103, this year there’ll be a lot more specula-
tion about when somebody else will try ur-
ban in Atlanta. Roberts doesn’t think that
will be anytime soon. “Z93’s format switch
had . . . a lot to do with revenue. We have an
excellent sales department, and with a lot of
advertiser bias in this market, they’re only
going to buy one station.

“Z93 was never a direct competitor. They
were just a top 40 that played a lot of black
records. Their marketing plan was to the
white population. There was no involvement
in the community. The only black thing they
tied into was concerts; they weren’t about to
co-sponsor an NAACP dinner. In fact, their
sales department spent lots of time on the
street apologizing for the format.”

With no direct competition, Roberts says,
V103 is “a little broader in appeal. We have
to appeal to all the demographics that are in-
terested in urban music.” A recently moni-
tored p.m. drive sample of V103 included
Teddy Riley & Guy, “My Fantasy”; Skyy,
“Start Of A Romance”; Surface, “Shower
Me With Your Love’’;
Donna Allen, “Serious”;

was quite adamant about
not taking it. I'll be hon-
est. Morning people are
relatively well-paid and
have relatively few head-
aches. Also, I wasn’t sure

‘The air staff and
the GM wanted me
to take the PD job’

Soul II Soul, “Keep On
Movin' ”’; After 7, “Heat
Of The Moment’’; and
Grady Harrell, “Sticks &
Stones.”

Roberts is hesitant to

that I wanted to go
through the stress in-
volved of managing a staff or having to deal
with the competitive angle when my concen-
tration was on mornings.”

What changed Roberts’ mind was a month
as acting PD. After that, he said, “The air
staff really wanted me to do it. The general
manager really wanted me to do it. And I
thought the station was doing really well
and I didn’t want it to regress by having
somebody new tear it apart—not that I
thought anybody else would destroy it, but
there’s always that fear of somebody trying
to reinvent the wheel.”

So far, Roberts says, he has survived the
multiple posts by ‘“using the model that
worked well in New York for [then-WHTZ
(Z100) PD] Scott Shannon. I got a good APD,
I got a good MD in Kenny Diamond, and a
personal secretary, and that alleviated a lot
of the headaches.”

As for the new job’s impact on the morn-
ing show, “It’'s No. 1 now; it wasn’t No. 1
when I took the PD job. If anything, it's been
a positive. I have a strong producer, side-
kick/sports person, news anchor, and traffic
person. They all know what their roles are
and handle them well. All I have to do is walk
in and be the ringmaster.”

And V103, which went 8.8-9.9 12-plus this
spring, is also No. 1 again, up from fourth
last book. Some of that progress comes from
just hanging in. Since last year, V103 has
outlived crossover Z93, now classic rock, and

discuss any other differ-
ences between Boyd’s
V103 and his version. “V103 was a well-pro-
grammed machine during Ray’s tenure and
did not need to be adjusted dramatically in
any way.” He does, however, allow that he
has loosened the jock presentation some-
what and raised the energy level.

“My stations have always sounded young
and energetic, that's my personality. Ray
was more conservative than I was, and for
him it worked. I'm also in a situation where I
can do what I want to do. When somebody
asks you to take a job, they don't fight you
about it. So I've probably had a little more
carte blanche, only because of the situation.”

During the spring book, V103 gave away
three $10,000 prizes in a money-songs con-
test, then a $20,000 grand prize, because “in
the black community, nobody had ever given
away big money to black listeners.” This
summer, it has an office listening promotion.

Roberts says that in his four-year hiatus
from programming, he has “learned to ob-
serve a lot more. Learned to listen to the lis-
teners’ needs a lot more. Learned to be more
patient with the announcers—I think. I've
also learned to balance research and gut. I
had no real research to work with in the past.
Now, I'm a research nut, but I’ve been care-
ful not to let it dictate every move.

“We're programming now as if we had a
competitor. We won’t be happy with any 12-
plus share that’s not an improvement over
the one before it.” SEAN ROSS
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Eckstine Reflects On Wing’s
Third Successful Year With
Bryant, Williams, T!'TIT!

BY DAVID NATHAN

LOS ANGELES With the success
Wing Records has enjoyed in its al-
most three-year history, senior
VP/GM Ed Eckstine is under-
standably proud. Aside from
launching the recording career of
Vanessa Williams with a gold-plus
album (she scored four top 10
black singles and one top 10 pop
hit), the PolyGram-owned and dis-
tributed label has scored with Bay-
area-based Tony! Toni! Toné!
(whose debut album, “Who?,” is
still charting after 15 months), and
is experiencing immediate re-
sponse to the debut of former At-
lantic Starr lead vocalist Sharon
Bryant. Eckstine, son of legendary
jazz vocalist Billy Eckstine, notes
that Wing is also scoring with sin-
ger/songwriter Michael Morales’
top 20 hit, “Who Do You Give Your
Love To?,"”” and U.K.-based Xy-
mox, whose “Obsession’” was a top
10 dance/rock record.

“When I talked about working
with the company with Dick Asher
[at PolyGram], the plan was to cre-
ate a West Coast-based label for
PolyGram, a multimusical entity
with no particular boundaries,”
says Eckstine, whose industry ca-
reer includes a 10-year stint with
Quincy Jones’ production compa-
ny, which ended in 1984 with Eck-
stine as executive VP/GM; and
two years as VP of A&R, black
musie, at Arista. “By virtue of be-

ing black and black music being
the area in which I had developed
creative acumen and professional
credibility, it made sense for us to
put Wing on the map initially with
black music artists.”

Eckstine’s first signings includ-
ed female trio Lace (whose first
single, “My Love Is Deep,” gave
Wing its first top 10 hit in 1987),
Bryant, and Williams. “Vanessa’'s
husband/manager, Ramon Her-
vey, and I had known each other
for a while, and [ was familiar with
Vanessa’'s vocals from the track
she did with George Clinton [“Do
Fries Go With That Shake?"’] in
1985,”” explains Eckstine. “‘Of
course, I knew she had a certain
name value, but I was real inter-
ested in what she had to do musi-
cally, getting past any precon-
ceived notions about her musical
talent.” Eckstine says that once he
met with Williams, he “realized
that the trump card was that she
could sing, that she deserved the
shot.”

When Michael Johnson, then
Wing's VP of promotion, informed
Eckstine about a Bay-area band
he’d seen showeasing in Los Ange-
les, the executive was enthused by
an initial demo, but felt the group
needed work. “When [manager]
David Lombard told me about a
group that his clients [producers]
Denzil Foster and Thomas McEIl-
roy were working with and it
turned out to be T!'T!T!, I knew we

(Continued on page 27)
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San Francisco

P.D.: Bernie Moody
Babyface, It's No C:

Stephanie Mills, Somethmg In The Way (You Make
Soul 11 Soul, Keep On Mov:

Riley Futunng (;uy My Fantasy (From “Do
aula Abdul, Cold Hi
Prince, Batdance (Fvom Batman .
Bobby Brown, On Our Own (From “Ghostbusters 11"
Sharon Bryan! Let Go
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Michael , Just What | Like
Your Love
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Dezt Why You Wanna
Entouch, 11 Hype

Kisses On The Wind

The Jets, You Better Dance
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Grady Harvell, Fun
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The Jacksons, 2300 Jackson Street
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Arista Star Throws Birthday Bash At Her Jersey Home

Party Houston-Style: Whitney Tums 26

PARTY OVER HERE: Happy birthday to Whitney
Houston, Arista Records’ multiplatinum-winning
songbird who recently turned 26. In celebration of
her new year, Houston invited upward of 600 guests
to a fete at her Mendham, N.J. home. Industryites
and the press had been buzzing about the Aug. 12
bash ever since her poster-size invites were sent out.
Four giant tents were raised on the grounds be-
tween her house and the poolhouse and festooned
with purple balloons for dining, dancing, and just

reception for Aug. 24 at At My Place in Santa Moni-
ca, Calif. She will appear there through Saturday
(26), then proceed on a national tour with some dates
opened by Surface . .. Mica Paris was in town July
31 to wow 'em at an Island Records showcase at The
Bottom Line. This 21-year-old from the U.K. has yet
to get the full attention she so clearly deserves here
in the States; perhaps her second single, ‘“‘Breathe
Life Into Me,” from her debut album, “So Good,”
will get the buzz started again.

cooling out. Though it
rained off and on out-
ide, th der th m
:(lenfs par(')tsi::dul?nt(l?lrmid(i r
Rhythm
and the
Blves

night. Among those
spotted at the bash:
Arista topper Clive Da-
vis, Nick Ashford &
Valerie Simpson, Jack
“The Rapper” Gibson,
Bobby Brown, Dionne

TIDBITS: In the “Seri-
ous Slammin’ "’ catego-
ry, George Clinton is
still No. 1. His latest al-
bum, ‘““The Cinderella
Theory,”” his Paisley
Park/Warner Bros. de-
but and his first album
in five years, proves his
theory that “funk is its

Warwick, Freddie
Jackson, Jellybean
Benitez, the Winans (including CeCe), Malcolm Ja-
mal Warner, Johnny Kemp, Donnie Simpson, Isa-
iah Thomas, Def Jam’'s Russell Simmons, Up-
town’s Andre Harrell, director Keenan Ivory
Wayans, Eddie Murphy, El DeBarge, Heavy D.,
Kiara, Essence magazine columnist Dr. Gwendolyn
Goldsby Grant, and Nelson George.

NOW APPEARING: Three ladies recently gave live
performances in the New York area. Natalie Cole
brought down the house at the Beacon Theatre Aug.
14, singing pieces from her latest EMI album, “Good
To Be Back,” as well as selected songs from her
long career. A surprise appearance by Freddie
Jackson was the icing on the cake . . . Columbia Rec-
ords pulled out all the stops at its Aug. 11 showcase
for Regina Belle at Indigo Blues. Before an audi-
ence of label brass, press, radio personnel, retailers,
and others, Belle sang material from her new al-
bum, “Stay With Me.” Admitting before the show
that she was a bit nervous, Belle started tentatively
but grew stronger with each song, proving herself
an able, inventive vocalist with jazz inflections. Best
were ‘“Baby Come To Me,” the ballad “Make I Like
It Was,” and the pumping “When Will You Be
Mine.” While Belle could intensify her charm and
audience rapport in order to truly command the
stage, her performance was solid and satisfying.
The label has planned another Belle showease and

by Janine McAdams

own reward.” Though a
little mellower these
days, Clinton is no less innovative. The first single,
“Why Should I Dog U Out?,” didn’t make chart in-
roads, but true fans shouldn’t miss the album open-
er, “Airbound”; the funky title cut; the jazzy “There
I Go Again”; and “Tweakin’,” an industrial-sound-
ing groove that features some dope rapping by Pub-
lic Enemy’s Chuck D and Flavor Flav . . . How does
one describe Mother’s Finest? The black rock/
funk/jazz/R&B band from Chicago that broke musi-
cal barriers and shared stages with The Who, Aeros-
mith, and Heart and recorded several acclaimed al-
bums in the "70s before breaking up in 1984, is back.
Original members Joyce Kennedy, Glen Murdoch,
Mo, Wizard, and Dion Derek were encouraged to
re-form when they heard news of resurgent sales of
their albums throughout the U.S. and Europe. Their
new Capitol album is titled “Looks Could Kill” . ..
At Black Entertainment Television, Jeff Newman,
senior producer, video department, has resigned to
pursue other interests. The parting is amicable. The
search is on to replace Newman, who was responsi-
ble for producing “Video Soul” . .. Also at BET, the
cable channel’s promotional contest with Levert,
Just Coolin’, attracted 13,000 entries—the largest
number of responses yet to any BET contest. Con-
gratulations to the six lucky grand-prize winners
(not one, as reported earlier) who will be cruising to
the Bahamas with the Atlantic Records trio.

THIS
SPACE
FOR RENT
Call:

Jim Beloff
(212) 536-5026

PAT T1 LABELLE

PATTI LABELLE, The 1st lady of R&B gives it her all. ..
Tearing up the charts at R&B and ready to cross!

IF YOU ASKED ME TO (MCA-53358) The first hit single off this
platinum artist's new album BE YOURSELF (MCA-6292)
Produced by: Stewart Levine for Oliverea Prod. Ltd.
Mangement: Gallin Morey Associates/and PAZ Inc.

MCA RECORDS, INC.
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THE NEW SINGLE
FROM HER FORTHCOMING DEBUT ALBUM
BJ NELSON

PRODUCED BY ROBERT PALMER. MANAGEMENT DAVID HARPER
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THE HOT SINGLE FROM THE ALBUM SERIOUS
THAT ALSC FEATURES THE NQ. 1 SMASH,
“HAVE YOU HAD YOUR LOVE TODAY™ .
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1 TERRIROSSI'S

HITBOUND! “Can’t Get Over You” by Frankie Beverly & Maze garners
the rare Power Pick Airplay and Power Pick Sales awards. This has hap-
pened twice in the past two years. Recently, in the issue dated July 29, “It
Isn’t, It Wasn't, It Ain’t Never Gonna Be” by Aretha Franklin & Whitney
Houston (Arista), currently at No. 5, accomplished this in its fifth chart
week. It happened only once in 1988 In October, “Giving You The Best
That I Got” by Anita Baker (Elektra) jumped to No. 40 in its second week.
Six weeks later it moved to No. 1. More than 90% of the double power picks
on the Hot 100 chart have gone to Na. 1. If this same success rate applies,
then “Can’t Get Over You” should make it to No. 1.

The single moves 10-1 at WHUR Washington, D.C, and is No. 4 at
WDKX Rochester, N.Y., and WVEE Atlanta. It is in the top 20 of 34 sta-
tions, and four report it as new: WOIC Columbia, S.C.; WZAZ Jacksonville,
Fla.; WRBD Fort Lauderdale, Fla.; and KKDA-FM Dallas. It is on 95 sta-
tions, and combined with 44 new retail reports the single glides 34-23.

HAPPIN’ IT UP: This week’s Hot Shot Debut is “It’s Funky Enough” by
The D.O.C. (Ruthless/Atlantic). Whil= radio is just starting to take to this
single, the point total from retail is s large that the single makes it onto
the chart. This same sales base is evident on the Hot Rap Singles chart,
where it moves 7-3 in its fifth week. On the Hot Black Albums chart, “No
One Can Do Better” vaults to No. 17.

And again, “Express Yourself” by NW.A (Ruthless/Priority) makes a
power move on the singles chart, 6548. The point total for this record is
almost entirely from retail. It holds at No. 2 on the rap singles chart, only a
few points behind “Fignt The Power” by Public Enemy (Motown).

7’
BIG TYME” by Heavy D. & the Boyz (MCA) makes it to No. 1 on the
black albums chart. The first single from the album made it top 10 on the
black singles chart, and it peaked at No. 8 on the rap singles chart. Ornetta
Barber, VP of marketing, black music, WEA notes that of the top 10 al-
bums, only four are not rap. One is the hugely successful “Guy” (MCA).
The othei three are distributed by WEA: Prince’s “Batman” soundtrack
(Warner "jros.), “Introducing . .. David Peaston” (Geffen), and “Keep On
Movin’ ” by Soul II Seul (Virgin), which is already certified gold. It joins
the ran'.s of gold and platinum artists on the label: Ziggy Marley & the
Melod; Makers, Paula Abdul, and Steve Winwood. “Keep On Movin’ ” is
poiser. on the black albums chart to move into the No. 1 spot next week.

OH, BY THE WAY: Bill Coleman, Billboard’s dance music/singles re-
‘iews editor, notes the number of rap records that are now charted on the
black singles chart. Since this much rap never appeared on the singles
chart prior to the last six months, he wonders if the rap singles chart in
some way legitimizes rap and now radio is more willing to report and to
play these titles. Hmmm?

SINCERE CONDOLENCES go to Mike Bernardo, the former national
director of promotion, black music & jazz, at Columbia Records. In the past
week she has suffered the loss of two family members.

HOT BLACK SINGLES ACTION

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DDS ON
15 REPORTERS 29 REPCRTERS 53 REPORTERS 97 REPORTERS

1 GO TO WORK
KOOL MOE DEE sve 1 g 19 29 32
YOU ARE MY EVERYTHING
SURFACE coLumsia 4 7 14 25 25
I'M IN DANGER
MOTHER’S FINEST capitoL 3 7 13 23 56
ROCK WIT'CHA
BOBBY BROWN mca 2 kel 11 22 22
STATE OF ATTRACTION
RHONDA CLARK taBU 5 7 9 21 50
ALL | WANT FROM YOU
THE TEMPTATIONS mMOTOWN 3 € 10 19 68
| WANNA COME BACK
JAMES INGRAM waRNER BROS. 2 € 10 18 50
SMILIN'
LEVERT atLANTIC 2 7 8 17 70
AIN'T MY TYPE OF HYPE
FULL FORCE coLumsia 5 3 9 17 49
THIS HOUSE
DIANA ROSS moTowN 2 4 11 17 19

Radio Most Added is a weekly 1ational compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Biliboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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Surface covers it all with

You Are My Everything.

The new single destined for even more

mMajor crossover action than surface’s two No. 1smash hits,
Shower Me With Your Love and Closer Than Friends.

3808537

“It's all happening now on

"2nd Wave' —the Surface album with

sales over 780,000 and streaking toward platinum.
WE BROKE THE SURFACE.

NOW EVERYTHING'S GOING THRU THE ROOF!

On Columbia Cassettes, Compact Discs and Records.

Produced by David "Pic” ConEy, David Townsend and Bernard Jackson.
Management: Cole Classic Management @

"Columbia.” # are trademarks of CBS Inc. 1983 CBS Records Inc.

BILLBOARD AUGUST 26, 1¢89

wWwWWwW americanradiohistorv com

29



www.americanradiohistory.com

10dB

The dynamic duo that has exploded

onto the music scene

STEPPIN’ OUT
“TONIGHT”

(Crush #426)

S'E{PPIN out

'TUHIGHT'

FOR WEEK ENDING AUGUST 26, 1989

Billboard. Hot Black Singles SALES & AIRPLAY..

A ranking of the top 40 black singles by sales and airplay. respectively, with reference to each title's composite position on the main Hot Black Singles chart.

X X
SALES 8 AIRPLAY k£
o¥|nE = oi|nE 2
25128 TITLE ARTIST [68| |£2|28| Tme ARTIST (63
1|3 | TWO WRONGS (DON'T MAKE IT RIGHT) DAVID PEASTON 8 1 [ 2] IT'S NO CRIME BABYFACE | 1
2 | 4 | IT'S NO CRIME BABYFACE | 1 2 | 1 | SOMETHING IN THE WAY STEPHANIE MILLS | 2
3 | 6 | SPEND THE NIGHT (CE SOIR) THE ISLEY BROTHERS | 3 3 | 6 | MY FANTASY TEDDY RILEY FEATURING GUY | 4
4 | 2 | SOMETHING IN THE WAY STEPHANIE MILLS | 2 4 [ 4 | ITISN'T, IT WASN'T, IT AIN'T. . . A.FRANKLIN/W.HOUSTON | 5
5 |11 | MY FANTASY TEDDY RILEY FEATURING GUY | 4 5 | 8 | SPEND THE NIGHT (CE SOIR) THE ISLEY BROTHERS | 3
6 | 1 | BATDANCE (FROM "BATMAN") PRINCE | 16 6 | 7 | SARAH, SARAH JONATHAN BUTLER | 7
7 REMEMBER (THE FIRST TIME) ERIC GABLE | 6 7 |10 ]| LET GO SHARON BRYANT | 9
8 110 | ITISN'T, IT WASN'T, IT AIN'T. . . A.FRANKLIN/W.HOUSTON | § 8 | 9 | REMEMBER (THE FIRST TIME) ERIC GABLE | 6
9 CONGRATULATIONS VESTA |12 9 |13 | TASTE OF YOUR LOVE €U. ] 10
10 | 13 | SARAH, SARAH JONATHAN BUTLER | 7 1014 | 1 DO NATALIE COLE (DUET WITH FREDDIE JACKSON) |11
11 [ 14 | FIGHT THE POWER PUBLIC ENEMY | 20 11 | 16 | IF YOU ASKED ME TO PATT! LABELLE | 17
12 | 16 | THE WAY IT IS TROY JOHNSON [ 14 12 | 11 | N.E. HEART BREAK NEW EDITION | 13
13 | 21 | TASTE OF YOUR LOVE €U. |10 13 (20 [ PUT YOUR MOUTH ON ME EDDIE MURPHY [ 15
14 |18 | LET GO SHARON BRYANT | 9 14 | 25 | CAN'T GET OVER YOU MAZE/FRANKIE BEVERLY | 23
15 [ 17 | N.E. HEART BREAK NEW EDITION | 13 15 | 19 | SPEND THE NIGHT GUY |18
16 |22 | 1 DO NATALIE COLE (DUET WITH FREDDIE JACKSON) | 11 16 [ 23 | HEAT OF THE MOMENT AFTER 7 | 25
17| 5 | WE GOT OUR OWN THANG HEAVY D. & THE BOYZ | 27 17 | 21 | JUST GIT IT TOGETHER LISA LISA & CULT JAM | 19
18 | 26 | PUT YOUR MOUTH ON ME E€DDIE MURPHY | 15 18 [ 18 [ THE WAY IT IS TROY JOHNSON | 14
19 112 [ ON OUR OWN BOBBY BROWN | 21 19 | 27 | 2300 JACKSON STREET THE JACKSONS | 28
20 | 19 | FUNKY DIVIDENDS THREE TIMES DOPE | 22 20 | 3 | CONGRATULATIONS VESTA |12
21 | 7 | THEY WANT MONEY KOOL MOE DEE | 35 21| 5 | TWO WRONGS (DON'T MAKE IT RIGHT) DAVID PEASTON 8
22 |31 | JUST GIT IT TOGETHER LISA LISA & CULT JAM | 19 22 |26 | SWEET TALK D'ATRA HICKS | 26
23 |28 | IF YOU ASKED ME TO PATTI LABELLE | 17 23 |29 | DON'T MAKE ME OVER SYBIL | 30
24 | 27 | SPEND THE NIGHT GUY (18 24 | 28 | MY SUGAR ATLANTIC STARR | 29
25125 | Il HYPE ENTOUCH | 24 25 [ 30 | OUT OF MY MIND THE O'JAYS | 31
26 | 20 | I'M THAT TYPE OF GUY L.L.COOL J | 49 26 | 31 | 11 HYPE ENTOUCH | 24
27 | 24 | KEEP ON MOVIN' SOUL 11 SOUL | 38 27 [ 36 | BACK TO LIFE SOUL Il SOUL | 32
28 | 23 | SHOWER ME WITH YOUR LOVE SURFACE | 42 28 | 33 | BABIES HAVING BABIES TERRY TATE | 33
29 | — | EXPRESS YOURSELF N.WA. | 48 29 | 39 | BABY COME TO ME REGINA BELLE |39
30 | — | SWEET TALK D'ATRA HICKS | 26 30 | 34 | JUST WHAT ! LIKE MICHAEL COOPER | 36
31 | 36 | RAINDROPS KOOL & THE GANG | 40 31 | 32 | WHERE DO WE GO? TEN CITY | 34
32 | — | CAN'T GET OVER YOU MAZE/FRANKIE BEVERLY | 23 32 (17 | ON OUR OWN BOBBY BROWN | 21
33 [15| MY LOVE IS SO RAW ALYSON WILLIAMS | 41 33 [ 40 | TALK TO MYSELF CHRISTOPHER WILLIAMS | 37
34 | — | BUST A MOVE YOUNG M.C. | 43 34 [35 | FUNKY DIVIDENDS THREE TIMES DOPE | 22
35 | — | HEAT OF THE MOMENT AFTER 7 | 25 35|37 | THE FIRST TIME CHRIS JASPER | 44
36 | — | MY SUGAR ATLANTIC STARR | 29 36 | — | ALL MY LOVE PEABO BRYSON | 45
37 | — | OUT OF MY MIND THE O'JAYS |31 37 |—| FUN GRADY HARRELL | 47
38 | 33 | FRIENDS JODY WATLEY WITH ERIC B. & RAKIM | 52 383 | — | SMILIN’ LEVERT | 51
39 | — [ SO WAT CHA SAYIN’ EPMD | 46 39 [— | LOVE ALL THE WAY SKYY | 50
40 | — | BACK TO LIFE SOUL 11 SOUL | 32 40 | — | SPECIAL LOOK DEBBIE ALLEN | 53

®Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrievai system, or transmitted, in any form or by any means,
recording, or otherwise, without the prior written permission of the publisher.

TITLE (Publisher ~ Licensing Org.) Sheet Music Dist.

cPp

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

BMI/Green Skirt, BMI) CPP

WWW Hn’]PII(‘HnI’HdIOhIQfO rv coms

67 HEY YOUNG WORLD (Def American, BMI) 63 SHE'S NOT MY LOVER (Diva One, ASCAP/Spectrum
59 2 HYPE (ittage, ASCAP/Turnout, ASCAP) 11 1DO (Les Estoiles De La Musique, VI, ASCAP)
. N . 28 2300 JACKSON STREET (Sigge, BMI/Ranjack, ASCAP/Scaramanga, ASCAP) CLM 42 SHOWER ME WITH YOUR LOVE (Colgems-EM,
The fOllOW-llp smgle to their TOP 10 ht BMi/Rat Trap, BMI/Virgin Songs, BMI/Cal-Gene, 90 1 GO YO WORK (Willesden, BMI) ASCAP) WBM
BMI/EMI April, ASCAP) CPP 78 1 GOT IT GOIN' ON (Varry White, ASCAP) 51 SMILIN' (Trycep, BMI/Femcliff, BMI/Willesden, BMI)
I3 ” 75 AINT MY TYPE OF HYPE (Forceful, BMI/Willesden, 70 1 GOT IT MADE (Promuse, BMI/Howie Tee, 79 SMOOTH OPERATOR (AZ, ASCAP/Cold Chillim',
1 SECOND THAT EMOTION” heard BMI) BMI/Special £d, BMI) ASCAP/WB, ASCAP)
. . 54 AINT NOBODY'S BUSINESS (Trycep, BMI/Willesden, 65 | LIKE IT (Island, BMI/Onid, BMI) WBM 45 SO WAT CHA SAYIN' (Beat Mouse, ASCAP/Paricken,
on major stations and seen on BMI) 72 | WANNA COME BACK (Try-Cap, BMI/Willesden, BM1) ASCAP)
55 ALL | WANT FROM YOU (Stanton’s Gold, BMI) 17 IF YOU ASKED ME TO (FROM “LICENCE TO KILL") 9% SOMEBODY LOVES YOU (Jobete, ASCAP) CPP
NIGHT TRACKS, HIT VIDEO US.A 45 ALL MY LOVE (WB, ASCAP/Peabo, ASCAP) (Realsongs, ASCAP/EMI April, ASCAP/UA., ASCAP) 2 SOMETHING IN THE WAY (YOU MAKE ME FEEL)
), . . 100 AS LONG AS WE'RE TOGETHER (Al Green, BMI/Irving, 92 IF YOU DON'T KNOW ME BY NOW (Assorted, (Angel Notes, ASCAP/WB, ASCAP) WBM
BMI) CPP BMI/Mighty Three, BMI) 80 SOMETHING REAL (EI King, ASCAP)
and BET 33 BABIES HAVING BABIES (Micro-Mini, 24 1) HYPE (Deep Sound, ASCAP/Bliss 69, 76 SOUL PROVIDER (Mr.Bolton, BMI/Non Pareil, ASCAP)
. : BMI/Chatterback, BMI) ASCAP/Vintertainment, ASCAP) 53 SPECIAL LOOK (Black Lion, ASCAP/Captain Z,
39 BABY COME TO ME (Gratitude Sky, ASCAP/Penzafice, 60 F'LL BE THERE (Abana, BMI/Virgin Songs, BMI) ASCAP/Thump West, ASCAP/If She Ran Ha,
ASCAP) 64 I'M IN DANGER (Black Lion, ASCAP/Captain Z, BMI/Almo, ASCAP) CPP
” 32 BACK TO LIFE (Virgin, ASCAP) ASCAP/AImo, ASCAP/Singh Sang, ASCAP/Satsongs, 18 SPEND THE NIGHT (Pending)
; ” 9 16 BATDANCE (FROM “BATMAN") (Controversy, ASCAP) ASCAP) 3 SPEND THE NIGHT (CE SOIR) (Angel Notes,
Available as a 7 4 12 and cassette smgle 33 BIG OLE BUTT (D&D, ASCAP/L.L. Cool J, ASCAP/DJ, 49 I'M THAT TYPE OF GUY (Def Jam, ASCAP/L.L. Cool J, ASCAP/WB, ASCAP)
(and watch for the new vm'eo) ASCAP) ASCAP/D And D, ASCAP/Virgin, ASCAP) CPP 71 STATE OF ATTRACTION (Fiyte Tyme, ASCAP/Avant
77 "BOUT DAT TIME (Cal-Gene, BMI/Virgin, ASCAP/1989 5 {TASN'T, T WASN'T, IT AIN'T NEVER GONNA BE Garde, ASCAP)
Outernational, ASCAP/Colgems-EMI, ASCAP) (Albert Hammond, ASCAP/WB, ASCAP/Realsongs, 84 SUMMERTIME (Entertaining, BMI/Dainica, BMI)
FROM THEIR DEBUT ALB UM 58 BREATHE LIFE INTO ME (Chappell, PRS/Unichappell, ASCAP) WBM 2 SWEET TALK (Cuddie B, ASCAP/Diner Dog, ASCAP)
BMI) 68 IT'S FUNKY ENOUGH (Dollarz N Sense, BMI/Dotted 37 VALK TO MYSELF (Vertim, ASCAP/Wokie,
43 BUST A MOVE (Varry White, ASCAP/Young Man Lion, ASCAP/Sylco, ASCAP) ASCAP/Whole Nine Yards, ASCAP)
Moving, ASCAP) 1 1T'S NO CRIME (Epic/Solar, BMI/Kear, 10 TASTE OF YOUR LOVE (Marvennis, ASCAP/Syce ‘M’
€6 STEPPIN, OUT” 23 CAN'T GET OVER YOU (Amazement, BMI) BM1/Greenskirt, BMI) CPP Up, ASCAP)
88 CELEBRATE NEW LIFE (Yellow Elephant, 19 JUST GIT 1T TOGETHER (Forceful, BMI/Willesden, 35 THEY WANT MONEY (Zomba, ASCAP/Willesden, BMI)
ASCAP/Edward Grant, ASCAP/Benny's Music, BMI) BMi/My! My!, BMI) 98 THIS LOVE'S FOR YOU (Songcase, BMI/Hit Boy, BMI)
(Crush #224) 94 COLD FRESH GROOVE (Father Thunder, BMI/Buliwhip, 97 JUST IN TIME (Honey Look, ASCAP/Basamp, ASCAP) 83 TURNED AWAY (Selessongs, ASCAP/Honey Look,
ASCAP) 36 JUST WHAT | LIKE (Bee Germaine, BMI) ASCAP)
91 COLD SWEAT (Cykus, BMI) 38 KEEP ON MOVIN' (Virgin, ASCAP) CPP 8 TWO WRONGS (DON'T MAKE IT RIGHT) (Venus
™ 12 CONGRATULATIONS (Catdaddy, ASCAP/MCA, 9 LET GO (Aimo, ASCAP) CPP Three, BM1/Pushy, ASCAP/Perfect Ten, ASCAP)
ASCAP/Little Tanya, ASCAP/Vesta Seven, 50 LOVE ALL THE WAY (One To One, ASCAP) 14 THE WAY iT IS (Ancinted, ASCAP)
Member of ASCAP/AImo, ASCAP) CPP 57 MAKE THAT MOVE (Modernique, ASCAP) 27 WE GOT OUR OWN THANG (Zomba, ASCAP/EMI April,
30 DONT MAKE ME OVER (Blue Seas, ASCAP/Jac, 95  MIDNIGHT SPECIAL (EM} April, ASCAP/Science Lab, ASCAP/Across 110th Street, ASCAP/Way To Go,
MU/K NNRD ASCAP) CPP ASCAP) ASCAP/Bridgeport, BMI)
89 DOOWUTCHYALIKE (GLG 11, BMI/Pubhowayalike, 4 MY FANTASY (FROM “DO THE RIGHT THING") (Cal- 34 WHERE DO WE GO? (EMI April, ASCAP/Ackee,
BMI) Gene, BMI/Virgin, ASCAP) CPP ASCAP/Guy Yaughn, ASCAP/EM! Blackwood,
. . S T 48 EXPRESS YOURSELF (Warner-Tamerlane, BMI/Music 41 MY LOVE {S SO RAW (Def Jam, ASCAP/Slam City, BMI/Been Stung, BMI)
Available through select independent distribution Power, BMI) ASCAP) 6 WHY IS THAT? (Zomba, ASCAP)
20 FIGHT THE POWER (FROM “DO THE RIGHT THING™) 23 MY SUGAR (Jodaway, ASCAP/Production Lab, 78 WHY YOU WANNA (Avant Garde, ASCAP)
; ; N 200-328-6640 (Def American, BMI) ASCAP/Preacher )., BM1) 87 YEARMING FOR YOUR LOVE (Temp Co., BMI)
For more mf“;‘mcrn toll-frec 1 us 13), o 44 THE FIRST TIME (Jasper Stone, ASCAP) 13 WE. HEART BREAK (Fyte Tyme, ASCAP) 73 YOU BETTER DANCE (Colgems-EMI, ASCAP/Boston
Manufactured nicrmational 66 FORBIDDEN LOVE (Worlers, ASCAP/Songs Of 21 ON OUR OWN (FROM “GHOSTBUSTERS 1I") (Kear, International, ASCAP)
PolyGram, BMI/0 Dad, BMI) BM1/Epic,/Solar, BMi/Green Skirt, BMi) CPP 56 (YOU'RE MY ONE AND ONLY) TRUE LOVE (Rebi-Rob,
52 FRENDS (EMI April, ASCAP/Ultrawave, ASCAP/A 81 ON THE STRENGTM (King Henry 1, ASCAP/Currier, ASCAP/Red Instructional, ASCAP/Free-Dome, ASCAP)
Diva, ASCAP/Rightsong, BMI/EM{ Blackweod, ASCAP/Shaman Deum, BAN)
BMI/Eric B & Rakim, ASCAP) HL 31 OVT OF MY MD (Trycep, BMH/Wilesden, BWH/WE,
AT FUN (Sex Friend, BMY/Juby Laws, ASCAP/Tuff Coohie, M)
BMi/Virgin Songs, BW) 15 PUT YOUR MOVTH ON ME (Eddis Murphy, " s&::ﬂ Music :&f"n. .
2 FUNKY DIVIDENDS (Acknickulous, ASCAP/Pep Art, ASCAP/Gratitude Sky, ASCAP/Penzatire, e M""’ M”"""/m' = "m.‘:‘c. Ccopies
ASCAP) ASCAP/Virgin, ASCAP) CPP may represent mi rights.
82 GIRL M GONMA MISS YOU (MCA, ASCAP) 35 QUIEY GUV (Kiara's Tulf, BAl/Trise Low, BMI) CLM Cherry Lane
» mmzv(cdm DI, Virgin Songs, BMI) CPP » CPP Colwia Pictures
3% WAPPY (Captain Ed, BIN/Buil Men, BW/Vanishing [ HL Hal
Brond, B/ Walts Landing, DIN) Loonard
| 62, KEARY DOROR (2560, ASCAP) WBM Warner Bres.
-2 uwmnum(wsu.mm MSC Music Sales Corp.
S - v i - i - 4-__&.—__‘ . - — —: ;'_! -“-:-' ‘fv—_.’u' . e - -— - "" TN .
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by Carlos Agudelo

MUSIC FESTIVALS, especially competitive ones,
are very delicate affairs, requiring an enormous
amount of logistical support, mastery of detail,
knowledge, and experience. The fact that they in-
stantly become the best idea in the world just as
soon as they are conceived doesn’t make them easier
to produce. Neither does a fairly long track record,
which doesn’t guarantee success year after year.
All these considerations come in handy when consid-
ering the recent XVI National and XII International
Song Performers Festival held in Buga, Colombia.

Born as a national competition in 1971, the festival
has grown along with its setting. Initially a make-
shift stage in a country fair, it later became an
acoustic bandshell to which regular improvements
have been added as the event consolidates its image
and prestige. Being a small city in an agricultural
region, Buga’s festival is to it what the Indianapolis
500 is to Indianapolis: a once-a-year opportunity to
capture the limelight and call attention to its exis-
tence.

Internationally, the festival has been gaining rec-
ognition in the last few years, when it has attracted
quite a few well-known names in the international
music scene, such as Alejandro Jaen, Basilio,
Braulio, Jose Luis Rodriguez, Lucesita Benitez,
Raphael, Palito Ortega, Yolandita Monge, and
Danny Rivera. It has also attracted contestants—
singers from all over Latin America hoping to win
and take an important step in their careers.

This year, besides a very capable field of contes-
tants, the festival featured such recognized interna-
tional stars as Alvaro Torres, Postdata, Pasaporte,

Myriam Hernandez, Tatiana, Laureano Brizuela,
Alejandro Lerner, last year’s winner, Julia Zenko,
and, above all, Vikki Carr, whose performance was
the high point of the event.

As for the contest itself, at the end five semifinal-
ists emerged from the field of 12: Daniel Lezica
from Uruguay, Vito Poveda from Cuba, Hernan
Visetti from Mexico, Rodolfo Nevech from Chile,
and Viviana Vigil from Argentina. Vigil won the
contest with his performance of “Don’t Cry For Me
Argentina,” and was followed closely by Nevech
and Visetti. All three of them certainly have what is
needed to become international stars.

While the talent displayed was excellent and the

Buga’s annual music festival
Is gaining an int’l reputation

public that totally filled the 3,000-capacity space got
more than their money’s worth, the production was
far from adequate for an international event. Sound,
lighting, stage management, even broadcast pro-
duction, which looked like an experiment run by col-
lege students, all were substandard. The impression
was that the people in charge did not know—at least
not very well—what they were doing. Let it be a les-
son, then, for next year, when festival organizers
should hire somebody who knows about these
things. With that one glitch fixed, the Buga festival
has all the potential to become one of the necessary
stops in the international festival’s circuit.

FOR THE RECORD. The label for Martika, the Cu-
ban-born singer who has climbed the pop charts with
her “Toy Soldiers” record and whose Spanish-lan-
guage version was recently released, was misidenti-
fied. Her label is Columbia (CBS).

| Ceasical - 3
KEEPING zu:,,{
SCORE W=

by Is Horowitz

SELLING IN TODAY’S MARKET: More aggressive
promotion and new approaches to repertoire and pre-
sentation. That's how the majors hope to combat the
increasing product glut, once this sluggish summer is
history.

At PolyGram Classics, David Weyner, VP/GM,
talks of “street smarts” and how to adapt techniques
developed by the pop community to overcome market
inertia and instill excitement.

For one thing, it means a greater use of video. Poly-
Gram has already used the medium both for develop-
ing artists and established names, and expects to step
up this activity in the future. It was particularly effec-
tive in the cases of London artists Joshua Bell and
Ute Lemper, Weyner recalls.

The promotional potential of video reaches beyond
in-store play and TV broadcast. Weyner sees CD Vid-
eo at retail playing a greater role in exposing classics,
attracting a younger and affluent demographic to the
joys of the genre. Projects are under way to achieve
this goal, although Weyner is not prepared to describe
them at this time.

As a product category, CDV at PolyGram will also
serve an educational as well as entertainment func-
tion, says Weyner. He expects that new activity on the
hardware side this fall will spur software sales and
put new emphasis behind the company’s current cata-
log of more than 60 classical CDVs.

Despite this upbeat view of videodisk potential, Po-
lyGram Classies will be introducing its first videocas-
settes early next year. Weyner believes disk and tape
can thrive side by side.

On the audio side, Weyner sees more diversity in

PolyGram Classics’ repertoire. For one thing, catalog
duplication and redundancy is likely to diminish and
greater stress placed on contemporary and nonmain-
stream material.

This hardly portends neglect of basic repertoire,
cautions Weyner. No matter how retailers may groan
at the prospect of yet another Beethoven 9th, they’ll
often end up selling more of a new version with re-
spectable artist credentials than of a fresh try at
something new.

Weyner is well aware that new artists must be giv-
en the opportunity to measure themselves against the
major masterworks for their instrument.

Meantime, innovative approaches aside, the basics

PolyGram Classics takes a
pop approach to marketing

still apply, and PolyGram’s sales convention in Miami
earlier this month placed more than a modicum of reli-
ance on more traditional marketing ploys. An ambi-
tious discount and dating plan (9% on full price titles,
plus advertising assistance), starting Aug. 7 and run-
ning through Nov. 17, will help get those PolyGram
titles stocked.

PASSING NOTES: Esa-Pekka Salonen takes over
the music directorship of the Los Angeles Philhar-
monic at the beginning of the 1992/93 season. The
young Finnish conductor is under exclusive contract
to Sony Classics/ CBS Masterworks. He will retain his
post as principal conductor of the Swedish Radio Sym-
phony when he takes over the L.A. assignment.
Anthony Newman adds to his discography in Sep-
tember with a cluster of recording sessions for New-
port Classic. In one week he will bite off a big chunk
(three CDs’ worth) of the Mozart piano sonata litera-
ture, as well as launch a cycle of the Beethoven violin
and piano sonatas (“Spring” and ‘“Kreutzer”) with vio-
linist Evan Johnson. Newman will perform on forte-
piano. Newport chief Larry Kraman will produce.

FOR WEEK ENDING AUGUST 26, 1989
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ol T Compiled from a national sample of retail store
512 ;’ and one-stop sales reports.
[*4}
AR °
215|¢
F || 2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1|1[13| JULIOIGLESIAS RAICES cBsso0123
2|2 |13| JOSELUIS RODRIGUEZ TENGO DERECHO A SER FELIZ POLYGRAM
8383514
313 |33| CHAYANNE CHAYANNE cBs80051
415 |17| LUIS MIGUEL ENBUSCA DE UNA MUJER WEALATINA 56119/WEA
5165 LOSBUKIS Y PARASIEMPRE roNoOvISA 8828
6|9 (29| ANAGABRIEL TIERRA DE NADIE cess0054
714 (711 ISABEL PANTOJA DESDE ANDALUCIA Rca 6956
8(7|9| RUMBA TRES RUMBAMANIA THRODVEN 2621
9 |10(51| ROBERTO CARLOS ROBERTO CARLOS 88 cBs 80002
10| 8 {31 RICARDO MONTANER RICARDO MONTANER TH-RODVEN 2538
11|11 41| ROCIODURCAL COMO TU MUJER aRiOLA 8574
Q. 12{17 |21 | JOSE JOSE QUE ESEL AMOR aRiOLA 9666-4
(=]
13{16 | 11| FRANCO DE VITA AL NORTE DEL SUR c8s 80093
o
14112 (25| VIKKI CARR ESOS HOMBRES cBS 80057
15|15 7 | ENMANUEL QUISIERA cBss0124
16 |13 [ 33| GIPSY KINGS GIPSY KINGS ELEKTRA 60845
17|14 (69| BRAULIO CON TODOS LOS SENTIDOS cas 10534
18120 3 | PABLORUIZ UNANGUEL CAPITOL-EMILATIN 42139/CAPITOL
19 (22| 51| YOLANDITA MONJE VIVENCIAS cBS 10552
20|18 9 | ROCIO JURADO PUNTO DE PARTIDA CAPTOL-EMI LATIN 42011/CAPITOL
21123 | 3 | MARISELA VERENA SON DE LAS TRES DECADAS Gap 1005
22119(33| EDNITA NASARIO FUERZA DE GRAVEDAD FronOviSA 8811
23|17 | MARISELA MARISELA aRIOLA 9577
24| —| 1| WILKINS LOS ANGELES-NEW YORK WEA LATINA 56549
25|—| 3 | LOURDES ROBLES NOCHE TRAS NOCHE css 80080
1|1|11| ELGRANCOMBO AMAME comso 2060
2 | 2 (33| EDDIE SANTIAGO INVASION DE LA PRIVACIDAD TH.RODVEN 2575
3|3]59| LUISENRIQUE AMORY ALEGRIA cBS 10546
4|5|5| MAXTORRES APRENDERE CAPITOL-EMILATIN 42134/EMI-CAPITOL LATIN
5|4 |11| DAVID PABON ES DE VERDAD TH-RODVEN 2620
66|21 WILLIECOLON TOP SECRET faNA 655
717 (69| LALORODRIGUEZ UN NUEVO DESPERTAR TH.-RODVEN 2517
«f| 8 |11|19| VARIOS ARTISTAS SALSA EN LA CALLE 8 TH.RODVEN 2605
3 9 |14|15| WILLIE GONZALES SIN COMPARACION SONOTONE 1104
16{19] 3 | TITONIEVES YO QUIERO CANTAR rmMm 1683
<
U |11]13(39| LAPATRULLA 15 SOLO SE QUE FUE EN MARZO TtTHOL0
—J(12| 8 [21| LASCHICAS DEL CAN CARIBE sonotone 1422
€ |13]—|1 CHANTELLE CHANTELLE CON UN TOQUE DE CLASE WEALATINA 56559
2 141025 TONYVEGA YO NOME QUEDO rmm1677
Q.15 9 | 5| JOE ARROYO FUEGO EN MIMENTE FruENTES 5674
©(16(16[11| LACOCOBAND COCOBAND KuBANEY 20011
e 17|23 5| LA SONORA MATANCERRA 65 ANIVERSARIO CELEBRANDO Th-
= RODVEN 2630
18|—| 1 | EDDIE PALMIERI SUENQO CAPITOL-EMI LATIN 91353/CAPITOL
19112 {33 JOHNNY Y RAY SALSA CON CLASE POLYGRAM LATINO 836647/POLYGRAM
2017 | 3 | LASOLUCION EL ORIGINAL TH-RODVEN 2624
21 |—|21| GRUPO NICHE TAPANDO HUECOS tactave 13380
22 22|55| FRANKIERUIZ EN VIVOY A TODO COLOR TH-RODVEN 2531
231211 5 | PAQUITO GUZMAN AQUi CONMIGO TH-RODVEN 2627
24| — | 11| BOBBY VALENTIN BOBBY VALENTIN BrONCO 153
25— 1 WILLIE ROSARIO 30 ANIVERSARIO BRONCO 154
1| 1|5 VICENTE FERNANDEZ POR TUMALDITO AMOR cBs 80127
23|39 LOSYONICS SIEMPRE TE AMARE ronovisa 8809
3 (4127 LOSTIGRES DEL NORTE LOS CORRIDOS PROHIBIDOS Fonovisa 8815
4 (2 {41| BRONCO UN GOLPE MAS FONOVISA 8808
515(29| LAMAFIA EXPLOSIVO cBs80072
6 (7|7 | YOLANDADELRIO TE VOY AESPERAR FoNOVISA 8812
7 |11|29| GRUPO MAZZ STRAIGHT FROM THE HEART cBs 80010
E 8|9 |37 ANTONIO AGUILAR CON BANDA musaRT 2021
9 | 6 43| LOS CAMINANTES INCONTENIBLES ROMANTICOS tunai1173
(%)
; 10| 8 | 9 FITOOLIVARES LA NEGRA CATALINA G 2031
11{12 |41 | LITTLE JOE AUNQUE PASEN LOS ANOS cBs 80004
77 ]
E 1213 (87| LINDA RONSTADT CANCIONES DE MI PADRE ELEKTRA 60765
J 13]—(1 RAMON AYALA TRISTES RECUERDOS  FREDDIE 1474
< 14|16 (11| LAMIGRA CONBANDA wmar222
15|10 (15| LATINBREED BREAKING THE RULES cBs 80094
r 4
©[16[19/ 5| LOSMIER AMAME FroNOVISA 8816
€% |17|15]15| EXCELENCIA NI POR MIL PUNADOS DE ORO  css 80105
(L]
kad (1823 |55| JOAN SEBASTIAN CON TAMBORA MUSART 90014
O2/19 | 1 | EMILIO NAVAIRA EMILIO NAVAIRA AND THE RIO BAND cBscrL-80140
20120| 3 | YOLANDA DELRIO LOS 12 GRANDES EXITOS gLOBO 9767
2111421 | RAMON AYALA LA RAMA DEL MEZQUITE FrREODIE 1461
22 |—| 13| JUAN VALENTIN ARBOLES DE LA BARRANCA ¢Bs 80081
23| —|[23| LOS BONDADOSOS RECUERDA SIEMPRE QUE TE QUIERO Fronowvisa
8810
24(24| 3 | GRUPOELTIEMPO ELEGANCIA MUSICAL (una1176
25|—|37| GRUPOPEGASO ADOLESCENTE Y BONITA REMO 1019

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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and with Peter, Paul & Mary. I have a glowing appre-
ciation for the topics Peter writes about and those op-
ed pieces and speeches on behalf of the Jewish com-
munity that Mary makes. I think, as a group, despite
our diverse backgrounds, there has always been a

FOR WEEK ENDING AUGUST 26, 1989

— Billboard.

—
©Copyright 1989, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanica..
photocopying, recording, or otherwise, without the prior written
permission - ¢ the publisher.

TOP INSPIRATIONAL ALBUMS..

freedom of expression. That, parenthetically, is not & Compiled from a national sample of retail store —l
without limitations. I wouldn’t say or sing anything <« |83 and one-stop sales reports.
bv Bob Dard. that the other two would not feel comfortable with.” g <z
y DOO Laraen Naturally, it is not quite as cut-and-dried as that. @ g 4 | ARTIST TITLE
o Stookey has a song titled “All My Life” in which the E | T | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL

This is the first of a two-part interview with Noel lyric goes: “All my life, I've been living in mystery/All ** NO.1 * &

Paul Stookey. my life, I've been waiting for you/Soon my life will be- 1 | 1|21 | saNDIPATTY ’

N come a reality, and new.” The listener doesn’t know WORR.Z01.205.92030 3 weeks at. o) EAID! Gl ARIEN SR Ca P

OEL PAUL STOOKEY. If he had done nothing when the song begins that the words are being spoken 2 | 5|9 | WHITE HEART  sparrOw SPC 1194 FREEDOM
else but be a part of Peter, Paul & Mary, his place in 3 | 3 |57 | AMY GRANT nemsr o100 30 2 O
music history would be assured. If he had never writ- ’ "
ten anything but “The Wedding Song,” he would be Peter, PaUI & Mary S St00key 4 | 2 |49 | MICHAEL W. SMITH  WORD WR 8412/A&M 1 2 (EYE)
justified in putting his pen down forever. And if he . ’ . .

Jhad only relgasedg“Statg Of The Heart” and “Wait'll isn't reStlng on hIS Iaurels 5 |12|17 | BRYAN DUNCAN  wORD 701 460256X STRONG MEDICINE
You Hear This!"”’ with Bodyworks, his reputation 6 [35| 5 | DEGARMO & KEY  POWER DISK PWCO1096 PLEDGE
would be set in contemporary Christian musiec. by an unborn child. The song is a series of snapshots

But Stookey is not the type to rest on laurels. He is  of the young girl, her boyfriend, the parents, the abor- 76 Lo RO S MORE THAN WONDERFUL
still touring, still writing with PP&M. He is still in- tion clinic, all interacting—not speaking to each other 8 | 14 {157 AMY GRANT  MYRRH SP 3900/A8M THE COLLECTION
volved in a host of social causes, nurturing a raft of  but to the listener. What emerges from the storyline is 9 | 7 | 65| TAKE 6  meunon 7010032726 JAKE 6
new artists. And he has taken his group Bodyworks to  an awareness of the dilemma of the situation—and, at o 2
the Gold Castle label for what music fans hope willbe  the same time, a pleading on the part of this life. Per- 10 | 8 | 33 | BEBE & CECE WINANS  sparROW SPR1169 HEAVEN
the first of many memorable releases. haps it isn’t a pleading—as much as it is an innocent ,

“Gold Castle is known, if for nothing else, for being  statement about a life that is about to be. 11 | 1013 | MYLON & BROKEN HEART _ sparrow/STARSONG 55c8120 BIG WORLD
on intimate terms with its artists,” Stookey says from “I didn’t mean it as a political thing. It is essentially 12 | 29 | 5 | DENISE WILLIAMS  GATEwaY spC1173 SPECIAL LOVE
his Maine studio/office/retreat. “I think perhaps it where I think life is,” he says. “Too much Scripture
has a reputation for facing social issues as well. There  has gone past these old eyeballs, there’s been too 13 |NEWD| KIM BOYCE woro wc 8437 LOVE IS YOU TO ME
are people who pooh-pooh that a person’s religious be- much reinforcement from life for me not to believe 14 | 15 |197| SANDI PATTI  iMPACT RO 3910/BENSON HYMNS JUST FOR YOU
liefs are a social issue. I say, all you have to do is see  that life begins at conception. 15 | 4 | 13 | AMY GRANT, MICHAEL SMITH & GARY CHAPMAN  \ioMENT IN TIME
the effects of religion on the revolution in Central “However, this spring, Peter, Paul & Mary had an REUNION'90 6175251
America, the effects of faith in Poland, or even the opportunity to be involved in the women’s rights 16 | 13 | 73 | CARMAN  BENsON R2463 RADICALLY SAVED
short-lived expression for freedom in China to know movement, which put me right on the edge of the SANDI PATTI MAKE HIS

St . - D PRAISE GLORIOUS
that something is in the wind. It’s not an easy road, thing and made me ask, ‘How do I feel about all of WLk D SR T
but my particular calling has always been to connect this?’ What I discovered was that despite what many 18 |19 | 5 | LARNELLE HARRIS  BENSON C02506 I CAN BEGIN AGAIN
my personal faith with social action. Of course, that polarizing proponents say to the contrary, this is not 19 [ 21|45 | RAY BOLTZ  oinoem 790 113 0296 THANK YOU
doesn’t always go down nicely with certain segments  just a pro- and anti-abortion issue. So I spent a great
of either the mainstream or religious population. deal of time studying the issue and, in the end, I've 20 | 11|41 | PETRA  SPARROW/STARSONG SSC8106 ON FIRE

“Consequently, there is a certain spirituality that created a two-page document that outlines what I've 21 | 32117 | ALLES  woro we saso LONG WAY TO PARADISE
may have emerged in my solo albums for Gold Castle discovered.”

22 | 17|13 | GLAD BeNsON CO2507 ROMANS
23 |18 | 49 | RICH MULLINS WIND'S OF HEAVEN, STUFF OF EARTH |
24 | 22 | 45 | TWILA PARIS  STARSONG SSR8102/SPARROW/STARSONG  FOR EVERY HEART
— 25 [NEWDP | MASTEDON  REGENCY 790-082-1716 IT'S A JUNGLE OUT THERE
number was a duet with pianist Walter Davis Jr. (him- (] 29| || SUGEIYS A CEees 06 DWEEY AENOUET
self a Bud Powell devotee), titled “I'll Keep Loving 27 | 23| 9 | JON GIBSON  FrONTUINE CO9051 BODY AND SOUL
You,” one of Powell’s most bewitching ballads. His ==
alto sounded rich and shofar-like, a plaintive cry la- 28 |31 | 9 | THE NEW JERSEY MASS CHOIR  LGHT 7115-720-231 HERQ'S
menting the frailties and passing of his dear friend. 29 [NEWD | RICK CUA  worp 7010045526 MIDNIGHT SUN
“In the early years when I first met Bud,” the reed THE MARANATHA KIDS
man remembers, “I was awestruck by his greatness. 1 30 405 %) L D [BRES
was so fortunate because I had only been playing mu- 31 | 26 | 65 | GLAD  BENSON RO2445 THE ACAPELLA PROJECT
by Jeff Levenson sic for two years when I met him. A lot of people think 32 |NEWD | MARANATHA . , n
A I studied with Bud— that’s how they write about it in NEW MARANATHA! 1100246845/ MARANATHA HALLALUJAH
FEW YEARS BACK, VETERAN JAZZ WRITER  books. Actually, I was just around him, soaking him 33 |20 | 69 | LARNELLE HARRIS  iMPACT R02370 THE FATHER HATH PROVIDED
Ira Gitler produced a tribute to piano giant Bud Pow- in. I never thought of it as studying. Sonny Rollins
ell at the Kool festival in New York. The evening fea- was another one who was bathed in Bud’s genius. We M [NEMED] NEW SONG  womd 7014176575 LIGHT YOUR WORLD
tured many musicians who knew the pianist or were  all knew that Bud was as great a contributor to mod- 35 |[NEWD | PRISM  ReUNON 7010047529 HITS
touched in personal ways by his greatness. They gath-
ered on stage and the performances crackled with dra- Altoist J k- M L 36 {13414 615 STIEVE GREENoransoiseoaed FIND US FAITHFUL
ma; each solo read like a cogently expressed love let- ackie cLean 37 | 24 | 37 | WAYNE WATSON  DAYSPRING WR 8422/A&M THE FINE LINE
ter. H H

Two weeks ago, Classical Jazz at Lincoln Center pald trlbUte to BUd Powe“ 38 |NEWD | JONI  woro 7019087507 L2l GOz E0
an annual festival that honors the works of deserving 39 [NEWD | VICKIE WINAN  LIGHT 7-115-73020-2 TOTAL VICTORY
jazz masters (designated in the main by artistic direc-  ern music as Charlie Parker.
tor Wynton Marsalis), also paid homage to the archi- “He was very special. Like [Thelonious] Monk, he A0 |[NEWD | ALTAR BOYS acarva cosos? FOREVER MERCY

tect of bop piano with its own star-studded affair.

One of the celebrated guests who graced both trib-
utes was altoist Jackie McLean, whose affections for
Powell are well documented. As a teenager growing
up in New York during the late ’40s and early ’50s,
McLean fell captive to Powell’s genius and the sway
of be-bop. He followed the leader as one would a spiri-
tual guru, championing the fire and vitality of the pia-
nist’s play and becoming the jazz equivalent of a
guardian angel.

Powell suffered through debilitating bouts of psy-
chological instability and alcoholism, conditions that
roused concern among his colleagues and eventually
bested him in 1966. The bittersweet memories of his
tragic life set against the creative exuberance of his
music continue to occupy the thoughts of those who
knew him. A telling indicator was the depth of feeling
at his tributes.

McLean’s emotions were evidenced in his perfor-
mances at both events, though his earlier turn was by
far the more poignant and affecting. His showcased

was in a state of grace, and his great genius as a com-
poser and a performer was quite amazing to witness
up until his death. Near the end he lost his facility, but
there was always a feeling of great drama and adven-
ture in his music.

“I always referred to him as D’Artagnan. He was
the one with the sword, the big hat with the feather.
He led the charge.”

The gallantry of Powell’s efforts can be heard on
volumes one and two of “The Amazing Bud Powell”
on Blue Note, and “The Genius Of Bud Powell” and
“Bud Powell, Jazz Giant” on Verve.

FOR THE NINTH YEAR RUNNING, the Green-
wich Village Jazz Festival draws together the activi-
ties of New York’s most renowned jazz nightspots in
an 11-day celebration, Friday (25) through Sept. 4. The
event is sponsored by Hennessy Cognac and will fea-
ture Art Farmer, George Coleman, Kenny Barron,
Steve Turre, and Arthur Blythe among its highlight-
ed jazz stars.

{CD) Compact disk available. ® Recording industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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New Jacks Expand Boundaries Of The Music

Up-And-Goming Acts Launch A Rap Attack

SERIOUS MONEY: Rap continues
to be a healthy music form and its
makers ones who manage to surprise
with inventive musical ideas, ap-
proaches and definitive characters.
Besides the mainstays, there are
quite a few new kids on the block
who are making a whole lot of noise.
The new jacks are coming on with
unique and innovative personalities
to accompany the beats, which trans-
lates well to video, sells records, and
encourages artist development (Bill-
board, Aug. 19).

Let’s take a look at some of the
genre’s latest offerings. The Doc is
riding high with the new single “It’s
Funky Enough” from his label debut
“No One Can Do It Better” (Ruth-
less/Atlantic) produced by Dr. Dre.
The track jams with the rhythm hook
from Foster Sylvers’ oldie “Misde-
meanor”’; there a few other cuts from
the album worth looking into: “The
Formula,” “Mind Blowin’,” and the ti-
tle cut. Love the first commercial
breaks ... “A Shade Of Red” (Virgin)
marks the impressive debut of Red-
head Kingpin & the F.B.L Fiery rap-
per and crew pump on a number of
cuts that combine some very raw ele-
ments with a production finesse. Be-
sides the lead-off hit “Do The Right
Thing,” hardcore and club folks
should look into the soulful “We
Rock The Mic Right,” the reggae-in-
spired “Kilimanjaro Style,” the hip-
house “Do That Dance,” and the “Ge-
nius Of Love’-inspired title track.
“Scram!” and “Pump It Hottie” are
on the radio tip . . . We're a bit late on
“The Great Adventures Of Slick
Rick” (Def Jam) by Slick Rick, but
this columnist can’t seem to get
enough of the inspired rapper’s third
single, “Hey Young World” which
definitely merits crossover hit status.
Just imagine if Ziggy Marley, Dana
Dane, and Laurie Anderson made a
record together and you’ve got the
idea. Storyteller Rick’s proficient nar-
ratives win on his stellar debut, com-
bined with some tasty production
work. Besides the singles, check out:
‘““Mona Lisa,” ““The Moment I
Feared,” “Let’s Get Crazy,” and the
X-rated “Indian Girl (An Adult Sto-

Teacher and ‘“metaphysician”
KRS-One keeps it happenin’ with
Boogie Down Productions’ “Ghetto
Music: The Blueprint Of Hip-Hop”
(Jive). Collection features lyrics that
enlighten and beats that on a few
tracks hit as hard as the words. BDP
manages to combine elements from
both reggae and hip-hop effectively
on the cuts “You Must Learn,” “The
Blueprint,” “Hip Hop Rules,” and the
nasty-grooved “Ghetto Music.” Lis-
ten to the man ... EPMD have also
returned with “Unfinished Business”
(Sleeping Bag, 212-724-1440). Led by
the kickin’ new single, “So Wat Cha
Sayin’,” Erick & Parrish’s delivery
and “just the basics” approach on
this follow-up to the gold “Strictly
Business” remain well intact. The
M.F.S.B.inspired “It’s Time To Par-
ty,” “Jane I1,” “The Big Payback,”
and ‘“Please Listen To My Demo”
(which utilizes a personal fave “Rid-
ing High” by Faze-0O) are choice cuts.

The Beastie Boys’ hookup with hot
production team Dust Brothers is
culminated in the trio’s label debut
“Paul’s Boutique” (Capitol). Ace pro-
duction carries this effort, which
finds the Boys’ humor and beat-cons-
ciousiness palatable. Best bets:

DANGE

by Bill Coleman

‘““Shake Your Rump,”” ‘““Johnny
Ryall,” “3-Minute Rule,” “Car Thief,”
and “Shadrach” ... Rivals Kool Moe
Dee and L.L. Cool J have a few new
jams to look into on each of their new
albums (“Knowledge Is King” (Jive)
and ‘“Walking With A Panther” (Def)
Jam respectively). From Moe Dee’s
latest, “Pump Your Fist,” “All Night
Long,” “The Avenue,” and “I'm
Blowin’ Up” are key, while Cool J
rocks with “Droppin’ "Em,” “Nitro,”
“Big Ole Butt,” “Smokin’ Dopin’,”
and “1-900-L.L. Cool J.”

BIG BEATS: Salt-N-Pepa will be
back this fall with its new Next Pla-
teau album ‘““The Queens From
Queens.” The wealth of the album
was produced by Hurby Luv Bug
with two cuts produced by Cheryl
James, aka “Salt.” The Luv Bug is
currently on the West Coast with
Kid-N-Play, who are filming their
first motion picture ... “Cha Cha
Cha” is MC Lyte’s forthcoming sin-
gle on First Priority/Atlantic, lifted
from the new album “Eyes On This.”
Expect the single imminently and the
album on Sept. 11 ... Ric Wake is
currently finishing production chores
on Taylor Dayne’s forthcoming proj-
ect due this fall. Wake has also com-
pleted “What Goes Down” for new
Columbia signee Hunter Hayes.
Arthur Baker’s long-awaited
(Continued on page 35)
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si=~HOT DANCE MUSIC

) Q
THEN “CLUB PLAY :[¢]¢].| 12-INCH SINGLES SALES
%, Z’ ; ‘2; TITLE Compiled from a national sample of dance club playlists. ARTIST %, Z’ ; Q% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= -1 & | 5 | LABEL & NUMBER/DISTRIBUTING LABEL = - & | £ | LABEL & NUMBER/DISTRIBUTING LABEL
**$N0.1 * * . 4% NO.1T * &
@ 3 5 BACK TO LIFE VIRGIN 0-96537 1 week at No. 1 @ SOUL 1 SOUL m 2 4 COME HOME WITH ME BABY EPIC 49 68777/EPA. 1 week at No. 1 @ DEAD OR ALIVE
2 1 6 BATDANCE (FROM “BATMAN") WARNER BROS. 0-21257 @ PRINCE 2 3 3 ON OUR OWN (FROM “GHOSTBUSTERS II") MCA 23957 @ BOBBY BROWN
3 4 4 11 (YOU'RE MY ONE AND ONLY) TRUE LOVE VENDETTA VE-7021/A&M SEDUCTION 3 5 6 7 FIGHT THE POWER (FROM “DO THE RIGHT THING") MOTOWN MOT-4647 @ PUBLIC ENEMY
@ 7 11 7 HAPPINESS SLEEPING BAG SLX-40147 NICOLE 4 4 5 10 (YOU'RE MY ONE AND ONLY) TRUE LOVE VENDETTA VE-7021/A&M SEDUCTION
5 2 2 9 101 mca 23960 @ SHEENA EASTON 5 1 2 8 FRIENDS mCA 23956 @ JODY WATLEY WITH ERIC B. & RAKIM
@ 12 24 4 IT IS TIME TO GET FUNKY FFRR 886 627-1/POLYGRAM & D.MOB 6 7 9 7 COLD HEARTED VIRGIN 0-96546 @ PAULA ABDUL
7 8 9 9 JUST GIT IT TOGETHER COLUMBIA 44 68819 @ LISA LISA & CULT JAM @ 16 — 2 BATDANCE (FROM “BATMAN'") waRNER BROS. 0-21257 @ PRINCE
11 17 8 PEOPLE HOLD ON TOMMY BOY TB-939 @ COLD CUT FEATURING LISA STANSFIELD 21 —_ 2 BACK TO LIFE vIRGIN 0-96537 @ SOUL Il SOUL
9 9 16 7 YOUR LOVE TAKES ME HIGHER ATLANTIC 0-86402 BELOVED 9 8 8 9 GIVE YOU ALL MY LOVE ATLANTIC 0-86410 @ STACEY Q
17 28 4 DO YOU LOVE WHAT YOU FEEL VIRGIN 0-96539 @ INNER CITY 12 19 6 MY FANTASY MOTOWN MOT-4643 @ TEDDY RILEY FEATURING GUY
@ 18 25 5 PAYBACK IS A BITCH JIvE 1239-1-JD/RCA LIZ TORRES 11 9 13 9 | LIKE IT 4TH & B'WAY 483/ISLAND @ DINO
12 5 3 10 ALWAYS THERE CAPITOL v-15482 CHARVONI 12 1 15 8 DEEP IN VOGUE EPIC 49 68801/E.PA. © MALCOLM MCLAREN
@ 30 38 3 DON’T MAKE ME OVER NEXT PLATEAU NP50107 SYBIL 13 13 16 6 LAY ALL YOUR LOVE ON ME TOMMY BOY TB-933 INFORMATION SOCIETY
29 41 3 LIFE IS A DANCE (LP) waRNER BROS. 25946 CHAKA KHAN 14 6 1 10 EXPRESS YOURSELF SIRE 0-21225/WARNER BROS. © MADONNA
@ 21 30 5 PARADISE MOTOWN MOT-4673 DIANA ROSS @ 27 36 3 DON'T MAKE ME OVER NEXT PLATEAU NP50107 SYBIL
16 6 1 8 COME HOME WITH ME BABY EPIC 49 68777/E.PA. @ DEAD OR ALIVE 17 21 7 ALWAYS THERE CAPITOL v-15482 CHARVON!
7 25 32 6 DO IT TO THE CROWD PROFILE PRO-7255 TWIN HYPE @ 28 43 3 IT'S NO CRIME SOLAR 429 68832/E.P.A. @ BABYFACE
@ 23 26 6 OH WELL caPiTOL v-15472 OH WELL 18 26 6 BUST A MOVE DELICIOUS VINYL DV1005/ISLAND @ YOUNGM.C.
19 15 18 6 ON OUR OWN (FROM “GHOSTBUSTERS II"") MCA 23957 & BOBBY BROWN (E) 22 33 4 I NEED A RHYTHM VENDETTA VE-7023/A&M THE 28TH ST. CREW
20 10 7 8 FRIENDS MCA 23956 @ JODY WATLEY WITH ERIC B. & RAKIM 20 19 21 4 HEY LADIES/SHAKE YOUR RUMP CAPITOL v-15483 @ BEASTIE BOYS
@ 34 40 3 ON THE STRENGTH EPIC 49 68806/E.P.A. FLAME (WITH TONY TERRY) 21 10 7 15 KEEP ON MOVIN' VIRGIN 0-96556 @ SOUL il SOUL
pz4 27 34 4 SHOUT IT OUT MERCURY 874 217-1/POLYGRAM CLOCKWORK 2 14 12 12 WE GOT OUR OWN THANG UPTOWN 23942/MCA @ HEAVY D. & THE BOYZ
3 24 29 5 LAY ALL YOUR LOVE ON ME TOMMY BOY TB-933 INFORMATION SOCIETY 23 24 29 6 LOVE HOUSE JIVE 1234-1-JD/RCA @ SAMANTHA FOX
24 13 10 9 LET'S PLAY HOUSE BIG BEAT BB-0008 & KRAZE 24 15 10 11 SECRET RENDEZVOUS (REMIX) WARNER BROS. 0-20962 © KARYN WHITE
* % * POWERPICK * & & @ 32 39 4 EVERLASTING LOVE VIRGIN 0-96647 SANDRA
(2—5> 43 — 2 WORK IT OUT ATLANTIC 0-86325 STEVE "SILK' HURLEY 26 29 28 5 PEOPLE HOLD ON TOMMY BOY TB-939 @ COLD CUT FEATURING LISA STANSFIELD
26 19 22 7 BLOW THE HOUSE DOWN CHRYSALIS 4v9 43363 @ LIVING IN A BOX @ 33 40 3 PAYBACK IS A BITCH JIVE 1239-1.JD/RCA UZ TORRES
@ 41 47 3 BUST A MOVE DELICIOUS VINYL DV1005/ISLAND @ YOUNGM.C. 36 4 3 DO IT TO THE CROWD PROFILE PRO.7255 TWIN HYPE
21) 38 | 43 3 HEY LADIES/SHAKE YOUR RUMP CAPITOL V-15483 @ BEASTIE BOYS 29 | 30 25 6 101 mca 23960 © SHEENA EASTON
2‘) 40 46 3 DO THE RIGHT THING ViRGIN 0-96552 REDHEAD KINGPIN & THE F.B.I. 30 20 17 8 LET IT ROLL ATLANTIC 0-86407 DOUG LAZY
30 | 28 | 31 5 WHERE DO WE GO? ATLANTIC 0-86409 TENCITY 31 34 38 5 N.E. HEART BREAK MCA 23891 @ NEW EDITION
31 32 | 35 4 THE SAME DREAM WARNER BROS. 0-21253 APOLLONIA 32 23 14 12 THEY WANT MONEY JiVE 1215-1-JD/RCA @ KOOL MOE DEE
32 36 37 4 COLD HEARTED VIRGIN 0-96546 @ PAULA ABDUL |—33 37 42 4 'M GLAD YOU CAME TO ME U GROOVE NG-017 BAS NOIR
@ 45 — 2 BLIND HEARTS WING 889 633-1/POLYGRAM XYMOX * * * POWER PlCK PR R 2
* % * HOTSHOTDEBUT * % % @ 4 | — 2 WHERE DO WE GO? ATLANTIC 0-86409 TEN CITY
(3| NEWD 1 LOVE SONG ELEKTRA 0-66687 THE CURE | 35 1 26 | 20 | 8 WHY 1S THAT? JivE 1231-1-JD/RCA BOOGIE DOWN PRODUCTIONS
35 | 16 | 14 | 8 | LOVEHOUSE svE 1234-1-10/RcA © SAMANTHA FOX * * & HOT SHOT DEBUT * * %
36 42 44 4 1 GIT MINZE ARISTA ADI-9827 @ TOO NICE i N_Ew » 1 KISSES ON THE WIND VIRGIN 0-96532 @ NENEH CHERRY
37 14 12 8 ALL NIGHT PARTY RCa 9002-1-RD @ BUSTER POINDEXTER 37 31 18 12 WHAT YOU DON'T KNOW ARISTA ADI-9837 @ EXPOSE
44 — 2 IF | EVER ENIGMA 75527-0 RED FLAG 38 38 41 4 HAPPINESS SLEEPING BAG SLX-40147 NICOLE
NEW ’ 1 FRENCH KISS EPIC 49 68875/EPA. LIL LOUIS 39 43 47 3 MACHINE GUN CURB 10304 @ HUBERT KAH
40 26 15 9 I'M THAT TYPE OF GUY DEF JaM 44 68792/COLUMBIA e LL COOL) 48 — 2 FRENCH KISS EPIC 49 68875/E.PA. LIL LOUIS
48 50 3 CAN WE TAKE YOU HIGHER? WTG 41 68225/EPA. © MAMADO & SHE 41 35 37 5 SPEND THE NIGHT mca 23958 & GUY
NEW } 1 SOME PEOPLE a&M SP-12310 @ E.G. DALY NEW } 1 DO YOU LOVE WHAT YOU FEEL VvIRGIN 0-9653% @ INNER CITY
43 47 48 3 FALLEN ANGEL CAPITOL v-15471 MONDAY 43 46 l _— 2 DO THE RIGHT THING VIRGIN 0-96552 REDHEAD KINGPIN & THE F.B.I.
44 20 6 9 LET IT ROLL ATLANTIC 0-86407 DOUG LAZY NEW ’ 1 IT IS TIME TO GET FUNKY FFRR 886 627-1/POLYGRAM & D.MOB
NEWL 1 SO MANY PEOPLE CURB CRB-10306 HUBERT KAH 45 39 I 34 7 1l HYPE VINTERTAINMENT 0-66696/ELEKTRA ©® ENTOUCH
46 49 — 2 KING FOR A DAY GEFFEN PROMO/WARNER BROS. XTC NEW } 1 SO WAT CHA SAYIN' FRESH FRE-B01 33/SLEEPING BAG EPMD
47 50 — 2 LOVE RUSH sam 5002 DISKONEXION FEATURING LINDA BURNETTE NEW ’ 1 IF | EVER ENIGMA 75527-0 RED FLAG
48 22 21 7 ROCK THE HOUSE OCEANA 0-96562/ATLANTIC NICOLE RE-ENTRY [ EXPRESS YOURSELF RUTHLESS PVL 07271 /PRIORITY & NWA.
NEW } 1 IT’S NO CRIME SOLAR 429 68832/E.PA. @ BABYFACE NEW } 1 ON THE STRENGTH EPIC 49 68806/E.PA. FLAME (WITH TONY TERRY)
@ NEW } 1 ROCK TO THE BEAT kms 022 REESE @ NEW ) 1 YOU STOLE MY HEART ATLANTIC 0-86321 COMPANY B

OTitles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

unless indicated otherwise. ©Copyright 1989, BPI Communications Inc. All rights reserved.
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DANCE TRAX

(Continued from page 33)

Breakout/A&M project, titled
“Merge,” by Baker & His Backbeat
Disciples is set for a mid-September
release. If you don’t know already,
the collection features collaborations
with New Order, ABC, Jimmy Som-
merville (formerly of The Commu-
nards), Shirley Lewis, Al Green, and
more . . . Bruce Forest, who is having
a grand ol’ time in merry England on
an extended trip, has recently re-
mixed ‘“Too Much” for Bros. and is
planning to produce a house track
with the duo called “Chocolate Box.”
Forest has also remixed the current
Fuzzbox single, “Self,” and will be
handling remix chores on the band’s
Yoko Ono cover, “Walking On Thin
Ice”; he has postproduced two tracks
from Italian superstar Zucchero; has
remixed two tracks from Terence
Trent D’Arby’s forthcoming album;
and 1s producing a five-part musical
piece for Trevor Horn’s experimen-
tal “Magazine” series ... For Epic,
Shep Pettibone is currently remixing
“Baby Don’t Say Goodbye” by Dead
Or Alive while “Get On Your Feet”
by Miami Sound Machine is receiv-
ing the Justin Strauss postproduc-
tion treatment. Incidentally, Petti-
bone will be mixing ‘“Miss You
Much” by Janet Jackson; “Heart-
beat Of Love” from Pia Zadora’s
forthcoming album produced by Nar-
ada Michael Walden; and “Sugar
Daddy” by the Thompson Twins.

FAST PEGS: Other new rap releases
that bear watching include: ITI Most
Wanted, who make a promising de-
but with their self-titled Sutra album
(212-779-1844) ... “And The Winner
Is ..." (Select, 212-691-1200) is the
new one from Chubb Rock With
Howie Tee. Besides the single “Ya
Bad Chubbs,” “Bump The Floor” and
“Same Old Thing” are faves ... “The
Rhythm” (Atlantic) is the latest sin-
gle from Kwame—The Boy Genius.
The soulful shuffle soothes and the
artist’s personality comes across well
in its accompanying videoclip ... Bi-
lingual rapper Mellow Man Ace de-
buts with “Rhyme Fighter” (Capitol)
which borrows a bit from War’s clas-
sic “Galaxy,” but it’s the tough Span-
ish flip “Mas Pignon” that makes this
12-inch well worth the purchase ...
“Everything I Do” (Pow Wow, 212
245-3010) from Poetry slams with an
arresting rhythmic hook that over-
shadows ... Also worth looking into
are hardcore female rappers Frick &
Frack with Grandmaster Vic, who
return to the scene via “Look Out”

HOT DANCE
BREAKOUTS

CLUB PLAY

1. ITISN'T, IT WASN'T,IT AIN'T NEVER
GONNA ARETHA FRANKLIN/W.
HOUSTON arista

. OU EST LE SOLEIL? PAUL
MCCARTNEY capitoL

. TEARS FRANKIE KNUCKLES
PRESENTS SATOSHI! TOMIIE Frrr

. YOU BETTER DANCE THE JETS mca

. VOICES IN YOUR HEAD PARIS BY AIR
COLUMBIA

e w N

12" SINGLES SALES

. ME SO HORNY 2 LIVE CREW LukE
SKYYWALKER

. PUT YOUR MOUTH ON ME EDDIE
MURPHY coLumsia

. PARADISE DIANA ROSS moTOwN

. TS FUNKY ENOUGH D.O.C. rRuTHLESS

. WORK IT QUT STEVE 'SILK" HURLEY
ATLANTIC

bW N =

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

é& s

REDHEAD KINGPIN

NEW ON
THE CHARTS

Although 18-year-old Virgin
recording artist Redhead King-
pin (real name: David Guppy) has
been rapping since the age of 15,
his life before signing with a ma-
jor was that of any ordinary
teenager.

In his native Englewood, N.J.,
“Red” made money as a barber,
took karate lessons (which
earned him a fourth-degree blue
belt), and hung around with
neighborhood rap crews, where
he sharpened his trade and met
his current posse, The F.B.I.

Last year, Redhead made a
demo that found its way to super
producer Gene Griffin, a connec-
tion that developed into a debut
album, “A Shade Of Red,” and
single, “Do The Right Thing.”
The single (which now sports a
Soul IT Soul remix and exciting
videoclip) is currently scaling
Billboard’s Club Play and 12-
Inch Singles Sales charts and is
shaping up to be both a club and
pop smash in the U.K.

JIM RICHLIANO

(Invasion, 212-532-1414). Cut alters
the vintage club hit “Heartbeat” for
its base . .. 2 Live Crew keep the cen-
sors real busy with “Me So Horny”
(Luke Skyywalker, 305-573-0599),
which is backed with the Farley
“Jackmaster” Funk remix of “Get
The F**k Out Of My House.”

I.I'L PIECES: From the PWL camp,
expect “Wouldn't Change A Thing,”
the current UK. pop smash from Ky-
lie Minogue, to be the new single
stateside on Geffen, with an October
album scheduled. Pete Hammond
has produced Sinitta’s cover of Max-
ine Nightingale’s “Right Back To
Where We Started From” to be re-
leased on Atlantic. Phil Harding &
Ian Curnow are producing two
tracks for Arista recording act Jer-
maine Stewart’s new project.
Producer/remixer Sergio Munzi-
bai is currently serving as a consul-
tant to cable television’s “Video Juke-
box” and its new spinoff, “Latin Vid-
eo Jukebox.” The program is
currently airing in 16 markets, includ-
ing cities in Georgia, Florida, Texas,
and New Mexico. The program fea-
tures a wide variety of Latin music,
including new and upcoming dance
artists. The program is scheduled to
debut in the northeast soon. For
more information call 212-779-0656.

Ready to shake up CHR!

Taking off in clubs!
Video available!
ontagious!

GIO REMIX BY SHEP PETTI
— SBK Records

lsNervg‘usu i_s =

ODUCED BY ANDROS GEOR
: PEMAN KAHANE &

ARRANGED AND PR
MANAGEMIENT: L
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AMUSEMENT BUSINESS"

Billboard.

SEMINAR

S ER

E S

DO YOU WANT

TO WIN?

SEPTEMBER 24-26, 1989 ¢ HOTEL INTER-CONTINENTAL e NEW ORLEANS, LA

Why should you attend?

1. Tune into the latest trends in
sponsorship in just three days!

2. Learn from experienced
professionals responsible for some
of the industry’'s most innovative
sponsorship programs.

3. Discuss and exchange information
with colleagues who are facing the
same challenges as you.

4. Network with some of the industry’s

finest and make valuable contacts
for future projects.

5. Absorb a wealth of practical
information that can be put to work
immediately.

6. Incorporate new styles of planning
for your events.

7. Analyze strengths and weaknesses
of your efforts.

8

9

. Formulate your own strategies from

other’s experiences.
. Discover unta Fed resources for
sponsorship d% lars.
10. Have a great time in New Orleans!

Register today! Fill out coupon or
call Laura Stroh, 615/321-4254,
FAX 615/327-1575

Registration includes all sessions,
registration/reference materials,
two cocktail receptions, luncheons,
breakfasts and breaks.

Registration Fee: $395 per person.

$345 if postmarked by August 18,
1989. $325 for each additional

rson from same company. Call
615/321-4254 for group discount
rates.

Hotel Inter-Continental: call
504/525-5566 and request the
Amusement Business/Billboard
Sponsorship Seminar rate of $93
per night, single or double.

American Airines Discount: call
1-800-433-1790 and request STAR

File #S05994-B for lowest available

fare.

Who will be there?

Hundreds of executives responsible for

planning special events for arenas,

stadiums, fairs, festivals, theme parks,

film & video companies, talent, tours
and sports teams as well as
professionals who plan and execute
programs for corporations, marketing
firms and ad agencies will attend this
seminar.

Topics of discussion:

Sessions will include
sponsorship-related topics on writing
proposals; preparing contracts and
avoiding legal problems; promoting,
marketing and merchandising events;

generating publicity; documenting and
evaluating results of sponsorships and

much more.

— REGISTRATION

Name

INNING AT apoms

ORSHIP

Speakers and panelists include:

eEric Alexander, Corporate Entertainment
Productions
eSteve Corey, Incorsel Management

Group

e®Don Dixon, Howard Marlboro Sports,
Events & Licensing
ePaul Fischer, Ingels Incorporated

e®Richard

Murray, Nat'l Assn. for Campus

Activities Services Corp.

ePamela Newman, Marsh & MclLennan
Worldwide

eo(ary M. Reynolds, Gary M. Reynolds &
Assoc.

eHenry Schneidman, Golden Gaters Prod.

el ewis Jay Shron, Pandolfi-Shron

eSteve Slagle, Nat'l Assn. for Campus
Activities

eoSteve Werner, Films Inc. and Crow's
Nest Communications

eDel Wilber, Del Wilber + Associates

eDavid Wilkinson, The Sport Marketing

Institute
Additional

Send this form to: WINNING AT SPONSORSHIP
49 Music Sq. West, 5th Fl., Nashville, TN 37203

speakers to be announced later

Fee: $395 per person, $345 if
postmarked by 8/18/89. Call
for other discount rates.

O Payment enclosed

Company

(make check payable in
ds Dollars to Billboard

Address

Publications, Inc.)
O Charge to:

Visa

City

State

Phone

American Express

Nature of Business

Expires

List additional registrants on separate page
Registration does not include accommodations or airfare. Cancellations must be

Signature

|

|

|

|

|

|

|

|

|
Master Card :
|

|

|

I

|

|

Total Payment $— :
|

|

|

made in wﬁtil;ge nd postmarked by September 8, 1989 and are subject to $50

cancellation . No cancellations after 9/8/89. Substitute registrants are

welcomed. BB
L o -
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The Popular Songwriter Saved His Best Tunes For Himself
Michael Bolton Bares His ‘Soul’ On Album

BY JIM BESSMAN

NEW YORK One of the keys to
the success of Michael Bolton’s new
Columbia Records album, “Soul
Provider,” may be a certain degree
of selfishness.

In the past, Bolton has given
many of his best compositions to
other singers, notes Columbia A&R
director Joe McEwen, including acts
as varied as Cher, Starship, and
Kenny Rogers. This time, though,
says McEwen, a “concerted effort”
was made to save Bolton’s best ma-
terial for Bolton.

“When the album’s done, then I
begin writing for others,” says Bol-
ton, who hasn’t wasted any time
since completing “Soul Provider.”
Along with four credits on Cher’s
‘“Heart Of Stone” album, he and
frequent collaborator Diane War-
ren have written “We're Not Mak-
ing Love Anymore’ for Barbra
Streisand’s upcoming album; he has
co-written ‘“Forever” with Paul
Stanley for Kiss’ forthcoming al-
bum; and he contributed to Foreign-
er vocalist Lou Gramm’s next proj-
ect—not to mention his participa-
tion in the Soviet-U.S. songwriters’
summit, Music Speaks Louder Than
Words.

“It’s been a schizophrenic experi-
ence,” says Bolton. But both he and
McEwen note that on “Soul Provid-
er,” at least, an effort was also
made to bring focus to Bolton’s mu-
sical personality.

“We wanted to accentuate the
more soulful side of Michael, mov-
ing away from rock’n’roll and really
mining the [territory] between soul
and pop which he straddles,” says
McEwen.

To extract the goods, producers
with a black music track record like
the Peter Bunetta/Rick Chudacoff
team were sought for ‘‘crossover-
type” songs like the title track and
first single, which they produced.
That type of song, says McEwen,
“is Michael’s forte.”

“Soul Provider,” with a pop-soul
sax break from Kenny G, has
cracked the top 40 on the Hot 100
Singles chart and also has crossed
over to the Hot Black Singles chart.

In McEwen’s opinion, Bolton’s
“soulful realness” hasn’t been ex-
ploited enough beyond “Dock Of
The Bay,” his smash cover of the
Otis Redding classic, from his 1987
album, ‘“The Hunger.” On ‘‘Soul
Provider,” Bolton tackles another
soul star’s signature song in “Geor-
gia On My Mind,” which features
Richard Tee on keyboards.

“Like Ray [Charles], he’s a feel
player and perfectionist,” says Bol-
ton. “He was worried that with
‘Georgia’ we had big shoes to fill.
But ‘Dock Of The Bay’ was no size
5‘ll

Bolton decided to include the
Charles cover, which he considers
one of the album’s high points, after
he belted the song before a “cold”
Russian nightclub audience—which

Shaffer ‘Coasts’ Down Solo Path

BY CHRIS MORRIS

LOS ANGELES The title of Paul
Shaffer’s Capitol debut, “Coast To
Coast,” is meant to be interpreted lit-
erally.

The glib keyboardist and leader of
The World’s Most Dangerous Band
on NBCTV’s “Late Night With Da-
vid Letterman” trekked cross-coun-
try to cut his first solo album, record-
ing its 11 tracks in eight cities with a
host of all-star talent.

“I became fascinated with the con-
cept of the regional sound of the
U.S.A.)” says Shaffer, a Canadian
who moved to the States 15 years
ago. “I wanted to meet and work with
people I idolized when I was a kid.”

Among the featured players on
“Coast To Coast” are New Orleans’
Alan Toussaint and Jesse Hill; Mi-
ami’s K.C. (of the Sunshine Band);
Memphis’ Don Covay, Steve Cropper,
and Donald “Duck” Dunn; Chicago’s
Koko Taylor, Buddy Guy, and Sugar
Blue; and Detroit’s George Clinton
and Valerie Simpson. A surf instru-
mental, “Metal Beach,” co-written by
Brian Wilson, unites guitarists Joe
Walsh, Joe Satriani, and surf titan
Dick Dale.

The album’s first single, the rap-
doo-wop number “When The Radio Is
On,” is a tribute to the New York
street sounds of yesterday and today;
guest vocalists include Dion DiMucci,
Johnny Maestro of the Crests, Jay
Siegal of the Tokens, Ronnie Bright
of the Coasters, Brill Building greats
Carole King and Ellie Greenwich, and

contemporary rappers the Fresh
Prince and Ecstasy of Whodini.

Shaffer was approached by Capitol
two years ago to record an album,
but it took a full year of studio work
to complete the far-flung project.

“I have to go on TV every day, so |
didn’t get a chance to work on it ev-
ery day,” Shaffer says. “I had to
work on my own schedule.”

Shaffer describes the process of
cutting individual tracks in cities
around the nation as “incredibly ex-
citing and hard to do.”

Reassembling the Soul Clan—the
group of soul men that includes Co-
vay, Ben E. King, Wilson Pickett, and
Bobby Womack—‘“was like saving a
town in Mexico with the Magnificent
Seven,” says Shaffer. “Covay was
like the [Steve McQueen] character
helping me track them down.”

Shaffer’'s own busy work schedule
has allowed him to make a few con-
cert appearances with what he calls
an “augmented version’’ of The
Coast To Coast Band.

“We're putting together a little
act,” Shaffer says of his current tour
plans. “I'd love to put together an act
with some of the performers [on the
album] on tour.”

Although Shaffer has played with
innumerable musical stars on “Late
Night,” he still sounds a little star-
struck when he speaks about the
making of his album.

“It was not only wish fulfillment,
but it seems like I had to do it,” he
says. “I'm a conglomeration of all
these people.”

then plied him with champagne and
cognac the rest of the night.

Of working on ‘““‘Soul Provider,”
Bolton says, “Joe and I had a great
rapport and were 98% in sync. I also
liked working with different pro-
ducers and songwriters.” Other pro-
ducers on the project included Mi-
chael Omartian, Desmond Child,
and Bolton himself, while the singer
collaborated with writers including
Child, Andy Goldmark, Doug
James, Guy Roche, Eric Kaz, and
Barry Mann & Cynthia Weill.

“I don’t care about points,” says
Bolton. ““There’s enough to go
around. It’s the environment that
counts—trying to make a better al-
bum. You can’t always outdo what
you did before, but, in a different
way, you can shine as much.”

Dio’s New Recruit. “‘He’s the greatest guitarist I've ever heard and he's
brought us into the '90s,” Ronnie James Dio, left, says of Rowan Robertson, the
axeman he invited to join his band after auditioning some 5,000 tapes.
Robertson is 17 years old and, of course, quite video-genic. He will appear on
the new Dio album set for release early next year, which will be foliowed by a
tour. (Photo: Chuck Pulin)

WHAT SEEMED LIKE a last-minute blast by the Roll-
ing Stones at the New Haven, Conn., nightclub Toad’s
Place Aug. 12 had been in the works—and under—for
weeks. After considering a hit-and-run, multiclub raid
throughout Connecticut to tune up for their North
American tour, the Stones opted for & single, frenzied
performance at Toad'’s.

As the band rehearsed for the past six weeks at the
vacated Wykeham Rise School in bucolic Washington,
Conn., promoter Jim Koplik of Cross Country Concerts,
who presented the band at the Hart-

The Stones Start Up Tour in New Haven;
H'wood Nixes Hendrix; SBK Airs Roster

pin’ Jack Flash,” and the first public performance of two
songs from the forthcoming ‘‘Steel Wheels” album:
“Sad, Sad, Sad” and “Mixed Emotions.” As Toad’s
rocked, several hundred Stones fans bopped out in the
street. They had heard the rumor but arrived too late. If

‘those inside had tried to call them, they were stymied.

Every phone in the club was sealed with masking tape.

ON THE LINE: Singer Seott Patrick was raised in ru-
ral South Carolina, relocated to Britain, repatriated to
New York, and now has been

ford Civic Center in 1981, acknowl-
edged there was no suitable venue
in Connecticut where he could book
the band’s stadium tour.

But when tour producer Michael
Cohl called, asking Koplik’s help in

brought to PolyGram Records by
A&R manager Margot Core. He's
working with the writer/producer
team of Robbie Kilgore and Mary
Kessler, fresh from their collabora-
tions on the new Malcolm McLaren

best showease club between New

York and Boston, was up to the task. In its 14-year his-
tory, the room has hosted impromptu performances by
Bruce Springsteen, Billy Joel, and many others.

A Stones show at Toad’s was secretly set for Aug. 5,
then canceled, and rescheduled for Aug. 12. Koplik says
he was advised that the Stones would drive past the club
early that evening, and if there was a mob scene, the
raid was off.

But Toad’s had the ideal cover. It was, in fact, Ko-
plik’s 40th birthday, and on that pretext, some press and
industry guests were invited. But not many, lest some-
body catch on. Those present included Walter Yetni-
koff, Tommy Mottola, Donnie Ienner, Daryl Hall, and
Joey Ramone, among others.

It was the Stones’ idea to hire a local band for the

Sons Of Bob, for coming to play at the last minute for
his party. Spoerndle broke the news to them they were
opening for the Rolling Stones.

Billboard’s New Haven correspondent, Randall
Beach, caught word of the show at 7 that evening: He
reports:

When Spoerndle stepped up to the microphone and
shouted “ROLLING STONES!” the small club was al-
ready in pandemonium. There they were, grinning amid
the bedlam as they stood around Spoerndle—Mick Jag-
ger, Keith Richards, Bill Wyman, Charlie Watts. and
Ron Wood. Seven hundred people howled in glee as ru-
mor became reality.

The band delivered a 55-minute set {no encore, but
what do you want for a three-buck cover charge?) in-
cluding “Start Me Up,” “Bitch,” “Brown Sugar,” “Jum-

night as a further cover. Koplik thanked the group, -

setting up the Connecticut club hit, a0 album ... Boston’s Galaxy 500 has
Koplik turned to longtime friend signed to Rough Trade with an al-
and Toad’s Place owner Mike by Th D bum due in mid October ... Colin
Spoerndle. Toad’s, arguably the Yy om uffy Hay of Men At Work fame has

signed to MCA with a November re-
lease expected.

ON THE BEAT: The Los Angeles chapter of the Black
Rock Coalition has been rejected in its request for a star
on the Hollywood Walk Of Fame for Jimi Hendrix .
The offbeat and outstanding k.d. lang brought her “Ab-
solute Torch And Twang” tour to New York’s Beacon
Theater Aug. 11, where admiring guests backstage and
at a postshow bash included Sire president Seymour
Stein, Elektra Records chairman Bob Krasnow, Connie
Chung, Liza Minnelli, and Bernadette Peters ...
“Charles has had me captive for four days,” quipped
CEMA president Russ Bach, as SBK Records co-
founders Charles Koppleman and Martin Bandier, to-
gether with Capitol-EMI Music president and CEO Joe
Smith, brought a four-day, coast-to-coast promotional
swing for SBK’s new talent lineup to New York. For a
roomful of CEMA staff and radio and retail reps at the
Gotham restaurant, the SBK team, including senior VP
of A&R Don Rubin, played a video overview of the new
label’s roster, including Katrina & the Waves, whom
SBK has carried back into the top 40 with “That’s The
Way” ... Greenwich Village, N.Y., folk scene veteran
Eric Anderson has returned with a new album, “Ghosts
Upon The Road,” on Gold Castle Records. Now, is this
part of the 17th or 18th folk revival in recent years? I've
lost track.

Asstistance in preparing this column was provided by
Randall Beach tn New Haven and Jim Bessman in
New York.
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Summerfest Feast. In Milwaukee they call it the Big Gig and this year's
Summerfest—held June 29-July 9 on 11 Festival Park stages, including the
23,300-capacity Marcus Amphitheater—lived up to that name. As in the past,
the musical offerings covered a wide stylistic range. Among this year's
Summerfest acts were (clockwise from top) Guy, K.T. Oslin, Paul Revere &
the Raiders, and Rod Stewart. (Photos: J. Peter VanGroll)
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Caffey’s Graces Showing Strong Debut

Ex-Go-Go’s Guitarist Forms New All-Female Band

BY CHRIS MORRIS

LOS ANGELES What do you do
after you've been a member of the
most successful all-girl band in
rock history? In the case of ex-Go-
Go’s guitarist Charlotte Caffey,
you find two new female singers
and start another group.

Caffey, now partnered with vo-
calists Meredith Brooks and Gia
Ciambotti in the A&M Records act
the Graces, wasn’t idle in the five
years since her hit-making group
split up. She had recorded and
toured with former Go-Go's singer
Belinda Carlisle and cut an album
with the Police’s Andy Summers.

Caffey’s post-Go-Go’s work as a
leader began inauspiciously. After
A&M co-founder Jerry Moss
signed her to a solo deal in May
1987, she put together an all-male
backing band. Her attempt to be
“one of the boys,” she says, ‘“was
a disaster.”

“All of a sudden, the idea of
working with females came up
again. After that one experience, I
thought, ‘I know that I feel much
more comfortable working with fe-
males.” ”’

The two vocalists/writers who

ultimately joined Caffey in the
Graces had both been fronting
their own groups. Ciambotti
(daughter of former Clover bassist
John Ciambotti) had led her own
band in Los Angeles, while
Brooks, who emigrated from the
Pacific Northwest three years
ago, worked as a solo act. Neither
was happy in the spotlight.

“I wasn’t really comfortable
fronting a band,” Ciambotti says.
“I haven’t had enough experience,
or maybe it’s just not in my na-
ture.”

“I went through a series of
‘Meredith & thes,’ ”’ Brooks says.
“I was the frontperson, and I was
never really comfortable.”

In February 1988, Caffey re-
cruited her partners after seeing
them play at local clubs. The group
was in the studio two weeks later.

The idea for the Graces had ger-
minated for several months, but
the decision to form the band
seemed almost spontaneous to
Caffey: “I was at the Grammy par-
ty in New York, and I saw Jerry
Moss. He said, ‘Oh, so you found
your band mates, huh?’ And I
went, ‘Oh ... I guess so.” Now the
trick was to blend, and see if it

ARTIST
DEVELOPMENTS

Music-Business Expo Set For September

NEW YORK A three-day music-
business exposition will be staged in
Cleveland next month, sponsored by
the Cleveland-based National Music
Center, a component of the Rock
and Roll Hall of Fame, and Enter-
tainment Business Expositions Inc.

Entertainment Business Expo '89
will be held Sept. 7-9 at Cuyahoga
Community College in Cleveland
and is expected to feature panels on
topics including electronic music,
music video, record distribution,
copyrights and licensing, artist
management, product marketing,
sound and lighting production,

broadcasting, songwriting, music
publishing, and performing rights
societies.

Among the panelists expected
will be representatives of ASCAP,
BMI, the Harry Fox Agency, the
National Assn. of Music Publishers,
the Songwriters Guild of America,
the Recording Industry Assn. of
America, the U.S. Copyright Office,
Showco, music business writers,
and other industry concerns.

Registration information is avail-
able from the National Music Cen-
ter at 216-464-5055.

DEJA VU WITH B-52'S

Though it’s not a step back a dec-
ade, “Cosmic Thing,” the first new
album from the B-52’s in three
years, does hark back to the band’s
more freewheeling days.

“The goal was to go at recording
from a live-performance perspec-
tive and capture the spirit of the
band as a whole, which we hadn’t
done on the last couple of records,”
says singer Kate Pierson.

Five of the album’s tracks, in-
cluding “Channel Z,” which has
topped the Modern Rock Tracks
chart, were produced by Don Was;
the other five, by Nile Rodgers.

For his part, longtime fan Was
got to find out how the B-52’s come

“up with their “‘stream-of-conscious-

ness, totally out-of-nowhere songs”
via what he calls the “legal pad,
curtain style of songwriting.”

Pierson explains: “We just hita
groove, jam, and sing or shout any-
thing that comes to mind. If it
sounds good, we write it down on a
yellow legal-pad sheet and tape it
to the wall.” She says Rodgers was
taken aback when the group start-
ed hanging paper all over the stu-
dio.

Pierson says that the band,
which now includes former Gang
Of Four bassist Sara Lee, has reju-
venated itself on its summer tour.

“We're feeling the same kind of
energy—both from ourselves and
the audience—that we got when
we were the new kids on the
block,” she says. “It’s very excit-
ing.” DAVE WYKOFF

MORSE FLIES HIGH

Steve Morse, professional pilot and
progressive rock guitar virtuoso,

has given up the friendly skies in
hopes that his solo career will take
off.

Not long ago, the former Dixie
Dreg was flying a 35-passenger
turboprop for a major
Southeastern air carrier, and
trying to fit gigs into his time off.
“I just couldn’t do it for too long,
because of scheduling,” says
Morse. “I still fly to my own
shows, though, and I have my own
plane now.”

After making six albums with
the Dregs, two with his own group,
the Steve Morse Band, and two
with Kansas, Morse recently
released ‘“High Tension Wires” on
MCA.

“This is my first true solo
album,” he says, ‘“‘because I wrote
all the material and did all the
arrangements. It was a solo
approach, with the one notable
exception of ‘Leprechaun
Promenade,” which is a whole
Dregs reunion.”

“High Tension Wires” shows off
Morse at his eclectic best, with a
stylistic range that includes rock,
folk, jazz, and classical influences,
as well as high-voltage electric
guitar.

“We wanted Steve to make the
kind of record he wanted to make,”
says manager Budd Carr. “He’s
the guitar player’s guitar player
and we plan to expose that by
getting him up front and personal
in the clubs.”

Morse, back in the cockpit, has
been on a summerlong national
tour, often flying himself and his
band mates to shows. A European
tour is also in the works.

CHRIS McGOWAN

2 BELEWS MAKE 1 HIT

Adrian Belew, the guitarist whose
(Continued on next page)

would work.”

Another female collaborator
helped the group jell: songwriter/
producer Ellen Shipley, who had
her own solo career on RCA Rec-
ords in the early '80s. Shipley co-
produced most of the debut album,
““Perfect View,”” with Ralph
Schuckett and co-authored a num-
ber of the songs.

“There aren’t many women pro-
ducers around,” Caffey says. “‘I
knew that, and I thought this
would only add to the project. I
asked her with that thought in
mind.”

With the album in stores and the
single “Lay Down Your Arms’’ ris-
ing up the Hot 100 Singles chart,
the Graces are preparing for their
first tour and, astonishingly, their
first live performance ever.

‘“We have done everything in the
most backwards way you can pos-
sibly do it,”” Ciambotti says. ‘“The
only thing that we’re doing in the
right order is making the record
and then going on tour.”

KEVIN PAIGE

NEW ON
THE CHARTS

“I] was attracted to the funky
stuff—soul music,” says Chrysa-
lis Records act Kevin Paige, “I
grew up listening to Marvin
Gaye, Stevie Wonder, Earth,
Wind & Fire, and Kiss. That’s
such a bizarre contrast. ‘Earth’
was really exotic in its sound and
image and Kiss was really wild.
As a Joe Public kind of guy, that
attracted me.”

Paige, who makes his entrance
on Billboard’s Hot 100 Singles
chart with “Don’t Shut Me Out,”
hails from Memphis. The youn-
gest of nine children, he’s not the
only member of his family to ex-
plore a career in music: His fa-
ther was a big-band staff singer
at NBC radio in the ’40s, and his
brother is a Memphis DJ.

In high school, Paige was a
member of a pop-funk band
called The Press, best known for
its scorching covers of Prince
songs. He embarked on a solo ca-
reer in 1987, taking his urban
mix to New York.

After knocking on a dozen re-
cord company doors, Paige was
finally signed to Chrysalis early
this year. He wrote and pro-
duced most of the songs on his
self-titled debut album, which
was released in July.

JIM RICHLIANO
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AMUSEMENT BUSINESS”
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ELTON JOHN Meadowlands Aug. 4-7 $1,491,547 59,992 Ron Delsener
Arena $25 sellout Enterprises
East Rutherford,
N.J.
THE WHO Busch Stadium Aug. 11 $1,040,873 47,181 Contemporary
St. Louis $22.50 sellout Prods.
GRATEFUL DEAD Grandstand Aug. 4-6 $844.072 42,000 Bill Graham
Cal-Expo $20 seltout Presents
Sacramento,
Calif.
DIANA ROSS Universal July 19-22 $667,260 24,531 in-house
Amphitheatre $30/$20 sellout
Universal City,
Calif.
BON Jovt Alpine Valley Aug. 4 $579,956 30,353 Joseph
SXID ROW Music Theatre $25.50/$18.50 40,000 Entertainment
East Troy, Wis. Group
RINGO STARR & HIS ALL- Jones Beach Adg. 12-13 $508,750 20,350 Ron Delsener
STARR BAND Theatre $25 sellout Enterprises
MASON RUFFNER Wantagh, N.Y.
ROD STEWART Hollywood Bowl July 31 $439,890 17,959 Parc Presentations
Hollywood, Calif. $30/$25/ sellout Nederlander
$22.50/$17.50 Organization
ELTON JOHN Starplex Aug. 11 $395,755 20,053 MCA Concerts
Amphitheatre $25/$17.50 sellout PACE Concerts
Dallas
ROD STEWART Meadowlands Aug. 11 $386,000 19,300 Ron Delsener
Arena $20 sellout Enterprises
East Rutherford,
N.J.
RANDY TRAVIS Universal Aug. 8-10 $376,457 15262 in-house
K.T.OSLIN Amphitheatre $25/$21.50 18,753
Unviversal City,
Calif.
BON JOWI Met Center Aug. 1 $301,643 17,325 Jam Prods.
SKID ROW Bloomington, $18.50 sellout
Minn.
ANDERSON, BRUFORD, Spectrum Aug. 3 $280,237 18,777 Electric Factory
WAKEMAN, HOWE Philadelphi $17.50/$15.50 sellout Concerts
GIPSY KINGS Greek Theatre Aug. 3-4 $268,126 12374 Nederlander
Los Angeles $24/$20.50/ sellout Organization
$16.50
ROD STEWART Seashore Aug. 8 $257,459 12,714 Frank J. Russo
Performing Arts $21/$20 15,000
Center
0ld Orchard
Beach, Maine
PETER, PAUL & MARY Wolf Trap Farm July 28-29 $237,191 14,179 in-house
Park $20/813 selfout
Vienna, Va.
RANDY TRAVIS Grandstand Aug. 12 $236,487 18,414 in-house
K.T.0SLIN California Mid- $16/$13/$10 30,496
BUCK OWENS State Fair
Paso Robles,
Calif.
JULIE ANOREWS Wolf Trap Farm July 17-18 $219,512 9,831 in-house
Park $25/$15 13972
Vienna, Va.
NEW KIDS ON THE BLOCK Mann Music Aug. 8 $208,963 12,998 Music Fair Prods.
TOMMY PAGE Center $22.50/$17.50 sellout
BON JOVI Arena, Omaha July 31 $206,376 12,000 Jam Prods.
SKID ROW Civic Auditorium $19.50/$17.50 seliout
Omaha, Neb.
TIFFANY Seashore Aug. 10 $202,831 11,114 Frank J. Russo
NEW KIDS ON THE BLOCK Performing Arts $19/$18 sellout
TOMMY PAGE Center
0ld Orchard
Beach, Maine
ANDERSON, BRUFORD, Jones Beach Aug. 10 $202,000 10,100 Ron Delsener
WAKEMAN, HOWE Theatre $20 sellout Enterprises
Wantagh, N.Y.
BB KING Regal Theatre Aug. 4-5 $188,659 8,848 in-house
MILLIE JACKSON Chicago $24.50 9,200
BOBBY BLAND seflout
THE BANGLES Jones Beach Aug. 11 $179,440 8,972 Ron Delsener
JOHN EDDIE Theatre $20 seliout Enterprises
Wantagh, N.Y.
HIROSHIMA Greek Theatre July 29-30 $177,384 8874 Nederlander
GERALD ALBRIGHT Los Angeles, $21.50/$20.50/ 12,374 Organization
Calit. $15
JOE JACKSON Beacon Theatre Aug. 8-10 $174,330 7,748 Ron Delsener
New York $22.50 seliout Enterprises
BON JOVI Arena, Five Aug. 2 $170,110 10,000 Jam Prods.
SKID ROW Seasons Center $19.50/$17.50 sellout
Cedar Rapids,
lowa
BOSTON POPS Wolf Trap Farm July 23 $147,034 710 in-house
Park $30/825/ sellout
Vienna, Va. $20/$14
OAK RIDGE BOYS Wolf Trap Farm Aug. 5 $143,000 7,018 in-house
WILD ROSE Park $25/815 sellout
Vienna, Va.
0Z2Y 0SBOURNE Arco Arena Aug. 5 $136,417 7117 Bill Graham
WHITE LION Sacramento, $18.50 8,500 Presents
VIXEN Calif.
PAT METHENY GROUP Greek Theatre Aug. 5 $130,961 6,446 Bill Graham
Berkeley, Caiif. $22.50/$19.50 8,500 Presents
CHET ATKINS Wolf Trap Farm July 20 $126,972 7,089 in-house
GARRISON KEELER Park $25/320/ sellout BOTTOM
Vienna, Va. $18/$13

Copyrighted and compiled by Amusement Business, A 8illboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615-321-4276; Ray Waddell in Los Angeles 2t 213-859-5338; Louise Zepp in Chicago at
312-236-2085.Forresearchinformationand cost contactLauraStrohin Nashvilleat615-321-4250.

CAROLE KING
Meadow Brook Music Festival
Rochester, Mich.

THERE WAS A TOUCH of irony as
Carole King started her show alone
at the grand piano for an intimate
rendition of “Home Again.” Despite
a string of hits as formidable as any
songwriter’s of the rock era, King
has never exactly been at home on
the concert stage, huddling behind
her piano as she cooed her songs of
love, hope, and angst.

Until now. During the course of
her two-hour, 26-song show at the
Meadow Brook Music Festival—part
of her first tour since 1982—the 47-
year-old King displayed a surprising
and, in some cases, shocking maturi-
ty as a performer. She was animated
behind the ivories, but frequently
prowled the front of the stage, play-
ing rhythm guitar or dancing a whirl-
ing dervish.

King’s exuberant antics were
merely the icing, however, since the
musical aspect of the concert was
simply splendid. Her vocals strong
and assured, King covered every fac-
et of her career for the crowd of
4,400, including her own solo hits
(“Sweet Seasons,” “Tapestry” “It’s

ARTIST DEVELOPMENTS

(Continued from preceding page)

extensive credits read like a who's
who of avant-rock (the Talking
Heads, King Crimson, Laurie An-
derson, David Bowie, Frank
Zappa), may finally be transcend-
ing his cult status, thanks to the
single and video “Oh Daddy.”

The track from Belew’s album
“Mr. Music Head"”—his first solo
effort for Atlantic Records—fea-
tures vocals by Belew’s daughter
Audie, who was 10 at the time.

“She’s always been a singer,”
the guitarist says of his daughter,
now 12, “a very good natural ear.
When she was 5, I did a sound-
track for a documentary called ‘Re-
turn Engagement,” and for the end-
ing they wanted something really
special that kind of tied in the
American theme. So we had her
sing ‘America The Beautiful.” Real-
ly heartrending. [ knew she was
going to be a performer one way
or another.”

Atlantic A&R executive Peter
Koepke, who heads its alternative-
/progressive music department,
says “Oh Daddy” was first promot-
ed at AC and alternative radio,
reaching the top 10 on the Modern
Rock Tracks chart, and is now get-
ting a push at top 40 radio.

Koepke, who signed Belew after
hearing a demo tape that included
“Oh Daddy,” says, “I thought it
could be a big hit, because it’s
something younger and older peo-
ple can relate to. And the video’s
something different.” MTV had the
video in medium rotation earlier
this summer and both father and
daughter recently appeared on the
Nickelodeon cable channel.

“I think if the single’s a hit,”
Koepke says with a smile, “I'll
have to sign Audie too.”

MOIRA McCORMICK

Too Late”), songs co-authored with
ex-husband Gerry Goffin (“Up On
The Roof,” “Pleasant Valley Sun-
day,” “Chains”), seven selections
from her new Capitol release, “City
Streets”’—her first album in five
years, and an encore of “(You Make
Me Feel Like A) Natural Woman,”
“You've Got A Friend,” and “Loco-
Motion.”

King’s band, technically accom-
plished and tightly arranged, played
her songs with all the detail and deli-
cacy they required. Particularly note-
worthy were reeds player Danny Pel-
frey, guitarist Rudy Guess, and key-
boardist Robbie Kondor.GARY GRAFF

CHRIS ISAAK
The Paradise
Boston

WITH A MUSICAL STYLE that
mixes Rick Nelson with Bryan Ferry,
and looks befitting a movie heart-
throb, Chris Isaak is no ordinary
rock’n’roller—and this performance
was no ordinary rock’n’roll show.
Playing in front of a packed house
clearly on the adoring side, Isaak and
his backing trio Silvertone slid
through a sultry, slow-burning set
that defied the rev-it-up, build-and-re-
lease nature of most rock shows.
Isaak’s ethereal, prosaic songs
were thrown in profile, as was [saak
himself, by the soft side-stage spots
and blue lighting that enhanced the
hypnotic effect of his material. The
atmosphere was a plus to those well-
acquainted with his style—but a mi-
nus to those looking to be won over.
Between songs, Isaak’s entertaining
stories, though sometimes a little too
practiced, provided much-needed levi-
ty. Highlights of the set included the
feverish ““‘Blue Spanish Moon,”
“Gone Ridin’,” and “Blue Hotel.”
Things finally loosened up at the
show’s finale, which culminated in a
series of raucous covers (“Tequila,”

“Hippy Hippy Shake,” “Wild Thing”’}
and Isaak joining drummer Kenney
Dale Johnson in a surprisingly enter-
taining drum solo.

DAVE WYKOFF

NEW POTATO CABOOSE
Greenstreet's
Columbia, S.C.

TIE-DYED T-SHIRTS and bandan-
nas are the fashion of choice at a
New Potato Caboose show, and for
good reason. The Caboose’s original
music owes much to the Grateful
Dead in style and live presentation.

A Washington, D.C., septet that
has a reputation for turning night-
clubs into frathouse keg parties, New
Potato Caboose has been a big draw
in Southeastern college towns for the
past four years. Songs from the
band’s recently released debut for
Rykodise, “Promising Traveler,”
were greeted with cheers of familiar-
ity by the sold-out crowd of 450 at
Greenstreet’s. “By-0,” “Rust In
Peace,” and “Psychedelia” are free-
spirited slices of retro-rock.

By relying on a rhythmically cohe-
sive sound instead of individual virtu-
osity, the band was able to keep the
energy level high. Fronted by three
guitarists—Don Laux, Doug Pri-
chett, and lead player Rich Della
Fera, the Caboose rolled through
loose and lively extended jams.

John Redling’s organ gave the
sound a vintage richness, and the
rhythm section of bassist Mike Ma-
honey, drummer John Trupp, and
percussionist John McConnell kept
the ride smooth and steady.

Although the band’s original mate-
rial lacks imagination, its unbridled
execution is indeed refreshing. If the
Caboose can take a more inventive
songwriting track on future albums,
even more fans will be climbing
aboard this train.

MICHAEL MILLER
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Canada’s Tragically Hip Hope For Happy Ending To Musical Story

BY KIRK LaPOINTE

KINGSTON, Ontario From the
most unlikely place can come great-
ness. Such, at least, may be the case
with a terrific band with an even
more terrific name, the Tragically
Hip, from this smart but small town
of 60,000.

A betting man might be advised
to shift some action its way.

In Gord Downie, the band has ar-
guably the best new rock singer
from Canada in a long time. In the
other four band members, it has lit-
erate but vital composers and musi-
cians.

In Jake Gold, it has a gung-ho vet-
eran co-manager. In other co-man-
ager Allan Gregg, it has a rock’n’-
roll animal with a Ph.D. who has
served as a political adviser and
chief federal pollster for the last
half-decade.

And in being signed directly to a
U.S. deal—for MCA Records—the
group has followed the route of to-
day’s most successful Canadian art-
ists. In producer Don Smith (engi-
neer for the Traveling Wilburys,
Roy Orbison, and Keith Richards
last year), it has a pro who wanted
to work with a young band to help
define its sound.

The album produced by Smith,
“Up To Here,” is due for release
next month. Meanwhile, MCA has
worked the group’s Canadian inde-
pendent EP, “The Tragically Hip,”
from 1987. The seven-cut release,

which musically hints of R.E.M. and
traditional American rock but lyri-
cally connects with a Canadian sen-
sibility, has slowly but surely built
the band a following outside the col-
lege town of Kingston.

“Things are never easy,” says
Downie, “‘but we seem to have
found the most uneasy route.”

Which is not to say the group dis-
parages its setting. Its compelling
“Smalltown Bringdown” track led
some to believe it was heaping

abuse on its hometown, but in the
same way Downie sings proudly the
title line in “Last American Exit”
about driving home to Canada,
there is much the band likes about
where it lives.

There’s valid hope that this Cana-
dian-made record can strike the
same chord with U.S. audiences that
did a similarly modest release from
compatriots the Cowboy Junkies.

The band went to Memphis to re-
cord with Smith, who Downie says

“was the sort of guy we needed,
with good suggestions but none of
the things that producers are fa-
mous for, like changing your
sound.”

With plans for the album release
this fall, there will likely be pres-
sure for the band to move to a large
Canadian city such as Toronto. It's
tough enough coming from Canada,
but when you come from a small
place there, it can be doubly diffi-
cult.

Capitol-EMI Canada Artist Waiting For ‘Right’ U.S. Deal

Will Debut Be The Charm For Ducharme?

OTTAWA Annette Ducharme
makes it clear she isn't about to
grab the first offer that comes
along just to take a stab at America.

“I am waiting for the right deal,”
she says confidently. “I have waited
this long. I can wait to get it right.”

It does not seem all that long,
however. Raised in Windsor, Ontar-
10, across the river from Detroit, she
moved more recently to Vancouver
British Columbia. Ducharme says
she knew in her teens she wanted to
be a singer/songwriter,

Nurtured first by the supportive
Vancouver scene and later by Capi-
tol Records-EMI of Canada, she has
written one of the strongest Canadi-
an records of the year, “Blue Girl,”

produced in Britain by veteran Mike
Howlett.

Her debut, a mature blend of pro-
gressive pop, may earn her a Juno
nomination as best new female vo-
calist.

“No doubt, America is impor-
tant,” she says. “But it’s important
to get the commitment when you
get a deal. I see it happen all the
time, with good Canadian records
just disappearing.”

Indeed, many of the country’s
biggest new names are signed di-
rectly to American firms to ensure
such support. Ducharme starts at
somewhat of a disadvantage, al-
though Capitol-EMI Canada has
spawned many of the country’s

most promising artists.

A first single, “No Such Thing,”
charted widely across Canada on a
variety of formats. The song and
Don Allan-produced video brought
her attention from abroad and a
deal is likely within weeks. A second
single, “Slavery,” has just been is-
sued.

The good thing, Ducharme no-
tices, “is that the Canadian artists
who are making it are changing it
for the rest of us starting out.”

As for problems in getting sup-
port abroad, “I know that’s going to
change for Canadian music, and I
want to be around when it hap-
pens.” KIRK LaPOINTE

On a recent night, though, there
was indication that the Tragically
Hip have every reason to stay put.

In front of a sellout audience at
home, the band sustained enormous
energy and audience attention
through a set that featured largely
new material. Even friends and
family are apt to grow impatient
with unfamiliar tunes, but it’s a tes-
tament to its new songs that the
band was able (0 keep the house
hopping.

Oh, Darling. Gregory Derling, lead
singer of the PolyGram Records act
Darling Cruel, leads the band through
a set at the Cat Club in New York that
includes the group’s single,
“Everything’s Over,” which is drawing
some attention from album-rock
outlets. (Photo: Chuck Pulin)
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Merchant’s Muse. As 10,000
Maniacs, current Elektra album “Blind
Man’s Zoo” hit the top 20 on the Top
Pop Albums chart, lead singer Natalie
Merchant captured an audience
during the band’s recent performance
at Radio City Music Hall in New York.
The group's teur continues in
Southeast markats through the end of
August. (Photo: Chuck Pulin)

CHESS MOVES REISSUES VIA CLUB-MEMBERSHIP COUPONS IN MAGAZINES

(Continued from page 6)

and Etta James, among others.

“One of the things about that elu-
sive buyer is that he’s not as easily
homed in on as the usual music buy-
er,” says McKaie. “Sometimes he’s
older, and not into reading music pub-
licaticns anymore—or sometimes he
reads them but they don’t cover
enough for him, and he only learns
about certain things and he wants to
know about more. I was getting a lot
of letters saying, ‘What do you have
out there? I want to know—I don't
see things in the local racks.” Because
a lot of the retailers outside of the
major cities don’t carry a lot.”

To initially reach those people,
McKaie says, MCA placed ads in two
collectors’ magazines—Goldmine and
Living Blues—asking readers to join
the club by merely filling out a cou-
pon detailing their name, address,

and favorite record store, among oth-
er things. After receiving a “nice re-
sponse” of more than 600, the label
decided to insert similar coupons in
its boxed-set reissues. Sales of both
the Berry and Wolf set have “already
exceeded our projections,” says
McKaie, and response to the enclosed
coupons has so far generated a mem-
bership now approaching 5,000 fans
in more than 25 countries.

“We’ve gotten responses from peo-
ple as young as 12—a lot of teen-
agers and early 20s—to 60. They are
reaching a huge demographic, and
most of them have no concept of
what’s available. Most of them want
the catalog right away—that’s their
initial comment, because they don’t
know what’s available.”

The two major priorities for the
Chess Club were to let members

know what was available, and, says
McKaie, “I also wanted some input
from these people as to what they
really want.”

What they really want, he says, is
what they will soon be getting: a
Muddy Waters boxed set, due in late
October, and the reissue of Chess’
well-known “Fathers And Sons” al-
bum, as well as the four “London
Sessions” albums by Waters, Wolf,
Diddley, and Berry, respectively, all
due this month.

Club member input was also re-
sponsible for at least one track on the
recently issued ‘“Wrinkles” compila-
tion of Chess rarities. “We sent out a
letter announcing its release in Janu-
ary,” says McKaie. “I asked people
for a response, telling them that we
were putting this package together,
and if they knew of any rare tracks

they’d like to see included, to please
write in. Two people wrote in about
the Megatons’ ‘Shimmy Shimmy
Walk.” ‘Shimmy Shimmy Walk’ is one
of the bonus tracks now.”

McKaie admits that if he had his
preference, he might put out some
things rather than other things that
have been reissued, “but at the same
time,” he says, “if that’s what people
want, [ feel absolutely driven by that
for several reasons. One, that’s what
they want. And two, that’s what gen-
erates good income for this portion of
this company—and makes it easier
for me to do things like ‘Wrinkles.’
You take chances like that, and you
hope that one of those chances stick.
Willie Dixon was a bit of a chancy
move when we first concocted the
box—and the Dixon box worked, as
simple as that.”

TURTLES VS. DE LA SOUL

(Continued from page 6)

Volman. “The first thing that came
into my mind wasn’t the legal aspect,
but the destruction of a wonderful
piece of music we had made. I was
upset as an artist.”

Volman and his partner, Howard
Kaylen (Eddie), recorded the song on
White Whale Records. In a 1971 law-
suit, they won back all their sound re-
cordings from the label.

Fle & Eddie’s attorney, Evan Co-
hen, says litigation could have been
avoided had his clients been contact-
ed prior to the album’s release.

“If [De La Soul] had asked, they
would have had two choices. They
could have either paid what Flo & Ed-

die wanted, or not used the song,”
Cohen says. He added that Tommy
Boy’s attorneys offered Flo & Eddie
a settlement of “substantially less
than a penny per unit.”

Attorneys for Tommy Boy say De
La Soul did not ask Flo & Eddie’s per-
mission because not enough of the
song was used. “Because of its dimin-
utive use or because it had been so
substantially modified, it's not a vio-
lation of use,” says attorney Ken An-
derson. He contends that the song
uses three seconds of the song, not
12, as the lawsuit states.

De La Soul’s attorneys say there
are several confusing wrinkles in the

case, including the fact that no sam-
pling case has been completely liti-
gated through the courts. Additional-
ly, the U.S. Copyright Law does not
protect sound recordings made prior
to 1972. Therefore, Flo & Eddie’s suit
alleges that the sound recording is
protected by California Civil Code
980, as well as by similar codes in oth-
er states.

“Our position is that the statute
doesn’t relate to sampling at all,”
says Tommy Boy attorney Anderson.
“In order to be valid, the state law
must be interpreted to contain a fair
use provision which is at least as de-
tailed and as accommodating to sam-

pling as is the U.S. Copyright Law,
and we're saying that it doesn’t.”

Cohen is pressing for a trial so that
some legal guidelines on sampling
will be established.

Anderson contends that will come
with a decision on a case already in
the courts. In 1987, Jimmy Castor
filed suit against the Beastie Boys, al-
leging the group’s single “Hold It
Now, Hit It” used vocals and drum
beats from Castor’s 1977 single, “The
Return Of Leroy, Part One.” That
suit does use the 1972 U.S. Copyright
Law as its basis, says Anderson, who
is representing the Beastie Boys.
However, no court date has been set.
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Logical Protection. Case Logic
introduces a protective case for
removable car stereos. The case,
made of nylon backed with extra-
thick foam, includes a double-ftap
Veicro fastener and a handy pocket
for radar detectors or other
accessories. Suggested ratail is
$19.95. Contact: 303-530-3800.

Racked Up. Soundesign's newest
rack system boasts an AM/FM/FM-
stereo with a wireless remote
control, dual cassette deck, semi-
automatic turntable, and tower
speakers set in a wood-grain-finish
rack. The unit retails at $229.95.
Contact: 201-434-1050.

Binocularity. Tasco's InFocus
binoculars have been developed to
use the human eye as their focusing
device, allowing for outstanding
clarity. Available models include a
wide-angle, the first zoom model on
the market, and four compact
models, each weighing less than 9
ounces. Contact: 305-591-3670.

NEW
PRODUCTS

Compiled by
Caryn Bruce

Album-Deco. Frame-Ups,
customized frames for album covers
developed by Genius Marketing Inc.,
are made of acrylic and come with
two pressure-sensitive strips of
Velcro, already attached to the
frame, to mount on any surface.
Contact: 800-323-5089.

Put On A Bib. Bib’s new A-640
Compact and Laser Disc Polish will
prolong a disk’s life by correcting
fingerprints, dust, static, and light
scratches. The set includes a
polishing cloth and enough spray to
clean 500 CDs. Suggested retail is
$12.95. Contact: 303-972-0410.

Self-Selling Package. Gemini
Industries Inc. introduces its Open
Stock packaging, featuring bright,
full-color display cartons for audio,
video, and CD storage systems.
Each storage system retails for
$8.99. Contact: 201-526-7452.

Gonclave Eases Summer Doldrums
Record Stores Spell Relief: SEMINAR

BY JIM BESSMAN

NEW YORK Manhattan disk mer-
chants loved last month’s New Mu-
sic Seminar for more than its retail-
oriented panels.

Specialty shops and chain stores
alike saw increased business during
the July 15-19 event, though some
experienced more significant
surges than others.

Charlie Grappone, who owns four
genre-distinct VinylMania stores on
Carmine Street in the heart of
Greenwich Village, was most ec-
static, having “easily doubled” his
take during seminar week over that
of an average week. Dance music
and 12-inch singles were his biggest
sellers, while his jazz and CD stores
were comparatively unaffected.

“Even though the New Music
Seminar is about new musie, most
of the clientele are DJs or small la-
bels with dance music,” says Grap-
pone, who prepared for the on-
slaught of out-of-town buyers two
months in advance. “On opening
day, this [dance/12-inch] store was
jumping. You couldn’t get in, it was
so packed.”

While Grappone spent $4,400 pro-
moting VinylMania via an ad in last
year’s NMS guide and buttons in
6,500 delegates’ goody bags, he did
just as well this year with only a

quarter-page ad in a dance music tip
sheet.

“We've built a big enough name
that people from all over Europe,
who heard about the store, came in
to check it out. It’s like if you go to
England and see stuff you don’t see
in the States—they go crazy when
they come over here.”

To accommodate the influx of vis-
iting customers, Grappone stayed
open until 11 p.m,, a couple hours
later than usual. But he says that all
the “great gigs” staged in Village
vicinity clubs interfered with his af-
ter-hours potential.

At CBGB Record Canteen, the
specialty shop adjoining the venera-
ble CBGB new music nightery, the
seminar meant “more stocking and
more restocking” for manager Ned
Hayden.

“Everything we sell, we sold
more of,” says Hayden, who reports
specific increases in Amphetamine
Reptile group the Cows and some of
the newer hardcore titles.

Hayden notes that both day and
night business was up, though he
saw little correlation between acts
showcasing next door and sales of
corresponding product.

“Generally, it doesn’t work like
that,” says Hayden. “Anybody who
sees the show of a band probably al-
ready has the record.”

At the downtown Tower Records,
which is also easily accessible to
clubgoers, manager Howard Ce-
spedes found it hard to discern any
substantial increase that could be
directly attributed to the seminar.
Says Cespedes: “We ordered up in-
die product and ‘crazy imports,” but
I couldn’t tell if [sales were due] to
the decent stock on hand or the sem-
inar crowd.”

But B.J. Lobermann, GM of J&R
Music World (and a seminar panel-
ist), saw “definite increases in alter-
native music sales in all configura-
tions” at J&R’s massive downtown
store complex, located way below
the Village’s club-hopping area.

“We ran a Village Voice ad direct-
ing people to the store, because it's
not convenient to the [Marriott]
Marquis, [the seminar’s midtown
hotel base],” says Lobermann. “The
ad worked: We found tremendous
interest in indie product across the
board—advertised and not.”

The New Music Seminar, then,
seemed the perfect antidote to sum-
mer retail doldrums.

Grappone says that “‘summer
business is always down when it’s
hot and people go to the beach, but
the seminar picked things up. I wish
they’d have it every three months!”

Consignment Operation Offers Indie Bands Retail Medium
Record Mail-Order Service Blooms In Golo.

BY BRUCE HARING

NEW YORK “The whole point
with consignment is that anybody
can get in touch and sell,” says Pat-
rick Barber, the owner of Mosh Pit
Records of Colorado Springs, Colo.,
explaining why his independent rec-
ord mail-order service is thriving.

Started in June 1988, Mosh Pit
Records serves as an umbrella en-
compassing an underground music
magazine, record label, and mail-or-
der catalog, the latter offering re-
cordings, magazines, and T-shirts
sold on consignment from indepen-
dent bands and labels around the
world.

The catalog, called “The Pit,” is
published every two to three
months, and boasts a circulation of
4,000. “It’s a catazine,” Barber
says. “It’s got about one-third cata-
log, and the front part is interviews
with bands in the catalog and Colo-
rado bands.”

The consignment idea came to
Barber as a way to move an EP by
his own band, Expatriate. ‘“We had
500 copies of this 7-inch, and we
didn’t know what to do,”” Barber
says. “So we started a mail-order
operation.”

Soon thereafter, other local bands
joined the fold. From an initial of-
fering of 20 records, the Mosh Pit
catalog now contains 150 releases.
Thrash and hardcore make up most
of the offerings, “But we can take
anything and do,”” Barber main-
tains. “We've got everything from
hard metal to jazz, a pretty big col-
lection of underground and home-

made music.”

Each band contributes 10 or more
pieces of product, Barber says. “De-
pending on the appeal, whether the
band is known, the way it looks, it
can usually move in a couple
months.”

Mosh Pit marks up the consigned
product 25% and adds postage for
mail-order deliveries. On merchan-
dise sold through Colorado stores,
Mosh Pit sells for the band cost plus
25%.

Barber says the venture is

“breaking even because of sales on
the magazine,” but he hopes to ex-
pand by luring retail stores to the
consignment idea. “There are a lot
of stores aware of the thrash thing,
but the buyers don’t have a full
knowledge of the music, and they
end up stuck with a huge stack of
alternative records and tapes,” he
says. “We’re helping them out;
there’s a large audience for this mu-
sic, but it’s hard to tell what they’re
going for. Consignment is risk-
free.”

Ohio Store’s Music Is Better
The Second Time Around

BY LARRY FLICK

NEW YORK With the number of
used-record stores increasing seem-
ingly by the minute, the quality of
stock can be hit-or-miss. One outlet
that is trying to stand out in this
crowded field is Second Time
Around Record And Tape Exchange
in Dayton, Ohio.

Within the tight confines of
roughly 1,000 square feet, Second
Time Around jams what store man-
ager David Schmidt claims is “the
largest selection of used LPs, cas-
sette tapes, and CDs in the Dayton
area.”

Unlike most stores of its kind,
Second Time Around does not snap
up every piece of vinyl that crosses
its counter; Schmidt and his staff

adhere to a fairly strict system of
choosing what goes into the bins.
Records must not only be in top con-
dition but also must have the poten-
tial to move fairly quickly. And,
since Second Time Around’s aver-
age customer is a student at the
nearby Univ. of Dayton, one is not
likely to find Ethel Merman disks in
Schmidt’s bins.

“Since there aren’t any other
stores like ours in this area, it would
be easy for us to just throw any-
thing out there for people to buy,
but that’s not what this business is
all about to me,” Schmidt says. “We
have a good reputation as a result
of being so selective.”

Part of the store’s reputation also
has been built on the depth of rare

(Continued on page 46)
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by Geoff Mayfield

VIVA, LAS VEGAS: As one would expect, there was
a sizable flock of representatives from music chains in
attendance when the Video Software Dealers Assn.
held its Aug. 6-9 convention in Las Vegas. Spec’s Mu-
sic & Video president Ann Lieff, one of four from her
chain, attended her first VSDA confab. Gary Arnold,
VP of merchandising for Trans Werld Music Corp.,
led his company’s first-ever VSDA delegation. Came-
lot Music senior VP Joe Bressi, video director Mike
Dungan, and video buyer Pat Tidwell brought along
their chain’s four regional directors, marking the first
time that Camelot’'s RDs made the trip.

Ned Berndt, VP at five-store Miami combo Q Rec-
ords & Video and a member of the National Assn. of
Recording Merchandisers board, not only attended,
but also pinch-hit as a last-minute replacement on the
panel at one of the VSDA seminars. Another NARM
board member, Wherehouse Entertainment presi-
dent Scott Young, raised his profile here, gaining one
of the three appointed seats on the VSDA board (Bill-
board, Aug. 19). Another member of the Wherehouse
contingent, assistant VP of store design and construec-
tion Debi English, was a seminar panelist.

As usual, Tower Records/Tower Video was con-
spicuous at the VSDA meet, with president Russ Sol-
omon and senior VP Stan Goman leading the chain’s
delegation. Even more conspicuous were the troops
from Show Industries/Music Plus; for the fourth
straight year, Music Plus brought its store managers
here, allowing them to see the exhibit area and attend
VSDA seminars. Also seen at the meet were Terry
Worrell, president of Sound Warehouse; Doug Har-
vey, director of Target Stores’ internal rack Jetco;
Steve Bennett, VP of marketing at The Record Bar;
and a group from Turtle’s Records & Video, led by
chain topper Alan Levenson . .. By the way, sources
close to Levenson say he refutes recent rumors that
Turtle’s is up for sale. Despite widespread scuttle
that Record Bar, Shamrock Holdings, and British re-
tail giant W.H. Smith are bidding for his company,
Levenson told a vendor he met with at VSDA that
“the first we heard about it was when we read it in
Billboard.”

ANOTHER NARM MAINSTAY who attended
VSDA was Barney Cohen, president of Valley Re-
cord Distributors, but he was hard to recognize be-
cause, uncharacteristically, he wore suits and ties the
whole week. Usually seen wearing flannel shirts and
other casual apparel at NARM functions, Cohen
brought a more formal wardrobe to VSDA because
“we have a booth here,” he explained to Retail Track.
Showing primarily CDs, Cohen was downright giddy
about the business Valley wrote at the Vegas conven-
tion.

THREE CHEERS TO TWO VSDA speakers, Peter

Glen and Mike Shalett, who are familiar figures to
many NARM members.

Street Pulse Group maven Shalett delivered the
Nielsen Media Research home video numbers that
were reported in the Aug. 19 Billboard. Thanks to Sha-
lett’s interactive system, in which attendees were in-
vited to guess the results of the consumer poll for
each question, the presentation avoided being a dry
dissertation. As might be expected, suppliers and deal-
ers often differed in their opinions, but both camps un-
derestimated the public’s appetite for sell-through vid-
eo. The survey said 63% of VCR households had
bought at least one prerecorded videocassette in the
last year, a percentage much higher than that guessed
by either the retailers or the video manufacturers.
This was the first time that most VSDA members had
seen Shalett do his statistical thing, and they seemed
to like his style—even if they think he does resemble
Danny DeVito.

Repeat performer Glen, the retail consultant who
might better be described as a consumer activist,
seemed to raise more of a reaction than he did at his
first VSDA two years ago—and that’s really saying
something. In an Aug. 8 morning session with his
trademark theme, “100 Ideas In 100 Minutes”—many
of them constructive ideas that had been submitted to
him by VSDA members—he seemed startled by the
hissing that ensued when he mentioned industry pace-
setter Blockbuster Video. “Jealous, that's all,” said
Glen of the negative reaction to Blockbuster. “They’re
a very innovative company.”

Actually, a big part of Glen’s mission, both in his
morning session and in twice-repeated afternoon semi-
nars, was to convince smaller retailers that there are
plenty of ways they can survive and prosper, even if
the fast-growing Blockbuster invades one’s turf.

The irreverent Glen served up plenty of sarcastic
wit, particularly in addressing the sameness that one
finds in the world of video retail. Showing a slide of
sheep during the morning session, he said, “These are
the video stores of the world ... You'll wait for your
‘Batman’ poster and put it up with Scotch tape; what
an original, renaissance idea.” And, in his afternoon
talk, Glen lashed out against the preponderance of
video stores that have the word “Video” in their name,
and the fact that so many stores resemble one anoth-
er. “There are too many stores called Video. I've never
seen a retail industry as boring as video. I'm surprised
you don’t drive in to the wrong store some mornings.”

VIEW FROM WALL STREET: New York Stock Ex-
change members. Silberberg, Rosenthal & Co. are
very bullish on LIVE Entertainment, the diversified
entity that is parent of rack Lieberman Enterprises,
video supplier International Video Entertainment,
and chain Strawberries Records, Tapes & Compact
Discs. In a 47-page report, Silberberg analyst Keith
Benjamin wrote, “LIVE’s growth potential is not re-
flected in its stock ... We expect the markets LIVE
serves and LIVE's strong position in those markets
should support annual sales growth of 10%-15% over
the next five years.”

Benjamin’s report holds high praise for Strawber-
ries, in part because the $40.5 million that LIVE paid
to gain 96% of the chain earlier this year is a bargain
compared to the lofty price tags fetched by other mu-

(Continued on page 51)
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Rainhow Records,
WEA Team Up For
Silver-Screen Promo

NEW YORK Rainbow Records
and WEA’s San Francisco sales of-
fice have hooked up with 20 local
movie theaters in the Bay area to
promote the distributor’s best-sell-
ing releases through an audio/visu-
al intermission show.

The ongoing presentation, which
will continue through September,
includes a slide show featuring
graphics from album covers along
with music from a WEA artist. New
selections are featured each month,
including the ‘“Batman’ sound-
track, the soundtrack from the lat-
est “Indiana Jones” movie, Neneh
Cherry, and 10,000 Maniacs. Follow-
ing each slide presentation, the au-
dience is informed that their ticket
stubs are worth $2 toward the pur-
chase of cassettes and CDs marked
$6.99 or more at any Rainbow Rec-
ords location.

Jack Shue, WEA’s San Francisco
sales manager, and Helen Cleland,
Rainbow’s advertising director,
agree that the demographics for the
motion picture and record markets
are virtually identical. ‘“We’re tar-
geting the outgoing person that
goes out seeking good entertain-
ment,” says Cleland.

In addition to the 20 theaters with
slide shows, 74 theaters in the area
have been booked to exhibit audio-
only intermission shows. Both pro-
grams were launched June 23 and
will run through September
23. CARYN BRUCE

DIVIDER CARDS

ALL SIZES AVAILARLE
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Direct from Manufacturer
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the Billboard Classified.
Call toll free (800) 223-
7524, NY residents dial
(212) 536-5174.

INTRODUCING

New That’s CD Cassettes. The first cassettes specially
formulated to record CDs.

“For the first time, recording enthusiasts can truly enjoy the excitement of CD sound on cassette.”
-Audio Video International

Tapes made to record records just dont cut it anymare. Now hear That's CD Casssttes. The first
casseftes made for the digital age. It's the latest technological triumph from Taiyo Yuden Co, Utd.,
creator of the Best Blank Tape of the Year (Britain's What Hi-Fi?) and the world's first recordable,
professional compact disc.

DAL COMMmLE T

Test our metals and you'll find the clear, dynamic, distortion-free performance of CD-MH, the first metal
tape for the high bias position, and metal position CD-1V. Their revolutionary resin shell makes bad
vibrations a thing of the past. And there’s an ultra-fine, densely packed particle formulation that

takes every deck beyond its specs--right into the red for the hottest recordings ever.

On the beach..on the road..on the move. Now you can take it with you wherever you go. And all in
CD-perfect 74-, 90- and 100-minute lengths. That's CD Cassettes. The cassettes that set the standard for recording CDs.

Thats

AUDIO CASSETTES

SPECIAL OFFER
Hi-Fi and Record Store Sales People

Send us your business card and
we'll send you a free cassette.

1983 Marcus Avenue, Suite 204. Loke Success, New York 11042 - Tel. 516-326-1122/FAX 516-326-1825
That's America Inc., Subsidiary of Talyo Yuden Ca. Lid.. Tokyo, Japan

CALIFORNIA: Soundwaves (Capitola) Mad Jacks {San Diego, Escondido, Oceanside, Chula Vista, La Mesa, Carisbad) Digitai Ear (Orange) COLORADO: Good Beglnninga inc. (Denver)
CONNECTICUT: County Hardware (Stamford) ILLINOIS: Fun Tech (Chicago) Appietree Records {Batavia. Dekalb, Elgin, Rocktord, Normal. Springfield) Crows Nest (Crest Hill) Entertainment Express (Dekaib)
Hegewlsch Records (Calumel City) Stereo Studio (Nlles, Schaumburg. Paiatine, Villa Park, Vernon Hills) Stereo Systems (Aurora., Joliet, Naperville) MAINE: New England Music (Scarborough)

MASSAC NUSETTS: Harvard Coop (Harvard Square, Cambridge. Boston) NEW JERSEY: Compact Disc World (Woodbridge) North American Digital (Bergentield) NEW YORK: tsiand Uncle Phils (Massapequa,
Leviftown) Superstutt (Levittown) CD Express [Sayviile) Upstate Gordon Electronics (Syracuse] Cavages Records & Tapes (Buffaic. Syracuse, Rochester) Wesichester CD Express (White Plains) ONIO: Reunlted Electronics
(Nlles) Onhio Sound (Highland Helghts) RHODE ISLAND: Stereo Discount Center (Providence) VIRGINIA: Audio Connection, Inc. (Virginia Beach) WASHINGTON, D.C.: Graffifi Records (Washington, DC.)

BILLBOARD AUGUST 26, 1989

45

www americanradiohistorv com


www.americanradiohistory.com

L

TAILING

ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—album;
EP—extended play, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
a=_Simultaneous release on CD.

POP/ROCK

A Night With Mr. C.

& LP Columbia FC-40917/NA
CA FCT-40917/NA

H.R.

Singin’ In The Heart
& LPSST-224/$8.98

CA S5T-224/$8.98

WAYNE MASSEY
Wayne Massey And Black Hawk

& LP PolyGram 836517-1/NA
CA 836517-4/NA

THE TEMPTATIONS
Special

@ LP Motown 6275/NA

CA 6275/NA
DANIELLE ALEXANDER
First Move JAZZ/NEW AGE
CHET BAKER
-1/
C‘Alga'?;’f{i"}:f“” 1/nA get's Get Lost (The Best Of Chet Baker
ings)

DEBBIE ALLEN
Special Look

@ LP MCA 6317/NA
CA MCAC-6317/NA

SHANE BARMBY
Let's Talk About Us

& LP PolyGram 838353-1/NA
CA 838353-4/NA

REGINA BELLE
Stay With Me

@ LP Columbia FC-44367/NA
CA FCT-44367/NA

BRIDGE TOO FAR
Bridge Too Far

@& LP Pacific Jazz 92932/NA
CA 92932/NA

CHET BAKER AND ART PEPPER
The Route
@ CD Pacific Jazz 92931/NA

RUSS FREEMAN AND RICHARD
TWARDZIK
Trio

@ CD Pacific Jazz 46861/NA

WILLIAM ELLWOOD
Vista

@ LP Narada N-1024/NA
CA NC-1024/NA

AGNES BUEN GARNAS/JAN GARBAREK
Rosenfole: Medieval Songs From Norway

@ LP Epic FP-45150/NA
CA FPT-45150/NA

CLARENCE CLEMONS

TERRY 8A33IHN

DISTRIBUTORS

9;90? " COMPACT DISCS, RECORDS
& OY:Q?)%QQN&" TAPES, ACCESSORIES

?}B e 5\;?:;"5"“‘6 HUGE INVENTORY, DYNAMITE PRICES
, \-\1«0\&3\&“ PERSONALIZED SERVICE, WEEKLY SALES
S50 (305) 621-0070 ASK FOR BRUCE

IN FL. (800) 329-7664 - NATIONAL (800) 780-6874
15960 N. W. 15TH AVE. - MIAMI, FLORIDA 33169 FAX # (305) 621-0465

1-800-826-0079
NY 212-517-3737 CT 203-798-6590
LA 213-388-9834 FAX 203-798-8852

& LPECM 839293-1/NA
CA 839293-4/NA

SCOTT HAMILTON
Scott Hamilton Plays Ballads

& LP Concord Jazz CJ-386/NA

CA CJ-386-C/NA

DAVID HAYES

Logos Through A Sideman

& LP Goid Castle 71325/NA
CA 71325/NA

RICHARD “GROOVE" HOLMES AND GENE
AMMONS
Groovin’ With Jug

& CD Pacific Jazz 92930/NA
KAREN MANTLER
My Cat Arnold

@ LP XtraWATT 839093-1/NA
CA 835093-4/NA

MICHAEL MANTLER

Live

@ LP ECM 833384-1/NA

LES McCANN

Les McCann, Ltd. In New York
& CD Pacific Jazz 92929/NA
MINIMAL KIDS

No Age

@ LP Intuition 46879/NA
CA 46879/NA

JAMES MOODY
Sweet And Lonely

@ LP Novus 3063-1-N9/NA
CA 3063-4-N9/NA

AMINA CLAUDINE MYERS
In Touch

@ LP Novus 3064-1-N9/NA
CA 3064-4-N9/NA

The best prices
2249 Market St., Denver, CO 80205

!9 & [%@%(2
Ylfé@%é)ﬁ@\@@f\f@\
Distibutors Inc. 7 9%

For orders or a free catalog call toll free:

1-800-334-3394

The best service  The best compact discs  Period.
(303) 292-9333 FAX (303) 292-6969

FOR WEEK ENDING AUGUST 26, 1989

Billboard.

®Copyright 1989, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher. .

NEW AGE ALBUMS..

MONGO SANTAMARIA =
Ole’ Ola < |2 3 Compiled from a national sample of retail store sales reports.
& LP Concord Picante CJP-387/NA = g ;
CA CJP-387-.C/NA = 17:3 [«]
GEORGE SHEARING 2 |2|¢|TME ARTIST
George Shearing In Dixieland (With The = | o | = ] LABEL & NUMBER/DISTRIBUTING LABEL
Dixie Six) *& NO.1 * &
@ LP Concord Jazz CJ-388/NA DANCING WITH THE LION : ANDREAS VOLLENWEIDER
CAICI38EC/NA 1119 ] couman oc 45154 17 weeks at No. 1
STEVE WEISBERG
I Can't Stand Another Night Alone (InBed | 2 | 2 | 15 | NO BLUE THING GINABIEL
With You)
@ LP XtrawaTT 831334-1/NA 3 | 3|7 {PASSION PETER GABRIEL
CA 831334.4/NA GEFFENI24206
GERALD WILSON 4 4|25 CRISTOFORI'S DREAM DAVID LANZ
Moment Of Truth NARADA LOTUS 61021/MCA
@ CD Pacific Jazz 92928/NA 5 | 5 | 23| WINDHAM HILL SAMPLER '89 VARIOUS ARTISTS
VARIOUS ARTISTS WINDHAM HiLL 1082/A&M i
Commotion 6 6 |13 THE NARADA COLLECTION TWO NARADA ARTISTS
NARADA N-39117/MCA
@ LP Windham Hill WH-60119/NA
CA WT-60119/NA 7 7|29 WATERMARK @ ENYA
GEFFEN 24233
To get your company's new releases listed, ISLAND DAVID ARKENSTONE
8 |9 |25
send release sheets or type the NARADA EQUINOX N-63005/MCA
information in the above format on your
letterhead. Please include suggested list 9 8 |45 BUESECPWE;RTEMAW'FEQST L RAY LYNCH
price whenever possible. Send to
New Releases, Billboard, 9107 Wilshire, 10 [11]7 CROSS CURRENTS RICHARD SOUTHER
# 700, Beverly Hills, CA 90210. NARADA EQUINOX 63007/MCA
11 | 10|17 | A JOURNEY HOME GEORGIA KELLY/DUSAN BOGDANOVIC
GLOBAL PACIFIC ZK 45152/CBS ASSOC.
’ LIVING THE NORTHERN SUMMER JIM CHAPPELL
0"'0 STOHE s Muslc 12 17 5 MUSIC WEST MW-133
(Continued from page 43) 13 |12 | 13 | swiTcHBACK SCOTT COSSU
. WINDHAM HILL WH-1081/A&M
collectibles. Next to a copy of Bon 18 | 12| 1 | THE NARADA CoLLECTION NARADA ARTISTS
Jovi’s “New Jersey” one might find NARADA 39100/MCA
rare or import editions of records by THE NATURE OF THINGS BRUCE BECVAR
the Beatles, George Jones, and the 15 (18| 9 | gininG star ssp 113
Who. _ 16 | 19| 7 | BLUE cHIP ACGUSTIC ALCHEMY
Second Time Around also offers a MCA 6291
mail-order service through its cata- 17 | 13 | 27 | WINTER INTO SPRING A GEORGE WINSTON
log. Although a new venture for WINDHAM_HICESLO19/AEM
Schmidt, he sees it as a successful 18 | 21| 7 | MYSTIC WATERS DAVOL
means of advertising his store. SILVERIWAVE]SD 506
“I don’t foresee any immediate 19 (16129 WgRLD E’FANCEO734 cas DO’AH
plans for making [mail order] a pri- GLORATRACIICIZKE0 GRS A eS0CATED
ority part of the business, but it 20 15|13 F‘}Oﬂa‘fgsfﬁgh“ OREGON
does increase the visibility of what . —
we are doing here in general.” 21 |23|41 | DECEMBER &7 @ v GEORGE WINSTON
Additionally, mail-order sales pro- T D o
vide opportunities for Schmidt to | 22 |NEwp| MYSTIC ISLAND
sell rare product that might not oth- JARED STEWART JARED STEWART
erwise move, particularly the rea- 23 | 22| 3 | Sepona soo 7501
sonably large amount of jazz and " OPTIMYSTIQUE YANNI
country music in stock. 20 | 9 | paivare music 2052
Second Time Around is undergo- 25 19 | ENYA ENYA
ing extensive remodeling to provide 24119 | 7 anic 81842

a little more room for stock, includ-
ing a quickly increasing selection of
CDs.

¢ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units, with each additional million indicated by a numeral following the

symbol.
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Relix To Roll Out
Millionth Gopy;
Marilyn Sings

PRIZE RELIX: About 16, years
ago this month, the husband and
wife team of Les Kippel and Toni
Brown began to publish Dead Re-
lix, a tape-trading bulletin for Dead
Heads.

A name change and years later,
Relix magazine is about to issue its
one-millionth copy, having grown
into a conglomerate that includes an
independent record label, video dis-
tributorship, T-shirt franchise, and
CD production unit.

To celebrate the release of the
millionth issue, the magazine will
offer $5,000 worth of prizes to the
recipient of its magic millionth, said
reader to be notified when he or she
finds an insert card in one copy of
Relix’s October issue.

Prizes to the winner include T-
shirts, tie-dyed apparel, records and
tapes, posters and other music me-
mentos, plus an all-expenses-paid
Windjammer Caribbean cruise.
More info from Relix, 718-258-0009.

ALLly VUTRLL
ARSI

MONDO MONROE: Marilyn
Monroe sings? Yes, on “Some Like
It Hot,”’ a new CD picture disk
that's the first CD single from DRG
Records.

The maxisingle, which uses ex-
cerpts from a long-ago Monroe al-
bum on DRG called “Never Before
And Never Again,” features a re-
mix of “I Wanna Be Loved By You
(Mr. President Mix-1989),” an up-
date of a European 12-inch single
that includes the star’s breathy
“happy birthday” to President
John F. Kennedy; the original ver-
sion of that single; and ‘“Heat
Wave.” The title track and the re-
mix of “Mr. President” are commer-
cially available for the first time.

Suggested list on the CD picture
disk single is $8.98. More informa-
tion from DRG, 212-582-3040.

SEEDS AND SPROUTS: Dr.
Dream Records of Los Angeles has
signed Food For Feet, a trio featur-

ing Oingo Boingo’s John Avila and |

Johnny “Vatos” Hernandez as
well as guitarist Mike Tovar. The
band plans an EP release on the la-
bel in September. More from 714-
997-9387 . .. The National Assn. Of
Recording Merchandisers Whole-
salers Conference is set for Oct. 21-
25 at the Arizona Biltmore in Phoe-
nix. Indie business will be conduct-
ed Oct. 21-23, followed by one-stops
and rackjobbers. Register by calling
NARM at 609-596-2221.

ADVAN CE WORD: Identity’s “All
In One” covers the usual reggae
song topics of Jah and unity, but
does it in a strong melodic frame-
work with ultraclean production.
More from Mango Records, 212-
477-8000 . . . The Fuzztones rip it up
and turn it loose in just under nine
minutes on ‘“Hurt On Hold,” a

(Continued on page 51)
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NEW AGE. The dynamic genre--that rejects the worn labeks of light rock

anc fusion--continues o grow into the 90's.
Billbcard, ia its annual Spotlight on NEW AGE MUSIC, will revicw the
wide range of styles that comprise NEW AGE and the Artists
(on both major and indepenaznt labe's) who are bringing
this eclectic music to the world.
How wll Radio and Music Video afject NEW Ak
in the coming decad=?

Your ad in this issue will tell ovzr 207).000 Billboard readcrs worldwide
about ycur NEW AGE product...and your role in this
expanding market.

Reserve your =pace today.

ISSUE DATE: October 28
AD CLOSING: October 3

For Complete InHrmation Call;
Christine Matuchek (213) 859-5344
Jim Beloft (213) 536-5026
Norm Berkowitz (212) 536-5016
Ken Karp (218) 536-5017

PHOTO 5. OJAKU
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We're going to reach her like

INTRODUCING FUJI'S
NEW LINE OF AUDIO CASSETTES.

We redesigned our entire
line of audio cassettes with

the kind of graphics that

appeals to a younger target.

Then we signed a joint
marketing agreement with
Enigma Entertainment
Corporation, one of the
largest independent record
companies in the country.

For the first ime ever a
record company and a

marketer of blank audio

1989 I-upi Photo Film U.S A Inc.
555 Taxter Rd. Eimstord, NY 10523

cassettes will join forces to
attract young adults.

This fall, in every corner
of America, there will be
multi-packs of the new Fujt
audio cassette line with
Enigma CDs on-pack at the
point of sale.

Fuji-sponsored national
tours by Enigma recording
artists. In-store promo-
tions featuring free concert
tickets and free T-shurts.

Beyond Enigma, Fujt has
lined up a merchandising
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she’ never been reached before.
and promotion program We'll place double-page

second to none. spreads in
The nack . g DOVNIOWNARENA o
e packages are many  magazines = s ok bl et on S
PAcAases: Y 5 i — FUJITAPE -3
and varied to suit your that our 2;—PRESENTS
=9 JULY | TUESDAY EVE. at 7:30 :f
needs, such as a new targetreads = 2 =18 PRCE $35.00 4
DR-II 5-pack with a free  like Sassy, el ‘PR“’ -
® . . ‘Q .c / IcE\\ -\3\2
Add’n Stac crate—just  Rolling Stone, YEN905 | e BD

bacj

one of seven promotions.  Spin and Seventeen.
High wisibility dump There’s no question about
bins. Exciting prepacked  it. We're going for the lead

tloor displays. Even a in the audio cassette market,

Nielsen coupon program. and we intend to get it.
Nationally, we’ll be on

network and cable televi- @) FUJI

sion and spot radio. A newway of seeing things.
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. will bezero,

- if youTe
out of 1t.

If you’re not advertising in
Billboard’s 1990 International
Buyer’s Guide, you may be
missing an opportunity for
new sales. Because Bill-
board’s IBG is the definitive
directory for music and

video professionals. Now

in our 31st year, it remains

the No. 1 international
source buyers turn to when

they’re ready to make a
record or publishing deal
or select a vendor for
music and video
products.
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All New For The New Year
The 1990 IBG will be available at year’s end

Readers With Buying Clout

When you advertise in the Billboard Interna-
tional Buyer’s Guide, your sales message

reaches over 50,000 of your prime target
customers in over 100 countries all year long.
Our readers are top-notch — key buyers,
retailers, distributors, wholesalers, manufac-
turers, packagers and importer/exporters.
We qualify our readership to assure that you

with buying clout. In addition, the IBG is

offered at important trade shows like MIDEM

and NARM and in the pages of Billboard
magazine during the year, assuring that each

and every copy gets into the hands of the most
current market of buyers and sellers.

31 Years of Service

After 31 years in the business, we’ve learned a
thing or two about our readers and what they
want in a directory. They count on Billboard

for the new year, and features expanded
listings, plus tabbed section dividers and
convenient key word index. All this, plus
the respected Billboard name, makes ours
the world’s leading industry directory year
after year.

Get Into It

Don’t count yourself out for 1990. Get into
the 31st Edition of Billboard’s International
Buyer’s Guide. Call Ron Willman today at

(212) 536-5025 or contact your local adver-

magazine week after week to deliver industry tising rep to reserve your space.

news and trends, so they know they can rely

reach who you want to reach — professionals on Billboard’s IBG to deliver all year round.

Get into one that’s Number One.
Billboards

The One to Be In.

PUBLICATION DATE: DECEMBER 1989 RESERVATIONS DUE: OCTOBER 11 MATERIALS DUE: OCTOBER 23
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AILING

RETAIL TRACK

(Continued from page 44)

sic retail operations that were sold
in the last two years. A table reveal-
ing Strawberries’ historic statement
of operations also impresses the an-
alyst—particularly in the area of
comparative store gains. The table
says the web earned a gross profit
of $14.9 million on $43.7 million
gross sales in 1987, while posting a
same-store increase of 25%. In 1988,
the Silberberg report has Strawber-
ries posting a 15.4% comp-store
gain, with net sales of $54.7 million
earning $18.6 million in gross profit.

The update also gives a high rat-
ing to Lieberman, which accounts
for roughly 39% of LIVE’s operat-
ing profits. Although conceding
that the Handelman Co., the indus-
try’s largest rack, is ‘“not as lever-
aged or speculative as LIVE,” Ben-
jamin believes that “Lieberman’s
earnings deserve a multiple compa-
rable to that of Handelman.” The
analyst opines that LIVE holds po-
tential for faster earnings growth
than Handelman: “While we contin-
ue to view Handelman as an attrac-
tive long-term investment, we view
LIVE as relatively more attractive”
... Speaking of Strawberries,
there’s still no word on who will end
up being that web’s new president,
but more than one source has con-
firmed that LIVE will go outside
the music industry to find someone
with experience operating at a fast
expansion pace. In the meantime,
the web has beefed up its manage-
ment team, adding Paul Grasso as

director of advertising and Mark
Briggs as director of real estate.
Briggs, who was manager of real
estate for Brighams in Boston, will
be a familiar face at the Milford,
Mass.-based company, because he
worked for Strawberries from 1977
to 1986, the last seven years as di-
rector of operations. And, Straw-
berries’ ad terrain will be familiar to
Grasso because he previously held
the title of entertainment sales man-
ager at two Boston-area concerns,
most recently at radio station
WFNX, and prior to that at newspa-
per The Boston Phoenix.

ANOTHER VIEW FROM THE
Street: Following a mushy June,
mass merchants saw a comparable
store sales increase of 3.5% in July,
according to a report by Pruden-
tial-Bache Securities analyst
Wayne Hood. Wal-Mart and Day-
ton Hudson subsidiary Target
Stores showed the strongest sales
gains for the month, while Wal-
Mart, K mart, and Dollar General
had that industry’s hottest stocks in
July. In addition to the aforemen-
tioned chains, Hood’s report reflect-
ed data from Venture, Caldor,
Ames, Hills, Jamesway, Montgom-
ery Ward, and Sears.
Entertainment software retailers
can find some cheerful indicators in
Hood's update. Although mass mer-
chants saw a decline in durable
goods, the one product line in that
category that held steady was elec-

tronics—products that are often the
razors for music and video stores’
blades. Huge increases shown by
apparel also offer optimism for our
camp, because music and video
products, like clothing, tend to be on
the cheaper end of a mass mer-
chant’s price scale. And, like cloth-
ing, music and video purchases of-
ten satisfy a consumer’s need to ex-
press hipness ... By the way,
Prudential-Bache initiated coverage
of Handelman. Senior analyst Craig
Bibb opened with a 3-3 rating,
which means he sees the rack’s
stock as being fairly valued, despite
the fact that it is trading above its
historical valuation norms.

oFF THE BEATEN TRACK:
You've gotta love Bar/None Re-
cords for coming up with a clever
promotional goodie on behalf of
They Might Be Giants. It's a copy
of the duo’s “Purple Toupee” on, of
all things, 8-track. We noticed that
our copy originally contained a Mo-
town album . .. In the life-imitates-
art department, I could not help
finding a striking similarity be-
tween the storyline of a late-season
“L.A. Law” episode and the recent
real-life case that had the current
Yes lineup sue Anderson, Bruford,
Wakeman, Howe (Billboard, July 1,
July 15). On the TV show, a veteran
doo-wop quartet called the Sensa-
tions overcame an injunction by a
younger band, called the New Sen-
sations, that had bought the older

act’s name. In both the fictitious tri-
al and the Yes trial, the judge ruled
on behalf of the sued parties. The
“L.A. Law” episode was written,
shot, and aired prior to filing of the
Yes suit ... Is it just me, or does
anyone else find sheer poetry in a
label called Obvious Records going
to one named Enigma Entertain-
ment for its distribution?

FORE: Jason Blaine, president of
Oakland, Calif. one-stop Music Peo-
ple was pleased with the turnout
that his company’s annual golf tour-

nament attracted on Aug. 11. More
than 50 people showed up at the Ma-
rin County Country Club, including
parties from WEA and MCA that
traveled all the way from Los Ange-
les. The scramble’s special guest
was Joe Morgan, the two-time Na-
tional League MVP and one of Re-
tail Track’s true all-time heroes.

Quick, before Retail Track flies off
to the next convention, phone
your news and views to Geoff May-
field at 212-536-5240, or fax him at
212-536-5358.

GRASS ROUTE

(Continued from page 47)

three-song EP on Situation Two
Records ... Jack Quist is a Hank
Williams Sr. clone on ‘“Where Does
Love Go,” an album filled with
those cryin’-in-my-whiskey songs
that every truckin’ man loves. More
from Grudge Records, P.O. Box
836, Nyack, N.Y. 10960 . . . Rotondi
delivers straight pop with a satiric
edge on “Preaching And Confess-
ing,” on ROM Records. “TV Barbe-
cue” will bring back a few memo-
ries to the baby boomer in your
house. More from ROM, 213-471-
5000 . .. Also from ROM is new mu-
sic from actor/trick roper/song-
writer Randy Erwin, who honky-
tonks his way through ‘““Back
Home.” The label expects to reissue
Erwin’s two major label releases in
the next month ... Oliver Wilde is

the latest incarnation of several vet-
erans of the Jersey bar circuit. The
band’s new three-song, self-titled
EP is FM radio-ready, led by
“American Way.” More from 201-
983-2595 . .. HiFi veers between
roek and electronic dance music on
its new CD single, “Bad Attitude,”
available through Generic Records,
433 Limestone Road, Ridgefield,
Cann. 06877 ... The hardcore ver-
sian of the creation and death of the
universe is covered by DBC on
“Universe,” available on Combat
Records, 213-212-0801 . .. Azymuth
returns with its particular brand of
Brazilian fusion on “Tudo Bem,” a
killer album redolent of the best of
Return To Forever. Available on
Intima Records through Enigma,
213-390-9969.

U.S. DIST. » INTERNATIONAL MARKETING GROUP, INC.
1900 Eim Hill Pike » Nashville, TN 37210 » (615) 889-8000
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SELECT-0-HITS
Memphis, TN  (901) 523-1190

FAX (907) 523-1136
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CANADA DIST. » RICHMOND MANUFACTURING, INC.
60 Bullock Drive » Markham, Ontario L3P3P2 » (416) 471-6203

WERE KING...

Ra@ chania s E S

ROUNDER RECORDS
Cambridge, MA « (617) 354-0700
FAX (617) 491-1970

CITY HALL RECORDS  ACTION MUSIC SALES

San Rafael, CA » (415) 457-9080
FAX (415) 457-0780

Cleveland, OH » (216) 243-0300

FAX (216) 243-4063
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EWSMAKERS

il

Big Mick Attack. Atlantic Records executives preview the self-titled debut
album by Foreigner’s Mick Jones. Gathered at the listening party, from left, are
Mel Lewinter, senior VP; Jones; Ahmet M. Ertegun, chairman; Perry Cooper, VP
of artist relations and media development; and Mark Schulman, sesior VP/GM.

PAUL McCARTNE
FLOWERS IN THE DIRT

Good Graces. Celebrating the A&M release of the debut album by the Graces,
front row from left, are group members Gia Ciambotti, Meredith Brooks, and
Charlotte Caffey; ASCAP's Joyce Caffey and Loretta Munoz; and Danny
Goldberg, president of Gold Mountain Entertainment. At rear is producer Rick
Nowels.

Tokyo Treat. Conductor Riccardo
Muti, right, receives an anniversary gift
from Gordon Collins, resident director

of EMI Music in Japan, on behalf of Heavy Petal. Rupert Perry, left, managing director of EMI| Records U.K,,

EMI Music and Toshiba-EMI. The presents a bouguet of pink hybnd tea roses to Paul McCariney. The roses,
presentation was made after a sellout grown in the south of France, were named for McCartney as a special birthday
performance in Tokyo by Muti’s gift. McCartney also received a gold record award for his current album,
Philadelphia Orchestra. “Flowers In The Dirt.” At ight is French rose grower Bernard Derand.

A Sound MemcriaL NARAS president Mike Greene presents the recording
academy'’s first-aver collegiate endowment to Dr. Betty Seigel, president of
Kennesaw (Ga.} State College. The $10,000 endowment was presented to the
college’s Fine Aris School in memary of Sam Wilhoit, who served as president
of the NARAS chagter in Atlanta and as national trustee. At the presentation
from left, are Cherles Hall, president of the Atlanta chapter of NARAS; Kelly
Wilhoit, widow of Sam Wilhoit;, Seigal; Greene; and Bobbie Bailey, NARAS
Atlanta chapter mational trustee.

B SR B S AN = |

Glasnost, BMI-Style. BMI president and CEO Frances Prestcn hosts a
reception in New York welcoming four Soviet songwriters and three executives

of VAAP, the Saviet copyright agency, on their BMI-sponsored tour of the U.S. Murphy’s Main Men. Eddie Murphy visits the CBS Records executive offices in New York upon leaming that his single,
music business. Showmn, from left, are Bob Buziak, president of RCA Records; “Put Your Mouth On Ms,” became the most-added reccrd at black radio. On hand to congratulate Murphy are, from left,
Ekke Schnabel, BMI VP International; Sovict songwriter Igor Nikolaev; and Tommy Mottola, presidant, CBS Record Division; Cecil Holmes, VP of A&R; Ruben Rodriguez, senior VP of biack music;
Preston. Murphy; and Don lenner, president of Columbia Records.
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By GERRY WOOD

t's been a busy California sweep, with Hank playing late
June dates at the Universal Amphitheatre in Universal
City, Bakersfield, Del Mar, and then on to Sacramento on a
Friday night before hitting Mountain View's Shoreline Am-
phitheatre on Saturday and the Concord Pavilion on Sun-
day. | gain an appreciation of what a vastly talented rocking
country entertainer he has become as | watch his rousing per-
formance. We sit down and talk.

BILLBOARD: You're getting into songwriting even heavier now.
HANK: It's all in spurts. I've been in it a long time and a lot
heavier than people realize. If you look at every one of my al-
bums, I've been into it real heavy because I've written 60% to
70% of everything that's out there. If you look at the big coun-
try singles, I've written every one of them except “'Ain’'t Misbe-
havin." " It's easier to put across.

BILLBOARD: You're getting into producing—not only your own
records, but your band, the Bama Band on Universal Records.
HANK: Whenever they want to go and get their songs together.
We've put two to three songs together on this tour. They've got
some time of their own. When it's right, we'll be ready. It'll be by
the end of this year for sure.

BILLBOARD: You've got a good blend of the public/showbiz
scene and then just getting away for the private time.

HANK: Yeah, I've had a lot of people tell me that, including the
big lawyers in Nashville that make the deals who tell me that a
lot of stars are envious of my position. | said why would that be?
And they said, “Because you don't work your ass off all the
time. Because you've already done that. You're out there with
those elk and bears and beautiful ranches and in that jet, and
y'all are having barbecues and fishing tournaments. Man, that's
adream.” And | said, “‘Sure, | rode in those cars and buses for
25 years, too. That's for sure. That's why | like to collect those
old Cadillacs. In the rear decks of those old cars that mother
traveled in. | slept back there in the '59, and for a little 19-year-
old boy, it was great. | could just sleep up there and look out the
glass. That was neat. | could see me getting in there now.
BILLBOARD: When the show business world corners you, what
are your favorite getaways?

HANK: Outdoors. Fishing. Hunting. Reloading those old-timey
guns that you have to make the casings for out of different
kinds of brass. | get a lot of enjoyment out of that. And taking
people—guiding, more or less—in Montana, or wherever, a

Hank accepts his second
CMA Entertainer of the
Year Award, October 1988.
(Photo: Beth Gwinn)

Hank accepts his first CMA
Entertainer of the Year
Award, 1987.
(Photo: Hope Powell)

He Likes What He Does,
and Does What He Likes ...
HANK WILLIAMS JR.:

THE SON ALSO RISES

great fishing trip in Tennessee, offshore Florida, things they
haven’t seen or enjoyed. My place in Montana is like having your
own Yellowstone. I've had some very high-dollar income people
from the movie business, the gun business, the executives from
the Northeast, all say the same thing, ““No wonder you come
here all the time."” They look cut the winclow. They catch 50 or
60 trout until they get tired of catching them.

BILLBOARD: How about big-game hunting?

HANK: You read your history and find that it's all through the
ages like that—the big boys like to hunt those lions right back to
Caesar's times, or the dudes that came up from Boston on the
train and get in Colorado and shoot buffalo from the train. And
there was the poor Russian guy who killed his horse when Smith
& Wesson gave him a big contract. Buffalo Bill Cody was guid-
ing him. He put Smith & Wesson in business really. He was gal-
loping along and the thing wenit off and he killed his horse. They
kept that quiet, too. A lot of things are kept quiet in America
since recorded history has been going on. I've killed some ele-
phants myself. That was '71, before they started using the AK-
47 and all these blasters frem communist armies and just
slaughter them. I've been national spokesman for the National
Shooting Sports Foundation for two years. I'm dealing with
those guys every day, and friends, companies, and promoting
target shooting, registered matches. I'm not one of the Uzi lov-
ers. | don’t have any of that kind of stutf. We deal in the old-
timey buffalo guns, and we have thousand-yard matches. That's
a long way to shoot an old gun. That's kind of fun to do.
BILLBOARD: Any movies in your future?

HANK: I've had acting things, but those guys work like crazy. |
could have had the “Lonesome Dove"” thing. I've been in just

For the first time in the
history of NSSF (Na-

tional Shooting Sports
Foundation), Hank was
asked to serve as Hon-
orary Chair-
man for a s
second year @t
(1988 and
1989).
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enough movies to know that you start at daylight and stop at
dark. They wanted me to move to Hollywood when | was 18
years old. That's not me, that's not my makeup. | would be right
down in the old Happy Acres after about two months on the set.
By the time | shot a gun at a can, they'd be saying, “Obh, this
guy's a psycho.” And they say you can make this [much mon-
ey]. Do you know how much money | can make in six months
time on the road? It's a lot. For hillbilly music, this ain't '51 any-
more with hay bales. | remember when we played shows we'd
have a hay bale on each side of the stage and a wagon wheel. It
wasn't that long ago. A lot of people think we're a bunch of
farmers. It's not quite that way. Merle was trying to explain that
to a gentleman whose gun collection we were looking at and he
said, “How much money do you think Hank makes a year? What
if | told you $38 million last year? Would that freshen you up a
little bit?”" The man said, “'Oh, let’s look at the nice stuff, then.
Let's get the good guns out.” When Daddy died it was “Hillbilly
Singer Dies.” | use that term all the time. I'll say, “Well, I've got
to get my hillbilly stuff on.” And that's what | mean, because
that's how | was raised up. We'll say, “We're doing all right for
hillbillies.” And “Where is my hillbilly hat?”” or “Where is my hill-
billy guitar?”’ Of course, I'm saying it in a joking term. A lot of
people who don't know about the music business get a big kick
out of it. Especially the ballplayers. They say, *‘Man, this is
great, we're in the Nashville crowd now.” They really get off on it.
BILLBOARD: A lot of major-league baseball players are into
country music, like Jerry Reuss of the Milwaukee Brewers.
HANK: A lot of them are. Rick Honeycutt was there [at the con-
cert] last night. Mike Morgan of the Dodgers. All through the
years, baseball and football players really go for country music,
and that's been great for us. Basketball, baseball, and football
players like hunting and fishing too. You mention it, and they're
ready to go.
BILLBOARD: Do you spend any winter time in Montana?
HANK: Oh, yeah, I've been there in the winter. | made quite a
hike this last winter when the snowmobile broke. it was three
miles, and the snow was up to your thighs. It wasn't real cold—
that was the savior. You can put your hand on the door to a
pickup and it'll freeze your hand to it. It's a whole different ball-
game when you're up there in December or January. It's not like
being in Alabamy. | enjoy the snowmobiling and you can see a
lot of the wildlife. Eagles and coyotes start doing their winter-
time thing. The rabbits turn solid white. A lot of geese, a lot of
waterfowl come in there.

(Continued on page H-12)

ACM Entertainer of the Year Award
for Hank, 1989.
(Photo: Jasper Dailey)

Hank and Waylon
get together on
TNN'’s “Nashville
Now" show,
August 1988.
(Photo: Terry
Calonge)

With Hank, from left: Frances Preston, CEO of BMI;
Shelton Williams, Hank’s son; and Dick Clark.
(Photo: Lester Cohen)
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With Hank at the '89 ACM Awards show, from left:
Merle Kilgore, Del Bryant and Frances Preston of BMI.

Merle Kilgore outside Hank Williams Jr.
Enterprises.

An Interview With Manager MERLE KILGORE
PERSONAL DIRECTION:
‘A Family Tradition’ Comes Full Circle

By RAY WADDELL

enter, Texas in 1947 marked the inauspicious pro-

fessional debut of Merle Kilgore in the music indus-

try, as aide-de-camp (gofer) for Hank Williams Sr.
and the Louisiana Hayride.

“| was about 14 years old at the time and they want-
ed me to ride around the courthouse square and ballyhoo the
show while Hank and the others ate breakfast,” Kilgore remem-
bers. “‘We traveled in an old Packard limousine with a P.A. sys-
tem mounted on the roof. | was scared to death because | didn’t
have a driver's license, and | didn't shift very well.”

Kilgore learned a valuable and long-lasting lesson that day.
“Because | was nervous trying to drive the car and handle the
microphone, | was speaking in a high-pitched voice, as fast as |
could go, ‘Hank Williams tonight, in person, with the Drifting
Cowboys.’ | looked over and saw Mr. Williams outside the diner
waving me over.

“‘Boy," he said to me, ‘Speak lower and slower.' That's why |
speak with a low voice today.”

Kilgore's association with the Hayride came about as a result
of working for the Bailes Brothers, carrying instruments in and
out of the studio in Shreveport, La., home of the famed Louisi-
ana Hayride.

“One day | saw this old Chrysler pulling up— actually, | heard
it before | saw it,”" he says. “This fellow got out of the car in the
best-looking white suit you've ever seen, at six o'clock in the
morning and | knew it was Hank Williams.”

The station's elevator was not operational until 7 a.m., so Kil-
gore offered to carry the legendary performer's guitar upstairs.
“He said, ‘Grab it, Hoss’,” Kilgore laughs.

Kilgore himself was signed as a member of the Hayride in the
late '50s by Tillman Franks, performing with the likes of Slim
Whitman, Faron Young, Webb Pierce, and working many dates
with Elvis Presley. After signing on with Imperial Records, Kil-
gore wrote “More And More,” a song that became his first mil-
lion-seller when Webb Pierce covered the song six months later.

“That really opened the door for me,” Kilgore says. | was
only 18 years old and had a big hit under my belt. It came so
easy for me that | thought | had invented songwriting, but | for-
got the formula, because it took me five years before | got an-
other hit, Johnny Horton’s million-seller, ‘Johnny Reb’.”

In 1956, Kilgore became manager of KCIJ in Shreveport, one
of the few full-time country music stations around at the time. *'|
was a disk jockey, programmer, sold advertising. | did it all,” he
says. “And | was still writing and performing at the same time.
In fact, that's what got me in to see a lot of the advertisers. They
wanted to meet me in person.

“Johnny Hill, owner of radio station KBSF in Springhill, La.
made me an offer to manage the station, disk jockey, and con-
centrate on my music. That changed everything. | had a chance
to relax, write, and perform on the Louisiana Hayride every Sat-
urday night when | moved to Springhill.”

It was in Springhill that Merle wrote his most famous song,
“Wolverton Mountain.” A visit to his uncle, a man named Clifton
Clowers, provided the inspiration for Claude King's country and
pop miliion-seller in 1962. Merle credits Claude and his manag-
er, Tillman Franks, in believing in the song when no one else did.
It has sold over 10 million copies and was featured 20 years

later in the movie, “‘Volunteers.” The actor John Candy insisted
he sing the song in the movie. “They paid us and he did,” Kil-
gore says with a laugh.

When Kilgore moved to Nashville in 1962, a friendship with
Johnny Cash paired the two on the road for a time. “Johnny
said, ‘Alright, Kilgore, you're in the big time now and I'm gonna
put you on my road shows.’ Man, he was hot.” During this time,
Merle and June Carter wrote Johnny's biggest hit, “Ring Of
Fire.”

Kilgore first “‘met” Hank Williams Jr. when the future super-
star was three days old. ‘'l started opening for Hank Jr.in 1964
when he was 12 years old,” Kilgore says. “For 21 years, | was
his opening act.”

At that time they were on the road with Audrey Williams' Cal-
vacade of Stars, featuring such acts as Waylon Jennings, Merle
Haggard, and, of course, Audrey Williams. “We went every-
where," Kilgore says. “Buddy Lee was Hank's manager then.”

Eventually, the young Williams grew tired of singing his leg-
endary father's songs. “‘He started playing rock'n'roll,”” Kilgore
says. “‘And Buddy was getting complaints from the people who
didn't want to hear that. So in 1973, Hank left Buddy and went
to Cullman, Ala. to stay with a friend of mine, J.R. Smith, who
later became his manager.

“Hank’s doctor told him to get out of Nashville,” Kilgore says.
“He spent a year down there in Cullman, sitting out his contract
and in 1974 he started up again, doing things the way he want-
ed to.”

The comeback was shortlived due to Williams' near fatal tum-
ble from Montana's Ajax Mountain in August of 1975, “I was
out of work then, so George Jones gave me a job at Possum
Holler [a popular Nashville nightspot] as the singing host,” Kil-
gore says. ‘It was great for me because | got to keep in contact
with everyone in the music business, and it also led to a lot of
extra bookings from visiting club owners. It was a high-profile
gig."”

When Hank recovered from his injuries in late 1976, he came
to Possum Holler and said, “Pack your bags, brother. You're
moving to Alabama. Let's get the show on the road.”

In those days, people didn’'t know quite what to make of Hank
Williams Jr., Kilgore says. “We'd be in a hall with about 3,000
people and Hank would break into ‘Sweet Home Alabama,” and
there'd be about 200 left by the time he finished. But he would
stay and do a three-hour show for those 200 people.

“People in Nashville would say, ‘Talk to him, Merle, all that
great talent’s going to waste.’ But | had a gut feeling that this ole
boy knew what he was doing. He's on to something.”

“Family Tradition” was the song that turned the corner for
Hank Jr., and he's been on a roll ever since. “It first broke in
California, believe it or not,” Kilgore says. ‘A bricklayer in Santa
Rosa called Hank's manager and said he wanted to book Hank
for $5,000. We needed the date and he sold out. That man
made around $10,000 profit. He threw a hell of a party.”

As Hank got bigger, this left more and more responsibilities
for Kilgore as PR person, etc. In fact, it was during a backstage
press conference at the taping of a Nashville television show
that Hank gave Merle the title of “'Vice President In Charge Of
Everything.”

“Then one day, Hank said to me, ‘We're moving to Paris,

(Continued on page H-14)

Hank Williams Sr. and Hank Williams Jr.

HANK AND HISTORY:

Passing the Torch of

Musical Genius from
Generation to Generation

By MICHAEL BANE

ank Williams Jr. did, in fact, inherit the most famous

name in country music—perhaps the most enduring

name American music has ever produced. Oid Hank

is as much a part of American folklore as Billy the

Kid, as deeply entrenched in the collective uncon-
scious as the prostitute with the heart of gold.

Hank Williams Sr., began with nothing, but in six short years
he changed country music from a quaint Appalachian anomaly
into a national pastime, riding such tunes as “Your Cheatin’
Heart,” and *I'm So Lonesome | Could Cry” from stardom to
legend. Then, on New Year’s Day, 1953—while his song “i'li
Never Get Out Of This World Alive” was climbing up the nation-
al charts—Hank was gone.

He died in the back seat of a Cadillac en route to a perfor-
mance. His friends thought he was sleeping. Stopped at a gas
station in Oakhill, W. Va., they tried to wake him and discovered
he was dead. Most people agree that the heart attack that kitled
him at the age of 29 was brought on by excessive doses of pills
and liquor that he used to keep himself going—he was the vic-
tim of his own unerring rush toward destruction.

Thirty-six years later, fans still file past the towering marble
monument in Oakwood Cemetary Annex, Montgomery, Ala.,
and pause a few moments in silence with their legend.

It was natural that Hank Williams Jr., three years old at the
time of his daddy’s death, would have a silver guitar thrust into
his hands at the earliest possible moment, living proof, as his
record-company biography puts it, that musical genius can be
passed from generation to generation. “Was there ever a
doubt?” says Hank Jr. “There you are. No, | was born right into
it. You know, when | was growing up, there were some super
people over at the house. Perry Como would be there. Fats
Domino would be there. Jerry Lee Lewis, Charlie Rich, Al Hirt—|
was around them all the time. | dunno; | got to be a regular
show-off, | guess.”

“Besides,” he adds, “the situation was not without its inher-
ent advantages. You should have seen me. Every time | would
walk out onstage, people would say, ‘He'll walk out there, and
they'll go crazy because he's who he is. He can do anything and
get an ovation.” And it was true.”

So, at the age of eight, when most kids are trying to figure out
how to stay out of school, Hank Williams was on the circuit. He
made his first appearance on the "Ed Sullivan Show" at 14 and
recorded an album with Connie Francis at 15. Living proof, as
they said, of his daddy's musical genius.

“God, when | was growing up, between the ages of eight and
14 . .. all those years, that voice. You know, your voice is Chang-
ing. | could go out there and fall on my ass, and they’d all yell
‘AAAAW! it's Hank's boy!"" he screams in mock adulation. “And
they'd go crazy. It was fun.

“Yeah, it was fun at the time,” Hank says. “When you get up
around 17 or 18, it can start getting cruel. You know: ‘| knew
your daddy, and he did this and he did that. Why don’t you do
it?” Why, my God, he’d have done it if he was here!”

Lots of drunks were at backstage doors, and they'd all been

(Continued on page H-10)
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t can come across sounding kind of hokey to say
what we really feel about Hank,” says Jim Ed
Norman, president of Warner Bros. Nashville di-
vision and one-third of Williams' production
team. “And that's not the way we mean it to
sound, nor the way that Hank would like to hear it.”

So, in lieu of the traditional accolades, we've drawn
out excerpts from talks with Warner Bros. and Curb
executives who work closely with Williams and his
management team.

Dick Whitehouse, president of Curb’s country divi-
sion: “It's kind of ironic that Hank now records with
Warner Bros. and Curb because his first two records
for Warner/Curb, following the
end of his relationship with Po-
lyGram and falling off the
mountain, weren’t particularly
successful. Things really be-
gan to take off a few years lat-
er with his first sides for Elek-
tra/Curb, produced by Jimmy
Bowen, and they resuited in the album, ‘Family Tradition.” The
irony is that Elektra subsequently merged into Warner/Curb
and Hank’s ended up doing his best work and selling unheard-of
amounts with Warner/Curb.”

Vic Faraci, senior VP of marketing, Warner Bros. Nashville di-
vision: “‘Hank doesn't sell records on a par with the vast major-
ity of country acts. I'd liken it more to a long-standing rock or
pop act, where there’'s consistently growing gold-to-platinum
sales with each release. As of now, we have 16 gold, 5 platinum,
and one double-platinum with Hank. And, sooner or later, I'd
look for the majority of his catalog of over 50 releases to close
in on gold sales levels.”

Whitehouse: “Hank’s singles sell numbers far greater than
most that reach the top of the radio charts. ‘Tear In My Beer’
wouid probably still be No. 1 if you figured sales in the trade
charts.’

Nick Hunter, senior VP of sales & promotion, Warner Bros.
Nashville division: “Though it's not exactly a love-hate relation-
ship, it's always interesting to see what radio does with Hank
because most of his singles aren't totally mass appeal. With

WARNER/CURB: Forging Fresh Connections
Far Beyond Country’s Brightest Borders

By DAVID WYKOFF

each new release, we get an incredible range of responses.
Some radio people will love it, and others will say that it's not
enough or too country for them. Take, for instance, ‘Tear In My
Beer." A lot of people thought that was too zraditional for coun-
try radio, and one person even asked why they weren't singing a
Hank Jr. song.”

Norman: “A lot of the time when you see a current record that
crosses over to pop, you don't think that it's really country. Only
in retrospect or hindsight do you see the connection between
the two markets. And, Hank's one of the very few these days
who can forge that connection between country and rock ra-
dio.”

Hunter: “The only problem that | see with Hank is that there’s
no real album play on country radio. | think that Hank's much
better understood when his albums are viewed as a whole, not
as a bunch of individual singles. if there were a way to get that
across, as well as his presence as a live entertainer, Hank would

Hank and Tire Bama Band, top, from left: “Cow-
boy” Eddie Long, stesl guitar; Hank; Wayne “Ani-
mal” Turner, vocals/guitar; Jerry McKinney, saxo-
phone; Billy Earheart, piano. Bottom, from left: Bill
Marshall, drums; Ray Barrickman, bass. Not pic-
tured is the newest Bama Band member, Dominic
Congiardo, cn saxophone. Dominic joined the band
earlier this year. (Photo: Jasper Dailey)

be twice as kLig as he is.”

Faraci: “The biggest thing that strikes me about
Hank is how very contermiporary everything he does is.
it seems like he's right on the
2dge of where the market is
going both musically and
technologically. You can hear
t in his music and see it in
his videos. | mean, who else
nas done videos with both
¥an Halen and Hank Sr.?”

Norman: ‘“Hank’s really tried tc explore beyond the agreed-
upon bounds of country and expand upon his very solid base of
country fans. And, because everything that he does turns out
sounding natural and a logical extension of his personality, he
can get away with doing some very different things. It's the rare
artist who can expand the boundaries of country with the likes
of ‘Born To Boogie' and ‘If The South Wouida Won' and then
sing a duet with his father.”

Mo Ostin, chairman of the boarc, Warner Bros. Records: “His
music has introduced the tradition of country to a new genera-
tion. He's remained true to the spirit while going to places it's
never been before.”

Whitehouse: “Hank is a peoples” artist. | think that he con-
nects with fans in a way that's unique in the business nocw. No
matter what the formats or consultants think, it's the people
who listen and go see him that ultimately make him what he is.”

Hunter: “Hank surprises me more and more with each rec-
ord. He never does the same thing twice. | think that keeps peo-
ple in the business somewhat off balance because they orefer
(Continued on page H-10)

An Interview With Agent DAN WOJCIK

ON THE ROAD: ‘Nobody Does the Kind of Business Hank Does’

By RAY WADDELL

bout the time that Hank Williams Jr. started turning

it up loud was about the time that his association

with Dan Wojcik began. My relationship with Hank

began about 13 years ago, right after the moun-

tain,” Wojcik says. Now his Nashville-based Enter-
tainment Artists books Williams exclusively. ““Back then we did
a lot of shows opening for people like Waylon and Willie and the
Marshall Tucker Band. Hank liked those Southern rockers’
style.”

The promoters who work with Williams today are some of the
best in the business, Wojcik says. “The promoters Hank deals
with are some of the biggest rock'n'roll promoters in the coun-
try,” he explains. “We use John Scher, Tony Ruffino, Alex Coo-
ley and the people from Pace. People who do Bon Jovi one night
and Hank the next.”

Wojcik knows what works, especially when dealing with Hank
Williams Jr. “About 40% of the commercials we buy when we
go into a town are on the rock stations. In fact, we cut two com-
mercials, one for the rock stations and one for the country sta-
tions.”

Wojcik remembers the days when Hank and band traveled on
one bus. Now it's two Silver Eagles, four semis and a Cessna
Citation jet and a million-dollar stage, lighting and sound set-up.
“It's changed slightly,” he understates.

There's no country show on the road quite like Williams' en-
tourage, Wojcik admits. “It's like moving Patton's army.”

Road manager Don Mclemore concurs. “it's as big as any
full-scale rock’n’roll show out there,” he says. The audio is han-
dled by Rock N' Road and the staging and lighting is handled by
R.A. Roth. Both companies are well-known in rock touring cir-
cles.

“The scope and size of this Double Eagle tour—everything is
bigger, including the money,” Mclemore says. He estimates
that the daily moving tab is around $20,000 per day, including
jet landing fees, jet fuel, hotel rooms, etc. *“The crew on this tour
is absolutely the best. They're not just the top of the line techni-
cally, but they have a great attitude, too. We get praise from
everybody we work with. Or at least 99 out of 100.”

Venues need to be prepared to feed 30 people lunch and 50

Performing at the 1988
CMA Awards.
(Photo: Beth Gwinn)

Hank in concert.
(Photo: Sherrie Buzby)

for supper, McLemore
says. ‘The crew never
leaves the building, that’s
their home for the day,”
he continues. “We need a
limo at Hank's disposal
from the time he hits the
airport. And we ask for
tight security. All of that
falls into my lap.”

Williams tends to at- -
tract a certain type fan that might be aptly referred to as a
little rowdy, to put it mildly. “Hank must hold records In
three dozen venues for beer sales,” Woijcik laighs. “When
we played Starwood Amphitheatre in Nashville, they started
out with 51,000 large beer cups, with beers going for
$3.50 each, and there were 800 left at the end of the
night.” Williams and his Bama Band tend to work with pro-
moters on a regional basis. **Hank is very loyal. ‘We get offers
from some guys who talk more money, but:in the early days,
some of our promoters got killed on Hank's shows,” Wojc’k
says. “The good ones will hang in there like a rusty fish hoox.
Now we know we're doing something right.”

The ticket sales prove it—15,000 in Birmingham,
20,000 in Charlotte, 15,000 in Lexington, 18,000 in Louisville
and 16,000 in Nashville, to name a few. Williams usea to dc
about 130 shows a year, but has cut that number to just about
half that amount, Woicik says. "“But the shows are bigger,” he

(Continued on page H-17)}

With Hank hoid-
irg his CMA
Etertainer of
the Year and
Album of the
Year Awards,
1988, at left,
Dan Wojcik,
booking agent,
and at right,
Merle Kilgore.

Hank in concert. (Photo: Sherrie Buzby)
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25 YEARS OF RECORDING:

Capturing the Spontaneous Combustion of
One of Musicdom’s Liveliest Talents

By ELLEN SHAW

any artists consider themselves fortunate to
compile one or two "‘Greatest Hits" packages.
Hank Williams Jr. just celebrated gold certifica-
tion of his *‘Greatest Hits, Vol. lI.”” “Greatest Hits,
Vol. Il,” released in 1985, is also certified gold.
“Hank Williams Greatest Hits"” from 1982 bagged him a dou-
ble-platinum record for his wall.

These albums are not, however, to be confused with 1969’s
“Greatest Hits" or *'Greatest Hits, Vol. Il from 1972.

Not that they would be. More than anything else, these two
separate groups of hit packages point out the major changes in
Williams’ prolific recording career that now spans 25 years.

The first two contain few songs written by Williams. The latter
three are dominated by Williams'-penned tunes. The first two
are more testament to the Nashville Sound than the artist. The
latter three speak from the very soul of Bocephus.

Williams has truly enjoyed two recording careers, though he
would probably confess to having enjoyed the last 15 years
more than the first 10.

First, face the facts. Since 1964, he has released 57 albums.
(Of those, 35 were released from May 1964 to May 1975).

He has released 81 singles in 25 years. Since 1979, every
one of his albums has sold gold or platinum. And he still stands
as the only living artist to have had nine albums on the Billboard
charts at the same time (for two weeks in October 1982). Ca-
reer record sales total nearly 25 million.

His recording career can be easily broken into two periods:
pre-“Hank Williams Jr. And Friends”’ and post-“Hank Williams
Jr. And Friends.”

The landmark album, recorded in 1975 and released in

Hank with Hank Sr. lookalike Dennis Stone and son
Shelton Hank Williams during filming of “A Tear In My
Beer” video. (Photo: Kathy Gangwisch)

Hank with rock group Van Halen during the taping of
Hank's award-winning video “My Name Is Bocephus."

1976, was written and recorded in the aftermath of emotional
and career trubulence (including an averted suicide attempt)
and completed just before his nearly fatal 500-foot fall down
the side of a Montana mountain.

The “Friends’ album was a spiritual and emotional catharsis
and allowed him to tap into a personal creative pool that has yet
to run dry.

“Sessions in the '60s were basically mainstream with strings
and a lot of background vocals,” explains personal manager
Merle Kilgore. *Jim Vienneau was Hank's producer and they
had a great relationship. Jim allowed Hank to experiment with
covering old rock'n'roll hits like ‘Ain't That A Shame,’ ‘I've Got A
Right To Cry,” and doing some Hank Jr. originals. There were
some great releases with Vienneau, and lots of hits, but Hank
didn’t have the excitement recording then as he does today. Ba-
sically, | think Hank was bored with the ‘Nashville sound' of the
'60s and '70s. When he heard the ‘Outlaw’ sound of Waylon
and Willie, that turned him on.”

In 1975, Williams went to Muscle Shoals, Ala. and enlisted
the help of friends Dickie Betts, Chuck Leavell, Toy Caldwell,
and Charlie Daniels to record what some critics called the most
powerful country-rock album of the era.

With songs like ‘‘Living Proof,” “Montana Song,” and “'Stoned
At The Jukebox,” it also marked the beginning of the audio
autobiography he is still recording today.

“With ‘Friends,” the music became Hank's music,” says Kil-
gore. Hank has said that “Friends’ was the first album he ever
recorded that he had fun doing and emphasized that they have
all been fun since then.

The production teams of recent years would agree.

Noted Nashville producer (and personality) Jimmy Bowen
shared the helm with Williams from 1979 through 1985, a

partnership that resulted in 12 albums.

“In November 1978 | signed the deal to take over Elektra,”
he recalls. “‘A few days after, | told them | wanted Hank Williams
Jr. signed to the label. | said he's the best white blues singer I've
ever heard and | want him.

“When | signed him, he was working on an album on the west
coast with Ray Ruff [‘Family Tradition']. His manager called me
and said that Hank wasn't happy with the album and wanted me
to come to Muscle Shoals and help him cut some new songs.
When | got there, | asked Hank what he had written. He said,
‘Nobody wants to hear what | write.' | told him they'd have to
'cause | didn't bring any songs with me. He took me aside and
played ‘Family Tradition.’ | said, ‘That'll do it." We went to the
studio and cut it and that's how we began working together.”

Kilgore cites two things as key to Bowen's success with Wil-
liams. “Bowen has a great ability to see people’s strengths and
not their weaknesses. And, Bowen knows how to get that ‘get
down'’ sound, that hot rhythm sound. He gets the right groove
on the basic rhythm track. Then, Hank comes in with a micro-
phone and he'd say ‘Okay, | want a fiddle right here to do this’
and he'd imitate with his voice what he wants the fiddie to do.
They'd get a fiddle player and he'd listen to that and do it the
way Hank said it. Hank still does it that way in the studio.”

As coproducer with Williams, Bowen felt that it was his job to
make sure the audio was good, that Hank had the right micro-
phone and the right group of musicians.

“I never told him how to make his arrangements, how to write
his songs. | was there to capture it and make sure that it sound-
ed good, as good as it possibly could.” Bowen compares Hank
in the studio to a mad painter. “He would come in and play a
song and I'd say, ‘hey, that's a great song,’ and two days later,
he might have a whole new set of lyrics. He'd just make up
whole verses as he went along.

“Very little was planned. He'd bring in these songs on little
pieces of paper, napkins and things. He'd keep them in his gui-
tar case or a little box he carried around with him. He'd pull out
a song or a part of a song and play it for the guys on his guitar.”

In 1986, Williams began working with a new team, Jim Ed
Norman and Barry Beckett.

Norman is a veteran producer and president of Warner Bros.

(Continued on page H-18)

VIDEO MAGIC: Award-Winning Productions
Provide ‘Full Access’ to Music and the Man

ank Williams Jr. is no stranger to celluloid. The 1966
movie based on his father's life and brief career,
“Your Cheatin' Heart,"” introduced young Hank to the
vagaries of Hollywood. In one of filmdom's oddest
casting decisions, eternally tan George Hamilton
starred as the eternally wan Hank Sr., but the world was spared
from hearing him sing, too. Publisher Wesley Rose, who held the
cards to the songs, forbid it. Instead, Hank Jr. recorded the
song track, which eventually sold over a million copies.

The movie was also quite the hit and naturally the decision
was made to produce more just like it.

Without appearing in one single frame of film, Hank Jr. was
signed to a three-picture deal with

comeback got off to a rocky start. “Hank turned down a lot of
movie roles over the years,” he says. “He didn't want to do
them. He just hated the idea.”

Nashville, however, discovered video with a vengeance in the
early '80s and Williams tested the waters with his song "Queen
Of My Heart." Set in 1850, the three-minute clip finds Hank
dressed in period costume, moping dejectedly around an ante
bellum mansion over the flight of his lady love to another dude.

According to Kilgore, it wasn't a pleasant experience. “Hank
was very uncomfortable with that video. | think it shows in the
clip. He really hated it.”

The following year, Warner Bros. proposed a video for "‘Row-
dy Friends.” Now, that seemed more

MGM and by the time he was 18, the
first flick was in production.

“A Time To Sing" was the story of a
tobacco farmer who wanted to go to
the “Big City” and be a country music
star. Everyone but the loyal girlfriend
thinks he's crazy. Of course, at the
drop of a guitar pick, the tobacco farm-
er breaks into song. His co-stars were
Academy Award winner Ed Begley Sr.
and Shelly Fabares.

On Aug. 15, 1968 tout de Nashville
turned out for the world premiere and
the big-screen debut of their homeboy.
As it turned out, the debut was also his
swan song, for the other two movies
were never made.

Dissolve to October 1985. The Mu-
sic City glitterati assembled in the Grand Ole Opry House rise
collectively to their feet when Williams receives his first-ever
award from the Country Music Assn., Video of the Year for “All
My Rowdy Friends."”

His short acceptance speech, “You know, | do a little audio
too" is delivered with a mischievous grin (and evidently prods
the reluctant organization into awarding him the coveted Enter-
tainer of the Year two years later.)

Personal manager Merle Kilgore recalls that Hank's film

Father and son together in “There’'s A Tear
In My Beer” video.

like it.

“Warner Bros. called the shots on
this one and they deserve the credit,”
says Kilgore. “But it was Hank's idea to
get the celebrity guests. We were
watching television one night and
laughing at Cheech & Chong. Hank
said, ‘Boy, wouldn't it be great to have
them on my video?' | said, ‘hey, you're
a big star. Let's call them and see if
they'd do it." So they said yes and once
we got them we thought of others we'd
like to have. It was just a matter of call-
ing them. If they were available, they
came.”

Kilgore had found the secret to a
happy marriage between Hank and vid-
eo—make it fun.

“My Name Is Bocephus,” a Fisher & Preachman Production,
was shot at an American Legion Hall in Van Nuys, Calif. Van Ha-
len was featured as Hank's back-up band and comedian Gal-
lagher, Bobcat Goldthwaite, and Dan Haggerty made cameo ap-
pearances. The Legion Hall's regulars made up the eclectic
cast. It won the CMA's video of the year.

Forty-four guest celebrities, including Walter Payton, the Geor-
gia Satellites, Suicidal Tendencies and Les Paul appeared in
(Continued on page H-16)
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ENTERTAINMENT, INC.

With S “Entertainer of the Year’’ awards to his credit, And you’ll want to carry all the “Legends’’ from Cabin
Hank Jr. is well established as a living legend in the world Fever: Lynyrd Skynyrd, Willie Nelson, Patsy Cline and
of country music. And he just keeps getting better! That’s more.

why we were honored to work with Hank on his long form To keep your customers coming back, “Full Access’’ and
video, “Full Access’’. This tape provides an intimate look all of our videos are supported with extensive national

at Hank Jl'. on his ranch in Montana and hiS home in consumer advertising, point-of_purchme programs, and
Tennessee. And it captures all the excitement of the 1989 high-impact display units.

Double Eagle Tour with classics like “Born to Boogie’’,
“Family Tradition’’ and many more. An 80 minute salute to
Hank and his music.

Find out how you can start offering your country music
fans the videos they’re looking for. Call us on our direct
sales line, or contact a Cabin Fever distributor listed below.

CABIN FEVER DISTRIBUTORS:
Baker & Taylor  Ingram Video * Music City Distributors * Music Video Distributors
Video Takes - Wax Works * Win Records & Tapes

~

THE CABIN ON THE OUTSIDE
MEANS YOU’LL LOVE WHAT’S INSIDE!

SR 1-800-423-3837 ( st

or write: Sales Department, Cabin Fever Entertainment, 100 West Putnam Avenue, Greenwich, CT 06830
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HANK AND HISTORY

(Continued from page H-4)

friends of his old man. They all wanted to have a drink with the
living proof, and maybe give Hank's boy a few pointers on the
music business. After all, they knew he really wasn't nearly so
good as his daddy. He'd probably appreciate the advice.

“Then | started resenting the hell out of it. Just don't want to
see 'em. I've been in a lot of that, and | just want to let the past
rest.”

The past refused to rest, and it finally found more insidious
ways to worm itself into Hank's career. No sooner had Hank Wil-
liams Jr., the singer and songwriter, begun to make some waves
on his own than his personal life began crumbling around the
edges. His marriage hit the rocks with a vengeance. His man-

agement in Nashville was becoming more and more of a heavy
albatross, concerned with perpetuating and packaging the
Hank Williams myth instead of Hank Williams Jr. Even the tour-
ing—up to 230 days a year cruising the country in his bus, the
“Cheatin’ Heart Special’'—became a godawful chore, and Hank
began taking out his frustrations on his audiences. The whis-
pers began backstage that maybe there was a devil in these Wil-
liamses that pushed them to self-destruction, and that Hank Jr.
was heading for the same cold, dead end his daddy had rushed
down. The whispers were dead right.

“There's a little devil and a little fire in there when you get to
the beer joint and hear the amps going and the glasses tinkling
and the girls drifting in the breeze.

“I'd been off for a pretty while, and, boy, | really wanted off
bad. | did pills ... Darvon. Then | went off to the hospital in
Nashville, and they put me in there for a while. | did a lot of

Dear Hank,

happened.

Thanks from me,

/

Sijpcerely,

iAn

Larry Shgeffer

After promoting over a hundred and fifty of your live
concerts over the past ten years,
the reason for my success.

It all statted at Cain's Ballroom here in Tulsa ten years
ago, and since that first show with you many good things have
I am now able to pay my bills and employees on time,
and occassionally I buy a new Cadillac.
of my life", and you are truly the Greatest!

Jan and Jerry.

423 N. Main, Tulsa, Oklahoma 74103

*

July 17, 1989

I am convinced that you are

I have had the "time
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thinking, and ! decided | was going to do this music for my own
enjoyment. When it started getting to that stage, when it wasn't
fun anymore, I'd take it out on them [the audience]. | would
crank it wide open, and you can destroy yourself very easily that
way."”

It's almost a living thing, the urge for self-destruction. It gets
hold of you, and it won't let go,” Hank claims. “There's so many
that gave in; so many legends that didn't make it.

“It's too much at once,” he says. “Daddy’s was too much at
once. He went from a one-room log cabin and selling peanuts to
... well, it was only about a seven-year career, really. Some-
times he didn’'t want to be in Wichita Falls, Texas, or Baltimore,
Md. He wanted to be out hunting squirrels.”

So Hank Jr. quit the road and headed back to Alabama, to the
sleepy little town of Culiman and the A-frame house set back in
the pinewoods. He brooded and walked and shot and hunted;
then he gathered a few friends and headed for the recording
studios of Muscle Shoals, Ala., to put together the first album of
his own career. He chose Muscle Shoals, with its funkier rock'n’-
roll pickers, over Nashville and its placid country-music estab-
lishment. Hank had a good idea of what he wanted to do, and
Charlie Rich's slick sound and Chet Atkin's strings didn't have
anything to do with it.

Hank's choice of friends also started tongues wagging:
rock'n'rollers. Toy Caldwell, the firebrand lead guitarist from
the Marshall Tucker Band, whose Southern funk was thick
enough to cut with a knife, joined him in Muscle Shoals. Tennes-
see fiddler Charlie Daniels, riding his wicked fiddle to a cult fol-
lowing, came along, as well as Chuck Leavell, then keyboardist
with the Aliman Brothers Band.

The most revered name in country music and the cream of
Southern rock cloistered themselves in an Alabama backwater
and emerged a few months later with “Hank Williams Jr. And
Friends"—the surprise album of the year. Virtually overnight,
Hank Williams Jr., exploded to the forefront of the “progres-
sive” country movement. The Toy Caldwell-composed “Can't
You See''—virtually an anthem for Southern rock freaks—
leaped onto the charts. The album was devastatingly effective,
from a superb series of Hank Williams Jr., ballads and the pain-
fully beautiful “On Susan's Floor,” written by one of Nashville's
most outstanding and unrecognized talents, Vince Matthews,
right down to the Toy Caldwell rockers.

An finally, “Living Proof,” the exclamation point at the end of
the old Hank Williams Jr.

Hank's life is neatly divided into two segments: before the fall
and after the fall. The pivotal point is Aug. 8, 1975, when his
foot slipped on a patch of ice high in the Montana Rockies. A
few seconds later, he came to a stop 500 feet below. He landed
on his face.

“By golly, the Lord spared me there. | had my brains in my
hands, literally. My face was just about gone, and now every-
thing is all right.”

He's done a lot of meditating, and there were just too many
“ifs” involved—too many things that just fell into place to keep
Hank Williams Jr., from dying on that cold mountainside. As
suddenly as it had come to dominate his life, the urge for self-
destruction was gone.

“All that Williams stuff had been pounded into me for 26
years. ‘Yeah, you probably won't live long'—all that crap—
‘you're just like your daddy, living too fast. Poor this and poor
that'—to hell with that. Not anymore. | guess it's just made me
muleheaded or something, but | sure do enjoy life a lot more.”

WARNER/CURB

(Continued from page H-6)

to be able to pigeonhole artists. And, you can't do that with
Hank because he won't let you.”

Faraci: “Hank is the Rock of Gibraltar of our Nashville divi-
sion. We can count on him to do very, very well with each rec-
ord, and every one better than the previous.”

Hunter: “Hank was here selling records when we weren't do-
ing so well. We look at him as a cornerstone of our operations.
Before the development of some of the newcomers, he was it
here. Hank's also served as an important model for what we've
been able to do with Dwight Yoakam. They're both very strong
individuals who aren't afraid to tell you just what they're think-
ing.”

Norman: “In retrospect, I'm never surprised by what Hank's
done. It seems that every time we do something, he just knocks
over with it. But, after a while you come to realize that he’s ca-
pable of just about anything, and it's only a matter of him get-
ting excited about it.”

Ostin: “Our involvement with Hank and his entire organiza-
tion has been one of the most upbeat of my career in this busi-
ness. Our own personal friendship and warm feelings between
him and his staff are a source of great pride and pieasure.”

Whitehouse: “You just can’t do better than Hank in my book.”
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Nobody picks ’em
like Hank Williams Jr.
and TNN.

The new country music artists are proud of their roots. And TNN is
proud to showcase the best of country music —past and present —
with award-winning programs and prime-time specials. Hank Williams
Jr. and TNN —dedicated to picking the finest in country music.

V,

-y _,__'
U
L]
Fiyhel T4
- 4 R ) Ly
I". i 4

4 i
T\ 4 -~ X P
Nanci Griffith Lyle Lovett

€ITNN

et

L S | I - ~
Randy Travis Ricky Van Shelton Restless Heart

© 1989, GWSC TNN is a service mark owned by Opryland USA.

wwWw americanradiohistorv com


www.americanradiohistory.com

( Belwin, Inc. i'

formerly
Columbia Pictures Publications

congratulates

— major mover —

We are proud to be Bocephus’
exclusive music print agent.

The Best Of Hank Williams, Jr. ® Born To Boogie/Wild Streak e
Greatest Hits, Volumes II and I1I ® Major Moves/Five-O ® Montana Cafe
and (coming soon) Like Father, Like Son

Hank Williams, Jr.’s album-matching folios and song collections are
available at music stores across the United States and Canada.

THANKS, HANK,
- FOR OUR VOCAL EVENT
OF THE YEAR!

THERE’S A TEAR IN MY BEER

(Hank Williams)

HANK WILLIAMS, JR./HANK WILLIAMS, SR.

OFRILAN,

ACUFFROSE MUSIC, Inc.

MILENE MUSIC, INC.

66.MUSIC SQUARE WEST » NASHVILLE. TN 37203 + (615) 321-5550

THE SON ALSO RISES

(Continued from page H-3)

BILLBOARD: Where else do you have homes?
HANK: Just Tennessee and Montana. | sold everything | had in
Florida. Too many people there—that place is shot. All | got is
Tennessee and Montana—and that’s enough for me.
BILLBOARD: You're financially secure now, but it hasn't always
been that way.
HANK: It's always a letdown to see all these guys who don't
have a thing after their whole career is over. They've got noth-
ing. Absolutely nothing, zero. They couldn’t buy a 22 cartridge.
Maybe I'm an awful practical kind of guy—I| watch that so much
and all the misery and heartache and suffering of a lot of folks
and | say I'm never going to get in that trap because | was in that
trap for a long time. When | was going berserk in the early '70s,
playing all those honky-tonks. You're living week to week. Peo-
ple don't realize it hasn't always been fantastic.
BILLBOARD: How did you get out of that?
HANK: Well, | quit. | moved to Cullman, Ala., and stayed at
Granddaddy's. | made a decision to do things my way and make
it or I'm going to stay home and do something different. | was
really kicked around back then—you know, Hank's crazy, he's a
nut, he's ego, he hangs around with Skynyrds, and the Tuckers,
and that filthy stuff and that crazy-ass Waylon. | had been more
or less "'go out there and clone your Daddy—don't think about
doing anything on your own.” Hell, that had to end.
BILLBOARD: Do you have any memories of your Dad at all?
HANK: | can remember him just as plain as day laying down on
the couch and watching TV, and there was a desk | used to bang
on with a hammer. And | remember him sitting in an airplane, all
legs and hat. And | remember him on a morning radio show. |
remember those three snapshots of him, and that's all.
BILLBOARD: Most of your songs are much happier than your
father’s songs.
HANK: That's what | decided to do a long time ago—be happy,
and let somebody else sing about ail the sad stuff. That's what |
try do in music. All goodtime type songs, and | have a nice
young audience out there. One time Merle asked Lonzo and Os-
car why they planned to retire and they said because all their
fans had died. He told me that and | said, “Oh, my God.” He
said, "*You were smart getting all those kids.” Maybe that's been
good for me to try to do all sides, whether I'm playing the fiddle
or dobro or rock stuff.
BILLBOARD: In some of the videos, especially the last one,
“There's A Tear In My Beer,"” it's aimost like you still communi-
cate with your father.
HANK: Oh, yeah.
BILLBOARD: Do you?
HANK: Oh, yeah.
BILLBOARD: Do you dream about him?
HANK: No, just talk. “Got those bastards now.” We talk a lot. |
call it the buddy-buddy plan. | can see mother climbing out of
those old yellow Cadillac convertibles. On stage, | say to my
Dad, ‘‘How do you like that? There's 16,800 out there.” When |
shoot a big elk or something ... He really loved hunting and
fishing. He had a pile of guns. He had cases full he'd carry
around. He nearly shot Faron Young once. Faron said, “If I'd
only been thinking | should have done that and they could have
stuffed me and put me in the Hall of Fame with a plaque that
said ““Killed By Hank Williams.”
BILLBOARD: You feel it was a drugged drink that caused the
aborted show in Baton Rouge earlier this year?
HANK: To go down and mingle [with fans in the hotel lobby] a
little bit, and then somebody more or less tries to kill you. That’s
the bottom line. | learned a lot from that. They say how do you
think the big boys do it? They don’t do it with guns. And even
talking to the law enforcement, *How are you going to prove
that, when you drop a pill in a drink?”” What a world.
BILLBOARD: Has the investigation made any progress?
HANK: They've got a darned good idea.
BILLBOARD: Back to music, what kind do you listen to now?
HANK: | listen to symphonies, classical, all the old Southern
rock stuff, Segovia, flamenco guitars, black blues, lots of Delta
blues, Lightning Hopkins, | love that. | used to listen to the blues
guys on WLAC radio, and that’s how it all got started. That and
the Jimmie Rodgers stuff, Daddy's stuff, and the early Southern
rock—that’s what my roots would be.
BILLBOARD: Will there be a son of a son of a singer named
Hank Williams on stage some day?
HANK: My son, Shelton Hank Williams, is 16 now, and taller
than me. And he can play guitar and drums fantastic, way better
than | could when | was 16. He's got a band, and one of these
days ... you never know. | might start managing him. if you
think Mama was rough . . .
BILLBOARD: Then you could manage Merle, too.
HANK: Oh, I've been doing that for years. He's just paying me
back now.

(Continued on page H-18)
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MERLE KILGORE

(Continued from page H-4)

Tenn.,””" Kilgore recalls. At that time, Smith and Williams parted
ways. “Hank said to me, ‘Merle, I've been thinking. It's time you
started making the big bucks. You're going to be my manager.' "’

Hank knew that Merle was no stranger to the management
business. He had managed Shapiro-Bernstein Publishing, Al
Gallico Music, as well as his experience in radio station manage-
ment. Kilgore told Williams he liked the deal, especially the part
about the bucks.

“| guess my days of stardom are over,” reminisces Kilgore,
although Warner Bros. still carries Merle’s name on the WB ros-
ter, and the loud, raspy voice you hear proclaiming *‘Bocephus

is here"” at all of Hank's shows still belongs to Merle.

“My new career began on April 6, 1986, when | took over as
personal manager of Hank and executive VP of Hank Williams
Jr. Enterprises,” Merle Kilgore says. “We sold Hank's proper-
ties in Alabama; renovated his night club in Paris for offices;
built the store [Kaw-Liga Korners]; and the museum [Hank's
Collectibles]; and moved in on July 3, 1986."

Hank Williams Jr. Enterprises employs 17 people in the Paris
offices, 32 on the road, which consists of a seven-piece band,
crew, four semi-trucks, two buses, one jet, and one gigantic
stage. Kilgore manages all of Williams' personal business. “I
don't handle his ranching, because | don't know crap about
cows,” he says. Kilgore also oversees Williams' publishing com-
panies, Bocephus Music, Inc., a BMI firm, and Six Shooter, Inc.,
his ASCAP firm, both administered by David Burgess.

“Hank had been selling millions of records and was filling up
all of the buildings, but he wasn't winning any awards,” Kilgore
says. “He got stiffed for years. | said I'm going to find out why
Hank doesn't win awards.” Kilgore was told by a member of the
country music high society that he didn't think that Williams
cared anything about getting awards. ““| knew then my job was
to tell people he did want them,” Kilgore says. “The lines of
communication were now open because | could be reached to
spread the message, that not only did Hank deserve the awards,
but he would cherish them and carry the banner high.”

On April 6, 1987, one year after Merle started managing
Hank, Bocephus won his first of three Entertainer of the Year
Awards from the ACM, and two CMA Entertainer of the Year
Awards, one Producer of the Year Award, one Album of the
Year Award, and two Video of the Year Awards. Needless to say,
Kilgore feels a lot of satisfaction.

Kilgore's management obviously augmented by Williams'
huge success has seen Fan Club membership climb to more
than 20,000 and the souvenir business has tripled. Hank Wil-
liams Jr. Enterprises is now a $30-million-a-year-operation. In
addition, Merle takes pride in managing the career of Hank’s
Bama Band. "“The boys go in the studio in November for a new
product on their new label, Universal. Hank and Jimmy Bowen
will be producing,” Kilgore says.

An especially personal highlight of Merle’s music business ca-
reer was his recent election to the Board of Directors of the
Country Music Assn.

Merle says, “So many factors have made our success possi-
ble. Especially a great agent, Dan Wojcik; a great label, Warner
Bros., and we've hired some great people, from our office man-
ager, Jerry Richardson; in-house CPA, Jerry Bailey, road man-
ager, Don McLemore; production manager, Gary McMurray;
tour director, Doug Walton; Eddie Pleasant, T-shirt concessions
[for 21 years]; John Nightengale, Hank's pilot; secretaries; to
the super staff that keep them aware that Hank is boss.”

Ironically, Kilgore now oversees some of Hank Williams Sr.’s
music and business affairs, so it's kind of come full circle—"A
Family Tradition.”

O  MUSIC ROW O
NASHVILLE, TENNESSEE

We are proud to tave shaned cn
oo Masewn Management & Staff )

[ hanks
Hank
For

Administrators:

HANK WILLIAMS JR'S
BOCEPHUS MUSIC, INC.
SIX SHOOTER MUSIC, INC.

E-N-T-E-R-P-R-1-S-E-S

P.O. Box 40929, Nashville, TN 37204
(615) 370-3002
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CONGRATULATOS

And the entire Bocephus Family

WHAT 900 ALWAYS KVEW
AND WE FOUND DUT 11 7984-
THE WHOLE WORLD NOW KNOWS

“YOU'RE THE BEST”

BOOGIEON!

Alan & Larry Presley, Kaleidoscope Promotions
304 EAST MOREHEAD STREET, CHARLOTTE, N.C. 28202, (704) 375-7060

Thanks to

BOCEPHUS

For Seven Great Years!

ln /- 1.«@11

5238 Royal Woods Pkwy, Suite 170 - Tucker, GA 30084 - 404-493-3514 - FAX 404-493-6559
Production Services

photo by R. A. Roth
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m 900d being part of your famly fradition B2

CONGRATULATIONS! CONTINUED SUCESS!

HANK WILLIAMS, JR.

Entertainer of the Year(s)

We have worked together for over 20 years
Thanks for keeping it a

“FAMILY TRADITION”
FUTURE SMrERTADINMENT

PHILIP LASHINSKY

BOOGIE ON
BOCEPHUS !

We've loved e
every minute. f—"f‘ﬂ
Hats off from - [

your friends at | S -.I
o i 1.—]_I -

R

— S———
CONCERTS

HANK,
You make us proud to be part of an
incredible American tradition...

Thanks,

Kathy & Kent

VIDEO MAGIC

(Continued from page H-8)

his “Young Country” video. Another Fisher & Preachman pro-
duction, it was shot in Nashville, Atlanta, and Los Angeles, and
earned Williams another video award this spring from the Acad-
emy of Country Music.

The shooting of his most recent "“A Tear In My Beer” was a
more intimate affair. Not surprising, considering his co-star was
the late Hank Williams Sr.

As soon as Williams discovered the lost acetate of his father’s
song, he knew he wanted it to be a video. Kilgore chose Ethan
Russell to direct on the strength of Russell’'s work on Emmylou
Harris' "*Sandman” video.

“Hank had the idea that he would be dreaming that he was
singing with his father,” says Kilgore. “Ethan said, why dream it,
let's make it happen.”

Russell worked in Nashville with the production team from
Acme Pictures headed by Joanne Gardner. The shoot took
place at the Tennessee Performing Arts Center.

Central to the success of the video was making the kinescope
footage of Hank Williams Sr. singing “Hey, Good Lookin' " ap-
pear to be singing '‘Tear In My Beer.”

That was accomplished through a complex process that re-
quired a frame-by-frame transference of actor Dennis Stone's
lips, filmed singing “‘Tear” onto Hank Sr.’s lips. Eventually the
compositing on the video resulted in six layers of film and some
4,000 edits.

All the way to Five Star Power Rotation on VH-1. According to
Norman Schoenfeld, director of talent & artist relations for the
cable network, “We don’'t program country videos in our rota-
tion and we haven't for some time. But, ‘Tear In My Beer’ was as
compelling as video gets. From an historic point of view, from a
musical point of view, it was something our audience would
want to see. It was not a big challenge to put it on. We saw it,
and we said, ‘that’s fantastic.’ It is everything that makes video
special.”

Jeff Walker, president of Aristo Video Promotions in Nash-
ville, says, * ‘Tear In My Beer’ has probably been the most pro-
grammed video of the year. It has had tremendous crossover
success. No doubt, the video was an event.”

Aristo serviced this video (as it has Williams’ other videos)
and reports that it was played on 121 outlets. The total broke
down to 90 strictly country outlets, 14 outlets programming it
on both their country and AC programs and 17 outlets pro-
gramming it solely on their AC or pop programs.

Besides VH-1, the video was seen on Night Tracks, Houston's
Hit Video, Much Music (Canada’s MTV) and the syndicated
Tracks 'N Facts. It stayed at No. 1 for three weeks on CMTV and
recieved repeated airings at The Nashville Network.

Nearly complete is Williams' organization’s most ambitious
video project to date, a 90-minute film which will go on sale
($24.95) on Sept. 1.

The video is a joint venture of Hank Williams Jr. Enterprises
and Cabin Fever Entertainment, headquartered in Greenwich,
Conn.

Tom Molito, Cabin Fever's president, says the one-year-old
subsidiary of UST Enterprises is a "‘marketing company. We did
the Lynyrd Skynyrd Tribute Tour video and have sold over
25,000 units. We looked at Hank's demographics and their
similarity to Skynyrd's. Aside from that, Hank's talent and suc-
cess are obvious.”

Cabin Fever approached Merle Kilgore with the project. Geor-
gian Communications (of California) was contracted as the cre-
ative team. They submitted a concept and budget for approval
by HWJ Enterprises and Cabin Fever.

Director George Bloom (producer is Ken Brown) says, “The
video was scripted to a degree, but elements of it are documen-
tary in nature. Mostly we tried to develop an environment that
would relax Hank in order to interview him and show him as he
has rarely been seen. We wanted to get him at his most relaxed
off the road and at his peak performance on tour.”

Filming began in February at Atlanta’s Omni, where Hank was
booked for two nights.

“We chose the Omni because we knew it wquld be a big
crowd, a good crowd,” explains Bill Doble, director of business
development and executive producer for Cabin Fever. “There
were two shows so we were able to go in the first night and do a
run-through and then shoot the actual concert footage on the
second night.”

Ten Panavision cameras shot the concert and sound was cap-
tured live on 24-track recording equipment. The creative team
first listened to the audio mix to choose the songs. ‘We wanted
to end up with Hank's ‘greatest hits,” "’ explains Bloom. After the
song selection, they began transferring the film to tape for the
edit.

In early May, the crew went out to Hank's Montana ranch for
five days. “It was important to be where Hank wanted to be,”
says Bloom. “And that was on his ranch, doing what he loves,
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hunting, fishing, walking, horseback riding.” It was there, Doble
says, that he came upon the idea for the video's title: “Full Ac-
cess.”

“It connotes not only the most coveted of all backstage
passes, but also is reflective of what we are presenting on this
video. Full access to the man and his music.”

In late May, they shot Hank’s homecoming concert at Nash-
ville's Starwood Amphitheatre.

“We did more concert ambience at Starwood,” says Bloom,
“We shot in slo-mo and black and white, which allow more
closeness. There were some things | had seen Hank do in con-
cert that | really wanted to capture. Sometimes with slo-mo and
b&w, you can make a very small moment into a big moment.”

Filming was completed at Hank's 40th birthday party at his
Paris, Tenn. home. ELLEN SHAW

ON THE ROAD

(Continued from page H-6)

adds.

“He gives them a show,” Wojcik continues. “For two and a
half hours, those people are entertained. Nobody does the kind
of business he does. He covers it all and he keeps it fresh.”

Is the next step stadium tours? Wojcik would rather not see it.
“When you get into stadiums, the expenses are so high," he
says. “You can do 35,000 and make less than doing 15,000
inside. I'd rather do two days in an arena.”

Woijcik likes the healthy relationship between Hank Williams
Jr. Enterprises and Entertainment Artists. “We're constantly
bouncing ideas off each other,” he says. “We're all profession-
als with one common cause—keep Hank hot.”

CREDITS: Editorial by Gerry Wood, Billboard's GM/Nashville; Michael Bane,
a Tampa, Fla.-based writer and author of the Hank Williams Jr. biography
“Living Proof"; David Wykoff, Billboard's Boston correspondent; Ellen Shaw,
a Nashville-based writer; and Ray Waddell, an L.A.-based editor for Amuse-
ment Business; Executive Editor, Merle Kilgore; Editorial Assistance, Debbie
Holley; Coordinator, Wanda Crouch, Cover & Design, Steve Stewart.
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WISHING THE
VERY BEST TO
“BOCEPHUS” IN ’s,

From All His Rowdy Friends
at Doul)le Tee P romotions, Inc.

P routﬂy Celel)rating a Famjly Tradition
of Successful Hank Jr. Concerts in the
Pacific Northwest Since 1984.

DOUBLE TEE PROMOTIONS, INC.
3903 S.W. Kelly + Suite 201
Portland, OR 97201 (503) 221-0288 FAX (503) 227-4418

HANK ..

AND WELCOME TO BROCKUM!
BROCKUM WELCOMES HANK WILLIAMS JR.

TO OUR COUNTRY COLLECTION.

Featuring today's top country music stars
on high-quality T-shirts and posters.

Brockum
FOR INFORMATION AND INQUIRIES, CALL 729 Seventh Avenue, 16th Floor,
1-800-669-0099 New York, NY 10019
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HANK & MERLE

CONGRATULATIONS ON ANOTHER GREAT YEAR!
WE'RE PROUD TO BE PART OF THE
BOCEPHUS TEAM

Wyatt, Tarrant, Combs, Gilbert & Milom
Attorneys at Law
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"Heavy Hitter" HANK WILLIAMS JR.
Continues Hot Streak of Sellouts!

Dayton, Ohio Columbus, Ohio Evansville, IND.

Hara Arena Ohio Center Roberts Stadium
April 6, 1989 April 7, 1989 April 15, 1989
SOLD OUT! SOLD OUT! SOLD OuUT!

(6th Straight Year) (5th Straight Year) (3rd Year)

Richard Mischell Productions o essie ra s1a500.8737
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(Continued from page H-8)

Nashville. Beckett, a keyboard wizard, came to Nashville in
1984 after a 17-year career as a mainstay af the Muscle
Shoals sound. Says Kilgore, “With Beckett and Jim Ed, Beckett
is the rhythm. He is a musician’s musician. He gets out there in
the studio with the band and gets them in the groove. It's got to
be in a perfect strike zone and Beckett leads them there. Jim Ed
is the technical end of it and he's a great song man. Both are
super talents and you put them with Hank and you have three
super talents together in there and it makes magic, man!"”

Beckett went through a lot of Williams’ product to familiarize
himself with the artist.

“You can learn a lot about Hank, almost everything, through
his music, he is what he is singing about. And any big artist that
writes his own material knows his direction. You let the artist
have his own way and just stop him if in some way he may be
unintentionally hurting his career.

“Hank’s sessions are a lot of fun because you get to do so
many different things, so many different sounds, you never
know. The common thread is that there is usually a harder edge
to it than other things being recorded in Nashville. A rock edge.
He's always coming up with new ideas. He gets a good feel for
that from his audience. They let him know what they like, what
they don't. He tries out new things in his shows. That’s why | try
to get to as many of his shows as | can.”

Williams will go into the studio in September to record the
“Hot To Trot” album as it's being called. He writes all through
the year, pieces of songs or ideas, and finishes them up as re-
cording time gets closer. Bowen believes that the artist's great-
est growth has been in his songwriting.

“He has developed a lot of confidence in the last 15 years.
When your father is known as the greatest writer of all time, it's
hard to believe you are good. | think 20 years from now, people
will think of Hank as equal to or better than his father as a song-
writer.”

“There is no rehearsal,” says Kilgore with a laugh. “That's the
secret to Hank Williams Jr. Nobody has any idea what he’s go-
ing to do. So it's just live. That's the formula, that’s the trick.
Make him sound live. When his fans are driving down the road
in a pickup truck, listening to a Hank Williams Jr. tape, they
want to feel like they're at a show. They want Hank live.”

THE SON ALSO RISES

(Continued from page H-12)

BILLBOARD: What do you want to do in the future? | take that
back. I'm sure you're doing what you want to do now and will
continue to do so.

HANK: There's the answer right there. | will do what | want to
do. The best review that was ever written [about a Hank, Jr. al-
bum] said, “‘Look, the guy's got hundreds of thousands of fans,
he’s going to do whatever he wants to do on his albums—it may
be George Thorogood, it may be Hank Williams, it may be Jim-
mie Rodgers, or it may be Lynryd Skynyrd. He's going to do
what he's going to want to do, he’s going to have fun doing it,
and he's going to sell a ton of records, what the hell else am |
gonna tell you, go out and listen to it.” That was the best one
they ever wrote. He figured me out real quick.
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Hank Williams,Jr.

and the Bama Band

B From Birmingham, A

Brothers Music Hak 900 seats
I To The Omni, Atla ia, 1989,
24,000 seats (2

And 100 or more dates in between.
“Some things never change.”

Tony Ruffino, Gary Weinberger, Jay Wilson
NEW ERA Productions

CONGRATULATIONS

el

BOCEPHUS

and

MERLE KILGORE

one more time. . .
Jack McFadden
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MANAGEMENT:

fe Kilgore .
:'::k Willgiams Jr. Eqterprises
P.0. Box 850
Paris, TN 38242
901-642-7455

“Entertainer of the Year?
Make that Entertainer
of a Generatlon."

Bob Derrnann
Nashyvills 'Ibnnaaaaan,
Gannete Nawepaper-a

"Satur-day night ae¢ Starwood
Amphitheatr‘e, asold-out crowd saw
arother disparats and sizzling
display of flashes ang
glimpses from the

Dirt-Road
Renaisaance Man»
Ciark Parasons
Nashville Banner

PJBLICITY:
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Kathy Gangwisch & Associa
Kansas City, MO 815-!31-800:
Nashville, TN 615-242-888

BOOKING:

Dan ancik
Entertainmeat Artists
615-320-7041
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Uprvland Music Group Mines Hits From Rich Catalog

BY DEBBIE HOLLEY

NASHVILLE The Opryland Music
Group has spent the past couple of
years breathing new life into the
Acuff-Rose catalog—one of Nash-
ville’s largest country music publish-
ing catalogs. Since January 1989, the
organization led by president/GM
Jerry Bradley has seen more than 40
songs hit the Billboard Hot Country
Singles chart.

According to Jerry Flowers, direc-
tor of publishing, “the harder we
work, the luckier we get.” With ap-
proximately 14 songwriters on staff
and a “tremendously loyal corporate
team,” Flowers says the organiza-
tion’s success was achieved by a
100% team effort. “We assembled a
core of people who are good in their
areas and have a terrific amount of

experience from creative to financial
to royalties, struck on a common pur-
pose, and went to work.”

Flowers says that after joining the
company two years ago, he began ef-
forts to ‘‘systematize everything.”
Song-pitching records had previously
been handled manually. This infor-
mation is now on computer, “so we
can see what has been pitched, to
whom, and how many times,” says
Flowers. “With the manual system,
there was no way to tell how the cata-
log had been worked.” Also, writer
royalty accounting has been comput-
erized. A team of programmers has
been developing a custom system for
the company over the past two years.
“When it is installed,” says Flowers,
“we’ll have one of the more advanced
systems in the world for handling
publishing.”

With more than 50,000 songs in the
catalog, “we knew that the first pri-
ority was to find out exactly what
was here. We wanted to work the old
material and found through our re-
searching the catalog that we have
more standards than any other pub-
lishing company in Nashville—in-
cluding Tree. And, they were rela-
tively underexploited.” Other than
the original cuts, most of the Acuff-
Rose catalog had shown little activi-
ty. And, over the past 10 years, there
had been little concentrated effort to
exploit the songs.

“We decided that we had nuggets
of gold that we just needed to work
on a little,” says Flowers of songs by
such writers as Hank Williams, Whit-
ey Shafer, John D. Loudermilk, Mick-
ey Newbury, Dallas Frazier, and Roy
Orbison.

BAN DS ON THE RUN: How many great new bands
can country music absorb? There’s Restless Heart, Can-
yon, Highway 101, the Desert Rose Band, Shenando-
ah, Southern Pacific, the Shooters ... and now make
room for Billy Hill. A delicious blend of rock and coun-
try, Billy Hill is an electric group grooving on eclectic
songs. In the fine and time-honored tradition of Nash-
ville amalgamation, the troupe consists of a semimotley
crew of Nashville songwriters and musicians: Dennis
Robbins, Martin Parker, Reno Kling, Bob DiPiero,

Eclectic Band Plays Rousing Showcase For Radio Leaders

Billy Hill Bullets Up The Singles Chart

country musical chart game of king of the Billboard hill.

NORTH TO ALASKA: The Sanders have returned
from a promotional trip to their home state of Alaska.
Dale and Vicki Sanders hosted four winners from
KKFO, station owners Ann and Bill Zawila and War-
ren and Beverly Johns of Coalinga, Calif. The group
visited Anchorage, Fairbanks, Livengood, and took a
scenic train ride from Anchorage to Fairbanks. The
Sanders stopped by KFAR for Lowell Purcell’s show in
Fairbanks and visited with

No hillbillies, these Billy
Hill boys hail from North
Carolina, Missouri, New
Hampshire, and Ohio—
and their music benefits
from the blend of regions
and personalities. Most of
them have been playing

and John Scott Sherrill.
Nashvill

famed Nashville talent palace, the Bluebird, led Kerry
O'Neill, the band’s official “nonmanager,” to approach
Warner Bros. Nashville chief Jim Ed Norman to seek a
record deal. The first album, “I Am Just A Rebel,” has
just been released on Reprise, and Billy Hill's first sin-
gle, a cleverly written disappearing dollar drama titled
“Too Much Month At The End Of The Money,” climbs to
a bulleted 33 on this week’s Hot Country Singles chart.
“Rolling Dice” made the soundtrack of the Clint
Eastwood movie “Pink Cadillac.”

Introducing the group to key radio leaders, Warner
hosted a showcase at the Holiday Inn Feathers club in
the near-Chicago metropolis of Rolling Meadows, 111, a
town that appears to be completely without meadows,
rolling or not. Joined by keyboard whiz Jay Spell and
former Poco member Rusty Young, Billy Hill took ad-
vantage of the Aug. 9 set, performing such Sherrill-Rob-
bins-DiPiero songs as the bluesy smoothie “What's A
Boy To Do” (bolstered by some wondrous guitar work),
“Church On Cumberland Road” (a No. 1 hit for Shenan-
doah earlier this year), and the hauntingly hurtful
“Drive On By.” Before ending with some mean and nas-
ty guitar licks on “No Chance To Dance,” the group re-
planted such off-the-wall evergreens as “Little Bitty
Pretty One” and “I Can’t Help Myself (Sugar Pie Honey
Bunch).” The Warner contingent of Bob Saporiti, Jan-
ice Azrak, Paige Levy, Neal Spielberg, Bill Mayne,
Ronna Rubin, George Bryner, and Maxine Creech had
reason aplenty to feel good, judging from radio’s reac-
tion to the Billy Hill band which is trying to win the

together as a band be- is‘t, Stella Parton, is pre-
tween writing and road paring for a European trip
gigs for various artists. A supporting her ‘“Always
1987 reunion show at that by Gerry Wood Tomorrow” album on Em-

Dave Dolan and Matt Gil-
lon at KASH Anchorage.
Airborne/Allegiance is re-
leasing the duo’s next sin-
gle, “Walking On The
Moon,” from the debut al-
bum, “Into Every Life.”

. Another Airborne art-

erald Records in England. She will perform in Switzer-
land and also appear on Irish singing star Daniel
O’Donnell’s TV show. ... Airborne addition: Jeff Good-
win has joined Airborne as director of publishing.

SOUTH TO Nashville: A dozen young American bald
eagles arrived in Nashville from Juneau, Alaska, and
were officially adopted and named by Capitol Records
country stars. The action benefits the cause of protect-
ing the fine-feathered national symbol of the U.S. The
bird-dubbers were Garth Brooks, Suzy Bogguss, Dean
Dillon, David Slater, Buck Owens, Dan Seals, Sawyer
Brown, Marie Osmond, Murray McLauchlan, Dana
McVicker, T. Graham Brown, and Mel McDaniel.
With new names ranging from Geronimo to Ghost
Dancer, the eagles were then transported to a nesting
and release site at Chickamauga Lake near Chattanoo-
ga. The Adopt-An-Eagle program is being coordinated
by the National Foundation To Protect America’s Ea-
gles in cooperation with the Tennessee Wildlife Re-
sources Agency. ... Meanwhile, Capitol artist Anne
Murray is keeping busy this summer and fall. The Anne
Murray Centre has been opened in her hometown of
Springhill, Nova Scotia. The displays include her first
U.S. gold record—for “Snowbird” in 1970. She’s prepar-
ing to tour, supporting the September release of her
new album, the second volume of greatest hits. The
coast-to-coast swing hits such cities as Washington,
D.C., Chicago, Reno, and Las Vegas. The lead single
from the album will be a duet with Kenny Rogers.

When Charlie Monk, director of
creative services, joined the Opryland
force, “he shared the same philoso-
phy—that we should develop new
writers while working with the mate-
rial we already had,” says Flowers.

Monk is responsible for all creative
activity. His job involves identifying
and signing new writers, working
with them and his staff, and running
with the material. Each writer has

(Continued on page 60)

TBEM Targets Promo Plans

NASHVILLE The 18th annual
Country Music Assn.’s Talent Buyers
Entertainment Marketplace is slated
for Oct. 6-8 at the Hyatt Regency Ho-
tel here.

Promoters, club owners, manag-
ers, record label executives, and rep-
resentatives from fairs, parks, and
auditoriums across the country are
expected to attend.

Themed ‘“Making Money With
Country Music—Winning Ideas For
the ’90s,” TBEM will offer panel pre-
sentations as well as two talent show-
cases. Presentations by industry
leaders will focus on strategies for in-
creasing music-event profits. Sched-
uled to perform in the showcases are
Garth Brooks, the Burch Sisters,
Canyon, Lionel Cartwright, J.C.
Crowley, Linda Davis, Robin Lee,
Shelby Lynne, Scott McQuaig, Lorrie
Morgan, Shenandoah, Russell Smith,
Marty Stuart, and Jason D. Williams.

A new feature at TBEM is a con-
test to reward the most profitable
and successful promotional ideas.
Ideas should be submitted no later
than Sept. 11. Cash prizes totaling
$2,000 will be awarded for the best
promotions and all submitted ideas
will be published in a handbook and
distributed to all seminar registrants.

TBEM is being held concurrently
with the International Marketplace
Of Festivals (see story, below). A
joint cocktail reception will be held

Nashville To Get
Int’l Accent
During IMOF Event

NASHVILLE The International
Marketplace of Festivals will be
held in Nashville for the first time,
Oct. 59. Previously held in Los An-
geles, the event, bringing more than
100 international music-festival or-
ganizers, industry executives, tal-
ent buyers, production companies,
artists, and songwriters from more
than 30 countries together, focuses
on the exchange of ideas and infor-
mation relating to music, culture,
and business.

It was decided to move the event
to Nashville at the International
Federation of Festival Organiza-
tions’ (FIDOF) annual meeting in
France, where the Nashville Assn.
of Talent Directors extended the in-
vitation to relocate the event.

IMOF was established two years
ago by FIDOF president Jim Halsey
and general secretary Armando Mo-
reno. The event originally served as
the organization’s annual meeting,
but grew into an international fo-
rum.

Sonny Simmons, president, and
Tandy Rice, first VP of NATD, are

(Continued on page 60)

for participants of both seminars,
with the IMOF’s Nashville Gala show
to be held afterward.

The TBEM registration fee for cur-
rent CMA members and new mem-
bers is $150 if paid by Sept. 16; after
the deadline, the fee is $200. Non-
member registration is $215 before
Sept. 16, and $265 after. Companies
registering three to six people will re-
ceive a $25 discount for each regis-
trant. For seven or more people, the
discount is $50 per person.

For additional TBEM information,
contact the CMA’s special projects
department, 7 Music Circle No., P.O.
Box 22299, Nashville, Tenn. 37202;
615-244-2840. DEBBIE HOLLEY

STEVEN WAYNE HORTON

NEW ON
THE CHARTS

Memphis native Steven Wayne
Horton makes his first appear-
ance on Billboard’s Hot Country
Singles chart with “Roll Over,” a
song from his eponymous debut
album on Capitol Records.

As a child, Horton mastered the
guitar and did his first public per-
formances in school talent shows.
Later, he joined a band called The
Youngsters and earned money as
a singing waiter in Chattanooga,
Tenn.

When Horton moved over to
Nashville, he joined forces with
Jack Holder, who produced Jim-
my Davis & Junction and won rec-
ognition for session work he did
on Tracy Chapman'’s debut album.
In addition to producing Horton’s
album, Holder has just completed
session work on Chapman’s forth-
coming project.

Songs on Horton’s debut like
“Roll” and John Hiatt’s “Tennes-
see Plates” fuse country music
with rock. Of this melodic union,
Horton says, “Country was one of
the cornerstones of rock’n’roll,
and that’s something everyone in
country music should be proud of.
We're all connected, and that’s the
feeling we strived to preserve on
this album.” JIM RICHLIANO
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el S s il
% '% E g LAAZ-EI:_IE-I;UMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* TITLE P % % E g LAARB-EI:_IiTiUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* TITLE
. . e Sk NO.T ® % L 39 [ 38 [ 35 | 166 | RANDY TRAVIS A2 wARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE
1 1 1 14 R;EBA MCENTIRE mca 6594 (8.98) “(co); " 10 weeks at No. p o SWEET SIXTEEN 4 | 43 43 | 100 | GEORGE STRAIT A mca 42035 (8.98) (CD) GREATEST HITS, VOL. 2 .
2 2 5 15 | CLINT BLACK RCa 9668-1 (8.98) (CD) KILLIN' TIME 41 | 37 | 4 | 23 | RONNIE MILSAP Rca 9587 (8.98) (CD) STRANGER THINGS HAVE HAPPENED
3 3 3 26 | GEORGE STRAIT @ mca 42266 (8.98) (CD) BEYOND THE BLUE NEON 42 | 40 | 42 | 19 | STEVE WARINER mcA 42272 (8.98) (CD) 1 GOT DREAMS
4 5 4 18 | THE JUDDS @ CuRrB/RCA 9595/RCA (8.98) (CD) RIVER OF TIME a3 |46 |4 9 SUZY BOGGUSS capiToL 90237 (8.98) (CD) SOMEWHERE BETWEEN
) 4 2 |26 | HANK WILLIAMS, JR. ® waARNER/CURB 25834/WARNER BROS. (8.98) (CD) GREATEST HITS lll 48 | 55 |66 | SKIP EWING mcA 42128(8.98) (CD) THE COAST OF COLORADO
6 7 7 5 | RANDY TRAVIS A WARNER BROS. 25738 (8.98) (CD) ) oLb8Xx10 5 | 42 [ 4 ,,19 EDDY RAVEN UNIVERSAL 76003/MCA (8.98) (CD) TEMPORARY SANITY
7 6 6 10 DOLLY PARTON COLUMBIA 44384/CBS (CD) WHITE LIMOZEEN 4% | 45 38 | 29 | RICKY VAN SHELTON A COLUMBIA 40602/CBS (CD) WILD EYED DREAM
8 9 8 | 49 K.T. OSLIN @ rca 8369 (8.98) (CD) THIS WOMAN 47 47 8 CONWAY TWITTY mca 42297 (8.98) (CD) HOUSE ON OLD LONESOME ROAD
9 8 12 | 46 | PATTY LOVELESS mca 42223 (8.98) (CD) HONKY TONK ANGEL 8 (4 37 | 28 | LYLE LOVETT mca/cURB 42263/MCA (898) (D) LYLE LOVETT AND HIS LARGE BAND
10 [ 11 9 45 | RICKY VAN SHELTON @ coLumBia 44221/C8S (CD) LOVING PROOF 58 | 48 | 67. ]| REBAMCENTIRE @ Mca 42134 (8.98) (CD) REBA
11 | 12 | 13 | 69 | RODNEY CROWELL coLumaia 44076/CBS (CD) DIAMONDS & DIRT 50 | 44 | 45 | .7 LIONEL CARTWRIGHT mca 42276 (8.98) (CD) LIONEL CARTWRIGHT
12 [ 10 | 11 | 14 | KENNY ROGERS RePRISE 1-25792 (8.98) (CD) SOMETHING INSIDE SO STRONG 51 | 55 | 62 | 63 | ALABAMA @ Rca 6825R(9.98) (CD) ALABAMA LIVE
13 | 15 | 16 | 27 | SHENANDOAH COLUMBIA 44468/CBS (CD) THE ROAD NOT TAKEN @ 62 | 63 | 8 | VERN GOSDIN coLumaia 40982/CBS (CD) CHISELED IN STONE
4 | 13 | 10 | 14 | NITTYGRITTY DIRT BAND WILL THE CIRCLE BE UNBROKEN, VOL.II 53 | 50 | 51 | 7 | THEBELLAMY BROTHERS McA/CURS 42298/MCA (8.98) (CD) GREATEST HITS, VOL. i
15 | 14 | 14 | 62 | KEITHWHITLEY @ rca 6494-1 (8.98) (CD) DON'T CLOSE YOUR EYES 54 | 53 | 54 | 120 | REBA MCENTIRE A MCA 5979 (8.98) (CD) GREATEST HITS
s e ABSOLUTE TORCH AND TWANG S5 | 56 | 49 | 9 | MOEBANDY cure 10609 (8.98) D) MANY MANSIONS
17 | 17 | 17 | 27 | ALABAMA @ Rca8587-1(8.98) (CD) SOUTHERN STAR 56 | 52 [ 50 | 24 | ROY ORBISON vRGIN 90158 (9.98) (CD) MYSTERY GIRL
18 | 23 | 25 | BILLY JOE ROYAL ATLANTIC AMERICA 91064/ATLANTIC (8.98) (CD) TELLITLIKEIT IS 57 | 49 | 46 | 12 | GARY MORRIS UNIVERSAL 76005/MCA (8.98) (CD) STONES
22 | 22 | 53 | THE JUDDS A RCA/CURB 8318-1/RCA (8.98) (CD) GREATEST HITS 5 [ 65 | — | 6 DON WILLIAMS Rrca 9656-1 (8.98) (CD) ONE GOOD WELL
20 | 19 | 21 | 118 | RANDY TRAVIS A3 WARNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER 59 | 54 | 82 7 THE FORESTER SISTERS waRNER BROS. 25897 (8.98) (CD) GREATEST HITS
Q@D| 25 | — | 2 | WILLIE NELSON coLumeia 45046 o) A HORSE CALLED MUSIC 60 | 57 | 53 | 250 | HANKWILLIAMS, JR. A° @ @ o) o) GREATEST HITS, VOLUME |
@ 4 | 30 5 | VERN GOSDIN coLumBia 45104/CBS (CD) ALONE 74 | 69 | 47 | HIGHWAY 101 waRNERBROS. 25742 (8.98) (CD) 1012
B |2 |18 7 RICKY SKAGGS €eric 45027/CBS (CD) KENTUCKY THUNDER 62 | 60 | 60 | 16 | THE SHOOTERS ePic 44326/CBS (CD) SOLID AS AROCK
%4 |2 19 | 18 | KATHY MATTEA MERCURY 836 950 1 (CD) WILLOW IN THE WIND 63 | 61 | 65 [ 197 | GEORGE STRAIT A mCa 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
2 | 27 | 27 | 108 | K.T.OSLIN A Rrca5924.1(8.98) (D) 80'S LADIES 64 | 66 | 61 9 CANYON 16TH AVENUE 70556 (8.98) (CD) RADIO ROMANCE
26 | 23 [ 20 | 23 | ROSANNE CASH coLumpia 45054/CBS (CD) HITS 1979 - 1989 65 | 67 | 72 4 BILLY HILL REPRISE 25915/WARNER BROS. (8.98) (CD) | AM JUST A REBEL
27 | 26 | 24 | 14 | THE OAK RIDGE BOYS mca 42294 (8.98) (D) GREATEST HITS, VOL. Il 66 | 59 | 64 | 24 | LARRY BOONE MERCURY 836 710 1 (CD) SWINGIN' DOORS, SAWDUST FLOORS
NEW) 1 KEITH WHITLEY Rca 9809 (8.98) (CD) | WONDER DO YOU THINK OF ME 67 | 63 | 58 | 56 | KEITH WHITLEY RcacCPL1.7043 (8.98) (CD) L.A. TO MIAMI
29 | 31 28 7 MERLE HAGGARD EPiC 44283/CBS (CD) 5:01 BLUES 68 | 51 56 6 RAY STEVENS mca 42303 (8.98) (CD) BESIDE MYSELF
I A —— BUENAS NOCHES FROM A LONELY ROOM 71 | — | 2 | MARY CHAPIN CARPENTER COLUMBIA 44228 (D) STATE OF THE HEART
31 | 29 | 29 | 15 | GARTH BROOKS capToL 90897 (8.98) (CD) GARTH BROOKS RE-ENTRY | 51 TANYA TUCKER caPITOL 48865 (8.98) (CD) STRONG ENOUGH TO BEND
32 | 34 | 32 [ 183 [ ALABAMA A Rca AHL1-7170(8.98) (CD) GREATEST HITS @ RE-ENTRY | 62 | K.D.LANG SIRE 25724/WARNER BROS. (8.98) (CD) SHADOWLAND
33 | 30 | 26 | 23 | GEORGE JONES eric 43078/CBS (CD) ONE WOMAN MAN |7 | 71 | 23 | BAILLIE AND THE BOYS Rca 8454 (8.98) (CD) TURN THE TIDE
n | 2|3 10 | LORRIE MORGAN Rca 9594-1 (8.98) (CD) LEAVE THE LIGHT ON @ RE-ENTRY | 47 RESTLESS HEART RCa 8317-1 (8.98) (CD) BIG DREAMS IN A SMALL TOWN
35 | 35 | 33 | 43 | THE STATLER BROTHERS MERCURY 834 626 (CD) THE STATLERS GREATEST HITS 74 | 68 | 66 5 LEE GREENWOOD McCa 42300 (8.98) (CD) IF ONLY FOR ONE NIGHT
@ 36 | 36 7 MICHAEL MARTIN MURPHEY WARNER BROS. 25894 (8.98) (CD) LAND OF ENCHANTMENT 75 | 75 | 70 [ 16 | JOHN CONLEE 16TH AVENUE 70555 (8.98) (CD) FELLOW TRAVELERS
37 | 38 | 39 | 4 | HOLLY DUNN waRNER BROS. 25939 (8.96) (CD) THE BLUE ROSE OF TEXAS | (™) albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
9 | 0| 06 | PATSY e sz oo TR | S A o e O S e

(WRITTEN BY ME

RLE HAGGARD)

R 5" FROM HIS ALBUM e KWKH - LARRY SCOTT - “Swinging e WHEW - KATHLEEN HECKSHER -

“RISKY BUSINESS”
(1003)

AVAILABLE ON LP/CD/CS
Produced by Buzz Cason/Track Records

MARKETED BY AMI

995-D MANSELL RD.
ROSWELL, GA 30076

404-641-0110 FAX: 404-641-0867

[F YOU HAVEN'T RECEIVED A
COPY, CALL OR FAX AMI

’r

Doors” is a swing record & we're
getting good requests. Merle has got
to love it/

WKKW - LEW DOBBINS - GCreat
remake of a classic - The boy hooks it.

KXEL - BILL JAMES - New star with a
sound of the future.

KKA) - AL HAMILTON - Return to
basics - fresh sound of a classic.

WICO - DENNIS LEE PITMAN -
Refreshing and unique version of one
of country music’s classic songs.

Great Traditional Country remake
from a new talented performer.

KSO - JARRETT DAY - | Jove it!

* WCAYV - MARK BURNES - Fantastic

update of Haggard’s classic.

* WYNE - MARK LEWIS - Fresh sound

- has great possibilities.

KFDI - GARY HIGHTOWER - Terrific
remake of a country classic with a
unique twist.

KRKT - DAVID ALLAN - Playing LP
cut - good phone action.
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Certified sales in €xcess 500,00

These hits are pure ply
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< <o %.& Compiled from a national sample of radio playlists. «| . <|2 %'E
= . .
24 | 28 | 38| €21 TmLE ARTIST 24| 28 | 23| 23| TITLE ARTIST
=2 | 52 | ~< | 25 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL E2 | 52 | o< | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
. N & REBA MCENTIRE
(D] 2 | 3 | 14 | AREYOUEVER GONNA LOVE ME* No. 11 we*ek:No. 1 HOLLY DUNN S| % | % | 16 | SN oneny MCA 53638
C.WATERS,H.DUNN (C.WATERS, T.SHAPIRC, HDUNN) WARNER BROS, 7-22957 a2l o o Xgl;: %'G'g',]: %O(!mﬁy 'f)%wg%‘g - CHRIS HILLMAN & ROGUENE/ %?Eé%’!
I'M STILL CRAZY VERN GOSDIN Sl NOIC.DYEAN)
@ 6 6 14 B.MONTGOMER? (V.GOSDIN, 5.GOSDIN, B.CANNON) COLUMBIA 38 Ggssa/cas 5 | 5| 5 . LTQEBE (lp;vgsAg ?IDDMI,;L &G AIN Mlg"?(BEO\; ,&I7LsL7EJ,
| WONDER DO YOU THINK OF ME KEITH WHITLEY R
@ 7 7 10 | GFUNDISKWHITLEY (5.0.SHAFER) RCA 89407 e s IF YOU HAD A HEART TIM MALCHAK
s 5 5 n ANY WAY THE WIND BLOWS & SOUTHERN PACIFIC J.STROUD,J. RUTENSCHROER,T.MALCHAK (T.MALCHAK. B.NELSON) UNIVERSAL 66013
SOUTHERN PACIFIC,J.E.NORMAN (J.MCFEE, A.PESSIS) WARNER BROS, 7-22965 @ o | o . TWIST OF FATE © CEE CEE CHAPMAN
5 8 9 12 I?&!? ng(g%éﬂn) K%A(gggr\; AROBERTS,C.BLACK 8.FISCHER (B.FISCHER, CBLACK. AROBERTS) CURB 10547
: * % % HOT SHOT DEBUT* * &
NOTHING 1 DO ABOUT IT NOW WILLIE NELSON
@ 10 | 12 | 12 | Froster@n cgﬁpum COLUMBIA 38 68923/CBS NEW)D 1 {Eb%%!ﬁ‘,,?%%ﬁ) ([:)ootbhaylf ﬁ;@;gﬂ)
LOVE HAS NO RIGHT @ BILLY JOE ROYAL
7 4 4 15 | NCaren (R.SCRL%GS%.J.ROVAL. NLARKIN) ATLANTIC AMERICA 7-99217/ATLANTIC 57 | 46 | 33 | 20 ,Ig)_ EE%EEM(EC_WH,TSEW SMATEER) O ekrizl2 MO@S&,’?
ABOVE AND BEYOND RODNEY CROWELL
11 13 9 T.BROWN,R.CROWELL (H.HOWARD) COLUMBIA 38 68948/CBS 68 79 3 E&IQ'SUI%OBLOCH' JWEATHERLY) 16TH AVE(,\%UE 7};9;!
HONKY TONK HEART & HIGHWAY 101
@ 2|14 |1 PWORLEY.E.SEAY (J‘PEOTOGLO, R.SMITH) WARNER BRgg. 7-22955 80 | — 2 g&nﬁ%ﬁg&zm (URCASH) * MARW&EQQ&;
GIVE ME HIS LAST CHANCE © LIONEL CARTWRIGHT K A - MCOUAI
13 |15 | Il | TBROWNSSMITH@LCARTWRIGHD MEAIS365T 07 3 ?B%wENYSL((:)QNLﬁIGA (’:L’.‘OEWSEINS. S.D.SHAFER) Sc%mmggeeog
ET ME TELL YOU ABOUT LOVE THE JUDDS
® 4] 16 8 o%.MAHER (C.PERKINS, PKENNERLEY. B MAHER) CURB/RCA 8947-7/RCA 78 | — 2 gﬂ%&gg FEOSTER,R.WILL BIOTD) FOSTER ;‘é ALS(QZYB_?
SUNDAY IN THE SOUTH & SHENANDOAH
12 1 2 15 R.HALL.R.BYRNE {J.BOOKER) COLUMBIA 38 68892/CBS Il 80 3 f&%gﬁsﬁﬁomcm Ts,ﬁ&ggf QLCzEz
1 GOT DREAMS STEVE WARINER
@ 16 20 9 ).BOWEN,S.WARINER (S.WARINER, B.LABOUNTY) MCA 53665 @ NEW } 1 stTlﬁrL%(EPf)leErr‘esTREET T.DUNN) @ PAUL OVERSTREEE
AND SO IT GO| JOHN DENVER/NITTY GRITTY DIRT BAND
W57 R.scmccs,rlr?v S Y DIRTBAND (POVERSTREET, DSCHLITZ) UNIVERSAL 66008 NEWD | 1 5‘%&?&8&@&0}&'&30'45 ROAD CONWAYMIXVJ;';}!
KILLIN' TIME @ CLINT BLACK "
@ 18 | 22 | 7 | }'STROUDMMWRIGHT (C.BLACK. HNICHOLAS) RCA 89457 6 | 50 | 37 | 18 ﬁg&&gg&mgg H'KJEJS.‘,{%%?&%P GEORGE 31'_539"‘1;
TIMBER I’'M FALLING IN LOVE PATTY LOVELESS
16 3 1 14 BENEATH TH ¢ JC.
T.BROWN (KOSTAS) MCA 53641 66 | 55 | 57 6 JLEO,LM.LEE (J.C.EREVEV{EAY,SJMEQSy ROUTH) J CRRC?\Q{)ng-\;
PROMISES & RANDY TRAVIS
17 17 18 9 3 IF YOU DON'T KNO NOW STAMPLEY
KLEFNING (R.TRAVIS, J.LINDLEY) WARNER BROS. 7-22917 79 | 93 | 3 chmcs?g.s s L.:vuer)E BY JOESERGREEN o0
19 | 21 | 10 | BONTYOU e smerce [LSORESTERS IR 77 | @ | 4 | JUSTANOTHER MISERABLE DAY © BILLY "CRASH" CRADDOCK
5 ovs N.LARKIN (C BROWDER, E.ROUSSELL, T.SMITH, E KAHANEK. N.LARKIN) ATLANTIC 7-88851
I W | RT OF @ BAILLIE AND THE BOY
20 | 25 | 9 | (WISHIHAD A) HEART OF STONE RPN 57 | — | 2 | 'MNOTOVER YOU JOHNNY LEE
N o P ON LOV ICHAEL MARTIN MURPHEY M.LLOYD M.DANIEL (S.NEELY) CURB 10652
X *
2 9 10 15 s.(ggs%ﬁ,J.El.x(I)gng (N?SMOTHEREMAN) c L WARNER BROS. 7-22970 88 _ 2 STONE BY STONE & TIM MENSY
SROSIAIET Ot N T B.MONTGOMERY (T.MENSY, G.DOBBINS, GRAY) COLUMBIA 38 69007/CBS
@] 21 | 7 | 13| GRRBRNE R OursoN Krieinc) canroiaasss | [(FD)] NEWP | 1 | THEVOWS GO UNBROKEN (ALWAYS TRUE TO YOU) - eoerse 7 KENNY ROGERS
LLO # THE DESERT ROSE BAND = —r— -
@ 22 28 8 L‘.’EORLEVI&?Q(E.‘&!%DUFF, 0.COUCH) MCA/‘(IZ-URB 5367 1/MCA 72 58 44 18 HOUSTON SOLUTION * RONNIE MILSAP
ENDERSIANENEEEERS TS RMILSAP.R GALBRAITH.T.COLLINS (P.OVERSTREET, D.SCHLITZ) A 8868-7
@ 3 2 8 H.WILLIAMS, JR_B.BECKETT,J.E.NORMAN (H.WILLIAMS.JR.) WARNER/CURB 7-22945/WARNER BROS. @ NEW)D 1 | STILL MISS SOMEONE EMMYLOU HARRIS
THE COAST OF COLORADO SEERG RBENNETT.EHARRIS (J.CASH, RCASH) REPRISE 7-22850/WARNER BROS.
25 30 10 J.BOWEN.S.EWING (SEWING, M.D.BARNES) MCA 53663 74 51 38 10 THE HURTIN' SIDE & SHELBY LYNNE
TNGPROOE RICKY VAN SHELTON B.MONTGOMERY (M.REID, R.BOURKE) EPIC 34-68942/CBS
@ 26 | 31 6 S.BUCKINGHAM (JMACRAE, S.CLARK) COLUMBIA 38 68994/CBS @ g | — 2 5}%&&9\&%“%” S CROPPER) ¢ STEVEN WAYNEP‘F:(?LRT%I‘A
.| (B. E S 44
AY WHAT'S IN YOUR HEART RESTLESS HEART
2 34 5 ?DUBOIS‘S.HEN?)f!ICKS,RESTLESS chRT (D.SCHLITZ. D.LOWERY) RCA 9034-7 3 | — 2 glglG?ELESSLTYEYOCUPlJTSMAN 0o L 4 élOl»:\r/\lEh(‘;U?r;loLEaE
 LOGAN (KWHITLEY, C| , D.COOK 16TH 4
27 | 3 | 22 | 7 | ACTNATURALLY © BUCK OWENS AND RINGO STARR ‘ )
JCRUTCHFIELD.  SHAW (VMORRISON, J RUSSELL) CAPITOL 22409 @ NEW ) 1 JsgreELJ':g»!yéL%.{g s'érsuccs K.WELCH) CAPITOL/(MQBR 154?2’3/&91%2
HIGH COTTON & ALABAMA
32 | 4 3 JLEO,ALABAMA (R.MURRAH, S.ANDERS) RCA 89487 92 | — 2 El'(OE!‘VNIEDLOEIJEOYgUE ngN’IE'yE MORNING JOANN WINTRE&thUi%
@ 31 35 ) YOU'LL NEVER BE SORRY & THE BELLAMY BROTHERS H(EION
T.BROWN (H.BELLAMY, D.BELLAMY. D.SCHLITZ) MCA/CURB 53672/MCA 79 | &7 | 49 | 19 |Brg E%KLE%T;II;ELR 01;? YOU UE!\)IEDR\; m\égoﬁ
.| LLINI
A BETTER LOVE NEXT TIME MERLE HAGGARD
@ 3|4 6 M.HAGGARD.M.LYEAVRY (J.CHRISTOPMHER, B.WOOD) EPIC 34 68979/CBS 80 | 6 | 59 | 21 kg&g& (S)yULCY(IMGEAM € STEVENS, HKANTER) 5'»%’3' géé\sgg
ACE IN THE HOLE GEORGE STRAIT - = il - — :
@ 36 51 3 J.BOWEN,G.STRAIT (D.ADKINS) MCA 53693 81 7 62 10 CALIFORNIA BLULENNE ROY Ré)RBg’SOON
@)| =5 | @ | 9 | FULLMOON FULL OF LOVE K.D. LANG & THE RECLINES U S A ALY VIRGIN 7-99202
G.PENNY,B MINKK.D. LANG (L.PRESTON, J.SMITH) SIRE 7-22932/WARNER BROS. 2| e | e 6 ANGER AND TEARS © RUSSELL SMITH
70O MUCH MONTH AT THE END OF THE MONEY BILLY HILL S.BUCKINGHAM (RSMITH, C.CHASE) EPIC 34 68964/CBS
@ 37 | 42 8 B.HILL (J.5.SHERRILL, D.ROBBINS, B.DIPIERO) REPRISE 7-22942/WARNER BROS. MR RE JOW D(s(s) CARPENTER (M CCARPENTE MARY C?cﬁﬁ,'.fé. EARGPENIER
DADDY AND HOME © TANYA TUCKER . JENNINGS,M.C.CARPENTER (M.C.CARPENTER) 38 68677/CBS
@ 39 45 6 J.CRUTCHFIELD (J.RODGERS, E.MCWILLIAMS) CAPITOL 44401 84 65 65 5 YOU GOT THE JOB CHARLY MCCLAIN
= | ol @ . THE JUKEBOX PLAYED ALONG GENE WATSON W.MASSEY,J.COTTON (LMARTINE.JR.) MERCURY 872 998-7
P.WORLEY E.SEAY,G.BROWN (K.BELL, C.QUILLEN) WARNER BROS. 7-22912 85 83 92 3 Lﬂgggfgx;&ggg E?ERSHEBARROBQS?HE WARNE-:?'%%O"QQLZLZIQEG%
BURNIN’ OLD MEMORIES KATHY MATTEA . i W il -
@ 48 —_ 2 AREYNOLDS (L.BOONE, G.NELSON, P.NELSON) MERCURY 874672 7 % 8 8 3 fﬁ&'&'&?&gﬁ'éumam ¢ JOHN COUGAF&E\AREULRLVEBY‘;SQMI;
YOU AINT DOWN HOME JANN BROWNE i - -
@D| 6 | % | 9 | YUANTDON S NEWD | 1 | SO T S s e e
HARD LUCK ACE LACY J. DALTON il 0. DILLON, F
“ |4 6 J.BOWEN,J.STROUD,L.J.DALTON (L.J.DALTON, A.ANDERSON) UNIVERSAL 66015 NEWD ; HOLDIN' ON TO NOTHIN' ROGER RONE
39 | 42 | 48 | 7 | YOUJUSTCANT LOSE 'EM ALL THE SHOOTERS BREEDIGREED I RMILLED) VeSS
W.ALDRIDGE (W.ALDRIDGE, J.JARRARD, L.PALAS) EPIC 34-68955/CBS o & I % 5 !vPI_E'EmNg%LNL( [;ryAELFjlg-{EOsF NEE':)D oM AT;rT S,EONEQO’E
MORE THAN A NAME ON A WALL THE STATLER BROTHERS : DAL
40 24 8 16 JKENNEDY (JFORTUNE, J.RIMEL) MERCURY 874 196-7 NEW » ) HARD-HEADED HEART BRUCE VAN DYKE
m | 27 | 11 | 17 | WHY'DYOU COME IN HERE LOOKIN' LIKE THAT # DOLLY PARTON JALLISOND.CHAUVIN (D CHAUVIN, JALLISON) ARIA 51689
R.SKAGGS (B.CARLISLE, R. THOMAS) COLUMBIA 38-68760/CBS SRR E;?EVNEO Sgg@ J&ER':EE. &?T * ’,54 égc"d; "é 7A2T7.LE e
* % % POWER PICK/AIRPLAY * % & : : e il -
5 | — 2 BAYOU BOYS EDDY RAVEN 92 | 86 | 84 | 24 | THEY RAGE ON & DAN SEALS
B.BECKETT (F.J.MEYERS, T.SEALS. E.RAVEN) URIVERSAL 66016 K.LEHNING (B.MCDILL, D.SEALS) CAPITOL 44345
pr—
@ 47 53 5 WRITING ON THE WALL GEORGE JONES 3|9 |8 | 2 SOWIN' LOVE PAUL OVERSTREET
B.SHERRILL (B.FISCHER, F WELLER) EPIC 34-68991/CBS JSTROUD (POVERSTREET, D.SCHLITZ) RCA 8919.7
52 64 4 LET IT BEYOU @ RICKY SKAGGS 9 9 74 18 HEAVEN ONLY KNOWS EMMYLOU HARRIS
R.SKAGGS,S.BUCKINGHAM (K.WELCH, H.STINSON) EPIC 34 68995/CBS RBENNETT.EHARRIS (PKENNERLEY) REPRISE 7-22999/WARNER BROS,
56 2 AN AMERICAN FAMILY THE OAK RIDGE BOYS % 95 89 2 BEYOND THOSE YEARS & THE OAK RIDGE BOYS
it JJBOWEN (B.CORBIN) MCA 53705 JBOWEN (T.SEALS, E.SETSER) CA 53625
2 | 54 | ¢ | SHE'STHERE © DANIELE ALEXANDER % | & | 39 | s | FOOL'SPARADISE o LARRY BOONE
H.SHEDD (D.ALEXANDER) MERCURY 874 330-7 RBAKER (G.NELSON, PNELSON) MERCURY 874 538-7
E GOOD WELL DON WILLIAMS
47 |30 | 19|19 DowlLngMSG FUNDIS (K.ROBBINS, M.REID) RCA 8867-7 97 | 76 | S8 7 JY&)L\’V’E‘N(()ILH[A)R'I:JmMPERg GO JSNEIV?RASELN 6}’61(I)L1&
DO YOU FEEL THE SAME WAY T0O? @ BECKY HOBBS AND Gi THE MCCAR
53 60 4 RBENNETT (B.HOBBS) RCA 8974-7 8 89 69 20 Ev':ORLEV.E.sgw (%.CASWELL, V.THOMPSON) WARNER g?gs 7-12;59%81
MUCH TOO YOUNG (TO FEEL THIS DAMN OLD GARTH BROOKS
| 5[5 | B | MUCHTO0 NG o ) Chbior adha % | 69 | 73 | 5 | NOTFADEAWAY & @ it TRISHLYNN
SHE'S GOT A SINGLE THING IN MIND CONWAY TWITTY E
50 | 4| 2 19 JBOWEN.C.TWITTY,D.HENRY (W.ALDRIDGE) MCA 53633 100 | 84 | 81 4 f&gleﬁvﬂg&ﬂ (LSTANTON, WP.WALKER) SUP%%Jr\éCLTEODNEQIRBDS

O Products with the greatest airplay this week. ® Videoclip availability. ® Recording Industry Assn. Ot America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of 1 million units.
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Stone " With the helr of veteran producer Jerry Crutchfield

and first-race matenal “rom some of Nashville's premier
& somgwriters, varie steps forward with a fresh new sound and an
lbum destinec to ke the hot-es: of her career.

f'i M arie turns Lp the heal 3n her fourth Capitol LP “Steppin’

Featuring the first single

Frcduced by Jerry Crutchfield

CURE
RECORIS

burning in Memphis. The music is pure rockabilly, with top-
choice contributions from Bitly Burnette and Steve Crepper,
Rocky Burnette, John Hiatt and a couple of rockabilly classics.

] ne listen to this self-tiltled debut and you'll know they're still

Featuring the first track

Pred.ced by Jack Holder

COUNTFY
WITH
A y

\\C"

©1989 Capito!l Re ords, Inc
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Country Music
An Original American
Art Form

In this issue Billboard views the timeless World of Country Music from a comprehensive pulse-check on
what's hot and what's not to a complete label survey. Other features include: The Wave
of Rising New Artists...Songwriting and Publishing...Alternative Marketing and Radio.

Reach a buying power of 200,000 weekly readers worldwide--all focused on Country--when you take your
place in this Special Issue.

Issue Date: October 14 Ad Deadline: September 19
For Ad Details Contact:

Lynda Emon Carole Edwards
Project Coordinator Sales Assistant
615-321-4290 615-321-4294
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nNE OF THE FRESHEST SOUNDS to come around,” is how PD
Ken Johnson, WYRK Buffalo, N.Y., describes Marty Stuart’s first
MCA single, “Cry Cry Cry.” ‘““‘He may be overlooked by some because he
had a lot of records on other labels that didn’t do that well, but I love the
way he does this Johnny Cash song—it’s exciting.” “Cry Cry Cry” was
Cash’s first chart single, staying on for only one week in 1955. Stuart’s
version goes to No. 59 in its second chart week.

Johnson adds that George Strait’s “Ace In The Hole” (MCA) is pre-
dictably hot. “It’s a great summertime record,” he says, “and the title is
an interesting switch. Usually a band gets named after a hit record. In
this case, Strait’s band has had this name for some 10 years and they’re
just now doing a song about it.”

PD Greg Mozingo, WLWI Montgomery, Ala., sums up the reaction of
many programmers: ‘“George Strait has a home run.” It is currently at
No. 31 in its third week on the Hot Country Singles chart.

T3

BECKY HOBBS has a good chance to really make a breakthrough
with this one,” says PD R.G. Jones, WQBE Charleston, W.Va., of
Hobbs’ initial RCA release, “Do You Feel The Same Way Too?” “This is
certainly one of the most playable records to come across my desk in
quite a long while.”

PD Chip Douglas Mosley, WTNT Tallahassee, Fla., agrees. “We have
had strong response on her last two or three releases on MTM, so she
already has a following here. Initial requests have been very good, so I
look for it to go a long way.” Hobbs moves to No. 48 this week.

T3

ANOTHER GREAT SONG,” raves PD Rick Braswell, WPAP Pana-
ma City, Fla., of Ricky Van Shelton’s “Living Proof” (Columbia). “It
has the capability of doing as well as his ‘Somebody Lied.” ”

“I think this is Shelton’s best vocal ever,” says MD Max Raines,
WHOK Columbus, Ohio. “We had it on as a hot album track before the
single came out.” It moves to No. 25 on the Hot Country Singles chart.

Both Braswell and Raines are also sold on Lacy J. Dalton’s “Hard
Luck Ace” (Universal), charted at No. 38. “I think it’s a downright
smash,” says Braswell. “It’s an excellent story song that compares with
‘16th Avenue’ [Dalton’s top 10 songwriter’s anthem of 1982].

“It’s my dark-horse candidate,” adds Raines, “a personal favorite. We
added it right out of the box.”

THIS WEEK, the Top Country Albums chart reflects the annual revi-
sion and weighting changes of the retail reporting panel. We welcome
two new reporters—CD One Stop in Bethel, Conn., and Best Buy in Min-
neapolis—and the reinstatement of Kemp Mill in Beltsville, Md. The pan-
el now consists of 67 accounts, whose reports represent thousands of
record outlets. The weighting changes include the addition of three new
categories, making a total of 11, ranging from 0.5 up to 10.0.

While the overall change in the resulting chart is not dramatic, the
important relative weight of the accounts is now more accurately re-
flected than ever before.

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED
BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
31 REPORTERS 65 REPORTERS 63 REPORTERS 159 REPORTERS

BAYOU BOYS
EDDY RAVEN univERSAL 4 19 26 49 102
AN AMERICAN FAMILY
THE OAK RIDGE BOYS mca 2 21 25 48 96
YELLOW ROSES
DOLLY PARTON coLumBia 7 13 27 a7 49
BURNIN' OLD MEMORIES
KATHY MATTEA MERCURY 7 14 20 41 120
ALL THE FUN
PAUL OVERSTREET rca 3 9 25 37 a1
HOUSE ON OLD LONESOME. ..
CONWAY TWITTY mca 4 10 15 29 36
LET IT BE YOU
RICKY SKAGGS eric 3 11 14 28 96
THE VOWS GO UNBROKEN
KENNY ROGERS repriSE 2 10 15 27 27
CRY CRY CRY
MARTY STUART mca 0 14 11 25 49
I STILL MISS SOMEONE
EMMYLOU HARRIS REPRISE 2 7 16 25 25

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

THE DEBUT ALBUM
“THE HURTIN" SIDE”

ANDTHE
SOON-TC-BE-REL=ASED SINGLE

"LITTLE BITS AND PIECES”

GET AN EARLY START
ON AN ALLTIME GREAT

SHELBY LYNNE

COUNTRY-MUSIZ"S GENERATION

ZAP!

ONEPIC CASSETTES AND COMPACT DISCS
44250
*38¢ CBS EORDS, INC.
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OPRYLAND MUSIC GROUP MINES HITS FROM CATALOG

(Continued from page 53)

had some publishing activity this
year. Just jogging the memory of a
producer or artist has been all it has
taken in many cases to get some of
the old tunes cut. “Then,” says Flow-
ers, “there are cases like Reba McEn-
tire’s recent No. 1 hit ‘Cathy’s
Clown,” where Charlie had an idea,
ran after [Jimmy] Bowen, and con-
nected, and it worked.”

One advantage the Opryland Mu-
sic Group has over a number of local
publishers, Flowers adds, is that “we
are able to make all decisions regard-
ing writers and our catalog here in
Nashville. This gives us a great deal
of flexibility and, frequently, a com-
petitive advantage, since all functions
from royalty accounting to payroll to

licensing, are housed under one
roof.”

In addition to the traditional mar-
keting of a song catalog, Gerry
Teifer, director of licensing, spends
much of his time promoting the cata-
log for commercial and motion pic-
ture use. Film credits over the past
year include “Mississippi Burning,”
“Pink Cadillac,” “Bull Durham,”
“Heartbreak Hotel,” “Cocktail,”
“Stealing Home,” “Tougher Than
Leather,” and “Great Balls Of Fire.”

To date, the Opryland Music Group
peaked June 24 with 14 singles on
Billboard’s Hot Country Singles
chart. The Opryland Music Group is
scheduled to move Nov. 1 to new fa-
cilities at 65 Music Square West.

NASHVILLE SET FOR INT'L MARKETPLACE OF FESTS

(Continued from page 53)

chairing IMOF, scheduled to take
place at the Doubletree Hotel.
NATD is a trade association consist-
ing of more than 100 agents and
managers. Officials say the event
will not only benefit the music in-
dustry, “but introduce Nashville to
a whole new contingent of interna-
tional contacts.”

The five-day event is slated to in-
clude showcases and panels on the
international music scene. Topics in-
clude the expansion of the global
market, changing currency regula-
tions, artist touring, and festival
production. Panelists will include in-
dustry and festival organization
leaders, as well as experts in inter-

CASSETTE DUPLICATION

RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS

PRINTING - TYPESETTING

e °CUSTOM PRESSINGJ

2832 SPRINGROVE AVENUE
CINCINNATI, OHIO 45225
(513) 681-8400

national law, banking, and corpo-
rate sponsorship.

IMOF is being sponsored by Do-
minion Bank, American Airlines,
BMI, and Red Man Tobacco; the
Country Music Assn. Riverfest—an
annual Music City celebration pro-
duced by Metro Parks and Recrea-
tion, Y-107 radio, and the Nashville
Area Junior Chamber of Com-
merce—is working in conjunction
with IMOF and will feature a num-
ber of national and international
artists, including Roy Clark, Brenda
Lee, Patti Page, Pat Boone, Johnny
Rodriguez, and the Latin teen
group Menudo, as well as winners
from the top 25 international festi-
vals. A Friday night gala will fea-
ture Roy Clark.

Riverfest is a one-day event, Oct.
7 from 10 a.m. to 11 p.m., and fea-
tures the Tennessee Open Chili
Cook-off, two stages of music, and a
variety of food and drink.

The International Musicfest, part
of Riverfest, will begin at noon on a
floating stage on the Cumberland
River and will be hosted by Rodri-
guez.

IMOF coincides with this year’s
CMA Talent Buyers Entertainment
Marketplace. Schedules for both
events have been coordinated, and
some joint events have been
planned.

For additional information, con-
tact Rick Runyeon at 615-248-
6000. DEBBIE HOLLEY

FOR WEEK ENDING AUGUST 26, 1989

Bilboard. POWER PLAYLISTS

Sample Playlists of the Nation's Largest
Country Radio Stations

Washington

Enlnnmennys

98.7FkM 1390Aa

P.D.: Gary McCartie

mM Are You Ever Gonna Love Me
acific, Any Way The Wmd Blows
Bm}u Royal, Love Has No Right
Vlhmg | Wonder Do You Think Of Me
IS Woman
Vorn cesdin Im Sl Crazlx
Michae! lhmn ut deéter Givin' Up On Love

Above eyond
mum Nothing | Can Do About 1t tow
'ﬂnludds LetMeTeI ‘ou About Lovt
!"" 101 Ew]g Mkexlsr%ast Chance
onky Tonk Hea
wannet | Go¥ Dreams
Shemndoah unday In The South
John Deﬂvu/ﬂllty ritty Dirt Band, And So It G
Rai Tuns, Promnses

The Forester
Baiflie And 'ﬂn Bm,'a Wxsh I Had A) Heart 0Of
Cvoss y Broken Hea
Blac!
Desert

Killm
Band Hello Trouble

Ricky Van Shelton, Living Proof
Skip Evm;f, The Coast 0% Colorado
Restless Heart, Say What's In Your Heart
Patty Loveless, Timber I'm Falling In Love
K.D. Lang & The Reclines, Full Moon Full Of Lov
The Beltamy Brothers, You'll Never Be Sorry
Alabama, High Cotton
Cee Cee Chapman, Twist Of Fate
Merle Haggard, A Better Love Next Time
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Give Me His Last Ctance
msmtm, ‘ou Just Can't Lose "Ex. All
Ronnie Milsap, Houston Solution
, Cross My Broken Heart
|gh Cotton

icky Shus, Lovin' Only Me
Gene Watson, The Jukebox Played Along
mhthy Hmn Bumin' Old Memories

Let It Be You
Better Man
Rest&s‘mt' Ace In The Hole
What's In Your Heart

Merle Hagga etter Love Next Time
Jann Browmne, Vou Ain't Down Home
Emi Hams, | Still Miss Someone
Tim Mensy, Stone By Stone

Winston Salem

P.D.: Les Acree

Holly Dunn, Are You Ever Gonna Love Me
Vem Gosdin, I'm Still Crazy
Swundoah Sunday In The South

Vllnﬂa{ | Wonder Do You Think Of Me
Hn ly 10 Honk Tonk Heart

|m r I'm Falling In Love

, Above And Beyond
mn«, | Got Dreams

Much Too Young (To Feel This Damn
Band, Helio Troubl
e

omise
Nothinj I Can Do About !t Now
et Me Tell You About Love

You'll Never Be Sofry

The Coast Of Colorado
Killin' Time
Brothers, More Than A Name On A Wal
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Im Daody A
al, Love Has No R
She's Got A Smale Thmﬁ In Mmd
: Boys, (I
litty Gritty And So it G
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ATLANTAS COUMTRY LEADER

101.5tm

P.D.: Neil McGinley

Shenandoah, Sunday In The South
B|‘|y Joe R%al Love Has No Right
Oslin, Wom.

2
i
z Southem 'Pmﬁ: Any Way The Wind Blows
7
8

Holly Dunn, Are You Ever Gonna Love Me
Vern Gosdin, I'm Still Crazy
Wiitie Netson, Nothing | Can Do About It Now

nghww 101, Honky Tonk Heart

Keith , | Wonder Do You Think Of Me
11 Randy Tmns, Promises
12 Rodney Crowell, Above And Beyond
13 The Judds, Let Me Tell You About Love
14  Clint Black, Killin' Time

16 Hank Williams, Jr., Finders Are Keepers
18  Lionel Cartwright, "Give Me His Last Chance

1 Patty Loveless, Timber I'm Falling In Love

19 Steve Wariner, | Got Dreams

Baillie Boys, (I Vhsn | Had A) Heart Of

Ricky Van Shefton, Living Proof

Michael Martin urphey Never Givin' Up On Love
Buck Owens And Ri § tarr, Act Naturally
The Forester Sisters Don't You
Restless Heart, Say What's In Your Heart
The Shooters, You Just Can't Lose 'Em All
The Desert Rose Band, Hello Trouble

The Bellamy Brothers, You'll Never Be Sorry
Alabama, High Cotton
George Stratt, Ace In The Hole
Skip Ewing, The Coast Of Colorado

| ] BuRnmEens

14 15 The Judds‘ Let Me Tell You About Love

Bl S e,

7 18 Limel Give Me Hls Last Chance

18 2 Don't

B 21 cn-n Blut. Killin' Time

20 2 r., Fmders Are Keepers

A AU mhm‘ g

2 5 ‘o tarr, Acl Naturally

3 7 Ewing, The Coas!

A 28 Sm Cvoss Mrv

5 23 B Boys, ( Wlsh I Hod A) Heart Of
% N ndh ouble

27 32 Restless Heart, Say What's In Vour Heart

28 31 The Bellamy Brothers, You'll Never Be Sorry
29 EX Tanya Tucker, Daddy And Home

30 EX Gene Watson, The Jukebox Played Alon

31 EX KD.langd The Full Moon Full Of Lov
32 EX Merle Haggard, A Better Love Next Time

EX EX Alabama, Hi

B EX ge Strarl, Ace In The Hole

X EX Mattea, Burnin' Old Memories

A — riting On The Wall

A — Daniele Alexander, S| e's The

A — Civis Hillman & Rogev You Ain't Gom&
A — Bily Hil, Too Much Month At The-End 01 The Mo

Indianapolis

WEMS &%

P.D.: Russ Schell

2 PmymLovekss,A T;mbeEr | mczallm In L&ve
re You Ever Gonna Love Me

H mnm P: Any ay The W|nd Blows

4 Billy Joe Royal, Love Has No Right

7 VunGosdin,ImSllIIC razy

8 Keith . | Wonder Do You Think Of Me

10 KT. Oslin, This Woman

11 Witiie Netson, Nothing § Can Do About It Now
Mu:had Martin Mu , Never Givin' Up On Love

9
U W; 101 Honk onk Heart
12 o‘h e Eﬂny Band, And So It G

13 Tnm, Pro mises
1 Smmmnduh Sunday In The South

Dallas P.D.: Bobby Kraig

Tlmber I'm Fallm In Love
Luve Has No Right
der Do You Think Of Me

2

3 Billy Joe
e
Michael Martin Murphey Never Givin' Up On Love
snmm Sunday In The South

auw

Conway Twitty, She's Got A Single Thing In Mind
12 The Judds, Let Me Tell You About Love
Garth B Much Too Young (To Feel This Damn
17 Clint Black, Killin' Time
Randy Travis, Promises
15  Vern Gosdin, I'm Stilt Crazy
1 Willn Nothing I Can Do About It Now
1 H re You kver Gonna Love Me
1 161 Honky Tonk Heart
ule auanl. A Better Love Next Time
Buck Owens And Ringo Starr, Act Naturally
, Any Way The Wind Blows
an Shelton, Livin
Raba M:Entln Cathys lown
Give Me His Last Chance
Resthess Say What's In Your Heart
Steve Wariner, | Got Dreams
Toe Betrm Bedhere Yo Never B S
ou'll Never Be Sorry
George Strait, Ace In he Hole
Alabama, High Cottor
Hank Willa J.w Fioders Are Keepers

Canyon, Hot Night:
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SPECIAL THANKS TO:

FRED BENSON
WADE PEPPER
BILL WENCE
THE NASHVILLE
NETWORK
VIDEQ COUNTRY
SUSSMAN PRODUCTIONS

JAMES DEMARR & VICKI TAPP
YOU DON'T LOVE ME ANYMORE

MANAGEMENT & BOOKING

RAMSEY & ASSOCIATES
2886 CARMAR DRIVE
EXECUTIVE SUITE
LOS ANGELES, CA 90046
(213) 656-7135

AVAILABLE ON RECORD,
CASSETTE AND VIDEO ON-
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COUNTRY SINGLES A-Z PuUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
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81
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

ABOVE AND BEYOND (Tree, BMI) HL

ACE IN THE HOLE (Sweet Tater Tunes, ASCAP)
ACT NATURALLY (Tree, BMI) HL

ALL THE FUN (Scarlet Moon, BMI)

AN AMERICAN FAMILY (Famous, ASCAP/Bob Corbin,
ASCAP)

ANCIENT HISTORY (Cedarwood, BMI) WEBM

AND SO IT GOES (Screen Gems-EMI, BMI/Scarlet
Moon, BMI/MCA, ASCAP/Don Schlitz, ASCAP)
HL/CLM

ANGER AND TEARS (MCA, ASCAP) HL

ANY WAY THE WIND BLOWS (Backlash, ASCAP/Bob-
A-Lew, ASCAP/Endless Frogs, ASCAP/Long Tooth,
BMI)

ARE YOU EVER GONNA LOVE ME (Cross Keys,
ASCAP/Terrace, ASCAP/Lawyer's Daughter, BMI)
HL/CPP

BAYOU BOYS (Morganactive, ASCAP/You & I,
ASCAP/WB, ASCAP/Two Sons, ASCAP/RavenSong,
ASCAP)

BENEATH THE TEXAS MOON (Crowman,
ASCAP/Warner-Elektra-Asylum, BMI/Kansas By The
Sea, ASCAP/Mighty Nice, BMI) WBM

A BETTER LOVE NEXT TIME (Johnny Christopher,
BMI/Chris Wood, BMI)

BEYOND THOSE YEARS (W8, ASCAP/Two Sons,
ASCAP/Wamer-Tamerlane, BMI) WBM

BURNIN' OLD MEMORIES (BMG, ASCAP/Warner-
Tamerlane, BMI/Believus Or Not, ASCAP/Screen
Gems-EMI, BMI)

CALIFORNIA BLUE (Orbisongs, ASCAP/EMI April,
ASCAP/Gone Gator, ASCAP) HL/CPP

CATHY'S CLOWN (Acuff-Rose, BMI) CPP

THE COAST OF COLORADO (Acuff-Rose, BMI/Hidden
Lake, BMI) CPP

COME FROM THE HEART (EMI April, ASCAP/GSC,
ASCAP/Lion Hearted, ASCAP) HL

CROSS MY BROKEN HEART (EMI April, ASCAP/Ides
Of March, ASCAP/Irving, BMI/Eaglewood, BMI)
HL/CPP

CRY CRY CRY (Slapich, BMI)

DADDY AND HOME (Peer International, BMI) CPP
DEAR ME (Acuff-Rose, BMI/Artin, BMI) CPP

DO YOU FEEL THE SAME WAY TOO? (Careers,
BMI/Beckaroo, BMI) CPP

DON'T YOU (Little Big Town, BMI/Oh The Music,
BMI/Pierce, ASCAP) WBM

FINDERS ARE KEEPERS (Bacephus, BMI) CPP
FOOL'S PARADISE (Warner-Tamerlane, BMI/Hear No
Evil, BMI/Tioga Street, BMI) WBM

FULL MOON FULL OF LOVE (Bug, BMI/Whiskey
Drinkin/Miss Kitty, ASCAP) CLM

GIVE ME HIS LAST CHANCE (Silverline, BMI/Long
Run, BMI) WBM

HARD LUCK ACE (Blue Piggie, BMI)
HARD-HEADED HEART (Radio-Active, ASCAP/Jim's
Allisongs, BMI)

HEAVEN ONLY KNOWS (lrving, BMI) CPP

HELLO TROUBLE (Tree, BMI) HL

HIGH COTTON (Shobi, BM1)
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HOLDIN' ON TO NOTHIN' (Bent Cent, BMI/Snake
Hat, BMI)

HONKY TONK AMNESIA (Hill & Range, BMI/Acuff-
Rose, BMI)

HONKY TONK HEART (Berger Bits, ASCAP/MCA,
ASCAP) HL

HOPELESSLY YOURS (Tree, BMI/Cross Keys, ASCAP)
HOT NIGHTS (Colgems-EMI, ASCAP/Bright Sky,
ASCAP/Milene, ASCAP)

HOUSE ON OLD LONESOME ROAD (Colgems-EMI,
ASCAP/Maypop, BMI)

HOUSTON SOLUTION (Screen Gems-EMI, BMI/Scarlet
Moon, BMI/MCA, ASCAP/Don Schlitz, ASCAP)
HL/WBM

HOW DO (Getarealjob, ASCAP/EMI April, ASCAP) HL
HOW | LOVE YOU IN THE MORNING (Lodestar, sesac)
THE HURTIN' SIDE (Almo, ASCAP/Brio Blues,
ASCAP/Songs De Burgo, ASCAP/PotyGram
International, ASCAP) CPP/HL

| GOT DREAMS (Steve Wariner, BMI/Screen Gems-
EMI, BMI/Irving, BMI) CPP/WBM

1 STILL MISS SOMEONE (Song Of Cash, ASCAP)

(I WISH | HAD A) HEART OF STONE (EM} April,
ASCAP/Ides Of March, ASCAP/Lion Hearted, ASCAP)

HL

| WONDER DO YOU THINK OF ME (Acuff-Rose, BMI)
cPP

IF IT WASN'T FOR THE HEARTACHE (Cross Keys,
ASCAP/Tree, BMI) HL

IF YOU DON'T KNOW ME BY NOW (Mighty Three,
BMI)

IF YOU HAD A HEART (Life Of The Record,
ASCAP/Malchak, ASCAP/Colgems-EMI, ASCAP)

I'M NOT OVER YOU (Sam's Place, BMI/Ancient
Springs, BMI/Southern Reign, BMI/Second Serve,
ASCAP)

I'M STILL CRAZY (Hookem, ASCAP/PolyGram
International, ASCAP/Buddy Cannon, ASCAP) CPP
IN A LETTER TO YOU (EMI Blackwood, BMI/Dennis
Linde, BMI) HL

IT'S LOVE THAT MAKES YOU SEXY (Music Corp. Of
America, BMI/Jessie Jo, ASCAP/Fast Ball, BMI)
JACKIE BROWN (Riva, ASCAP)

THE JUKEBOX PLAYED ALONG (Next-O-Ken,
BMI/Ensign, BMI/BMG Songs, ASCAP) CPP/HL
JUST ANOTHER MISERABLE.DAY (Noted,
ASCAP/Lust-4-Fun, ASCAP/Joyna, ASCAP/Spider Jive,
BMI)

KILLIN' TIME (Howlin'Hits, ASCAP)

LET (T BE YOU (Cross Keys, ASCAP/Silveriine, BMI)
HL

LET ME TELL YOU ABOUT LOVE (Brick Hithouse,
BMI/Irving, BMI/EMI April, ASCAP/Welbeck,
ASCAP/Blue Quill, ASCAP) CPP/HL

LIVING PROOF (Intersong-USA, ASCAP/Hide-A-Bone,
ASCAP) HL

LOVE HAS NO RIGHT (Labor Of Love,
BMI/Boondocks, ASCAP/JIs4Fun, ASCAP)

LOVIN' ONLY ME (ESP, BMI) CPP

MORE THAN A NAME ON A WALL (Statler Brothers,
BMI) CPP

MUCH T0O YOUNG (TO FEEL THIS DAMN OLD)

(Major Bob, ASCAP)
NEVER GIVIN' UP ON LOVE (Unicity, ASCAP/Rowdy
Boy, ASCAP) HL
NOT FADE AWAY (Wren, BMI/MPL, ASCAP)

6 NOTHING | CAN DO ABOUT IT NOW (W8,
ASCAP/Refuge, ASCAP/Macy Place, ASCAP) WBM

47 ONE GOOD WELL (Jrving, BMI/Colter Bay, BMI/Aimo,
ASCAP/Brio Blues, ASCAP) CPP

17 PROMISES (Three Story, ASCAP/Tennessee Hills,

BMI) wBM

ROLL OVER (Billy Beau, ASCAP/Tapadero, BMI)

SAD EYES (Unichappell, BMI/Careers, BMI)

SAY WHAT'S IN YOUR HEART (Don Schlitz,

ASCAP/Sheddhouse, ASCAP/PolyGram International,

ASCAP) HL

50 SHE'S GOT A SINGLE THING IN MIND (Rick Hall,

ASCAP)

SHE'S THERE (Lodge Hall, ASCAP) HL

SOWIN' LOVE (MCA, ASCAP/Don Schlitz,

ASCAP/Scarlet Moon, BMI/Screen Gems-EMI, BMI)

HL/Wem

77 STEPPIN' STONE (Irving, BMI/Cross Keys,
ASCAP/Tree, BMI)

70 STONE BY STONE (EMI, ASCAP/Music City, ASCAP)

12 SUNDAY IN THE SOUTH (Screen Gems-EMI, BMI)

WBM

SUZETTE (Careers, BMI)

THERE I'VE SAID IT AGAIN (Jefferson, ASCAP)

THEY RAGE ON (PolyGram International,

ASCAP/Ranger Bob, ASCAP/Pink Pig, BMI) HL

5 THIS WOMAN (Wooden Wonder, SESAC) HL

16 TIMBER I'M FALLING IN LOVE (Songs Of PolyGram,
BMI) HL

33 TOO MUCH MONTH AT THE END OF THE MONEY
(Little Big Town, BMI/American Made, BM1/01d Wolf,
BMI/Corey Rock, ASCAP/Wee B, ASCAP) WBM

55 TWIST OF FATE (Bobby Fischer, ASCAP/Five Bar-8,
ASCAP/Chriswald, ASCAP/Hopi Sound,
ASCAP/Chappell & Co., ASCAP) HL

71 THE VOWS GO UNBROKEN (ALWAYS TRUE TO YOU)
(Gary Burr, ASCAP/Zena, ASCAP)
WHAT'S GOING ON IN YOUR WORLD (Milene,
ASCAP/Ha-Deb, ASCAP) CPP
WHEN WILL THE FIRES END (Almarie, BMI)

41 WHY'D YOU COME IN HERE LOOKIN' LIKE THAT
(Benny Hester, ASCAP)

43  WRITING ON THE WALL (Bobby Fischer,
ASCAP/Young World, BM1)
YELLOW ROSES (Velvet Apple, BMI)

37 YOU AIN'T DOWN HOME (Cross Keys, ASCAP/Tree,
BMI) HL

52 YOU AIN'T GOING NOWHERE (Dwarf, ASCAP) WBM

84 YOU GOT THE JOB (Watch Hill, BMI/Unichappell,
BMI) HL

39 YOU JUST CAN'T LOSE 'EM ALL (Rick Hall,
ASCAP/WB, ASCAP/New Crew, ASCAP/New John,
ASCAP/Alabama Band, ASCAP) WBM

29 YOU'LL NEVER BE SORRY (Bellamy Bros., ASCAP/Don
Schiitz, ASCAP/Almo, ASCAP) CPP

97 YOUR OLD FLAME'S GOIN’ OUT TONITE (Triage,
BMI/Surespin, BMI)

RT3

88

882
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Committee.

resentatives from more than 20 vid-

3 Chains Named As VSDA’s Retailers Of The Year

BY GEOFF MAYFIELD

LAS VEGAS Erol’s, Minneapolis/
St. Paul chain Adventures In Video,
and Houston’s Audio/Video Plus
snared retailer-of-the-year awards
from the Video Software Dealers
Assn. Manufacturers Advisory

The tributes were announced the
evening of Aug. 9 at the VSDA’s
Favorite Videos awards ceremony
by David Mount, senior VP/GM of
International Video Entertainment
and chairman of the manufacturer’s
committee, a group comprising rep-

~COMRIG 5001

A WEEKLY PREVIEW OF UPCOMING VIDEO RELEASES*

eo suppliers.

The night also saw two key
VSDA figures, Mickey Granberg
and Arthur Morowitz, receive spe-
cial recognition.

Springfield,
Va.-based Erol’s
and its 198 stores
garnered top hon-
ors in the large-
chain category,

“[P"“I for companies
with more than 21

locations. The other chains nominat-
ed in this category are music/video
combo operations: West Sacramen-
to, Calif.-based Tower Records/

David Mount, senior VP/GM of IVE and chairman of the VSDA Manufacturers
Advisory Committee, presents a retailer-of-the-year award for chains of 21 or
more stores to Erol's president Carl Beilini.

Steve Guttenberg, Elizabeth McGovern
Vestron/$14.98
Prebook cutoff: 8/23/89; Street: 9/13/89

CARLIN ON CAMPUS

George Carlin

Vestron/$19.98

Prebook cutotf: 8/23/89; Street: 9/13/89

CODENAME: WILDGEESE

Ernest Borgnine, Lee Van Cleef
New World/$14.95

Prebook cutoff: 8/23/89; Street: 9/6/89

COUNTERFORCE

George Rivero, Andrew Stevens
IVE/$89.98

Prebook cutoff: 8/30/89; Street: 9/21/89

CREEPSHOW 2

Lois Chiles, George Kennedy

New World/$19.95

Prebook cutoff: 8/23/89; Street: 9/6/89

THE FRENCH LIEUTENANT'S WOMAN
Mery! Streep

MGM/UA/$19.95

Prebook cutoff: 8/31/89; Street: 9/19/89

GODZILLA 1985

Raymond Burr

New World/$9.95

Prebook cutoff: 8/23/89; Street: 9/6/89

LIGHT OF DAY

Michael J. Fox, Joan Jett
Vestron/$14.98

Prebook cutoff: 8/23/89; Street: 9/13/89

LIVE FROM WASHINGTON . ..
Dennis Miller

Vestron/$19.98

Prebook cutoff: 8/23/89; Street: 9/13/89

Cher, Nicholas Cage
MGM/UA$19.95
Prebook cutoff: 8/31/89; Street: 9/19/89

OUT OF CONTROL

Martin Hewitt

New World/$9.95

Prebook cutoft: 8/23/89; Street: 9/6/89

PLATOON

Charlie Sheen, Willem Dafoe
Vestron/$19.98

Prebook cutoft: 8/23/89; Street: 9/13/89

PRIZZI'S HONOR

Jack Nicholson, Kathleen Turner
Vestron/$14.98

Prebook cutoff: 8/23/89; Street: 9/13/89

RED HEAT

Arnoid Schwarzenegger

IVE/$19.95

Prebook cutoff: 8/23/89; Street: 9/14/89

ROBIN WILLIAMS LIVE

Robin Williams

Vestron/$19.98

Prebook cutoff: 8/237/89; Street: 9/13/89

SPACECAMP

Lea Thompson, Kate Capshaw
Vestron/$14.98

Prebook cutoff: 8/23/89; Street: 9/13/89

TO LIVE AND DIE IN L.A.

Dean Stockwell, Willem Dafoe
Vestron/$14.98

Prebook cutoff: 8/23/89; Street: 9/13/89

WHOOPI GOLDBERG LIVE

Whoopi Goldberg

Vestron/$19.98

Prebook cutotf: 8/23/89; Street: 9/13/89

- To get your company's new video releases listed. send the following information—titie, performers, dis-

TITLE (MPAA RATING) PREBOOK | BOX OFFICE P-0-P Tower Video and Los Angeles-
STARS CUTOFF | IN MILLIONS |  AVAIL- based Music Plus
STUDIO/LIST PRICE (STREET DATE) | ( OF SCREENS) ABILITY Carl Bellini w'ho recently left a
(C;IONkEGwQI-H \T/_HE WJNDh(G) (99//276//8899) %114? Poster senior executive position at drug
ark laavb'e, Vivien Leig chain Revco to become Erol’s presi-
MGM/UA/$89.95 dent, accepted the award.
THE HORROR SHOW (R) 9/7/89 $1.7 Poster In the midsize category, for webs
Lance Henrikson (9/26/89) (444) with six to 20 stores, Adventures In
MGM/UA/$89.95 Video beat out Omaha, Neb.-based
MIDNIGHT (R) 9/5/89 NA Poster (Continued on page 64)
Lynn Redgrave, Tony Curtis (9/27/89) (NA)
SvS5/$89.95
OUT COLD (R) 9/5/89 $0.2942 Poster, 5
John Lithgow, Teri Garr (9/20/89) (142) Counter - |
HBO/$89.99 Display
SALAAM BOMBAY! (NR) 9/5/89 $2.1 Poster
Shafiq Syed, Hansa Vithal (9/20/89) |  (27) l_
Virgin/$79.95
SING (PG-13) 9/6/89 $2.2 Poster
Lorraine Bracco, Patti LaBelle (9/28/89) (864)
RCA/Columbia/$89.95
SLAVES OF NEW YORK (R) 9//6/89 $0.3365 Poster
Bernadette Peters, Mary Beth Hurt (9/28/89) (13) .
RCA/Columbia/$89.95 by Earl Paige
THE TERROR WITHIN (R) 9/7/89 $0.8585 Poster . Vi
George Kennedy, Andrew Stevens (9/26/89) (103) PEGION.AL ]SH}?WS HOT: t‘;']ﬁ?o Software Dgatler;‘s
MGM/UA/$79.95 ssn. regional ¢ ap_ rs are ing up morf: ]OII.I er-
forts in terms of regional trade shows, especially in ar-
* INFORMATION FURNISHED BY VIDEO FORECASTER. eas where two or more chapters can link up, as in Ca]i_
fornia and Florida. Tom Daugherty, who wears two
OTHER TITLES hats, is among those who see the possibility of numer-
ous regional trade shows like the
THE BEDROOM WINDOW MOONSTRUCK one initiated by his own Spokane

[Wash.] Chapter this past June.
Daugherty, who is also chairman of
the national buying co-op American
Video Assn., says he doesn’t see

H[pnnl these regionals as competition for
VSDA'’s national show because very

often exhibitors at regional shows do not trade nation-
ally.

More to the point is the Feb. 25 joint West Coast
Video Expo in Reno, Nev., at the Nugget. This event
will jointly involve the three Northern California
groups, Northern California, Sacramento Chapter,
and Central California Chapter. But Mitch Lowe,
head of three-store Video Droid, Mill Valley, and
president of the Northern California group, stresses
that “we are working very closely with the Portland
[Ore.] Chapter and Washington State Chapter so
that we don’t interfere with any events they are plan-
ning.” The Northern California group has held three
exhibit events, each increasingly successful, with
Lowe and his board believing the expertise can be
helpful for the newer groups. A flier was passed out
during VSDA in Las Vegas and the reaction from po-
tential exhibitors and panelists for seminars was posi-
tive, Lowe says.

TRACKING RENTRAK: At last year’s VSDA con-
vention, former National Video president Ron
Berger drew plenty of fire from rank-and-file trade
group members over the launch of Rentrak, his con-
troversial pay-per-transaction distribution company.
He had a much lower profile at this year's Aug. 6-9
confab, although he did try to recruit some new sign-
ups. Rentrak had a hospitality suite at the host hotel,
Las Vegas Hilton, Aug. 6-7, then held the company’s

on the next two afternoons. Berger says some 80 deal-
ers attended the first session. Rentrak is in the midst
of a 55-city road trip.

WORKERS’ COMP: The issue of workers’ compen-
sation has galvanized California chapters working to-
gether, with the six California groups pushing to have
video stores reclassified. There will be much more on
this. Lowe and the five other chapter presidents are
undersigned on a letter requesting relief because vid-
eo stores are paying at a $4.69 per $100 in payroll rate,
in a classification that includes workers in safety-sen-
sitive jobs. “Ours is a safe and relatively risk-free
working environment,” states the letter to a workers’
compensation classification official.

JACK'S BACK: Perennial VSDA board member and
former The Video Store president Jack Messer is
back in the video biz. He is heading a new retail-relat-
ed company called Gemstone Entertainment and has
opened a 4,000-square-foot store called Gator Video in
Port Orange, Fla. Messer is splitting time between
Florida and Cincinnati, the city where he founded The
Video Store.

AVA UPDATE: Trade association and buying co-op
AVA came in at 4.88% for its rebate, meaning that
AVA members will receive that percentage as a mer-
chandising credit on their yearly total of purchases,
says Daugherty in reviewing the board meeting at
VSDA in Las Vegas. The search for a successor to
John Power, founder and president since the trade
group was purchased by its members, is down to two
candidates.

VIDEO PARK III: The annual trek through Video
Park stores in Las Vegas found many delegates from
the VSDA meet looking over the new unit open just a
month or so in the northeast section of town. The
three 24-hour stores operated by partners Dale
Clarke and Harold Vosko are a source of amazement
and mystification. A contingent from Miami-based
Spec’s Music & Video, a 41-store chain of combos, vis-
ited No. 3, which, like the second one, is about 15,000
square feet. The stores utilize an amusement park
feel, with brick walkways and lamp posts along with
green carpeting designed to resemble grass. Several
in the group were wondering why there is so little em-
phasis on sell-through and blank tape. “There’s no
candy or popcorn,” exclaimed one visitor. At least the
three major sell-through titles are featured on a sign
prominently positioned up front offering three free
rentals with purchase sign-up: “Who Framed Roger

tributor/manutacturer. format(s), prebook cutoff, ship date, box-office gross, and suggested list price (if three-hour, road-show seminar at the nearby Sahara (Continued on page 53)
availabie)—to Video Reteases, Billboard, 1515 Broadway, New York. N.Y. 10036 3
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Creative Media Promos Net TOP VIDEOCASSETTES.RENTALS

‘ [ ] ] , =
e Compiled from a national sample of retail store rental reports.
15|35
w w z
q =z = o -8
Blockbuster Video, Fort Lauder- | & | = | o TITLE Copyright Owner, Principal o8| £
BY EDWARD MORRIS dale, Fla., “17 Plus Youth Restrict- z g : Manufacturer, Catalog Number Performers se| =
LAS VEGAS In a nod to imagina- ed Viewing.” x% NO.1 * *
tive newspaper, radio, and televi- Radio winners were: retail/single Univer'sm City Studios A, Schwarzenegger
sion advertising, the Video Soft- location with sales of less than 1|1 | 8| TWINS MCA Home Video 80873 Danny DeVito 1988 | PG
ware Dealers’ Assn. bestowed 21  $250,000—Popcorn Video, Decatur, Orion Pictures T
“Viddie” awards on individual v}ildeo Ind., “Video Freedom B(rig;i(_ii’l’ ; re- 2 [ 2| 7 | DIRTYROTTEN SCOUNDRELS Orion Home Video 8725 Michael Caine 1988 | PG
stores, chains, and rackjobbers here  tail/local market chain (tie ega-
" Aug. 8. Jointl ideo. Easton, Pa., “M T 3| 5| ¢ | DANGEROUS LIAISONS Warner Bros. Inc. GlenniGiosel 1988 | R
ug. 8. Jointly video, kaston, Fa, egaman 1o Warner Home Video 11872 John Malkovich
sponsored by The Rescue,”’ and Title Wave Warner Bros. Inc Wiktiarm Hurt
"sn VSDA, the News-  Stores, Plymouth, Minn., “Star | 4 | 3 | 6 | THEACCIDENTALTOURIST Warner Home Video 11825 Kathleen Turner ]| e
paper Advertis- Trek”; and retail/national chain— Paramount Pictures Eddie Murphy
[P“H ing Bureau, the Erol’s, “As The Video Turns.” 5 | 4 | 12 | COMINGTOAMERICA Paramount Home Video 32157 Arsenio Hall L9s2Y IR
Radio Advertis- Cable television winners were: re- o Pi
. h | . N . Orion Pictures Gene Hackman
ing Bureau, the tail/single location with sales of 6 | 10| 2 | MISSISSIPPI BURNING Orion Home Video 8730 Willem DaFoe ]| L
Television Bu- less than $250,000—Landmark Vid- ] Don Ameche
reau Of Advertising, and the Cable- eo World, Lowell, Mass., ‘“Fanta- N SR CUCUON UHEIREIERN ERFRUEE N Wiltord Brimley 1962 [[EG
vision Advertising Bureau, the sy,” and retail/local market chain— ] James Caan
awards were started last year. Premier Video, Louisville, Ky., | 8 | 7 | 8 | AUENNATION GRS S Mandy Patinkin 1988 | R
Pat Thavenot, regional VP of the ‘“You've Got To See It.” Weintraub Ent. Group Dan A
;, FEBIOn L0 Dee : ykroyd
Newspaper Advertising Bureau, The television winners were: re- e B I e — RCA/Columbia Home Video 6-21028 Kim Basinger 1988 | PG-13
told wipners and well-wishers at a  tail/single location .w1th sales of 10 3| 3| TRUEBELIEVER RCA/Columbia Pictures Home Video 6-  James Woods ol G
cocktail party convened for the less than $250,000—Video Etc., Bar- 25012 Robert Downey, Jr.
awards ceremony that “there’s bourville, Ky., “Reagans”; retail/lo- Warner Bros. Inc Mel Gibson
» BY., 7 ; 1 T bl : . 1988
been sort of a synergy between cal market chain—Premier Video, 11 | NEWD> SIS Warner Home Video 11821 Michelle Pfeiffer R
newspapers and videos” and noted Louisville, “You've Got To See It”; 121 9 | 14 | THEACCUSED Paramount Pictures Kelly McGillis B
that there was an abundance of pro- and retail/national chain—Block- Paramount Home Video 32149 Jodie Foster
vocative entries to choose from. buster Video, ‘““Attribute Differ- Universal City Studios Willem DaFoe
Retail consultant Peter Glen, who ences.” 13| 11 | 6 | THELAST TEMPTATION OF CHRIST MCA Home Video 80885 Barbara Hershey 1988 | PG
handed out the radio and television Tri-Star Pictures
. 14 3 WHO'S HARRY CRUMB? : - John Cand 1989 | PG-13
honors, noted that the winners had 1 RCA/Columbia Home Video 6-27013 Y
in common a humorous approach, a 15| 12| 2| BG CBS-Fox Video 4754 Tom Hanks 1988 | PG
current events theme, and a prob- Panel Bmaches
lem-solving aim. 16| 16 | 17| cockrai Touchstone Pictures Tom Cruise oss | R
The following are the daily news- O Touchstone Home Video 606 Bryan Brown
paper categories, winners, and s bl ct Of 17| 30 | 2 | HEATHERS New World Entertainment Winona Ryder mll e
themes: retail/single location with u e New World Video A88041 Christian Slater
annual sales of less than $250,000— H 18 | NEWD | THEFLY N CBS-Fox Video 1725 Eric Stoitz 1989 | R
Video Village, Chicago, “It’s Better N||'|tend0 Rentals Daphne Zuniga
On Video”; retail/single location 19| 15| 9 | DEEPSTARSIX IVE 61700 Greg Evigan 89 | R
with annual sales of more than BY EARL PAIGE _ : : T R TT
$250,000—Home Video, Duluth, 20 | NEWD | TALK RADIO wniversal City Mtudios o Eric Bosogian 1988 | R
Ga., “Now Premiering”; retail/local LAS VEGAS The threat posed by Smeliiged
i i ichi i i ’s vi POLICE ACADEMY 6: CITY UNDER Warner Bros. Inc. Bubba Smith
mgrket c.ham ‘(‘tle)——Mlchlggn Video, Nintendo’s vigorous effonjts to curb 21| 29| 2 | Ser LT L, e o ow 1989 | PG
Flint, Mich., “The Definition Of A rentals hung over the first of the .
Great Video Store,” and Keene City  seminars on video games atthe Vid- | 22 | 17 | 4 | THEBOOST Hemdale Film Corp. James Woods 1989 | R
2 “ 29 9297, HBO Video 0230 Sean Young
Video, Keene, N.H., “Raining?”’; re- eo Software Dealers Assn. conven- S -
i 1 in— 2 inge- i i i - olumbia Pictures Burt Reynolds
tanl/natnor}‘al chain Eyol S, Sgrmg tion Aug. 7 here. Early in his re 23|18 4 PHYSICAL EVIDENCE Vestron Video 5284 Theresa Russell 1988 | R
field, Va., “Member Ship Sale. marks, moderator
In the magazine division, winners Bernie Rawitch 24| 20 | 6 | I'M GONNA GIT YOU SUCKA MGM/UA Home Video M90164 1 'g:fﬁ:g;i:y 1988 | R
included: retail/regional chain— warned, “We sus- S o Yo
RKO Warner Video, New York, ect Nintendo is DARK annon FYms inc. ery’ Streep 1988
a . Lo e p . . . 5|1 9 SICRGINITHE Warner Home Video 11868 Sam Neill PG-13
The Slick & The Sobering”; free- monitoring this : . : S
standing insert, retail/local market session.” 26| 21 | 17 | GORILLAS IN THE MIST a'g:";\e{j:r'rg'tlyije‘g‘gﬁ’)5851 B'fy‘;‘r‘]'g%v‘xfa"e' 1988 | Pg
chain—Videosmith, Allston, Mass., Actually, even ol G e
: y H 1, Q 3 lew Line Cinema lerstein
“Movie Buff’s Gl,lld?‘ ; re;tall{ na- before the session 27 | 3 | 5 | TORCH SONG TRILOGY ROA/Columbia Home Video 6-22829  Anne Bancroft 1988 | R
tional chain—Erol’s, “Erol’s Video commenced, a caveat was offered w — Toson L
Club Gift Catalog”; rackjobber— by Rick Karpel, VSDA regional di- |28 | 22 | 11 | EVERYBODY'S ALL-AMERICAN Warner Home Video 11827 Do G 1988 | R
Handleman, Troy, Mich., “That Spe- rector—an unusual move itself. Paramount Pictures Sl
cial Gift.” And numerous times, Rawitch, head | 29 | 24 | 21 | CROCODILE DUNDEE I Paramount Home Video 32147 Linda Kozlowski 1936 /[NEC
Daily newspaper honorable men- of Sacramento, Calif., distributor R e
tions were: retail/single location and single-store operation Sierra |30 | 25 | 8 | KINJITE: FORBIDDEN SUBJECTS Cannon Video 31036 Charles Bronson 1988 | R
with sales of less than $250,000— Amusement Corp., took his cue Touchetons Pretres T
Southside Videos, Killeen, Texas—  from Charles Ruttenberg, VSDA 31| 2 | 6 | HEARTBREAK HOTEL Touchstone Home Video 609 David Keith 1988 | PG-13
“In Full Appreciation”; retail/local counsel, who ensures that antitrust _ A Peter O'Toole
market chain—HEB Video Central, considerations are not trampled at |32 | 27 | 11 | HIGH SPIRITS Media Home Entertainment MO12009 . oy oy 1988 | PG-13
San Antonio, Texas, ‘50 Cents these affairs. _ John Clecse
Rents”; and retail/national chain— (Continued on page 66) |33 | 28 | 24 | AFISH CALLED WANDA CBS-Fox Video 4752 Jamie Lee Curtis 1988 | R
Atlantic Releasing Corp. Robert Downey, Jr.
34 | NEWDp | 1969 et ) ; 1988 [ R
edia Home Entertainment MO12482 Kiefer Sutherland
“ FT Vestron Pictures Inc. Randy Quaid
240 VIDEO TITLES in just250. FT.! | K= T P
« Browse movies like ; . Paramount Pictures Jeff Bridges
in a record store. 3% | 320 TUCKER: THE MAN AND HIS DREAMS Paramount Home Video 32144 Martin Landau 1988 | PG
= Perfect for counter 37| 33| 28 | DIEHARD CBS-Fox Video 1666 BrucelWili}g 1988 | R
: Bonnie Bedelia
or wall display. vy 5 —
Loy i Warner Bros. Inc. my rving
« Call or write today ..‘"fi\& 38 | 38 | 17 | CROSSING DELANCY Warner Home Video 11826 Peter Riegert 1988 | PG
Sbdbrakaa 3 39|31 | 16 | CHILD'SPLAY MGM/UA Home Video M800951 Catherine Hicks 1988 [ R
B e Chris Sarandon
Touchstone Pictures Bette Midler
rowser Vldeo boxes m 40| 35 | BIG BUSINESS Touchstone Home Video 605 Lily Tomlin B || 1
5 STER
DISPLAY S¥ MS flat in Browser Pak- @ (TA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
Eutlﬁ;nlﬂsﬂ GINE EEPH'T:‘_EW, one size fits all. 2 or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
an:;T?"ﬂPEzr..E;;:L TnTI?r-tlc':.' ﬂlMlsz-'Hm 2(50,000tur;its tc>r'|afdrollar ;/:h;;r;'e :Iftillg million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail Tor nonthe IC Hies.
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STORE MONITOR

(Continued from page 61)

Rabbit’’ ($22.99); “Land Before
Time” ($24.95); and “Bambi’” (26.99).

Others questioned the security
risk in having open-floor shelf fix-
turing so tall and all the special
rooms, though most of the latter are
under the surveillance of cameras.
Video Park utilizes cut boxes with
the actual movie in the generic stor-
age case.

One major change in No. 3 is the
music video section, a room with a
huge jukebox replica in front, as
compared with the now-famous 40-
foot-long yellow submarine that
houses the genre in the second unit.
Also new, the tombstone inscription
in the graveyard outside the horror
section’s haunted house. On the
tombstone is the comment ‘“Heat
Kills Tapes,”—most apt, agreed
VSDA attendees, what with all the
talk about defective tapes and ef-
forts to mount a consumer educa-
tion program on better VCR mainte-
nance. Yet another new twist is the
rather subdued motif in the adult
video room. There is no vivid bordel-
lo wallpaper and no red telephone
(at No. 2, a recorded message de-
tails new releases with, as might be
anticipated, no suggestion of titilla-
tion).

Most delegates were awed at how
Video Park makes a dramatic state-
ment with its major genre sections.
Out on the floor are several rack
sections, also featuring genres or
various categories, with one hous-
ing what the store declares as “The
Worst Movies Of All Time.”

AT THE GROCERY: In the same
shopping center where the newest
Video Park is positioned in the mid-
dle, there is a Smith’s grocery an-
chor. Inside is one of the most to-
gether video stores found any-
where, according to VSDA
attendees. “Their merchandising is
incredible,” said Ann Lieff, Spec’s
president. An odd feature of the
store is that it cannot be fully appre-
ciated from the floor of the grocery
store. This is because the store is
carved out in a letter T shape with
the arms of the T not visible from
the front. The effect is one of dis-
covery when the customer comes in
and sees the two deep sections on ei-
ther side (one side contains prere-
corded audio cassettes).

USIC VIDEO: Maybe most video
specialty retailers have yet to see
this category take off, but with Eu-
gene Lemon, Video Network, Oak-
land, it’s more of not talking it up
for fear of other retailers finding
out. Lemon says he has sold about
70 copies of both Anita Baker’s
“One Night Of Rapture” and Shir-
ley Caesar’s “Hold My Mule: Live
In Memphis.” Says Lemon, “We sell
them at full list, $24.95, and mark
them up 66%. We can never have
enough, we're always running out.
They’re hard to find, but we found a
distributor.”

MORE SELL-THROUGH:

“Chucky” dolls, a spin-off from the

home video “Child’s Play,” should

be hot, says Lemon. After obtaining

one in New Orleans in April during

the AVA convention, Lemon says he

stuck one in the window of his of-

fice. “People have nearly broken the

window trying to buy it,” he says.
M
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Site, Demographics, Lease Terms Seen Pivotal To New Vid Stores

BY KEN TERRY

LAS VEGAS Location, area demo-
graphics, and lease terms are the
most important factors to consider in
selection of sites for new video
stores, according to panelists at a
Video Software Dealers’ Assn. ses-
sion on the subject

here.
“snn Jack Messer,
head of Gemstone
Entertainment
n[pn“l[ and former owner
of The Video
Store, an 82-unit
web now operated by Vestron, said
the most important demographic in-
formation concerns potential video
renters living within 1 square mile of

the proposed site. Although renters
are found in all segments of the popu-
lation, he noted, it is necessary to de-
termine which kinds of product will
move in a particular location.

He added that there are organiza-
tions that specialize in demographic
surveys. Retailers can also go to mar-
keting companies that will give them
locations, depending on what kind of
operation they want to have.

Dawn Weiner, a partner in Austin,
Texas-based Home Video Plus Inc.,
listed a number of criteria for choos-
ing a store site in a strip shopping
center, including demographics, visi-
bility of the center and of the store,
identity of the anchor tenant, tenant
mix, signage needs, the landlord’s
stability, local competition, and the

Profits Dip 45% At Schwartz Bros.

NEW YORK Schwartz Brothers
Ine., a distributor of videocas-
settes, recorded music, and acces-
sories, reported a 45% drop in prof-
it for the first quarter, compared
with the same period last year.

For the period that ended April
30, net income was $107,022. Reve-
nue rose 12.6% to $23 million.

The Lanham, Md.-based compa-
ny attributed the profit decline to
costs incurred in ‘“‘expanding the
customer base and entering new
markets.”

Schwartz Brothers operates in
Georgia, Maryland, New Jersey,
Ohio, and Pennsylvania.

broker’s reputation.

Regarding location, she cautioned,
“Don’t let heavy traffic fool you. Bro-
kers will always cite their traffic
count when they have nothing else to
support a center.” The site could be
on a busy highway where it is diffi-
cult for cars to stop, she noted, or
there could be traffic jams near the
light at the center, limiting access.

She emphasized convenience of ac-
cess, advising retailers to make sure
the parking lot near the location has
at least 40-60 spaces.

She also noted that, for night shop-
ping, the center and the store should
be brightly lit to make customers
comfortable.

Finally, she stressec that “a strong
anchor will draw many potential cus-
tomers’ and advised retailers to
make sure the anechor has a long-
term lease.

Becki Reno, owner ¢f Video Excite-
ment in Kalispell, Mont., who has
moved her store thrze times since
1980 and now has 5,500 square feet,
warned of the many pitfalls in store
leases. First, she urged the audience
to “negotiate the rental rate last,”
since agreement on a rental rate gen-
erally tells the broker that the poten-
tial customer has decided to take the

lease, leaving little room for bargain-
ing.

Reno advised retailers to get the
pro forma numbers on a new project,
find out who the lessor is, and make
sure the landlord takes written re-
sponsibility for the center’s com-
mencement date. She noted that one
should never sign a personal guaran-
tee of lease payments unless it is ab-
solutely necessary; and even then,
one should ask for a short-term lease
with renewal options.

She also suggested that the poten-
tial lessee be clear about the improve-
ments a landlord is committed to

noted, if one does not have the plans
or know which contractors will be
used.

Messer, asked to estimate the aver-
age cost of tenant improvements for
video stores, projected $7 per square
foot. Weiner said the cost could be as
much as $10-$12 per square foot.

Reno also advised tenants to in-
clude in their leases a cap on “pass-
throughs,” including such items as
building maintenance, cleaning, snow
plowing, and insurance. She had two
other items of advice: Retain the
right to sublease the space, and make
sure the lease has a buyout option in

VSDA HANDS OUT RETAILER AWAHDS

(Continued from page 61)

Applause Video and New York-area
chain RKO Warner Video.

Dave Ballstadt, an active VSDA
member who just began his second
term as the trade group’s national
treasurer, runs the chain with his
family. He had wife Sharon, and one
of his sons, Don, join him on stage
to receive the award from Mount.

On the same night that Lou
Berg’s re-election to a second term

Erol’s won among
large chains

as VSDA president was announced,
Berg’s two-store Audio/Video Plus
won the trophy for one-to-five-store
retailers. Also nominated were Mov-
ies Unlimited in Philadelphia and
Twin Cities combo chain Title Wave.

Berg, president of Audio/Video
Plus, and chain GM Susan Gee, an-
other active VSDA member, accept-
ed their firm’s honor.

The Manufacturers Advisory
Committee uses 10 criteria—includ-
ing quality of service, ability to tie
in with national campaigns, and fis-
cal responsibility—to determine the
winners in each category.

Also during the Favorite Videos
ceremony, Berg presented the
VSDA President’s Award to two-
time trade group president
Morowitz, head of the dismantled
Metro Video distribution unit.
Morowitz rotated off the board this
year after serving the maximum
two consecutive terms.

Morowitz and Berg also staged a
tribute to Granberg, who recently
retired as executive VP of VSDA
and the National Assn. of Record-
ing Merchandisers. As a parting
gift on behalf of VSDA, Berg and
Morowitz gave Granberg the keys
to a new Cadillac.

Dave Ballstadt, left, and his dozen Adventures In Video units, based in Fridley,
Minn., won the retailer trophy in the six-to-20-store category. Joining him for the
presentation, from left, are his wife, Sharon; IVE’'s David Mount; and Ballstadt's

son, Don.

B~

IVE's David Mount, left, presents Retailer-of-the-Year honors in the one-six
store category to VSDA president Lou Berg, head of Houston’s Audio/Video

Plus, and to Susan Gee, the chain’s GM.

make in new stores. A flat dollar fig- case of business failure.

ure in the lease is insufficient, she
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TOP KID VIDEO.™™

E Compiled from a national sample of
« | x| 3 retail store sales reports. -
E E 5 58 %g
o | 5| v | TLE 58 | »t
A A Copyright Owner, Manufacturer, Catalog Number o2 32
* % NO.1 * &
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2 | 7|0 | T R e o | [
3| 3| 13| Wan Oitney Home Video 447 e
4 | 6 157 | Wik bisney Home video 582 s
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‘ ITA gold certitication for @ minimum sale of 125,000 units or a dollar volume of $9 million at retail for
theatrically releasedgrograms or of at least 25,000 units or $1 million at suggested retail for
nontheatrical titles ITA platinum certification for a minimum sale of 250,000 units or a dollar volume
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles.
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Panel Pinpoints |
Financial Plans
For Expansion

BY EARL PAIGE
LAS VEGAS Hundreds of U.S. vid-
€0 specialty retail firms are reach-
ing that critical stage where they
require more capital, a phase of rap-

id growth that “‘is very dangerous,”

said H. Kent Baker, one of two sem-
inar leaders here
helping attendees
plan financing
during the eighth
annual conven- ‘
H[P“HI tion of the Video

Software Dealers
Assn. Aug. 6-9 at
the Las Vegas Hilton.

CE]

A more specialized seminar was b ’ = =
conducted on how to create a busi- PEICR  afhme KATHARINE | A T na e ]
. OocLE HEPRIRN et atd AL
ness plan suitable to present a lend- £ Ly BT Ry i f‘i
LI IN WENTER

ing institution. =

Baker, a professor in finance and ]
real estate at American Univ. in
Washington, D.C., sought to offer
attendees at his seminar some so-
lace by saying that at least those re-
tailers here must have survived the
first critical phase in business—the
start-up. He said each year in Amer-
ica 600,000 new businesses start up
and only 20% make it past the post.

Of the enormously high mortality
rate, Baker said it boils down to two
reasons: undercapitalization and
poor management. A key reality is
that as a business expands, the role
of management must change.

As firms go from one to five
stores, the problem becomes a lack
of cash flow to fuel expansion. “This
is what we call the rapid growth
phase. It is a very dangerous stage.
At this particular stage, it is very
important that a professional man-
agement staff be in place. Too often,
the manager or owner has what we
call the John Wayne syndrome—I
can do it all myself.”

One of the key areas for retail
firms is to have adequate expertise
in accounting, to be able to assem-
ble financial data, and formulate a
business plan. There is enormous
opportunity. In 1988 alone, $4.2 bil-
lion in new investment was made by
venture capitalists in the U.S., ac-
cording to the Small Business Ad-
ministration, said Baker, who re-
ferred repeatedly to this govern-
ment agency.

As retail firms arrive at the criti- Don't miss your chance fo pick up eight of the most crowd-pleasing films of all time, each at the never-before

cal juncture of requiring capital for C
expansion, they will need to become lOW pr|ce Of on|y $]498

familiar with 2 whole new lexicon, Get big names at litte prices. Dusfin Hoffman, Peter O'Toole, Michael Douglas, Richard Gere, Anne
capitalists, and eventually, the intr. Bancroft, Gercldine Page, David Bowie, Katharine Hepburn, Nicolas Cage, and Bob Hoskins are the stars of
cacies of going public. these contemporary classics.

Making the point that the venture
capitalist is a different breed, Baker

d th “vul ital- -
e STREET DATE: NELEsON

hip, and that’s wh hei |
e AUGUST 31, 1989

Venture capitalists come into the

picture as a retail company goes TS e U e e N o s e . P

0 3 avaflablein VHS. Double D" symbol are frademor borcories Licensing Corporation. ore suggested vary in Canoda. subjectfo change

into the rapid growth stage because vithout nice. Artworkond Design © 989 Nekon Eertcinment Inc™ Cortotyour authorized Drion distbutor, R3O © " ENTERTAINMENT
retailers are caught between their e

former source of capital, the bank,
and the new sources. At this point,
“banks don’t want to be your part-
ner,” said Baker.
The SBA, according to Baker, is a
prime source of information. “And
(Continued on next page)
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